PUBLIC POLL FINDINGS AND METHODOLOGY

Ipsos Poll on Consumer Behavior During COVID-19

Washington, DC, November 14, 2022

1.

What level of threat do you think the coronavirus poses to you personally?

High threat Very high . Moderate | Low threat Very low ,
(Net) threat High threat threat (Net) Low threat threat Don’t know
! 1(’3;110’1 122)22 17% 7% 1% 33% 47% 25% 22% 3%
10&1? 61,220(;22 23% 8% 15% 34% 40% 22% 19% 3%
10&:} 21’220(;22 21% 7% 14% 33% 41% 23% 18% 4%
(?EZ 12 286)2022 21% 7% 15% 34% 42% 22% 20% 3%
9’23:#% 123)22 25% 10% 15% 31% 41% 23% 18% 2%
8’?,2::1% 12 3)2 2 23% 8% 15% 32% 42% 24% 18% 2%
8’23::% 28)2 2 23% 9% 14% 34% 41% 21% 20% 2%
812:3’ 2022 23% 11% 13% 35% 39% 21% 17% 3%
(N=1,119)
71(1,3;210% 53)2 2 25% 9% 15% 33% 40% 21% 19% 3%
61(25;2133 12 .(,))2 2 25% 10% 15% 34% 38% 19% 9% 3%
6(1,331’ 12 ,? .?)2 23% 9% 14% 35% 40% 20% 21% 2%
5’?;;215% 28)2 2 22% 8% 14% 36% 39% 20% 19% 2%
5/2,2;111323)22 27% 9% 18% 31% 40% 21% 19% 2%
4’?3;7; gg)z 2 23% 10% 14% 32% 41% 22% 19% 4%
4’25:3; 22)2 2 24% 9% 15% 33% 41% 22% 19% 2%
: ’ 0 (] (] () 0 o o A
31(2,3_?;01 gg)zz 24% 10% 15% 31% 41% 24% 18% 3%
3/(13;116% 22)2 2 27% 12% 15% 29% 41% 21% 20% 3%
: 4 () (o (0] () 0 o o A
3(1,‘1‘_21 1222)2 27% 11% 16% 33% 37% 19% 18% 2%
2/(13;116% gg)z 2 26% 10% 17% 34% 37% 21% 17% 3%
2(1‘}:32’ g?g)z 29% 11% 18% 35% 34% 20% 14% 2%
1l2£;11gi gg)z 2 35% 15% 20% 35% 28% 14% 14% 2%
1(/;};51’ 12 gg)z 35% 13% 22% 32% 30% 17% 13% 3%
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PUBLIC POLL FINDINGS AND METHODOLOGY

1.

What level of threat do you think the coronavirus poses to you personally? (Continued)

Hig;;vl;g;eat V?r?lf e::?h High threat M;)hdree;e;te Lo?/ljgt;eat Low threat V;?ezw Don’t know
11’(2N2='12’31’622‘;21 21% 9% 12% 34% 42% 23% 20% 2%
10/(?4(:12’71,620(;21 26% 12% 14% 34% 37% 22% 15% 3%
10’(:12;: ’?;’724‘;21 29% 10% 18% 33% 36% 20% 15% 3%
9’(23;21% _fg)“ 27% 1% 16% 34% 37% 20% 17% 2%
9’2,‘4‘;11*’3; 53)21 30% 12% 18% 31% 36% 21% 15% 2%
8’(3:":941’ 322)21 29% 12% 17% 35% 34% 19% 15% 1%
8 (13':115”3 ?%21 26% 12% 16% 36% 33% 18% 15% 3%
8(’3':41”12;’2)1 26% 11% 16% 33% 36% 19% 17% 3%
7(’,53;71”12;’:)1 19% 8% 11% 29% 50% 24% 25% 2%
61(25;213:3 ?2)2 1 18% 7% 1% 27% 53% 26% 27% 2%
6(133’,123;)1 17% 6% 11% 28% 54% 27% 26% 2%
51(23;21?5 33)2 ! 22% 9% 13% 29% 46% 24% 23% 2%
4’23:;}; 122)21 26% 10% 15% 32% 42% 21% 20% 1%
3’?'3;311’ : 122)21 27% 11% 16% 33% 37% 18% 19% 3%
3 (13;11‘; 122)21 34% 15% 19% 32% 32% 18% 14% 2%
3(’5;3;’12:’:)1 33% 14% 19% 35% 32% 19% 12% 1%
2 (1,;’;11?3 122)21 34% 15% 19% 34% 30% 15% 15% 2%
2(’&:3; 12:’52,)1 35% 13% 22% 34% 29% 16% 14% 1%
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PUBLIC POLL FINDINGS AND METHODOLOGY

1.

What level of threat do you think the coronavirus poses to you personally? (Continued)

High threat

Very high

Moderate

Low threat

Very low

(Net) threat High threat threat (Net) Low threat threat Don't know

prh 1% 18% 23% 34% 25% 15% 10% 1%
N 39% 17% 22% 34% 25% 15% 10% 1%
et 1) 40% 18% 21% 36% 23% 14% 9% 2%
113 40% 16% 23% 33% 25% 15% 11% 2%
O et 15 38% 17% 20% 34% 27% 16% 11% 2%
O et 1d) 36% 16% 21% 33% 29% 17% 12% 1%
e its 35% 16% 18% 34% 30% 17% 13% 2%
Nt i1a 36% 18% 18% 33% 29% 16% 12% 1%

N 3y 33% 14% 19% 33% 32% 19% 14% 1%
8l ot 34% 14% 20% 37% 28% 17% 11% 1%

Nt 11y 33% 14% 19% 37% 29% 17% 12% 2%
ke 34% 15% 19% 36% 29% 19% 10% 1%
N 1a 31% 14% 17% 34% 33% 20% 12% 2%

Nt 113) 28% 12% 16% 32% 38% 23% 16% 2%
N 30% 12% 18% 34% 34% 20% 14% 2%
N it 31% 13% 18% 36% 30% 18% 12% 3%

Nt 18 34% 15% 19% 35% 28% 17% 1% 2%
112 32% 15% 17% 34% 31% 20% 11% 3%
e 32% 10% 22% 35% 31% 21% 10% 2%
N itar 36% 14% 22% 35% 26% 16% 10% 2%
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PUBLIC POLL FINDINGS AND METHODOLOGY

2. There are often several phases or stages that people go through when times are hard.
Which one of the following phases do you feel best describes your current situation
regarding the COVID-19 pandemic?

