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HALLAZGOS CLAVE

La opinion publica
es moderada

El estado en que nos
encontramos: En 26 de 29
paises, los que piensan que su
pais esta actualmente en
recesion superan a los que dicen
que no.

Un sentimiento de resignacion:
Una media del 46% cree que la
inflacion tardara mas de 12
meses en volver a la normalidad
en su pais, y otro 19% afirma que
"nunca lo hara".

Sintiendo la presién: los
habitantes de Australia, Gran
Bretafia, Canada, Francia,
Polonia y Alemania son mas
propensos que hace un ano a
decir que estan encontrando las

cosas "dificiles".
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El sentimiento negativo
se suaviza... un poco

éDando la vuelta a la esquina?
El estado de animo de la opinion
publica mundial era mas
pesimista hace un afo, cuando
comenz6 a medirse el Monitor
Mundial de la Inflacion :

® Las expectativas de que los
precios suban durante el
proximo afno no estan tan
extendidas en casi todos
los paises.

® La proporcion de quienes
esperan que su ingreso
disponible disminuya no es
tan alta como lo era en
muchos paises.

® La prevision de que suban
los precios de los
alimentos, los combustibles
y el ocio es algo menor que
en oleadas anteriores..

Pero las preocupaciones ¢ Cual es la causa de

cotidianas son reales

¢No desaparece? Cerca de
siete de cada diez siguen
esperando un aumento del
coste de sus compras de
alimentos, servicios publicos,
energia y otras compras
domésticas en los préximos
seis meses.

Expectativas elevadas en
todas partes: en todos los
paises, excepto Corea del
Sur, Japén y Brasil, al menos
seis de cada diez afirman que
esperan que el coste de los
alimentos aumente durante el
proximo ano.

Esta expectativa es mayor en
Gran Bretafia, Argentina y
Australia, donde alrededor de
cuatro quintas partes esperan
subidas de precios.

la subida de precios?

Estan pasando muchas cosas:
Los ciudadanos son especialmente
proclives a citar el estado de la
economia mundial, las tasas de
interés en su pais y las politicas de
su gobierno nacional como factores
que contribuyen al aumento del
coste de la vida. Cada uno de estos
factores es mencionado por siete de
cada diez personas o0 mas.

Diferencias por paises: En la
India, las empresas que obtienen
beneficios excesivos son
consideradas la principal causa del
aumento del coste de la vida,
mientras que en Turquia es la
inmigracion. Corea del Sur, Paises
Bajos, Italia y Suecia son los paises
que mas sefalan la guerra de

Ucrania como factor. 5




COMO SE
SIENTE AHORA
MISMO




Hasta donde
sabe, ¢la
economia de su
pais se
encuentra
actualmente en
una recesion?

44 %

LATAM

Promedio del
pais

Global Country Average
South Korea
Hungary
Turkey
Thailand
Sweden
Japan
Malaysia
South Africa
Peru

Italy
Colombia
Argentina
Chile
Indonesia
Canada
Great Britain
France

India

United States
Spain
Poland
Israel
Mexico
Brazil
Singapore
Gemany
Belgium
Australia
Netherlands

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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mVive cdmodamente ®Le va bien Tiene losuficiente  ®m Se le hace algo dificl ®Se le hace muy dificil
Global Country Average 10% 27% 18% 10%

(',QI.Ié tan bien Sweden 22% 39% 13% 7%

Netherlands 17% 42% 8% 3%

diria que esté United States 21% 359, 10% 7

Israel 9% 45% 9% 4%
= India 20% 30% 11% 6%
administrando 2. o - T
- Germany 14%, 31% 15% 9%
sus fl “anzas Great Britain 15% 30% 15% 11%?

Australia LA 29%
en la singapore [IIEEA 33%
- Belgium 9% 33%

actualidad? spain [ 33%

L Indonesia 11% 30%
Diria que... orozil IR 30%

South Korea [INEA 31%
Thailand ICEA 28%
France 9% 23%

14% 12%
13% 4%
13% 4%
14% 8%
18% A
19% 12%
21% 8%
18% 7%
21% 9%
Hungary 15% 16%
20% 22%
20% 10%
26% 9%
15% 10%
32% 10%

4 3 % South Africa 6% 24%
(Bastante — Muy dificil)

ltaly
Mexico [IIERA 19%
WAYPAYY Japan
Promedio del pais Colombia
Peru 33% 3%
Malaysia 14% 5%
Turkey 1%
Chile 19%
Poland 7% a5
Argentina P:b7A 12% 20%

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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% finding it difficult/very difficult
;,Que tan bien 0% 10% 20% 30% 40% 50% 60% 70%

diria que esta N
Argentina 58%

administrando N 5%
sus finanzas

en la I 5%
actualidad? mJun2?

