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Awareness Of Al

%Agree - By Demographics

| have heard about
Artificial Intelligence
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Understanding Of Al
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Awareness Of Al-powered Products And Services

%Agree - By Demographics
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Sentiment Towards Al

%Agree

2

40% 25%

Products and services using Products and services using Products and services
artificial intelligence make artificial intelligence have more using artificial intelligence
me excited benefits than drawbacks make me nervous
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Excitement Towards Al

%Agree - By Demographics
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Embracing Al's Benefits

%Agree - By Demographics

40%

Products and services
using artificial intelligence
have more benefits than
drawbacks
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Anxiety Towards Al

%Agree - By Demographics
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Products and services
using artificial intelligence
make me nervous
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Trust In Al

%Agree

46% 34% 24%

| trust artificial intelligence to | trust that companies that use I don’t trust companies that
not discriminate or show artificial intelligence will protect use artificial intelligence as
bias towards any group of my personal data much as | trust other
people companies
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Trust In Al's Fairness And Non-bias

%Agree - By Demographics

46%

| trust artificial intelligence

to not discriminate or show

bias towards any group of
people
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Trust In Al For Data Protection

%Agree - By Demographics
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34%

| trust that companies that
use artificial intelligence will
protect my personal data
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Trust In Companies That Use Al

%Agree - By Demographics
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Al Impact On
One’s Daily
Life And Job
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Past Impact Of Al

%Agree - By Demographics

%

(—l

33%

Products and services
using Al have profoundly
changed my daily life in

the past 3-5 years
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Future Impact Of Al

%Agree - By Demographics

50%

Products and services

using Al will profoundly

change my daily life in
the next 3-5 years

Nationals
Upper Income
Middle Income
Lower Income

17 - © Ipsos — Spotlight*Qatar: Views on Al % out those who have heard about Al &



The Potential Of Al Reshaping Current Jobs

The Potential Of Al Reshaping Current Jobs - By Demographics

Think Al will change how they
do their current job in the next

B Likely

B Not Likely
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The Potential Of Al Replacing Current Jobs

The Potential Of Al Replacing Current Jobs - By Demographics

Think Al will replace their
current job in the next
5 years
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Will Al Improve
Life?
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Al's Impact On Our World In The Next 3-5 Years
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B Al will make our world better
It will stay the same
B Al will make our world worse
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Methodology

O O
i
Sample Size

500 Respondents
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Sample Criteria

General Public

Methodology

The Survey Was Conducted Via
The Ipsos Online Panel.

Geographical Coverage

Conducted In Qatar, With
A Nationwide Coverage




For More Information:

Bahaa Barakat

Managing Director

Ipsos in Qatar

Email: bahaa.barakat@ipsos.com
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