
Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

GAMTYPE. Which of these, if any, have you spent any money on in the past 12 months? Please note, this could be either online (e.g., on a website or app) or in-person (e.g., a shop, bookmakers, casino, bingo hall).

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Lottery tickets (e.g., National lottery, Thunderball, 

EuroMillions, charity lottery) 1955 1007 936 159 323 359 379 393 341 553 582 431 389 936 358 97 1392 564 82 222 169 180 162 177 146 266 263 101 186 1640 316 598 547 672 139 329 550 500 441 135 1182 517 256 362 701 400 492 622 1334 1794 151

46% 49% 45% 27% 42% 49% 51% 55% 53% 48% 46% 50% 42% 52% 48% 45% 50% 39% 48% 47% 48% 48% 51% 43% 40% 45% 44% 50% 52% 46% 49% 50% 46% 45% 44% 39% 49% 49% 54% 35% 50% 39% 51% 44% 49% 48% 44% 46% 47% 49% 31%

C D DE DE DE DE M M M QR R R XYa Y XYa h jn jn jkn p p ru y

Bingo 434 198 233 71 115 78 77 53 40 124 98 111 100 236 77 19 331 103 16 56 36 45 29 32 35 64 63 28 28 371 63 141 117 144 33 91 118 104 110 11 260 138 36 59 122 100 153 198 236 393 37

10% 10% 11% 12% 15% 11% 10% 7% 6% 11% 8% 13% 11% 13% 10% 9% 12% 7% 10% 12% 10% 12% 9% 8% 10% 11% 11% 14% 8% 10% 10% 12% 10% 10% 10% 11% 10% 10% 13% 3% 11% 10% 7% 7% 9% 12% 14% 15% 8% 11% 8%

HI FGHI HI I K K K QR R R Xc n n n kln q q rs rs w

Scratch cards 1103 502 593 157 245 236 199 164 102 281 294 302 227 531 240 60 831 272 44 138 89 107 73 101 99 164 143 63 83 953 150 355 321 349 78 200 326 280 228 69 640 337 126 179 321 275 328 450 653 1013 85

26% 24% 28% 26% 32% 32% 27% 23% 16% 24% 23% 35% 24% 29% 32% 28% 30% 19% 26% 29% 25% 28% 23% 25% 27% 28% 24% 32% 23% 27% 23% 30% 27% 23% 25% 24% 29% 27% 28% 18% 27% 25% 25% 22% 23% 33% 29% 34% 23% 28% 18%

B I DGHI DGHI I I JKM R R R R Wac h h n jn n n rs rs w y

Instant win games (e.g., fruit machines, slot machines, 

online games) 521 289 230 97 177 122 69 34 22 177 130 120 94 298 90 28 416 105 12 62 33 60 35 46 49 67 87 24 47 458 63 136 151 197 38 88 126 134 146 27 297 194 30 72 126 139 184 261 260 465 53

12% 14% 11% 16% 23% 17% 9% 5% 3% 15% 10% 14% 10% 16% 12% 13% 15% 7% 7% 13% 9% 16% 11% 11% 13% 11% 15% 12% 13% 13% 10% 11% 13% 13% 12% 10% 11% 13% 18% 7% 13% 15% 6% 9% 9% 17% 16% 19% 9% 13% 11%

C GHI DFGHI GHI HI KM KM OQR R R OR S SU S SU S e n n jkln q q rs rs w

Casino card games (e.g., poker, blackjack) 247 198 49 63 95 50 29 5 6 110 54 50 32 170 29 16 215 32 1 30 8 29 12 20 22 33 57 13 22 225 22 45 82 109 10 31 56 61 93 4 141 93 12 33 49 60 105 136 111 214 32

6% 10% 2% 10% 12% 7% 4% 1% 1% 10% 4% 6% 3% 9% 4% 8% 8% 2% * 6% 2% 8% 4% 5% 6% 6% 9% 6% 6% 6% 3% 4% 7% 7% 3% 4% 5% 6% 11% 1% 6% 7% 2% 4% 3% 7% 9% 10% 4% 6% 7%

C FGHI FGHI GHI HI KLM M OQR R OR OR SU SUW S S SU SU SUWXZ SU SU e fi fi n n jn jkln q q rs rs w

Other casino games that are not cards (e.g., craps, 

roulette) 163 129 33 36 49 47 18 4 9 73 31 32 28 109 18 8 135 28 3 22 7 27 8 12 14 22 43 1 4 148 15 31 51 70 10 20 41 47 52 3 81 70 12 23 28 37 75 93 70 127 35

4% 6% 2% 6% 6% 7% 2% 1% 1% 6% 2% 4% 3% 6% 2% 4% 5% 2% 2% 5% 2% 7% 2% 3% 4% 4% 7% * 1% 4% 2% 3% 4% 5% 3% 2% 4% 5% 6% 1% 3% 5% 2% 3% 2% 4% 7% 7% 2% 3% 7%

C GHI GHI GHI H KLM OQR OR Ubc SUWXZbc bc bc SUWXZbc e f n jn jkn oq s rs w x

Betting on sports (e.g., football, cricket, rugby, tennis) 781 607 172 131 223 149 140 89 49 277 195 171 137 482 116 41 639 141 21 106 42 83 57 67 69 95 134 40 67 684 97 212 233 294 43 102 194 211 239 35 440 282 59 126 190 182 282 345 436 678 99

19% 30% 8% 22% 29% 20% 19% 12% 8% 24% 16% 20% 15% 27% 16% 19% 23% 10% 12% 23% 12% 22% 18% 16% 19% 16% 22% 20% 19% 19% 15% 18% 19% 20% 13% 12% 17% 21% 29% 9% 19% 21% 12% 15% 13% 22% 25% 26% 15% 18% 20%

C HI DFGHI HI HI I KLM KM OPQR R R OR SUXZ SUZ U U SUXZ U U e i i jn jkn jkln q q rs rs w

Betting on e-sports/competitive video gaming (e.g., 

Fortnite, FIFA, Dota, Counter Strike) 187 148 38 52 84 37 12 2 1 98 26 43 19 141 20 9 171 16 2 13 4 20 17 9 11 23 67 7 14 178 9 35 42 102 7 24 33 51 75 5 117 65 5 24 26 51 86 121 66 146 38

4% 7% 2% 9% 11% 5% 2% * * 9% 2% 5% 2% 8% 3% 4% 6% 1% 1% 3% 1% 5% 5% 2% 3% 4% 11% 4% 4% 5% 1% 3% 4% 7% 2% 3% 3% 5% 9% 1% 5% 5% 1% 3% 2% 6% 8% 9% 2% 4% 8%

C FGHI FGHI GHI HI KLM KM OQR R R OR SUX SUX U STUVWXYZbc U U e fgi jkn jkln q q rs rs w x

Betting on horse or dog racing (not virtual) 560 345 213 67 127 100 104 90 73 175 154 124 107 316 85 23 424 136 18 74 41 53 35 57 37 78 88 26 53 472 87 171 186 171 31 79 148 161 137 35 329 180 51 95 181 112 171 202 358 519 40

13% 17% 10% 11% 16% 14% 14% 12% 11% 15% 12% 14% 12% 17% 11% 11% 15% 9% 11% 16% 12% 14% 11% 14% 10% 13% 15% 13% 15% 13% 14% 14% 16% 11% 10% 9% 13% 16% 17% 9% 14% 13% 10% 12% 13% 13% 15% 15% 12% 14% 8%

C DHI KM OPQR OR Y h hi jn jn jkn q r w y

Betting on virtual racing / sports (e.g., virtual horse or 

dog racing, virtual sports) 168 118 48 35 73 39 14 4 4 86 35 29 18 116 24 8 149 19 1 19 7 19 12 9 7 22 58 6 9 153 15 24 47 91 5 23 39 34 68 5 109 53 6 13 32 46 78 107 61 133 34

4% 6% 2% 6% 9% 5% 2% 1% 1% 8% 3% 3% 2% 6% 3% 4% 5% 1% 1% 4% 2% 5% 4% 2% 2% 4% 10% 3% 3% 4% 2% 2% 4% 6% 2% 3% 3% 3% 8% 1% 5% 4% 1% 2% 2% 5% 7% 8% 2% 4% 7%

C GHI DFGHI GHI H KLM OQR R R OR SUXY STUVWXYZbc e f fgi n n jkln q q rs rs w x

Any other type of gambling / betting activity (please 

specify) 34 15 17 4 6 4 9 7 4 12 10 4 8 13 7 1 20 14 - 8 2 2 1 5 1 7 3 3 2 28 6 6 11 16 - 4 10 6 7 6 23 5 6 7 16 4 7 9 25 33 1

1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% - 2% 1% 1% * 1% * 1% * 1% * 1% 1% 1% 1% 1% - * 1% 1% 1% 2% 1% * 1% 1% 1% 1% 1% 1% 1% 1% *

None of the above 1403 591 781 223 222 235 241 236 245 358 456 238 352 471 236 71 778 626 62 145 125 126 102 143 138 185 218 56 103 1177 227 365 402 522 114 327 369 319 209 179 735 499 170 328 489 246 340 365 1038 1165 208

33% 29% 37% 37% 29% 32% 33% 33% 38% 31% 36% 27% 38% 26% 32% 33% 28% 44% 37% 31% 36% 33% 32% 35% 38% 31% 36% 28% 29% 33% 35% 30% 34% 35% 36% 39% 33% 31% 25% 46% 31% 37% 34% 40% 35% 29% 30% 27% 36% 32% 43%

B E EFG JL JL NQ N N NOPQ Tbc bc f klm m m jklm o stu tu v x

Don’t know 30 14 16 7 7 8 6 - 2 4 12 6 8 15 2 1 17 13 - 6 2 2 2 3 1 2 7 3 3 30 1 10 7 9 4 7 8 5 5 5 20 8 2 3 8 3 16 15 16 17 13

1% 1% 1% 1% 1% 1% 1% - * * 1% 1% 1% 1% * * 1% 1% - 1% * 1% 1% 1% * * 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% * * 1% * 1% 1% 1% * 3%

H H H H rst x

Prefer not to say 28 14 12 8 8 5 3 4 1 7 8 5 9 11 6 3 19 9 - 1 5 3 1 3 - 6 10 - - 27 1 5 11 10 3 8 3 4 4 10 12 14 2 6 11 3 8 6 23 19 4

1% 1% 1% 1% 1% 1% * * * 1% 1% 1% 1% 1% 1% 1% 1% 1% - * 1% 1% * 1% - 1% 2% - - 1% * * 1% 1% 1% 1% * * * 2% 1% 1% * 1% 1% * 1% * 1% 1% 1%

I I Yc TYc jklm

NET: ANY GAMBLING 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

65% 70% 61% 60% 69% 66% 66% 67% 62% 68% 62% 71% 60% 73% 67% 65% 71% 55% 63% 68% 63% 65% 67% 64% 62% 67% 61% 71% 71% 65% 65% 68% 65% 64% 62% 60% 66% 68% 73% 50% 68% 61% 66% 59% 64% 70% 68% 71% 62% 67% 54%

C DI D D KM KM OPQR R R OR a a Ya UYa hi n jn jn jkln p r rs r w y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

GAMTYPE. Which of these, if any, have you spent any money on in the past 12 months? Please note, this could be either online (e.g., on a website or app) or in-person (e.g., a shop, bookmakers, casino, bingo hall).

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Lottery tickets (e.g., National lottery, Thunderball, 

EuroMillions, charity lottery) 1955 1955 - 1357 237 165 197 598 314 278 421 212 311 294 275 221 445 630 1139 169 189 425 121 55 431 434 388 364 322

46% 71% - 79% 70% 61% 47% 58% 51% 50% 54% 48% 52% 51% 50% 47% 56% 57% 63% 14% 54% 59% 51% 56% 48% 47% 46% 46% 46%

C EFGH FGH G G PT PT JLOPT T LPT LPT PT T IJLMNOPT IJKLMNOPT IJKLMNOPQR

T

*

Bingo 434 434 - 204 76 51 103 230 142 127 174 104 129 129 128 112 185 237 176 16 74 154 55 16 106 84 76 87 77

10% 16% - 12% 22% 19% 25% 22% 23% 23% 22% 24% 21% 23% 23% 24% 23% 21% 10% 1% 21% 22% 23% 17% 12% 9% 9% 11% 11%

C D D D D ST ST ST ST ST ST ST ST RST ST T *

Scratch cards 1103 1103 - 642 171 143 147 461 253 223 319 162 233 225 211 176 342 479 547 66 130 329 83 38 227 234 243 200 187

26% 40% - 37% 50% 53% 35% 45% 41% 40% 41% 37% 39% 39% 38% 37% 43% 43% 30% 5% 37% 46% 35% 39% 26% 25% 29% 25% 27%

C DGH DGH DG LPST LST LPST ST ST ST ST ST LMNOPST KLMNOPST T U *

Instant win games (e.g., fruit machines, slot 

machines, online games) 521 521 - 184 87 91 159 337 210 192 270 143 210 211 198 164 265 344 171 2 121 213 79 40 93 129 110 97 86

12% 19% - 11% 26% 34% 38% 33% 34% 34% 35% 32% 35% 37% 36% 35% 33% 31% 9% * 34% 30% 33% 41% 10% 14% 13% 12% 12%

C D DE DEH DE RST RST RST ST RST LQRST LRST RST RST ST T * Y

Casino card games (e.g., poker, blackjack) 247 247 - 51 40 51 105 196 125 135 159 105 120 128 133 111 149 199 47 - 83 106 57 23 53 48 46 58 41

6% 9% - 3% 12% 19% 25% 19% 20% 24% 20% 24% 20% 22% 24% 23% 19% 18% 3% - 24% 15% 24% 24% 6% 5% 5% 7% 6%

C D DE DEH DE RST IKMQRST RST IKMQRST ST MQRST IKMQRST IKMQRST ST ST T V *

Other casino games that are not cards (e.g., craps, 

roulette) 163 163 - 33 20 35 76 130 92 96 109 78 94 93 94 84 108 133 30 - 65 63 42 21 36 39 31 30 26

4% 6% - 2% 6% 13% 18% 13% 15% 17% 14% 18% 16% 16% 17% 18% 13% 12% 2% - 18% 9% 18% 22% 4% 4% 4% 4% 4%

C D DE DEH DE RST KQRST RST IKQRST QRST KQRST KQRST IKQRST RST ST T V *

Betting on sports (e.g., football, cricket, rugby, 

tennis) 781 781 - 317 143 129 192 464 271 264 354 199 269 250 246 210 340 476 293 3 147 310 105 36 174 183 155 138 121

19% 28% - 18% 42% 48% 46% 45% 44% 48% 45% 45% 45% 44% 45% 44% 42% 43% 16% * 42% 43% 44% 37% 20% 20% 18% 17% 17%

C D D D D ST INPQRST QRST ST ST ST ST ST ST ST T *

Betting on e-sports/competitive video gaming (e.g., 

Fortnite, FIFA, Dota, Counter Strike) 187 187 - 24 19 24 119 163 132 137 143 116 132 131 133 121 134 166 17 2 90 69 66 21 46 39 30 40 31

4% 7% - 1% 6% 9% 29% 16% 21% 25% 18% 26% 22% 23% 24% 26% 17% 15% 1% * 25% 10% 28% 22% 5% 4% 4% 5% 4%

C D D DEFH DEF KQRST IKMQRST RST IKMNQRST KQRST KQRST KQRST IKMNQRST RST ST T V *

Betting on horse or dog racing (not virtual) 560 560 - 281 96 77 106 279 159 147 206 105 143 140 137 117 194 292 262 4 85 198 55 27 132 118 99 109 94

13% 20% - 16% 28% 28% 25% 27% 26% 26% 26% 24% 24% 25% 25% 25% 24% 26% 15% * 24% 28% 24% 28% 15% 13% 12% 14% 13%

C D D D D ST ST MST ST ST ST ST ST ST QST T *

Betting on virtual racing / sports (e.g., virtual horse 

or dog racing, virtual sports) 168 168 - 28 21 17 103 141 100 109 124 99 105 104 112 98 122 143 24 1 70 69 50 18 43 39 29 32 26

4% 6% - 2% 6% 6% 25% 14% 16% 20% 16% 22% 17% 18% 20% 21% 15% 13% 1% * 20% 10% 21% 19% 5% 4% 3% 4% 4%

C D D DEFH DEF RST IKQRST RST IJKMNQRST QRST KQRST IKMQRST IKMNQRST RST ST T V *

Any other type of gambling / betting activity (please 

specify) 34 34 - 17 11 4 2 17 6 3 10 2 6 5 4 2 12 17 15 2 6 10 5 1 5 7 9 6 7

1% 1% - 1% 3% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% * 1% 2% 1% * 2% 1% 2% 1% 1% 1% 1% 1% 1%

C DGH G T JLPT PT T JLPT JLOPT T *

None of the above 1403 - 1403 - - - - - 12 4 15 8 12 13 5 6 24 38 364 974 16 19 7 7 287 324 272 271 233

33% - 100% - - - - - 2% 1% 2% 2% 2% 2% 1% 1% 3% 3% 20% 81% 5% 3% 3% 7% 32% 35% 32% 34% 33%

B JO JO JO JO JOP J IJKMOP IJKLMNOP IJKLMNOPQR IJKLMNOPQR

S

*

Don’t know 30 - - - - - - - 1 1 1 - 2 1 1 1 2 4 7 5 1 1 - 1 6 6 5 10 3

1% - - - - - - - * * * - * * * * * * * * * * - 1% 1% 1% 1% 1% *

L L *

Prefer not to say 28 - - - - - - - 2 3 2 2 3 2 2 2 4 6 2 8 2 3 - 2 5 5 5 4 9

1% - - - - - - - * 1% * * 1% * * 1% 1% 1% * 1% * * - 2% 1% 1% 1% 1% 1%

S *

NET: ANY GAMBLING 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

65% 100% - 100% 100% 100% 100% 100% 98% 99% 98% 98% 97% 97% 99% 98% 96% 96% 79% 18% 95% 97% 97% 90% 67% 64% 67% 64% 65%

C QRST IKMNQRST QRST QRST RST RST IMNQRST QRST ST ST T X *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Summary

All those who have gambled in last 12 months

PGSI12M. Thinking about your gambling in the last 12 months...

Have you 

bet more 

than you 

could 

really 

afford to 

lose?

Have you 

needed to 

gamble 

with larger 

amounts 

of money 

to get the 

same 

feeling of 

excitemen

t?

When you 

gambled, 

did you go 

back 

another 

day to try 

to win 

back the 

money 

you lost?

Have you 

borrowed 

money or 

sold 

anything 

to get 

money to 

gamble?

Have you 

felt that 

you might 

have a 

problem 

with 

gambling?

Has 

gambling 

caused 

you any 

mental 

health 

problems, 

including 

stress or 

anxiety?

Have 

people 

criticised 

your 

betting or 

told you 

that you 

had a 

gambling 

problem, 

regardless 

of 

whether 

or not you 

thought it 

was true?

Has your 

gambling 

caused 

any 

financial 

problems 

for you or 

your 

household

?

Have you 

felt guilty 

about the 

way you 

gamble or 

what 

happens 

when you 

gamble?

(A) (B) (C) (D) (E) (F) (G) (H) (I)

Unweighted base 2694 2694 2694 2694 2694 2694 2694 2694 2694

Weighted base 2745 2745 2745 2745 2745 2745 2745 2745 2745

Never 2176 2228 2031 2341 2207 2223 2227 2310 2031

79% 81% 74% 85% 80% 81% 81% 84% 74%

CI ACI ABCEFGHI CI ACI ACI ABCEFGI

Sometimes 350 295 458 214 326 291 286 236 458

13% 11% 17% 8% 12% 11% 10% 9% 17%

BDFGH DH ABDEFGH DGH DH DH ABDEFGH

Most of the time 152 161 183 134 143 160 155 133 159

6% 6% 7% 5% 5% 6% 6% 5% 6%

ADEH

Almost always 68 60 73 56 68 71 77 66 97

2% 2% 3% 2% 2% 3% 3% 2% 4%

D ABCDEFH

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A/B/C/D/E/F/G/H/I   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E/F/G/H/I   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Have you bet more than you could really afford to lose?

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Never 2176 1038 1121 209 337 374 433 443 381 566 655 488 468 962 413 110 1485 691 97 252 190 186 175 217 186 309 231 122 211 1800 376 687 626 712 151 392 615 555 446 167 1292 590 294 408 805 441 523 634 1542 2011 149

79% 72% 87% 58% 63% 78% 88% 92% 95% 72% 84% 79% 83% 73% 82% 78% 76% 88% 91% 80% 86% 76% 82% 83% 83% 78% 63% 86% 83% 77% 90% 84% 81% 75% 77% 77% 82% 80% 74% 87% 81% 72% 89% 84% 89% 76% 68% 66% 86% 82% 57%

B DE DEF DEFG DEFG J J J NQ N NOPQ TVWZa a VZa a a Va a a VZa a d h h m m jlm p op tu rtu u v y

Sometimes 350 243 105 92 115 57 36 33 17 111 89 85 64 202 56 19 277 73 8 40 23 37 25 31 24 57 65 10 29 321 29 93 101 126 30 72 102 74 78 23 179 145 25 53 70 92 134 178 172 288 60

13% 17% 8% 25% 22% 12% 7% 7% 4% 14% 11% 14% 11% 15% 11% 13% 14% 9% 8% 13% 11% 15% 12% 12% 11% 14% 18% 7% 12% 14% 7% 11% 13% 13% 15% 14% 14% 11% 13% 12% 11% 18% 8% 11% 8% 16% 18% 19% 10% 12% 23%

C FGHI FGHI GHI OQR OR b b SUYb e oq rs rs w x

Most of the time 152 106 46 43 57 32 18 2 - 67 31 33 21 104 23 8 136 16 1 14 6 16 13 6 11 25 49 4 7 148 4 28 34 80 10 32 29 36 54 2 87 61 4 16 24 35 76 95 57 111 41

6% 7% 4% 12% 11% 7% 4% 1% - 9% 4% 5% 4% 8% 5% 6% 7% 2% 1% 5% 3% 6% 6% 2% 5% 6% 13% 3% 3% 6% 1% 3% 4% 8% 5% 6% 4% 5% 9% 1% 5% 7% 1% 3% 3% 6% 10% 10% 3% 4% 16%

C FGHI FGHI GHI HI KLM OQR R R OR SX S SX STUVWXYZbc e fg n n kln q q s rst w x

Almost always 68 48 19 19 23 19 5 1 1 39 8 11 10 47 11 4 62 6 1 10 1 7 - 6 3 7 22 6 6 59 9 12 17 35 4 11 5 27 24 - 41 20 7 8 9 16 34 50 18 56 11

2% 3% 1% 5% 4% 4% 1% * * 5% 1% 2% 2% 4% 2% 3% 3% 1% 1% 3% 1% 3% - 2% 1% 2% 6% 4% 3% 3% 2% 1% 2% 4% 2% 2% 1% 4% 4% - 3% 2% 2% 2% 1% 3% 4% 5% 1% 2% 4%

C GHI GHI GHI KLM R R R W W W SUWXYZ UW W f k kn kn s rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Have you bet more than you could really afford to lose?

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Never 2176 2176 - 1717 284 137 38 459 28 131 281 77 143 133 147 65 288 498 1429 220 91 388 66 16 466 473 453 409 361

79% 79% - 100% 83% 51% 9% 45% 5% 24% 37% 18% 25% 24% 27% 14% 37% 47% 100% 100% 27% 56% 29% 18% 79% 79% 80% 79% 80%

EFGH FGH GH G ILP IJLMNOP IP ILP ILP IJLMNP I IJLMNOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U *

Sometimes 350 350 - - 56 126 167 350 350 214 272 160 233 216 190 196 271 350 - - 124 209 81 39 80 79 65 65 54

13% 13% - - 17% 47% 40% 34% 58% 39% 36% 37% 40% 39% 35% 42% 35% 33% - - 37% 30% 35% 45% 13% 13% 12% 13% 12%

D DEH DEH DE JKLMNOPQRS

T

KOQRST RST RST KOQRST KOQRST ST JKLNOQRST RST ST V *

Most of the time 152 152 - - - 6 146 152 152 141 142 137 143 141 143 136 145 152 - - 84 68 54 25 35 28 30 28 30

6% 6% - - - 2% 35% 15% 25% 26% 19% 32% 24% 25% 26% 29% 19% 14% - - 25% 10% 24% 29% 6% 5% 5% 5% 7%

DE DEFH DEF KQRST KQRST RST IJKMNOQRST KQRST KQRST KQRST IJKMNOQRST RST ST V *

Almost always 68 68 - - - 1 67 68 68 62 67 59 64 66 61 66 67 68 - - 35 28 27 7 12 18 16 13 8

2% 2% - - - * 16% 7% 11% 11% 9% 14% 11% 12% 11% 14% 9% 6% - - 11% 4% 12% 8% 2% 3% 3% 3% 2%

D DEFH DEF KQRST KQRST RST IJKMOQRST KQRST KQRST KQRST IJKMNOQRST RST ST V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Have you needed to gamble with larger amounts of money to get the same feeling of excitement?

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Never 2228 1052 1161 211 347 372 452 454 391 562 680 503 483 979 428 109 1516 711 97 258 200 191 174 228 188 331 228 121 212 1849 379 689 656 724 159 413 646 569 427 174 1301 616 310 429 822 453 524 646 1581 2058 154

81% 73% 90% 58% 65% 77% 92% 95% 98% 72% 87% 82% 86% 74% 85% 78% 77% 91% 90% 82% 90% 78% 82% 88% 84% 83% 62% 86% 83% 79% 91% 84% 84% 76% 81% 81% 86% 82% 71% 91% 81% 76% 94% 88% 90% 78% 68% 68% 88% 83% 59%

B DE DEF DEF DEFGH JL J J NQ N NOPQ TVWa a TVWZac a a Va a a a a d h h m jm m jlm p op tu tu u v y

Sometimes 295 215 78 79 98 62 27 21 7 118 63 68 46 191 39 23 253 42 9 32 15 32 23 17 17 39 72 11 29 271 24 86 70 111 28 51 72 72 87 13 163 117 15 40 55 69 131 152 143 234 61

11% 15% 6% 22% 18% 13% 6% 4% 2% 15% 8% 11% 8% 15% 8% 16% 13% 5% 8% 10% 7% 13% 11% 6% 8% 10% 20% 8% 11% 12% 6% 11% 9% 12% 14% 10% 10% 10% 14% 7% 10% 14% 5% 8% 6% 12% 17% 16% 8% 9% 23%

C FGHI FGHI GHI I I KLM OQR OR OR UX STUWXYZbc e jkln q oq s rst w x

Most of the time 161 127 33 52 66 32 8 4 - 68 25 40 29 103 30 5 139 23 1 17 4 16 15 10 13 22 50 3 10 153 8 39 37 79 8 35 24 38 61 4 94 64 3 15 22 41 83 116 46 128 32

6% 9% 3% 14% 12% 7% 2% 1% - 9% 3% 6% 5% 8% 6% 4% 7% 3% 1% 6% 2% 7% 7% 4% 6% 6% 14% 2% 4% 7% 2% 5% 5% 8% 4% 7% 3% 5% 10% 2% 6% 8% 1% 3% 2% 7% 11% 12% 3% 5% 12%

C FGHI FGHI GHI I KM K R R R SU SU SU SU SU STUVWXYZbc e fg kn k kln q q rs rst w x

Almost always 60 41 19 21 20 15 4 - 1 34 15 6 5 43 5 3 51 10 1 8 2 6 2 6 4 6 16 6 3 55 6 6 15 39 1 8 11 13 28 * 41 17 2 2 9 21 28 42 18 46 14

2% 3% 1% 6% 4% 3% 1% - * 4% 2% 1% 1% 3% 1% 2% 3% 1% 1% 3% 1% 3% 1% 2% 2% 2% 4% 4% 1% 2% 1% 1% 2% 4% 1% 2% 1% 2% 5% * 3% 2% 1% * 1% 4% 4% 4% 1% 2% 5%

C GHI GHI GHI KLM OQR OR UWZc fgi jkln q rs rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Have you needed to gamble with larger amounts of money to get the same feeling of excitement?

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Never 2228 2228 - 1717 306 174 31 511 182 31 306 76 164 151 133 78 331 550 1429 220 93 441 67 18 472 486 460 418 375

81% 81% - 100% 90% 64% 7% 50% 30% 6% 40% 18% 28% 27% 25% 17% 43% 52% 100% 100% 28% 64% 29% 20% 80% 81% 82% 81% 83%

EFGH FGH GH G JLNOP IJLMNOP J JLOP JLP JLP J IJKLMNOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U *

Sometimes 295 295 - - 34 80 181 295 216 295 248 164 217 205 207 185 235 295 - - 115 167 70 39 59 70 72 49 41

11% 11% - - 10% 30% 43% 29% 36% 54% 33% 38% 37% 37% 38% 40% 30% 28% - - 35% 24% 31% 45% 10% 12% 13% 10% 9%

D DE DEFH DE KQRST IKLMNOPQRS

T

RST KQRST KQRST KQRST KQRST IKNQRST RST ST V W*

Most of the time 161 161 - - - 14 147 161 144 161 153 139 144 142 141 142 148 161 - - 88 64 64 22 47 31 19 37 27

6% 6% - - - 5% 35% 16% 24% 29% 20% 32% 25% 26% 26% 31% 19% 15% - - 26% 9% 28% 25% 8% 5% 3% 7% 6%

DE DEFH DEF KQRST IKMNOQRST RST IKMNOQRST KQRST KQRST KQRST IKMNOQRST RST ST V * a a

Almost always 60 60 - - - 2 59 60 56 60 55 54 59 57 60 57 58 60 - - 38 21 28 9 15 11 13 10 10

2% 2% - - - 1% 14% 6% 9% 11% 7% 12% 10% 10% 11% 12% 8% 6% - - 11% 3% 12% 10% 3% 2% 2% 2% 2%

D DEFH DEF KQRST KQRST RST IKMQRST KQRST KQRST KQRST IKMNQRST RST ST V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - When you gambled, did you go back another day to try to win back the money you lost?

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Never 2031 954 1063 186 293 329 418 428 377 504 637 454 436 880 399 96 1375 656 94 236 188 164 156 211 167 296 210 113 195 1679 352 639 592 656 144 373 583 512 394 170 1190 550 290 381 773 407 470 575 1456 1887 128

74% 67% 82% 51% 55% 68% 85% 89% 94% 64% 81% 74% 78% 67% 79% 68% 70% 83% 88% 75% 85% 67% 73% 81% 75% 74% 57% 80% 77% 72% 84% 78% 76% 69% 74% 73% 78% 74% 65% 89% 74% 68% 88% 79% 85% 70% 61% 60% 81% 77% 49%

B DE DEF DEF DEFGH JL J J NPQ N NPQ TVWYZac a TVWYZac a a Va a Va Va Va d h h m m m jklm p op tu rtu u v y

Sometimes 458 297 158 100 139 104 53 42 20 155 97 111 95 262 72 32 366 91 9 53 20 60 42 32 41 68 80 15 38 409 49 128 130 164 35 90 125 109 118 16 263 165 29 74 100 107 177 221 236 382 75

17% 21% 12% 28% 26% 22% 11% 9% 5% 20% 12% 18% 17% 20% 14% 23% 19% 12% 9% 17% 9% 24% 20% 12% 18% 17% 22% 11% 15% 18% 12% 16% 17% 17% 18% 18% 17% 16% 20% 8% 16% 20% 9% 15% 11% 18% 23% 23% 13% 15% 29%

C GHI GHI GHI I I K K K OR OR OR U STUXZbc SUXb SU SU SUXb e n n n n q oq s s rs w x

Most of the time 183 126 55 54 78 31 11 9 - 85 39 38 21 118 28 11 157 26 2 17 9 17 12 10 11 28 52 9 14 172 11 41 37 95 9 34 32 49 64 4 104 76 4 20 25 55 83 112 71 141 42

7% 9% 4% 15% 15% 6% 2% 2% - 11% 5% 6% 4% 9% 5% 8% 8% 3% 2% 5% 4% 7% 6% 4% 5% 7% 14% 7% 5% 7% 3% 5% 5% 10% 5% 7% 4% 7% 11% 2% 6% 9% 1% 4% 3% 9% 11% 12% 4% 6% 16%

C FGHI FGHI GHI I I KLM OQR R OR S S STUVWXYZbc e fgi n kn jkln q oq rs rs w x

Almost always 73 57 14 23 21 18 9 - 2 38 10 14 11 55 5 1 61 12 1 10 4 5 3 6 4 5 24 3 7 67 6 12 17 37 8 10 11 23 28 1 42 23 7 11 9 15 37 48 25 56 16

3% 4% 1% 6% 4% 4% 2% - 1% 5% 1% 2% 2% 4% 1% * 3% 2% 1% 3% 2% 2% 1% 2% 2% 1% 7% 2% 3% 3% 1% 1% 2% 4% 4% 2% 2% 3% 5% 1% 3% 3% 2% 2% 1% 3% 5% 5% 1% 2% 6%

C GHI GHI HI H KLM OPQR OR SUVWXYZc f f k jkn s rst w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - When you gambled, did you go back another day to try to win back the money you lost?

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Never 2031 2031 - 1717 203 83 29 314 121 104 48 63 97 99 103 63 221 354 1429 220 62 272 38 14 433 437 429 386 334

74% 74% - 100% 60% 31% 7% 31% 20% 19% 6% 14% 17% 18% 19% 14% 29% 33% 100% 100% 19% 39% 17% 16% 73% 73% 76% 75% 74%

EFGH FGH G G KLMNP KLP K KP KLP KLMP K IJKLMNOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U *

Sometimes 458 458 - - 137 153 168 458 252 224 458 172 257 234 220 187 312 458 - - 129 312 98 31 97 103 88 87 75

17% 17% - - 40% 57% 40% 45% 42% 41% 60% 40% 44% 42% 41% 40% 40% 43% - - 39% 45% 43% 35% 16% 17% 16% 17% 16%

D DEGH D DG ST ST IJLMNOPQRS

T

ST JLOPQST ST ST ST ST QST *

Most of the time 183 183 - - 1 28 154 183 158 157 183 137 162 157 153 153 172 183 - - 99 83 60 34 41 39 36 33 33

7% 7% - - * 10% 37% 18% 27% 29% 24% 32% 28% 28% 28% 33% 22% 17% - - 30% 12% 26% 38% 7% 7% 6% 7% 7%

DE DEFH DEF QRST KQRST RST IKMNOQRST KQRST KQRST KQRST IJKMNOQRST RST ST V W*

Almost always 73 73 - - - 6 66 73 66 64 73 62 68 65 66 60 67 73 - - 43 27 33 10 23 18 12 8 12

3% 3% - - - 2% 16% 7% 11% 12% 10% 14% 12% 12% 12% 13% 9% 7% - - 13% 4% 14% 11% 4% 3% 2% 2% 3%

DE DEFH DEF QRST KQRST RST IJKMNQRST KQRST KQRST KQRST IKQRST RST ST V * b

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Have you borrowed money or sold anything to get money to gamble?

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Never 2341 1143 1183 234 382 401 464 464 396 601 703 533 505 1055 432 123 1610 731 103 280 203 201 181 234 194 340 259 125 221 1951 390 743 671 761 166 427 671 593 466 183 1367 662 312 441 848 478 573 699 1642 2154 170

85% 80% 92% 64% 72% 83% 94% 97% 99% 77% 90% 86% 90% 80% 86% 87% 82% 93% 97% 88% 92% 82% 85% 90% 87% 86% 71% 89% 87% 84% 93% 91% 86% 80% 85% 84% 89% 86% 77% 96% 85% 81% 94% 91% 93% 82% 75% 73% 92% 87% 65%

B D DE DEF DEF DEFG J J J NQ N NOPQ TVWXYZabc Va VWZa a a Va a a a a d ghi h m jm m jklm p op tu tu u v y

Sometimes 214 154 58 71 72 48 12 10 2 89 46 42 38 132 38 10 180 34 3 17 11 29 17 17 18 33 46 5 17 197 17 44 56 94 20 49 39 48 72 7 114 89 11 21 29 56 109 124 90 157 57

8% 11% 5% 20% 13% 10% 2% 2% 1% 11% 6% 7% 7% 10% 8% 7% 9% 4% 3% 5% 5% 12% 8% 7% 8% 8% 13% 4% 7% 8% 4% 5% 7% 10% 10% 10% 5% 7% 12% 4% 7% 11% 3% 4% 3% 10% 14% 13% 5% 6% 22%

C EFGHI GHI GHI KLM R R R STUb STUXbc e f f kn kln q oq rs rst w x

Most of the time 134 97 36 44 53 19 12 3 1 62 25 33 14 90 24 5 119 14 1 13 5 9 11 7 9 15 42 7 14 126 8 28 34 64 7 21 34 34 44 - 81 47 5 17 27 33 57 94 40 107 26

5% 7% 3% 12% 10% 4% 3% 1% * 8% 3% 5% 2% 7% 5% 3% 6% 2% 1% 4% 2% 4% 5% 3% 4% 4% 11% 5% 5% 5% 2% 3% 4% 7% 4% 4% 5% 5% 7% - 5% 6% 2% 3% 3% 6% 7% 10% 2% 4% 10%

C FGHI FGHI HI HI KM M R R R STUVWXYZc S e f n n n jkn q q s rs w x

Almost always 56 41 13 15 24 13 4 1 - 30 9 10 7 38 9 3 50 6 - 7 1 6 4 2 2 9 19 4 2 54 2 5 15 34 2 10 7 17 21 1 36 17 3 7 4 17 28 40 17 48 9

2% 3% 1% 4% 4% 3% 1% * - 4% 1% 2% 1% 3% 2% 2% 3% 1% - 2% 1% 3% 2% 1% 1% 2% 5% 3% 1% 2% 1% 1% 2% 4% 1% 2% 1% 2% 4% 1% 2% 2% 1% 1% * 3% 4% 4% 1% 2% 3%

C GHI GHI GHI KLM R R STUXYZc e f f k kn s rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Have you borrowed money or sold anything to get money to gamble?

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Never 2341 2341 - 1717 328 227 69 624 249 191 394 28 228 194 184 108 401 664 1429 220 123 521 85 28 506 511 487 437 384

85% 85% - 100% 97% 84% 16% 61% 42% 35% 52% 7% 39% 35% 34% 23% 52% 62% 100% 100% 37% 75% 37% 32% 85% 86% 86% 85% 85%

EFGH FGH GH G JLNOP LP IJLMNOP JLNOP LP LP L IJLMNOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U *

Sometimes 214 214 - - 12 33 169 214 170 182 192 214 181 182 180 177 187 214 - - 94 106 57 34 41 48 43 40 38

8% 8% - - 3% 12% 41% 21% 29% 33% 25% 50% 31% 33% 33% 38% 24% 20% - - 28% 15% 25% 39% 7% 8% 8% 8% 8%

D DE DEFH DEF KQRST IKQRST RST IJKMNOPQRS

T

KQRST IKQRST IKQRST IJKMNOQRST RST ST V W*

Most of the time 134 134 - - - 9 125 134 125 121 122 134 123 125 125 124 129 134 - - 76 52 56 16 34 26 25 24 24

5% 5% - - - 3% 30% 13% 21% 22% 16% 31% 21% 22% 23% 27% 17% 13% - - 23% 7% 25% 18% 6% 4% 4% 5% 5%

DE DEFH DEF KQRST KQRST RST IJKMNOPQRS

T

KQRST KQRST KQRST IJKMNOQRST RST ST V *

Almost always 56 56 - - - 1 55 56 53 54 54 56 53 54 52 53 55 56 - - 41 15 31 10 12 13 10 14 7

2% 2% - - - * 13% 5% 9% 10% 7% 13% 9% 10% 10% 12% 7% 5% - - 12% 2% 14% 11% 2% 2% 2% 3% 2%

D DEFH DEF KQRST KQRST RST IJKMNOQRST KQRST KQRST KQRST IKMNOQRST RST ST V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Have you felt that you might have a problem with gambling?

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Never 2207 1045 1150 208 352 371 443 445 390 561 663 503 481 966 420 115 1500 707 98 259 196 190 174 224 182 326 234 119 206 1829 379 686 643 718 160 403 641 550 442 171 1295 607 305 418 814 440 535 647 1560 2038 153

80% 73% 89% 57% 66% 77% 90% 93% 98% 72% 85% 81% 85% 73% 83% 81% 77% 90% 92% 82% 89% 77% 82% 86% 82% 82% 64% 84% 81% 79% 91% 84% 83% 75% 82% 79% 85% 79% 73% 89% 81% 75% 92% 86% 90% 75% 70% 68% 87% 83% 59%

B D DE DEF DEF DEFGH J J J NQ N NOPQ TVWYZac a TVWYZac a a Va a a a a d h h m jlm m jlm p op tu tu u v y

Sometimes 326 229 92 94 102 63 30 29 8 116 88 69 53 204 52 15 271 55 6 36 15 36 25 20 23 47 69 15 34 301 25 91 87 128 20 65 78 80 87 17 173 137 16 44 59 83 139 172 154 255 70

12% 16% 7% 26% 19% 13% 6% 6% 2% 15% 11% 11% 9% 15% 10% 11% 14% 7% 6% 11% 7% 15% 12% 8% 10% 12% 19% 11% 13% 13% 6% 11% 11% 13% 10% 13% 10% 12% 14% 9% 11% 17% 5% 9% 7% 14% 18% 18% 9% 10% 27%

C EFGHI FGHI GHI I I KM OQR OR SUX STUWXYZb SUX e k q oq rs rs w x

Most of the time 143 106 36 46 54 27 13 4 - 67 23 36 18 94 26 8 128 16 - 14 4 17 10 11 13 18 44 4 9 135 8 31 37 65 11 26 27 40 47 3 89 51 4 16 25 39 64 92 51 115 26

5% 7% 3% 13% 10% 6% 3% 1% - 9% 3% 6% 3% 7% 5% 6% 7% 2% - 4% 2% 7% 5% 4% 6% 4% 12% 3% 4% 6% 2% 4% 5% 7% 5% 5% 4% 6% 8% 2% 6% 6% 1% 3% 3% 7% 8% 10% 3% 5% 10%

C FGHI FGHI GHI HI KM K R R R R S SU S S SU S STUWXYZbc e f n kn q q rs rs w x

Almost always 68 55 14 17 23 20 7 1 1 38 9 10 11 52 6 3 61 7 2 8 5 3 4 6 5 8 20 3 5 63 5 12 10 41 5 13 5 23 27 - 43 20 6 8 11 21 28 45 24 58 11

2% 4% 1% 5% 4% 4% 1% * * 5% 1% 2% 2% 4% 1% 2% 3% 1% 2% 2% 2% 1% 2% 2% 2% 2% 5% 2% 2% 3% 1% 1% 1% 4% 3% 3% 1% 3% 5% - 3% 2% 2% 2% 1% 4% 4% 5% 1% 2% 4%

C GHI GHI GHI H KLM OQR OR VZc fg kn kn kn s rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Have you felt that you might have a problem with gambling?

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Never 2207 2207 - 1717 321 140 29 491 161 137 280 69 46 115 124 70 284 530 1429 220 86 426 61 15 476 472 460 420 362

80% 80% - 100% 94% 52% 7% 48% 27% 25% 37% 16% 8% 21% 23% 15% 37% 50% 100% 100% 26% 61% 27% 17% 80% 79% 81% 82% 80%

EFGH FGH G G LMNOP LMNP IJLMNOP M LMP LMP M IJLMNOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U *

Sometimes 326 326 - - 19 124 183 326 242 213 279 174 326 237 216 198 280 326 - - 125 186 84 38 67 74 70 63 48

12% 12% - - 6% 46% 44% 32% 40% 39% 37% 40% 56% 43% 40% 43% 36% 31% - - 37% 27% 37% 43% 11% 12% 12% 12% 11%

D DEH DEH DE KQRST RST RST QRST IJKLNOPQRST JKQRST KQRST JKQRST RST ST V *

Most of the time 143 143 - - - 6 137 143 132 134 138 127 143 135 135 128 140 143 - - 78 57 50 26 39 31 26 17 30

5% 5% - - - 2% 33% 14% 22% 24% 18% 29% 25% 24% 25% 28% 18% 13% - - 24% 8% 22% 30% 6% 5% 5% 3% 7%

DE DEFH DEF KQRST KQRST RST IJKMNOQRST IKQRST KQRST IKQRST IJKMNOQRST RST ST V * b b

Almost always 68 68 - - - - 68 68 63 64 65 63 68 68 66 66 68 68 - - 44 24 34 9 11 20 9 15 13

2% 2% - - - - 16% 7% 10% 12% 9% 14% 12% 12% 12% 14% 9% 6% - - 13% 3% 15% 11% 2% 3% 2% 3% 3%

DEFH DEF KRST KQRST RST IJKMQRST KQRST KQRST KQRST IJKMQRST RST ST V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Has gambling caused you any mental health problems, including stress or anxiety?

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Never 2223 1062 1147 220 349 370 441 452 390 568 680 495 480 987 421 119 1527 696 98 264 191 191 172 229 179 321 247 121 211 1847 376 698 647 718 160 399 643 564 440 176 1304 614 305 426 816 443 538 653 1570 2044 163

81% 74% 89% 61% 66% 77% 90% 94% 98% 73% 87% 80% 85% 75% 84% 85% 78% 89% 92% 83% 87% 78% 81% 88% 80% 81% 67% 85% 83% 79% 90% 85% 83% 75% 82% 79% 86% 81% 73% 92% 82% 75% 92% 88% 90% 76% 70% 68% 88% 83% 63%

B DE DEF DEFG DEFGH JL J JL NQ N N NOQ TVWYZac a Va a a VYZa a a a a d h h m jm m jklm p op tu tu u v y

Sometimes 291 214 75 78 97 60 29 20 8 104 64 73 50 170 50 11 231 60 5 28 17 32 21 12 28 46 63 11 28 265 26 72 74 121 24 56 75 71 76 12 157 117 18 37 60 72 122 149 143 238 52

11% 15% 6% 21% 18% 12% 6% 4% 2% 13% 8% 12% 9% 13% 10% 8% 12% 8% 5% 9% 8% 13% 10% 5% 12% 11% 17% 8% 11% 11% 6% 9% 10% 13% 12% 11% 10% 10% 13% 7% 10% 14% 5% 8% 7% 12% 16% 16% 8% 10% 20%

C FGHI FGHI GHI I KM K QR R SX X SX X STUWXZb X e fg n q oq rs rs w x

Most of the time 160 108 50 40 63 39 14 4 - 72 30 37 20 107 21 10 138 21 1 16 9 19 15 15 12 22 36 5 9 149 11 38 37 79 5 32 27 37 61 2 102 55 3 8 22 51 79 114 46 126 33

6% 8% 4% 11% 12% 8% 3% 1% - 9% 4% 6% 4% 8% 4% 7% 7% 3% 1% 5% 4% 8% 7% 6% 5% 6% 10% 3% 4% 6% 3% 5% 5% 8% 3% 6% 4% 5% 10% 1% 6% 7% 1% 2% 2% 9% 10% 12% 3% 5% 13%

C GHI GHI GHI HI KM OQR R OR S S S S S STUZbc e fgi kn n jkln q q rs rs w x

Almost always 71 50 19 25 22 12 8 2 1 38 9 12 13 51 11 1 62 9 3 8 4 4 4 5 4 9 21 4 5 67 5 13 18 34 6 20 6 20 26 - 37 29 5 15 10 19 28 41 30 57 12

3% 3% 1% 7% 4% 2% 2% * * 5% 1% 2% 2% 4% 2% 1% 3% 1% 3% 3% 2% 2% 2% 2% 2% 2% 6% 3% 2% 3% 1% 2% 2% 4% 3% 4% 1% 3% 4% - 2% 4% 2% 3% 1% 3% 4% 4% 2% 2% 5%

C FGHI GHI HI KLM QR R UVWXYZc f kn kn kn s s s w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Has gambling caused you any mental health problems, including stress or anxiety?

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Never 2223 2223 - 1717 317 165 24 506 172 145 304 71 142 33 136 69 304 546 1429 220 95 435 66 20 483 486 460 412 366

81% 81% - 100% 93% 61% 6% 49% 29% 26% 40% 17% 24% 6% 25% 15% 39% 51% 100% 100% 29% 63% 29% 23% 81% 81% 81% 80% 81%

EFGH FGH GH G LMNOP LNP IJLMNOP N LNP LNP N IJLMNOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U *

Sometimes 291 291 - - 22 99 170 291 212 193 237 162 229 291 191 184 248 291 - - 109 166 71 37 63 58 59 56 51

11% 11% - - 7% 36% 41% 28% 35% 35% 31% 38% 39% 52% 35% 40% 32% 27% - - 33% 24% 31% 42% 11% 10% 10% 11% 11%

D DEH DEH DE KQRST KQRST RST KQRST IJKOQRST IJKLMOPQRS

T

KQRST IJKOQRST RST ST V *

Most of the time 160 160 - - 1 5 154 160 148 141 152 140 147 160 148 144 151 160 - - 87 68 63 17 32 39 32 30 26

6% 6% - - * 2% 37% 16% 25% 26% 20% 32% 25% 29% 27% 31% 20% 15% - - 26% 10% 28% 19% 5% 7% 6% 6% 6%

D D DEFH DEF KQRST KQRST RST IJKMNOQRST KQRST IJKMQRST KQRST IJKMOQRST RST ST V *

Almost always 71 71 - - - 2 69 71 66 69 70 59 66 71 66 65 69 71 - - 43 25 29 14 16 14 14 16 11

3% 3% - - - 1% 17% 7% 11% 13% 9% 14% 11% 13% 12% 14% 9% 7% - - 13% 4% 13% 16% 3% 2% 2% 3% 2%

D DEFH DEF KQRST KQRST RST IKMQRST KQRST KQRST KQRST IKMQRST RST ST V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Have people criticised your betting or told you that you had a gambling problem, regardless of whether or not you thought it was true?

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Never 2227 1053 1158 210 348 377 447 452 392 560 675 503 488 979 419 117 1514 713 98 260 203 188 181 230 181 318 235 119 214 1856 371 707 635 725 160 413 639 569 427 179 1306 613 308 432 816 456 523 648 1579 2058 152

81% 73% 90% 58% 66% 78% 91% 94% 98% 72% 86% 82% 87% 74% 83% 83% 77% 91% 92% 82% 92% 77% 85% 88% 81% 80% 64% 85% 84% 80% 89% 86% 82% 76% 82% 81% 85% 82% 71% 93% 82% 75% 93% 89% 90% 78% 68% 68% 88% 83% 58%

B D DE DEF DEFG DEFGH JL J JL NQ N N NOPQ TVYZa a TVWYZabc a Va VYZa a a a Va d gh h m m m jklm p op tu tu u v y

Sometimes 286 202 82 80 89 60 29 22 5 110 62 65 49 178 54 12 245 41 6 27 11 39 15 17 24 47 70 11 18 257 29 69 74 119 24 51 65 68 93 9 152 119 14 33 62 58 133 151 135 221 65

10% 14% 6% 22% 17% 13% 6% 5% 1% 14% 8% 10% 9% 14% 11% 9% 12% 5% 6% 9% 5% 16% 7% 7% 11% 12% 19% 8% 7% 11% 7% 8% 10% 12% 12% 10% 9% 10% 15% 5% 9% 15% 4% 7% 7% 10% 17% 16% 8% 9% 25%

C FGHI GHI GHI I I KM R R R STUWXbc U UX STUWXYZbc e f n n jkln q oq s rst w x

Most of the time 155 117 38 54 63 24 9 4 1 71 31 36 17 105 18 9 132 23 1 21 5 13 15 6 10 24 40 6 14 147 8 35 48 65 7 33 35 30 54 3 97 55 3 13 21 50 71 110 45 124 30

6% 8% 3% 15% 12% 5% 2% 1% * 9% 4% 6% 3% 8% 4% 6% 7% 3% 1% 7% 2% 5% 7% 2% 5% 6% 11% 4% 6% 6% 2% 4% 6% 7% 3% 6% 5% 4% 9% 1% 6% 7% 1% 3% 2% 9% 9% 11% 3% 5% 12%

C FGHI FGHI GHI I KLM M OQR OR SUX SUX UX SUVXYZbc e f n kln q q rs rs w x

Almost always 77 62 12 20 30 19 7 - 1 40 15 14 9 53 12 3 68 9 1 7 3 5 2 8 8 9 22 5 7 69 9 10 19 44 5 10 12 25 29 1 45 27 5 8 10 19 40 48 29 62 14

3% 4% 1% 5% 6% 4% 1% - * 5% 2% 2% 2% 4% 2% 2% 3% 1% 1% 2% 1% 2% 1% 3% 3% 2% 6% 3% 3% 3% 2% 1% 2% 5% 3% 2% 2% 4% 5% 1% 3% 3% 2% 2% 1% 3% 5% 5% 2% 3% 5%

C GHI GHI GHI H KLM R R TUVWZ fg kn jkn s rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Have people criticised your betting or told you that you had a gambling problem, regardless of whether or not you thought it was true?

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Never 2227 2227 - 1717 295 180 35 510 206 145 321 73 161 151 23 90 314 550 1429 220 87 447 63 15 471 474 468 424 372

81% 81% - 100% 87% 67% 8% 50% 34% 26% 42% 17% 28% 27% 4% 20% 41% 51% 100% 100% 26% 65% 28% 17% 79% 79% 83% 82% 82%

EFGH FGH GH G JLMNOP LOP IJLMNOP O LOP LOP LO IJLMNOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U *

Sometimes 286 286 - - 45 74 167 286 191 193 219 160 208 193 286 170 234 286 - - 111 159 71 35 63 70 53 54 44

10% 10% - - 13% 27% 40% 28% 32% 35% 29% 37% 36% 35% 53% 37% 30% 27% - - 33% 23% 31% 40% 11% 12% 9% 11% 10%

D DE DEFH DE KRST IKQRST RST IKQRST IKQRST IKQRST IJKLMNPQRS

T

IKQRST RST ST V *

Most of the time 155 155 - - - 15 140 155 132 138 148 128 143 139 155 131 148 155 - - 81 70 62 18 41 35 26 24 28

6% 6% - - - 6% 33% 15% 22% 25% 19% 30% 24% 25% 29% 28% 19% 15% - - 24% 10% 27% 21% 7% 6% 5% 5% 6%

DE DEFH DEF KQRST IKQRST RST IJKMNQRST KQRST IKQRST IJKMNQRST IJKMNQRST RST ST V *

Almost always 77 77 - - - 1 77 77 69 73 75 71 72 73 77 71 75 77 - - 55 17 32 20 18 19 17 12 10

3% 3% - - - * 18% 8% 12% 13% 10% 16% 12% 13% 14% 15% 10% 7% - - 16% 2% 14% 22% 3% 3% 3% 2% 2%

D DEFH DEF QRST KQRST RST IJKMNQRST KQRST KQRST IKQRST IJKMNQRST RST ST V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Has your gambling caused any financial problems for you or your household?

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Never 2310 1126 1170 234 371 398 456 453 397 589 696 529 497 1030 440 124 1594 716 100 272 199 196 180 232 195 334 258 124 220 1925 386 719 677 752 162 418 666 578 466 182 1343 658 309 437 842 470 561 694 1616 2128 166

84% 78% 91% 65% 70% 83% 93% 95% 99% 75% 89% 86% 88% 78% 88% 88% 81% 91% 94% 86% 90% 80% 84% 89% 88% 84% 70% 88% 86% 83% 92% 88% 87% 79% 83% 82% 89% 84% 77% 95% 84% 81% 94% 90% 93% 81% 73% 73% 90% 86% 64%

B DE DEF DEF DEFGH J J J NQ N N NQ TVWZa a VZa a a Va Va a a a d h h m jlm m jklm op tu tu u v y

Sometimes 236 162 72 71 78 44 21 21 1 93 49 56 38 148 38 9 195 41 3 25 14 24 17 10 15 43 54 8 23 220 16 59 60 96 22 50 54 59 68 5 139 86 11 28 37 63 108 136 100 181 54

9% 11% 6% 19% 15% 9% 4% 4% * 12% 6% 9% 7% 11% 8% 6% 10% 5% 3% 8% 6% 10% 8% 4% 7% 11% 15% 6% 9% 9% 4% 7% 8% 10% 11% 10% 7% 9% 11% 3% 9% 11% 3% 6% 4% 11% 14% 14% 6% 7% 21%

C FGHI FGHI GHI I I KM OQR R SX SX STUWXYbc X e f n n n kn q q rs rs w x

Most of the time 133 98 33 41 58 24 9 2 - 68 22 24 18 92 16 5 114 19 3 9 4 19 14 10 12 15 35 5 6 122 11 28 25 74 6 25 21 34 48 4 82 46 5 7 22 28 75 88 45 103 29

5% 7% 3% 11% 11% 5% 2% * - 9% 3% 4% 3% 7% 3% 4% 6% 2% 3% 3% 2% 8% 6% 4% 6% 4% 10% 4% 3% 5% 3% 3% 3% 8% 3% 5% 3% 5% 8% 2% 5% 6% 1% 2% 2% 5% 10% 9% 3% 4% 11%

C FGHI FGHI GHI I KLM OQR OR TUZc U STUXZbc e fgi jkln q q rs rst w x

Almost always 66 49 16 18 24 15 6 2 1 31 17 7 10 45 8 3 56 9 1 10 3 6 3 8 1 6 19 4 5 61 5 14 15 31 6 15 10 21 20 - 35 25 6 13 8 22 23 39 27 53 12

2% 3% 1% 5% 5% 3% 1% * * 4% 2% 1% 2% 3% 2% 2% 3% 1% 1% 3% 2% 3% 1% 3% * 2% 5% 3% 2% 3% 1% 2% 2% 3% 3% 3% 1% 3% 3% - 2% 3% 2% 3% 1% 4% 3% 4% 2% 2% 4%

C GHI GHI GHI KLM R R Y Y UWYZ n kn kn s s s w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Has your gambling caused any financial problems for you or your household?

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Never 2310 2310 - 1717 335 212 47 594 204 172 362 82 197 169 170 28 370 633 1429 220 117 499 88 19 498 506 478 435 376

84% 84% - 100% 98% 78% 11% 58% 34% 31% 47% 19% 34% 30% 31% 6% 48% 59% 100% 100% 35% 72% 38% 22% 84% 85% 85% 85% 83%

EFGH FGH GH G LNP LP IJLMNOP P LNP LP LP IJLMNOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U X *

Sometimes 236 236 - - 5 51 180 236 207 187 209 174 200 202 182 236 211 236 - - 101 120 59 41 50 44 49 50 41

9% 9% - - 2% 19% 43% 23% 35% 34% 27% 40% 34% 36% 34% 51% 27% 22% - - 30% 17% 26% 46% 8% 7% 9% 10% 9%

D DE DEFH DE KQRST KQRST RST IJKMNOQRST KQRST KQRST KQRST IJKLMNOQRS

T

RST ST V W*

Most of the time 133 133 - - - 6 126 133 124 126 127 119 125 122 128 133 126 133 - - 71 56 52 16 32 29 26 17 28

5% 5% - - - 2% 30% 13% 21% 23% 17% 28% 21% 22% 24% 29% 16% 12% - - 21% 8% 23% 18% 5% 5% 5% 3% 6%

DE DEFH DEF KQRST KQRST RST IJKMNOQRST KQRST KQRST IKQRST IJKMNOQRST RST ST V * b

Almost always 66 66 - - - 1 64 66 63 64 64 57 61 62 62 66 64 66 - - 44 19 30 12 14 19 11 12 8

2% 2% - - - * 15% 6% 11% 12% 8% 13% 11% 11% 11% 14% 8% 6% - - 13% 3% 13% 14% 2% 3% 2% 2% 2%

D DEFH DEF KQRST KQRST RST IKMQRST KQRST KQRST KQRST IJKMNOQRST RST ST V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Have you felt guilty about the way you gamble or what happens when you gamble?

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Never 2031 963 1055 171 294 340 418 431 377 506 614 464 448 881 388 96 1364 667 92 242 183 170 159 206 169 292 210 111 197 1674 357 645 594 648 144 371 582 507 404 168 1210 536 285 385 752 414 481 584 1447 1894 122

74% 67% 82% 47% 55% 71% 85% 90% 94% 65% 78% 75% 80% 67% 77% 68% 70% 85% 86% 77% 83% 69% 75% 79% 76% 74% 57% 78% 78% 72% 86% 79% 76% 68% 74% 73% 77% 73% 67% 88% 76% 66% 86% 79% 83% 71% 63% 61% 81% 77% 47%

B D DE DEF DEFG DEFGH J J J NQ N NOPQ TVWYZa a VWZa a a Va a a a Va d h h m m m jklm p op tu tu u v y

Sometimes 458 292 164 115 150 86 52 36 19 149 121 110 77 258 82 34 374 84 11 49 26 56 33 40 36 70 85 16 37 413 45 124 121 174 38 85 125 126 101 22 230 197 31 74 115 103 165 197 261 367 91

17% 20% 13% 32% 28% 18% 11% 8% 5% 19% 15% 18% 14% 20% 16% 24% 19% 11% 11% 15% 12% 23% 16% 15% 16% 18% 23% 11% 15% 18% 11% 15% 16% 18% 20% 17% 17% 18% 17% 11% 14% 24% 9% 15% 13% 18% 22% 21% 15% 15% 35%

C FGHI FGHI GHI I M R R R R STUXbc STUWXbc e n q oq s rs w x

Most of the time 159 113 45 50 56 36 8 8 1 78 31 27 22 114 15 8 137 22 2 17 4 12 15 10 14 20 43 12 9 150 9 34 35 82 8 31 28 33 65 2 102 51 5 16 27 42 73 101 57 130 27

6% 8% 3% 14% 10% 8% 2% 2% * 10% 4% 4% 4% 9% 3% 6% 7% 3% 2% 5% 2% 5% 7% 4% 6% 5% 12% 8% 4% 6% 2% 4% 4% 9% 4% 6% 4% 5% 11% 1% 6% 6% 2% 3% 3% 7% 10% 11% 3% 5% 10%

C FGHI GHI GHI KLM OQR OR U U STUVXYZc SU e fgi n n jkln q q rs rs w x

Almost always 97 66 27 28 31 18 14 4 1 49 18 16 15 62 19 4 84 13 2 8 7 8 6 5 5 15 28 3 10 91 6 17 27 48 5 21 17 27 33 - 57 30 9 10 14 25 48 75 23 75 22

4% 5% 2% 8% 6% 4% 3% 1% * 6% 2% 3% 3% 5% 4% 3% 4% 2% 1% 3% 3% 3% 3% 2% 2% 4% 8% 2% 4% 4% 2% 2% 3% 5% 3% 4% 2% 4% 5% - 4% 4% 3% 2% 2% 4% 6% 8% 1% 3% 8%

C FGHI GHI HI HI KLM R R R STUVWXYZb e f n n kn s rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. Thinking about your gambling in the last 12 months... - Have you felt guilty about the way you gamble or what happens when you gamble?

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Never 2031 2031 - 1717 215 74 26 314 124 109 215 57 87 89 88 58 58 354 1429 220 57 289 44 10 438 444 417 388 329

74% 74% - 100% 63% 27% 6% 31% 21% 20% 28% 13% 15% 16% 16% 13% 8% 33% 100% 100% 17% 42% 19% 12% 74% 74% 74% 75% 73%

EFGH FGH G G LMNOPQ LMNOPQ IJLMNOPQ Q PQ LPQ LPQ Q IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U *

Sometimes 458 458 - - 124 170 164 458 255 214 316 181 270 242 231 195 458 458 - - 141 298 90 38 100 93 96 82 82

17% 17% - - 36% 63% 39% 45% 43% 39% 41% 42% 46% 44% 43% 42% 59% 43% - - 42% 43% 39% 43% 17% 16% 17% 16% 18%

D DEGH D DEG JST ST ST ST IJKLOPRST JST JST JST IJKLMNOPRS

T

JST *

Most of the time 159 159 - - 1 19 138 159 135 136 145 120 145 138 143 128 159 159 - - 80 70 58 22 31 30 37 31 30

6% 6% - - * 7% 33% 15% 23% 25% 19% 28% 25% 25% 26% 28% 21% 15% - - 24% 10% 25% 25% 5% 5% 7% 6% 7%

D DE DEFH DEF KRST KQRST RST IKQRST KQRST KQRST IKQRST IJKMNQRST RST ST V *

Almost always 97 97 - - - 7 90 97 84 90 87 75 83 87 79 82 97 97 - - 56 37 37 18 24 30 15 14 13

4% 4% - - - 3% 22% 9% 14% 16% 11% 17% 14% 16% 15% 18% 13% 9% - - 17% 5% 16% 20% 4% 5% 3% 3% 3%

DE DEFH DEF KRST IKQRST RST IKMOQRST KRST KQRST KRST IKMOQRST RST ST V * ab

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. PGSI SCORE (12 MONTHS) AMONGST THOSE THAT GAMBLE

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Experiencing ‘problem gambling’ 418 309 105 128 155 85 33 15 2 187 82 90 59 277 65 19 361 58 6 44 16 48 30 25 32 60 109 16 32 386 32 91 106 193 28 84 80 102 143 10 247 157 14 42 60 114 203 267 151 326 90

15% 22% 8% 35% 29% 18% 7% 3% 1% 24% 10% 15% 11% 21% 13% 14% 18% 7% 6% 14% 7% 19% 14% 10% 14% 15% 30% 11% 12% 17% 8% 11% 14% 20% 14% 17% 11% 15% 24% 5% 15% 19% 4% 9% 7% 19% 26% 28% 8% 13% 34%

C FGHI FGHI GHI HI I KLM K OQR R R OR SU SUX SU SU SU STUVWXYZbc e fg kn n kn jkln q oq rs rst w x

Experiencing a moderate level of problem 270 176 91 74 79 53 27 24 12 86 70 70 44 162 41 21 224 47 6 34 16 27 17 21 17 41 55 10 24 249 21 76 74 100 21 44 74 78 62 13 140 108 22 45 74 56 95 123 147 220 50

10% 12% 7% 20% 15% 11% 5% 5% 3% 11% 9% 11% 8% 12% 8% 15% 11% 6% 6% 11% 7% 11% 8% 8% 8% 10% 15% 7% 10% 11% 5% 9% 10% 10% 11% 9% 10% 11% 10% 7% 9% 13% 7% 9% 8% 10% 12% 13% 8% 9% 19%

C FGHI GHI GHI M OR OR OR SUWXYb e oq s w x

Experiencing a low level of problems 340 185 151 60 73 67 60 51 29 105 74 81 80 160 67 21 248 92 8 37 28 33 23 36 37 53 35 19 31 290 50 113 84 117 25 58 112 79 74 17 172 131 37 63 101 78 97 127 213 302 37

12% 13% 12% 17% 14% 14% 12% 11% 7% 13% 9% 13% 14% 12% 13% 15% 13% 12% 8% 12% 13% 14% 11% 14% 17% 13% 10% 13% 12% 12% 12% 14% 11% 12% 13% 11% 15% 11% 12% 9% 11% 16% 11% 13% 11% 13% 13% 13% 12% 12% 14%

HI I I I K K Sa oq

Experiencing no problems 1717 764 943 101 224 276 372 389 356 403 558 377 379 716 331 80 1127 590 86 201 161 137 142 178 137 244 167 96 168 1402 315 540 512 544 121 322 485 433 325 152 1040 419 257 336 673 336 372 440 1277 1617 84

63% 53% 73% 28% 42% 57% 76% 81% 89% 52% 71% 61% 67% 54% 66% 57% 58% 75% 81% 63% 73% 56% 67% 68% 61% 61% 46% 68% 66% 60% 75% 66% 66% 57% 62% 63% 65% 63% 54% 79% 65% 51% 78% 69% 74% 57% 48% 46% 71% 66% 32%

B D DE DEF DEFG DEFGH JL J JL NQ N NOPQ TVWXYZabc a TVYZa a Va Va a a Va Va d h h m m m jklm p op tu tu u v y

PGSI 8+ 418 309 105 128 155 85 33 15 2 187 82 90 59 277 65 19 361 58 6 44 16 48 30 25 32 60 109 16 32 386 32 91 106 193 28 84 80 102 143 10 247 157 14 42 60 114 203 267 151 326 90

15% 22% 8% 35% 29% 18% 7% 3% 1% 24% 10% 15% 11% 21% 13% 14% 18% 7% 6% 14% 7% 19% 14% 10% 14% 15% 30% 11% 12% 17% 8% 11% 14% 20% 14% 17% 11% 15% 24% 5% 15% 19% 4% 9% 7% 19% 26% 28% 8% 13% 34%

C FGHI FGHI GHI HI I KLM K OQR R R OR SU SUX SU SU SU STUVWXYZbc e fg kn n kn jkln q oq rs rst w x

PGSI 1+ 1028 670 348 263 307 205 119 89 44 378 226 240 184 599 172 61 832 196 21 116 60 108 71 82 86 154 199 45 86 926 103 280 265 409 74 185 266 259 278 40 559 396 73 150 235 248 395 517 512 848 176

37% 47% 27% 72% 58% 43% 24% 19% 11% 48% 29% 39% 33% 46% 34% 43% 42% 25% 19% 37% 27% 44% 33% 32% 39% 39% 54% 32% 34% 40% 25% 34% 34% 43% 38% 37% 35% 37% 46% 21% 35% 49% 22% 31% 26% 43% 52% 54% 29% 34% 68%

C EFGHI FGHI GHI HI I KLM KM OQR R R OR SU SUWXbc S S SU SU STUVWXYZbc S S e fg n n n jkln q oq rs rst w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. PGSI SCORE (12 MONTHS) AMONGST THOSE THAT GAMBLE

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Experiencing ‘problem gambling’ 418 418 - - - - 418 418 389 394 403 357 396 401 393 382 401 418 - - 220 179 145 68 94 89 81 81 69

15% 15% - - - - 100% 41% 65% 72% 53% 82% 68% 72% 73% 83% 52% 39% - - 66% 26% 63% 77% 16% 15% 14% 16% 15%

DEFH DEF KQRST IKMQRST RST IJKMNOQRST IKQRST IKMQRST IKMQRST IJKMNOQRST RST ST V W*

Experiencing a moderate level of problem 270 270 - - - 270 - 270 140 105 198 58 148 114 98 66 212 270 - - 76 185 60 13 61 66 58 40 42

10% 10% - - - 100% - 26% 23% 19% 26% 13% 25% 21% 18% 14% 27% 25% - - 23% 27% 26% 15% 10% 11% 10% 8% 9%

DEGH DEG JLNOPST LPST IJLNOPST ST JLNOPST LOPST LPST ST IJLNOPRST JLNOPST X *

Experiencing a low level of problems 340 340 - - 340 - - 340 60 38 150 14 29 28 50 10 143 340 - - 30 300 17 7 79 75 71 53 59

12% 12% - - 100% - - 33% 10% 7% 20% 3% 5% 5% 9% 2% 19% 32% - - 9% 43% 8% 8% 13% 13% 13% 10% 13%

DFGH DFG JLMNPST LMNPST IJLMNOPST PST LPST LPST JLMNPST ST IJLMNOPST IJKLMNOPQS

T

U *

Experiencing no problems 1717 1717 - 1717 - - - - 9 12 11 4 10 12 1 4 16 39 1429 220 8 30 7 - 360 368 354 341 283

63% 63% - 100% - - - - 2% 2% 1% 1% 2% 2% * 1% 2% 4% 100% 100% 2% 4% 3% - 61% 62% 63% 66% 62%

EFGH O LOP O O OP LOP O LOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR *

PGSI 8+ 418 418 - - - - 418 418 389 394 403 357 396 401 393 382 401 418 - - 220 179 145 68 94 89 81 81 69

15% 15% - - - - 100% 41% 65% 72% 53% 82% 68% 72% 73% 83% 52% 39% - - 66% 26% 63% 77% 16% 15% 14% 16% 15%

DEFH DEF KQRST IKMQRST RST IJKMNOQRST IKQRST IKMQRST IKMQRST IJKMNOQRST RST ST V W*

PGSI 1+ 1028 1028 - - 340 270 418 1028 589 537 751 428 574 543 541 458 756 1028 - - 325 664 222 88 234 230 211 174 170

37% 37% - - 100% 100% 100% 100% 98% 98% 99% 99% 98% 98% 100% 99% 98% 96% - - 98% 96% 97% 100% 39% 38% 37% 34% 38%

D D D D RST RST RST JNQRST RST RST IJKLMNPQRS

T

JMNQRST RST ST *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. PGSI SCORE (12 MONTHS) AMONGST ALL

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Experiencing ‘problem gambling’ 418 309 105 128 155 85 33 15 2 187 82 90 59 277 65 19 361 58 6 44 16 48 30 25 32 60 109 16 32 386 32 91 106 193 28 84 80 102 143 10 247 157 14 42 60 114 203 267 151 326 90

10% 15% 5% 21% 20% 12% 4% 2% * 16% 6% 10% 6% 15% 9% 9% 13% 4% 4% 9% 4% 13% 9% 6% 9% 10% 18% 8% 9% 11% 5% 8% 9% 13% 9% 10% 7% 10% 17% 3% 10% 12% 3% 5% 4% 14% 18% 20% 5% 9% 18%

C FGHI FGHI GHI HI I KLM KM OPQR R R OR SU SUX SU SU SUX STUVWXYZbc SU e fg kn n kn jkln q q rs rst w x

Experiencing a moderate level of problem 270 176 91 74 79 53 27 24 12 86 70 70 44 162 41 21 224 47 6 34 16 27 17 21 17 41 55 10 24 249 21 76 74 100 21 44 74 78 62 13 140 108 22 45 74 56 95 123 147 220 50

6% 9% 4% 12% 10% 7% 4% 3% 2% 8% 6% 8% 5% 9% 5% 10% 8% 3% 4% 7% 5% 7% 5% 5% 5% 7% 9% 5% 7% 7% 3% 6% 6% 7% 7% 5% 7% 8% 8% 3% 6% 8% 4% 5% 5% 7% 8% 9% 5% 6% 10%

C FGHI GHI GHI M M OQR R OR OR SUXY e n jn n oq rs w x

Experiencing a low level of problems 340 185 151 60 73 67 60 51 29 105 74 81 80 160 67 21 248 92 8 37 28 33 23 36 37 53 35 19 31 290 50 113 84 117 25 58 112 79 74 17 172 131 37 63 101 78 97 127 213 302 37

8% 9% 7% 10% 9% 9% 8% 7% 4% 9% 6% 9% 9% 9% 9% 10% 9% 6% 5% 8% 8% 9% 7% 9% 10% 9% 6% 9% 8% 8% 8% 9% 7% 8% 8% 7% 10% 8% 9% 4% 7% 10% 7% 8% 7% 9% 9% 9% 7% 8% 8%

C I I I I K K K R R R Sa jn n n o w

Experiencing no problems 3179 1383 1751 338 461 523 623 629 604 771 1033 626 748 1212 575 154 1941 1238 149 353 293 269 247 327 275 436 401 155 274 2636 543 920 932 1085 243 664 865 761 543 346 1807 941 431 673 1182 588 736 826 2353 2818 310

76% 67% 83% 56% 60% 72% 84% 88% 93% 67% 82% 72% 80% 67% 77% 72% 70% 86% 88% 75% 83% 71% 78% 80% 76% 74% 67% 78% 76% 74% 84% 77% 78% 73% 77% 78% 76% 75% 66% 90% 76% 70% 85% 82% 83% 70% 65% 62% 82% 77% 64%

B DE DEF DEF DEFGH JL J JL NQ N NOPQ TVWXYZabc a TVYZac a VZa a a a a d h h m m m jklm p op tu tu u v y

PGSI 8+ 418 309 105 128 155 85 33 15 2 187 82 90 59 277 65 19 361 58 6 44 16 48 30 25 32 60 109 16 32 386 32 91 106 193 28 84 80 102 143 10 247 157 14 42 60 114 203 267 151 326 90

10% 15% 5% 21% 20% 12% 4% 2% * 16% 6% 10% 6% 15% 9% 9% 13% 4% 4% 9% 4% 13% 9% 6% 9% 10% 18% 8% 9% 11% 5% 8% 9% 13% 9% 10% 7% 10% 17% 3% 10% 12% 3% 5% 4% 14% 18% 20% 5% 9% 18%

C FGHI FGHI GHI HI I KLM KM OPQR R R OR SU SUX SU SU SUX STUVWXYZbc SU e fg kn n kn jkln q q rs rst w x

PGSI 1+ 1028 670 348 263 307 205 119 89 44 378 226 240 184 599 172 61 832 196 21 116 60 108 71 82 86 154 199 45 86 926 103 280 265 409 74 185 266 259 278 40 559 396 73 150 235 248 395 517 512 848 176

24% 33% 17% 44% 40% 28% 16% 12% 7% 33% 18% 28% 20% 33% 23% 28% 30% 14% 12% 25% 17% 29% 22% 20% 24% 26% 33% 22% 24% 26% 16% 23% 22% 27% 23% 22% 24% 25% 34% 10% 24% 30% 15% 18% 17% 30% 35% 38% 18% 23% 36%

C FGHI FGHI GHI I I KLM KM OQR R R OR SU SUX S S SU SUX STUWXYZbc S SU e fg n n n jkln q oq rs rst w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSI12M. PGSI SCORE (12 MONTHS) AMONGST ALL

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Experiencing ‘problem gambling’ 418 418 - - - - 418 418 389 394 403 357 396 401 393 382 401 418 - - 220 179 145 68 94 89 81 81 69

10% 15% - - - - 100% 41% 63% 71% 52% 81% 66% 70% 72% 81% 50% 37% - - 62% 25% 61% 70% 11% 10% 10% 10% 10%

C DEFH DEF KQRST IKMQRST RST IJKMNOQRST KQRST IKMQRST IKMQRST IJKMNOQRST RST ST V *

Experiencing a moderate level of problem 270 270 - - - 270 - 270 140 105 198 58 148 114 98 66 212 270 - - 76 185 60 13 61 66 58 40 42

6% 10% - - - 100% - 26% 23% 19% 25% 13% 25% 20% 18% 14% 26% 24% - - 21% 26% 25% 14% 7% 7% 7% 5% 6%

C DEGH DEG JLNOPST LPST IJLNOPST ST JLNOPST LPST LPST ST IJLNOPRST JLNOPST X *

Experiencing a low level of problems 340 340 - - 340 - - 340 60 38 150 14 29 28 50 10 143 340 - - 30 300 17 7 79 75 71 53 59

8% 12% - - 100% - - 33% 10% 7% 19% 3% 5% 5% 9% 2% 18% 30% - - 9% 42% 7% 7% 9% 8% 8% 7% 8%

C DFGH DFG JLMNPST LMNPST IJLMNOPST PST LPST LPST JLMNPST ST IJLMNOPST IJKLMNOPQS

T

U *

Experiencing no problems 3179 1717 1403 1717 - - - - 24 19 29 14 28 29 9 14 45 87 1802 1207 27 53 14 9 657 703 635 627 528

76% 63% 100% 100% - - - - 4% 3% 4% 3% 5% 5% 2% 3% 6% 8% 100% 100% 8% 7% 6% 10% 74% 75% 75% 78% 76%

B EFGH O O O O LOP JKLOP O IJKLOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR * Y

PGSI 8+ 418 418 - - - - 418 418 389 394 403 357 396 401 393 382 401 418 - - 220 179 145 68 94 89 81 81 69

10% 15% - - - - 100% 41% 63% 71% 52% 81% 66% 70% 72% 81% 50% 37% - - 62% 25% 61% 70% 11% 10% 10% 10% 10%

C DEFH DEF KQRST IKMQRST RST IJKMNOQRST KQRST IKMQRST IKMQRST IJKMNOQRST RST ST V *

PGSI 1+ 1028 1028 - - 340 270 418 1028 589 537 751 428 574 543 541 458 756 1028 - - 325 664 222 88 234 230 211 174 170

24% 37% - - 100% 100% 100% 100% 96% 97% 96% 97% 95% 95% 98% 97% 94% 92% - - 92% 93% 94% 90% 26% 25% 25% 22% 24%

C D D D D QRST NQRST NQRST MNQRST RST RST IJKLMNPQRS

T

MNQRST RST ST * b

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSIEVER. Have you EVER experienced the following as a result of your gambling? (ALL ADULTS)

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Bet more than you could really afford to lose 613 425 185 159 203 119 75 38 19 233 138 138 104 381 92 37 510 103 12 68 38 68 40 47 41 91 140 22 46 561 52 141 162 262 48 123 143 149 172 26 339 234 40 85 119 152 257 340 273 494 116

15% 21% 9% 26% 26% 16% 10% 5% 3% 20% 11% 16% 11% 21% 12% 17% 18% 7% 7% 15% 11% 18% 13% 11% 11% 15% 23% 11% 13% 16% 8% 12% 14% 18% 15% 15% 13% 15% 21% 7% 14% 17% 8% 10% 8% 18% 23% 25% 10% 13% 24%

C FGHI FGHI GHI HI I KLM KM OQR R R OR S SUXYb S STUWXYZbc e fg n n n jkln q oq rs rst w x

Needed to gamble with larger amounts of money to 

get the same feeling of excitement 556 408 144 161 194 113 46 32 9 234 117 121 83 364 80 33 477 80 10 64 23 59 40 34 37 76 141 23 48 514 42 138 133 247 38 100 114 131 192 19 319 214 23 59 99 141 256 328 228 443 111

13% 20% 7% 27% 25% 16% 6% 5% 1% 20% 9% 14% 9% 20% 11% 15% 17% 6% 6% 14% 7% 16% 13% 8% 10% 13% 23% 12% 13% 14% 7% 11% 11% 17% 12% 12% 10% 13% 23% 5% 13% 16% 5% 7% 7% 17% 23% 24% 8% 12% 23%

C FGHI FGHI GHI I I KLM KM OQR R R OR SUX SUXY SU SUX STUVWXYZbc SUX e fg n n n jkln q oq rs rst w x

After gambling, gone back another day to try to win 

back the money you lost 781 521 252 194 255 162 86 59 24 293 164 182 141 471 118 48 638 142 14 86 42 90 58 53 67 109 165 30 66 702 79 205 201 318 57 147 187 202 220 25 442 287 51 119 155 191 316 410 371 640 138

19% 25% 12% 32% 33% 22% 12% 8% 4% 25% 13% 21% 15% 26% 16% 23% 23% 10% 8% 18% 12% 24% 18% 13% 19% 19% 27% 15% 18% 20% 12% 17% 17% 21% 18% 17% 16% 20% 27% 7% 19% 22% 10% 14% 11% 23% 28% 31% 13% 17% 28%

C FGHI FGHI GHI HI I KLM KM OQR R OR OR SUX SUXb SU SUX SUX STUWXYZbc SU e fg n n n jkln q q s rs rst w x

Borrowed money or sold anything to get money to 

gamble 442 316 120 137 162 87 34 18 5 194 87 95 67 285 75 21 380 62 4 40 21 50 33 30 33 64 115 16 35 412 31 92 109 208 34 86 86 106 153 11 249 170 23 50 68 116 209 274 168 342 98

11% 15% 6% 23% 21% 12% 5% 3% 1% 17% 7% 11% 7% 16% 10% 10% 14% 4% 2% 9% 6% 13% 11% 7% 9% 11% 19% 8% 10% 12% 5% 8% 9% 14% 11% 10% 8% 10% 19% 3% 11% 13% 5% 6% 5% 14% 18% 20% 6% 9% 20%

C FGHI FGHI GHI HI I KLM KM OPQR R R OR S STUX SU S S SU STUVWXYZbc S S e fg n n kn jkln q q rs rst w x

Felt that you might have a problem with gambling 602 432 162 169 195 124 62 38 14 237 140 125 100 380 91 34 506 96 10 63 33 61 45 42 47 81 141 24 54 550 51 147 153 261 42 114 126 162 176 24 341 227 33 82 118 150 252 330 272 481 118

14% 21% 8% 28% 25% 17% 8% 5% 2% 21% 11% 14% 11% 21% 12% 16% 18% 7% 6% 13% 9% 16% 14% 10% 13% 14% 24% 12% 15% 15% 8% 12% 13% 17% 13% 13% 11% 16% 21% 6% 14% 17% 7% 10% 8% 18% 22% 25% 9% 13% 24%

C FGHI FGHI GHI HI I KLM KM OQR R R OR S SUX S S S STUVWXYZbc S SU e fg n n kn jkln q oq rs rst w x

Mental health problems, including stress or anxiety, 

caused by gambling 572 401 163 152 195 124 61 30 10 231 118 134 89 359 88 25 472 100 9 56 32 63 43 35 49 83 130 22 49 524 48 134 143 256 38 117 123 138 177 17 318 221 33 68 110 149 244 322 249 461 107

14% 20% 8% 25% 25% 17% 8% 4% 1% 20% 9% 15% 10% 20% 12% 12% 17% 7% 5% 12% 9% 17% 14% 8% 14% 14% 22% 11% 14% 15% 7% 11% 12% 17% 12% 14% 11% 14% 22% 4% 13% 17% 7% 8% 8% 18% 22% 24% 9% 13% 22%

C FGHI FGHI GHI HI I KLM KM OPQR R R OPR S SUX SX SX SUX STUWXYZbc SX e fgi n n n jkln q oq rs rs w x

Had people criticise your betting or told you that you 

had a gambling problem, regardless of whether or not 

you thought it was true 549 395 150 168 188 109 51 27 8 228 122 119 81 352 87 27 466 84 9 58 24 64 34 30 44 82 138 23 43 501 49 123 148 240 38 101 120 136 180 13 308 216 25 60 99 134 256 318 232 430 118

13% 19% 7% 28% 24% 15% 7% 4% 1% 20% 10% 14% 9% 19% 12% 12% 17% 6% 5% 12% 7% 17% 11% 7% 12% 14% 23% 12% 12% 14% 8% 10% 12% 16% 12% 12% 11% 13% 22% 3% 13% 16% 5% 7% 7% 16% 23% 24% 8% 12% 24%

C FGHI FGHI GHI HI I KLM KM OPQR R R OR SUX SUWX SUX SUX STUVWXYZbc S SUX e fg n n n jkln q oq rs rst w x

Financial problems for you or your household caused 

by gambling 472 334 132 142 167 92 42 27 3 204 92 98 78 305 68 19 392 80 7 47 23 54 33 30 34 71 118 18 36 435 37 110 109 217 37 100 91 121 147 14 270 177 25 58 73 123 219 280 193 365 105

11% 16% 6% 24% 22% 13% 6% 4% 1% 18% 7% 11% 8% 17% 9% 9% 14% 6% 4% 10% 7% 14% 10% 7% 10% 12% 20% 9% 10% 12% 6% 9% 9% 15% 12% 12% 8% 12% 18% 4% 11% 13% 5% 7% 5% 15% 19% 21% 7% 10% 22%

C FGHI FGHI GHI I I KLM K OPQR R OPR S SUX S S SUX STUVWXYZbc S e fg kn n kn jkln q q rs rst w x

Felt guilty about the way you gambled or what 

happened when you gamble 802 519 271 214 262 153 92 55 26 300 192 176 133 475 128 48 651 151 16 83 47 85 60 61 63 113 170 34 69 727 75 200 203 339 59 152 195 209 217 29 426 321 55 114 184 197 307 400 402 641 157

19% 25% 13% 36% 34% 21% 12% 8% 4% 26% 15% 20% 14% 26% 17% 22% 23% 11% 9% 18% 13% 23% 19% 15% 17% 19% 28% 17% 19% 20% 12% 17% 17% 23% 19% 18% 17% 21% 26% 8% 18% 24% 11% 14% 13% 24% 27% 30% 14% 17% 32%

C FGHI FGHI GHI HI I KLM KM OQR R R OR S SUX S S SU STUWXYZbc S SU e fg n n n jkln q oq rs rs w x

N/A - I have never experienced any of the above whilst 

gambling 1802 853 936 96 260 306 396 394 350 452 593 361 397 777 328 98 1203 599 91 199 167 141 141 195 145 251 193 106 172 1472 329 528 548 613 112 332 504 469 337 160 1079 471 253 389 686 343 384 460 1342 1690 94

43% 42% 45% 16% 34% 42% 53% 55% 54% 39% 47% 42% 43% 43% 44% 45% 43% 42% 54% 43% 47% 37% 45% 48% 40% 42% 32% 53% 48% 41% 51% 44% 46% 41% 35% 39% 44% 46% 41% 42% 46% 35% 50% 47% 48% 41% 34% 34% 47% 46% 19%

D DE DEF DEF DEF JLM TVYZa a Va a Va a a TVYZa Va d i hi j jm p p tu tu u v y

N/A - I have never gambled 1207 447 734 213 170 176 190 214 244 280 391 225 311 361 216 48 625 582 50 134 112 110 93 117 110 170 183 42 87 1022 184 351 339 406 111 290 319 260 171 166 636 417 154 253 437 216 302 310 897 992 188

29% 22% 35% 35% 22% 24% 26% 30% 38% 24% 31% 26% 33% 20% 29% 22% 23% 41% 29% 29% 32% 29% 29% 29% 30% 29% 31% 21% 24% 29% 29% 29% 28% 27% 35% 34% 28% 26% 21% 43% 27% 31% 30% 31% 31% 26% 27% 23% 31% 27% 39%

B EFGH EF EFGH JL JL NQ N NOPQ bc b b b b gh klm m m jklm o t tu v x

Don’t know 53 23 29 7 7 21 11 3 3 11 12 14 16 22 10 1 33 20 2 5 2 7 4 6 7 3 7 3 8 47 6 15 11 18 9 12 20 5 8 8 29 17 7 7 18 9 20 27 27 43 10

1% 1% 1% 1% 1% 3% 2% * 1% 1% 1% 2% 2% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 2% 1% 1% 2% 2% 1% 1% 1% 1% 1% 3% 1% 2% * 1% 2% 1% 1% 1% 1% 1% 1% 2% 2% 1% 1% 2%

DEHI H Z g l l l w

Prefer not to say 30 15 14 7 6 8 4 3 2 6 8 7 9 10 6 2 18 12 5 3 1 2 2 3 1 5 7 1 1 27 2 4 8 13 5 8 4 6 7 5 16 12 2 6 10 6 8 9 21 23 1

1% 1% 1% 1% 1% 1% * * * 1% 1% 1% 1% 1% 1% 1% 1% 1% 3% 1% * * 1% 1% * 1% 1% 1% * 1% * * 1% 1% 1% 1% * 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% *

TUVWYc f

NET: EVER EXPERINCED ANY PROBLEM 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

27% 35% 18% 46% 42% 30% 19% 15% 7% 35% 20% 30% 21% 35% 25% 31% 32% 15% 13% 27% 20% 31% 24% 22% 27% 27% 35% 24% 26% 28% 19% 25% 24% 30% 25% 24% 25% 27% 36% 12% 26% 31% 18% 20% 19% 31% 37% 40% 20% 25% 40%

C FGHI FGHI GHI HI I KLM KM OQR R R OR SU SUX S S SU SU STUWXYZbc S S e fg n n n jkln q oq rs rst w x

NET: EVER EXPERIENCED 1-2 PROBLEMS 391 212 174 73 82 68 73 64 31 121 91 96 84 188 79 24 291 100 9 46 35 39 26 40 43 59 42 21 31 326 65 125 103 136 27 71 125 92 82 21 205 138 49 74 123 83 111 143 249 341 49

9% 10% 8% 12% 11% 9% 10% 9% 5% 11% 7% 11% 9% 10% 11% 11% 10% 7% 5% 10% 10% 10% 8% 10% 12% 10% 7% 11% 8% 9% 10% 10% 9% 9% 9% 8% 11% 9% 10% 5% 9% 10% 10% 9% 9% 10% 10% 11% 9% 9% 10%

C I I I I I K K R R R R Sa n n n

NET: EVER EXPERIENCED 3-7 PROBLEMS 369 244 121 108 101 76 41 29 13 119 90 97 62 219 53 25 298 71 8 52 21 40 24 27 29 52 70 12 35 334 34 104 107 133 25 60 97 98 99 14 194 145 30 56 92 89 132 168 200 306 62

9% 12% 6% 18% 13% 10% 5% 4% 2% 10% 7% 11% 7% 12% 7% 12% 11% 5% 5% 11% 6% 11% 7% 7% 8% 9% 12% 6% 10% 9% 5% 9% 9% 9% 8% 7% 9% 10% 12% 4% 8% 11% 6% 7% 6% 11% 12% 13% 7% 8% 13%

C EFGHI GHI GHI I I KM KM OQR OR OR SUX SU SUXb e n n n jkn oq rs rs w x

NET: EVER EXPERIENCED 8 or 9 PROBLEMS 355 260 92 97 140 73 29 11 4 161 74 67 53 234 55 17 306 50 4 30 14 39 28 22 27 50 100 14 27 331 24 73 80 174 28 76 63 89 116 11 208 136 12 38 52 91 174 226 129 273 81

8% 13% 4% 16% 18% 10% 4% 2% 1% 14% 6% 8% 6% 13% 7% 8% 11% 3% 3% 6% 4% 10% 9% 5% 7% 9% 17% 7% 8% 9% 4% 6% 7% 12% 9% 9% 6% 9% 14% 3% 9% 10% 2% 5% 4% 11% 15% 17% 4% 7% 17%

C FGHI FGHI GHI HI KLM OPQR R R OR STUX SU S SU STUVWXYZbc S e fg kn n kn jkln q q rs rst w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSIEVER. Have you EVER experienced the following as a result of your gambling? (ALL ADULTS)

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Bet more than you could really afford to lose 613 598 12 9 60 140 389 589 613 438 509 375 468 451 411 415 515 613 - - 256 333 167 80 139 137 118 112 99

15% 22% 1% 1% 18% 52% 93% 57% 100% 79% 65% 85% 78% 79% 75% 88% 64% 55% - - 73% 46% 71% 82% 16% 15% 14% 14% 14%

C D DE DEFH DE JKLMNOPQRS

T

KOQRST RST JKMNOQRST KOQRST KOQRST KQRST JKLMNOQRST RST ST V W*

Needed to gamble with larger amounts of money to 

get the same feeling of excitement 556 549 4 12 38 105 394 537 438 556 474 374 437 421 423 395 465 556 - - 253 278 170 74 128 118 109 109 87

13% 20% * 1% 11% 39% 94% 52% 71% 100% 61% 84% 73% 74% 77% 84% 58% 50% - - 72% 39% 72% 76% 14% 13% 13% 14% 12%

C D DE DEFH DEF KQRST IKLMNOPQRS

T

QRST IKMNOQRST KQRST KQRST IKMNQRST IKMNOQRST RST ST V *

After gambling, gone back another day to try to win 

back the money you lost 781 762 15 11 150 198 403 751 509 474 781 399 527 487 465 428 596 781 - - 296 457 204 82 180 179 148 135 129

19% 28% 1% 1% 44% 73% 96% 73% 83% 85% 100% 90% 88% 85% 85% 91% 74% 70% - - 84% 64% 86% 85% 20% 19% 17% 17% 18%

C D DE DEFH DE QRST QRST IJLMNOPQRS

T

IJMNOQRST IJNOQRST IQRST QRST IJMNOQRST RST ST V *

Borrowed money or sold anything to get money to 

gamble 442 433 8 4 14 58 357 428 375 374 399 442 383 380 377 378 400 442 - - 225 196 149 69 101 94 85 83 74

11% 16% 1% * 4% 21% 85% 42% 61% 67% 51% 100% 64% 66% 69% 80% 50% 40% - - 64% 27% 63% 71% 11% 10% 10% 10% 11%

C D DE DEFH DEF KQRST IKMQRST RST IJKMNOPQRS

T

KQRST IKMQRST IKMQRST IJKMNOQRST RST ST V *

Felt that you might have a problem with gambling 602 584 12 10 29 148 396 574 468 437 527 383 602 466 446 414 536 602 - - 268 306 179 81 137 135 113 108 103

14% 21% 1% 1% 9% 55% 95% 56% 76% 78% 67% 87% 100% 81% 81% 88% 67% 54% - - 76% 43% 76% 83% 15% 14% 13% 13% 15%

C D DE DEFH DE KQRST KQRST RST IJKNOQRST IJKLNOPQRST IJKQRST IJKQRST IJKNOQRST RST ST V *

Mental health problems, including stress or anxiety, 

caused by gambling 572 555 13 12 28 114 401 543 451 421 487 380 466 572 423 413 501 572 - - 260 286 171 79 124 126 116 109 92

14% 20% 1% 1% 8% 42% 96% 53% 74% 76% 62% 86% 77% 100% 77% 87% 63% 51% - - 74% 40% 72% 81% 14% 13% 14% 14% 13%

C D DE DEFH DEF KQRST KQRST RST IJKMOQRST IKQRST IJKLMOPQRST IKQRST IJKMOQRST RST ST V *

Had people criticise your betting or told you that you 

had a gambling problem, regardless of whether or 

not you thought it was true 549 541 5 1 50 98 393 541 411 423 465 377 446 423 549 393 482 549 - - 259 265 170 79 132 129 103 93 89

13% 20% * * 15% 36% 94% 53% 67% 76% 60% 85% 74% 74% 100% 83% 60% 49% - - 73% 37% 72% 81% 15% 14% 12% 12% 13%

C D DE DEFH DEF KQRST IKQRST RST IJKMNQRST IKQRST IKQRST IJKLMNPQRST IJKMNQRST RST ST V *

Financial problems for you or your household 

caused by gambling 472 462 6 4 10 66 382 458 415 395 428 378 414 413 393 472 429 472 - - 235 213 150 77 111 96 92 87 81

11% 17% * * 3% 24% 91% 45% 68% 71% 55% 86% 69% 72% 72% 100% 54% 42% - - 67% 30% 63% 79% 12% 10% 11% 11% 12%

C D DE DEFH DEF KQRST IKQRST RST IJKMNOQRST KQRST IKMQRST IKMQRST IJKLMNOQRS

T

RST ST V W*

Felt guilty about the way you gambled or what 

happened when you gamble 802 772 24 16 143 212 401 756 515 465 596 400 536 501 482 429 802 802 - - 300 466 201 84 183 173 168 133 137

19% 28% 2% 1% 42% 78% 96% 74% 84% 84% 76% 90% 89% 88% 88% 91% 100% 72% - - 85% 65% 85% 86% 21% 19% 20% 17% 20%

C D DE DEFH DE KRST KRST RST IJKNORST IJKRST IJKRST IJKRST IJKNORST IJKLMNOPRST ST V *

N/A - I have never experienced any of the above 

whilst gambling 1802 1429 364 1429 - - - - - - - - - - - - - - 1802 - - - - - 377 379 362 374 296

43% 52% 26% 83% - - - - - - - - - - - - - - 100% - - - - - 42% 41% 43% 47% 42%

C EFGH IJKLMNOPQR

T

* Z

N/A - I have never gambled 1207 220 974 220 - - - - - - - - - - - - - - - 1207 - - - - 237 287 245 223 201

29% 8% 69% 13% - - - - - - - - - - - - - - - 100% - - - - 27% 31% 29% 28% 29%

B EFGH IJKLMNOPQR

S

*

Don’t know 53 21 16 21 - - - - - - - - - - - - - - - - - - - - 13 12 3 11 14

1% 1% 1% 1% - - - - - - - - - - - - - - - - - - - - 1% 1% * 1% 2%

GH * a a

Prefer not to say 30 8 11 8 - - - - - - - - - - - - - - - - - - - - 5 7 8 2 8

1% * 1% * - - - - - - - - - - - - - - - - - - - - 1% 1% 1% * 1%

H *

NET: EVER EXPERINCED ANY PROBLEM 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

27% 39% 3% 2% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - - 100% 100% 100% 100% 29% 27% 27% 24% 26%

C D D D D ST ST ST ST ST ST ST ST ST ST * b

NET: EVER EXPERIENCED 1-2 PROBLEMS 391 363 25 30 311 22 - 333 58 46 147 11 25 34 43 9 162 391 - - 48 326 29 11 92 80 87 64 66

9% 13% 2% 2% 92% 8% - 32% 10% 8% 19% 2% 4% 6% 8% 2% 20% 35% - - 14% 46% 12% 11% 10% 9% 10% 8% 9%

C G DFGH DG DFG LMNPST LMNPST IJLMNOPST ST LPST LMPST LMNPST ST IJLMNOPST IJKLMNOPQS

T

U *

NET: EVER EXPERIENCED 3-7 PROBLEMS 369 352 11 9 29 243 71 343 211 169 285 91 228 190 157 119 287 369 - - 104 252 76 24 92 89 74 56 54

9% 13% 1% 1% 8% 90% 17% 33% 34% 30% 37% 20% 38% 33% 29% 25% 36% 33% - - 30% 35% 32% 25% 10% 10% 9% 7% 8%

C D DEGH DE DEG JLOPST LPST JLNOPRST ST IJLNOPRST LOPST LPST LST JLOPRST LOPST * b

NET: EVER EXPERIENCED 8 or 9 PROBLEMS 355 353 2 - - 6 347 353 344 342 348 341 348 347 349 345 352 355 - - 200 138 131 62 76 78 66 71 60

8% 13% * - - 2% 83% 34% 56% 61% 45% 77% 58% 61% 64% 73% 44% 32% - - 57% 19% 55% 64% 9% 8% 8% 9% 9%

C DE DEFH DEF KQRST IKMQRST RST IJKMNOPQRS

T

KQRST IKMQRST IKMQRST IJKMNOQRST RST ST V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSIEVER. Have you EVER experienced the following as a result of your gambling? (GAMBLED IN LAST 12 MONTHS)

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Bet more than you could really afford to lose 598 414 181 156 200 114 70 38 19 227 135 135 101 370 91 35 496 102 12 66 34 64 39 47 39 91 139 22 44 548 50 135 159 256 47 120 142 141 170 24 328 231 39 82 114 149 252 335 263 481 114

22% 29% 14% 43% 38% 24% 14% 8% 5% 29% 17% 22% 18% 28% 18% 25% 25% 13% 11% 21% 16% 26% 18% 18% 17% 23% 38% 16% 17% 24% 12% 17% 20% 27% 24% 24% 19% 20% 28% 13% 21% 28% 12% 17% 13% 25% 33% 35% 15% 20% 44%

C FGHI FGHI GHI HI KLM OQR R R OR S SUXYbc SU STUVWXYZbc e fg f n n kln q oq s rs rst w x

Needed to gamble with larger amounts of money to 

get the same feeling of excitement 549 400 144 158 194 112 42 32 9 230 115 121 82 358 80 32 470 79 10 63 23 58 40 34 37 75 139 23 47 507 42 136 132 244 37 99 113 130 189 18 315 212 22 59 98 139 253 324 224 436 110

20% 28% 11% 44% 37% 23% 9% 7% 2% 29% 15% 20% 15% 27% 16% 23% 24% 10% 10% 20% 10% 23% 19% 13% 17% 19% 38% 16% 18% 22% 10% 17% 17% 26% 19% 20% 15% 19% 31% 9% 20% 26% 7% 12% 11% 24% 33% 34% 13% 18% 42%

C FGHI FGHI GHI I I KLM KM OQR R R OR SUX SUX SU SU STUVWXYZbc SU e fg kn n jkln q oq rs rst w x

After gambling, gone back another day to try to win 

back the money you lost 762 511 245 189 252 158 82 58 23 288 158 180 136 462 114 48 624 138 13 84 37 88 57 53 65 108 163 30 64 688 74 201 196 309 56 142 186 192 219 24 431 283 48 112 150 189 311 406 356 624 136

28% 36% 19% 52% 47% 33% 17% 12% 6% 37% 20% 29% 24% 35% 23% 34% 32% 18% 12% 27% 17% 36% 27% 20% 29% 27% 45% 21% 25% 30% 18% 25% 25% 32% 29% 28% 25% 28% 36% 12% 27% 35% 15% 23% 17% 32% 40% 42% 20% 25% 52%

C FGHI FGHI GHI I I KLM K OQR R OR OR SU STUXZbc SU SUX SU STUVWXYZbc SU e fg n n n jkln q oq s rs rst w x

Borrowed money or sold anything to get money to 

gamble 433 310 118 136 160 84 30 18 5 188 87 94 64 278 74 20 372 60 4 39 20 48 33 30 31 64 114 16 33 403 30 89 109 203 32 85 86 103 151 8 245 166 22 48 67 113 204 271 162 335 95

16% 22% 9% 37% 30% 17% 6% 4% 1% 24% 11% 15% 11% 21% 15% 14% 19% 8% 3% 12% 9% 20% 16% 11% 14% 16% 31% 11% 13% 17% 7% 11% 14% 21% 16% 17% 11% 15% 25% 4% 15% 20% 7% 10% 7% 19% 27% 28% 9% 14% 37%

C EFGHI FGHI GHI I I KLM OQR R R OR S STUX S S S SU STUVWXYZbc S S e fg kn n n jkln q oq rs rst w x

Felt that you might have a problem with gambling 584 419 158 166 191 119 57 37 14 234 133 123 94 370 87 34 491 93 9 62 28 59 44 42 43 80 140 24 53 536 48 144 145 254 41 109 122 156 174 22 331 221 32 77 112 148 247 327 257 466 116

21% 29% 12% 46% 36% 25% 12% 8% 3% 30% 17% 20% 17% 28% 17% 24% 25% 12% 9% 20% 13% 24% 20% 16% 19% 20% 38% 17% 21% 23% 12% 18% 19% 27% 21% 22% 16% 23% 29% 12% 21% 27% 10% 16% 12% 25% 32% 34% 14% 19% 44%

C EFGHI FGHI GHI HI I KLM OQR R R OR SU SUX SU S SU STUVWXYZbc SU e fg kn kn jkln q oq rs rst w x

Mental health problems, including stress or anxiety, 

caused by gambling 555 391 158 151 192 119 56 29 9 226 114 130 86 348 88 24 460 95 9 56 30 59 43 34 47 82 127 22 46 508 48 130 141 247 37 112 122 132 174 15 310 215 30 65 105 146 240 318 237 448 104

20% 27% 12% 41% 36% 25% 11% 6% 2% 29% 14% 21% 15% 26% 17% 17% 23% 12% 8% 18% 13% 24% 20% 13% 21% 21% 35% 16% 18% 22% 11% 16% 18% 26% 19% 22% 16% 19% 29% 8% 19% 26% 9% 13% 12% 25% 31% 33% 13% 18% 40%

C FGHI FGHI GHI HI I KLM KM OPQR R OR S SUX SX SX SUX STUVWXYZbc S e fg kn n n jkln q oq rs rst w x

Had people criticise your betting or told you that you 

had a gambling problem, regardless of whether or not 

you thought it was true 541 389 148 164 187 108 48 27 8 225 118 119 79 347 86 26 459 82 9 58 21 62 34 30 44 82 135 23 42 494 47 123 145 237 37 99 117 134 180 13 303 213 25 60 96 133 252 317 225 423 116

20% 27% 11% 45% 35% 22% 10% 6% 2% 29% 15% 19% 14% 26% 17% 18% 23% 10% 8% 18% 10% 25% 16% 12% 20% 21% 37% 16% 17% 21% 11% 15% 19% 25% 19% 19% 16% 19% 30% 7% 19% 26% 8% 12% 11% 23% 33% 33% 13% 17% 45%

C EFGHI FGHI GHI HI I KLM M OQR R R OR SUX SUWXc SUX SUX STUVWXYZbc U e fg n n n jkln q oq rs rst w x

Financial problems for you or your household caused 

by gambling 462 329 129 138 166 89 39 27 3 199 91 98 75 299 67 18 385 77 7 45 22 52 33 29 33 71 116 18 35 426 37 108 109 210 35 97 91 119 144 12 266 172 25 55 72 121 214 277 186 359 101

17% 23% 10% 38% 31% 18% 8% 6% 1% 25% 12% 16% 13% 23% 13% 13% 20% 10% 6% 14% 10% 21% 16% 11% 15% 18% 32% 13% 14% 18% 9% 13% 14% 22% 18% 19% 12% 17% 24% 6% 17% 21% 8% 11% 8% 21% 28% 29% 10% 15% 39%

C FGHI FGHI GHI I I KLM K OPQR OR S STUXc S S SUX STUVWXYZbc S e fg kn n kn kln q oq s rs rst w x

Felt guilty about the way you gambled or what 

happened when you gamble 772 503 261 207 257 148 84 52 24 292 182 170 127 460 124 47 631 141 16 82 40 82 57 60 60 110 164 33 67 703 69 196 192 327 57 143 188 201 214 26 408 314 51 109 172 192 300 395 377 619 150

28% 35% 20% 57% 48% 31% 17% 11% 6% 37% 23% 28% 23% 35% 25% 33% 32% 18% 15% 26% 18% 33% 27% 23% 27% 28% 45% 24% 26% 30% 17% 24% 25% 34% 29% 28% 25% 29% 35% 14% 25% 38% 15% 22% 19% 33% 39% 41% 21% 25% 58%

C EFGHI FGHI GHI HI I KLM OQR R R OR SU SUX SU SU SU STUVWXYZbc SU e fg n n n jkln q oq rs rst w x

N/A - I have never experienced any of the above whilst 

gambling 1429 664 755 81 199 232 310 319 288 341 483 295 309 606 283 67 956 472 69 167 133 111 109 153 114 203 144 83 143 1176 252 439 441 459 91 257 407 369 267 128 863 361 205 288 550 277 313 363 1066 1353 68

52% 46% 59% 22% 37% 48% 63% 67% 72% 44% 62% 48% 55% 46% 56% 47% 49% 60% 64% 53% 60% 45% 51% 59% 51% 51% 39% 59% 56% 51% 60% 53% 57% 48% 46% 51% 54% 53% 44% 67% 54% 44% 62% 59% 61% 47% 41% 38% 60% 55% 26%

B D DE DEF DEF DEFG JLM JL NQ N NPQ TVWYZa a VZa a Va a a Va Va d h hi m m m jklm p op tu tu u v y

N/A - I have never gambled 220 72 147 15 11 29 43 57 64 48 55 61 56 81 33 10 124 95 14 24 24 17 29 18 15 36 18 9 17 174 46 79 55 63 24 48 59 53 36 23 136 45 39 38 97 46 39 49 171 202 12

8% 5% 11% 4% 2% 6% 9% 12% 16% 6% 7% 10% 10% 6% 7% 7% 6% 12% 13% 7% 11% 7% 13% 7% 7% 9% 5% 6% 7% 7% 11% 10% 7% 7% 12% 10% 8% 8% 6% 12% 9% 6% 12% 8% 11% 8% 5% 5% 10% 8% 5%

B E DE DEF DEFG J J NOQ a a TVXYac a d h gh m m p p u u v

Don’t know 21 9 12 2 3 10 5 1 - 4 2 8 6 9 4 - 13 8 2 3 1 4 - 1 2 1 1 1 5 19 2 7 3 7 3 6 8 1 5 - 13 4 3 2 5 5 9 14 7 18 2

1% 1% 1% * 1% 2% 1% * - 1% * 1% 1% 1% 1% - 1% 1% 2% 1% * 2% - 1% 1% * * 1% 2% 1% * 1% * 1% 2% 1% 1% * 1% - 1% 1% 1% * * 1% 1% 1% * 1% 1%

HI Z l w

Prefer not to say 8 3 5 1 2 2 4 - - 4 1 1 2 3 4 - 7 1 1 1 - 1 1 1 1 1 - 1 - 7 1 2 - 5 1 2 1 2 3 1 6 1 1 1 2 2 3 5 3 7 -

* * * * * * 1% - - * * * * * 1% - * * 1% * - * * * * * - 1% - * * * - 1% * * * * * 1% * * * * * * * 1% * * -

a

NET: EVER EXPERINCED ANY PROBLEM 1068 686 371 265 317 208 130 101 47 385 242 251 189 616 179 64 859 209 21 122 63 113 74 88 91 157 203 46 89 951 116 293 278 419 77 194 276 267 291 40 581 404 83 157 254 253 403 525 542 885 179

39% 48% 29% 73% 60% 43% 26% 21% 12% 49% 31% 41% 34% 47% 36% 45% 44% 27% 20% 39% 28% 46% 35% 34% 41% 40% 55% 33% 35% 41% 28% 36% 36% 44% 39% 38% 37% 39% 48% 21% 36% 50% 25% 32% 28% 43% 53% 55% 30% 36% 69%

C EFGHI FGHI GHI I I KLM KM OQR R R OR SU SUWXbc S S SU SU STUVWXYZbc S S e fg n n n jkln q oq rs rst w x

NET: EVER EXPERIENCED 1-2 PROBLEMS 363 197 162 65 78 63 65 62 30 113 82 91 77 176 73 23 271 92 9 41 31 37 24 39 38 56 38 20 31 302 61 122 96 120 25 62 119 88 78 16 192 128 44 67 118 76 102 135 228 323 39

13% 14% 13% 18% 15% 13% 13% 13% 8% 14% 10% 15% 14% 13% 15% 16% 14% 12% 8% 13% 14% 15% 11% 15% 17% 14% 10% 14% 12% 13% 15% 15% 12% 13% 13% 12% 16% 13% 13% 9% 12% 16% 13% 14% 13% 13% 13% 14% 13% 13% 15%

I I I I I K K Sa n o

NET: EVER EXPERIENCED 3-7 PROBLEMS 352 232 118 103 98 72 38 28 13 112 86 93 60 208 51 25 284 68 8 51 18 39 23 27 26 51 66 12 31 321 31 99 102 127 25 57 94 90 97 13 182 142 28 53 84 86 128 165 187 291 60

13% 16% 9% 28% 18% 15% 8% 6% 3% 14% 11% 15% 11% 16% 10% 18% 14% 9% 8% 16% 8% 16% 11% 10% 12% 13% 18% 9% 12% 14% 7% 12% 13% 13% 13% 11% 13% 13% 16% 7% 11% 17% 8% 11% 9% 15% 17% 17% 10% 12% 23%

C EFGHI GHI GHI I M KM OQR OR OR SUb U SUWXb e n n jn oq s rs w x

NET: EVER EXPERIENCED 8 or 9 PROBLEMS 353 258 91 97 140 73 27 11 4 161 74 67 52 232 55 16 304 49 4 30 13 38 28 22 27 50 99 14 27 328 24 73 80 172 27 75 63 89 116 10 207 134 12 37 52 90 173 226 127 270 81

13% 18% 7% 27% 26% 15% 6% 2% 1% 21% 9% 11% 9% 18% 11% 11% 15% 6% 4% 9% 6% 15% 13% 9% 12% 13% 27% 10% 11% 14% 6% 9% 10% 18% 14% 15% 8% 13% 19% 5% 13% 16% 3% 8% 6% 15% 23% 24% 7% 11% 31%

C FGHI FGHI GHI HI KLM OQR R R OR STUX SU SU SU STUVWXYZbc S e fg kn kn kln q oq rs rst w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

PGSIEVER. Have you EVER experienced the following as a result of your gambling? (GAMBLED IN LAST 12 MONTHS)

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Bet more than you could really afford to lose 598 598 - 9 60 140 389 589 598 433 500 368 459 442 407 411 505 598 - - 249 324 166 74 134 132 118 109 97

22% 22% - 1% 18% 52% 93% 57% 100% 79% 66% 85% 79% 80% 75% 89% 65% 56% - - 75% 47% 73% 84% 23% 22% 21% 21% 21%

D DE DEFH DE JKLMNOPQRS

T

KOQRST RST JKMNOQRST KOQRST KOQRST KQRST JKLMNOQRST RST ST V W*

Needed to gamble with larger amounts of money to 

get the same feeling of excitement 549 549 - 12 38 105 394 537 433 549 471 370 434 418 419 392 461 549 - - 248 276 169 70 127 116 109 106 85

20% 20% - 1% 11% 39% 94% 52% 72% 100% 62% 86% 74% 75% 77% 85% 60% 51% - - 74% 40% 74% 80% 21% 19% 19% 21% 19%

D DE DEFH DEF KQRST IKLMNOPQRS

T

RST IKMNOQRST KQRST IKQRST IKMQRST IKMNOQRST RST ST V *

After gambling, gone back another day to try to win 

back the money you lost 762 762 - 11 150 198 403 751 500 471 762 393 515 478 460 423 583 762 - - 287 450 200 77 173 173 146 135 126

28% 28% - 1% 44% 73% 96% 73% 84% 86% 100% 91% 88% 86% 85% 91% 76% 71% - - 86% 65% 88% 88% 29% 29% 26% 26% 28%

D DE DEFH DE QRST IQRST IJLMNOPQRS

T

IJMNOQRST IJNOQRST IQRST QRST IJMNOQRST RST ST V *

Borrowed money or sold anything to get money to 

gamble 433 433 - 4 14 58 357 428 368 370 393 433 377 373 374 373 396 433 - - 219 192 149 63 98 93 83 81 73

16% 16% - * 4% 21% 85% 42% 62% 67% 52% 100% 65% 67% 69% 81% 51% 41% - - 66% 28% 65% 71% 17% 15% 15% 16% 16%

D DE DEFH DEF KQRST IKQRST RST IJKMNOPQRS

T

IKQRST IKQRST IKMQRST IJKMNOQRST RST ST V *

Felt that you might have a problem with gambling 584 584 - 10 29 148 396 574 459 434 515 377 584 457 439 408 524 584 - - 260 299 177 76 129 131 111 106 99

21% 21% - 1% 9% 55% 95% 56% 77% 79% 68% 87% 100% 82% 81% 88% 68% 55% - - 78% 43% 78% 86% 22% 22% 20% 21% 22%

D DE DEFH DE KQRST KQRST RST IJKNOQRST IJKLNOPQRST IJKQRST IKQRST IJKNOQRST RST ST V *

Mental health problems, including stress or anxiety, 

caused by gambling 555 555 - 12 28 114 401 543 442 418 478 373 457 555 418 407 490 555 - - 252 277 170 72 117 122 113 108 90

20% 20% - 1% 8% 42% 96% 53% 74% 76% 63% 86% 78% 100% 77% 88% 63% 52% - - 75% 40% 74% 81% 20% 20% 20% 21% 20%

D DE DEFH DEF KQRST KQRST RST IJKMOQRST IKQRST IJKLMOPQRST IKQRST IJKMOQRST RST ST V *

Had people criticise your betting or told you that you 

had a gambling problem, regardless of whether or 

not you thought it was true 541 541 - 1 50 98 393 541 407 419 460 374 439 418 541 390 474 541 - - 255 260 170 75 129 126 103 93 87

20% 20% - * 15% 36% 94% 53% 68% 76% 60% 87% 75% 75% 100% 84% 61% 51% - - 76% 38% 74% 86% 22% 21% 18% 18% 19%

D DE DEFH DEF KQRST IKQRST RST IJKMNPQRST IKQRST IKQRST IJKLMNPQRST IJKMNQRST RST ST V W*

Financial problems for you or your household 

caused by gambling 462 462 - 4 10 66 382 458 411 392 423 373 408 407 390 462 425 462 - - 228 211 149 71 107 96 90 85 79

17% 17% - * 3% 24% 91% 45% 69% 71% 55% 86% 70% 73% 72% 100% 55% 43% - - 68% 30% 65% 81% 18% 16% 16% 17% 17%

D DE DEFH DEF KQRST KQRST RST IJKMNOQRST KQRST IKMQRST IKQRST IJKLMNOQRS

T

RST ST V W*

Felt guilty about the way you gambled or what 

happened when you gamble 772 772 - 16 143 212 401 756 505 461 583 396 524 490 474 425 772 772 - - 291 449 198 79 174 165 161 131 134

28% 28% - 1% 42% 78% 96% 74% 84% 84% 77% 92% 90% 88% 88% 92% 100% 72% - - 87% 65% 87% 89% 29% 28% 29% 26% 29%

D DE DEFH DE KRST KRST RST IJKNORST IJKORST IJKRST IJKRST IJKMNORST IJKLMNOPRST ST V *

N/A - I have never experienced any of the above 

whilst gambling 1429 1429 - 1429 - - - - - - - - - - - - - - 1429 - - - - - 303 297 296 286 237

52% 52% - 83% - - - - - - - - - - - - - - 100% - - - - - 51% 50% 52% 56% 52%

EFGH IJKLMNOPQR

T

*

N/A - I have never gambled 220 220 - 220 - - - - - - - - - - - - - - - 220 - - - - 34 59 48 40 39

8% 8% - 13% - - - - - - - - - - - - - - - 100% - - - - 6% 10% 9% 8% 9%

EFGH IJKLMNOPQR

S

* Y

Don’t know 21 21 - 21 - - - - - - - - - - - - - - - - - - - - 7 6 2 3 3

1% 1% - 1% - - - - - - - - - - - - - - - - - - - - 1% 1% * 1% 1%

GH *

Prefer not to say 8 8 - 8 - - - - - - - - - - - - - - - - - - - - 3 1 2 1 1

* * - * - - - - - - - - - - - - - - - - - - - - * * * * *

H *

NET: EVER EXPERINCED ANY PROBLEM 1068 1068 - 39 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 - - 334 694 229 88 247 235 217 185 174

39% 39% - 2% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - - 100% 100% 100% 100% 42% 39% 38% 36% 38%

D D D D ST ST ST ST ST ST ST ST ST ST *

NET: EVER EXPERIENCED 1-2 PROBLEMS 363 363 - 30 311 22 - 333 55 44 142 8 20 31 43 5 148 363 - - 37 314 23 8 86 76 78 60 61

13% 13% - 2% 92% 8% - 32% 9% 8% 19% 2% 3% 6% 8% 1% 19% 34% - - 11% 45% 10% 9% 14% 13% 14% 12% 13%

G DFGH DG DFG LMNPST LMNPST IJLMNOPST PS LPST LMPST LMNPST S IJLMNOPST IJKLMNOPQS

T

U *

NET: EVER EXPERIENCED 3-7 PROBLEMS 352 352 - 9 29 243 71 343 202 165 275 86 218 179 152 115 275 352 - - 99 241 75 20 87 81 73 54 54

13% 13% - 1% 8% 90% 17% 33% 34% 30% 36% 20% 37% 32% 28% 25% 36% 33% - - 30% 35% 33% 23% 15% 14% 13% 10% 12%

D DEGH DE DEG JLOPST LPST JLNOPRST ST IJLNOPRST LOPST LPST LST JLNOPRST LOPST *

NET: EVER EXPERIENCED 8 or 9 PROBLEMS 353 353 - - - 6 347 353 341 340 345 338 346 345 346 342 350 353 - - 197 138 131 60 75 78 66 71 59

13% 13% - - - 2% 83% 34% 57% 62% 45% 78% 59% 62% 64% 74% 45% 33% - - 59% 20% 57% 68% 13% 13% 12% 14% 13%

DE DEFH DEF KQRST IKQRST RST IJKMNOPQRS

T

KQRST IKMQRST IKMQRST IJKMNOQRST RST ST V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

QLIFE. Which, of the following ways, if any, has gambling ever affected you in your day-to-day life?