Diria que... e ——— 1% Nov-22
m Apr-23

Paises como Argentina, Peru 50%
Brasil, Peru y México
redujeron a las personas

Mexico 40%

que estan luchando con su N 35%

situacion financiera en 1o
I

comparacion con junio. Colombia 46%
i 2%

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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% Se le hace algo/muy dificil
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m Nov-22
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I 1 G %
L —
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I 3%
Japan +26%
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i I 19
Spain e 0 3%
21%
16%
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[
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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[l Ya estamos en ello [l Dentro de los proximos 3 meses | Dentro de los proximos 6 meses B Dentro del proximo afio Il En mas de 12 meses Nunca

, ] Global Country Average 19%
cCuanto tiempo Sweden R 9%

Netherlands %% 14% 60% 17%

Great Britain 1%
cree que Turkey 15%
2 Australia EZACTA 12%
pasara antes France %
Canada 15%
de que la South Korea [ 14%
- - - Japan AR 31%
inflacion vuelva United States EZAEEA 18%
Belgum X 27%

a la normalidad Poland

Spain ALY

20% 49% 22%
23% 47% 13%

I§

Y 4
en su pais? Chile 1%
Israel 14%
Argentina 33%
ltaly 23%
0 Malaysia 14%
56% South Africa 39%
) Germany 22%
(Mas de 12 meses o Thailand 14%
Colombia 16%
nunca) Singapore 20%
WYY, Peru 10%
Promedio del pais Brazil 16%
Hungary 26%
Mexico 17%
Indonesia 10%
India 20%

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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CEXPECTATIVAS
NO MUY BUENAS?

Los Proximos 12

Meses




B Aumentara mucho/poco ™ Se mantendra practicamente igual ® Disminuird mucho/poco

¢Como cree que La tasa de inflacion (cuanto o 209
Variarén IOS suben los precios) L °
siguientes

factores el Las tasas de interés 60% 23%

14%

proximo ano?

u La cantidad de personas

‘Cree que’ desempleadas en el pais 99% 24%

aumentaran,

disminuiran o se | I
, Los impuestos que paga 7

mantendran?

Promedio Global de Paises % : : :
Sus ingresos disponibles (lo

que puede gastar después de 29% 34%
pagar sus facturas)

Su propio estandar de vida 28% 41% 27%

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢:Como cree que variaran los siguientes factores el proximo ano? ;Cree que
aumentaran, disminuiran o se mantendran?

Promedio Global de Paises %

® Abril 2022 (11 paises)
® Noviembre 2022 (36 paises)

Aumentara poco/mucho

80% -
70% -
60% -
50% -

8 28% 8 29%

. e 8

10% -

® Junio 2022 (28 paises)
® Abril 2023 (29 paises)

8 500

8§ 59%

0% !
Su propio estandar  Sus ingresos
de vida disponibles

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023

Los impuestos que
paga

La cantidad de
personas
desempleadas en
el pais

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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80% -

70% -

60% -

50% -

40% -

30% -

20% -

10% -

0%

Disminuira poco/mucho

! 33%

8 27%

Sus ingresos Su propio
disponibles estandar de vida

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result. @




¢Como cree que variaran los siguientes factores el proximo ano? ;Cree que aumentaran, disminuiran o se
mantendran?

La tasa de inflacidn (cuanto suben los precios)

% Aumentara mucho/poco
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) @ Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢Como cree que variaran los siguientes factores el proximo ano? ;Cree que aumentaran, disminuiran o se
mantendran?

Las tasas de interés
% Aumentara mucho/poco
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) ® Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)

83%
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65% | 64% 64% 63% ® . . ® ! 50% ® ®

55% - 60% 64% 61% 61% 60% 59% @

7% | 57%

55% 549 51%
" | 529 51%
% O | @ ao% 40% @ @

o)
o 46% | 449,
35% -
27%
25% - .
15%
= © T 5 ®© ® o © c c c > o © » S [0 ®© > = o) e c > > ®© ®© ® c
© © 8 Q@ 0 £ £ © = N © R
£ & £ ¢ 8 £ 8 5 3 5 & ¢ £ 8 2 5 & € 5 5 8§ 8 € 5 g 8 ¢ 8 3 8§
o — = & = O x e Q = o L o c @© o © c = i - = o () > o ) ©
o < o — o) e % O N© > @© T N g £ = o g o = S c 8 ¥ s S
- o)) el = 3 U;) = o O L o) o o 3 ) =} © = O
= = < © £ o < [ o I = £ B
0 o 2 = [} 3
(7] O] 5 pz %)

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢Como cree que variaran los siguientes factores el proximo ano? ;Cree que aumentaran, disminuiran o se
mantendran?

La cantidad de personas desempleadas en el pais
% Aumentara mucho/poco
® Abril 2022 (11 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢Como cree que variaran los siguientes factores el proximo ano? ;Cree que aumentaran, disminuiran o se
mantendran?