I am
getting
The . ready for ! am
pandemic possible reacting | have I am ' | feel the
has not new day-by-day | adapted to It seems starting to | | am doing pandemic
reached " to the the restrictions do some | mostofthe | ° .
restrictions, - . . . . is behind
my area, . restrictions | restrictions will soon things things | dam
and so far prepagng, and and settled | belifted in | againthat | used to do me an
there are stoc?l?piling establishing into new my area used _to be | pre-COVID mv(ai\;;]nﬁfgn
no supplies new routines restricted
restrictions where routines
possible
11/9-10, 2022 3% 6% 6% 16% 3% 9% 29% 28%
10/25-26, 2022 3% 8% 8% 14% 3% 12% 27% 25%
10/11-12, 2022 2% 7% 11% 14% 3% 13% 26% 24%
9/27-28, 2022 2% 6% 7% 16% 3% 11% 29% 25%
9/13-14, 2022 3% 6% 8% 18% 2% 12% 27% 24%
8/30-31, 2022 3% 6% 8% 18% 3% 9% 29% 24%
8/16-17, 2022 3% 6% 11% 21% 2% 9% 27% 21%
8/2-3, 2022 3% 6% 13% 19% 3% 10% 25% 20%
7/19-20, 2022 4% 9% 12% 18% 2% 9% 26% 22%
6/22-23, 2022 4% 8% 10% 18% 4% 13% 23% 21%
6/7-8, 2022 3% 7% 12% 18% 3% 11% 25% 21%
5/24-25, 2022 3% 9% 10% 17% 3% 11% 23% 23%
5/10-11, 2022 5% 8% 12% 17% 3% 13% 23% 19%
4/26-27, 2022 5% 6% 9% 19% 4% 13% 25% 21%
4/12-13, 2022 3% 8% 10% 18% 5% 15% 21% 19%
3/29-30, 2022 3% 8% 8% 21% 4% 12% 24% 20%
3/15-16, 2022 6% 5% 12% 16% 8% 15% 20% 18%
3M1-2, 2022 3% 8% 10% 21% 12% 12% 18% 15%
2/15-16, 2022 5% 5% 14% 24% 8% 12% 19% 12%
2/1-3, 2022 2% 8% 16% 32% 4% 10% 18% 10%
1/18-19, 2022 2% 12% 23% 32% 2% 7% 15% 8%
1/4-5, 2022 2% 12% 24% 26% 2% 9% 15% 10%
12/7-8, 2021 3% 11% 15% 27% 1% 12% 18% 13%
11/22-23, 2021 4% 5% 16% 25% 4% 12% 22% 13%
11/9-10, 2021 3% 6% 13% 24% 4% 14% 23% 13%
10/26-27, 2021 3% 7% 15% 29% 3% 14% 19% 10%
10/12-13, 2021 2% 7% 17% 28% 2% 15% 18% 10%
9/28-29, 2021 2% 7% 17% 32% 2% 11% 18% 10%
9/14-15, 2021 2% 9% 20% 30% 2% 12% 17% 8%
8/31-9/1, 2021 1% 12% 21% 28% 2% 9% 17% 9%
8/18-19, 2021 3% 14% 24% 25% 2% 9% 15% 8%
8/3-4, 2021 3% 11% 22% 22% 2% 13% 17% 10%
7/20-21, 2021 6% 8% 11% 18% 3% 18% 21% 15%
7/6-7, 2021 3% 4% 8% 16% 4% 23% 26% 17%
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PUBLIC POLL FINDINGS AND METHODOLOGY

2. There are often several phases or stages that people go through when times are hard.
Which one of the following phases do you feel best describes your current situation
regarding the COVID-19 pandemic? (Continued)

I am
The getting I am
. ready for .
pandemic possible reacting | have I am ' | feel the
has not new day-by-day | adapted to It seems starting to | | am doing pandemic
reached " to the the restrictions do some | mostofthe | ° .
restrictions, - . . . . is behind
my area, . restrictions | restrictions will soon things things | dam
and so far prepagng, and and settled | belifted in | againthat | used to do me an
there are stoc?l?piling establishing into new my area used to be | pre-COVID mv(ai\;;]nﬁfgn
no supplies new routines restricted
restrictions routines
where
possible
6/22-23, 2021 2% 4% 9% 16% 7% 21% 24% 16%
6/8-9, 2021 2% 4% 8% 15% 12% 23% 22% 15%
5/25-26, 2021 4% 6% 10% 20% 14% 19% 16% 10%
5M11-12, 2021 3% 5% 11% 23% 12% 18% 14% 13%
4/27-28, 2021 3% 6% 9% 29% 10% 18% 16% 9%
4/13-14, 2021 3% 7% 11% 31% 8% 17% 14% 9%
3/30-31, 2021 2% 7% 13% 36% 11% 15% 8% 9%
3/15-16, 2021 3% 8% 10% 36% 15% 13% 10% 6%
3/2-3, 2021 3% 5% 15% 47% 8% 9% 10% 4%
2/17-18, 2021 2% 7% 18% 46% 5% 7% 10% 5%
2/2-3, 2021 1% 6% 17% 48% 5% 8% 10% 5%
1/20-21, 2021 2% 8% 20% 49% 2% 4% 10% 3%
12/9-10, 2020 3% 16% 20% 44% 1% 3% 9% 3%
11/24-25, 2020 2% 19% 24% 37% 1% 4% 9% 3%
11/10-11, 2020 4% 16% 20% 41% 2% 6% 7% 4%
10/27-28, 2020 4% 13% 17% 41% 3% 9% 8% 4%
10/13-14, 2020 3% 11% 17% 40% 4% 11% 9% 4%
9/29-30, 2020 5% 10% 13% 39% 5% 12% 10% 5%
9/15-16, 2020 3% 7% 16% 42% 6% 11% 9% 5%
9/1-2, 2020 3% 7% 14% 43% 6% 13% 9% 4%
8/18-19, 2020 2% 9% 20% 42% 5% 13% 7% 3%
8/4-5, 2020 2% 9% 21% 42% 3% 11% 9% 3%
7/21-22, 2020 3% 11% 20% 38% 4% 12% 8% 4%
6/23-24, 2020 3% 7% 17% 33% 9% 18% 9% 4%
6/8-9, 2020 3% 5% 15% 27% 21% 10% 6% 3%
5/28-29, 2020 2% 5% 13% 37% 18% 13% 8% 4%
5/14-15, 2020 2% 5% 16% 33% 22% 10% 7% 5%
5/4-5, 2020 2% 6% 18% 41% 17% 5% 8% 3%
4/27-28, 2020 2% 5% 17% 41% N/A N/A N/A 4%
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PUBLIC POLL FINDINGS AND METHODOLOGY

3. When it comes to planning for the future after the COVID-19 pandemic, which of the

following best describes you?

