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29th Nov 2022 - The Ipsos Global Inflation Monitor is a quarterly survey that explores 

how people around the world are coping with the changes of inflation and what they feel 

are the causes of rising prices. Singapore joins the survey for the first time in Oct-Nov 

2022. These are the Singapore findings of the survey. 

 

Click here to see the full global release and charts 

 

Key findings: 

• Eight in ten (81%) Singaporeans surveyed expect prices to keep going up next 

year. This figure is the highest among the 36 countries surveyed (global average 

is 69%) 

• 60% of Singaporeans think unemployment will grow in the country in the next 12 

months. 

• And 40% are expecting their disposable income to fall in 2023. Only 8% are 

expecting an at or above inflation pay rise. 

• Singaporeans attribute the rising cost of living to the state of the global economy 

(81%) and the interest rate level in Singapore (80%). The Covid-19 pandemic is 

seen as the next though a slightly lesser cause of inflation (77%).  

 

 

Expectations for Spending in 2023 

 

The global survey finds an average of seven in ten (69%) expect inflation to continue to 

rise in 2023. This is highest in Singapore (81%), South Africa (81%), and Argentina 

(80%). 

 

Among a variety of regular household expenses, Singaporeans expect to increase 
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spend most on the cost of utilities such as gas and electricity (79%), next on non-food 

household shopping (78%), and on cost of food shopping (77%).  

 

64% of Singaporeans expect to increase overall spend on socialising and entertainment, 

and 48% say the same on the cost of their subscriptions such as Netflix and gym 

memberships. 

 

With the expectation of rising interest rates, 37% of Singaporeans expect to increase 

spend on their mortgage or rent.  

 

 

 

What do people think is driving inflation? 

 
Inflation is perceived as being a global problem, with the state of the global economy 

(74% global / 81% Singapore) and the Russian invasion of Ukraine (70% global / 75% 

Singapore) as the primary causes of rising prices. However, local factors are playing 

their part too, in Singapore, eight in ten say interest rates (78%) and the policies of the 

government (73%) are playing their role.  

 

77% of Singaporeans also think the Covid-19 pandemic is contributing to the rising cost 

of living. A lower but still significant proportion of Singaporeans blame businesses 

making excessive profits (63%), workers demanding pay increases (61%) and 
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immigration into the country (60%).  

 

 
 

 

Expectations around Employment in 2023 

60% of Singaporeans think unemployment will grow in the country in the next 12 

months. And 40% are expecting their disposable income to fall in 2023. Only 8% are 

expecting an at or above inflation pay rise. 

 

40% say they are unlikely to look for a new job with a different employer, but some 48% 

say they would be looking to shift employment in 2023.  
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- END - 

 

About the Study 

These are the findings of a 36-country survey conducted by Ipsos on its Global Advisor 

online platform conducted between 21 October and 4 November 2022. Ipsos 

interviewed a total of 24,471 adults aged 18-74 in the United States, Canada, Republic 

of Ireland, Israel, Malaysia, South Africa, and Turkey, 20-74 in Thailand, 21-74 in 

Indonesia and Singapore, and 16-74 in 26 other markets. 

The sample consists of approximately 1,000 individuals in each of Australia, Brazil, 

Canada, mainland China, France, Germany, Great Britain, Italy, Japan, Mexico, Spain, 

South Africa, South Korea, and the U.S., and 500 individuals in each of Argentina, 

Belgium, Chile, Colombia, Denmark, Hungary, India, Indonesia, Ireland, Israel, 

Malaysia, the Netherlands, Peru, Poland, Romania, Saudi Arabia, Singapore, Sweden, 

Switzerland, Thailand, Turkey, and the United Arab Emirates. 

The data is weighted so that each country’s sample composition best reflects the 

demographic profile of the adult population according to the most recent census data. 

The “Global Country Average” reflects the average result for all the countries and 

markets where the survey was conducted. It has not been adjusted to the population 
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size of each country or market and is not intended to suggest a total result. 

Where results do not sum to 100 or the ‘difference’ appears to be +/-1 more/less than 

the actual, this may be due to rounding, multiple responses, or the exclusion of “don't 

know” or not stated responses. 

The precision of Ipsos online polls is calculated using a credibility interval with a poll of 

1,000 accurate to +/- 3.5percentage points and of 500 accurate to +/- 5.0 percentage 

points. For more information on Ipsos' use of credibility intervals, please visit the Ipsos 

website. 

The publication of these findings abides by local rules and regulations. 

 

 

 

About Ipsos 

 

Ipsos is one of the largest market research and polling companies globally, operating in 

90 markets and employing over 18,000 people. 

 

Our passionately curious research professionals, analysts and scientists have built 

unique multi-specialist capabilities that provide true understanding and powerful insights 

into the actions, opinions and motivations of citizens, consumers, patients, customers or 

employees. Our 75 solutions are based on primary data from our surveys, social media 

monitoring, and qualitative or observational techniques. 

 

Our tagline "Game Changers" sums up our ambition to help our 5,000 customers move 

confidently through a rapidly changing world. 

 

Founded in France in 1975, Ipsos has been listed on the Euronext Paris since July 1, 

1999. The company is part of the SBF 120 and Mid-60 indices and is eligible for the 

Deferred Settlement Service (SRD).ISIN code FR0000073298, Reuters ISOS.PA, 

Bloomberg IPS:FP  

 

Access more knowledge and insights at  

www.ipsos.com.sg, LinkedIn, Facebook, Instagram, Twitter. 
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