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Lower mood than usual (e.g., depressed, anxious) 234 157 73 55 80 53 32 10 4 86 55 46 46 133 37 14 184 49 4 27 14 17 10 18 17 26 59 18 23 206 27 56 60 100 17 48 51 63 67 5 130 88 15 29 54 59 92 120 114 187 44

21% 22% 19% 20% 25% 24% 22% 9% 9% 22% 21% 18% 23% 21% 20% 22% 21% 22% 20% 21% 20% 14% 13% 21% 17% 16% 28% 37% 25% 21% 22% 19% 21% 23% 21% 23% 18% 23% 22% 11% 21% 21% 17% 17% 20% 22% 22% 22% 20% 20% 23%

H HI HI H * * * ** * * * * VWZ VWYZ* * * * * *

Difficult to relax (e.g., irritable, racing thoughts) 201 145 52 59 62 44 23 10 3 97 37 40 28 127 28 11 167 35 2 27 14 18 15 8 24 23 46 11 13 181 20 46 57 90 8 41 39 55 63 3 108 79 15 26 35 46 94 108 94 163 38

18% 20% 13% 21% 19% 20% 16% 10% 6% 24% 14% 15% 14% 20% 15% 17% 19% 16% 10% 21% 20% 15% 20% 9% 25% 14% 22% 23% 14% 18% 16% 15% 19% 20% 10% 20% 14% 20% 21% 7% 18% 19% 16% 16% 13% 17% 23% 20% 16% 18% 20%

C HI HI HI * * KLM * ** X * * * X* X * * * * kn * * s

More tense than usual (e.g., angry, frustrated) 194 148 43 50 63 47 25 6 3 86 31 47 30 126 23 12 162 33 3 24 9 16 13 15 22 20 49 10 13 178 16 55 49 85 6 22 49 51 66 7 117 66 11 15 43 57 79 113 82 155 39

17% 21% 11% 18% 20% 22% 17% 6% 6% 21% 12% 18% 15% 20% 12% 18% 18% 15% 16% 19% 13% 13% 17% 17% 22% 13% 23% 21% 14% 18% 13% 18% 17% 19% 7% 11% 17% 18% 22% 15% 19% 16% 12% 9% 16% 22% 19% 21% 14% 17% 20%

C H HI HI H * * K O * O ** * * * * VZ * * * i i * j j * * r r r w

Spending less time with those close to you (i.e., 

spending more time gambling) 178 135 40 46 55 46 21 9 2 72 43 33 31 106 29 14 150 29 3 29 14 22 10 9 11 18 43 8 11 165 14 46 42 79 11 34 37 53 45 9 103 68 7 22 27 45 84 102 76 131 46

16% 19% 10% 17% 17% 21% 14% 9% 3% 18% 17% 13% 15% 17% 16% 22% 17% 13% 12% 23% 20% 19% 13% 10% 11% 11% 20% 17% 12% 17% 11% 15% 14% 18% 14% 17% 13% 19% 15% 20% 17% 16% 8% 13% 10% 17% 20% 19% 13% 14% 24%

C I I HI * * * ** XYZ * * * * XZ * * * * * q * s s w x

Spending less time doing things you used to enjoy 

(i.e., spending more time gambling) 177 128 45 44 58 48 17 6 3 82 36 34 24 125 22 6 153 23 3 18 12 16 17 5 20 18 50 6 13 162 14 33 53 86 4 33 38 39 64 3 104 61 12 23 32 43 78 104 72 144 32

16% 18% 12% 16% 18% 22% 12% 6% 7% 20% 14% 13% 12% 20% 12% 9% 17% 11% 13% 14% 17% 13% 22% 5% 20% 11% 24% 12% 14% 16% 12% 11% 18% 20% 6% 16% 13% 14% 22% 6% 17% 15% 13% 14% 12% 16% 19% 19% 12% 16% 17%

C H H GHI * * LM OQR * R ** X* XZ* * X* TVXZ * * * fi fi * kln * * s w

Needing to hide gambling from others 166 114 49 39 57 34 24 8 4 72 37 25 31 101 26 13 141 25 2 26 11 22 11 10 10 19 37 7 12 145 21 41 42 75 9 27 29 45 57 8 97 56 13 21 38 39 68 89 77 137 29

15% 16% 13% 14% 18% 16% 17% 7% 7% 18% 15% 10% 16% 16% 14% 20% 16% 12% 11% 20% 15% 18% 15% 11% 10% 12% 18% 15% 13% 15% 17% 13% 14% 17% 11% 13% 10% 16% 19% 17% 16% 13% 14% 12% 14% 15% 16% 16% 13% 15% 15%

H H * * L * ** * * * * * * * * k * *

Difficult to sleep 156 107 47 32 51 38 18 11 6 61 36 36 24 98 29 7 134 22 3 18 17 12 14 11 17 18 32 6 8 145 11 40 42 61 13 33 33 46 43 2 91 51 14 23 30 36 67 86 70 128 28

14% 15% 12% 12% 16% 17% 13% 11% 12% 15% 14% 14% 12% 15% 15% 11% 15% 10% 15% 14% 24% 10% 18% 12% 18% 11% 15% 13% 8% 15% 9% 13% 14% 14% 16% 16% 11% 16% 14% 4% 15% 12% 16% 14% 11% 14% 16% 16% 12% 14% 14%

* * * ** VZc* * * * * * * * * *

Preoccupied with gambling and finding it difficult to 

focus on other things 153 107 45 34 55 35 24 4 1 67 37 21 29 100 20 11 131 23 4 19 8 19 10 11 16 15 29 9 13 140 14 34 37 73 10 29 27 47 46 4 92 56 5 18 33 46 56 80 73 122 30

14% 15% 12% 12% 17% 16% 17% 4% 2% 17% 14% 8% 14% 16% 10% 17% 15% 10% 16% 15% 12% 16% 13% 12% 16% 9% 14% 19% 14% 14% 11% 11% 13% 17% 12% 14% 9% 17% 16% 10% 15% 13% 6% 11% 12% 18% 13% 15% 13% 13% 16%

H HI HI HI * * L L L * ** * * * * * * * * k k * q *

Gambling is a way to deal with other problems or 

emotions in life 150 116 32 39 45 35 19 9 4 67 25 30 28 100 14 4 117 33 1 15 9 11 16 10 8 22 38 6 15 138 12 34 33 70 14 29 32 32 54 3 82 55 13 19 26 42 64 92 58 119 31

13% 16% 8% 14% 14% 16% 13% 8% 8% 17% 10% 11% 14% 16% 7% 5% 13% 15% 3% 12% 13% 9% 20% 11% 8% 14% 18% 12% 16% 14% 10% 11% 11% 16% 17% 14% 11% 12% 18% 7% 14% 13% 14% 11% 10% 16% 15% 17% 10% 13% 16%

C * * K OQ * O O ** * VY* * * VY * * * * kl * * s s w

Missing out on key occasions (e.g., nights / dinners 

out, birthdays, Christmas) 117 91 24 38 41 27 11 - - 54 19 34 11 86 14 3 103 14 1 8 2 12 8 6 11 24 36 3 7 104 13 24 23 63 7 17 19 34 44 2 67 40 10 11 17 31 58 72 45 92 25

11% 13% 6% 14% 13% 12% 8% - - 13% 7% 13% 6% 13% 8% 5% 12% 6% 3% 6% 2% 10% 10% 6% 12% 15% 17% 6% 8% 11% 11% 8% 8% 14% 9% 8% 7% 12% 15% 5% 11% 10% 12% 6% 6% 12% 14% 13% 8% 10% 13%

C HI HI HI H * * KM M QR * R ** * * * U* TU TUX * * * fg * k jk * * s rs w

Gambling is the only thing you enjoy, to the exclusion 

of other things 109 83 24 25 36 31 13 1 3 55 14 23 16 81 11 4 96 13 1 11 6 16 6 9 7 12 34 2 6 103 6 17 14 68 9 16 17 28 44 5 68 35 5 13 14 31 51 67 42 85 24

10% 12% 6% 9% 11% 14% 9% 1% 5% 14% 5% 9% 8% 13% 6% 6% 11% 6% 3% 8% 9% 13% 8% 10% 7% 7% 16% 3% 6% 10% 5% 6% 5% 15% 11% 8% 6% 10% 15% 11% 11% 8% 6% 8% 5% 12% 12% 12% 7% 9% 12%

C H H H H * * K OQR * OR ** * * * * YZbc * * * fg * jk * * s s w

Other (please specify) 1 - 1 1 - - - - - - 1 - - - - - - 1 - 1 - - - - - - - - - 1 - - - 1 - - 1 - - - - 1 - - - - 1 - 1 - 1

* - * * - - - - - - * - - - - - - * - 1% - - - - - - - - - * - - - * - - * - - - - * - - - - * - * - *

* * * ** * * * * * * * * * *

N/A – Gambling has not affected my day-to-day life in 

any of the above ways 384 212 168 71 80 76 63 62 32 123 85 90 86 200 70 25 294 90 12 44 30 43 27 40 37 56 53 14 29 331 53 124 106 122 32 68 126 90 84 16 205 139 40 74 114 84 112 138 246 342 41

34% 30% 43% 25% 25% 35% 44% 59% 67% 31% 33% 35% 43% 31% 37% 37% 33% 41% 53% 35% 42% 36% 34% 45% 38% 34% 25% 30% 32% 33% 43% 41% 37% 28% 40% 33% 44% 32% 28% 36% 34% 33% 45% 44% 43% 32% 27% 26% 43% 37% 21%

B DE DE DEFG* DEFG* JK * NQ ** a* a * a* a* * * * h h h* jlm * * tu tu v y

Don’t know 29 18 11 8 6 4 3 7 1 9 6 9 5 12 5 - 16 13 - 1 5 1 3 1 4 9 2 3 2 29 1 12 6 10 2 5 12 2 5 4 14 14 1 3 10 7 10 14 15 23 6

3% 2% 3% 3% 2% 2% 2% 7% 2% 2% 2% 4% 3% 2% 3% - 2% 6% - * 7% * 4% 1% 4% 5% 1% 6% 2% 3% 1% 4% 2% 2% 3% 3% 4% 1% 2% 10% 2% 3% 1% 2% 4% 3% 2% 3% 3% 3% 3%

EF* * * NQ ** TVXa* * * * TVa TVa* * * * l jlm* *

Prefer not to say 14 10 3 2 5 3 2 2 1 3 4 3 4 9 1 1 11 3 - 2 - - 1 1 1 2 2 1 4 12 2 5 1 5 2 5 3 3 4 - 7 4 3 2 5 2 5 5 9 13 1

1% 1% 1% 1% 1% 1% 1% 2% 2% 1% 1% 1% 2% 1% 1% 2% 1% 1% - 1% - - 1% 1% 1% 1% 1% 1% 5% 1% 2% 2% * 1% 3% 2% 1% 1% 1% - 1% 1% 3% 1% 2% 1% 1% 1% 1% 1% *

* * * ** * * * * * V* * * * *

NET: ANY 688 476 204 198 234 135 74 34 14 267 160 157 103 421 112 40 573 115 10 81 36 75 47 48 56 95 154 29 57 620 68 162 177 306 43 129 145 185 205 25 380 262 46 89 138 169 291 380 308 541 144

62% 67% 53% 71% 72% 62% 52% 32% 29% 67% 63% 61% 52% 66% 60% 61% 64% 52% 47% 63% 51% 63% 60% 54% 57% 59% 73% 62% 62% 63% 55% 54% 61% 69% 54% 62% 51% 66% 69% 54% 63% 63% 51% 53% 52% 64% 70% 71% 53% 59% 75%

C GHI FGHI HI HI * * M M R * R ** * * * * UWXYZ * * * fgi * k k k * q * rs rs w x

NET: TIME LOST 345 255 86 91 117 88 35 11 3 147 74 73 51 226 50 20 296 49 5 45 21 41 26 15 31 42 88 10 21 317 28 74 88 162 21 63 70 90 110 12 199 126 20 40 54 85 166 205 140 272 71

31% 36% 22% 33% 36% 40% 25% 11% 7% 37% 29% 28% 25% 35% 26% 30% 33% 22% 25% 35% 30% 35% 34% 17% 32% 26% 42% 20% 23% 32% 23% 24% 30% 37% 26% 30% 24% 32% 37% 27% 33% 30% 22% 24% 20% 32% 40% 38% 24% 30% 37%

C HI GHI GHI HI * * M OQR * R ** X * X X* * X* XZbc * * * f * k * * s rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

QLIFE. Which, of the following ways, if any, has gambling ever affected you in your day-to-day life?

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Lower mood than usual (e.g., depressed, anxious) 234 218 12 7 17 62 132 210 175 147 194 125 183 185 152 139 208 234 - - 99 129 65 32 51 55 50 43 35

21% 20% 31% 18% 5% 23% 31% 20% 29% 26% 25% 28% 30% 32% 28% 29% 26% 21% - - 28% 18% 28% 33% 20% 22% 22% 23% 19%

* E* E EFH E KR R R KR JKOQR IJKLOPQR KR JKQR R V *

Difficult to relax (e.g., irritable, racing thoughts) 201 187 11 5 17 37 128 182 156 143 167 125 155 176 139 130 177 201 - - 96 102 57 37 50 49 32 39 31

18% 18% 29% 12% 5% 14% 31% 18% 25% 26% 21% 28% 26% 31% 25% 27% 22% 18% - - 27% 14% 24% 38% 19% 20% 14% 20% 17%

* * E DEFH E KQR KQR R KQR KQR IJKMOPQR KQR KQR R V W*

More tense than usual (e.g., angry, frustrated) 194 176 14 6 16 37 118 171 142 127 156 99 146 158 124 124 169 194 - - 95 96 62 31 43 45 37 42 28

17% 17% 36% 14% 5% 14% 28% 17% 23% 23% 20% 22% 24% 28% 23% 26% 21% 17% - - 27% 13% 26% 31% 16% 18% 16% 22% 16%

B* E* E EFH E KR KR R R KQR IJKLMOQR R IJKLOQR R V *

Spending less time with those close to you (i.e., 

spending more time gambling) 178 171 4 4 13 34 121 167 142 142 160 129 148 144 133 143 147 178 - - 88 81 49 35 41 34 30 35 36

16% 16% 12% 9% 4% 12% 29% 16% 23% 26% 20% 29% 25% 25% 24% 30% 18% 16% - - 25% 11% 21% 36% 16% 14% 13% 18% 20%

* * E DEFH E KQR KQR QR IJKMNOQR KQR KQR KQR IJKMNOQR R V W*

Spending less time doing things you used to enjoy 

(i.e., spending more time gambling) 177 169 4 2 9 28 130 167 149 140 165 134 147 148 132 141 160 177 - - 96 79 61 29 39 40 31 38 26

16% 16% 11% 5% 3% 10% 31% 16% 24% 25% 21% 30% 24% 26% 24% 30% 20% 16% - - 27% 11% 26% 30% 15% 16% 14% 20% 15%

* * E DEFH EF KQR KQR R IJKMNOQR KQR KQR KQR IJKMNOQR R V *

Needing to hide gambling from others 166 151 11 3 11 34 103 148 131 114 145 97 147 132 116 118 150 166 - - 91 73 54 36 33 42 25 35 28

15% 14% 28% 8% 3% 13% 25% 14% 21% 21% 19% 22% 24% 23% 21% 25% 19% 15% - - 26% 10% 23% 37% 13% 17% 11% 19% 15%

B* * E DEFH E KQR R R KQR IJKOQR KQR R IJKLOQR R V W* a

Difficult to sleep 156 144 8 7 12 25 100 137 119 112 129 98 125 128 109 103 132 156 - - 75 77 41 32 40 37 25 24 31

14% 13% 22% 17% 3% 9% 24% 13% 19% 20% 17% 22% 21% 22% 20% 22% 16% 14% - - 21% 11% 17% 32% 15% 15% 11% 12% 17%

* E* E EFH EF KQR KQR R KQR KQR IKQR KQR KQR R V W*

Preoccupied with gambling and finding it difficult to 

focus on other things 153 142 8 3 16 26 97 139 117 110 141 100 128 125 108 112 136 153 - - 78 70 48 29 42 34 26 25 27

14% 13% 21% 9% 5% 10% 23% 13% 19% 20% 18% 23% 21% 22% 20% 24% 17% 14% - - 22% 10% 20% 30% 16% 14% 11% 13% 15%

* * E EFH EF R QR R IJKOQR KQR IKQR QR IJKOQR R V *

Gambling is a way to deal with other problems or 

emotions in life 150 144 3 1 9 27 106 142 123 123 135 106 126 127 115 114 131 150 - - 71 76 48 21 37 40 21 28 24

13% 13% 8% 3% 3% 10% 25% 14% 20% 22% 17% 24% 21% 22% 21% 24% 16% 13% - - 20% 11% 20% 21% 14% 16% 9% 15% 13%

* * E DEFH EF KQR KQR R IKMOQR KQR KQR KQR IKMOQR R V * a

Missing out on key occasions (e.g., nights / dinners 

out, birthdays, Christmas) 117 112 3 1 4 12 96 111 104 99 104 94 98 96 99 99 104 117 - - 62 51 41 19 25 27 23 24 17

11% 10% 7% 2% 1% 4% 23% 11% 17% 18% 13% 21% 16% 17% 18% 21% 13% 11% - - 18% 7% 18% 19% 10% 11% 10% 13% 9%

* * E DEFH EF KQR KQR R IJKMNOQR KQR KQR KQR IJKMNOQR R V *

Gambling is the only thing you enjoy, to the 

exclusion of other things 109 104 3 3 5 12 85 102 96 95 100 86 93 89 93 90 97 109 - - 64 41 41 21 33 20 20 19 15

10% 10% 8% 7% 2% 4% 20% 10% 16% 17% 13% 19% 15% 16% 17% 19% 12% 10% - - 18% 6% 17% 22% 13% 8% 9% 10% 8%

* E* EFH EF KQR KQR R IKMNQR KQR KQR KQR IKMNQR R V *

Other (please specify) 1 1 - - 1 - - 1 - - - - - - 1 - 1 1 - - - 1 - - - - 1 - -

* * - - * - - * - - - - - - * - * * - - - * - - - - * - -

* * *

N/A – Gambling has not affected my day-to-day life 

in any of the above ways 384 373 10 19 251 90 13 354 98 75 194 22 61 50 68 25 197 384 - - 50 329 35 7 88 88 91 58 53

34% 35% 25% 48% 74% 33% 3% 34% 16% 13% 25% 5% 10% 9% 12% 5% 25% 34% - - 14% 46% 15% 7% 34% 36% 40% 30% 30%

* G* DFGH G G JLMNOP LMNP IJLMNOP LP LP LMNP IJLMNOP IJKLMNOPQ U * c

Don’t know 29 25 4 1 14 7 3 24 10 6 11 9 12 10 10 8 14 29 - - 2 20 1 1 4 6 8 5 7

3% 2% 11% 3% 4% 3% 1% 2% 2% 1% 1% 2% 2% 2% 2% 2% 2% 3% - - * 3% * 1% 2% 2% 3% 3% 4%

B* * GH G J IJKQ U *

Prefer not to say 14 14 - 1 4 5 4 13 5 6 9 4 9 7 6 7 11 14 - - - 9 - - 3 4 2 3 3

1% 1% - 3% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - - - 1% - - 1% 1% 1% 1% 2%

* * I I *

NET: ANY 688 656 24 18 71 169 398 638 501 469 567 407 520 505 466 433 579 688 - - 300 359 201 89 164 150 127 126 117

62% 61% 63% 46% 21% 62% 95% 62% 82% 84% 73% 92% 86% 88% 85% 92% 72% 62% - - 85% 50% 85% 92% 63% 61% 56% 66% 65%

* E* E DEFH E KQR IKQR R IJKMNOQR IKQR IJKOQR IKQR IJKMNOQR R V *

NET: TIME LOST 345 330 8 6 22 59 243 323 282 274 310 253 278 277 259 268 294 345 - - 173 157 111 55 80 70 61 73 57

31% 31% 22% 16% 6% 22% 58% 31% 46% 49% 40% 57% 46% 48% 47% 57% 37% 31% - - 49% 22% 47% 57% 31% 28% 27% 38% 32%

* E* E DEFH EF KQR IKQR QR IJKMNOQR KQR KQR KQR IJKMNOQR R V * Za

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q1. Have you ever spoken to someone about problems such as these as a result of your gambling?

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

No - I have never spoken to anyone about these 716 430 282 156 200 130 106 82 43 229 166 178 144 391 121 43 556 160 13 76 53 78 52 67 67 107 106 40 56 621 96 221 182 257 56 139 201 178 167 31 383 275 58 117 197 164 238 292 424 612 102

64% 60% 73% 56% 62% 60% 74% 79% 88% 57% 65% 68% 73% 61% 65% 66% 62% 73% 62% 59% 76% 66% 67% 75% 68% 67% 50% 84% 61% 63% 77% 73% 63% 58% 69% 67% 71% 64% 56% 69% 63% 66% 65% 70% 74% 63% 57% 54% 73% 67% 53%

B DEF DEF* DEF* J J * NQ ** Ta* a a* Ta* a* a TVZac* * d* gh * m m * * u tu v y

Yes - I have spoken to someone about these 352 257 88 103 115 80 31 17 6 164 76 66 47 224 59 19 301 51 8 47 13 36 23 19 26 44 100 6 30 332 21 71 90 171 21 57 78 88 119 10 203 124 25 41 64 91 157 224 128 273 79

32% 36% 23% 37% 35% 37% 22% 16% 12% 41% 30% 25% 24% 35% 31% 29% 34% 23% 34% 37% 19% 30% 30% 21% 27% 27% 48% 13% 32% 33% 17% 23% 31% 39% 26% 28% 27% 31% 40% 21% 34% 30% 28% 24% 24% 35% 38% 42% 22% 30% 41%

C GHI GHI GHI * * KLM R * R ** UXb * b b* * * UVWXYZbc * b* e * f * jkln * * rs rs w x

Don’t know 29 22 6 13 4 3 4 4 - 7 7 9 6 16 5 2 23 6 1 2 1 3 2 3 5 6 3 1 2 26 3 6 11 10 2 6 3 7 9 5 12 13 4 5 3 4 17 14 15 20 7

3% 3% 2% 5% 1% 2% 3% 4% - 2% 3% 3% 3% 2% 3% 3% 3% 3% 4% 2% 1% 2% 3% 4% 5% 3% 1% 3% 2% 3% 2% 2% 4% 2% 2% 3% 1% 2% 3% 10% 2% 3% 5% 3% 1% 1% 4% 3% 3% 2% 4%

E * * * ** * * * * * * * * jklm* * s

Prefer not to say 18 7 10 6 5 4 1 2 - 2 7 7 1 11 2 2 14 3 - 3 3 2 - - - 4 2 - 4 13 5 4 7 5 2 6 3 7 2 - 8 7 3 5 4 3 6 7 11 14 4

2% 1% 3% 2% 2% 2% 1% 2% - 1% 3% 3% 1% 2% 1% 3% 2% 2% - 2% 4% 1% - - - 2% 1% - 5% 1% 4% 1% 2% 1% 2% 3% 1% 2% 1% - 1% 2% 3% 3% 1% 1% 1% 1% 2% 2% 2%

* * J * ** * * * * * * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q1. Have you ever spoken to someone about problems such as these as a result of your gambling?

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

No - I have never spoken to anyone about these 716 694 19 30 300 185 179 664 333 278 457 196 306 286 265 213 466 716 - - - 716 - - 151 165 159 127 109

64% 65% 49% 76% 88% 68% 43% 65% 54% 50% 59% 44% 51% 50% 48% 45% 58% 64% - - - 100% - - 58% 67% 70% 66% 61%

C * G* DFGH G G JLMNOP LP IJLMNOP LP LP L IJLMNOP IJKLMNOPQ U * Y

Yes - I have spoken to someone about these 352 334 16 8 30 76 220 325 256 253 296 225 268 260 259 235 300 352 - - 352 - 236 97 99 77 60 54 57

32% 31% 41% 21% 9% 28% 53% 32% 42% 45% 38% 51% 45% 45% 47% 50% 37% 32% - - 100% - 100% 100% 38% 31% 26% 28% 32%

* E* E DEFH E KQR IKQR R IJKMNOQR KQR IKQR IKQR IJKMNQR R V * ab

Don’t know 29 25 1 - 5 6 14 25 19 17 17 16 19 17 20 18 21 29 - - - - - - 8 1 3 8 10

3% 2% 3% - 2% 2% 3% 2% 3% 3% 2% 4% 3% 3% 4% 4% 3% 3% - - - - - - 3% * 1% 4% 6%

* * K K K K * Z Z Za

Prefer not to say 18 15 3 1 5 4 5 14 6 9 11 5 8 9 6 7 14 18 - - - - - - 2 5 5 3 3

2% 1% 7% 3% 1% 2% 1% 1% 1% 2% 1% 1% 1% 2% 1% 1% 2% 2% - - - - - - 1% 2% 2% 1% 2%

B* * I I I I *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q2. How long had you been experiencing any problems from gambling before you FIRST spoke to someone?

All those who have ever spoken to someone about gambling problems

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 351 251 93 82 126 88 35 14 6 183 70 47 51 233 50 16 299 52 9 46 15 36 26 19 21 41 104 6 28 332 19 51 60 224 16 54 69 84 134 10 218 109 24 33 62 96 160 234 117 269 82

Weighted base 352 257 88 103 115 80 31 17 6 164 76 66 47 224 59 19 301 51 8 47 13 36 23 19 26 44 100 6 30 332 21 71 90 171 21 57 78 88 119 10 203 124 25 41 64 91 157 224 128 273 79

Less than a month (0.5) 47 34 13 26 10 7 2 2 1 16 12 11 8 22 13 3 37 10 1 11 2 2 5 3 6 7 6 1 5 44 3 17 14 13 3 16 12 8 10 2 20 24 4 8 6 8 26 28 19 37 10

13% 13% 14% 25% 9% 9% 6% 9% 11% 10% 16% 17% 17% 10% 22% 13% 12% 20% 9% 22% 18% 6% 22% 18% 22% 15% 6% 13% 15% 13% 15% 24% 16% 8% 12% 27% 15% 10% 8% 21% 10% 19% 16% 19% 10% 9% 17% 13% 15% 14% 13%

* EFG* * * ** ** * * * NQ* ** N * ** Va* ** * ** ** ** * * ** ** ** h* * ** lm* * * ** o* ** * * * *

1-3 months (2) 67 52 15 16 24 18 8 2 - 34 13 15 6 43 11 4 57 10 2 8 1 7 6 4 3 10 21 - 6 65 2 9 16 39 4 7 14 19 26 1 43 22 2 5 6 21 36 47 20 52 16

19% 20% 17% 16% 21% 22% 24% 9% - 21% 17% 22% 13% 19% 18% 21% 19% 20% 27% 16% 5% 19% 26% 20% 12% 24% 21% - 19% 20% 10% 13% 18% 23% 17% 13% 18% 22% 22% 14% 21% 18% 7% 11% 9% 23% 23% 21% 16% 19% 20%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * s* s *

4-6 months (5) 66 52 13 22 22 15 5 3 - 29 17 9 11 49 10 2 61 6 1 8 - 10 5 5 6 7 22 - 3 60 6 13 16 30 8 7 16 15 27 2 43 21 3 4 12 23 28 45 22 50 17

19% 20% 15% 21% 19% 19% 14% 20% - 18% 23% 14% 24% 22% 16% 9% 20% 11% 17% 18% - 27% 22% 26% 21% 17% 22% - 8% 18% 30% 18% 18% 17% 37% 13% 20% 17% 23% 19% 21% 17% 11% 10% 18% 25% 18% 20% 17% 18% 21%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

7-12 months (9) 55 41 13 18 19 11 4 2 - 30 7 14 4 39 3 5 47 8 1 6 4 5 3 - 4 5 20 5 3 51 4 8 15 32 - 11 8 15 20 1 32 18 5 5 13 13 24 39 15 37 18

16% 16% 14% 18% 17% 14% 13% 9% - 18% 9% 21% 8% 17% 5% 29% 16% 15% 10% 12% 31% 13% 12% - 14% 12% 20% 75% 11% 15% 17% 11% 17% 19% - 18% 10% 17% 17% 10% 16% 14% 20% 11% 21% 14% 15% 18% 12% 13% 23%

* * * * ** ** * * * O * ** O * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

1-2 years (18) 45 34 11 11 12 14 2 3 2 22 9 10 5 24 10 4 38 7 - 7 1 4 2 1 5 5 17 - 3 44 1 8 12 25 1 6 13 14 13 - 28 12 5 9 8 11 17 28 17 36 9

13% 13% 12% 11% 11% 18% 8% 16% 41% 13% 11% 15% 10% 11% 17% 19% 13% 15% - 15% 5% 11% 9% 5% 20% 12% 17% - 10% 13% 5% 11% 13% 14% 5% 10% 16% 16% 11% - 14% 10% 19% 22% 13% 13% 11% 13% 13% 13% 12%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

3-5 years (48) 25 14 10 - 15 5 4 - 1 16 3 2 4 17 5 1 23 2 - 1 1 5 - 1 2 5 4 1 4 22 3 2 6 15 1 4 2 5 12 1 19 6 - - 7 6 12 17 8 20 5

7% 5% 11% - 13% 6% 12% - 21% 10% 4% 3% 8% 7% 9% 5% 8% 4% - 2% 11% 15% - 4% 7% 11% 4% 12% 15% 7% 12% 4% 7% 9% 6% 7% 3% 6% 10% 10% 9% 5% - - 11% 6% 8% 8% 6% 7% 6%

* * D D* D* ** ** * * * * ** * ** * ** Ta* ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

6-10 years (96) 14 8 6 3 1 7 2 - 2 6 3 2 4 9 3 - 12 2 1 4 4 1 - - - 1 2 - 3 14 1 6 2 5 2 1 3 3 5 2 5 6 3 3 2 2 6 7 7 13 1

4% 3% 7% 3% 1% 8% 7% - 28% 4% 4% 3% 8% 4% 5% - 4% 4% 9% 8% 30% 3% - - - 2% 2% - 9% 4% 4% 8% 2% 3% 9% 2% 4% 4% 4% 20% 3% 5% 12% 8% 4% 2% 4% 3% 6% 5% 1%

* * E* * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

More than 10 years (180) 13 9 2 - 4 3 2 4 - 4 5 2 3 10 1 - 11 2 2 1 - 2 - 2 - 1 4 - - 13 - 6 4 3 - 2 4 4 3 - 6 5 2 4 5 2 2 4 9 12 1

4% 3% 3% - 4% 3% 7% 22% - 2% 6% 3% 6% 4% 2% - 4% 4% 29% 3% - 7% - 11% - 2% 4% - - 4% - 8% 4% 2% - 3% 5% 5% 2% - 3% 4% 10% 9% 8% 3% 1% 2% 7% 4% 1%

* * * D* ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** h* * ** * * * ** * ** u* u* * v *

Don’t know 13 10 4 5 3 1 2 3 - 6 4 1 2 8 3 - 11 2 - 1 - - 2 1 1 2 5 - 1 12 1 2 4 6 1 * 6 3 4 - 6 6 1 4 3 3 3 6 7 12 2

4% 4% 4% 4% 3% 1% 7% 15% - 4% 5% 2% 3% 4% 5% - 4% 4% - 2% - - 9% 8% 4% 5% 5% - 3% 4% 7% 2% 5% 3% 7% 1% 7% 4% 3% - 3% 5% 6% 10% 5% 3% 2% 3% 6% 4% 2%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** u* * * *

Prefer not to say 6 4 2 2 3 - - - - 1 4 - 1 3 - 1 4 2 - 1 - - - 2 - - 1 - 3 6 - - 1 3 2 3 2 1 - 1 1 4 - - 1 2 3 2 3 5 1

2% 1% 2% 2% 3% - - - - * 5% - 2% 1% - 3% 1% 4% - 1% - - - 8% - - 1% - 9% 2% - - 2% 2% 7% 5% 2% 1% - 6% 1% 4% - - 2% 2% 2% 1% 3% 2% 1%

* * * * ** ** J* * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** m* * * ** * ** * * * *

NET: LESS THAN 12 MONTHS 236 179 54 82 76 52 18 8 1 109 49 49 29 152 36 14 202 34 5 32 7 23 19 12 18 30 68 5 16 221 15 47 61 114 14 41 49 58 82 6 138 84 13 21 37 64 114 160 76 175 61

67% 70% 61% 80% 66% 64% 59% 47% 11% 67% 64% 75% 62% 68% 62% 73% 67% 66% 62% 69% 54% 65% 82% 64% 68% 68% 68% 88% 54% 67% 72% 67% 68% 67% 66% 72% 63% 65% 69% 63% 68% 68% 53% 51% 58% 71% 73% 71% 59% 64% 77%

* EFG* * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * rs w x*

NET: MORE THAN 12 MONTHS 97 65 29 14 33 28 11 6 5 48 19 15 15 60 20 5 84 13 3 13 6 13 2 4 7 12 26 1 10 93 4 22 23 48 4 13 22 26 33 3 58 29 10 16 23 22 37 56 42 81 16

28% 25% 33% 13% 29% 35% 35% 38% 89% 29% 25% 23% 32% 27% 34% 24% 28% 26% 38% 28% 46% 35% 9% 20% 28% 27% 26% 12% 34% 28% 21% 31% 26% 28% 20% 23% 28% 30% 28% 31% 29% 23% 41% 39% 36% 24% 24% 25% 32% 30% 20%

* * D D* D* ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

NET: 1-5 YEARS 70 47 21 11 27 19 6 3 4 38 12 12 9 41 15 5 61 9 - 8 2 9 2 2 7 10 21 1 7 66 4 10 18 40 2 10 15 19 25 1 47 18 5 9 15 17 29 45 25 56 14

20% 18% 23% 11% 24% 24% 20% 16% 61% 23% 15% 18% 19% 18% 26% 24% 20% 18% - 18% 16% 26% 9% 9% 28% 23% 21% 12% 25% 20% 17% 15% 20% 23% 11% 17% 19% 21% 21% 10% 23% 15% 19% 22% 24% 19% 18% 20% 19% 20% 18%

* * D D* * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

NET: 6+ YEARS 27 17 8 3 6 9 5 4 2 10 8 3 7 19 5 - 23 4 3 5 4 3 - 2 - 2 5 - 3 27 1 12 5 8 2 3 7 8 8 2 11 11 5 7 7 5 8 11 17 25 2

8% 7% 9% 3% 5% 11% 15% 22% 28% 6% 10% 5% 14% 8% 8% - 8% 8% 38% 11% 30% 9% - 11% - 4% 5% - 9% 8% 4% 17% 6% 5% 9% 5% 9% 9% 7% 20% 5% 9% 21% 17% 12% 5% 5% 5% 13% 9% 3%

* * D* D* ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** h* * ** * * * ** * ** tu* * * v *

NET: 1-10 YEARS 84 56 27 14 28 26 9 3 5 44 15 13 12 50 18 5 73 11 1 12 6 10 2 2 7 11 23 1 10 80 4 16 19 45 4 11 18 22 30 3 52 24 8 12 18 19 35 52 32 69 15

24% 22% 30% 13% 25% 32% 27% 16% 89% 27% 19% 20% 26% 22% 31% 24% 24% 22% 9% 25% 46% 29% 9% 9% 28% 24% 23% 12% 34% 24% 21% 23% 21% 26% 20% 19% 23% 25% 26% 31% 26% 20% 31% 30% 27% 21% 22% 23% 25% 25% 19%

* * D* * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

NET: 10 YEARS+ 13 9 2 - 4 3 2 4 - 4 5 2 3 10 1 - 11 2 2 1 - 2 - 2 - 1 4 - - 13 - 6 4 3 - 2 4 4 3 - 6 5 2 4 5 2 2 4 9 12 1

4% 3% 3% - 4% 3% 7% 22% - 2% 6% 3% 6% 4% 2% - 4% 4% 29% 3% - 7% - 11% - 2% 4% - - 4% - 8% 4% 2% - 3% 5% 5% 2% - 3% 4% 10% 9% 8% 3% 1% 2% 7% 4% 1%

* * * D* ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** h* * ** * * * ** * ** u* u* * v *

Means (months) 20.10 18.05 22.50 8.09 20.28 22.41 32.10 52.07 43.97 18.60 23.45 14.54 28.30 21.48 19.28 9.72 20.30 18.88 62.63 19.77 38.16 26.74 4.89 30.05 10.31 16.37 17.74 12.76 22.23 20.41 14.94 29.61 18.62 17.15 17.17 16.75 20.80 21.95 19.24 28.34 18.10 20.09 36.90 33.10 30.68 16.42 14.88 15.37 28.74 22.37 12.53
* * D D* ** ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** h* * ** * * * ** * ** ** u* * v* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q2. How long had you been experiencing any problems from gambling before you FIRST spoke to someone?

All those who have ever spoken to someone about gambling problems

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 351 330 18 8 33 65 224 322 258 255 294 230 267 262 260 244 302 351 - - 351 - 233 99 99 72 60 55 60

Weighted base 352 334 16 8 30 76 220 325 256 253 296 225 268 260 259 235 300 352 - - 352 - 236 97 99 77 60 54 57

Less than a month (0.5) 47 43 4 2 3 23 15 41 27 24 39 15 29 26 22 17 33 47 - - 47 - 47 - 8 16 5 8 8

13% 13% 25% 28% 11% 30% 7% 13% 10% 9% 13% 7% 11% 10% 9% 7% 11% 13% - - 13% - 20% - 8% 20% 9% 14% 13%

** ** * GH* G LP LP IJLMNOPQ LOP LP LOP IJLMNOPQ X * * Y* * * *

1-3 months (2) 67 67 1 3 8 15 41 64 48 48 54 42 48 47 51 37 58 67 - - 67 - 67 - 22 13 14 8 10

19% 20% 6% 35% 27% 19% 19% 20% 19% 19% 18% 19% 18% 18% 20% 16% 19% 19% - - 19% - 29% - 22% 18% 23% 15% 17%

** ** * * P P P P P P X * * * * * *

4-6 months (5) 66 66 1 2 4 10 50 64 49 56 59 49 56 54 55 51 58 66 - - 66 - 66 - 22 11 11 11 12

19% 20% 4% 18% 12% 13% 23% 20% 19% 22% 20% 22% 21% 21% 21% 22% 19% 19% - - 19% - 28% - 22% 15% 18% 20% 21%

** ** * * H IQR I X * * * * * *

7-12 months (9) 55 53 2 - 2 12 39 53 43 43 51 42 46 45 42 45 52 55 - - 55 - 55 - 10 15 11 9 10

16% 16% 11% - 7% 16% 18% 16% 17% 17% 17% 19% 17% 17% 16% 19% 17% 16% - - 16% - 23% - 10% 19% 18% 17% 17%

** ** * * OR OR R X * * * * * *

1-2 years (18) 45 42 3 - 6 4 32 42 34 33 37 28 37 38 39 33 38 45 - - 45 - - 45 18 12 6 4 6

13% 12% 17% - 19% 5% 15% 13% 13% 13% 12% 13% 14% 15% 15% 14% 13% 13% - - 13% - - 47% 18% 15% 10% 7% 10%

** ** F* * F F KLQ W* * * * * *

3-5 years (48) 25 23 1 - 1 3 19 23 20 20 23 19 21 22 22 20 21 25 - - 25 - - 25 9 2 2 4 7

7% 7% 6% - 4% 3% 9% 7% 8% 8% 8% 9% 8% 8% 8% 9% 7% 7% - - 7% - - 25% 9% 3% 4% 7% 12%

** ** * * W* * * * * *

6-10 years (96) 14 10 3 - - 2 9 10 13 11 12 11 11 10 10 11 12 14 - - 14 - - 14 2 2 2 7 3

4% 3% 19% - - 2% 4% 3% 5% 4% 4% 5% 4% 4% 4% 5% 4% 4% - - 4% - - 15% 2% 2% 3% 13% 4%

** ** * * W* * * * YZ* *

More than 10 years (180) 13 13 - - - 5 8 13 12 9 11 10 12 9 8 12 13 13 - - 13 - - 13 3 2 4 1 2

4% 4% - - - 7% 3% 4% 5% 4% 4% 5% 4% 3% 3% 5% 4% 4% - - 4% - - 13% 3% 3% 7% 1% 4%

** ** * * NO O JKNO W* * * * * *

Don’t know 13 11 2 1 3 2 5 10 8 6 6 5 7 6 7 5 10 13 - - 13 - - - 6 3 2 2 1

4% 3% 12% 18% 12% 2% 2% 3% 3% 2% 2% 2% 3% 2% 3% 2% 3% 4% - - 4% - - - 6% 4% 3% 4% 1%

** ** GH* * P KP JKNP * * * * * *

Prefer not to say 6 6 - - 2 1 2 6 2 3 3 2 1 4 2 3 5 6 - - 6 - - - 1 1 4 1 -

2% 2% - - 8% 2% 1% 2% 1% 1% 1% 1% * 1% 1% 1% 2% 2% - - 2% - - - 1% 1% 6% 1% -

** ** GH* * M M M M IMO IMO * * * * * *

NET: LESS THAN 12 MONTHS 236 229 7 7 17 60 145 222 167 170 204 149 179 171 170 150 201 236 - - 236 - 236 - 61 55 41 36 39

67% 69% 45% 82% 58% 79% 66% 68% 65% 67% 69% 66% 67% 66% 66% 64% 67% 67% - - 67% - 100% - 62% 72% 68% 66% 68%

** ** * E* P IP X * * * * * *

NET: MORE THAN 12 MONTHS 97 88 7 - 7 13 68 88 80 74 82 69 81 79 79 77 84 97 - - 97 - - 97 32 18 14 16 17

28% 26% 42% - 23% 17% 31% 27% 31% 29% 28% 31% 30% 30% 31% 33% 28% 28% - - 28% - - 100% 32% 24% 23% 29% 30%

** ** * * FH KR JKQR W* * * * * *

NET: 1-5 YEARS 70 65 4 - 7 6 52 65 54 53 60 48 57 60 61 54 59 70 - - 70 - - 70 27 14 8 8 13

20% 19% 24% - 23% 8% 23% 20% 21% 21% 20% 21% 21% 23% 23% 23% 20% 20% - - 20% - - 72% 27% 18% 13% 15% 22%

** ** F* * FH F QR KQR QR W* * * * * *

NET: 6+ YEARS 27 23 3 - - 7 16 23 25 20 23 22 23 19 19 23 25 27 - - 27 - - 27 5 4 6 8 5

8% 7% 19% - - 9% 7% 7% 10% 8% 8% 10% 9% 7% 7% 10% 8% 8% - - 8% - - 28% 5% 5% 10% 14% 8%

** ** * * JKNOR NO JKNOR W* * * * * *

NET: 1-10 YEARS 84 75 7 - 7 8 60 75 68 64 72 59 69 70 71 65 71 84 - - 84 - - 84 28 16 10 15 15

24% 22% 42% - 23% 10% 27% 23% 26% 25% 24% 26% 26% 27% 27% 28% 24% 24% - - 24% - - 87% 29% 20% 16% 27% 26%

** ** * * FH F QR KQR KQR W* * * * * *

NET: 10 YEARS+ 13 13 - - - 5 8 13 12 9 11 10 12 9 8 12 13 13 - - 13 - - 13 3 2 4 1 2

4% 4% - - - 7% 3% 4% 5% 4% 4% 5% 4% 3% 3% 5% 4% 4% - - 4% - - 13% 3% 3% 7% 1% 4%

** ** * * NO O JKNO W* * * * * *

Means (months) 20.10 19.42 29.10 2.16 8.93 20.99 20.63 19.80 23.37 20.72 20.01 23.33 22.03 20.37 19.96 24.58 21.35 20.10 - - 20.10 - 4.16 58.74 18.82 15.72 23.84 23.67 22.34
** ** ** * JKNOR KNOR JKNOQR W* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q2. How long had you been experiencing any problems from gambling before you FIRST spoke to someone? (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER)

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Less than a month (0.5) 47 34 13 26 10 7 2 2 1 16 12 11 8 22 13 3 37 10 1 11 2 2 5 3 6 7 6 1 5 44 3 17 14 13 3 16 12 8 10 2 20 24 4 8 6 8 26 28 19 37 10

4% 5% 3% 9% 3% 3% 1% 1% 1% 4% 5% 4% 4% 3% 7% 4% 4% 5% 3% 8% 3% 2% 6% 4% 6% 4% 3% 2% 5% 4% 2% 6% 5% 3% 3% 8% 4% 3% 3% 4% 3% 6% 4% 4% 2% 3% 6% 5% 3% 4% 5%

EFGH * * * ** Va * * * * * * * * lm * * s

1-3 months (2) 67 52 15 16 24 18 8 2 - 34 13 15 6 43 11 4 57 10 2 8 1 7 6 4 3 10 21 - 6 65 2 9 16 39 4 7 14 19 26 1 43 22 2 5 6 21 36 47 20 52 16

6% 7% 4% 6% 7% 8% 5% 1% - 8% 5% 6% 3% 7% 6% 6% 6% 5% 9% 6% 1% 6% 8% 4% 3% 6% 10% - 6% 7% 2% 3% 5% 9% 4% 4% 5% 7% 9% 3% 7% 5% 2% 3% 2% 8% 9% 9% 3% 6% 8%

C H H * * M * ** * * * * Ub * * * f * j * * rs rs w

4-6 months (5) 66 52 13 22 22 15 5 3 - 29 17 9 11 49 10 2 61 6 1 8 - 10 5 5 6 7 22 - 3 60 6 13 16 30 8 7 16 15 27 2 43 21 3 4 12 23 28 45 22 50 17

6% 7% 3% 8% 7% 7% 3% 3% - 7% 7% 4% 6% 8% 5% 3% 7% 3% 6% 7% - 8% 7% 5% 6% 5% 10% - 3% 6% 5% 4% 6% 7% 10% 4% 6% 5% 9% 4% 7% 5% 3% 2% 4% 9% 7% 8% 4% 5% 9%

C * * R * R ** U * U U* * * Ubc * * * * j * * r w

7-12 months (9) 55 41 13 18 19 11 4 2 - 30 7 14 4 39 3 5 47 8 1 6 4 5 3 - 4 5 20 5 3 51 4 8 15 32 - 11 8 15 20 1 32 18 5 5 13 13 24 39 15 37 18

5% 6% 3% 7% 6% 5% 3% 1% - 8% 3% 5% 2% 6% 1% 8% 5% 4% 3% 4% 6% 4% 3% - 4% 3% 9% 10% 4% 5% 3% 3% 5% 7% - 5% 3% 6% 7% 2% 5% 4% 5% 3% 5% 5% 6% 7% 3% 4% 9%

* * KM O O* O ** X* * * * XZ X* * * fi * k * * w x

1-2 years (18) 45 34 11 11 12 14 2 3 2 22 9 10 5 24 10 4 38 7 - 7 1 4 2 1 5 5 17 - 3 44 1 8 12 25 1 6 13 14 13 - 28 12 5 9 8 11 17 28 17 36 9

4% 5% 3% 4% 4% 7% 2% 3% 5% 5% 3% 4% 2% 4% 5% 6% 4% 3% - 6% 1% 3% 3% 1% 5% 3% 8% - 3% 4% 1% 3% 4% 6% 1% 3% 4% 5% 4% - 5% 3% 5% 5% 3% 4% 4% 5% 3% 4% 5%

G * * * ** * * * * X * * * * * *

3-5 years (48) 25 14 10 - 15 5 4 - 1 16 3 2 4 17 5 1 23 2 - 1 1 5 - 1 2 5 4 1 4 22 3 2 6 15 1 4 2 5 12 1 19 6 - - 7 6 12 17 8 20 5

2% 2% 3% - 5% 2% 3% - 2% 4% 1% 1% 2% 3% 3% 1% 3% 1% - 1% 2% 4% - 1% 2% 3% 2% 2% 5% 2% 2% 1% 2% 3% 2% 2% 1% 2% 4% 2% 3% 1% - - 3% 2% 3% 3% 1% 2% 3%

DH D D * D* L * ** * * * * * * * f * k * * r

6-10 years (96) 14 8 6 3 1 7 2 - 2 6 3 2 4 9 3 - 12 2 1 4 4 1 - - - 1 2 - 3 14 1 6 2 5 2 1 3 3 5 2 5 6 3 3 2 2 6 7 7 13 1

1% 1% 2% 1% * 3% 2% - 3% 1% 1% 1% 2% 1% 2% - 1% 1% 3% 3% 6% 1% - - - * 1% - 3% 1% 1% 2% 1% 1% 2% 1% 1% 1% 2% 4% 1% 1% 3% 2% 1% 1% 2% 1% 1% 1% 1%

E * * * ** WXYZa* * * * * * * * * *

More than 10 years (180) 13 9 2 - 4 3 2 4 - 4 5 2 3 10 1 - 11 2 2 1 - 2 - 2 - 1 4 - - 13 - 6 4 3 - 2 4 4 3 - 6 5 2 4 5 2 2 4 9 12 1

1% 1% 1% - 1% 1% 2% 4% - 1% 2% 1% 1% 2% 1% - 1% 1% 10% 1% - 2% - 2% - 1% 2% - - 1% - 2% 1% 1% - 1% 1% 2% 1% - 1% 1% 3% 2% 2% 1% * 1% 2% 1% 1%

D D* * * ** * * * * * * * * * *

Don’t know 13 10 4 5 3 1 2 3 - 6 4 1 2 8 3 - 11 2 - 1 - - 2 1 1 2 5 - 1 12 1 2 4 6 1 * 6 3 4 - 6 6 1 4 3 3 3 6 7 12 2

1% 1% 1% 2% 1% * 2% 2% - 2% 2% 1% 1% 1% 1% - 1% 1% - 1% - - 3% 2% 1% 1% 2% - 1% 1% 1% 1% 1% 1% 2% * 2% 1% 1% - 1% 1% 2% 2% 1% 1% 1% 1% 1% 1% 1%

* * * ** * * * * * * * * * *

Prefer not to say 6 4 2 2 3 - - - - 1 4 - 1 3 - 1 4 2 - 1 - - - 2 - - 1 - 3 6 - - 1 3 2 3 2 1 - 1 1 4 - - 1 2 3 2 3 5 1

1% 1% * 1% 1% - - - - * 2% - 1% 1% - 1% * 1% - * - - - 2% - - * - 3% 1% - - * 1% 2% 1% 1% * - 1% * 1% - - * 1% 1% * 1% 1% *

* * * ** * * * * * Z* * f* * *

NET: LESS THAN 12 MONTHS 236 179 54 82 76 52 18 8 1 109 49 49 29 152 36 14 202 34 5 32 7 23 19 12 18 30 68 5 16 221 15 47 61 114 14 41 49 58 82 6 138 84 13 21 37 64 114 160 76 175 61

21% 25% 14% 30% 23% 24% 13% 8% 1% 27% 19% 19% 15% 24% 19% 21% 23% 15% 21% 25% 10% 20% 24% 13% 18% 19% 32% 11% 18% 22% 12% 16% 21% 26% 17% 20% 17% 21% 28% 13% 23% 20% 15% 12% 14% 25% 27% 30% 13% 19% 32%

C GHI GHI GHI I * * KLM R * R ** UX * U* * * UVXYZbc * * e * f * k * * rs rs w x

NET: MORE THAN 12 MONTHS 97 65 29 14 33 28 11 6 5 48 19 15 15 60 20 5 84 13 3 13 6 13 2 4 7 12 26 1 10 93 4 22 23 48 4 13 22 26 33 3 58 29 10 16 23 22 37 56 42 81 16

9% 9% 7% 5% 10% 13% 8% 6% 11% 12% 8% 6% 8% 9% 11% 7% 9% 6% 13% 10% 9% 11% 3% 4% 7% 7% 13% 2% 11% 9% 4% 7% 8% 11% 5% 6% 8% 9% 11% 7% 10% 7% 11% 9% 8% 8% 9% 10% 7% 9% 8%

D D * * L * ** * * * * WXb * * * * * *

NET: 1-5 YEARS 70 47 21 11 27 19 6 3 4 38 12 12 9 41 15 5 61 9 - 8 2 9 2 2 7 10 21 1 7 66 4 10 18 40 2 10 15 19 25 1 47 18 5 9 15 17 29 45 25 56 14

6% 7% 5% 4% 8% 9% 4% 3% 7% 9% 5% 5% 4% 6% 8% 7% 7% 4% - 6% 3% 8% 3% 2% 7% 6% 10% 2% 8% 7% 3% 3% 6% 9% 3% 5% 5% 7% 9% 2% 8% 4% 5% 5% 6% 7% 7% 8% 4% 6% 7%

D * * KLM * ** * * * * X * * * f * * p * w

NET: 6+ YEARS 27 17 8 3 6 9 5 4 2 10 8 3 7 19 5 - 23 4 3 5 4 3 - 2 - 2 5 - 3 27 1 12 5 8 2 3 7 8 8 2 11 11 5 7 7 5 8 11 17 25 2

2% 2% 2% 1% 2% 4% 3% 4% 3% 2% 3% 1% 3% 3% 2% - 3% 2% 13% 4% 6% 3% - 2% - 1% 3% - 3% 3% 1% 4% 2% 2% 2% 1% 2% 3% 3% 4% 2% 3% 6% 4% 3% 2% 2% 2% 3% 3% 1%

D * * * ** WY* * * * * * * * * o*

NET: 1-10 YEARS 84 56 27 14 28 26 9 3 5 44 15 13 12 50 18 5 73 11 1 12 6 10 2 2 7 11 23 1 10 80 4 16 19 45 4 11 18 22 30 3 52 24 8 12 18 19 35 52 32 69 15

8% 8% 7% 5% 9% 12% 6% 3% 11% 11% 6% 5% 6% 8% 10% 7% 8% 5% 3% 9% 9% 9% 3% 2% 7% 7% 11% 2% 11% 8% 4% 5% 7% 10% 5% 5% 6% 8% 10% 7% 9% 6% 9% 7% 7% 7% 8% 10% 6% 8% 8%

DH * * KL * ** X * * * * WX * X* * f * * * w

NET: 10 YEARS+ 13 9 2 - 4 3 2 4 - 4 5 2 3 10 1 - 11 2 2 1 - 2 - 2 - 1 4 - - 13 - 6 4 3 - 2 4 4 3 - 6 5 2 4 5 2 2 4 9 12 1

1% 1% 1% - 1% 1% 2% 4% - 1% 2% 1% 1% 2% 1% - 1% 1% 10% 1% - 2% - 2% - 1% 2% - - 1% - 2% 1% 1% - 1% 1% 2% 1% - 1% 1% 3% 2% 2% 1% * 1% 2% 1% 1%

D D* * * ** * * * * * * * * * *

Mean 20.10 18.05 22.50 8.09 20.28 22.41 32.10 52.07 43.97 18.60 23.45 14.54 28.30 21.48 19.28 9.72 20.30 18.88 62.63 19.77 38.16 26.74 4.89 30.05 10.31 16.37 17.74 12.76 22.23 20.41 14.94 29.61 18.62 17.15 17.17 16.75 20.80 21.95 19.24 28.34 18.10 20.09 36.90 33.10 30.68 16.42 14.88 15.37 28.74 22.37 12.53
* * D D* ** ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** h* * ** * * * ** * ** ** u* * v* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q2. How long had you been experiencing any problems from gambling before you FIRST spoke to someone? (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER)

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Less than a month (0.5) 47 43 4 2 3 23 15 41 27 24 39 15 29 26 22 17 33 47 - - 47 - 47 - 8 16 5 8 8

4% 4% 11% 6% 1% 8% 4% 4% 4% 4% 5% 3% 5% 5% 4% 4% 4% 4% - - 13% - 20% - 3% 6% 2% 4% 4%

* E* EGH E E LP V X *

1-3 months (2) 67 67 1 3 8 15 41 64 48 48 54 42 48 47 51 37 58 67 - - 67 - 67 - 22 13 14 8 10

6% 6% 2% 7% 2% 5% 10% 6% 8% 9% 7% 9% 8% 8% 9% 8% 7% 6% - - 19% - 29% - 8% 5% 6% 4% 5%

* * EH E R KR KPQR R R KQR R V X *

4-6 months (5) 66 66 1 2 4 10 50 64 49 56 59 49 56 54 55 51 58 66 - - 66 - 66 - 22 11 11 11 12

6% 6% 1% 4% 1% 4% 12% 6% 8% 10% 8% 11% 9% 9% 10% 11% 7% 6% - - 19% - 28% - 8% 5% 5% 6% 7%

* * E EFH E R IKQR R IKQR KQR KQR IKQR IKQR R V X *

7-12 months (9) 55 53 2 - 2 12 39 53 43 43 51 42 46 45 42 45 52 55 - - 55 - 55 - 10 15 11 9 10

5% 5% 5% - 1% 4% 9% 5% 7% 8% 7% 10% 8% 8% 8% 9% 6% 5% - - 16% - 23% - 4% 6% 5% 5% 5%

* * E EFH E R R R IJKMOQR R R R IJKMOQR R V X *

1-2 years (18) 45 42 3 - 6 4 32 42 34 33 37 28 37 38 39 33 38 45 - - 45 - - 45 18 12 6 4 6

4% 4% 7% - 2% 1% 8% 4% 6% 6% 5% 6% 6% 7% 7% 7% 5% 4% - - 13% - - 47% 7% 5% 3% 2% 3%

* * EFH EF R R KQR KQR KQR KQR KQR V W* ab

3-5 years (48) 25 23 1 - 1 3 19 23 20 20 23 19 21 22 22 20 21 25 - - 25 - - 25 9 2 2 4 7

2% 2% 3% - * 1% 5% 2% 3% 4% 3% 4% 3% 4% 4% 4% 3% 2% - - 7% - - 25% 4% 1% 1% 2% 4%

* * EFH E R R R KQR R QR QR KQR V W*

6-10 years (96) 14 10 3 - - 2 9 10 13 11 12 11 11 10 10 11 12 14 - - 14 - - 14 2 2 2 7 3

1% 1% 8% - - 1% 2% 1% 2% 2% 2% 3% 2% 2% 2% 2% 2% 1% - - 4% - - 15% 1% 1% 1% 4% 1%

B* * EH E R KQR R V W* YZ

More than 10 years (180) 13 13 - - - 5 8 13 12 9 11 10 12 9 8 12 13 13 - - 13 - - 13 3 2 4 1 2

1% 1% - - - 2% 2% 1% 2% 2% 1% 2% 2% 2% 1% 3% 2% 1% - - 4% - - 13% 1% 1% 2% * 1%

* * E E E R R R JKNOR V W*

Don’t know 13 11 2 1 3 2 5 10 8 6 6 5 7 6 7 5 10 13 - - 13 - - - 6 3 2 2 1

1% 1% 5% 4% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - - 4% - - - 2% 1% 1% 1% *

B* * V *

Prefer not to say 6 6 - - 2 1 2 6 2 3 3 2 1 4 2 3 5 6 - - 6 - - - 1 1 4 1 -

1% 1% - - 1% 1% * 1% * * * * * 1% * 1% 1% 1% - - 2% - - - * * 2% * -

* * M M M V *

NET: LESS THAN 12 MONTHS 236 229 7 7 17 60 145 222 167 170 204 149 179 171 170 150 201 236 - - 236 - 236 - 61 55 41 36 39

21% 21% 19% 17% 5% 22% 35% 22% 27% 31% 26% 34% 30% 30% 31% 32% 25% 21% - - 67% - 100% - 24% 22% 18% 19% 22%

* E* E DEFH E R IKQR R IKMNQR KQR IKQR IKQR IKQR R V X *

NET: MORE THAN 12 MONTHS 97 88 7 - 7 13 68 88 80 74 82 69 81 79 79 77 84 97 - - 97 - - 97 32 18 14 16 17

9% 8% 18% - 2% 5% 16% 9% 13% 13% 11% 16% 13% 14% 14% 16% 10% 9% - - 28% - - 100% 12% 7% 6% 8% 10%

B* * DEFH EF KQR KQR R IJKQR KQR KQR KQR IJKMNQR R V W* a

NET: 1-5 YEARS 70 65 4 - 7 6 52 65 54 53 60 48 57 60 61 54 59 70 - - 70 - - 70 27 14 8 8 13

6% 6% 10% - 2% 2% 12% 6% 9% 10% 8% 11% 10% 10% 11% 11% 7% 6% - - 20% - - 72% 10% 6% 4% 4% 7%

* * DEFH EF R KQR R KQR KQR KQR IKQR IKMQR R V W* ab

NET: 6+ YEARS 27 23 3 - - 7 16 23 25 20 23 22 23 19 19 23 25 27 - - 27 - - 27 5 4 6 8 5

2% 2% 8% - - 3% 4% 2% 4% 4% 3% 5% 4% 3% 3% 5% 3% 2% - - 8% - - 28% 2% 2% 3% 4% 3%

B* * E EH E KR R KNOQR R JKNOQR R V W*

NET: 1-10 YEARS 84 75 7 - 7 8 60 75 68 64 72 59 69 70 71 65 71 84 - - 84 - - 84 28 16 10 15 15

8% 7% 18% - 2% 3% 14% 7% 11% 12% 9% 13% 11% 12% 13% 14% 9% 8% - - 24% - - 87% 11% 6% 4% 8% 8%

B* * DEFH EF KQR KQR R IKQR KQR KQR KQR IJKMQR R V W* a

NET: 10 YEARS+ 13 13 - - - 5 8 13 12 9 11 10 12 9 8 12 13 13 - - 13 - - 13 3 2 4 1 2

1% 1% - - - 2% 2% 1% 2% 2% 1% 2% 2% 2% 1% 3% 2% 1% - - 4% - - 13% 1% 1% 2% * 1%

* * E E E R R R JKNOR V W*

Mean 20.10 19.42 29.10 2.16 8.93 20.99 20.63 19.80 23.37 20.72 20.01 23.33 22.03 20.37 19.96 24.58 21.35 20.10 - - 20.10 - 4.16 58.74 18.82 15.72 23.84 23.67 22.34
** ** ** * JKNOR KNOR JKNOQR W* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q3. Do you think it would have been better, or worse, for you to speak to someone sooner about the problems you were experiencing from gambling? Or would it have made no difference.

All those who have ever spoken to someone about gambling problems

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 351 251 93 82 126 88 35 14 6 183 70 47 51 233 50 16 299 52 9 46 15 36 26 19 21 41 104 6 28 332 19 51 60 224 16 54 69 84 134 10 218 109 24 33 62 96 160 234 117 269 82

Weighted base 352 257 88 103 115 80 31 17 6 164 76 66 47 224 59 19 301 51 8 47 13 36 23 19 26 44 100 6 30 332 21 71 90 171 21 57 78 88 119 10 203 124 25 41 64 91 157 224 128 273 79

Much better 115 90 24 29 37 31 13 4 1 65 19 19 12 80 12 10 102 13 3 14 4 13 1 6 6 18 40 4 7 111 5 22 25 64 4 9 20 23 62 2 73 36 6 7 16 39 54 88 27 98 17

33% 35% 28% 29% 32% 38% 41% 25% 18% 40% 26% 29% 25% 36% 21% 51% 34% 26% 44% 31% 26% 36% 6% 33% 23% 40% 39% 59% 22% 33% 23% 32% 28% 37% 17% 15% 26% 26% 52% 21% 36% 29% 24% 18% 25% 42% 34% 39% 21% 36% 21%

* * * * ** ** K * * * * ** O * ** * ** * ** ** ** * * ** ** ** * * ** * * * jkl ** * ** * * rs* w y *

Slightly better 108 77 30 30 34 25 9 7 3 46 29 18 15 69 17 5 92 16 2 9 5 8 14 2 7 15 29 1 14 104 4 21 21 55 11 21 28 27 28 3 61 39 8 16 21 27 44 71 37 80 28

31% 30% 34% 29% 29% 30% 30% 40% 59% 28% 38% 27% 32% 31% 29% 28% 30% 32% 26% 20% 41% 23% 63% 13% 25% 34% 29% 12% 47% 31% 20% 30% 24% 32% 51% 38% 36% 31% 24% 34% 30% 32% 32% 40% 32% 30% 28% 32% 29% 29% 35%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

Would have made no difference 67 48 16 27 22 9 5 3 1 27 11 15 14 34 18 2 53 14 1 16 4 8 1 3 7 7 14 1 5 62 5 20 22 25 1 16 15 22 12 2 30 31 6 13 11 10 33 29 38 49 17

19% 19% 19% 26% 19% 11% 16% 19% 22% 16% 15% 23% 29% 15% 30% 8% 18% 28% 9% 35% 33% 22% 3% 17% 28% 16% 14% 15% 15% 19% 24% 28% 24% 14% 5% 27% 19% 25% 10% 24% 15% 25% 25% 33% 17% 11% 21% 13% 29% 18% 22%

* F* * * ** ** * * J* NQ* ** N N* ** a* ** * ** ** ** * * ** ** ** h* * ** m* * m* ** o* ** t* * * v *

Slightly worse 26 17 7 7 11 5 3 1 - 15 3 5 3 17 4 2 22 4 1 2 - 4 2 1 3 2 11 - 1 24 2 2 8 15 1 4 7 4 8 2 17 7 3 2 10 7 8 14 12 14 12

7% 6% 8% 7% 9% 6% 8% 6% - 9% 4% 8% 5% 8% 6% 8% 7% 8% 9% 5% - 10% 7% 3% 11% 4% 11% - 4% 7% 8% 3% 9% 9% 6% 8% 9% 5% 7% 21% 8% 5% 11% 4% 16% 7% 5% 6% 10% 5% 15%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * u* * x*

Much worse 15 12 3 4 6 5 - 2 - 5 4 3 4 8 5 1 14 2 1 3 - 3 1 3 2 1 2 - - 14 2 2 6 7 - 3 3 5 4 - 11 3 1 1 5 3 7 10 6 14 1

4% 5% 3% 4% 5% 6% - 10% - 3% 5% 4% 9% 4% 8% 5% 5% 3% 12% 6% - 8% 4% 18% 7% 1% 2% - - 4% 8% 2% 7% 4% - 6% 3% 6% 3% - 6% 3% 3% 2% 7% 3% 5% 4% 5% 5% 2%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

Don’t know 18 13 5 6 4 6 1 - - 5 7 5 - 13 4 - 17 1 - 2 - - 2 3 2 2 3 1 4 15 3 4 5 5 4 4 4 5 5 - 9 7 1 1 1 4 11 9 9 15 3

5% 5% 6% 6% 3% 8% 5% - - 3% 10% 8% - 6% 6% - 5% 3% - 3% - - 10% 16% 7% 4% 3% 13% 12% 4% 17% 5% 6% 3% 21% 6% 5% 6% 4% - 4% 6% 6% 2% 2% 5% 7% 4% 7% 5% 4%

* * * * ** ** M* * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

Prefer not to say 2 1 2 - 2 - - - - 1 2 - - 2 - - 2 - - - - - 2 - - - 1 - - 2 - - 2 1 - - 2 1 - - 2 - - - 1 2 - 2 - 2 -

1% * 2% - 2% - - - - * 2% - - 1% - - 1% - - - - - 7% - - - 1% - - 1% - - 2% * - - 2% 1% - - 1% - - - 1% 2% - 1% - 1% -

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

NET: BETTER 223 167 54 60 71 55 22 11 5 111 48 37 27 150 30 15 194 29 5 24 9 21 16 8 13 33 69 4 21 215 9 44 47 119 14 30 48 50 90 5 134 76 14 24 36 66 97 159 64 179 45

63% 65% 62% 58% 62% 69% 70% 65% 78% 68% 64% 56% 57% 67% 50% 79% 64% 58% 70% 51% 67% 60% 69% 46% 48% 74% 69% 72% 69% 65% 43% 62% 52% 69% 68% 53% 62% 57% 75% 55% 66% 61% 55% 59% 57% 72% 62% 71% 50% 65% 56%

* * * * ** ** * * * O * ** O * ** * ** * ** ** ** T* T* ** ** ** * * g ** * * * jl ** * ** * * * w *

NET: WORSE 41 29 10 11 16 10 3 3 - 20 7 8 7 25 8 2 36 6 2 5 - 7 3 4 5 2 14 - 1 38 3 4 15 22 1 8 10 10 12 2 28 10 3 2 15 10 15 23 18 28 14

12% 11% 12% 10% 14% 12% 8% 16% - 12% 9% 13% 14% 11% 14% 13% 12% 11% 21% 11% - 18% 11% 21% 17% 5% 14% - 4% 11% 17% 5% 16% 13% 6% 14% 12% 11% 10% 21% 14% 8% 14% 6% 23% 11% 9% 10% 14% 10% 17%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * ru* * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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GB adults aged 18-75

Q3. Do you think it would have been better, or worse, for you to speak to someone sooner about the problems you were experiencing from gambling? Or would it have made no difference.

All those who have ever spoken to someone about gambling problems

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 351 330 18 8 33 65 224 322 258 255 294 230 267 262 260 244 302 351 - - 351 - 233 99 99 72 60 55 60

Weighted base 352 334 16 8 30 76 220 325 256 253 296 225 268 260 259 235 300 352 - - 352 - 236 97 99 77 60 54 57

Much better 115 109 5 2 7 32 68 107 90 86 95 76 93 85 84 81 101 115 - - 115 - 72 41 38 22 10 21 23

33% 33% 33% 26% 24% 43% 31% 33% 35% 34% 32% 34% 35% 33% 33% 35% 34% 33% - - 33% - 30% 42% 39% 28% 17% 38% 40%

** ** * * * a* * * a* a*

Slightly better 108 104 3 1 13 24 67 103 84 76 93 66 80 81 79 73 93 108 - - 108 - 73 27 26 26 23 15 15

31% 31% 21% 9% 42% 31% 30% 32% 33% 30% 31% 29% 30% 31% 31% 31% 31% 31% - - 31% - 31% 27% 27% 34% 39% 27% 26%

** ** * * LM * * * * * *

Would have made no difference 67 62 4 4 9 10 40 58 36 46 56 38 43 45 46 34 51 67 - - 67 - 47 19 16 18 11 8 13

19% 19% 24% 47% 29% 13% 18% 18% 14% 18% 19% 17% 16% 17% 18% 15% 17% 19% - - 19% - 20% 19% 16% 23% 18% 15% 23%

** ** * * IP IMP IP IP IP I IMPQ * * * * * *

Slightly worse 26 24 2 - - 2 22 24 19 23 23 23 23 21 23 23 25 26 - - 26 - 22 4 6 3 8 5 3

7% 7% 11% - - 3% 10% 7% 7% 9% 8% 10% 9% 8% 9% 10% 8% 7% - - 7% - 9% 4% 6% 4% 13% 10% 6%

** ** * * H IKNR IKNR * * * * * *

Much worse 15 15 - - - 1 15 15 15 15 13 14 15 15 15 14 15 15 - - 15 - 10 5 6 3 4 2 1

4% 5% - - - 1% 7% 5% 6% 6% 4% 6% 6% 6% 6% 6% 5% 4% - - 4% - 4% 5% 6% 3% 6% 4% 2%

** ** * * H K K KR * * * * * *

Don’t know 18 16 2 1 1 4 9 15 11 7 14 8 12 11 11 9 12 18 - - 18 - 11 3 6 4 3 3 2

5% 5% 10% 18% 5% 5% 4% 5% 4% 3% 5% 4% 4% 4% 4% 4% 4% 5% - - 5% - 5% 3% 6% 5% 5% 5% 3%

** ** * * J J J J J J J JQ * * * * * *

Prefer not to say 2 2 - - - 2 - 2 2 - 2 - 2 1 - - 2 2 - - 2 - 2 - - 2 1 - -

1% 1% - - - 3% - 1% 1% - 1% - 1% * - - 1% 1% - - 1% - 1% - - 2% 1% - -

** ** * G* G JLOP JLOP JLOP JLOP JLOP JLOP * * * * * *

NET: BETTER 223 213 9 3 20 56 134 210 174 162 188 142 173 166 164 154 194 223 - - 223 - 145 67 65 48 34 35 38

63% 64% 54% 35% 66% 74% 61% 65% 68% 64% 64% 63% 64% 64% 63% 66% 65% 63% - - 63% - 61% 69% 65% 62% 56% 65% 66%

** ** * * JKLMNOR * * * * * *

NET: WORSE 41 40 2 - - 3 37 40 34 37 36 37 39 36 38 37 41 41 - - 41 - 32 9 12 5 11 8 4

12% 12% 11% - - 4% 17% 12% 13% 15% 12% 16% 14% 14% 15% 16% 14% 12% - - 12% - 14% 9% 12% 7% 19% 14% 8%

** ** * * EFH EF KR IKQR KR KR IKR R * * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q3. Do you think it would have been better, or worse, for you to speak to someone sooner about the problems you were experiencing from gambling? Or would it have made no difference (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER)

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Much better 115 90 24 29 37 31 13 4 1 65 19 19 12 80 12 10 102 13 3 14 4 13 1 6 6 18 40 4 7 111 5 22 25 64 4 9 20 23 62 2 73 36 6 7 16 39 54 88 27 98 17

10% 13% 6% 11% 11% 14% 9% 4% 2% 16% 8% 7% 6% 12% 7% 15% 11% 6% 15% 11% 5% 11% 2% 7% 6% 11% 19% 8% 7% 11% 4% 7% 9% 14% 5% 4% 7% 8% 21% 4% 12% 9% 7% 4% 6% 15% 13% 16% 5% 11% 9%

C H HI * * KLM OR R* OR ** W * W * * * W UWXYc * * e * fgi * jkln * * rs rs w

Slightly better 108 77 30 30 34 25 9 7 3 46 29 18 15 69 17 5 92 16 2 9 5 8 14 2 7 15 29 1 14 104 4 21 21 55 11 21 28 27 28 3 61 39 8 16 21 27 44 71 37 80 28

10% 11% 8% 11% 10% 11% 7% 6% 7% 12% 11% 7% 8% 11% 9% 8% 10% 7% 9% 7% 8% 7% 19% 3% 7% 9% 14% 2% 15% 10% 3% 7% 7% 12% 13% 10% 10% 10% 9% 7% 10% 9% 9% 10% 8% 10% 11% 13% 6% 9% 14%

* * * ** * TVXYb* * * Xb * Xb* e * f * * * w x

Would have made no difference 67 48 16 27 22 9 5 3 1 27 11 15 14 34 18 2 53 14 1 16 4 8 1 3 7 7 14 1 5 62 5 20 22 25 1 16 15 22 12 2 30 31 6 13 11 10 33 29 38 49 17

6% 7% 4% 10% 7% 4% 4% 3% 3% 7% 4% 6% 7% 5% 9% 2% 6% 6% 3% 13% 6% 7% 1% 4% 7% 4% 7% 2% 5% 6% 4% 6% 8% 6% 1% 8% 5% 8% 4% 5% 5% 7% 7% 8% 4% 4% 8% 5% 7% 5% 9%

FG * * * ** WXZ * * * * * * * * * * t

Slightly worse 26 17 7 7 11 5 3 1 - 15 3 5 3 17 4 2 22 4 1 2 - 4 2 1 3 2 11 - 1 24 2 2 8 15 1 4 7 4 8 2 17 7 3 2 10 7 8 14 12 14 12

2% 2% 2% 2% 3% 2% 2% 1% - 4% 1% 2% 1% 3% 2% 2% 2% 2% 3% 2% - 3% 2% 1% 3% 1% 5% - 1% 2% 1% 1% 3% 3% 2% 2% 2% 2% 3% 4% 3% 2% 3% 1% 4% 3% 2% 3% 2% 2% 6%

* * * ** * * * * Z * * * f * * * x

Much worse 15 12 3 4 6 5 - 2 - 5 4 3 4 8 5 1 14 2 1 3 - 3 1 3 2 1 2 - - 14 2 2 6 7 - 3 3 5 4 - 11 3 1 1 5 3 7 10 6 14 1

1% 2% 1% 1% 2% 2% - 2% - 1% 2% 1% 2% 1% 2% 1% 2% 1% 4% 2% - 2% 1% 4% 2% * 1% - - 1% 1% 1% 2% 2% - 2% 1% 2% 1% - 2% 1% 1% 1% 2% 1% 2% 2% 1% 2% 1%

* * * ** * * * * * * * * * *

Don’t know 18 13 5 6 4 6 1 - - 5 7 5 - 13 4 - 17 1 - 2 - - 2 3 2 2 3 1 4 15 3 4 5 5 4 4 4 5 5 - 9 7 1 1 1 4 11 9 9 15 3

2% 2% 1% 2% 1% 3% 1% - - 1% 3% 2% - 2% 2% - 2% 1% - 1% - - 3% 3% 2% 1% 1% 2% 4% 1% 3% 1% 2% 1% 6% 2% 1% 2% 2% - 2% 2% 2% 1% 1% 2% 3% 2% 1% 2% 2%

* * M * ** * * * * * * * fh* * *

Prefer not to say 2 1 2 - 2 - - - - 1 2 - - 2 - - 2 - - - - - 2 - - - 1 - - 2 - - 2 1 - - 2 1 - - 2 - - - 1 2 - 2 - 2 -

* * * - 1% - - - - * 1% - - * - - * - - - - - 2% - - - * - - * - - 1% * - - 1% * - - * - - - * 1% - * - * -

* * * ** * * * * * * * * * *

NET: BETTER 223 167 54 60 71 55 22 11 5 111 48 37 27 150 30 15 194 29 5 24 9 21 16 8 13 33 69 4 21 215 9 44 47 119 14 30 48 50 90 5 134 76 14 24 36 66 97 159 64 179 45

20% 23% 14% 21% 22% 25% 15% 11% 9% 28% 19% 14% 13% 23% 16% 23% 22% 13% 24% 19% 13% 18% 21% 10% 13% 20% 33% 9% 22% 22% 7% 14% 16% 27% 18% 15% 17% 18% 30% 12% 22% 18% 15% 14% 14% 25% 23% 30% 11% 19% 23%

C H H GHI * * KLM R * R ** * * * * X TUVXYZb * X* e * fg * jkln * * rs rs w

NET: WORSE 41 29 10 11 16 10 3 3 - 20 7 8 7 25 8 2 36 6 2 5 - 7 3 4 5 2 14 - 1 38 3 4 15 22 1 8 10 10 12 2 28 10 3 2 15 10 15 23 18 28 14

4% 4% 3% 4% 5% 4% 2% 3% - 5% 3% 3% 3% 4% 4% 4% 4% 3% 7% 4% - 6% 3% 4% 5% 1% 6% - 1% 4% 3% 1% 5% 5% 2% 4% 3% 3% 4% 4% 5% 2% 4% 1% 5% 4% 4% 4% 3% 3% 7%

* * * ** * * * * UZ * * * f f * * * x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q3. Do you think it would have been better, or worse, for you to speak to someone sooner about the problems you were experiencing from gambling? Or would it have made no difference (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER)

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Much better 115 109 5 2 7 32 68 107 90 86 95 76 93 85 84 81 101 115 - - 115 - 72 41 38 22 10 21 23

10% 10% 14% 5% 2% 12% 16% 10% 15% 15% 12% 17% 15% 15% 15% 17% 13% 10% - - 33% - 30% 42% 15% 9% 5% 11% 13%

* * E EH E KQR KQR R KQR KQR KQR KQR IKNQR R V * a a a

Slightly better 108 104 3 1 13 24 67 103 84 76 93 66 80 81 79 73 93 108 - - 108 - 73 27 26 26 23 15 15

10% 10% 9% 2% 4% 9% 16% 10% 14% 14% 12% 15% 13% 14% 14% 15% 12% 10% - - 31% - 31% 27% 10% 11% 10% 8% 8%

* * E DEFH E QR QR R KQR R KQR KQR KMQR R V *

Would have made no difference 67 62 4 4 9 10 40 58 36 46 56 38 43 45 46 34 51 67 - - 67 - 47 19 16 18 11 8 13

6% 6% 10% 10% 3% 4% 9% 6% 6% 8% 7% 9% 7% 8% 8% 7% 6% 6% - - 19% - 20% 19% 6% 7% 5% 4% 7%

* E* EFH E IQR R IQR IQR IQR V *

Slightly worse 26 24 2 - - 2 22 24 19 23 23 23 23 21 23 23 25 26 - - 26 - 22 4 6 3 8 5 3

2% 2% 5% - - 1% 5% 2% 3% 4% 3% 5% 4% 4% 4% 5% 3% 2% - - 7% - 9% 4% 2% 1% 3% 3% 2%

* * EFH E R IKMNQR R R KR IKNQR R V *

Much worse 15 15 - - - 1 15 15 15 15 13 14 15 15 15 14 15 15 - - 15 - 10 5 6 3 4 2 1

1% 1% - - - * 4% 2% 2% 3% 2% 3% 3% 3% 3% 3% 2% 1% - - 4% - 4% 5% 2% 1% 2% 1% 1%

* * EFH EF R KR KQR KR KR KR KR R V *

Don’t know 18 16 2 1 1 4 9 15 11 7 14 8 12 11 11 9 12 18 - - 18 - 11 3 6 4 3 3 2

2% 2% 4% 4% * 2% 2% 1% 2% 1% 2% 2% 2% 2% 2% 2% 2% 2% - - 5% - 5% 3% 2% 2% 1% 2% 1%

* E* J V *

Prefer not to say 2 2 - - - 2 - 2 2 - 2 - 2 1 - - 2 2 - - 2 - 2 - - 2 1 - -

* * - - - 1% - * * - * - * * - - * * - - 1% - 1% - - 1% * - -

* * JOP JOP JLOP JOP V *

NET: BETTER 223 213 9 3 20 56 134 210 174 162 188 142 173 166 164 154 194 223 - - 223 - 145 67 65 48 34 35 38

20% 20% 22% 7% 6% 21% 32% 20% 28% 29% 24% 32% 29% 29% 30% 33% 24% 20% - - 63% - 61% 69% 25% 19% 15% 18% 21%

* * E DEFH E KQR KQR R IKMNQR KQR KQR KQR IJKMNOQR R V * a

NET: WORSE 41 40 2 - - 3 37 40 34 37 36 37 39 36 38 37 41 41 - - 41 - 32 9 12 5 11 8 4

4% 4% 5% - - 1% 9% 4% 5% 7% 5% 8% 6% 6% 7% 8% 5% 4% - - 12% - 14% 9% 5% 2% 5% 4% 2%

* * EFH EF R KQR R IKMNQR KQR KR KQR IKQR R V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q4. How old were you when you FIRST spoke to someone about any problems you were experiencing from gambling?

All those who have ever spoken to someone about gambling problems

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 351 251 93 82 126 88 35 14 6 183 70 47 51 233 50 16 299 52 9 46 15 36 26 19 21 41 104 6 28 332 19 51 60 224 16 54 69 84 134 10 218 109 24 33 62 96 160 234 117 269 82

Weighted base 352 257 88 103 115 80 31 17 6 164 76 66 47 224 59 19 301 51 8 47 13 36 23 19 26 44 100 6 30 332 21 71 90 171 21 57 78 88 119 10 203 124 25 41 64 91 157 224 128 273 79

Under 18 22 16 5 10 8 2 2 - - 8 5 3 6 13 1 1 15 7 1 3 - 1 3 2 1 4 6 - 1 22 - 3 6 11 3 5 2 4 11 1 11 10 2 3 5 6 9 15 7 15 7

6% 6% 5% 10% 7% 3% 5% - - 5% 6% 4% 13% 6% 2% 5% 5% 14% 9% 7% - 2% 13% 10% 5% 9% 6% - 3% 7% - 4% 6% 6% 13% 8% 2% 4% 9% 10% 5% 8% 7% 6% 8% 6% 6% 7% 5% 6% 8%

* * * * ** ** * * J* * ** OQ* ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

18-24 136 104 29 80 42 11 1 2 1 53 31 39 13 84 23 9 117 20 1 14 6 10 6 8 14 24 37 4 11 127 9 32 44 54 5 26 37 36 34 3 66 65 5 17 19 36 64 80 56 99 37

39% 40% 33% 78% 36% 13% 4% 9% 11% 32% 41% 59% 28% 38% 40% 46% 39% 39% 19% 30% 48% 28% 28% 46% 55% 54% 36% 61% 36% 38% 44% 46% 49% 32% 26% 45% 47% 41% 28% 34% 33% 53% 20% 43% 30% 40% 41% 36% 44% 36% 47%

* EFG* FG * * ** ** * JM* * * ** * ** * ** * ** ** ** TV* * ** ** ** * h* ** m* m* * ** o* ** * * * *

25-34 99 71 26 - 60 31 5 3 - 56 17 9 17 71 11 5 87 12 3 17 1 9 9 5 6 9 33 2 6 95 4 8 22 63 6 9 18 30 38 4 74 21 3 8 16 33 42 70 29 78 21

28% 28% 29% - 53% 38% 16% 17% - 34% 22% 14% 36% 32% 19% 26% 29% 24% 36% 37% 11% 25% 38% 29% 22% 20% 33% 25% 19% 29% 21% 11% 25% 37% 29% 17% 23% 34% 32% 45% 36% 17% 13% 19% 25% 37% 27% 31% 22% 29% 26%

* * DFG DG* D* ** ** L * * L* * ** * ** * ** * ** ** ** * * ** ** ** * * f ** * * j* j ** p * ** * * * *

35-44 48 37 11 - - 36 10 2 - 34 6 3 4 36 7 2 45 3 3 6 3 8 1 - 3 5 16 - 4 46 2 10 5 31 2 5 4 8 31 - 37 6 5 4 8 10 26 39 9 43 5

14% 14% 12% - - 45% 30% 14% - 21% 9% 5% 9% 16% 12% 12% 15% 6% 35% 13% 25% 23% 4% - 12% 10% 16% - 12% 14% 11% 14% 6% 18% 7% 8% 5% 9% 26% - 18% 5% 19% 9% 12% 11% 17% 17% 7% 16% 7%

* * DE* DE* ** ** KL * * * * ** * ** * ** * ** ** ** * * ** ** ** * * g ** * * * jkl ** p * ** * * * w *

45-54 17 10 7 - - - 12 5 - 6 3 6 2 6 8 2 15 2 - 3 - 4 1 1 - 3 4 - 2 15 2 8 4 3 2 3 7 4 3 - 8 5 4 2 8 1 7 9 8 15 2

5% 4% 8% - - - 39% 29% - 4% 4% 9% 5% 2% 13% 11% 5% 4% - 6% - 12% 4% 7% - 6% 4% - 5% 4% 12% 11% 4% 2% 11% 5% 9% 5% 3% - 4% 4% 16% 5% 12% 1% 4% 4% 6% 6% 2%

* * * DEF* ** ** * * * NQ* ** N * ** * ** * ** ** ** * * ** ** ** h* * ** * * * ** * ** * tu* * *

55-64 7 3 4 - - - - 4 3 1 4 2 - 2 4 - 5 1 - 2 2 - 1 - - 1 - - 2 7 - 2 2 2 2 2 2 2 - - 2 1 4 4 1 2 - - 7 7 -

2% 1% 4% - - - - 22% 50% 1% 5% 2% - 1% 6% - 2% 3% - 3% 17% - 3% - - 2% - - 5% 2% - 2% 2% 1% 7% 4% 3% 2% - - 1% * 18% 9% 1% 2% - - 5% 2% -

* * * * ** ** J* * * NQ* ** N * ** * ** * ** ** ** * * ** ** ** * * ** m* * * ** * ** u* * * v *

65 and over 2 2 - - - - - - 2 - - - 2 1 - - 1 1 - - - - - - - - - - 2 2 - 2 - - - 1 1 - - - 1 1 - 1 1 - - - 2 2 -

1% 1% - - - - - - 39% - - - 5% 1% - - * 2% - - - - - - - - - - 8% 1% - 3% - - - 2% 2% - - - 1% 1% - 3% 2% - - - 2% 1% -

* * * * ** ** * * J* * ** * ** * ** * ** ** ** * * ** ** ** h* * ** * * * ** * ** * * * *

Don’t know 15 12 3 11 3 - - 2 - 3 8 4 1 8 3 - 11 4 - 2 - 4 1 - 2 - 5 1 2 15 1 5 5 5 - 4 6 3 2 1 3 12 - 2 5 3 5 6 9 9 6

4% 5% 3% 10% 3% - - 9% - 2% 11% 5% 2% 4% 5% - 4% 8% - 3% - 10% 4% - 7% - 5% 14% 6% 4% 4% 8% 6% 3% - 7% 7% 3% 1% 10% 2% 10% - 6% 8% 3% 3% 3% 7% 3% 8%

* EF* * * ** ** J* * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * m* * ** o* ** * * * *

Prefer not to say 5 1 4 1 2 1 1 - - 2 2 1 * 3 2 - 5 * - - - - 1 1 - - 1 - 2 4 1 - 2 2 1 2 1 1 1 - 1 3 1 - 2 - 3 3 2 4 1

2% * 5% 1% 1% 1% 5% - - 1% 2% 2% 1% 1% 3% - 2% 1% - - - - 5% 8% - - 1% - 6% 1% 7% - 2% 1% 7% 4% 2% 1% 1% - * 2% 6% - 3% - 2% 1% 2% 2% 1%

B* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

NET: UNDER 18 22 16 5 10 8 2 2 - - 8 5 3 6 13 1 1 15 7 1 3 - 1 3 2 1 4 6 - 1 22 - 3 6 11 3 5 2 4 11 1 11 10 2 3 5 6 9 15 7 15 7

6% 6% 5% 10% 7% 3% 5% - - 5% 6% 4% 13% 6% 2% 5% 5% 14% 9% 7% - 2% 13% 10% 5% 9% 6% - 3% 7% - 4% 6% 6% 13% 8% 2% 4% 9% 10% 5% 8% 7% 6% 8% 6% 6% 7% 5% 6% 8%

* * * * ** ** * * J* * ** OQ* ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

NET: 18-34 235 175 55 80 102 41 6 4 1 109 48 48 30 155 34 14 203 32 4 32 8 19 15 14 20 32 69 5 17 222 13 40 66 117 11 35 55 66 71 8 141 87 8 25 35 70 106 151 85 177 58

67% 68% 62% 78% 89% 52% 20% 26% 11% 67% 64% 73% 65% 69% 59% 72% 67% 63% 56% 67% 58% 53% 67% 74% 77% 73% 69% 86% 55% 67% 66% 57% 74% 69% 54% 62% 70% 75% 60% 79% 69% 70% 33% 62% 54% 77% 68% 67% 66% 65% 73%

* FG* FG G* * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * m* ** * ** * * s* *

NET: 35-54 65 47 18 - - 36 22 7 - 41 9 9 6 41 15 4 60 5 3 9 3 12 2 1 3 7 20 - 5 60 5 18 9 34 4 7 11 12 34 - 45 11 9 5 15 11 33 48 17 58 7

18% 18% 20% - - 45% 70% 44% - 25% 12% 13% 13% 18% 25% 23% 20% 10% 35% 19% 25% 35% 8% 7% 12% 16% 20% - 17% 18% 23% 26% 10% 20% 19% 13% 14% 14% 29% - 22% 9% 36% 14% 24% 12% 21% 22% 13% 21% 9%

* * DE* DEF* ** ** K * * * * ** * ** * ** * ** ** ** * * ** ** ** g* * ** * * * jkl ** p * ** * * * y *

NET: 55+ 9 5 4 - - - - 4 5 1 4 2 2 3 4 - 6 2 - 2 2 - 1 - - 1 - - 4 9 - 4 2 2 2 3 3 2 - - 3 2 4 5 2 2 - - 9 9 -

3% 2% 4% - - - - 22% 89% 1% 5% 2% 5% 1% 6% - 2% 5% - 3% 17% - 3% - - 2% - - 13% 3% - 6% 2% 1% 7% 6% 4% 2% - - 1% 1% 18% 12% 3% 2% - - 7% 3% -

* * * * ** ** J* * * N* ** N * ** * ** * ** ** ** * * ** ** ** * * ** m* m* * ** * ** tu* u* * v *

NET: BEFORE AGE 25 158 120 34 91 50 13 3 2 1 61 36 41 20 97 25 10 132 27 2 18 6 11 10 10 16 28 42 4 12 149 9 35 50 65 8 31 39 40 45 4 77 75 7 20 24 42 73 96 63 115 44

45% 47% 39% 88% 43% 16% 10% 9% 11% 38% 48% 63% 42% 44% 42% 51% 44% 53% 28% 38% 48% 30% 41% 56% 59% 63% 42% 61% 40% 45% 44% 50% 56% 38% 39% 54% 50% 45% 37% 44% 38% 60% 27% 49% 37% 46% 46% 43% 49% 42% 55%

* EFG* FG * * ** ** * JM* * * ** * ** * ** * ** ** ** TVa* * ** ** ** * h* ** * * * ** o* ** * * * x*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q4. How old were you when you FIRST spoke to someone about any problems you were experiencing from gambling?