I'm stuck about | have a lot of | have some | have no
what to do next uncertainty uncertainty uncertainty

11/9-10 2022 5% 17% 41% 37%
10/25-26, 2022 7% 20% 45% 28%
10/11-12, 2022 5% 19% 42% 34%
9/27-28, 2022 6% 17% 43% 33%
9/13-14, 2022 5% 18% 45% 32%
8/30-31, 2022 4% 19% 46% 30%
8/16-17, 2022 6% 19% 44% 32%
8/2-3, 2022 6% 22% 46% 26%
7/19-20, 2022 6% 18% 46% 30%
6/22-23, 2022 8% 22% 42% 28%
6/7-8, 2022 7% 19% 45% 30%
5/24-25, 2022 11% 17% 44% 29%
5/10-11, 2022 8% 23% 41% 29%
4/26-27, 2022 7% 21% 42% 30%
4/12-13, 2022 9% 17% 44% 31%
3/29-30, 2022 7% 18% 48% 27%
3/15-16, 2022 9% 22% 42% 27%
3/1-2, 2022 8% 18% 47% 27%
2/15-16, 2022 9% 20% 44% 26%
2/1-3, 2022 9% 23% 44% 24%
1/18-19, 2022 11% 27% 40% 21%
1/4-5, 2022 10% 27% 43% 20%
12/7-8, 2021 8% 20% 47% 24%
11/22-23, 2021 7% 21% 46% 26%
11/9-10, 2021 7% 21% 46% 27%
10/26-27, 2021 10% 21% 46% 23%
10/12-13, 2021 7% 23% 47% 23%
9/28-29, 2021 8% 22% 47% 22%
9/14-15, 2021 7% 26% 45% 22%
8/31-9/1, 2021 6% 23% 48% 23%
8/18-19, 2021 8% 23% 48% 21%
8/3-4, 2021 8% 23% 47% 22%
7/20-21, 2021 9% 17% 47% 28%
7/6-7, 2021 6% 14% 49% 30%
6/22-23, 2021 6% 17% 47% 29%
6/8-9, 2021 7% 16% 50% 27%
5/25-26, 2021 9% 20% 49% 23%
5/11-12, 2021 9% 18% 47% 26%
4/27-28, 2021 8% 18% 53% 21%
4/13-14, 2021 9% 19% 49% 23%
3/30-31, 2021 9% 23% 48% 20%
3/15-16, 2021 10% 21% 49% 20%
3/2-3, 2021 9% 24% 52% 16%
2/17-18, 2021 10% 26% 46% 18%
2/2-3, 2021 7% 29% 47% 17%
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PUBLIC POLL FINDINGS AND METHODOLOGY

3. When it comes to planning for the future after the COVID-19 pandemic, which of the
following best describes you? (Continued)

I'm stuck about | have a lot of | have some | have no
what to do next uncertainty uncertainty uncertainty
1/20-21, 2021 7% 28% 46% 19%
12/9-10, 2020 9% 28% 46% 17%
11/24-25, 2020 9% 29% 46% 16%
11/10-11, 2020 9% 31% 46% 14%
10/27-28, 2020 12% 32% 42% 13%
10/13-14, 2020 11% 30% 43% 16%
9/29-30, 2020 11% 29% 43% 18%
9/15-16, 2020 10% 29% 43% 18%
9/1-2, 2020 9% 32% 42% 16%
8/18-19, 2020 11% 33% 44% 13%
8/4-5, 2020 9% 31% 45% 15%
7/21-22, 2020 10% 32% 46% 12%
6/23-24, 2020 7% 32% 46% 15%
6/8-9, 2020 7% 30% 46% 18%
5/28-29, 2020 7% 28% 48% 18%
5/14-15, 2020 10% 30% 42% 18%
5/4-5, 2020 9% 33% 44% 15%
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PUBLIC POLL FINDINGS AND METHODOLOGY

4. On afive-point scale, with 5 being intolerable and 1 being not a problem at all, how much do
COVID-19 restrictions in your area impact you personally? You may choose any number in

between.
5 - Intolerable 4 3 2 1+ Not a problem
11/9-10 2022 4% 8% 28% 22% 38%
10/25-26, 2022 4% 9% 27% 27% 34%
10/11-12, 2022 4% 9% 29% 25% 33%
9/27-28, 2022 3% 8% 26% 26% 36%
9/13-14, 2022 5% 9% 29% 25% 33%
8/30-31, 2022 4% 8% 32% 24% 31%
8/16-17, 2022 5% 9% 29% 23% 34%
8/2-3, 2022 6% 9% 30% 25% 30%
7/19-20, 2022 5% 8% 29% 25% 33%
6/22-23, 2022 8% 10% 33% 23% 26%
6/7-8, 2022 5% 9% 30% 25% 32%
5/24-25, 2022 8% 10% 29% 26% 27%
5/10-11, 2022 6% 11% 32% 24% 27%
4/26-27, 2022 6% 12% 29% 25% 29%
4/12-13, 2022 7% 10% 33% 23% 27%
3/29-30, 2022 9% 9% 30% 25% 26%
3/15-16, 2022 7% 10% 33% 23% 26%
3/1-2, 2022 6% 13% 34% 25% 22%
2/15-16, 2022 6% 12% 38% 23% 21%
2/1-3, 2022 6% 12% 37% 25% 20%
1/18-19, 2022 5% 14% 43% 20% 17%
1/4-5, 2022 6% 13% 42% 23% 17%
12/7-8, 2021 5% 12% 34% 27% 21%
11/22-23, 2021 5% 11% 32% 27% 25%
11/9-10, 2021 4% 11% 35% 26% 24%
10/26-27, 2021 5% 9% 38% 27% 21%
10/12-13, 2021 5% 9% 36% 28% 21%
9/28-29, 2021 5% 12% 36% 27% 20%
9/14-15, 2021 4% 12% 40% 26% 18%
8/31-9/1, 2021 5% 10% 37% 27% 21%
8/18-19, 2021 5% 12% 34% 28% 20%
8/3-4, 2021 5% 11% 36% 26% 22%
7/20-21, 2021 6% 10% 34% 27% 23%
7/6-7, 2021 4% 11% 28% 30% 27%
6/22-23, 2021 4% 11% 35% 28% 21%
6/8-9, 2021 5% 11% 35% 31% 18%
5/25-26, 2021 6% 12% 39% 25% 17%
5/11-12, 2021 6% 12% 37% 26% 19%
4/27-28, 2021 5% 13% 41% 26% 16%
4/13-14, 2021 4% 15% 43% 23% 15%
3/30-31, 2021 8% 13% 41% 22% 15%
3/15-16, 2021 6% 14% 42% 24% 14%
3/2-3, 2021 6% 17% 43% 24% 10%
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PUBLIC POLL FINDINGS AND METHODOLOGY

