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OUTLOOK FOR 2023 SUBDUED COMPARED TO 2022

Although two thirds of Malaysians expect a better year in 2023 than the last year, the expectations are not matching the optimism ahead of
2022, one year ago. The same trend is present both among Asian peers and in the West.
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HIGHER CONCERN ABOUT ECONOMY THAN ONE YEAR AGO

The majority of both Malaysians and their global peers expect higher prices in 2023. The notion that a stock market crash may be forthcoming is
more widely held than it was one year ago.

For each of the following, please tell me how likely or unlikely you think they are to happen...?
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RAKYAT EXPECT IMPACT IN THE REAL ECONOMY

A large majority of Malaysians expect inflation, interest rates and unemployment to be higher in 2023 than 2022. This view is largely shared by

For each of the following, please tell me how likely or unlikely you think they are to happen...?
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Predictions 2023

At the onset of 2022, optimism was high, with people looking forward to a
gradual return to normalcy as covid finally receded. Instead, 2022 brought
with it new uncertainties, with geopolitical instability and global supply chains
struggling to catch up with the reopening of economies. When we turn the
page to 2023, people in Malaysia and across the world are more cautious
about the new year than they were one year ago.

Rising cost of living continues to be a major concern, while the fear of stock
market volatility is much stronger than it was at the same time last year.

Uncertainty is expected to continue across the economy — both in Malaysia
and globally, there are widely held expectations of higher inflation, interest
rates and levels of unemployment in 2023 than the year before.
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ABOUT IPSOS GAME CHANGERS

Ipsos is the one of the largest Insights and Analytics company In our world of rapid change, the need for reliable information
in the world, present in 90 markets and employing more than to make confident decisions has never been greater.

18,000 people.

At Ipsos we believe our clients need more than a data supplier,
Our research professionals, analysts and scientists have built they need a partner who can produce accurate and relevant
unique multi-specialist capabilities that provide powerful information and turn it into actionable truth.

insights into the actions, opinions and motivations of citizens,

consumers, patients, customers or employees. Our 75 This is why our passionately curious experts not only provide
business solutions are based on primary data coming from our the most precise measurement, but shape it to provide True
surveys, social media monitoring, and qualitative or Understanding of Society, Markets and People.
observational techniques.

To do this we use the best of science, technology

“Game Changers” — our tagline — summarises our ambition to and know-how and apply the principles of security, simplicity,
help our 5,000 clients to navigate more easily our deeply speed and substance to everything we do.

changing world.

So that our clients can act faster, smarter and bolder.
Founded in France in 1975, Ipsos is listed on the Euronext Ultimately, success comes down to a simple truth:

Paris since July 1st, 1999. The company is part of the SBF 120 You act better when you are sure.
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