All those who have ever spoken to someone about gambling problems

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 351 330 18 8 33 65 224 322 258 255 294 230 267 262 260 244 302 351 - - 351 - 233 99 99 72 60 55 60

Weighted base 352 334 16 8 30 76 220 325 256 253 296 225 268 260 259 235 300 352 - - 352 - 236 97 99 77 60 54 57

Under 18 22 21 - - 3 6 12 21 16 18 17 18 17 15 16 14 17 22 - - 22 - 15 6 9 2 3 3 5

6% 6% - - 9% 8% 6% 6% 6% 7% 6% 8% 6% 6% 6% 6% 6% 6% - - 6% - 6% 6% 9% 3% 5% 6% 9%

** ** * * KNPQ * * * * * *

18-24 136 132 3 1 8 29 94 131 97 105 118 88 109 105 104 92 119 136 - - 136 - 108 21 36 35 28 18 18

39% 40% 21% 9% 27% 39% 43% 40% 38% 42% 40% 39% 41% 40% 40% 39% 40% 39% - - 39% - 46% 22% 36% 45% 46% 33% 32%

** ** * * I X * * * * * *

25-34 99 94 4 2 8 20 64 92 76 69 88 65 75 73 79 73 86 99 - - 99 - 59 35 28 16 15 20 17

28% 28% 26% 26% 26% 27% 29% 28% 30% 27% 30% 29% 28% 28% 31% 31% 29% 28% - - 28% - 25% 36% 28% 21% 26% 37% 29%

** ** * * J JMN * * * * * *

35-44 48 43 5 1 4 7 31 42 36 37 40 32 38 36 30 33 41 48 - - 48 - 29 18 14 10 9 7 6

14% 13% 34% 10% 14% 9% 14% 13% 14% 14% 13% 14% 14% 14% 12% 14% 14% 14% - - 14% - 12% 19% 15% 14% 15% 14% 11%

** ** * * O O O O O O O * * * * * *

45-54 17 17 1 2 5 5 5 15 10 5 9 7 8 12 10 7 13 17 - - 17 - 11 6 5 5 2 1 5

5% 5% 3% 18% 16% 7% 2% 5% 4% 2% 3% 3% 3% 5% 4% 3% 4% 5% - - 5% - 5% 6% 5% 6% 4% 1% 9%

** ** GH* * G J J J JKLMP J JKMP JKLMP * * * * * *

55-64 7 6 1 2 1 2 2 4 3 2 5 2 3 3 2 2 4 7 - - 7 - 4 3 2 2 - 2 1

2% 2% 4% 19% 4% 2% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 2% - - 2% - 2% 3% 2% 2% - 4% 1%

** ** * * JO JLOP JOP JOP JLOP * * * * * *

65 and over 2 2 - - - 1 1 2 2 2 2 1 2 2 2 1 2 2 - - 2 - - 2 1 1 - - -

1% 1% - - - 2% * 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% - - 1% - - 2% 1% 1% - - -

** ** * * W* * * * * *

Don’t know 15 15 1 - - 6 9 15 14 13 15 11 14 9 15 11 14 15 - - 15 - 9 4 4 4 3 1 4

4% 4% 5% - - 8% 4% 4% 5% 5% 5% 5% 5% 3% 6% 5% 5% 4% - - 4% - 4% 4% 4% 6% 4% 2% 7%

** ** * * N N N N N N * * * * * *

Prefer not to say 5 4 1 1 1 - 2 3 2 2 2 2 2 4 2 2 3 5 - - 5 - 1 2 1 1 - 1 2

2% 1% 6% 18% 4% - 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 2% - - 2% - * 2% 1% 2% - 3% 3%

** ** * * IJKLMOP IJKMOQ * * * * * *

NET: UNDER 18 22 21 - - 3 6 12 21 16 18 17 18 17 15 16 14 17 22 - - 22 - 15 6 9 2 3 3 5

6% 6% - - 9% 8% 6% 6% 6% 7% 6% 8% 6% 6% 6% 6% 6% 6% - - 6% - 6% 6% 9% 3% 5% 6% 9%

** ** * * KNPQ * * * * * *

NET: 18-34 235 226 8 3 16 49 158 223 174 174 206 154 184 178 183 165 205 235 - - 235 - 167 56 64 51 43 38 35

67% 68% 48% 35% 52% 65% 72% 69% 68% 69% 70% 68% 69% 68% 71% 70% 68% 67% - - 67% - 71% 58% 64% 66% 72% 70% 61%

** ** * * E E R R R X * * * * * *

NET: 35-54 65 59 6 2 9 12 36 57 46 42 49 39 47 48 40 40 54 65 - - 65 - 41 24 19 15 11 8 11

18% 18% 37% 28% 30% 16% 16% 17% 18% 17% 17% 17% 17% 19% 15% 17% 18% 18% - - 18% - 17% 25% 19% 20% 19% 15% 20%

** ** * * O O O KO * * * * * *

NET: 55+ 9 8 1 2 1 3 3 7 5 4 8 3 5 6 4 3 7 9 - - 9 - 4 5 3 3 - 2 1

3% 2% 4% 19% 4% 4% 1% 2% 2% 1% 3% 1% 2% 2% 1% 1% 2% 3% - - 3% - 2% 5% 3% 3% - 4% 1%

** ** * * LP JLOP P LP P JLOP * * * * * *

NET: BEFORE AGE 25 158 153 3 1 11 35 106 152 113 124 135 106 126 120 120 106 136 158 - - 158 - 123 27 45 37 31 21 23

45% 46% 21% 9% 36% 46% 48% 47% 44% 49% 46% 47% 47% 46% 46% 45% 45% 45% - - 45% - 52% 28% 45% 48% 51% 39% 40%

** ** * * IPQR X * * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q4. How old were you when you FIRST spoke to someone about any problems you were experiencing from gambling? (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER) 

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Under 18 22 16 5 10 8 2 2 - - 8 5 3 6 13 1 1 15 7 1 3 - 1 3 2 1 4 6 - 1 22 - 3 6 11 3 5 2 4 11 1 11 10 2 3 5 6 9 15 7 15 7

2% 2% 1% 4% 2% 1% 1% - - 2% 2% 1% 3% 2% 1% 1% 2% 3% 3% 3% - 1% 4% 2% 1% 3% 3% - 1% 2% - 1% 2% 2% 3% 2% 1% 1% 4% 2% 2% 2% 2% 2% 2% 2% 2% 3% 1% 2% 3%

* * * ** * * * * * * * * k * *

18-24 136 104 29 80 42 11 1 2 1 53 31 39 13 84 23 9 117 20 1 14 6 10 6 8 14 24 37 4 11 127 9 32 44 54 5 26 37 36 34 3 66 65 5 17 19 36 64 80 56 99 37

12% 15% 8% 29% 13% 5% 1% 1% 1% 13% 12% 15% 7% 13% 12% 13% 13% 9% 7% 11% 9% 9% 8% 10% 15% 15% 17% 8% 12% 13% 7% 11% 15% 12% 7% 13% 13% 13% 11% 7% 11% 16% 6% 10% 7% 14% 15% 15% 10% 11% 19%

C EFGHI FGHI G * * M M * ** * * * * V * * * * * oq * s s w x

25-34 99 71 26 - 60 31 5 3 - 56 17 9 17 71 11 5 87 12 3 17 1 9 9 5 6 9 33 2 6 95 4 8 22 63 6 9 18 30 38 4 74 21 3 8 16 33 42 70 29 78 21

9% 10% 7% - 19% 14% 3% 3% - 14% 7% 3% 9% 11% 6% 7% 10% 6% 13% 14% 2% 8% 11% 6% 6% 5% 16% 3% 6% 10% 4% 3% 8% 14% 8% 5% 6% 11% 13% 10% 12% 5% 4% 5% 6% 13% 10% 13% 5% 9% 11%

DGHI DGHI D D* * KL L QR * ** UZ * U* * * UXYZbc * * e * f fg * j jk * pq * rs r w

35-44 48 37 11 - - 36 10 2 - 34 6 3 4 36 7 2 45 3 3 6 3 8 1 - 3 5 16 - 4 46 2 10 5 31 2 5 4 8 31 - 37 6 5 4 8 10 26 39 9 43 5

4% 5% 3% - - 16% 7% 2% - 9% 3% 1% 2% 6% 4% 3% 5% 1% 12% 5% 5% 7% 1% - 3% 3% 7% - 4% 5% 2% 3% 2% 7% 2% 2% 1% 3% 10% - 6% 1% 5% 2% 3% 4% 6% 7% 2% 5% 3%

DEGHI DE DE* * KLM R * R ** * X * * * X * * * fg * jkln * p p* w

45-54 17 10 7 - - - 12 5 - 6 3 6 2 6 8 2 15 2 - 3 - 4 1 1 - 3 4 - 2 15 2 8 4 3 2 3 7 4 3 - 8 5 4 2 8 1 7 9 8 15 2

2% 1% 2% - - - 9% 5% - 2% 1% 2% 1% 1% 4% 3% 2% 1% - 2% - 4% 1% 2% - 2% 2% - 2% 1% 2% 3% 1% 1% 3% 1% 3% 2% 1% - 1% 1% 5% 1% 3% * 2% 2% 1% 2% 1%

DEF DEF* * NQ * N ** * * * * * * * h * * o* t

55-64 7 3 4 - - - - 4 3 1 4 2 - 2 4 - 5 1 - 2 2 - 1 - - 1 - - 2 7 - 2 2 2 2 2 2 2 - - 2 1 4 4 1 2 - - 7 7 -

1% * 1% - - - - 3% 6% * 1% 1% - * 2% - 1% 1% - 1% 3% - 1% - - * - - 2% 1% - 1% 1% * 2% 1% 1% 1% - - * * 5% 2% * 1% - - 1% 1% -

DEFG* DEFG* NQ * N ** a* * * * * * * * * op* u v

65 and over 2 2 - - - - - - 2 - - - 2 1 - - 1 1 - - - - - - - - - - 2 2 - 2 - - - 1 1 - - - 1 1 - 1 1 - - - 2 2 -

* * - - - - - - 5% - - - 1% * - - * * - - - - - - - - - - 2% * - 1% - - - 1% * - - - * * - 1% * - - - * * -

* DEFGH* J * ** * * * * * a* * * * *

Don’t know 15 12 3 11 3 - - 2 - 3 8 4 1 8 3 - 11 4 - 2 - 4 1 - 2 - 5 1 2 15 1 5 5 5 - 4 6 3 2 1 3 12 - 2 5 3 5 6 9 9 6

1% 2% 1% 4% 1% - - 1% - 1% 3% 1% 1% 1% 2% - 1% 2% - 1% - 3% 1% - 2% - 2% 2% 2% 1% 1% 2% 2% 1% - 2% 2% 1% 1% 2% 1% 3% - 1% 2% 1% 1% 1% 2% 1% 3%

EFG * * J * ** * Z * * * * * * * * o * x

Prefer not to say 5 1 4 1 2 1 1 - - 2 2 1 * 3 2 - 5 * - - - - 1 1 - - 1 - 2 4 1 - 2 2 1 2 1 1 1 - 1 3 1 - 2 - 3 3 2 4 1

* * 1% * 1% * 1% - - * 1% 1% * * 1% - 1% * - - - - 2% 2% - - * - 2% * 1% - 1% * 2% 1% 1% * * - * 1% 2% - 1% - 1% 1% * * *

B * * * ** * * * * * * * f* * o*

NET: UNDER 18 22 16 5 10 8 2 2 - - 8 5 3 6 13 1 1 15 7 1 3 - 1 3 2 1 4 6 - 1 22 - 3 6 11 3 5 2 4 11 1 11 10 2 3 5 6 9 15 7 15 7

2% 2% 1% 4% 2% 1% 1% - - 2% 2% 1% 3% 2% 1% 1% 2% 3% 3% 3% - 1% 4% 2% 1% 3% 3% - 1% 2% - 1% 2% 2% 3% 2% 1% 1% 4% 2% 2% 2% 2% 2% 2% 2% 2% 3% 1% 2% 3%

* * * ** * * * * * * * * k * *

NET: 18-34 235 175 55 80 102 41 6 4 1 109 48 48 30 155 34 14 203 32 4 32 8 19 15 14 20 32 69 5 17 222 13 40 66 117 11 35 55 66 71 8 141 87 8 25 35 70 106 151 85 177 58

21% 25% 14% 29% 32% 19% 4% 4% 1% 27% 19% 18% 15% 24% 18% 21% 23% 15% 19% 25% 11% 16% 20% 16% 20% 20% 33% 11% 18% 22% 11% 13% 23% 26% 14% 17% 19% 24% 24% 17% 23% 21% 9% 15% 13% 27% 25% 28% 15% 19% 30%

C FGHI FGHI GHI * * KLM R * R ** U * * * * UVWXYZbc * * e * f fi * * q q * rs rs w x

NET: 35-54 65 47 18 - - 36 22 7 - 41 9 9 6 41 15 4 60 5 3 9 3 12 2 1 3 7 20 - 5 60 5 18 9 34 4 7 11 12 34 - 45 11 9 5 15 11 33 48 17 58 7

6% 7% 5% - - 16% 15% 7% - 10% 4% 3% 3% 6% 8% 7% 7% 2% 12% 7% 5% 10% 2% 2% 3% 4% 9% - 6% 6% 4% 6% 3% 8% 5% 4% 4% 4% 12% - 7% 3% 10% 3% 6% 4% 8% 9% 3% 6% 4%

DEHI DEI DE* * KLM R R * R ** * WXb * * * Xb * * * g * jkln * p p* w

NET: 55+ 9 5 4 - - - - 4 5 1 4 2 2 3 4 - 6 2 - 2 2 - 1 - - 1 - - 4 9 - 4 2 2 2 3 3 2 - - 3 2 4 5 2 2 - - 9 9 -

1% 1% 1% - - - - 3% 11% * 1% 1% 1% * 2% - 1% 1% - 1% 3% - 1% - - * - - 4% 1% - 1% 1% * 2% 2% 1% 1% - - * * 5% 3% 1% 1% - - 2% 1% -

DEFG* DEFG* * ** a* * * * * Va* * * m * op* u v

NET: BEFORE AGE 25 158 120 34 91 50 13 3 2 1 61 36 41 20 97 25 10 132 27 2 18 6 11 10 10 16 28 42 4 12 149 9 35 50 65 8 31 39 40 45 4 77 75 7 20 24 42 73 96 63 115 44

14% 17% 9% 33% 15% 6% 2% 1% 1% 15% 14% 16% 10% 15% 13% 15% 15% 12% 10% 14% 9% 9% 12% 12% 16% 17% 20% 8% 13% 15% 7% 12% 17% 15% 10% 15% 14% 14% 15% 9% 13% 18% 8% 12% 9% 16% 17% 18% 11% 12% 23%

C EFGHI FGHI * * * ** * * * * UV * * e * * * oq * s s w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q4. How old were you when you FIRST spoke to someone about any problems you were experiencing from gambling? (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER) 

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Under 18 22 21 - - 3 6 12 21 16 18 17 18 17 15 16 14 17 22 - - 22 - 15 6 9 2 3 3 5

2% 2% - - 1% 2% 3% 2% 3% 3% 2% 4% 3% 3% 3% 3% 2% 2% - - 6% - 6% 6% 3% 1% 1% 2% 3%

* * E KQR IKNQR V *

18-24 136 132 3 1 8 29 94 131 97 105 118 88 109 105 104 92 119 136 - - 136 - 108 21 36 35 28 18 18

12% 12% 9% 2% 2% 11% 22% 13% 16% 19% 15% 20% 18% 18% 19% 19% 15% 12% - - 39% - 46% 22% 14% 14% 12% 9% 10%

* * E DEFH E R IKQR R IKQR IKQR IKQR IKQR IKQR R V X *

25-34 99 94 4 2 8 20 64 92 76 69 88 65 75 73 79 73 86 99 - - 99 - 59 35 28 16 15 20 17

9% 9% 11% 5% 2% 8% 15% 9% 12% 12% 11% 15% 12% 13% 14% 16% 11% 9% - - 28% - 25% 36% 11% 6% 7% 10% 9%

* * E EFH E R R R JKMQR R QR KQR IJKMNQR R V *

35-44 48 43 5 1 4 7 31 42 36 37 40 32 38 36 30 33 41 48 - - 48 - 29 18 14 10 9 7 6

4% 4% 14% 2% 1% 2% 7% 4% 6% 7% 5% 7% 6% 6% 5% 7% 5% 4% - - 14% - 12% 19% 6% 4% 4% 4% 4%

B* * EFH E R KR KOQR R R KOQR R V *

45-54 17 17 1 2 5 5 5 15 10 5 9 7 8 12 10 7 13 17 - - 17 - 11 6 5 5 2 1 5

2% 2% 1% 4% 1% 2% 1% 1% 2% 1% 1% 2% 1% 2% 2% 1% 2% 2% - - 5% - 5% 6% 2% 2% 1% * 3%

* * JKM J V *

55-64 7 6 1 2 1 2 2 4 3 2 5 2 3 3 2 2 4 7 - - 7 - 4 3 2 2 - 2 1

1% 1% 2% 4% * 1% * * 1% * 1% * 1% 1% * * 1% 1% - - 2% - 2% 3% 1% 1% - 1% *

* EGH* V *

65 and over 2 2 - - - 1 1 2 2 2 2 1 2 2 2 1 2 2 - - 2 - - 2 1 1 - - -

* * - - - * * * * * * * * * * * * * - - 1% - - 2% * * - - -

* * V W*

Don’t know 15 15 1 - - 6 9 15 14 13 15 11 14 9 15 11 14 15 - - 15 - 9 4 4 4 3 1 4

1% 1% 2% - - 2% 2% 1% 2% 2% 2% 2% 2% 2% 3% 2% 2% 1% - - 4% - 4% 4% 1% 2% 1% 1% 2%

* * E E E R R R R NQR NR V *

Prefer not to say 5 4 1 1 1 - 2 3 2 2 2 2 2 4 2 2 3 5 - - 5 - 1 2 1 1 - 1 2

* * 2% 4% * - * * * * * * * 1% * * * * - - 2% - * 2% * 1% - 1% 1%

* EFGH* IKM K V *

NET: UNDER 18 22 21 - - 3 6 12 21 16 18 17 18 17 15 16 14 17 22 - - 22 - 15 6 9 2 3 3 5

2% 2% - - 1% 2% 3% 2% 3% 3% 2% 4% 3% 3% 3% 3% 2% 2% - - 6% - 6% 6% 3% 1% 1% 2% 3%

* * E KQR IKNQR V *

NET: 18-34 235 226 8 3 16 49 158 223 174 174 206 154 184 178 183 165 205 235 - - 235 - 167 56 64 51 43 38 35

21% 21% 20% 7% 5% 18% 38% 22% 28% 31% 26% 35% 31% 31% 33% 35% 26% 21% - - 67% - 71% 58% 25% 21% 19% 20% 19%

* * E DEFH E QR IKQR R IJKMNQR KQR IKQR IKQR IJKMNQR R V X *

NET: 35-54 65 59 6 2 9 12 36 57 46 42 49 39 47 48 40 40 54 65 - - 65 - 41 24 19 15 11 8 11

6% 6% 15% 6% 3% 4% 9% 6% 8% 8% 6% 9% 8% 8% 7% 8% 7% 6% - - 18% - 17% 25% 7% 6% 5% 4% 6%

B* * EFH E R R KQR KR KQR KR V *

NET: 55+ 9 8 1 2 1 3 3 7 5 4 8 3 5 6 4 3 7 9 - - 9 - 4 5 3 3 - 2 1

1% 1% 2% 4% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - - 3% - 2% 5% 1% 1% - 1% *

* EH* V *

NET: BEFORE AGE 25 158 153 3 1 11 35 106 152 113 124 135 106 126 120 120 106 136 158 - - 158 - 123 27 45 37 31 21 23

14% 14% 9% 2% 3% 13% 25% 15% 18% 22% 17% 24% 21% 21% 22% 22% 17% 14% - - 45% - 52% 28% 17% 15% 13% 11% 13%

* * E DEFH DE R IKQR R IKMNQR IKQR IKQR IKQR IKQR R V X *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q5. Who did you FIRST speak to about any problems you were experiencing from gambling?

All those who have ever spoken to someone about gambling problems

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 351 251 93 82 126 88 35 14 6 183 70 47 51 233 50 16 299 52 9 46 15 36 26 19 21 41 104 6 28 332 19 51 60 224 16 54 69 84 134 10 218 109 24 33 62 96 160 234 117 269 82

Weighted base 352 257 88 103 115 80 31 17 6 164 76 66 47 224 59 19 301 51 8 47 13 36 23 19 26 44 100 6 30 332 21 71 90 171 21 57 78 88 119 10 203 124 25 41 64 91 157 224 128 273 79

Partner 91 70 19 21 28 26 10 5 1 47 19 11 15 62 13 7 82 9 1 12 4 9 6 5 10 7 27 3 7 84 8 15 21 52 3 11 19 21 40 1 73 15 4 6 25 19 42 59 33 73 19

26% 27% 22% 20% 25% 33% 31% 32% 11% 29% 25% 16% 32% 28% 23% 36% 27% 18% 17% 26% 31% 25% 26% 26% 37% 17% 27% 48% 25% 25% 37% 22% 23% 30% 16% 19% 24% 24% 33% 10% 36% 12% 15% 14% 40% 21% 27% 26% 26% 27% 24%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** p * ** * rt* * *

Friend(s) 78 64 14 27 14 25 3 7 2 35 18 18 7 51 15 2 68 10 3 11 8 4 5 3 3 9 24 2 6 75 3 21 12 40 5 9 21 22 25 1 44 27 7 9 9 22 37 47 31 63 15

22% 25% 15% 26% 13% 31% 8% 40% 39% 21% 24% 28% 16% 23% 26% 12% 23% 19% 40% 23% 58% 12% 23% 14% 13% 20% 24% 26% 20% 23% 13% 30% 14% 23% 21% 17% 26% 25% 21% 9% 21% 22% 30% 23% 15% 25% 24% 21% 24% 23% 19%

* EG* EG* * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** g* * ** * * * ** * ** * * * *

Parent / guardian 50 34 17 20 18 7 6 - - 19 10 15 6 28 10 1 40 10 1 7 - 7 3 1 8 10 14 - 1 46 5 10 14 22 5 9 12 17 10 3 27 22 1 4 6 16 24 37 13 35 16

14% 13% 19% 19% 15% 9% 18% - - 12% 13% 23% 13% 13% 18% 8% 13% 21% 17% 15% - 21% 11% 4% 29% 22% 14% - 3% 14% 22% 14% 16% 13% 24% 16% 15% 19% 8% 29% 13% 18% 5% 10% 10% 18% 15% 17% 10% 13% 20%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * m* ** * ** * * * *

Sibling(s) / step-sibling(s) 36 22 12 13 12 8 3 - - 17 11 4 4 26 2 2 30 5 1 7 - 4 3 3 - 4 11 - 2 36 - 3 15 15 3 7 5 4 19 1 15 19 1 6 5 11 14 24 12 29 7

10% 9% 14% 13% 10% 10% 9% - - 11% 14% 6% 8% 11% 4% 12% 10% 11% 18% 15% - 12% 13% 17% - 9% 11% - 6% 11% - 4% 17% 9% 13% 13% 6% 5% 16% 6% 8% 16% 3% 15% 8% 12% 9% 11% 9% 10% 9%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * f* ** * * * l ** o* ** * * * *

Other family member(s) 20 16 3 5 10 5 - - - 12 2 4 2 12 5 - 18 3 - 5 - 1 1 - 2 3 5 1 2 19 1 - 8 12 1 2 3 5 7 3 13 5 2 2 1 8 9 14 6 14 6

6% 6% 3% 5% 9% 6% - - - 8% 3% 6% 3% 6% 9% - 6% 5% - 12% - 4% 4% - 7% 6% 5% 12% 6% 6% 4% - 8% 7% 5% 3% 4% 6% 6% 36% 6% 4% 9% 4% 2% 9% 6% 6% 5% 5% 8%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * f* f ** * * * ** * ** * * * *

Someone at work (e.g., colleague / employee / 

employer) 20 15 5 5 9 2 3 2 - 8 3 5 4 11 2 3 16 4 1 1 - 3 2 1 - 5 7 1 1 20 1 9 4 8 - 7 2 4 8 - 11 9 1 3 4 2 11 12 8 14 6

6% 6% 6% 5% 8% 2% 8% 11% - 5% 4% 8% 9% 5% 4% 14% 5% 9% 9% 1% - 10% 7% 5% - 11% 7% 14% 2% 6% 4% 12% 4% 5% - 12% 2% 5% 6% - 5% 7% 4% 7% 6% 3% 7% 5% 7% 5% 8%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** k* * * ** * ** * * * *

Charity treatment provider (e.g., National Gambling 

Helpline) 14 13 1 3 2 3 5 - 2 7 2 2 3 9 1 2 12 2 - - - 2 - 1 - 2 3 - 7 14 1 6 6 2 - 2 4 5 4 - 6 6 2 4 4 1 6 7 8 14 -

4% 5% 2% 3% 1% 4% 14% - 39% 5% 3% 2% 7% 4% 3% 8% 4% 5% - - - 6% - 4% - 4% 3% - 24% 4% 4% 9% 7% 1% - 4% 5% 5% 3% - 3% 5% 9% 9% 6% 1% 4% 3% 6% 5% -

* * * DEF* ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** h* h* ** * * * ** * ** * * * y *

Child(ren) / step-child(ren) 12 8 5 1 8 1 1 1 - 7 2 2 2 8 1 1 10 2 - - - 3 1 4 - 3 1 - 1 12 - 1 2 6 3 2 3 5 3 - 6 5 1 - 2 6 4 9 3 10 3

4% 3% 5% 1% 7% 1% 4% 8% - 4% 2% 3% 4% 3% 2% 5% 3% 5% - - - 7% 3% 22% - 7% 1% - 3% 4% - 2% 3% 4% 13% 3% 4% 6% 2% - 3% 4% 5% - 4% 7% 2% 4% 3% 4% 3%

* * DF * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

Healthcare professional or provider (e.g., a GP, nurse, 

therapist) 12 7 4 3 4 2 1 2 1 6 1 2 3 6 3 - 9 3 - 2 1 1 1 - 2 - 4 - 1 11 1 2 4 5 - 5 1 3 3 - 4 5 3 5 2 2 3 5 7 9 3

3% 3% 5% 3% 3% 2% 2% 9% 11% 4% 1% 2% 7% 3% 5% - 3% 5% - 3% 5% 3% 3% - 8% - 4% - 5% 3% 3% 3% 5% 3% - 8% 2% 3% 2% - 2% 4% 13% 13% 4% 2% 2% 2% 5% 3% 3%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** tu* * * *

Someone at school / college / university (e.g., other 

student / teacher) 3 2 1 1 3 - - - - 1 1 1 1 1 1 1 3 1 - 1 - - 1 - - - 2 - - 2 1 - - 3 - - 1 1 1 1 1 3 - - 1 - 2 2 2 1 3

1% 1% 1% 1% 2% - - - - * 1% 1% 2% * 2% 5% 1% 2% - 2% - - 3% - - - 2% - - 1% 5% - - 2% - - 1% 1% 1% 10% * 2% - - 2% - 2% 1% 1% * 3%

* * * * ** ** * * * * ** N * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * x*

Community, religious or faith leader - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

Other (please specify) - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

Don’t know 6 2 4 3 1 1 1 - - 2 2 2 - 6 - - 6 1 - 2 1 - - 1 - 1 2 - - 5 1 - - 5 1 1 3 1 1 - 2 3 1 1 3 1 1 5 2 5 1

2% 1% 4% 2% 1% 2% 5% - - 1% 2% 4% - 2% - - 2% 1% - 3% 5% - - 8% - 2% 2% - - 1% 7% - - 3% 7% 1% 4% 1% 1% - 1% 2% 6% 2% 5% 1% 1% 2% 1% 2% 1%

B* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

Prefer not to say 8 3 3 2 6 - - - - 2 6 - - 4 3 - 8 - - - - - 2 - 2 1 2 - 2 8 - 3 3 1 - 2 5 1 - - 3 5 - 2 - 3 3 4 3 6 2

2% 1% 4% 2% 5% - - - - 1% 8% - - 2% 6% - 3% - - - - - 7% - 6% 2% 2% - 6% 2% - 5% 4% 1% - 3% 6% 1% - - 1% 4% - 4% - 3% 2% 2% 3% 2% 2%

* * F * * ** ** J* * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * m* * ** * ** * * * *

NET: PARTNER 91 70 19 21 28 26 10 5 1 47 19 11 15 62 13 7 82 9 1 12 4 9 6 5 10 7 27 3 7 84 8 15 21 52 3 11 19 21 40 1 73 15 4 6 25 19 42 59 33 73 19

26% 27% 22% 20% 25% 33% 31% 32% 11% 29% 25% 16% 32% 28% 23% 36% 27% 18% 17% 26% 31% 25% 26% 26% 37% 17% 27% 48% 25% 25% 37% 22% 23% 30% 16% 19% 24% 24% 33% 10% 36% 12% 15% 14% 40% 21% 27% 26% 26% 27% 24%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** p * ** * rt* * *

NET: FAMILY 119 80 37 39 48 21 10 1 - 56 25 25 13 74 19 5 98 21 3 20 - 16 7 8 9 20 30 1 5 113 5 14 39 54 12 20 23 31 38 7 61 52 6 12 15 41 51 84 35 88 31

34% 31% 42% 38% 42% 26% 31% 8% - 34% 33% 38% 27% 33% 33% 25% 32% 41% 34% 42% - 44% 32% 43% 36% 44% 30% 12% 18% 34% 26% 19% 44% 32% 55% 35% 29% 35% 32% 71% 30% 42% 23% 29% 24% 45% 32% 38% 27% 32% 39%

* * F * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * f* ** * * * ** * ** * * s* *

NET: FRIEND(S) 78 64 14 27 14 25 3 7 2 35 18 18 7 51 15 2 68 10 3 11 8 4 5 3 3 9 24 2 6 75 3 21 12 40 5 9 21 22 25 1 44 27 7 9 9 22 37 47 31 63 15

22% 25% 15% 26% 13% 31% 8% 40% 39% 21% 24% 28% 16% 23% 26% 12% 23% 19% 40% 23% 58% 12% 23% 14% 13% 20% 24% 26% 20% 23% 13% 30% 14% 23% 21% 17% 26% 25% 21% 9% 21% 22% 30% 23% 15% 25% 24% 21% 24% 23% 19%

* EG* EG* * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** g* * ** * * * ** * ** * * * *

NET: OTHER 50 37 12 12 17 7 8 3 3 22 7 9 12 27 7 5 40 10 1 3 1 6 3 2 2 7 16 1 9 47 3 17 14 19 - 14 8 12 15 1 21 23 6 12 11 5 22 25 25 39 11

14% 15% 13% 12% 15% 8% 25% 20% 50% 14% 9% 14% 25% 12% 13% 27% 13% 20% 9% 7% 5% 18% 13% 9% 8% 15% 15% 14% 31% 14% 16% 24% 16% 11% - 25% 10% 14% 12% 10% 10% 18% 26% 29% 17% 6% 14% 11% 19% 14% 15%

* * * F* ** ** * * K* * ** * ** * ** * ** ** ** * * ** ** ** h* * ** k* * * ** * ** t* t* * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q5. Who did you FIRST speak to about any problems you were experiencing from gambling?

All those who have ever spoken to someone about gambling problems

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 351 330 18 8 33 65 224 322 258 255 294 230 267 262 260 244 302 351 - - 351 - 233 99 99 72 60 55 60

Weighted base 352 334 16 8 30 76 220 325 256 253 296 225 268 260 259 235 300 352 - - 352 - 236 97 99 77 60 54 57

Partner 91 81 9 2 11 21 48 80 59 55 74 55 68 61 61 58 78 91 - - 91 - 70 19 22 22 15 11 21

26% 24% 58% 19% 37% 27% 22% 25% 23% 22% 25% 24% 26% 23% 24% 25% 26% 26% - - 26% - 29% 20% 22% 28% 26% 21% 36%

** ** * * J J J J J * * * * * *

Friend(s) 78 77 1 1 6 25 45 76 53 53 63 39 64 57 55 44 66 78 - - 78 - 49 25 21 17 15 11 12

22% 23% 9% 10% 21% 33% 20% 23% 21% 21% 21% 17% 24% 22% 21% 19% 22% 22% - - 22% - 21% 26% 22% 22% 25% 21% 21%

** ** * G* L L L IJKLOP LP L LP LP * * * * * *

Parent / guardian 50 48 2 2 4 10 33 47 41 39 44 36 37 38 40 37 46 50 - - 50 - 38 10 18 8 11 7 6

14% 15% 13% 18% 14% 13% 15% 14% 16% 15% 15% 16% 14% 15% 16% 16% 15% 14% - - 14% - 16% 10% 18% 11% 19% 13% 10%

** ** * * * * * * * *

Sibling(s) / step-sibling(s) 36 36 - 1 5 5 25 34 27 30 31 25 27 27 26 23 29 36 - - 36 - 30 3 10 9 5 6 4

10% 11% - 17% 15% 7% 11% 10% 10% 12% 10% 11% 10% 10% 10% 10% 10% 10% - - 10% - 13% 3% 11% 12% 9% 11% 7%

** ** * * MOPQ X * * * * * *

Other family member(s) 20 19 - - - 4 16 19 15 16 19 19 18 18 17 17 16 20 - - 20 - 10 10 4 6 2 3 4

6% 6% - - - 5% 7% 6% 6% 6% 6% 8% 7% 7% 7% 7% 5% 6% - - 6% - 4% 10% 4% 8% 3% 6% 7%

** ** * * IJKQR Q * * * * * *

Someone at work (e.g., colleague / employee / 

employer) 20 20 - - - 4 16 20 19 20 20 17 16 15 18 18 19 20 - - 20 - 13 8 6 2 1 8 5

6% 6% - - - 5% 7% 6% 8% 8% 7% 8% 6% 6% 7% 8% 6% 6% - - 6% - 5% 8% 6% 2% 1% 14% 8%

** ** * * MNR MNR N * * * * Za* *

Charity treatment provider (e.g., National Gambling 

Helpline) 14 13 1 - 1 1 11 13 13 12 12 9 12 12 12 9 13 14 - - 14 - 5 8 6 3 4 1 1

4% 4% 8% - 5% 2% 5% 4% 5% 5% 4% 4% 4% 5% 5% 4% 4% 4% - - 4% - 2% 9% 6% 3% 7% 2% 1%

** ** * * W* * * * * *

Child(ren) / step-child(ren) 12 12 - - 1 1 10 12 10 10 10 9 8 11 10 11 10 12 - - 12 - 6 5 3 2 3 3 1

4% 4% - - 4% 2% 5% 4% 4% 4% 3% 4% 3% 4% 4% 5% 3% 4% - - 4% - 3% 5% 3% 2% 5% 6% 2%

** ** * * M KMQ * * * * * *

Healthcare professional or provider (e.g., a GP, 

nurse, therapist) 12 12 - 2 1 1 9 10 10 8 12 8 8 10 10 8 10 12 - - 12 - 6 6 4 2 1 2 3

3% 4% - 19% 2% 1% 4% 3% 4% 3% 4% 3% 3% 4% 4% 3% 3% 3% - - 3% - 3% 6% 4% 3% 1% 3% 5%

** ** * * * * * * * *

Someone at school / college / university (e.g., other 

student / teacher) 3 2 1 - 1 1 1 2 1 1 1 2 1 1 2 2 3 3 - - 3 - 2 1 2 - 2 - -

1% 1% 6% - 3% 1% * 1% * * * 1% * * 1% 1% 1% 1% - - 1% - 1% 1% 2% - 3% - -

** ** * * JKMN IJKMN * * * * * *

Community, religious or faith leader - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - - - - - - - - - - - - - - - -

** ** * * * * * * * *

Other (please specify) - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - - - - - - - - - - - - - - - -

** ** * * * * * * * *

Don’t know 6 5 1 1 - 1 2 4 4 3 4 2 3 5 3 3 3 6 - - 6 - 3 - 2 2 1 1 1

2% 2% 5% 18% - 2% 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 2% - - 2% - 1% - 2% 2% 1% 3% 1%

** ** * * Q * * * * * *

Prefer not to say 8 8 - - - 3 5 8 5 5 7 5 7 5 5 5 8 8 - - 8 - 5 3 1 5 - - 2

2% 2% - - - 3% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 3% 2% - - 2% - 2% 3% 1% 6% - - 3%

** ** * * * * * * * *

NET: PARTNER 91 81 9 2 11 21 48 80 59 55 74 55 68 61 61 58 78 91 - - 91 - 70 19 22 22 15 11 21

26% 24% 58% 19% 37% 27% 22% 25% 23% 22% 25% 24% 26% 23% 24% 25% 26% 26% - - 26% - 29% 20% 22% 28% 26% 21% 36%

** ** * * J J J J J * * * * * *

NET: FAMILY 119 116 2 3 10 20 83 113 93 94 103 89 89 95 94 88 101 119 - - 119 - 84 27 36 25 22 20 14

34% 35% 13% 35% 33% 26% 38% 35% 36% 37% 35% 40% 33% 36% 36% 37% 34% 34% - - 34% - 35% 28% 36% 33% 36% 36% 25%

** ** * * MQR IKMQR M MQR * * * * * *

NET: FRIEND(S) 78 77 1 1 6 25 45 76 53 53 63 39 64 57 55 44 66 78 - - 78 - 49 25 21 17 15 11 12

22% 23% 9% 10% 21% 33% 20% 23% 21% 21% 21% 17% 24% 22% 21% 19% 22% 22% - - 22% - 21% 26% 22% 22% 25% 21% 21%

** ** * G* L L L IJKLOP LP L LP LP * * * * * *

NET: OTHER 50 47 2 2 3 6 36 46 43 41 45 35 36 38 40 36 44 50 - - 50 - 26 23 18 7 7 11 8

14% 14% 15% 19% 10% 8% 17% 14% 17% 16% 15% 16% 14% 15% 16% 15% 15% 14% - - 14% - 11% 24% 18% 9% 12% 20% 14%

** ** * * MR M W* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

49



Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q5. Who did you FIRST speak to about any problems you were experiencing from gambling? (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER)

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Partner 91 70 19 21 28 26 10 5 1 47 19 11 15 62 13 7 82 9 1 12 4 9 6 5 10 7 27 3 7 84 8 15 21 52 3 11 19 21 40 1 73 15 4 6 25 19 42 59 33 73 19

8% 10% 5% 7% 9% 12% 7% 5% 1% 12% 7% 4% 8% 10% 7% 10% 9% 4% 6% 9% 6% 8% 8% 5% 10% 5% 13% 6% 8% 8% 6% 5% 7% 12% 4% 5% 7% 7% 13% 2% 12% 4% 4% 3% 10% 7% 10% 11% 6% 8% 10%

C I * * L R * R ** * * * * Z * * * f * jkln * pq * r r w

Friend(s) 78 64 14 27 14 25 3 7 2 35 18 18 7 51 15 2 68 10 3 11 8 4 5 3 3 9 24 2 6 75 3 21 12 40 5 9 21 22 25 1 44 27 7 9 9 22 37 47 31 63 15

7% 9% 4% 10% 4% 12% 2% 7% 5% 9% 7% 7% 4% 8% 8% 3% 8% 4% 14% 8% 11% 4% 7% 3% 3% 5% 12% 3% 7% 8% 2% 7% 4% 9% 6% 5% 7% 8% 8% 2% 7% 6% 8% 5% 4% 9% 9% 9% 5% 7% 8%

C EG EG * * M * ** * * * * VXY * * e * g * * * s s w

Parent / guardian 50 34 17 20 18 7 6 - - 19 10 15 6 28 10 1 40 10 1 7 - 7 3 1 8 10 14 - 1 46 5 10 14 22 5 9 12 17 10 3 27 22 1 4 6 16 24 37 13 35 16

5% 5% 4% 7% 6% 3% 4% - - 5% 4% 6% 3% 4% 6% 2% 4% 5% 6% 5% - 6% 3% 1% 8% 6% 6% - 1% 5% 4% 3% 5% 5% 6% 4% 4% 6% 3% 6% 4% 5% 1% 2% 2% 6% 6% 7% 2% 4% 8%

H H * * * ** * U * * UXc* U * * * * * * w x

Sibling(s) / step-sibling(s) 36 22 12 13 12 8 3 - - 17 11 4 4 26 2 2 30 5 1 7 - 4 3 3 - 4 11 - 2 36 - 3 15 15 3 7 5 4 19 1 15 19 1 6 5 11 14 24 12 29 7

3% 3% 3% 5% 4% 4% 2% - - 4% 4% 2% 2% 4% 1% 4% 3% 2% 6% 6% - 4% 4% 4% - 3% 5% - 2% 4% - 1% 5% 3% 4% 4% 2% 2% 6% 1% 3% 5% 1% 4% 2% 4% 3% 4% 2% 3% 4%

H * * * ** Y * * * * Y * * * f f * kl * * w

Other family member(s) 20 16 3 5 10 5 - - - 12 2 4 2 12 5 - 18 3 - 5 - 1 1 - 2 3 5 1 2 19 1 - 8 12 1 2 3 5 7 3 13 5 2 2 1 8 9 14 6 14 6

2% 2% 1% 2% 3% 2% - - - 3% 1% 2% 1% 2% 3% - 2% 1% - 4% - 1% 1% - 2% 2% 2% 2% 2% 2% 1% - 3% 3% 1% 1% 1% 2% 2% 8% 2% 1% 3% 1% * 3% 2% 3% 1% 2% 3%

G * * * ** * * * * * * * f f * jkl* * s

Someone at work (e.g., colleague / employee / 

employer) 20 15 5 5 9 2 3 2 - 8 3 5 4 11 2 3 16 4 1 1 - 3 2 1 - 5 7 1 1 20 1 9 4 8 - 7 2 4 8 - 11 9 1 3 4 2 11 12 8 14 6

2% 2% 1% 2% 3% 1% 2% 2% - 2% 1% 2% 2% 2% 1% 4% 2% 2% 3% * - 3% 2% 1% - 3% 3% 2% 1% 2% 1% 3% 1% 2% - 3% 1% 2% 3% - 2% 2% 1% 2% 1% 1% 3% 2% 1% 2% 3%

* * * ** * * * * * * * * k * *

Charity treatment provider (e.g., National Gambling 

Helpline) 14 13 1 3 2 3 5 - 2 7 2 2 3 9 1 2 12 2 - - - 2 - 1 - 2 3 - 7 14 1 6 6 2 - 2 4 5 4 - 6 6 2 4 4 1 6 7 8 14 -

1% 2% * 1% * 1% 3% - 5% 2% 1% 1% 2% 1% 1% 2% 1% 1% - - - 2% - 1% - 1% 1% - 8% 1% 1% 2% 2% * - 1% 1% 2% 1% - 1% 2% 3% 2% 1% 1% 1% 1% 1% 2% -

E * EH* * ** * * * * * TUVWXYZa* * * * *

Child(ren) / step-child(ren) 12 8 5 1 8 1 1 1 - 7 2 2 2 8 1 1 10 2 - - - 3 1 4 - 3 1 - 1 12 - 1 2 6 3 2 3 5 3 - 6 5 1 - 2 6 4 9 3 10 3

1% 1% 1% * 3% * 1% 1% - 2% 1% 1% 1% 1% 1% 1% 1% 1% - - - 2% 1% 5% - 2% * - 1% 1% - * 1% 1% 3% 1% 1% 2% 1% - 1% 1% 1% - 1% 2% 1% 2% 1% 1% 1%

D * * * ** * * Ta* * * * * f* * *

Healthcare professional or provider (e.g., a GP, nurse, 

therapist) 12 7 4 3 4 2 1 2 1 6 1 2 3 6 3 - 9 3 - 2 1 1 1 - 2 - 4 - 1 11 1 2 4 5 - 5 1 3 3 - 4 5 3 5 2 2 3 5 7 9 3

1% 1% 1% 1% 1% 1% * 1% 1% 2% * 1% 2% 1% 2% - 1% 1% - 1% 1% 1% 1% - 2% - 2% - 2% 1% 1% 1% 1% 1% - 2% * 1% 1% - 1% 1% 3% 3% 1% 1% 1% 1% 1% 1% 1%

* * * ** * * * * * * * * * o* u

Someone at school / college / university (e.g., other 

student / teacher) 3 2 1 1 3 - - - - 1 1 1 1 1 1 1 3 1 - 1 - - 1 - - - 2 - - 2 1 - - 3 - - 1 1 1 1 1 3 - - 1 - 2 2 2 1 3

* * * * 1% - - - - * * * 1% * 1% 1% * * - 1% - - 1% - - - 1% - - * 1% - - 1% - - * * * 2% * 1% - - * - 1% * * * 1%

* * * ** * * * * * * * * * * x

Community, religious or faith leader - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

* * * ** * * * * * * * * * *

Other (please specify) - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

* * * ** * * * * * * * * * *

Don’t know 6 2 4 3 1 1 1 - - 2 2 2 - 6 - - 6 1 - 2 1 - - 1 - 1 2 - - 5 1 - - 5 1 1 3 1 1 - 2 3 1 1 3 1 1 5 2 5 1

1% * 1% 1% * 1% 1% - - 1% 1% 1% - 1% - - 1% * - 1% 1% - - 2% - * 1% - - * 1% - - 1% 2% * 1% * * - * 1% 2% 1% 1% * * 1% * 1% 1%

* * * ** * * * * * * * fg* * *

Prefer not to say 8 3 3 2 6 - - - - 2 6 - - 4 3 - 8 - - - - - 2 - 2 1 2 - 2 8 - 3 3 1 - 2 5 1 - - 3 5 - 2 - 3 3 4 3 6 2

1% * 1% 1% 2% - - - - * 2% - - 1% 2% - 1% - - - - - 2% - 2% 1% 1% - 2% 1% - 1% 1% * - 1% 2% * - - * 1% - 1% - 1% 1% 1% 1% 1% 1%

* * JLM * ** * * * * * * * * m * *

NET: PARTNER 91 70 19 21 28 26 10 5 1 47 19 11 15 62 13 7 82 9 1 12 4 9 6 5 10 7 27 3 7 84 8 15 21 52 3 11 19 21 40 1 73 15 4 6 25 19 42 59 33 73 19

8% 10% 5% 7% 9% 12% 7% 5% 1% 12% 7% 4% 8% 10% 7% 10% 9% 4% 6% 9% 6% 8% 8% 5% 10% 5% 13% 6% 8% 8% 6% 5% 7% 12% 4% 5% 7% 7% 13% 2% 12% 4% 4% 3% 10% 7% 10% 11% 6% 8% 10%

C I * * L R * R ** * * * * Z * * * f * jkln * pq * r r w

NET: FAMILY 119 80 37 39 48 21 10 1 - 56 25 25 13 74 19 5 98 21 3 20 - 16 7 8 9 20 30 1 5 113 5 14 39 54 12 20 23 31 38 7 61 52 6 12 15 41 51 84 35 88 31

11% 11% 9% 14% 15% 9% 7% 1% - 14% 10% 10% 6% 11% 10% 7% 11% 9% 12% 15% - 13% 9% 9% 10% 12% 14% 2% 6% 11% 4% 4% 13% 12% 15% 10% 8% 11% 13% 15% 10% 12% 6% 7% 6% 16% 12% 16% 6% 10% 16%

GHI GHI HI H * * M * ** Ubc * Ub U* U* U* U Ub * * e * f f f* * * rs s w x

NET: FRIEND(S) 78 64 14 27 14 25 3 7 2 35 18 18 7 51 15 2 68 10 3 11 8 4 5 3 3 9 24 2 6 75 3 21 12 40 5 9 21 22 25 1 44 27 7 9 9 22 37 47 31 63 15

7% 9% 4% 10% 4% 12% 2% 7% 5% 9% 7% 7% 4% 8% 8% 3% 8% 4% 14% 8% 11% 4% 7% 3% 3% 5% 12% 3% 7% 8% 2% 7% 4% 9% 6% 5% 7% 8% 8% 2% 7% 6% 8% 5% 4% 9% 9% 9% 5% 7% 8%

C EG EG * * M * ** * * * * VXY * * e * g * * * s s w

NET: OTHER 50 37 12 12 17 7 8 3 3 22 7 9 12 27 7 5 40 10 1 3 1 6 3 2 2 7 16 1 9 47 3 17 14 19 - 14 8 12 15 1 21 23 6 12 11 5 22 25 25 39 11

4% 5% 3% 4% 5% 3% 5% 3% 6% 6% 3% 4% 6% 4% 4% 8% 4% 5% 3% 2% 1% 5% 4% 2% 2% 4% 7% 2% 10% 5% 3% 6% 5% 4% - 7% 3% 4% 5% 2% 3% 5% 7% 7% 4% 2% 5% 5% 4% 4% 6%

* * * ** * * * * * TUXY* * * k * * t t

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q5. Who did you FIRST speak to about any problems you were experiencing from gambling? (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER)

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Partner 91 81 9 2 11 21 48 80 59 55 74 55 68 61 61 58 78 91 - - 91 - 70 19 22 22 15 11 21

8% 8% 24% 4% 3% 8% 12% 8% 10% 10% 9% 12% 11% 11% 11% 12% 10% 8% - - 26% - 29% 20% 8% 9% 7% 6% 11%

B* * E EH E R IJKQR KQR R R IJKQR R V *

Friend(s) 78 77 1 1 6 25 45 76 53 53 63 39 64 57 55 44 66 78 - - 78 - 49 25 21 17 15 11 12

7% 7% 4% 2% 2% 9% 11% 7% 9% 10% 8% 9% 11% 10% 10% 9% 8% 7% - - 22% - 21% 26% 8% 7% 7% 6% 7%

* * E EH E R R R IKQR KR R R R V *

Parent / guardian 50 48 2 2 4 10 33 47 41 39 44 36 37 38 40 37 46 50 - - 50 - 38 10 18 8 11 7 6

5% 5% 5% 4% 1% 4% 8% 5% 7% 7% 6% 8% 6% 7% 7% 8% 6% 5% - - 14% - 16% 10% 7% 3% 5% 4% 3%

* * EFH E R R R KMQR R R KQR KMQR R V *

Sibling(s) / step-sibling(s) 36 36 - 1 5 5 25 34 27 30 31 25 27 27 26 23 29 36 - - 36 - 30 3 10 9 5 6 4

3% 3% - 3% 1% 2% 6% 3% 4% 5% 4% 6% 4% 5% 5% 5% 4% 3% - - 10% - 13% 3% 4% 4% 2% 3% 2%

* * EFH E R KQR R KQR R R R R V X *

Other family member(s) 20 19 - - - 4 16 19 15 16 19 19 18 18 17 17 16 20 - - 20 - 10 10 4 6 2 3 4

2% 2% - - - 1% 4% 2% 2% 3% 2% 4% 3% 3% 3% 4% 2% 2% - - 6% - 4% 10% 2% 2% 1% 2% 2%

* * E EH E R IJKMQR QR QR QR IKQR V *

Someone at work (e.g., colleague / employee / 

employer) 20 20 - - - 4 16 20 19 20 20 17 16 15 18 18 19 20 - - 20 - 13 8 6 2 1 8 5

2% 2% - - - 1% 4% 2% 3% 4% 3% 4% 3% 3% 3% 4% 2% 2% - - 6% - 5% 8% 2% 1% * 4% 3%

* * EH E R QR R MQR R MNQR V * Za

Charity treatment provider (e.g., National Gambling 

Helpline) 14 13 1 - 1 1 11 13 13 12 12 9 12 12 12 9 13 14 - - 14 - 5 8 6 3 4 1 1

1% 1% 3% - * * 3% 1% 2% 2% 2% 2% 2% 2% 2% 2% 2% 1% - - 4% - 2% 9% 2% 1% 2% 1% *

* * EH R R R R V W*

Child(ren) / step-child(ren) 12 12 - - 1 1 10 12 10 10 10 9 8 11 10 11 10 12 - - 12 - 6 5 3 2 3 3 1

1% 1% - - * * 2% 1% 2% 2% 1% 2% 1% 2% 2% 2% 1% 1% - - 4% - 3% 5% 1% 1% 1% 2% 1%

* * EH R R R KMQR V *

Healthcare professional or provider (e.g., a GP, 

nurse, therapist) 12 12 - 2 1 1 9 10 10 8 12 8 8 10 10 8 10 12 - - 12 - 6 6 4 2 1 2 3

1% 1% - 4% * * 2% 1% 2% 1% 1% 2% 1% 2% 2% 2% 1% 1% - - 3% - 3% 6% 2% 1% * 1% 2%

* EF* EH R V *

Someone at school / college / university (e.g., other 

student / teacher) 3 2 1 - 1 1 1 2 1 1 1 2 1 1 2 2 3 3 - - 3 - 2 1 2 - 2 - -

* * 3% - * * * * * * * * * * * * * * - - 1% - 1% 1% 1% - 1% - -

B* * V *

Community, religious or faith leader - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - - - - - - - - - - - - - - - -

* * *

Other (please specify) - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - - - - - - - - - - - - - - - -

* * *

Don’t know 6 5 1 1 - 1 2 4 4 3 4 2 3 5 3 3 3 6 - - 6 - 3 - 2 2 1 1 1

1% 1% 2% 4% - 1% 1% * 1% 1% * 1% 1% 1% 1% 1% * 1% - - 2% - 1% - 1% 1% * 1% *

* EH* V *

Prefer not to say 8 8 - - - 3 5 8 5 5 7 5 7 5 5 5 8 8 - - 8 - 5 3 1 5 - - 2

1% 1% - - - 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - - 2% - 2% 3% * 2% - - 1%

* * E V * a

NET: PARTNER 91 81 9 2 11 21 48 80 59 55 74 55 68 61 61 58 78 91 - - 91 - 70 19 22 22 15 11 21

8% 8% 24% 4% 3% 8% 12% 8% 10% 10% 9% 12% 11% 11% 11% 12% 10% 8% - - 26% - 29% 20% 8% 9% 7% 6% 11%

B* * E EH E R IJKQR KQR R R IJKQR R V *

NET: FAMILY 119 116 2 3 10 20 83 113 93 94 103 89 89 95 94 88 101 119 - - 119 - 84 27 36 25 22 20 14

11% 11% 5% 7% 3% 7% 20% 11% 15% 17% 13% 20% 15% 17% 17% 19% 13% 11% - - 34% - 35% 28% 14% 10% 10% 10% 8%

* * E EFH EF QR KQR R IJKMNOQR QR KQR KMQR IKMQR R V *

NET: FRIEND(S) 78 77 1 1 6 25 45 76 53 53 63 39 64 57 55 44 66 78 - - 78 - 49 25 21 17 15 11 12

7% 7% 4% 2% 2% 9% 11% 7% 9% 10% 8% 9% 11% 10% 10% 9% 8% 7% - - 22% - 21% 26% 8% 7% 7% 6% 7%

* * E EH E R R R IKQR KR R R R V *

NET: OTHER 50 47 2 2 3 6 36 46 43 41 45 35 36 38 40 36 44 50 - - 50 - 26 23 18 7 7 11 8

4% 4% 6% 4% 1% 2% 9% 4% 7% 7% 6% 8% 6% 7% 7% 8% 6% 4% - - 14% - 11% 24% 7% 3% 3% 6% 5%

* * EFH E QR KQR R KMQR R R KQR KMQR R V W* Z

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q6. How did you feel after you FIRST spoke to someone about any problems you were experiencing from gambling?

All those who have ever spoken to someone about gambling problems

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 351 251 93 82 126 88 35 14 6 183 70 47 51 233 50 16 299 52 9 46 15 36 26 19 21 41 104 6 28 332 19 51 60 224 16 54 69 84 134 10 218 109 24 33 62 96 160 234 117 269 82

Weighted base 352 257 88 103 115 80 31 17 6 164 76 66 47 224 59 19 301 51 8 47 13 36 23 19 26 44 100 6 30 332 21 71 90 171 21 57 78 88 119 10 203 124 25 41 64 91 157 224 128 273 79

Much better (2) 122 92 29 36 36 32 9 5 3 69 21 17 16 87 15 9 111 11 3 13 3 10 8 4 8 16 40 3 14 115 7 25 28 67 3 14 21 22 61 5 81 33 8 7 20 38 57 86 37 102 21

35% 36% 32% 35% 32% 40% 29% 32% 50% 42% 28% 26% 34% 39% 26% 47% 37% 23% 43% 29% 19% 27% 37% 21% 30% 37% 39% 55% 46% 35% 36% 35% 31% 39% 14% 24% 27% 25% 51% 49% 40% 27% 34% 18% 32% 42% 36% 38% 29% 37% 26%

* * * * ** ** K * * * R * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * jkl ** p * ** * * r* *

Slightly better (1) 146 108 37 49 42 28 18 8 2 64 31 33 18 88 29 5 122 24 1 18 9 14 9 8 10 26 39 3 9 135 11 33 39 62 12 25 36 45 38 3 76 60 10 24 23 33 66 91 56 104 42

42% 42% 42% 48% 37% 35% 56% 48% 28% 39% 42% 50% 39% 39% 50% 28% 41% 47% 18% 38% 70% 40% 39% 42% 38% 58% 39% 45% 30% 41% 55% 47% 44% 36% 59% 44% 46% 51% 32% 30% 38% 49% 40% 59% 36% 36% 42% 41% 43% 38% 53%

* * * F* ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * m* ** * ** st* * * x*

Unchanged (0) 36 24 11 7 12 13 1 2 1 13 12 7 5 22 5 1 28 8 2 7 1 8 1 2 5 1 8 - 3 35 1 7 7 19 3 9 9 10 8 - 21 13 3 6 8 5 17 18 18 28 9

10% 9% 13% 6% 11% 16% 5% 14% 11% 8% 16% 10% 10% 10% 9% 5% 9% 16% 30% 14% 5% 23% 3% 8% 18% 1% 8% - 11% 11% 4% 10% 8% 11% 13% 16% 11% 12% 7% - 10% 10% 12% 15% 12% 6% 11% 8% 14% 10% 11%

* * * * ** ** * * * * ** * ** Z* ** Za* ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

Slightly worse (-1) 27 19 4 5 13 5 3 1 - 9 4 7 6 17 4 2 23 4 - 5 1 3 3 4 2 - 8 - 1 26 1 4 6 15 2 5 9 5 6 2 18 8 1 1 9 7 10 16 11 22 5

8% 8% 5% 5% 11% 7% 9% 5% - 6% 5% 11% 13% 8% 6% 11% 8% 8% - 11% 5% 8% 14% 21% 7% - 8% - 5% 8% 5% 6% 7% 9% 7% 8% 12% 6% 5% 21% 9% 6% 3% 3% 14% 7% 6% 7% 8% 8% 6%

* * * * ** ** * * * * ** * ** Z* ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

Much worse (-2) 11 9 3 3 7 2 - - - 5 2 2 2 5 3 2 10 1 1 4 - 1 - 1 - 1 4 - - 11 - 1 4 6 - 2 2 4 3 - 4 5 2 2 3 4 2 8 3 10 1

3% 3% 3% 3% 6% 2% - - - 3% 2% 3% 5% 2% 5% 9% 3% 2% 9% 8% - 2% - 5% - 2% 4% - - 3% - 2% 5% 3% - 4% 2% 5% 3% - 2% 4% 8% 5% 4% 4% 2% 3% 3% 4% 1%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

Don’t know / can’t remember 6 4 1 3 2 - 1 - 1 4 2 - - 3 1 - 4 2 - - - - - 1 2 1 2 - 1 6 - - 2 3 1 1 1 2 2 - 2 3 1 - 1 3 2 4 2 4 2

2% 2% 2% 3% 1% - 2% - 12% 2% 3% - - 1% 1% - 1% 4% - - - - - 3% 6% 2% 2% - 3% 2% - - 2% 2% 7% 1% 1% 3% 2% - 1% 2% 3% - 1% 3% 1% 2% 2% 1% 3%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

Prefer not to say 3 - 3 - 3 - - - - - 3 - - 2 2 - 3 - - - - - 2 - - - - - 2 3 - - 3 - - 2 2 - - - 2 2 - - - 2 2 2 2 3 -

1% - 4% - 3% - - - - - 4% - - 1% 3% - 1% - - - - - 7% - - - - - 6% 1% - - 4% - - 3% 2% - - - 1% 1% - - - 2% 1% 1% 1% 1% -

B* * * * ** ** J* * * * ** * ** * ** * ** ** ** * * ** ** ** * h* ** * * * ** * ** * * * *

NET: BETTER 269 200 66 85 79 60 26 14 5 132 52 50 34 175 45 14 233 35 5 31 12 24 18 12 18 42 79 6 23 250 19 58 67 129 15 39 56 67 99 8 157 93 18 31 43 71 123 177 92 206 63

76% 78% 74% 83% 68% 75% 85% 81% 77% 81% 69% 76% 73% 78% 76% 75% 77% 70% 60% 67% 89% 67% 76% 62% 68% 95% 78% 100% 76% 75% 91% 82% 75% 75% 73% 68% 72% 76% 83% 79% 77% 75% 74% 77% 68% 78% 79% 79% 72% 75% 79%

* E* * * ** ** * * * * ** * ** * ** * ** ** ** TVa* * ** ** ** * * ** * * * j ** * ** * * * *

NET: WORSE 38 28 7 8 19 7 3 1 - 15 6 9 8 22 7 4 33 5 1 9 1 3 3 5 2 1 12 - 1 37 1 6 10 20 2 7 11 9 9 2 22 13 3 3 12 10 12 23 14 32 6

11% 11% 8% 7% 17% 9% 9% 5% - 9% 8% 14% 18% 10% 11% 20% 11% 10% 9% 19% 5% 9% 14% 26% 7% 2% 12% - 5% 11% 5% 8% 12% 12% 7% 12% 14% 10% 8% 21% 11% 11% 11% 8% 18% 11% 8% 10% 11% 12% 7%

* * * * ** ** * * * * ** * ** Z* ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * u* * *

Mean 1.00 1.01 1.02 1.12 0.81 1.04 1.07 1.08 1.44 1.13 0.94 0.86 0.84 1.07 0.89 0.92 1.03 0.84 0.85 0.68 1.03 0.83 1.06 0.54 0.98 1.31 1.04 1.55 1.28 0.98 1.23 1.07 0.95 1.01 0.86 0.79 0.86 0.88 1.27 1.08 1.06 0.91 0.91 0.82 0.78 1.10 1.08 1.06 0.89 1.00 1.00
* * * * ** ** * * * * ** * ** * ** * ** ** ** TV* * ** ** ** * * ** * * * jkl ** * ** * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q6. How did you feel after you FIRST spoke to someone about any problems you were experiencing from gambling?

All those who have ever spoken to someone about gambling problems

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 351 330 18 8 33 65 224 322 258 255 294 230 267 262 260 244 302 351 - - 351 - 233 99 99 72 60 55 60

Weighted base 352 334 16 8 30 76 220 325 256 253 296 225 268 260 259 235 300 352 - - 352 - 236 97 99 77 60 54 57

Much better (2) 122 116 7 4 10 37 64 112 77 84 103 66 89 80 75 71 101 122 - - 122 - 90 28 31 28 19 23 18

35% 35% 43% 46% 35% 49% 29% 34% 30% 33% 35% 30% 33% 31% 29% 30% 34% 35% - - 35% - 38% 29% 31% 37% 32% 43% 31%

** ** * GH* G ILO ILNOP ILO ILO ILNOP * * * * * *

Slightly better (1) 146 138 6 2 12 30 94 136 117 106 121 99 114 115 114 99 128 146 - - 146 - 93 44 45 33 23 18 25

42% 41% 38% 26% 40% 40% 43% 42% 46% 42% 41% 44% 43% 44% 44% 42% 42% 42% - - 42% - 39% 45% 45% 43% 39% 34% 44%

** ** * * JKPR * * * * * *

Unchanged (0) 36 36 - 2 5 4 25 34 24 25 30 24 26 28 29 28 29 36 - - 36 - 25 11 10 8 9 4 6

10% 11% - 28% 18% 5% 11% 10% 9% 10% 10% 11% 10% 11% 11% 12% 10% 10% - - 10% - 11% 11% 10% 10% 15% 8% 10%

** ** F* * I IJMQ * * * * * *

Slightly worse (-1) 27 24 2 - 2 2 20 24 22 22 22 21 22 21 23 21 23 27 - - 27 - 15 10 8 4 6 3 6

8% 7% 15% - 8% 3% 9% 7% 8% 9% 8% 9% 8% 8% 9% 9% 8% 8% - - 8% - 6% 10% 8% 5% 10% 6% 10%

** ** * * * * * * * *

Much worse (-2) 11 11 - - - - 11 11 11 11 11 11 9 9 11 11 11 11 - - 11 - 9 2 4 2 2 2 1

3% 3% - - - - 5% 3% 4% 4% 4% 5% 4% 4% 4% 5% 4% 3% - - 3% - 4% 2% 4% 3% 4% 4% 1%

** ** * * H R R * * * * * *

Don’t know / can’t remember 6 5 1 - - 1 4 5 3 3 5 3 4 6 4 3 6 6 - - 6 - 4 1 1 - 1 3 1

2% 2% 4% - - 1% 2% 2% 1% 1% 2% 1% 2% 2% 2% 1% 2% 2% - - 2% - 2% 1% 1% - 1% 6% 1%

** ** * * IJLP I * * * * * *

Prefer not to say 3 3 - - - 2 2 3 3 2 3 2 3 2 2 2 3 3 - - 3 - 2 2 - 2 - - 2

1% 1% - - - 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - - 1% - 1% 2% - 2% - - 3%

** ** * * JN * * * * * *

NET: BETTER 269 254 13 6 22 67 158 248 194 190 224 165 203 194 189 170 228 269 - - 269 - 182 72 76 61 42 42 43

76% 76% 81% 72% 75% 89% 72% 76% 76% 75% 76% 73% 76% 75% 73% 72% 76% 76% - - 76% - 77% 74% 77% 80% 70% 77% 75%

** ** * GH* G P OP OP OP OP * * * * * *

NET: WORSE 38 35 2 - 2 2 31 35 33 33 33 32 31 30 35 32 34 38 - - 38 - 23 12 12 6 8 5 7

11% 11% 15% - 8% 3% 14% 11% 13% 13% 11% 14% 12% 12% 13% 14% 11% 11% - - 11% - 10% 12% 12% 8% 14% 9% 11%

** ** * * FH F R KMQR KR KMQR * * * * * *

Mean 1.00 0.99 1.14 1.18 1.02 1.39 0.84 0.99 0.91 0.93 0.98 0.86 0.97 0.93 0.86 0.86 0.98 1.00 - - 1.00 - 1.04 0.90 0.93 1.09 0.85 1.13 0.97
** ** * EGH* G ILOP LOP P LOP ILNOP * * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q6. How did you feel after you FIRST spoke to someone about any problems you were experiencing from gambling? (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER)

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Much better (2) 122 92 29 36 36 32 9 5 3 69 21 17 16 87 15 9 111 11 3 13 3 10 8 4 8 16 40 3 14 115 7 25 28 67 3 14 21 22 61 5 81 33 8 7 20 38 57 86 37 102 21

11% 13% 7% 13% 11% 15% 6% 5% 6% 17% 8% 7% 8% 14% 8% 13% 12% 5% 15% 11% 4% 8% 11% 4% 8% 10% 19% 7% 15% 12% 6% 8% 10% 15% 4% 7% 7% 8% 20% 10% 13% 8% 9% 4% 8% 15% 14% 16% 6% 11% 11%

C G GH * * KLM R R* R ** * * * * UVXYZ * UX* * fi * jkl * p * rs rs w

Slightly better (1) 146 108 37 49 42 28 18 8 2 64 31 33 18 88 29 5 122 24 1 18 9 14 9 8 10 26 39 3 9 135 11 33 39 62 12 25 36 45 38 3 76 60 10 24 23 33 66 91 56 104 42

13% 15% 10% 18% 13% 13% 12% 8% 3% 16% 12% 13% 9% 14% 16% 8% 14% 11% 6% 14% 13% 12% 12% 9% 10% 16% 18% 6% 10% 14% 9% 11% 13% 14% 15% 12% 12% 16% 13% 6% 13% 14% 11% 14% 9% 12% 16% 17% 10% 11% 22%

C HI * * M * ** * * * * * * * * * * s w x

Unchanged (0) 36 24 11 7 12 13 1 2 1 13 12 7 5 22 5 1 28 8 2 7 1 8 1 2 5 1 8 - 3 35 1 7 7 19 3 9 9 10 8 - 21 13 3 6 8 5 17 18 18 28 9

3% 3% 3% 2% 4% 6% 1% 2% 1% 3% 5% 3% 2% 3% 3% 1% 3% 4% 10% 5% 1% 7% 1% 2% 5% * 4% - 4% 4% 1% 2% 3% 4% 3% 4% 3% 4% 3% - 3% 3% 3% 4% 3% 2% 4% 3% 3% 3% 4%

G * * * ** Z * Z * * Z* * * * * * *

Slightly worse (-1) 27 19 4 5 13 5 3 1 - 9 4 7 6 17 4 2 23 4 - 5 1 3 3 4 2 - 8 - 1 26 1 4 6 15 2 5 9 5 6 2 18 8 1 1 9 7 10 16 11 22 5

2% 3% 1% 2% 4% 2% 2% 1% - 2% 2% 3% 3% 3% 2% 3% 3% 2% - 4% 1% 2% 4% 4% 2% - 4% - 1% 3% 1% 1% 2% 3% 2% 2% 3% 2% 2% 4% 3% 2% 1% 1% 3% 2% 2% 3% 2% 2% 3%

* * * ** Z * Z* Z* * Z * * * * * *

Much worse (-2) 11 9 3 3 7 2 - - - 5 2 2 2 5 3 2 10 1 1 4 - 1 - 1 - 1 4 - - 11 - 1 4 6 - 2 2 4 3 - 4 5 2 2 3 4 2 8 3 10 1

1% 1% 1% 1% 2% 1% - - - 1% 1% 1% 1% 1% 2% 3% 1% 1% 3% 3% - 1% - 1% - * 2% - - 1% - * 2% 1% - 1% 1% 1% 1% - 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% *

* * * ** * * * * * * * * * *

Don’t know / can’t remember 6 4 1 3 2 - 1 - 1 4 2 - - 3 1 - 4 2 - - - - - 1 2 1 2 - 1 6 - - 2 3 1 1 1 2 2 - 2 3 1 - 1 3 2 4 2 4 2

1% 1% * 1% * - * - 1% 1% 1% - - * * - * 1% - - - - - 1% 2% * 1% - 1% 1% - - 1% 1% 2% * * 1% 1% - * 1% 1% - * 1% * 1% * * 1%

* * * ** * * * * * * * f* * *

Prefer not to say 3 - 3 - 3 - - - - - 3 - - 2 2 - 3 - - - - - 2 - - - - - 2 3 - - 3 - - 2 2 - - - 2 2 - - - 2 2 2 2 3 -

* - 1% - 1% - - - - - 1% - - * 1% - * - - - - - 2% - - - - - 2% * - - 1% - - 1% 1% - - - * * - - - 1% * * * * -

B * * J * ** * a* * * * * * h * * *

NET: BETTER 269 200 66 85 79 60 26 14 5 132 52 50 34 175 45 14 233 35 5 31 12 24 18 12 18 42 79 6 23 250 19 58 67 129 15 39 56 67 99 8 157 93 18 31 43 71 123 177 92 206 63

24% 28% 17% 31% 24% 28% 19% 13% 9% 33% 21% 19% 17% 27% 24% 22% 26% 16% 21% 25% 17% 20% 23% 13% 18% 26% 37% 13% 25% 25% 15% 19% 23% 29% 19% 19% 20% 24% 33% 17% 26% 22% 20% 19% 16% 27% 30% 33% 16% 22% 33%

C GHI HI HI * * KLM R * R ** * * * * X TUVWXYZb * * e * f * jkln * * s rs w x

NET: WORSE 38 28 7 8 19 7 3 1 - 15 6 9 8 22 7 4 33 5 1 9 1 3 3 5 2 1 12 - 1 37 1 6 10 20 2 7 11 9 9 2 22 13 3 3 12 10 12 23 14 32 6

3% 4% 2% 3% 6% 3% 2% 1% - 4% 2% 3% 4% 3% 4% 6% 4% 2% 3% 7% 1% 3% 4% 5% 2% * 6% - 1% 4% 1% 2% 4% 5% 2% 3% 4% 3% 3% 4% 4% 3% 3% 2% 4% 4% 3% 4% 2% 3% 3%

H * * * ** Z * Z* Z* * Z * * * * * *

Mean 1.00 1.01 1.02 1.12 0.81 1.04 1.07 1.08 1.44 1.13 0.94 0.86 0.84 1.07 0.89 0.92 1.03 0.84 0.85 0.68 1.03 0.83 1.06 0.54 0.98 1.31 1.04 1.55 1.28 0.98 1.23 1.07 0.95 1.01 0.86 0.79 0.86 0.88 1.27 1.08 1.06 0.91 0.91 0.82 0.78 1.10 1.08 1.06 0.89 1.00 1.00
* * * * ** ** * * * * ** * ** * ** * ** ** ** TV* * ** ** ** * * ** * * * jkl ** * ** * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q6. How did you feel after you FIRST spoke to someone about any problems you were experiencing from gambling? (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER)

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Much better (2) 122 116 7 4 10 37 64 112 77 84 103 66 89 80 75 71 101 122 - - 122 - 90 28 31 28 19 23 18

11% 11% 18% 10% 3% 14% 15% 11% 13% 15% 13% 15% 15% 14% 14% 15% 13% 11% - - 35% - 38% 29% 12% 11% 8% 12% 10%

* * E EH E IQR R IR IQR R R IQR R V *

Slightly better (1) 146 138 6 2 12 30 94 136 117 106 121 99 114 115 114 99 128 146 - - 146 - 93 44 45 33 23 18 25

13% 13% 16% 5% 4% 11% 22% 13% 19% 19% 15% 22% 19% 20% 21% 21% 16% 13% - - 42% - 39% 45% 17% 13% 10% 10% 14%

* * E DEFH E KQR KQR R IJKMQR KQR KQR KQR KQR R V * ab

Unchanged (0) 36 36 - 2 5 4 25 34 24 25 30 24 26 28 29 28 29 36 - - 36 - 25 11 10 8 9 4 6

3% 3% - 6% 2% 1% 6% 3% 4% 4% 4% 5% 4% 5% 5% 6% 4% 3% - - 10% - 11% 11% 4% 3% 4% 2% 3%

* * EFH EF IQR QR IKQR IJKMQR V *

Slightly worse (-1) 27 24 2 - 2 2 20 24 22 22 22 21 22 21 23 21 23 27 - - 27 - 15 10 8 4 6 3 6

2% 2% 6% - 1% 1% 5% 2% 4% 4% 3% 5% 4% 4% 4% 5% 3% 2% - - 8% - 6% 10% 3% 2% 3% 2% 3%

* * EFH E R KR KQR R R KQR KQR V *

Much worse (-2) 11 11 - - - - 11 11 11 11 11 11 9 9 11 11 11 11 - - 11 - 9 2 4 2 2 2 1

1% 1% - - - - 3% 1% 2% 2% 1% 2% 2% 2% 2% 2% 1% 1% - - 3% - 4% 2% 1% 1% 1% 1% *

* * EFH EF R R KQR R KQR V *

Don’t know / can’t remember 6 5 1 - - 1 4 5 3 3 5 3 4 6 4 3 6 6 - - 6 - 4 1 1 - 1 3 1

1% * 2% - - * 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% - - 2% - 2% 1% * - * 2% *

* * I V *

Prefer not to say 3 3 - - - 2 2 3 3 2 3 2 3 2 2 2 3 3 - - 3 - 2 2 - 2 - - 2

* * - - - 1% * * 1% * * * 1% * * * * * - - 1% - 1% 2% - 1% - - 1%

* * V *

NET: BETTER 269 254 13 6 22 67 158 248 194 190 224 165 203 194 189 170 228 269 - - 269 - 182 72 76 61 42 42 43

24% 24% 34% 15% 7% 25% 38% 24% 32% 34% 29% 37% 34% 34% 34% 36% 28% 24% - - 76% - 77% 74% 29% 25% 19% 22% 24%

* * E DEFH E KQR KQR R IJKMNQR KQR KQR KQR IKQR R V * a

NET: WORSE 38 35 2 - 2 2 31 35 33 33 33 32 31 30 35 32 34 38 - - 38 - 23 12 12 6 8 5 7

3% 3% 6% - 1% 1% 7% 3% 5% 6% 4% 7% 5% 5% 6% 7% 4% 3% - - 11% - 10% 12% 5% 2% 4% 3% 4%

* * EFH EF R KQR R IKMNQR R R KQR IKMNQR R V *

Mean 1.00 0.99 1.14 1.18 1.02 1.39 0.84 0.99 0.91 0.93 0.98 0.86 0.97 0.93 0.86 0.86 0.98 1.00 - - 1.00 - 1.04 0.90 0.93 1.09 0.85 1.13 0.97
** ** * EGH* G ILOP LOP P LOP ILNOP * * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q7. Which of these, if any, made you want to speak to someone about any problems you were experiencing with gambling?

All those who have ever spoken to someone about gambling problems

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 351 251 93 82 126 88 35 14 6 183 70 47 51 233 50 16 299 52 9 46 15 36 26 19 21 41 104 6 28 332 19 51 60 224 16 54 69 84 134 10 218 109 24 33 62 96 160 234 117 269 82

Weighted base 352 257 88 103 115 80 31 17 6 164 76 66 47 224 59 19 301 51 8 47 13 36 23 19 26 44 100 6 30 332 21 71 90 171 21 57 78 88 119 10 203 124 25 41 64 91 157 224 128 273 79

It was negatively impacting my mental health (e.g., 

stress, anxiety, depression, anger) 82 63 17 18 33 19 9 3 1 39 17 14 13 54 10 3 67 15 2 11 4 8 4 5 9 12 23 - 4 78 4 14 22 43 4 9 22 19 30 2 50 29 3 8 16 26 32 48 34 70 12

23% 25% 19% 18% 28% 23% 29% 18% 11% 24% 22% 21% 27% 24% 17% 16% 22% 29% 29% 23% 32% 23% 19% 27% 33% 27% 23% - 15% 24% 20% 20% 24% 25% 17% 16% 28% 21% 25% 25% 25% 23% 14% 20% 25% 29% 20% 22% 26% 26% 15%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

It was negatively impacting finances (e.g., debt, 

couldn’t afford bills, lack of funds to continue) 78 60 17 18 24 23 5 6 2 34 18 10 17 49 10 4 62 16 1 11 4 8 4 8 6 8 20 2 7 74 4 15 19 38 7 17 18 17 24 3 44 29 5 10 17 23 28 47 31 60 18

22% 23% 19% 17% 21% 29% 17% 34% 39% 21% 23% 15% 36% 22% 16% 21% 21% 32% 20% 22% 27% 21% 16% 45% 24% 19% 20% 33% 23% 22% 19% 21% 21% 22% 35% 30% 23% 20% 20% 26% 22% 23% 20% 26% 27% 25% 18% 21% 24% 22% 23%

* * * * ** ** * * JL* * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

I wanted support with reducing or stopping my 

gambling behaviour 75 56 17 19 20 21 9 4 2 38 19 9 8 48 11 3 61 13 2 8 3 9 7 2 4 9 23 - 9 71 3 11 14 43 6 11 11 15 36 2 46 21 8 6 9 27 33 53 22 60 14

21% 22% 19% 19% 18% 26% 29% 23% 29% 23% 26% 13% 18% 21% 18% 17% 20% 26% 21% 18% 21% 24% 30% 12% 14% 19% 23% - 31% 21% 17% 16% 16% 25% 29% 19% 15% 17% 30% 20% 23% 17% 31% 15% 13% 30% 21% 24% 17% 22% 18%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * kl ** * ** * * s* *

A conversation with someone (e.g., family member, 

friend) about gambling in general 71 55 14 24 19 18 5 4 - 41 16 8 6 52 8 1 61 10 1 7 3 4 2 4 6 8 32 1 4 69 2 11 13 41 6 6 16 15 34 1 43 23 6 11 5 15 41 47 24 53 18

20% 21% 16% 23% 17% 23% 16% 25% - 25% 21% 12% 12% 23% 14% 5% 20% 19% 9% 15% 26% 10% 11% 20% 22% 17% 32% 14% 12% 21% 8% 16% 15% 24% 27% 11% 20% 17% 28% 10% 21% 18% 23% 27% 7% 16% 26% 21% 19% 19% 23%

* * * * ** ** * * * Q * ** * ** * ** * ** ** ** * TV* ** ** ** * * ** * * * j ** * ** s* * * s *

It was negatively impacting my relationships with 

those close to me (e.g., family / partner / friends) 68 59 8 9 28 23 6 2 - 30 16 14 7 49 5 5 60 8 2 7 1 6 3 2 4 7 32 2 3 64 3 11 18 36 3 14 15 16 23 - 41 21 5 8 7 22 31 48 20 54 13

19% 23% 9% 9% 24% 28% 19% 12% - 19% 22% 21% 16% 22% 9% 28% 20% 16% 21% 15% 5% 16% 13% 12% 16% 15% 32% 33% 10% 19% 17% 15% 20% 21% 16% 25% 19% 18% 19% - 20% 17% 22% 19% 10% 24% 20% 21% 16% 20% 17%

C * * D D* * ** ** * * * O * ** O * ** * ** * ** ** ** * T* ** ** ** * * ** * * * ** * ** * * s* *

Saw or heard something where someone was 

speaking about their experience of gambling harm 58 50 7 12 20 18 7 1 - 33 8 12 5 42 7 5 54 4 - 7 2 11 6 - 4 5 23 1 - 57 1 14 10 31 4 6 16 15 22 - 44 13 2 8 7 14 29 39 19 46 13

17% 20% 8% 12% 18% 22% 23% 5% - 20% 11% 19% 10% 19% 12% 25% 18% 8% - 14% 15% 31% 27% - 16% 11% 22% 15% - 17% 5% 19% 11% 18% 18% 10% 20% 17% 18% - 22% 10% 7% 19% 11% 16% 19% 18% 15% 17% 16%

C * * * * ** ** * * * * ** * ** * ** Z* ** ** ** * * ** ** ** * * ** * * * ** p * ** * * * *

I was unable to deal with it alone 58 42 15 19 13 14 8 2 1 21 15 10 11 36 7 4 47 11 3 7 3 3 2 5 6 10 17 - 4 52 5 15 16 22 5 10 15 11 21 1 34 22 2 7 16 10 26 27 30 45 13

16% 16% 17% 19% 12% 17% 26% 14% 18% 13% 20% 14% 24% 16% 13% 23% 16% 21% 36% 14% 22% 8% 10% 26% 23% 22% 16% - 13% 16% 26% 21% 18% 13% 23% 18% 19% 12% 18% 9% 17% 18% 6% 17% 24% 11% 16% 12% 24% 16% 16%

* * * E* ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * t* * v *

I felt like I was missing out on key occasions (e.g., 

nights / dinners out, birthdays, Christmas) 58 45 12 12 19 21 6 - - 41 10 4 3 45 5 1 51 7 - 6 1 9 5 1 6 2 22 1 5 56 2 6 9 40 2 7 11 13 25 2 36 17 5 5 6 12 35 43 14 43 15

16% 18% 13% 12% 16% 26% 18% - - 25% 13% 7% 6% 20% 9% 4% 17% 14% - 13% 11% 26% 23% 3% 23% 3% 22% 13% 16% 17% 10% 9% 10% 23% 11% 12% 15% 14% 21% 24% 18% 14% 20% 12% 10% 13% 22% 19% 11% 16% 19%

* * D* * ** ** LM * * * Q * ** * ** * ** Z* ** ** ** * Z* ** ** ** * * fg ** * * * ** * ** * * * s *

It was negatively impacting my social life (e.g., missing 

events due to gambling) 57 43 12 16 16 15 7 2 - 26 11 11 9 45 4 3 51 5 2 9 5 3 4 4 3 6 15 3 4 52 5 12 8 35 1 7 10 17 22 * 37 17 3 7 8 18 23 42 15 42 14

16% 17% 14% 15% 14% 19% 22% 14% - 16% 14% 16% 19% 20% 6% 15% 17% 11% 21% 18% 34% 10% 18% 20% 10% 13% 15% 47% 13% 16% 25% 17% 9% 21% 7% 13% 12% 20% 18% 5% 18% 13% 12% 17% 13% 20% 15% 19% 12% 16% 18%

* * * * ** ** * * * OQ * ** O * ** * ** * ** ** ** * * ** ** ** * * g ** * * * ** * ** * * * *

Saw or heard something encouraging people to open 

up about gambling 57 43 13 7 18 16 10 3 3 30 11 8 7 40 8 3 52 4 - 7 3 7 6 4 4 7 15 - 3 56 1 12 7 35 2 6 13 14 22 1 36 14 7 8 8 17 24 41 16 43 13

16% 17% 15% 7% 15% 20% 31% 17% 57% 19% 14% 13% 15% 18% 14% 18% 17% 9% - 16% 22% 20% 26% 19% 15% 16% 15% - 11% 17% 4% 18% 8% 20% 11% 11% 16% 16% 19% 10% 18% 11% 28% 19% 13% 19% 15% 18% 12% 16% 17%

* * D* D* ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * g ** * * * ** * ** * * * *

It was negatively affecting someone close to me 56 45 9 13 22 11 9 1 - 26 11 12 7 39 6 3 49 8 2 1 3 9 3 3 8 3 17 3 5 51 5 6 16 30 5 10 5 22 17 1 34 18 4 6 12 12 27 38 19 45 12

16% 17% 11% 12% 19% 14% 29% 5% - 16% 14% 18% 16% 17% 11% 18% 16% 15% 30% 2% 24% 25% 12% 17% 29% 6% 17% 45% 16% 15% 27% 8% 17% 18% 22% 18% 7% 25% 15% 10% 17% 15% 16% 16% 18% 13% 17% 17% 15% 16% 15%

* * * D* ** ** * * * * ** * ** * ** TZ* ** ** ** * T* ** ** ** * * ** * * k* ** * ** * * * *

It was negatively impacting my physical health / 

causing health problems 50 41 7 14 15 15 5 - - 27 9 11 3 33 6 4 43 7 1 5 1 11 4 3 5 7 11 - 3 48 2 12 4 29 4 6 8 19 17 * 32 16 3 4 7 13 25 32 18 37 13

14% 16% 8% 14% 13% 19% 16% - - 17% 12% 17% 6% 15% 10% 21% 14% 14% 10% 10% 5% 31% 15% 17% 19% 15% 11% - 11% 14% 11% 18% 5% 17% 21% 10% 10% 21% 14% 5% 16% 13% 10% 10% 12% 15% 16% 14% 14% 14% 16%

* * * * ** ** * * * * ** * ** * ** Ta* ** ** ** * * ** ** ** g* * g ** * * * ** * ** * * * *

It was negatively impacting my work / work situation 

(e.g., unable to concentrate) 44 36 7 8 19 13 4 - - 32 6 2 5 34 7 2 43 1 1 4 1 3 4 5 2 4 19 1 1 42 2 6 8 31 - 3 7 11 22 2 32 10 2 3 6 14 21 34 10 34 10

13% 14% 8% 8% 17% 16% 13% - - 19% 8% 3% 10% 15% 11% 12% 14% 3% 10% 8% 5% 8% 18% 25% 9% 10% 19% 13% 3% 13% 12% 8% 9% 18% - 5% 8% 13% 19% 16% 16% 8% 10% 8% 9% 16% 13% 15% 8% 12% 13%

* * * * ** ** KL * * * R * ** R * ** * ** * ** ** ** * * ** ** ** * * ** * * * j ** * ** * * * *

Other (please specify) 3 3 - - 1 1 1 - - 2 - - 1 2 1 - 3 - - - - - 1 - - 1 1 - - 3 - 1 - 2 - 1 - - 2 - 3 - - - 1 1 1 2 1 3 -

1% 1% - - 1% 1% 3% - - 1% - - 2% 1% 2% - 1% - - - - - 4% - - 2% 1% - - 1% - 1% - 1% - 2% - - 1% - 1% - - - 2% 1% 1% 1% 1% 1% -

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

Don’t know 10 3 7 2 3 4 1 - - 5 3 1 * 5 3 - 8 3 1 1 - - 2 1 1 - - 1 3 8 2 1 5 3 1 4 3 2 1 - 3 6 1 - 2 3 5 6 4 10 -

3% 1% 8% 2% 3% 5% 5% - - 3% 4% 2% 1% 2% 5% - 3% 5% 18% 2% - - 9% 8% 2% - - 13% 10% 2% 10% 2% 5% 2% 7% 7% 4% 3% 1% - 1% 5% 6% - 3% 3% 3% 3% 3% 4% -

B* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** m* * * ** * ** * * * *

Prefer not to say 7 5 2 4 2 - - - 1 3 2 2 - 4 - - 4 3 - 2 1 - 2 - - 1 2 - - 7 1 2 3 2 - 1 2 3 2 - 2 4 1 2 - 2 3 2 6 6 2

2% 2% 3% 3% 2% - - - 22% 2% 3% 3% - 2% - - 1% 6% - 4% 5% - 7% - - 2% 2% - - 2% 3% 3% 4% 1% - 1% 2% 3% 2% - 1% 3% 5% 5% - 3% 2% 1% 4% 2% 2%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * v *

NET: ANY 335 249 79 97 109 77 30 17 5 155 70 62 47 215 56 19 289 45 6 44 13 36 19 17 26 44 98 5 27 317 18 67 82 166 20 52 74 83 116 10 199 114 22 38 62 86 149 216 119 257 77

95% 97% 89% 95% 95% 95% 95% 100% 78% 95% 93% 95% 99% 96% 95% 100% 96% 89% 82% 94% 95% 100% 84% 92% 98% 98% 98% 87% 90% 96% 87% 95% 91% 97% 93% 91% 94% 95% 97% 100% 98% 92% 89% 95% 97% 94% 95% 97% 92% 94% 98%

C * * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** p * ** * * * *

NET: SEEN/HEARD ANYTHING 102 81 20 20 32 30 13 4 3 56 17 18 11 74 14 6 94 8 - 13 4 16 12 4 8 11 31 1 3 100 2 23 16 57 6 9 26 27 39 1 71 23 8 12 15 29 46 72 30 79 23

29% 31% 23% 19% 28% 38% 40% 21% 57% 34% 22% 27% 23% 33% 24% 34% 31% 16% - 28% 27% 44% 50% 19% 31% 24% 31% 15% 11% 30% 9% 33% 18% 33% 29% 15% 33% 31% 33% 10% 35% 19% 31% 31% 24% 32% 29% 32% 24% 29% 29%

* * D* D* ** ** * * * R * ** R * ** * ** * ** ** ** * * ** ** ** * * g ** * j* * j ** p * ** * * * *

NET: IMPACTING HEALTH 116 92 22 28 46 29 10 3 1 57 24 22 14 79 13 5 97 19 2 14 4 17 7 8 12 17 29 - 7 111 5 23 25 62 6 13 28 33 39 3 72 41 4 11 21 37 47 70 46 94 22

33% 36% 24% 28% 40% 36% 31% 18% 11% 35% 31% 34% 29% 35% 23% 28% 32% 37% 29% 29% 32% 46% 28% 44% 46% 38% 29% - 22% 34% 24% 32% 28% 37% 30% 23% 36% 38% 32% 30% 35% 33% 16% 28% 33% 40% 30% 31% 36% 34% 28%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q7. Which of these, if any, made you want to speak to someone about any problems you were experiencing with gambling?

All those who have ever spoken to someone about gambling problems

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 351 330 18 8 33 65 224 322 258 255 294 230 267 262 260 244 302 351 - - 351 - 233 99 99 72 60 55 60

Weighted base 352 334 16 8 30 76 220 325 256 253 296 225 268 260 259 235 300 352 - - 352 - 236 97 99 77 60 54 57

It was negatively impacting my mental health (e.g., 

stress, anxiety, depression, anger) 82 78 3 3 3 19 53 75 60 57 72 51 68 74 65 61 76 82 - - 82 - 53 26 21 16 11 17 15

23% 23% 19% 35% 9% 26% 24% 23% 23% 22% 24% 23% 25% 29% 25% 26% 25% 23% - - 23% - 22% 27% 21% 20% 19% 31% 25%

** ** * * J IJKLMOQR J JL R * * * * * *

It was negatively impacting finances (e.g., debt, 

couldn’t afford bills, lack of funds to continue) 78 73 3 1 3 13 56 72 70 62 69 60 66 70 62 71 72 78 - - 78 - 49 28 21 12 12 17 15

22% 22% 18% 7% 11% 17% 26% 22% 27% 24% 23% 27% 25% 27% 24% 30% 24% 22% - - 22% - 21% 28% 21% 15% 20% 31% 27%

** ** * * H JKOQR R KR IJKLMNOQR * * * * Z* *

I wanted support with reducing or stopping my 

gambling behaviour 75 69 4 3 4 11 51 66 57 60 70 50 62 62 60 53 65 75 - - 75 - 45 29 25 16 10 12 11

21% 21% 26% 37% 12% 15% 23% 20% 22% 24% 24% 22% 23% 24% 23% 23% 22% 21% - - 21% - 19% 30% 25% 21% 16% 23% 20%

** ** * * R R W* * * * * *

A conversation with someone (e.g., family member, 

friend) about gambling in general 71 68 2 2 9 9 48 66 51 53 63 53 54 54 57 50 60 71 - - 71 - 46 20 23 19 14 7 6

20% 20% 11% 18% 30% 12% 22% 20% 20% 21% 21% 24% 20% 21% 22% 21% 20% 20% - - 20% - 20% 21% 23% 25% 23% 13% 11%

** ** F* * IMQR * * * * * *

It was negatively impacting my relationships with 

those close to me (e.g., family / partner / friends) 68 64 4 - 3 9 51 64 56 57 62 56 54 57 60 60 64 68 - - 68 - 48 16 16 15 15 12 11

19% 19% 23% - 10% 12% 23% 20% 22% 22% 21% 25% 20% 22% 23% 25% 21% 19% - - 19% - 20% 16% 17% 19% 24% 21% 19%

** ** * * H R IKMR MR IJKMNQR R * * * * * *

Saw or heard something where someone was 

speaking about their experience of gambling harm 58 56 2 - 1 12 44 56 46 50 53 42 48 51 49 44 54 58 - - 58 - 36 22 21 12 11 5 10

17% 17% 10% - 3% 15% 20% 17% 18% 20% 18% 19% 18% 20% 19% 19% 18% 17% - - 17% - 15% 23% 21% 15% 18% 9% 18%

** ** * * E E R R * * * * * *

I was unable to deal with it alone 58 53 3 2 1 8 43 52 49 44 53 38 51 50 47 47 49 58 - - 58 - 37 19 17 5 16 8 12

16% 16% 19% 18% 3% 10% 20% 16% 19% 17% 18% 17% 19% 19% 18% 20% 16% 16% - - 16% - 16% 19% 17% 7% 27% 14% 20%

** ** * * EH E QR QR QR LQR * * * Z* * Z*

I felt like I was missing out on key occasions (e.g., 

nights / dinners out, birthdays, Christmas) 58 55 2 - 4 4 47 55 51 50 52 49 52 52 50 49 51 58 - - 58 - 43 13 19 13 8 8 9

16% 16% 16% - 13% 5% 21% 17% 20% 20% 18% 22% 19% 20% 19% 21% 17% 16% - - 16% - 18% 14% 19% 16% 13% 15% 16%

** ** * * FH F QR QR KQR R QR R KQR * * * * * *

It was negatively impacting my social life (e.g., missing 

events due to gambling) 57 53 2 - 1 10 41 53 49 51 52 45 45 48 46 50 54 57 - - 57 - 38 17 11 13 13 10 10

16% 16% 13% - 5% 14% 19% 16% 19% 20% 18% 20% 17% 19% 18% 21% 18% 16% - - 16% - 16% 18% 11% 17% 21% 19% 17%

** ** * * R MR MR KMNOQR R * * * * * *

Saw or heard something encouraging people to open 

up about gambling 57 55 - - 5 9 41 55 48 45 50 39 44 46 46 43 52 57 - - 57 - 32 22 14 12 11 8 11

16% 16% - - 16% 12% 19% 17% 19% 18% 17% 17% 17% 18% 18% 18% 17% 16% - - 16% - 14% 22% 14% 15% 19% 15% 19%

** ** * * R * * * * * *

It was negatively affecting someone close to me 56 51 4 - 1 2 49 51 50 49 51 50 50 53 51 51 50 56 - - 56 - 31 23 11 15 9 10 11

16% 15% 23% - 3% 2% 22% 16% 19% 19% 17% 22% 19% 20% 20% 22% 17% 16% - - 16% - 13% 23% 11% 20% 15% 19% 19%

** ** * * EFH EF R R IJKMQR R KQR KQR KMQR W* * * * * *

It was negatively impacting my physical health / 

causing health problems 50 46 2 2 1 3 40 45 42 44 46 38 46 45 43 39 47 50 - - 50 - 35 14 16 9 8 6 12

14% 14% 15% 18% 2% 4% 18% 14% 16% 18% 16% 17% 17% 17% 17% 17% 16% 14% - - 14% - 15% 14% 16% 12% 13% 11% 20%

** ** * * EFH EF R R R * * * * * *

It was negatively impacting my work / work situation 

(e.g., unable to concentrate) 44 43 1 1 - 3 39 42 39 43 41 41 42 40 40 39 42 44 - - 44 - 29 14 12 10 9 6 6

13% 13% 6% 9% - 4% 18% 13% 15% 17% 14% 18% 16% 16% 15% 17% 14% 13% - - 13% - 12% 14% 13% 14% 15% 12% 10%

** ** * * EFH EF R KQR IKOQR R R R KR * * * * * *

Other (please specify) 3 2 1 - 1 1 - 2 1 2 2 1 2 - 1 - 2 3 - - 3 - 3 - 2 1 - - -

1% * 6% - 3% 1% - * * 1% 1% * 1% - * - 1% 1% - - 1% - 1% - 2% 1% - - -

** ** G* * G NP NP NP NP NP NP NP NP * * * * * *

Don’t know 10 9 1 1 2 4 2 7 4 3 3 2 4 3 2 2 9 10 - - 10 - 5 2 - 3 4 1 2

3% 3% 9% 18% 6% 5% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 3% 3% - - 3% - 2% 2% - 3% 7% 3% 3%

** ** G* G* G IJKLMNOP IJKLMNOP * * * Y* * *

Prefer not to say 7 6 1 1 2 4 - 5 2 3 4 - 4 1 - - 4 7 - - 7 - 5 1 2 4 1 1 -

2% 2% 8% 10% 5% 5% - 2% 1% 1% 1% - 1% * - - 1% 2% - - 2% - 2% 1% 2% 5% 1% 1% -

** ** G* G* G LOP LNOP ILNOP ILNOP OP ILNOP IJLNOP * * * * * *

NET: ANY 335 319 13 6 27 68 218 313 251 247 288 223 261 256 256 232 287 335 - - 335 - 226 95 97 71 55 52 56

95% 96% 83% 72% 89% 91% 99% 96% 98% 98% 98% 99% 97% 99% 99% 99% 96% 95% - - 95% - 96% 98% 98% 92% 92% 96% 97%

** ** * * EFH EF QR QR QR IJKMQR QR KMQR IJKMQR IJKMQR * * * * * *

NET: SEEN/HEARD ANYTHING 102 99 2 - 6 17 76 99 82 83 90 73 82 87 85 77 92 102 - - 102 - 59 41 30 21 18 13 18

29% 30% 10% - 18% 22% 35% 30% 32% 33% 31% 32% 31% 33% 33% 33% 31% 29% - - 29% - 25% 42% 31% 28% 30% 24% 32%

** ** * * H R R R R R W* * * * * *

NET: IMPACTING HEALTH 116 109 5 3 3 21 82 106 90 87 103 77 99 105 93 88 107 116 - - 116 - 77 34 30 20 18 20 24

33% 33% 34% 35% 11% 28% 37% 33% 35% 35% 35% 34% 37% 40% 36% 37% 36% 33% - - 33% - 33% 35% 30% 26% 30% 37% 42%

** ** * * EH E R IJKLMOQR LR R * * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q7. Which of these, if any, made you want to speak to someone about any problems you were experiencing with gambling? (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER)

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

It was negatively impacting my mental health (e.g., 

stress, anxiety, depression, anger) 82 63 17 18 33 19 9 3 1 39 17 14 13 54 10 3 67 15 2 11 4 8 4 5 9 12 23 - 4 78 4 14 22 43 4 9 22 19 30 2 50 29 3 8 16 26 32 48 34 70 12

7% 9% 4% 7% 10% 9% 6% 3% 1% 10% 7% 5% 6% 8% 5% 5% 8% 7% 10% 8% 6% 7% 6% 6% 9% 7% 11% - 5% 8% 3% 5% 8% 10% 5% 4% 8% 7% 10% 5% 8% 7% 4% 5% 6% 10% 8% 9% 6% 8% 6%

C H * * * ** * * * * b * * * f * j * *

It was negatively impacting finances (e.g., debt, 

couldn’t afford bills, lack of funds to continue) 78 60 17 18 24 23 5 6 2 34 18 10 17 49 10 4 62 16 1 11 4 8 4 8 6 8 20 2 7 74 4 15 19 38 7 17 18 17 24 3 44 29 5 10 17 23 28 47 31 60 18

7% 8% 4% 6% 7% 11% 4% 5% 5% 8% 7% 4% 8% 8% 5% 6% 7% 7% 7% 8% 5% 6% 5% 9% 6% 5% 9% 4% 7% 8% 3% 5% 6% 9% 9% 8% 6% 6% 8% 6% 7% 7% 6% 6% 6% 9% 7% 9% 5% 7% 9%

C G * * L * ** * * * * * * * * * * w

I wanted support with reducing or stopping my 

gambling behaviour 75 56 17 19 20 21 9 4 2 38 19 9 8 48 11 3 61 13 2 8 3 9 7 2 4 9 23 - 9 71 3 11 14 43 6 11 11 15 36 2 46 21 8 6 9 27 33 53 22 60 14

7% 8% 4% 7% 6% 10% 6% 4% 4% 10% 8% 3% 4% 7% 6% 5% 7% 6% 7% 7% 4% 7% 9% 2% 4% 5% 11% - 10% 7% 3% 4% 5% 10% 8% 5% 4% 5% 12% 4% 8% 5% 9% 4% 3% 10% 8% 10% 4% 7% 7%

C * * LM * ** * * * * Xb * b* * fg * jkl * * rs s w

A conversation with someone (e.g., family member, 

friend) about gambling in general 71 55 14 24 19 18 5 4 - 41 16 8 6 52 8 1 61 10 1 7 3 4 2 4 6 8 32 1 4 69 2 11 13 41 6 6 16 15 34 1 43 23 6 11 5 15 41 47 24 53 18

6% 8% 4% 9% 6% 8% 4% 4% - 10% 6% 3% 3% 8% 4% 1% 7% 4% 3% 6% 5% 3% 3% 4% 6% 5% 15% 2% 4% 7% 1% 4% 5% 9% 7% 3% 5% 5% 11% 2% 7% 5% 6% 6% 2% 6% 10% 9% 4% 6% 9%

C * * LM Q * ** * * * * TUVWXYZbc * * e * fg * jkl * * s s s w

It was negatively impacting my relationships with 

those close to me (e.g., family / partner / friends) 68 59 8 9 28 23 6 2 - 30 16 14 7 49 5 5 60 8 2 7 1 6 3 2 4 7 32 2 3 64 3 11 18 36 3 14 15 16 23 - 41 21 5 8 7 22 31 48 20 54 13

6% 8% 2% 3% 9% 10% 4% 2% - 8% 6% 5% 4% 8% 3% 8% 7% 4% 7% 5% 1% 5% 4% 3% 4% 4% 15% 4% 3% 6% 3% 4% 6% 8% 4% 7% 5% 6% 8% - 7% 5% 6% 5% 2% 8% 8% 9% 4% 6% 7%

C DH DGHI * * O * O ** * * * * TUVWXYZc * * * f * * * s s w

Saw or heard something where someone was 

speaking about their experience of gambling harm 58 50 7 12 20 18 7 1 - 33 8 12 5 42 7 5 54 4 - 7 2 11 6 - 4 5 23 1 - 57 1 14 10 31 4 6 16 15 22 - 44 13 2 8 7 14 29 39 19 46 13

5% 7% 2% 4% 6% 8% 5% 1% - 8% 3% 5% 2% 7% 4% 7% 6% 2% - 5% 3% 9% 8% - 4% 3% 11% 2% - 6% 1% 4% 3% 7% 5% 3% 6% 5% 7% - 7% 3% 2% 5% 3% 5% 7% 7% 3% 5% 7%

C H H * * KM R R* R ** Xc * XZc Xc* * * XZc * * e * * j * p * s w

I was unable to deal with it alone 58 42 15 19 13 14 8 2 1 21 15 10 11 36 7 4 47 11 3 7 3 3 2 5 6 10 17 - 4 52 5 15 16 22 5 10 15 11 21 1 34 22 2 7 16 10 26 27 30 45 13

5% 6% 4% 7% 4% 6% 6% 2% 2% 5% 6% 4% 6% 6% 4% 6% 5% 5% 12% 5% 4% 2% 3% 5% 6% 6% 8% - 4% 5% 4% 5% 5% 5% 6% 5% 5% 4% 7% 2% 6% 5% 2% 4% 6% 4% 6% 5% 5% 5% 7%

* * * ** * * * * * * * * * *

I felt like I was missing out on key occasions (e.g., 

nights / dinners out, birthdays, Christmas) 58 45 12 12 19 21 6 - - 41 10 4 3 45 5 1 51 7 - 6 1 9 5 1 6 2 22 1 5 56 2 6 9 40 2 7 11 13 25 2 36 17 5 5 6 12 35 43 14 43 15

5% 6% 3% 4% 6% 10% 4% - - 10% 4% 2% 1% 7% 3% 1% 6% 3% - 5% 2% 8% 7% 1% 6% 1% 10% 2% 5% 6% 2% 2% 3% 9% 3% 3% 4% 5% 8% 5% 6% 4% 6% 3% 2% 5% 8% 8% 2% 5% 8%

C H DHI H * * KLM Q * ** * XZ XZ* * Z* UXZ * * * fg * jk * * rs w

It was negatively impacting my social life (e.g., missing 

events due to gambling) 57 43 12 16 16 15 7 2 - 26 11 11 9 45 4 3 51 5 2 9 5 3 4 4 3 6 15 3 4 52 5 12 8 35 1 7 10 17 22 * 37 17 3 7 8 18 23 42 15 42 14

5% 6% 3% 6% 5% 7% 5% 2% - 7% 4% 4% 4% 7% 2% 4% 6% 2% 7% 7% 6% 3% 5% 4% 3% 4% 7% 6% 4% 5% 4% 4% 3% 8% 2% 4% 3% 6% 7% 1% 6% 4% 3% 4% 3% 7% 6% 8% 3% 5% 7%

* * OQR * O ** * * * * * * * fg * k * * w

Saw or heard something encouraging people to open 

up about gambling 57 43 13 7 18 16 10 3 3 30 11 8 7 40 8 3 52 4 - 7 3 7 6 4 4 7 15 - 3 56 1 12 7 35 2 6 13 14 22 1 36 14 7 8 8 17 24 41 16 43 13

5% 6% 3% 3% 5% 7% 7% 3% 7% 8% 4% 3% 4% 6% 5% 5% 6% 2% - 6% 4% 6% 8% 4% 4% 5% 7% - 4% 6% 1% 4% 2% 8% 3% 3% 4% 5% 7% 2% 6% 3% 8% 5% 3% 6% 6% 8% 3% 5% 7%

D * * L R * R ** * * * * * * e * g * j * * w

It was negatively affecting someone close to me 56 45 9 13 22 11 9 1 - 26 11 12 7 39 6 3 49 8 2 1 3 9 3 3 8 3 17 3 5 51 5 6 16 30 5 10 5 22 17 1 34 18 4 6 12 12 27 38 19 45 12

5% 6% 2% 5% 7% 5% 6% 1% - 6% 4% 5% 4% 6% 3% 5% 5% 3% 10% 1% 4% 7% 4% 4% 8% 2% 8% 6% 5% 5% 4% 2% 5% 7% 6% 5% 2% 8% 6% 2% 6% 4% 4% 4% 4% 4% 6% 7% 3% 5% 6%

C H H * * * ** * TZ * * TZ* TZ T* * * f * k k * * w

It was negatively impacting my physical health / 

causing health problems 50 41 7 14 15 15 5 - - 27 9 11 3 33 6 4 43 7 1 5 1 11 4 3 5 7 11 - 3 48 2 12 4 29 4 6 8 19 17 * 32 16 3 4 7 13 25 32 18 37 13

4% 6% 2% 5% 5% 7% 4% - - 7% 3% 4% 1% 5% 3% 6% 5% 3% 3% 4% 1% 9% 5% 4% 5% 4% 5% - 4% 5% 2% 4% 2% 6% 6% 3% 3% 7% 6% 1% 5% 4% 3% 2% 3% 5% 6% 6% 3% 4% 7%

C H H H * * M * ** * Ub * * * * * * g * k * * w

It was negatively impacting my work / work situation 

(e.g., unable to concentrate) 44 36 7 8 19 13 4 - - 32 6 2 5 34 7 2 43 1 1 4 1 3 4 5 2 4 19 1 1 42 2 6 8 31 - 3 7 11 22 2 32 10 2 3 6 14 21 34 10 34 10

4% 5% 2% 3% 6% 6% 3% - - 8% 2% 1% 2% 5% 3% 4% 5% 1% 3% 3% 1% 2% 5% 5% 2% 3% 9% 2% 1% 4% 2% 2% 3% 7% - 1% 2% 4% 7% 3% 5% 2% 3% 2% 2% 5% 5% 6% 2% 4% 5%

C H H * * KLM R * R ** * * * * TUVYZc * * * fgi * jk * p * w

Other (please specify) 3 3 - - 1 1 1 - - 2 - - 1 2 1 - 3 - - - - - 1 - - 1 1 - - 3 - 1 - 2 - 1 - - 2 - 3 - - - 1 1 1 2 1 3 -

* * - - * * 1% - - * - - * * 1% - * - - - - - 1% - - * * - - * - * - * - * - - 1% - * - - - * * * * * * -

* * * ** * * * * * * * * * *

Don’t know 10 3 7 2 3 4 1 - - 5 3 1 * 5 3 - 8 3 1 1 - - 2 1 1 - - 1 3 8 2 1 5 3 1 4 3 2 1 - 3 6 1 - 2 3 5 6 4 10 -

1% * 2% 1% 1% 2% 1% - - 1% 1% 1% * 1% 2% - 1% 1% 6% 1% - - 3% 2% 1% - - 2% 3% 1% 2% * 2% 1% 2% 2% 1% 1% * - 1% 1% 2% - 1% 1% 1% 1% 1% 1% -

B * * * ** * a* * * * Za* * * * *

Prefer not to say 7 5 2 4 2 - - - 1 3 2 2 - 4 - - 4 3 - 2 1 - 2 - - 1 2 - - 7 1 2 3 2 - 1 2 3 2 - 2 4 1 2 - 2 3 2 6 6 2

1% 1% 1% 1% 1% - - - 3% 1% 1% 1% - 1% - - * 1% - 2% 1% - 2% - - * 1% - - 1% 1% 1% 1% * - * 1% 1% 1% - * 1% 1% 1% - 1% 1% * 1% 1% 1%

* F* * ** * * * * * * * * * *

NET: ANY 335 249 79 97 109 77 30 17 5 155 70 62 47 215 56 19 289 45 6 44 13 36 19 17 26 44 98 5 27 317 18 67 82 166 20 52 74 83 116 10 199 114 22 38 62 86 149 216 119 257 77

30% 35% 20% 35% 34% 35% 21% 16% 9% 39% 28% 24% 23% 33% 30% 29% 32% 21% 28% 35% 18% 30% 25% 19% 26% 27% 46% 11% 29% 32% 14% 22% 28% 38% 24% 25% 26% 30% 39% 21% 33% 27% 25% 23% 23% 33% 36% 40% 21% 28% 40%

C GHI GHI GHI * * KLM R * R ** UXb * b * * * b TUVWXYZbc * b* e * fgi * jkln * * rs rs w x

NET: SEEN/HEARD ANYTHING 102 81 20 20 32 30 13 4 3 56 17 18 11 74 14 6 94 8 - 13 4 16 12 4 8 11 31 1 3 100 2 23 16 57 6 9 26 27 39 1 71 23 8 12 15 29 46 72 30 79 23

9% 11% 5% 7% 10% 14% 9% 3% 7% 14% 7% 7% 5% 11% 8% 10% 11% 4% - 10% 5% 13% 15% 4% 8% 7% 15% 2% 4% 10% 1% 8% 5% 13% 8% 4% 9% 10% 13% 2% 12% 6% 8% 7% 6% 11% 11% 13% 5% 9% 12%

C DH * * KLM R * R ** * Xbc Xbc* * * UXZbc * * e * fg * j j * p * s s w

NET: IMPACTING HEALTH 116 92 22 28 46 29 10 3 1 57 24 22 14 79 13 5 97 19 2 14 4 17 7 8 12 17 29 - 7 111 5 23 25 62 6 13 28 33 39 3 72 41 4 11 21 37 47 70 46 94 22

10% 13% 6% 10% 14% 13% 7% 3% 1% 14% 9% 9% 7% 12% 7% 8% 11% 8% 10% 11% 6% 14% 8% 9% 12% 10% 14% - 7% 11% 4% 7% 9% 14% 8% 6% 10% 12% 13% 6% 12% 10% 5% 7% 8% 14% 11% 13% 8% 10% 12%

C H GHI HI * * M Q * ** b * b * * b* b b * * e * fg * j * * rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q7. Which of these, if any, made you want to speak to someone about any problems you were experiencing with gambling? (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER)

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

It was negatively impacting my mental health (e.g., 

stress, anxiety, depression, anger) 82 78 3 3 3 19 53 75 60 57 72 51 68 74 65 61 76 82 - - 82 - 53 26 21 16 11 17 15

7% 7% 8% 7% 1% 7% 13% 7% 10% 10% 9% 12% 11% 13% 12% 13% 9% 7% - - 23% - 22% 27% 8% 6% 5% 9% 8%

* E* E EFH E R R R KR KQR IJKQR IKQR IJKQR R V *

It was negatively impacting finances (e.g., debt, 

couldn’t afford bills, lack of funds to continue) 78 73 3 1 3 13 56 72 70 62 69 60 66 70 62 71 72 78 - - 78 - 49 28 21 12 12 17 15

7% 7% 7% 2% 1% 5% 13% 7% 11% 11% 9% 14% 11% 12% 11% 15% 9% 7% - - 22% - 21% 28% 8% 5% 5% 9% 9%

* * E DEFH E KQR KQR R JKMOQR KQR KQR KQR IJKMNOQR R V *

I wanted support with reducing or stopping my 

gambling behaviour 75 69 4 3 4 11 51 66 57 60 70 50 62 62 60 53 65 75 - - 75 - 45 29 25 16 10 12 11

7% 6% 11% 8% 1% 4% 12% 6% 9% 11% 9% 11% 10% 11% 11% 11% 8% 7% - - 21% - 19% 30% 10% 7% 4% 6% 6%

* E* E EFH E R QR R KQR QR KQR QR IKQR R V W* a

A conversation with someone (e.g., family member, 

friend) about gambling in general 71 68 2 2 9 9 48 66 51 53 63 53 54 54 57 50 60 71 - - 71 - 46 20 23 19 14 7 6

6% 6% 5% 4% 3% 3% 12% 6% 8% 10% 8% 12% 9% 9% 10% 11% 8% 6% - - 20% - 20% 21% 9% 8% 6% 4% 3%

* * EFH EF R QR R IJKMNQR QR QR IKQR IKQR R V * bc

It was negatively impacting my relationships with 

those close to me (e.g., family / partner / friends) 68 64 4 - 3 9 51 64 56 57 62 56 54 57 60 60 64 68 - - 68 - 48 16 16 15 15 12 11

6% 6% 10% - 1% 3% 12% 6% 9% 10% 8% 13% 9% 10% 11% 13% 8% 6% - - 19% - 20% 16% 6% 6% 6% 6% 6%

* * E DEFH EF R KQR R IJKMNQR R KQR KMQR IJKMNQR R V *

Saw or heard something where someone was 

speaking about their experience of gambling harm 58 56 2 - 1 12 44 56 46 50 53 42 48 51 49 44 54 58 - - 58 - 36 22 21 12 11 5 10

5% 5% 4% - * 4% 11% 5% 8% 9% 7% 10% 8% 9% 9% 9% 7% 5% - - 17% - 15% 23% 8% 5% 5% 3% 6%

* * E EFH E R KQR R IKQR R KQR KQR KQR R V * b

I was unable to deal with it alone 58 53 3 2 1 8 43 52 49 44 53 38 51 50 47 47 49 58 - - 58 - 37 19 17 5 16 8 12

5% 5% 8% 4% * 3% 10% 5% 8% 8% 7% 9% 8% 9% 9% 10% 6% 5% - - 16% - 16% 19% 7% 2% 7% 4% 7%

* E* E EFH E QR QR R QR KQR KQR KQR IJKQR V * Z Z Z

I felt like I was missing out on key occasions (e.g., 

nights / dinners out, birthdays, Christmas) 58 55 2 - 4 4 47 55 51 50 52 49 52 52 50 49 51 58 - - 58 - 43 13 19 13 8 8 9

5% 5% 6% - 1% 1% 11% 5% 8% 9% 7% 11% 9% 9% 9% 10% 6% 5% - - 16% - 18% 14% 7% 5% 3% 4% 5%

* * DEFH EF KQR KQR R IJKMOQR KQR KQR KQR IKMQR R V *

It was negatively impacting my social life (e.g., missing 

events due to gambling) 57 53 2 - 1 10 41 53 49 51 52 45 45 48 46 50 54 57 - - 57 - 38 17 11 13 13 10 10

5% 5% 5% - * 4% 10% 5% 8% 9% 7% 10% 7% 8% 8% 11% 7% 5% - - 16% - 16% 18% 4% 5% 6% 5% 5%

* * E EFH E R KMQR R IKMQR R KQR KQR IKMNOQR R V *

Saw or heard something encouraging people to open 

up about gambling 57 55 - - 5 9 41 55 48 45 50 39 44 46 46 43 52 57 - - 57 - 32 22 14 12 11 8 11

5% 5% - - 1% 3% 10% 5% 8% 8% 6% 9% 7% 8% 8% 9% 6% 5% - - 16% - 14% 22% 5% 5% 5% 4% 6%

* * EFH E R KR R KQR R KQR KQR KMQR R V *

It was negatively affecting someone close to me 56 51 4 - 1 2 49 51 50 49 51 50 50 53 51 51 50 56 - - 56 - 31 23 11 15 9 10 11

5% 5% 10% - * 1% 12% 5% 8% 9% 7% 11% 8% 9% 9% 11% 6% 5% - - 16% - 13% 23% 4% 6% 4% 5% 6%

* * DEFH EF KQR KQR R IJKMNOQR KQR KQR KQR IJKMQR R V W*

It was negatively impacting my physical health / 

causing health problems 50 46 2 2 1 3 40 45 42 44 46 38 46 45 43 39 47 50 - - 50 - 35 14 16 9 8 6 12

4% 4% 6% 4% * 1% 10% 4% 7% 8% 6% 8% 8% 8% 8% 8% 6% 4% - - 14% - 15% 14% 6% 4% 3% 3% 6%

* E* EFH EF R KQR R KQR KQR KQR KQR KQR R V *

It was negatively impacting my work / work situation 

(e.g., unable to concentrate) 44 43 1 1 - 3 39 42 39 43 41 41 42 40 40 39 42 44 - - 44 - 29 14 12 10 9 6 6

4% 4% 3% 2% - 1% 9% 4% 6% 8% 5% 9% 7% 7% 7% 8% 5% 4% - - 13% - 12% 14% 5% 4% 4% 3% 3%

* E* EFH EF R KQR R IKMNOQR KQR KQR KQR IKQR R V *

Other (please specify) 3 2 1 - 1 1 - 2 1 2 2 1 2 - 1 - 2 3 - - 3 - 3 - 2 1 - - -

* * 3% - * * - * * * * * * - * - * * - - 1% - 1% - 1% * - - -

B* * NP N P NP N V *

Don’t know 10 9 1 1 2 4 2 7 4 3 3 2 4 3 2 2 9 10 - - 10 - 5 2 - 3 4 1 2

1% 1% 4% 4% 1% 1% * 1% 1% 1% * 1% 1% 1% * 1% 1% 1% - - 3% - 2% 2% - 1% 2% 1% 1%

* G* KO K V * Y

Prefer not to say 7 6 1 1 2 4 - 5 2 3 4 - 4 1 - - 4 7 - - 7 - 5 1 2 4 1 1 -

1% 1% 3% 2% * 1% - * * * 1% - 1% * - - 1% 1% - - 2% - 2% 1% 1% 1% * * -

B* G* G G OP LNOP LNOP LNOP LNOP LNOP V *

NET: ANY 335 319 13 6 27 68 218 313 251 247 288 223 261 256 256 232 287 335 - - 335 - 226 95 97 71 55 52 56

30% 30% 34% 15% 8% 25% 52% 30% 41% 44% 37% 50% 43% 45% 47% 49% 36% 30% - - 95% - 96% 98% 37% 29% 24% 27% 31%

* * E DEFH E KQR IKQR R IJKMNOQR KQR IKQR IKMQR IJKMNQR R V * ab

NET: SEEN/HEARD ANYTHING 102 99 2 - 6 17 76 99 82 83 90 73 82 87 85 77 92 102 - - 102 - 59 41 30 21 18 13 18

9% 9% 4% - 2% 6% 18% 10% 13% 15% 12% 16% 14% 15% 16% 16% 12% 9% - - 29% - 25% 42% 12% 9% 8% 7% 10%

* * E DEFH EF R KQR R IKMQR KQR KQR KQR IKMQR R V W*

NET: IMPACTING HEALTH 116 109 5 3 3 21 82 106 90 87 103 77 99 105 93 88 107 116 - - 116 - 77 34 30 20 18 20 24

10% 10% 14% 7% 1% 8% 20% 10% 15% 16% 13% 18% 17% 18% 17% 19% 13% 10% - - 33% - 33% 35% 12% 8% 8% 11% 13%

* E* E EFH E R KQR R IKQR KQR IJKQR KQR IJKQR R V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q8. To what extent, if at all, do you agree or disagree that before you FIRST spoke to someone any problems you were experiencing with gambling were significantly impacting you?

