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GAME CHANGERS :




INFLATION CONCERNS STABILIZED, BUT REMAIN UNABATED

MALAYSIANS TOP 3 WORRIES IN JULY 2023 (%)

Final stage

of lockdown Post GE-15

58% 57%

56.% 55.%

% Worried about financial/
5 political corruption

$ % Worried about inflation

% Worried about
unemployment and jobs

Base: Representative sample of Malaysian adults aged 16-74. ¢.500 per month.
Methodology: The survey is conducted monthly in 29 countries around the world via the Ipsos Online Panel.



CONSUMER SPENDING ON A DOWNWARD TREND SINCE JAN 2023

% MALAYSIANS WHO ARE MORE COMFORTABLE WITH
—— MAKING PURCHASES COMPARED TO 6 MONTHS AGO
inal stage

of lockdown Post GE-15

- 56

Syear high  5year low

Household , ,
-\_ @ purchases 59 -Jun’18 22 - July’21
f—— Major

O O purchases 53 - Jun,18 20 - July,21

% More comfortable

Base: Representative sample of Malaysian adults aged 16-74. ¢.500 per month.
Methodology: The survey is conducted monthly in 29 countries around the world via the Ipsos Online Panel.




MALAYSIANS ARE STILL OPTIMISTIC ABOUT COUNTRY’S
DIRECTION

MALAYSIANS’ OPINION ON THE COUNTRY’S DIRECTION (%)

Final stage

of lockdown Post GE-15
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Base: Representative sample of Malaysian adults aged 16-74. ¢.500 per month.
Methodology: The survey is conducted monthly in 29 countries around the world via the Ipsos Online Panel.




What Worries
Malaysia?

We are in the new normal in the post-GE15 period, characterized by the post-pandemic
economic recovery. The top three issues concerning Malaysians — namely

political/financial corruption, inflation, and unemployment — have stabilized at their
constant levels since January 2023.

Despite government attempts to rein in inflation, it remains persistent as the second
most worrying concern in Malaysia every month since June 2022. Consumer purchase

intentions for household and big-ticket items have been on a downward trend since the
beginning of 2023.

Nonetheless, Malaysians continue to stay optimistic-about their country's direction.

Azamat Ababakirov
Senior Research Manager
Ipsos Public Affairs




About Ipsos

Ipsos is one of the largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful insights
into the actions, opinions and motivations of citizens, consumers,
patients, customers or employees. Our 75 business solutions are
based on primary data coming from our surveys, social media
monitoring, and qualitative or observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris
since July 1st, 1999. The company is part of the SBF 120 and
the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FR0O000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.




