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COVERGAGE IN SOUTHEAST ASIA COUNTRIES 

3,000 adults in SEA / Wave

6 markets
• Indonesia

• Malaysia

• Philippines

• Singapore

• Thailand

• Vietnam

4 Waves:
• May 2020

• Sept 2020

• Feb 2021

• June 2021
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18 MONTHS INTO THE PANDEMIC, 
WHAT’S HAPPENING IN SOUTHEAST 
ASIA?
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Expectations of Citizens 

from their Governments and 

Businesses

Consumer Confidence & Behavior 

The Mental Ill-Health 

Pandemic
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CITIZEN

Expectations of Citizens from their 

Governments and Businesses
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Across SEA,  the sentiments are that the economic conditions have improved, 
but not all are equally optimistic about the future 

% 

respondents 

saying that 

current 

economic 

conditions 

are good

25%
21%

26%

44%

11%

54%

41%

30%

51%

63%

20%

62%

ID MY PH SG TH VN

WAVE 3 WAVE 4

Future 

Outlook
- = + = + +

On the prospect of future lockdowns

• Least worried - Singapore 

• Most worried - Thailand 
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25
21

26

44

11

54

41

30

51

63

20

62

ID MY PH SG TH VN

While the Philippines and Vietnam are most confident about the future of 
their economies, other countries remain cautiously optimistic

76

24

49

37

30
35

68

24

62

37 39

47

ID MY PH SG TH VN

Q: How would you describe the current economic situation in your country? Is it… (T2B – Very Good/Somewhat Good)

Q: Looking ahead six months from now, do you expect the economy in your local area to be... (T2B - Much Stronger/Somewhat Stronger)

CURRENT SITUATION NEXT 6 MONTHS

WAVE 3 WAVE 4 WAVE 3 WAVE 4

COUNTRY ECONOMIC SITUATION

T2B Score T2B Score

Figures in %
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76% feel that their current personal financial situation is good or fair, with the 
highest being Singapore, and the lowest being Thailand 

76%

Current  personal

financial situation

Next 6 months:

• Least optimistic - Malaysia

• Most optimistic – Philippines

• 47% of Thais think their personal 

financial situation will improve

75%

76%

79%

83%

64%

79%
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Vietnamese are most satisfied with the overall government support during the 
pandemic, and also felt the messaging was the clearest 

Malaysians were

the least satisfied with the government support 

53%
47%

54%

65%
58%

68%
60%

66%
71%

87%

62%

93%

Satisfaction in Gov Support Clarity in Gov Messaging
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Top 5 areas that Government should focus on for the 

next 6 months (Southeast Asia)  

Health and cost of living issues should be the immediate key priorities for the 
Government

Keeping everyone safe 

from Covid – 19

Providing cash assistance / financial 

support to households

Control prices of goods 

and services / inflation

Protecting/creating jobs

Improving overall 

healthcare system

53%

35%

38%

35%

32%

Only 8 % felt addressing climate change / 

sustainability issues should be a key priority now  10 ‒ © Ipsos | SEA AHEAD_TH_PRESS



Top 5 areas that the Thai Government should focus 

on for the next 6 months  

Being safe and financially secured is the top priority for Thais. Reducing wealth 
gap is now an alarming sign for the country.

Keeping everyone safe 

from Covid – 19

Protecting/creating jobs

Control prices of goods 

and services / inflation

Providing cash 

assistance / financial 

support to households

Reducing wealth gap between 

the poor and the rich

56%

34%

36%

26%

24%
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Top 5 areas that businesses should focus on for the 

next 6 months  

Health and economic issues should be the key immediate priorities for Business 
or Private Sector to address 

Keeping everyone safe 

from Covid – 19

Paying fair wages to 

employees

Controlling prices of 

products and services 

Contributing to local 

economy through 

creation of jobs 

Supporting local 

economy by buying 

from local sellers 

53%

40%

40%

38%

30%
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Top 5 areas that Thais expect businesses to focus on 

for the next 6 months  

Keeping everyone safe 

from Covid – 19

Paying fair wages to 

employees

Controlling prices of 

products and services 

Contributing to local 

economy through 

creation of jobs 

Supporting local 

economy by buying 

from local sellers 

53%

46%

41%

30%

29%
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Health and economic issues should be the key immediate priorities for Business 
or Private Sector to address 



Overwhelming majority felt large business have acted fairly during the pandemic
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To what extent have large businesses acted responsibly 

(treated  employees, customers and suppliers fairly, supporting local communities) during this pandemic 

96% 92%
86% 86%

80% 77%



Citizens across SEA feel the governments should still play an active role in 
many aspects of the economy 