4. On afive-point scale, with 5 being intolerable and 1 being not a problem at all, how much do
COVID-19 restrictions in your area impact you personally? You may choose any number in
between. (Continued)

1 - Not a problem

5 - Intolerable 4 3 2 at all

2/17-18, 2021 5% 17% 44% 21% 12%
2/2-3, 2021 6% 14% 44% 23% 12%
1/20-21, 2021 7% 15% 43% 23% 12%
12/9-10, 2020 6% 18% 44% 21% 11%
11/24-25, 2020 6% 16% 44% 23% 10%
11/10-11, 2020 8% 18% 41% 22% 11%
10/27-28, 2020 8% 15% 45% 21% 11%
10/13-14, 2020 7% 17% 44% 22% 10%
9/29-30, 2020 8% 17% 43% 21% 11%
9/15-16, 2020 7% 16% 42% 23% 12%
9/1-2, 2020 7% 16% 45% 22% 9%
8/18-19, 2020 7% 15% 48% 20% 11%
8/4-5, 2020 6% 15% 47% 21% 11%
7/21-22, 2020 7% 15% 47% 22% 9%
6/23-24, 2020 6% 15% 44% 23% 12%
6/8-9, 2020 6% 13% 45% 24% 12%
5/28-29, 2020 5% 16% 43% 24% 12%
5/14-15, 2020 8% 19% 41% 21% 12%
5/4-5, 2020 8% 19% 44% 20% 10%

5. Are you vaccinated against COVID-19? If yes, are you partially vaccinated, fully vaccinated,
or fully vaccinated plus at least one booster?

No, and | To{a/
Yes Yes_, fully No, but | dc’) not par't/ally
partiaily Yesj fully vaccinated plan to plan to vaccinated/
vaccinated vaccinated | plus atleast | getthe get the fqlly
one booster | vaccine vaccine vaccinated/
booster
11/9-10, 2022 1% 18% 63% 5% 13% 82%
10/25-26, 2022 1% 19% 60% 7% 13% 80%
10/11-12, 2022 1% 19% 60% 7% 13% 80%
9/27-28, 2022 1% 19% 60% 7% 13% 80%
9/13-14, 2022 1% 19% 58% 8% 14% 78%
8/30-31, 2022 1% 19% 58% 8% 14% 78%
8/16-17, 2022 2% 19% 55% 8% 16% 76%
8/2-3, 2022 2% 19% 55% 8% 16% 76%
7/19-20, 2022 2% 19% 55% 8% 16% 76%
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6. How often, if at all, are you wearing a mask when you are indoors, in public, right now?

Always Often Sometimes Rarely Never

11/9-10, 2022 10% 14% 23% 27% 27%
10/25-26, 2022 14% 16% 22% 25% 23%
10/11-12, 2022 15% 12% 23% 27% 23%
9/27-28, 2022 17% 11% 24% 26% 21%
9/13-14, 2022 18% 14% 20% 26% 21%
8/30-31, 2022 17% 14% 22% 27% 21%
8/16-17, 2022 18% 14% 25% 22% 21%

8/2-3, 2022 20% 15% 23% 23% 20%
7/19-20, 2022 15% 15% 21% 24% 25%
6/22-23, 2022 17% 16% 24% 23% 19%

6/7-8, 2022 19% 13% 25% 21% 23%
5/24-25, 2022 22% 18% 20% 17% 24%
5/10-11, 2022 22% 17% 23% 18% 19%
4/26-27, 2022 19% 18% 23% 21% 19%
4/12-13, 2022 26% 18% 23% 16% 17%
3/29-30, 2022 31% 17% 19% 18% 14%

7. How likely, if at all, are you to receive the updated COVID-19 booster that was recently

released?”
9/27-28, 2022 | 11/9-10, 2022
(N=1,000) (N=1,115)
Very likely 38% 28%
Somewhat likely 25% 18%
Not very likely 15% 13%
Not at all likely 13% 20%
| already have 9% 22%
Likely (Net) 63% 46%
Not likely (Net) 28% 32%
*Prior to wave 65, question was asked only to this familiar with the updated booster. Wave 65 asked question 7 of
all respondents

8. How likely, if at all, do you think it is that there will be a spike in COVID-19 cases in your state

this winter?
11/9-10, 2022
Very likely 21%
Somewhat likely 42%
Not very likely 16%
Not at all likely 9%
Don’t know 11%
Likely (Net) 64%
Not likely (Net) 25%
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PUBLIC POLL FINDINGS AND METHODOLOGY

9. If there is a spike in COVID-19 cases in your state this winter, how likely are you to do the

following?
Likely Summary Table
11/9-10, 2022
Social distance — that is, stay at home and 66%
avoid others as much as possible
Stop having gatherings with friends and family 519
outside of the home °
Not gather with friends and family for the 439
. (o]
holidays
Stop going to non-grocery retail stores 39%

a. Social distance — that is, stay at home and avoid others as much as possible
11/9-10, 2022
Very likely 29%
Somewhat likely 37%
Not very likely 14%
Not at all likely 16%
Don’t know 4%
Likely (Net) 66%
Unlikely (Net) 31%
b. Stop going to non-grocery retail stores
11/9-10, 2022
Very likely 15%
Somewhat likely 24%
Not very likely 31%
Not at all likely 26%
Don’t know 4%
Likely (Net) 39%
Unlikely (Net) 56%
c. Stop having gatherings with friends and family outside of the home
11/9-10, 2022
Very likely 20%
Somewhat likely 31%
Not very likely 25%
Not at all likely 19%
Don’t know 5%
Likely (Net) 51%
Unlikely (Net) 44%
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9. If there is a spike in COVID-19 cases in your state this winter, how likely are you to do the

following? (Continued)

d. Not gather with friends and family for the holidays

11/9-10, 2022
Very likely 18%
Somewhat likely 26%

Not very likely 27%

Not at all likely 24%
Don’t know 5%
Likely (Net) 43%

Unlikely (Net) 52%

10. If COVID-19 cases begin to spike in your community, which of the following requirements, if
any, would you support putting in place in your community? Please select all that apply

