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4 IN 10 MALAYSIANS SAY INFLATION IS ONE OF THE TOP 
ISSUES AFFECTING THE COUNTRY

Base: Representative sample of 23,820 adults aged 16-74 in 29 participating countries, April 21st 2023 - May 5th 2023.

Malaysia sample: 500
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In May 2023 share of Malaysians who identify inflation as a top concern has risen from 36% in March 2023 and 39 % in April 2023. This 

indicator is similar to the global country averages.

Which three of the following topics do you find the most worrying in your country?
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Fewer Malaysians talked about rise of inflation in May 2023 compared to June 2022, when data started being collected.  Similar trends are 

observed for concerns about changes in disposable income and unemployment over the same period.

Malaysia Southeast Asia Country Average* Global Country Average

Base: 21,231 online adults aged under 75 across 29 countries

Malaysia sample: 500, between 24th March 2023 – 7th April 2023

* Covers Indonesia, Malaysia, Singapore, and Thailand, June 2022 data for Southeast Asia Country excludes Indonesia, Singapore, and Thailand

MALAYSIANS ARE LESS PESSIMISTIC ABOUT THEIR FUTURE…

Over the next year, do you think each of the following will rise, decline, or stay at about the same level?
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Base: 21,231 online adults aged under 75 across 29 countries

Malaysia sample: 500, between 24th March 2023 – 7th April 2023

HHI – Household Income

…DESPITE 1 IN 5 MALAYSIANS ARE FACING FINANCIAL 
DIFFICULTIES, ESPECIALLY LOWER INCOME HOUSEHOLDS
Malaysians are feeling the financial pressure, a sentiment highest compared to Malaysia’s neighbors in APAC.
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Living Comfortably/Doing Alright Just About Getting By Finding it Quite Difficult/Very Difficult

How well would you say you are managing financially these days? Would you say you are...?
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Although nearly 7 out of 10 Malaysians expect the cost of food shopping to increase, this share has decreased compared to June 2022. 

Similar downward trends are observed with regards to rise of costs of fuel and mortgage/rent.

Malaysia Southeast Asia Country Average* Global Country Average

Base: 21,231 online adults aged under 75 across 29 countries

Malaysia sample: 500, between 24th March 2023 – 7th April 2023

* Covers Indonesia, Malaysia, Singapore, and Thailand, June 2022 data for Southeast Asia Country excludes Indonesia, Singapore, and Thailand

FEWER MALAYSIANS THINK COST OF LIVING IS LIKELY TO 
INCREASE COMPARED TO 2022

Thinking now about your household spend in the next 6 months, for each of the following types of spend, please 

say whether you expect it to increase, decrease or stay the same as it is now.
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LIGHT AT THE END OF THE TUNNEL?

45% of Malaysians think that inflation rates will return back to normal within 1 year.  These sentiments echo global and regional country averages. 

For comparison, only 17% of Japanese – lowest in the study – share this optimism, while Indonesians are the most optimistic with 61%.

Base: 21,231 online adults aged under 75 across 29 countries

Malaysia sample: 500, between 24th March 2023 – 7th April 2023

How long do you think it will take before inflation returns to normal in your country?
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Malaysia Southeast Asia Country Average* Global Country Average
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Inflation has been the second most worrying concern in Malaysia on a monthly basis in 

2023 as the country is experiencing a post-pandemic economic recovery. 40% of 

Malaysians are worried about inflation, while concerns about corruption and financial or 

political scandals stand at 47% in May 2023. 

Signs of recovery and improving consumer sentiment are visible in falling pessimism 

about rising inflation and unemployment rates, as well as changes in disposal incomes. 

Improved outlook in Malaysia is in sync with optimism in the region and globally.

Improved optimism is still accompanied with daily hardships, with 1 in 5 Malaysians is 

facing financial difficulties and over half just getting by. These perceptions is shared 

among different income groups in the country.  

On 17th of May 2023 the Department of Statistics of Malaysia (DOSM) reported that 

Malaysia’s inflation rate of 3.3% for 2022 was lower than its neighbors in ASEAN, as 

45% of Malaysians are hopeful that inflation levels will return to normal within one year.

Azamat Ababakirov
Senior Research Manager

Ipsos Public Affairs

Inflation 
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ABOUT IPSOS

Ipsos is one of the Insights and Analytics company in the world, 

present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built 

unique multi-specialist capabilities that provide powerful 

insights into the actions, opinions and motivations of citizens, 

consumers, patients, customers or employees. Our 75 

business solutions are based on primary data coming from our 

surveys, social media monitoring, and qualitative or 

observational techniques.

“Game Changers” – our tagline – summarises our ambition to 

help our 5,000 clients to navigate more easily our deeply 

changing world.

Founded in France in 1975, Ipsos is listed on the Euronext 

Paris since July 1st, 1999. The company is part of the SBF 120 

and the Mid-60 index and is eligible for the Deferred Settlement 

Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg 

IPS:FP

www.ipsos.com

GAME CHANGERS

In our world of rapid change, the need for reliable information

to make confident decisions has never been greater. 

At Ipsos we believe our clients need more than a data supplier, 

they need a partner who can produce accurate and relevant 

information and turn it into actionable truth.  

This is why our passionately curious experts not only provide 

the most precise measurement, but shape it to provide True 

Understanding of Society, Markets and People. 

To do this we use the best of science, technology

and know-how and apply the principles of security, simplicity, 

speed and  substance to everything we do.  

So that our clients can act faster, smarter and bolder. 

Ultimately, success comes down to a simple truth:  

You act better when you are sure.


