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Methodology

WHAT? WHO?
Online survey via 2,600 Canadians*
lpsos’ iISay panel

*Weighting was applied to the total sample by age, gender, region and education level to ensure that the composition of the final
sample is representative of Canada’s adult population according to the latest census data from Statistics Canada.

WHEN?

September 13 -
27,2022



WEALTH 4 PILLARS OF FINANCIAL
MANAGEMENT CONFIDENCE INDEX

FINANCIAL OUTLOOK

* Confidence in short-term financial situation
« Confidence in longer-term financial situation

PLANNING & LITERACY
« Enjoying life because of the way I'm managing my money
* Feeling prepared and on track to meet financial goals

TRUST IN ECONOMY

« Economic conditions in your community
« Economic conditions in Canada

CURRENT FINANCES

* Need to borrow money to pay for regular living expenses

* More satisfied with my financial situation vs. 6 months ago
« Comfort making a major purchase

« Change in personal income
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WEALTH 4 PILLARS OF FINANCIAL
MANAGEMENT CONFIDENCE INDEX

“Trust in the

Economy’ is the

weakest pillar in

2022, gs 2022
Canadians brace

for a recession.
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Trust in Economy 6

Current Finances
Planning & Literacy
Financial Outlook




Canadian’s Financial Confidence Index - Historical

Financial confidence moving downwards since the last wave...

[ Historical Average
. Financial Confidence Score — Canadian Population
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Gender

Fall 2021
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Province HH Income
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Groups of Interest
The Financial

Confidence of

Indigenous and New

Canadians has been 2022
more resilient relative to

the overall population.

Fall 2021
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Canadians’ economic outlook has
taken a hitin 2022




A grim outlook:

An improvement of
macroeconomic
conditions in 2023 is
unlikely, according to
Canadians.

ECONOMIC OUTLOOK FOR 2023

(% indicating will improve)

26%
22% 22%

20%
16% 16%
I 0 I O 14%

Stock markets Global economy  Canadian World peace /
economy global stability*

B w2 2021 2022

(* Note: Newly added in 2022)

7. What is your outlook for 2023 with regards to the following)...



Only 1-in-3 Canadians
believe that authorities
are responding
efficiently to the
situation.

PERCEPTION OF THE WAY CANADIAN GOV AND BIG
FINANCE MANAGING THE CURRENT SITUATION

Yes, very
efficiently, 4%

Yes,
somewhat

efficiently,
IDK, 16% 26%

No, not at
all efficiently,
21%

30%

No, not very
efficiently,
33%

Q24. Do you feel that the Canadian government and other financial authorities are responding efficiently to the
current economic situation?



PERSONAL FINANCES OUTLOOK

(% indicating are confident)
While confidence in

60%

long-term conditions I
has remained stable, l
confidence in short term Shortem Cong e
conditions has " -Wh)o (00 o
decreased since a year

ago.

Q5. Confidence in short term financial situation
Q6. Confidence in long term financial situation/retirement



Most Canadians
believe that the
country is currently
In a recession.

68%

Believe that Canada is heading into a
recession in 2023.

LIKELIHOOD OF A RECESSION IN 2023, ACCORDING
TO CANADIANS

Very high,

0,
IDK, 14% 26%

Somewhat /
Very low,
18%

Somewhat
high, 42%

55%

Believe that Canada is currently in a
recession

HF21. In your opinion, is Canada currently undergoing a recession?
HF22. Over the next 12 months, what would you say are Canada’s chances of undergoing an economic recession?



Many Canadians
fear that inflation
will continue to
increase in 2023

INFLATION OUTLOOK IN 2023

IDK, 14%
The inflation
rate will
decrease, The inflation
8% rate will
increase,
46%
The inflation
rate will
stabilize,
31%

Q17. In your opinion, will the inflation rate in Canada increase, stabilize, or decrease over the next 12 months?



Working-age,
upper-middle
income Canadians
are more concerned
with the impact of a
recession.

IMPACT OF RECESSION ON PERSONAL SITUATION

Total
Male
Female

18-34
35-54
55+

BC

AB
SK/MB
Ontario
Quebec
Atlantic

HHI <$40K
HHI $40K -
HHI $60K -
HHI $100K+

(% indicating Major or Significant)

I 33%
I 36%
I £0%

I 4 7%
. /5%
I 25%

I 43%
I 42%
I 42%
I 43%
I 23%

I 43%

I 3 7%

. I 37%

.. I 4 39%
I 3 7%

Q23. Should Canada undergo a recession in 2023, how much of an impact do you think it will have on your own

personal financial situation?



Canadians are changing their
behaviour due to their negative
economic outlook
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Canadians feel less
comfortable making
major purchases amid
fear of recession.

