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https://www.ipsos.com/en-ch/inflation-more-seven-ten-swiss-expect-prices-continue-rise-2023

Key Findings for Switzerland ﬂ

® More than seven in ten (73%) Swiss expect prices
Is to keep going up next year in Switzerland.

® Swiss believe that their household spend in the
next six months will increase for the costs of
utilities (gas & electricity; 81%), food shopping
(73%) and other household shopping (70%).

® Nevertheless, only one out of five Swiss expect
it to have an impact on their own living standard
(22%) and / or disposable income (19%).

® 79% of Swiss workers are expecting their real
iIncome to fall in 2023. Only 9% are expecting an
at or above inflation pay rise.

2 — © Ipsos | Global Inflation Monitor - November 2022




GLOBAL
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Global Country Average %

Your own standard of living

Your disposable income (what
you can spend after paying
your bills for living expenses)

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Over the next year, do you think each of the following will rise, decline, or stay
at about the same level?

Global Country Average %

® April 2022 (11 countries) ®June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Over the next year, do you think each of the following will rise, decline, or stay at about the same level?

The rate of inflation (how much prices are going up by)

% It will rise a lot/a little
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Over the next year, do you think each of the following will rise, decline, or stay at about the same level?

Interest rates

% It will rise a lot/a little
® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Over the next year, do you think each of the following will rise, decline, or stay at about the same level?

The number of unemployed people in my country

% It will rise a lot/a little
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population

8 — © Ipsos | Global Inflation Monitor - November 2022




Over the next year, do you think each of the following will rise, decline, or stay at about the same level?

The taxes you pay

% It will rise a lot/a little
® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Over the next year, do you think each of the following will rise, decline, or stay at about the same level?

Your own standard of living

% It will rise a lot/a little

® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Over the next year, do you think each of the following will rise, decline, or stay at about the same level?

Your disposable income (what you can spend after paying your bills for living expenses)

% It will rise a lot/a little
® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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EXPECTATIONS
FOR SPENDING




Thinking now
about your
household spend
in the next six
months, for each
of the following
types of spend,
please say
whether you
expect it to
increase,
decrease, or stay
the same as it is

NOW.
Global Country Average %

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Thinking now about your household spend in the next six months, for each of the following
types of spend, please say whether you expect it to increase, decrease, or the stay the same
as it is now?

Global Country Average %

® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Thinking now about your household spend in the next six months, for each of the following types of spend, please say whether you expect it to
increase, decrease, or stay the same as it is now? % increase
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The cost of your
food shopping
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diesel, 66% 59% 85%
gasoline/petrol,
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80%
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going out
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your

subscriptions, 47% 45% 76% 48% 55% 40% 48% 45% 50% 28% 56% 43% 42% 52% 46% 56% 53% 33% 56% 50% 53% 48% 12% 22% 54% 34% 50% 43% 58% 66% 42% 45% 48% 32% 68% 46% 56%
e.g. Netflix, gym

membership, etc.

Your

mortgage/rent 43% 50% 63% 54% 27% 26% 40% 46% 62% 26% 54% 44% 32% 43% 33% 41% 51% 33% 46% 48% 46% 26% 13% 32% 47% 40% 34% 49% 53% 61% 44% 68% 37% 33% 68% 32% 61%

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Thinking now about your household spend in the next six months, for each of the following types of spend,
please say whether you expect it to increase, decrease, or the stay the same as it is now?

The cost of your food shopping
% Increase a lot/a little
® April 2022 (11 countries) ® June 2022 (28 countries ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Thinking now about your household spend in the next six months, for each of the following types of spend,
please say whether you expect it to increase, decrease, or the stay the same as it is now?

The cost of your other household shopping
% Increase a lot/a little
® April 2022 (11 countries) ® June 2022 (28 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Thinking now about your household spend in the next six months, for each of the following types of spend,
please say whether you expect it to increase, decrease, or the stay the same as it is now?

The cost of your utilities (gas and electricity)
% Increase a lot/a little
® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Thinking now about your household spend in the next six months, for each of the following types of spend,
please say whether you expect it to increase, decrease, or the stay the same as it is now?

The overall cost of your subscriptions (Netflix, gym memberships, etc.)
% Increase a lot/a little

® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Thinking now about your household spend in the next six months, for each of the following types of spend,
please say whether you expect it to increase, decrease, or the stay the same as it is now?

Your motoring fuel costs (petrol, diesel, etc.)
% Increase a lot/a little
® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population

20 - © Ipsos | Global Inflation Monitor - November 2022




Thinking now about your household spend in the next six months, for each of the following types of spend,
please say whether you expect it to increase, decrease, or the stay the same as it is now?

Your mortgage/rent
% Increase a lot/a little
® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Thinking now about your household spend in the next six months, for each of the following types of spend,
please say whether you expect it to increase, decrease, or the stay the same as it is now?

The overall cost of going out socialising (cinema, cafes, restaurants, clubs, etc.)
% Increase a lot/a little
® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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WHY ARE
PRICES RISING?
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How much, if at
all, do you think
each of the
following are
contributing to
the rising cost
of living in
[COUNTRY]
today?

Global Country Average %

m A great deal/fair amount  ® Not very much/at all

The state of the global

economy gt
The Russ!an invasion of 70%
Ukraine and its consequences
The interegg Lz?]tter;evel in my 68%
The polgc(i)(\elz r?]fmme):] tnational 68%
Businesses ;Trlgzigg excessive 62%
The COVID-19 pandemic 61%
Workerisn(é(raergzgging pay 51%
Immigration into my country 50%

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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How much, if at all, do you think each of the following are contributing to the
rising cost of living in [COUNTRY] today?