Los impuestos que paga
% Aumentara mucho/poco
® Abril 2022 (11 paises)

0% -

80% -

70% -

60% -

50%

40% |

30% -

20%

®
77%

73%

70%

62%

® Junio 2022 (28 paises)

57%

® Noviembre 2022 (36 paises)

® Abril 2023 (29 paises)

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢Como cree que variaran los siguientes factores el proximo ano? ;Cree que aumentaran, disminuiran o se
mantendran?

Su propio estandar de vida

% Aumentara mucho/poco
® Abril 2022 (11 paises)

70% -

60% -

50% -

40% |

30% -

20% -

10% -

0%

37%

® Junio 2022 (28 paises)

® Noviembre 2022 (36 paises)

® Abril 2023 (29 paises)

44% 43% 32%
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢Como cree que variaran los siguientes factores el proximo ano? ;Cree que aumentaran, disminuiran o se
mantendran?

Sus ingresos disponibles (lo que puede gastar después de pagar sus facturas)

% Aumentara mucho/poco
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) @ Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)

o ©
50% -
: N ® o ' o ‘
® 42% 41% ¢
® ° ® o o ° @ ' O ° @
0% | @ °144% 439, ® o ® O o ® o e ' o ®
O @ O M0, ® ® @ g @ :“ o ’
(o]
. ° 37% 36% 35% ) o . . ' ‘ 2% . .
0% | 330, 0/35% 35% ® ®
. 32% 32% | 31% 31% 4o ® o : e
30% 29% 29% o @ O 19%
n 25% 24%, 239, o . ' O
21% 21% 909
@
10% -
0%

Global
France
Sweden
Australia
Canada
Israel
Argentina
Turkey
Hungary
Italy
Poland
Chile
Netherlands
Singapore
Belgium
Japan
Colombia
United States
Spain
South Africa
Gemany
South Korea
Malaysia
Peru
Brazil
India
Mexico
Indonesia
Thailand

Great Britain

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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EXPECTATIVAS
DE GASTO




B Aumentara mucho/poco B Se mantendra igual ® Disminuird mucho/poco

Ahora piense en El costo de sus compras de
los gastos de su alimentos
hogar en los El costo de los servicios

1%

préximos 6 meses publicos, por ejemplo, gas, 68% 20%
electricidad, etc.

Yy, para cada uno,

indique si espera El costo de sus otras compras
domésticas
que aumente,
dlsmlnuya o se El costo del combustible, por
mantenga_ ejemplo, diésel, gasolina, etc.
El costo total de las salidas
Promedio Global de Paises% sociales

El costo total de sus

suscripciones, por ejemplo, 44%, 31%
Netflix, membresia de...

El costo de su hipoteca o 42% 279,
alquiler 0 0
Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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Ahora piense en los gastos de su hogar en los proximos 6 meses y, para cada uno,
indique si espera que aumente, disminuya o se mantenga

Promedio Global de Paises %

80% -

75% -

70% -

65% -

60% -

55% -

50% -

45% |

40% |

35% -

30%

® April 2022 (11 countries) ® June 2022 (28 countries) ® November 2022 (36 countries)
Aumentara mucho/poco

® April 2023 (29 countries)

$ ?
$71% ® 68% ! 9 °
Y 67% @
® 60% i
954%
8§ 240
44% § 42%
The cost of your food The cost of your The cost of your other ~ Your motoring fuel The overall cost of The overall cost of your Your mortgage/rent
shopping utilities, e.g. gas, household shopping costs, e.g. diesel, going out socialising subscriptions, e.g.
electric, etc. gasoline/petrol, etc. Netflix, gym

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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memberships, etc.




Ahora piense en los gastos de su hogar en los proximos 6 meses y, para cada uno, indique si espera que aumente, disminuya o se mantenga?
% Aumentara

ISR JAP :KOR :MAS : MEX : NED : PER

El costo de sus
compras de

77%  68% 82% WS/ L 62% T75% 76% |
alimentos g g : ; : ; ;

El costo de los
servicios publicos,
por ejemplo, gas,
electricidad, etc.

El costo de sus otras
compras
domésticas

67%

El costo del
combustible, por
ejemplo, diésel,
gasolina, etc.

60%

El costo total de las
salidas sociales, por
ejemplo, ir a cines,
cafeterias,
restaurantes, pubs,
clubes, etc.

54% 67% 64% 59% 46% 58% 51% 60% 58% 52% 67% 66% 61% 32% 56% 50% 21% 34% 47% 52% 57% 44% 56% 62% 60% 60% 58% 39% 63% 63%

El costo total de sus

suscripciones, por

ejemplo, Netflix, 44% T74% 45% 51% 42% 41% 48% 53% 43% 33% 51% 50% 58% 31% 47% 42% 10% 24% 31% 49% 53% 34% 47% 42% 51% 41% 44% 32% 59% 48%
membresia de

gimnasio, etc.