3/29-30, 2022 | 4/26-27, 2022 | 5/24-25,2022 |7/19-20, 2022 | 11/9-10, 2022
Mask requirements in public
transportation (e.g. bus, train, N/A 55% 55% 56% 57%
subway)
Mask requwemtz?otfelg businesses or 59% 549% 49% 55% 55%
Mask requwements for rideshare N/A 48% 45% 48% 529
services (e.g. Uber, Lyft)
Mask requirements in schools 47% 48% 49% 47% 52%
Masicrequirements at bars and 49% 46% 44% 47% 48%
Vaccine or testing requirements in 38% 34% 36% 339 34%
the workplace
Vaccine reqw:)err;]s)r;tessln businesses 329% 29% 31% 28% 30%
Vaccine requirements at bars and 30% 30% 30% 27% 29%
restaurants
Outdoor mask requirements 21% 20% 20% 22% 24%
None of the above 24% 24% 24% 23% 23%

11. [ASKED ONLY IF EMPLOYED] Are you currently working from home, at your workplace, or
both a majority of the time?

Working at my
workplace only

Working from home only

Working both from home
and at my workplace

11/9-10, 2022 (N=628) 54% 22% 24%
10/25-26, 2022 (N=594) 56% 24% 20%
10/11-12, 2022 (N=611) 62% 21% 18%
9/27-28, 2022 (N=616) 56% 23% 21%
9/13-14, 2022 (N=596) 55% 21% 24%
8/30-31, 2022 (N=584) 57% 20% 23%
8/16-17, 2022 (N=598) 55% 25% 20%

8/2-3, 2022 (N=613) 54% 25% 21%
7/19-20, 2022 (N=588) 58% 25% 17%
6/22-23, 2022 (N=622) 56% 27% 17%
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6/7-8, 2022 (N=593) 56% 24% 20%
5/24-25, 2022 (N=571) 56% 26% 18%
5/10-11, 2022 (N=628) 56% 24% 20%
4/26-27, 2022 (N=657) 57% 24% 19%
4/12-13, 2022 (N=663) 58% 24% 19%
3/29-30, 2022 (N=666) 57% 23% 20%
3/15-16, 2022 (N=611) 57% 23% 20%
2/2-3,2022 (N=1,086) 56% 24% 20%
1/20-21, 2021 (N=603) 34% 48% 18%

12. How comfortable or uncomfortable do you feel with your personal economic situation today?

10/26-27, 2021 11/9-10, 2022
(N=1,160) (N=1,115)

Very comfortable 12% 13%
Somewhat comfortable 30% 23%
Neither comfortable nor uncomfortable 27% 27%
Somewhat uncomfortable 20% 22%
Very uncomfortable 12% 15%
Comfortable (Net) 42% 36%
Uncomfortable (Net) 32% 38%

13. What, if anything, would make you feel more comfortable with your personal economic
situation? Select all that apply.

10/26-27, 2021 11/9-10, 2022

Lower Inflation N/A 62%

Higher wages 38% 39%

Lower interest rates N/A 30%

Lower rent 24% 29%

Less credit card debt 25% 24%

Covid-19 cases dropping nationwide 31% 20%

Greater job stability 23% 19%

Having health insurance 15% 17%

Less money owed on student loans o o

or other debt 15% 15%

More consistent rent 5% 8%

Other 7% 5%

Don’t know 5% 5%

None of these 11% 6%

14. How confident are you in...?
Total Confident Summary
10/26-27, 2021 11/9-10, 2022
Getting quality healthcare 78% 70%
Sending your kids to school in person 57% 61%
Starting home improvement projects 57% 48%
Starting a new job 52% 47%
Pursuing continuing education 47% 43%
Buying a new car 50% 41%
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Increasing your monthly spending on optional 49% 36%
things
Taking out a loan 43% 35%
Investing in the stock market 45% 34%
Buying a new home 41% 31%
14. How confident are you in...? (cont.)
a. Investing in the stock market
10/26-27, 11/9-10,
2021 2022
Very confident 15% 11%
Somewhat confident 30% 23%
Not very confident 28% 31%
Not at all confident 27% 35%
Confident (Net) 45% 34%
Not confident (Net) 55% 66%
b. Taking out a loan
10/26-27, 11/9-10,
2021 2022
Very confident 16% 11%
Somewhat confident 27% 24%
Not very confident 28% 35%
Not at all confident 28% 30%
Confident (Net) 43% 35%
Not confident (Net) 57% 65%
c. Buying a new home
10/26-27, 11/9-10,
2021 2022
Very confident 14% 11%
Somewhat confident 27% 20%
Not very confident 27% 30%
Not at all confident 33% 39%
Confident (Net) 41% 31%
Not confident (Net) 59% 69%
2020 K Street, NW, Suite 410 Contact: Mallory Newall
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14. How confident are you in...? (cont.)

d. Buying a new car

10/26-27, 11/9-10,
2021 2022
Very confident 18% 13%
Somewhat confident 32% 28%
Not very confident 25% 32%
Not at all confident 25% 27%
Confident (Net) 50% 41%
Not confident (Net) 50% 59%
e. Starting a new job
10/26-27, 11/9-10,
2021 2022
Very confident 22% 16%
Somewhat confident 30% 31%
Not very confident 24% 26%
Not at all confident 24% 28%
Confident (Net) 52% 47%
Not confident (Net) 48% 53%
f.  Pursuing continuing education
10/26-27, 11/9-10,
2021 2022
Very confident 18% 14%
Somewhat confident 29% 29%
Not very confident 26% 29%
Not at all confident 27% 28%
Confident (Net) 47% 43%
Not confident (Net) 53% 57%
g. Getting quality healthcare
10/26-27, 11/9-10,
2021 2022
Very confident 30% 27%
Somewhat confident 48% 43%
Not very confident 15% 20%
Not at all confident 8% 10%
Confident (Net) 78% 70%
Not confident (Net) 22% 30%
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14. How confident are you in...? (cont.)