Global Country Average %

® April 2022 (11 Countries) ® June 2022 (28 countries) ® November 2022 (36 countries)

A great deal/A fair amount
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The state of the The Russian The interest rate  The policies of my Businesses making The COVID-19 Workers demanding Immigration into my

global economy invasion of Ukraine level in my country national government excessive profits pandemic pay increases country
and its
consequences

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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How much, if at all, do you think each of the following are contributing to the rising cost of living in ... today?
A great deal/ fair amount

Global: UAE:ARG:AUS:BEL :BRA:CAN: SUI :CHL :CHN:COL :GER:DEN|ESP:FRA :GBR:HUN: INA : IRL : ISR : IND : ITA : JAP :KOR:MEX:MAS:NED:PER:POL :ROU:KSA:SWE: SIN : THA: TUR:USA:RSA

The state of the
global economy
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level in my country
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The policies of my
national 68% 58%
government
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The Russian

invasion of Ukraine 70%
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consequences
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Workers

L”;umr:?rrya“m INto MY 5004 5696 44% 42% 54% 50% 40% 43% 64% 33% 68% 48% 38% 39% 51% 38% 32% 65% 54% 34% 59% 41% 23% 45% 60% 51% 56% 62% 51% 46% 30% 48% 60% 64%

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022

demanding pay 51% 58% 55% 52% 42% 46% 51% 44% 51% 48% 53% 49% 45% 32% 52% 53% 35% 77% 50% 38% 62% 41% 27% 67% 55% 65% 45% 64% 53% 45% 26% 46% 61% 76% 51% 50% 73%
increases
VA7 46% 73%
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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How much, if at all, do you think each of the following are contributing to the rising cost of living in [COUNTRY]
today?

The state of the global economy
% A great deal/a fair amount
® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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How much, if at all, do you think each of the following are contributing to the rising cost of living in [COUNTRY]
today?

The Russian invasion of Ukraine and its consequences
% A great deal/a fair amount
® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population

This question was not asked in the United Arab Emirates or Saudi Arabia
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How much, if at all, do you think each of the following are contributing to the rising cost of living in [COUNTRY]
today?

The interest rate level in my country

% A great deal/a fair amount
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® November 2022 (36 countries)

o 79%
'.... 76% 75% .. .
82968296829 @ e o 73% 73% ®
68% "82%082%81%800799% 78%7;/. @g0e0000 s 0 '*® @ °
' . ° 0@ 75% 74%74%74%73% o 72% ' ® o o .
4 o0 69%669% @ 6o 0 s57%
0
@ 5% 63% @ g >1053%52%
sng o g ®8
0
o0 5000 . A2%
49%..
®
32%
T 8§ 8 § & £ ¢ 8 2T g8 >»T g g @ & F T L S > QPP I S YO >C E WX o> T 98 I
s s g fsf g8 E8g36cs58¢8<ssd8E s 2235E 8L gE ¢
o x < Ecr3“‘"’(:?‘“0 932 S = 9 g 2 » = o 5 = 3 c » £ o = O <«
£ = S = 2 2 S © - ? o @) S “ o2 2 & o o T N O =
5 3 8 5 S O o < o © 5 3 3
4 o o 5 N

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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How much, if at all, do you think each of the following are contributing to the rising cost of living in [COUNTRY]
today?

The policies of my national government
% A great deal/a fair amount

® April 2022 (11 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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How much, if at all, do you think each of the following are contributing to the rising cost of living in [COUNTRY]
today?

Businesses making excessive profits
% A great deal/a fair amount
® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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How much, if at all, do you think each of the following are contributing to the rising cost of living in [COUNTRY]
today?

The COVID-19 pandemic
% A great deal/a fair amount
® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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How much, if at all, do you think each of the following are contributing to the rising cost of living in [COUNTRY]
today?

Workers demanding pay increases
% A great deal/a fair amount

® April 2022 (11 countries)
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Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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How much, if at all, do you think each of the following are contributing to the rising cost of living in [COUNTRY]
today?

Immigration into my country
% A great deal/a fair amount

® April 2022 (11 countries)

100% -

90% -

80% -

70% -

60% -

50% -

40% -

30%

20% -

10%

® June 2022 (28 countries)

® November 2022 (36 countries)

® 73%
0,
79/‘":..'62% 60%
56%
68% @ 54%
50% 65%64%64% ® . . o e 0 51%50%
60% 590 O ~ @ 50,
0 o 44% o
() 5695 40 ®e 42% @
PY 51%51% © @ | = ... [
048%46%46% . . . . . 33% . .
43%
Y AL%40%399038% 380, © ‘ L Jp
34% = 32%.000
30%
23%
T 5 8 & 222 2L g S Qw2 ELR YR 25 L P TR E 28 E ¥T 2L
o L B o = L B S ® L = 9 < = 8 ®©® ®© ® £ «®© =9
c s g efoe 33 E8°5FgseSsgteggegefsE =gt EE 288
o g2 S 5 ®© S = pe S o ®© o T E =2 0O € X o o © Q m c S < »
£ 3 g F £ 2 I 5 232 5 F £ < © g 4 T 3
3 © = ® © © e 5 < = o O g
N pa < A « o &

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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PAY RAISE
EXPECTATIONS




Over the next year,

how, if at all, do My pay will stay the same

you expect the

rate of pay you

receive from your My pay will rise, but below the
rate of inflation

current employer

to change?

My pay will rise, at the rate of

0
Global Country Average % inflation or above

among those employed
(excluding self-employed)

Don’t know / Not applicable

My pay will decrease 894

Base: 14,553 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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My pay will rise, My pay will rise,

B at the rate of inflation [l but below the rate [l Don’t know/

Not applicable

My pay will

stay the same B My pay will decrease

or above of inflation
Global Country Average
Over the next year, Colombia
- Brazil 26% 31% 23% 6%
how, if at a||, do Indonesia
India
Turkey
you exPeCt the Saudi Arabia
United Arab Emirates
rate of pay you South Africa
= Mexico 16% 35% 37% 6%
receive from your Chile
Belgium
current employer israel
PN China
to change s Malaysia 12% 28% 26% 2%
Ireland
Thailand
Among those employed United States
. Australia
(excluding self-employed) Argentina
Netherlands 9% 43% 35% 7%
Sweden 9% A47% 26% 10%
Canada
Switzerland
Romania
Hungary 8% 38% 33% 7%
Great Britain 8% 40% 37% 4%
Denmark 8% 34% 46% 7%
Singapore 8% 33% 41% 8%
Peru
Germany
France
Poland 7% 37% 35% 8%
Spain HEX 31% 43% 11%
South Korea
Japan EXZ 18% 41% 17%
Base: 14,553 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022 Italy % 17% 58% 10%

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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JOB SEARCH
INTENTIONS
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Don’t know/

Over the next year, Not applicable
how likely, if at all,
are you to look for
a new job with a
different
employer?