All those who have ever spoken to someone about gambling problems

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 351 251 93 82 126 88 35 14 6 183 70 47 51 233 50 16 299 52 9 46 15 36 26 19 21 41 104 6 28 332 19 51 60 224 16 54 69 84 134 10 218 109 24 33 62 96 160 234 117 269 82

Weighted base 352 257 88 103 115 80 31 17 6 164 76 66 47 224 59 19 301 51 8 47 13 36 23 19 26 44 100 6 30 332 21 71 90 171 21 57 78 88 119 10 203 124 25 41 64 91 157 224 128 273 79

Strongly agree (2) 86 70 16 22 29 26 9 - - 60 9 9 8 67 7 7 81 5 1 8 1 12 6 3 8 7 33 3 5 81 5 13 14 57 2 7 10 20 48 1 55 26 5 3 13 28 42 68 18 68 18

24% 27% 18% 22% 25% 33% 28% - - 37% 12% 14% 18% 30% 13% 37% 27% 10% 19% 17% 10% 32% 24% 15% 31% 15% 33% 47% 16% 24% 27% 18% 16% 34% 9% 12% 13% 22% 40% 15% 27% 21% 19% 6% 20% 31% 27% 30% 14% 25% 23%

* * * * ** ** KLM * * * OQR * ** OR * ** * ** * ** ** ** * Z* ** ** ** * * fg ** * * * jkl ** * ** * * r* r w *

Tend to agree (1) 130 100 29 33 39 31 14 9 4 53 25 30 20 79 25 9 113 16 3 15 5 13 9 4 8 20 37 2 14 125 5 24 33 63 10 23 31 31 44 1 78 41 10 18 28 34 50 84 46 103 27

37% 39% 33% 32% 34% 39% 44% 52% 67% 33% 33% 46% 44% 35% 43% 49% 38% 32% 44% 33% 34% 36% 40% 19% 30% 45% 37% 25% 47% 38% 23% 34% 36% 37% 48% 40% 40% 35% 37% 6% 38% 33% 41% 45% 43% 37% 32% 38% 36% 38% 34%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * * ** * ** * * * *

Neither agree nor disagree (0) 76 53 19 31 20 14 6 3 2 27 20 20 9 50 11 1 62 14 1 15 5 7 4 3 3 13 20 1 4 70 6 22 16 32 6 11 19 27 17 2 42 26 8 12 15 11 38 39 37 51 25

22% 21% 22% 30% 18% 17% 19% 17% 33% 17% 26% 30% 19% 22% 19% 5% 21% 27% 9% 32% 41% 20% 16% 16% 11% 29% 20% 15% 14% 21% 28% 31% 18% 19% 27% 20% 24% 31% 14% 19% 21% 21% 31% 30% 24% 12% 24% 17% 29% 19% 31%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** * * m* ** * ** t* * * t v x*

Tend to disagree (-1) 34 21 11 9 16 5 - 4 - 12 10 5 7 15 7 2 24 10 1 8 1 3 2 4 5 3 6 - 3 32 2 9 14 8 3 6 11 5 5 6 17 16 1 3 4 10 17 18 16 27 7

10% 8% 12% 9% 14% 6% - 22% - 8% 13% 8% 14% 7% 12% 9% 8% 19% 9% 17% 5% 8% 8% 22% 19% 6% 6% - 9% 10% 11% 13% 16% 4% 16% 11% 15% 6% 5% 60% 8% 13% 5% 9% 6% 11% 11% 8% 13% 10% 9%

* * G * * ** ** * * * * ** NQ* ** a* ** * ** ** ** * * ** ** ** h* h* ** * m* * ** * ** * * * *

Strongly disagree (-2) 19 12 6 6 8 2 2 2 - 9 7 1 2 10 6 - 16 4 1 1 1 1 * 5 2 2 3 1 1 17 2 3 7 9 - 7 4 5 4 - 8 11 - 3 4 7 6 13 7 17 3

6% 5% 7% 6% 7% 3% 6% 9% - 5% 10% 2% 5% 4% 11% - 5% 7% 18% 1% 11% 4% 2% 28% 9% 5% 3% 13% 2% 5% 12% 4% 8% 5% - 12% 5% 5% 4% - 4% 9% - 8% 6% 7% 4% 6% 5% 6% 3%

* * * * ** ** * * * * ** * ** * ** * ** ** ** * * ** ** ** * * ** m* * * ** * ** * * * *

Don’t know 7 1 6 1 3 2 1 - - 2 5 - 1 3 2 - 5 2 - - - - 2 - - - 1 - 4 7 - - 6 2 - 3 2 1 1 - 3 3 1 1 - 2 5 3 4 7 -

2% * 7% 1% 3% 2% 3% - - 1% 6% - 2% 1% 3% - 2% 4% - - - - 10% - - - 1% - 13% 2% - - 6% 1% - 5% 3% 1% 1% - 2% 3% 3% 2% - 2% 3% 1% 3% 3% -

B* * * * ** ** J* * * * ** * ** * ** * ** ** ** * * ** ** ** * h* ** * * * ** * ** * * * *

NET: AGREE 216 170 45 55 68 58 23 9 4 113 34 39 29 146 32 16 194 21 5 23 6 24 15 6 16 26 71 4 19 205 10 37 47 120 12 30 42 50 92 2 133 67 15 21 40 62 92 152 64 171 45

61% 66% 51% 54% 59% 72% 72% 52% 67% 69% 45% 60% 61% 65% 55% 86% 65% 42% 63% 49% 44% 68% 64% 35% 62% 60% 70% 72% 63% 62% 50% 52% 52% 70% 57% 52% 53% 57% 77% 21% 66% 54% 61% 52% 63% 68% 59% 68% 50% 63% 56%

C * * D* * ** ** K * * * R * ** R * ** * ** * ** ** ** * T* ** ** ** * * fg ** * * * jkl ** * ** * * * w *

NET: DISAGREE 53 33 17 15 24 7 2 5 - 21 17 6 9 25 14 2 40 13 2 9 2 4 2 9 7 5 9 1 3 49 5 12 21 17 3 13 15 10 10 6 25 27 1 7 8 16 22 30 23 44 10

15% 13% 20% 15% 21% 9% 6% 31% - 13% 23% 10% 18% 11% 23% 9% 13% 26% 28% 19% 15% 12% 10% 50% 28% 11% 9% 13% 10% 15% 22% 17% 24% 10% 16% 23% 19% 11% 8% 60% 12% 22% 5% 16% 13% 18% 14% 14% 18% 16% 12%

* * F * * ** ** * * * NQ* ** N NQ* ** * ** * ** ** ** * * ** ** ** * h* ** m* m* * ** o* ** * * * *

Mean 0.66 0.76 0.46 0.55 0.58 0.94 0.90 0.11 0.67 0.89 0.26 0.62 0.57 0.81 0.35 1.13 0.74 0.19 0.36 0.46 0.28 0.85 0.84 -0.28 0.56 0.58 0.93 0.93 0.76 0.68 0.42 0.48 0.38 0.90 0.50 0.30 0.43 0.64 1.06 -0.24 0.77 0.46 0.78 0.34 0.65 0.75 0.70 0.80 0.42 0.67 0.63
C * * DE* ** ** ** K * * * OR * ** OR * ** * ** * ** ** ** * T* ** ** ** * * fg ** * * * jkl ** p * ** ** * * w *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q8. To what extent, if at all, do you agree or disagree that before you FIRST spoke to someone any problems you were experiencing with gambling were significantly impacting you?

All those who have ever spoken to someone about gambling problems

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 351 330 18 8 33 65 224 322 258 255 294 230 267 262 260 244 302 351 - - 351 - 233 99 99 72 60 55 60

Weighted base 352 334 16 8 30 76 220 325 256 253 296 225 268 260 259 235 300 352 - - 352 - 236 97 99 77 60 54 57

Strongly agree (2) 86 82 4 - 3 13 66 82 72 77 80 69 78 73 73 72 81 86 - - 86 - 57 28 26 20 8 17 14

24% 25% 25% - 10% 18% 30% 25% 28% 30% 27% 30% 29% 28% 28% 31% 27% 24% - - 24% - 24% 29% 26% 26% 14% 31% 24%

** ** * * EH E R KQR R R R R R IKQR R * * * * a* *

Tend to agree (1) 130 123 6 4 11 24 84 119 100 94 109 85 98 100 97 85 109 130 - - 130 - 79 42 41 27 22 20 18

37% 37% 39% 44% 38% 32% 38% 37% 39% 37% 37% 38% 36% 38% 37% 36% 36% 37% - - 37% - 34% 44% 41% 35% 36% 38% 32%

** ** * * * * * * * *

Neither agree nor disagree (0) 76 72 3 4 6 23 38 68 46 46 62 38 52 51 49 42 61 76 - - 76 - 56 17 17 17 15 9 16

22% 21% 20% 47% 21% 31% 17% 21% 18% 18% 21% 17% 19% 20% 19% 18% 20% 22% - - 22% - 24% 17% 17% 22% 26% 17% 28%

** ** * GH* G ILP L IJLP * * * * * *

Tend to disagree (-1) 34 32 1 1 5 4 22 31 20 21 26 22 23 23 26 23 28 34 - - 34 - 26 5 10 5 9 7 2

10% 10% 7% 9% 17% 6% 10% 10% 8% 8% 9% 10% 9% 9% 10% 10% 9% 10% - - 10% - 11% 6% 10% 7% 15% 13% 3%

** ** * * I I * * * c* * *

Strongly disagree (-2) 19 18 1 - 1 8 9 18 15 12 14 9 13 10 11 11 15 19 - - 19 - 15 2 5 6 3 1 5

6% 5% 9% - 4% 11% 4% 6% 6% 5% 5% 4% 5% 4% 4% 5% 5% 6% - - 6% - 6% 3% 5% 7% 5% 1% 9%

** ** * G* LNO N * * * * * *

Don’t know 7 7 - - 3 2 2 7 4 3 5 3 4 3 3 2 5 7 - - 7 - 3 2 1 2 2 - 3

2% 2% - - 10% 3% 1% 2% 2% 1% 2% 1% 2% 1% 1% 1% 2% 2% - - 2% - 1% 2% 1% 2% 4% - 4%

** ** GH* * G P P P NOP JNOP * * * * * *

NET: AGREE 216 205 10 4 14 37 149 201 171 171 189 154 175 173 170 157 190 216 - - 216 - 136 71 67 47 30 37 32

61% 61% 64% 44% 48% 49% 68% 62% 67% 68% 64% 68% 65% 67% 66% 67% 63% 61% - - 61% - 58% 73% 67% 62% 50% 69% 56%

** ** * * EFH F QR KQR R KQR R QR R QR W* * * * * *

NET: DISAGREE 53 50 2 1 6 12 30 49 35 33 40 31 37 33 37 34 43 53 - - 53 - 40 8 15 11 12 8 6

15% 15% 16% 9% 21% 16% 14% 15% 14% 13% 14% 14% 14% 13% 14% 14% 14% 15% - - 15% - 17% 8% 15% 14% 20% 14% 11%

** ** * * N X * * * * * *

Mean 0.66 0.67 0.65 0.35 0.36 0.41 0.81 0.68 0.76 0.81 0.74 0.82 0.77 0.79 0.76 0.79 0.72 0.66 - - 0.66 - 0.59 0.93 0.73 0.68 0.41 0.84 0.63
** ** ** * FH F R QR R QR R R R R R W* * * * a* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q8. To what extent, if at all, do you agree or disagree that before you FIRST spoke to someone any problems you were experiencing with gambling were significantly impacting you?  (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER)

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly agree (2) 86 70 16 22 29 26 9 - - 60 9 9 8 67 7 7 81 5 1 8 1 12 6 3 8 7 33 3 5 81 5 13 14 57 2 7 10 20 48 1 55 26 5 3 13 28 42 68 18 68 18

8% 10% 4% 8% 9% 12% 6% - - 15% 4% 3% 4% 10% 4% 11% 9% 2% 6% 6% 2% 10% 7% 3% 8% 4% 16% 6% 5% 8% 4% 4% 5% 13% 2% 3% 4% 7% 16% 3% 9% 6% 5% 1% 5% 11% 10% 13% 3% 7% 9%

C H H HI H * * KLM OQR R* OR ** * * * * TUXZc * * * fgi * jkln * * rs rs w

Tend to agree (1) 130 100 29 33 39 31 14 9 4 53 25 30 20 79 25 9 113 16 3 15 5 13 9 4 8 20 37 2 14 125 5 24 33 63 10 23 31 31 44 1 78 41 10 18 28 34 50 84 46 103 27

12% 14% 8% 12% 12% 14% 10% 8% 8% 13% 10% 12% 10% 12% 13% 14% 13% 7% 15% 12% 6% 11% 12% 4% 8% 12% 18% 3% 15% 13% 4% 8% 11% 14% 13% 11% 11% 11% 15% 1% 13% 10% 11% 11% 10% 13% 12% 16% 8% 11% 14%

C * * * R ** * * * * UXYb * X* e * f * n * * w

Neither agree nor disagree (0) 76 53 19 31 20 14 6 3 2 27 20 20 9 50 11 1 62 14 1 15 5 7 4 3 3 13 20 1 4 70 6 22 16 32 6 11 19 27 17 2 42 26 8 12 15 11 38 39 37 51 25

7% 7% 5% 11% 6% 6% 4% 3% 4% 7% 8% 8% 4% 8% 6% 1% 7% 6% 3% 12% 8% 6% 5% 3% 3% 8% 10% 2% 4% 7% 5% 7% 6% 7% 7% 5% 7% 10% 6% 4% 7% 6% 8% 7% 6% 4% 9% 7% 6% 6% 13%

GH * * * ** XY * * * * * * * * * * t x

Tend to disagree (-1) 34 21 11 9 16 5 - 4 - 12 10 5 7 15 7 2 24 10 1 8 1 3 2 4 5 3 6 - 3 32 2 9 14 8 3 6 11 5 5 6 17 16 1 3 4 10 17 18 16 27 7

3% 3% 3% 3% 5% 2% - 4% - 3% 4% 2% 3% 2% 4% 3% 3% 4% 3% 6% 1% 2% 2% 5% 5% 2% 3% - 3% 3% 2% 3% 5% 2% 4% 3% 4% 2% 2% 13% 3% 4% 1% 2% 2% 4% 4% 3% 3% 3% 4%

G G G* * * ** * * * * * * * h * jklm* *

Strongly disagree (-2) 19 12 6 6 8 2 2 2 - 9 7 1 2 10 6 - 16 4 1 1 1 1 * 5 2 2 3 1 1 17 2 3 7 9 - 7 4 5 4 - 8 11 - 3 4 7 6 13 7 17 3

2% 2% 2% 2% 2% 1% 1% 1% - 2% 3% * 1% 2% 3% - 2% 2% 6% 1% 2% 1% 1% 6% 2% 1% 1% 2% 1% 2% 2% 1% 3% 2% - 3% 1% 2% 1% - 1% 3% - 2% 2% 3% 1% 2% 1% 2% 1%

* * * ** * * T* * * * * * * *

Don’t know 7 1 6 1 3 2 1 - - 2 5 - 1 3 2 - 5 2 - - - - 2 - - - 1 - 4 7 - - 6 2 - 3 2 1 1 - 3 3 1 1 - 2 5 3 4 7 -

1% * 2% 1% 1% 1% 1% - - * 2% - * * 1% - 1% 1% - - - - 3% - - - * - 4% 1% - - 2% * - 1% 1% * * - 1% 1% 1% 1% - 1% 1% 1% 1% 1% -

B * * * ** * Z* * * * TVZa* * f * * *

NET: AGREE 216 170 45 55 68 58 23 9 4 113 34 39 29 146 32 16 194 21 5 23 6 24 15 6 16 26 71 4 19 205 10 37 47 120 12 30 42 50 92 2 133 67 15 21 40 62 92 152 64 171 45

19% 24% 12% 20% 21% 26% 16% 8% 8% 28% 13% 15% 14% 23% 17% 25% 22% 10% 22% 18% 8% 21% 19% 7% 16% 16% 33% 9% 20% 21% 8% 12% 16% 27% 15% 14% 15% 18% 31% 4% 22% 16% 17% 12% 15% 24% 22% 28% 11% 19% 23%

C H H GHI * * KLM R R R* R ** X * UX X* * * TUVWXYZbc * X* e * fgi * n jkln * p * rs rs w

NET: DISAGREE 53 33 17 15 24 7 2 5 - 21 17 6 9 25 14 2 40 13 2 9 2 4 2 9 7 5 9 1 3 49 5 12 21 17 3 13 15 10 10 6 25 27 1 7 8 16 22 30 23 44 10

5% 5% 4% 5% 7% 3% 1% 5% - 5% 7% 3% 4% 4% 7% 3% 4% 6% 10% 7% 3% 4% 3% 10% 7% 3% 4% 2% 3% 5% 4% 4% 7% 4% 4% 6% 5% 3% 3% 13% 4% 6% 1% 4% 3% 6% 5% 6% 4% 5% 5%

G * * * ** * * Z* * * * * * lm* *

Mean 0.66 0.76 0.46 0.55 0.58 0.94 0.90 0.11 0.67 0.89 0.26 0.62 0.57 0.81 0.35 1.13 0.74 0.19 0.36 0.46 0.28 0.85 0.84 -0.28 0.56 0.58 0.93 0.93 0.76 0.68 0.42 0.48 0.38 0.90 0.50 0.30 0.43 0.64 1.06 -0.24 0.77 0.46 0.78 0.34 0.65 0.75 0.70 0.80 0.42 0.67 0.63
C * * DE* ** ** ** K * * * OR * ** OR * ** * ** * ** ** ** * T* ** ** ** * * fg ** * * * jkl ** p * ** ** * * w *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q8. To what extent, if at all, do you agree or disagree that before you FIRST spoke to someone any problems you were experiencing with gambling were significantly impacting you?  (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER)

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly agree (2) 86 82 4 - 3 13 66 82 72 77 80 69 78 73 73 72 81 86 - - 86 - 57 28 26 20 8 17 14

8% 8% 10% - 1% 5% 16% 8% 12% 14% 10% 15% 13% 13% 13% 15% 10% 8% - - 24% - 24% 29% 10% 8% 4% 9% 8%

* * E DEFH EF R IKQR R IKMNQR KQR KQR KQR IKMNQR R V * a a

Tend to agree (1) 130 123 6 4 11 24 84 119 100 94 109 85 98 100 97 85 109 130 - - 130 - 79 42 41 27 22 20 18

12% 11% 16% 9% 3% 9% 20% 12% 16% 17% 14% 19% 16% 17% 18% 18% 14% 12% - - 37% - 34% 44% 16% 11% 10% 11% 10%

* * E EFH E KQR KQR R IKMQR KQR KQR KQR KQR R V *

Neither agree nor disagree (0) 76 72 3 4 6 23 38 68 46 46 62 38 52 51 49 42 61 76 - - 76 - 56 17 17 17 15 9 16

7% 7% 8% 10% 2% 9% 9% 7% 8% 8% 8% 9% 9% 9% 9% 9% 8% 7% - - 22% - 24% 17% 6% 7% 7% 5% 9%

* E* E EH E R R R R V *

Tend to disagree (-1) 34 32 1 1 5 4 22 31 20 21 26 22 23 23 26 23 28 34 - - 34 - 26 5 10 5 9 7 2

3% 3% 3% 2% 1% 2% 5% 3% 3% 4% 3% 5% 4% 4% 5% 5% 4% 3% - - 10% - 11% 6% 4% 2% 4% 4% 1%

* * EFH E IKR IKR IKR V *

Strongly disagree (-2) 19 18 1 - 1 8 9 18 15 12 14 9 13 10 11 11 15 19 - - 19 - 15 2 5 6 3 1 5

2% 2% 4% - * 3% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% - - 6% - 6% 3% 2% 2% 1% * 3%

* * E E V *

Don’t know 7 7 - - 3 2 2 7 4 3 5 3 4 3 3 2 5 7 - - 7 - 3 2 1 2 2 - 3

1% 1% - - 1% 1% * 1% 1% * 1% 1% 1% * * * 1% 1% - - 2% - 1% 2% * 1% 1% - 1%

* * V *

NET: AGREE 216 205 10 4 14 37 149 201 171 171 189 154 175 173 170 157 190 216 - - 216 - 136 71 67 47 30 37 32

19% 19% 27% 9% 4% 14% 36% 20% 28% 31% 24% 35% 29% 30% 31% 33% 24% 19% - - 61% - 58% 73% 26% 19% 13% 19% 18%

* * E DEFH EF KQR KQR R IJKMNOQR KQR KQR IKQR IKMNQR R V W* a

NET: DISAGREE 53 50 2 1 6 12 30 49 35 33 40 31 37 33 37 34 43 53 - - 53 - 40 8 15 11 12 8 6

5% 5% 6% 2% 2% 5% 7% 5% 6% 6% 5% 7% 6% 6% 7% 7% 5% 5% - - 15% - 17% 8% 6% 4% 5% 4% 4%

* * EH E KR R KQR V X *

Mean 0.66 0.67 0.65 0.35 0.36 0.41 0.81 0.68 0.76 0.81 0.74 0.82 0.77 0.79 0.76 0.79 0.72 0.66 - - 0.66 - 0.59 0.93 0.73 0.68 0.41 0.84 0.63
** ** ** * FH F R QR R QR R R R R R W* * * * a* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

63



Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q9. Which, if any, of the following are reasons why you have not spoken to anyone about any problems you were or are experiencing from gambling?

All those who have NEVER spoken to someone about gambling problems

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 690 406 279 127 200 130 118 80 35 246 152 129 163 378 103 39 520 170 14 79 53 77 53 63 61 99 101 36 54 601 89 167 125 354 44 132 191 161 176 30 374 256 60 119 189 153 229 289 401 582 105

Weighted base 716 430 282 156 200 130 106 82 43 229 166 178 144 391 121 43 556 160 13 76 53 78 52 67 67 107 106 40 56 621 96 221 182 257 56 139 201 178 167 31 383 275 58 117 197 164 238 292 424 612 102

I felt able to deal with it by myself 175 119 56 29 48 41 29 19 10 57 44 37 37 94 37 12 143 32 4 23 14 18 15 11 16 22 31 11 12 143 32 45 44 73 12 25 47 55 41 7 90 70 15 32 40 49 54 75 100 146 28

24% 28% 20% 19% 24% 31% 27% 23% 24% 25% 26% 21% 26% 24% 30% 28% 26% 20% 30% 30% 26% 23% 28% 16% 24% 20% 29% 28% 21% 23% 34% 20% 24% 28% 22% 18% 24% 31% 25% 22% 23% 26% 26% 27% 21% 30% 23% 26% 24% 24% 28%

C D * * * * ** * * * * * * * * * * d* * j ** * *

Feeling ashamed / guilty 119 72 46 35 32 23 19 8 1 35 28 37 20 71 19 6 96 22 2 10 8 8 13 7 7 14 21 13 16 111 8 40 24 47 7 30 25 33 23 8 55 55 9 18 28 26 47 54 64 93 26

17% 17% 16% 22% 16% 18% 18% 9% 3% 15% 17% 21% 14% 18% 15% 15% 17% 14% 12% 13% 16% 11% 25% 10% 11% 13% 20% 32% 29% 18% 8% 18% 13% 18% 13% 22% 12% 19% 13% 25% 14% 20% 15% 16% 14% 16% 20% 19% 15% 15% 25%

HI I I * * * * ** * * * VX* * * * * TVXYZ* TVXYZ* e * * k ** * x*

Worried others would judge me 95 53 41 20 29 21 18 6 2 23 34 16 22 53 20 4 77 19 - 9 5 10 8 8 7 14 17 8 8 84 11 24 22 43 6 19 24 29 23 1 49 36 10 18 21 25 32 38 57 77 18

13% 12% 15% 13% 15% 16% 17% 8% 4% 10% 21% 9% 15% 13% 16% 10% 14% 12% - 12% 9% 13% 15% 13% 10% 14% 16% 21% 14% 14% 11% 11% 12% 17% 12% 14% 12% 16% 13% 4% 13% 13% 18% 15% 11% 15% 13% 13% 13% 13% 18%

* * JL * * ** * * * * * * * * * * * * ** * *

Don’t want people to know about my gambling 86 47 39 20 26 16 18 5 - 28 24 17 17 49 16 5 71 16 1 9 8 9 8 5 7 10 17 8 5 73 14 22 24 37 4 17 22 26 17 5 42 36 9 9 22 19 37 35 51 68 18

12% 11% 14% 13% 13% 12% 17% 6% - 12% 15% 10% 12% 13% 13% 12% 13% 10% 6% 12% 15% 11% 16% 7% 10% 9% 16% 19% 10% 12% 14% 10% 13% 14% 7% 12% 11% 14% 10% 17% 11% 13% 15% 7% 11% 11% 15% 12% 12% 11% 18%

I I I HI * * * * ** * * * * * * * * * * * * ** * r *

I would feel uncomfortable bringing up the topic 81 45 35 15 25 15 17 7 - 27 20 17 17 46 8 8 62 19 2 9 6 5 5 1 7 11 14 12 7 67 13 20 23 32 6 17 17 26 17 3 45 29 6 10 17 19 33 41 39 66 14

11% 10% 12% 10% 13% 12% 16% 9% - 12% 12% 10% 12% 12% 6% 19% 11% 12% 12% 12% 12% 6% 9% 2% 11% 11% 14% 31% 13% 11% 14% 9% 12% 13% 10% 12% 9% 15% 10% 11% 12% 11% 11% 9% 9% 12% 14% 14% 9% 11% 13%

I I I * * * O* ** X* X* * * * * * X* TUVWXYZa* X* * * ** * *

I hadn’t thought about it before 79 44 34 20 30 12 8 8 2 33 18 14 14 45 13 5 63 15 4 9 8 6 9 5 11 6 16 - 7 70 9 23 19 35 1 8 21 24 23 4 48 28 3 9 23 19 28 36 43 66 12

11% 10% 12% 13% 15% 9% 7% 10% 4% 14% 11% 8% 9% 11% 11% 12% 11% 10% 28% 12% 14% 8% 17% 7% 16% 5% 15% - 12% 11% 10% 11% 10% 14% 2% 6% 10% 14% 14% 12% 13% 10% 5% 8% 12% 12% 12% 12% 10% 11% 12%

* * * * ** b* b* * Zb* * Zb* * Zb* * b* * i * j j ** * *

Worried it may upset someone 64 40 25 17 23 11 6 5 2 23 16 14 12 37 11 5 53 11 - 14 3 4 1 3 6 8 16 5 5 57 8 14 19 25 6 16 22 13 13 1 37 20 8 7 20 16 21 27 37 55 9

9% 9% 9% 11% 11% 9% 6% 7% 4% 10% 10% 8% 8% 9% 9% 12% 10% 7% - 18% 5% 5% 3% 4% 9% 8% 15% 12% 10% 9% 8% 6% 11% 10% 10% 12% 11% 7% 8% 3% 10% 7% 13% 6% 10% 10% 9% 9% 9% 9% 9%

* * * * ** UVWX* * * * * * * VWX* * * * * ** * *

Worried it may lead to a confrontation (e.g., 

argument, violence, abuse) 64 43 19 17 19 18 10 - - 26 17 11 10 41 10 4 55 9 - 7 2 6 5 4 6 7 17 5 4 55 9 23 13 24 3 11 17 21 11 4 33 26 5 8 15 16 25 33 31 47 17

9% 10% 7% 11% 10% 14% 9% - - 11% 10% 6% 7% 10% 8% 10% 10% 5% - 10% 4% 8% 9% 7% 9% 7% 16% 11% 7% 9% 9% 10% 7% 9% 6% 8% 9% 12% 6% 13% 9% 9% 8% 7% 8% 10% 10% 11% 7% 8% 16%

H H HI H * * * * ** * * * * * * * U* * * * * ** * x*

Others wouldn’t understand 63 36 27 22 14 8 11 6 2 19 15 17 11 38 9 2 49 14 - 4 3 6 10 3 4 10 15 4 5 59 4 21 17 21 4 13 17 20 10 2 29 26 8 9 13 13 28 33 30 47 15

9% 8% 10% 14% 7% 6% 10% 8% 4% 8% 9% 10% 8% 10% 7% 5% 9% 8% - 6% 5% 7% 19% 4% 6% 9% 14% 11% 8% 9% 4% 9% 9% 8% 6% 10% 8% 11% 6% 7% 7% 9% 14% 8% 7% 8% 12% 11% 7% 8% 15%

* * * * ** * * * TUX* * * * * * * * * ** * x*

I wouldn’t know who to turn to 53 37 17 11 22 11 6 2 1 22 9 16 6 37 4 3 44 9 1 4 2 6 6 7 4 8 8 4 4 46 7 12 11 27 3 5 14 13 21 1 29 22 3 7 13 16 17 26 28 44 9

7% 9% 6% 7% 11% 9% 6% 2% 3% 9% 6% 9% 4% 10% 3% 6% 8% 6% 6% 6% 4% 7% 12% 10% 6% 7% 7% 11% 6% 7% 7% 6% 6% 11% 5% 4% 7% 7% 12% 2% 8% 8% 4% 6% 7% 10% 7% 9% 7% 7% 9%

H * * Q * * ** * * * * * * * * * * * * j ** * *

Worried about losing things close to me (e.g., child 

custody, employment, healthcare) 39 26 12 14 14 7 4 1 - 17 7 10 5 24 6 2 31 7 - 5 2 2 4 1 7 4 11 2 1 35 4 10 13 15 1 5 9 15 7 2 20 18 1 4 5 10 20 21 18 30 8

5% 6% 4% 9% 7% 5% 4% 1% - 7% 4% 5% 3% 6% 5% 4% 6% 5% - 7% 4% 3% 8% 1% 10% 3% 10% 4% 2% 6% 4% 5% 7% 6% 2% 4% 4% 9% 4% 7% 5% 6% 1% 3% 3% 6% 8% 7% 4% 5% 8%

H * * * * ** * * * * * X* * X* * * * * ** * s *

I wanted to continue gambling / didn’t want to stop 39 27 12 8 17 8 2 1 2 17 6 7 9 27 2 2 31 8 1 5 5 3 3 3 1 6 6 3 3 31 8 11 7 19 2 7 11 11 10 - 24 13 2 4 7 9 19 17 21 32 6

5% 6% 4% 5% 9% 6% 2% 2% 4% 8% 3% 4% 6% 7% 2% 4% 6% 5% 6% 6% 9% 4% 6% 5% 2% 6% 6% 7% 5% 5% 8% 5% 4% 7% 4% 5% 6% 6% 6% - 6% 5% 3% 3% 4% 5% 8% 6% 5% 5% 6%

GH * * * * ** * * * * * * * * * * * * ** * *

Other (please specify) 15 4 11 2 5 1 1 3 2 4 5 3 2 8 3 - 11 4 1 1 2 1 - 2 2 4 1 - 1 13 2 1 9 5 - 3 4 5 3 - 9 3 3 1 6 5 2 5 10 12 2

2% 1% 4% 1% 3% 1% 1% 4% 5% 2% 3% 2% 2% 2% 2% - 2% 3% 10% 1% 4% 2% - 2% 3% 3% 1% - 3% 2% 2% * 5% 2% - 2% 2% 3% 2% - 2% 1% 5% 1% 3% 3% 1% 2% 2% 2% 2%

B * * * * ** * * * * * * * * * * * f * ** * *

N/A – I didn’t speak to anyone as I do not believe I 

have experienced problems from gambling. 245 143 99 40 52 46 40 43 23 72 51 63 59 116 43 17 175 70 4 27 17 27 13 28 24 38 32 14 21 217 28 95 59 71 20 56 84 41 52 13 127 93 26 48 82 47 68 81 164 220 25

34% 33% 35% 26% 26% 36% 38% 52% 55% 32% 31% 36% 41% 30% 35% 39% 32% 44% 26% 35% 32% 35% 24% 41% 36% 35% 30% 36% 38% 35% 29% 43% 32% 28% 36% 40% 41% 23% 31% 41% 33% 34% 44% 41% 42% 29% 28% 28% 39% 36% 24%

E DEF* DE* * * NQ ** * * * * * * * * * * * h * l l ** * u tu v y *

Don’t know 9 5 3 3 1 2 1 1 1 1 1 1 6 1 1 1 4 5 - - 1 2 - 1 1 2 - - 1 8 1 2 3 2 2 2 4 1 - 2 5 3 1 1 4 - 4 2 7 7 1

1% 1% 1% 2% 1% 1% 1% 1% 2% 1% * * 4% * 1% 3% 1% 3% - - 1% 3% - 2% 2% 2% - - 2% 1% 1% 1% 1% 1% 4% 1% 2% 1% - 6% 1% 1% 2% 1% 2% - 2% 1% 2% 1% 1%

* * JKL * * NQ ** * * * * * * * * * * * * ** * *

Prefer not to say 11 8 3 5 3 - 1 1 - 1 3 6 1 6 2 2 10 1 - - 3 3 1 2 - 1 1 - - 11 - 2 3 2 4 5 - 4 2 - 4 7 - 2 4 3 1 1 10 11 -

2% 2% 1% 3% 2% - 1% 1% - * 2% 4% 1% 2% 1% 4% 2% 1% - - 6% 4% 2% 3% - 1% 1% - - 2% - 1% 2% 1% 7% 4% - 2% 1% - 1% 3% - 2% 2% 2% * * 2% 2% -

* * J * * ** * T* * * * * * * * * * fh* k ** * v *

NET: ANY 402 251 150 95 125 79 59 30 15 138 95 98 70 237 69 19 325 77 6 45 29 42 34 31 32 58 67 25 32 346 56 112 97 165 28 71 103 115 99 14 215 159 28 61 91 99 151 190 212 331 69

56% 58% 53% 61% 62% 61% 56% 36% 35% 60% 58% 55% 49% 61% 57% 44% 58% 48% 42% 59% 55% 54% 66% 46% 48% 54% 63% 64% 56% 56% 58% 50% 53% 64% 51% 51% 51% 64% 59% 45% 56% 58% 48% 52% 46% 60% 64% 65% 50% 54% 67%

HI HI HI HI * * M R * * R ** * * * * * * * X* * * * fg * jk ** * s s w x*

NET: STIGMA & DISCRIMINATION 278 169 108 73 86 55 42 17 5 90 70 71 46 169 45 13 227 51 2 25 21 26 24 19 19 42 51 21 29 244 34 85 61 114 18 55 67 83 61 11 140 116 22 41 59 65 114 133 145 228 49

39% 39% 38% 47% 43% 43% 39% 20% 11% 39% 42% 40% 32% 43% 37% 29% 41% 32% 12% 32% 38% 34% 46% 29% 28% 39% 48% 53% 52% 39% 36% 38% 33% 44% 33% 40% 33% 47% 37% 36% 37% 42% 37% 35% 30% 40% 48% 45% 34% 37% 48%

HI HI HI HI * * R * * R ** * * * * * * * TXY* XY* TXY* * g * k ** * rs w *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q9. Which, if any, of the following are reasons why you have not spoken to anyone about any problems you were or are experiencing from gambling?

All those who have NEVER spoken to someone about gambling problems

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 690 666 21 28 291 179 168 638 321 263 439 188 298 277 251 204 452 690 - - - 690 - - 137 167 156 124 102

Weighted base 716 694 19 30 300 185 179 664 333 278 457 196 306 286 265 213 466 716 - - - 716 - - 151 165 159 127 109

I felt able to deal with it by myself 175 169 6 8 59 59 42 161 79 73 114 50 87 80 70 53 128 175 - - - 175 - - 38 43 28 39 27

24% 24% 32% 27% 20% 32% 24% 24% 24% 26% 25% 25% 28% 28% 26% 25% 27% 24% - - - 24% - - 25% 26% 18% 31% 25%

** ** EH E I I R a *

Feeling ashamed / guilty 119 112 6 3 18 35 56 109 80 63 92 57 87 83 67 63 111 119 - - - 119 - - 23 33 19 23 20

17% 16% 34% 10% 6% 19% 31% 16% 24% 23% 20% 29% 29% 29% 25% 29% 24% 17% - - - 17% - - 15% 20% 12% 18% 18%

** ** E EFH E KR R R JKR IJKQR IJKQR KR IJKQR KR *

Worried others would judge me 95 87 8 5 13 36 32 82 56 44 65 33 58 59 43 40 87 95 - - - 95 - - 16 25 20 22 11

13% 12% 42% 17% 4% 20% 18% 12% 17% 16% 14% 17% 19% 21% 16% 19% 19% 13% - - - 13% - - 11% 15% 13% 18% 10%

** ** EH EH E R KR JKOR R KR *

Don’t want people to know about my gambling 86 81 5 6 10 19 46 75 63 50 68 45 67 64 49 55 79 86 - - - 86 - - 14 22 12 22 15

12% 12% 25% 22% 3% 10% 25% 11% 19% 18% 15% 23% 22% 22% 18% 26% 17% 12% - - - 12% - - 9% 13% 8% 17% 14%

** ** E EFH E KR R R KQR KQR KQR R IJKOQR R a *

I would feel uncomfortable bringing up the topic 81 76 4 2 12 29 33 74 51 44 66 29 60 49 40 41 74 81 - - - 81 - - 16 22 11 18 14

11% 11% 22% 7% 4% 16% 18% 11% 15% 16% 15% 15% 20% 17% 15% 19% 16% 11% - - - 11% - - 11% 13% 7% 14% 12%

** ** EH EH E R R R IKLOQR R R KLR R *

I hadn’t thought about it before 79 77 2 3 28 18 27 73 39 33 54 23 37 36 33 28 51 79 - - - 79 - - 20 23 21 9 6

11% 11% 12% 11% 9% 10% 15% 11% 12% 12% 12% 12% 12% 13% 13% 13% 11% 11% - - - 11% - - 13% 14% 13% 7% 6%

** ** c *

Worried it may upset someone 64 61 3 1 9 19 32 60 43 36 42 28 46 46 40 33 62 64 - - - 64 - - 12 17 14 11 9

9% 9% 16% 4% 3% 10% 18% 9% 13% 13% 9% 14% 15% 16% 15% 15% 13% 9% - - - 9% - - 8% 10% 9% 9% 9%

** ** E EH E KR KR KR KR KR KR KR KR *

Worried it may lead to a confrontation (e.g., 

argument, violence, abuse) 64 63 * - 7 16 40 63 48 48 54 40 50 48 41 42 54 64 - - - 64 - - 11 20 7 20 5

9% 9% 2% - 2% 9% 22% 9% 14% 17% 12% 21% 16% 17% 16% 20% 12% 9% - - - 9% - - 7% 12% 4% 16% 5%

** ** E EFH E R KQR R IKOQR KQR KQR QR IKQR R a Yac *

Others wouldn’t understand 63 59 3 2 16 18 23 57 35 35 41 26 42 41 32 30 53 63 - - - 63 - - 11 14 12 16 10

9% 9% 14% 7% 5% 10% 13% 9% 11% 12% 9% 13% 14% 14% 12% 14% 11% 9% - - - 9% - - 7% 8% 8% 13% 9%

** ** EH E KR KR KR IKR R IKR KR *

I wouldn’t know who to turn to 53 52 1 4 9 11 28 48 36 35 42 31 39 38 32 32 41 53 - - - 53 - - 10 18 8 10 8

7% 8% 4% 12% 3% 6% 16% 7% 11% 12% 9% 16% 13% 13% 12% 15% 9% 7% - - - 7% - - 6% 11% 5% 8% 7%

** ** EFH E R KQR R IKQR KQR KQR QR IKQR *

Worried about losing things close to me (e.g., child 

custody, employment, healthcare) 39 38 * - 4 7 27 38 29 29 33 26 32 32 31 30 37 39 - - - 39 - - 6 11 3 13 5

5% 6% 2% - 1% 4% 15% 6% 9% 10% 7% 13% 10% 11% 12% 14% 8% 5% - - - 5% - - 4% 7% 2% 11% 5%

** ** EFH E R KR R IKQR KR KQR KQR IKMQR R a *

I wanted to continue gambling / didn’t want to stop 39 34 4 * 4 10 20 34 27 19 29 21 30 31 26 24 30 39 - - - 39 - - 10 10 7 7 3

5% 5% 23% 1% 1% 5% 11% 5% 8% 7% 6% 11% 10% 11% 10% 11% 7% 5% - - - 5% - - 7% 6% 5% 6% 3%

** ** E EH E R JKQR JKQR JKQR KQR IJKQR *

Other (please specify) 15 14 1 3 9 2 - 11 6 2 4 1 2 3 1 1 7 15 - - - 15 - - 1 5 4 4 1

2% 2% 4% 10% 3% 1% - 2% 2% 1% 1% * 1% 1% * * 2% 2% - - - 2% - - 1% 3% 3% 3% 1%

** ** GH G OP O JKLMOP *

N/A – I didn’t speak to anyone as I do not believe I 

have experienced problems from gambling. 245 240 4 9 173 45 13 231 66 50 134 19 38 32 44 20 107 245 - - - 245 - - 50 50 66 39 37

34% 35% 20% 29% 58% 25% 7% 35% 20% 18% 29% 10% 12% 11% 17% 9% 23% 34% - - - 34% - - 33% 30% 41% 31% 34%

** ** FGH G FG LMNP LMNP IJLMNOPQ LMNP JLMNOP IJKLMNOPQ *

Don’t know 9 8 1 1 2 3 2 7 5 3 3 4 6 5 3 4 6 9 - - - 9 - - 1 3 2 1 1

1% 1% 3% 3% 1% 2% 1% 1% 1% 1% 1% 2% 2% 2% 1% 2% 1% 1% - - - 1% - - * 2% 2% 1% 1%

** ** K K K *

Prefer not to say 11 9 - - 1 6 2 9 6 4 9 3 6 5 4 4 6 11 - - - 11 - - 4 1 5 - 1

2% 1% - - * 3% 1% 1% 2% 2% 2% 1% 2% 2% 1% 2% 1% 2% - - - 2% - - 3% * 3% - 1%

** ** EH E *

NET: ANY 402 389 13 16 99 121 153 373 236 205 282 162 240 230 200 177 318 402 - - - 402 - - 86 98 72 78 66

56% 56% 68% 54% 33% 66% 85% 56% 71% 74% 62% 83% 78% 81% 76% 83% 68% 56% - - - 56% - - 57% 59% 45% 61% 61%

** ** EH EFH E KR KQR R IJKOQR IJKQR IJKOQR KQR IJKMOQR KR a a a*

NET: STIGMA & DISCRIMINATION 278 268 9 9 52 81 127 259 181 159 207 134 184 180 155 145 242 278 - - - 278 - - 58 68 49 58 44

39% 39% 49% 29% 17% 44% 71% 39% 54% 57% 45% 69% 60% 63% 58% 68% 52% 39% - - - 39% - - 38% 41% 31% 45% 40%

** ** E EFH E KR KR R IJKMOQR IKQR IJKQR KQR IJKMNOQR KR a *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q9. Which, if any, of the following are reasons why you have not spoken to anyone about any problems you were or are experiencing from gambling? (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER)

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

I felt able to deal with it by myself 175 119 56 29 48 41 29 19 10 57 44 37 37 94 37 12 143 32 4 23 14 18 15 11 16 22 31 11 12 143 32 45 44 73 12 25 47 55 41 7 90 70 15 32 40 49 54 75 100 146 28

16% 17% 15% 10% 15% 19% 20% 18% 21% 14% 17% 14% 19% 15% 20% 18% 16% 15% 19% 18% 20% 15% 19% 12% 16% 13% 14% 23% 13% 14% 26% 15% 15% 17% 15% 12% 17% 20% 14% 15% 15% 17% 17% 19% 15% 19% 13% 14% 17% 16% 15%

D D * * * ** * * * * * * d* * j * *

Feeling ashamed / guilty 119 72 46 35 32 23 19 8 1 35 28 37 20 71 19 6 96 22 2 10 8 8 13 7 7 14 21 13 16 111 8 40 24 47 7 30 25 33 23 8 55 55 9 18 28 26 47 54 64 93 26

11% 10% 12% 13% 10% 11% 13% 7% 3% 9% 11% 14% 10% 11% 10% 10% 11% 10% 7% 8% 12% 7% 17% 7% 7% 8% 10% 27% 18% 11% 6% 13% 8% 11% 9% 15% 9% 12% 8% 17% 9% 13% 10% 11% 10% 10% 11% 10% 11% 10% 14%

* * * ** * V* * * TVXYZa* TVZ* * * m * *

Worried others would judge me 95 53 41 20 29 21 18 6 2 23 34 16 22 53 20 4 77 19 - 9 5 10 8 8 7 14 17 8 8 84 11 24 22 43 6 19 24 29 23 1 49 36 10 18 21 25 32 38 57 77 18

9% 7% 11% 7% 9% 9% 12% 6% 4% 6% 13% 6% 11% 8% 10% 7% 9% 8% - 7% 7% 9% 10% 9% 7% 9% 8% 17% 9% 8% 9% 8% 8% 10% 8% 9% 8% 10% 8% 2% 8% 9% 11% 10% 8% 10% 8% 7% 10% 8% 10%

* * JL J * ** * * * * * * * * * *

Don’t want people to know about my gambling 86 47 39 20 26 16 18 5 - 28 24 17 17 49 16 5 71 16 1 9 8 9 8 5 7 10 17 8 5 73 14 22 24 37 4 17 22 26 17 5 42 36 9 9 22 19 37 35 51 68 18

8% 7% 10% 7% 8% 7% 13% 5% - 7% 9% 7% 9% 8% 9% 8% 8% 7% 4% 7% 11% 8% 11% 5% 7% 6% 8% 16% 6% 7% 11% 7% 8% 8% 5% 8% 8% 9% 6% 11% 7% 9% 10% 5% 8% 7% 9% 7% 9% 7% 9%

HI * * * ** * * * * * * * * * *

I would feel uncomfortable bringing up the topic 81 45 35 15 25 15 17 7 - 27 20 17 17 46 8 8 62 19 2 9 6 5 5 1 7 11 14 12 7 67 13 20 23 32 6 17 17 26 17 3 45 29 6 10 17 19 33 41 39 66 14

7% 6% 9% 6% 8% 7% 12% 7% - 7% 8% 7% 8% 7% 4% 13% 7% 9% 7% 7% 9% 4% 6% 1% 7% 7% 7% 26% 8% 7% 11% 7% 8% 7% 7% 8% 6% 9% 6% 8% 7% 7% 7% 6% 7% 7% 8% 8% 7% 7% 7%

DI * * O* ** X* * * * TUVWXYZac* * * * * *

I hadn’t thought about it before 79 44 34 20 30 12 8 8 2 33 18 14 14 45 13 5 63 15 4 9 8 6 9 5 11 6 16 - 7 70 9 23 19 35 1 8 21 24 23 4 48 28 3 9 23 19 28 36 43 66 12

7% 6% 9% 7% 9% 5% 5% 8% 3% 8% 7% 6% 7% 7% 7% 8% 7% 7% 17% 7% 11% 5% 11% 5% 11% 4% 7% - 7% 7% 8% 8% 7% 8% 1% 4% 7% 9% 8% 8% 8% 7% 3% 5% 9% 7% 7% 7% 7% 7% 6%

* * * ** Zb* Zb* * Zb* * * * * * *

Worried it may upset someone 64 40 25 17 23 11 6 5 2 23 16 14 12 37 11 5 53 11 - 14 3 4 1 3 6 8 16 5 5 57 8 14 19 25 6 16 22 13 13 1 37 20 8 7 20 16 21 27 37 55 9

6% 6% 6% 6% 7% 5% 4% 5% 3% 6% 6% 5% 6% 6% 6% 8% 6% 5% - 11% 4% 3% 2% 3% 6% 5% 8% 10% 6% 6% 6% 5% 7% 6% 7% 8% 8% 4% 4% 2% 6% 5% 9% 4% 7% 6% 5% 5% 6% 6% 5%

* * * ** VWX * * * * * * * * * *

Worried it may lead to a confrontation (e.g., 

argument, violence, abuse) 64 43 19 17 19 18 10 - - 26 17 11 10 41 10 4 55 9 - 7 2 6 5 4 6 7 17 5 4 55 9 23 13 24 3 11 17 21 11 4 33 26 5 8 15 16 25 33 31 47 17

6% 6% 5% 6% 6% 8% 7% - - 6% 6% 4% 5% 6% 5% 6% 6% 4% - 6% 3% 5% 6% 5% 6% 5% 8% 10% 5% 6% 7% 8% 5% 5% 4% 5% 6% 7% 4% 9% 5% 6% 5% 5% 6% 6% 6% 6% 5% 5% 9%

H H H H * * * ** * * * * * * * * * *

Others wouldn’t understand 63 36 27 22 14 8 11 6 2 19 15 17 11 38 9 2 49 14 - 4 3 6 10 3 4 10 15 4 5 59 4 21 17 21 4 13 17 20 10 2 29 26 8 9 13 13 28 33 30 47 15

6% 5% 7% 8% 4% 4% 7% 6% 3% 5% 6% 7% 6% 6% 5% 3% 5% 6% - 3% 4% 5% 13% 3% 4% 6% 7% 9% 5% 6% 3% 7% 6% 5% 4% 6% 6% 7% 3% 5% 5% 6% 9% 5% 5% 5% 7% 6% 5% 5% 8%

* * * ** * TX* * * * * * * * *

I wouldn’t know who to turn to 53 37 17 11 22 11 6 2 1 22 9 16 6 37 4 3 44 9 1 4 2 6 6 7 4 8 8 4 4 46 7 12 11 27 3 5 14 13 21 1 29 22 3 7 13 16 17 26 28 44 9

5% 5% 4% 4% 7% 5% 5% 2% 3% 5% 4% 6% 3% 6% 2% 4% 5% 4% 3% 3% 3% 5% 8% 7% 4% 5% 4% 9% 4% 5% 6% 4% 4% 6% 3% 2% 5% 5% 7% 1% 5% 5% 3% 4% 5% 6% 4% 5% 5% 5% 5%

* * * ** * * * * * * * * j * *

Worried about losing things close to me (e.g., child 

custody, employment, healthcare) 39 26 12 14 14 7 4 1 - 17 7 10 5 24 6 2 31 7 - 5 2 2 4 1 7 4 11 2 1 35 4 10 13 15 1 5 9 15 7 2 20 18 1 4 5 10 20 21 18 30 8

3% 4% 3% 5% 4% 3% 3% 1% - 4% 3% 4% 3% 4% 3% 3% 4% 3% - 4% 3% 2% 5% 1% 7% 2% 5% 3% 1% 3% 3% 3% 4% 3% 1% 3% 3% 5% 2% 5% 3% 4% 1% 2% 2% 4% 5% 4% 3% 3% 4%

* * * ** * * * * * * * * * *

I wanted to continue gambling / didn’t want to stop 39 27 12 8 17 8 2 1 2 17 6 7 9 27 2 2 31 8 1 5 5 3 3 3 1 6 6 3 3 31 8 11 7 19 2 7 11 11 10 - 24 13 2 4 7 9 19 17 21 32 6

3% 4% 3% 3% 5% 4% 2% 1% 3% 4% 2% 3% 4% 4% 1% 3% 3% 4% 4% 4% 6% 3% 4% 4% 1% 4% 3% 6% 3% 3% 6% 4% 2% 4% 3% 3% 4% 4% 3% - 4% 3% 2% 2% 3% 3% 4% 3% 4% 4% 3%

* * * ** * * * * * * * * * *

Other (please specify) 15 4 11 2 5 1 1 3 2 4 5 3 2 8 3 - 11 4 1 1 2 1 - 2 2 4 1 - 1 13 2 1 9 5 - 3 4 5 3 - 9 3 3 1 6 5 2 5 10 12 2

1% 1% 3% 1% 2% 1% 1% 3% 4% 1% 2% 1% 1% 1% 1% - 1% 2% 6% 1% 3% 1% - 2% 2% 2% * - 2% 1% 2% * 3% 1% - 1% 2% 2% 1% - 2% 1% 3% 1% 2% 2% 1% 1% 2% 1% 1%

B * * * ** * * * * * * * f * * *

N/A – I didn’t speak to anyone as I do not believe I 

have experienced problems from gambling. 245 143 99 40 52 46 40 43 23 72 51 63 59 116 43 17 175 70 4 27 17 27 13 28 24 38 32 14 21 217 28 95 59 71 20 56 84 41 52 13 127 93 26 48 82 47 68 81 164 220 25

22% 20% 26% 15% 16% 21% 28% 41% 48% 18% 20% 24% 30% 18% 23% 25% 20% 32% 16% 21% 24% 23% 16% 31% 25% 24% 15% 31% 23% 22% 23% 31% 20% 16% 25% 27% 29% 15% 17% 28% 21% 22% 29% 28% 31% 18% 16% 15% 28% 24% 13%

DE DEFG* DEFG* JK * NQ ** * * Wa* * a* * * gh * lm lm l* * tu tu v y

Don’t know 9 5 3 3 1 2 1 1 1 1 1 1 6 1 1 1 4 5 - - 1 2 - 1 1 2 - - 1 8 1 2 3 2 2 2 4 1 - 2 5 3 1 1 4 - 4 2 7 7 1

1% 1% 1% 1% * 1% * 1% 2% * * * 3% * 1% 2% * 2% - - 1% 2% - 1% 1% 1% - - 1% 1% 1% 1% 1% * 3% 1% 1% * - 4% 1% 1% 1% 1% 2% - 1% * 1% 1% 1%

* * JKL * NQ ** * * * * * * * h* lm* *

Prefer not to say 11 8 3 5 3 - 1 1 - 1 3 6 1 6 2 2 10 1 - - 3 3 1 2 - 1 1 - - 11 - 2 3 2 4 5 - 4 2 - 4 7 - 2 4 3 1 1 10 11 -

1% 1% 1% 2% 1% - 1% 1% - * 1% 2% * 1% 1% 3% 1% * - - 5% 3% 1% 2% - 1% * - - 1% - 1% 1% * 5% 2% - 1% 1% - 1% 2% - 1% 2% 1% * * 2% 1% -

* * J * ** TZa* * * * * * * fh* k * * u v

NET: ANY 402 251 150 95 125 79 59 30 15 138 95 98 70 237 69 19 325 77 6 45 29 42 34 31 32 58 67 25 32 346 56 112 97 165 28 71 103 115 99 14 215 159 28 61 91 99 151 190 212 331 69

36% 35% 39% 34% 38% 36% 41% 29% 30% 34% 37% 38% 35% 37% 37% 29% 36% 35% 26% 35% 41% 36% 44% 35% 33% 36% 32% 53% 34% 35% 45% 37% 33% 37% 35% 34% 36% 41% 33% 31% 35% 38% 31% 36% 34% 38% 36% 35% 37% 36% 36%

* * * ** * * * * TYac* * d* * * *

NET: STIGMA & DISCRIMINATION 278 169 108 73 86 55 42 17 5 90 70 71 46 169 45 13 227 51 2 25 21 26 24 19 19 42 51 21 29 244 34 85 61 114 18 55 67 83 61 11 140 116 22 41 59 65 114 133 145 228 49

25% 24% 28% 26% 27% 25% 29% 16% 10% 22% 27% 28% 23% 26% 24% 19% 25% 23% 7% 19% 29% 22% 31% 22% 19% 26% 24% 44% 32% 25% 28% 28% 21% 26% 23% 27% 24% 30% 21% 24% 23% 28% 24% 24% 22% 25% 27% 25% 25% 25% 26%

I HI I HI * * * ** * * * * TVXYZa* * * * m * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q9. Which, if any, of the following are reasons why you have not spoken to anyone about any problems you were or are experiencing from gambling? (FILTERED ON EVER HAD A PROBLEM FROM GAMBLING - PGSIEVER)

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

I felt able to deal with it by myself 175 169 6 8 59 59 42 161 79 73 114 50 87 80 70 53 128 175 - - - 175 - - 38 43 28 39 27

16% 16% 16% 20% 17% 22% 10% 16% 13% 13% 15% 11% 14% 14% 13% 11% 16% 16% - - - 24% - - 15% 17% 12% 20% 15%

* * G GH G LP LP LP IJLOP IJLOP U * a

Feeling ashamed / guilty 119 112 6 3 18 35 56 109 80 63 92 57 87 83 67 63 111 119 - - - 119 - - 23 33 19 23 20

11% 10% 16% 7% 5% 13% 13% 11% 13% 11% 12% 13% 15% 14% 12% 13% 14% 11% - - - 17% - - 9% 13% 8% 12% 11%

* * E EH E R JKOR JKOR R JKR U *

Worried others would judge me 95 87 8 5 13 36 32 82 56 44 65 33 58 59 43 40 87 95 - - - 95 - - 16 25 20 22 11

9% 8% 21% 13% 4% 13% 8% 8% 9% 8% 8% 8% 10% 10% 8% 8% 11% 9% - - - 13% - - 6% 10% 9% 12% 6%

B* E* EGH E E JLO JKLOPR JKLOPR U *

Don’t want people to know about my gambling 86 81 5 6 10 19 46 75 63 50 68 45 67 64 49 55 79 86 - - - 86 - - 14 22 12 22 15

8% 8% 12% 16% 3% 7% 11% 7% 10% 9% 9% 10% 11% 11% 9% 12% 10% 8% - - - 12% - - 5% 9% 5% 11% 8%

* E* E EH E R R JKOR JKOR JKOR R U * Ya

I would feel uncomfortable bringing up the topic 81 76 4 2 12 29 33 74 51 44 66 29 60 49 40 41 74 81 - - - 81 - - 16 22 11 18 14

7% 7% 11% 5% 4% 11% 8% 7% 8% 8% 9% 7% 10% 9% 7% 9% 9% 7% - - - 11% - - 6% 9% 5% 9% 8%

* * EH E E R IJLOR L L LOR U *

I hadn’t thought about it before 79 77 2 3 28 18 27 73 39 33 54 23 37 36 33 28 51 79 - - - 79 - - 20 23 21 9 6

7% 7% 6% 9% 8% 7% 7% 7% 6% 6% 7% 5% 6% 6% 6% 6% 6% 7% - - - 11% - - 8% 9% 9% 5% 3%

* * U * c c

Worried it may upset someone 64 61 3 1 9 19 32 60 43 36 42 28 46 46 40 33 62 64 - - - 64 - - 12 17 14 11 9

6% 6% 8% 3% 3% 7% 8% 6% 7% 6% 5% 6% 8% 8% 7% 7% 8% 6% - - - 9% - - 4% 7% 6% 6% 5%

* * E E E K KR JKR K KR U *

Worried it may lead to a confrontation (e.g., 

argument, violence, abuse) 64 63 * - 7 16 40 63 48 48 54 40 50 48 41 42 54 64 - - - 64 - - 11 20 7 20 5

6% 6% 1% - 2% 6% 10% 6% 8% 9% 7% 9% 8% 8% 7% 9% 7% 6% - - - 9% - - 4% 8% 3% 11% 3%

* * E EH E R QR R KQR QR QR R KQR R U * ac Yac

Others wouldn’t understand 63 59 3 2 16 18 23 57 35 35 41 26 42 41 32 30 53 63 - - - 63 - - 11 14 12 16 10

6% 6% 7% 5% 5% 7% 6% 6% 6% 6% 5% 6% 7% 7% 6% 6% 7% 6% - - - 9% - - 4% 6% 5% 8% 5%

* * K KR KR U *

I wouldn’t know who to turn to 53 52 1 4 9 11 28 48 36 35 42 31 39 38 32 32 41 53 - - - 53 - - 10 18 8 10 8

5% 5% 2% 9% 3% 4% 7% 5% 6% 6% 5% 7% 7% 7% 6% 7% 5% 5% - - - 7% - - 4% 7% 3% 5% 4%

* * EH E R QR QR QR QR U *

Worried about losing things close to me (e.g., child 

custody, employment, healthcare) 39 38 * - 4 7 27 38 29 29 33 26 32 32 31 30 37 39 - - - 39 - - 6 11 3 13 5

3% 4% 1% - 1% 3% 7% 4% 5% 5% 4% 6% 5% 6% 6% 6% 5% 3% - - - 5% - - 2% 5% 1% 7% 3%

* * EFH E R R KR R R KR IKQR R U * Ya

I wanted to continue gambling / didn’t want to stop 39 34 4 * 4 10 20 34 27 19 29 21 30 31 26 24 30 39 - - - 39 - - 10 10 7 7 3

3% 3% 12% 1% 1% 4% 5% 3% 4% 3% 4% 5% 5% 5% 5% 5% 4% 3% - - - 5% - - 4% 4% 3% 4% 2%

B* * E E J JKQR JKQR J JKR U *

Other (please specify) 15 14 1 3 9 2 - 11 6 2 4 1 2 3 1 1 7 15 - - - 15 - - 1 5 4 4 1

1% 1% 2% 8% 3% 1% - 1% 1% * 1% * * 1% * * 1% 1% - - - 2% - - 1% 2% 2% 2% *

* FGH* GH G JLMOP O O JLMOP JKLMNOPQ U *

N/A – I didn’t speak to anyone as I do not believe I 

have experienced problems from gambling. 245 240 4 9 173 45 13 231 66 50 134 19 38 32 44 20 107 245 - - - 245 - - 50 50 66 39 37

22% 22% 10% 22% 51% 17% 3% 22% 11% 9% 17% 4% 6% 6% 8% 4% 13% 22% - - - 34% - - 19% 20% 29% 21% 21%

* G* DFGH G FG LMNOP LMNP IJLMNOPQ LP P LMNP IJLMNOP IJKLMNOPQ U * YZ

Don’t know 9 8 1 1 2 3 2 7 5 3 3 4 6 5 3 4 6 9 - - - 9 - - 1 3 2 1 1

1% 1% 1% 3% * 1% 1% 1% 1% * * 1% 1% 1% 1% 1% 1% 1% - - - 1% - - * 1% 1% 1% 1%

* * K K K *

Prefer not to say 11 9 - - 1 6 2 9 6 4 9 3 6 5 4 4 6 11 - - - 11 - - 4 1 5 - 1

1% 1% - - * 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - - - 2% - - 2% * 2% - 1%

* * EH U *

NET: ANY 402 389 13 16 99 121 153 373 236 205 282 162 240 230 200 177 318 402 - - - 402 - - 86 98 72 78 66

36% 36% 33% 41% 29% 45% 36% 36% 38% 37% 36% 37% 40% 40% 36% 38% 40% 36% - - - 56% - - 33% 40% 32% 41% 37%

* * EGH E E JKOR JKLOR KOR U *

NET: STIGMA & DISCRIMINATION 278 268 9 9 52 81 127 259 181 159 207 134 184 180 155 145 242 278 - - - 278 - - 58 68 49 58 44

25% 25% 24% 22% 15% 30% 30% 25% 29% 29% 26% 30% 31% 32% 28% 31% 30% 25% - - - 39% - - 22% 27% 22% 30% 24%

* * E EH E KR R KR KR JKOR R KR KR U *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q10. Which of these, if any, prompt you to gamble? (GAMBLED LAST 12 MONTHS)

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Major sporting events (e.g., the football World Cup) 662 458 204 96 158 129 125 93 61 226 175 150 111 388 98 31 518 144 21 87 49 57 57 58 54 97 97 36 51 559 103 186 198 250 28 77 164 178 206 37 405 201 56 96 196 144 226 264 398 592 66

24% 32% 16% 26% 30% 27% 25% 19% 15% 29% 22% 24% 20% 30% 20% 22% 26% 18% 19% 27% 22% 23% 27% 22% 24% 24% 26% 25% 20% 24% 25% 23% 25% 26% 14% 15% 22% 26% 34% 19% 25% 25% 17% 20% 22% 25% 30% 28% 22% 24% 25%

C HI HI HI HI KM OQR OR i i i j j jkln q q rs w

Introductory offers or deals (e.g., free bets or free 

spins) from gambling brands or products 394 245 147 74 115 69 63 43 30 134 78 100 83 209 76 19 304 91 12 47 23 46 30 26 38 48 63 21 41 342 52 112 106 147 30 74 100 99 105 16 218 142 35 60 92 105 138 188 206 340 50

14% 17% 11% 20% 22% 14% 13% 9% 8% 17% 10% 16% 15% 16% 15% 13% 16% 12% 11% 15% 11% 19% 14% 10% 17% 12% 17% 15% 16% 15% 12% 14% 14% 15% 15% 15% 13% 14% 17% 9% 14% 17% 11% 12% 10% 18% 18% 20% 12% 14% 19%

C FGHI FGHI HI I K K K R R UXZ X UX kn oq rs rs w x

Having more money than usual (e.g., payday, 

investments, inheritance) 377 226 150 84 108 96 42 32 16 124 95 84 74 217 66 19 301 76 2 43 26 43 26 39 28 51 78 16 27 334 44 118 108 134 17 61 108 102 91 15 195 147 36 67 90 97 123 181 196 314 61

14% 16% 12% 23% 20% 20% 9% 7% 4% 16% 12% 14% 13% 16% 13% 13% 15% 10% 1% 13% 12% 18% 12% 15% 12% 13% 21% 11% 11% 14% 10% 14% 14% 14% 9% 12% 14% 15% 15% 8% 12% 18% 11% 14% 10% 17% 16% 19% 11% 13% 23%

C GHI GHI GHI I K R R S S Sc S S S S STUWYZbc S S e n n n oq s s s w x

Having more time than usual (e.g., off work) 274 193 78 52 79 59 35 30 19 95 66 66 46 160 51 15 226 47 4 31 22 33 21 18 20 30 62 17 16 251 23 66 71 116 21 41 75 78 73 7 150 103 21 44 70 56 104 134 140 224 49

10% 13% 6% 14% 15% 12% 7% 6% 5% 12% 8% 11% 8% 12% 10% 11% 12% 6% 3% 10% 10% 13% 10% 7% 9% 8% 17% 12% 6% 11% 5% 8% 9% 12% 11% 8% 10% 11% 12% 4% 9% 13% 6% 9% 8% 10% 14% 14% 8% 9% 19%

C GHI GHI GHI KM R R R S S SXZc S STUWXYZc S e f n n jn oq rst w x

Advertisements from gambling companies brands or 

products (e.g., on TV, online, social media, 

notifications from apps, sports sponsorships) 271 177 89 62 76 74 27 25 7 118 62 51 40 159 45 16 221 50 4 31 13 29 14 21 21 33 65 14 26 242 29 61 63 133 14 39 73 67 86 7 152 100 19 31 60 65 114 138 133 219 50

10% 12% 7% 17% 14% 15% 5% 5% 2% 15% 8% 8% 7% 12% 9% 12% 11% 6% 4% 10% 6% 12% 7% 8% 9% 8% 18% 10% 10% 10% 7% 7% 8% 14% 7% 8% 10% 10% 14% 4% 9% 12% 6% 6% 7% 11% 15% 14% 7% 9% 19%

C GHI GHI GHI I I KLM R R R SU STUWXYZbc e fgi n n jkln q q rs rs w x

Being somewhere you usually gamble (e.g., pub, 

watching sports) 265 188 75 45 86 56 38 27 13 86 65 63 50 175 34 12 221 44 4 29 17 33 13 24 23 31 56 15 19 234 30 71 70 108 15 40 72 65 79 9 164 82 19 31 74 63 98 134 131 238 26

10% 13% 6% 12% 16% 12% 8% 6% 3% 11% 8% 10% 9% 13% 7% 8% 11% 6% 3% 9% 8% 13% 6% 9% 10% 8% 15% 11% 8% 10% 7% 9% 9% 11% 8% 8% 10% 9% 13% 5% 10% 10% 6% 6% 8% 11% 13% 14% 7% 10% 10%

C HI GHI HI I OQR OR SWZc S STUWXZc S n jn q q r rs w

Feeling a certain way (e.g., stressed, anxious, 

depressed, lonely) 227 144 81 47 76 53 29 15 7 96 46 44 41 130 43 8 181 46 7 31 13 17 14 18 29 33 47 9 9 200 27 45 66 104 12 41 62 59 59 6 124 94 9 30 42 65 90 123 104 185 40

8% 10% 6% 13% 14% 11% 6% 3% 2% 12% 6% 7% 7% 10% 9% 5% 9% 6% 6% 10% 6% 7% 7% 7% 13% 8% 13% 6% 3% 9% 6% 6% 8% 11% 6% 8% 8% 8% 10% 3% 8% 12% 3% 6% 5% 11% 12% 13% 6% 7% 15%

C GHI GHI GHI I KLM R R c UVWXc c UVWXc f f n n n n q oq rs rs w x

Conversations with family or friends who gamble 224 141 79 51 67 47 25 18 16 86 48 49 40 135 33 10 178 46 7 26 10 25 23 17 13 24 46 12 21 197 27 49 58 106 11 30 54 55 76 8 134 74 15 18 67 54 85 111 113 193 30

8% 10% 6% 14% 13% 10% 5% 4% 4% 11% 6% 8% 7% 10% 7% 7% 9% 6% 6% 8% 5% 10% 11% 6% 6% 6% 13% 8% 8% 8% 6% 6% 7% 11% 6% 6% 7% 8% 13% 4% 8% 9% 5% 4% 7% 9% 11% 12% 6% 8% 11%

C GHI GHI GHI KM OQR OR U UZ UXYZ fgi jkln q q r r rs w

Other (please specify) 241 100 139 11 16 32 46 68 68 65 75 44 56 75 49 16 140 101 10 25 26 14 14 24 17 37 37 17 23 202 39 84 65 82 10 52 68 58 39 24 135 64 42 55 103 43 40 46 195 221 16

9% 7% 11% 3% 3% 7% 9% 14% 17% 8% 10% 7% 10% 6% 10% 11% 7% 13% 9% 8% 12% 6% 6% 9% 7% 9% 10% 12% 9% 9% 9% 10% 8% 9% 5% 10% 9% 8% 7% 13% 8% 8% 13% 11% 11% 7% 5% 5% 11% 9% 6%

B DE DE DEFG DEFG NQ N N NQ V m m op tu tu v

None of these 889 365 520 56 83 134 194 208 213 193 307 199 190 346 170 41 557 332 53 94 87 69 77 99 70 136 75 49 80 718 171 278 255 267 88 185 251 212 156 85 537 198 154 188 361 164 177 201 688 847 41

32% 25% 40% 15% 16% 28% 40% 44% 53% 25% 39% 32% 34% 26% 34% 29% 28% 42% 49% 30% 39% 28% 36% 38% 32% 34% 21% 35% 32% 31% 41% 34% 33% 28% 45% 37% 33% 31% 26% 44% 34% 24% 46% 39% 40% 28% 23% 21% 38% 34% 16%

B DE DEF DEF DEFGH JL J J NQ N NOPQ TVWYZabc a TVa a a Va a a a a d h h fgh lm m klm p op tu tu v y

Don’t know 68 30 37 7 7 15 15 15 9 9 22 13 24 29 12 4 44 24 5 4 5 9 2 6 2 9 14 - 12 60 7 27 21 15 6 21 19 13 9 6 33 28 7 21 20 14 12 19 49 61 6

2% 2% 3% 2% 1% 3% 3% 3% 2% 1% 3% 2% 4% 2% 2% 3% 2% 3% 4% 1% 2% 4% 1% 2% 1% 2% 4% - 5% 3% 2% 3% 3% 2% 3% 4% 3% 2% 2% 3% 2% 3% 2% 4% 2% 2% 2% 2% 3% 2% 2%

J J Wb b b TWYb h lm su

Prefer not to say 11 5 6 5 5 - 1 - - 1 5 5 1 9 2 - 11 - - 1 3 2 - - - 2 1 1 3 10 1 2 3 5 2 4 3 1 3 - 3 8 - - 2 5 5 5 7 7 4

* * * 1% 1% - * - - * 1% 1% * 1% * - 1% - - * 1% 1% - - - * * 1% 1% * * * * 1% 1% 1% * * 1% - * 1% - - * 1% 1% * * * 2%

FHI FH R R o x

NET: ANY 1777 1034 728 296 436 332 281 255 177 580 450 400 348 931 319 96 1346 431 50 218 126 166 134 156 150 251 276 91 159 1539 238 513 498 666 100 296 479 466 435 101 1026 580 170 277 526 401 574 733 1044 1551 209

65% 72% 56% 81% 82% 69% 57% 53% 44% 74% 57% 65% 62% 71% 63% 68% 69% 55% 46% 69% 57% 68% 63% 60% 67% 63% 75% 65% 63% 66% 57% 63% 64% 70% 51% 58% 64% 67% 72% 53% 64% 71% 51% 57% 58% 69% 75% 77% 58% 63% 80%

C FGHI FGHI GHI I I KLM K OQR R R OR SUX SU S S SU S SUWXZbc S S e i i fgi n jn jkn q oq rs rst w x

NET: More time/money than usual 577 361 211 121 170 132 67 58 29 196 138 135 108 330 102 29 461 116 5 67 41 69 42 50 45 73 116 28 40 516 60 166 154 222 36 94 166 151 147 20 305 223 49 97 146 137 197 279 298 477 96

21% 25% 16% 33% 32% 27% 14% 12% 7% 25% 18% 22% 19% 25% 20% 21% 24% 15% 5% 21% 19% 28% 20% 19% 20% 18% 32% 20% 16% 22% 14% 20% 20% 23% 18% 18% 22% 22% 24% 10% 19% 27% 15% 20% 16% 24% 26% 29% 17% 19% 37%

C GHI GHI GHI I I KM OQR R R S S SUXZc S S S S STUWXYZbc S S e n n n jn oq s rs w x

NET: Environment 1163 741 415 201 319 226 183 145 89 399 284 273 208 660 195 61 916 247 32 146 75 113 89 94 101 160 185 60 107 1006 157 317 324 457 65 178 303 297 327 58 695 374 94 159 329 268 406 514 650 1019 135

42% 52% 32% 55% 60% 47% 37% 30% 22% 51% 36% 44% 37% 50% 39% 43% 47% 31% 30% 46% 34% 46% 42% 36% 45% 40% 51% 43% 42% 43% 38% 39% 42% 48% 33% 35% 40% 43% 54% 30% 43% 46% 29% 33% 36% 46% 53% 54% 36% 41% 52%

C FGHI FGHI GHI HI I KLM KM OQR R R OR SUX SUX S SU SUXZ S S e fgi n jn jkln q q rs rst w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q10. Which of these, if any, prompt you to gamble? (GAMBLED LAST 12 MONTHS)

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Major sporting events (e.g., the football World Cup) 662 662 - 376 105 74 107 286 149 146 211 108 147 143 147 120 211 294 349 13 92 195 67 23 155 131 130 131 105

24% 24% - 22% 31% 27% 26% 28% 25% 27% 28% 25% 25% 26% 27% 26% 27% 28% 24% 6% 28% 28% 29% 26% 26% 22% 23% 25% 23%

D D T T IMT T T T T T T IT T *

Introductory offers or deals (e.g., free bets or free 

spins) from gambling brands or products 394 394 - 129 79 75 112 266 160 143 213 109 152 150 145 128 218 273 119 2 102 167 74 25 92 82 79 73 62

14% 14% - 7% 23% 28% 27% 26% 27% 26% 28% 25% 26% 27% 27% 28% 28% 26% 8% 1% 30% 24% 32% 28% 16% 14% 14% 14% 14%

D D D D ST ST RST ST ST ST ST ST RST ST T V *

Having more money than usual (e.g., payday, 

investments, inheritance) 377 377 - 111 72 66 128 266 181 155 212 129 172 161 155 140 216 271 97 8 99 166 64 33 80 86 84 63 63

14% 14% - 6% 21% 24% 31% 26% 30% 28% 28% 30% 30% 29% 29% 30% 28% 25% 7% 4% 30% 24% 28% 37% 14% 14% 15% 12% 14%

D D DEH DE RST RST RST RST RST RST RST RST RST ST *

Having more time than usual (e.g., off work) 274 274 - 57 62 52 102 217 138 120 176 102 129 125 125 109 176 221 51 2 78 139 58 19 71 60 49 47 47

10% 10% - 3% 18% 19% 24% 21% 23% 22% 23% 24% 22% 23% 23% 24% 23% 21% 4% 1% 23% 20% 25% 22% 12% 10% 9% 9% 10%

D D DH D RST ST RST ST ST ST ST ST RST ST *

Advertisements from gambling companies brands 

or products (e.g., on TV, online, social media, 

notifications from apps, sports sponsorships) 271 271 - 65 34 43 129 206 143 148 168 117 145 144 151 136 183 209 59 2 105 98 76 25 61 64 56 44 45

10% 10% - 4% 10% 16% 31% 20% 24% 27% 22% 27% 25% 26% 28% 29% 24% 20% 4% 1% 31% 14% 33% 28% 10% 11% 10% 9% 10%

D DE DEFH DE RST IKQRST RST IKQRST KRST KRST IKMQRST IKMNQRST RST ST T V *

Being somewhere you usually gamble (e.g., pub, 

watching sports) 265 265 - 98 41 29 97 167 112 119 140 102 118 111 117 103 137 171 92 2 68 99 43 23 52 65 51 47 47

10% 10% - 6% 12% 11% 23% 16% 19% 22% 18% 24% 20% 20% 22% 22% 18% 16% 6% 1% 20% 14% 19% 27% 9% 11% 9% 9% 10%

D D DEFH DEF RST IKQRST RST IKMNQRST QRST QRST IKQRST IKQRST RST ST T V *

Feeling a certain way (e.g., stressed, anxious, 

depressed, lonely) 227 227 - 37 20 43 128 190 149 143 170 124 161 154 138 138 175 195 30 1 90 104 58 29 51 46 41 47 41

8% 8% - 2% 6% 16% 31% 18% 25% 26% 22% 29% 28% 28% 25% 30% 23% 18% 2% * 27% 15% 26% 32% 9% 8% 7% 9% 9%

D DE DEFH DE KRST KQRST RST IKOQRST IKQRST IKQRST KQRST IJKOQRST RST ST V *

Conversations with family or friends who gamble 224 224 - 71 34 32 87 153 100 105 128 83 100 100 104 82 127 155 65 2 64 86 42 19 63 49 35 40 35

8% 8% - 4% 10% 12% 21% 15% 17% 19% 17% 19% 17% 18% 19% 18% 17% 15% 5% 1% 19% 12% 18% 21% 11% 8% 6% 8% 8%

D D DEFH DE RST QRST RST RST RST RST QRST RST RST ST T V * a

Other (please specify) 241 241 - 212 17 11 1 29 11 3 10 1 9 8 6 2 17 32 177 31 2 28 - 2 56 61 36 32 54

9% 9% - 12% 5% 4% * 3% 2% 1% 1% * 2% 1% 1% * 2% 3% 12% 14% 1% 4% - 3% 9% 10% 6% 6% 12%

EFGH GH G G JLP JLP JLP JLP LP JKLOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U W* ab ab

None of these 889 889 - 794 61 22 12 95 35 28 53 17 32 31 22 16 48 106 617 152 4 95 2 - 172 189 192 193 137

32% 32% - 46% 18% 8% 3% 9% 6% 5% 7% 4% 5% 6% 4% 4% 6% 10% 43% 69% 1% 14% 1% - 29% 32% 34% 37% 30%

EFGH FGH G G LOP P JLMOP LOP LOP LOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR

S

U * Yc

Don’t know 68 68 - 47 3 8 10 21 13 14 18 10 16 13 14 14 19 22 32 9 6 12 3 1 15 18 17 9 9

2% 2% - 3% 1% 3% 2% 2% 2% 2% 2% 2% 3% 2% 3% 3% 2% 2% 2% 4% 2% 2% 1% 1% 3% 3% 3% 2% 2%

*

Prefer not to say 11 11 - 2 2 3 4 10 6 6 7 3 4 5 4 6 7 10 - - 2 4 - 2 5 - 3 2 2

* * - * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - - 1% 1% - 2% 1% - 1% * *

D D D D S S S S S S S LMOS S S W* Z

NET: ANY 1777 1777 - 875 274 237 391 902 544 501 684 402 532 507 502 426 699 929 780 59 322 583 224 85 401 390 353 312 306

65% 65% - 51% 81% 88% 94% 88% 91% 91% 90% 93% 91% 91% 93% 92% 90% 87% 55% 27% 97% 84% 98% 97% 68% 65% 63% 61% 68%

D DE DEFH DE RST RST RST IKMQRST RST RST KMQRST KRST RST ST T V * b b

NET: More time/money than usual 577 577 - 156 118 100 202 420 273 240 334 205 262 253 249 214 338 427 138 11 153 268 107 42 134 126 119 94 101

21% 21% - 9% 35% 37% 48% 41% 46% 44% 44% 47% 45% 46% 46% 46% 44% 40% 10% 5% 46% 39% 47% 48% 23% 21% 21% 18% 22%

D D DEFH DE RST RST RST JRST RST RST RST RST RST ST T V *

NET: Environment 1163 1163 - 532 180 156 296 632 379 369 492 302 383 370 372 322 501 647 492 17 238 393 174 54 254 253 240 215 187

42% 42% - 31% 53% 58% 71% 61% 63% 67% 65% 70% 66% 67% 69% 70% 65% 61% 34% 8% 71% 57% 76% 62% 43% 42% 43% 42% 41%

D D DEFH DE RST IRST RST IKMQRST RST IRST IKMQRST IKMNQRST RST ST T V X *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q10. Which of these, if any, prompt you to gamble? (FILTERED PROBLEM WITH GAMBLING EVER)

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1032 651 371 214 327 214 143 95 39 422 221 180 209 612 151 54 817 215 23 123 64 110 77 83 80 144 200 43 85 926 106 219 189 564 60 181 257 246 312 36 588 363 81 150 243 244 395 528 504 847 180

Weighted base 1068 686 371 265 317 208 130 101 47 385 242 251 189 616 179 64 859 209 21 122 63 113 74 88 91 157 203 46 89 951 116 293 278 419 77 194 276 267 291 40 581 404 83 157 254 253 403 525 542 885 179

Major sporting events (e.g., the football World Cup) 294 237 57 72 84 64 40 21 13 128 56 64 46 191 37 17 246 49 9 37 13 30 25 23 22 38 61 13 23 252 42 77 72 131 15 37 61 78 112 6 166 107 21 42 72 65 115 141 153 244 50

28% 35% 15% 27% 26% 31% 31% 21% 29% 33% 23% 25% 25% 31% 21% 27% 29% 23% 41% 31% 21% 26% 34% 26% 24% 24% 30% 29% 25% 27% 36% 26% 26% 31% 19% 19% 22% 29% 39% 15% 29% 26% 25% 27% 28% 26% 29% 27% 28% 28% 28%

C * * KM OQR * O ** * * * * * * * * * j jkln * *

Introductory offers or deals (e.g., free bets or free 

spins) from gambling brands or products 273 192 78 60 84 53 42 17 17 107 48 70 47 163 43 16 222 51 5 27 13 36 18 17 27 35 53 13 29 242 31 76 70 108 19 44 71 68 81 8 152 102 19 36 57 79 101 144 128 229 42

26% 28% 21% 23% 27% 26% 32% 17% 35% 28% 20% 28% 25% 26% 24% 26% 26% 24% 25% 22% 20% 32% 24% 20% 30% 22% 26% 28% 32% 25% 26% 26% 25% 26% 25% 23% 26% 25% 28% 21% 26% 25% 23% 23% 23% 31% 25% 27% 24% 26% 24%

C H * H* K * ** * * * * * * * * * * * s

Having more money than usual (e.g., payday, 

investments, inheritance) 271 180 90 68 82 67 26 17 10 94 65 65 47 168 40 13 222 49 1 31 19 32 16 26 21 36 62 10 15 240 30 83 73 101 15 44 78 70 69 10 146 99 25 48 51 79 94 142 129 224 46

25% 26% 24% 26% 26% 32% 20% 17% 22% 24% 27% 26% 25% 27% 22% 21% 26% 24% 4% 25% 31% 29% 22% 30% 23% 23% 31% 22% 17% 25% 26% 28% 26% 24% 19% 22% 28% 26% 24% 25% 25% 24% 31% 31% 20% 31% 23% 27% 24% 25% 26%

GH * * * ** * * * * * c * * * * * * s su

Having more time than usual (e.g., off work) 221 160 58 47 64 52 28 17 12 83 54 52 32 125 46 12 183 38 4 24 16 27 16 15 14 25 54 11 14 201 19 53 53 97 18 33 59 61 60 7 118 84 18 34 53 42 91 115 106 174 46

21% 23% 16% 18% 20% 25% 22% 17% 25% 21% 22% 21% 17% 20% 26% 18% 21% 18% 17% 20% 26% 24% 22% 17% 16% 16% 27% 23% 16% 21% 16% 18% 19% 23% 23% 17% 21% 23% 21% 18% 20% 21% 22% 22% 21% 17% 23% 22% 19% 20% 25%

C * * * ** * * * * * Z * * * * * *

Advertisements from gambling companies brands or 

products (e.g., on TV, online, social media, 

notifications from apps, sports sponsorships) 209 143 61 57 65 60 14 9 4 95 48 35 30 129 28 16 173 36 3 25 7 25 8 18 17 23 60 8 17 192 17 44 51 102 12 29 55 52 68 5 117 81 11 25 32 52 99 118 91 160 47

20% 21% 17% 21% 21% 29% 11% 9% 9% 25% 20% 14% 16% 21% 16% 25% 20% 17% 15% 20% 10% 22% 10% 20% 19% 15% 29% 17% 19% 20% 15% 15% 18% 24% 15% 15% 20% 20% 23% 11% 20% 20% 13% 16% 13% 21% 25% 22% 17% 18% 26%

GH GH EGHI * * LM * ** * * * * * UWZ * * * f * j * * s rs w x

Feeling a certain way (e.g., stressed, anxious, 

depressed, lonely) 195 132 62 44 71 44 21 12 3 82 37 43 33 116 38 8 161 34 2 25 13 15 13 12 26 29 44 8 7 173 21 42 52 90 11 33 53 52 51 4 107 79 8 23 34 58 80 113 82 160 35

18% 19% 17% 17% 23% 21% 16% 11% 7% 21% 15% 17% 17% 19% 21% 12% 19% 16% 7% 21% 21% 13% 18% 13% 28% 19% 22% 18% 8% 18% 18% 14% 19% 21% 14% 17% 19% 20% 18% 11% 18% 20% 10% 14% 13% 23% 20% 21% 15% 18% 19%

HI I * * * ** c c* * * * VXc* c c * * * f * * * s w

Being somewhere you usually gamble (e.g., pub, 

watching sports) 171 135 35 38 61 40 20 6 6 66 36 32 37 117 22 7 147 24 3 19 8 23 9 13 16 18 44 9 9 155 16 38 44 79 11 29 46 42 47 6 99 60 12 20 41 35 76 103 68 147 24

16% 20% 9% 14% 19% 19% 15% 6% 12% 17% 15% 13% 19% 19% 12% 11% 17% 12% 14% 15% 13% 20% 12% 15% 18% 11% 22% 19% 10% 16% 14% 13% 16% 19% 14% 15% 17% 16% 16% 16% 17% 15% 15% 13% 16% 14% 19% 20% 13% 17% 13%

C H H H * * QR * ** * * * * * Zc * * * * * * w

Conversations with family or friends who gamble 155 114 41 40 54 34 16 6 4 67 27 37 24 103 21 8 132 24 3 19 7 20 15 8 10 20 35 6 11 142 13 32 38 79 6 21 35 43 53 4 95 54 6 11 42 35 66 91 64 130 25

15% 17% 11% 15% 17% 17% 12% 6% 9% 17% 11% 15% 13% 17% 12% 13% 15% 11% 15% 15% 12% 18% 20% 9% 12% 13% 17% 14% 12% 15% 11% 11% 14% 19% 7% 11% 13% 16% 18% 10% 16% 13% 7% 7% 17% 14% 16% 17% 12% 15% 14%

C H H H * * K * ** * * * * * * * * fi * j * q * r r w

Other (please specify) 32 16 14 5 3 8 5 5 6 13 6 10 3 8 9 4 20 11 - 2 3 4 1 3 2 8 6 2 3 29 2 11 9 12 - 3 10 10 7 1 17 13 2 4 10 7 11 11 20 24 7

3% 2% 4% 2% 1% 4% 4% 4% 12% 3% 3% 4% 1% 1% 5% 6% 2% 5% - 1% 5% 3% 1% 3% 2% 5% 3% 4% 3% 3% 2% 4% 3% 3% - 2% 4% 4% 2% 4% 3% 3% 2% 3% 4% 3% 3% 2% 4% 3% 4%

E E E* DEF* N N* N NQ ** * * * * * * * * * * *

None of these 106 48 58 19 22 15 14 28 9 26 36 22 21 47 24 5 76 30 2 9 9 7 9 16 11 22 9 6 6 89 17 32 27 33 14 26 29 17 26 7 58 34 14 21 40 14 31 33 73 99 8

10% 7% 16% 7% 7% 7% 11% 27% 19% 7% 15% 9% 11% 8% 13% 8% 9% 14% 11% 7% 14% 6% 12% 19% 12% 14% 5% 14% 7% 9% 14% 11% 10% 8% 18% 13% 11% 6% 9% 18% 10% 8% 17% 13% 16% 5% 8% 6% 14% 11% 4%

B DEFG* DEF* J NQ * N NQ ** a* * a* TVac* a* a a* * * h* l l* p* t tu v y

Don’t know 22 15 7 5 3 5 2 6 1 4 6 4 9 13 2 1 16 6 1 1 1 3 1 - 2 3 6 - 4 19 3 9 5 5 3 8 6 4 3 1 9 10 3 7 5 6 4 5 18 19 3

2% 2% 2% 2% 1% 3% 2% 6% 2% 1% 2% 1% 5% 2% 1% 2% 2% 3% 6% 1% 1% 3% 1% - 2% 2% 3% - 5% 2% 3% 3% 2% 1% 4% 4% 2% 1% 1% 3% 1% 3% 4% 4% 2% 2% 1% 1% 3% 2% 2%

E* * J * ** * * * * * * * * * m * * u v

Prefer not to say 10 4 5 4 4 - 1 - - - 4 5 1 7 2 - 10 - - 1 3 2 - - - 1 1 - 3 8 1 2 3 3 2 4 2 1 2 - 2 8 - - 2 4 4 4 6 6 3

1% 1% 1% 2% 1% - 1% - - - 2% 2% * 1% 1% - 1% - - * 5% 2% - - - 1% * - 3% 1% 1% 1% 1% 1% 2% 2% 1% * 1% - * 2% - - 1% 2% 1% 1% 1% 1% 2%

* * J J * ** a* * * * * * * * * * o *

NET: ANY 929 619 301 237 288 187 113 67 37 355 196 220 159 549 151 57 757 172 18 111 50 101 65 71 79 132 186 40 76 834 96 251 243 378 58 155 239 245 260 31 512 352 65 129 207 230 364 484 445 761 165

87% 90% 81% 89% 91% 90% 87% 67% 79% 92% 81% 88% 84% 89% 84% 90% 88% 83% 83% 91% 80% 90% 87% 81% 87% 84% 92% 86% 85% 88% 82% 86% 87% 90% 75% 80% 86% 92% 89% 79% 88% 87% 79% 82% 81% 91% 90% 92% 82% 86% 92%

C H HI HI H * * KM R * R ** U * * * * * UXZ * * * i i * jn j * q * rs rs w x

NET: More time/money than usual 427 288 136 104 132 99 45 32 16 153 99 105 71 254 73 20 347 80 5 51 30 52 29 35 33 53 97 17 26 384 44 121 104 173 29 71 122 107 114 14 230 161 36 69 93 104 160 224 203 347 80

40% 42% 37% 39% 42% 48% 35% 31% 35% 40% 41% 42% 38% 41% 40% 32% 40% 39% 21% 42% 47% 46% 39% 40% 36% 34% 48% 37% 30% 40% 37% 41% 37% 41% 38% 36% 44% 40% 39% 35% 40% 40% 43% 44% 37% 41% 40% 43% 37% 39% 45%

GH * * * ** c* c* * * * Zc * * * * * *

NET: Environment 647 461 182 163 209 137 76 38 24 261 130 146 110 399 92 43 535 112 15 78 27 73 44 46 56 83 138 32 57 580 67 164 165 278 40 104 163 157 205 18 361 245 40 82 149 159 258 343 304 533 111

61% 67% 49% 61% 66% 66% 58% 38% 52% 68% 54% 58% 58% 65% 51% 68% 62% 54% 69% 64% 43% 65% 59% 52% 61% 53% 68% 68% 64% 61% 58% 56% 59% 66% 52% 54% 59% 59% 70% 45% 62% 61% 49% 52% 58% 63% 64% 65% 56% 60% 62%

C H H H H * * KLM OQR * OR ** U * U* * * U* UXZ U* U* * fi * jkln * q * r w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q10. Which of these, if any, prompt you to gamble? (FILTERED PROBLEM WITH GAMBLING EVER)

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1032 1032 - 37 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 - - 330 666 224 89 233 232 211 183 164

Weighted base 1068 1068 - 39 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 - - 334 694 229 88 247 235 217 185 174

Major sporting events (e.g., the football World Cup) 294 294 - 8 105 74 107 286 149 146 211 108 147 143 147 120 211 294 - - 92 195 67 23 66 55 55 66 48

28% 28% - 21% 31% 27% 26% 28% 25% 27% 28% 25% 25% 26% 27% 26% 27% 28% - - 28% 28% 29% 26% 27% 24% 25% 36% 27%

* IM I * Za

Introductory offers or deals (e.g., free bets or free 

spins) from gambling brands or products 273 273 - 7 79 75 112 266 160 143 213 109 152 150 145 128 218 273 - - 102 167 74 25 64 62 53 49 42

26% 26% - 17% 23% 28% 27% 26% 27% 26% 28% 25% 26% 27% 27% 28% 28% 26% - - 30% 24% 32% 28% 26% 26% 24% 26% 24%

* R R V *

Having more money than usual (e.g., payday, 

investments, inheritance) 271 271 - 5 72 66 128 266 181 155 212 129 172 161 155 140 216 271 - - 99 166 64 33 57 66 58 41 47

25% 25% - 12% 21% 24% 31% 26% 30% 28% 28% 30% 30% 29% 29% 30% 28% 25% - - 30% 24% 28% 37% 23% 28% 27% 22% 27%

* DEH E R R R R R R R R R *

Having more time than usual (e.g., off work) 221 221 - 4 62 52 102 217 138 120 176 102 129 125 125 109 176 221 - - 78 139 58 19 54 48 39 39 41

21% 21% - 10% 18% 19% 24% 21% 23% 22% 23% 24% 22% 23% 23% 24% 23% 21% - - 23% 20% 25% 22% 22% 20% 18% 21% 24%

* H R R R *

Advertisements from gambling companies brands 

or products (e.g., on TV, online, social media, 

notifications from apps, sports sponsorships) 209 209 - 2 34 43 129 206 143 148 168 117 145 144 151 136 183 209 - - 105 98 76 25 56 48 40 34 31

20% 20% - 6% 10% 16% 31% 20% 24% 27% 22% 27% 25% 26% 28% 29% 24% 20% - - 31% 14% 33% 28% 22% 21% 18% 18% 18%

* E DEFH DE R IKQR R IKQR KR KR IKMQR IKMNQR R V *

Feeling a certain way (e.g., stressed, anxious, 

depressed, lonely) 195 195 - 5 20 43 128 190 149 143 170 124 161 154 138 138 175 195 - - 90 104 58 29 44 43 32 40 35

18% 18% - 12% 6% 16% 31% 18% 25% 26% 22% 29% 28% 28% 25% 30% 23% 18% - - 27% 15% 26% 32% 18% 18% 15% 22% 20%

* E DEFH E KR KQR R IKOQR IKQR IKQR KQR IJKOQR R V *

Being somewhere you usually gamble (e.g., pub, 

watching sports) 171 171 - 4 41 29 97 167 112 119 140 102 118 111 117 103 137 171 - - 68 99 43 23 30 46 29 33 30

16% 16% - 11% 12% 11% 23% 16% 19% 22% 18% 24% 20% 20% 22% 22% 18% 16% - - 20% 14% 19% 27% 12% 20% 14% 18% 17%

* EFH EF R IKQR R IKMNQR QR QR IKQR IKQR R V * Y

Conversations with family or friends who gamble 155 155 - 2 34 32 87 153 100 105 128 83 100 100 104 82 127 155 - - 64 86 42 19 48 37 19 24 26

15% 15% - 6% 10% 12% 21% 15% 17% 19% 17% 19% 17% 18% 19% 18% 17% 15% - - 19% 12% 18% 21% 19% 16% 9% 13% 15%

* DEFH E R QR R R R R QR R R V * a a

Other (please specify) 32 32 - 2 17 11 1 29 11 3 10 1 9 8 6 2 17 32 - - 2 28 - 2 11 9 5 3 4

3% 3% - 6% 5% 4% * 3% 2% 1% 1% * 2% 1% 1% * 2% 3% - - 1% 4% - 3% 5% 4% 2% 1% 2%

G* GH G G JLP JLP JLP JLP LP JKLOP IJKLMNOPQ U W*

None of these 106 106 - 11 61 22 12 95 35 28 53 17 32 31 22 16 48 106 - - 4 95 2 - 22 21 25 22 12

10% 10% - 29% 18% 8% 3% 9% 6% 5% 7% 4% 5% 6% 4% 4% 6% 10% - - 1% 14% 1% - 9% 9% 12% 12% 7%

FGH* FGH G G LOP P JLMOP LOP LOP LOP IJKLMNOPQ U *

Don’t know 22 22 - 1 3 8 10 21 13 14 18 10 16 13 14 14 19 22 - - 6 12 3 1 4 6 7 2 3

2% 2% - 3% 1% 3% 2% 2% 2% 2% 2% 2% 3% 2% 3% 3% 2% 2% - - 2% 2% 1% 1% 2% 2% 3% 1% 2%

* *

Prefer not to say 10 10 - - 2 3 4 10 6 6 7 3 4 5 4 6 7 10 - - 2 4 - 2 5 - 3 - 2

1% 1% - - 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - - 1% 1% - 2% 2% - 1% - 1%

* LMO W* Z

NET: ANY 929 929 - 27 274 237 391 902 544 501 684 402 532 507 502 426 699 929 - - 322 583 224 85 216 208 182 161 157

87% 87% - 68% 81% 88% 94% 88% 91% 91% 90% 93% 91% 91% 93% 92% 90% 87% - - 97% 84% 98% 97% 87% 88% 84% 87% 90%

* DE DEFH DE R R R IKMQR R R KMQR KR R V *

NET: More time/money than usual 427 427 - 7 118 100 202 420 273 240 334 205 262 253 249 214 338 427 - - 153 268 107 42 98 96 85 68 79

40% 40% - 18% 35% 37% 48% 41% 46% 44% 44% 47% 45% 46% 46% 46% 44% 40% - - 46% 39% 47% 48% 40% 41% 39% 37% 45%

* D DEFH DE R R R JR R R R R R V *

NET: Environment 647 647 - 16 180 156 296 632 379 369 492 302 383 370 372 322 501 647 - - 238 393 174 54 142 145 130 119 104

61% 61% - 39% 53% 58% 71% 61% 63% 67% 65% 70% 66% 67% 69% 70% 65% 61% - - 71% 57% 76% 62% 58% 62% 60% 65% 60%

* DEFH DE R IR R IKMQR R IR IKMQR IKMNQR R V X *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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GB adults aged 18-75

Q11. Which of the following, if any, have you ever done after seeing advertisements about gambling companies, brands or products (e.g., on TV, online, social media, notifications from apps, sports sponsorships)? (GAMBLED LAST 12 MONTHS)

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Spent less money on gambling (e.g., by using free bets 

or sign up offers) 199 132 64 50 71 37 23 10 7 83 44 39 32 129 35 6 170 28 4 19 14 18 20 14 10 36 42 9 13 186 13 45 52 92 9 33 43 58 57 8 113 75 10 19 44 55 82 118 81 162 36

7% 9% 5% 14% 13% 8% 5% 2% 2% 11% 6% 6% 6% 10% 7% 4% 9% 4% 3% 6% 6% 7% 9% 5% 4% 9% 11% 6% 5% 8% 3% 5% 7% 10% 5% 6% 6% 8% 9% 4% 7% 9% 3% 4% 5% 9% 11% 12% 5% 7% 14%

C FGHI FGHI GHI HI KLM QR R R Y STXYc e fgi kn q q rs rs w x

Spent more money gambling 177 133 41 49 64 36 17 9 2 70 34 40 33 109 29 6 145 32 1 21 6 17 12 11 14 22 51 8 14 156 21 46 40 78 13 30 44 44 55 3 101 64 11 20 37 49 70 101 76 142 33

6% 9% 3% 14% 12% 7% 3% 2% * 9% 4% 6% 6% 8% 6% 5% 7% 4% 1% 7% 3% 7% 6% 4% 6% 5% 14% 6% 5% 7% 5% 6% 5% 8% 7% 6% 6% 6% 9% 2% 6% 8% 3% 4% 4% 8% 9% 11% 4% 6% 13%

C FGHI FGHI GHI I KM QR R S S S S STUVWXYZbc fg n n n kn q rs rs w x

Gambled on days I don’t usually gamble on (e.g., 

weekdays) 175 120 54 46 52 46 19 5 6 75 36 43 20 121 24 7 152 23 2 17 8 14 9 15 18 21 46 6 18 156 19 43 40 80 12 29 33 51 54 8 102 60 13 20 32 47 76 103 72 142 32

6% 8% 4% 13% 10% 10% 4% 1% 2% 10% 5% 7% 4% 9% 5% 5% 8% 3% 2% 5% 3% 6% 4% 6% 8% 5% 13% 4% 7% 7% 4% 5% 5% 8% 6% 6% 4% 7% 9% 4% 6% 7% 4% 4% 4% 8% 10% 11% 4% 6% 12%

C GHI GHI GHI H KM M OQR OR STUVWXZbc fg k k q rs rs w x

Gambled on another type of gambling I didn’t use 

before 164 112 51 44 53 39 21 5 1 76 32 38 17 113 19 10 142 22 2 16 11 15 8 12 14 22 46 7 12 149 16 27 44 87 6 13 45 40 62 3 97 58 9 16 28 38 82 102 62 132 31

6% 8% 4% 12% 10% 8% 4% 1% * 10% 4% 6% 3% 9% 4% 7% 7% 3% 2% 5% 5% 6% 4% 5% 6% 6% 13% 5% 5% 6% 4% 3% 6% 9% 3% 3% 6% 6% 10% 2% 6% 7% 3% 3% 3% 7% 11% 11% 3% 5% 12%

C GHI GHI GHI HI KLM M OQR R OR STUVWXYZbc fgi jn jn jkln q q rs rst w x

Used a safer gambling tool (e.g., time limit, deposit 

limit) 162 105 57 48 58 30 17 5 4 66 34 43 20 103 22 8 134 28 3 17 5 18 13 14 10 24 44 3 11 142 19 32 38 84 6 24 35 44 51 8 77 74 11 22 22 47 71 92 70 137 23

6% 7% 4% 13% 11% 6% 4% 1% 1% 8% 4% 7% 4% 8% 4% 6% 7% 4% 3% 5% 2% 7% 6% 5% 5% 6% 12% 2% 4% 6% 5% 4% 5% 9% 3% 5% 5% 6% 8% 4% 5% 9% 3% 5% 2% 8% 9% 10% 4% 6% 9%

C FGHI FGHI HI HI KM M OQR OR U U STUWXYZbc fgi jk oq s rs rs w x

Gambled for the first time 158 102 55 52 63 26 12 5 1 66 37 40 14 104 26 8 138 19 2 17 6 10 11 5 19 23 40 8 17 143 15 47 32 76 4 19 46 32 58 2 88 63 6 16 24 43 74 97 61 123 34

6% 7% 4% 14% 12% 5% 2% 1% * 8% 5% 6% 2% 8% 5% 6% 7% 2% 1% 5% 3% 4% 5% 2% 9% 6% 11% 5% 7% 6% 4% 6% 4% 8% 2% 4% 6% 5% 10% 1% 6% 8% 2% 3% 3% 7% 10% 10% 3% 5% 13%

C FGHI FGHI GHI I KM M M QR R R R SUX X STUVWXZ X gi n n jkln q q rs rs w x

Spent more time gambling 140 105 33 33 52 33 15 5 3 59 27 34 19 96 19 9 124 16 1 16 5 13 8 9 13 17 42 9 8 122 18 28 40 66 6 17 34 31 54 4 75 53 12 16 27 35 62 82 58 118 22

5% 7% 3% 9% 10% 7% 3% 1% 1% 8% 3% 6% 3% 7% 4% 6% 6% 2% 1% 5% 2% 5% 4% 3% 6% 4% 11% 7% 3% 5% 4% 3% 5% 7% 3% 3% 5% 4% 9% 2% 5% 7% 4% 3% 3% 6% 8% 9% 3% 5% 9%

C GHI GHI GHI HI KM OQR R OR S S STUVWXYZc S f jkln s rs w x

Restarted gambling after taking a break 138 93 43 22 49 36 17 9 6 59 30 25 24 85 15 11 111 26 2 17 8 14 9 12 8 19 31 8 8 122 16 26 38 60 14 21 35 31 49 2 83 41 13 19 27 40 52 75 63 119 19