IE::S:;Z:iz‘Ijquiler 42% 59% 54% 25% 30% 38% 58% 53% 32% 35% 38% 49% 60% 28% 55% 25% 10% 32% 37% 41% 39% 34% 46% 40% 59% 39% 69% 34% 66% 32%

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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Ahora piense en los gastos de su hogar en los proximos 6 meses y, para cada uno, indique si espera que
aumente, disminuya o se mantenga

El costo de sus compras de alimentos

% Aumentara mucho/poco
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) ® Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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Ahora piense en los gastos de su hogar en los proximos 6 meses y, para cada uno, indique si espera que
aumente, disminuya o se mantenga

El costo de sus otras compras domeésticas

% Aumentara mucho/poco
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) @ Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)
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90% '
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70% - o,
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60% - °166% 49, 63% .
°161% ® 5%

599%
° 56% @

50% -

40% - ’
42%

42%

30%

Global
Argentina
South Africa
Great Britain
Hungary
Singapore
Australia
Colombia
Israel
Netherlands
Sweden
Turkey
Canada
Chile
Poland
Mexico
France
United States
Malaysia
Belgium
Spain
India
Italy
Gemany
Indonesia
Thailand
Peru
Brazil
Japan
South Korea

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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Ahora piense en los gastos de su hogar en los proximos 6 meses y, para cada uno, indique si espera que
aumente, disminuya o se mantenga

El costo de los servicios publicos, por ejemplo, gas, electricidad, etc.

% Aumentara mucho/poco
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) @ Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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Ahora piense en los gastos de su hogar en los proximos 6 meses y, para cada uno, indique si espera que
aumente, disminuya o se mantenga

El costo total de sus suscripciones, por ejemplo, Netflix, membresia de gimnasio, etc.

% Aumentara mucho/poco
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) ® Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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Ahora piense en los gastos de su hogar en los proximos 6 meses y, para cada uno, indique si espera que
aumente, disminuya o se mantenga

El costo del combustible, por ejemplo, diésel, gasolina, etc.

% Aumentara mucho/poco
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) @ Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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Ahora piense en los gastos de su hogar en los proximos 6 meses y, para cada uno, indique si espera que
aumente, disminuya o se mantenga

El costo de su hipoteca o alquiler
% Aumentara mucho/poco
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) ® Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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Ahora piense en los gastos de su hogar en los proximos 6 meses y, para cada uno, indique si espera que
aumente, disminuya o se mantenga

El costo total de las salidas sociales, por ejemplo, ir a cines, cafeterias, restaurantes, etc.

% Aumentara mucho/poco
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) ® Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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:POR QUE
SUBEN LOS
PRECIOS?




cCuanto cree
que contribuye
cada una de las
siguientes
opciones al
aumento del
costo de vida
actual en su
pais?

Promedio Global de Paises%

El estado de la economia
global

El nivel de la tasa de interés

Las politicas del Gobiemo

La invasion rusa en Ucraniay
sSus consecuencias

Las empresas que obtienen
ganancias excesivas

Pandemia del COVID-19

Los trabajadores que exigen
aumentos de sueldo

La inmigracion hacia mi pais

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

m Bastante/algo

73%

1%

70%

64%

63%

56%

53%

50%

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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®m Poco/nada

17%

17%

20%

24%

24%

33%

35%

36%



cCuanto cree que contribuye cada una de las siguientes opciones al aumento
del costo de vida actual en su pais?

Promedio Global de Paises %
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) @ Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)

% Contribuye bastante/algo

80% - .
’ 73% $ ! 71% ® 70% 8
® 64% ® 63% °
® 56%

@ 53% @ 50%

40% - ()
30% -
20% T T T T T
Elestadodela Lainvasidénrusaen Elniveldelatasa Las politicasdel Las empresas que Pandemia del Los trabajadores La inmigracion
economia global Ucrania y sus de interés Gobierno obtienen ganancias COVID-19 que exigen hacia mi pais
consecuencias excesivas aumentos de sueldo

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢, Cuanto cree que contribuye cada una de las siguientes opciones al aumento del costo de vida actual en su pais?
Bastante/Algo

Global IND : ISR : ITA : JAP : KOR NED : PER RSA: ESP

El estado de la
economia global

77% 68% 77% 70% 85% WAU/% 75% 70% | 76% NEK3 78% LA 69% 70%

El nivel de la tasa de
interés

Las politicas del
Gobierno

71%

La invasidn rusa en
Ucrania y sus 64%
consecuencias

Las empresas que
obtienen ganancias 63%
excesivas

51% 51%

Pandemia del COVID-
19

56% 44% 57% 51% 65% 61% 65% 62% 51% 43% 60% 31% 38% 47% 56% 72% 64% 67% 42% 58% 54% 73% 65% 49% 39% 75% 52% 58%