Certain to/
M Very likely/
Fairly likely

Certain not to/
B Very unlikely/

Global Country Average % Fairly unlikely
among those employed
(excluding self-employed)

Base: 14,553 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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B Certain to/very likely/fairly likely Bl Certain not to/very unlikely/fairly unlikely Don’t know/Not applicable

Global Country Average 43% 43%

Over the next year, india Gon: o7

United Arab Emirates 65% 30%
i i South Africa 62% 31%
how likely, if at all, frca 22 =
Malaysia 60%
are yOu to I°°k fOI' Indonesia 54% 38%
Thailand 52% 42%

a new job with a Saudi Arabia S %
Chile 50% 37%

different Singapore 48% 370

Colombia 47% 40%
Argentina 46% 39%
employer? J Brazil 45% 38%
Turkey 45% 40%
Mexico 44% 42%
Global Country Average % Australia 23% 250
Romania 42% 44%
among .those employed P oand — —
(excluding self-employed) Sweden 41% 50%
Ireland 41% 44%
United States 40% 44%
Canada 40% 44%
Denmark 38% 47%
South Korea 37% 45%
Israel 36% 44%
China 36% 60%
Great Britain 36% 49%
Switzerland 35% 49%
Italy 35% 47%
Spain 35% 49%
Netherlands 33% 56%
Germany 32% 52%
France 32% 45%
Japan 29% 42%
Hungary 28% 51%
Belgium 24% 59%

w
s
>

Base: 14,553 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the general population
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Methodology

These are the results of a 36-country survey conducted by Ipsos on its Global
Advisor online platform. Ipsos interviewed a total of 24,471 adults aged 18-74 in
the United States, Canada, Republic of Ireland, Israel, Malaysia, South Africa,
and Turkey, 20-74 in Thailand, 21-74 in Indonesia and Singapore, and 16-74 in
26 other markets between Friday, October 21 and Friday, November 4, 2022.

The sample consists of approximately 1,000 individuals in each of Australia,
Brazil, Canada, mainland China, France, Germany, Great Britain, Italy, Japan,
Mexico, Spain, South Africa, South Korea, and the U.S., and 500 individuals in
each of Argentina, Belgium, Chile, Colombia, Denmark, Hungary, India,
Indonesia, Ireland, Israel, Malaysia, the Netherlands, Peru, Poland, Romania,
Saudi Arabia, Singapore, Sweden, Switzerland, Thailand, Turkey, and the United
Arab Emirates.

The samples in Argentina, Australia, Belgium, Canada, Denmark, France,
Germany, Great Britain, Hungary, Italy, Japan, the Netherlands, Poland,
Romania, South Korea, Spain, Sweden, Switzerland, and the U.S. can be taken
as representative of their general adult population under the age of 75.

The samples in Brazil, Chile, mainland China, Colombia, India, Indonesia,
Ireland, Israel, Malaysia, Mexico, Peru, Saudi Arabia, Singapore, South Africa,
Thailand, Turkey, and United Arab Emirates are more urban, more educated,
and/or more affluent than the general population. The survey results for these
countries should be viewed as reflecting the views of the more “connected”
segment of their population.
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The data is weighted so that each country’s sample composition best reflects the
demographic profile of the adult population according to the most recent census data.

“The Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

Where results do not sum to 100 or the ‘difference’ appears to be +/-1 more/less than
the actual, this may be due to rounding, multiple responses, or the exclusion of “don't
know” or not stated responses.

The precision of Ipsos online polls is calculated using a credibility interval with a poll of
1,000 accurate to +/- 3.5 percentage points and of 500 accurate to +/- 5.0 percentage
points. For more information on Ipsos' use of credibility intervals, please visit the Ipsos
website.

The publication of these findings abides by local rules and regulations.




APPENDIX
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Over the next year, mitwill rise alot ~ ®mltwill rise alittte  m It will stay about the same ~ m It will fall a lot/little

- Global Country Average % 4% 17% | 119% |
do you think each Argentina A s o
- Hungary 7% |
of the following France 3%
- - - South Africa | % |
will rise, decline, Poland [ 9% |
Romania 47% 27% 9% | 119% |
or stay at about Turkey 26% 3% % L 13% |
Colombia 4 % [ 10% |
the same level? Great Britain 42% 4% % [ 90|
S{gleleVeloldcl 4200 3006 1306 400
Ireland L 10% |
. The rate Of Australia | 8% |
. . Belgium
|nﬂat|0n (hOW Germany 9% 004 0/ 1105 |
. Chile
mUCh prlceS are Malaysia |_10% |
) India | 1406 |
gOIﬂg Up by) Thailand 119 |
Spain 2% 4% 17% L 14% |
Canada 2% 00% % L 12% |
Mexico 000 |
Switzerland 1% 42% 6590 [ 800 |
Indonesia 1% 6% 8% |
South Korea 0% 84 3% [ 11% |
Netherlands 1200 |
Japan 0 0% 900 [ 10% |
United States 4%
Italy 29 o 0% [ 10% |
SOl 2906  379% . 169 | 4%
Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21- Peru 27 429 2 20 . m
Noverber 4, 2022 Dlpiplie ~ 24%  34% 2006 N 1700 |
The “Global Country Average” reflects the average result for all the countries and Unlted Arab Emlrates m m
markets where the survey was conducted. It has not been adjusted to the population Israel m -lm
size of each country or market and is not intended to suggest a total result. Saudi Arabia A A 2 -w
The samples ir_1 Brazil, Chile, (_:hina _(mainland), (_:olombig, India, Indonesia, Ireland, Brazil m 0
are more Urban, ore scucatec, anr more ffuent tha he general population China IEIR 90/ 904
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Over the next year,
do you think each
of the following
will rise, decline,
or stay at about
the same level?

» |nterest rates

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-

November 4, 2022

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland,

Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE
are more urban, more educated, and/or more affluent than the general population
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m It will rise a lot

Global Country Average
Romania
Colombia
Argentina

Great Britain
South Africa
Ireland

Chile
Poland
Turkey
Australia
France
Canada
Hungary
South Korea
Spain
Singapore
United States
Israel

Italy

Mexico
Sweden
Thailand
India

Peru
Belgium
Malaysia
Indonesia
United Arab Emirates
Germany
Brazil
Denmark
Saudi Arabia
Switzerland
Netherlands
China
Japan

m [t will rise a little m [t will stay about the same = |t will fall a lot/little