5% 6% 3% 6% 9% 7% 3% 2% 1% 8% 4% 4% 4% 6% 3% 8% 6% 3% 2% 5% 4% 6% 4% 4% 4% 5% 8% 6% 3% 5% 4% 3% 5% 6% 7% 4% 5% 5% 8% 1% 5% 5% 4% 4% 3% 7% 7% 8% 4% 5% 7%

C HI GHI GHI KLM OR OR OR SUYc f f n n n jkln s rs w

Went beyond my usual limits (e.g., time limit or 

deposit limit) 122 97 23 25 48 30 10 8 1 56 19 26 21 83 13 4 100 21 1 18 8 17 12 5 8 8 35 3 6 115 7 30 19 60 13 18 34 30 36 3 74 41 7 10 20 37 55 79 43 95 26

4% 7% 2% 7% 9% 6% 2% 2% * 7% 2% 4% 4% 6% 3% 3% 5% 3% 1% 6% 4% 7% 6% 2% 4% 2% 10% 2% 2% 5% 2% 4% 2% 6% 7% 4% 5% 4% 6% 2% 5% 5% 2% 2% 2% 6% 7% 8% 2% 4% 10%

C GHI GHI GHI I KLM OQR OR SXZ SXZc XZ SUXYZbc e fg g n q q rs rs w x

Restarted gambling after trying to cut down 109 74 34 23 42 27 9 3 6 55 18 21 15 71 18 4 93 15 1 13 4 10 10 4 13 15 28 3 8 102 7 25 28 52 4 19 18 32 39 2 66 34 8 17 17 32 42 66 42 87 21

4% 5% 3% 6% 8% 6% 2% 1% 1% 7% 2% 3% 3% 5% 4% 3% 5% 2% 1% 4% 2% 4% 5% 1% 6% 4% 8% 2% 3% 4% 2% 3% 4% 5% 2% 4% 2% 5% 6% 1% 4% 4% 2% 3% 2% 6% 6% 7% 2% 4% 8%

C GHI GHI GHI KLM R R X SUXZbc e f kn jkn s s w x

Other (please specify) 4 4 1 - - 1 - 2 1 1 1 1 1 2 - - 2 3 - - - - - - 1 2 - - 1 3 1 2 - 2 - - 1 1 1 1 3 1 - 1 3 - 1 1 4 4 1

* * * - - * - * * * * * * * - - * * - - - - - - * 1% - - 1% * * * - * - - * * * 1% * * - * * - * * * * *

N/A – I have never done any of the following as a 

result of seeing advertising about gambling 

companies, brands or products 1803 830 961 114 225 294 391 414 366 445 577 374 407 755 353 89 1197 606 88 200 171 149 150 188 154 262 171 101 169 1480 323 568 540 567 128 343 512 449 345 153 1087 448 267 363 704 331 404 458 1344 1692 99

66% 58% 74% 31% 42% 61% 80% 87% 92% 57% 74% 61% 72% 57% 70% 63% 61% 77% 83% 63% 78% 61% 71% 72% 69% 66% 47% 72% 66% 64% 77% 69% 70% 59% 65% 68% 68% 65% 57% 80% 68% 55% 81% 75% 78% 57% 53% 48% 75% 69% 38%

B D DE DEF DEFG DEFGH JL JL NQ N NOPQ TVWXYZac a TVZac a Va TVa a a Va a d h h m m m jklm p op tu tu v y

Don’t know 99 54 46 24 16 17 18 15 9 19 24 35 21 39 18 4 61 38 6 15 6 12 9 12 8 17 7 5 3 86 14 45 18 19 17 25 30 17 17 10 50 39 11 11 29 24 35 41 58 89 7

4% 4% 4% 7% 3% 4% 4% 3% 2% 2% 3% 6% 4% 3% 4% 3% 3% 5% 5% 5% 3% 5% 4% 4% 4% 4% 2% 3% 1% 4% 3% 5% 2% 2% 9% 5% 4% 2% 3% 5% 3% 5% 3% 2% 3% 4% 5% 4% 3% 4% 3%

EHI JK NQ c c c gh gh l r

Prefer not to say 27 11 14 5 12 3 2 4 - 5 11 7 4 14 6 2 23 4 1 2 5 3 - 2 - 4 5 1 5 24 3 6 9 11 2 11 7 3 5 - 10 15 2 5 8 6 7 8 19 21 5

1% 1% 1% 1% 2% 1% * 1% - 1% 1% 1% 1% 1% 1% 2% 1% * 1% 1% 2% 1% - 1% - 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 2% 1% * 1% - 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 2%

I GI WY l o

NET: ANY NEGATIVE 658 444 208 173 234 141 62 31 17 272 128 159 99 421 94 37 552 105 8 82 29 66 43 43 54 92 156 26 60 594 63 160 161 298 39 97 161 171 210 18 377 241 40 85 124 181 269 374 284 532 122

24% 31% 16% 48% 44% 29% 13% 6% 4% 35% 16% 26% 18% 32% 19% 26% 28% 13% 7% 26% 13% 27% 20% 16% 24% 23% 42% 19% 24% 26% 15% 20% 21% 31% 20% 19% 21% 25% 35% 10% 24% 30% 12% 17% 14% 31% 35% 39% 16% 22% 47%

C FGHI FGHI GHI HI KLM KM OQR R R OR SUX SUX S S SU SU STUVWXYZbc S SU e fgi n n jn jkln q oq rs rs w x

NET: Spent more time/money gambling 268 203 61 76 100 56 21 12 3 110 52 64 42 171 45 13 229 39 2 32 9 24 18 17 25 34 76 12 19 236 32 60 67 125 16 39 66 65 94 5 148 102 18 32 54 68 114 158 110 223 44

10% 14% 5% 21% 19% 12% 4% 3% 1% 14% 7% 10% 8% 13% 9% 9% 12% 5% 1% 10% 4% 10% 8% 7% 11% 9% 21% 9% 8% 10% 8% 7% 9% 13% 8% 8% 9% 9% 16% 3% 9% 12% 5% 7% 6% 12% 15% 17% 6% 9% 17%

C FGHI FGHI GHI I KM K OQR R OR SU SU S SU SU STUVWXYZbc S S fg n n n jkln q oq rs rs w x

NET: Restarted gambling 212 143 67 39 79 52 22 10 10 100 39 40 33 134 26 14 174 37 2 22 9 23 17 15 18 29 53 10 14 194 18 43 54 100 14 35 45 53 76 3 128 66 18 31 38 60 82 120 91 175 36

8% 10% 5% 11% 15% 11% 4% 2% 3% 13% 5% 6% 6% 10% 5% 10% 9% 5% 2% 7% 4% 9% 8% 6% 8% 7% 14% 7% 6% 8% 4% 5% 7% 11% 7% 7% 6% 8% 13% 2% 8% 8% 5% 6% 4% 10% 11% 13% 5% 7% 14%

C GHI GHI GHI KLM OQR R OR SU S S STUWXYZbc e fg n n n jkln rs rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q11. Which of the following, if any, have you ever done after seeing advertisements about gambling companies, brands or products (e.g., on TV, online, social media, notifications from apps, sports sponsorships)? (GAMBLED LAST 12 MONTHS)

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Spent less money on gambling (e.g., by using free 

bets or sign up offers) 199 199 - 49 33 26 90 149 112 98 123 91 97 104 110 98 122 152 46 - 73 76 48 20 46 44 34 41 31

7% 7% - 3% 10% 10% 21% 15% 19% 18% 16% 21% 17% 19% 20% 21% 16% 14% 3% - 22% 11% 21% 23% 8% 7% 6% 8% 7%

D D DEFH DEF KQRST RST RST JKMQRST RST KMQRST JKMQRST IJKMNQRST RST ST T V *

Spent more money gambling 177 177 - 14 19 35 109 162 132 129 147 107 130 122 122 116 143 165 10 2 75 86 47 26 43 40 38 28 27

6% 6% - 1% 5% 13% 26% 16% 22% 23% 19% 25% 22% 22% 23% 25% 19% 15% 1% 1% 23% 12% 21% 30% 7% 7% 7% 5% 6%

D DE DEFH DE KQRST KQRST RST KNQRST KQRST KQRST KQRST IKMNQRST RST ST V *

Gambled on days I don’t usually gamble on (e.g., 

weekdays) 175 175 - 31 20 32 92 143 110 111 132 96 104 107 103 96 132 147 26 1 67 79 46 18 53 41 30 31 20

6% 6% - 2% 6% 12% 22% 14% 18% 20% 17% 22% 18% 19% 19% 21% 17% 14% 2% * 20% 11% 20% 20% 9% 7% 5% 6% 4%

D DE DEFH DE RST KQRST RST IKMNOQRST RST RST RST KMQRST RST ST V * ac

Gambled on another type of gambling I didn’t use 

before 164 164 - 21 28 29 86 143 101 111 121 90 106 102 99 94 123 147 18 - 72 71 50 21 32 45 28 31 27

6% 6% - 1% 8% 11% 21% 14% 17% 20% 16% 21% 18% 18% 18% 20% 16% 14% 1% - 22% 10% 22% 23% 5% 8% 5% 6% 6%

D D DEFH DE RST IKQRST RST IKQRST KQRST KQRST RST IKQRST RST ST V *

Used a safer gambling tool (e.g., time limit, deposit 

limit) 162 162 - 36 16 31 79 126 91 89 109 78 99 91 95 84 113 128 30 1 57 62 41 15 40 35 32 24 28

6% 6% - 2% 5% 11% 19% 12% 15% 16% 14% 18% 17% 16% 17% 18% 15% 12% 2% * 17% 9% 18% 17% 7% 6% 6% 5% 6%

D DE DEFH DE RST RST RST IKQRST KQRST RST KQRST IKQRST RST ST V *

Gambled for the first time 158 158 - 22 19 28 88 135 95 103 113 84 100 102 103 84 120 137 19 1 71 64 57 10 35 46 22 26 28

6% 6% - 1% 6% 10% 21% 13% 16% 19% 15% 19% 17% 18% 19% 18% 16% 13% 1% * 21% 9% 25% 12% 6% 8% 4% 5% 6%

D DE DEFH DE RST IKQRST RST IKQRST KRST IKQRST IKQRST IKQRST RST ST V X * a

Spent more time gambling 140 140 - 10 16 27 87 130 102 106 117 77 105 97 96 86 113 133 7 - 71 60 46 24 38 27 25 26 24

5% 5% - 1% 5% 10% 21% 13% 17% 19% 15% 18% 18% 17% 18% 19% 15% 12% * - 21% 9% 20% 28% 6% 5% 4% 5% 5%

D DE DEFH DE QRST KQRST RST QRST KQRST QRST QRST KQRST RST ST V *

Restarted gambling after taking a break 138 138 - 15 16 29 78 122 99 92 106 76 101 95 88 86 114 127 10 1 62 63 36 23 34 24 27 20 31

5% 5% - 1% 5% 11% 19% 12% 17% 17% 14% 17% 17% 17% 16% 19% 15% 12% 1% * 18% 9% 16% 26% 6% 4% 5% 4% 7%

D DE DEFH DE KRST KRST RST KQRST KQRST KQRST RST KOQRST RST ST V W*

Went beyond my usual limits (e.g., time limit or 

deposit limit) 122 122 - 5 5 19 92 117 99 94 107 92 104 96 99 94 114 119 1 2 63 54 42 20 20 20 24 27 28

4% 4% - * 1% 7% 22% 11% 17% 17% 14% 21% 18% 17% 18% 20% 15% 11% * 1% 19% 8% 18% 22% 3% 3% 4% 5% 6%

D DE DEFH DEF KRST KRST RST IJKMNOQRST KQRST KQRST KQRST IJKMNQRST RST ST S V * YZ

Restarted gambling after trying to cut down 109 109 - 5 4 24 76 104 87 81 98 81 92 87 84 75 99 107 2 - 57 48 42 14 28 19 25 21 15

4% 4% - * 1% 9% 18% 10% 15% 15% 13% 19% 16% 16% 16% 16% 13% 10% * - 17% 7% 18% 16% 5% 3% 4% 4% 3%

D DE DEFH DE RST RST RST IJKMNOPQRS

T

KQRST KQRST KQRST KQRST RST ST V *

Other (please specify) 4 4 - 3 1 - 1 2 1 1 1 1 2 1 1 1 2 2 3 - - 1 - - 1 1 1 1 1

* * - * * - * * * * * * * * * * * * * - - * - - * * * * *

*

N/A – I have never done any of the following as a 

result of seeing advertising about gambling 

companies, brands or products 1803 1803 - 1490 197 86 30 313 106 74 178 38 91 84 68 45 184 334 1256 202 34 293 22 8 378 410 380 345 276

66% 66% - 87% 58% 32% 7% 30% 18% 13% 23% 9% 16% 15% 13% 10% 24% 31% 88% 92% 10% 42% 10% 9% 64% 69% 67% 67% 61%

EFGH FGH G G JLMNOP LP IJLMNOP LOP LOP LP IJLMNOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U * c c

Don’t know 99 99 - 59 17 10 14 40 23 16 27 14 20 19 21 17 25 44 34 11 12 30 8 3 25 10 20 18 24

4% 4% - 3% 5% 4% 3% 4% 4% 3% 3% 3% 3% 3% 4% 4% 3% 4% 2% 5% 4% 4% 3% 3% 4% 2% 4% 3% 5%

QS * Z Z

Prefer not to say 27 27 - 8 3 7 9 18 9 15 12 9 9 14 11 10 15 19 4 1 5 4 1 2 6 2 10 5 3

1% 1% - * 1% 2% 2% 2% 1% 3% 2% 2% 2% 2% 2% 2% 2% 2% * * 1% 1% * 2% 1% * 2% 1% 1%

D D D S IKMRS S S S IKMS S S S S * Z

NET: ANY NEGATIVE 658 658 - 97 90 138 332 561 401 397 475 336 411 394 390 350 480 573 78 6 250 309 174 68 153 140 120 118 123

24% 24% - 6% 27% 51% 79% 55% 67% 72% 62% 78% 70% 71% 72% 76% 62% 54% 5% 3% 75% 45% 76% 78% 26% 23% 21% 23% 27%

D DE DEFH DE KQRST IKQRST RST IJKMNOQRST IKQRST IKQRST IKQRST IJKMNOQRST RST ST V * a

NET: Spent more time/money gambling 268 268 - 20 28 52 168 248 194 197 221 162 201 189 188 172 215 251 16 2 123 122 79 42 66 56 53 49 43

10% 10% - 1% 8% 19% 40% 24% 32% 36% 29% 37% 34% 34% 35% 37% 28% 23% 1% 1% 37% 18% 35% 48% 11% 9% 9% 10% 9%

D DE DEFH DEF KQRST IKQRST RST IKNQRST KQRST KQRST KQRST IKMNQRST RST ST V W*

NET: Restarted gambling 212 212 - 18 19 47 127 193 158 143 173 131 163 155 143 137 179 199 12 1 96 98 65 28 53 36 44 35 41

8% 8% - 1% 6% 17% 30% 19% 26% 26% 23% 30% 28% 28% 26% 30% 23% 19% 1% * 29% 14% 29% 32% 9% 6% 8% 7% 9%

D DE DEFH DE KQRST KQRST RST IJKOQRST KQRST KQRST KQRST IJKOQRST RST ST V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q11. Which of the following, if any, have you ever done after seeing advertisements about gambling companies, brands or products (e.g., on TV, online, social media, notifications from apps, sports sponsorships)?(FILTERED PROBLEM WITH GAMBLING EVER)

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1032 651 371 214 327 214 143 95 39 422 221 180 209 612 151 54 817 215 23 123 64 110 77 83 80 144 200 43 85 926 106 219 189 564 60 181 257 246 312 36 588 363 81 150 243 244 395 528 504 847 180

Weighted base 1068 686 371 265 317 208 130 101 47 385 242 251 189 616 179 64 859 209 21 122 63 113 74 88 91 157 203 46 89 951 116 293 278 419 77 194 276 267 291 40 581 404 83 157 254 253 403 525 542 885 179

Spent more money gambling 165 125 36 45 62 33 17 7 1 64 32 38 31 104 27 6 137 27 1 20 5 17 11 11 14 21 50 7 10 146 19 44 35 73 13 26 41 43 52 3 96 60 9 18 34 46 67 97 68 131 33

15% 18% 10% 17% 20% 16% 13% 7% 2% 17% 13% 15% 16% 17% 15% 10% 16% 13% 4% 16% 8% 15% 14% 13% 15% 13% 24% 14% 11% 15% 16% 15% 13% 17% 17% 13% 15% 16% 18% 7% 17% 15% 11% 12% 13% 18% 17% 18% 13% 15% 18%

C HI HI HI * * * ** * * * * * UXZc * * * * * * w

Spent less money on gambling (e.g., by using free bets 

or sign up offers) 152 107 44 41 55 29 17 5 5 70 28 33 22 105 26 4 134 18 1 13 7 17 18 9 8 31 36 4 9 141 11 31 38 78 5 28 30 45 45 4 86 55 10 13 27 46 66 104 48 122 30

14% 16% 12% 16% 17% 14% 13% 5% 11% 18% 11% 13% 11% 17% 14% 6% 16% 8% 3% 10% 12% 15% 24% 10% 9% 20% 18% 8% 10% 15% 10% 11% 14% 19% 6% 14% 11% 17% 16% 11% 15% 14% 13% 9% 11% 18% 16% 20% 9% 14% 16%

H H H * * KM R * R ** * * TXYbc* * * TY * * * fi * * * rs r w

Gambled on days I don’t usually gamble on (e.g., 

weekdays) 147 107 39 41 47 36 14 2 6 67 31 35 14 101 20 7 128 19 2 13 6 12 9 11 14 18 42 6 14 136 11 34 31 72 10 28 26 44 47 2 88 48 11 16 23 39 69 94 53 118 28

14% 16% 10% 16% 15% 17% 11% 2% 14% 17% 13% 14% 8% 16% 11% 11% 15% 9% 12% 11% 9% 10% 12% 12% 15% 11% 21% 13% 16% 14% 10% 11% 11% 17% 13% 14% 9% 17% 16% 6% 15% 12% 13% 10% 9% 16% 17% 18% 10% 13% 16%

C H H H H * H* M R * R ** * * * * * TUVZ * * * f * k k * * s rs w

Gambled on another type of gambling I didn’t use 

before 147 104 42 41 49 37 15 3 1 73 30 33 12 98 19 10 128 19 2 11 10 14 5 9 13 21 44 6 11 134 13 22 38 80 6 13 37 35 58 3 86 53 7 14 25 31 76 93 54 116 30

14% 15% 11% 16% 15% 18% 12% 3% 2% 19% 12% 13% 6% 16% 11% 16% 15% 9% 7% 9% 16% 13% 7% 11% 15% 13% 22% 13% 12% 14% 11% 8% 14% 19% 8% 7% 13% 13% 20% 8% 15% 13% 8% 9% 10% 12% 19% 18% 10% 13% 17%

HI HI HI H * * KM M M R * R ** * * * * * TWX * * * fi * j j jkl * * rst w

Gambled for the first time 137 93 43 49 54 21 10 2 1 62 31 33 12 90 22 8 120 17 2 13 6 10 8 5 15 22 35 8 14 124 13 44 24 66 4 16 41 25 53 2 76 57 4 15 20 32 70 85 52 105 32

13% 14% 12% 19% 17% 10% 8% 2% 1% 16% 13% 13% 6% 15% 12% 13% 14% 8% 8% 11% 10% 8% 11% 5% 17% 14% 17% 17% 15% 13% 11% 15% 8% 16% 5% 8% 15% 9% 18% 4% 13% 14% 5% 10% 8% 13% 17% 16% 10% 12% 18%

FGHI FGHI H * * M M M R * R ** * * * * X* VX X* X* * gi gi * jln * q * rs w x

Spent more time gambling 133 102 29 32 48 32 14 5 3 56 27 34 16 91 18 9 118 15 1 14 4 12 8 8 13 17 42 7 7 117 16 28 37 62 6 16 33 28 52 4 70 51 12 16 26 33 59 78 56 111 22

12% 15% 8% 12% 15% 15% 11% 5% 6% 15% 11% 13% 9% 15% 10% 14% 14% 7% 3% 12% 7% 11% 11% 9% 14% 11% 21% 16% 8% 12% 14% 10% 13% 15% 8% 8% 12% 11% 18% 9% 12% 13% 14% 10% 10% 13% 15% 15% 10% 13% 12%

C H H * * M R * R ** * * * * * UVXZc * * * * jl * * w

Used a safer gambling tool (e.g., time limit, deposit 

limit) 128 86 42 40 45 25 13 1 4 59 22 32 16 88 16 8 111 17 2 13 4 14 13 11 8 18 34 1 10 113 15 27 26 72 2 17 26 34 43 7 65 53 10 16 18 40 54 78 50 107 19

12% 13% 11% 15% 14% 12% 10% 1% 8% 15% 9% 13% 8% 14% 9% 12% 13% 8% 10% 11% 6% 13% 18% 13% 8% 11% 17% 1% 11% 12% 13% 9% 9% 17% 3% 9% 9% 13% 15% 18% 11% 13% 12% 10% 7% 16% 13% 15% 9% 12% 11%

H H H H * H* KM R * ** * b* Ub* b* * Ub * * * fgi * * * s s w

Restarted gambling after taking a break 127 89 36 22 46 34 14 7 4 55 26 25 22 82 14 11 107 20 2 17 8 14 8 10 7 16 27 8 8 112 14 21 37 55 14 19 32 29 46 2 77 38 11 15 27 38 47 70 57 109 18

12% 13% 10% 8% 14% 17% 11% 6% 8% 14% 11% 10% 11% 13% 8% 18% 13% 9% 11% 14% 13% 13% 11% 12% 8% 10% 13% 18% 9% 12% 12% 7% 13% 13% 18% 10% 11% 11% 16% 4% 13% 9% 14% 9% 11% 15% 12% 13% 10% 12% 10%

DH DH * * * ** * * * * * * * * f f f* * *

Went beyond my usual limits (e.g., time limit or 

deposit limit) 119 95 22 24 46 30 10 8 1 56 19 24 20 82 13 4 99 20 1 17 8 16 12 5 8 8 35 3 6 112 7 28 18 60 13 18 33 28 36 3 73 40 7 10 20 34 55 77 42 93 26

11% 14% 6% 9% 15% 15% 8% 8% 2% 15% 8% 10% 11% 13% 7% 7% 11% 10% 4% 14% 13% 14% 16% 6% 9% 5% 17% 7% 7% 12% 6% 10% 6% 14% 17% 10% 12% 11% 12% 9% 12% 10% 8% 6% 8% 14% 14% 15% 8% 10% 15%

C GI I * * K Q * ** Z * Z* XZ* * * XZc * * * g g* * * r rs w

Restarted gambling after trying to cut down 107 73 33 23 42 27 9 3 4 54 18 21 14 71 18 4 93 14 1 13 4 10 10 4 13 15 27 3 8 100 7 25 27 51 4 17 17 32 39 2 66 34 7 15 17 32 42 66 41 86 20

10% 11% 9% 9% 13% 13% 7% 3% 8% 14% 7% 8% 7% 12% 10% 7% 11% 7% 4% 11% 7% 9% 13% 4% 14% 9% 13% 6% 9% 11% 6% 8% 10% 12% 6% 9% 6% 12% 13% 5% 11% 8% 8% 10% 7% 13% 10% 13% 7% 10% 11%

H H * * KM * ** * * * * * X * * * * k k * * s w

Other (please specify) 2 2 - - - - - 1 1 - 1 - 1 - - - - 2 - - - - - - - 1 - - 1 1 1 1 - 1 - - 1 - - 1 2 - - - 2 - - - 2 2 -

* * - - - - - 1% 1% - 1% - * - - - - 1% - - - - - - - 1% - - 1% * * * - * - - * - - 3% * - - - 1% - - - * * -

* * * NQ ** * * * * * * * * * jklm* *

N/A – I have never done any of the following as a 

result of seeing advertising about gambling 

companies, brands or products 334 183 148 50 64 67 60 64 28 106 84 63 81 163 63 18 243 91 10 37 29 36 24 34 37 49 40 15 22 288 46 111 97 102 24 67 95 81 75 16 182 118 35 65 104 65 100 111 223 296 37

31% 27% 40% 19% 20% 32% 46% 63% 59% 27% 35% 25% 43% 26% 35% 28% 28% 43% 47% 31% 46% 32% 32% 39% 41% 31% 20% 32% 25% 30% 39% 38% 35% 24% 31% 35% 34% 30% 26% 41% 31% 29% 42% 41% 41% 26% 25% 21% 41% 34% 21%

B DE DEF DEFG* DEF* L JL * N NQ ** a Tac* a* a* a* ac* a * * * h h * m * p* tu tu v y

Don’t know 44 24 20 16 6 4 7 9 2 8 15 14 7 19 7 2 28 16 2 5 2 4 5 5 5 9 2 4 2 37 7 17 7 9 11 11 15 5 10 3 17 20 7 6 12 6 19 16 28 37 6

4% 3% 5% 6% 2% 2% 5% 9% 4% 2% 6% 6% 4% 3% 4% 3% 3% 8% 9% 4% 3% 4% 6% 6% 5% 6% 1% 8% 2% 4% 6% 6% 3% 2% 14% 5% 5% 2% 3% 7% 3% 5% 9% 4% 5% 2% 5% 3% 5% 4% 3%

E EF* * J * NQ ** * * a* a* * a a* * * h fgh* * o*

Prefer not to say 19 10 8 4 11 1 1 2 - 2 9 5 2 11 6 - 17 2 - 2 4 - - 2 - 2 4 - 5 18 1 4 7 6 2 9 5 2 3 - 5 12 2 3 6 5 5 6 13 15 4

2% 1% 2% 2% 3% * 1% 2% - 1% 4% 2% 1% 2% 3% - 2% 1% - 1% 7% - - 2% - 1% 2% - 6% 2% 1% 1% 3% 1% 2% 5% 2% 1% 1% - 1% 3% 2% 2% 2% 2% 1% 1% 2% 2% 2%

F * * J * ** VWYZ* * * * * * VY* * * lm * o *

NET: ANY NEGATIVE 573 405 162 160 210 122 49 20 12 245 110 139 79 369 83 37 489 84 7 68 24 61 37 35 44 82 141 24 49 522 51 136 136 263 38 86 137 147 191 12 331 212 30 70 106 151 246 338 235 457 113

54% 59% 44% 60% 66% 59% 38% 20% 25% 64% 45% 55% 42% 60% 46% 58% 57% 40% 34% 56% 39% 54% 50% 40% 48% 52% 69% 51% 55% 55% 44% 46% 49% 63% 49% 44% 50% 55% 66% 30% 57% 52% 36% 44% 42% 59% 61% 64% 43% 52% 63%

C GHI GHI GHI H * * KM M OQR R* OR ** UX * * * * * TUVWXYZbc * * e * fgi * n jn jkln * q q * rs rs w x

NET: Spent more time/money gambling 251 194 53 70 94 53 21 10 3 103 49 61 38 162 43 13 217 34 2 29 7 23 16 16 25 33 75 10 15 222 29 58 60 117 16 35 61 60 89 5 140 96 15 29 50 63 109 152 99 206 44

23% 28% 14% 26% 30% 26% 16% 10% 6% 27% 20% 24% 20% 26% 24% 20% 25% 16% 7% 23% 10% 21% 22% 18% 27% 21% 37% 23% 17% 23% 24% 20% 22% 28% 20% 18% 22% 23% 31% 13% 24% 24% 19% 18% 20% 25% 27% 29% 18% 23% 24%

C GHI GHI GHI * * R * R ** U * * * * U* TUVWXZc * * * f * jkln * * w

NET: Restarted gambling 199 138 59 39 76 50 19 8 6 95 35 40 29 131 25 14 170 29 2 21 9 23 16 13 17 25 48 10 14 183 16 38 52 95 14 31 40 50 74 3 122 62 14 25 38 58 77 115 84 165 33

19% 20% 16% 15% 24% 24% 15% 8% 13% 25% 15% 16% 16% 21% 14% 22% 20% 14% 11% 18% 14% 20% 21% 15% 19% 16% 24% 22% 16% 19% 14% 13% 19% 23% 18% 16% 15% 19% 25% 9% 21% 15% 17% 16% 15% 23% 19% 22% 15% 19% 19%

DGH DGH * * KLM R * O ** * * * * * * * * f * jkn * p * s w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q11. Which of the following, if any, have you ever done after seeing advertisements about gambling companies, brands or products (e.g., on TV, online, social media, notifications from apps, sports sponsorships)?(FILTERED PROBLEM WITH GAMBLING EVER)

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1032 1032 - 37 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 - - 330 666 224 89 233 232 211 183 164

Weighted base 1068 1068 - 39 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 - - 334 694 229 88 247 235 217 185 174

Spent more money gambling 165 165 - 2 19 35 109 162 132 129 147 107 130 122 122 116 143 165 - - 75 86 47 26 39 38 33 25 27

15% 15% - 6% 5% 13% 26% 16% 22% 23% 19% 25% 22% 22% 23% 25% 19% 15% - - 23% 12% 21% 30% 16% 16% 15% 14% 16%

* E DEFH E KQR KQR R KNQR KQR KQR KQR IKMNQR R V *

Spent less money on gambling (e.g., by using free 

bets or sign up offers) 152 152 - 3 33 26 90 149 112 98 123 91 97 104 110 98 122 152 - - 73 76 48 20 35 36 24 32 23

14% 14% - 7% 10% 10% 21% 15% 19% 18% 16% 21% 17% 19% 20% 21% 16% 14% - - 22% 11% 21% 23% 14% 15% 11% 17% 13%

* EFH EF KQR R R JKMQR R KMQR JKMQR IJKMNQR R V *

Gambled on days I don’t usually gamble on (e.g., 

weekdays) 147 147 - 4 20 32 92 143 110 111 132 96 104 107 103 96 132 147 - - 67 79 46 18 47 38 23 24 14

14% 14% - 10% 6% 12% 22% 14% 18% 20% 17% 22% 18% 19% 19% 21% 17% 14% - - 20% 11% 20% 20% 19% 16% 10% 13% 8%

* E EFH E R KQR R IKMNOQR R R R KMQR R V * ac c

Gambled on another type of gambling I didn’t use 

before 147 147 - 3 28 29 86 143 101 111 121 90 106 102 99 94 123 147 - - 72 71 50 21 30 39 24 28 24

14% 14% - 9% 8% 11% 21% 14% 17% 20% 16% 21% 18% 18% 18% 20% 16% 14% - - 22% 10% 22% 23% 12% 17% 11% 15% 14%

* EFH E R IKQR R IKQR KQR KQR R IKQR R V *

Gambled for the first time 137 137 - 2 19 28 88 135 95 103 113 84 100 102 103 84 120 137 - - 71 64 57 10 31 41 18 26 22

13% 13% - 4% 6% 10% 21% 13% 16% 19% 15% 19% 17% 18% 19% 18% 16% 13% - - 21% 9% 25% 12% 12% 17% 8% 14% 12%

* E DEFH E R IKQR R IKQR KR IKQR IKQR IKQR R V X * a

Spent more time gambling 133 133 - 3 16 27 87 130 102 106 117 77 105 97 96 86 113 133 - - 71 60 46 24 35 24 23 26 23

12% 12% - 8% 5% 10% 21% 13% 17% 19% 15% 18% 18% 17% 18% 19% 15% 12% - - 21% 9% 20% 28% 14% 10% 11% 14% 13%

* E EFH E QR KQR R QR KQR QR QR KQR R V *

Used a safer gambling tool (e.g., time limit, deposit 

limit) 128 128 - 2 16 31 79 126 91 89 109 78 99 91 95 84 113 128 - - 57 62 41 15 28 27 30 21 21

12% 12% - 6% 5% 11% 19% 12% 15% 16% 14% 18% 17% 16% 17% 18% 15% 12% - - 17% 9% 18% 17% 11% 12% 14% 12% 12%

* E EFH E R R R IKQR KQR R KQR IKQR R V *

Restarted gambling after taking a break 127 127 - 4 16 29 78 122 99 92 106 76 101 95 88 86 114 127 - - 62 63 36 23 32 23 26 17 28

12% 12% - 11% 5% 11% 19% 12% 17% 17% 14% 17% 17% 17% 16% 19% 15% 12% - - 18% 9% 16% 26% 13% 10% 12% 9% 16%

* E EFH E KR KR R KQR KQR KQR R KOQR R V W*

Went beyond my usual limits (e.g., time limit or 

deposit limit) 119 119 - 2 5 19 92 117 99 94 107 92 104 96 99 94 114 119 - - 63 54 42 20 19 20 24 27 27

11% 11% - 6% 1% 7% 22% 11% 17% 17% 14% 21% 18% 17% 18% 20% 15% 11% - - 19% 8% 18% 22% 8% 9% 11% 15% 15%

* E DEFH EF KR KR R IJKMNOQR KQR KQR KQR IJKMNQR R V * Y Y

Restarted gambling after trying to cut down 107 107 - 3 4 24 76 104 87 81 98 81 92 87 84 75 99 107 - - 57 48 42 14 28 19 24 20 15

10% 10% - 9% 1% 9% 18% 10% 15% 15% 13% 19% 16% 16% 16% 16% 13% 10% - - 17% 7% 18% 16% 11% 8% 11% 11% 9%

E* E EFH E R R R IJKMNOPQR KQR KQR KQR KQR R V *

Other (please specify) 2 2 - - 1 - 1 2 1 1 1 1 2 1 1 1 2 2 - - - 1 - - - - 1 1 -

* * - - * - * * * * * * * * * * * * - - - * - - - - * 1% -

* *

N/A – I have never done any of the following as a 

result of seeing advertising about gambling 

companies, brands or products 334 334 - 21 197 86 30 313 106 74 178 38 91 84 68 45 184 334 - - 34 293 22 8 82 81 73 53 42

31% 31% - 53% 58% 32% 7% 30% 18% 13% 23% 9% 16% 15% 13% 10% 24% 31% - - 10% 42% 10% 9% 33% 35% 34% 29% 24%

FGH* FGH G G JLMNOP LP IJLMNOP LOP LOP LP IJLMNOP IJKLMNOPQ U * c

Don’t know 44 44 - 4 17 10 14 40 23 16 27 14 20 19 21 17 25 44 - - 12 30 8 3 9 2 12 8 10

4% 4% - 9% 5% 4% 3% 4% 4% 3% 3% 3% 3% 3% 4% 4% 3% 4% - - 4% 4% 3% 3% 3% 1% 6% 4% 6%

* Q * Z Z Z

Prefer not to say 19 19 - 1 3 7 9 18 9 15 12 9 9 14 11 10 15 19 - - 5 4 1 2 3 2 9 3 2

2% 2% - 2% 1% 2% 2% 2% 1% 3% 2% 2% 2% 2% 2% 2% 2% 2% - - 1% 1% * 2% 1% 1% 4% 1% 1%

* IKMR IKM * Z

NET: ANY NEGATIVE 573 573 - 12 90 138 332 561 401 397 475 336 411 394 390 350 480 573 - - 250 309 174 68 137 125 100 103 105

54% 54% - 30% 27% 51% 79% 55% 67% 72% 62% 78% 70% 71% 72% 76% 62% 54% - - 75% 45% 76% 78% 55% 53% 46% 56% 60%

* DE DEFH DE KQR IKQR R IJKMNOQR IKQR IKQR IKQR IJKMNOQR R V * a

NET: Spent more time/money gambling 251 251 - 3 28 52 168 248 194 197 221 162 201 189 188 172 215 251 - - 123 122 79 42 61 53 47 46 42

23% 23% - 8% 8% 19% 40% 24% 32% 36% 29% 37% 34% 34% 35% 37% 28% 23% - - 37% 18% 35% 48% 25% 23% 22% 25% 24%

* E DEFH DEF KQR IKQR R IKNQR KQR KQR KQR IKMNQR R V W*

NET: Restarted gambling 199 199 - 6 19 47 127 193 158 143 173 131 163 155 143 137 179 199 - - 96 98 65 28 51 35 42 31 38

19% 19% - 15% 6% 17% 30% 19% 26% 26% 23% 30% 28% 28% 26% 30% 23% 19% - - 29% 14% 29% 32% 21% 15% 19% 17% 22%

E* E EFH E KQR KQR R IJKOQR KQR KQR KQR IJKOQR R V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - Summary

All Adults aged 18-75 in GB

Q12. To what extent do you agree or disagree with each of the following statements about 

adverts promoting gambling brands / products. (ALL ADULTS)

There are 

too many 

advertise

ments 

about 

gambling 

around in 

general

All 

advertisin

g about 

gambling 

should be 

banned

I worry 

about the 

impact of 

advertise

ments 

about 

gambling 

on 

children 

and young 

people

The 

amount of 

gambling 

advertise

ments 

found 

everywher

e makes it 

seem 

“harmless

” to 

children 

and young 

people

Famous 

individuals

, 

celebrities 

or 

influencer

s should 

not be 

allowed to 

advertise 

on behalf 

of 

gambling 

companies

Advertisin

g about 

gambling 

brands / 

products 

should be 

banned 

during the 

watershed 

(i.e., 

before 

9pm or 

after 

5.30am) 

on TV

There 

should be 

more 

regulation 

around 

gambling 

advertisin

g on social 

media

There 

should be 

more 

regulation 

around 

gambling-

related 

content 

(e.g., 

content 

marketing 

such as 

gambling 

GIFs and 

memes, 

videos/str

eams of 

people 

gambling) 

on social 

media

(A) (B) (C) (D) (E) (F) (G) (H)

Unweighted base 4207 4207 4207 4207 4207 4207 4207 4207

Weighted base 4207 4207 4207 4207 4207 4207 4207 4207

Strongly agree (2) 1543 1054 1334 1149 1563 1715 1764 1605

37% 25% 32% 27% 37% 41% 42% 38%

BCD BD B BCD ABCDEH ABCDEH ABCD

Tend to agree (1) 1293 1025 1438 1481 1140 1294 1340 1339

31% 24% 34% 35% 27% 31% 32% 32%

BE ABEFGH ABEFGH B BE BE BE

Neither agree nor disagree (0) 809 1065 861 809 855 756 669 750

19% 25% 20% 19% 20% 18% 16% 18%

GH ACDEFGH FGH GH FGH G G

Tend to disagree (-1) 281 647 296 357 312 194 166 213

7% 15% 7% 8% 7% 5% 4% 5%

FGH ACDEFGH FGH ACFGH FGH G

Strongly disagree (-2) 92 236 125 193 153 89 73 94

2% 6% 3% 5% 4% 2% 2% 2%

ACDEFGH AFGH ACEFGH AFGH G

Don’t know 189 179 153 218 183 160 195 206

4% 4% 4% 5% 4% 4% 5% 5%

CF C ABCEF C CF CF

NET: AGREE 2837 2079 2771 2630 2704 3008 3104 2943

67% 49% 66% 63% 64% 72% 74% 70%

BCDE BD B BD ABCDEH ABCDEFH ABCDE

NET: DISAGREE 373 884 422 550 466 283 238 308

9% 21% 10% 13% 11% 7% 6% 7%

FGH ACDEFGH AFGH ACEFGH AFGH G G

Mean 0.97 0.50 0.88 0.76 0.91 1.08 1.14 1.04
BCDE BD B BD ABCDEH ABCDEFH ABCDE

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A/B/C/D/E/F/G/H   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E/F/G/H   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - There are too many advertisements about gambling around in general

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly agree (2) 1543 755 765 168 223 236 297 305 314 423 465 293 362 589 274 89 953 591 67 156 153 139 122 152 135 228 183 82 125 1288 255 429 440 569 105 322 414 400 284 122 909 419 215 316 571 269 387 427 1117 1386 140

37% 37% 36% 28% 29% 32% 40% 42% 48% 37% 37% 34% 39% 33% 37% 41% 34% 41% 40% 33% 43% 37% 38% 37% 37% 39% 31% 41% 35% 36% 40% 36% 37% 38% 33% 38% 37% 39% 35% 32% 38% 31% 43% 38% 40% 32% 34% 32% 39% 38% 29%

DEF DEF DEFGH L NQ N NQ a Tac a a a a a n n p p t tu v y

Tend to agree (1) 1293 627 656 164 256 255 222 212 184 363 410 264 257 600 232 63 895 398 53 145 82 122 101 121 108 195 201 51 115 1097 197 368 349 492 85 232 351 315 279 117 740 400 154 234 404 295 360 452 841 1133 144

31% 31% 31% 27% 33% 35% 30% 30% 28% 32% 33% 30% 28% 33% 31% 29% 32% 28% 31% 31% 23% 32% 32% 29% 30% 33% 34% 25% 32% 31% 30% 31% 29% 33% 27% 27% 31% 31% 34% 30% 31% 30% 31% 28% 29% 35% 32% 34% 29% 31% 30%

D DGHI M M R R U U U U Ub U gi j rs w

Neither agree nor disagree (0) 809 395 406 161 156 149 130 115 98 213 220 191 185 363 146 39 548 261 33 102 65 60 56 79 70 104 125 43 73 696 113 236 245 262 66 167 219 177 159 86 437 292 80 142 252 170 245 295 514 673 129

19% 19% 19% 27% 20% 21% 17% 16% 15% 19% 17% 22% 20% 20% 19% 18% 20% 18% 19% 22% 18% 16% 18% 19% 19% 18% 21% 21% 20% 20% 17% 20% 20% 18% 21% 20% 19% 17% 19% 22% 18% 22% 16% 17% 18% 20% 22% 22% 18% 18% 26%

EFGHI HI HI K V l oq rs w x

Tend to disagree (-1) 281 140 137 64 78 44 35 42 18 76 89 60 55 156 39 12 206 75 11 39 19 28 16 34 26 38 40 12 19 244 37 86 86 86 24 49 76 81 50 26 144 116 21 59 95 53 73 88 194 239 39

7% 7% 7% 11% 10% 6% 5% 6% 3% 7% 7% 7% 6% 9% 5% 5% 7% 5% 6% 8% 5% 7% 5% 8% 7% 7% 7% 6% 5% 7% 6% 7% 7% 6% 7% 6% 7% 8% 6% 7% 6% 9% 4% 7% 7% 6% 6% 7% 7% 7% 8%

FGHI FGHI I I OQR OR oq

Strongly disagree (-2) 92 61 30 16 28 14 18 8 8 32 21 16 23 42 19 - 62 30 2 14 9 10 8 9 9 6 18 3 6 78 14 31 24 29 9 26 20 20 23 3 47 39 7 15 36 17 23 29 63 72 17

2% 3% 1% 3% 4% 2% 2% 1% 1% 3% 2% 2% 2% 2% 3% - 2% 2% 1% 3% 3% 3% 2% 2% 2% 1% 3% 1% 2% 2% 2% 3% 2% 2% 3% 3% 2% 2% 3% 1% 2% 3% 1% 2% 3% 2% 2% 2% 2% 2% 4%

C FHI P P P P Z Z n n x

Don’t know 189 74 105 28 27 30 41 37 26 43 53 43 49 61 37 12 110 79 4 12 25 19 14 15 15 19 34 9 22 158 30 50 54 56 29 52 51 28 26 31 90 71 28 55 59 32 42 52 137 164 18

4% 4% 5% 5% 4% 4% 6% 5% 4% 4% 4% 5% 5% 3% 5% 6% 4% 5% 2% 3% 7% 5% 5% 4% 4% 3% 6% 5% 6% 4% 5% 4% 4% 4% 9% 6% 5% 3% 3% 8% 4% 5% 5% 7% 4% 4% 4% 4% 5% 4% 4%

B N NQ STXZ T TZ fgh lm l klm stu

NET: AGREE 2837 1383 1421 333 479 492 518 517 498 786 875 557 619 1189 507 152 1848 989 120 301 235 261 223 273 242 423 385 133 240 2385 452 797 789 1061 190 555 765 715 563 239 1649 818 369 551 975 563 747 879 1958 2519 284

67% 67% 68% 55% 62% 67% 70% 72% 77% 68% 70% 64% 66% 66% 68% 71% 67% 69% 71% 64% 67% 69% 70% 67% 67% 72% 64% 67% 67% 67% 70% 66% 66% 71% 60% 65% 68% 70% 69% 62% 70% 61% 73% 67% 69% 67% 66% 65% 68% 69% 58%

D DE DE DE DEFG L Ta fgi jn n p p y

NET: DISAGREE 373 201 167 80 106 58 53 50 26 108 111 76 78 198 58 12 268 105 13 53 28 38 23 43 35 44 57 15 25 322 51 116 109 115 32 75 96 100 73 29 190 155 28 75 131 71 97 117 256 311 56

9% 10% 8% 13% 14% 8% 7% 7% 4% 9% 9% 9% 8% 11% 8% 5% 10% 7% 8% 11% 8% 10% 7% 10% 10% 7% 10% 7% 7% 9% 8% 10% 9% 8% 10% 9% 8% 10% 9% 8% 8% 12% 5% 9% 9% 8% 9% 9% 9% 8% 12%

FGHI FGHI I I I OPQR PR Zc oq x

Mean 0.97 0.95 1.00 0.71 0.76 0.94 1.06 1.12 1.25 0.97 1.00 0.92 1.00 0.88 0.99 1.13 0.93 1.07 1.04 0.86 1.07 0.98 1.04 0.95 0.96 1.05 0.87 1.04 0.99 0.96 1.04 0.94 0.96 1.03 0.88 0.97 0.98 1.00 0.95 0.93 1.02 0.82 1.15 1.01 1.02 0.93 0.93 0.90 1.01 1.01 0.75
DE DEF DEF DEFGH N NQ N NQ Ta Ta Ta fi p op v y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - There are too many advertisements about gambling around in general

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly agree (2) 1543 910 624 624 96 87 103 286 171 149 233 114 185 164 144 124 248 334 645 549 117 203 68 44 320 331 310 309 261

37% 33% 44% 36% 28% 32% 25% 28% 28% 27% 30% 26% 31% 29% 26% 26% 31% 30% 36% 46% 33% 28% 29% 45% 36% 36% 37% 39% 37%

B EGH JLOP IJLOP IJLOP JLOP IJKLMNOPQR IJKLMNOPQR

S

W*

Tend to agree (1) 1293 895 382 538 130 81 146 357 214 193 262 155 202 196 190 165 264 377 577 323 113 253 82 26 279 294 247 247 213

31% 33% 27% 31% 38% 30% 35% 35% 35% 35% 34% 35% 34% 34% 35% 35% 33% 34% 32% 27% 32% 35% 35% 27% 31% 32% 29% 31% 30%

C D T T T T T T T T T T T *

Neither agree nor disagree (0) 809 559 230 329 73 69 88 230 131 120 162 91 123 120 118 99 169 239 354 184 73 158 51 18 166 174 180 148 132

19% 20% 16% 19% 22% 25% 21% 22% 21% 22% 21% 21% 20% 21% 21% 21% 21% 21% 20% 15% 21% 22% 22% 18% 19% 19% 21% 19% 19%

C D T T T T T T T T T T T *

Tend to disagree (-1) 281 209 70 116 22 17 54 93 62 57 79 53 62 60 62 52 74 99 127 48 35 59 26 7 63 67 46 50 53

7% 8% 5% 7% 6% 6% 13% 9% 10% 10% 10% 12% 10% 11% 11% 11% 9% 9% 7% 4% 10% 8% 11% 7% 7% 7% 5% 6% 8%

C DEFH DE ST ST RST QRST ST ST QRST RST T T T *

Strongly disagree (-2) 92 70 22 34 11 8 17 36 24 22 27 16 17 16 20 20 26 37 33 21 11 24 7 3 20 14 29 16 13

2% 3% 2% 2% 3% 3% 4% 3% 4% 4% 3% 4% 3% 3% 4% 4% 3% 3% 2% 2% 3% 3% 3% 3% 2% 1% 3% 2% 2%

D D MST MST ST ST ST MNST ST ST * Z

Don’t know 189 102 76 76 8 8 10 26 11 14 17 13 13 15 15 12 20 29 66 81 2 20 2 - 43 51 34 30 26

4% 4% 5% 4% 2% 3% 2% 3% 2% 3% 2% 3% 2% 3% 3% 2% 2% 3% 4% 7% * 3% 1% - 5% 6% 4% 4% 4%

B H I I IJKLMNOPQR

S

U *

NET: AGREE 2837 1805 1005 1162 226 168 249 643 385 342 495 269 387 361 334 289 512 711 1222 873 231 456 150 70 599 626 557 556 475

67% 66% 72% 68% 66% 62% 60% 63% 63% 61% 63% 61% 64% 63% 61% 61% 64% 64% 68% 72% 66% 64% 64% 72% 67% 67% 66% 69% 68%

B GH LOP O IJKLOPR IJKLMNOPQR

S

*

NET: DISAGREE 373 279 92 150 33 26 71 129 86 80 106 69 79 77 82 73 100 136 159 69 47 82 33 10 83 81 75 66 67

9% 10% 7% 9% 10% 9% 17% 13% 14% 14% 14% 16% 13% 13% 15% 15% 12% 12% 9% 6% 13% 11% 14% 10% 9% 9% 9% 8% 10%

C DEFH D ST ST ST MQRST ST ST QRST MQRST ST ST T *

Mean 0.97 0.90 1.14 0.98 0.84 0.84 0.65 0.76 0.74 0.72 0.78 0.70 0.81 0.78 0.70 0.70 0.81 0.80 0.97 1.18 0.83 0.79 0.75 1.04 0.96 0.98 0.94 1.02 0.97
B EGH G G G LOP IJLOP LOP IJLOP JLOP IJKLMNOPQR IJKLMNOPQR

S

W*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - All advertising about gambling should be banned

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly agree (2) 1054 479 559 101 159 173 194 213 215 275 308 208 263 419 189 47 655 399 50 116 108 102 79 102 78 139 146 47 86 905 149 310 262 393 88 227 283 254 208 82 625 271 158 207 403 184 260 318 736 929 111

25% 23% 27% 17% 21% 24% 26% 30% 33% 24% 24% 24% 28% 23% 25% 22% 24% 28% 29% 25% 31% 27% 25% 25% 22% 24% 24% 24% 24% 25% 23% 26% 22% 26% 28% 27% 25% 25% 25% 21% 26% 20% 31% 25% 28% 22% 23% 24% 26% 25% 23%

B D DE DEF DEFG J NQ YZa g n p op tu

Tend to agree (1) 1025 467 548 137 199 183 164 171 171 333 312 188 192 448 183 59 690 335 42 105 81 98 88 100 88 143 145 49 85 867 158 258 296 400 72 187 277 288 195 79 597 305 122 186 356 214 269 336 689 905 107

24% 23% 26% 23% 26% 25% 22% 24% 26% 29% 25% 22% 21% 25% 24% 27% 25% 23% 25% 23% 23% 26% 28% 24% 24% 24% 24% 25% 24% 24% 24% 21% 25% 27% 23% 22% 24% 28% 24% 20% 25% 23% 24% 23% 25% 26% 24% 25% 24% 25% 22%

B KLM M f jmn

Neither agree nor disagree (0) 1065 517 542 191 186 183 190 160 155 254 321 237 253 447 192 62 702 363 42 109 85 85 76 99 99 148 166 60 96 882 183 339 306 342 78 240 273 249 184 119 584 369 112 202 329 212 322 350 715 908 149

25% 25% 26% 32% 24% 25% 26% 22% 24% 22% 25% 27% 27% 25% 26% 29% 25% 25% 25% 23% 24% 22% 24% 24% 27% 25% 28% 30% 27% 25% 28% 28% 26% 23% 25% 28% 24% 24% 22% 31% 25% 28% 22% 25% 23% 25% 28% 26% 25% 25% 31%

EFGHI J J h km klm q s x

Tend to disagree (-1) 647 355 280 108 131 111 119 111 67 187 197 137 126 315 108 30 453 195 25 96 50 56 46 60 61 98 81 18 58 544 103 164 205 233 45 101 182 151 156 57 356 229 62 127 202 138 181 213 434 562 78

15% 17% 13% 18% 17% 15% 16% 15% 10% 16% 16% 16% 14% 17% 14% 14% 16% 14% 15% 21% 14% 15% 14% 15% 17% 17% 13% 9% 16% 15% 16% 14% 17% 16% 14% 12% 16% 15% 19% 15% 15% 17% 12% 15% 14% 16% 16% 16% 15% 15% 16%

C I I I I I QR R UVWXab b b b f j jl q

Strongly disagree (-2) 236 159 73 41 62 37 39 36 20 66 66 50 54 120 34 7 161 76 6 23 16 22 16 28 21 36 31 16 21 206 30 70 77 71 19 50 66 56 56 9 117 89 31 53 71 48 65 74 162 213 20

6% 8% 3% 7% 8% 5% 5% 5% 3% 6% 5% 6% 6% 7% 5% 3% 6% 5% 4% 5% 5% 6% 5% 7% 6% 6% 5% 8% 6% 6% 5% 6% 6% 5% 6% 6% 6% 5% 7% 2% 5% 7% 6% 6% 5% 6% 6% 6% 6% 6% 4%

C I FGHI Q n n n n o

Don’t know 179 75 97 23 31 41 36 27 20 36 55 46 43 62 40 10 112 67 4 19 12 15 13 20 15 26 31 8 14 157 23 59 50 54 16 44 51 22 22 40 87 73 20 48 56 40 35 51 129 150 21

4% 4% 5% 4% 4% 6% 5% 4% 3% 3% 4% 5% 5% 3% 5% 5% 4% 5% 3% 4% 4% 4% 4% 5% 4% 4% 5% 4% 4% 4% 3% 5% 4% 4% 5% 5% 5% 2% 3% 10% 4% 5% 4% 6% 4% 5% 3% 4% 4% 4% 4%

I J N N lm lm jklm o su

NET: AGREE 2079 947 1107 237 358 356 358 384 386 608 621 396 455 867 372 106 1346 734 92 221 189 199 167 202 166 283 292 97 171 1772 307 568 558 794 159 414 560 542 403 160 1223 577 280 392 759 399 529 655 1425 1834 218

49% 46% 53% 40% 47% 49% 48% 53% 60% 53% 49% 46% 49% 48% 50% 49% 49% 51% 55% 47% 54% 53% 53% 49% 46% 48% 49% 48% 48% 50% 48% 47% 47% 53% 50% 49% 49% 53% 49% 42% 52% 43% 55% 48% 54% 48% 47% 49% 50% 50% 45%

B D D D DE DEFGH L Y fg n n n n p p rtu y

NET: DISAGREE 884 514 353 149 193 148 159 147 87 252 263 188 180 435 142 36 614 270 31 119 66 78 61 88 82 134 111 35 78 750 133 234 282 304 63 151 248 207 212 66 473 318 93 180 273 185 246 287 597 775 98

21% 25% 17% 25% 25% 20% 21% 21% 13% 22% 21% 22% 19% 24% 19% 17% 22% 19% 18% 25% 19% 21% 19% 22% 23% 23% 19% 17% 22% 21% 21% 19% 24% 20% 20% 18% 22% 20% 26% 17% 20% 24% 18% 22% 19% 22% 22% 21% 21% 21% 20%

C I FHI I I I OPQR OR Uab f j jln oq

Mean 0.50 0.38 0.62 0.26 0.35 0.50 0.50 0.60 0.79 0.51 0.50 0.45 0.54 0.42 0.54 0.54 0.46 0.58 0.64 0.43 0.63 0.55 0.56 0.48 0.41 0.45 0.52 0.49 0.46 0.51 0.47 0.50 0.40 0.56 0.55 0.55 0.49 0.53 0.43 0.48 0.55 0.35 0.65 0.47 0.60 0.44 0.44 0.47 0.51 0.50 0.45
B DE DE DE DEFGH N N NQ Y TYZ g p p rtu

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

79



Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - All advertising about gambling should be banned

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly agree (2) 1054 576 468 366 57 55 97 209 130 124 174 107 135 121 122 110 180 233 362 441 95 128 62 31 225 210 214 208 183

25% 21% 33% 21% 17% 20% 23% 20% 21% 22% 22% 24% 22% 21% 22% 23% 22% 21% 20% 37% 27% 18% 26% 32% 25% 23% 25% 26% 26%

B E INR IJKLMNOPQR

S

V *

Tend to agree (1) 1025 672 341 423 59 66 124 249 164 164 198 136 171 165 156 133 223 276 442 294 107 162 75 27 217 250 196 200 154

24% 24% 24% 25% 17% 24% 30% 24% 27% 30% 25% 31% 28% 29% 28% 28% 28% 25% 25% 24% 31% 23% 32% 27% 24% 27% 23% 25% 22%

E EH E KRST IKRST KR KR KR R KR V * c

Neither agree nor disagree (0) 1065 717 323 426 107 77 106 290 166 136 208 108 160 155 145 124 209 307 461 263 77 212 49 21 227 226 220 196 186

25% 26% 23% 25% 31% 29% 25% 28% 27% 24% 27% 24% 27% 27% 26% 26% 26% 28% 26% 22% 22% 30% 21% 21% 26% 24% 26% 25% 27%

C D T T T T T T JT T U *

Tend to disagree (-1) 647 507 140 331 78 46 52 176 89 80 122 54 85 80 72 62 117 188 355 100 48 135 35 10 141 142 130 123 107

15% 18% 10% 19% 23% 17% 12% 17% 15% 14% 16% 12% 14% 14% 13% 13% 15% 17% 20% 8% 14% 19% 15% 11% 16% 15% 15% 15% 15%

C G GH G T T LOPT T T T T T T IJLMNOPQT IJKLMNOPQT *

Strongly disagree (-2) 236 176 60 100 32 19 26 76 43 37 60 27 36 36 38 29 52 83 115 37 19 61 13 6 51 55 56 37 36

6% 6% 4% 6% 9% 7% 6% 7% 7% 7% 8% 6% 6% 6% 7% 6% 7% 7% 6% 3% 5% 9% 5% 7% 6% 6% 7% 5% 5%

C D T T MT T T T T T T MT T *

Don’t know 179 98 72 71 6 7 13 27 20 15 19 11 16 15 15 15 20 28 68 72 5 19 2 2 31 49 29 36 33

4% 4% 5% 4% 2% 3% 3% 3% 3% 3% 2% 3% 3% 3% 3% 3% 3% 3% 4% 6% 1% 3% 1% 2% 3% 5% 3% 5% 5%

B IJKLMNOPQR

S

*

NET: AGREE 2079 1248 809 789 117 121 221 459 294 288 372 243 305 287 278 242 403 509 804 735 202 289 137 57 441 460 411 408 337

49% 45% 58% 46% 34% 45% 53% 45% 48% 52% 48% 55% 51% 50% 51% 51% 50% 46% 45% 61% 57% 40% 58% 59% 50% 49% 49% 51% 48%

B E E DEH E IKRS IKMNOPQRS KRS RS RS IKRS RS IJKLMNOPQR

S

V *

NET: DISAGREE 884 683 200 430 110 65 78 252 133 117 182 81 120 115 111 91 169 271 470 137 68 196 48 17 192 197 187 160 143

21% 25% 14% 25% 32% 24% 19% 25% 22% 21% 23% 18% 20% 20% 20% 19% 21% 24% 26% 11% 19% 27% 20% 17% 22% 21% 22% 20% 20%

C G DFGH G LT LT LMNOPQT T T T T T T IJLMNOPQT IJLMNOPQT U *

Mean 0.50 0.36 0.76 0.38 0.10 0.35 0.53 0.34 0.42 0.48 0.40 0.56 0.49 0.46 0.47 0.51 0.46 0.36 0.34 0.88 0.61 0.23 0.59 0.68 0.49 0.47 0.47 0.55 0.51
B E E DEH E RS IJKNOQRS KRS RS RS IKRS RS IJKLMNOPQR

S

V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - I worry about the impact of advertisements about gambling on children and young people

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly agree (2) 1334 617 698 174 212 224 223 245 256 386 386 265 297 522 255 67 844 490 60 137 124 117 106 129 117 172 192 68 113 1120 213 375 341 519 98 277 348 342 257 109 777 367 190 259 497 230 348 406 928 1156 163

32% 30% 33% 29% 28% 31% 30% 34% 40% 34% 31% 31% 32% 29% 34% 31% 30% 34% 36% 29% 35% 31% 33% 32% 32% 29% 32% 34% 31% 31% 33% 31% 29% 35% 31% 33% 31% 34% 31% 28% 33% 28% 38% 31% 35% 28% 31% 30% 32% 32% 34%

B E DEFG NQ N NQ g p p tu

Tend to agree (1) 1438 694 722 192 275 261 264 232 214 427 427 287 296 614 240 87 942 496 56 162 108 134 110 135 123 236 190 69 115 1212 226 402 388 557 91 278 398 339 295 128 827 451 160 265 462 317 393 481 956 1265 157

34% 34% 34% 32% 36% 36% 36% 32% 33% 37% 34% 33% 32% 34% 32% 41% 34% 35% 33% 35% 31% 36% 35% 33% 34% 40% 32% 35% 32% 34% 35% 34% 32% 37% 29% 33% 35% 33% 36% 33% 35% 34% 32% 32% 33% 38% 35% 36% 33% 34% 32%

M O UXac gi rs

Neither agree nor disagree (0) 861 428 429 145 149 148 153 139 128 197 276 188 200 391 158 44 592 269 39 104 66 63 58 92 68 116 133 42 80 728 133 260 261 250 90 180 238 200 159 83 459 296 105 174 277 177 233 268 593 749 103

20% 21% 20% 24% 19% 20% 21% 19% 20% 17% 22% 22% 22% 22% 21% 20% 21% 19% 23% 22% 19% 17% 18% 23% 19% 20% 22% 21% 22% 20% 21% 22% 22% 17% 29% 21% 21% 20% 19% 22% 19% 22% 21% 21% 20% 21% 21% 20% 21% 20% 21%

J J J h h fgh

Tend to disagree (-1) 296 154 137 50 71 46 44 60 25 85 88 57 66 160 46 10 216 80 8 32 32 34 22 32 28 32 41 12 23 255 41 81 112 82 20 46 87 82 49 32 163 108 25 63 97 62 74 101 196 257 38

7% 8% 7% 8% 9% 6% 6% 8% 4% 7% 7% 7% 7% 9% 6% 5% 8% 6% 5% 7% 9% 9% 7% 8% 8% 5% 7% 6% 6% 7% 6% 7% 9% 6% 6% 5% 8% 8% 6% 8% 7% 8% 5% 8% 7% 7% 7% 7% 7% 7% 8%

I FGI I OQR R Z Z fh j q

Strongly disagree (-2) 125 90 35 11 44 19 26 15 11 28 33 33 32 70 14 3 87 39 3 20 9 14 10 10 10 10 19 5 14 112 13 33 38 48 6 28 29 27 38 4 68 49 8 25 42 25 33 36 89 114 8

3% 4% 2% 2% 6% 3% 3% 2% 2% 2% 3% 4% 3% 4% 2% 1% 3% 3% 2% 4% 3% 4% 3% 2% 3% 2% 3% 3% 4% 3% 2% 3% 3% 3% 2% 3% 3% 3% 5% 1% 3% 4% 2% 3% 3% 3% 3% 3% 3% 3% 2%

C DFGHI OQ O Z n kln q

Don’t know 153 70 78 29 19 31 34 28 13 27 50 37 40 56 33 4 93 61 3 15 12 15 12 12 16 25 25 3 15 134 19 48 57 37 11 40 32 29 23 29 73 64 17 37 42 24 50 50 103 127 17

4% 3% 4% 5% 2% 4% 5% 4% 2% 2% 4% 4% 4% 3% 4% 2% 3% 4% 2% 3% 3% 4% 4% 3% 4% 4% 4% 2% 4% 4% 3% 4% 5% 3% 3% 5% 3% 3% 3% 7% 3% 5% 3% 5% 3% 3% 4% 4% 4% 3% 4%

EI I EI J J J h h klm klm o

NET: AGREE 2771 1310 1420 366 486 485 487 476 471 813 813 552 593 1136 496 154 1786 986 117 298 232 252 215 264 239 408 381 137 228 2332 439 777 729 1076 189 554 746 682 552 237 1603 818 350 524 959 548 741 887 1884 2420 321

66% 64% 68% 61% 63% 67% 66% 66% 73% 71% 65% 64% 64% 63% 66% 72% 64% 69% 69% 64% 66% 67% 68% 65% 66% 69% 63% 69% 63% 65% 68% 65% 61% 72% 60% 65% 66% 67% 67% 62% 68% 61% 69% 64% 68% 66% 65% 66% 66% 66% 66%

B DEFGH KLM NQ N NQ fgi p p

NET: DISAGREE 422 245 172 61 114 65 69 75 36 113 120 91 98 229 61 13 303 119 11 52 42 48 32 41 39 43 60 17 37 367 54 115 150 131 27 74 115 109 86 36 231 158 33 88 139 87 107 137 285 371 46

10% 12% 8% 10% 15% 9% 9% 11% 6% 10% 10% 10% 11% 13% 8% 6% 11% 8% 7% 11% 12% 13% 10% 10% 11% 7% 10% 9% 10% 10% 8% 10% 13% 9% 8% 9% 10% 11% 11% 9% 10% 12% 7% 11% 10% 10% 9% 10% 10% 10% 9%

C I DFGHI I I I OPQR OPR Z Z SZ fh q q

Mean 0.88 0.80 0.95 0.82 0.72 0.90 0.87 0.91 1.07 0.94 0.87 0.83 0.85 0.77 0.95 0.98 0.84 0.96 0.98 0.80 0.90 0.84 0.91 0.86 0.89 0.93 0.86 0.93 0.84 0.87 0.93 0.87 0.77 0.97 0.83 0.90 0.86 0.90 0.86 0.86 0.91 0.77 1.02 0.85 0.93 0.82 0.88 0.87 0.88 0.87 0.92
B E E E DEFGH L NQ N N NQ fgi p op t

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - I worry about the impact of advertisements about gambling on children and young people

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly agree (2) 1334 781 537 498 93 90 100 283 163 145 214 109 168 164 144 126 254 326 502 488 122 195 75 42 282 292 256 267 224

32% 28% 38% 29% 27% 33% 24% 28% 27% 26% 27% 25% 28% 29% 26% 27% 32% 29% 28% 40% 35% 27% 32% 43% 32% 31% 30% 33% 32%

B GH G L L IJKLMNOPR IJLO IJKLMNOPQR

S

V *

Tend to agree (1) 1438 973 453 588 136 92 157 385 214 200 304 168 225 203 211 169 304 414 630 380 119 281 85 29 317 309 299 264 238

34% 35% 32% 34% 40% 34% 38% 37% 35% 36% 39% 38% 37% 36% 38% 36% 38% 37% 35% 31% 34% 39% 36% 30% 36% 33% 35% 33% 34%

INT T T IT IT T *

Neither agree nor disagree (0) 861 587 256 379 62 54 91 207 135 120 153 99 124 117 115 104 147 218 398 213 63 144 44 15 177 216 177 155 130

20% 21% 18% 22% 18% 20% 22% 20% 22% 22% 20% 22% 21% 20% 21% 22% 18% 20% 22% 18% 18% 20% 18% 15% 20% 23% 21% 19% 19%

C KQRT Q QT Q Q Q QT * c

Tend to disagree (-1) 296 219 74 129 32 21 37 90 55 53 65 38 52 47 45 39 52 92 152 49 28 59 21 6 57 54 63 57 61

7% 8% 5% 7% 9% 8% 9% 9% 9% 10% 8% 9% 9% 8% 8% 8% 7% 8% 8% 4% 8% 8% 9% 6% 6% 6% 7% 7% 9%

C QT QT QT QT QT QT QT QT T QT T * Z

Strongly disagree (-2) 125 93 30 57 10 8 18 37 30 23 30 13 20 23 18 18 26 40 60 24 11 28 6 3 24 28 27 26 19

3% 3% 2% 3% 3% 3% 4% 4% 5% 4% 4% 3% 3% 4% 3% 4% 3% 4% 3% 2% 3% 4% 3% 3% 3% 3% 3% 3% 3%

C LMOQRT T T T T T T *

Don’t know 153 92 54 66 6 5 15 26 16 15 15 15 14 17 17 16 19 26 60 53 9 10 5 2 34 34 24 32 27

4% 3% 4% 4% 2% 2% 4% 2% 3% 3% 2% 3% 2% 3% 3% 3% 2% 2% 3% 4% 3% 1% 2% 2% 4% 4% 3% 4% 4%

K K K KM KMQR *

NET: AGREE 2771 1755 990 1086 229 183 257 669 377 345 517 277 393 367 355 296 557 740 1133 868 241 476 161 71 599 601 555 530 462

66% 64% 71% 63% 67% 68% 61% 65% 62% 62% 66% 63% 65% 64% 65% 63% 70% 66% 63% 72% 68% 66% 68% 73% 67% 64% 66% 66% 66%

B IJLP IJ IJKLMNOPRS IJP IJKLMNOPRS *

NET: DISAGREE 422 312 104 186 42 29 55 127 85 76 95 51 72 71 63 57 78 132 211 73 39 86 27 9 81 82 90 83 80

10% 11% 7% 11% 12% 11% 13% 12% 14% 14% 12% 12% 12% 12% 11% 12% 10% 12% 12% 6% 11% 12% 11% 10% 9% 9% 11% 10% 11%

C OQRT OQT QT T QT QT T QT T QT T *

Mean 0.88 0.80 1.03 0.81 0.81 0.89 0.70 0.79 0.71 0.72 0.79 0.75 0.80 0.79 0.78 0.76 0.90 0.82 0.78 1.09 0.91 0.79 0.88 1.05 0.90 0.87 0.84 0.90 0.87
B G I IJ I IJKLMNOPRS IJ IJKLMNOPQR

S

*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - The amount of gambling advertisements found everywhere makes it seem “harmless” to children and young people

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly agree (2) 1149 542 582 144 183 185 203 225 210 307 352 230 260 460 202 60 723 426 44 119 110 104 89 109 96 161 159 64 93 976 173 328 284 453 83 241 299 281 238 90 669 311 169 210 427 215 297 358 790 1001 130

27% 26% 28% 24% 24% 25% 27% 31% 32% 27% 28% 26% 28% 25% 27% 28% 26% 30% 26% 25% 31% 28% 28% 27% 27% 27% 27% 32% 26% 27% 27% 27% 24% 30% 26% 28% 26% 28% 29% 23% 28% 23% 33% 26% 30% 26% 26% 27% 28% 27% 27%

DEF DEFG NQ g p op rtu

Tend to agree (1) 1481 699 771 213 281 250 257 237 244 440 459 306 275 631 276 78 985 496 59 159 108 142 108 152 128 221 217 62 126 1254 227 395 435 547 104 264 419 375 281 143 850 465 165 279 480 322 400 466 1015 1308 161

35% 34% 37% 35% 37% 34% 35% 33% 38% 38% 36% 35% 30% 35% 37% 36% 36% 35% 35% 34% 31% 38% 34% 37% 35% 37% 36% 31% 35% 35% 35% 33% 36% 37% 33% 31% 37% 37% 34% 37% 36% 35% 33% 34% 34% 39% 35% 35% 35% 36% 33%

M M M U j j j s

Neither agree nor disagree (0) 809 424 381 134 159 143 146 135 92 195 232 180 203 379 136 39 554 255 36 91 61 63 57 78 74 103 122 47 76 676 134 248 236 265 60 176 215 176 162 80 436 292 82 160 260 156 233 277 532 705 95

19% 21% 18% 22% 21% 20% 20% 19% 14% 17% 18% 21% 22% 21% 18% 18% 20% 18% 21% 19% 17% 17% 18% 19% 21% 18% 20% 23% 21% 19% 21% 21% 20% 18% 19% 21% 19% 17% 20% 21% 18% 22% 16% 19% 18% 19% 21% 21% 19% 19% 19%

I I I I I J R oq

Tend to disagree (-1) 357 185 165 63 77 71 58 50 39 110 102 67 78 179 64 15 258 100 9 50 37 32 30 33 30 48 47 17 24 306 51 96 114 118 29 64 85 103 81 24 211 111 36 66 118 62 111 133 225 301 52

8% 9% 8% 10% 10% 10% 8% 7% 6% 10% 8% 8% 8% 10% 9% 7% 9% 7% 6% 11% 11% 8% 9% 8% 8% 8% 8% 9% 7% 9% 8% 8% 10% 8% 9% 8% 8% 10% 10% 6% 9% 8% 7% 8% 8% 7% 10% 10% 8% 8% 11%

HI HI I R R n w

Strongly disagree (-2) 193 98 94 25 41 33 38 30 26 63 40 36 54 83 33 10 126 66 13 22 17 19 15 15 13 29 22 6 21 171 22 62 59 55 17 49 46 48 39 12 105 68 19 38 64 41 50 59 134 160 29

5% 5% 4% 4% 5% 4% 5% 4% 4% 5% 3% 4% 6% 5% 4% 5% 5% 5% 8% 5% 5% 5% 5% 4% 4% 5% 4% 3% 6% 5% 3% 5% 5% 4% 5% 6% 4% 5% 5% 3% 4% 5% 4% 5% 5% 5% 4% 4% 5% 4% 6%

K K Xab

Don’t know 218 105 107 23 26 47 41 42 38 36 74 47 61 79 35 13 128 91 7 27 19 18 18 23 21 27 34 3 20 179 39 70 70 55 24 55 68 38 21 36 95 89 34 71 69 40 40 51 168 191 19

5% 5% 5% 4% 3% 6% 6% 6% 6% 3% 6% 5% 7% 4% 5% 6% 5% 6% 4% 6% 5% 5% 6% 6% 6% 5% 6% 2% 6% 5% 6% 6% 6% 4% 8% 7% 6% 4% 3% 9% 4% 7% 7% 9% 5% 5% 3% 4% 6% 5% 4%

E E E J J J NQ b b b b b b b h h h lm lm klm o o stu v

NET: AGREE 2630 1241 1352 356 464 435 460 461 454 747 811 536 536 1091 479 138 1708 922 103 278 218 246 197 261 224 382 376 126 219 2229 400 723 719 1001 187 505 718 655 519 233 1520 776 334 488 907 537 697 824 1806 2309 291

63% 60% 64% 59% 60% 60% 62% 64% 70% 65% 64% 62% 58% 60% 64% 64% 62% 64% 61% 59% 62% 65% 62% 64% 62% 65% 63% 63% 61% 63% 62% 60% 60% 67% 59% 59% 63% 64% 63% 61% 64% 58% 66% 59% 64% 64% 62% 61% 63% 63% 60%

B DEFGH M M N fgi j p p r

NET: DISAGREE 550 283 259 88 118 103 96 80 65 172 142 104 132 261 97 25 384 166 23 72 54 51 44 48 43 77 68 23 45 477 73 158 172 173 46 113 131 151 119 36 316 179 55 104 182 103 162 191 359 461 81

13% 14% 12% 15% 15% 14% 13% 11% 10% 15% 11% 12% 14% 14% 13% 12% 14% 12% 13% 15% 15% 13% 14% 12% 12% 13% 11% 12% 13% 13% 11% 13% 14% 12% 15% 13% 12% 15% 15% 9% 13% 13% 11% 13% 13% 12% 14% 14% 13% 13% 17%

I HI I K K R R h kn n x

Mean 0.76 0.72 0.79 0.67 0.66 0.71 0.75 0.85 0.94 0.74 0.83 0.76 0.70 0.70 0.77 0.80 0.73 0.83 0.69 0.68 0.77 0.78 0.76 0.79 0.77 0.78 0.79 0.82 0.72 0.76 0.79 0.74 0.68 0.85 0.71 0.74 0.79 0.75 0.75 0.79 0.78 0.67 0.91 0.74 0.81 0.76 0.72 0.72 0.78 0.77 0.67
DEF DEFG JM NQ fg p op

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - The amount of gambling advertisements found everywhere makes it seem “harmless” to children and young people

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly agree (2) 1149 697 443 434 72 79 111 263 165 150 212 124 174 168 145 132 235 306 427 403 114 179 85 26 239 257 221 243 183

27% 25% 32% 25% 21% 29% 27% 26% 27% 27% 27% 28% 29% 29% 26% 28% 29% 27% 24% 33% 32% 25% 36% 26% 27% 28% 26% 30% 26%

B E E S OS ORS S IJKLOPRS V *

Tend to agree (1) 1481 979 488 608 130 83 157 371 221 206 281 162 207 206 202 174 277 386 673 404 118 260 77 36 308 325 313 279 241

35% 36% 35% 35% 38% 31% 38% 36% 36% 37% 36% 37% 34% 36% 37% 37% 35% 35% 37% 33% 34% 36% 33% 37% 35% 35% 37% 35% 34%

T *

Neither agree nor disagree (0) 809 560 228 356 66 65 74 204 118 111 144 84 107 100 104 88 155 220 372 186 60 143 42 13 167 175 177 136 148

19% 20% 16% 21% 19% 24% 18% 20% 19% 20% 18% 19% 18% 17% 19% 19% 19% 20% 21% 15% 17% 20% 18% 14% 19% 19% 21% 17% 21%

C NT T T T *

Tend to disagree (-1) 357 265 91 157 38 22 49 108 67 54 82 44 63 58 60 47 75 114 168 71 39 73 23 13 92 73 62 60 65

8% 10% 6% 9% 11% 8% 12% 10% 11% 10% 11% 10% 10% 10% 11% 10% 9% 10% 9% 6% 11% 10% 10% 13% 10% 8% 7% 8% 9%

C T T T T T T T T T T T * a

Strongly disagree (-2) 193 120 70 66 21 11 22 54 32 29 39 23 36 29 32 22 43 59 67 63 21 35 9 10 46 45 33 32 32

5% 4% 5% 4% 6% 4% 5% 5% 5% 5% 5% 5% 6% 5% 6% 5% 5% 5% 4% 5% 6% 5% 4% 10% 5% 5% 4% 4% 5%

S S W*

Don’t know 218 124 83 96 13 10 6 29 10 7 22 6 14 12 6 10 17 31 96 79 1 26 1 - 39 57 39 51 30

5% 5% 6% 6% 4% 4% 1% 3% 2% 1% 3% 1% 2% 2% 1% 2% 2% 3% 5% 7% * 4% * - 4% 6% 5% 6% 4%

GH G G IJLO JLO JO JO JO IJLO IJKLMNOPQR IJKLMNOPQR U *

NET: AGREE 2630 1676 931 1042 202 163 268 633 386 355 493 285 381 374 347 306 512 692 1099 807 232 439 162 61 547 582 534 521 423

63% 61% 66% 61% 60% 60% 64% 62% 63% 64% 63% 65% 63% 65% 63% 65% 64% 62% 61% 67% 66% 61% 69% 63% 61% 62% 63% 65% 61%

B R RS *

NET: DISAGREE 550 385 161 223 59 33 71 162 99 83 121 67 99 86 93 69 118 173 235 135 60 107 31 23 138 119 95 92 97

13% 14% 11% 13% 17% 12% 17% 16% 16% 15% 16% 15% 17% 15% 17% 15% 15% 15% 13% 11% 17% 15% 13% 23% 15% 13% 11% 12% 14%

C D T T T T ST T ST T T W* ab

Mean 0.76 0.71 0.87 0.73 0.60 0.76 0.69 0.68 0.70 0.71 0.72 0.73 0.71 0.76 0.67 0.75 0.75 0.71 0.72 0.90 0.75 0.69 0.88 0.56 0.71 0.77 0.78 0.85 0.71
B O O IJKLMNOPQR

S

X * Yc

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - Famous individuals, celebrities or influencers should not be allowed to advertise on behalf of gambling companies

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly agree (2) 1563 701 841 170 225 241 282 313 333 415 482 305 361 610 280 81 972 592 62 177 151 144 112 150 121 216 209 82 139 1315 248 437 443 572 112 313 434 390 287 138 918 408 238 312 593 281 377 432 1132 1396 151

37% 34% 40% 28% 29% 33% 38% 43% 51% 36% 38% 35% 39% 34% 38% 38% 35% 41% 37% 38% 43% 38% 35% 37% 34% 37% 35% 41% 39% 37% 38% 36% 37% 38% 35% 37% 38% 38% 35% 36% 39% 31% 47% 38% 42% 34% 33% 32% 39% 38% 31%

B DE DEFG DEFGH NQ Ya p op u tu v y

Tend to agree (1) 1140 518 612 167 227 193 195 177 182 315 365 238 222 498 204 58 761 380 61 122 90 103 93 114 103 156 164 58 77 965 175 314 304 442 80 223 317 281 228 92 653 352 135 201 379 259 301 379 761 990 138

27% 25% 29% 28% 30% 26% 26% 25% 28% 27% 29% 27% 24% 28% 27% 27% 27% 26% 36% 26% 26% 27% 29% 28% 28% 26% 27% 29% 21% 27% 27% 26% 25% 30% 25% 26% 28% 28% 28% 24% 28% 26% 27% 24% 27% 31% 27% 28% 27% 27% 28%

B H M TUVZac c c g rsu

Neither agree nor disagree (0) 855 456 391 147 184 165 152 134 74 231 231 186 206 380 157 52 589 266 28 86 51 79 63 81 79 120 142 37 88 716 139 255 243 273 84 180 203 200 180 92 471 314 70 151 255 179 270 325 531 729 118

20% 22% 19% 24% 24% 23% 20% 19% 11% 20% 18% 22% 22% 21% 21% 24% 21% 19% 16% 18% 15% 21% 20% 20% 22% 20% 24% 19% 25% 20% 22% 21% 20% 18% 26% 21% 18% 20% 22% 24% 20% 23% 14% 18% 18% 21% 24% 24% 19% 20% 24%

C HI HI I I I K R U U U U STU gh k k q oq rs w x

Tend to disagree (-1) 312 193 113 76 60 52 56 50 18 99 79 74 61 174 42 14 230 83 9 41 28 26 27 34 29 45 40 12 21 272 41 82 102 114 14 53 92 72 69 26 156 130 26 74 82 55 102 109 204 270 40

7% 9% 5% 13% 8% 7% 8% 7% 3% 9% 6% 8% 7% 10% 6% 6% 8% 6% 5% 9% 8% 7% 9% 8% 8% 8% 7% 6% 6% 8% 6% 7% 9% 8% 4% 6% 8% 7% 8% 7% 7% 10% 5% 9% 6% 7% 9% 8% 7% 7% 8%

C EFGHI I I I I K OQR OR i oq s s

Strongly disagree (-2) 153 111 41 20 39 32 23 13 25 54 39 25 35 78 20 2 100 53 7 21 15 6 12 16 14 21 21 6 15 138 15 46 54 46 8 31 33 44 35 11 85 54 15 30 55 31 36 46 107 129 20

4% 5% 2% 3% 5% 4% 3% 2% 4% 5% 3% 3% 4% 4% 3% 1% 4% 4% 4% 4% 4% 2% 4% 4% 4% 4% 3% 3% 4% 4% 2% 4% 4% 3% 2% 4% 3% 4% 4% 3% 4% 4% 3% 4% 4% 4% 3% 3% 4% 4% 4%

C H H H K PQ P P V

Don’t know 183 74 101 21 34 46 35 31 16 34 63 39 47 71 43 9 122 60 3 21 17 20 10 15 15 33 25 4 20 156 27 66 51 46 19 48 54 33 21 27 83 78 21 54 53 30 46 52 131 154 19

4% 4% 5% 4% 4% 6% 5% 4% 2% 3% 5% 4% 5% 4% 6% 4% 4% 4% 2% 4% 5% 5% 3% 4% 4% 6% 4% 2% 5% 4% 4% 6% 4% 3% 6% 6% 5% 3% 3% 7% 4% 6% 4% 7% 4% 4% 4% 4% 5% 4% 4%

I DI I J J b h h lm m lm o stu

NET: AGREE 2704 1220 1453 336 451 434 477 490 515 731 847 543 583 1108 485 139 1732 972 123 299 241 247 205 264 224 372 374 140 216 2280 423 750 747 1014 192 537 750 671 516 230 1571 760 373 513 973 540 678 811 1893 2386 289

64% 59% 69% 56% 59% 60% 64% 68% 79% 64% 67% 63% 63% 61% 65% 65% 62% 68% 73% 64% 68% 65% 65% 64% 62% 63% 62% 70% 60% 64% 66% 63% 62% 68% 61% 63% 66% 66% 63% 60% 66% 57% 74% 62% 69% 65% 60% 60% 66% 65% 60%

B DE DEF DEFGH M NQ TYZac c c fgi n p op ru u v y

NET: DISAGREE 466 304 154 96 99 85 80 63 43 154 118 99 95 252 62 16 329 136 15 62 43 32 39 50 43 67 60 18 36 409 56 128 155 161 22 85 125 116 104 36 241 184 41 104 137 87 138 155 311 399 59

11% 15% 7% 16% 13% 12% 11% 9% 7% 13% 9% 11% 10% 14% 8% 7% 12% 9% 9% 13% 12% 8% 12% 12% 12% 11% 10% 9% 10% 11% 9% 11% 13% 11% 7% 10% 11% 11% 13% 9% 10% 14% 8% 13% 10% 10% 12% 12% 11% 11% 12%

C FGHI HI I I KM OPQR OPR V e i oq s

Mean 0.91 0.76 1.05 0.67 0.73 0.82 0.93 1.06 1.23 0.84 0.98 0.87 0.92 0.80 0.97 0.98 0.86 1.00 0.98 0.88 1.00 0.98 0.87 0.88 0.83 0.89 0.87 1.01 0.89 0.90 0.97 0.89 0.86 0.95 0.92 0.92 0.95 0.91 0.83 0.90 0.95 0.74 1.15 0.90 1.01 0.87 0.81 0.81 0.95 0.93 0.78
B D DE DEFG DEFGH J NQ N N NQ g m p op rtu v y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - Famous individuals, celebrities or influencers should not be allowed to advertise on behalf of gambling companies

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly agree (2) 1563 925 629 633 103 86 103 292 180 137 223 114 178 161 146 122 250 336 649 564 127 201 81 37 327 334 306 323 260

37% 34% 45% 37% 30% 32% 25% 28% 29% 25% 29% 26% 30% 28% 26% 26% 31% 30% 36% 47% 36% 28% 34% 38% 37% 36% 36% 40% 37%

B EGH G JLP J JLOP J JKLNOP JLOP IJKLMNOPQR IJKLMNOPQR

S

V *

Tend to agree (1) 1140 795 331 487 95 72 141 308 187 176 232 144 193 183 179 152 248 328 512 281 110 210 78 28 252 263 237 206 176

27% 29% 24% 28% 28% 27% 34% 30% 31% 32% 30% 33% 32% 32% 33% 32% 31% 29% 28% 23% 31% 29% 33% 28% 28% 28% 28% 26% 25%

C DH T T T T RT T RT T T T T *

Neither agree nor disagree (0) 855 578 259 336 76 60 106 242 144 147 179 118 139 136 138 117 180 257 367 201 69 173 50 16 178 185 178 162 145

20% 21% 18% 20% 22% 22% 25% 24% 23% 26% 23% 27% 23% 24% 25% 25% 22% 23% 20% 17% 19% 24% 21% 16% 20% 20% 21% 20% 21%

D D T IKMQRST T IKMQRST T T QST T T T T *

Tend to disagree (-1) 312 232 75 121 36 33 42 110 65 61 90 42 56 61 52 52 77 117 136 53 30 81 19 10 65 76 63 50 56

7% 8% 5% 7% 10% 12% 10% 11% 11% 11% 12% 10% 9% 11% 9% 11% 10% 11% 8% 4% 9% 11% 8% 11% 7% 8% 7% 6% 8%

C D D D ST ST MOQST T T ST T ST T ST T *

Strongly disagree (-2) 153 113 39 70 18 11 14 43 22 23 32 15 21 17 19 14 22 44 71 36 12 29 6 4 31 26 33 32 30

4% 4% 3% 4% 5% 4% 3% 4% 4% 4% 4% 3% 4% 3% 3% 3% 3% 4% 4% 3% 3% 4% 3% 4% 3% 3% 4% 4% 4%

C NPQ NQ Q *

Don’t know 183 102 71 69 12 9 12 32 15 11 23 10 15 14 15 15 24 33 67 72 5 22 2 3 38 49 30 29 32

4% 4% 5% 4% 3% 3% 3% 3% 2% 2% 3% 2% 2% 2% 3% 3% 3% 3% 4% 6% 1% 3% 1% 3% 4% 5% 3% 4% 5%

B J JL J IJKLMNOPQR

S

*

NET: AGREE 2704 1720 960 1121 198 158 244 600 367 313 456 258 371 344 325 274 499 664 1161 845 237 411 159 64 579 597 543 528 436

64% 63% 68% 65% 58% 58% 58% 58% 60% 56% 58% 58% 62% 60% 59% 58% 62% 60% 64% 70% 67% 57% 67% 66% 65% 64% 64% 66% 62%

B EFGH J JKLP J JKLOPR J JKLOPR IJKLMNOPQR

S

V *

NET: DISAGREE 466 345 113 191 54 43 56 154 87 85 122 57 77 78 71 66 99 162 207 89 42 111 26 14 96 102 95 82 86

11% 13% 8% 11% 16% 16% 13% 15% 14% 15% 16% 13% 13% 14% 13% 14% 12% 14% 11% 7% 12% 15% 11% 15% 11% 11% 11% 10% 12%

C D D D T LMOQST LMOQST T T T T T T QST T *

Mean 0.91 0.83 1.08 0.91 0.70 0.72 0.68 0.70 0.73 0.63 0.69 0.69 0.77 0.74 0.71 0.69 0.81 0.73 0.88 1.13 0.89 0.68 0.89 0.88 0.91 0.91 0.88 0.95 0.87
B EFGH J JKLP J J IJKLNOPR J IJKLMNOPR IJKLMNOPQR

S

V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - Advertising about gambling brands / products should be banned during the watershed (i.e., before 9pm or after 5.30am) on TV

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly agree (2) 1715 785 901 169 247 280 313 347 360 454 539 318 403 671 311 84 1065 649 73 168 161 146 128 185 145 253 227 84 143 1441 274 491 463 631 129 350 471 427 319 147 1000 461 253 361 635 296 424 474 1241 1534 157

41% 38% 43% 28% 32% 38% 42% 48% 55% 40% 43% 37% 43% 37% 42% 39% 38% 45% 43% 36% 46% 39% 40% 45% 40% 43% 38% 42% 40% 40% 42% 41% 39% 42% 41% 41% 42% 42% 39% 38% 42% 35% 50% 44% 45% 35% 37% 35% 43% 42% 32%

B DE DE DEFG DEFGH L L N N NQ Ta Ta T p op tu tu v y

Tend to agree (1) 1294 608 678 182 251 243 229 208 181 385 392 280 237 576 231 83 890 404 59 160 110 114 107 117 107 190 167 57 106 1070 224 372 365 472 85 251 359 323 251 109 759 400 135 217 433 299 345 444 850 1145 136

31% 30% 32% 30% 33% 33% 31% 29% 28% 33% 31% 32% 25% 32% 31% 38% 32% 28% 35% 34% 31% 30% 34% 29% 30% 32% 28% 29% 30% 30% 35% 31% 30% 32% 27% 30% 32% 32% 31% 28% 32% 30% 27% 26% 31% 36% 31% 33% 30% 31% 28%

I M M M R R R a d q r rsu w

Neither agree nor disagree (0) 756 413 340 166 166 126 126 103 69 188 197 187 184 358 130 33 521 234 26 85 45 76 50 64 73 89 132 42 75 661 95 218 239 235 63 151 190 172 164 79 393 290 73 134 224 158 240 286 470 624 122

18% 20% 16% 28% 22% 17% 17% 14% 11% 16% 16% 22% 20% 20% 17% 15% 19% 16% 15% 18% 13% 20% 16% 16% 20% 15% 22% 21% 21% 19% 15% 18% 20% 16% 20% 18% 17% 17% 20% 21% 17% 22% 15% 16% 16% 19% 21% 21% 16% 17% 25%

C EFGHI FGHI I I JK JK R U U U UWXZ U UZ e h oq rs w x

Tend to disagree (-1) 194 116 71 42 57 32 25 23 14 67 51 32 44 113 23 7 143 51 5 29 14 20 13 17 13 29 32 9 13 170 24 42 53 80 19 32 47 45 54 16 101 76 16 37 47 44 66 73 121 159 34

5% 6% 3% 7% 7% 4% 3% 3% 2% 6% 4% 4% 5% 6% 3% 3% 5% 4% 3% 6% 4% 5% 4% 4% 4% 5% 5% 5% 4% 5% 4% 3% 4% 5% 6% 4% 4% 4% 7% 4% 4% 6% 3% 4% 3% 5% 6% 5% 4% 4% 7%

C GHI FGHI I OQR OR f jk q s s x

Strongly disagree (-2) 89 62 25 9 25 17 17 12 10 30 29 13 17 42 21 2 65 24 5 10 9 4 9 12 7 8 16 3 7 79 10 22 28 34 5 19 22 22 21 5 41 36 11 23 29 18 19 26 63 80 9

2% 3% 1% 1% 3% 2% 2% 2% 2% 3% 2% 2% 2% 2% 3% 1% 2% 2% 3% 2% 2% 1% 3% 3% 2% 1% 3% 1% 2% 2% 2% 2% 2% 2% 1% 2% 2% 2% 3% 1% 2% 3% 2% 3% 2% 2% 2% 2% 2% 2% 2%

C DI

Don’t know 160 71 83 33 22 31 33 26 15 26 51 36 46 52 31 7 90 71 1 17 14 18 11 15 16 22 27 4 17 140 20 55 48 41 16 46 43 30 13 29 72 72 17 52 50 22 37 40 121 126 28

4% 3% 4% 5% 3% 4% 4% 4% 2% 2% 4% 4% 5% 3% 4% 3% 3% 5% 1% 4% 4% 5% 3% 4% 4% 4% 4% 2% 5% 4% 3% 5% 4% 3% 5% 5% 4% 3% 2% 7% 3% 5% 3% 6% 4% 3% 3% 3% 4% 3% 6%

EI I J J J NQ S S S S h lm m klm o stu x

NET: AGREE 3008 1392 1579 351 498 523 542 555 540 839 931 598 640 1246 542 166 1955 1054 132 328 271 260 235 302 253 443 394 142 249 2511 498 863 828 1104 214 601 830 750 570 256 1759 862 387 577 1068 595 769 918 2090 2679 294

72% 68% 75% 58% 65% 72% 73% 77% 83% 73% 74% 69% 69% 69% 73% 77% 70% 73% 78% 70% 77% 69% 74% 74% 70% 75% 66% 71% 69% 71% 77% 72% 69% 74% 68% 71% 73% 74% 69% 67% 74% 65% 77% 70% 75% 71% 68% 68% 73% 73% 60%

B D DE DE DEF DEFGH M LM NQ N N TVac TVYac a a a d gi n n p p rtu v y

NET: DISAGREE 283 177 96 51 82 49 42 35 24 97 80 45 61 154 43 10 207 75 10 39 23 24 22 28 21 37 48 12 19 249 34 63 81 114 24 51 69 67 74 21 143 113 27 60 76 62 85 99 184 238 43

7% 9% 5% 8% 11% 7% 6% 5% 4% 8% 6% 5% 7% 9% 6% 4% 7% 5% 6% 8% 6% 6% 7% 7% 6% 6% 8% 6% 5% 7% 5% 5% 7% 8% 7% 6% 6% 7% 9% 5% 6% 8% 5% 7% 5% 7% 8% 7% 6% 6% 9%

C HI FGHI I L OQR R f jkn oq s

Mean 1.08 0.98 1.17 0.81 0.85 1.06 1.12 1.23 1.37 1.04 1.13 1.03 1.09 0.98 1.10 1.14 1.02 1.18 1.14 0.99 1.18 1.05 1.08 1.13 1.07 1.14 0.97 1.08 1.07 1.06 1.16 1.11 1.03 1.09 1.05 1.10 1.11 1.10 0.98 1.06 1.12 0.93 1.23 1.11 1.17 1.00 0.99 0.97 1.12 1.10 0.87
B DE DE DEFG DEFGH J NQ N N NQ Ta a Ta d m m m p op tu tu v y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - Advertising about gambling brands / products should be banned during the watershed (i.e., before 9pm or after 5.30am) on TV

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly agree (2) 1715 1022 676 726 107 83 106 296 175 143 225 119 185 166 146 128 251 344 747 607 121 209 75 36 353 367 354 345 280

41% 37% 48% 42% 32% 31% 25% 29% 28% 26% 29% 27% 31% 29% 26% 27% 31% 31% 41% 50% 34% 29% 32% 37% 40% 39% 42% 43% 40%

B EFGH J J JLOP J IJKLOP JKLOP IJKLMNOPQR IJKLMNOPQR

S

*

Tend to agree (1) 1294 906 381 525 127 101 153 381 230 198 293 162 216 207 200 173 291 395 567 317 126 263 96 28 272 294 249 232 234

31% 33% 27% 31% 37% 37% 37% 37% 38% 36% 38% 37% 36% 36% 36% 37% 36% 35% 31% 26% 36% 37% 41% 29% 31% 32% 29% 29% 34%

C D D D D ST T RST T T ST ST ST ST ST T *

Neither agree nor disagree (0) 756 519 218 297 65 59 98 222 135 136 163 103 130 126 130 108 167 238 313 172 65 157 40 21 178 161 166 135 111

18% 19% 16% 17% 19% 22% 24% 22% 22% 25% 21% 23% 22% 22% 24% 23% 21% 21% 17% 14% 19% 22% 17% 21% 20% 17% 20% 17% 16%

C D D ST KMQRST T ST ST ST KQST ST T ST T *

Tend to disagree (-1) 194 147 41 71 22 14 39 76 45 50 59 39 45 48 50 40 55 80 84 25 23 55 13 8 37 48 35 41 30

5% 5% 3% 4% 6% 5% 9% 7% 7% 9% 8% 9% 7% 8% 9% 8% 7% 7% 5% 2% 6% 8% 5% 9% 4% 5% 4% 5% 4%

C D D ST QRST ST ST ST ST MQRST ST ST ST T *

Strongly disagree (-2) 89 66 22 33 10 6 17 33 22 23 26 15 15 17 17 17 19 34 36 16 15 17 10 3 18 13 18 18 19

2% 2% 2% 2% 3% 2% 4% 3% 4% 4% 3% 3% 2% 3% 3% 4% 2% 3% 2% 1% 4% 2% 4% 3% 2% 1% 2% 2% 3%

D D MQST MNQST QT T T T MQT QT *

Don’t know 160 85 66 66 9 6 5 20 6 6 15 5 10 8 6 6 18 23 55 70 3 15 2 1 33 49 24 29 24

4% 3% 5% 4% 3% 2% 1% 2% 1% 1% 2% 1% 2% 1% 1% 1% 2% 2% 3% 6% 1% 2% 1% 1% 4% 5% 3% 4% 3%

B GH I I IJLNOP IJO IJLNOP IJKLMNOPQR

S

* a

NET: AGREE 3008 1928 1057 1251 234 185 259 677 405 341 518 280 402 373 346 301 542 739 1314 924 247 472 171 64 625 661 603 577 515

72% 70% 75% 73% 69% 68% 62% 66% 66% 61% 66% 63% 67% 65% 63% 64% 68% 66% 73% 77% 70% 66% 73% 66% 70% 71% 71% 72% 74%

B GH G J JO JLOP J JLOP JO IJKLMNOPQR IJKLMNOPQR

S

*

NET: DISAGREE 283 213 63 104 32 21 56 109 67 72 85 54 60 65 67 57 74 115 120 41 38 72 23 12 56 61 54 59 49

7% 8% 4% 6% 9% 8% 13% 11% 11% 13% 11% 12% 10% 11% 12% 12% 9% 10% 7% 3% 11% 10% 10% 12% 6% 7% 6% 7% 7%

C D DFH D ST IKMQRST QST MQST ST QST MQST MQST ST ST T *

Mean 1.08 1.00 1.23 1.11 0.90 0.91 0.70 0.82 0.81 0.71 0.82 0.76 0.87 0.81 0.75 0.76 0.89 0.85 1.09 1.30 0.90 0.85 0.91 0.88 1.05 1.08 1.08 1.09 1.08
B EFGH G G G J JO JLOP J IJKLNOP JLOP IJKLMNOPQR IJKLMNOPQR

S

*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - There should be more regulation around gambling advertising on social media

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly agree (2) 1764 808 927 197 249 300 325 347 346 497 526 343 398 683 325 93 1101 663 75 190 161 160 132 180 151 252 225 87 151 1487 278 488 483 664 129 358 487 434 345 141 1031 484 249 358 651 313 442 504 1260 1570 169

42% 39% 44% 33% 32% 41% 44% 48% 53% 43% 42% 40% 43% 38% 44% 43% 40% 46% 44% 41% 46% 42% 42% 44% 42% 43% 37% 43% 42% 42% 43% 41% 40% 44% 41% 42% 43% 43% 42% 36% 44% 36% 49% 44% 46% 37% 39% 38% 44% 43% 35%

B DE DE DEF DEFG NQ N NQ a g n p op t tu v y

Tend to agree (1) 1340 649 682 211 288 233 224 203 181 368 434 266 272 600 235 68 903 437 53 146 105 106 105 121 116 201 207 64 117 1135 205 378 352 517 92 248 352 338 274 129 752 454 133 233 426 295 386 452 888 1161 169

32% 32% 32% 35% 38% 32% 30% 28% 28% 32% 34% 31% 29% 33% 31% 32% 33% 30% 31% 31% 30% 28% 33% 30% 32% 34% 34% 32% 32% 32% 32% 32% 29% 35% 29% 29% 31% 33% 33% 33% 32% 34% 26% 28% 30% 35% 34% 34% 31% 32% 35%

HI FGHI M V g q q rs rs

Neither agree nor disagree (0) 669 360 304 130 135 121 109 105 70 170 183 156 160 309 117 33 458 211 31 80 37 65 56 66 58 86 105 35 49 577 92 208 228 180 53 146 178 153 120 71 353 234 82 114 208 155 192 256 413 564 96

16% 18% 14% 22% 18% 17% 15% 15% 11% 15% 15% 18% 17% 17% 16% 15% 17% 15% 18% 17% 11% 17% 18% 16% 16% 15% 17% 18% 14% 16% 14% 17% 19% 12% 17% 17% 16% 15% 15% 18% 15% 18% 16% 14% 15% 19% 17% 19% 14% 15% 20%

C FGHI I I I I U U U U U U U U h h h rs w x

Tend to disagree (-1) 166 99 63 28 49 24 30 18 17 50 38 43 34 104 18 7 129 36 4 16 13 19 7 19 12 22 29 10 14 142 24 38 48 60 20 32 43 40 37 14 96 57 12 37 48 30 50 60 106 141 23

4% 5% 3% 5% 6% 3% 4% 3% 3% 4% 3% 5% 4% 6% 2% 3% 5% 3% 2% 3% 4% 5% 2% 5% 3% 4% 5% 5% 4% 4% 4% 3% 4% 4% 6% 4% 4% 4% 4% 4% 4% 4% 2% 5% 3% 4% 4% 4% 4% 4% 5%

C FGHI OQR OR f

Strongly disagree (-2) 73 51 22 7 23 16 15 7 5 26 17 13 17 41 14 3 58 15 4 10 8 6 7 6 7 8 10 - 7 66 7 20 26 25 1 14 14 20 23 3 38 31 5 19 23 10 21 21 52 65 6

2% 2% 1% 1% 3% 2% 2% 1% 1% 2% 1% 1% 2% 2% 2% 2% 2% 1% 2% 2% 2% 2% 2% 1% 2% 1% 2% - 2% 2% 1% 2% 2% 2% * 2% 1% 2% 3% 1% 2% 2% 1% 2% 2% 1% 2% 2% 2% 2% 1%

C DHI I R R b b b kn

Don’t know 195 86 102 27 24 35 41 38 30 38 60 46 52 74 39 11 123 72 3 26 28 22 10 18 17 23 25 3 21 155 40 67 59 47 22 52 59 36 22 28 95 76 23 61 62 32 40 49 146 165 22

5% 4% 5% 5% 3% 5% 6% 5% 5% 3% 5% 5% 6% 4% 5% 5% 4% 5% 2% 6% 8% 6% 3% 4% 5% 4% 4% 2% 6% 4% 6% 6% 5% 3% 7% 6% 5% 4% 3% 7% 4% 6% 5% 7% 4% 4% 4% 4% 5% 5% 5%

E E J b SWXZab b b d h h h lm m lm o stu

NET: AGREE 3104 1457 1609 408 537 532 549 550 527 865 960 610 669 1284 560 161 2004 1100 128 336 266 266 237 301 268 452 432 151 268 2621 483 867 836 1181 221 605 839 772 620 269 1784 938 382 591 1077 608 828 956 2148 2731 338

74% 71% 77% 68% 70% 73% 74% 77% 81% 75% 76% 70% 72% 71% 75% 75% 72% 77% 76% 72% 76% 70% 75% 73% 74% 77% 72% 75% 75% 74% 75% 72% 70% 79% 70% 71% 74% 76% 75% 70% 75% 70% 76% 72% 76% 73% 73% 71% 75% 74% 70%

B D DE DEFGH L LM N NQ V fgi jn p p r v y

NET: DISAGREE 238 150 84 35 72 40 44 25 22 76 56 55 51 145 32 10 188 51 7 26 21 25 14 25 19 30 39 10 22 208 31 58 74 85 21 46 57 60 60 17 134 88 17 56 71 41 71 81 158 206 30

6% 7% 4% 6% 9% 6% 6% 4% 3% 7% 4% 6% 5% 8% 4% 5% 7% 4% 4% 6% 6% 7% 4% 6% 5% 5% 7% 5% 6% 6% 5% 5% 6% 6% 7% 5% 5% 6% 7% 4% 6% 7% 3% 7% 5% 5% 6% 6% 5% 6% 6%

C DFGHI HI K OQR OR k q q

Mean 1.14 1.05 1.22 0.98 0.93 1.12 1.16 1.27 1.37 1.13 1.18 1.08 1.14 1.03 1.18 1.18 1.08 1.25 1.16 1.11 1.23 1.11 1.13 1.15 1.14 1.17 1.06 1.15 1.15 1.13 1.19 1.13 1.07 1.20 1.11 1.13 1.17 1.14 1.10 1.09 1.16 1.03 1.27 1.15 1.21 1.08 1.08 1.05 1.18 1.15 1.02
B DE DE DEFG DEFG L NQ N NQ a a g p op tu v y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - There should be more regulation around gambling advertising on social media

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly agree (2) 1764 1047 706 724 121 83 119 323 182 157 244 125 190 186 159 133 273 373 741 631 132 231 78 46 378 379 346 343 302

42% 38% 50% 42% 35% 31% 28% 31% 30% 28% 31% 28% 32% 32% 29% 28% 34% 33% 41% 52% 37% 32% 33% 48% 42% 41% 41% 43% 43%

B EFGH J JLP IJLOP IJKLMOP IJKLOP IJKLMNOPQR IJKLMNOPQR

S

W*

Tend to agree (1) 1340 921 408 553 117 96 155 368 228 211 284 159 230 200 203 176 288 390 601 333 136 245 95 33 292 306 269 258 207

32% 34% 29% 32% 34% 36% 37% 36% 37% 38% 36% 36% 38% 35% 37% 37% 36% 35% 33% 28% 38% 34% 40% 34% 33% 33% 32% 32% 30%

C T T T T NRST T T T T T T *

Neither agree nor disagree (0) 669 477 170 266 66 59 85 211 124 118 149 95 111 113 114 96 149 218 283 133 54 151 45 7 132 148 146 130 107

16% 17% 12% 16% 20% 22% 20% 20% 20% 21% 19% 21% 18% 20% 21% 20% 19% 20% 16% 11% 15% 21% 19% 7% 15% 16% 17% 16% 15%

C D D D ST MQST ST MST T ST MST ST T ST T U X *

Tend to disagree (-1) 166 135 28 65 21 16 33 70 43 38 60 35 38 39 42 37 51 74 73 17 15 53 9 4 36 29 33 29 33

4% 5% 2% 4% 6% 6% 8% 7% 7% 7% 8% 8% 6% 7% 8% 8% 6% 7% 4% 1% 4% 7% 4% 4% 4% 3% 4% 4% 5%

C D D ST ST MQRST MST ST ST ST MST ST ST T *

Strongly disagree (-2) 73 55 16 32 7 4 13 24 19 15 17 11 15 15 16 11 19 25 31 16 10 15 6 3 17 15 13 13 15

2% 2% 1% 2% 2% 1% 3% 2% 3% 3% 2% 3% 3% 3% 3% 2% 2% 2% 2% 1% 3% 2% 3% 3% 2% 2% 2% 2% 2%

C KT T *

Don’t know 195 110 76 77 8 12 13 33 18 17 27 17 18 19 16 20 22 35 74 76 6 21 3 3 36 55 39 28 35

5% 4% 5% 4% 2% 4% 3% 3% 3% 3% 3% 4% 3% 3% 3% 4% 3% 3% 4% 6% 2% 3% 1% 3% 4% 6% 5% 3% 5%

B IOQ IJKMNOQRS * b

NET: AGREE 3104 1967 1114 1277 237 180 274 691 410 368 528 284 420 385 362 309 561 763 1342 965 267 476 173 80 670 685 614 601 508

74% 72% 79% 74% 70% 67% 65% 67% 67% 66% 68% 64% 70% 67% 66% 65% 70% 68% 74% 80% 76% 66% 73% 82% 75% 73% 73% 75% 73%

B FGH IJLOP L IJLOP L IJKLMNOPQR IJKLMNOPQR

S

V *

NET: DISAGREE 238 191 44 97 28 19 46 94 61 53 77 47 53 54 58 48 69 99 103 33 25 68 15 7 53 44 47 42 49

6% 7% 3% 6% 8% 7% 11% 9% 10% 10% 10% 11% 9% 9% 11% 10% 9% 9% 6% 3% 7% 9% 6% 8% 6% 5% 6% 5% 7%

C D D ST ST ST ST ST ST MQST ST ST ST T *

Mean 1.14 1.05 1.33 1.14 0.97 0.93 0.82 0.90 0.86 0.85 0.90 0.82 0.93 0.91 0.84 0.84 0.96 0.94 1.13 1.37 1.05 0.90 0.99 1.22 1.14 1.15 1.11 1.15 1.12
B EFGH IJLOP LOP IJKLOP IJLOP IJKLMNOPQR IJKLMNOPQR

S

V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - There should be more regulation around gambling-related content (e.g., content marketing such as gambling GIFs and memes, videos/streams of people gambling) on social media

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly agree (2) 1605 721 860 167 230 276 306 297 327 447 471 311 376 618 306 86 1011 594 73 166 152 144 116 167 133 235 210 78 131 1347 258 465 430 601 108 319 439 404 301 142 931 432 241 319 595 285 406 461 1143 1431 155

38% 35% 41% 28% 30% 38% 41% 41% 50% 39% 37% 36% 40% 34% 41% 40% 36% 41% 43% 35% 43% 38% 36% 41% 37% 40% 35% 39% 36% 38% 40% 39% 36% 40% 34% 38% 39% 40% 37% 37% 39% 32% 48% 39% 42% 34% 36% 34% 40% 39% 32%