Los trabajadores que
exigen aumentos de 53% 48% 48% 42% 52% 49% 55% 57% 43% 51% 56% 34%

sueldo

41% 37% 39% 65% 57% 53% 64% 48% 62% 73% 34% 41% 73% 53% 56%

La inmigracion 50% 41% 38% 52% 49% 46% 63% 65% 46% 50% 41% 28% 50% 61% 31% 51% 23% 41% 57% 57% 51% 57% 53% 64% 68% 37% 45% 61% 47%

hacia mi pais

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢Cuanto cree que contribuye cada una de las siguientes opciones al aumento del costo de vida actual en su
pais?
El estado de la economia global

% Bastante/algo
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) ® Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢Cuanto cree que contribuye cada una de las siguientes opciones al aumento del costo de vida actual en su
pais?
La invasion rusa en Ucrania y sus consecuencias

% Bastante/algo
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) ® Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢Cuanto cree que contribuye cada una de las siguientes opciones al aumento del costo de vida actual en su
pais?
El nivel de la tasa de interés

% Bastante/algo
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) @ Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢Cuanto cree que contribuye cada una de las siguientes opciones al aumento del costo de vida actual en su
pais?
Las politicas del Gobierno

% Bastante/algo
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) @ Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢Cuanto cree que contribuye cada una de las siguientes opciones al aumento del costo de vida actual en su

pais?
Las empresas que obtienen ganancias excesivas

% Bastante/algo
® Abril 2022 (11 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢Cuanto cree que contribuye cada una de las siguientes opciones al aumento del costo de vida actual en su
pais?

Pandemia del COVID-19

% Bastante/algo
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) @ Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)

100% -

0% -

80% -
® 3000 ©o o ®
78%
70%<' 075% .o ® ® ®
e @ @ ©0 o

67%
0% | @ 65% 65% 65% ® :
64% ® ®
O 62% 61% 60% o, o ® o : ® ®
(o]
52% 51% 51% 49% . . : o ®
s | ° 47% | 47% ® o ®
44%  43% 42% [ _ @ 31%
39% | 38%
30% ‘@
- © (0] 4y} (@] @ = (0] ® ® © [ w (0] C © > [ © > (v > [72] [ - >
g 3 8§ 8 8 8 % 2 ¢4 8 8 58 3 ¢ 2 &8 8 ¢ E 8 5 2 § 2 § ¢ &8 3§ §
2 2 z § 9 3 &£ &§ O ¥ § ¢ F o £ = & 5 5 D g g £ T T £ & ¢ o 2
! S £ = = 8 ©° 3 T 2 @ 2§ 2 o T
< T 5 3 3 © o 2 < %3
? 7 O S =

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢Cuanto cree que contribuye cada una de las siguientes opciones al aumento del costo de vida actual en su
pais?
Los trabajadores que exigen aumentos de sueldo

% Bastante/algo
® Abril 2022 (11 paises) ® Junio 2022 (28 paises) ® Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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¢Cuanto cree que contribuye cada una de las siguientes opciones al aumento del costo de vida actual en su
pais?

La inmigracién hacia mi pais
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® Abril 2022 (11 paises) ® Junio 2022 (28 paises) ® Noviembre 2022 (36 paises) ® Abril 2023 (29 paises)
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Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-April 7, 2023
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or more affluent than the general population.
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Metodologia

Esta encuesta Global Advisor de 29 paises se realizo entre el 24 de marzo de 2023 y el 7 de abril
de 2023 a través del sistema Ipsos Online Panel entre 20.570 adultos de edades comprendidas
entre los 18 y los 74 afios en Canada, Israel, Malasia, Sudafrica, Turquia y Estados Unidos, entre
los 20 y los 74 afios en Indonesia y Tailandia, entre los 21 y los 74 ainos en Singapur, y entre los
16 y los 74 anos en el resto de naciones.

La "Media mundial por paises" refleja el resultado medio de todos los paises en los que se realizé
la encuesta. No se ha ajustado al tamafo de la poblacién de cada pais y no pretende sugerir un
resultado total".

La muestra se compone de aproximadamente 1000+ individuos en cada uno de Australia, Bélgica,
Brasil, Canad4, Francia, Alemania, Gran Bretafia, Italia, Israel, Japon, México, Espana, Suecia y
EE.UU., y aproximadamente 500+ individuos en cada uno de Argentina, Chile, Colombia, Hungria,
India, Indonesia, Malasia, Paises Bajos, Peru, Polonia, Singapur, Sudafrica, Corea del Sur,
Tailandia y Turquia.

Las muestras de Alemania, Argentina, Australia, Bélgica, Canada, Corea del Sur, Espafia, Estados
Unidos, Francia, Gran Bretafia, Hungria, Italia, Japén, Paises Bajos, Polonia y Suecia pueden
considerarse representativas de la poblacion adulta menor de 75 afos de estos paises.