[ 10% |
47% 0% 0/ [ 6% |
[ 7% |
[ 507 |
| 6% |
490
[ 7% |
6% 40% 4% [ 7% |
6%0 6% 6% [ 69 |
6% 2 00/% [ 16% |
| 6% |
| 7% |
49|
8%
30% 3% 5% 00,
[ 500 |
[ 500 |
| 6% |
27% 45% % [ Q00 |
2 7% 7% 22% 7% |
0% 4 [ 504 |
4 [ 900 |
[ 12% |
6% [ 17% |
[ 9% |
[ 12% |
20% 6% 6% [ 10% |
19% 200 (% [ 1100 |
[ 129 |
: 0 7 l : 0
1 2900 6% [ 230 |
1500 430 210 | 304
0 0 % [ 19% |
4.9/0 4 0 0 [ 1290 |
| 12% 4900 2000 | [ 1200 |
/% 28 380 |
3%  16% . 480 |



m It will rise a lot

Global Country Average
South Africa
Turkey

Over the next year,
do you think each

of the following Hungary
= = = Argentina
will rise, decline, Romania
Chile

or stay at about indonesia
the same level? Colombia
- The number of Borom
Spain

unemployed italy

. Malaysia
peoplein my Great Britain
country India

Ireland
France
Mexico
Sweden
Germany
South Korea
Canada
United States
United Arab Emirates
Japan
Australia
Singapore
Brazil

Saudi Arabia

The “Global Country Average” reflects the average result for all the countries and Ch na
markets where the survey was conducted. It has not been adjusted to the population Denmark
size of each country or market and is not intended to suggest a total result. N etherlands

The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, |Srae|
Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE .
are more urban, more educated, and/or more affluent than the general population SW|tzer|and

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-
November 4, 2022
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m [t will rise a little m [t will stay about the same = |t will fall a lot/little

L 13% |
4% 25% 804 109 |
46% 27% 12% | 13% |
| (% |
9% |
40% 4% 390 7% |

40% 604 304

000 390 99%0
3% 0% % | 13% |
L 12% |
% 8% 4% | 11% |
| 5% |
329% 36% 9% [ 6% |
8% |
0% % 19%
28% 1% % [ 119% |
27% 4% 24% | 12% |
26% % % . 20% |
| 119% |
1306 |
9% |
22% 9006 |

[ 900 |
21% 30/ [ 12% |
[ 17% |
30/ 0% [ 23% |
17% 8%0 004 [ 7% |
17% 4% % [ 149% |
[ 900 |
14% 21% 0% 41%
4Y0 0 0 0
| 14% 3200 310 | [ 20% |
 13% 380 2006 | [ 1300 |
[ 13% . 37% . 30% | 30/
| 13% 340 . 330p |
0 40% 0



Over the next year, m |t will rise a lot m [t will rise a little m |t will stay about the same = It will fall a lot/little

- Global Country Average 8%0

do you think each ey 5%, % T I

- Argentina 45% 890 11% 194 |

of the following Romania 24% 419, 0 %]

- - - Colombia | 69 |

will rise, dECII“E, South Africa | 600 |

France %% | 6% |

or stay at about Poland 2004 1% 5% (500 ]

th I I, India 206% 194 Q0% -BV‘V-.M’

4 Belgium 24% % 4%

€ Same leve Chile 19 |

Spain [ 504 |

= The taxes you pay Hungary 4%

Mexico [ 504 |

Great Britain 4% |

Italy 20% % | 6% |

Singapore 20% 800 0% | 6% |

Switzerland 19% % 4% 9% |

Ireland 300 29% %0 [ 12% |

Thailand 18% % 1% | 12% |

United Arab Emirates 1 [ 13% |

Canada (4% |

United States 1% | 6% |

Israel 40 | 7% |

Germany 8% |

Japan 1 1% [ 800 |

Peru 1 4 % [ 7% |

Indonesia 1 7% 40% | 69 |

Netherlands | 6% |

Australia 4% 2% 41% | 690 |

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21- BraZiI -w

Noverber 4, 2022 ¢ ' Saudi Arabia IV Y (7 Y. A= 1806 |

) . . Malaysia 0 0% 0 [ 1100 |

markets where the Survey was Condueied i has not been achsted o the populaton g — L

size of each country or market and is not intended to suggest a total result. Denmark m_ -m
The samples ip Brazil, Chile, (_:hina _(mainland), Qolombig, India, Indonesia, Ireland, Sweden ___ ARV

s U o v o et o e s China INA%: B0/ 2goc
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m It will rise a lot

Global Country Average
India

South Africa
Indonesia
United Arab Emirates
Thailand
Saudi Arabia
Singapore
Malaysia
Colombia
Brazil

China
United States
Chile

Mexico
Germany
Australia
Romania
Argentina
Peru

Turkey
Great Britain
Canada
France
Ireland
Sweden
Belgium
Hungary
Poland
Switzerland
Spain
Denmark
Netherlands
Italy

Israel

South Korea
Japan

Over the next year,
do you think each
of the following
will rise, decline,
or stay at about
the same level?

Your own standard
of living

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-
November 4, 2022

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland,

Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE
are more urban, more educated, and/or more affluent than the general population
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m [t will rise a little m [t will stay about the same m [t will fall a lot/little
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9% 20% 41% L 25%
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1% 14% 6%
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Over the next year, m |t will rise a lot m [t will rise a little m |t will stay about the same = It will fall a lot/little

= Global Country Average 800 19% 2%
do you think each Thailand 21% 2% % 5%
- India 19% 1% 26
of the following South Africa 18% 1% % 55—
- - - United Arab Emirates
will rise, decline, Indonesia TG 1 S . S [
Colombia 1 24% 7 . 34% |
or stay at about Saudi Arabia YA 1% % [ T
Malaysia 11% 2 % 804
the same level? OEN 1000 0% 0% 20% |
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= Your disposable Turkey EEESDR 15% % s ——
. Mexico 8% 30% 7%
iIncome (what you Chile EER 20%, T oo
Argentina
can spend after United States INAT 18% 7 3%
. ) Singapore
paying your bills ireland  EZRNVAT: % =
f | oo A(l:JStra(ljla
anada . a5%
or IVIng Poland 15% 2%
Romania A 17% 0% . 4%
expenses) Germany T4% o
Hungary IFE 14% . 48% |
Netherlands 14% 64 . 41% |
Sweden KA 1 0% . 48%
Switzerland 42%
Denmark 45%
France 47%
zzizmzse?? ;(r;;ige adults under age 75 across 36 countries, interviewed October 21- Greaégg::ﬁm orn
The “Global Country Average” reflects the average result for all the countries and Isra.el
markets where the survey was conducted. It has not been adjusted to the population Spaln M
size of each country or market and is not intended to suggest a total result. Japan
The samples ip Brazil, Chile, (;hina (mainland), (Folombig, India, Indonesia, Ireland, |ta|y M
A o Pt i S s T, it 1 South Korea 7 Vit
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Thinking now about m Increase a lot m Increase a little m Stay the same = Decrease a little/lot