B DE DE DE DEFGH NQ N NQ Ta g p op tu v y

Tend to agree (1) 1339 653 675 206 269 240 226 214 184 387 423 270 259 605 215 69 889 450 51 160 111 105 107 123 125 200 183 64 110 1126 213 363 359 519 98 242 352 337 291 116 772 437 130 237 426 302 373 459 880 1159 166

32% 32% 32% 34% 35% 33% 30% 30% 28% 34% 34% 31% 28% 33% 29% 32% 32% 31% 30% 34% 32% 28% 34% 30% 34% 34% 31% 32% 31% 32% 33% 30% 30% 35% 31% 29% 31% 33% 35% 30% 33% 33% 26% 29% 30% 36% 33% 34% 31% 32% 34%

I HI M M OQ O fg j q q rs w

Neither agree nor disagree (0) 750 403 340 141 152 127 125 113 91 176 209 182 182 337 154 42 533 216 32 89 38 68 61 66 65 97 133 30 70 649 101 227 244 211 68 168 206 174 131 71 389 275 85 137 230 164 219 267 483 634 108

18% 20% 16% 23% 20% 17% 17% 16% 14% 15% 17% 21% 20% 19% 21% 20% 19% 15% 19% 19% 11% 18% 19% 16% 18% 17% 22% 15% 19% 18% 16% 19% 20% 14% 21% 20% 18% 17% 16% 19% 16% 21% 17% 17% 16% 20% 19% 20% 17% 17% 22%

C FGHI HI JK J R R R U U U U U U U UXZb U h h h m o s w x

Tend to disagree (-1) 213 119 92 44 58 33 32 33 13 66 66 44 37 135 17 5 158 56 6 20 21 29 13 28 12 21 34 16 13 182 32 56 70 70 17 42 59 44 53 16 114 87 13 46 65 44 58 71 142 187 25

5% 6% 4% 7% 8% 5% 4% 5% 2% 6% 5% 5% 4% 7% 2% 2% 6% 4% 4% 4% 6% 8% 4% 7% 3% 4% 6% 8% 4% 5% 5% 5% 6% 5% 5% 5% 5% 4% 6% 4% 5% 7% 3% 6% 5% 5% 5% 5% 5% 5% 5%

FGHI FGHI I I I OPQR OPR TYZc YZ TYZc q oq

Strongly disagree (-2) 94 66 25 18 29 14 15 10 8 33 31 10 20 48 17 2 67 27 4 8 7 9 7 9 9 11 16 6 8 87 8 19 32 36 7 22 21 25 25 1 54 30 9 21 34 6 33 32 62 79 12

2% 3% 1% 3% 4% 2% 2% 1% 1% 3% 2% 1% 2% 3% 2% 1% 2% 2% 2% 2% 2% 2% 2% 2% 3% 2% 3% 3% 2% 2% 1% 2% 3% 2% 2% 3% 2% 2% 3% * 2% 2% 2% 2% 2% 1% 3% 2% 2% 2% 2%

C FGHI L n n n t t t

Don’t know 206 92 108 24 29 38 39 52 25 41 59 50 57 67 38 11 116 91 3 26 22 22 13 17 18 26 26 6 27 172 35 70 62 56 19 57 55 37 20 38 105 75 26 62 67 34 43 52 155 177 21

5% 4% 5% 4% 4% 5% 5% 7% 4% 4% 5% 6% 6% 4% 5% 5% 4% 6% 2% 6% 6% 6% 4% 4% 5% 4% 4% 3% 8% 5% 5% 6% 5% 4% 6% 7% 5% 4% 2% 10% 4% 6% 5% 8% 5% 4% 4% 4% 5% 5% 4%

DEI J J NQ S S S SXab h lm m klm stu v

NET: AGREE 2943 1374 1535 374 500 516 532 511 511 834 894 581 634 1223 521 155 1900 1044 124 325 264 250 222 290 257 435 393 142 242 2473 471 827 789 1120 207 561 791 741 592 258 1704 869 371 557 1022 587 778 920 2023 2589 321

70% 67% 73% 62% 65% 71% 72% 71% 79% 73% 71% 67% 68% 68% 70% 72% 68% 73% 73% 69% 75% 66% 70% 71% 71% 74% 65% 71% 67% 69% 73% 69% 66% 75% 65% 66% 70% 73% 72% 67% 72% 65% 73% 68% 72% 70% 69% 69% 71% 71% 66%

B DE DE DE DEFGH LM NQ Vac Vac fgi j j p p r y

NET: DISAGREE 308 184 117 62 87 47 47 42 21 99 97 54 57 183 35 7 225 83 10 28 28 38 20 37 22 32 49 23 21 268 39 76 102 106 24 63 80 68 78 18 168 117 22 67 99 50 91 104 204 267 36

7% 9% 6% 10% 11% 7% 6% 6% 3% 9% 8% 6% 6% 10% 5% 3% 8% 6% 6% 6% 8% 10% 6% 9% 6% 5% 8% 11% 6% 8% 6% 6% 9% 7% 8% 7% 7% 7% 9% 5% 7% 9% 4% 8% 7% 6% 8% 8% 7% 7% 7%

C FGHI FGHI I I I M OPQR OPR TZ Z TYZc ln q q

Mean 1.04 0.94 1.13 0.80 0.83 1.06 1.10 1.14 1.30 1.04 1.03 1.01 1.07 0.92 1.09 1.13 0.99 1.14 1.10 1.03 1.15 0.98 1.02 1.05 1.04 1.11 0.94 0.98 1.03 1.02 1.12 1.06 0.96 1.10 0.95 1.00 1.05 1.07 0.99 1.10 1.07 0.91 1.21 1.04 1.10 1.02 0.97 0.97 1.07 1.05 0.92
B DE DE DE DEFGH NQ NQ N NQ Va a d g gi p op u v y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

91



Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (ALL ADULTS) - There should be more regulation around gambling-related content (e.g., content marketing such as gambling GIFs and memes, videos/streams of people gambling) on social media

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly agree (2) 1605 943 650 658 98 95 92 286 168 139 216 108 164 146 141 110 243 326 669 594 109 206 66 38 344 343 317 320 265

38% 34% 46% 38% 29% 35% 22% 28% 27% 25% 28% 25% 27% 25% 26% 23% 30% 29% 37% 49% 31% 29% 28% 39% 39% 37% 37% 40% 38%

B EGH G GH G P P P IJKLMNOP JLNOP IJKLMNOPQR IJKLMNOPQR

S

*

Tend to agree (1) 1339 914 412 544 133 85 151 370 207 190 278 158 223 201 191 171 285 393 591 337 132 248 95 30 281 295 264 254 233

32% 33% 29% 32% 39% 31% 36% 36% 34% 34% 36% 36% 37% 35% 35% 36% 36% 35% 33% 28% 37% 35% 40% 30% 32% 32% 31% 32% 33%

C D D T T T T IT T T T T T T *

Neither agree nor disagree (0) 750 524 209 309 69 53 93 215 127 128 163 99 121 124 118 100 159 230 335 152 66 157 46 15 162 172 160 136 116

18% 19% 15% 18% 20% 20% 22% 21% 21% 23% 21% 22% 20% 22% 21% 21% 20% 21% 19% 13% 19% 22% 20% 15% 18% 18% 19% 17% 17%

C T MQST T T T T T T T T T *

Tend to disagree (-1) 213 177 32 84 23 18 51 93 70 62 73 46 59 59 62 54 67 98 92 21 32 63 20 10 49 47 48 25 39

5% 6% 2% 5% 7% 7% 12% 9% 11% 11% 9% 10% 10% 10% 11% 11% 8% 9% 5% 2% 9% 9% 9% 10% 6% 5% 6% 3% 6%

C DEFH D KQRST QRST ST ST ST QST KQRST QRST ST ST T * b b b

Strongly disagree (-2) 94 70 21 35 6 11 18 35 24 24 27 20 22 24 23 21 25 37 36 20 13 19 9 4 19 14 18 27 15

2% 3% 1% 2% 2% 4% 4% 3% 4% 4% 4% 4% 4% 4% 4% 4% 3% 3% 2% 2% 4% 3% 4% 5% 2% 2% 2% 3% 2%

C D D ST QST ST QST ST QST QST QST T ST * Z

Don’t know 206 117 79 87 10 8 13 31 17 13 23 11 13 18 14 16 23 32 79 82 1 24 - 1 35 61 39 38 30

5% 4% 6% 5% 3% 3% 3% 3% 3% 2% 3% 2% 2% 3% 3% 3% 3% 3% 4% 7% * 3% - 1% 4% 7% 5% 5% 4%

H M M JMR IJKLMNOPQR

S

U * Y

NET: AGREE 2943 1857 1062 1202 232 180 244 655 375 329 494 267 387 347 332 281 528 719 1260 932 241 453 161 67 625 639 581 574 497

70% 68% 76% 70% 68% 67% 58% 64% 61% 59% 63% 60% 64% 61% 60% 60% 66% 64% 70% 77% 68% 63% 68% 69% 70% 68% 69% 72% 71%

B GH G G G JP IJLNOP IJKLNOP IJLNOP IJKLMNOPR IJKLMNOPQR

S

*

NET: DISAGREE 308 247 53 119 30 29 69 128 93 86 100 66 81 84 86 75 92 135 128 41 45 82 29 15 68 61 66 52 55

7% 9% 4% 7% 9% 11% 16% 12% 15% 15% 13% 15% 14% 15% 16% 16% 11% 12% 7% 3% 13% 12% 12% 15% 8% 7% 8% 7% 8%

C D DEH DE KQRST KQRST ST QRST QST QRST KQRST KMQRST ST ST T *

Mean 1.04 0.95 1.24 1.05 0.89 0.90 0.62 0.78 0.72 0.66 0.77 0.67 0.76 0.69 0.68 0.65 0.84 0.81 1.02 1.30 0.83 0.80 0.80 0.89 1.03 1.04 1.01 1.07 1.04
B EFGH GH G G JLNOP JLNOP IJKLMNOP IJLNOP IJKLMNOPQR IJKLMNOPQR

S

*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12. To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - Summary

All those who have EVER had a problem with gambling

Q12. To what extent do you agree or disagree with each of the following statements about 

adverts promoting gambling brands / products. (ALL ADULTS)

There are 

too many 

advertise

ments 

about 

gambling 

around in 

general

All 

advertisin

g about 

gambling 

should be 

banned

I worry 

about the 

impact of 

advertise

ments 

about 

gambling 

on 

children 

and young 

people

The 

amount of 

gambling 

advertise

ments 

found 

everywher

e makes it 

seem 

“harmless

” to 

children 

and young 

people

Famous 

individuals

, 

celebrities 

or 

influencer

s should 

not be 

allowed to 

advertise 

on behalf 

of 

gambling 

companies

Advertisin

g about 

gambling 

brands / 

products 

should be 

banned 

during the 

watershed 

(i.e., 

before 

9pm or 

after 

5.30am) 

on TV

There 

should be 

more 

regulation 

around 

gambling 

advertisin

g on social 

media

There 

should be 

more 

regulation 

around 

gambling-

related 

content 

(e.g., 

content 

marketing 

such as 

gambling 

GIFs and 

memes, 

videos/str

eams of 

people 

gambling) 

on social 

media

(A) (B) (C) (D) (E) (F) (G) (H)

Unweighted base 1083 1083 1083 1083 1083 1083 1083 1083

Weighted base 1115 1115 1115 1115 1115 1115 1115 1115

Strongly agree (2) 334 233 326 306 336 344 373 326

30% 21% 29% 27% 30% 31% 33% 29%

B B B B BD ABCDEH B

Tend to agree (1) 377 276 414 386 328 395 390 393

34% 25% 37% 35% 29% 35% 35% 35%

BE BE BE B BE BE BE

Neither agree nor disagree (0) 239 307 218 220 257 238 218 230

21% 28% 20% 20% 23% 21% 20% 21%

ACDEFGH CDG

Tend to disagree (-1) 99 188 92 114 117 80 74 98

9% 17% 8% 10% 11% 7% 7% 9%

G ACDEFGH FG FG G

Strongly disagree (-2) 37 83 40 59 44 34 25 37

3% 7% 4% 5% 4% 3% 2% 3%

ACDEFGH G AFGH G

Don’t know 29 28 26 31 33 23 35 32

3% 3% 2% 3% 3% 2% 3% 3%

NET: AGREE 711 509 740 692 664 739 763 719

64% 46% 66% 62% 60% 66% 68% 64%

BE BDE B B BDE ABDEH BE

NET: DISAGREE 136 271 132 173 162 115 99 135

12% 24% 12% 15% 14% 10% 9% 12%

G ACDEFGH G ACFGH CFG G

Mean 0.80 0.36 0.82 0.71 0.73 0.85 0.94 0.81
BD BDE B B BDE ABCDEFH BD

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A/B/C/D/E/F/G/H   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E/F/G/H   Minimum Base: 30(**) Small Base: 100(*)
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23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - There are too many advertisements about gambling around in general

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly agree (2) 334 200 129 68 91 55 60 37 23 110 89 66 69 181 53 22 257 77 11 31 30 32 25 22 33 46 53 16 33 293 41 96 92 125 21 60 86 86 89 12 183 113 38 57 84 75 118 146 188 284 50

30% 28% 33% 24% 28% 25% 42% 36% 48% 27% 35% 25% 35% 28% 28% 34% 29% 35% 49% 24% 43% 27% 33% 25% 34% 29% 25% 35% 36% 30% 33% 32% 32% 28% 26% 29% 30% 31% 30% 26% 30% 27% 42% 34% 31% 29% 28% 27% 33% 31% 26%

DEF D* DEF* L * ** TVXa* * * * * * * * * op*

Tend to agree (1) 377 245 131 87 108 92 45 36 10 151 84 89 54 237 54 20 311 66 9 51 13 42 27 30 27 50 85 11 31 335 42 95 91 168 23 54 93 94 118 19 211 141 25 53 78 99 147 190 187 312 63

34% 34% 34% 31% 33% 42% 31% 34% 21% 37% 33% 34% 27% 37% 29% 31% 35% 30% 42% 40% 18% 35% 35% 34% 27% 31% 40% 23% 34% 34% 34% 31% 31% 38% 29% 26% 33% 34% 40% 41% 35% 34% 28% 31% 29% 38% 35% 35% 32% 34% 33%

DEGI * * M Q * ** U * U U* U* * UYb * U* * * j * *

Neither agree nor disagree (0) 239 167 68 68 65 48 25 23 11 80 48 68 43 131 47 15 193 46 1 30 13 22 14 26 23 36 45 12 18 214 25 64 66 90 19 42 68 62 55 13 131 93 15 31 63 54 91 126 113 186 52

21% 23% 18% 24% 20% 22% 17% 22% 22% 20% 19% 26% 21% 20% 25% 23% 22% 21% 3% 24% 18% 18% 19% 30% 23% 23% 21% 25% 19% 22% 20% 21% 23% 20% 23% 20% 24% 22% 18% 28% 22% 22% 16% 18% 24% 21% 22% 24% 20% 20% 27%

C * * * ** * * * * * * * * * *

Tend to disagree (-1) 99 65 33 34 36 15 6 3 4 34 22 23 20 63 14 6 82 17 1 11 5 13 8 6 12 19 12 5 6 89 10 28 29 33 8 23 27 25 24 1 53 39 7 13 24 24 39 50 49 85 14

9% 9% 9% 12% 11% 7% 4% 3% 9% 8% 9% 9% 10% 10% 7% 9% 9% 8% 3% 9% 7% 11% 10% 7% 12% 12% 5% 10% 6% 9% 8% 9% 10% 8% 11% 11% 9% 9% 8% 2% 9% 9% 7% 8% 9% 9% 9% 9% 8% 9% 7%

GH GH * * * ** * * * * a * * * * * *

Strongly disagree (-2) 37 24 12 10 14 6 5 2 - 17 7 7 6 18 11 - 29 8 - 3 3 6 2 4 2 3 10 - 4 34 3 13 4 15 4 15 6 8 8 1 15 18 4 6 10 9 13 14 23 28 8

3% 3% 3% 4% 4% 3% 3% 2% - 4% 3% 3% 3% 3% 6% - 3% 4% - 2% 5% 5% 3% 5% 2% 2% 5% - 4% 3% 3% 4% 1% 3% 5% 7% 2% 3% 3% 3% 3% 4% 4% 3% 4% 3% 3% 3% 4% 3% 4%

* * * ** * * * * * * * * klm * *

Don’t know 29 14 13 10 10 3 3 3 - 10 5 6 8 12 8 2 22 7 1 1 6 3 - - 1 6 7 3 - 26 3 6 8 10 5 14 5 5 5 - 13 14 2 9 8 2 9 11 18 24 5

3% 2% 3% 4% 3% 1% 2% 3% - 3% 2% 2% 4% 2% 4% 3% 2% 3% 4% 1% 9% 3% - - 1% 4% 3% 7% - 3% 2% 2% 3% 2% 6% 7% 2% 2% 2% - 2% 3% 2% 5% 3% 1% 2% 2% 3% 3% 2%

* * * ** TWXYc* * * * TWXc* * * * klm * * t

NET: AGREE 711 445 260 155 199 146 104 73 34 260 173 155 122 418 107 43 568 143 20 82 43 74 53 52 60 96 138 27 65 628 83 191 183 293 44 114 179 180 207 30 394 254 63 110 162 174 266 336 375 596 113

64% 62% 67% 56% 61% 67% 73% 70% 69% 65% 68% 60% 62% 65% 57% 65% 63% 65% 90% 64% 61% 62% 68% 59% 61% 60% 66% 58% 70% 63% 67% 63% 63% 66% 55% 55% 63% 64% 69% 67% 65% 61% 70% 65% 60% 66% 64% 62% 65% 65% 59%

D DE D* * * ** * * * * * * * * j * *

NET: DISAGREE 136 89 45 45 50 21 10 5 4 51 29 30 26 81 25 6 112 25 1 14 9 20 10 10 14 22 21 5 10 123 13 41 34 49 13 37 33 33 31 2 69 57 10 18 34 33 51 64 72 113 22

12% 12% 12% 16% 16% 10% 7% 5% 9% 13% 11% 12% 13% 13% 13% 9% 12% 11% 3% 11% 12% 17% 13% 12% 14% 14% 10% 10% 11% 12% 10% 14% 12% 11% 16% 18% 11% 12% 11% 5% 11% 14% 11% 11% 13% 12% 12% 12% 12% 12% 12%

GH GH * * * ** * * * * * * * * mn * *

Mean 0.80 0.76 0.89 0.62 0.72 0.80 1.07 1.02 1.08 0.77 0.90 0.72 0.83 0.79 0.70 0.92 0.78 0.88 1.41 0.76 0.95 0.69 0.85 0.67 0.81 0.76 0.79 0.88 0.91 0.79 0.89 0.78 0.84 0.82 0.64 0.63 0.81 0.82 0.88 0.85 0.83 0.72 0.99 0.90 0.78 0.79 0.79 0.77 0.84 0.83 0.71
DEF DE* D* * ** * * * * * * * * * j * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - There are too many advertisements about gambling around in general

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly agree (2) 334 307 23 21 96 87 103 286 171 149 233 114 185 164 144 124 248 334 - - 117 203 68 44 76 74 71 64 49

30% 29% 60% 53% 28% 32% 25% 28% 28% 27% 30% 26% 31% 29% 26% 26% 31% 30% - - 33% 28% 29% 45% 29% 30% 31% 34% 27%

B* EFGH* JLOP IJLOP IJLOP JLOP W*

Tend to agree (1) 377 366 9 9 130 81 146 357 214 193 262 155 202 196 190 165 264 377 - - 113 253 82 26 91 85 68 69 60

34% 34% 24% 22% 38% 30% 35% 35% 35% 35% 34% 35% 34% 34% 35% 35% 33% 34% - - 32% 35% 35% 27% 35% 34% 30% 36% 33%

* * *

Neither agree nor disagree (0) 239 234 4 4 73 69 88 230 131 120 162 91 123 120 118 99 169 239 - - 73 158 51 18 52 52 56 29 45

21% 22% 9% 11% 22% 25% 21% 22% 21% 22% 21% 21% 20% 21% 21% 21% 21% 21% - - 21% 22% 22% 18% 20% 21% 25% 15% 25%

* * * b b

Tend to disagree (-1) 99 97 2 3 22 17 54 93 62 57 79 53 62 60 62 52 74 99 - - 35 59 26 7 25 20 17 22 15

9% 9% 5% 9% 6% 6% 13% 9% 10% 10% 10% 12% 10% 11% 11% 11% 9% 9% - - 10% 8% 11% 7% 10% 8% 7% 12% 8%

* * EFH E R QR QR R *

Strongly disagree (-2) 37 37 - 2 11 8 17 36 24 22 27 16 17 16 20 20 26 37 - - 11 24 7 3 9 6 10 5 7

3% 3% - 4% 3% 3% 4% 3% 4% 4% 3% 4% 3% 3% 4% 4% 3% 3% - - 3% 3% 3% 3% 3% 3% 4% 3% 4%

* * M M MN *

Don’t know 29 27 1 * 8 8 10 26 11 14 17 13 13 15 15 12 20 29 - - 2 20 2 - 7 11 5 2 4

3% 3% 1% 1% 2% 3% 2% 3% 2% 3% 2% 3% 2% 3% 3% 2% 2% 3% - - * 3% 1% - 3% 4% 2% 1% 2%

* * I U * b

NET: AGREE 711 673 32 29 226 168 249 643 385 342 495 269 387 361 334 289 512 711 - - 231 456 150 70 167 159 139 134 108

64% 63% 84% 75% 66% 62% 60% 63% 63% 61% 63% 61% 64% 63% 61% 61% 64% 64% - - 66% 64% 64% 72% 64% 64% 61% 70% 60%

B* * LOP O *

NET: DISAGREE 136 134 2 5 33 26 71 129 86 80 106 69 79 77 82 73 100 136 - - 47 82 33 10 33 26 27 27 22

12% 13% 5% 13% 10% 9% 17% 13% 14% 14% 14% 16% 13% 13% 15% 15% 12% 12% - - 13% 11% 14% 10% 13% 11% 12% 14% 12%

* * EFH MQR QR MQR *

Mean 0.80 0.78 1.40 1.12 0.84 0.84 0.65 0.76 0.74 0.72 0.78 0.70 0.81 0.78 0.70 0.70 0.81 0.80 - - 0.83 0.79 0.75 1.04 0.79 0.85 0.78 0.87 0.73
B* G* G G G LOP IJLOP LOP IJLOP JLOP W*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - All advertising about gambling should be banned

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly agree (2) 233 141 87 45 64 45 37 27 15 86 51 53 43 141 35 13 189 45 6 23 21 28 14 17 18 26 49 8 21 217 17 66 53 93 21 43 57 53 75 5 130 73 30 37 61 51 85 119 114 202 32

21% 20% 23% 16% 20% 21% 26% 26% 32% 21% 20% 20% 22% 22% 19% 19% 21% 20% 27% 18% 30% 24% 18% 20% 19% 16% 23% 17% 23% 22% 14% 22% 18% 21% 27% 21% 20% 19% 25% 12% 21% 17% 34% 22% 23% 19% 20% 22% 20% 22% 17%

D * D* * ** Z* * * * * * * * * op*

Tend to agree (1) 276 179 97 70 87 56 31 24 8 116 75 54 30 172 42 19 233 42 6 27 14 21 24 16 27 43 58 13 27 247 28 61 79 124 12 42 77 75 74 8 152 106 18 41 64 70 101 139 137 226 49

25% 25% 25% 25% 27% 26% 21% 23% 16% 29% 30% 21% 15% 27% 22% 29% 26% 19% 26% 21% 20% 18% 31% 17% 27% 27% 27% 27% 29% 25% 23% 20% 27% 28% 15% 20% 27% 27% 25% 17% 25% 25% 20% 24% 24% 27% 24% 26% 24% 25% 26%

* * LM M R * R ** * VX* * * * * * fi * * *

Neither agree nor disagree (0) 307 193 112 93 81 59 34 28 12 93 68 82 64 161 59 21 241 66 3 33 18 31 19 29 30 41 64 14 24 269 38 94 80 109 25 71 68 82 69 17 160 130 17 49 66 63 128 143 164 239 67

28% 27% 29% 33% 25% 27% 24% 27% 24% 23% 27% 32% 32% 25% 32% 32% 27% 30% 14% 26% 25% 26% 25% 33% 31% 25% 30% 30% 26% 27% 31% 31% 27% 25% 31% 34% 24% 29% 23% 38% 26% 31% 19% 29% 25% 24% 31% 27% 28% 26% 35%

E * * J J * N ** * * * * * * * * km m* q * x

Tend to disagree (-1) 188 129 55 46 52 38 26 20 7 68 40 42 39 114 26 6 145 43 5 36 9 26 13 14 15 29 24 8 11 161 27 51 49 76 12 24 52 45 56 11 109 68 11 24 55 48 62 84 105 156 33

17% 18% 14% 17% 16% 17% 18% 19% 14% 17% 16% 16% 19% 18% 14% 8% 16% 19% 22% 28% 13% 22% 16% 16% 15% 18% 11% 16% 12% 16% 22% 17% 17% 17% 15% 11% 18% 16% 19% 24% 18% 16% 12% 14% 21% 18% 15% 16% 18% 17% 17%

* * * ** UYac * a * * * * * * * j j* *

Strongly disagree (-2) 83 61 20 22 28 15 10 3 4 32 15 18 18 41 18 4 64 19 1 4 4 11 6 11 9 15 10 4 8 71 12 22 25 28 7 16 23 22 19 2 37 34 12 13 15 22 33 39 44 73 8

7% 8% 5% 8% 9% 7% 7% 3% 9% 8% 6% 7% 9% 6% 10% 7% 7% 9% 3% 3% 6% 9% 8% 12% 9% 9% 5% 8% 8% 7% 10% 7% 9% 6% 9% 8% 8% 8% 6% 5% 6% 8% 13% 8% 6% 8% 8% 7% 8% 8% 4%

* * * ** * T * Ta* * T * * * * * o*

Don’t know 28 12 15 2 12 5 4 2 3 7 6 11 4 13 7 2 22 6 2 5 4 1 1 2 - 7 6 1 1 27 2 9 4 12 3 12 7 3 5 2 18 8 2 5 6 9 8 14 14 25 3

3% 2% 4% 1% 4% 2% 3% 2% 5% 2% 2% 4% 2% 2% 4% 4% 2% 3% 8% 4% 5% 1% 1% 2% - 5% 3% 1% 1% 3% 1% 3% 2% 3% 3% 6% 3% 1% 2% 3% 3% 2% 3% 3% 2% 3% 2% 3% 2% 3% 2%

B D * D* * ** Y* * * * * * * * lm * *

NET: AGREE 509 320 184 115 151 101 67 51 23 202 126 107 74 313 77 32 422 87 12 51 35 50 39 33 45 69 107 21 49 464 45 126 132 217 34 85 135 127 149 13 282 179 48 77 125 120 186 258 251 427 81

46% 45% 48% 41% 47% 47% 47% 49% 48% 50% 50% 41% 37% 49% 41% 49% 47% 39% 53% 40% 50% 42% 50% 37% 46% 43% 51% 44% 53% 47% 36% 42% 46% 49% 42% 41% 47% 46% 50% 29% 47% 43% 53% 46% 47% 46% 45% 48% 44% 46% 42%

* * LM M R * R ** * * * * * * * * n n * *

NET: DISAGREE 271 190 75 68 80 52 37 23 11 100 55 60 57 155 44 10 209 62 5 39 14 37 19 25 24 44 34 12 19 232 39 73 74 104 20 40 75 68 75 13 146 102 23 36 70 70 95 122 149 229 41

24% 27% 19% 24% 25% 24% 26% 22% 23% 25% 21% 23% 28% 24% 23% 15% 23% 28% 25% 31% 19% 31% 24% 28% 24% 27% 16% 25% 20% 23% 32% 24% 26% 24% 24% 19% 26% 24% 25% 29% 24% 24% 25% 22% 26% 27% 23% 23% 26% 25% 21%

C * * * ** a * a * a* * a * * * * * *

Mean 0.36 0.30 0.47 0.25 0.34 0.37 0.41 0.50 0.51 0.40 0.43 0.33 0.22 0.41 0.28 0.48 0.39 0.23 0.55 0.25 0.57 0.26 0.36 0.17 0.31 0.24 0.54 0.29 0.48 0.39 0.08 0.33 0.30 0.41 0.36 0.37 0.34 0.33 0.44 0.08 0.39 0.28 0.50 0.40 0.39 0.31 0.35 0.41 0.31 0.37 0.34
B * * * ** * * * * TXZ * * e * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - All advertising about gambling should be banned

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly agree (2) 233 219 13 9 57 55 97 209 130 124 174 107 135 121 122 110 180 233 - - 95 128 62 31 53 47 38 49 43

21% 20% 35% 23% 17% 20% 23% 20% 21% 22% 22% 24% 22% 21% 22% 23% 22% 21% - - 27% 18% 26% 32% 21% 19% 17% 25% 24%

B* * E INR V * a

Tend to agree (1) 276 263 7 13 59 66 124 249 164 164 198 136 171 165 156 133 223 276 - - 107 162 75 27 63 73 58 46 33

25% 25% 19% 34% 17% 24% 30% 24% 27% 30% 25% 31% 28% 29% 28% 28% 28% 25% - - 31% 23% 32% 27% 24% 30% 26% 24% 18%

* E* EH E KR IKR KR KR KR R KR V * c

Neither agree nor disagree (0) 307 293 12 3 107 77 106 290 166 136 208 108 160 155 145 124 209 307 - - 77 212 49 21 65 64 71 50 53

28% 27% 31% 7% 31% 29% 25% 28% 27% 24% 27% 24% 27% 27% 26% 26% 26% 28% - - 22% 30% 21% 21% 25% 26% 31% 26% 29%

* * D D D D J U *

Tend to disagree (-1) 188 186 3 9 78 46 52 176 89 80 122 54 85 80 72 62 117 188 - - 48 135 35 10 49 38 32 33 34

17% 17% 7% 24% 23% 17% 12% 17% 15% 14% 16% 12% 14% 14% 13% 13% 15% 17% - - 14% 19% 15% 11% 19% 16% 14% 17% 19%

* * GH G LOP IJLMNOPQ *

Strongly disagree (-2) 83 81 2 4 32 19 26 76 43 37 60 27 36 36 38 29 52 83 - - 19 61 13 6 21 19 22 10 11

7% 8% 6% 11% 9% 7% 6% 7% 7% 7% 8% 6% 6% 6% 7% 6% 7% 7% - - 5% 9% 5% 7% 8% 8% 10% 5% 6%

* * M M *

Don’t know 28 27 1 * 6 7 13 27 20 15 19 11 16 15 15 15 20 28 - - 5 19 2 2 7 5 7 3 6

3% 3% 3% 1% 2% 3% 3% 3% 3% 3% 2% 3% 3% 3% 3% 3% 3% 3% - - 1% 3% 1% 2% 3% 2% 3% 2% 3%

* * *

NET: AGREE 509 481 20 22 117 121 221 459 294 288 372 243 305 287 278 242 403 509 - - 202 289 137 57 117 120 97 95 76

46% 45% 53% 57% 34% 45% 53% 45% 48% 52% 48% 55% 51% 50% 51% 51% 50% 46% - - 57% 40% 58% 59% 45% 49% 42% 50% 42%

* E* E EH E IKR IKMNOPQR KR R R IKR R V *

NET: DISAGREE 271 266 5 14 110 65 78 252 133 117 182 81 120 115 111 91 169 271 - - 68 196 48 17 71 57 54 42 45

24% 25% 13% 35% 32% 24% 19% 25% 22% 21% 23% 18% 20% 20% 20% 19% 21% 24% - - 19% 27% 20% 17% 27% 23% 24% 22% 25%

* G* FGH G L L LMNOPQ IJLMNOPQ U *

Mean 0.36 0.34 0.71 0.35 0.10 0.35 0.53 0.34 0.42 0.48 0.40 0.56 0.49 0.46 0.47 0.51 0.46 0.36 - - 0.61 0.23 0.59 0.68 0.31 0.38 0.27 0.49 0.37
* * E EH E R IJKNOQR KR R R IKR R V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - I worry about the impact of advertisements about gambling on children and young people

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly agree (2) 326 189 134 77 80 69 49 31 20 116 81 75 55 175 62 18 255 72 10 38 25 32 19 16 30 36 66 15 38 293 34 92 71 139 24 63 73 88 88 14 187 103 37 40 88 73 126 158 168 269 58

29% 26% 35% 28% 25% 32% 34% 30% 42% 29% 32% 29% 28% 27% 33% 27% 28% 32% 45% 30% 36% 27% 25% 18% 31% 22% 31% 31% 42% 30% 27% 31% 24% 31% 30% 31% 26% 31% 30% 30% 31% 25% 41% 24% 33% 28% 30% 29% 29% 29% 30%

B E * E* * ** XZ* * * * X * VWXZ* * * * p p*

Tend to agree (1) 414 272 136 87 128 81 57 46 15 159 90 94 71 248 53 30 331 83 10 40 23 43 35 41 36 61 82 15 27 361 52 110 100 174 29 70 108 103 114 18 223 161 29 72 92 107 142 202 212 344 68

37% 38% 35% 31% 39% 37% 40% 44% 31% 40% 35% 36% 36% 39% 28% 46% 37% 37% 45% 31% 33% 37% 45% 46% 36% 38% 39% 31% 30% 36% 42% 36% 35% 39% 37% 34% 38% 37% 38% 41% 37% 39% 32% 43% 34% 41% 34% 38% 37% 37% 36%

D* * O O* O ** * Tc* Tc* * * * * * * *

Neither agree nor disagree (0) 218 148 69 71 59 41 22 15 11 78 51 48 41 124 47 12 183 35 - 29 12 19 9 22 22 39 39 9 17 190 27 57 67 75 19 39 64 49 56 10 111 90 17 35 52 45 86 97 120 178 39

20% 21% 18% 25% 18% 19% 16% 14% 22% 19% 20% 19% 21% 19% 25% 18% 20% 16% - 23% 17% 16% 12% 25% 22% 24% 18% 20% 19% 19% 22% 19% 23% 17% 24% 19% 22% 18% 19% 21% 18% 21% 19% 21% 19% 17% 21% 18% 21% 19% 20%

GH * * R * ** * * * * W * * * * * *

Tend to disagree (-1) 92 60 30 26 29 19 6 9 3 31 18 20 22 55 15 4 75 17 1 13 6 19 9 6 7 13 11 5 2 85 7 30 28 28 5 14 28 28 18 4 55 32 5 12 25 27 27 49 43 73 18

8% 8% 8% 9% 9% 9% 4% 9% 6% 8% 7% 8% 11% 9% 8% 7% 8% 8% 6% 10% 8% 16% 12% 7% 7% 8% 5% 10% 3% 9% 6% 10% 10% 6% 6% 7% 10% 10% 6% 8% 9% 8% 5% 7% 9% 10% 7% 9% 7% 8% 9%

* * * ** c * ac c* * * * * * * * *

Strongly disagree (-2) 40 32 8 6 21 6 6 2 - 11 8 16 5 25 7 1 32 8 1 3 2 4 5 4 3 4 9 2 4 38 3 4 13 20 3 11 9 6 14 - 21 17 3 6 6 8 20 18 23 36 4

4% 4% 2% 2% 7% 3% 4% 2% - 3% 3% 6% 2% 4% 4% 1% 4% 4% 3% 2% 3% 3% 6% 5% 3% 2% 4% 5% 5% 4% 2% 1% 5% 4% 4% 5% 3% 2% 5% - 3% 4% 3% 3% 2% 3% 5% 3% 4% 4% 2%

D * * * ** * * * * * * * f * * *

Don’t know 26 15 9 11 8 3 3 1 - 6 8 6 5 14 4 1 19 6 - 4 2 2 - - - 8 4 2 3 25 1 8 10 8 - 10 3 5 8 - 10 16 - 4 4 2 16 13 12 21 5

2% 2% 2% 4% 2% 1% 2% 1% - 2% 3% 2% 2% 2% 2% 1% 2% 3% - 3% 3% 2% - - - 5% 2% 3% 3% 2% 1% 3% 3% 2% - 5% 1% 2% 3% - 2% 4% - 2% 1% 1% 4% 3% 2% 2% 3%

* * * ** * * * * XY * * * * k * o * t

NET: AGREE 740 460 270 164 207 150 106 77 35 275 171 168 126 423 114 48 586 154 20 78 49 75 54 57 66 97 149 30 66 654 86 202 171 313 54 133 181 191 202 32 410 264 66 112 180 180 268 360 380 612 126

66% 64% 70% 59% 64% 69% 75% 74% 72% 68% 67% 65% 63% 66% 61% 73% 65% 70% 91% 61% 69% 63% 70% 64% 67% 60% 70% 63% 71% 66% 69% 67% 59% 71% 67% 64% 64% 68% 68% 71% 68% 63% 73% 67% 67% 69% 64% 67% 66% 67% 66%

D DE D* * * ** * * * * * * * g * * *

NET: DISAGREE 132 92 38 32 50 25 11 12 3 42 26 37 27 80 22 5 107 25 2 16 8 22 14 10 10 16 20 7 7 122 10 35 42 48 8 25 38 33 32 4 76 49 7 18 32 36 47 67 65 108 22

12% 13% 10% 11% 15% 11% 8% 11% 6% 11% 10% 14% 14% 13% 11% 8% 12% 11% 9% 13% 11% 19% 18% 12% 11% 10% 9% 14% 7% 12% 8% 12% 14% 11% 10% 12% 13% 12% 11% 8% 13% 12% 8% 11% 12% 14% 11% 12% 11% 12% 11%

G * * * ** * ac c* * * * * * * * *

Mean 0.82 0.75 0.95 0.77 0.69 0.87 0.99 0.92 1.08 0.85 0.88 0.75 0.77 0.79 0.81 0.93 0.80 0.90 1.23 0.79 0.95 0.70 0.71 0.66 0.84 0.74 0.90 0.78 1.04 0.81 0.87 0.87 0.67 0.88 0.84 0.81 0.73 0.88 0.84 0.93 0.84 0.75 1.04 0.78 0.87 0.80 0.82 0.83 0.81 0.82 0.85
B E * E* * ** * * * * * * VXZ* * g * * p*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - I worry about the impact of advertisements about gambling on children and young people

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly agree (2) 326 303 20 19 93 90 100 283 163 145 214 109 168 164 144 126 254 326 - - 122 195 75 42 70 81 61 61 53

29% 28% 52% 49% 27% 33% 24% 28% 27% 26% 27% 25% 28% 29% 26% 27% 32% 29% - - 35% 27% 32% 43% 27% 33% 27% 32% 29%

B* EGH* GH G L L IJKLMNOPR IJLO V *

Tend to agree (1) 414 397 14 12 136 92 157 385 214 200 304 168 225 203 211 169 304 414 - - 119 281 85 29 108 76 82 78 68

37% 37% 36% 30% 40% 34% 38% 37% 35% 36% 39% 38% 37% 36% 38% 36% 38% 37% - - 34% 39% 36% 30% 42% 31% 36% 41% 38%

* * IN I I * Z Z

Neither agree nor disagree (0) 218 210 5 3 62 54 91 207 135 120 153 99 124 117 115 104 147 218 - - 63 144 44 15 40 67 48 24 37

20% 20% 12% 8% 18% 20% 22% 20% 22% 22% 20% 22% 21% 20% 21% 22% 18% 20% - - 18% 20% 18% 15% 15% 27% 21% 12% 21%

* * KQR Q Q Q Q Q * Yb b b

Tend to disagree (-1) 92 92 - 2 32 21 37 90 55 53 65 38 52 47 45 39 52 92 - - 28 59 21 6 24 14 23 16 13

8% 9% - 4% 9% 8% 9% 9% 9% 10% 8% 9% 9% 8% 8% 8% 7% 8% - - 8% 8% 9% 6% 9% 6% 10% 8% 7%

* * Q Q Q Q Q Q Q Q Q *

Strongly disagree (-2) 40 40 - 4 10 8 18 37 30 23 30 13 20 23 18 18 26 40 - - 11 28 6 3 10 9 8 7 5

4% 4% - 10% 3% 3% 4% 4% 5% 4% 4% 3% 3% 4% 3% 4% 3% 4% - - 3% 4% 3% 3% 4% 3% 3% 4% 3%

* * LMOQR *

Don’t know 26 26 - - 6 5 15 26 16 15 15 15 14 17 17 16 19 26 - - 9 10 5 2 7 2 6 5 4

2% 2% - - 2% 2% 4% 2% 3% 3% 2% 3% 2% 3% 3% 3% 2% 2% - - 3% 1% 2% 2% 3% 1% 3% 3% 2%

* * K K K KM *

NET: AGREE 740 700 34 31 229 183 257 669 377 345 517 277 393 367 355 296 557 740 - - 241 476 161 71 178 156 143 139 121

66% 66% 88% 79% 67% 68% 61% 65% 62% 62% 66% 63% 65% 64% 65% 63% 70% 66% - - 68% 66% 68% 73% 69% 63% 63% 73% 67%

B* G* IJLP IJ IJKLMNOPR IJP * a

NET: DISAGREE 132 132 - 5 42 29 55 127 85 76 95 51 72 71 63 57 78 132 - - 39 86 27 9 35 22 30 23 18

12% 12% - 14% 12% 11% 13% 12% 14% 14% 12% 12% 12% 12% 11% 12% 10% 12% - - 11% 12% 11% 10% 13% 9% 13% 12% 10%

C * * OQR OQ Q Q Q Q Q *

Mean 0.82 0.80 1.39 1.04 0.81 0.89 0.70 0.79 0.71 0.72 0.79 0.75 0.80 0.79 0.78 0.76 0.90 0.82 - - 0.91 0.79 0.88 1.05 0.81 0.84 0.75 0.91 0.86
B* * G I IJ I IJKLMNOPR IJ *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - The amount of gambling advertisements found everywhere makes it seem “harmless” to children and young people

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly agree (2) 306 180 121 71 78 57 43 34 22 104 81 71 50 168 52 15 236 70 9 39 26 29 18 18 27 43 56 10 32 280 26 77 73 131 25 59 64 79 90 14 171 95 40 41 82 70 113 147 158 251 55

27% 25% 31% 26% 24% 26% 30% 32% 45% 26% 32% 27% 25% 26% 28% 24% 26% 32% 40% 30% 36% 24% 23% 20% 27% 27% 26% 22% 35% 28% 21% 26% 25% 30% 31% 29% 22% 28% 30% 31% 28% 23% 44% 24% 31% 27% 27% 27% 27% 27% 28%

B * DEF* * ** X* * * * * X* * * k * op*

Tend to agree (1) 386 259 125 91 122 77 55 27 13 154 79 96 57 229 64 27 320 67 7 40 13 49 34 36 32 46 88 15 25 341 45 90 107 160 28 55 107 96 114 14 218 148 20 58 79 112 138 194 192 323 62

35% 36% 32% 33% 38% 35% 39% 26% 28% 38% 31% 37% 29% 36% 34% 41% 36% 30% 34% 31% 19% 41% 43% 41% 33% 29% 42% 31% 27% 34% 37% 30% 37% 36% 35% 26% 38% 34% 38% 32% 36% 35% 23% 34% 29% 43% 33% 36% 33% 35% 32%

H H * * M * ** * UZ UZc* U* * UZc * * * * j j * q q * su

Neither agree nor disagree (0) 220 146 73 61 67 40 24 23 4 62 54 54 50 130 38 11 179 41 1 21 10 22 14 19 24 35 39 14 19 191 29 72 55 78 14 44 60 48 57 11 119 93 9 25 60 40 94 105 115 181 39

20% 20% 19% 22% 21% 19% 17% 22% 9% 15% 21% 21% 25% 20% 20% 17% 20% 18% 6% 16% 15% 19% 18% 22% 25% 22% 19% 29% 20% 19% 23% 24% 19% 18% 17% 21% 21% 17% 19% 25% 20% 22% 10% 15% 23% 15% 23% 20% 20% 20% 20%

* * J * ** * * * * * * * h * * q q * t t

Tend to disagree (-1) 114 78 33 32 29 26 12 11 3 52 23 15 24 66 14 9 88 25 1 18 10 12 6 7 12 18 19 6 4 101 12 31 32 43 8 21 31 30 27 5 63 42 9 22 24 18 50 62 52 91 21

10% 11% 9% 12% 9% 12% 8% 10% 7% 13% 9% 6% 12% 10% 7% 14% 10% 11% 7% 14% 14% 10% 8% 8% 12% 11% 9% 13% 4% 10% 10% 10% 11% 10% 10% 10% 11% 11% 9% 11% 10% 10% 10% 13% 9% 7% 12% 12% 9% 10% 11%

* * L L * ** c c* * * * * * * * * * t t

Strongly disagree (-2) 59 35 24 12 22 12 7 3 4 27 13 10 9 35 13 1 49 10 2 8 7 6 6 4 2 8 5 1 10 54 5 22 13 22 2 16 11 22 10 - 29 25 5 12 13 16 17 21 38 45 13

5% 5% 6% 4% 7% 5% 5% 3% 7% 7% 5% 4% 5% 5% 7% 1% 6% 4% 10% 6% 10% 5% 8% 4% 2% 5% 3% 2% 11% 5% 4% 7% 5% 5% 3% 8% 4% 8% 4% - 5% 6% 6% 7% 5% 6% 4% 4% 7% 5% 7%

* * * ** Ya* a* * * * Ya* * * m * *

Don’t know 31 19 9 10 6 6 1 7 2 3 6 12 9 14 5 3 22 8 1 2 4 - - 5 1 10 4 1 2 24 6 9 10 8 3 12 13 5 - 1 8 16 7 10 9 6 6 8 23 29 1

3% 3% 2% 3% 2% 3% * 7% 3% 1% 2% 5% 5% 2% 3% 4% 2% 4% 3% 2% 6% - - 5% 1% 6% 2% 2% 2% 2% 5% 3% 3% 2% 4% 6% 4% 2% - 2% 1% 4% 8% 6% 3% 2% 1% 1% 4% 3% 1%

EG* * J J * ** VW* * V* * VW * * * * lm m m m* o o* u v

NET: AGREE 692 438 247 163 200 135 98 61 35 258 159 168 107 397 117 42 556 136 16 79 39 78 51 54 59 90 143 25 58 621 71 168 180 291 53 114 171 174 204 28 389 243 60 98 161 182 251 341 351 574 117

62% 61% 64% 59% 62% 62% 69% 58% 73% 64% 62% 65% 54% 62% 62% 64% 62% 62% 74% 62% 55% 66% 66% 61% 60% 56% 68% 53% 62% 63% 58% 55% 62% 66% 66% 55% 60% 62% 68% 63% 64% 58% 67% 59% 60% 69% 60% 64% 61% 62% 61%

* * M M * ** * * * * Z * * * f * jk * * rsu

NET: DISAGREE 173 113 57 44 51 38 19 14 7 78 36 25 33 101 27 10 138 35 4 26 17 18 12 11 14 26 24 7 14 156 17 53 45 65 10 37 42 52 37 5 91 68 14 34 38 34 67 83 90 136 35

15% 16% 15% 16% 16% 17% 14% 13% 15% 20% 14% 10% 16% 16% 14% 15% 15% 16% 17% 20% 24% 15% 16% 12% 14% 16% 11% 15% 15% 16% 14% 17% 16% 15% 13% 18% 15% 19% 12% 11% 15% 16% 15% 20% 14% 13% 16% 15% 16% 15% 18%

* * L * ** a a* * * * * * * * * *

Mean 0.71 0.68 0.76 0.67 0.65 0.67 0.81 0.79 0.99 0.64 0.76 0.82 0.61 0.68 0.71 0.75 0.69 0.76 0.90 0.67 0.62 0.69 0.64 0.68 0.72 0.66 0.82 0.59 0.73 0.71 0.64 0.58 0.69 0.77 0.85 0.62 0.67 0.65 0.83 0.85 0.74 0.61 0.98 0.59 0.74 0.79 0.68 0.73 0.69 0.72 0.65
* * * ** * * * * * * * f * * p*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - The amount of gambling advertisements found everywhere makes it seem “harmless” to children and young people

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly agree (2) 306 284 18 21 72 79 111 263 165 150 212 124 174 168 145 132 235 306 - - 114 179 85 26 78 68 56 62 41

27% 27% 48% 54% 21% 29% 27% 26% 27% 27% 27% 28% 29% 29% 26% 28% 29% 27% - - 32% 25% 36% 26% 30% 27% 25% 33% 23%

B* EFGH* E E O OR V *

Tend to agree (1) 386 380 4 9 130 83 157 371 221 206 281 162 207 206 202 174 277 386 - - 118 260 77 36 80 90 76 69 67

35% 36% 10% 23% 38% 31% 38% 36% 36% 37% 36% 37% 34% 36% 37% 37% 35% 35% - - 34% 36% 33% 37% 31% 36% 34% 36% 37%

C * * *

Neither agree nor disagree (0) 220 209 8 5 66 65 74 204 118 111 144 84 107 100 104 88 155 220 - - 60 143 42 13 44 43 58 31 41

20% 20% 21% 12% 19% 24% 18% 20% 19% 20% 18% 19% 18% 17% 19% 19% 19% 20% - - 17% 20% 18% 14% 17% 17% 26% 16% 23%

* * N * YZb

Tend to disagree (-1) 114 111 3 3 38 22 49 108 67 54 82 44 63 58 60 47 75 114 - - 39 73 23 13 33 20 21 17 22

10% 10% 8% 7% 11% 8% 12% 10% 11% 10% 11% 10% 10% 10% 11% 10% 9% 10% - - 11% 10% 10% 13% 13% 8% 9% 9% 12%

* * *

Strongly disagree (-2) 59 55 4 1 21 11 22 54 32 29 39 23 36 29 32 22 43 59 - - 21 35 9 10 16 17 9 9 7

5% 5% 11% 2% 6% 4% 5% 5% 5% 5% 5% 5% 6% 5% 6% 5% 5% 5% - - 6% 5% 4% 10% 6% 7% 4% 5% 4%

* * W*

Don’t know 31 30 1 1 13 10 6 29 10 7 22 6 14 12 6 10 17 31 - - 1 26 1 - 8 10 7 3 3

3% 3% 3% 3% 4% 4% 1% 3% 2% 1% 3% 1% 2% 2% 1% 2% 2% 3% - - * 4% * - 3% 4% 3% 2% 1%

* * G G IJLO JLO JO JO JO IJLO U *

NET: AGREE 692 663 22 30 202 163 268 633 386 355 493 285 381 374 347 306 512 692 - - 232 439 162 61 159 157 132 131 108

62% 62% 58% 77% 60% 60% 64% 62% 63% 64% 63% 65% 63% 65% 63% 65% 64% 62% - - 66% 61% 69% 63% 61% 64% 58% 69% 60%

* * R * a

NET: DISAGREE 173 166 7 3 59 33 71 162 99 83 121 67 99 86 93 69 118 173 - - 60 107 31 23 49 37 30 26 29

15% 16% 19% 9% 17% 12% 17% 16% 16% 15% 16% 15% 17% 15% 17% 15% 15% 15% - - 17% 15% 13% 23% 19% 15% 13% 13% 16%

* * W*

Mean 0.71 0.70 0.78 1.23 0.60 0.76 0.69 0.68 0.70 0.71 0.72 0.73 0.71 0.76 0.67 0.75 0.75 0.71 - - 0.75 0.69 0.88 0.56 0.69 0.72 0.68 0.84 0.64
* EFGH* O O X *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - Famous individuals, celebrities or influencers should not be allowed to advertise on behalf of gambling companies

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly agree (2) 336 200 132 76 81 60 54 41 24 107 90 77 61 185 59 19 263 73 7 42 34 33 18 26 25 43 59 10 40 300 36 88 95 129 24 61 88 88 87 12 178 115 43 52 91 77 115 156 180 282 54

30% 28% 34% 27% 25% 28% 38% 39% 49% 27% 35% 30% 31% 29% 31% 30% 29% 33% 33% 33% 48% 28% 23% 30% 25% 26% 28% 22% 43% 30% 29% 29% 33% 29% 30% 29% 31% 31% 29% 27% 29% 28% 47% 31% 34% 30% 28% 29% 31% 31% 28%

B DEF DE* DEF* J * ** VWXYZab* * * * * VWYZab* * * * op*

Tend to agree (1) 328 214 114 78 101 66 42 26 15 132 72 77 48 198 61 21 279 48 10 30 15 36 26 29 30 43 69 21 19 293 35 81 75 155 16 54 95 69 101 9 190 116 22 44 81 82 121 160 168 271 55

29% 30% 29% 28% 31% 30% 30% 25% 30% 33% 28% 30% 24% 31% 32% 32% 31% 22% 46% 24% 21% 30% 34% 32% 30% 27% 33% 45% 21% 30% 28% 27% 26% 35% 20% 26% 33% 25% 34% 20% 31% 28% 25% 26% 30% 31% 29% 30% 29% 29% 28%

* * M R R * R ** * * * * TUZc* * * fgi * l l * *

Neither agree nor disagree (0) 257 169 83 63 80 61 25 23 5 90 54 59 54 137 41 19 197 60 - 26 10 34 19 20 29 40 51 11 18 226 31 85 66 79 27 52 55 70 66 15 143 98 15 31 58 55 114 137 120 202 54

23% 24% 22% 23% 25% 28% 18% 22% 9% 22% 21% 23% 27% 21% 22% 29% 22% 27% - 21% 13% 29% 25% 23% 29% 25% 24% 23% 19% 23% 25% 28% 23% 18% 34% 25% 19% 25% 22% 33% 24% 23% 17% 18% 22% 21% 27% 26% 21% 22% 28%

I GI * * * ** * U * * U* * * * h h* * * r

Tend to disagree (-1) 117 84 31 43 29 19 14 10 3 47 20 33 18 78 12 4 93 24 3 18 8 11 10 10 11 16 20 4 8 103 14 23 34 55 6 20 33 31 28 5 58 55 4 24 23 26 44 54 63 99 19

11% 12% 8% 15% 9% 9% 10% 10% 5% 12% 8% 13% 9% 12% 6% 6% 10% 11% 12% 14% 11% 9% 13% 11% 11% 10% 9% 8% 9% 10% 11% 8% 12% 12% 7% 9% 12% 11% 9% 12% 10% 13% 5% 14% 9% 10% 11% 10% 11% 11% 10%

EF * * OQ * ** * * * * * * * f * * q *

Strongly disagree (-2) 44 33 10 11 18 7 3 2 3 19 9 5 10 26 8 - 34 10 - 7 2 4 4 3 3 7 8 - 7 42 2 13 11 18 2 8 10 12 13 2 24 16 4 7 7 16 14 19 25 37 6

4% 5% 3% 4% 6% 3% 2% 2% 6% 5% 4% 2% 5% 4% 4% - 4% 5% - 5% 3% 3% 5% 3% 3% 4% 4% - 7% 4% 2% 4% 4% 4% 2% 4% 3% 4% 4% 5% 4% 4% 4% 4% 3% 6% 3% 4% 4% 4% 3%

* * * ** * * * * * * * * * *

Don’t know 33 16 15 7 14 4 4 2 - 7 11 8 8 19 7 2 27 6 2 5 3 1 1 1 1 12 4 1 1 28 5 12 9 6 6 13 4 10 4 2 12 19 2 11 7 6 9 11 21 29 4

3% 2% 4% 3% 4% 2% 3% 2% - 2% 4% 3% 4% 3% 4% 3% 3% 3% 9% 4% 4% 1% 1% 1% 1% 8% 2% 2% 1% 3% 4% 4% 3% 1% 7% 6% 2% 4% 1% 3% 2% 4% 2% 6% 3% 2% 2% 2% 4% 3% 2%

* * * ** * * * * VWa * * * h h* km * o * u

NET: AGREE 664 414 246 153 182 126 96 67 38 239 162 154 109 382 119 41 543 121 17 72 48 68 44 55 54 86 128 32 59 593 71 170 170 284 40 115 183 157 188 21 368 231 65 96 172 159 236 316 348 552 109

60% 58% 64% 55% 56% 58% 68% 64% 79% 59% 63% 59% 55% 60% 64% 62% 61% 55% 79% 57% 69% 58% 57% 62% 55% 53% 61% 67% 63% 60% 58% 56% 59% 64% 50% 55% 64% 56% 63% 47% 61% 55% 72% 57% 64% 61% 57% 59% 60% 60% 57%

DE * DEF* * ** Z* * * * * * * fi * n * p*

NET: DISAGREE 162 117 42 54 47 26 17 12 5 66 29 38 28 104 20 4 128 34 3 24 9 15 14 13 15 23 28 4 15 146 16 36 45 74 8 27 43 43 41 8 83 71 8 31 30 42 58 73 88 136 25

14% 16% 11% 19% 15% 12% 12% 12% 11% 16% 11% 15% 14% 16% 11% 6% 14% 15% 12% 19% 13% 12% 18% 14% 15% 14% 13% 8% 16% 15% 13% 12% 15% 17% 10% 13% 15% 15% 14% 17% 14% 17% 9% 18% 11% 16% 14% 14% 15% 15% 13%

C F * * Q * ** * * * * * * * * * *

Mean 0.73 0.66 0.88 0.61 0.64 0.71 0.95 0.91 1.12 0.66 0.87 0.75 0.69 0.70 0.83 0.88 0.74 0.70 1.09 0.68 1.05 0.70 0.57 0.75 0.63 0.66 0.73 0.84 0.84 0.73 0.75 0.72 0.74 0.74 0.73 0.73 0.78 0.71 0.75 0.54 0.74 0.65 1.09 0.70 0.86 0.70 0.68 0.72 0.75 0.74 0.70
B DE D* DEF* J * ** WYZ* * * * * * * * * op*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - Famous individuals, celebrities or influencers should not be allowed to advertise on behalf of gambling companies

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly agree (2) 336 314 17 23 103 86 103 292 180 137 223 114 178 161 146 122 250 336 - - 127 201 81 37 79 73 66 69 47

30% 29% 46% 57% 30% 32% 25% 28% 29% 25% 29% 26% 30% 28% 26% 26% 31% 30% - - 36% 28% 34% 38% 31% 30% 29% 36% 26%

B* EFGH* G JLP J JLOP J JKLNOP JLOP V *

Tend to agree (1) 328 318 7 11 95 72 141 308 187 176 232 144 193 183 179 152 248 328 - - 110 210 78 28 83 83 55 50 53

29% 30% 18% 27% 28% 27% 34% 30% 31% 32% 30% 33% 32% 32% 33% 32% 31% 29% - - 31% 29% 33% 28% 32% 34% 24% 26% 30%

* * H R R * a

Neither agree nor disagree (0) 257 247 9 4 76 60 106 242 144 147 179 118 139 136 138 117 180 257 - - 69 173 50 16 47 49 70 42 46

23% 23% 25% 11% 22% 22% 25% 24% 23% 26% 23% 27% 23% 24% 25% 25% 22% 23% - - 19% 24% 21% 16% 18% 20% 31% 22% 25%

* * IKMQR IKMQR Q * YZ

Tend to disagree (-1) 117 112 4 1 36 33 42 110 65 61 90 42 56 61 52 52 77 117 - - 30 81 19 10 28 27 21 16 24

11% 10% 10% 3% 10% 12% 10% 11% 11% 11% 12% 10% 9% 11% 9% 11% 10% 11% - - 9% 11% 8% 11% 11% 11% 9% 8% 13%

* * MOQ *

Strongly disagree (-2) 44 44 - 1 18 11 14 43 22 23 32 15 21 17 19 14 22 44 - - 12 29 6 4 13 10 7 8 6

4% 4% - 2% 5% 4% 3% 4% 4% 4% 4% 3% 4% 3% 3% 3% 3% 4% - - 3% 4% 3% 4% 5% 4% 3% 4% 3%

* * NPQ NQ Q *

Don’t know 33 32 1 - 12 9 12 32 15 11 23 10 15 14 15 15 24 33 - - 5 22 2 3 9 4 8 6 5

3% 3% 1% - 3% 3% 3% 3% 2% 2% 3% 2% 2% 2% 3% 3% 3% 3% - - 1% 3% 1% 3% 3% 2% 4% 3% 3%

* * J JL J *

NET: AGREE 664 633 24 33 198 158 244 600 367 313 456 258 371 344 325 274 499 664 - - 237 411 159 64 163 156 121 119 100

60% 59% 64% 84% 58% 58% 58% 58% 60% 56% 58% 58% 62% 60% 59% 58% 62% 60% - - 67% 57% 67% 66% 63% 63% 53% 62% 56%

* EFGH* J JKLP J JKLOPR J V * a

NET: DISAGREE 162 156 4 2 54 43 56 154 87 85 122 57 77 78 71 66 99 162 - - 42 111 26 14 41 38 28 24 29

14% 15% 10% 5% 16% 16% 13% 15% 14% 15% 16% 13% 13% 14% 13% 14% 12% 14% - - 12% 15% 11% 15% 16% 15% 12% 13% 16%

* * LMOQ LMOQ Q *

Mean 0.73 0.72 1.01 1.35 0.70 0.72 0.68 0.70 0.73 0.63 0.69 0.69 0.77 0.74 0.71 0.69 0.81 0.73 - - 0.89 0.68 0.89 0.88 0.75 0.75 0.70 0.84 0.64
* EFGH* J JKLP J J IJKLNOPR J V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - Advertising about gambling brands / products should be banned during the watershed (i.e., before 9pm or after 5.30am) on TV

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly agree (2) 344 202 138 66 84 70 57 42 24 110 95 73 65 191 60 17 268 76 10 33 32 37 20 26 26 44 72 12 32 314 29 102 80 134 27 63 90 86 91 12 189 112 43 54 93 75 122 155 189 291 52

31% 28% 36% 24% 26% 32% 40% 40% 50% 27% 37% 28% 33% 30% 32% 26% 30% 34% 44% 26% 46% 31% 26% 29% 27% 28% 34% 26% 35% 32% 24% 34% 28% 30% 33% 31% 32% 31% 31% 28% 31% 27% 48% 32% 35% 28% 29% 29% 33% 32% 27%

B DE DE* DEF* J * ** TWXYZb* * * * * * * * * op*

Tend to agree (1) 395 256 136 94 130 82 43 33 13 157 81 93 64 246 60 25 331 64 8 51 21 33 32 35 32 66 66 19 32 336 60 108 107 158 22 65 107 104 105 14 230 142 23 56 87 105 148 203 193 332 62

35% 36% 35% 34% 40% 38% 30% 32% 28% 39% 32% 36% 32% 38% 32% 38% 37% 29% 37% 40% 29% 28% 41% 40% 32% 41% 31% 41% 35% 34% 48% 36% 37% 36% 28% 31% 38% 37% 35% 31% 38% 34% 26% 33% 33% 40% 35% 38% 33% 36% 32%

* * R * R ** * * * * V * * d* * * q *

Neither agree nor disagree (0) 238 171 67 78 62 45 26 19 7 77 52 69 41 130 43 17 190 49 2 24 8 34 16 17 35 27 45 11 21 213 25 61 69 89 20 46 56 59 63 14 118 108 12 35 56 56 91 117 121 186 52

21% 24% 17% 28% 19% 21% 19% 18% 14% 19% 20% 27% 20% 20% 23% 26% 21% 22% 10% 19% 11% 28% 20% 19% 36% 17% 21% 22% 22% 21% 20% 20% 24% 20% 24% 22% 20% 21% 21% 32% 19% 26% 13% 21% 21% 21% 22% 22% 21% 20% 27%

C EG * * * ** * UZ * * TUWXZa* * * * * * oq * x

Tend to disagree (-1) 80 51 24 24 24 14 10 4 4 35 15 12 18 47 8 4 59 22 1 11 7 12 5 4 3 13 18 4 3 77 3 14 19 41 6 17 16 14 29 3 43 30 7 10 19 13 38 41 39 60 19

7% 7% 6% 9% 7% 6% 7% 4% 8% 9% 6% 5% 9% 7% 4% 6% 7% 10% 3% 8% 10% 10% 6% 4% 3% 8% 8% 9% 4% 8% 2% 5% 7% 9% 7% 8% 6% 5% 10% 8% 7% 7% 8% 6% 7% 5% 9% 8% 7% 7% 10%

* * * ** * Y * * * * * e * f * * *

Strongly disagree (-2) 34 23 11 5 17 5 4 4 - 16 10 6 3 20 10 1 30 4 1 6 1 1 5 6 1 6 6 - 2 30 5 9 8 16 2 4 10 11 9 1 16 15 4 8 2 12 12 14 20 32 3

3% 3% 3% 2% 5% 2% 3% 4% - 4% 4% 2% 1% 3% 5% 1% 3% 2% 6% 4% 1% 1% 6% 6% 1% 4% 3% - 3% 3% 4% 3% 3% 4% 2% 2% 4% 4% 3% 2% 3% 3% 4% 5% 1% 5% 3% 3% 3% 3% 1%

* * * ** * * V* * * * * * * * s s

Don’t know 23 13 10 11 7 2 2 2 - 6 2 6 9 9 7 2 17 6 - 3 2 2 1 1 1 5 5 1 1 22 2 7 7 5 5 11 6 5 1 - 11 11 1 5 9 1 7 7 16 19 4

2% 2% 2% 4% 2% 1% 1% 2% - 2% 1% 2% 4% 1% 4% 3% 2% 3% - 3% 3% 1% 1% 1% 1% 3% 3% 2% 1% 2% 1% 2% 2% 1% 6% 5% 2% 2% * - 2% 3% 1% 3% 3% 1% 2% 1% 3% 2% 2%

* * JK * N ** * * * * * * * h* lm m * * t t

NET: AGREE 739 458 274 159 214 152 100 75 38 267 176 167 129 437 120 42 599 140 18 84 53 70 52 61 58 111 137 32 64 650 89 211 187 292 49 129 197 191 196 27 419 254 66 110 180 180 269 357 382 623 114

66% 64% 71% 57% 66% 70% 70% 72% 78% 66% 69% 64% 65% 68% 64% 64% 67% 63% 81% 66% 75% 59% 66% 69% 59% 69% 65% 67% 70% 66% 72% 70% 65% 66% 61% 62% 69% 68% 66% 59% 69% 61% 74% 65% 68% 68% 64% 66% 66% 68% 59%

B D D D* D* * ** V* * * * * * * * * p p* y

NET: DISAGREE 115 74 35 30 41 19 14 8 4 51 25 18 21 66 18 5 89 26 2 16 8 13 9 9 4 19 23 4 6 107 8 23 27 58 7 21 26 25 38 4 59 45 11 18 21 25 50 55 59 92 22

10% 10% 9% 11% 13% 9% 10% 8% 8% 13% 10% 7% 10% 10% 9% 7% 10% 12% 10% 13% 11% 11% 12% 11% 4% 12% 11% 9% 6% 11% 6% 8% 9% 13% 9% 10% 9% 9% 13% 9% 10% 11% 12% 11% 8% 10% 12% 10% 10% 10% 11%

* * L * ** Y * * * * * * * f * * *

Mean 0.85 0.80 0.97 0.71 0.76 0.92 0.99 1.02 1.21 0.78 0.94 0.85 0.90 0.86 0.85 0.83 0.85 0.86 1.09 0.77 1.11 0.79 0.75 0.82 0.81 0.84 0.88 0.86 0.97 0.85 0.87 0.96 0.82 0.80 0.89 0.85 0.90 0.88 0.81 0.75 0.89 0.75 1.06 0.85 0.97 0.83 0.80 0.83 0.87 0.88 0.75
B D DE DE* DE* * ** T* * * * * * * * * p*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - Advertising about gambling brands / products should be banned during the watershed (i.e., before 9pm or after 5.30am) on TV

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly agree (2) 344 318 21 22 107 83 106 296 175 143 225 119 185 166 146 128 251 344 - - 121 209 75 36 74 84 69 62 53

31% 30% 54% 57% 32% 31% 25% 29% 28% 26% 29% 27% 31% 29% 26% 27% 31% 31% - - 34% 29% 32% 37% 29% 34% 30% 32% 29%

B* EFGH* J J JLOP J IJKLOP JKLOP *

Tend to agree (1) 395 388 7 7 127 101 153 381 230 198 293 162 216 207 200 173 291 395 - - 126 263 96 28 96 86 73 63 71

35% 36% 19% 18% 37% 37% 37% 37% 38% 36% 38% 37% 36% 36% 36% 37% 36% 35% - - 36% 37% 41% 29% 37% 35% 32% 33% 40%

C * * D D D D R *

Neither agree nor disagree (0) 238 230 7 8 65 59 98 222 135 136 163 103 130 126 130 108 167 238 - - 65 157 40 21 57 46 61 38 34

21% 22% 17% 20% 19% 22% 24% 22% 22% 25% 21% 23% 22% 22% 24% 23% 21% 21% - - 19% 22% 17% 21% 22% 19% 27% 20% 19%

* * KMQR KQ * Z

Tend to disagree (-1) 80 77 2 1 22 14 39 76 45 50 59 39 45 48 50 40 55 80 - - 23 55 13 8 19 16 15 17 13

7% 7% 4% 2% 6% 5% 9% 7% 7% 9% 8% 9% 7% 8% 9% 8% 7% 7% - - 6% 8% 5% 9% 7% 6% 6% 9% 7%

* * QR MQR *

Strongly disagree (-2) 34 34 1 1 10 6 17 33 22 23 26 15 15 17 17 17 19 34 - - 15 17 10 3 8 7 7 7 5

3% 3% 2% 2% 3% 2% 4% 3% 4% 4% 3% 3% 2% 3% 3% 4% 2% 3% - - 4% 2% 4% 3% 3% 3% 3% 4% 3%

* * MQ MNQ Q MQ Q *

Don’t know 23 20 1 * 9 6 5 20 6 6 15 5 10 8 6 6 18 23 - - 3 15 2 1 5 8 3 3 3

2% 2% 4% 1% 3% 2% 1% 2% 1% 1% 2% 1% 2% 1% 1% 1% 2% 2% - - 1% 2% 1% 1% 2% 3% 1% 2% 2%

* * I I IJLNOP IJO *

NET: AGREE 739 707 28 29 234 185 259 677 405 341 518 280 402 373 346 301 542 739 - - 247 472 171 64 171 170 142 125 124

66% 66% 73% 75% 69% 68% 62% 66% 66% 61% 66% 63% 67% 65% 63% 64% 68% 66% - - 70% 66% 73% 66% 66% 69% 62% 65% 69%

* * G J JO JLOP J JLOP JO *

NET: DISAGREE 115 111 2 1 32 21 56 109 67 72 85 54 60 65 67 57 74 115 - - 38 72 23 12 26 23 22 25 18

10% 10% 6% 4% 9% 8% 13% 11% 11% 13% 11% 12% 10% 11% 12% 12% 9% 10% - - 11% 10% 10% 12% 10% 9% 10% 13% 10%

* * FH IKMQR Q MQ Q MQ MQ *

Mean 0.85 0.84 1.24 1.28 0.90 0.91 0.70 0.82 0.81 0.71 0.82 0.76 0.87 0.81 0.75 0.76 0.89 0.85 - - 0.90 0.85 0.91 0.88 0.83 0.94 0.81 0.82 0.87
B* GH* G G G J JO JLOP J IJKLNOP JLOP *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - There should be more regulation around gambling advertising on social media

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly agree (2) 373 226 143 75 85 85 57 49 22 131 95 80 67 206 68 20 293 80 8 46 32 38 18 24 35 49 65 18 39 333 41 110 95 150 19 63 91 92 112 15 215 119 39 53 108 84 129 171 202 321 51

33% 32% 37% 27% 26% 39% 40% 47% 45% 33% 37% 31% 33% 32% 36% 30% 33% 36% 37% 36% 45% 32% 23% 27% 36% 30% 31% 39% 43% 34% 33% 36% 33% 34% 23% 30% 32% 33% 38% 34% 35% 28% 44% 31% 40% 32% 31% 32% 35% 35% 27%

DE DE DE* DE* * ** WXZa* * * * * WX* * * * p p* u y

Tend to agree (1) 390 260 127 98 128 68 49 30 17 147 92 87 64 229 58 29 317 73 8 41 20 33 36 34 34 52 88 11 32 350 40 100 88 172 29 67 100 99 106 16 207 156 27 63 81 94 152 193 197 307 82

35% 36% 33% 35% 39% 31% 34% 29% 34% 37% 36% 33% 32% 36% 31% 45% 35% 33% 35% 32% 28% 28% 46% 39% 35% 32% 42% 24% 35% 35% 32% 33% 30% 39% 37% 33% 35% 36% 36% 36% 34% 37% 30% 37% 30% 36% 36% 36% 34% 33% 43%

* * * ** * UVb* * * Vb * * * g * * * x

Neither agree nor disagree (0) 218 141 75 70 60 45 17 21 6 72 49 52 45 121 39 10 169 49 4 26 9 28 17 18 19 36 38 14 11 190 28 62 71 67 17 43 66 56 44 9 114 89 16 22 57 55 85 108 110 175 42

20% 20% 19% 25% 18% 20% 12% 20% 12% 18% 19% 20% 23% 19% 21% 15% 19% 22% 16% 20% 13% 24% 22% 20% 19% 22% 18% 30% 12% 19% 23% 21% 25% 15% 21% 21% 23% 20% 15% 21% 19% 21% 18% 13% 21% 21% 20% 20% 19% 19% 22%

G G * * * ** * c * * * Uc* * * h * m * * r

Tend to disagree (-1) 74 50 21 18 28 14 10 1 3 31 9 22 12 54 8 2 64 10 - 6 4 12 4 9 6 11 14 3 5 68 6 12 19 34 8 14 22 15 21 2 48 21 4 11 13 18 31 45 29 60 13

7% 7% 5% 6% 9% 6% 7% 1% 6% 8% 3% 9% 6% 8% 4% 3% 7% 5% - 5% 5% 10% 5% 10% 6% 7% 7% 7% 5% 7% 5% 4% 6% 8% 10% 7% 8% 5% 7% 5% 8% 5% 5% 7% 5% 7% 8% 8% 5% 7% 7%

H H * * K K Q * ** * * * * * * * * * * w

Strongly disagree (-2) 25 20 5 7 13 2 2 - - 14 6 4 2 14 7 2 24 1 1 3 1 1 3 2 2 5 2 - 5 22 3 5 9 11 - 4 1 10 10 - 12 12 2 5 1 6 13 12 14 24 1

2% 3% 1% 3% 4% 1% 2% - - 4% 2% 1% 1% 2% 4% 4% 3% 1% 3% 2% 2% 1% 4% 2% 2% 3% 1% - 5% 2% 2% 2% 3% 2% - 2% * 3% 3% - 2% 3% 2% 3% * 2% 3% 2% 2% 3% 1%

* * R * ** * * * * * * * * k k * * s s s

Don’t know 35 18 15 10 10 4 7 3 1 6 5 14 10 17 7 3 27 8 2 5 5 6 - 2 1 9 4 - 1 29 6 12 9 7 7 15 5 8 5 2 11 22 2 14 8 5 8 8 27 32 3

3% 2% 4% 4% 3% 2% 5% 3% 2% 2% 2% 6% 5% 3% 4% 4% 3% 4% 9% 4% 8% 5% - 2% 1% 6% 2% - 1% 3% 5% 4% 3% 2% 8% 7% 2% 3% 2% 4% 2% 5% 2% 8% 3% 2% 2% 2% 5% 3% 2%

* * J J * ** WYac* * * * W * * * h* klm * o * stu v

NET: AGREE 763 486 270 173 213 153 106 79 38 278 187 167 131 435 126 49 610 153 16 87 52 71 54 59 70 101 153 30 72 682 80 210 182 322 48 131 191 191 218 32 422 275 66 116 188 178 281 364 398 628 133

68% 68% 70% 62% 66% 70% 74% 76% 79% 69% 73% 64% 66% 68% 67% 74% 68% 69% 72% 68% 73% 60% 69% 66% 71% 63% 72% 63% 78% 69% 65% 70% 63% 73% 60% 63% 67% 68% 73% 70% 70% 66% 73% 69% 70% 68% 67% 68% 69% 68% 69%

D D* D* * ** * * * * V * VZ* * gi * j * *

NET: DISAGREE 99 70 26 25 41 16 13 1 3 45 15 26 13 69 15 4 88 11 1 9 5 13 7 11 9 16 17 3 9 91 8 18 28 46 8 18 23 24 31 2 60 33 6 16 14 24 44 56 43 84 14

9% 10% 7% 9% 13% 8% 9% 1% 6% 11% 6% 10% 7% 11% 8% 7% 10% 5% 3% 7% 7% 11% 9% 12% 9% 10% 8% 7% 10% 9% 7% 6% 10% 10% 10% 9% 8% 9% 10% 5% 10% 8% 7% 10% 5% 9% 11% 11% 7% 9% 7%

H H H H * * K R * R ** * * * * * * * f * * * s

Mean 0.94 0.89 1.03 0.80 0.78 1.02 1.09 1.26 1.21 0.88 1.05 0.89 0.96 0.89 0.96 0.98 0.91 1.03 1.12 0.99 1.19 0.84 0.79 0.81 0.96 0.85 0.96 0.95 1.06 0.94 0.94 1.02 0.85 0.96 0.79 0.89 0.92 0.92 0.99 1.03 0.95 0.88 1.11 0.95 1.09 0.90 0.86 0.88 0.99 0.95 0.90
B DE DE DE* DE* * ** VWXZ* * * * * * * * * * * tu

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - There should be more regulation around gambling advertising on social media

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly agree (2) 373 347 24 24 121 83 119 323 182 157 244 125 190 186 159 133 273 373 - - 132 231 78 46 88 89 66 68 59

33% 33% 62% 61% 35% 31% 28% 31% 30% 28% 31% 28% 32% 32% 29% 28% 34% 33% - - 37% 32% 33% 48% 34% 36% 29% 36% 33%

B* EFGH* J JLP IJLOP IJKLMOP IJKLOP W*

Tend to agree (1) 390 377 9 9 117 96 155 368 228 211 284 159 230 200 203 176 288 390 - - 136 245 95 33 98 86 79 68 56

35% 35% 22% 23% 34% 36% 37% 36% 37% 38% 36% 36% 38% 35% 37% 37% 36% 35% - - 38% 34% 40% 34% 38% 35% 35% 36% 31%

* * NR *

Neither agree nor disagree (0) 218 213 3 3 66 59 85 211 124 118 149 95 111 113 114 96 149 218 - - 54 151 45 7 40 45 56 39 36

20% 20% 8% 7% 20% 22% 20% 20% 20% 21% 19% 21% 18% 20% 21% 20% 19% 20% - - 15% 21% 19% 7% 15% 18% 25% 20% 20%

* * MQ M M U X * Y

Tend to disagree (-1) 74 71 2 1 21 16 33 70 43 38 60 35 38 39 42 37 51 74 - - 15 53 9 4 17 12 15 10 19

7% 7% 5% 2% 6% 6% 8% 7% 7% 7% 8% 8% 6% 7% 8% 8% 6% 7% - - 4% 7% 4% 4% 7% 5% 7% 5% 10%

* * MQR M M * Z

Strongly disagree (-2) 25 25 - 1 7 4 13 24 19 15 17 11 15 15 16 11 19 25 - - 10 15 6 3 7 7 5 2 4

2% 2% - 4% 2% 1% 3% 2% 3% 3% 2% 3% 3% 3% 3% 2% 2% 2% - - 3% 2% 3% 3% 3% 3% 2% 1% 2%

* * K *

Don’t know 35 34 1 1 8 12 13 33 18 17 27 17 18 19 16 20 22 35 - - 6 21 3 3 9 9 6 4 7

3% 3% 3% 3% 2% 4% 3% 3% 3% 3% 3% 4% 3% 3% 3% 4% 3% 3% - - 2% 3% 1% 3% 4% 4% 3% 2% 4%

* * IOQ *

NET: AGREE 763 724 32 33 237 180 274 691 410 368 528 284 420 385 362 309 561 763 - - 267 476 173 80 186 175 145 136 115

68% 68% 85% 85% 70% 67% 65% 67% 67% 66% 68% 64% 70% 67% 66% 65% 70% 68% - - 76% 66% 73% 82% 72% 71% 64% 71% 64%

B* FGH* IJLOP L IJLOP L V *

NET: DISAGREE 99 96 2 2 28 19 46 94 61 53 77 47 53 54 58 48 69 99 - - 25 68 15 7 24 19 20 12 22

9% 9% 5% 6% 8% 7% 11% 9% 10% 10% 10% 11% 9% 9% 11% 10% 9% 9% - - 7% 9% 6% 8% 9% 8% 9% 6% 12%

* * MQ *

Mean 0.94 0.92 1.46 1.40 0.97 0.93 0.82 0.90 0.86 0.85 0.90 0.82 0.93 0.91 0.84 0.84 0.96 0.94 - - 1.05 0.90 0.99 1.22 0.97 0.99 0.84 1.02 0.86
B* EFGH* IJLOP LOP IJKLOP IJLOP V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - There should be more regulation around gambling-related content (e.g., content marketing such as gambling GIFs and memes, videos/streams of people gambling) on social media

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly agree (2) 326 187 135 68 86 68 52 33 18 113 80 74 59 190 62 16 268 57 9 34 28 31 14 23 31 56 58 9 31 287 39 99 78 130 18 54 82 89 88 13 176 109 41 45 84 76 120 160 166 278 48

29% 26% 35% 25% 27% 31% 37% 31% 38% 28% 32% 28% 30% 30% 33% 24% 30% 26% 44% 27% 40% 27% 18% 26% 32% 35% 28% 19% 33% 29% 32% 33% 27% 29% 23% 26% 29% 32% 30% 28% 29% 26% 46% 27% 32% 29% 29% 30% 29% 30% 25%

B DE * * * ** Wb* * * * W * W* * * * op*

Tend to agree (1) 393 272 119 91 122 78 48 38 16 160 89 85 59 239 49 32 320 73 7 47 24 35 34 32 33 49 83 21 29 343 50 90 95 184 23 58 93 101 120 21 229 145 19 58 88 102 146 196 197 317 75

35% 38% 31% 33% 38% 36% 34% 37% 32% 40% 35% 33% 30% 37% 26% 48% 36% 33% 32% 37% 34% 30% 43% 36% 33% 31% 39% 44% 31% 35% 40% 30% 33% 42% 29% 28% 33% 36% 40% 47% 38% 35% 21% 34% 33% 39% 35% 36% 34% 34% 39%

C * * M O O* O ** * * * * * * * fg * j j* q q *

Neither agree nor disagree (0) 230 158 70 68 64 48 19 21 11 73 39 65 54 115 52 13 179 51 - 27 7 26 20 19 26 32 46 6 20 210 20 69 65 73 23 50 65 57 48 9 112 100 19 30 57 54 89 106 125 179 50

21% 22% 18% 24% 20% 22% 13% 20% 22% 18% 15% 25% 27% 18% 28% 20% 20% 23% - 22% 11% 22% 26% 21% 26% 20% 22% 13% 22% 21% 16% 23% 22% 17% 28% 24% 23% 20% 16% 21% 18% 24% 21% 18% 21% 21% 21% 20% 22% 19% 26%

G G * * K JK NQ * N ** * U* * U* * * * h h* m * * x

Tend to disagree (-1) 98 58 41 34 24 17 18 5 1 35 29 23 11 69 7 1 77 21 3 11 7 17 4 10 5 12 12 11 5 87 11 28 30 32 8 18 35 17 27 1 54 40 4 16 24 24 34 46 52 85 13

9% 8% 11% 12% 7% 8% 13% 4% 2% 9% 11% 9% 6% 11% 4% 1% 9% 10% 16% 9% 10% 14% 5% 12% 5% 8% 6% 23% 5% 9% 9% 9% 10% 7% 10% 9% 12% 6% 9% 2% 9% 10% 4% 10% 9% 9% 8% 9% 9% 9% 7%

H H * * M OPQ * O O ** * a * * * TWYZac* * * * l * *

Strongly disagree (-2) 37 26 9 13 15 2 3 2 1 17 10 3 6 18 12 1 32 5 1 2 - 4 4 4 4 6 8 1 3 36 1 3 14 16 4 9 7 8 12 - 20 13 4 5 7 2 22 20 17 30 6

3% 4% 2% 5% 5% 1% 2% 2% 3% 4% 4% 1% 3% 3% 7% 2% 4% 2% 3% 1% - 3% 5% 5% 4% 4% 4% 2% 4% 4% 1% 1% 5% 4% 5% 5% 3% 3% 4% - 3% 3% 4% 3% 3% 1% 5% 4% 3% 3% 3%

F F * * NQR * ** * * * * * * * f * * * t

Don’t know 32 15 14 4 12 5 3 6 1 4 8 9 10 11 4 3 18 14 1 6 4 6 2 1 - 5 3 - 4 29 2 12 7 8 4 18 2 7 3 1 16 12 3 13 6 5 7 10 21 31 1

3% 2% 4% 2% 4% 2% 2% 6% 3% 1% 3% 4% 5% 2% 2% 4% 2% 6% 5% 4% 5% 5% 2% 1% - 3% 1% - 5% 3% 2% 4% 3% 2% 5% 8% 1% 3% 1% 3% 3% 3% 4% 8% 2% 2% 2% 2% 4% 3% *

D* * J * NQ ** Y* * * * * * * * klm * * stu y

NET: AGREE 719 459 254 159 209 146 100 71 34 272 170 159 118 429 112 48 588 130 16 82 52 67 48 55 64 105 141 29 59 630 89 189 174 314 42 112 175 190 208 34 405 254 60 103 172 178 266 356 363 595 123

64% 64% 66% 57% 64% 67% 70% 68% 70% 68% 66% 61% 59% 67% 60% 72% 66% 59% 76% 64% 74% 56% 61% 62% 65% 65% 67% 62% 64% 64% 72% 63% 60% 71% 52% 54% 61% 68% 70% 75% 67% 61% 67% 61% 64% 68% 64% 66% 63% 65% 64%

D * * M R * ** V* * * * * * * fgi * j jk j* *

NET: DISAGREE 135 83 49 46 40 19 20 7 2 52 39 26 17 87 20 2 109 26 4 13 7 21 8 15 9 18 20 12 8 123 12 31 44 48 12 28 42 25 39 1 74 53 7 21 32 26 55 66 69 115 18

12% 12% 13% 17% 12% 9% 14% 6% 5% 13% 15% 10% 8% 14% 10% 3% 12% 12% 19% 10% 10% 17% 10% 16% 9% 11% 10% 25% 9% 12% 10% 10% 15% 11% 14% 13% 15% 9% 13% 2% 12% 13% 8% 13% 12% 10% 13% 12% 12% 13% 10%

FH * * M PQ * P ** * * * * TUWYZac* * * * n n n * *

Mean 0.81 0.77 0.89 0.62 0.77 0.90 0.93 0.97 1.03 0.79 0.81 0.81 0.82 0.82 0.78 0.96 0.82 0.76 1.02 0.83 1.10 0.65 0.66 0.67 0.84 0.87 0.82 0.55 0.89 0.79 0.95 0.88 0.69 0.88 0.59 0.68 0.74 0.90 0.83 1.04 0.82 0.73 1.05 0.79 0.83 0.87 0.75 0.81 0.80 0.82 0.77
D D D* D* * ** VWXb* * * * * * * * gi * j * p*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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GB adults aged 18-75

Q12.To what extent do you agree or disagree with each of the following statements about adverts promoting gambling brands / products. (FILTERED EVER HAD PROBLEM) - There should be more regulation around gambling-related content (e.g., content marketing such as gambling GIFs and memes, videos/streams of people gambling) on social media

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly agree (2) 326 304 19 18 98 95 92 286 168 139 216 108 164 146 141 110 243 326 - - 109 206 66 38 76 77 62 68 40

29% 28% 49% 46% 29% 35% 22% 28% 27% 25% 28% 25% 27% 25% 26% 23% 30% 29% - - 31% 29% 28% 39% 29% 31% 27% 35% 22%

B* EGH* G GH G P P P IJKLMNOP JLNOP * c

Tend to agree (1) 393 380 10 11 133 85 151 370 207 190 278 158 223 201 191 171 285 393 - - 132 248 95 30 94 83 73 66 73

35% 36% 27% 27% 39% 31% 36% 36% 34% 34% 36% 36% 37% 35% 35% 36% 36% 35% - - 37% 35% 40% 30% 36% 34% 32% 34% 40%

* * I *

Neither agree nor disagree (0) 230 221 7 6 69 53 93 215 127 128 163 99 121 124 118 100 159 230 - - 66 157 46 15 50 50 58 33 38

21% 21% 19% 16% 20% 20% 22% 21% 21% 23% 21% 22% 20% 22% 21% 21% 20% 21% - - 19% 22% 20% 15% 19% 20% 25% 17% 21%

* * MQ *

Tend to disagree (-1) 98 95 1 3 23 18 51 93 70 62 73 46 59 59 62 54 67 98 - - 32 63 20 10 21 20 25 12 18

9% 9% 2% 7% 7% 7% 12% 9% 11% 11% 9% 10% 10% 10% 11% 11% 8% 9% - - 9% 9% 9% 10% 8% 8% 11% 6% 10%

* * EFH KQR QR Q KQR QR *

Strongly disagree (-2) 37 37 - 1 6 11 18 35 24 24 27 20 22 24 23 21 25 37 - - 13 19 9 4 13 5 3 10 5

3% 3% - 4% 2% 4% 4% 3% 4% 4% 4% 4% 4% 4% 4% 4% 3% 3% - - 4% 3% 4% 5% 5% 2% 1% 5% 3%

* * Q Q Q Q Q * a a

Don’t know 32 31 1 - 10 8 13 31 17 13 23 11 13 18 14 16 23 32 - - 1 24 - 1 5 13 6 3 5

3% 3% 3% - 3% 3% 3% 3% 3% 2% 3% 2% 2% 3% 3% 3% 3% 3% - - * 3% - 1% 2% 5% 3% 2% 3%

* * M M U *

NET: AGREE 719 684 29 29 232 180 244 655 375 329 494 267 387 347 332 281 528 719 - - 241 453 161 67 170 160 136 133 113

64% 64% 76% 73% 68% 67% 58% 64% 61% 59% 63% 60% 64% 61% 60% 60% 66% 64% - - 68% 63% 68% 69% 66% 65% 60% 70% 63%

* * G G G JP IJLNOP IJKLNOP IJLNOP * a

NET: DISAGREE 135 132 1 4 30 29 69 128 93 86 100 66 81 84 86 75 92 135 - - 45 82 29 15 34 25 28 22 24

12% 12% 2% 11% 9% 11% 16% 12% 15% 15% 13% 15% 14% 15% 16% 16% 11% 12% - - 13% 12% 12% 15% 13% 10% 12% 11% 13%

* * EH E KQR KQR QR Q QR KQR KMQR *

Mean 0.81 0.79 1.25 1.05 0.89 0.90 0.62 0.78 0.72 0.66 0.77 0.67 0.76 0.69 0.68 0.65 0.84 0.81 - - 0.83 0.80 0.80 0.89 0.78 0.88 0.75 0.90 0.71
B* G* GH G G JLNOP JLNOP IJKLMNOP IJLNOP *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - Summary

All Adults aged 18-75 in GB

Q13. To what extent would you support, or oppose, gambling brands / products 

in each of the following circumstances when thinking about professional football 

in the UK? (ALL ADULTS)

On the 

front of 

profession

al football 

player 

shirts

On pitch 

side 

adverts at 

football 

stadiums

On the 

sleeves of 

profession

al football 

shirts

On 

profession

al football 

players’ 

training 

kits

Sponsorin

g a 

football 

league or 

competitio

n

On 

football 

shirts 

within 

video / 

fantasy 

games 

played by 

children 

(e.g., EA 

Sports FC 

24, 

Fantasy 

football)

On 

football 

shirts 

within 

items 

collected 

by 

children 

(e.g., 

sticker 

albums, 

Match 

Attax)

(A) (B) (C) (D) (E) (F) (G)

Unweighted base 4207 4207 4207 4207 4207 4207 4207

Weighted base 4207 4207 4207 4207 4207 4207 4207

Strongly support (2) 227 236 207 229 256 243 226

5% 6% 5% 5% 6% 6% 5%

AC C

Tend to support (1) 446 585 471 473 576 390 327

11% 14% 11% 11% 14% 9% 8%

FG ACDFG FG FG ACDFG G

Neither support nor oppose (0) 1131 1307 1232 1196 1320 971 918

27% 31% 29% 28% 31% 23% 22%

FG ACDFG AFG AFG ACDFG G

Tend to oppose (-1) 1040 957 1035 1074 920 1003 955

25% 23% 25% 26% 22% 24% 23%

BEG BEG BEFG E

Strongly oppose (-2) 1175 930 1065 1044 943 1407 1593

28% 22% 25% 25% 22% 33% 38%

BCDE BE BE ABCDE ABCDEF

Don’t know 188 191 197 191 193 194 187

4% 5% 5% 5% 5% 5% 4%

NET: SUPPORT 673 821 679 702 831 632 554

16% 20% 16% 17% 20% 15% 13%

G ACDFG FG FG ACDFG G

NET: OPPOSE 2215 1887 2100 2117 1862 2409 2548

53% 45% 50% 50% 44% 57% 61%

BCDE BE BE ABCDE ABCDEF

Mean -0.62 -0.44 -0.57 -0.56 -0.43 -0.73 -0.84
FG ACDFG AFG AFG ACDFG G

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A/B/C/D/E/F/G   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E/F/G   Minimum Base: 30(**) Small Base: 100(*)
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GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - On the front of professional football player shirts

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly support (2) 227 164 62 29 70 50 31 27 20 97 44 46 41 141 29 8 178 50 13 27 6 21 17 16 13 20 70 6 19 209 18 43 59 109 17 36 48 53 83 7 133 69 25 35 55 58 80 107 120 199 27

5% 8% 3% 5% 9% 7% 4% 4% 3% 8% 3% 5% 4% 8% 4% 4% 6% 3% 7% 6% 2% 6% 5% 4% 3% 3% 12% 3% 5% 6% 3% 4% 5% 7% 5% 4% 4% 5% 10% 2% 6% 5% 5% 4% 4% 7% 7% 8% 4% 5% 6%

C DGHI GHI KLM OPQR OR UZb U U U TUVWXYZbc U e fg n n n jkln rs rs w

Tend to support (1) 446 278 166 97 115 86 58 57 32 147 127 94 77 260 64 18 342 104 15 52 31 42 33 46 28 64 86 18 29 403 42 123 108 185 29 81 109 116 119 20 254 154 37 67 122 98 158 202 244 372 71

11% 14% 8% 16% 15% 12% 8% 8% 5% 13% 10% 11% 8% 14% 9% 8% 12% 7% 9% 11% 9% 11% 10% 11% 8% 11% 14% 9% 8% 11% 7% 10% 9% 12% 9% 10% 10% 11% 15% 5% 11% 12% 7% 8% 9% 12% 14% 15% 9% 10% 15%

C FGHI GHI GHI I I KM OPQR OR UYc e g n n n jkn q q rs rs w x

Neither support nor oppose (0) 1131 576 542 175 217 182 220 180 157 268 314 258 292 500 191 54 745 386 40 118 84 104 80 112 106 153 158 59 116 935 196 360 320 339 112 256 285 278 204 109 623 391 117 216 385 243 287 368 763 968 149

27% 28% 26% 29% 28% 25% 30% 25% 24% 23% 25% 30% 31% 28% 26% 25% 27% 27% 23% 25% 24% 28% 25% 27% 29% 26% 26% 30% 32% 26% 30% 30% 27% 23% 35% 30% 25% 27% 25% 28% 26% 29% 23% 26% 27% 29% 25% 27% 27% 26% 31%

I JK JK STUZ d h h gh km q

Tend to oppose (-1) 1040 450 581 141 165 177 183 205 167 279 328 238 195 418 205 62 685 355 45 118 99 92 83 99 93 141 120 61 87 859 181 285 332 364 59 194 304 253 186 102 580 317 143 205 341 213 280 308 732 920 114

25% 22% 28% 24% 22% 24% 25% 29% 26% 24% 26% 27% 21% 23% 27% 29% 25% 25% 27% 25% 28% 24% 26% 24% 26% 24% 20% 31% 24% 24% 28% 24% 28% 24% 19% 23% 27% 25% 23% 27% 24% 24% 28% 25% 24% 25% 25% 23% 26% 25% 23%

B E M M N N a a a d i i m

Strongly oppose (-2) 1175 529 622 131 173 186 221 214 250 323 392 182 279 434 220 63 717 458 52 133 117 98 87 110 102 189 136 53 98 994 182 330 318 452 76 234 340 288 207 107 678 337 160 259 450 192 275 301 875 1051 106

28% 26% 30% 22% 23% 25% 30% 30% 39% 28% 31% 21% 30% 24% 29% 29% 26% 32% 31% 28% 33% 26% 28% 27% 28% 32% 23% 26% 27% 28% 28% 27% 27% 30% 24% 28% 30% 28% 25% 28% 29% 25% 32% 32% 32% 23% 24% 22% 31% 29% 22%

B DE DE DEFGH L L L NQ N NQ a a Va a gi m p p tu tu v y

Don’t know 188 56 126 27 27 48 30 35 22 36 55 48 48 59 38 10 107 81 5 20 15 20 17 25 19 23 30 3 10 161 27 59 60 45 23 48 45 32 22 40 99 68 22 40 64 32 51 57 131 157 20

4% 3% 6% 4% 4% 7% 4% 5% 3% 3% 4% 6% 5% 3% 5% 4% 4% 6% 3% 4% 4% 5% 5% 6% 5% 4% 5% 1% 3% 5% 4% 5% 5% 3% 7% 6% 4% 3% 3% 10% 4% 5% 4% 5% 5% 4% 5% 4% 5% 4% 4%

B EGI J J N N NQ b b bc b b h h h lm jklm

NET: SUPPORT 673 442 228 126 185 136 89 84 52 244 171 141 118 400 93 26 519 153 27 78 38 63 50 63 41 85 156 24 48 613 60 166 166 294 46 117 157 169 202 27 387 223 63 102 177 156 238 309 364 571 98

16% 22% 11% 21% 24% 19% 12% 12% 8% 21% 14% 16% 13% 22% 12% 12% 19% 11% 16% 17% 11% 17% 16% 15% 11% 14% 26% 12% 13% 17% 9% 14% 14% 20% 15% 14% 14% 17% 25% 7% 16% 17% 12% 12% 12% 19% 21% 23% 13% 16% 20%

C GHI FGHI GHI I I KLM M OPQR OPR UY UY STUVWXYZbc e fgi n n n jkln q q rs rs w x

NET: OPPOSE 2215 979 1203 272 338 363 404 419 418 602 720 420 473 852 425 126 1402 813 97 251 215 190 171 210 195 331 256 114 185 1852 363 615 649 816 135 428 645 541 392 209 1258 654 303 465 791 404 555 609 1606 1971 220

53% 48% 57% 45% 44% 50% 54% 58% 64% 52% 57% 48% 51% 47% 57% 58% 51% 57% 58% 54% 61% 50% 54% 51% 54% 56% 43% 57% 51% 52% 56% 51% 54% 55% 43% 50% 57% 53% 48% 54% 53% 49% 60% 56% 56% 48% 49% 45% 56% 54% 45%

B E DE DEF DEFGH JLM NQ NQ N NQ a a TVXac a a a a a a a i i i jm m m p op tu tu v y

Mean -0.62 -0.45 -0.78 -0.43 -0.35 -0.53 -0.71 -0.76 -0.95 -0.52 -0.75 -0.51 -0.67 -0.43 -0.74 -0.75 -0.53 -0.79 -0.67 -0.62 -0.85 -0.57 -0.64 -0.63 -0.71 -0.73 -0.29 -0.70 -0.62 -0.60 -0.75 -0.64 -0.65 -0.60 -0.51 -0.64 -0.72 -0.61 -0.39 -0.82 -0.62 -0.55 -0.78 -0.75 -0.75 -0.47 -0.47 -0.38 -0.73 -0.64 -0.43
C GHI FGHI GHI I I KM KM OPQR OPR U U U U STUVWXYZbc U e n n jkln q q rs rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - On the front of professional football player shirts

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly support (2) 227 177 47 69 15 23 69 108 82 90 91 79 79 79 78 71 94 114 71 39 60 51 47 13 55 39 43 50 40

5% 6% 3% 4% 4% 9% 17% 10% 13% 16% 12% 18% 13% 14% 14% 15% 12% 10% 4% 3% 17% 7% 20% 13% 6% 4% 5% 6% 6%

C D DEFH DE RST IKMNQRST RST IKMNOPQRS

T

RST KQRST KQRST KQRST RST ST V *

Tend to support (1) 446 357 80 147 48 50 113 210 134 145 165 124 143 131 137 130 176 223 148 65 87 129 62 19 104 89 96 75 77

11% 13% 6% 9% 14% 18% 27% 20% 22% 26% 21% 28% 24% 23% 25% 27% 22% 20% 8% 5% 25% 18% 26% 20% 12% 10% 11% 9% 11%

C D D DEFH DE ST IKNQRST ST IKMNOQRST KRST RST IKQRST IKMNQRST RST ST T V *

Neither support nor oppose (0) 1131 783 328 500 95 74 115 283 160 151 228 118 161 156 146 128 200 302 523 274 77 203 52 21 230 256 232 216 188

27% 29% 23% 29% 28% 27% 28% 28% 26% 27% 29% 27% 27% 27% 27% 27% 25% 27% 29% 23% 22% 28% 22% 21% 26% 28% 27% 27% 27%

C IMQRT T QT QT U *

Tend to oppose (-1) 1040 694 341 474 100 56 65 220 121 95 146 62 108 103 95 71 159 241 516 275 58 180 32 20 231 247 197 202 155

25% 25% 24% 28% 29% 21% 15% 21% 20% 17% 19% 14% 18% 18% 17% 15% 20% 22% 29% 23% 16% 25% 14% 20% 26% 26% 23% 25% 22%

FGH FGH G JLP L LP LP LP LP JLOP JKLMNOPQ IJKLMNOPQR

T

JKLMNOP U *

Strongly oppose (-2) 1175 635 534 445 77 61 51 189 106 69 141 55 102 93 83 65 159 213 478 474 67 137 40 25 243 245 241 223 211

28% 23% 38% 26% 23% 23% 12% 18% 17% 12% 18% 12% 17% 16% 15% 14% 20% 19% 27% 39% 19% 19% 17% 25% 27% 26% 29% 28% 30%

B GH GH G G JLP JLOP JLP JLP JL IJLMNOP JLNOP IJKLMNOPQR IJKLMNOPQR

S

*

Don’t know 188 99 73 82 5 6 6 17 10 7 10 4 9 8 11 8 14 23 66 80 3 16 3 - 29 56 37 34 28

4% 4% 5% 5% 2% 2% 1% 2% 2% 1% 1% 1% 1% 1% 2% 2% 2% 2% 4% 7% 1% 2% 1% - 3% 6% 4% 4% 4%

B EGH L L L KL IJKLMNPQR IJKLMNOPQR

S

* Y

NET: SUPPORT 673 534 127 216 63 73 182 318 216 234 255 203 222 211 215 200 269 337 219 104 147 180 110 32 158 128 139 125 117

16% 19% 9% 13% 19% 27% 43% 31% 35% 42% 33% 46% 37% 37% 39% 42% 34% 30% 12% 9% 42% 25% 46% 33% 18% 14% 16% 16% 17%

C D DE DEFH DE RST IKMNQRST RST IJKMNOPQRS

T

KQRST KQRST IKQRST IKMNOQRST RST ST T V X * Z

NET: OPPOSE 2215 1329 876 919 177 117 115 410 227 164 287 117 210 196 177 136 318 454 993 748 125 317 72 45 474 491 438 425 365

53% 48% 62% 54% 52% 43% 28% 40% 37% 29% 37% 27% 35% 34% 32% 29% 40% 41% 55% 62% 35% 44% 30% 46% 53% 53% 52% 53% 52%

B FGH GH G G JLOP JLOP JLP JLP JLP JKLMNOP IJKLMNOP IJKLMNOPQR IJKLMNOPQR

S

U W*

Mean -0.62 -0.47 -0.93 -0.66 -0.53 -0.31 0.21 -0.17 -0.06 0.17 -0.11 0.25 -0.02 * 0.06 0.15 -0.15 -0.20 -0.68 -0.96 0.04 -0.32 0.19 -0.25 -0.58 -0.65 -0.62 -0.62 -0.62
C DE DEFH DE QRST IKMNOQRST RST IKMNOPQRS

T

KQRST KQRST IKMQRST IKMNOQRST RST ST T V X *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - On pitch side adverts at football stadiums

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly support (2) 236 171 64 44 66 51 31 26 18 102 45 49 40 148 37 5 190 46 11 31 12 22 12 18 10 30 62 5 23 216 20 47 63 111 14 38 41 62 82 12 131 74 30 31 62 66 77 119 116 208 27

6% 8% 3% 7% 9% 7% 4% 4% 3% 9% 4% 6% 4% 8% 5% 2% 7% 3% 6% 7% 3% 6% 4% 4% 3% 5% 10% 2% 6% 6% 3% 4% 5% 7% 4% 5% 4% 6% 10% 3% 6% 6% 6% 4% 4% 8% 7% 9% 4% 6% 6%

C GHI GHI GHI KLM OPQR OPR UYb TUVWXYZbc Y e fg kn jkln rs rs w

Tend to support (1) 585 337 242 125 158 110 71 79 42 180 178 122 104 326 87 32 445 141 22 79 46 51 45 42 44 86 113 20 37 517 68 156 164 228 36 99 149 147 155 35 337 209 39 98 149 135 203 247 338 478 102

14% 16% 12% 21% 21% 15% 10% 11% 7% 16% 14% 14% 11% 18% 12% 15% 16% 10% 13% 17% 13% 14% 14% 10% 12% 15% 19% 10% 10% 15% 11% 13% 14% 15% 11% 12% 13% 14% 19% 9% 14% 16% 8% 12% 11% 16% 18% 18% 12% 13% 21%

C FGHI FGHI GHI I M M OQR R OR Xbc UXYbc e n n jkln q q rs rs w x

Neither support nor oppose (0) 1307 646 646 186 242 201 257 222 199 317 387 289 313 551 227 61 840 468 53 129 101 117 92 148 106 185 174 74 127 1102 205 422 370 400 116 278 348 315 229 137 713 427 167 254 442 269 342 419 888 1139 154

31% 31% 31% 31% 31% 28% 35% 31% 31% 28% 31% 33% 34% 30% 30% 28% 30% 33% 31% 28% 29% 31% 29% 36% 29% 31% 29% 37% 35% 31% 32% 35% 31% 27% 37% 33% 31% 31% 28% 36% 30% 32% 33% 31% 31% 32% 30% 31% 31% 31% 32%

F J J TUa Ta T h h h m m

Tend to oppose (-1) 957 418 531 136 145 161 167 177 172 255 289 216 197 378 179 53 610 347 40 106 100 89 75 84 96 122 112 52 81 781 176 246 310 342 60 195 287 238 166 72 542 294 121 188 348 178 243 261 697 854 96

23% 20% 25% 23% 19% 22% 22% 25% 27% 22% 23% 25% 21% 21% 24% 24% 22% 24% 24% 23% 29% 23% 24% 20% 27% 21% 19% 26% 23% 22% 27% 21% 26% 23% 19% 23% 25% 23% 20% 19% 23% 22% 24% 23% 25% 21% 21% 19% 24% 23% 20%

B E E N XZa a a d fi mn v

Strongly oppose (-2) 930 419 492 82 132 153 185 180 197 257 307 142 225 341 181 56 578 352 40 102 82 76 75 95 82 145 109 43 82 783 147 261 237 365 68 190 263 226 169 82 536 264 130 212 347 160 210 234 696 829 84

22% 20% 23% 14% 17% 21% 25% 25% 30% 22% 24% 16% 24% 19% 24% 26% 21% 25% 24% 22% 23% 20% 24% 23% 23% 24% 18% 21% 23% 22% 23% 22% 20% 24% 21% 22% 23% 22% 21% 21% 23% 20% 26% 26% 24% 19% 19% 17% 24% 23% 17%

B D DE DE DEFGH L L L NQ N N NQ a g p tu tu v y

Don’t know 191 62 124 28 26 53 31 34 19 38 52 49 51 65 37 9 111 81 3 21 11 23 18 24 23 22 30 5 10 162 29 67 53 48 24 48 44 31 21 48 107 67 17 38 69 28 56 62 130 159 23

5% 3% 6% 5% 3% 7% 4% 5% 3% 3% 4% 6% 6% 4% 5% 4% 4% 6% 2% 4% 3% 6% 6% 6% 6% 4% 5% 3% 3% 5% 5% 6% 4% 3% 7% 6% 4% 3% 3% 12% 5% 5% 3% 5% 5% 3% 5% 5% 5% 4% 5%

B EGI J J NQ S S S Sc h h lm jklm

NET: SUPPORT 821 509 306 168 224 161 102 105 61 282 223 171 144 475 123 36 634 186 33 110 57 73 57 59 54 116 175 25 59 733 88 204 227 339 50 138 190 209 237 47 469 283 69 130 211 201 280 366 455 686 129

20% 25% 15% 28% 29% 22% 14% 15% 9% 25% 18% 20% 15% 26% 17% 17% 23% 13% 19% 24% 16% 19% 18% 14% 15% 20% 29% 13% 16% 21% 14% 17% 19% 23% 16% 16% 17% 21% 29% 12% 20% 21% 14% 16% 15% 24% 25% 27% 16% 19% 27%

C FGHI FGHI GHI I I KLM M OPQR R OPR UXYbc Xb SUVWXYZbc e fgi n jkn jkln q q rs rs w x

NET: OPPOSE 1887 837 1023 218 277 314 352 357 369 512 596 358 422 720 360 109 1189 699 80 208 183 165 150 179 178 267 221 95 163 1564 323 507 546 707 127 385 550 464 334 154 1078 558 251 401 695 338 453 495 1393 1683 180

45% 41% 49% 36% 36% 43% 47% 50% 57% 45% 47% 41% 45% 40% 48% 51% 43% 49% 47% 44% 52% 44% 47% 44% 49% 45% 37% 47% 45% 44% 50% 42% 46% 47% 40% 45% 49% 45% 41% 40% 46% 42% 50% 49% 49% 40% 40% 37% 49% 46% 37%

B DE DE DEF DEFGH L NQ NQ N NQ a a TVXa a a a a a a a d fi mn p p tu tu v y

Mean -0.44 -0.29 -0.58 -0.15 -0.16 -0.38 -0.57 -0.59 -0.77 -0.35 -0.53 -0.34 -0.53 -0.25 -0.54 -0.60 -0.35 -0.60 -0.46 -0.38 -0.58 -0.41 -0.52 -0.51 -0.58 -0.47 -0.16 -0.55 -0.47 -0.41 -0.59 -0.46 -0.43 -0.43 -0.44 -0.50 -0.54 -0.42 -0.23 -0.52 -0.45 -0.37 -0.58 -0.58 -0.57 -0.29 -0.29 -0.19 -0.55 -0.46 -0.23
C FGHI FGHI GHI I I KM KM OPQR OPR UY STUVWXYZbc e k jkln q q rs rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - On pitch side adverts at football stadiums