PERCEPTION OF CURRENT ECONOMIC AND
FINANCIAL CONDITIONS

(% indicating comfortable, good, improved)

56%

43%

Comfort making a major purchase (home, car, etc.) vs. a year ago
(Comfortable)

B w2 2021 2022

7. What is your outlook for 2022 with regards to the following)...



ACTIONS UNDERTAKEN IN RESPONSE TO

INFLATION
(% indicating are likely)

Reduce discretionary spending _ 68%
(entertainment, restaurants,... 0

AS I' u_l m Buy generic / store brands _
a eS t, OSt instead of name brands 67%

Canadians intend tO Postpone the purchase of a car

reduce discretionary postpone home mproverment. [N s~
:

spending and put less o trocoee, e, | I =

money aSide fOI‘ Review your figgrllecial investment _ 5306

Ivetirement. Postpone trrx]z(a) r[:]lérchase of a _ 10

Meet with a finance professional 40%

Q18. Over the next 12 months, how likely are you to do the following actions, in response to inflation (i.e. rising cost
of goods and services)? Please answer for each.




IMPACT OF INTEREST RATES ON PERSONAL
SITUATION

Postponing or reducing - 19%

your ability to purchase
a home 36%

Higher rates are making
home ownership dreams anincreaseorvorr T

monthly rental payment

harder to reach for 36% of
Canadians 18_34 year S Oldo An inchrlease of your 9%
monthly mortgage
payment 10%
B Total 2022 18-34y.0

HF26. Has the rise of interest rates resulted in any of the following situations, for you personally? You may select
multiple answers.



Silver lining: More

Canadians believe that
real estate will become
more affordable in 2023

ECONOMIC OUTLOOK FOR 2023

(% indicating will improve)

22%
0,
149% 18% 16%  16%
- ]
Inflation Affordability of Real estate
current consumer affordability
goods (i.e., food,
clothing, etc.)
B w2 2021 2022

(* Note: Newly added in 2022)

7. What is your outlook for 2022 with regards to the following)...



British Columbians hit harder
than other Canadians
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CHANGES IN BRITISH COLUMBIA

(Level of agreement - % agree)

The has been growing
concern among British
Columbians of not being
able to make ends meet,

fueled by higher housing
costs.

75%

51%

35%
29%

18%

| have money left over | feel like | will never pay | sometimes have to
at the end of the month off my credit borrow money to pay for
regular living expenses

24%

B w2 2021 2022

Q1. To what extent do you agree or disagree with the following statements?



IMPACT OF INTEREST RATES ON PERSONAL
SITUATION

British Columbians have been - o0
your ability to purchase

Postponing or reducing
more severely impacted by home
growing interest rates.
An increase of your - 9%
monthly mortgage

payment

27%

13%

- National BC

HF26. Has the rise of interest rates resulted in any of the following situations, for you personally? You may select
multiple answers.



Compared to six months ago, | am more
satisfied with my financial situation

Many British Columbians 4 1 00 l 1 6 Soints

report a decline in their

. agreement
personal financial °
situation compared to 6 | |
. . When | think about my finances, | feel
months ago, which is ANXIOUS
taking a toll on their level

of anxiety. 64% t 18points

agreement

Q1. To what extent do you agree or disagree with the following statements?



Professional Advice: A
Remedy to Financial Stress
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When | think about my finances, | feel
anxious

2%

Consulted a planner

% Agree

Consulting a
financial planner
is linked to lower

anxiety
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Use of a Financial Planner

Working with a financial

professional is linked to a

higher degree of financial

confidence. 2022

Fall 2021
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Canadians who work

with a planneralso

report better financial

wellbeing,

% AGREE WITH STATEMENT

78%
| can enjoy life because of the way

I'm managing my money

54%
76%
| have money left over at the end of
the month
53%
Work with DO NOT Work
finance with finance

professional professional

1.To what extent do you agree or disagree with the following statements?



Over a third of
Canadians believe that
professional financial
advice is more important
than ever.

PROFESSIONAL FINANCIAL ADVICE IS MORE

IMPORTANT NOW THAN EVER
% Agree

Total

HHI <$40K

HHI $40K -

<$60K 42%

HHI $60K -

<$100K 44%

HHI $100K+ 42%




ABOUT IPSOS

Ipsos ranks third in the global research industry. With a strong
presence in 87 countries, Ipsos employs more than 18,000
people and has the ability to conduct research programs in
more than 100 countries. Founded in France in 1975, Ipsos is
controlled and managed by research professionals. They have
built a solid Group around a multi-specialist positioning — Media
and advertising research; Marketing research; Client and
employee relationship management; Opinion & social research;
Mobile, Online, Offline data collection and delivery.

Ipsos is listed on Eurolist — NYSE — Euronext. The company is
part of the SBF 120 and the Mid-60 index and is eligible for the
Deferred Settlement Service (SRD).

ISIN code FR0O000073298, Reuters ISOS.PA, Bloomberg
IPS:FP

WWW.IPS0S.com

GAME CHANGERS

At Ipsos we are passionately curious about people, markets,
brands and society. We deliver information and analysis that
makes our complex world easier and faster to navigate and
inspires our clients to make smarter decisions.

We believe that our work is important. Security, simplicity, speed
and substance applies to everything we do.

Through specialisation, we offer our clients a unique depth of
knowledge and expertise. Learning from different experiences
gives us perspective and inspires us to boldly call things into
guestion, to be creative.

By nurturing a culture of collaboration and curiosity, we attract the
highest calibre of people who have the ability and desire to
influence and shape the future.

‘GAME CHANGERS” — our tagline — summarises our ambition.