66% of Thais felt the 

public sector should take 

the lead in job creation  

Issues

Job creation

Addressing climate change

Controlling prices of goods

and services / inflation

Reducing wealth gap

between the high-income and low-income

Adoption of digitalization and e-commerce

Providing affordable homes

Keeping employees/customers safe

from Covid-19 

Who has the main responsibility 

BusinessesGovernment

58%

82%

83%

76%

41%

79%

39%

42%

18%

17%

24%

59%

21%

61%
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Similar to SEA, Thais believe that government should take important steps to 
improve the economy and well-being of people   

Issues

Job creation

Addressing climate change

Controlling prices of goods

and services / inflation

Reducing wealth gap

between the high-income and low-income

Adoption of digitalization and e-commerce

Providing affordable homes

Keeping employees/customers safe

from Covid-19 

Who has the main responsibility 

BusinessesGovernment

66%

80%

84%

79%

47%

68%

37%

34%

20%

16%

21%

53%

32%

63%
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What about interest in 
vaccination? 
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Southeast Asia (All countries)

If a vaccine for COVID-

19 were available to me, 

would I get it?
79
%

21%

82
%

18%

Wave 3 Wave 4

T2B
Strongly/Somewhat 

Agree

B2B
Strongly/Somewhat 

Disagree

Hesitation 

higher amongst 

senior citizens 

without kids

Strongly/

Somewhat Agree
WAVE 3 WAVE 4

INDONESIA 80% 74%

MALAYSIA 76% 93%

PHILIPPINES 68% 82%

SINGAPORE 77% 77%

THAILAND 79% 69%

VIETNAM 94% 92%

While most countries agree to getting vaccinated when made available to them, 
vaccine hesitancy has increased in Thailand and Indonesia

(-10%)

(-6%)
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The Covid-19 vaccine can itself 

cause me to contract Covid-19

It's better to build immunity to 

COVID-19 by getting the virus than 

by getting the vaccine

The health risk of the Covid-19 

vaccine is bigger than the risk of the 

virus itself

Taking the COVID-19 vaccine could 

have a negative long-term impact on 

my health

Children don't get sick from COVID-

19

5G telecommunications towers is 

causing or increasing Covid-19 

infections

8

8

18

27

28

28

Q: Please indicate whether you believe the following statements are true or false? (SA)

SOUTHEAST ASIA

Score is for those who answer “TRUE”

Score is for those who answer “TRUE”

29

48
56

26

13 15

30

17
2426

11 14

28

41 38

29
37

13

It's better to build immunity to 

COVID-19 by getting the virus 

than by getting the vaccine

The Covid-19 vaccine can 

itself cause me to contract 

Covid-19

The health risk of the 

Covid-19 vaccine is bigger 

than the risk of the virus 

itself

15
5 9

13
7 6

18

8 912 5 6

32

11
14

19

9 6

Taking the COVID-19 vaccine 

could have a negative long-

term impact on my health

5G telecommunications 

towers is causing or 

increasing Covid-19 

infections

Children don't get 

sick from COVID-19

Indonesia Malaysia Philippines

Singapore Thailand Vietnam

Extensive spread of misinformation or side effects from vaccines in Thailand 
could be a cause for vaccine hesitancy
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Fake news about the virus is spreading as fast 
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Consumer Confidence 
& Behaviour
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Thais are becoming less comfortable with big-ticket purchases, seeing 
a consistent drop in the last three waves

17

14

16

7

12

26

16

5

13

3

7

12

19

7

23

4

11

23

ID MY PH SG TH VN

Q: Compared to 6 months ago, are you NOW more or less comfortable with...

MAJOR PURCHASE (HOUSE / CAR) 

– MORE CONFIDENT

JOB SECURITY –

MORE CONFIDENT

5

11

7

5

10

20

5

3

10

3

7 7
6

4

12

4

6

12

ID MY PH SG TH VN

Figures in %

SEP’20 FEB’21 JUN’21 SEP’20 FEB’21 JUN’21
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Continue to put big ticket items on hold 

Q: Thinking about your behaviour now compared to 6 months ago, how much do you agree or disagree with the following statements? (SA)

Figures in %

SEP’20 FEB’21 JUN’21
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Consumers across SEA would want to spend more on personal care, 
cleaning products and cooking at home

Q: When there’s no more movement restrictions, do you plan to spend more, less or the same amount of money on the below items or activities, as compared to before the Covid crisis? 
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Thais are now only spending on necessity items, reducing all 
indulgences