Las muestras de Brasil, Chile, Colombia, India, Indonesia, Malasia, México, Peru, Singapur,
Sudafrica, Tailandia y Turquia son mas urbanas, mas cultas y/o mas acomodadas que la poblacién
general. Debe considerarse que los resultados de las encuestas de estos mercados reflejan las
opiniones del segmento mas "conectado" de estas poblaciones.
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La ponderacion se ha empleado para equilibrar la demografia y garantizar que la
composicion de la muestra refleje la de la poblacién adulta segun los datos del censo mas
reciente.

La precision de las encuestas en linea de Ipsos se calcula utilizando un intervalo de
credibilidad con una encuesta de 1.000 con una precision de +/- 3,5 puntos porcentuales y
de 500 con una precision de +/- 5,0 puntos porcentuales. Para mas informacién sobre el uso
de los intervalos de credibilidad por parte de Ipsos, visite el sitio web de Ipsos.

Cuando los resultados no suman 100 o la "diferencia" parece ser +/-1 mas/menos que la
real, esto puede deberse al redondeo, a respuestas multiples o a la exclusion de respuestas
"no sabe" o "no declaradas".

La publicacién de estos resultados se ajusta a la normativa local..
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¢:Como cree que
variaran los
siguientes
factores el
proximo ano?
¢Cree que
aumentaran,
disminuiran o se
mantendran?

= Latasade
inflacion (cuanto
suben los precios)

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru,

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or
more affluent than the general population.
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¢:Como cree que
variaran los
siguientes
factores el
proximo ano?
¢Cree que
aumentaran,
disminuiran o se
mantendran?

» Las tasas de
interés

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru,

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or
more affluent than the general population.
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¢:Como cree que

- - Global Country Average
variaran IOS South Africa
siguientes Argentina
factores el Colombia

sy _ om ~ Turkey
proximo ano? Indonesia
¢Cree que rngery
aumentaran, Peru
- - e Thailand
disminuiran o se Malaysia
mantendran? e
. La cantidad de Sy
personas e
desempleadas en France

, Poland

el pals Australia

United States
Great Britain

Sweden
Belgium
Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24- S
April 7, 2023 Ingapore
The “Global Country Average” reflects the average result for all the countries and Canada

markets where the survey was conducted. It has not been adjusted to the population G
size of each country or market and is not intended to suggest a total result. em any

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, J apan

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or
more affluent than the general population. Netherla ndS
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¢:Como cree que
variaran los
siguientes
factores el
proximo ano?
¢Cree que
aumentaran,
disminuiran o se
mantendran?

= Los impuestos
que paga

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru,

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or
more affluent than the general population.
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¢Como cree que
variaran los
siguientes
factores el
proximo ano?
¢cCree que
aumentaran,
disminuiran o se
mantendran?

= Su propio
estandar de vida

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru,

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or
more affluent than the general population.
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¢Como cree que
variaran los
siguientes
factores el
proximo ano?
¢cCree que
aumentaran,
disminuiran o se
mantendran?

Sus ingresos
disponibles (lo
que puede gastar
después de pagar
sus facturas)

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru,

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or
more affluent than the general population.
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Ahora piense en los
gastos de su hogar
en los proximos

6 meses y, para cada
uno, indique si
espera que aumente,
disminuya o se
mantenga.

= El costo de los
servicios publicos,
por ejemplo, gas,
electricidad, etc.

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru,

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or

more affluent than the general population.
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Ahora piense en los
gastos de su hogar
en los proximos

6 meses y, para cada
uno, indique si
espera que aumente,
disminuya o se
mantenga.

« El costo de sus
compras de
alimentos

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru,

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or
more affluent than the general population.
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Ahora piense en los
gastos de su hogar
en los proximos

6 meses y, para cada
uno, indique si
espera que aumente,
disminuya o se
mantenga.

= El costo de sus
otras compras
domeésticas

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru,

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or

more affluent than the general population.
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Ahora piense en los ® Aumentara mucho ® Aumentara algo ® Se mantendra igual = Disminuira

gastos de su hogar Global Country Average 29% 32% 20%
. Argentina 60% 23% A
en los proximos South Africa
6 meses Y, para cada Colomb!a 48% 33% 80/0
- - . India
uno, indique si Turkey 43% 12%
Chile 40% 13%
e_spe!'a que aumente, France 37% 27% 17% 9%
disminuya o se Australia 34% 35% 18%
Thailand 33% 32% 19%
mantenga. Hungary 31% 34% 5% 7%
. Poland 30% 29% 16% 12%
El costo fjel Canada 29% 33% 18%
combustible, por United States 28% 33% 26%
. . s Great Britain 27% 32% 17%
ejemplo, diesel, Sweden 2T% 33% 21%
gasolina, etc. Belgium 27% 17% 12%