Global Country Average 41% 294 16% [ 7% |
your household Gr)éat Brita%n : 67 % : 804 0% 0/ |
H 1 Ireland 66% 21% 6% I 5% |
SPe“t‘:. n fthe “e’:‘t SfIX Romania 0]
mon r each o Turkey 61% 22% 890 L 7% ]
o S 9 e France [ 500 |
the following types Bgl@flurg -: 21% % 1 m-m
olan O 0 0 0 D0
of spend, please say Hungary 24% 0% %
Argentina Y4 0 0Y0 Y0
whether you expect South Africa IR 1=\ 7 M N |7 S W 15173
- - Germany 1% % 0% 7% |
it to increase, Italy [ 8% |
Switzerland 0% 2% 10% [ 500 |
decrease or the stay Netherlands 290 - % e ]
=g = Australia 46% 0/ 1290 4%
the same as it is Sweden T preil 57 — 00—
9 Spain 42% 1 006 |
now: Chile 200, 7 50 69 |
Colombia 40% 41% 119% | 7% |
= The cost of your Singapore 000 4% %]
e Denmark 304 6% [ 8% |
utilities (gas and Thailand 7% 1% 9%
. . India 0/ 0% [ 10% |
electricity) Canada 5% 0%, 7 B
Peru [ 7% |
Mexico 0% 44% 00/ | 690 |
United States 29% 0% 0 49/ |
Israel [ 10% |
SEUe/WANClol-l 2 /% 3720 9260 | [ 1190 |
Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21- IndoneSia 2 . 420 2 2 : %
November 4, 2022 ' Japan 2506 37% L. 292054 | - [ 7% |
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Thinking now about
your household
spend in the next six
months, for each of
the following types
of spend, please say
whether you expect
it to increase,
decrease or the stay
the same as it is
now?

= The cost of your
food shopping

® Increase a lot

Global Country Average
Hungary
Romania

Turkey
Argentina
Great Britain
Poland
Ireland
South Africa
Colombia
Australia
Belgium
Canada
Netherlands
France

Chile
Germany
Sweden
Spain
Singapore
United States
Italy

Israel
Thailand
Saudi Arabia
India

Peru

Mexico
Denmark
Malaysia
United Arab Emirates
Switzerland

Indonesia
Brazil

Japan
South Korea
China

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-November 4, 2022

The “Global Country Average” reflects the average result for all the countries and markets where the survey was
conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest
a total result.

The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Malaysia, Mexico, Peru, Saudi

Arabia, South Africa, Thailand, Turkey, and the UAE are more urban, more educated, and/or more affluent than the
general population
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H Increase a little

m Stay the same

m Decrease a little/lot
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Thinking now about m Increase a lot m Increase a little m Stay the same = Decrease a little/lot

spend in the next six Argentey 20% Z e
0 0 0 -.IZ.-
months, for each of Romania [ 600 ]
i South Africa 7% |
the follow|r|g types Great Britain 44% 40% 300 (5%
Colombia 4 %% % 000 |
of spend, please say Ireland 7] 0%, 0% B /%
Poland | 6% |
whether you expect Chile 594 : 0% 8% |
It to Increase, Sing?pore 5%
Belgium 01 42% 12% [ 6% |
decrease or the stay France 1106 |
% = Saudi Arabia % 2% 19% 11%
the same as it is Canada 2 - - e —
now? Spain 2% 41% 1 [ 900 |
" Malaysia 8% |
India 2% 4% 21% L 10% |
= The cost of your Germany 1% 3%, 7 8% |
Israel 1% 6% 1200 |
other household Netherlands 47% 4% | 6% |
. Sweden 29 % 7% |
shopping italy 59% % 3%
United States 28 7% |
Thailand 26% 00 7 [ 120 |
Mexico 2 47% 0% 9% |
United Arab Emirates 149 |
cCvw 0000 2490 0 429% . 200% W 1305
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Noverber 4, 2022 ’ ' SWivdheculel =~ 2000 4800  17% N 100 |
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The samples ir_1 Brazil, Chile, (_:hina _(mainland), (_:olombig, India, Indonesia, Ireland, China
are more Urban, ore scucatec, anr more ffuent tha he general population South Korea 0% 800 404
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Thinking now about

your household Global Country Average

Argentina
spend in the next six SouthTﬁmg;l
months, for each of - reland
the following types Beu(g:ﬂ:ﬁ
of spend, please say Hungary
whether you expect Collgoorlnat;g
it to increase, A Erance
decrease or the stay Great Brain
the same as it is Thabar
now? ety
- Your motoring fuel gy

costs, e.g. petrol, Srerico

diesel etc United States

Netherlands

Sweden

Switzerland

Singapore

United Arab Emirates

Israel

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21- MalayS!a
November 4, 2022 Saudl Arab|a
The “Global Country Average” reflects the average result for all the countries and Den mark
markets where the survey was conducted. It has not been adjusted to the population Japan
size of each country or market and is not intended to suggest a total result. BraZiI

The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, South Korea
Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE Ch
are more urban, more educated, and/or more affluent than the general population Ina
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® Increase a lot

H Increase a little

m Stay the same

m Decrease a little/lot

6% 0% 16% [ 00p |
61% 4% 6% Y0
4% 26% 30/ [ 59 |
800 |
2% 24% Q0% | 7% |
00 |
194 24% %% [ 00p |
1% 4% 300 [ 6% |
49% 21% 0% [ 6% |
499 0% 300 (40 |
8% 310  80p | [ 69% |
[ 500 |
[ 900 |
[ 38%  31%  11% | mlﬂl
6%
7% 4% 16% 9%
6% 3% %0 | 10% |
12% | 7% |
% 0% 0% | 10% |
%0 40% 16% | 6% |
[ 7% |
4% 4% 4% [ 69 |
9% 6% [ 7% |
%% | 7% |
2% 9% 0% [ 900 |
[ 13% |
0% 0/ 00/ [ Q00 |
29% 28% 0% | 6% |
[ 1500 |
250 - 36% 1805 L 11% |
24% 494 6%0 | 7% |
4% 4% 0 [ 1200 |
[ 21% 270 2205 | [ 10% |
490 0 39%0 3%
[ 149% 2609 . 230p
[ 13% 280 310 |




Thinking now about m Increase a lot m Increase a little m Stay the same = Decrease a little/lot

