FACTUM

Two in Ten (22%) Canadians Say They’ll Access Charitable
Services to Meet Essential Needs in Next 6 Months

Despite Need, Canadians Giving Less (20%) to Charities, Not More (13%) in
2022

Toronto, Ontario, November 15, 2022 — Amid rising interest rates, high inflation, and an
affordability crunch, two in ten (22%) Canadians expect they will need to access charitable services
to meet their essential needs such as food, clothing, or shelter in the next six months, according to a
new Ipsos poll conducted for CanadaHelps.org.

Men (27%) are more likely than women (18%) to say they’ll need help to get by. One in three (35%)
18-34 year-olds expect to use charitable services, while fewer of those aged 35-54 (26%), or 55+
(10%), say the same. By income, those whose household income is less than $40K a year (35%) are
most in need, while those earning $40K to <$60K (27%), or $60K+ (14%) say they're less likely to
rely on these services. More than one in four (27%) parents expect to access charitable services in
the coming year. Regionally, demand appears higher in Alberta (30%), Saskatchewan and Manitoba
(27%), Quebec (26%) and Atlantic Canada (25%) than in Ontario (18%) or British Columbia (18%).

Despite the present and urgent need from many Canadians, Canadians have also appeared to have
scaled back their charitable giving in 2022. Overall, just 13% will give more by year’s end, while 20%
will have reduced their giving. For nearly half (45%) they will give the same amount, while 22% do
not give to charities — matching the proportion that says they will rely on their services instead. Even
among those households with an income of $100K or more, a greater proportion will give less (18%),
not more (13%) to charities in 2022, suggesting that even those with greater capacity are being more
cautious with their charitable giving.

Among those who intend to give less this year, the primary reason for doing so is due to the rising
cost of living having negatively impacted their finances (74%), while others have said that the
pandemic has negatively impacted their finances (31%), or that it’s just not a priority for them this
year (10%).

Among those who intend to give more this year, many (52%) say they have or plan to give more in
2022 due to an urgent crisis such as the war in Ukraine, floods in Pakistan, Hurricane Fiona relief,

etc. Others want to support Canadians negatively impacted by the rising cost of living (36%), those
negatively impacted by the pandemic (28%), or for some other reason (15%).
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About the Study

These are some of the findings of an Ipsos poll conducted between October 28 and November 1,
2022 on behalf of CanadaHelps.org. For this survey, a sample of 1,000 Canadians aged 18+ were
interviewed. Weighting was then employed to balance demographics to ensure that the sample's
composition reflects that of the adult population according to Census data and to provide results
intended to approximate the sample universe. The precision of Ipsos online polls is measured using
a credibility interval. In this case, the poll is accurate to within £3.5 percentage points, 19 times out of
20, had all Canadians aged 18+ been polled. The credibility interval will be wider among subsets of
the population. All sample surveys and polls may be subject to other sources of error, including, but

not limited to coverage error, and measurement error.
For more information on this Factum, please contact:

Sean Simpson

Senior Vice President, Ipsos Public Affairs
+1 416 324 2002
Sean.Simpson@ipsos.com

About Ipsos

Ipsos is the world’s third largest market research company, present in 90 markets and employing

more than 18,000 people.

Our passionately curious research professionals, analysts and scientists have built unique multi-
specialist capabilities that provide true understanding and powerful insights into the actions, opinions
and motivations of citizens, consumers, patients, customers or employees. We serve more than

5000 clients across the world with 75 business solutions.

Founded in France in 1975, Ipsos is listed on the Euronext Paris since July 1st, 1999. The company
is part of the SBF 120 and the Mid-60 index and is eligible for the Deferred Settlement Service

(SRD).
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