FACTUM

The Paycation: Many Working Americans Are Now Choosing to
Work Remotely from A Vacation Destination

Young Americans Are Reshaping the Vacation Landscape

Toronto, ON, July 6, 2023 — A new Ipsos poll conducted on behalf of Allianz Partners USA reveals
that, in response to increasingly hybrid and flexible working environments, many working Americans
are now choosing to add vacation time to a business trip (or vice versa) (31%), or plan to outright
work remotely from a vacation destination (28%), thanks to their company’s flexible work policies.

Much of this sentiment is being driven by the youngest members of the workforce, as nearly half
under the age of 35 say they will choose to work remotely from a vacation destination (42% vs. 21%
aged 35+) or will add vacation time to a business trip (or vice versa) (43% vs. 24%).

It seems that many (39%) Americans are hoping to travel more in a commitment to wellness and
self-care. Choosing to work remotely from a vacation destination or adding vacation time to a
business trip (or vice versa) might exemplify this commitment, at least for some.

Additionally, considerable proportions are planning to include their pets in their travel plans (31%) or
embark on a solo travel experience (29%), some of which might be doing so as part of a greater
commitment to wellness and self-care.

Once again, it is the youngest cohort that is the driving force behind these new travel trends. Almost
half under the age of 35 plan to embark on a solo travel experience this year (42% vs. 24% aged
35+) or say they will be traveling with their pets (41% vs. 27%).

About the Study

These are the findings of an Ipsos poll conducted on behalf of Allianz Partners USA. For this survey,
a sample of 2,010 Americans aged 18+ was interviewed from May 2 to 4, 2023, via the Ipsos Online
Omnibus. The precision of Ipsos online polls is measured using a credibility interval. In this case, the
results are accurate to within +/- 2.5 percentage points, 19 times out of 20, of what the results would
have been had all American adults been polled. Quota sampling and weighting were employed in
order to balance demographics and ensure that the sample’s composition reflects that of the actual
U.S. population, according to data from the U.S. Census Bureau. Credibility intervals are wider
among subsets of the population.

160 Bloor Street East, Suite 300 Contact: Sean Simpson
Toronto, ON M4W 1B9 Senior Vice President, Ipsos Public Affairs
+1 416 324-2900 Email: Sean.Simpson@ipsos.com GAME CHANGERS

Tel: +1 416 324-2002



FACTUM

For more information on this news release, please contact:

Sean Simpson
Senior Vice President, Ipsos Public Affairs
Sean.Simpson@ipsos.com

James Cottrill
Senior Account Manager, Ipsos Public Affairs
James.Cottrill@ipsos.com

About Ipsos

Ipsos is the world’s third largest market research company, present in 90 markets and employing
more than 18,000 people.

Our passionately curious research professionals, analysts and scientists have built unique multi-
specialist capabilities that provide true understanding and powerful insights into the actions, opinions
and motivations of citizens, consumers, patients, customers or employees. We serve more than
5000 clients across the world with 75 business solutions.

Founded in France in 1975, Ipsos is listed on the Euronext Paris since July 1st, 1999. The company
is part of the SBF 120 and the Mid-60 index and is eligible for the Deferred Settlement Service
(SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

WWW.ipS0s.com

160 Bloor Street East, Suite 300 Contact: Sean Simpson

Toronto, ON M4W 1B9 Senior Vice President, Ipsos Public Affairs

+1 416 324-2900 Email: Sean.Simpson@ipsos.com GAME CHANGERS

Tel: +1 416 324-2002


mailto:Sean.Simpson@ipsos.com
mailto:James.Cottrill@ipsos.com
http://www.ipsos.com/