Mexico 27% 20%

Israel

Malaysia

Singapore

Spain

Italy 20% 26%

Brazil 20% 24%

' o Indonesia 19% 30%

2;;?:7,23602339 online adults under age 75 across 29 countries, interviewed March 24- Peru

The “Global Country Average” reflects the average result for all the countries and Gemany

Size of ehch county or market and i not ntended 10 suggest a total result Netherlands 17% 24%

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, South Korea 11% 35%

e T, it i S e sapan TR 357,
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Ahora piense en los

gastos de su hogar Global Country Average

- Argentina
en los proximos India
6 meses y, para cada HI::;';‘X
uno, indique si South Africa
espera que aumente, Great Brian
disminuya o se Australia
mantenga. Singapore

anada

Chile
= El costo total de las
Poland
salidas sociales, por Israel
. . . United States
ejemplo, ir a cines, France
y .
cafeterias, Spain
t t b Netherlands
restaurantes, pubs, Malaysia
clubes, etc. Belgium
Mexico
Gemmany
Sweden
Brazil
Thailand
Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023 Italy
The “Global Country Average” reflects the average result for all the countries and Peru
. lth, b dj d to th lati

Cive of each county or merket and 1 notintended 1o Suggesta ol resutt South Korea
The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Indon esia
Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or J apan

more affluent than the general population. p
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Ahora piense en los ® Aumentara mucho ® Aumentara algo ® Se mantendra igual = Disminuira

gastos de su hogar Global Country Average (A 30% 31%
- Argentina 38% 36% 10%

en los proximos India 37% 21% 7%
Turkey 26% 33% 34

6 me_ses_ y; pal:a cada Colombia 20% 33% 29%
uno, indique si South Africa 18% 33%
Hungary 18% 32%

e_spe!'a que aumente, Great Britain 17% 34% 24% A
disminuya o se Poland 17% 30% 33%
Chile 15% 33% 30%

mantenga. Mexico 13% 36% 33%
France 13% 30% 29%

- EI COS.tO _tOtaI de Sus Netherlands 13% 41% 28%
suscripciones, por Brazil 13% 30% 33%

) . Thailand 12% 20% 39%
ejemplo, [\letﬂlx! Belgium 12% 39% 25%
membresia de Malaysia [IEEFRZ 20%

United States 12% 36%

N
(J
()

gimnasio, etc.

Israel

Spain

Singapore

Australia

Canada

ltaly [IEEA 33%

Indonesia [IEEA 23%

2;3:3:7,23602339 online adults under age 75 across 29 countries, interviewed March 24- South Korea

The “Global Country Average” reflects the average result for all the countries and Gem any

Size of ehch county or market and i not ntended 10 suggest a total result Peru A 28%

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Sweden EYA 38%
moms affcont th he genoral populton. T SCICUP % 8% 47% 11%
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Ahora piense en los
gastos de su hogar
en los proximos

6 meses y, para cada
uno, indique si
espera que aumente,
disminuya o se
mantenga.

= El costo de su
hipoteca o alquiler

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru,

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or
more affluent than the general population.
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¢cCuanto cree que
contribuye cada
una de las
siguientes
opciones al
aumento del costo
de vida actual en
su pais?

= Pandemia del
COVID-19

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru,

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or
more affluent than the general population.
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Global Country Average
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¢cCuanto cree que
contribuye cada
una de las
siguientes
opciones al
aumento del costo
de vida actual en
su pais?

= El estado de la
economia global

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru,

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or
more affluent than the general population.

57 — © Ipsos | Global Inflation Monitor — May 2023

m Bastante m Algo ® No mucho/Nada

Global Country Average
Colombia
South Africa
Chile
Thailand
Brazil
Singapore
Mexico
South Korea
France

Peru
Australia
Argentina
Great Britain
Turkey
Canada
Sweden
United States
Spain

Italy

Poland
Belgium
Indonesia
Malaysia
Israel

India

Japan
Gemmany
Hungary
Netherlands

34%
53%
49%
46%

39%
21%
27%
27%

-_—
N
X

El costo de vida no esta aumentando

17%

13%
18%

46%
42%
40%
40%

°°I
S5

35%
31%
45%
35%

12%
15%
1
16%

39% 37%

37% KA
34% 42%
29% 47%
27% 43%

22%

19%

36%

51%

27%
15%



¢cCuanto cree que
contribuye cada
una de las
siguientes
opciones al
aumento del costo
de vida actual en
su pais?

= Las politicas del
Gobierno

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru,

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or
more affluent than the general population.
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¢cCuanto cree que
contribuye cada
una de las
siguientes
opciones al
aumento del costo
de vida actual en
su pais?