[ 26%  31% 1904 | [ 16% |
your household Global Country ﬁ\Lljs’lgaagl’)e/ 2 TS 1% AT 199% = R
spe“d i“ the “ext six Irelqnd 46% 28% 10% [ 00p |
Argentina 45% 2 0% L 169% |
months, for each of R()Tmug;ﬁ; _-1__- ﬁy 2% 1 -m-m;-
R 38%  34% 1100 | 6

the followmg types South Africa 1300 |
Great Britain 7% 490 0% [ 10% |

of spend, please say Poland 6% 26% 1% 29
Colombia 2% 29% 6% [ 18% |
whether you expect Singapore __16% |
- - Chile 1% 24% 6% [ 24% |
it to increase, Belgium 30% 33% % — 1720p |
Spain 0% 7% 16%
decrease or the stay Ihdia 0% T, o T
=g = Netherl
the same as it is etnenands S22 2 1L ——
i O 0 0 -' ﬂl-
now? v - T e ——
Germany 25% % 21% | 11% |
= The overall cost of Saudi Arabia 24% 1% 7 4% |
) . e . United States 24% 4% 21% [ 10% |
going out socialising Sweden 2 8% 8%  130%
. United Arab Emirates 49 [ 13% |
(cinema, cafes, Malaysia 21% 56% o 0%
Ital 20% 4% 0% [ 18% |
restaurants, clubs, Mexico 500 % 7 0% ]
etc ) Israel 20% 6% 0% [ 16% |
. Switzerland 20% 40% 0%  13% |
Thailand 9% 2 6%  27% |
[ 2305 |
Roverber 4, 2025, L\ IISr 808 75 81055 36 counties, nieiewsd October 21- 57221 — 230p
The “Global Country Average” reflects the average result for all the countries and |nd0neS|a m_ m_
markets where the survey was conducted. It has not been adjusted to the population Denmark -_m -L‘ﬂ-
size of each country or market and is not intended to suggest a total result O -0 9% 2600 330 | . 28% ]
The samples in Brazil, Chile, China (mainland), Colombig, India, Indonesia, Ireland, South Korea M m_
e s e ocatbs antior mare aflcant oot Gencenl papulation. Japan LR 207 3% o 7/% |
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Thinking now about m Increase a lot m Increase a little m Stay the same = Decrease a little/lot

Global Country Average 15% 2% 28% [ 119% |
your household Argentina 6% 40% 0% (% |
spend in the next six rorurkey > i 10%. s

(0] 0 0 O 0
months, for each of o ndia 230 LA 26% 0
the following types Hungary 21% 2% 5% | 6% |
South Africa 21% 6% 0% [ 8% |
of spend, please say Great Britain 19% 7% B, 7% |
Chile 18% 204 7 [ 120 |
whether you expect Saudi Arabia [ —14% |
) - Belgium [ 6% |
it to increase, Colombia 7% 39% % L 13% |
Ireland 179 40% 220/
decrease or the stay | Mexico 16% R 30 0% ]
the same as it iS United Arab Emirates 16% 28%
France 16% 1% 0% [ 90p |
now? Spain 14% 3% 27% 006 |
= Australia 149% % 0% [ 7% |
Israel 13% 7% 29% | 8% |
= The overall cost of Netherlands 13% 7% 0% [ 800 |
. Singapore 1 2 L 10% |
your Subscrlptlons, Canada [ 8% |
, ltaly 1 6% 2904 [ 109 |
e.g. Netflix, gym Switzerland EEERWAR 0% 7 5% ]
. Germany 12% 1% 0% [ _10% |
memberships, etc. Thailand VAT 50% o 0%
United States 11% 49 0% [ 690 |
Peru 11% 204 0% [ 149% |
Indonesia [ 1005 |
_ _ - Malaysia IEENEZ 2 % [ 150 |
Roverber 4, s0gp. s et ag6 75 across 36 courtres, enviewed October 21- Denmark N N 7. - v 1006 |
ot Count Averaca” eflect e averacs resutor ol o countics an Brazil I/ N [ 16% |
markets where he durvey was sondueiea i s ot boen adjusied 1o the population Sweden HE /Y. S ¢ S [ 10%
size of each country or market and is not intended to suggest a total result. China M‘__
The samples ip Brazil, Chile, (_:hina _(mainland), Qolombig, India, Indonesia, Ireland, South Korea M
o ettt o ot afflocnt thar e Gomeenl saptiston. RELEI 06 90 43%
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Thinking now about

Global Country Average
your household Turkey
spend in the next six Argentina
months, for each of Romania
the following types Sweden

South Africa

of spend, please say Hungary
Australia

whether you expect Colombia
- - Israel
it to increase, Saudi Arabia
Ireland

decrease or the stay Great Britain
s = Peru

the same as it is Spain
9 Singapore
NOW ¢ india
United Arab Emirates

= Your mortgage/rent Mexico
Germany

Canada

Malaysia

Thailand

France

Netherlands

United States

Switzerland

South Korea

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21- Belglum
November 4, 2022 Italy
The “Global Country Average” reflects the average result for all the countries and |nd0neS|a
markets where the survey was conducted. It has not been adjusted to the population Denmark
size of each country or market and is not intended to suggest a total result. BraZiI
The samples ip Brazil, Chile, (_:hina _(mainland), Qolombig, India, Indonesia, Ireland, Ch|na
Sre more b, more educatec anc/o more aflent tha he general populaion Japan

855 — © Ipsos | Global Inflation Monitor - November 2022

® Increase a lot

N

20% 24% 26% 7% |

46% 22% 0% [ 900 |

41% 22% 904 00 |

[ 504 |
__ 26% | 90p | 10/ |
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0% 1% 804 %

28% 2 4% 194
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21% 23% (% [ 10% |

21% 25% 20%

21% 20% 90 00 |
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11% 16% 40% 400 |
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0% 0 39%0 [ 7% |

90 230 . 3306 | [ 900 |

[ 80p 199 ~ 960p | L 11% |

[ /%  19% . 430 | [ 1500 |

100 |

H Increase a little

>

m Stay the same

m Decrease a little/lot




How much, if at m A great deal ®A fair amount m Not very much/at all The cost of living is not rising