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly support (2) 236 176 58 70 17 22 67 105 76 84 84 77 77 76 75 73 96 116 74 40 61 49 43 17 51 44 45 51 42

6% 6% 4% 4% 5% 8% 16% 10% 12% 15% 11% 17% 13% 13% 14% 15% 12% 10% 4% 3% 17% 7% 18% 18% 6% 5% 5% 6% 6%

C D DEFH DE RST IKMQRST ST IKMNOQRST KRST KRST KRST IKMNQRST RST ST V *

Tend to support (1) 585 466 111 203 70 59 133 262 162 158 212 140 166 160 175 144 219 282 213 83 98 180 76 19 129 136 112 101 97

14% 17% 8% 12% 21% 22% 32% 26% 26% 28% 27% 32% 28% 28% 32% 31% 27% 25% 12% 7% 28% 25% 32% 19% 14% 15% 13% 13% 14%

C D D DEFH DE ST RST RST IJKMNQRST ST RST IJKMNQRST IKMQRST RST ST T X *

Neither support nor oppose (0) 1307 904 379 590 124 70 120 314 181 174 230 111 178 165 151 125 212 336 624 310 88 226 54 24 297 284 268 247 205

31% 33% 27% 34% 36% 26% 29% 31% 29% 31% 29% 25% 30% 29% 27% 26% 26% 30% 35% 26% 25% 32% 23% 24% 33% 30% 32% 31% 29%

C FG FGH LPQ LOPQT LQ LPQ L LPQT IKLMNOPQRT U *

Tend to oppose (-1) 957 617 337 420 73 66 58 197 113 83 148 65 97 99 86 73 146 214 449 288 51 154 33 16 208 209 200 181 151

23% 22% 24% 24% 22% 24% 14% 19% 18% 15% 19% 15% 16% 17% 16% 15% 18% 19% 25% 24% 15% 22% 14% 16% 23% 22% 24% 23% 22%

GH G GH G JLMOP JLMOP L JLOP JLMOP IJKLMNOPQR IJKLMNOPQR U *

Strongly oppose (-2) 930 486 439 354 52 44 37 133 72 50 95 42 70 64 57 49 113 148 379 396 49 94 27 20 181 199 186 187 168

22% 18% 31% 21% 15% 16% 9% 13% 12% 9% 12% 9% 12% 11% 10% 10% 14% 13% 21% 33% 14% 13% 12% 20% 20% 21% 22% 23% 24%

B EGH G G G JL JL JL J IJKLMNOP JLNOP IJKLMNOPQR IJKLMNOPQR

S

*

Don’t know 191 97 80 80 3 10 4 17 9 6 12 7 13 7 6 8 16 20 63 89 5 13 2 2 26 60 35 33 35

5% 4% 6% 5% 1% 4% 1% 2% 2% 1% 1% 2% 2% 1% 1% 2% 2% 2% 3% 7% 1% 2% 1% 2% 3% 6% 4% 4% 5%

B EGH EGH JNO O JNO IJKNOR IJKLMNOPQR

S

* Yab Y

NET: SUPPORT 821 641 168 273 87 81 200 368 238 242 296 217 243 236 250 217 314 397 287 124 159 229 119 36 180 180 157 152 140

20% 23% 12% 16% 26% 30% 48% 36% 39% 44% 38% 49% 40% 41% 46% 46% 39% 36% 16% 10% 45% 32% 51% 37% 20% 19% 19% 19% 20%

C D D DEFH DEF RST IKMQRST RST IJKMNOPQRS

T

RST KRST IKMNQRST IKMNQRST RST ST T V X *

NET: OPPOSE 1887 1103 776 773 125 110 95 330 185 134 243 107 167 163 143 122 259 362 828 684 100 248 60 35 388 408 386 368 319

45% 40% 55% 45% 37% 41% 23% 32% 30% 24% 31% 24% 28% 29% 26% 26% 32% 32% 46% 57% 29% 35% 26% 36% 44% 44% 46% 46% 46%

B EGH GH GH G JLOP JLMOP JL JLP JLMNOP JLMNOP IJKLMNOPQR IJKLMNOPQR

S

*

Mean -0.44 -0.29 -0.75 -0.48 -0.22 -0.20 0.33 0.01 0.10 0.26 0.05 0.33 0.14 0.15 0.23 0.26 0.05 * -0.49 -0.82 0.20 -0.09 0.32 -0.02 -0.39 -0.44 -0.46 -0.46 -0.46
C D D DEFH DEF RST IKMNQRST RST IKMNOPQRST KQRST KQRST IKMNQRST IKMNQRST ST ST T V X *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - On the sleeves of professional football shirts

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly support (2) 207 148 59 46 59 36 25 25 17 78 34 56 39 133 20 8 161 46 9 28 10 18 16 17 13 23 51 4 18 188 19 45 50 95 18 33 43 44 75 12 108 75 24 26 52 58 71 96 111 194 12

5% 7% 3% 8% 8% 5% 3% 3% 3% 7% 3% 6% 4% 7% 3% 4% 6% 3% 6% 6% 3% 5% 5% 4% 3% 4% 9% 2% 5% 5% 3% 4% 4% 6% 6% 4% 4% 4% 9% 3% 5% 6% 5% 3% 4% 7% 6% 7% 4% 5% 3%

C GHI FGHI I KM K OQR OR Ub UVXYZb e fg jkln rs rs w y

Tend to support (1) 471 291 176 89 128 87 67 67 33 175 121 91 85 271 69 23 362 109 16 54 33 42 36 38 25 65 107 22 33 422 49 122 110 199 40 72 101 140 136 21 278 166 27 75 120 110 166 210 261 385 83

11% 14% 8% 15% 17% 12% 9% 9% 5% 15% 10% 10% 9% 15% 9% 10% 13% 8% 10% 12% 9% 11% 11% 9% 7% 11% 18% 11% 9% 12% 8% 10% 9% 13% 12% 8% 9% 14% 17% 6% 12% 12% 5% 9% 8% 13% 15% 16% 9% 10% 17%

C GHI FGHI I I I KLM OQR OR Y Y STUVWXYZbc e fg jkn jkn q q rs rs w x

Neither support nor oppose (0) 1232 632 588 184 227 209 235 197 178 299 367 265 301 540 213 48 801 431 53 129 101 107 78 134 111 163 170 67 120 1023 209 398 371 364 98 271 341 289 216 114 677 414 141 252 428 244 308 398 834 1054 168

29% 31% 28% 31% 30% 29% 32% 27% 28% 26% 29% 31% 32% 30% 29% 22% 29% 30% 31% 28% 29% 28% 25% 33% 31% 28% 28% 34% 33% 29% 32% 33% 31% 24% 31% 32% 30% 28% 26% 30% 29% 31% 28% 31% 30% 29% 27% 30% 29% 29% 34%

J J P P P W W W h h h m x

Tend to oppose (-1) 1035 449 573 143 160 166 182 202 181 277 325 232 200 416 196 63 675 359 43 120 93 97 87 95 97 153 117 53 80 855 180 272 325 375 62 204 306 247 188 90 582 303 150 205 356 200 273 296 738 925 103

25% 22% 27% 24% 21% 23% 25% 28% 28% 24% 26% 27% 21% 23% 26% 29% 24% 25% 25% 26% 27% 26% 27% 23% 27% 26% 19% 27% 22% 24% 28% 23% 27% 25% 19% 24% 27% 24% 23% 23% 25% 23% 30% 25% 25% 24% 24% 22% 26% 25% 21%

B EF EF M M N a a a a a a a d fi i m op v

Strongly oppose (-2) 1065 469 574 107 163 178 208 191 217 282 355 175 252 393 205 63 661 405 44 115 100 92 80 102 95 166 123 50 98 902 163 297 280 411 77 219 287 270 185 105 620 305 140 228 397 188 252 277 788 947 97

25% 23% 27% 18% 21% 24% 28% 27% 34% 25% 28% 20% 27% 22% 27% 29% 24% 28% 26% 25% 28% 24% 25% 25% 26% 28% 20% 25% 27% 25% 25% 25% 23% 28% 24% 26% 25% 26% 23% 27% 26% 23% 28% 28% 28% 23% 22% 21% 28% 26% 20%

B D DE DE DEFGH L L L NQ N N NQ a a a g p p tu tu v y

Don’t know 197 65 127 31 30 52 26 37 21 39 57 47 54 58 44 10 113 84 4 22 15 23 21 24 21 19 33 4 11 172 25 65 60 49 23 50 53 30 21 43 101 73 22 35 65 35 62 65 132 162 24

5% 3% 6% 5% 4% 7% 3% 5% 3% 3% 5% 5% 6% 3% 6% 5% 4% 6% 2% 5% 4% 6% 6% 6% 6% 3% 6% 2% 3% 5% 4% 5% 5% 3% 7% 6% 5% 3% 3% 11% 4% 5% 4% 4% 5% 4% 5% 5% 5% 4% 5%

B EGI J J NQ N NQ b SZb b b b h h h lm m jklm

NET: SUPPORT 679 439 236 135 187 123 92 91 50 253 155 147 124 404 89 31 524 155 26 82 43 59 52 55 37 89 158 26 51 610 68 167 160 294 57 105 145 185 211 33 386 242 51 102 172 168 237 306 372 578 95

16% 21% 11% 22% 24% 17% 12% 13% 8% 22% 12% 17% 13% 22% 12% 14% 19% 11% 15% 18% 12% 16% 16% 14% 10% 15% 26% 13% 14% 17% 11% 14% 13% 20% 18% 12% 13% 18% 26% 9% 16% 18% 10% 12% 12% 20% 21% 23% 13% 16% 20%

C FGHI FGHI GHI I I KLM K OPQR OR UY Y Y STUVWXYZbc e fg n jkn jkln q q rs rs w x

NET: OPPOSE 2100 918 1148 251 323 345 390 393 399 559 680 408 453 809 400 127 1336 764 87 235 193 188 167 197 192 319 240 103 178 1756 343 570 605 787 139 423 593 517 373 194 1203 607 290 433 753 389 525 573 1527 1872 200

50% 45% 55% 42% 42% 47% 52% 55% 62% 49% 54% 47% 49% 45% 54% 59% 48% 53% 52% 50% 55% 50% 53% 48% 53% 54% 40% 52% 49% 49% 53% 47% 51% 53% 44% 50% 52% 51% 45% 50% 51% 45% 57% 53% 53% 46% 46% 43% 53% 51% 41%

B DE DEF DEFGH JLM NQ NQ N NQ a a a a a a a a a a fi m m p op tu tu v y

Mean -0.57 -0.40 -0.72 -0.31 -0.33 -0.54 -0.67 -0.69 -0.88 -0.46 -0.70 -0.46 -0.62 -0.38 -0.71 -0.74 -0.49 -0.72 -0.58 -0.54 -0.71 -0.57 -0.60 -0.59 -0.70 -0.65 -0.27 -0.62 -0.59 -0.55 -0.68 -0.58 -0.59 -0.56 -0.48 -0.63 -0.64 -0.56 -0.34 -0.74 -0.59 -0.47 -0.74 -0.68 -0.68 -0.44 -0.44 -0.35 -0.67 -0.58 -0.41
C FGHI FGHI GHI I I KM KM OPQR OPR U STUVWXYZbc e n jkln q oq rs rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - On the sleeves of professional football shirts

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly support (2) 207 161 43 70 12 26 53 91 60 76 75 62 63 66 63 58 74 97 65 40 50 42 36 13 47 33 44 48 34

5% 6% 3% 4% 3% 10% 13% 9% 10% 14% 10% 14% 11% 12% 11% 12% 9% 9% 4% 3% 14% 6% 15% 14% 5% 4% 5% 6% 5%

C DE DEH DE ST IKMNOQRST ST IKMNOQRST RST KQRST QRST IKQRST ST ST V * Z

Tend to support (1) 471 378 87 142 44 43 148 236 171 171 199 147 174 165 161 157 211 253 138 71 101 144 71 28 105 106 78 90 88

11% 14% 6% 8% 13% 16% 35% 23% 28% 31% 25% 33% 29% 29% 29% 33% 26% 23% 8% 6% 29% 20% 30% 29% 12% 11% 9% 11% 13%

C D D DEFH DEF RST KQRST RST IKMNOQRST KQRST KRST KQRST IKMNOQRST RST ST V * a

Neither support nor oppose (0) 1232 850 358 545 124 75 107 306 162 149 226 116 156 149 149 125 206 324 584 289 80 224 59 16 260 269 255 237 202

29% 31% 26% 32% 36% 28% 26% 30% 26% 27% 29% 26% 26% 26% 27% 26% 26% 29% 32% 24% 23% 31% 25% 16% 29% 29% 30% 30% 29%

C G FGH G IMNQT IMNQT IJLMNOPQT U *

Tend to oppose (-1) 1035 684 347 476 93 61 53 207 110 83 137 64 106 102 88 63 159 229 518 283 54 169 34 16 224 252 205 193 152

25% 25% 25% 28% 27% 22% 13% 20% 18% 15% 17% 15% 18% 18% 16% 13% 20% 21% 29% 23% 15% 24% 14% 17% 25% 27% 24% 24% 22%

GH GH G G JLP JLP JLP JLP P JKLMOP IJKLMNOP IJKLMNOPQR

T

IJKLMNOP U * c

Strongly oppose (-2) 1065 568 491 403 58 57 50 165 97 69 131 46 90 82 79 60 132 184 432 440 64 114 35 24 225 215 226 198 189

25% 21% 35% 23% 17% 21% 12% 16% 16% 12% 17% 10% 15% 14% 14% 13% 16% 16% 24% 36% 18% 16% 15% 24% 25% 23% 27% 25% 27%

B EGH GH G JLP JLNOP JLP L L L JLP JLP IJKLMNOPQR IJKLMNOPQR

S

*

Don’t know 197 105 77 81 9 9 6 23 13 8 12 6 12 7 9 8 19 28 64 84 3 23 2 - 30 58 38 34 34

5% 4% 5% 5% 3% 3% 1% 2% 2% 1% 2% 1% 2% 1% 2% 2% 2% 2% 4% 7% 1% 3% 1% - 3% 6% 4% 4% 5%

B GH N N JKN JKN JKLNO IJKLMNOPQR

S

U * Y

NET: SUPPORT 679 539 130 212 56 69 202 327 232 247 274 209 237 231 224 215 285 350 203 111 151 186 106 41 153 139 122 138 122

16% 20% 9% 12% 16% 26% 48% 32% 38% 44% 35% 47% 39% 40% 41% 46% 36% 31% 11% 9% 43% 26% 45% 43% 17% 15% 14% 17% 17%

C DE DEFH DEF RST IKMNOQRST RST IKMNOQRST KQRST KQRST KQRST IKMNOQRST RST ST V *

NET: OPPOSE 2100 1251 839 879 151 118 103 372 207 152 268 111 196 185 167 124 291 413 951 723 118 284 69 40 449 467 431 391 341

50% 46% 60% 51% 45% 43% 25% 36% 34% 27% 34% 25% 33% 32% 30% 26% 36% 37% 53% 60% 34% 40% 29% 41% 50% 50% 51% 49% 49%

B EFGH GH GH G JLOP JLOP JLP JLP JLP JLMNOP IJKLMNOP IJKLMNOPQR IJKLMNOPQR

S

W*

Mean -0.57 -0.42 -0.87 -0.61 -0.43 -0.30 0.25 -0.12 -0.02 0.19 -0.07 0.26 0.02 0.05 0.08 0.19 -0.08 -0.14 -0.64 -0.90 0.05 -0.24 0.16 -0.09 -0.55 -0.58 -0.61 -0.53 -0.56
C D D DEFH DEF RST IKMNOQRST RST IKMNOPQRST KQRST KQRST IKQRST IKMNOQRST RST ST T V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - On professional football players’ training kits

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly support (2) 229 172 56 41 70 48 27 27 17 96 42 47 44 149 28 10 187 43 11 31 8 15 16 16 7 30 74 7 13 209 21 46 60 108 16 30 47 60 78 14 129 79 22 34 53 61 82 117 112 194 34

5% 8% 3% 7% 9% 7% 4% 4% 3% 8% 3% 5% 5% 8% 4% 5% 7% 3% 6% 7% 2% 4% 5% 4% 2% 5% 12% 4% 4% 6% 3% 4% 5% 7% 5% 4% 4% 6% 9% 4% 5% 6% 4% 4% 4% 7% 7% 9% 4% 5% 7%

C GHI GHI GHI KLM K OQR OR UY UY Y Y STUVWXYZbc e fg j jkln rs rs w

Tend to support (1) 473 282 186 104 121 93 60 66 28 170 133 91 79 275 66 17 359 114 14 54 32 46 35 41 30 62 97 24 38 431 42 139 106 199 30 77 114 124 132 25 263 175 34 70 139 105 158 206 267 390 79

11% 14% 9% 17% 16% 13% 8% 9% 4% 15% 11% 11% 8% 15% 9% 8% 13% 8% 8% 12% 9% 12% 11% 10% 8% 10% 16% 12% 11% 12% 6% 12% 9% 13% 9% 9% 10% 12% 16% 7% 11% 13% 7% 9% 10% 13% 14% 15% 9% 11% 16%

C FGHI GHI GHI I I KLM OPQR OPR STUXYZc e g jn jkln q q r rs w x

Neither support nor oppose (0) 1196 601 584 183 213 192 227 204 177 280 358 260 299 510 209 53 771 425 50 121 97 111 80 131 115 157 158 62 114 991 205 371 367 356 103 266 329 284 208 109 666 395 135 233 401 248 314 373 823 1031 153

28% 29% 28% 30% 28% 26% 31% 28% 27% 24% 28% 30% 32% 28% 28% 24% 28% 30% 30% 26% 28% 29% 25% 32% 32% 27% 26% 31% 32% 28% 32% 31% 31% 24% 33% 31% 29% 28% 25% 28% 28% 30% 27% 28% 28% 30% 28% 28% 29% 28% 31%

J J J h h h m

Tend to oppose (-1) 1074 477 587 147 182 182 188 198 176 285 332 254 203 449 205 60 714 359 41 127 101 98 91 96 96 154 125 50 95 888 186 291 334 378 70 213 305 272 196 88 603 321 149 216 356 216 286 324 750 962 104

26% 23% 28% 24% 24% 25% 25% 28% 27% 25% 26% 29% 22% 25% 28% 28% 26% 25% 24% 27% 29% 26% 29% 23% 27% 26% 21% 25% 26% 25% 29% 24% 28% 25% 22% 25% 27% 27% 24% 23% 26% 24% 30% 26% 25% 26% 25% 24% 26% 26% 21%

B M JM a a a a p y

Strongly oppose (-2) 1044 458 562 102 151 166 208 191 226 284 347 162 251 372 199 66 637 407 48 112 101 89 78 103 94 162 117 50 89 880 164 291 275 405 73 213 291 251 187 102 601 300 142 228 402 175 238 262 782 926 97

25% 22% 27% 17% 20% 23% 28% 27% 35% 25% 28% 19% 27% 21% 27% 31% 23% 28% 28% 24% 29% 23% 25% 25% 26% 27% 19% 25% 25% 25% 25% 24% 23% 27% 23% 25% 26% 25% 23% 27% 25% 22% 28% 28% 28% 21% 21% 19% 27% 25% 20%

B D DEF DE DEFGH L L L NQ NQ N NQ a a a a a g p tu tu v y

Don’t know 191 62 124 24 32 48 31 33 23 35 47 53 56 56 40 9 105 86 5 22 13 18 17 22 20 26 30 6 11 163 28 62 55 48 26 50 46 29 21 46 104 66 21 41 66 30 54 61 130 164 19

5% 3% 6% 4% 4% 7% 4% 5% 4% 3% 4% 6% 6% 3% 5% 4% 4% 6% 3% 5% 4% 5% 5% 5% 5% 4% 5% 3% 3% 5% 4% 5% 5% 3% 8% 6% 4% 3% 3% 12% 4% 5% 4% 5% 5% 4% 5% 5% 5% 4% 4%

B EI JK JK NQ N NQ h gh lm jklm

NET: SUPPORT 702 454 242 145 191 141 87 92 46 266 175 138 123 424 94 27 545 157 24 86 40 62 51 57 37 91 171 32 51 640 62 185 166 307 45 107 161 184 210 39 392 254 56 104 192 166 240 323 379 584 114

17% 22% 12% 24% 25% 19% 12% 13% 7% 23% 14% 16% 13% 23% 13% 13% 20% 11% 14% 18% 11% 16% 16% 14% 10% 15% 28% 16% 14% 18% 10% 15% 14% 21% 14% 13% 14% 18% 26% 10% 17% 19% 11% 13% 14% 20% 21% 24% 13% 16% 23%

C GHI FGHI GHI I I KLM OPQR OPR UY Y Y Y STUVWXYZbc e fgi jkn jkln q q rs rs w x

NET: OPPOSE 2117 935 1149 249 333 349 396 389 402 568 679 416 454 821 404 127 1351 766 89 239 202 187 169 199 190 316 241 100 184 1768 350 582 609 783 143 426 596 523 383 190 1205 621 291 444 759 392 523 585 1532 1888 201

50% 46% 55% 41% 43% 48% 53% 54% 62% 49% 54% 48% 49% 45% 54% 59% 49% 53% 53% 51% 57% 50% 53% 49% 53% 53% 40% 50% 51% 50% 54% 49% 51% 52% 45% 50% 53% 51% 47% 49% 51% 46% 58% 54% 54% 47% 46% 44% 53% 51% 41%

B D DEF DEF DEFGH JLM NQ NQ N NQ a a VXa a a a a a a a d i m p op tu tu v y

Mean -0.56 -0.39 -0.72 -0.29 -0.30 -0.48 -0.69 -0.67 -0.90 -0.44 -0.67 -0.48 -0.61 -0.35 -0.68 -0.75 -0.47 -0.72 -0.62 -0.53 -0.75 -0.55 -0.60 -0.59 -0.70 -0.63 -0.20 -0.57 -0.60 -0.53 -0.70 -0.57 -0.58 -0.54 -0.53 -0.63 -0.62 -0.53 -0.35 -0.70 -0.57 -0.46 -0.74 -0.68 -0.68 -0.42 -0.41 -0.32 -0.67 -0.58 -0.32
C FGHI FGHI GHI I I KM KM OPQR OPR UY U STUVWXYZbc e n jkln q oq rs rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - On professional football players’ training kits

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly support (2) 229 179 45 65 18 22 74 114 79 91 95 82 84 81 82 81 98 119 68 37 66 49 51 13 53 43 47 50 36

5% 7% 3% 4% 5% 8% 18% 11% 13% 16% 12% 19% 14% 14% 15% 17% 12% 11% 4% 3% 19% 7% 21% 13% 6% 5% 6% 6% 5%

C D DEFH DE RST IKMNQRST RST IKMNOQRST RST RST KQRST IKMNQRST RST ST V *

Tend to support (1) 473 383 83 154 50 54 125 229 155 155 182 134 160 150 150 138 189 248 147 69 98 141 64 28 104 93 85 93 92

11% 14% 6% 9% 15% 20% 30% 22% 25% 28% 23% 30% 27% 26% 27% 29% 24% 22% 8% 6% 28% 20% 27% 28% 12% 10% 10% 12% 13%

C D D DEFH DE RST KQRST ST IKMNOQRST KQRST KQRST KQRST IKNQRST ST ST T V *

Neither support nor oppose (0) 1196 819 357 532 114 74 100 288 152 141 218 99 151 141 136 117 201 306 560 294 64 226 42 19 265 274 255 213 179

28% 30% 25% 31% 33% 27% 24% 28% 25% 25% 28% 23% 25% 25% 25% 25% 25% 27% 31% 24% 18% 32% 18% 19% 30% 29% 30% 27% 26%

C G GH G L ILMNOPQ ILNQ IJLMNOPQT U *

Tend to oppose (-1) 1074 723 346 493 97 65 69 230 123 96 159 76 117 111 104 76 171 251 534 282 68 174 47 16 228 250 206 212 172

26% 26% 25% 29% 28% 24% 16% 22% 20% 17% 20% 17% 20% 19% 19% 16% 21% 23% 30% 23% 19% 24% 20% 16% 26% 27% 24% 26% 25%

GH GH G G JLP JLP P P P JLP IJKLMNOP IJKLMNOPQR

T

JLP *

Strongly oppose (-2) 1044 540 497 394 53 48 46 147 93 64 116 47 79 81 70 54 127 166 426 443 54 108 29 22 211 215 220 197 189

25% 20% 35% 23% 16% 18% 11% 14% 15% 12% 15% 11% 13% 14% 13% 11% 16% 15% 24% 37% 15% 15% 12% 23% 24% 23% 26% 25% 27%

B EGH G G JLOP JLP L JLP L JLMOP JLP IJKLMNOPQR IJKLMNOPQR

S

W*

Don’t know 191 99 76 79 8 8 5 21 11 8 11 4 10 7 7 7 16 25 67 83 3 18 3 - 30 57 34 37 31

5% 4% 5% 5% 2% 3% 1% 2% 2% 1% 1% 1% 2% 1% 1% 1% 2% 2% 4% 7% 1% 3% 1% - 3% 6% 4% 5% 4%

B GH L L L KLNO IJKLMNOPQR IJKLMNOPQR

S

* Ya

NET: SUPPORT 702 563 128 220 68 76 199 343 234 247 277 216 244 231 232 219 288 366 215 106 163 190 115 40 157 137 131 143 128

17% 20% 9% 13% 20% 28% 48% 33% 38% 44% 35% 49% 41% 40% 42% 46% 36% 33% 12% 9% 46% 27% 49% 41% 18% 15% 16% 18% 18%

C D DE DEFH DEF RST IKMNQRST RST IJKMNOQRST KQRST KQRST IKQRST IKMNOQRST RST ST T V *

NET: OPPOSE 2117 1263 843 887 150 112 114 377 216 160 274 123 197 192 174 130 297 418 960 725 122 282 76 38 439 465 426 408 361

50% 46% 60% 52% 44% 42% 27% 37% 35% 29% 35% 28% 33% 34% 32% 27% 37% 37% 53% 60% 35% 39% 32% 39% 49% 50% 50% 51% 52%

B EFGH GH G G JLOP JLOP JLP JLP JLP JLMNOP JKLMNOP IJKLMNOPQR IJKLMNOPQR

S

*

Mean -0.56 -0.40 -0.88 -0.61 -0.35 -0.24 0.28 -0.07 0.01 0.21 -0.02 0.29 0.09 0.07 0.13 0.25 -0.05 -0.09 -0.64 -0.91 0.15 -0.22 0.26 -0.08 -0.51 -0.57 -0.58 -0.54 -0.58
C D D DEFH DEF RST IKMNOQRST RST IJKMNOQRST IKQRST KQRST IKQRST IKMNOQRST ST ST T V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - Sponsoring a football league or competition

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly support (2) 256 170 82 53 69 51 33 32 18 101 52 59 44 156 34 11 202 54 14 34 8 25 15 17 16 27 66 11 21 233 23 59 65 119 13 44 54 59 87 12 135 93 28 46 59 58 92 121 135 214 41

6% 8% 4% 9% 9% 7% 4% 4% 3% 9% 4% 7% 5% 9% 5% 5% 7% 4% 8% 7% 2% 7% 5% 4% 5% 5% 11% 6% 6% 7% 3% 5% 5% 8% 4% 5% 5% 6% 11% 3% 6% 7% 6% 6% 4% 7% 8% 9% 5% 6% 8%

C GHI GHI GHI KM K OQR OR UX U U UVWXYZbc U U e fgi jkln s rs w x

Tend to support (1) 576 343 229 108 139 111 80 87 50 192 164 106 114 326 70 27 423 152 21 68 45 59 43 48 41 93 97 23 37 510 65 176 143 223 34 93 148 144 152 38 344 186 46 87 163 133 193 223 353 482 89

14% 17% 11% 18% 18% 15% 11% 12% 8% 17% 13% 12% 12% 18% 9% 13% 15% 11% 13% 14% 13% 16% 14% 12% 11% 16% 16% 12% 10% 14% 10% 15% 12% 15% 11% 11% 13% 14% 19% 10% 15% 14% 9% 11% 11% 16% 17% 17% 12% 13% 18%

C GHI GHI GI I KLM OQR OR c c c e g n jkln q q rs rs w x

Neither support nor oppose (0) 1320 656 651 201 238 210 238 225 208 309 382 310 319 545 248 59 852 468 50 126 119 114 94 137 115 190 184 68 125 1094 227 406 394 391 130 293 359 317 217 134 712 449 160 268 442 260 350 424 896 1152 157

31% 32% 31% 33% 31% 29% 32% 31% 32% 27% 30% 36% 34% 30% 33% 27% 31% 33% 29% 27% 34% 30% 30% 33% 32% 32% 31% 34% 35% 31% 35% 34% 33% 26% 41% 35% 32% 31% 26% 35% 30% 34% 32% 33% 31% 31% 31% 32% 31% 31% 32%

JK J T T T d h h fgh m m m m o

Tend to oppose (-1) 920 397 512 121 154 156 161 170 158 248 297 202 173 369 168 58 595 325 35 112 82 77 72 94 79 115 118 51 85 756 164 230 287 346 57 169 265 244 168 74 531 261 127 175 333 182 230 271 649 819 92

22% 19% 24% 20% 20% 21% 22% 24% 24% 22% 24% 23% 19% 20% 22% 27% 21% 23% 21% 24% 23% 20% 23% 23% 22% 19% 20% 26% 24% 21% 25% 19% 24% 23% 18% 20% 23% 24% 21% 19% 22% 20% 25% 21% 24% 22% 20% 20% 23% 22% 19%

B M M N d fi f p

Strongly oppose (-2) 943 425 502 92 135 154 200 167 194 269 306 141 227 357 184 50 591 352 46 105 83 85 77 94 89 143 99 41 82 799 143 266 251 362 64 193 255 231 175 88 547 269 127 206 353 170 214 245 698 838 87

22% 21% 24% 15% 18% 21% 27% 23% 30% 23% 24% 16% 24% 20% 25% 23% 21% 25% 27% 22% 24% 22% 24% 23% 25% 24% 16% 21% 23% 22% 22% 22% 21% 24% 20% 23% 23% 23% 21% 23% 23% 20% 25% 25% 25% 20% 19% 18% 24% 23% 18%

B D DEF DE DEFH L L L NQ N NQ a a a a a a a a a p tu tu v y

Don’t know 193 63 123 25 32 47 31 37 20 31 58 49 55 58 43 10 110 83 4 24 16 17 16 20 21 23 36 5 11 169 24 63 57 52 20 57 50 25 21 40 97 78 17 41 67 32 53 59 133 163 21

5% 3% 6% 4% 4% 6% 4% 5% 3% 3% 5% 6% 6% 3% 6% 4% 4% 6% 2% 5% 4% 5% 5% 5% 6% 4% 6% 2% 3% 5% 4% 5% 5% 3% 6% 7% 4% 2% 3% 10% 4% 6% 3% 5% 5% 4% 5% 4% 5% 4% 4%

B I J J J NQ N NQ c h h klm lm jklm oq

NET: SUPPORT 831 513 311 161 209 162 113 119 68 292 216 165 158 483 104 38 625 206 35 102 53 84 58 65 58 120 163 35 58 744 88 234 208 342 47 137 202 203 239 50 479 279 74 133 222 191 285 343 488 695 130

20% 25% 15% 27% 27% 22% 15% 17% 11% 25% 17% 19% 17% 27% 14% 18% 23% 14% 21% 22% 15% 22% 18% 16% 16% 20% 27% 18% 16% 21% 14% 20% 17% 23% 15% 16% 18% 20% 29% 13% 20% 21% 15% 16% 16% 23% 25% 26% 17% 19% 27%

C GHI FGHI GHI I I KLM OPQR OR UXY UXYc U UWXYZbc e fgi n n jkln q q rs rs w x

NET: OPPOSE 1862 822 1014 213 289 310 361 337 352 517 603 343 400 725 352 108 1186 677 81 217 165 162 149 188 168 257 217 92 167 1555 307 496 538 708 121 362 521 475 343 162 1078 530 254 380 686 352 443 516 1347 1657 179

44% 40% 48% 35% 38% 43% 49% 47% 54% 45% 48% 40% 43% 40% 47% 50% 43% 47% 48% 46% 47% 43% 47% 46% 46% 44% 36% 46% 46% 44% 48% 41% 45% 47% 38% 43% 46% 47% 42% 42% 46% 40% 50% 46% 48% 42% 39% 38% 47% 45% 37%

B D DEF DE DEFGH L LM NQ NQ N NQ a a a a a a a a a a fi p p u tu v y

Mean -0.43 -0.28 -0.57 -0.16 -0.20 -0.37 -0.58 -0.52 -0.73 -0.35 -0.53 -0.32 -0.48 -0.25 -0.56 -0.53 -0.36 -0.57 -0.46 -0.42 -0.56 -0.38 -0.51 -0.51 -0.54 -0.45 -0.15 -0.44 -0.48 -0.41 -0.55 -0.41 -0.45 -0.42 -0.42 -0.47 -0.48 -0.45 -0.24 -0.54 -0.45 -0.34 -0.57 -0.52 -0.56 -0.34 -0.26 -0.23 -0.52 -0.45 -0.20
C FGHI FGHI GHI I I KM KM OPQR OPR STUVWXYZbc e jkln q oq rs rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - Sponsoring a football league or competition

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly support (2) 256 194 57 76 22 26 71 118 84 91 103 77 84 88 77 73 103 130 77 44 63 58 50 13 61 41 46 55 52

6% 7% 4% 4% 6% 10% 17% 11% 14% 16% 13% 18% 14% 15% 14% 15% 13% 12% 4% 4% 18% 8% 21% 14% 7% 4% 5% 7% 7%

C D DEFH DE RST IKMOQRST RST IKMOQRST RST QRST RST QRST ST ST V * Z Z Z

Tend to support (1) 576 460 105 213 64 63 119 247 151 152 194 122 154 145 152 131 198 258 213 95 90 161 64 23 127 121 105 104 112

14% 17% 8% 12% 19% 23% 28% 24% 25% 27% 25% 27% 26% 25% 28% 28% 25% 23% 12% 8% 26% 22% 27% 24% 14% 13% 12% 13% 16%

C D D DEH DE ST RST ST RST ST ST IQRST IQRST ST ST T * a

Neither support nor oppose (0) 1320 897 401 586 104 85 122 311 182 169 228 136 180 177 170 139 226 337 628 316 90 232 59 23 263 310 287 241 208

31% 33% 29% 34% 31% 31% 29% 30% 30% 30% 29% 31% 30% 31% 31% 29% 28% 30% 35% 26% 26% 32% 25% 24% 30% 33% 34% 30% 30%

C QT IKMPQRT U *

Tend to oppose (-1) 920 591 326 398 88 45 60 193 103 81 130 60 92 87 77 68 145 207 435 270 52 149 35 12 225 202 181 176 128

22% 22% 23% 23% 26% 17% 14% 19% 17% 15% 17% 14% 15% 15% 14% 14% 18% 19% 24% 22% 15% 21% 15% 12% 25% 22% 21% 22% 18%

FGH FGH G JLOP LO JLMNOP JKLMNOP IJKLMNOPQR IJKLMNOPQR U * c

Strongly oppose (-2) 943 497 443 362 49 43 43 135 83 55 111 42 80 67 64 54 112 154 383 399 52 97 27 24 184 204 192 188 165

22% 18% 32% 21% 15% 16% 10% 13% 13% 10% 14% 10% 13% 12% 12% 11% 14% 14% 21% 33% 15% 14% 12% 25% 21% 22% 23% 23% 24%

B EGH G JLP JLNOP JL L L L JLNOP JL IJKLMNOPQR IJKLMNOPQR

S

W*

Don’t know 193 106 72 82 12 8 4 24 10 8 14 5 12 9 9 7 18 29 65 82 5 20 1 1 31 55 35 36 34

5% 4% 5% 5% 4% 3% 1% 2% 2% 1% 2% 1% 2% 2% 2% 1% 2% 3% 4% 7% 1% 3% * 1% 3% 6% 4% 4% 5%

GH G G G L L IJKLNP IJKLNOP IJKLMNOPQR

S

* Y

NET: SUPPORT 831 654 162 289 86 89 190 365 235 242 297 199 238 232 229 204 301 388 290 139 153 218 114 37 188 163 150 159 164

20% 24% 12% 17% 25% 33% 45% 35% 38% 44% 38% 45% 40% 41% 42% 43% 38% 35% 16% 12% 43% 30% 48% 38% 21% 17% 18% 20% 23%

C D D DEFH DE RST IKMQRST RST IKMNOQRST RST QRST IKQRST IKMQRST RST ST T V * Za

NET: OPPOSE 1862 1088 769 760 137 88 103 328 186 136 241 102 172 154 141 122 257 361 818 669 104 246 62 36 409 406 373 364 293

44% 40% 55% 44% 40% 32% 25% 32% 30% 24% 31% 23% 29% 27% 26% 26% 32% 32% 45% 55% 30% 34% 26% 37% 46% 43% 44% 45% 42%

B FGH GH G G JLNOP JLNOP JLOP L L JLMNOP JLMNOP IJKLMNOPQR IJKLMNOPQR

S

*

Mean -0.43 -0.28 -0.75 -0.46 -0.24 -0.06 0.28 0.02 0.08 0.26 0.06 0.30 0.12 0.18 0.19 0.22 0.04 * -0.48 -0.79 0.17 -0.10 0.32 -0.10 -0.40 -0.46 -0.45 -0.44 -0.36
C D D DEFH DE RST IKMNOQRST RST IKMNOPQRST QRST IKQRST IKQRST IKMQRST ST ST T V X *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - On football shirts within video / fantasy games played by children (e.g., EA Sports FC 24, Fantasy football)

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly support (2) 243 167 76 38 74 49 32 28 22 97 42 65 38 157 34 7 198 45 13 33 9 25 14 21 12 26 59 10 21 225 18 53 57 113 19 41 49 65 79 9 137 81 24 36 71 56 78 113 129 212 29

6% 8% 4% 6% 10% 7% 4% 4% 3% 8% 3% 8% 4% 9% 5% 3% 7% 3% 8% 7% 3% 7% 5% 5% 3% 4% 10% 5% 6% 6% 3% 4% 5% 8% 6% 5% 4% 6% 10% 2% 6% 6% 5% 4% 5% 7% 7% 8% 5% 6% 6%

C I DFGHI HI KM KM OPQR OPR UY UY UY UWXYZbc U e fg kn jkln r w

Tend to support (1) 390 249 139 92 96 84 48 47 23 141 106 73 70 230 56 14 300 90 6 46 25 35 31 28 24 59 93 16 28 357 32 105 99 168 17 58 98 91 122 21 234 124 32 47 95 91 157 203 187 321 67

9% 12% 7% 15% 12% 12% 7% 6% 4% 12% 8% 8% 8% 13% 8% 7% 11% 6% 3% 10% 7% 9% 10% 7% 7% 10% 15% 8% 8% 10% 5% 9% 8% 11% 5% 7% 9% 9% 15% 5% 10% 9% 6% 6% 7% 11% 14% 15% 7% 9% 14%

C GHI GHI GHI I I KLM OPQR OR S S S S STUVWXYZbc e fgi n jkln q rs rs w x

Neither support nor oppose (0) 971 521 443 146 188 161 203 146 128 225 271 224 251 444 159 46 649 323 42 103 76 82 72 106 82 112 148 56 93 820 152 311 278 284 98 206 270 234 173 88 527 336 108 186 311 215 259 325 646 822 139

23% 25% 21% 24% 25% 22% 27% 20% 20% 20% 21% 26% 27% 24% 21% 22% 23% 23% 25% 22% 22% 22% 23% 26% 23% 19% 25% 28% 26% 23% 24% 26% 23% 19% 31% 24% 24% 23% 21% 23% 22% 25% 21% 23% 22% 26% 23% 24% 23% 22% 28%

C I FHI JK JK Z Z Z Z h h gh x

Tend to oppose (-1) 1003 432 561 145 181 154 157 204 161 275 320 217 191 393 185 59 637 366 43 117 89 98 76 94 93 144 123 47 79 810 193 290 310 340 63 187 289 253 167 106 543 330 130 202 349 212 239 285 718 898 97

24% 21% 27% 24% 24% 21% 21% 28% 25% 24% 25% 25% 20% 22% 25% 28% 23% 25% 25% 25% 25% 26% 24% 23% 26% 24% 21% 23% 22% 23% 30% 24% 26% 23% 20% 22% 26% 25% 20% 28% 23% 25% 26% 25% 25% 25% 21% 21% 25% 24% 20%

B EFG M M N N d i m m jm u v y

Strongly oppose (-2) 1407 614 762 157 206 236 269 252 287 377 460 241 329 527 274 77 878 529 61 148 140 120 108 136 128 223 151 65 126 1186 221 382 392 540 93 300 381 349 257 120 819 402 186 303 520 237 347 365 1041 1242 142

33% 30% 36% 26% 27% 32% 36% 35% 44% 33% 37% 28% 35% 29% 37% 36% 32% 37% 36% 32% 40% 32% 34% 33% 35% 38% 25% 33% 35% 33% 34% 32% 33% 36% 29% 35% 34% 34% 31% 31% 35% 30% 37% 37% 37% 28% 31% 27% 36% 34% 29%

B DE DE DE DEFGH L L L NQ N NQ a a TVa a a a a Ta a fi p p tu tu v y

Don’t know 194 70 119 24 22 46 32 42 27 35 60 47 52 61 40 11 112 82 5 21 14 18 16 25 23 26 27 6 12 164 30 59 60 48 27 56 45 28 23 41 105 63 25 47 72 24 50 51 143 171 12

5% 3% 6% 4% 3% 6% 4% 6% 4% 3% 5% 5% 6% 3% 5% 5% 4% 6% 3% 5% 4% 5% 5% 6% 6% 4% 4% 3% 3% 5% 5% 5% 5% 3% 8% 7% 4% 3% 3% 11% 4% 5% 5% 6% 5% 3% 4% 4% 5% 5% 3%

B E E J J J N N NQ h h fgh klm jklm t t y

NET: SUPPORT 632 416 215 129 170 133 81 75 46 238 148 139 108 386 90 21 498 134 18 79 34 60 46 49 36 85 152 26 49 582 50 158 156 282 36 100 147 156 200 30 371 206 55 83 166 147 236 316 317 533 96

15% 20% 10% 21% 22% 18% 11% 10% 7% 21% 12% 16% 12% 21% 12% 10% 18% 9% 11% 17% 10% 16% 14% 12% 10% 14% 25% 13% 14% 16% 8% 13% 13% 19% 11% 12% 13% 15% 24% 8% 16% 15% 11% 10% 12% 18% 21% 24% 11% 15% 20%

C GHI GHI GHI I I KLM KM OPQR OPR UXY UY U STUVWXYZbc e fgi n n jn jkln q q rs rs w x

NET: OPPOSE 2409 1046 1322 302 387 390 427 456 448 651 781 457 520 920 459 136 1515 894 104 265 228 218 184 230 221 367 274 112 205 1996 414 671 702 880 156 487 670 601 425 227 1362 732 316 506 868 450 586 650 1759 2141 239

57% 51% 63% 50% 50% 53% 57% 63% 69% 57% 62% 53% 56% 51% 61% 63% 55% 62% 61% 57% 65% 58% 58% 56% 61% 62% 46% 56% 57% 56% 64% 56% 59% 59% 49% 57% 59% 59% 52% 59% 58% 55% 63% 62% 61% 54% 52% 48% 61% 58% 49%

B DE DEFG DEFGH JLM NQ NQ N NQ a a TXac a a a a a a a d i i m m m m op tu tu v y

Mean -0.73 -0.54 -0.91 -0.51 -0.47 -0.65 -0.82 -0.89 -1.07 -0.62 -0.88 -0.60 -0.80 -0.52 -0.86 -0.90 -0.64 -0.92 -0.82 -0.67 -0.96 -0.70 -0.77 -0.77 -0.89 -0.85 -0.38 -0.73 -0.75 -0.70 -0.92 -0.74 -0.77 -0.71 -0.67 -0.81 -0.79 -0.73 -0.51 -0.90 -0.74 -0.67 -0.88 -0.89 -0.86 -0.60 -0.57 -0.45 -0.87 -0.75 -0.54
C GHI FGHI GHI I I KM KM OPQR OPR UYZ UY U U STUVWXYZbc U U e n jkln q q rs rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - On football shirts within video / fantasy games played by children (e.g., EA Sports FC 24, Fantasy football)

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly support (2) 243 187 52 67 15 27 78 119 86 97 95 85 94 90 82 79 98 125 71 41 60 60 41 17 56 49 39 54 43

6% 7% 4% 4% 4% 10% 19% 12% 14% 17% 12% 19% 16% 16% 15% 17% 12% 11% 4% 3% 17% 8% 18% 18% 6% 5% 5% 7% 6%

C DE DEFH DE RST IKOQRST ST IKMNOPQRS

T

KQRST KQRST KQRST IKQRST ST ST V *

Tend to support (1) 390 310 72 118 38 37 117 192 138 147 157 128 142 135 141 120 164 197 124 62 90 100 67 19 90 78 70 71 74

9% 11% 5% 7% 11% 14% 28% 19% 23% 26% 20% 29% 24% 24% 26% 25% 20% 18% 7% 5% 25% 14% 28% 20% 10% 8% 8% 9% 11%

C D D DEFH DEF KRST IKMQRST RST IKMNOPQRS

T

KQRST KQRST IKQRST IKQRST RST ST V *

Neither support nor oppose (0) 971 675 274 413 92 70 100 262 145 131 193 102 132 130 135 113 186 277 425 234 76 185 57 15 204 229 205 178 149

23% 25% 20% 24% 27% 26% 24% 25% 24% 23% 25% 23% 22% 23% 25% 24% 23% 25% 24% 19% 22% 26% 24% 15% 23% 25% 24% 22% 21%

C MT MT MT T *

Tend to oppose (-1) 1003 664 334 457 92 52 63 207 113 94 157 65 107 102 84 81 156 230 506 259 54 167 34 15 210 220 209 201 156

24% 24% 24% 27% 27% 19% 15% 20% 18% 17% 20% 15% 18% 18% 15% 17% 19% 21% 28% 21% 15% 23% 14% 15% 24% 24% 25% 25% 22%

FGH FGH G LO JLMOP LO LO L LO JLMNOP IJKLMNOPQR

T

JLO U *

Strongly oppose (-2) 1407 798 600 572 94 78 55 226 123 79 165 57 118 105 99 71 179 258 602 535 72 179 36 31 299 302 287 260 244

33% 29% 43% 33% 28% 29% 13% 22% 20% 14% 21% 13% 20% 18% 18% 15% 22% 23% 33% 44% 20% 25% 15% 32% 34% 32% 34% 32% 35%

B GH GH GH G JLP JLNOP JLP JLP JLP L JLMNOP IJKLMNOP IJKLMNOPQR IJKLMNOPQR

S

W*

Don’t know 194 110 70 89 9 7 6 21 9 9 14 5 10 9 9 8 19 28 74 76 1 25 1 - 32 54 35 36 33

5% 4% 5% 5% 3% 3% 1% 2% 1% 2% 2% 1% 2% 2% 2% 2% 2% 3% 4% 6% * 3% * - 4% 6% 4% 5% 5%

GH ILN IJKLMN IJKLMNOPQR IJKLMNOPQR

S

U * Y

NET: SUPPORT 632 497 124 185 53 64 195 312 224 244 252 212 235 226 222 200 262 322 195 103 150 160 108 36 146 127 110 126 116

15% 18% 9% 11% 16% 24% 47% 30% 36% 44% 32% 48% 39% 39% 40% 42% 33% 29% 11% 8% 43% 22% 46% 37% 16% 14% 13% 16% 17%

C D DE DEFH DEF KQRST IKMNOQRST RST IJKMNOPQRS

T

KQRST IKQRST IKQRST IKMQRST RST ST T V *

NET: OPPOSE 2409 1462 935 1029 186 130 117 433 236 173 322 122 225 207 183 152 334 488 1108 794 125 347 69 46 509 522 496 461 400

57% 53% 67% 60% 55% 48% 28% 42% 39% 31% 41% 28% 37% 36% 33% 32% 42% 44% 62% 66% 36% 48% 29% 47% 57% 56% 59% 58% 57%

B FGH GH GH G JLOP L JLMNOP JLOP JLP L L IJLMNOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR

S

U W*

Mean -0.73 -0.60 -1.02 -0.83 -0.64 -0.45 0.24 -0.23 -0.08 0.16 -0.18 0.27 -0.02 0.01 0.04 0.12 -0.20 -0.27 -0.84 -1.05 0.04 -0.44 0.19 -0.24 -0.71 -0.74 -0.78 -0.71 -0.73
C D D DEFH DEF KQRST IKMNOQRST RST IJKMNOPQRS

T

KQRST IKQRST IKQRST IKMNQRST RST ST T V X *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - On football shirts within items collected by children (e.g., sticker albums, Match Attax)

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Strongly support (2) 226 156 70 29 68 43 32 28 26 100 43 47 36 140 34 7 182 44 8 22 8 14 16 21 10 33 63 9 23 211 15 46 62 111 7 33 46 59 78 10 133 65 28 38 66 56 67 101 126 200 25

5% 8% 3% 5% 9% 6% 4% 4% 4% 9% 3% 5% 4% 8% 5% 3% 7% 3% 5% 5% 2% 4% 5% 5% 3% 6% 11% 4% 6% 6% 2% 4% 5% 7% 2% 4% 4% 6% 10% 2% 6% 5% 5% 5% 5% 7% 6% 8% 4% 5% 5%

C DFGHI KLM OPQR OR U STUVWXYZbc UY e i fgi n jkln s w

Tend to support (1) 327 197 127 67 102 66 37 37 18 117 92 66 53 202 51 14 267 61 7 40 18 44 21 25 24 38 76 12 22 296 31 86 71 154 17 54 71 92 91 19 192 112 23 34 74 81 137 175 152 263 60

8% 10% 6% 11% 13% 9% 5% 5% 3% 10% 7% 8% 6% 11% 7% 7% 10% 4% 4% 9% 5% 12% 7% 6% 7% 7% 13% 6% 6% 8% 5% 7% 6% 10% 5% 6% 6% 9% 11% 5% 8% 8% 5% 4% 5% 10% 12% 13% 5% 7% 12%

C GHI FGHI GHI I I KM OQR R OR SUWXYZbc STUWXYZbc e fgi jkn jkn q q rs rs w x

Neither support nor oppose (0) 918 502 408 135 184 162 187 138 113 224 257 196 241 428 140 41 608 310 41 100 62 89 65 102 76 114 133 49 87 768 151 287 259 280 92 188 261 216 174 79 509 313 96 178 298 195 247 320 599 781 130

22% 24% 19% 22% 24% 22% 25% 19% 17% 20% 20% 23% 26% 24% 19% 19% 22% 22% 24% 21% 18% 23% 21% 25% 21% 19% 22% 25% 24% 22% 23% 24% 22% 19% 29% 22% 23% 21% 21% 20% 22% 23% 19% 22% 21% 23% 22% 24% 21% 21% 27%

C HI I HI JK OQ O U U h gh w x

Tend to oppose (-1) 955 445 505 136 153 161 161 184 160 239 301 229 185 391 163 56 610 344 41 116 99 82 72 80 95 127 114 47 82 785 169 266 308 313 67 197 267 232 167 91 522 309 123 190 333 200 231 273 682 859 90

23% 22% 24% 23% 20% 22% 22% 26% 25% 21% 24% 26% 20% 22% 22% 26% 22% 24% 24% 25% 28% 22% 23% 20% 26% 22% 19% 24% 23% 22% 26% 22% 26% 21% 21% 23% 24% 23% 20% 24% 22% 23% 24% 23% 23% 24% 20% 20% 24% 23% 18%

E E M JM a VXZa Xa d h v y

Strongly oppose (-2) 1593 686 873 207 235 249 297 299 307 437 508 283 366 592 320 88 1001 593 67 169 151 132 129 159 133 260 181 77 136 1336 258 453 436 597 108 319 445 389 291 149 915 464 214 334 584 280 396 418 1175 1407 161

38% 33% 42% 34% 31% 34% 40% 42% 47% 38% 40% 33% 39% 33% 43% 41% 36% 41% 40% 36% 43% 35% 41% 39% 37% 44% 30% 39% 38% 38% 40% 38% 36% 40% 34% 38% 39% 38% 35% 39% 39% 35% 42% 41% 41% 33% 35% 31% 41% 38% 33%

B EF DEF DEFGH L L L NQ N N NQ a Va a a TVYa a a p p tu tu v y

Don’t know 187 67 116 27 27 49 28 32 24 33 58 46 50 59 39 8 106 82 4 21 14 19 15 23 24 19 34 5 11 166 22 62 60 39 26 56 41 32 20 38 94 72 21 49 62 23 53 56 131 157 20

4% 3% 6% 5% 3% 7% 4% 5% 4% 3% 5% 5% 5% 3% 5% 4% 4% 6% 2% 4% 4% 5% 5% 6% 7% 3% 6% 2% 3% 5% 3% 5% 5% 3% 8% 7% 4% 3% 2% 10% 4% 5% 4% 6% 4% 3% 5% 4% 5% 4% 4%

B EGI J J J NQ N NQ Zbc h h h klm klm t t

NET: SUPPORT 554 353 197 96 170 109 69 66 44 216 136 113 89 342 85 22 449 105 16 62 26 57 37 46 34 71 139 21 45 507 47 131 133 265 24 88 117 151 169 28 326 177 51 72 140 138 204 276 278 463 85

13% 17% 9% 16% 22% 15% 9% 9% 7% 19% 11% 13% 10% 19% 11% 10% 16% 7% 9% 13% 7% 15% 12% 11% 9% 12% 23% 11% 12% 14% 7% 11% 11% 18% 8% 10% 10% 15% 21% 7% 14% 13% 10% 9% 10% 16% 18% 21% 10% 13% 17%

C GHI DFGHI GHI KLM M OPQR R OPR U UY U STUVWXYZbc U e fgi jkn jkln q rs rs w x

NET: OPPOSE 2548 1131 1378 343 387 409 458 482 467 676 809 512 551 983 483 145 1611 937 108 285 250 213 201 239 228 387 295 125 218 2121 427 719 744 910 175 517 712 621 458 240 1438 773 337 524 916 480 627 691 1857 2266 251

61% 55% 66% 57% 50% 56% 62% 67% 72% 59% 64% 59% 59% 54% 65% 67% 58% 65% 64% 61% 71% 56% 63% 58% 63% 66% 49% 62% 60% 60% 66% 60% 62% 61% 55% 61% 63% 61% 56% 62% 61% 58% 67% 64% 65% 57% 55% 51% 65% 62% 52%

B E E EF DEFG DEFG JLM NQ NQ N NQ a a TVWXYac a a a a VXa a a d m m m m op tu tu v y

Mean -0.84 -0.66 -1.00 -0.74 -0.52 -0.74 -0.92 -1.00 -1.13 -0.71 -0.95 -0.78 -0.90 -0.62 -0.97 -0.98 -0.74 -1.02 -0.91 -0.83 -1.09 -0.76 -0.92 -0.86 -0.94 -0.95 -0.48 -0.88 -0.82 -0.81 -1.00 -0.87 -0.87 -0.78 -0.87 -0.90 -0.91 -0.81 -0.63 -1.01 -0.83 -0.79 -0.98 -0.97 -0.95 -0.70 -0.70 -0.57 -0.96 -0.86 -0.65
C GHI DFGHI GHI I I KM KM OPQR OPR U UZ U STUVWXYZbc U U e n jkln q q rs rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK? (ALL ADULTS) - On football shirts within items collected by children (e.g., sticker albums, Match Attax)

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Strongly support (2) 226 180 45 66 15 27 71 114 82 93 96 85 87 80 79 80 98 120 64 38 68 50 51 17 56 43 40 40 46

5% 7% 3% 4% 5% 10% 17% 11% 13% 17% 12% 19% 14% 14% 14% 17% 12% 11% 4% 3% 19% 7% 22% 17% 6% 5% 5% 5% 7%

C DE DEFH DE RST IKMNOQRST RST IJKMNOPQRS

T

KQRST RST RST IKMNOQRST RST ST V *

Tend to support (1) 327 259 62 90 21 31 117 169 127 133 143 116 134 126 136 117 142 179 92 49 71 98 53 17 74 72 55 64 55

8% 9% 4% 5% 6% 11% 28% 16% 21% 24% 18% 26% 22% 22% 25% 25% 18% 16% 5% 4% 20% 14% 22% 17% 8% 8% 7% 8% 8%

C DE DEFH DEF KQRST IKQRST RST IKMNQRST KQRST KQRST IKMNQRST IKMNQRST RST ST V *

Neither support nor oppose (0) 918 626 271 375 92 60 99 251 140 141 181 106 133 132 131 111 180 268 393 224 77 173 47 24 186 201 198 180 145

22% 23% 19% 22% 27% 22% 24% 24% 23% 25% 23% 24% 22% 23% 24% 23% 23% 24% 22% 19% 22% 24% 20% 24% 21% 22% 23% 23% 21%

C D T MQT T T T T T T T T *

Tend to oppose (-1) 955 651 299 431 103 65 53 220 109 82 150 61 94 102 80 66 155 231 477 242 49 175 36 9 195 218 197 178 158

23% 24% 21% 25% 30% 24% 13% 21% 18% 15% 19% 14% 16% 18% 15% 14% 19% 21% 26% 20% 14% 24% 15% 9% 22% 23% 23% 22% 23%

GH GH G G JLMOP JLMOP JLMOP JLMOP IJLMNOP IJKLMNOPQR

T

JLMOP U *

Strongly oppose (-2) 1593 929 655 679 100 81 70 251 143 94 198 66 143 120 108 86 207 289 711 579 81 202 47 29 346 343 327 302 264

38% 34% 47% 40% 29% 30% 17% 24% 23% 17% 25% 15% 24% 21% 20% 18% 26% 26% 39% 48% 23% 28% 20% 29% 39% 37% 39% 38% 38%

B EFGH GH GH G JLOP JLNOP JLNOP JLP JL L JLNOP IJLNOP IJKLMNOPQR IJKLMNOPQR

S

*

Don’t know 187 99 72 75 8 7 9 24 12 13 13 9 11 12 15 12 19 28 64 74 6 18 2 3 34 56 29 36 30

4% 4% 5% 4% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 3% 2% 2% 3% 4% 6% 2% 3% 1% 3% 4% 6% 3% 4% 4%

B H K K K IJKLMNOPQR

S

* Ya

NET: SUPPORT 554 439 107 157 37 58 188 282 208 226 239 201 221 206 215 198 240 299 156 88 139 148 103 33 130 115 96 104 101

13% 16% 8% 9% 11% 21% 45% 27% 34% 41% 31% 45% 37% 36% 39% 42% 30% 27% 9% 7% 40% 21% 44% 34% 15% 12% 11% 13% 14%

C DE DEFH DEF KQRST IKMNQRST RST IJKMNOPQRS

T

IKQRST KQRST IKNQRST IKMNQRST RST ST V *

NET: OPPOSE 2548 1581 954 1109 203 146 122 471 253 176 348 127 237 222 189 152 362 520 1188 821 130 377 83 37 541 561 523 480 422

61% 58% 68% 65% 60% 54% 29% 46% 41% 32% 45% 29% 39% 39% 34% 32% 45% 47% 66% 68% 37% 53% 35% 38% 61% 60% 62% 60% 60%

B FGH GH GH G JLOP IJLMNOP JLOP JLOP L L IJLMNOP IJLMNOP IJKLMNOPQR IJKLMNOPQR U *

Mean -0.84 -0.71 -1.09 -0.95 -0.75 -0.54 0.16 -0.32 -0.18 0.09 -0.27 0.21 -0.12 -0.10 -0.01 0.09 -0.30 -0.36 -0.97 -1.12 -0.01 -0.54 0.10 -0.17 -0.82 -0.85 -0.87 -0.83 -0.81
C D DE DEFH DEF KQRST IKMNOQRST RST IJKMNOPQRS

T

KQRST KQRST IKMNQRST IKMNOQRST RST ST T V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - Summary

All those who have EVER had a problem with gambling

Q13. To what extent would you support, or oppose, gambling brands / products 

in each of the following circumstances when thinking about professional football 

in the UK? (ALL ADULTS)

On the 

front of 

profession

al football 

player 

shirts

On pitch 

side 

adverts at 

football 

stadiums

On the 

sleeves of 

profession

al football 

shirts

On 

profession

al football 

players’ 

training 

kits

Sponsorin

g a 

football 

league or 

competitio

n

On 

football 

shirts 

within 

video / 

fantasy 

games 

played by 

children 

(e.g., EA 

Sports FC 

24, 

Fantasy 

football)

On 

football 

shirts 

within 

items 

collected 

by 

children 

(e.g., 

sticker 

albums, 

Match 

Attax)

(A) (B) (C) (D) (E) (F) (G)

Unweighted base 1083 1083 1083 1083 1083 1083 1083

Weighted base 1115 1115 1115 1115 1115 1115 1115

Strongly support (2) 114 116 97 119 130 125 120

10% 10% 9% 11% 12% 11% 11%

C C

Tend to support (1) 223 282 253 248 258 197 179

20% 25% 23% 22% 23% 18% 16%

G AFG FG FG AFG

Neither support nor oppose (0) 302 336 324 306 337 277 268

27% 30% 29% 27% 30% 25% 24%

G FG FG G FG

Tend to oppose (-1) 241 214 229 251 207 230 231

22% 19% 21% 23% 19% 21% 21%

E BE

Strongly oppose (-2) 213 148 184 166 154 258 289

19% 13% 16% 15% 14% 23% 26%

BCDE BE ABCDE ABCDEF

Don’t know 23 20 28 25 29 28 28

2% 2% 2% 2% 3% 3% 3%

NET: SUPPORT 337 397 350 366 388 322 299

30% 36% 31% 33% 35% 29% 27%

G ACFG G FG ACFG

NET: OPPOSE 454 362 413 418 361 488 520

41% 32% 37% 37% 32% 44% 47%

BCDE BE BE ABCDE ABCDEF

Mean -0.20 * -0.14 -0.09 * -0.27 -0.36
FG ACDFG FG AFG ACDFG G

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A/B/C/D/E/F/G   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E/F/G   Minimum Base: 30(**) Small Base: 100(*)
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GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - On the front of professional football player shirts

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly support (2) 114 87 26 22 44 31 13 2 2 60 21 19 14 79 16 4 99 14 4 10 1 14 7 6 7 13 39 3 8 110 4 23 18 67 6 16 17 27 52 2 74 30 9 9 13 34 58 80 34 96 17

10% 12% 7% 8% 13% 14% 9% 2% 5% 15% 8% 7% 7% 12% 9% 7% 11% 7% 19% 8% 2% 12% 10% 7% 7% 8% 19% 6% 9% 11% 3% 7% 6% 15% 8% 8% 6% 10% 18% 4% 12% 7% 10% 5% 5% 13% 14% 15% 6% 10% 9%

C DH DH H * * KLM R * ** * U * * * TUXYZ * * e * fg * jkln * p * rs rs w

Tend to support (1) 223 157 64 67 78 45 19 11 3 95 45 53 30 152 32 7 191 32 3 23 12 24 15 19 20 31 51 17 9 204 19 51 53 110 8 34 61 57 68 3 121 87 15 19 48 53 103 135 88 182 41

20% 22% 16% 24% 24% 21% 13% 11% 7% 24% 17% 21% 15% 24% 17% 10% 21% 15% 13% 18% 17% 20% 20% 21% 20% 19% 24% 35% 10% 21% 15% 17% 18% 25% 11% 16% 21% 20% 23% 7% 20% 21% 17% 11% 18% 20% 25% 25% 15% 20% 21%

C GHI GHI HI * * M PQR * PR ** * * * * c TUZc* * * fi * n * * r r w

Neither support nor oppose (0) 302 191 104 81 88 49 43 29 12 99 58 76 70 161 55 17 233 69 2 40 13 39 23 23 30 48 49 8 27 261 40 82 77 108 34 71 67 74 74 16 155 124 23 47 77 75 102 142 159 236 63

27% 27% 27% 29% 27% 23% 30% 28% 24% 25% 23% 29% 35% 25% 29% 26% 26% 31% 9% 31% 19% 33% 30% 26% 31% 30% 23% 16% 29% 26% 33% 27% 27% 24% 42% 34% 24% 26% 25% 36% 25% 30% 26% 28% 29% 29% 25% 26% 28% 26% 33%

* * JK * ** * * * * * * * fgh* km * *

Tend to oppose (-1) 241 145 95 60 56 50 27 36 12 78 56 65 42 127 45 20 192 49 7 29 12 24 19 19 23 31 36 14 28 210 31 71 71 81 19 41 71 67 50 13 131 98 13 43 62 55 81 94 148 204 37

22% 20% 25% 22% 17% 23% 19% 34% 25% 19% 22% 25% 21% 20% 24% 31% 21% 22% 32% 23% 17% 20% 24% 22% 23% 19% 17% 30% 30% 21% 25% 23% 24% 18% 24% 20% 25% 24% 17% 29% 22% 23% 14% 26% 23% 21% 20% 17% 26% 22% 20%

DEFG* * * N ** * * * * * a* * * m m * * v

Strongly oppose (-2) 213 124 86 42 53 39 37 23 19 65 73 37 37 113 36 16 165 48 5 24 27 17 12 19 18 34 30 6 20 185 28 69 64 71 8 38 64 49 53 9 113 72 28 48 63 39 63 77 136 181 32

19% 17% 22% 15% 16% 18% 26% 22% 39% 16% 28% 14% 19% 18% 19% 24% 18% 22% 22% 18% 39% 14% 16% 22% 19% 21% 14% 12% 21% 19% 22% 23% 22% 16% 10% 18% 22% 17% 18% 20% 19% 17% 31% 29% 23% 15% 15% 14% 23% 20% 17%

DE * DEF* JLM * ** TVWXYZabc* * * * * * * hi i * * op* tu tu v

Don’t know 23 10 12 6 6 5 4 3 - 5 3 9 6 11 3 1 15 8 1 3 5 1 1 2 - 3 6 - 1 21 2 6 7 6 4 8 6 6 1 2 13 8 2 3 5 6 9 9 14 21 2

2% 1% 3% 2% 2% 2% 3% 3% - 1% 1% 3% 3% 2% 2% 2% 2% 4% 4% 2% 7% 1% 1% 3% - 2% 3% - 1% 2% 2% 2% 2% 1% 5% 4% 2% 2% * 4% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 1%

* * * ** VY* * * * * * * h* m m m m* *

NET: SUPPORT 337 245 90 88 122 76 32 14 6 155 65 73 44 230 48 11 290 47 7 33 13 38 23 25 27 44 90 20 17 314 22 74 71 177 15 50 77 84 121 5 196 117 24 27 61 87 162 215 122 278 57

30% 34% 23% 32% 38% 35% 22% 13% 12% 38% 26% 28% 22% 36% 26% 17% 32% 21% 32% 26% 19% 32% 29% 28% 27% 27% 43% 41% 19% 32% 18% 25% 25% 40% 18% 24% 27% 30% 41% 11% 32% 28% 27% 16% 23% 33% 39% 40% 21% 30% 30%

C HI GHI GHI * * KLM OPQR * PR ** * * * * TUWXYZc Uc* * e * fgi * n n jkln * * rs rs w

NET: OPPOSE 454 269 181 103 109 88 64 59 31 143 129 102 80 239 81 36 357 97 12 52 39 41 31 38 41 66 66 20 47 395 59 140 135 152 27 79 135 116 103 22 244 170 40 91 124 94 144 171 283 385 70

41% 38% 47% 37% 34% 41% 45% 56% 64% 36% 50% 39% 40% 37% 43% 55% 40% 44% 55% 41% 56% 34% 40% 43% 42% 41% 31% 42% 51% 40% 48% 46% 46% 34% 34% 38% 47% 41% 35% 49% 40% 41% 45% 54% 47% 36% 35% 32% 49% 42% 36%

B E DEF* DEFG* JLM NQ* N ** Va* * * * * Va* * h h * m * * tu tu v

Mean -0.20 -0.09 -0.40 -0.13 0.01 -0.10 -0.41 -0.65 -0.86 0.01 -0.46 -0.19 -0.31 -0.07 -0.29 -0.57 -0.15 -0.39 -0.27 -0.26 -0.79 -0.05 -0.17 -0.31 -0.26 -0.27 0.16 -0.07 -0.45 -0.16 -0.50 -0.38 -0.38 0.05 -0.19 -0.25 -0.37 -0.20 0.06 -0.57 -0.15 -0.23 -0.40 -0.62 -0.43 -0.05 0.03 0.09 -0.47 -0.21 -0.15
C GHI GHI GHI * * KM K PQR * PR ** U * Uc U* U* U* U TUXYZc U* * e * fg * jkln * * rs rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - On the front of professional football player shirts

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly support (2) 114 110 3 2 15 23 69 108 82 90 91 79 79 79 78 71 94 114 - - 60 51 47 13 27 24 22 21 19

10% 10% 9% 6% 4% 9% 17% 10% 13% 16% 12% 18% 13% 14% 14% 15% 12% 10% - - 17% 7% 20% 13% 11% 10% 10% 11% 10%

* * EFH E R IKMNQR R IKMNOPQR R KQR KQR KQR R V *

Tend to support (1) 223 216 5 6 48 50 113 210 134 145 165 124 143 131 137 130 176 223 - - 87 129 62 19 47 49 50 40 34

20% 20% 13% 15% 14% 18% 27% 20% 22% 26% 21% 28% 24% 23% 25% 27% 22% 20% - - 25% 18% 26% 20% 18% 20% 22% 21% 19%

* * EFH E IKNQR IKMNOQR KR R IKQR IKMNQR R V *

Neither support nor oppose (0) 302 290 10 7 95 74 115 283 160 151 228 118 161 156 146 128 200 302 - - 77 203 52 21 59 63 69 50 58

27% 27% 25% 17% 28% 27% 28% 28% 26% 27% 29% 27% 27% 27% 27% 27% 25% 27% - - 22% 28% 22% 21% 23% 26% 30% 26% 32%

* * IMQR Q U * Y

Tend to oppose (-1) 241 235 6 15 100 56 65 220 121 95 146 62 108 103 95 71 159 241 - - 58 180 32 20 69 59 39 40 32

22% 22% 15% 37% 29% 21% 15% 21% 20% 17% 19% 14% 18% 18% 17% 15% 20% 22% - - 16% 25% 14% 20% 27% 24% 17% 21% 18%

* FGH* FGH G JLP L LP LP LP LP JLOP JKLMNOPQ U * ac

Strongly oppose (-2) 213 199 11 9 77 61 51 189 106 69 141 55 102 93 83 65 159 213 - - 67 137 40 25 50 46 39 38 37

19% 19% 29% 24% 23% 23% 12% 18% 17% 12% 18% 12% 17% 16% 15% 14% 20% 19% - - 19% 19% 17% 25% 19% 19% 17% 20% 20%

* * GH G G JLP JLOP JLP JLP JL IJLMNOP JLNOP *

Don’t know 23 18 3 * 5 6 6 17 10 7 10 4 9 8 11 8 14 23 - - 3 16 3 - 8 4 8 2 1

2% 2% 9% 1% 2% 2% 1% 2% 2% 1% 1% 1% 1% 1% 2% 2% 2% 2% - - 1% 2% 1% - 3% 2% 4% 1% 1%

B* * L L L KL *

NET: SUPPORT 337 326 8 8 63 73 182 318 216 234 255 203 222 211 215 200 269 337 - - 147 180 110 32 74 74 72 62 53

30% 31% 22% 21% 19% 27% 43% 31% 35% 42% 33% 46% 37% 37% 39% 42% 34% 30% - - 42% 25% 46% 33% 29% 30% 32% 32% 29%

* * E DEFH E R IKMNQR R IJKMNOPQR KQR KQR IKQR IKMNOQR R V X *

NET: OPPOSE 454 434 17 24 177 117 115 410 227 164 287 117 210 196 177 136 318 454 - - 125 317 72 45 119 106 78 78 69

41% 41% 44% 61% 52% 43% 28% 40% 37% 29% 37% 27% 35% 34% 32% 29% 40% 41% - - 35% 44% 30% 46% 46% 43% 34% 41% 38%

* GH* GH G G JLOP JLOP JLP JLP JLP JKLMNOP IJKLMNOP U W* a

Mean -0.20 -0.19 -0.47 -0.58 -0.53 -0.31 0.21 -0.17 -0.06 0.17 -0.11 0.25 -0.02 * 0.06 0.15 -0.15 -0.20 - - 0.04 -0.32 0.19 -0.25 -0.27 -0.22 -0.11 -0.18 -0.19
* * E DEFH E QR IKMNOQR R IKMNOPQR KQR KQR IKMQR IKMNOQR R V X *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - On pitch side adverts at football stadiums

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly support (2) 116 83 33 35 36 29 12 3 1 62 19 20 15 77 24 1 103 13 3 14 6 13 7 9 7 14 35 2 8 110 5 20 29 63 4 18 18 30 45 5 61 39 15 9 19 35 53 81 35 97 19

10% 12% 8% 12% 11% 13% 8% 3% 3% 15% 7% 8% 8% 12% 13% 1% 11% 6% 13% 11% 8% 11% 9% 10% 7% 9% 16% 3% 9% 11% 4% 7% 10% 14% 5% 8% 6% 11% 15% 11% 10% 9% 17% 5% 7% 13% 13% 15% 6% 11% 10%

H H H * * KLM PR PR * PR ** * * * * Yb * * e * fi * jk * * rs rs w

Tend to support (1) 282 194 86 82 106 52 23 14 5 118 61 68 35 197 29 13 239 43 8 37 17 28 23 11 23 45 66 15 10 253 29 61 75 135 11 31 75 70 95 11 162 109 11 33 54 70 124 159 122 217 64

25% 27% 22% 30% 33% 24% 16% 13% 10% 29% 24% 26% 18% 31% 15% 20% 27% 19% 35% 29% 24% 23% 30% 12% 23% 28% 31% 33% 10% 26% 23% 20% 26% 30% 14% 15% 26% 25% 32% 25% 27% 26% 12% 19% 20% 27% 30% 30% 21% 24% 33%

GHI FGHI H * * M OQR * OR ** Xc c* c Xc* * c* Xc Xc Xc* * * fi * j j j * q q * rs w x

Neither support nor oppose (0) 336 216 115 83 90 53 51 42 17 107 75 84 70 169 63 17 249 87 4 39 14 39 21 34 27 57 57 15 29 303 32 110 80 112 34 76 85 88 71 17 178 132 27 49 95 76 116 150 186 279 56

30% 30% 30% 30% 28% 24% 36% 40% 36% 27% 29% 32% 35% 26% 33% 26% 28% 39% 18% 31% 20% 33% 27% 38% 27% 36% 27% 31% 32% 31% 26% 36% 27% 25% 43% 36% 30% 31% 24% 37% 29% 31% 30% 29% 35% 29% 28% 28% 32% 30% 29%

F EF* * J * NQ ** * * U* * U * * * h gh* m * *

Tend to oppose (-1) 214 133 78 50 49 51 32 23 9 68 42 60 44 117 39 19 175 39 3 20 17 25 17 22 26 20 34 8 22 178 36 52 71 74 18 42 60 56 50 5 118 81 15 40 50 48 76 86 128 179 33

19% 19% 20% 18% 15% 24% 22% 22% 18% 17% 16% 23% 22% 18% 21% 28% 20% 18% 16% 16% 24% 21% 22% 24% 26% 12% 16% 17% 24% 18% 29% 17% 24% 17% 22% 20% 21% 20% 17% 10% 19% 19% 16% 24% 19% 18% 18% 16% 22% 20% 17%

E * * * ** Z* * Z* Z* * Z* d* h * * * v

Strongly oppose (-2) 148 82 63 25 36 29 23 20 15 43 54 23 29 73 27 14 114 34 4 15 15 11 9 12 16 22 17 7 22 129 19 48 35 54 12 33 43 30 37 5 77 52 20 34 44 30 40 51 98 128 21

13% 12% 16% 9% 11% 13% 16% 20% 32% 11% 21% 9% 14% 11% 14% 22% 13% 16% 19% 11% 21% 9% 12% 14% 16% 14% 8% 14% 24% 13% 15% 16% 12% 12% 15% 16% 15% 11% 12% 11% 13% 12% 22% 20% 16% 12% 10% 9% 17% 14% 11%

B D DE* DEFG* JL N* ** Va* * * * * TVa* * * * op* tu u v

Don’t know 20 7 12 3 7 5 2 2 1 3 5 5 7 8 6 1 15 5 - 4 2 4 1 2 1 3 3 1 2 18 3 11 1 6 1 8 3 6 1 3 11 6 3 4 5 3 7 10 10 19 1

2% 1% 3% 1% 2% 2% 1% 2% 2% 1% 2% 2% 3% 1% 3% 2% 2% 2% - 3% 2% 3% 1% 2% 1% 2% 1% 2% 2% 2% 2% 4% * 1% 2% 4% 1% 2% * 6% 2% 1% 4% 3% 2% 1% 2% 2% 2% 2% *

B * * J * ** * * * * * * * gh * km km* *

NET: SUPPORT 397 277 118 117 142 80 35 17 6 180 80 87 50 274 53 14 341 56 10 50 23 40 30 20 29 59 101 17 18 363 34 81 103 197 15 49 94 99 140 16 224 148 26 42 73 105 177 240 157 314 82

36% 39% 31% 42% 44% 37% 25% 16% 13% 45% 31% 34% 25% 43% 28% 22% 38% 25% 47% 40% 33% 34% 38% 22% 30% 37% 48% 36% 19% 37% 28% 27% 36% 45% 19% 23% 33% 36% 47% 35% 37% 35% 29% 25% 27% 40% 42% 45% 27% 34% 43%

C GHI GHI GHI * * KLM OPQR * OPR ** Xc * c Xc* * * Xc UVXYc * * * i fgi * j j jkl * * rs rs w x

NET: OPPOSE 362 215 141 75 85 80 55 43 24 111 96 83 72 190 66 33 289 73 8 34 32 35 26 34 42 42 51 15 44 308 54 99 105 128 30 75 104 87 87 10 195 133 34 74 94 78 116 137 225 307 53

32% 30% 37% 27% 26% 37% 38% 41% 49% 28% 37% 32% 36% 30% 35% 50% 32% 33% 35% 27% 45% 30% 34% 38% 42% 26% 24% 31% 47% 31% 44% 33% 36% 29% 37% 36% 36% 31% 29% 21% 32% 32% 38% 44% 35% 30% 28% 25% 39% 33% 28%

B DE DE DE* DE* J J NQR* N ** TVZa* * a* TZa* * TVZa* d* * * * tu v

Mean * 0.09 -0.14 0.19 0.18 * -0.21 -0.43 -0.67 0.22 -0.20 * -0.18 0.14 -0.08 -0.49 0.05 -0.18 0.07 0.12 -0.26 0.07 0.01 -0.21 -0.22 0.06 0.32 -0.06 -0.44 0.04 -0.28 -0.16 -0.03 0.18 -0.29 -0.21 -0.13 0.05 0.20 0.14 0.02 0.01 -0.15 -0.35 -0.17 0.12 0.18 0.25 -0.23 -0.03 0.14
C GHI GHI HI I * * KLM PQR P * PR ** c * c* c* * * c UXYZc * * e * fgi * j jk * * rs rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - On pitch side adverts at football stadiums

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly support (2) 116 108 6 3 17 22 67 105 76 84 84 77 77 76 75 73 96 116 - - 61 49 43 17 25 26 27 18 19

10% 10% 17% 7% 5% 8% 16% 10% 12% 15% 11% 17% 13% 13% 14% 15% 12% 10% - - 17% 7% 18% 18% 10% 11% 12% 9% 10%

* * EFH E R IKMQR IKMNOQR KR KR KR IKMNQR R V *

Tend to support (1) 282 269 10 6 70 59 133 262 162 158 212 140 166 160 175 144 219 282 - - 98 180 76 19 63 67 48 55 43

25% 25% 27% 16% 21% 22% 32% 26% 26% 28% 27% 32% 28% 28% 32% 31% 27% 25% - - 28% 25% 32% 19% 24% 27% 21% 29% 24%

* * EFH E R R IJKMNQR R IJKMNQR IKMQR R X *

Neither support nor oppose (0) 336 328 4 14 124 70 120 314 181 174 230 111 178 165 151 125 212 336 - - 88 226 54 24 81 70 75 47 61

30% 31% 11% 36% 36% 26% 29% 31% 29% 31% 29% 25% 30% 29% 27% 26% 26% 30% - - 25% 32% 23% 24% 31% 28% 33% 25% 34%

C * * FGH LPQ LOPQ LQ LPQ L LPQ U *

Tend to oppose (-1) 214 204 9 7 73 66 58 197 113 83 148 65 97 99 86 73 146 214 - - 51 154 33 16 55 40 48 41 28

19% 19% 23% 17% 22% 24% 14% 19% 18% 15% 19% 15% 16% 17% 16% 15% 18% 19% - - 15% 22% 14% 16% 21% 16% 21% 21% 16%

* * G GH G JLMOP JLMOP L JLOP JLMOP U *

Strongly oppose (-2) 148 141 7 8 52 44 37 133 72 50 95 42 70 64 57 49 113 148 - - 49 94 27 20 31 38 25 28 26

13% 13% 17% 20% 15% 16% 9% 13% 12% 9% 12% 9% 12% 11% 10% 10% 14% 13% - - 14% 13% 12% 20% 12% 15% 11% 15% 15%

* G* G G G JL JL JL J IJKLMNOP JLNOP *

Don’t know 20 18 2 1 3 10 4 17 9 6 12 7 13 7 6 8 16 20 - - 5 13 2 2 5 7 5 2 2

2% 2% 4% 4% 1% 4% 1% 2% 2% 1% 1% 2% 2% 1% 1% 2% 2% 2% - - 1% 2% 1% 2% 2% 3% 2% 1% 1%

* * EGH JNO O JNO *

NET: SUPPORT 397 377 17 9 87 81 200 368 238 242 296 217 243 236 250 217 314 397 - - 159 229 119 36 88 93 75 73 62

36% 35% 44% 23% 26% 30% 48% 36% 39% 44% 38% 49% 40% 41% 46% 46% 39% 36% - - 45% 32% 51% 37% 34% 38% 33% 38% 35%

* * DEFH EF R IKMQR R IJKMNOPQR R KR IKMNQR IKMNQR R V X *

NET: OPPOSE 362 344 16 15 125 110 95 330 185 134 243 107 167 163 143 122 259 362 - - 100 248 60 35 86 78 73 69 55

32% 32% 41% 37% 37% 41% 23% 32% 30% 24% 31% 24% 28% 29% 26% 26% 32% 32% - - 29% 35% 26% 36% 33% 32% 32% 36% 30%

* * GH GH G JLOP JLMOP JL JLP JLMNOP JLMNOP *

Mean * * 0.02 -0.27 -0.22 -0.20 0.33 0.01 0.10 0.26 0.05 0.33 0.14 0.15 0.23 0.26 0.05 * - - 0.20 -0.09 0.32 -0.02 -0.02 0.01 0.02 -0.03 *

* * * - - *

* * DEFH EF R IKMNQR R IKMNOPQR KQR KQR IKMNQR IKMNQR V X *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - On the sleeves of professional football shirts

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly support (2) 97 70 27 33 35 16 8 4 1 43 16 27 12 72 11 2 85 12 3 11 2 8 7 6 6 16 30 1 7 94 3 21 18 54 4 12 16 21 46 3 52 37 8 6 15 30 45 62 35 87 8

9% 10% 7% 12% 11% 7% 5% 3% 3% 11% 6% 10% 6% 11% 6% 3% 10% 5% 13% 9% 3% 7% 9% 6% 6% 10% 14% 2% 7% 9% 3% 7% 6% 12% 5% 6% 5% 7% 15% 6% 9% 9% 8% 4% 6% 11% 11% 12% 6% 9% 4%

H H * * QR * ** * * * * Ub * * e * fg * jkl * * rs rs w y

Tend to support (1) 253 181 71 69 91 49 31 12 3 114 49 57 33 170 32 12 214 39 4 30 10 26 20 20 14 32 66 18 14 230 23 51 62 124 16 28 50 80 85 10 147 97 9 26 43 63 121 152 102 195 57

23% 25% 18% 25% 28% 23% 21% 11% 6% 28% 19% 22% 17% 27% 17% 18% 24% 18% 20% 23% 14% 22% 25% 22% 14% 20% 31% 38% 15% 23% 19% 17% 21% 28% 20% 14% 17% 29% 28% 23% 24% 23% 10% 15% 16% 24% 29% 28% 18% 21% 30%

C HI HI HI HI * * KM OQR * O ** * * * * UYZc UVYZc* * * f * jk jk * q q * rs rs w x

Neither support nor oppose (0) 324 205 114 81 87 60 49 31 16 113 70 72 70 162 70 11 243 81 7 34 16 40 21 31 37 57 50 11 21 279 46 105 86 110 24 76 98 70 67 13 161 132 31 58 92 67 107 148 176 262 62

29% 29% 29% 29% 27% 27% 35% 30% 34% 28% 27% 28% 35% 25% 37% 17% 27% 37% 30% 26% 22% 34% 27% 35% 38% 35% 24% 24% 22% 28% 37% 35% 30% 25% 29% 37% 34% 25% 23% 29% 27% 32% 34% 34% 34% 26% 26% 28% 30% 28% 32%

* * NPQ * N NPQ ** * * * ac* a * * * h * lm lm * * tu

Tend to oppose (-1) 229 148 80 56 51 51 20 40 11 69 57 60 43 131 33 23 187 42 5 31 17 28 19 15 23 27 26 11 26 201 28 60 68 83 19 42 71 61 51 5 129 80 20 41 61 50 77 92 137 198 30

21% 21% 21% 20% 16% 23% 14% 38% 23% 17% 22% 23% 22% 20% 18% 34% 21% 19% 25% 24% 24% 24% 24% 17% 23% 17% 13% 22% 29% 20% 23% 20% 23% 19% 23% 20% 25% 22% 17% 11% 21% 19% 22% 24% 23% 19% 19% 17% 24% 22% 16%

EG DEFG* * NOQR* ** a a* a a* * a* * Za* * * m * * v

Strongly oppose (-2) 184 98 82 34 52 35 33 14 16 57 58 37 32 96 33 15 144 39 3 18 20 12 8 15 19 27 32 5 24 163 20 56 50 63 15 38 45 43 48 10 101 64 18 34 49 44 57 72 111 153 31

16% 14% 21% 12% 16% 16% 23% 14% 32% 14% 23% 14% 16% 15% 18% 24% 16% 18% 13% 14% 29% 10% 11% 17% 19% 17% 15% 11% 26% 16% 16% 19% 17% 14% 18% 18% 16% 15% 16% 23% 17% 15% 20% 20% 18% 17% 14% 13% 19% 17% 16%

B D * DEFH* JL * ** TVWab* * * * * TVWa* * * * * v

Don’t know 28 14 13 6 8 7 2 4 1 6 5 7 9 10 8 3 21 7 - 4 5 4 2 2 - 2 7 1 - 25 3 10 6 8 4 11 7 5 1 3 15 8 5 4 7 7 10 11 17 24 4

2% 2% 3% 2% 3% 3% 1% 4% 2% 2% 2% 3% 4% 2% 4% 4% 2% 3% - 3% 8% 4% 3% 2% - 1% 3% 2% - 3% 2% 3% 2% 2% 4% 5% 2% 2% * 8% 3% 2% 5% 2% 2% 3% 2% 2% 3% 3% 2%

* * J * N ** YZc* * * * * * * * lm lm* *

NET: SUPPORT 350 251 97 101 126 65 38 15 4 157 65 84 45 242 43 14 299 51 7 41 12 34 27 25 20 47 96 19 21 324 26 71 80 178 20 40 65 101 131 13 199 135 16 32 59 93 166 214 136 283 65

31% 35% 25% 36% 39% 30% 27% 14% 8% 39% 25% 32% 23% 38% 23% 21% 33% 23% 33% 32% 17% 29% 35% 29% 20% 29% 45% 40% 23% 33% 21% 24% 28% 40% 25% 19% 23% 36% 44% 29% 33% 32% 18% 19% 22% 36% 40% 40% 24% 31% 34%

C HI FGHI HI HI * * KM M OPQR * OR ** U * UY* * * TUVXYZc UY* * e * fgi * jk jk * q q * rs rs w

NET: OPPOSE 413 246 162 90 103 86 53 54 27 126 116 97 75 227 66 38 331 82 8 48 37 40 27 31 42 55 58 16 51 364 49 116 118 146 33 80 115 103 99 15 231 144 38 74 110 95 134 165 248 351 61

37% 34% 42% 32% 32% 39% 37% 52% 56% 31% 45% 37% 37% 35% 35% 58% 37% 37% 37% 38% 53% 34% 35% 34% 42% 34% 28% 33% 55% 37% 39% 38% 41% 33% 41% 39% 40% 37% 33% 34% 38% 34% 42% 44% 41% 36% 32% 31% 43% 38% 32%

B DEG* DEG* J NOQR* ** VWXZa* * * a* * TVWXZab* * * * * u u v

Mean -0.14 -0.03 -0.32 0.04 0.02 -0.18 -0.29 -0.49 -0.79 0.04 -0.37 -0.09 -0.26 -0.01 -0.25 -0.60 -0.10 -0.27 -0.05 -0.11 -0.66 -0.08 -0.02 -0.17 -0.36 -0.12 0.18 -0.03 -0.51 -0.11 -0.33 -0.27 -0.24 0.05 -0.31 -0.34 -0.29 -0.09 0.10 -0.23 -0.14 -0.09 -0.38 -0.43 -0.33 -0.06 0.05 0.07 -0.34 -0.15 -0.10
C GHI GHI HI I * * KM K OPQR * P ** Uc * Uc* Uc* U* * Uc UXYZc Uc* * * fgi * j jk * * rs rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - On the sleeves of professional football shirts

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly support (2) 97 95 1 4 12 26 53 91 60 76 75 62 63 66 63 58 74 97 - - 50 42 36 13 21 19 20 19 17

9% 9% 3% 9% 3% 10% 13% 9% 10% 14% 10% 14% 11% 12% 11% 12% 9% 9% - - 14% 6% 15% 14% 8% 8% 9% 10% 10%

* * E EH E IKMNOQR IKMNOQR R KQR QR IKQR V *

Tend to support (1) 253 242 10 6 44 43 148 236 171 171 199 147 174 165 161 157 211 253 - - 101 144 71 28 53 62 38 57 41

23% 23% 26% 16% 13% 16% 35% 23% 28% 31% 25% 33% 29% 29% 29% 33% 26% 23% - - 29% 20% 30% 29% 20% 25% 17% 30% 23%

* * DEFH EF R KQR R IKMNOQR KQR KR KQR IKMNOQR R V * a Ya

Neither support nor oppose (0) 324 314 9 8 124 75 107 306 162 149 226 116 156 149 149 125 206 324 - - 80 224 59 16 66 65 75 53 63

29% 29% 23% 20% 36% 28% 26% 30% 26% 27% 29% 26% 26% 26% 27% 26% 26% 29% - - 23% 31% 25% 16% 25% 26% 33% 28% 35%

* * FGH G IMNQ IMNQ U * Y

Tend to oppose (-1) 229 219 9 12 93 61 53 207 110 83 137 64 106 102 88 63 159 229 - - 54 169 34 16 63 60 52 29 23

21% 21% 22% 31% 27% 22% 13% 20% 18% 15% 17% 15% 18% 18% 16% 13% 20% 21% - - 15% 24% 14% 17% 24% 24% 23% 15% 13%

* G* GH G G JLP JLP JLP JLP P JKLMOP IJKLMNOP U * bc bc c

Strongly oppose (-2) 184 174 7 9 58 57 50 165 97 69 131 46 90 82 79 60 132 184 - - 64 114 35 24 48 36 35 31 31

16% 16% 19% 22% 17% 21% 12% 16% 16% 12% 17% 10% 15% 14% 14% 13% 16% 16% - - 18% 16% 15% 24% 19% 15% 16% 16% 17%

* * GH G JLP JLNOP JLP L L L JLP JLP *

Don’t know 28 24 2 * 9 9 6 23 13 8 12 6 12 7 9 8 19 28 - - 3 23 2 - 9 5 7 3 4

2% 2% 6% 1% 3% 3% 1% 2% 2% 1% 2% 1% 2% 1% 2% 2% 2% 2% - - 1% 3% 1% - 3% 2% 3% 1% 2%

* * N N JKN JKN U *

NET: SUPPORT 350 337 11 10 56 69 202 327 232 247 274 209 237 231 224 215 285 350 - - 151 186 106 41 74 81 58 76 58

31% 32% 30% 26% 16% 26% 48% 32% 38% 44% 35% 47% 39% 40% 41% 46% 36% 31% - - 43% 26% 45% 43% 29% 33% 26% 40% 32%

* * E DEFH EF R IKMNOQR R IKMNOQR KQR KQR KQR IKMNOQR R V * Ya

NET: OPPOSE 413 393 16 21 151 118 103 372 207 152 268 111 196 185 167 124 291 413 - - 118 284 69 40 111 96 88 60 54

37% 37% 42% 53% 45% 43% 25% 36% 34% 27% 34% 25% 33% 32% 30% 26% 36% 37% - - 34% 40% 29% 41% 43% 39% 38% 31% 30%

* G* GH GH G JLOP JLOP JLP JLP JLP JLMNOP IJKLMNOP W* bc

Mean -0.14 -0.13 -0.30 -0.40 -0.43 -0.30 0.25 -0.12 -0.02 0.19 -0.07 0.26 0.02 0.05 0.08 0.19 -0.08 -0.14 - - 0.05 -0.24 0.16 -0.09 -0.26 -0.14 -0.20 0.02 -0.05
* * DEFH EF R IKMNOQR R IKMNOPQR KQR KQR IKQR IKMNOQR R V * Y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - On professional football players’ training kits

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly support (2) 119 91 26 35 46 24 10 2 1 60 21 22 15 84 16 5 104 14 3 17 1 7 9 6 2 19 46 4 5 113 6 21 26 67 4 11 20 33 48 7 72 41 6 10 13 33 63 85 34 93 25

11% 13% 7% 13% 14% 11% 7% 2% 3% 15% 8% 9% 8% 13% 8% 8% 12% 6% 16% 13% 2% 6% 11% 7% 2% 12% 22% 8% 6% 11% 5% 7% 9% 15% 5% 5% 7% 12% 16% 15% 12% 10% 7% 6% 5% 13% 15% 16% 6% 10% 13%

C H GH H * * KLM QR * R ** UY * UY* * * UY UVXYZc * * * fgi * j jk j* * rs rs w

Tend to support (1) 248 172 74 69 82 54 23 17 3 116 50 55 26 176 25 8 208 39 4 27 7 28 17 18 20 34 54 20 18 228 20 63 53 121 10 27 59 68 85 8 137 94 16 24 60 59 106 144 103 201 46

22% 24% 19% 25% 25% 25% 16% 16% 6% 29% 20% 21% 13% 27% 13% 11% 23% 18% 17% 21% 11% 23% 22% 20% 21% 21% 26% 42% 20% 23% 16% 21% 18% 27% 13% 13% 21% 24% 28% 18% 23% 23% 18% 14% 22% 22% 25% 27% 18% 22% 24%

I GI I * * KM M OPQR * OP ** * U * * * U TUVWXYZac* * * gi * j j jk * * r r r w

Neither support nor oppose (0) 306 193 108 81 79 53 47 32 15 92 63 73 78 153 67 13 234 73 6 33 23 39 21 28 35 48 42 11 20 261 45 91 88 105 23 78 83 67 67 11 163 116 27 53 75 71 107 133 173 255 50

27% 27% 28% 29% 24% 24% 33% 30% 30% 23% 25% 28% 39% 24% 36% 20% 26% 33% 26% 26% 32% 33% 27% 31% 36% 30% 20% 22% 22% 26% 36% 30% 30% 24% 28% 38% 29% 24% 22% 25% 27% 28% 30% 32% 28% 27% 26% 25% 30% 28% 26%

* * JKL NPQ * N N ** a* a * a* a* a * * d* * lm * *

Tend to oppose (-1) 251 159 90 61 65 51 27 36 10 76 61 70 44 135 44 20 200 52 5 32 18 30 20 17 25 29 40 6 31 222 29 70 66 86 29 50 71 68 57 6 138 95 18 41 60 65 85 108 143 206 44

23% 22% 23% 22% 20% 24% 19% 34% 21% 19% 24% 27% 22% 21% 24% 31% 22% 23% 21% 25% 25% 26% 25% 19% 25% 18% 19% 12% 33% 22% 24% 23% 23% 20% 36% 24% 25% 24% 19% 12% 23% 23% 20% 25% 23% 25% 20% 20% 25% 22% 23%

DEG* * J * ** * * * * * XZab* * fgh* * *

Strongly oppose (-2) 166 87 76 27 43 30 33 14 18 51 54 33 28 83 29 18 130 36 4 14 17 12 11 18 15 26 24 6 18 145 22 48 48 57 13 32 45 38 41 10 83 64 20 35 52 30 50 56 110 143 24

15% 12% 20% 10% 13% 14% 23% 13% 38% 13% 21% 13% 14% 13% 15% 28% 15% 17% 20% 11% 25% 10% 14% 21% 16% 16% 11% 13% 20% 15% 18% 16% 17% 13% 16% 15% 16% 14% 14% 21% 14% 15% 22% 21% 19% 11% 12% 10% 19% 16% 12%

B DEF * DEFH* JL NQ* N ** TVa* * V* * * * * * * o* tu tu v

Don’t know 25 13 11 5 8 5 2 4 1 6 5 6 8 11 7 1 19 7 - 4 4 2 1 2 1 4 6 1 - 24 2 9 8 7 1 10 6 4 1 3 14 9 3 4 7 6 8 11 14 22 3

2% 2% 3% 2% 2% 2% 1% 4% 3% 2% 2% 2% 4% 2% 4% 2% 2% 3% - 3% 5% 2% 1% 3% 1% 3% 3% 2% - 2% 1% 3% 3% 2% 2% 5% 2% 1% * 8% 2% 2% 3% 3% 3% 2% 2% 2% 2% 2% 2%

* * * ** c* * * * * * * * lm m lm* *

NET: SUPPORT 366 263 100 104 128 78 33 19 4 176 72 77 41 260 40 13 313 53 7 44 9 35 26 23 22 53 100 24 24 340 26 85 80 188 14 37 80 102 133 15 209 135 22 34 73 92 168 229 137 294 71

33% 37% 26% 37% 40% 36% 23% 18% 8% 44% 28% 30% 21% 41% 22% 19% 35% 24% 33% 34% 12% 29% 33% 26% 22% 33% 47% 50% 26% 34% 21% 28% 27% 42% 17% 18% 28% 36% 44% 33% 34% 32% 25% 20% 27% 35% 40% 43% 24% 32% 37%

C GHI GHI GHI I * * KLM M OPQR * OPR ** U * U U* U* * U TUVWXYZc UVXYc* * e * fgi * j j jk j* * r rs w

NET: OPPOSE 418 247 166 89 109 82 60 50 29 127 116 103 72 218 73 39 329 88 9 46 35 42 30 35 40 55 64 12 49 367 51 118 114 143 42 81 116 106 98 15 221 159 38 76 112 95 134 165 253 349 68

37% 34% 43% 32% 34% 37% 42% 48% 59% 32% 45% 40% 36% 34% 39% 59% 37% 40% 41% 36% 50% 35% 39% 40% 41% 34% 30% 25% 53% 37% 41% 39% 39% 32% 53% 39% 41% 38% 33% 34% 36% 38% 42% 45% 42% 36% 32% 31% 44% 38% 35%

B D DE* DEF* J NOQR* N ** Zab* * * * * TVZab* * h* * * u u v

Mean -0.09 0.03 -0.31 0.08 0.07 -0.04 -0.36 -0.42 -0.88 0.15 -0.31 -0.14 -0.23 0.07 -0.25 -0.61 -0.05 -0.27 -0.13 0.01 -0.64 -0.10 -0.08 -0.28 -0.33 -0.06 0.28 0.20 -0.41 -0.06 -0.33 -0.20 -0.20 0.13 -0.48 -0.33 -0.22 -0.04 0.14 -0.07 -0.04 -0.11 -0.34 -0.41 -0.30 * 0.11 0.18 -0.34 -0.12 0.02
C GHI GHI GHI I I* * KLM OPQR * OPR ** Uc * U* U* * * Uc UVWXYZc UXYc* * e * fgi * j jk * q * rs rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - On professional football players’ training kits

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly support (2) 119 117 1 3 18 22 74 114 79 91 95 82 84 81 82 81 98 119 - - 66 49 51 13 26 31 20 27 14

11% 11% 2% 7% 5% 8% 18% 11% 13% 16% 12% 19% 14% 14% 15% 17% 12% 11% - - 19% 7% 21% 13% 10% 12% 9% 14% 8%

* * EFH E R IKMNQR R IKMNOQR R R KQR IKMNQR R V *

Tend to support (1) 248 236 10 7 50 54 125 229 155 155 182 134 160 150 150 138 189 248 - - 98 141 64 28 57 50 46 48 45

22% 22% 25% 18% 15% 20% 30% 22% 25% 28% 23% 30% 27% 26% 27% 29% 24% 22% - - 28% 20% 27% 28% 22% 20% 20% 25% 25%

* * EFH E R KQR IKMNOQR KQR KQR KQR IKNQR V *

Neither support nor oppose (0) 306 293 12 5 114 74 100 288 152 141 218 99 151 141 136 117 201 306 - - 64 226 42 19 61 71 73 47 49

27% 27% 31% 13% 33% 27% 24% 28% 25% 25% 28% 23% 25% 25% 25% 25% 25% 27% - - 18% 32% 18% 19% 24% 29% 32% 25% 27%

* * DGH G L ILMNOPQ ILNQ U *

Tend to oppose (-1) 251 245 6 15 97 65 69 230 123 96 159 76 117 111 104 76 171 251 - - 68 174 47 16 69 55 46 39 41

23% 23% 16% 37% 28% 24% 16% 22% 20% 17% 20% 17% 20% 19% 19% 16% 21% 23% - - 19% 24% 20% 16% 27% 22% 20% 20% 23%

* G* GH G G JLP JLP P P P JLP IJKLMNOP *

Strongly oppose (-2) 166 156 7 9 53 48 46 147 93 64 116 47 79 81 70 54 127 166 - - 54 108 29 22 35 34 37 27 30

15% 15% 19% 24% 16% 18% 11% 14% 15% 12% 15% 11% 13% 14% 13% 11% 16% 15% - - 15% 15% 12% 23% 14% 14% 16% 14% 17%

* G* G G JLOP JLP L JLP L JLMOP JLP W*

Don’t know 25 21 2 * 8 8 5 21 11 8 11 4 10 7 7 7 16 25 - - 3 18 3 - 10 7 5 3 2

2% 2% 6% 1% 2% 3% 1% 2% 2% 1% 1% 1% 2% 1% 1% 1% 2% 2% - - 1% 3% 1% - 4% 3% 2% 1% 1%

* * L L L KLNO *

NET: SUPPORT 366 353 10 10 68 76 199 343 234 247 277 216 244 231 232 219 288 366 - - 163 190 115 40 84 80 66 75 59

33% 33% 27% 25% 20% 28% 48% 33% 38% 44% 35% 49% 41% 40% 42% 46% 36% 33% - - 46% 27% 49% 41% 32% 33% 29% 39% 33%

* * E DEFH EF R IKMNQR R IJKMNOQR KQR KQR IKQR IKMNOQR R V * a

NET: OPPOSE 418 401 14 24 150 112 114 377 216 160 274 123 197 192 174 130 297 418 - - 122 282 76 38 105 89 84 66 71

37% 38% 36% 61% 44% 42% 27% 37% 35% 29% 35% 28% 33% 34% 32% 27% 37% 37% - - 35% 39% 32% 39% 40% 36% 37% 35% 39%

* FGH* GH G G JLOP JLOP JLP JLP JLP JLMNOP JKLMNOP *

Mean -0.09 -0.08 -0.27 -0.53 -0.35 -0.24 0.28 -0.07 0.01 0.21 -0.02 0.29 0.09 0.07 0.13 0.25 -0.05 -0.09 - - 0.15 -0.22 0.26 -0.08 -0.12 -0.05 -0.15 0.05 -0.16
* * DEFH DEF R IKMNOQR R IJKMNOQR IKQR KQR IKQR IKMNOQR V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - Sponsoring a football league or competition

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly support (2) 130 90 39 37 48 23 14 5 2 60 26 30 14 90 19 4 113 16 3 20 2 13 8 4 8 15 40 7 9 125 5 33 24 70 3 17 25 31 54 2 75 43 12 12 20 36 61 82 47 102 27

12% 13% 10% 13% 15% 10% 10% 5% 5% 15% 10% 12% 7% 14% 10% 6% 13% 7% 16% 15% 3% 11% 10% 5% 8% 9% 19% 16% 10% 13% 4% 11% 8% 16% 4% 8% 9% 11% 18% 5% 12% 10% 13% 7% 7% 14% 15% 15% 8% 11% 14%

H H * * M R * R ** UX * * * * UXYZ U* * e * gi * jkln * * s rs w

Tend to support (1) 258 186 70 68 87 56 26 18 5 113 53 53 39 180 20 13 213 45 5 26 13 30 19 23 22 44 53 13 10 234 24 62 61 125 10 30 64 67 88 10 150 93 15 24 56 69 110 142 116 211 47

23% 26% 18% 25% 27% 25% 18% 17% 9% 28% 21% 21% 20% 28% 11% 20% 24% 21% 23% 21% 18% 25% 25% 26% 22% 27% 25% 27% 11% 24% 19% 21% 21% 28% 12% 14% 23% 24% 29% 21% 25% 22% 17% 14% 21% 26% 26% 26% 20% 23% 25%

C I GI I * * KM OQR * O O ** * c c* c* * c c c* * * fi * j j j * * r r w

Neither support nor oppose (0) 337 217 116 94 91 65 43 29 15 105 67 89 76 177 64 18 258 79 3 33 20 41 25 30 31 56 59 15 24 292 45 94 96 115 32 74 92 84 67 20 164 148 25 57 87 66 128 156 181 273 63

30% 30% 30% 34% 28% 30% 30% 28% 31% 26% 26% 34% 38% 28% 34% 27% 29% 36% 14% 26% 28% 35% 32% 34% 31% 34% 28% 31% 26% 29% 37% 31% 33% 26% 39% 36% 32% 30% 22% 45% 27% 35% 28% 34% 33% 25% 31% 29% 31% 30% 33%

* * JK * N ** * * * * * * * h* m m m* o *

Tend to oppose (-1) 207 130 75 47 48 40 25 33 14 66 58 51 32 109 43 19 171 37 5 29 14 15 15 18 16 22 37 9 28 183 24 50 61 75 21 38 57 61 49 3 119 68 21 41 48 51 67 93 115 172 34

19% 18% 19% 17% 15% 18% 18% 31% 29% 16% 23% 20% 16% 17% 23% 28% 19% 17% 24% 23% 19% 12% 19% 20% 16% 14% 17% 20% 30% 18% 20% 17% 21% 17% 27% 18% 20% 22% 16% 6% 20% 16% 23% 24% 18% 19% 16% 17% 20% 19% 18%

DEFG* E* N* N ** V * * * * * VZa* * * n n * * u

Strongly oppose (-2) 154 82 69 25 43 27 32 14 12 51 46 28 29 77 31 11 119 35 4 13 18 18 10 13 20 19 14 3 21 133 21 53 42 49 10 34 39 36 39 7 84 55 15 28 48 36 42 54 99 133 21

14% 11% 18% 9% 13% 13% 22% 14% 24% 13% 18% 11% 14% 12% 17% 17% 13% 16% 19% 11% 25% 15% 13% 15% 20% 12% 7% 7% 23% 13% 17% 18% 14% 11% 12% 16% 14% 13% 13% 15% 14% 13% 16% 17% 18% 14% 10% 10% 17% 14% 11%

B DEF * D* * ** TZab* a * a* a* * TZab* * h * * * u u v

Don’t know 29 11 16 6 6 7 3 5 1 6 7 8 9 9 10 1 21 9 1 6 5 1 1 * 2 5 8 - 1 25 4 9 7 8 4 14 8 2 1 3 14 12 3 7 9 5 9 11 19 29 1

3% 2% 4% 2% 2% 3% 2% 5% 2% 1% 3% 3% 5% 1% 5% 2% 2% 4% 4% 4% 7% 1% 1% 1% 2% 3% 4% - 1% 3% 4% 3% 3% 2% 5% 7% 3% 1% * 8% 2% 3% 3% 4% 3% 2% 2% 2% 3% 3% *

B * * J NQ * N N ** VX* * * * * * * * lm m lm* * y

NET: SUPPORT 388 276 109 106 135 78 39 23 7 173 78 83 53 270 40 17 327 61 8 46 15 43 27 27 30 59 93 20 19 359 29 95 85 195 13 47 90 98 142 12 225 136 27 36 76 105 171 224 164 313 74

35% 39% 28% 38% 42% 36% 28% 22% 14% 43% 31% 32% 27% 42% 21% 26% 37% 28% 39% 36% 21% 36% 34% 30% 30% 37% 44% 42% 21% 36% 23% 31% 29% 44% 16% 23% 31% 35% 48% 26% 37% 33% 30% 21% 28% 40% 41% 42% 28% 34% 38%

C GHI GHI HI * * KLM OPQR * OR ** Uc * Uc * * * Uc UXYc Uc* * e * i i fgi * j jkln * * rs rs w

NET: OPPOSE 361 212 144 73 92 67 57 47 26 117 103 79 61 186 74 30 289 72 9 43 31 33 25 31 36 41 51 13 48 316 45 103 102 124 31 72 96 96 88 10 203 122 35 69 96 87 110 147 214 305 55

32% 30% 37% 26% 28% 31% 40% 45% 53% 29% 40% 31% 31% 29% 40% 45% 32% 32% 44% 33% 44% 28% 32% 35% 36% 26% 24% 27% 52% 32% 36% 34% 35% 28% 39% 35% 34% 34% 29% 21% 33% 29% 39% 41% 36% 33% 26% 27% 37% 33% 28%

