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Methodology

This study had no external 

sponsors or partners. It was 

initiated and run by Ipsos with 

the intention to share our 

understanding about the world 

we live in and how citizens 

around the globe think & feel 

about their world.
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Post-stratification survey weights for provinces, gender and SECs were used to align survey 

data with population distributions
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1 in 10 Pakistanis consider the natural disaster a personal threat. Threat perception 
rises sharply as we move across the levels with 1 in 2 considering it a threat to the 
country. Similar trend was observed for during the pandemic.

Q: What level of threat do you think the floods poses to each of the following?
Base: All respondents
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About 2/3rd of Pakistan thinks that the country would be facing this 
disaster again next year. Fear persists on a higher side among 
Females, elderly and rural populace

Q: Do you think there can be more floods in Pakistan next year? 

Yes
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No
35%
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3 in 5 are unaware of ‘climate change’, of those who are aware, only 1 
in 3 believe that it’s a serious problem for Pakistan

Base: All respondents Base: Aware of Climate Change

Yes
43%

No
57%

Are you aware of the term: Climate Change? 

Not at all a problem
29%

Minor problem
21%

Moderate problem
21%

Serious problem
29%

In your opinion, how big of a problem is climate 
change for Pakistan? 
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Only 7% believe that the floods were caused by climate change, 2.5x 
of them believe it is their sins that caused it. Absence of dams cited 
as the biggest reason, followed by government’s lack of planning. 

Q: As you know, about one-third of Pakistan is facing worse form of floods, what do you think is 

the cause of these floods? Please tell me which is the biggest reason in your view?

Base: All respondents
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Absence of dams and reservoirs that could store water
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Climate change due to global warming
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Most Pakistanis (50%) opine that armed forces have played the best 
role in dealing with this disaster, followed by federal government

50

34

13

2

1

Armed Forces

Federal Government

NGOs

Provincial Governments

Political Parties

Best Role Amid the Floods 

Q: Which of the following do you think are playing the best role in managing the floods 

and related damages? 
Base: All respondents
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1 in 2 are willing to donate and contribute to relief and rehabilitation 
activities for the flood affected population. There’s a Tie between 
government and Non-government institutions with respect to 
preferred recipient of this donation. 

Q: How willing are you to donate and contribute to the relief and rehabilitation activities for the flood 

affected population? Q: Would you consider donating to the government institutions or to the NGOs? 
Base: All respondents
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Among the non-governmental organizations, Edhi Foundation 
followed by Al-Khidmat Foundation are the most trusted ones. 

Q: Which of these organizations do you trust the most when it comes relief activities in the country? 

Base: All respondents
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About Ipsos

Ipsos is the third largest market research company in the world,

present in 90 markets and employing more than 18,000people.

Our research professionals, analysts and scientists have built  unique multi-

specialist capabilities that provide powerful insights  into the actions, 

opinions and motivations of citizens, consumers,  patients, customers or 

employees. Our 75 business solutionsare  based on primary data coming 

from our surveys, social media  monitoring, and qualitative or observational

techniques.

“Game Changers” – our tagline – summarises our ambition to  help our 

5,000 clients to navigate more easily our deeply  changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris  since July 

1st, 1999. The company is part of the SBF 120 and  the Mid-60 index and 

is eligible for the Deferred Settlement  Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

www.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information

to make confident decisions has never beengreater.

At Ipsos we believe our clients need more than a datasupplier,  

they need a partner who can produce accurate and relevant  

information and turn it into actionabletruth.

This is why our passionately curious experts not only provide  

the most precise measurement, but shape it to provide True  

Understanding of Society, Markets and People.

To do this we use the best of science, technology

and know-how and apply the principles of security,simplicity,

speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.  

Ultimately, success comes down to a simple truth:  

You act better when you are sure.
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