52

27

41

14

14

12

13

16

9

9

16

20

37

55

47

45

45

33

29

43

41

29

31

25

10

17

11

39

36

43

55

30

43

48

37

35

1

1

1

3

5

12

3

11

8

14

16

20

 Food for cooking at home

 Personal care items

 Cleaning products

 Clothing footwear accessories

 Electronics

 Restaurants and cafes

 Travel

 Books

 Cultural activities

 Toys

 Video games

 Alcohol

More No change Less I don’t spend any money on this at allThailand 

80% of Thais are being 

more mindful of how much 

they spend when shopping

+/-

+

+

+

-

-

-

-

-

-

-

-

-

Q: When there’s no more movement restrictions, do you plan to spend more, less or the same amount of money on the below items or activities, as compared to before the Covid crisis? 
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TOP 2 BOX Indonesia                              Malaysia                               Philippines                            Singapore                              Thailand                               Vietnam                                

Visit friends or family in their 

homes             
51% 31% 53% 72% 41% 47%

Go to a restaurant             43% 30% 46% 59% 28% 32%

Travel domestically             33% 29% 33% 54% 32% 35%

Go to a gym/sports facility             33% 18% 30% 41% 24% 32%

Join a cultural event/gathering             24% 13% 25% 35% 22% 26%

Use public transportation             28% 18% 38% 67% 26% 33%

Travel to another country             13% 17% 24% 19% 20% 18%

Reconnect with family, dine-out & travel domestically 

Q: How comfortable would you be with doing each of the below activities during the next 3 months?
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Thais have greater comfort with cashless and online purchases & 
spending more time browsing contents online

Q: Thinking about your habits now compared to 6 months ago, would you say that you do the below activities more, less or about the same? 

49

38

37

56

9

63

42

24

18

28

40

35

30

22

28

31

39

54

21

18

20

12

55

9

14

25

23

3

4

8

1

15

1

14

12

5

Buying items online

Using cashless payment options
when going to a physical store

Exploring new hobbies

Spending time with family

Socializing with non-family
members (friends, colleagues etc)

Spending time on social media

Streaming content (Netflix etc)

Reading books or magazines

Working/studying

More
No change
Less
I never engage in this/This does not apply to me

Thailand 

For most Thais, staying 

home means spending 

more time with family as 

well as online. 
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Cooking Online Shopping

“49% konsumen men-download 

aplikasi online pertama kalinya”   

~ tekno Kompas

Video Streaming

Around the region
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Livestream shopping is filling the gaps for an active shopping 
experience

82% 
Heard of Livestream

Base  : 3,000 respondents

36%
Have purchased

14%
Intend to purchase

Clothing footwear fashion              51%

Food items                             15%

Personal care/ beauty 

products         
14%

Household products                     10%

Beverage items                         4%

Toys and games                         3%

Other please specify                   2%

Base have purchased (1,078)

South East Asia 

(All countries)

Q: Have you heard of Livestream Shopping?. (SA) / Have you accessed a Livestream Shopping event before?  (SA) / Have you bought anything through a Livestream Shopping event?  

(SA) / What kind of items have you purchased through a Livestream Shopping event?  (SA)

LIVESTREAM SHOPPING
Items Purchased

56% 
Have accessed
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Livestream shopping is nothing new to Thai consumer and online 
shopper experience has improved.

84% 
Heard of Livestream

Base  : 500  respondents

52%
Have purchased

4%
Intend to purchase

Clothing footwear fashion              56%

Food items                             14%

Personal care/ beauty 

products         
11%

Household products                     7%

Beverage items                         4%

Toys and games                         4%

Other please specify                   2%

Base have purchased (257)

Q: Have you heard of Livestream Shopping?. (SA) / Have you accessed a Livestream Shopping event before?  (SA) / Have you bought anything through a Livestream Shopping event?  

(SA) / What kind of items have you purchased through a Livestream Shopping event?  (SA)

LIVESTREAM SHOPPING
Items Purchased

75% 
Have accessed
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The mental Ill-health 

pandemic
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50%

39%

11%

Q: In the past 6 months, which of the below statements best describe your mental wellness? (SA)

Thailand reports significantly higher response of worsened mental 
health in the past 6 months

39%

47%

14%

35%

49%

16%

41%

48%

11%

38%

43%

19%

40%

53%

7%

34%

47%

19%

South East Asia 

(All countries)

Significantly higher than Total SEA

I was feeling more down than before

There was no change in my mental
wellness

I was feeling happier than before
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KEY TAKEAWAYS

CITIZEN CONSUMERS SOCIETY

• Pandemic continue to 

sway consumer 

decisions

• Hesitation to purchase 

big ticket items

• Shopper journey 

stages continues to 

migrate online

• Live streaming turning 

to be a huge 

opportunity for 

engagement.

• 39% of adults in SE Asia 

feel that their mental 

health has been impacted 

by the pandemic

• Social Stigma prevents 

people from seeking help

• Need for normalization of 

mental health seeking 

behavior

• While economic 

conditions are 

improving not all 

equally optimistic

• Interest in vaccines on 

the rise but need 

address fake news and 

engage senior citizens 

living alone
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