h. Increasing your monthly spending on optional things

10/26-27, 11/9-10,

2021 2022

Very confident 13% 9%

Somewhat confident 35% 28%

Not very confident 34% 37%

Not at all confident 17% 27%

Confident (Net) 49% 36%

Not confident (Net) 51% 64%

i. Starting home improvement projects

10/26-27, 11/9-10,

2021 2022

Very confident 21% 13%

Somewhat confident 37% 34%

Not very confident 25% 33%

Not at all confident 17% 20%

Confident (Net) 57% 48%

Not confident (Net) 43% 52%

j.  Sending your kids to school in person

10/26-27, 11/9-10,

2021 2022

Very confident 25% 28%

Somewhat confident 32% 33%

Not very confident 18% 18%

Not at all confident 25% 21%

Confident (Net) 57% 61%

Not confident (Net) 43% 39%
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15. In the past three months, has your household spending on the following items increased,

decreased, or stayed the same?

Increased Summary table

11/9-10,2022

Gas for a car 37%

Groceries you buy at a store 31%

Paying back outstanding debt 16%

Eating at restaurants out of home 15%

Home improvements 14%

Holiday gifts 13%

Home delivery from restaurants 13%

Home delivery from grocery stores 13%

Non-holiday travel 12%

Contributing to 401Ks, investments or other 12%

savings accounts

Optional or discretionary products, meaning 1%
things you don’t need, but want

Holiday travel plans 10%

Donations to charity 8%

a. Non-holiday travel

11/9-10,2022

Increased 12%

Decreased 24%

Stayed the same 42%

Not applicable 22%

b. Holiday gifts
11/9-10,2022

Increased 13%

Decreased 27%

Stayed the same 49%

Not applicable 11%

c. Holiday travel plans

11/9-10,2022

Increased 10%
Decreased 23%
Stayed the same 37%
Not applicable 29%

d. Optional or discretionary products, meaning things you d

on’t need, but want

11/9-10,2022

Increased 11%
Decreased 35%
Stayed the same 44%
Not applicable 10%
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15. In the past three months, has your household spending on the following items increased,

decreased, or stayed the same? (cont.)

e. Eating at restaurants out of home

11/9-10,2022

Increased 15%
Decreased 33%
Stayed the same 42%
Not applicable 10%

f. Donations to charity

11/9-10,2022

Increased 8%
Decreased 22%
Stayed the same 43%
Not applicable 27%

g. Home delivery from restaurants

11/9-10,2022

Increased 13%
Decreased 20%
Stayed the same 29%
Not applicable 38%

h. Home delivery from grocery stores

11/9-10,2022

Increased 13%
Decreased 13%
Stayed the same 26%
Not applicable 47%

i. Home improvements

11/9-10,2022

Increased 14%
Decreased 21%
Stayed the same 40%
Not applicable 26%

j. Groceries you buy at a store

11/9-10,2022

Increased 31%
Decreased 18%
Stayed the same 48%
Not applicable 3%

k. Gas foraca

r

11/9-10,2022

Increased 37%

Decreased 18%

Stayed the same 37%
Not applicable 8%
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15. In the past three months, has your household spending on the following items increased,
decreased, or stayed the same? (cont.)

I. Paying back outstanding debt

11/9-10,2022

Increased 16%
Decreased 14%
Stayed the same 40%
Not applicable 30%

m. Contributing to 401Ks, investments or other savings accounts
11/9-10,2022

Increased 12%
Decreased 15%
Stayed the same 36%
Not applicable 37%
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15. When do you plan to start your holiday shopping this year?
9/1-2, |9/15-16,|9/29-30, 1‘;’1,3' 112’;4' 8/18-19,(9/28-29, 1‘;’;,2' 11/9-10,/8/16-17, 10/25- |11/9-10,
2020 | 2020 | 2020 2020 | 2020 2021 2021 2021 2021 | 2022 (26,2022 2022
| already started 12% 14% 19% 25% 50% 13% 18% 22% 34% 9% 23% 36%
September 7% 3% 2% N/A N/A 7% N/A N/A N/A 8% N/A N/A
October 17% 16% 17% 8% N/A 19% 15% 9% N/A 17% 5% N/A
November 28% 25% 26% 30% 12% 30% 30% 33% 22% 29% 33% 23%
December 10% 9% 8% 9% 17% 11% 8% 8% 16% 11% 12% 17%
oy h(')lfé’a;"sth‘i%ping 12% | 14% | 13% | 15% | 12% | 11% | 14% | 13% | 18% | 18% | 16% | 15%
Don’t know 13% 19% 14% 13% 8% 10% 15% 15% 9% 8% 11% 10%
16. Comparing this holiday season with previous years, which of the following are you doing or
plan to do?
Yes Summary
11/24-25, | 12/9-10, 11/9-10,
2020 2020 2022
Buying gifts for less people this year 54% 56% 50%
Doing more holiday shopping digitally this year 66% 66% 47%
Canceling typical holiday travel plans 62% 61% 34%
Buying more gifts from local businesses this year 41% 38% 31%
Spending more money on holiday shopping season this year 21% 20% 24%
Spending more time on holiday decorations this year 24% 28% 23%
Buying gifts for more people this year 19% 19% 21%
Sending gifts to more people this year instead of in-person 429% 39% 20%
exchanges
Spending more money on holiday decorations this year 16% 19% 18%
No Summary
11/24-25, | 12/9-10, 11/9-10,
2020 2020 2022
Spending more money on holiday decorations this year 84% 81% 82%
Sending gifts to more people this year instead of in-person 58% 61% 80%
exchanges
Buying gifts for more people this year 81% 81% 79%
Spending more time on holiday decorations this year 76% 72% 77%
Spending more money on holiday shopping season this year 79% 80% 76%
Buying more gifts from local businesses this year 59% 62% 69%
Canceling typical holiday travel plans 38% 39% 66%
Doing more holiday shopping digitally this year 34% 34% 53%
Buying gifts for less people this year 46% 44% 50%
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17. When thinking about your plans for Thanksgiving, which of the following are you planning on

doing?
10/26-27, 11/9-10,

2021 2022

| plan to celebrate at home with only people in my 24% 24%

household
| plan to travel locally to celfabrate with friends and/or 17% 19%
family
| plan to stay home a_nd host friends and/or family 15% 18%
from outside my household

| plan to travel by car, outside of my local area, to 11% 129
celebrate with friends and/or family ° °

| plan to travel by plane to cglebrate with friends 6% 4%

and/or family
| don’t plan to celebrate Thanksgiving 7% 8%
| don’t know what my plans are yet 20% 16%

18. [ASK IF PLAN TO CELEBRATE WITH ANOTHER HOUSEHOLD] When thinking about
your Thanksgiving celebration, to what extent do you agree or disagree with the following
statements?