= Lainvasion rusa
en Ucrania y sus
consecuencias

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru,

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or
more affluent than the general population.
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acuénto cree que m Bastante m Algo ® No mucho/Nada El costo de vida no esta aumentando

= Global Country Average 30% 33%
contribuye cada France e 1%
una de las Chile

el Brazi 41% 29%
siguientes Great Britain
- Canada
opciones al South Africa
United States

aum_ento del COStO Thailand 35% 39%
de vida actual en Colombia

P Australia 34% 33%
SU pais: Argentina 34% 21%

Spain
» Las empresas que Belgium
: Mexico
obtienen Sweden
: Turkey
ganhancias Netheriands
excesivas Singapore 28% 47%
Peru
Poland
Germany
South Korea
India
Indonesia —10% |
2;;?:7 ,22602339 online adults under age 75 across 29 countries, interviewed March 24- Italy
The “Global Country Average” reflects the average result for all the countries and Hungary 32%
et whor th survey wag conduce, 12 ot bon e o pputon Israel 38%

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or
more affluent than the general population.

30%

Japan 11%

60 — © Ipsos | Global Inflation Monitor — May 2023



aCuénto cree que m Bastante m Algo ® No mucho/Nada El costo de vida no esta aumentando

- Global Country Average 20% 33%
contribuye cada South Africa 34% 29%

una de Ias Chile 27% 29%
) ) India 27% 27%
siguientes Thailand 27% 47%

- Indonesia 25% 50%
opciones al Colombia T KA
Malaysia 24% 43%
aumento del costo Great Britain 51, %
de vida actual en Argentina 23% 26%
PN Turkey 23% 30%
SU pails: Brazil 22% 30%
. Peru 21% 42%
= Los trabajadores United States 21% 35%
. Singapore 21% 41%
que exigen Moxics — S 3 ] —,
men Gemany 19% 32%
aumentos de Canada 19% 30%

sue | dO South Korea 18% 46%

26%

Poland 18% 30%
Australia 17% 31%
Netherlands 17% 36%

Belgium 17% 25% 40%
France 17% 26% 43%
| - Hungary 13% 21% 47%
2;;:3:7,23602339 online adults under age 75 across 29 countries, interviewed March 24- IS rael 1 2°/o 290/0 50%
The “Global Country Average” reflects the average result for all the countries and Spa in 560/0
e ofcach counry or markat and  not nended 1 suggesta o el Italy 51%
The samples in Brazi!, Chile, lCoIombia, India, Indonesia, Malaysia, Mexico, Peru, Swed en 460/0
mort aifuent han e genoralpoputaton. e Japan ERA 30% 37%
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= Global Country Average 33% 38%
contribuye cada South Africa
una de Ias Brazil 53%

.. Colombia
siguientes Chile
- Australia
opciones al Turkey 5%
Argentina
aumento del costo Mexico
de vida actual en United States 38%

, South Korea 38%

su pais? Thailand
. Israel
= El nivel de la tasa Poland

- . Canada

de interes Sweden
Peru 33%
Great Britain
Spain
France
Singapore 28%
India
ltaly
Hungary 22%
Malaysia
2;;?:7 ’22,0023390nlineadultsunderage75acr05329countries, interviewed March 24- Indonesia
The “Global Country Average” reflects the average result for all the countries and Bel giu m 18%
marets wherotesuiy wesconducied s ot boon aduse o 1 populaton Germany
The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru, Netherlands 30%
Japan A 29%
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¢cCuanto cree que
contribuye cada
una de las
siguientes
opciones al
aumento del costo
de vida actual en
su pais?

= Lainmigracion
hacia mi pais

Base: 23,039 online adults under age 75 across 29 countries, interviewed March 24-
April 7, 2023

The “Global Country Average” reflects the average result for all the countries and
markets where the survey was conducted. It has not been adjusted to the population
size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, Colombia, India, Indonesia, Malaysia, Mexico, Peru,

Singapore, South Africa, Thailand and Turkey are more urban, more educated, and/or
more affluent than the general population.
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Sobre Ipsos

Ipsos es una de las mayores empresas de investigacion de mercado y encuestas a nivel mundial, que opera en 90 mercados y emplea a mas de
18.000 personas.

Nuestros profesionales de investigacion, analistas y cientificos, apasionadamente curiosos, han construido capacidades multiespecialistas unicas
que proporcionan una verdadera comprension y poderosos conocimientos sobre las acciones, opiniones y motivaciones de los ciudadanos,
consumidores, pacientes, clientes o empleados. Nuestras 75 soluciones se basan en datos primarios procedentes de nuestras encuestas,
seguimiento de redes sociales y técnicas cualitativas o de observacion.

Nuestro lema "Game Changers" resume nuestra ambicion de ayudar a nuestros 5.000 clientes a moverse con confianza por un mundo que
cambia rapidamente.

Fundada en Francia en 1975, Ipsos cotiza en Euronext Paris desde el 1 de julio de 1999. La empresa forma parte de los indices SBF 120 y Mid-
60 y puede acogerse al Servicio de Liquidacion Diferida (SRD).
Cddigo ISIN FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

WWWw.ipsos.com
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