- Global Country Average 28%
all, do you think Brazi 29%, 5% T
South Africa 48% 2
each of the Thailand 7 % 15—
- Mexico 44% 2
following are Peru - o,
- - Colombia G 27% ___ 30% |
contnbutmg to the Chile 6% 804 __ 30%
L. Indonesia | 109% |
rising cost of South Korea 4% 43% 160
I otele@l  349%  30% | 250
Ivi i Singapore [ 16% |
“"ng n Malaysia 33% 6% [ 21%
? Canada
[COUNTRY] today? reland 5% % %
Australia 1% 6%0
= The COVID-19 United States ./ S
d . Saudi Arabia 28% 2
andaemic China [ 32%
p United Arab Emirates 27% 2%
France 0% 390
Turkey 2
Great Britain 0% . 28%
Argentina
Poland 24% 4% 33% |
Japan [ 17% |
Italy 20 0% . 33% |
Belgium 20 6 30 |
Switzerland 40%
SieTel  20%  380p | 0
Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21- Germany oV
November 4, 2022 Romania I/ 3%
The “Global Country Average” reflects the average result for all the countries and Netherlands S /0 0 00
markets where the survey was conducted. It has not been adjusted to the population Israel -__ A 0
size of each country or market and is not intended to suggest a total result. Denmark m 449,
The samples ir_1 Brazil, Chile, (_:hina _(mainland), (_:olombig, India, Indonesia, Ireland, Hungary m A 0
are more Utban, ore sucaed, andlor more afaent tan he Generdl popton SN 1300 ——————— 3500 ————— 2205
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How much, if at
all, do you think
each of the
following are
contributing to the
rising cost of
living in
[COUNTRY] today?
= The state of the
global economy

Global Country Average
Colombia
South Africa
Ireland

Chile

South Korea
Thailand
Mexico
Brazil
France

Peru
Singapore
Australia
United States
Great Britain
Spain
Belgium
Canada

Italy
Romania
Argentina
Malaysia
United Arab Emirates
India

Japan
Turkey
Poland
Netherlands
Indonesia
Switzerland
Hungary
Israel
Sweden
Denmark
Germany
Saudi Arabia
China

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21-
November 4, 2022

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland,

Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE
are more urban, more educated, and/or more affluent than the general population
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m A great deal

m A fair amount

®m Not very much/at all

The cost of living is not rising

% 0% [ 19% 2V
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0% 29
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42% 6% [ 1190 20
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41%

[ 119% 20
4% 4

[ 2500 20

[ 16% |
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[ 230 3
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29% % | 11% |

. 29% 420 [ 19% 3
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7%  A20 | [ 220p 20
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How much, if at m A great deal ®A fair amount m Not very much/at all The cost of living is not rising

- Global Country Average 6 2%
a", do you think Great Britain 6% 3% 9% |
Argentina 4% il
each Of the Poland | 13% |
- Thailand 2% 29
following are Brazil 2% 70 [ T6%
. . South Africa 1506 |
contnbutmg to the Colombia 004 504 T 17% ]
.. Romania 49 2% 129
rising cost of Peru 48% 0% 80,
Turkey Y -y 7 [ 15% |
Ivi i Mexico 4 894 __21% |
Ilv"‘g n Chile L 31% |
9 Hungary 40% 25%
[COUNTRY] today? South Korea 3% % I
.. United States
u The pO||C|eS Of my France 1900 |
t ] | Israel
nationa Belgium % 7% | 21%
Spain
India 4% % L 219% |
government Canada 2% 1%
Ireland L 22% |
Netherlands 0% 41%
Italy | 16% |
Indonesia 1% 1500 |
Australia 28% 0% L 22%
Germany 28 2% L 27/%
Sweden 26 394 L 24% |
Sigleelelcl 2500 000000 47% | L 21%
[ 2500
Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21- MalaySIa !
Noverber 4, 2022 _ Japan IV Y 7 W | 18% |
The “Global Country Average” reflects the average result for all the countries and Unlted Arab _Emlrates m m_
markets where the survey was conducted. It has not been adjusted to the population Switzerland m 0
size of each country or market and is not intended to suggest a total result. Denmark -'__ 0
The samples ir_1 Brazil, Chile, (_:hina _(mainland), (_:olombig, India, Indonesia, Ireland, China _m 0OY0
Sre more b, more educatec anc/o more aflent tha he general populaion Saudi Arabia RN/ e 3a% ]
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How much, if at m A great deal m A fair amount m Not very much/at all = The cost of living is not rising

- Global Country Average 36% 34%
all, do you think South Africa 3% 7%
Netherlands 51% 31%
each of the reland 1% 31%
= Belgium 50% 29%
following are italy T3% 379
= - Poland 43% 34%
contributing to the South Korea 230 20%
= = Spain 43% 37%
rising cost of France T 00
- = - Germany 42% 30%
living in Great Britain 5% 35%
Colombia 41% 28%
[COUNTRY] today? Denmark Z1% 39%
] Singapore 41% 4%
= The Russian Chile 0% 26%
] ) Brazil 37% 31%
invasion of Romania 37% 39%
] ] Sweden 36% 42%
Ukraine and its Switzerland 36% 36%
Thailand 36% 34%
consequences Japan 34% 39%
Peru 33% 31%
India 33% 32%
Mexico 31% 32%
Australia 31% 39%
Hungary 30% 32%
| - United States 28% 32%
223;12[;2:11120325 adults under age 75 across 36 countries, interviewed October 21- Canada 27% 36%
. . . Turkey 26% 34%
Taekets uhese the sy was conaueten, I s mck beet adlusted m e poulation Malaysia 25% 35%
size of each country or market and is not intended to suggest a total result. |Srae| 25% 4%

Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE Indone_SIa 24 /O 48 /0 12 /0
are more urban, more educated, and/or more affluent than the general population. Argentlna 16% 26% 42%
This question was not asked in Saudi Arabia or the United Arab Emirates. Chlna 12% 28% 43%
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How much, if at
all, do you think

Global Country Average

Brazil
France
each of the Belgium
- Chile
following are Great Britain
- - Colombia
contributing to the South Africa

allan
rising cost of Spain
livi . ~ Ireland
ivind in United States
g Canada
? India
[COUNTRY] today~ \pondia
. Argentina
= Businesses Switzerland
. . Peru
making excessive Netherlands
. Australia
profits ltaly
Turkey
Poland
Singapore
Romania
Sweden
United Arab Emirates
Israel
Germany
South Korea
_ o Denmark

Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21- .
November 4, 2022 MalayS!a
The “Global Country Average” reflects the average result for all the countries and |nd0neS|a
markets where the survey was conducted. It has not been adjusted to the population Hungary
size of each country or market and is not intended to suggest a total result. Saudi Arabia
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, China