Total Agree Summary

10/26-27, 11/9-10,
2021 2022
(N=579) (N=630)
| don’t expect any COV!D-19 testing or vaccination 63% 799,
requirements
| expect people who attend Thanksgiving to be vaccinated 549 539%

against COVID-19
Talking about beliefs about vaccination and other COVID-
related topics with my friends and family at Thanksgiving 45% 41%
will lead to disagreements
| expect all people who attend Thanksgiving who aren’t

0, 0,
vaccinated to get tested for COVID-19 beforehand 40% 36%
| expect all people who attend Thanksgiving to get tested 309% 319
for COVID-19 beforehand ° °
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19. [ASK IF PLAN TO CELEBRATE WITH ANOTHER HOUSEHOLD] When thinking about
your Thanksgiving celebration, to what extent do you agree or disagree with the following
statements? (cont.)

iving to get tested for COVID-19 beforehand

et tested for

a. | expect all people who attend Thanks
10/26-27, 11/9-10,
2021 2022
(N=579) (N=630)
Strongly agree 14% 10%
Somewhat agree 16% 21%
Somewhat disagree 28% 25%
Strongly disagree 33% 37%
Don’t know 9% 7%
Agree (Net) 30% 31%
Disagree (Net) 61% 62%
b. | expect people who attend Thanksgiving to be vaccinated against COVID-19
10/26-27, 11/9-10,
2021 2022
(N=579) (N=630)
Strongly agree 31% 24%
Somewhat agree 23% 29%
Somewhat disagree 16% 15%
Strongly disagree 24% 25%
Don’t know 6% 6%
Agree (Net) 54% 53%
Disagree (Net) 40% 41%
c. |expect all people who attend Thanksgiving who aren’t vaccinated to g
COVID-19 beforehand
10/26-27, 11/9-10,
2021 2022
(N=579) (N=630)
Strongly agree 16% 15%
Somewhat agree 24% 21%
Somewhat disagree 21% 22%
Strongly disagree 30% 33%
Don’t know 10% 9%
Agree (Net) 40% 36%
Disagree (Net) 51% 55%
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19. [ASK IF PLAN TO CELEBRATE WITH ANOTHER HOUSEHOLD] When thinking about
your Thanksgiving celebration, to what extent do you agree or disagree with the following
statements? (cont.)

d. Idon’t expect any COVID-19 testing or vaccination requirements

10/26-27, 11/9-10,
2021 2022
(N=579) (N=630)
Strongly agree 36% 43%
Somewhat agree 27% 29%
Somewhat disagree 16% 13%
Strongly disagree 12% 8%
Don’t know 8% 7%
Agree (Net) 63% 72%
Disagree (Net) 28% 21%

e. Talking about beliefs about vaccination and other COVID-19 related topics with my
friends and family at Thanksgiving will lead to disagreements

10/26-27, 11/9-10,
2021 2022
(N=579) (N=630)
Strongly agree 20% 16%
Somewhat agree 25% 26%
Somewhat disagree 23% 23%
Strongly disagree 22% 26%
Don’t know 9% 9%
Agree (Net) 45% 41%
Disagree (Net) 46% 49%
2020 K Street, NW, Suite 410 Contact: Mallory Newall
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About the Study

These are some of the findings of the sixty-fifth wave of an Ipsos poll conducted between November
9-10, 2022. For this survey, a sample of 1,115 adults age 18+ from the continental U.S., Alaska, and
Hawaii was interviewed online in English.

The first wave was conducted between April 10-13, 2020, among 1,114 U.S. adults
The second was conducted April 17-20, 2020, among 1,111 U.S. adults

The third was conducted April 27-28, 2020, among 1,112 U.S. adults

The fourth was conducted May 4-5, 2020, among 1,114 U.S. adults

The fifth wave was conducted May 14-15, 2020, among 1,114 U.S. adults

The sixth wave was conducted May 28-29, 2020, among 1,113 U.S. adults

The seventh wave was conducted June 8-9, 2020, among 1,113 U.S. adults

The eighth wave was conducted June 23-24, 2020, among 1,113 U.S. adults

The ninth wave was conducted July 21-22, 2020, among 1,115 U.S. adults

The tenth wave was conducted August 4-5, 2020, among 1,111 U.S. adults

The eleventh wave was conducted August 18-10, 2020, among 1,115 U.S. adults

The twelfth wave was conducted September 1-2, 2020, among 1,113 U.S. adults

The thirteenth wave was conducted September 15-16, 2020, among 1,113 U.S. adults
The fourteenth wave was conducted September 29-30, 2020, among 1,115 U.S. adults
The fifteenth wave was conducted October 13-14, 2020, among 1,114 U.S. adults

The sixteenth wave was conducted October 27-28, 2020, among 1,115 U.S. adults
The seventeenth wave was conducted November 10-12, 2020, among 1,113 adults
The eighteenth wave was conducted November 24-25, 2020, among 1,114 adults

The nineteenth wave was conducted December 9-10, 2020, among 1,112 adults

e The twentieth wave was conducted January 20-21, 2021, among 1,115 adults

e The twenty-first wave was conducted February 2-3, 2021, among 1,115 adults

e The twenty-second wave was conducted February 17-18, 2021, among 1,115 adults
e The twenty-third wave was conducted March 2-3, 2021, among 1,115 adults.

e The twenty-fourth wave was conducted March 15-16, 2021, among 1,115 adults.

e The twenty-fifth wave was conducted March 30-31, 2021, among 1,115 adults.

e The twenty-sixth wave was conducted April 13-14, 2021, among 1,115 adults.

e The twenty-seventh wave was conducted April 27-28, 2021, among 1,115 adults.

e The twenty-eighth wave was conducted May 11-12, 2021, among 1,167 adults.

e The twenty-ninth wave was conducted May 25-26, 2021, among 1,178 adults.

e The thirtieth wave was conducted June 8-9, 2021, among 1,177 adults.

