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INFLATION CONCERN IS TRENDING DOWN FROM ITS PEAK IN
JAN’23

Malaysians top 3 worries in March 2023 (%)
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The survey is conducted monthly in 32 countries around the world via the Ipsos Online Panel system. M
Malaysia monthly sample is n=500.



PURCHASE SENTIMENT MODERATE FROM POST ELECTION PEAK

AS INFLATION PRESSURE PERSISTS

% More comfortable with making purchases compared to 6 months ago
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The survey is conducted monthly in 32 countries around the world via the Ipsos Online Panel system.
Malaysia monthly sample is n=500.
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5 MONTHS FROM GE15, TWO THIRD OF MALAYSIANS BELIEVE
COUNTRY IS ON RIGHT TRACK

COUNTRY DIRECTION ?

100% -

90% - =@=RI|GHT DIRECTION «@®=»\\VRONG DIRECTION

80% -

70% -
60% - 66%

50% -

40% -

30% -
34%
20% -

10% -

0% -
Vv v Vv Vv Vv Vv v v 2 2 2 v
L O L S ] SO SR N A L S S a‘lo

0 $ (4
v & KR Q& )00 5&* vgo" %QQ o’ S

The survey is conducted monthly in 32 countries around the world via the Ipsos Online Panel system.
Malaysia monthly sample is n=500.



Q1’23 has seen the economic landscape readjust to post-covid and post-election reality.
Covid-19 concern has receded while corruption, inflation and unemployment/jobs have
taken over as the main worries of Malaysia.

As seen in national elections worldwide, public sentiment peaks post government
changes and slips to a new normal. After five months with the new government,
two third of Malaysians believe the country is on the right track.

Inflation is persistent as one of the key concerns, while it has shown early signs of
trending down. Pressured by inflation, economic confidence and consumer purchase
intent are slipping from the post-election sentiment lift.

Iris Ng,
Research Manager, Ipsos Public Affairs

Arun Menon,
Managing Director Ipsos Malaysia




About Ipsos

Ipsos is the third largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful insights
into the actions, opinions and motivations of citizens, consumers,
patients, customers or employees. Our 75 business solutions are
based on primary data coming from our surveys, social media
monitoring, and qualitative or observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris
since July 1st, 1999. The company is part of the SBF 120 and
the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FRO000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.