Malaysia, Mexico, Peru, Saudi Arabia, South Africa, Thailand, Turkey, and the UAE

are more urban, more educated, and/or more affluent than the general population Japan
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m A great deal

m A fair amount m Not very much/at all

29%
49% % [ 149% |
4 29%
4 000 3%
40% 24%
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7% 27% [ 2800
[ 220 |
7% 41% | 149% |
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0 6% [ 20%
[ 250 |
[ 17% |
2% %% | 27%
2% 24%
[ 30%
| 220 |
29%
3% | 219%
28% 0 3

N
R
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[ 280 |
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[ 290
23% %% | 250p
23% 3300
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[ 2900 |
[ 20% 3406 0
0% S0/ [ 10% |
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[ 13% 320 | 43%
0 39%0
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The cost of living is not rising




How much, if at m A great deal ®A fair amount m Not very much/at all The cost of living is not rising

- Global Country Average 20% 1%
all, do you think South Africa [ 100
Thailand 1
each Of the Malaysia L 25%
- India 28 %
fO"OWII‘Ig are United Arab Emirates _25%
- - Argentina 269% 29
contnbut"\g to the Indonesia 26% 10 __10% |
L. Colombia
rising cost of Mexico — goop
livi ) France 3%
Great Britain - 39%%
ving In s Peru L 29%
Singapore
ICOUNTRY] tOday - Poland 3%
Turkey
= Workers Chile . 43%
) Brazil
dem and|ng pay Australia - 3%
) Ireland
United States . 3%
INCreases Canada 18%
South Korea 49% ___25%
China 1%
Hungary . S0%
Romania
Belgium - 43%
Denmark
Netherlands 40%
Switzerland 44%
Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21- Germany 2/
November 4, 2022 e\ 1400  279% | 49%
The “Global Country Average” reflects the average result for all the countries and |Srae| -m Q0
rr_1arkets where the survey was conc_iucteq. It has not been adjusted to the population Sweden __ 40%
size of each country or market and is not intended to suggest a total result. Spal n -I__ 0
The samples in Brazil, Chile, China (mainland), Colombia, India, Indonesia, Ireland, Saud| Arab|a -m __
are more b, rore Sducated, andlor more affuent than he generl populton Japan A 0% 4204
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How much, if at m A great deal ®A fair amount m Not very much/at all The cost of living is not rising

= Global Country Average
all, do you think Brazi 7% % [ 10%
South Africa 7% 26
each Of the Colombia 199 |
- Chile 49 2
following are South Korea [ _10%
. . Poland 4 4% 1200 |
contributing to the Great Britain 24% 0% [ o% |
L t of Turkey 7 20 | 17%
risina cost o Mexico 1006
livi g ) Nelpgelt-ll 4200 3906 | _10%
Australia | 13%
iving In . Thailand [ 13%
Argentina
[COUNTRY] today? Peru 7% % L7 S
) Ireland 6% 9%
= The interest rate ~India [ DT
i United States
|eve| N my Canada 1506 |
Israel 1% 42% .
France 1% 894 1500 |
cou ntry Singapore 1% 49%
Spain [ 16%
Italy 29 47%
Hungary L 17% |
Sweden 26 48 | 1496 |
United Arab Emirates 2 % 249 |
Belgium L 27%
Malaysia 20% 43% ... 23% |
efelgfeicl 10% = 58K 119 |
Base: 24,471 online adults under age 75 across 36 countries, interviewed October 21- [.)enmark ‘_
November 4, 2022 ’ Switzerland IV T/ 0
The “Global Country Average” reflects the average result for all the countries and Germany m ”_
markets where the survey was conducted. It has not been adjusted to the population Japan -__ -il_
size of each country or market and is not intended to suggest a total result. Netherlands -__ 0
The samples ir_1 Brazil, Chile, (_:hina _(mainland), (_:olombig, India, Indonesia, Ireland, Saudi Arabia -m “
e St i s S o China : 0or 220,
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How much, if at m A great deal ®A fair amount m Not very much/at all The cost of living is not rising

- Global Country Average 22% 27%
all, do you think South Africa 5% 25% I -1/ R
Colombia 44% 24%
each of the Turkey 73% 5% T
- Chile 40% 24%
fO"OWlng are Peru [ 34%
- - Netherlands 29% 27%
contnbutmg to the Ireland 2906 2 7.7
- . t f Mexico 29% 1%
risin Belgium 27% 26% [ 32% |
S g cost o India [ 280
Y4 i France 27% 24% [ 35% |
IIVI ng n o United Arab Emirates 25% 31% [ 24% |
Thailand 23% 419% 26%
[COUNTRY] today* Poland T 5% — e
; . ; Singapore 23% 8%0
n |mm|grat|0n IntO Argentina 22% 22% Y 1
t Germany 22% 26%
m ntr United States 21% 25% . 39% |
y cou y Brazil 21% 0%
Sweden 20% 27%  A41%
Malaysia
Switzerland 19% 24%  44%
Canada 21%
Great Britain 894 21% b0 |
Spain 16% 2
Denmark 1 22% . 46% |
Australia 1 26% 4
Italy 1 27/% 48%
Indonesia 7
o [ 13%  19% | 0
Roverber 4, 2025, L\ IISr 808 75 81055 36 counties, nieiewsd October 21- Saugi' ‘Arabia 37%
. . e an Romania 0 4% 41%
markets where he durvey was sondueiea i s ot boen adjusied 1o the population South Korea b 4% 429,
size of each country or market and is not intended to suggest a total result. |Srae| -I'__ 0
The samples in Brazil, Chile, (_:hina _(mainland), Qolombig, India, Indonesia, Ireland, Ch|na -m 090
e oy more Scnentbct amior ot affvant e Gomerd aopulation. Japan R 0 44%
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About Ipsos

Ipsos is one of the largest market research and polling companies globally, operating in 90 markets and employing over 18,000 people.

Our passionately curious research professionals, analysts and scientists have built unique multi-specialist capabilities that provide true
understanding and powerful insights into the actions, opinions and motivations of citizens, consumers, patients, customers or employees. Our 75
solutions are based on primary data from our surveys, social media monitoring, and qualitative or observational techniques.

Our tagline "Game Changers" sums up our ambition to help our 5,000 customers move confidently through a rapidly changing world.

Founded in France in 1975, Ipsos has been listed on the Euronext Paris since July 1, 1999. The company is part of the SBF 120 and Mid-60
indices and is eligible for the Deferred Settlement Service (SRD).

ISIN code FRO000073298, Reuters ISOS.PA, Bloomberg IPS:FP

WWW.IpSos.com
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