e The thirty-first wave was conducted June 22-23, 2021, among 1,176 adults.

e The thirty-second wave was conducted July 6-7, 2021, among 1,179 adults.

e The thirty-third wave was conducted July 20-21, 2021, among 1,137 adults.

e The thirty-fourth wave was conducted August 3-4, 2021, among 1,174 adults.

e The thirty-fifth wave was conducted August 18-19, 2021, among 1,177 adults.

e The thirty-sixth wave was conducted August 31-September 1, 2021, among 1,166 adults.
e The thirty-seventh wave was conducted September 14-15, 2021, among 1,177 adults.
e The thirty-eighth wave was conducted September 28-29, 2021, among 1,173 adults.
e The thirty-ninth wave was conducted October 12-13, 2021, among 1,174 adults.

e The fortieth wave was conducted October 26-27, 2021, among 1,160 adults.

e The forty-first wave was conducted November 9-10, 2021, among 1,160 adults

e The forty-second wave was conducted November 22-23, 2021, among 1,162 adults
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e The forty-third wave was conducted December 7-8, 2021, among 1,160 adults

e The forty-fourth wave was conducted January 4-5, 2022, among 1,158 adults

e The forty-fifth wave was conducted January 18-19, 2022, among 1,158 adults

e The forty-sixth wave was conducted February 2-3, 2022, among 2,010 adults

e The forty-seventh wave was conducted February 15-16, 2022, among 1,156 adults
e The forty-eighth wave was conducted March 1-2, 2022, among 1,154 adults

e The forty-ninth wave was conducted March 15-16, 2022, among 1,154 adults

e The fiftieth wave was conducted March 29-30, 2022, among 1,152 adults

e The fifty-first wave was conducted April 12-13, 2022, among 1,165 adults

e The fifty-second wave was conducted April 26-27, 2022, among 1,136 adults

e The fifty-third wave was conducted May 10-11, 2022, among 1,120 adults

e The fifty-fourth wave was conducted May 24-25, 2022, among 1,120 adults

o The fifty-fifth wave was conducted June 7-8, 2022, among 1,117 adults

o The fifty-sixth wave was conducted June 22-23, 2022, among 1,117 adults

e The fifty-seventh wave was conducted July 19-20, 2022, among 1,120 adults

e The fifty-eighth wave was conducted August 2-3, 2022, among 1,119 adults

e The fifty-ninth wave was conducted August 16-17, 2022. among 1,120 adults

e The sixtieth wave was conducted August 30-31, 2022, among 1,110 adults

e The sixty-first wave was conducted September 13-14, 2022, among 1,118 adults
e The sixty-second wave was conducted September 27-28, 2022, among 1,120 adults
e The sixty-third wave was conducted October 11-12, 2022, among 1,120 adults

e The sixty-fourth wave was conducted October 25-26, 2022, among 1,120 adults

The sample for this study was randomly drawn from , partner online panel
sources, and and does not rely on a population frame in the traditional sense. Ipsos
uses fixed sample targets, unique to each study, in drawing a sample. After a sample has been
obtained from the Ipsos panel, Ipsos calibrates respondent characteristics to be representative of the
U.S. Population using standard procedures such as raking-ratio adjustments. The source of these
population targets is U.S. Census 2019 American Community Survey data. The sample drawn for
this study reflects fixed sample targets on demographics. Posthoc weights were made to the
population characteristics on gender, age, race/ethnicity, region, and education.

Statistical margins of error are not applicable to online non-probability polls. All sample surveys and
polls may be subject to other sources of error, including, but not limited to coverage error and
measurement error. Where figures do not sum to 100, this is due to the effects of rounding. The
precision of Ipsos online polls is measured using a credibility interval. In this case, the poll has a
credibility interval of plus or minus 3.6 percentage points for all respondents. Ipsos calculates a
design effect (DEFF) for each study based on the variation of the weights, following the formula of
Kish (1965). This study had a credibility interval adjusted for design effect of the following (n=1,115,
DEFF=1.5, adjusted Confidence Interval=+/-5.1 percentage points).
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e The forty-sixth wave of this study has a credibility interval of plus or minus 2.5
percentage points.

e The first, fourth, fifth, sixth, seventh, eighth, ninth, eleventh, twelfth, thirteenth,
fourteenth, fifteenth, sixteenth, seventeenth, eighteenth, twentieth, twenty-first, twenty-
second, twenty-third, twenty-fourth, twenty-fifth, twenty-sixth, twenty-seventh, twenty-
eighth, twenty-ninth, thirtieth, thirty-first, thirty-second, thirty-third, thirty-fourth, thirty-fifth,
thirty-sixth, thirty-seventh, thirty-eighth, thirty-ninth, fortieth, forty-first, forty second, forty-
third, forty-fourth, and forty-fifth waves of this study have a credibility interval of plus or
minus 3.3 percentage points for all respondents.

e The second, third, tenth, and nineteenth waves of this study have a credibility interval of
plus or minus 3.4 percentage points for all respondents.

e The forty-seventh, forty-eighth, forty-ninth, fiftieth, and fifty-first waves of this study have
a credibility interval of plus or minus 3.5 percentage points.

e The fifty-second, fifty-third, fifty-fourth, fifty-fifth, fifty-sixth, fifty-seventh, fifty-eighth, fifty-
ninth, sixtieth, sixty-first, sixty-second, sixty-third, sixty-fourth, and sixty-fifth waves of this
study have a credibility interval of 3.6 percentage points.

For more information on this news release, please contact:
Mallory Newall

Vice President, US

Public Affairs

+1 202 420-2014

mallory.newall@ipsos.com
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About Ipsos

Ipsos is one of the largest market research and polling companies globally, operating in 90 markets
and employing over 18,000 people.

Our passionately curious research professionals, analysts and scientists have built unique multi-
specialist capabilities that provide true understanding and powerful insights into the actions,
opinions and motivations of citizens, consumers, patients, customers or employees. Our 75
solutions are based on primary data from our surveys, social media monitoring, and qualitative
or observational techniques.

Our tagline "Game Changers" sums up our ambition to help our 5,000 customers move
confidently through a rapidly changing world.

Founded in France in 1975, Ipsos has been listed on the Euronext Paris since July 1, 1999. The
company is part of the SBF 120 and Mid-60 indices and is eligible for the Deferred Settlement
Service (SRD).ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP www.ipsos.com
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