B DE DEF* DEF* JLM NQ N* N ** VZa* * * a* * TVWXYZab* * * * * u u v

Mean * 0.10 -0.17 0.17 0.15 0.03 -0.25 -0.33 -0.59 0.16 -0.18 0.03 -0.12 0.15 -0.26 -0.30 0.04 -0.14 -0.09 0.08 -0.48 0.05 -0.01 -0.14 -0.19 0.09 0.34 0.25 -0.44 0.04 -0.27 -0.10 -0.13 0.21 -0.33 -0.21 -0.07 -0.01 0.24 -0.06 0.02 * -0.13 -0.30 -0.18 0.07 0.20 0.20 -0.18 -0.02 0.13
C GHI GHI GHI * * KM OPQR * O ** Uc * Uc Uc* * * Uc UWXYc Uc* * e * fgi * jkl * * rs rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

134



Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - Sponsoring a football league or competition

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly support (2) 130 123 5 5 22 26 71 118 84 91 103 77 84 88 77 73 103 130 - - 63 58 50 13 31 25 18 29 26

12% 12% 12% 13% 6% 10% 17% 11% 14% 16% 13% 18% 14% 15% 14% 15% 13% 12% - - 18% 8% 21% 14% 12% 10% 8% 15% 14%

* * EFH E R IKMOQR R IKMOQR R QR R QR V * a a

Tend to support (1) 258 250 6 3 64 63 119 247 151 152 194 122 154 145 152 131 198 258 - - 90 161 64 23 55 58 50 49 45

23% 23% 15% 9% 19% 23% 28% 24% 25% 27% 25% 27% 26% 25% 28% 28% 25% 23% - - 26% 22% 27% 24% 21% 23% 22% 26% 25%

* * DEH DE R R IQR IQR *

Neither support nor oppose (0) 337 322 12 11 104 85 122 311 182 169 228 136 180 177 170 139 226 337 - - 90 232 59 23 57 76 84 56 59

30% 30% 32% 28% 31% 31% 29% 30% 30% 30% 29% 31% 30% 31% 31% 29% 28% 30% - - 26% 32% 25% 24% 22% 31% 37% 29% 33%

* * Q U * Y Y Y

Tend to oppose (-1) 207 204 4 11 88 45 60 193 103 81 130 60 92 87 77 68 145 207 - - 52 149 35 12 66 47 43 28 24

19% 19% 9% 28% 26% 17% 14% 19% 17% 15% 17% 14% 15% 15% 14% 14% 18% 19% - - 15% 21% 15% 12% 25% 19% 19% 15% 13%

* G* FGH G JLOP LO JLMNOP JKLMNOP U * bc

Strongly oppose (-2) 154 143 9 8 49 43 43 135 83 55 111 42 80 67 64 54 112 154 - - 52 97 27 24 39 38 26 25 24

14% 13% 23% 21% 15% 16% 10% 13% 13% 10% 14% 10% 13% 12% 12% 11% 14% 14% - - 15% 14% 12% 25% 15% 15% 12% 13% 13%

* * G JLP JLNOP JL L L L JLNOP JL W*

Don’t know 29 24 3 * 12 8 4 24 10 8 14 5 12 9 9 7 18 29 - - 5 20 1 1 11 4 7 4 3

3% 2% 8% 1% 4% 3% 1% 2% 2% 1% 2% 1% 2% 2% 2% 1% 2% 3% - - 1% 3% * 1% 4% 2% 3% 2% 2%

B* * G G G L L IJKLNP *

NET: SUPPORT 388 374 10 9 86 89 190 365 235 242 297 199 238 232 229 204 301 388 - - 153 218 114 37 87 83 68 79 71

35% 35% 27% 22% 25% 33% 45% 35% 38% 44% 38% 45% 40% 41% 42% 43% 38% 35% - - 43% 30% 48% 38% 33% 33% 30% 41% 39%

* * DEFH E R IKMQR R IKMNOQR R QR IKQR IKMQR R V * a

NET: OPPOSE 361 347 13 19 137 88 103 328 186 136 241 102 172 154 141 122 257 361 - - 104 246 62 36 104 84 69 53 48

32% 33% 33% 48% 40% 32% 25% 32% 30% 24% 31% 23% 29% 27% 26% 26% 32% 32% - - 30% 34% 26% 37% 40% 34% 30% 28% 27%

* G* GH G G JLNOP JLNOP JLOP L L JLMNOP JLMNOP * abc

Mean * 0.01 -0.19 -0.33 -0.24 -0.06 0.28 0.02 0.08 0.26 0.06 0.30 0.12 0.18 0.19 0.22 0.04 * - - 0.17 -0.10 0.32 -0.10 -0.10 -0.06 -0.04 0.16 0.14
* * DEFH E R IKMNOQR R IKMNOPQR QR IKQR IKQR IKMQR V X * Y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - On football shirts within video / fantasy games played by children (e.g., EA Sports FC 24, Fantasy football)

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly support (2) 125 89 36 26 52 28 15 2 1 58 21 36 10 95 15 4 115 11 5 18 3 17 4 5 7 16 33 6 9 120 6 27 23 68 7 15 25 38 46 2 74 47 4 12 27 33 54 78 47 106 17

11% 12% 9% 10% 16% 13% 11% 2% 3% 15% 8% 14% 5% 15% 8% 6% 13% 5% 23% 14% 4% 15% 6% 6% 7% 10% 16% 14% 10% 12% 5% 9% 8% 15% 8% 7% 9% 14% 15% 4% 12% 11% 5% 7% 10% 13% 13% 15% 8% 12% 9%

H DHI H H * * KM M OQR * R ** U * U * * * UWX * * e * fg * j jk * * w

Tend to support (1) 197 148 48 62 66 42 16 10 1 93 40 36 28 133 34 6 173 24 1 22 6 18 19 11 11 34 50 13 13 184 13 40 48 106 4 27 49 42 76 3 123 63 11 13 33 47 104 136 61 162 35

18% 21% 12% 22% 20% 19% 11% 10% 2% 23% 16% 14% 14% 21% 18% 9% 19% 11% 6% 17% 8% 15% 24% 12% 11% 21% 24% 28% 14% 19% 10% 13% 16% 24% 5% 13% 17% 15% 25% 7% 20% 15% 12% 7% 12% 18% 25% 25% 11% 18% 18%

C GHI GHI GHI * * KLM PR * PR ** * UY* * * U UXY UXY* * e * i fgi * jkln * p * r rst w

Neither support nor oppose (0) 277 189 85 79 74 45 42 26 11 84 52 81 60 147 48 20 215 62 2 30 19 29 21 27 22 40 56 9 21 243 33 84 76 91 25 58 74 66 62 17 136 112 29 45 65 61 106 131 146 209 67

25% 26% 22% 28% 23% 20% 30% 25% 22% 21% 20% 31% 30% 23% 26% 30% 24% 28% 9% 23% 26% 25% 26% 31% 22% 25% 27% 20% 23% 25% 27% 28% 26% 21% 32% 28% 26% 24% 21% 37% 22% 27% 33% 27% 24% 23% 25% 24% 25% 23% 35%

F * * JK JK * ** * * * * * * * h h* m* o* x

Tend to oppose (-1) 230 132 93 51 69 44 23 34 8 79 60 54 38 128 33 16 178 52 7 25 11 29 16 24 24 28 36 9 21 191 39 63 63 83 22 43 65 65 47 11 110 105 14 47 58 61 63 86 144 198 31

21% 18% 24% 19% 21% 20% 16% 33% 17% 20% 23% 21% 19% 20% 18% 25% 20% 23% 31% 20% 15% 25% 20% 27% 25% 17% 17% 19% 23% 19% 32% 21% 22% 19% 27% 21% 23% 23% 16% 24% 18% 25% 16% 28% 22% 23% 15% 16% 25% 22% 16%

B DEFG* * * ** * * * * * * d* * m m * o * u u u v

Strongly oppose (-2) 258 142 112 52 59 54 44 24 24 81 77 48 52 132 49 17 197 61 7 31 29 23 15 17 31 38 32 8 27 229 29 76 77 88 16 51 66 64 67 10 147 84 27 45 74 58 81 99 159 216 41

23% 20% 29% 19% 18% 25% 31% 23% 50% 20% 30% 18% 26% 21% 26% 26% 22% 28% 31% 24% 42% 19% 19% 19% 32% 24% 15% 18% 30% 23% 24% 25% 27% 20% 20% 25% 23% 23% 22% 21% 24% 20% 30% 27% 28% 22% 19% 18% 28% 24% 21%

B DE * DEFGH* JL * N ** TVWXZab* * * a* * a* * * * * u v

Don’t know 28 14 12 8 4 5 1 7 3 6 5 6 11 7 7 3 17 12 - 2 3 1 3 4 3 6 5 1 - 25 3 12 3 7 6 15 5 4 1 3 16 8 4 7 10 2 9 8 20 27 1

3% 2% 3% 3% 1% 2% 1% 7% 6% 2% 2% 2% 5% 1% 4% 4% 2% 5% - 2% 4% 1% 4% 4% 3% 3% 2% 2% - 3% 3% 4% 1% 2% 8% 7% 2% 1% * 7% 3% 2% 5% 4% 4% 1% 2% 2% 3% 3% 1%

EG* G* J N * N NQ ** * * * * * * * h gh* klm lm* * t t

NET: SUPPORT 322 237 85 88 118 70 31 13 2 151 61 72 38 228 50 10 288 35 6 40 9 36 23 16 18 50 83 20 22 304 18 67 71 174 10 42 74 80 121 5 197 110 15 24 60 80 158 214 108 269 52

29% 33% 22% 32% 36% 32% 22% 12% 5% 38% 24% 28% 19% 36% 27% 15% 32% 16% 29% 31% 13% 30% 30% 18% 18% 31% 39% 41% 24% 31% 15% 22% 24% 39% 13% 20% 26% 29% 41% 11% 32% 26% 17% 14% 22% 31% 38% 40% 19% 29% 27%

C HI GHI GHI I * * KLM OPQR R * PR ** UY * U U* * * UY UXYc UXY* * e * fgi * n n jkln * pq * rs rs w

NET: OPPOSE 488 275 204 103 128 98 68 59 32 160 137 101 90 260 82 33 376 113 14 56 40 52 31 41 56 66 67 17 49 420 69 139 140 171 38 93 132 129 113 20 257 190 41 92 132 119 144 184 304 415 72

44% 38% 53% 37% 40% 45% 48% 56% 67% 40% 54% 39% 45% 41% 44% 51% 42% 51% 62% 43% 57% 44% 40% 46% 56% 41% 32% 36% 53% 42% 55% 46% 48% 39% 48% 45% 46% 46% 38% 45% 42% 45% 45% 55% 50% 45% 35% 34% 53% 45% 37%

B DE* DEFG* JL * NQ ** a Zab* a * a* WZab* * a* d* h * * * u u u v

Mean -0.27 -0.13 -0.52 -0.15 -0.06 -0.25 -0.46 -0.70 -1.15 -0.08 -0.53 -0.16 -0.50 -0.11 -0.36 -0.57 -0.19 -0.61 -0.41 -0.23 -0.85 -0.18 -0.25 -0.43 -0.65 -0.24 0.08 0.01 -0.48 -0.23 -0.61 -0.42 -0.43 -0.04 -0.51 -0.46 -0.35 -0.27 -0.04 -0.55 -0.23 -0.29 -0.55 -0.63 -0.47 -0.25 -0.03 0.02 -0.55 -0.29 -0.23
C GHI GHI HI I I* * KM KM OPQR * PR ** UY * UY U* U* * UY UXYZc UY* * e * fgi * jkn * q * r rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - On football shirts within video / fantasy games played by children (e.g., EA Sports FC 24, Fantasy football)

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly support (2) 125 122 3 2 15 27 78 119 86 97 95 85 94 90 82 79 98 125 - - 60 60 41 17 28 31 19 24 22

11% 11% 7% 6% 4% 10% 19% 12% 14% 17% 12% 19% 16% 16% 15% 17% 12% 11% - - 17% 8% 18% 18% 11% 13% 8% 13% 12%

* * E EFH E R IKOQR IKMNOPQR KQR KQR KQR IKQR V *

Tend to support (1) 197 195 2 3 38 37 117 192 138 147 157 128 142 135 141 120 164 197 - - 90 100 67 19 41 43 37 39 34

18% 18% 5% 7% 11% 14% 28% 19% 23% 26% 20% 29% 24% 24% 26% 25% 20% 18% - - 25% 14% 28% 20% 16% 17% 16% 21% 19%

C * * DEFH EF KR IKMQR R IKMNOPQR KQR KQR IKQR IKQR R V *

Neither support nor oppose (0) 277 267 9 5 92 70 100 262 145 131 193 102 132 130 135 113 186 277 - - 76 185 57 15 54 60 65 47 49

25% 25% 24% 14% 27% 26% 24% 25% 24% 23% 25% 23% 22% 23% 25% 24% 23% 25% - - 22% 26% 24% 15% 21% 24% 29% 24% 27%

* * M M M *

Tend to oppose (-1) 230 218 9 11 92 52 63 207 113 94 157 65 107 102 84 81 156 230 - - 54 167 34 15 61 48 53 37 31

21% 20% 24% 28% 27% 19% 15% 20% 18% 17% 20% 15% 18% 18% 15% 17% 19% 21% - - 15% 23% 14% 15% 23% 19% 23% 19% 17%

* * FGH G LO JLMOP LO LO L LO JLMNOP U *

Strongly oppose (-2) 258 242 12 16 94 78 55 226 123 79 165 57 118 105 99 71 179 258 - - 72 179 36 31 67 58 47 42 41

23% 23% 32% 40% 28% 29% 13% 22% 20% 14% 21% 13% 20% 18% 18% 15% 22% 23% - - 20% 25% 15% 32% 26% 23% 21% 22% 23%

* GH* GH GH G JLP JLNOP JLP JLP JLP L JLMNOP IJKLMNOP W*

Don’t know 28 23 3 2 9 7 6 21 9 9 14 5 10 9 9 8 19 28 - - 1 25 1 - 9 8 6 2 3

3% 2% 8% 5% 3% 3% 1% 2% 1% 2% 2% 1% 2% 2% 2% 2% 2% 3% - - * 3% * - 3% 3% 3% 1% 2%

B* * ILN IJKLMN U *

NET: SUPPORT 322 317 5 5 53 64 195 312 224 244 252 212 235 226 222 200 262 322 - - 150 160 108 36 69 74 56 64 56

29% 30% 12% 13% 16% 24% 47% 30% 36% 44% 32% 48% 39% 39% 40% 42% 33% 29% - - 43% 22% 46% 37% 27% 30% 25% 33% 31%

C * * E DEFH DEF KQR IKMNOQR R IJKMNOPQR KQR IKQR IKQR IKMQR R V *

NET: OPPOSE 488 460 21 27 186 130 117 433 236 173 322 122 225 207 183 152 334 488 - - 125 347 69 46 127 105 100 79 72

44% 43% 56% 68% 55% 48% 28% 42% 39% 31% 41% 28% 37% 36% 33% 32% 42% 44% - - 36% 48% 29% 47% 49% 43% 44% 41% 40%

* FGH* GH GH G JLOP L JLMNOP JLOP JLP L L IJLMNOP IJKLMNOPQ U W*

Mean -0.27 -0.25 -0.75 -0.93 -0.64 -0.45 0.24 -0.23 -0.08 0.16 -0.18 0.27 -0.02 0.01 0.04 0.12 -0.20 -0.27 - - 0.04 -0.44 0.19 -0.24 -0.39 -0.24 -0.32 -0.17 -0.19
C * * DEFH DEF KQR IKMNOQR R IJKMNOPQR KQR IKQR IKQR IKMNQR R V X *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - On football shirts within items collected by children (e.g., sticker albums, Match Attax)

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1083 681 388 225 335 225 159 98 41 440 234 187 222 636 160 57 853 230 24 130 71 116 81 85 87 148 209 44 88 970 113 226 197 597 63 197 266 257 320 43 612 381 90 161 256 255 411 544 539 882 196

Weighted base 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

Strongly support (2) 120 89 31 21 49 25 17 6 1 62 22 24 12 89 17 4 110 10 3 13 3 7 6 7 3 20 40 6 11 119 2 31 23 67 - 12 22 35 48 3 78 34 8 11 23 38 48 76 44 103 16

11% 12% 8% 8% 15% 12% 12% 6% 3% 16% 8% 9% 6% 14% 9% 6% 12% 4% 16% 10% 5% 6% 8% 7% 3% 13% 19% 12% 12% 12% 1% 10% 8% 15% - 6% 8% 13% 16% 6% 13% 8% 9% 6% 9% 14% 12% 14% 8% 11% 8%

C DHI * * KLM QR * R ** * * * * Y TUVWXY * Y* e * i i gi * j jk * p * rs w

Tend to support (1) 179 127 51 53 72 39 8 8 - 82 38 39 20 122 29 8 160 20 - 23 4 24 14 13 12 22 48 9 12 161 19 36 39 98 6 27 37 48 61 7 100 71 8 13 23 45 99 121 58 137 42

16% 18% 13% 19% 22% 18% 6% 7% - 20% 15% 15% 10% 19% 16% 13% 18% 9% - 18% 5% 20% 18% 14% 12% 14% 23% 18% 13% 16% 15% 12% 13% 22% 8% 13% 13% 17% 20% 15% 17% 17% 9% 8% 8% 17% 24% 22% 10% 15% 22%

GHI GHI GHI * * M R * R ** U * U U* * * UYZ U* * * fgi * jk * * rs rs w x

Neither support nor oppose (0) 268 183 81 65 79 49 42 23 11 88 57 58 65 150 42 10 202 66 4 32 15 36 14 28 25 40 44 14 16 233 35 74 68 100 26 54 81 61 61 12 137 107 25 41 73 57 97 129 139 215 53

24% 26% 21% 23% 24% 22% 29% 22% 22% 22% 22% 22% 33% 23% 22% 16% 23% 30% 19% 25% 21% 31% 19% 32% 25% 25% 21% 30% 17% 24% 28% 24% 24% 23% 32% 26% 28% 22% 21% 26% 23% 26% 28% 25% 27% 22% 23% 24% 24% 23% 27%

* * JKL * PQ ** * c * c* * * * * * m * *

Tend to oppose (-1) 231 139 89 54 54 47 27 32 16 66 51 72 42 124 34 20 179 52 5 27 17 23 26 17 24 27 33 6 27 201 30 56 69 81 25 48 69 54 53 7 122 91 18 42 61 55 72 93 138 198 32

21% 19% 23% 19% 17% 22% 19% 30% 34% 16% 20% 28% 21% 19% 18% 31% 20% 23% 25% 21% 25% 19% 33% 19% 24% 17% 15% 13% 29% 20% 24% 18% 24% 18% 32% 23% 24% 19% 18% 16% 20% 22% 20% 25% 23% 21% 17% 17% 24% 22% 17%

DE* E* J Q* ** * VXZab* * * * Za* * fh* * * v

Strongly oppose (-2) 289 164 121 75 64 53 45 33 19 96 83 60 51 143 58 21 222 67 9 29 27 25 15 22 31 50 41 12 27 250 39 96 79 92 22 56 71 75 72 15 157 103 29 51 80 66 92 109 180 240 48

26% 23% 31% 27% 20% 24% 32% 31% 39% 24% 32% 23% 25% 22% 31% 32% 25% 30% 40% 23% 39% 21% 20% 24% 32% 31% 20% 25% 29% 25% 31% 32% 27% 21% 27% 27% 25% 27% 24% 34% 26% 25% 32% 30% 30% 25% 22% 20% 31% 26% 25%

B E E* E* JL N * N N ** TVWa* * * a* a * * * h * * * u v

Don’t know 28 14 13 11 5 5 3 3 1 8 5 6 9 13 7 1 21 7 - 3 4 3 2 3 4 2 5 1 1 28 - 10 12 5 1 11 6 7 3 1 12 13 3 10 7 1 9 9 19 25 2

3% 2% 3% 4% 2% 2% 2% 3% 3% 2% 2% 2% 5% 2% 4% 2% 2% 3% - 3% 6% 2% 3% 4% 4% 1% 2% 2% 1% 3% - 3% 4% 1% 2% 5% 2% 3% 1% 3% 2% 3% 3% 6% 3% 1% 2% 2% 3% 3% 1%

* * * ** * * * * * * * h h * m * * tu

NET: SUPPORT 299 215 82 74 121 64 25 14 1 144 60 63 32 211 46 12 270 29 3 36 7 31 20 19 15 42 88 14 23 279 20 67 62 165 6 39 59 83 109 9 179 105 16 24 45 83 147 197 102 240 57

27% 30% 21% 27% 37% 29% 18% 13% 3% 36% 23% 24% 16% 33% 25% 19% 30% 13% 16% 28% 10% 26% 26% 22% 15% 26% 42% 30% 25% 28% 16% 22% 21% 37% 8% 19% 21% 30% 37% 21% 29% 25% 17% 14% 17% 31% 35% 37% 18% 26% 30%

C HI DGHI GHI I * * KLM M PQR R * R ** UY * U U* * * U TUVWXYZc U* U* e * i i fgi * jk jk * q * rs rs w

NET: OPPOSE 520 302 210 128 119 100 73 65 35 162 134 131 93 267 92 42 401 118 14 56 45 48 41 38 55 77 74 18 53 451 68 151 148 173 47 104 140 129 124 23 279 194 47 93 141 122 164 202 317 438 80

47% 42% 54% 46% 37% 46% 51% 62% 72% 40% 52% 51% 47% 42% 49% 63% 45% 54% 65% 44% 63% 41% 53% 43% 56% 48% 35% 38% 58% 46% 55% 50% 51% 39% 59% 50% 49% 46% 42% 51% 46% 46% 52% 55% 53% 46% 39% 38% 55% 48% 41%

B E E E DEF* DEFG* J J NQ* N NQ ** TVXZab* a* * a* a * Vab* * h h h* * * u u v

Mean -0.36 -0.23 -0.58 -0.41 -0.04 -0.30 -0.55 -0.76 -1.08 -0.13 -0.54 -0.41 -0.52 -0.18 -0.48 -0.71 -0.28 -0.69 -0.73 -0.29 -0.93 -0.30 -0.41 -0.40 -0.72 -0.40 0.06 -0.22 -0.50 -0.32 -0.69 -0.51 -0.51 -0.08 -0.79 -0.55 -0.46 -0.31 -0.13 -0.60 -0.30 -0.39 -0.60 -0.69 -0.59 -0.26 -0.15 -0.07 -0.63 -0.37 -0.28
C HI DFGHI HI I * * KLM OPQR * PR ** UY * UY* U* U* * U TUVWXYZc UY* * e * fgi * jk * * rs rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Q13. To what extent would you support, or oppose, gambling brands / products in each of the following circumstances when thinking about professional football in the UK?  (FILTERED EVER HAD PROBLEM) - On football shirts within items collected by children (e.g., sticker albums, Match Attax)

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1083 1032 42 37 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 - - 351 690 233 99 245 245 223 190 171

Weighted base 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

Strongly support (2) 120 117 3 3 15 27 71 114 82 93 96 85 87 80 79 80 98 120 - - 68 50 51 17 27 29 19 23 22

11% 11% 9% 8% 5% 10% 17% 11% 13% 17% 12% 19% 14% 14% 14% 17% 12% 11% - - 19% 7% 22% 17% 10% 12% 8% 12% 12%

* * E EFH E R IKMNOQR R IJKMNOPQR KQR R R IKMNOQR R V *

Tend to support (1) 179 171 8 2 21 31 117 169 127 133 143 116 134 126 136 117 142 179 - - 71 98 53 17 39 38 30 41 28

16% 16% 20% 6% 6% 11% 28% 16% 21% 24% 18% 26% 22% 22% 25% 25% 18% 16% - - 20% 14% 22% 17% 15% 15% 13% 21% 16%

* * E DEFH EF KQR IKQR R IKMNQR KQR KQR IKMNQR IKMNQR R V * a

Neither support nor oppose (0) 268 258 7 7 92 60 99 251 140 141 181 106 133 132 131 111 180 268 - - 77 173 47 24 47 54 68 47 49

24% 24% 19% 18% 27% 22% 24% 24% 23% 25% 23% 24% 22% 23% 24% 23% 23% 24% - - 22% 24% 20% 24% 18% 22% 30% 25% 27%

* * MQ * Y Y

Tend to oppose (-1) 231 228 3 8 103 65 53 220 109 82 150 61 94 102 80 66 155 231 - - 49 175 36 9 57 45 54 32 40

21% 21% 7% 20% 30% 24% 13% 21% 18% 15% 19% 14% 16% 18% 15% 14% 19% 21% - - 14% 24% 15% 9% 22% 18% 24% 17% 22%

C * * GH G G JLMOP JLMOP JLMOP JLMOP IJLMNOP U *

Strongly oppose (-2) 289 269 16 19 100 81 70 251 143 94 198 66 143 120 108 86 207 289 - - 81 202 47 29 80 69 51 46 41

26% 25% 41% 48% 29% 30% 17% 24% 23% 17% 25% 15% 24% 21% 20% 18% 26% 26% - - 23% 28% 20% 29% 31% 28% 22% 24% 23%

B* EFGH* GH GH G JLOP JLNOP JLNOP JLP JL L JLNOP IJLNOP *

Don’t know 28 24 2 * 8 7 9 24 12 13 13 9 11 12 15 12 19 28 - - 6 18 2 3 9 12 5 2 1

3% 2% 6% 1% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 3% 2% 2% 3% - - 2% 3% 1% 3% 3% 5% 2% 1% *

* * K K * c bc

NET: SUPPORT 299 288 11 5 37 58 188 282 208 226 239 201 221 206 215 198 240 299 - - 139 148 103 33 66 67 49 64 50

27% 27% 29% 13% 11% 21% 45% 27% 34% 41% 31% 45% 37% 36% 39% 42% 30% 27% - - 40% 21% 44% 34% 25% 27% 22% 33% 28%

* * E DEFH EF KQR IKMNQR R IJKMNOPQR IKQR KQR IKNQR IKMNQR R V * a

NET: OPPOSE 520 498 18 27 203 146 122 471 253 176 348 127 237 222 189 152 362 520 - - 130 377 83 37 137 114 105 79 81

47% 47% 47% 68% 60% 54% 29% 46% 41% 32% 45% 29% 39% 39% 34% 32% 45% 47% - - 37% 53% 35% 38% 53% 46% 46% 41% 45%

* GH* GH GH G JLOP IJLMNOP JLOP JLOP L L IJLMNOP IJLMNOP U * b

Mean -0.36 -0.35 -0.54 -0.96 -0.75 -0.54 0.16 -0.32 -0.18 0.09 -0.27 0.21 -0.12 -0.10 -0.01 0.09 -0.30 -0.36 - - -0.01 -0.54 0.10 -0.17 -0.50 -0.37 -0.39 -0.20 -0.28
* * E DEFH DEF KQR IKMNOQR R IJKMNOPQR KQR KQR IKMNQR IKMNOQR R V * Y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Q14. How much would you agree or disagree with the following statements? - Summary

All those who have gambled in last 12 months

Q14. How much would you agree or disagree with the following statements?

The 

amount of 

adverts 

about 

gambling 

brands / 

products 

makes it 

hard for 

me to 

watch a 

game of 

profession

al football 

without 

wanting to 

place a bet

Adverts 

about 

gambling 

brands / 

products 

would 

make it 

hard for 

me to cut 

down my 

gambling

Large 

sporting 

events 

would 

make it 

hard for 

me to cut 

down my 

gambling

Adverts 

about 

gambling 

brands / 

products 

have no 

impact on 

whether 

or not I 

gamble

I like 

adverts 

about 

gambling 

brands / 

products

I feel 

overwhel

med by 

the 

amount of 

adverts 

about 

gambling 

brands / 

products

I feel like I 

can’t 

escape 

adverts 

about 

gambling 

brands / 

products

I wish I 

could 

easily 

block all 

adverts 

about 

gambling 

brands / 

products 

on social 

media

(A) (B) (C) (D) (E) (F) (G) (H)

Unweighted base 2694 2694 2694 2694 2694 2694 2694 2694

Weighted base 2745 2745 2745 2745 2745 2745 2745 2745

Strongly agree (2) 167 160 142 1039 144 303 395 554

6% 6% 5% 38% 5% 11% 14% 20%

ABCEFGH ABCE ABCEF ABCEFG

Tend to agree (1) 284 336 319 704 249 453 625 530

10% 12% 12% 26% 9% 16% 23% 19%

AE E ABCEFGH ABCE ABCEFH ABCEF

Neither agree nor disagree (0) 629 680 668 513 777 803 742 950

23% 25% 24% 19% 28% 29% 27% 35%

D D D ABCD ABCDG ABCD ABCDEFG

Tend to disagree (-1) 467 450 458 242 560 505 488 313

17% 16% 17% 9% 20% 18% 18% 11%

DH DH DH ABCDGH BDH DH D

Strongly disagree (-2) 1065 945 984 137 894 570 374 247

39% 34% 36% 5% 33% 21% 14% 9%

BCDEFGH DFGH DEFGH DFGH DGH DH D

Don’t know 119 150 155 95 99 98 105 133

4% 5% 6% 3% 4% 4% 4% 5%

ADEFG ADEFG DEFG

Prefer not to say 14 24 20 16 23 13 15 17

1% 1% 1% 1% 1% * 1% 1%

AF F

NET: AGREE 451 497 461 1743 393 756 1020 1084

16% 18% 17% 63% 14% 28% 37% 39%

E AE E ABCEFGH ABCE ABCEF ABCEFG

NET: DISAGREE 1532 1395 1442 379 1454 1075 862 560

56% 51% 53% 14% 53% 39% 31% 20%

BCDEFGH DFGH DFGH DFGH DGH DH D

Mean -0.76 -0.65 -0.71 0.86 -0.69 -0.22 0.07 0.32
AC A ABCEFGH A ABCE ABCEF ABCEFG

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A/B/C/D/E/F/G/H   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E/F/G/H   Minimum Base: 30(**) Small Base: 100(*)

140



Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? - The amount of adverts about gambling brands / products makes it hard for me to watch a game of professional football without wanting to place a bet

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Strongly agree (2) 167 121 44 41 61 33 19 5 8 80 29 32 26 110 28 8 147 20 3 19 6 16 11 15 5 18 57 2 15 157 10 43 35 83 6 25 33 39 68 3 94 57 16 20 36 45 66 94 73 137 29

6% 8% 3% 11% 12% 7% 4% 1% 2% 10% 4% 5% 5% 8% 6% 6% 8% 3% 3% 6% 3% 6% 5% 6% 2% 4% 16% 2% 6% 7% 2% 5% 5% 9% 3% 5% 4% 6% 11% 1% 6% 7% 5% 4% 4% 8% 9% 10% 4% 6% 11%

C GHI FGHI GHI H KLM QR R R Y Y STUVWXYZbc e fgi n n jkln rs rs w x

Tend to agree (1) 284 173 109 68 95 57 32 18 14 123 60 59 43 180 43 16 239 45 9 30 16 25 21 22 21 44 61 10 26 251 33 54 76 136 18 52 58 70 99 4 160 103 21 32 57 74 121 163 121 239 43

10% 12% 8% 19% 18% 12% 7% 4% 4% 16% 8% 9% 8% 14% 9% 11% 12% 6% 8% 9% 7% 10% 10% 8% 9% 11% 17% 7% 10% 11% 8% 7% 10% 14% 9% 10% 8% 10% 16% 2% 10% 13% 6% 7% 6% 13% 16% 17% 7% 10% 17%

C FGHI FGHI GHI KLM OQR R OR STUVWXYZbc fg n n n jkln q q rs rs w x

Neither agree nor disagree (0) 629 327 296 99 128 118 119 99 66 153 173 172 131 314 125 24 463 166 23 71 41 71 44 65 55 96 73 23 67 538 90 204 154 206 64 126 196 153 116 38 339 216 75 104 185 141 199 243 386 548 81

23% 23% 23% 27% 24% 24% 24% 21% 16% 20% 22% 28% 23% 24% 25% 17% 24% 21% 22% 22% 19% 29% 21% 25% 24% 24% 20% 16% 26% 23% 22% 25% 20% 22% 33% 25% 26% 22% 19% 20% 21% 26% 23% 21% 20% 24% 26% 25% 22% 22% 31%

HI I I I JK Uab b g fgh m m o s w x

Tend to disagree (-1) 467 258 207 79 101 74 85 75 53 123 131 123 89 232 88 28 347 120 21 58 41 51 37 51 29 65 53 31 29 393 74 161 138 140 27 74 134 126 91 41 272 160 35 82 163 105 117 162 305 429 34

17% 18% 16% 22% 19% 15% 17% 16% 13% 16% 17% 20% 16% 18% 17% 20% 18% 15% 20% 18% 19% 21% 17% 20% 13% 16% 14% 22% 11% 17% 18% 20% 18% 15% 14% 15% 18% 18% 15% 21% 17% 20% 10% 17% 18% 18% 15% 17% 17% 17% 13%

FHI I c c c Yc c Yc h q q

Strongly disagree (-2) 1065 504 555 61 130 167 213 256 239 282 350 192 242 423 191 63 677 388 46 123 104 73 84 94 103 159 109 68 102 878 187 314 334 349 69 196 291 283 210 85 650 247 168 225 420 190 231 254 811 989 67

39% 35% 43% 17% 25% 35% 43% 53% 60% 36% 45% 31% 43% 32% 38% 45% 35% 49% 43% 39% 47% 30% 40% 36% 46% 40% 30% 48% 40% 38% 45% 38% 43% 37% 35% 39% 39% 41% 35% 44% 41% 30% 51% 46% 46% 33% 30% 27% 45% 40% 26%

B D DE DEF DEFG DEFG JL JL N NQ N NOQ Va Va VXa Va VXa Va VXa Va d h m m p op tu tu v y

Don’t know 119 45 72 12 14 29 21 24 19 21 32 35 30 51 28 1 80 39 4 13 11 10 14 12 11 15 9 7 12 96 23 41 32 36 11 27 36 19 17 20 75 27 17 24 41 23 32 39 80 110 8

4% 3% 6% 3% 3% 6% 4% 5% 5% 3% 4% 6% 5% 4% 6% 1% 4% 5% 3% 4% 5% 4% 7% 5% 5% 4% 3% 5% 5% 4% 5% 5% 4% 4% 5% 5% 5% 3% 3% 10% 5% 3% 5% 5% 4% 4% 4% 4% 4% 4% 3%

B E J J P P a l jklm

Prefer not to say 14 6 7 5 1 4 2 2 * - 8 5 1 5 - 1 6 9 1 2 * 1 2 - - 2 4 - 3 14 - 3 7 4 1 7 4 2 1 1 8 6 * - 7 6 2 3 11 14 -

1% * 1% 1% * 1% * * * - 1% 1% * * - 1% * 1% 1% 1% * * 1% - - * 1% - 1% 1% - * 1% * * 1% * * * 1% * 1% * - 1% 1% * * 1% 1% -

J J OQ lm r

NET: AGREE 451 294 153 108 157 90 51 23 22 202 89 91 69 291 72 24 386 65 12 49 22 40 31 37 26 62 118 13 41 408 43 97 111 219 24 76 91 110 167 7 255 160 37 52 93 119 187 256 195 376 72

16% 21% 12% 30% 29% 19% 10% 5% 6% 26% 11% 15% 12% 22% 14% 17% 20% 8% 11% 16% 10% 16% 15% 14% 11% 15% 32% 9% 16% 18% 10% 12% 14% 23% 12% 15% 12% 16% 28% 3% 16% 20% 11% 11% 10% 20% 24% 27% 11% 15% 28%

C FGHI FGHI GHI HI KLM OQR R R OR STUVWXYZbc e fgi n n n jkln q oq rs rs w x

NET: DISAGREE 1532 762 763 139 231 241 298 330 292 405 481 315 331 655 279 91 1024 507 68 181 145 124 121 146 132 223 162 99 131 1271 261 475 472 489 96 271 425 409 301 126 923 407 202 306 583 295 348 415 1116 1418 101

56% 53% 59% 38% 44% 50% 61% 69% 73% 52% 61% 51% 59% 50% 55% 65% 52% 65% 63% 57% 66% 50% 57% 56% 59% 56% 44% 70% 52% 55% 63% 58% 61% 51% 49% 53% 57% 59% 50% 66% 58% 50% 61% 63% 64% 51% 45% 43% 62% 58% 39%

B D DEF DEFG DEFG JL JL NQ N NOQ Va a VXZac a a a a TVWXZac d hi hi m m jkm p p tu tu v y

Mean -0.76 -0.62 -0.93 -0.15 -0.28 -0.63 -0.94 -1.24 -1.32 -0.53 -0.96 -0.66 -0.90 -0.54 -0.78 -0.88 -0.62 -1.10 -0.97 -0.78 -1.06 -0.60 -0.83 -0.76 -0.96 -0.79 -0.27 -1.13 -0.74 -0.71 -1.00 -0.84 -0.89 -0.59 -0.73 -0.77 -0.83 -0.81 -0.47 -1.18 -0.81 -0.56 -1.01 -0.99 -1.01 -0.58 -0.44 -0.35 -0.98 -0.81 -0.26
C FGHI FGHI GHI HI KM KM OPQR R OPR * Ub SUYb b Ub Ub STUVWXYZbc Ub e fg n n n jkln q oq rs rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Q14. How much would you agree or disagree with the following statements? - The amount of adverts about gambling brands / products makes it hard for me to watch a game of professional football without wanting to place a bet

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Strongly agree (2) 167 167 - 44 14 18 92 123 94 100 108 94 100 93 100 98 110 126 35 5 81 43 55 23 40 33 31 30 32

6% 6% - 3% 4% 7% 22% 12% 16% 18% 14% 22% 17% 17% 18% 21% 14% 12% 2% 2% 24% 6% 24% 26% 7% 6% 5% 6% 7%

D DEFH DEF RST IKQRST RST IJKMNOQRST KQRST KQRST IKQRST IJKMNOQRST RST ST V *

Tend to agree (1) 284 284 - 70 39 54 122 214 146 149 177 122 150 144 147 122 179 220 51 10 86 129 60 22 60 54 71 46 50

10% 10% - 4% 11% 20% 29% 21% 24% 27% 23% 28% 26% 26% 27% 26% 23% 21% 4% 5% 26% 19% 26% 25% 10% 9% 13% 9% 11%

D DE DEFH DE RST IKQRST RST IKQRST KQRST KQRST KQRST KQRST RST ST V *

Neither agree nor disagree (0) 629 629 - 361 79 83 106 268 155 149 202 117 154 154 146 124 194 277 284 53 74 185 49 19 137 153 112 123 100

23% 23% - 21% 23% 31% 25% 26% 26% 27% 27% 27% 26% 28% 27% 27% 25% 26% 20% 24% 22% 27% 22% 22% 23% 26% 20% 24% 22%

D D S S S S S S S S S S * a

Tend to disagree (-1) 467 467 - 271 86 52 58 196 96 81 132 60 98 86 84 64 131 199 236 29 51 143 37 13 104 100 107 68 83

17% 17% - 16% 25% 19% 14% 19% 16% 15% 17% 14% 17% 15% 16% 14% 17% 19% 17% 13% 15% 21% 16% 15% 17% 17% 19% 13% 18%

DGH DG P JLP LP LP IJLNOPQ * b b

Strongly disagree (-2) 1065 1065 - 879 110 48 28 186 87 54 118 27 61 63 48 38 123 206 757 99 31 173 20 8 222 228 222 216 171

39% 39% - 51% 32% 18% 7% 18% 15% 10% 16% 6% 11% 11% 9% 8% 16% 19% 53% 45% 9% 25% 9% 10% 37% 38% 39% 42% 38%

EFGH FGH G G JLMNOP L JLMNOP LP LOP L L JLMNOP IJKLMNOPQ IJKLMNOPQR

T

IJKLMNOPQR U *

Don’t know 119 119 - 84 10 14 11 35 18 14 23 10 18 15 13 15 30 36 60 20 11 19 8 3 27 27 22 28 16

4% 4% - 5% 3% 5% 3% 3% 3% 2% 3% 2% 3% 3% 2% 3% 4% 3% 4% 9% 3% 3% 3% 3% 5% 4% 4% 5% 4%

JLNO IJKLMNOPQR

S

*

Prefer not to say 14 14 - 10 2 1 2 5 1 2 2 2 2 1 3 2 5 5 6 3 - 2 - - 4 3 1 4 2

1% 1% - 1% 1% * 1% * * * * * * * 1% * 1% * * 1% - * - - 1% 1% * 1% *

*

NET: AGREE 451 451 - 113 52 72 213 338 240 249 285 216 251 237 247 220 289 346 86 15 167 172 115 45 100 87 102 76 82

16% 16% - 7% 15% 27% 51% 33% 40% 45% 37% 50% 43% 43% 46% 48% 37% 32% 6% 7% 50% 25% 50% 51% 17% 15% 18% 15% 18%

D DE DEFH DEF RST IKQRST RST IJKMNOQRST KQRST KQRST IKQRST IKMNQRST RST ST V *

NET: DISAGREE 1532 1532 - 1150 196 100 86 382 183 135 250 87 159 149 132 102 254 405 993 129 82 315 56 22 326 328 328 284 254

56% 56% - 67% 58% 37% 21% 37% 31% 25% 33% 20% 27% 27% 24% 22% 33% 38% 69% 59% 25% 45% 25% 25% 55% 55% 58% 55% 56%

EFGH FGH G G JLMNOP LP JLMNOP JLOP LP L JLMNOP IJKLMNOPQ IJKLMNOPQR

T

IJKLMNOPQR U *

Mean -0.76 -0.76 - -1.15 -0.73 -0.23 0.47 -0.11 0.11 0.30 0.03 0.47 0.23 0.22 0.32 0.40 0.03 -0.14 -1.20 -1.06 0.42 -0.41 0.43 0.44 -0.73 -0.77 -0.77 -0.82 -0.71
D DE DEFH DE KQRST IKNQRST RST IJKMNOQRST IKQRST IKQRST IKMNQRST IJKMNOQRST RST ST V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? - Adverts about gambling brands / products would make it hard for me to cut down my gambling

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Strongly agree (2) 160 107 53 45 46 32 18 11 9 68 33 30 29 88 32 12 132 28 7 23 8 8 8 16 10 20 43 7 11 141 19 41 39 75 4 30 28 38 58 6 91 54 16 25 33 36 67 90 71 130 28

6% 7% 4% 12% 9% 7% 4% 2% 2% 9% 4% 5% 5% 7% 6% 9% 7% 4% 6% 7% 4% 3% 4% 6% 5% 5% 12% 5% 4% 6% 5% 5% 5% 8% 2% 6% 4% 5% 10% 3% 6% 7% 5% 5% 4% 6% 9% 9% 4% 5% 11%

C FGHI GHI HI KLM R R R R UVWXYZbc fgi jkln s rs w x

Tend to agree (1) 336 208 123 86 104 61 38 30 18 139 82 67 48 220 46 12 277 59 7 36 17 35 28 23 17 45 73 14 41 310 27 87 79 151 20 63 79 82 105 8 181 130 25 43 74 85 134 177 160 279 56

12% 15% 10% 24% 20% 13% 8% 6% 4% 18% 10% 11% 9% 17% 9% 9% 14% 8% 7% 11% 8% 14% 13% 9% 8% 11% 20% 10% 16% 13% 6% 11% 10% 16% 10% 12% 10% 12% 17% 4% 11% 16% 8% 9% 8% 15% 17% 18% 9% 11% 22%

C FGHI FGHI GHI KLM OPQR OR UY STUXYZb SUXY e fg n n n jkln oq rs rs w x

Neither agree nor disagree (0) 680 354 319 90 134 119 152 101 84 180 174 181 145 324 134 38 496 184 35 67 45 71 44 71 67 100 82 34 62 567 113 199 182 240 58 119 198 178 139 46 409 201 69 96 236 147 201 250 430 615 62

25% 25% 25% 25% 25% 25% 31% 21% 21% 23% 22% 29% 26% 25% 27% 27% 25% 23% 33% 21% 21% 29% 21% 27% 30% 25% 22% 24% 25% 24% 27% 24% 23% 25% 30% 23% 26% 26% 23% 24% 26% 25% 21% 20% 26% 25% 26% 26% 24% 25% 24%

FHI JK TUWa TU TUW r r r

Tend to disagree (-1) 450 242 207 51 105 89 76 72 57 122 130 105 93 237 75 16 328 122 14 55 47 48 34 42 35 67 48 23 39 389 61 135 143 136 35 71 117 129 94 39 265 141 44 73 144 109 124 162 288 412 37

16% 17% 16% 14% 20% 19% 15% 15% 14% 16% 17% 17% 16% 18% 15% 11% 17% 15% 13% 17% 22% 19% 16% 16% 16% 17% 13% 16% 15% 17% 15% 16% 18% 14% 18% 14% 16% 19% 16% 20% 17% 17% 13% 15% 16% 19% 16% 17% 16% 17% 14%

DI Q a a h j

Strongly disagree (-2) 945 448 492 71 107 139 180 238 210 236 312 187 210 371 181 56 608 337 38 112 90 69 80 87 81 140 104 55 90 774 171 299 282 301 63 186 276 235 176 71 552 239 154 219 364 164 197 221 724 872 62

34% 31% 38% 20% 20% 29% 37% 50% 53% 30% 40% 30% 37% 28% 36% 40% 31% 43% 36% 35% 41% 28% 37% 34% 36% 35% 28% 39% 35% 33% 41% 36% 36% 32% 32% 37% 37% 34% 29% 37% 35% 29% 47% 45% 40% 28% 26% 23% 40% 35% 24%

B DE DEF DEFG DEFG JL JL NQ NQ N NOQ Va Va Va d h h m m p op tu tu v y

Don’t know 150 66 83 14 31 36 25 22 21 35 41 40 33 65 36 7 108 42 6 21 11 13 18 19 10 24 13 7 8 126 24 51 38 47 13 32 42 30 27 19 89 40 21 25 52 33 39 50 100 135 13

5% 5% 6% 4% 6% 7% 5% 5% 5% 4% 5% 7% 6% 5% 7% 5% 6% 5% 6% 7% 5% 5% 8% 7% 5% 6% 4% 5% 3% 5% 6% 6% 5% 5% 7% 6% 6% 4% 4% 10% 6% 5% 6% 5% 6% 6% 5% 5% 6% 5% 5%

B ac lm

Prefer not to say 24 10 13 5 5 6 3 5 * 2 11 6 5 10 - - 10 14 - 4 * 2 2 3 2 3 3 2 4 21 3 7 13 2 2 6 12 - 3 3 11 11 2 5 6 9 4 8 16 23 2

1% 1% 1% 1% 1% 1% 1% 1% * * 1% 1% 1% 1% - - 1% 2% - 1% * 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 2% * 1% 1% 2% - 1% 2% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1%

J Q OQ h l l l

NET: AGREE 497 315 176 131 150 93 56 41 27 207 114 98 78 308 78 24 409 87 14 59 26 43 36 39 28 65 116 21 51 451 46 128 118 226 24 93 106 120 163 14 272 184 41 68 107 121 202 266 231 409 85

18% 22% 14% 36% 28% 19% 11% 9% 7% 26% 15% 16% 14% 23% 15% 17% 21% 11% 13% 19% 12% 17% 17% 15% 12% 16% 32% 15% 20% 19% 11% 16% 15% 24% 12% 18% 14% 17% 27% 7% 17% 23% 12% 14% 12% 21% 26% 28% 13% 17% 32%

C EFGHI FGHI GHI I KLM OQR R OR U STUVWXYZbc UY e fgi n n n jkln oq rs rst w x

NET: DISAGREE 1395 690 699 122 213 228 256 309 267 358 443 292 302 608 256 72 936 459 52 166 138 117 113 129 116 207 152 77 128 1163 232 434 425 437 98 257 393 365 270 110 818 380 198 292 507 274 322 383 1012 1284 99

51% 48% 54% 34% 40% 47% 52% 65% 67% 46% 57% 47% 54% 46% 51% 51% 48% 58% 49% 53% 62% 48% 53% 50% 52% 52% 41% 55% 50% 50% 55% 53% 55% 46% 50% 51% 52% 53% 45% 57% 51% 47% 60% 60% 56% 47% 42% 40% 57% 52% 38%

B DE DE DEFG DEFG JL JL NOQ a STVXYZac a a a a a h h m m m op tu tu v y

Mean -0.65 -0.53 -0.81 -0.05 -0.25 -0.55 -0.78 -1.10 -1.17 -0.43 -0.83 -0.61 -0.77 -0.47 -0.70 -0.69 -0.54 -0.93 -0.69 -0.67 -0.93 -0.59 -0.77 -0.68 -0.75 -0.70 -0.28 -0.79 -0.65 -0.62 -0.87 -0.74 -0.76 -0.48 -0.74 -0.68 -0.77 -0.67 -0.39 -0.95 -0.67 -0.50 -0.96 -0.92 -0.86 -0.52 -0.35 -0.28 -0.86 -0.70 -0.20
C EFGHI FGHI GHI HI KLM K OQR R R OR * U U U U STUVWXYZbc U e fgi n n jkln q oq rs rst w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? - Adverts about gambling brands / products would make it hard for me to cut down my gambling

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Strongly agree (2) 160 160 - 32 20 25 83 128 94 95 112 90 95 89 95 87 114 130 26 3 65 59 49 13 38 37 21 31 31

6% 6% - 2% 6% 9% 20% 12% 16% 17% 15% 21% 16% 16% 18% 19% 15% 12% 2% 1% 20% 8% 21% 15% 6% 6% 4% 6% 7%

D D DEFH DE RST KQRST RST IJKMNOQRST RST RST KQRST IKMNQRST RST ST V * a a

Tend to agree (1) 336 336 - 89 42 63 142 247 178 177 206 133 175 178 170 143 211 255 69 9 103 146 65 33 76 71 64 71 53

12% 12% - 5% 12% 23% 34% 24% 30% 32% 27% 31% 30% 32% 31% 31% 27% 24% 5% 4% 31% 21% 29% 38% 13% 12% 11% 14% 12%

D DE DEFH DE KRST KQRST RST KQRST KQRST KQRST KQRST KQRST RST ST V *

Neither agree nor disagree (0) 680 680 - 415 92 86 87 265 139 120 185 105 144 134 129 111 187 273 342 52 83 180 57 23 142 152 156 118 107

25% 25% - 24% 27% 32% 21% 26% 23% 22% 24% 24% 25% 24% 24% 24% 24% 26% 24% 24% 25% 26% 25% 26% 24% 25% 28% 23% 24%

DGH G J J *

Tend to disagree (-1) 450 450 - 275 87 46 42 175 80 67 119 45 74 68 61 53 109 180 243 26 36 136 28 5 102 101 88 77 80

16% 16% - 16% 26% 17% 10% 17% 13% 12% 16% 10% 13% 12% 11% 11% 14% 17% 17% 12% 11% 20% 12% 6% 17% 17% 16% 15% 18%

G DFGH G G L IJLMNOP LOP IJLMNOPQ JLMNOP U *

Strongly disagree (-2) 945 945 - 785 88 38 34 160 70 55 103 33 59 59 55 40 103 175 669 98 33 139 22 8 188 203 213 183 150

34% 34% - 46% 26% 14% 8% 16% 12% 10% 13% 8% 10% 11% 10% 9% 13% 16% 47% 44% 10% 20% 10% 9% 32% 34% 38% 36% 33%

EFGH FGH G G LP L JLMNOP L LP L JLMNOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U * Y

Don’t know 150 150 - 106 10 10 24 44 30 29 29 21 30 22 24 23 37 45 72 29 10 33 6 5 43 29 20 27 29

5% 5% - 6% 3% 4% 6% 4% 5% 5% 4% 5% 5% 4% 5% 5% 5% 4% 5% 13% 3% 5% 3% 5% 7% 5% 3% 5% 6%

E K KN KN K IJKLMNOPQR

S

* a a

Prefer not to say 24 24 - 15 1 3 6 9 7 6 8 6 7 6 7 6 9 9 8 4 3 1 2 - 4 6 4 8 3

1% 1% - 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% * 1% - 1% 1% 1% 2% 1%

*

NET: AGREE 497 497 - 121 62 88 225 376 271 272 318 223 270 267 265 230 326 386 95 12 169 205 114 47 114 107 85 102 85

18% 18% - 7% 18% 33% 54% 37% 45% 50% 42% 52% 46% 48% 49% 50% 42% 36% 7% 5% 50% 30% 50% 53% 19% 18% 15% 20% 19%

D DE DEFH DE KQRST IKMQRST RST IKMNQRST KQRST KQRST IKQRST IKMQRST RST ST V *

NET: DISAGREE 1395 1395 - 1060 175 83 77 335 150 122 222 78 133 127 116 93 212 355 913 123 69 275 50 14 290 304 301 260 230

51% 51% - 62% 51% 31% 18% 33% 25% 22% 29% 18% 23% 23% 21% 20% 28% 33% 64% 56% 21% 40% 22% 15% 49% 51% 53% 50% 51%

EFGH FGH G G JLOP L IJLMNOP LP LP L JLMNOP IJKLMNOPQ IJKLMNOPQR

T

IJKLMNOPQR U *

Mean -0.65 -0.65 - -1.06 -0.55 -0.03 0.51 0.01 0.26 0.37 0.15 0.50 0.32 0.32 0.37 0.42 0.17 -0.01 -1.08 -1.11 0.41 -0.23 0.41 0.46 -0.60 -0.64 -0.76 -0.64 -0.63
D DE DEFH DE KQRST IKQRST RST IJKMNOPQRS

T

KQRST KQRST IKQRST IKMNQRST RST ST V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? - Large sporting events would make it hard for me to cut down my gambling

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Strongly agree (2) 142 98 42 34 52 22 14 12 8 59 29 25 28 90 24 6 120 22 3 16 9 9 13 13 7 17 39 7 9 129 13 31 34 69 7 29 23 36 49 4 78 49 14 22 21 33 66 82 60 119 22

5% 7% 3% 9% 10% 5% 3% 3% 2% 8% 4% 4% 5% 7% 5% 4% 6% 3% 3% 5% 4% 4% 6% 5% 3% 4% 11% 5% 4% 6% 3% 4% 4% 7% 4% 6% 3% 5% 8% 2% 5% 6% 4% 4% 2% 6% 9% 9% 3% 5% 9%

C FGHI FGHI I KLM R R STUVXYZc e fg k kn s s rs w x

Tend to agree (1) 319 202 116 94 97 64 34 17 13 123 80 73 43 202 44 17 263 56 5 31 16 34 25 25 21 40 81 13 28 286 33 84 82 138 15 47 74 92 95 11 185 120 14 34 66 90 130 180 139 260 59

12% 14% 9% 26% 18% 13% 7% 4% 3% 16% 10% 12% 8% 15% 9% 12% 13% 7% 5% 10% 7% 14% 12% 9% 9% 10% 22% 9% 11% 12% 8% 10% 11% 14% 8% 9% 10% 13% 16% 6% 12% 15% 4% 7% 7% 15% 17% 19% 8% 11% 22%

C EFGHI FGHI GHI HI KM M OQR OR SU STUVWXYZbc e fgi jn jkn q oq rs rs w x

Neither agree nor disagree (0) 668 348 314 93 133 128 127 103 83 184 162 180 142 330 125 35 490 178 36 82 41 67 45 67 57 86 76 35 75 571 97 219 175 230 44 131 181 179 141 36 381 209 78 110 223 147 188 232 436 603 63

24% 24% 24% 26% 25% 27% 26% 22% 21% 24% 21% 29% 25% 25% 25% 25% 25% 23% 34% 26% 19% 27% 21% 26% 26% 22% 21% 25% 30% 25% 23% 27% 23% 24% 23% 26% 24% 26% 23% 19% 24% 26% 23% 23% 25% 25% 24% 24% 24% 24% 24%

JK UWZa U UZa

Tend to disagree (-1) 458 271 185 52 106 82 90 72 56 127 152 97 83 233 87 18 338 120 17 56 44 45 38 41 34 65 56 25 36 377 81 127 147 145 39 66 137 119 101 35 269 141 48 70 148 92 148 171 287 415 41

17% 19% 14% 14% 20% 17% 18% 15% 14% 16% 19% 16% 15% 18% 17% 13% 17% 15% 16% 18% 20% 18% 18% 16% 15% 16% 15% 18% 14% 16% 19% 16% 19% 15% 20% 13% 18% 17% 17% 18% 17% 17% 15% 14% 16% 16% 19% 18% 16% 17% 16%

C I M j r

Strongly disagree (-2) 984 442 535 64 117 145 200 243 214 254 313 189 228 383 193 59 636 348 37 115 92 79 75 102 90 158 90 56 90 816 167 300 286 322 75 180 290 241 189 84 586 237 160 219 396 178 190 233 751 910 62

36% 31% 41% 18% 22% 30% 41% 51% 53% 32% 40% 31% 41% 29% 38% 42% 32% 44% 34% 36% 42% 32% 35% 39% 41% 40% 25% 39% 35% 35% 40% 37% 37% 34% 39% 36% 39% 35% 31% 44% 37% 29% 48% 45% 44% 31% 25% 24% 42% 37% 24%

B DE DEF DEFG DEFG JL JL NQ NQ N NQ a Va a a a a a a m lm p op tu tu u v y

Don’t know 155 64 89 20 23 36 23 28 26 33 39 46 37 67 29 6 102 53 8 14 16 11 17 10 13 25 22 6 14 131 24 50 46 44 15 46 39 24 27 19 89 51 15 31 48 35 42 51 104 141 12

6% 4% 7% 5% 4% 7% 5% 6% 6% 4% 5% 8% 7% 5% 6% 4% 5% 7% 7% 5% 7% 4% 8% 4% 6% 6% 6% 4% 5% 6% 6% 6% 6% 5% 8% 9% 5% 3% 4% 10% 6% 6% 5% 6% 5% 6% 5% 5% 6% 6% 4%

B J J klm klm

Prefer not to say 20 8 9 6 3 4 3 3 1 2 8 7 3 9 1 - 10 9 1 2 2 2 - 3 - 5 2 - 2 17 2 8 7 5 - 7 7 2 1 2 11 7 1 1 7 9 4 8 12 18 2

1% 1% 1% 2% 1% 1% 1% 1% * * 1% 1% 1% 1% * - 1% 1% 1% 1% 1% 1% - 1% - 1% 1% - 1% 1% 1% 1% 1% 1% - 1% 1% * * 1% 1% 1% * * 1% 1% * 1% 1% 1% 1%

J lm r

NET: AGREE 461 301 158 128 149 86 48 29 21 183 109 98 71 292 68 23 383 78 9 47 25 42 38 37 28 57 119 20 37 415 46 116 116 208 22 76 97 129 144 15 263 169 29 55 87 123 195 262 199 378 81

17% 21% 12% 35% 28% 18% 10% 6% 5% 23% 14% 16% 13% 22% 13% 16% 20% 10% 8% 15% 12% 17% 18% 14% 13% 14% 33% 14% 14% 18% 11% 14% 15% 22% 11% 15% 13% 19% 24% 8% 16% 21% 9% 11% 10% 21% 25% 27% 11% 15% 31%

C EFGHI FGHI GHI HI KLM OQR R OR S S STUVWXYZbc e fgi n kn jkln q oq rs rs w x

NET: DISAGREE 1442 713 721 116 223 228 290 316 269 380 465 286 311 617 280 77 974 468 54 171 136 123 113 143 125 224 146 81 126 1194 248 428 432 467 114 246 427 360 290 119 855 378 208 288 544 271 339 404 1037 1325 103

53% 50% 56% 32% 42% 47% 59% 66% 67% 49% 59% 46% 55% 47% 56% 55% 50% 60% 50% 54% 62% 50% 53% 55% 56% 56% 40% 57% 50% 51% 59% 52% 56% 49% 58% 49% 57% 52% 48% 62% 53% 46% 63% 59% 60% 46% 44% 42% 58% 54% 40%

B D D DEF DEFG DEFG JL JL NQ N NQ a Vac a a a a a a a d h h jm jlm p op tu tu v y

Mean -0.71 -0.56 -0.89 -0.05 -0.28 -0.60 -0.92 -1.15 -1.22 -0.52 -0.87 -0.62 -0.84 -0.50 -0.81 -0.80 -0.60 -0.99 -0.80 -0.74 -0.95 -0.65 -0.70 -0.79 -0.86 -0.84 -0.23 -0.81 -0.71 -0.67 -0.91 -0.76 -0.79 -0.57 -0.89 -0.71 -0.85 -0.65 -0.50 -1.08 -0.73 -0.53 -1.03 -0.95 -0.97 -0.54 -0.37 -0.33 -0.91 -0.75 -0.25
C EFGHI FGHI GHI HI KM KM OPQR R OR * U STUVWXYZbc U e fgi n n kn jkln q oq rs rst w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? - Large sporting events would make it hard for me to cut down my gambling

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Strongly agree (2) 142 142 - 33 13 22 73 109 83 86 94 75 83 84 84 77 90 111 23 5 59 48 38 21 33 29 30 22 27

5% 5% - 2% 4% 8% 18% 11% 14% 16% 12% 17% 14% 15% 15% 17% 12% 10% 2% 2% 18% 7% 17% 23% 6% 5% 5% 4% 6%

D DE DEFH DE QRST KQRST RST IKMQRST QRST KQRST KQRST IKMQRST ST ST V *

Tend to agree (1) 319 319 - 72 55 66 127 247 162 158 202 127 163 156 160 130 200 254 54 8 94 150 65 23 78 73 63 55 48

12% 12% - 4% 16% 24% 30% 24% 27% 29% 27% 29% 28% 28% 30% 28% 26% 24% 4% 4% 28% 22% 29% 26% 13% 12% 11% 11% 10%

D DE DEH DE RST RST RST QRST RST RST KQRST RST RST ST V *

Neither agree nor disagree (0) 668 668 - 407 85 76 101 261 145 142 189 103 146 144 134 114 191 268 344 45 70 185 46 20 137 145 140 125 113

24% 24% - 24% 25% 28% 24% 25% 24% 26% 25% 24% 25% 26% 25% 25% 25% 25% 24% 21% 21% 27% 20% 23% 23% 24% 25% 24% 25%

*

Tend to disagree (-1) 458 458 - 286 67 52 53 172 87 66 121 61 93 75 76 63 122 175 257 25 51 122 37 13 94 90 91 97 84

17% 17% - 17% 20% 19% 13% 17% 15% 12% 16% 14% 16% 14% 14% 14% 16% 16% 18% 11% 15% 18% 16% 14% 16% 15% 16% 19% 18%

G G G J JN JNP JN JNP JNPT *

Strongly disagree (-2) 984 984 - 805 101 43 35 178 84 65 112 36 64 64 54 44 122 197 681 101 43 148 29 8 206 220 210 186 155

36% 36% - 47% 30% 16% 8% 17% 14% 12% 15% 8% 11% 12% 10% 9% 16% 18% 48% 46% 13% 21% 12% 9% 35% 37% 37% 36% 34%

EFGH FGH G G JLMNOP LP JLMNOP L LP JLMNOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U *

Don’t know 155 155 - 105 17 11 22 50 31 26 37 24 28 25 26 29 38 52 62 34 14 38 11 4 41 39 27 26 22

6% 6% - 6% 5% 4% 5% 5% 5% 5% 5% 6% 5% 4% 5% 6% 5% 5% 4% 15% 4% 5% 5% 4% 7% 6% 5% 5% 5%

JMNO IJKLMNOPQR

S

*

Prefer not to say 20 20 - 9 3 1 7 11 6 7 7 7 7 8 8 5 10 11 7 2 3 4 3 - 4 2 4 4 6

1% 1% - 1% 1% * 2% 1% 1% 1% 1% 2% 1% 1% 2% 1% 1% 1% * 1% 1% 1% 1% - 1% * 1% 1% 1%

D S S S *

NET: AGREE 461 461 - 105 68 88 200 356 245 243 296 203 246 240 244 207 290 365 78 13 152 198 103 44 111 102 93 77 74

17% 17% - 6% 20% 32% 48% 35% 41% 44% 39% 47% 42% 43% 45% 45% 38% 34% 5% 6% 46% 29% 45% 50% 19% 17% 16% 15% 16%

D DE DEFH DE QRST IKQRST RST IKMNQRST KQRST KQRST IKQRST IKQRST RST ST V *

NET: DISAGREE 1442 1442 - 1091 167 95 88 350 171 130 233 96 157 139 130 107 244 371 938 126 94 269 66 21 300 310 301 283 239

53% 53% - 64% 49% 35% 21% 34% 29% 24% 31% 22% 27% 25% 24% 23% 32% 35% 66% 57% 28% 39% 29% 23% 51% 52% 53% 55% 53%

EFGH FGH G G JLNOP JLMNOP JLOP IJLMNOP IJKLMNOPQ IJKLMNOPQR

T

IJKLMNOPQR U *

Mean -0.71 -0.71 - -1.10 -0.58 -0.11 0.39 -0.07 0.13 0.26 0.06 0.36 0.20 0.23 0.28 0.31 0.02 -0.09 -1.12 -1.14 0.23 -0.26 0.22 0.42 -0.66 -0.72 -0.73 -0.77 -0.69
D DE DEFH DE QRST IKQRST RST IJKMNQRST KQRST IKQRST IKMQRST IKMNQRST RST ST V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? - Adverts about gambling brands / products have no impact on whether or not I gamble

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Strongly agree (2) 1039 510 523 73 135 156 201 238 234 301 322 194 222 438 192 50 680 359 41 122 94 76 87 97 104 156 114 55 93 861 177 329 307 345 58 195 291 264 215 75 633 251 155 214 421 178 225 256 783 977 55

38% 36% 41% 20% 25% 32% 41% 50% 59% 38% 41% 32% 39% 33% 38% 35% 35% 46% 38% 38% 43% 31% 41% 37% 47% 39% 31% 39% 37% 37% 42% 40% 39% 36% 30% 38% 39% 38% 36% 39% 40% 31% 47% 44% 46% 31% 29% 27% 44% 40% 21%

B DE DEF DEFG DEFGH L L L NOPQ Va Va Vac a i i p op tu tu v y

Tend to agree (1) 704 394 307 102 148 126 125 123 79 201 195 178 130 370 107 37 514 190 30 80 54 72 57 62 47 106 100 34 63 597 107 199 187 263 55 117 188 178 165 56 422 208 74 108 199 172 225 293 411 622 76

26% 27% 24% 28% 28% 26% 25% 26% 20% 26% 25% 29% 23% 28% 21% 26% 26% 24% 28% 25% 25% 29% 27% 24% 21% 27% 27% 24% 25% 26% 26% 24% 24% 28% 28% 23% 25% 26% 27% 29% 26% 25% 23% 22% 22% 29% 29% 31% 23% 25% 29%

C I I I I M OQ O rs rs w

Neither agree nor disagree (0) 513 266 241 91 116 101 85 67 54 146 137 119 110 259 110 30 398 115 20 56 35 44 32 56 37 81 74 24 54 444 69 151 146 175 41 100 149 118 115 32 273 183 57 81 148 115 170 207 306 451 60

19% 19% 19% 25% 22% 21% 17% 14% 14% 19% 18% 19% 20% 20% 22% 21% 20% 15% 19% 18% 16% 18% 15% 22% 16% 20% 20% 17% 21% 19% 17% 18% 19% 18% 21% 20% 20% 17% 19% 17% 17% 22% 17% 17% 16% 20% 22% 22% 17% 18% 23%

GHI HI HI R R R o rs w

Tend to disagree (-1) 242 137 104 41 77 52 40 20 12 83 61 58 39 123 52 14 190 52 8 27 14 32 16 22 12 27 51 13 19 208 34 62 68 94 18 42 60 75 58 7 132 89 20 45 62 60 75 105 137 195 46

9% 10% 8% 11% 14% 11% 8% 4% 3% 11% 8% 9% 7% 9% 10% 10% 10% 7% 8% 9% 6% 13% 8% 9% 5% 7% 14% 9% 7% 9% 8% 8% 9% 10% 9% 8% 8% 11% 10% 4% 8% 11% 6% 9% 7% 10% 10% 11% 8% 8% 18%

HI GHI HI HI M R R R UYZ TUWYZc n n n oq s s w x

Strongly disagree (-2) 137 78 57 37 27 18 26 17 12 33 29 36 40 71 24 8 103 34 2 18 14 12 9 12 18 12 12 9 18 121 16 47 35 46 9 23 36 30 39 10 79 44 14 20 49 27 42 50 87 123 12

5% 5% 4% 10% 5% 4% 5% 4% 3% 4% 4% 6% 7% 5% 5% 6% 5% 4% 2% 6% 7% 5% 4% 4% 8% 3% 3% 7% 7% 5% 4% 6% 4% 5% 5% 4% 5% 4% 6% 5% 5% 5% 4% 4% 5% 5% 5% 5% 5% 5% 5%

EFGHI JK SZa Za

Don’t know 95 44 50 17 24 24 12 10 7 16 34 27 18 48 16 1 66 29 6 12 9 9 10 10 5 12 13 6 4 80 15 27 29 27 12 24 24 24 11 11 52 35 8 18 24 26 26 40 55 82 11

3% 3% 4% 5% 5% 5% 3% 2% 2% 2% 4% 4% 3% 4% 3% 1% 3% 4% 5% 4% 4% 4% 5% 4% 2% 3% 3% 4% 2% 3% 3% 3% 4% 3% 6% 5% 3% 3% 2% 6% 3% 4% 3% 4% 3% 4% 3% 4% 3% 3% 4%

HI HI J J h m m

Prefer not to say 16 5 8 3 4 4 2 2 * 1 6 5 4 6 2 - 8 7 - 3 * 1 2 2 - 3 2 - 3 16 - 5 6 3 2 6 5 4 - 1 8 6 1 1 4 6 4 7 9 15 -

1% * 1% 1% 1% 1% * * * * 1% 1% 1% * * - * 1% - 1% * * 1% 1% - 1% 1% - 1% 1% - 1% 1% * 1% 1% 1% 1% - 1% 1% 1% * * * 1% 1% 1% 1% 1% -

m

NET: AGREE 1743 904 830 175 283 283 327 362 313 502 517 372 352 808 298 87 1194 549 71 201 148 148 144 159 151 262 215 89 156 1458 284 527 494 608 113 312 478 442 380 131 1055 458 229 322 621 350 450 549 1194 1599 131

63% 63% 64% 48% 53% 59% 66% 76% 78% 64% 66% 60% 63% 61% 59% 62% 61% 70% 66% 64% 67% 60% 68% 61% 68% 66% 59% 63% 61% 63% 68% 64% 64% 64% 58% 61% 64% 64% 63% 68% 66% 56% 69% 66% 68% 60% 59% 57% 67% 65% 50%

D DEF DEFG DEFG NOQ a a p p tu tu v y

NET: DISAGREE 379 215 161 78 104 70 65 37 24 116 89 94 79 194 77 23 293 86 11 45 28 44 25 34 30 40 63 22 37 329 49 109 103 140 27 65 95 105 97 17 212 133 34 64 111 86 117 155 224 318 58

14% 15% 12% 21% 20% 15% 13% 8% 6% 15% 11% 15% 14% 15% 15% 16% 15% 11% 10% 14% 13% 18% 12% 13% 14% 10% 17% 16% 14% 14% 12% 13% 13% 15% 14% 13% 13% 15% 16% 9% 13% 16% 10% 13% 12% 15% 15% 16% 13% 13% 22%

FGHI FGHI HI HI R R R Z Z n n q w x

Mean 0.86 0.81 0.92 0.39 0.57 0.77 0.92 1.17 1.31 0.86 0.97 0.75 0.84 0.78 0.80 0.76 0.78 1.05 0.97 0.86 0.95 0.71 0.98 0.84 0.95 0.95 0.73 0.83 0.79 0.84 0.98 0.89 0.89 0.83 0.75 0.88 0.88 0.86 0.77 1.00 0.91 0.69 1.05 0.97 1.00 0.75 0.70 0.66 0.97 0.90 0.47
B DE DE DEFG DEFG L NOPQ * a Va Va d m p p tu tu v y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? - Adverts about gambling brands / products have no impact on whether or not I gamble

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Strongly agree (2) 1039 1039 - 827 94 39 79 211 116 102 150 79 98 104 101 89 155 224 710 102 70 149 48 16 210 233 232 207 152

38% 38% - 48% 28% 15% 19% 21% 19% 19% 20% 18% 17% 19% 19% 19% 20% 21% 50% 46% 21% 21% 21% 19% 35% 39% 41% 40% 33%

EFGH FGH F M M M M M IJKLMNOPQR IJKLMNOPQR * c c

Tend to agree (1) 704 704 - 395 113 77 119 309 171 162 226 128 170 156 157 128 220 320 334 43 105 206 81 21 157 148 144 110 136

26% 26% - 23% 33% 28% 28% 30% 29% 29% 30% 30% 29% 28% 29% 28% 29% 30% 23% 19% 31% 30% 35% 24% 27% 25% 25% 21% 30%

D D D ST ST ST ST ST ST ST T ST ST * b

Neither agree nor disagree (0) 513 513 - 275 68 71 99 238 142 133 170 108 144 143 128 117 176 247 213 40 63 170 38 19 113 113 98 108 80

19% 19% - 16% 20% 26% 24% 23% 24% 24% 22% 25% 25% 26% 24% 25% 23% 23% 15% 18% 19% 25% 17% 22% 19% 19% 17% 21% 18%

D D D S S S S KS KQRST S KS S S *

Tend to disagree (-1) 242 242 - 97 39 48 57 145 90 74 117 55 86 84 75 66 119 148 81 12 47 100 30 17 61 57 48 38 36

9% 9% - 6% 12% 18% 14% 14% 15% 13% 15% 13% 15% 15% 14% 14% 15% 14% 6% 5% 14% 14% 13% 19% 10% 10% 9% 7% 8%

D DE D D ST ST ST ST ST LST ST ST LRST ST *

Strongly disagree (-2) 137 137 - 64 15 20 37 72 50 48 59 34 50 40 45 33 59 75 51 10 38 36 25 12 28 26 31 24 25

5% 5% - 4% 4% 7% 9% 7% 8% 9% 8% 8% 9% 7% 8% 7% 8% 7% 4% 4% 12% 5% 11% 14% 5% 4% 6% 5% 6%

D DE DE S RST S S S S S S S S V *

Don’t know 95 95 - 51 9 13 22 44 26 23 35 22 28 24 29 23 36 44 36 10 11 27 6 3 20 17 10 24 23

3% 3% - 3% 3% 5% 5% 4% 4% 4% 5% 5% 5% 4% 5% 5% 5% 4% 3% 5% 3% 4% 3% 3% 3% 3% 2% 5% 5%

D S S S S S S S S * a a

Prefer not to say 16 16 - 6 2 2 5 9 4 6 6 6 7 4 6 6 6 9 3 3 - 5 - - 4 3 1 5 2

1% 1% - * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 2% - 1% - - 1% 1% * 1% *

S IS IS S IS S S *

NET: AGREE 1743 1743 - 1222 207 116 197 520 287 263 376 207 268 260 257 217 376 544 1044 145 175 354 129 37 367 381 375 317 288

63% 63% - 71% 61% 43% 47% 51% 48% 48% 49% 48% 46% 47% 48% 47% 49% 51% 73% 66% 52% 51% 56% 42% 62% 64% 66% 62% 63%

EFGH FGH F M IMNOPQ IJKLMNOPQR

T

IJKLMNOPQR X *

NET: DISAGREE 379 379 - 162 54 68 94 217 139 122 176 90 136 124 120 99 179 224 133 21 85 136 55 29 89 83 80 61 61

14% 14% - 9% 16% 25% 23% 21% 23% 22% 23% 21% 23% 22% 22% 21% 23% 21% 9% 10% 25% 20% 24% 33% 15% 14% 14% 12% 14%

D DE DE DE ST ST RST ST ST ST ST ST RST ST *

Mean 0.86 0.86 - 1.10 0.70 0.26 0.37 0.45 0.38 0.38 0.40 0.40 0.33 0.38 0.38 0.40 0.40 0.46 1.13 1.05 0.38 0.50 0.44 0.14 0.81 0.87 0.90 0.90 0.82
EFGH FGH F M M M IJKMNOQ IJKLMNOPQR IJKLMNOPQR *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? - I like adverts about gambling brands / products

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Strongly agree (2) 144 113 31 29 69 24 12 9 - 61 28 33 22 101 20 3 124 20 3 21 1 12 9 6 11 18 51 7 5 135 9 34 40 64 6 23 25 35 60 1 93 44 6 20 18 47 60 95 49 122 22

5% 8% 2% 8% 13% 5% 2% 2% - 8% 4% 5% 4% 8% 4% 2% 6% 3% 3% 7% 1% 5% 4% 2% 5% 5% 14% 5% 2% 6% 2% 4% 5% 7% 3% 5% 3% 5% 10% 1% 6% 5% 2% 4% 2% 8% 8% 10% 3% 5% 8%

C GHI DFGHI GHI I I KM OPQR OR UXc U U U U STUVWXYZbc U e f n n jkln q q s rs rs w x

Tend to agree (1) 249 173 75 61 77 55 30 20 7 115 49 44 41 162 28 14 204 45 7 22 16 34 20 28 12 34 51 5 20 229 20 57 64 111 17 28 64 61 82 13 136 99 13 24 49 73 103 141 108 205 43

9% 12% 6% 17% 14% 11% 6% 4% 2% 15% 6% 7% 7% 12% 5% 10% 10% 6% 7% 7% 7% 14% 9% 11% 5% 9% 14% 4% 8% 10% 5% 7% 8% 12% 9% 6% 9% 9% 14% 7% 9% 12% 4% 5% 5% 13% 13% 15% 6% 8% 16%

C FGHI GHI GHI I KLM OQR OR TUYbc Yb TUYZbc e fg j jkln q oq rs rs w x

Neither agree nor disagree (0) 777 419 351 102 156 140 161 127 92 200 215 189 174 402 133 35 570 207 32 109 59 81 68 68 61 94 87 46 71 653 124 262 205 239 71 137 219 195 160 67 446 252 79 130 257 155 234 275 502 697 74

28% 29% 27% 28% 29% 29% 33% 27% 23% 26% 27% 31% 31% 31% 26% 25% 29% 26% 30% 34% 27% 33% 32% 26% 28% 24% 24% 33% 28% 28% 30% 32% 26% 25% 36% 27% 29% 28% 27% 35% 28% 31% 24% 27% 28% 27% 31% 29% 28% 28% 28%

I HI J R XZa Za Za gh gh m q

Tend to disagree (-1) 560 258 299 77 104 96 106 104 74 149 183 126 102 253 115 35 403 157 14 65 53 46 42 62 50 81 70 26 51 468 92 164 173 198 25 109 157 151 115 28 341 152 67 108 187 107 158 185 375 502 58

20% 18% 23% 21% 20% 20% 22% 22% 18% 19% 23% 20% 18% 19% 23% 25% 21% 20% 13% 21% 24% 19% 20% 24% 22% 20% 19% 18% 20% 20% 22% 20% 22% 21% 13% 22% 21% 22% 19% 15% 21% 19% 20% 22% 21% 18% 21% 19% 21% 20% 22%

B JM N S S i i i n

Strongly disagree (-2) 894 416 469 66 106 139 165 198 220 236 272 183 203 338 183 49 570 324 46 88 80 63 65 87 85 149 86 53 92 737 157 261 259 310 63 182 253 220 169 70 520 219 155 183 359 172 179 216 678 834 51

33% 29% 36% 18% 20% 29% 34% 41% 55% 30% 35% 30% 36% 26% 36% 35% 29% 41% 43% 28% 36% 26% 30% 33% 38% 37% 24% 38% 36% 32% 38% 32% 33% 33% 32% 36% 34% 32% 28% 36% 33% 27% 47% 38% 40% 29% 23% 23% 38% 34% 19%

B DE DE DEFG DEFGH JL NQ N N NQ TVWa Va a TVa TVa TVa TVa d m m m p op tu tu u v y

Don’t know 99 47 52 20 16 22 14 19 7 22 27 31 19 49 21 2 72 26 4 10 10 6 7 8 4 16 19 3 10 85 13 33 27 29 9 22 26 26 14 10 54 36 9 18 33 20 28 43 56 84 14

4% 3% 4% 6% 3% 4% 3% 4% 2% 3% 3% 5% 3% 4% 4% 1% 4% 3% 4% 3% 5% 3% 3% 3% 2% 4% 5% 2% 4% 4% 3% 4% 3% 3% 5% 4% 3% 4% 2% 5% 3% 4% 3% 4% 4% 3% 4% 4% 3% 3% 5%

I I m

Prefer not to say 23 8 14 9 3 7 4 1 - - 11 11 1 12 4 2 17 6 1 2 1 4 3 2 - 5 1 - 5 21 2 8 9 2 4 6 8 5 2 3 8 14 1 3 7 9 5 3 20 21 -

1% 1% 1% 2% 1% 1% 1% * - - 1% 2% * 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% - 1% * - 2% 1% * 1% 1% * 2% 1% 1% 1% * 2% 1% 2% * 1% 1% 2% 1% * 1% 1% -

EHI I JM JM h h o

NET: AGREE 393 286 106 90 146 79 42 29 7 176 77 77 64 262 47 18 327 65 10 43 17 46 28 34 22 52 102 13 25 363 29 91 103 175 23 51 89 96 142 14 230 143 20 43 66 120 163 236 157 327 65

14% 20% 8% 25% 28% 16% 9% 6% 2% 22% 10% 12% 11% 20% 9% 13% 17% 8% 9% 14% 8% 19% 13% 13% 10% 13% 28% 9% 10% 16% 7% 11% 13% 18% 12% 10% 12% 14% 24% 7% 14% 18% 6% 9% 7% 21% 21% 25% 9% 13% 25%

C FGHI FGHI GHI I I KLM OQR OR U SUYbc STUVWXYZbc e fgi n jkln q q rs rs w x

NET: DISAGREE 1454 674 767 143 210 235 271 302 293 384 455 310 305 590 298 84 973 481 61 153 133 108 107 149 135 230 157 79 143 1205 249 425 433 508 88 292 410 371 284 97 862 370 222 292 546 279 337 400 1053 1336 108

53% 47% 59% 39% 40% 49% 55% 63% 73% 49% 58% 50% 54% 45% 59% 60% 50% 61% 57% 48% 60% 44% 50% 57% 61% 58% 43% 56% 56% 52% 60% 52% 56% 53% 45% 58% 55% 54% 47% 51% 54% 45% 67% 60% 60% 48% 44% 42% 59% 54% 42%

B DE DE DEFG DEFGH JL NQ NQ N NQ Va TVa Va TVWa TVa Va Va d i m m m p op tu tu v y

Mean -0.69 -0.50 -0.90 -0.27 -0.20 -0.60 -0.81 -1.01 -1.29 -0.50 -0.83 -0.67 -0.78 -0.45 -0.87 -0.82 -0.58 -0.96 -0.92 -0.58 -0.93 -0.48 -0.66 -0.78 -0.86 -0.82 -0.26 -0.82 -0.85 -0.65 -0.91 -0.72 -0.74 -0.63 -0.67 -0.83 -0.76 -0.70 -0.43 -0.85 -0.69 -0.52 -1.09 -0.89 -0.94 -0.51 -0.40 -0.31 -0.89 -0.73 -0.29
C FGHI FGHI GHI HI I KLM K OPQR OPR * SUXYZc SUXYZbc U STUWXYZbc e jkln q oq rs rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? - I like adverts about gambling brands / products

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Strongly agree (2) 144 144 - 30 14 16 83 113 91 96 99 86 90 85 94 85 96 116 23 3 62 46 51 11 38 20 29 32 22

5% 5% - 2% 4% 6% 20% 11% 15% 18% 13% 20% 15% 15% 17% 18% 12% 11% 2% 1% 19% 7% 22% 13% 6% 3% 5% 6% 5%

D D DEFH DEF KQRST IKQRST RST IKMNOQRST KQRST KQRST KQRST IKMNQRST RST ST V * Z Z

Tend to agree (1) 249 249 - 69 30 48 102 180 120 128 148 106 119 117 125 109 150 185 57 5 76 106 47 24 53 56 57 37 44

9% 9% - 4% 9% 18% 24% 17% 20% 23% 19% 25% 20% 21% 23% 23% 19% 17% 4% 2% 23% 15% 20% 27% 9% 9% 10% 7% 10%

D DE DEH DE RST IKMQRST RST IKMNQRST RST RST IKMQRST IKMQRST RST ST V *

Neither agree nor disagree (0) 777 777 - 479 134 76 88 298 154 128 202 94 140 143 132 105 203 308 413 43 75 217 59 13 162 185 148 145 130

28% 28% - 28% 39% 28% 21% 29% 26% 23% 27% 22% 24% 26% 24% 23% 26% 29% 29% 20% 23% 31% 26% 15% 27% 31% 26% 28% 29%

G DFGH G G LP JLMP LP JLP IJKLMNOPQT JLMPT U *

Tend to disagree (-1) 560 560 - 359 85 60 58 202 100 91 148 59 100 91 78 68 133 211 309 39 48 162 33 12 111 118 133 106 89

20% 20% - 21% 25% 22% 14% 20% 17% 17% 19% 14% 17% 16% 14% 15% 17% 20% 22% 18% 14% 23% 14% 14% 19% 20% 24% 21% 20%

G GH G G L L IJLMNOPQ LOP L LOP IJLMNOPQ IJLMNOPQ U *

Strongly disagree (-2) 894 894 - 710 65 62 57 183 102 74 126 57 101 87 74 64 146 196 582 111 55 135 30 21 194 196 180 174 145

33% 33% - 41% 19% 23% 14% 18% 17% 14% 16% 13% 17% 16% 14% 14% 19% 18% 41% 51% 16% 20% 13% 24% 33% 33% 32% 34% 32%

EFGH GH G JLOP JLOP JLOP L JKLNOP JKLNOP IJKLMNOPQR IJKLMNOPQR

S

W*

Don’t know 99 99 - 56 11 8 23 42 26 23 29 23 26 25 30 25 37 42 38 14 17 23 10 7 32 20 13 17 17

4% 4% - 3% 3% 3% 6% 4% 4% 4% 4% 5% 4% 5% 6% 5% 5% 4% 3% 7% 5% 3% 4% 7% 5% 3% 2% 3% 4%

D KS S JKRS KS RS S * a

Prefer not to say 23 23 - 13 2 1 8 10 6 8 9 8 7 6 9 8 8 10 7 4 2 5 - - 4 3 4 4 8

1% 1% - 1% 1% * 2% 1% 1% 1% 1% 2% 1% 1% 2% 2% 1% 1% * 2% * 1% - - 1% * 1% 1% 2%

S IS S IS S * Z

NET: AGREE 393 393 - 100 44 64 185 293 211 224 248 193 210 202 219 194 245 300 80 8 138 151 97 35 91 76 86 69 65

14% 14% - 6% 13% 24% 44% 29% 35% 41% 32% 45% 36% 36% 40% 42% 32% 28% 6% 3% 41% 22% 42% 40% 15% 13% 15% 13% 14%

D DE DEFH DE QRST IKMNQRST RST IJKMNOQRST KQRST KQRST IKMNQRST IKMNQRST RST ST V *

NET: DISAGREE 1454 1454 - 1069 150 121 114 385 202 165 274 116 201 179 152 132 279 407 891 150 102 297 63 33 304 314 313 280 234

53% 53% - 62% 44% 45% 27% 37% 34% 30% 36% 27% 34% 32% 28% 28% 36% 38% 62% 68% 31% 43% 28% 38% 51% 53% 55% 54% 52%

EFGH GH GH G JLOP L JLNOP JLOP LOP JLNOP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U *

Mean -0.69 -0.69 - -1.00 -0.48 -0.39 0.25 -0.17 -0.01 0.16 -0.07 0.26 * 0.04 0.17 0.19 -0.11 -0.18 -0.99 -1.25 0.14 -0.35 0.25 -0.10 -0.66 -0.72 -0.69 -0.72 -0.68
D D DEFH DEF QRST IKMNQRST RST IJKMNOQRST QRST KQRST IKMNQRST IKMNQRST RST ST T V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? - I feel overwhelmed by the amount of adverts about gambling brands / products

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Strongly agree (2) 303 179 120 39 64 61 42 48 48 106 68 59 71 158 41 13 212 91 12 30 27 19 25 34 20 37 52 14 33 265 38 81 69 130 24 53 69 78 92 11 182 78 43 54 86 67 97 123 181 271 31

11% 12% 9% 11% 12% 13% 9% 10% 12% 14% 9% 10% 13% 12% 8% 9% 11% 12% 12% 10% 12% 8% 12% 13% 9% 9% 14% 10% 13% 11% 9% 10% 9% 14% 12% 11% 9% 11% 15% 6% 11% 10% 13% 11% 9% 11% 13% 13% 10% 11% 12%

C G KL K OQ O V fg n jkln w

Tend to agree (1) 453 269 180 91 116 69 65 66 45 164 108 98 83 233 89 29 350 103 17 42 23 35 31 48 37 73 80 23 44 396 56 134 121 178 20 85 126 106 121 14 257 149 47 63 126 117 146 194 259 391 61

16% 19% 14% 25% 22% 14% 13% 14% 11% 21% 14% 16% 15% 18% 18% 20% 18% 13% 16% 13% 10% 14% 15% 18% 17% 18% 22% 16% 17% 17% 13% 16% 16% 19% 10% 17% 17% 15% 20% 8% 16% 18% 14% 13% 14% 20% 19% 20% 14% 16% 23%

C FGHI FGHI KLM R R R R U U TUV U i n n n ln rs rs w x

Neither agree nor disagree (0) 803 386 412 103 136 139 167 127 132 206 244 190 164 365 153 45 562 241 35 82 59 76 61 75 76 115 102 47 74 674 130 263 215 266 60 150 237 208 138 70 470 238 95 136 273 163 231 276 527 723 79

29% 27% 32% 28% 26% 29% 34% 27% 33% 26% 31% 31% 29% 28% 30% 32% 29% 31% 33% 26% 27% 31% 28% 29% 34% 29% 28% 33% 29% 29% 31% 32% 28% 28% 31% 30% 31% 30% 23% 37% 29% 29% 29% 28% 30% 28% 30% 29% 29% 29% 30%

B EH EH J m m m m

Tend to disagree (-1) 505 273 230 69 109 86 85 91 66 134 142 132 97 239 96 22 357 149 19 63 49 55 33 55 36 68 51 27 49 427 78 140 163 158 44 78 141 138 106 42 293 154 59 97 170 101 137 174 331 458 43

18% 19% 18% 19% 21% 18% 17% 19% 17% 17% 18% 21% 17% 18% 19% 15% 18% 19% 18% 20% 22% 22% 16% 21% 16% 17% 14% 19% 19% 18% 19% 17% 21% 17% 23% 15% 19% 20% 18% 22% 18% 19% 18% 20% 19% 17% 18% 18% 19% 19% 17%

a a a a h

Strongly disagree (-2) 570 285 283 48 89 96 115 129 94 150 188 108 124 266 103 30 399 171 19 83 54 45 54 40 45 82 72 28 47 476 94 166 177 191 35 106 152 143 127 41 335 161 74 116 217 111 125 151 419 521 40

21% 20% 22% 13% 17% 20% 23% 27% 23% 19% 24% 17% 22% 20% 21% 21% 20% 22% 18% 26% 25% 18% 26% 15% 20% 21% 20% 20% 18% 20% 22% 20% 23% 20% 18% 21% 20% 21% 21% 21% 21% 20% 22% 24% 24% 19% 16% 16% 23% 21% 15%

D DE DEF DE JL VXc X X u tu v y

Don’t know 98 38 59 11 15 27 16 15 13 22 26 27 23 50 20 4 73 25 5 12 7 12 8 9 9 21 9 2 5 77 22 34 26 29 9 28 22 18 19 11 58 29 11 18 34 18 29 35 64 91 8

4% 3% 5% 3% 3% 6% 3% 3% 3% 3% 3% 4% 4% 4% 4% 3% 4% 3% 4% 4% 3% 5% 4% 4% 4% 5% 2% 1% 2% 3% 5% 4% 3% 3% 5% 6% 3% 3% 3% 6% 4% 4% 3% 4% 4% 3% 4% 4% 4% 4% 3%

B E c kl

Prefer not to say 13 4 8 3 1 4 2 2 * - 8 4 1 5 2 - 6 6 - 4 * 3 - - - 2 1 - 2 13 - 2 6 2 3 5 4 2 - 2 5 7 * 1 3 6 2 4 9 13 -

* * 1% 1% * 1% * 1% * - 1% 1% * * * - * 1% - 1% * 1% - - - * * - 1% 1% - * 1% * 1% 1% 1% * - 1% * 1% * * * 1% * * * 1% -

J h m m

NET: AGREE 756 448 300 130 181 130 108 114 94 270 176 156 154 391 130 41 562 194 29 72 50 55 56 81 57 110 131 37 77 662 94 215 189 307 44 139 195 184 212 26 439 227 91 117 212 184 243 317 439 661 92

28% 31% 23% 36% 34% 27% 22% 24% 23% 35% 22% 25% 27% 30% 26% 29% 29% 25% 27% 23% 23% 22% 26% 31% 26% 28% 36% 26% 30% 28% 23% 26% 24% 32% 22% 27% 26% 27% 35% 13% 27% 28% 27% 24% 23% 32% 32% 33% 25% 27% 35%

C FGHI FGHI KLM K R R TUV TUVWYZ e fgi n n n jkln rs rs w x

NET: DISAGREE 1075 558 513 117 198 181 199 220 160 284 330 240 221 504 200 51 755 320 38 146 104 100 88 95 81 150 123 55 96 903 172 306 341 349 80 185 293 281 233 83 627 315 133 213 387 212 263 325 749 978 83

39% 39% 40% 32% 37% 38% 41% 46% 40% 36% 42% 39% 39% 38% 40% 36% 39% 41% 35% 46% 47% 41% 41% 36% 36% 38% 34% 39% 38% 39% 41% 37% 44% 37% 41% 36% 39% 41% 39% 43% 39% 39% 40% 44% 43% 36% 34% 34% 42% 40% 32%

D DEF D J XYZa XYZa fh tu tu v y

Mean -0.22 -0.16 -0.31 0.01 -0.08 -0.19 -0.35 -0.40 -0.29 -0.08 -0.36 -0.23 -0.22 -0.18 -0.27 -0.20 -0.20 -0.27 -0.15 -0.42 -0.38 -0.31 -0.30 -0.08 -0.22 -0.23 -0.03 -0.23 -0.13 -0.20 -0.34 -0.22 -0.35 -0.11 -0.26 -0.21 -0.25 -0.24 -0.10 -0.49 -0.22 -0.22 -0.23 -0.34 -0.35 -0.13 -0.07 -0.04 -0.32 -0.24 *

*

C FGHI GHI H KM * TU TUVW T g n n n kn rs rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? - I feel overwhelmed by the amount of adverts about gambling brands / products

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Strongly agree (2) 303 303 - 151 31 36 85 153 103 100 133 93 104 101 100 88 120 156 119 25 81 71 55 26 69 65 56 59 50

11% 11% - 9% 9% 13% 20% 15% 17% 18% 18% 22% 18% 18% 18% 19% 15% 15% 8% 11% 24% 10% 24% 29% 12% 11% 10% 12% 11%

D DEFH DE RS QRST QRST IJKMNOPQRS

T

QRST QRST QRST QRST S S V *

Tend to agree (1) 453 453 - 187 71 61 133 266 164 160 199 138 174 167 160 142 228 275 155 21 102 165 73 23 99 92 83 90 84

16% 16% - 11% 21% 23% 32% 26% 27% 29% 26% 32% 30% 30% 30% 31% 30% 26% 11% 10% 31% 24% 32% 26% 17% 15% 15% 18% 19%

D D DEFH DE ST KRST ST IKRST KRST IKRST KRST IKRST KRST ST V *

Neither agree nor disagree (0) 803 803 - 540 87 77 99 263 155 141 190 102 147 142 134 113 187 272 447 69 65 192 35 24 168 168 178 154 129

29% 29% - 31% 26% 29% 24% 26% 26% 26% 25% 24% 25% 26% 25% 24% 24% 26% 31% 32% 19% 28% 15% 27% 28% 28% 32% 30% 29%

EGH IJKLMNOPQR LQ U W*

Tend to disagree (-1) 505 505 - 317 74 58 56 188 97 85 137 55 94 84 83 65 133 196 278 29 52 138 43 6 119 114 99 79 89

18% 18% - 18% 22% 22% 13% 18% 16% 15% 18% 13% 16% 15% 15% 14% 17% 18% 19% 13% 16% 20% 19% 7% 20% 19% 18% 15% 20%

G G G G LP L JLNOP L L L LP JLNOP LNOPT X *

Strongly disagree (-2) 570 570 - 449 66 24 30 120 59 46 80 31 45 44 46 35 76 130 384 54 27 101 16 9 111 135 131 109 81

21% 21% - 26% 19% 9% 7% 12% 10% 8% 10% 7% 8% 8% 8% 8% 10% 12% 27% 24% 8% 15% 7% 10% 19% 23% 23% 21% 18%

EFGH FGH G LMNP JLMNOP LMNP IJKLMNOPQ IJKLMNOPQR IJKLMNOPQR U *

Don’t know 98 98 - 65 10 11 12 33 17 15 19 10 18 15 15 15 25 33 40 20 7 25 7 1 25 22 14 17 19

4% 4% - 4% 3% 4% 3% 3% 3% 3% 3% 2% 3% 3% 3% 3% 3% 3% 3% 9% 2% 4% 3% 1% 4% 4% 3% 3% 4%

IJKLMNOPQR

S

*

Prefer not to say 13 13 - 8 - 3 2 5 3 2 4 2 2 1 3 4 3 5 6 2 - 2 - - 2 1 2 6 2

* * - * - 1% 1% * 1% * 1% * * * 1% 1% * * * 1% - * - - * * * 1% *

JN *

NET: AGREE 756 756 - 338 103 97 219 418 266 260 332 232 278 269 260 230 348 431 274 46 183 236 128 49 168 157 140 150 134

28% 28% - 20% 30% 36% 52% 41% 45% 47% 44% 54% 48% 48% 48% 50% 45% 40% 19% 21% 55% 34% 56% 55% 28% 26% 25% 29% 29%

D D DEFH DE RST KRST RST IJKMNOPQRS

T

IKRST IKQRST IKRST IKQRST RST ST V *

NET: DISAGREE 1075 1075 - 766 140 83 86 309 156 131 216 86 140 128 129 100 209 326 662 82 79 239 59 15 230 248 230 188 170

39% 39% - 45% 41% 31% 21% 30% 26% 24% 28% 20% 24% 23% 24% 22% 27% 31% 46% 38% 24% 34% 26% 17% 39% 42% 41% 37% 37%

FGH FGH G G LNP L JLMNOP L L L JLMNOP IJKLMNOPQ IJKLMNOPQR

T

IJKLMNOPQ U *

Mean -0.22 -0.22 - -0.44 -0.22 0.10 0.46 0.14 0.27 0.34 0.23 0.49 0.35 0.37 0.35 0.41 0.25 0.13 -0.47 -0.33 0.49 -0.05 0.48 0.58 -0.18 -0.28 -0.30 -0.18 -0.16
D DE DEFH DE RST IKQRST RST IJKMNOPQRS

T

IKQRST IKQRST IKQRST IKQRST RST ST V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? - I feel like I can’t escape adverts about gambling brands / products

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Strongly agree (2) 395 228 161 61 75 69 67 54 69 137 103 69 86 196 70 21 287 108 17 43 25 29 30 44 24 54 77 15 35 333 62 115 110 152 19 73 95 92 115 21 234 107 54 65 125 90 115 154 241 346 47

14% 16% 12% 17% 14% 14% 14% 11% 17% 18% 13% 11% 15% 15% 14% 15% 15% 14% 16% 14% 11% 12% 14% 17% 11% 14% 21% 11% 14% 14% 15% 14% 14% 16% 10% 14% 13% 13% 19% 11% 15% 13% 16% 13% 14% 15% 15% 16% 13% 14% 18%

C H H KL TUVYZbc i jkln

Tend to agree (1) 625 371 251 86 124 104 115 110 86 194 173 136 121 309 125 31 466 159 31 74 47 38 51 55 47 96 98 33 56 536 89 180 153 262 30 102 183 165 137 37 375 179 71 99 197 142 187 238 387 565 57

23% 26% 19% 24% 23% 22% 23% 23% 22% 25% 22% 22% 22% 24% 25% 22% 24% 20% 29% 24% 21% 16% 24% 21% 21% 24% 27% 23% 22% 23% 21% 22% 20% 27% 15% 20% 24% 24% 23% 19% 23% 22% 22% 20% 22% 24% 24% 25% 22% 23% 22%

C V V V V V fgi

Neither agree nor disagree (0) 742 363 377 85 138 125 150 127 117 201 224 179 139 337 134 46 517 226 26 75 53 80 59 71 70 122 83 32 71 623 120 244 201 237 61 144 203 182 153 60 424 226 92 135 246 155 207 259 483 671 70

27% 25% 29% 23% 26% 26% 31% 27% 29% 26% 29% 29% 25% 26% 27% 32% 26% 29% 25% 24% 24% 32% 28% 27% 31% 31% 23% 23% 28% 27% 29% 30% 26% 25% 31% 28% 27% 26% 25% 31% 26% 28% 28% 28% 27% 27% 27% 27% 27% 27% 27%

B D Ta a a h

Tend to disagree (-1) 488 256 228 74 101 88 80 83 62 122 144 116 105 242 82 21 345 143 15 60 50 52 32 48 36 57 52 33 53 415 72 131 169 146 41 82 133 140 94 39 287 149 51 89 158 104 137 165 323 449 35

18% 18% 18% 20% 19% 18% 16% 17% 15% 16% 18% 19% 19% 18% 16% 15% 18% 18% 14% 19% 23% 21% 15% 18% 16% 14% 14% 23% 21% 18% 17% 16% 22% 15% 21% 16% 18% 20% 16% 20% 18% 18% 16% 18% 17% 18% 18% 17% 18% 18% 13%

WZa Za Za Za fh m

Strongly disagree (-2) 374 167 204 39 77 63 59 83 54 107 98 81 88 168 71 18 257 117 13 51 33 33 28 32 32 56 39 26 32 317 58 117 99 122 37 80 101 86 84 24 211 112 50 74 145 65 90 99 275 325 42

14% 12% 16% 11% 14% 13% 12% 17% 13% 14% 13% 13% 16% 13% 14% 13% 13% 15% 12% 16% 15% 13% 13% 12% 14% 14% 11% 18% 13% 14% 14% 14% 13% 13% 19% 16% 13% 12% 14% 13% 13% 14% 15% 15% 16% 11% 12% 10% 15% 13% 16%

B DG a h tu v

Don’t know 105 44 61 13 14 28 18 20 12 20 31 31 23 56 21 3 80 25 4 12 12 12 11 10 14 12 12 1 5 88 18 31 37 28 9 21 31 25 20 10 62 33 10 22 33 22 28 36 69 98 7

4% 3% 5% 4% 3% 6% 4% 4% 3% 3% 4% 5% 4% 4% 4% 2% 4% 3% 4% 4% 5% 5% 5% 4% 6% 3% 3% 1% 2% 4% 4% 4% 5% 3% 4% 4% 4% 4% 3% 5% 4% 4% 3% 5% 4% 4% 4% 4% 4% 4% 3%

B E J b b bc

Prefer not to say 15 5 9 4 2 4 3 2 * - 8 5 2 7 - - 7 8 - 2 * 3 2 - - 1 5 1 2 15 - 2 7 6 - 6 6 2 - 1 6 8 2 3 4 5 3 5 10 13 2

1% * 1% 1% * 1% 1% * * - 1% 1% * 1% - - * 1% - 1% * 1% 1% - - * 1% 1% 1% 1% - * 1% 1% - 1% 1% * - 1% * 1% * 1% * 1% * 1% 1% 1% 1%

J J O m m

NET: AGREE 1020 599 412 148 199 174 182 163 155 332 277 205 207 505 195 53 753 267 49 118 72 67 81 99 71 150 175 48 91 870 150 295 263 414 48 175 278 257 252 58 609 286 125 164 322 232 302 392 628 911 104

37% 42% 32% 41% 37% 36% 37% 34% 39% 42% 35% 33% 37% 38% 39% 37% 38% 34% 45% 37% 33% 27% 38% 38% 32% 38% 48% 34% 36% 37% 36% 36% 34% 43% 25% 35% 37% 37% 42% 30% 38% 35% 38% 34% 35% 40% 39% 41% 35% 37% 40%

C KLM R UVY V V V V TUVWXYZbc i i fgi jn w

NET: DISAGREE 862 423 432 113 178 151 139 166 115 230 242 197 193 409 153 39 602 260 27 111 83 85 59 80 68 113 91 59 85 732 130 248 268 268 78 161 234 226 178 63 499 261 102 163 303 169 227 264 598 773 77

31% 30% 33% 31% 33% 31% 28% 35% 29% 29% 31% 32% 34% 31% 30% 28% 31% 33% 26% 35% 38% 34% 28% 31% 31% 28% 25% 42% 34% 31% 31% 30% 34% 28% 40% 32% 31% 33% 29% 33% 31% 32% 31% 33% 33% 29% 30% 28% 33% 31% 29%

B G a SWZa a SWXYZa a h fh v

Mean 0.07 0.17 -0.05 0.16 0.04 0.07 0.11 -0.07 0.14 0.17 0.05 -0.01 0.02 0.10 0.08 0.12 0.10 * 0.25 * -0.09 -0.09 0.12 0.12 -0.02 0.09 0.35 -0.16 0.03 0.07 0.06 0.06 0.01 0.19 -0.25 0.01 0.05 0.06 0.18 -0.05 0.09 0.03 0.08 -0.02 * 0.16 0.14 0.20 * 0.07 0.13
C H H H LM UVb* TUVXYZbc i i fgi j rs s w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? - I feel like I can’t escape adverts about gambling brands / products

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Strongly agree (2) 395 395 - 212 35 52 96 183 122 119 157 97 122 121 117 106 154 190 168 34 83 99 63 18 101 75 80 71 66

14% 14% - 12% 10% 19% 23% 18% 20% 22% 21% 22% 21% 22% 22% 23% 20% 18% 12% 16% 25% 14% 28% 20% 17% 13% 14% 14% 14%

DE DEH DE RS RS RS RS RS RS RS IQRST RS S V * Z

Tend to agree (1) 625 625 - 339 77 75 134 286 173 168 210 137 169 169 171 142 221 295 287 40 109 181 76 28 140 129 121 125 106

23% 23% - 20% 23% 28% 32% 28% 29% 31% 28% 32% 29% 30% 31% 31% 29% 28% 20% 18% 33% 26% 33% 32% 24% 22% 22% 24% 23%

D DEH DE ST KRST ST KRST ST KRST KRST KST ST ST V *

Neither agree nor disagree (0) 742 742 - 508 87 58 88 234 127 121 173 90 132 127 110 94 162 244 426 61 67 166 45 18 153 185 154 142 103

27% 27% - 30% 26% 22% 21% 23% 21% 22% 23% 21% 23% 23% 20% 20% 21% 23% 30% 28% 20% 24% 20% 21% 26% 31% 27% 28% 23%

FGH P Q IJKLMNOPQR OP * c

Tend to disagree (-1) 488 488 - 315 75 41 57 173 92 81 125 59 93 79 82 68 123 183 270 31 40 136 25 10 95 88 119 83 99

18% 18% - 18% 22% 15% 14% 17% 15% 15% 16% 14% 16% 14% 15% 15% 16% 17% 19% 14% 12% 20% 11% 12% 16% 15% 21% 16% 22%

G FGH G LN JLN JLNP U * YZ YZb

Strongly disagree (-2) 374 374 - 268 52 30 25 107 55 36 65 29 41 38 36 29 73 110 229 31 24 83 14 8 84 88 72 68 59

14% 14% - 16% 15% 11% 6% 10% 9% 7% 8% 7% 7% 7% 7% 6% 10% 10% 16% 14% 7% 12% 6% 9% 14% 15% 13% 13% 13%

GH GH G G JLMNOP JOP JLMNOP JKLMNOP IJKLMNOPQR JKLMNOP U *

Don’t know 105 105 - 66 11 13 15 39 25 21 28 18 23 19 21 20 32 40 43 18 11 25 5 6 18 29 17 22 20

4% 4% - 4% 3% 5% 4% 4% 4% 4% 4% 4% 4% 3% 4% 4% 4% 4% 3% 8% 3% 4% 2% 7% 3% 5% 3% 4% 4%

IJKLMNOQRS *

Prefer not to say 15 15 - 9 2 1 4 6 4 3 5 4 4 3 5 4 6 6 4 4 1 3 1 - 2 4 2 4 2

1% 1% - 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 2% * * * - * 1% * 1% 1%

S *

NET: AGREE 1020 1020 - 551 112 127 230 469 295 287 366 234 292 290 288 248 375 484 456 75 191 280 139 46 241 204 201 196 171

37% 37% - 32% 33% 47% 55% 46% 49% 52% 48% 54% 50% 52% 53% 54% 49% 45% 32% 34% 57% 40% 61% 52% 41% 34% 36% 38% 38%

DE DEH DE RST KQRST RST IKMQRST RST KQRST IKMQRST IKMQRST RST ST V * Z

NET: DISAGREE 862 862 - 582 128 71 81 280 147 117 190 87 133 117 119 97 197 293 500 62 64 219 39 18 179 176 191 151 158

31% 31% - 34% 38% 26% 19% 27% 25% 21% 25% 20% 23% 21% 22% 21% 25% 27% 35% 28% 19% 32% 17% 20% 30% 29% 34% 29% 35%

FGH FGH G JLNP JLNOP JLMNOP IJKLMNOPQ IJKLMNOPQR JLNP U *

Mean 0.07 0.07 - -0.05 -0.10 0.31 0.55 0.27 0.38 0.48 0.37 0.52 0.43 0.48 0.48 0.52 0.35 0.27 -0.08 0.08 0.58 0.12 0.67 0.47 0.14 0.03 0.03 0.10 0.05
DE DEFH DE RST IKQRST RST IKMQRST QRST IKQRST IKQRST IKMQRST RST S V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? - I wish I could easily block all adverts about gambling brands / products on social media

All those who have gambled in last 12 months

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 2694 1392 1282 298 538 482 527 479 370 897 715 455 627 1289 449 133 1871 823 113 319 228 243 211 254 208 381 357 135 245 2288 406 640 560 1335 159 502 709 652 650 181 1599 766 329 489 897 558 750 961 1733 2406 268

Weighted base 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

Strongly agree (2) 554 308 238 53 89 94 100 109 110 179 152 101 122 245 101 33 379 176 31 53 43 43 37 66 39 73 78 22 69 476 78 149 152 222 31 114 136 137 145 23 321 140 93 114 183 122 135 181 373 509 45

20% 21% 18% 15% 17% 20% 20% 23% 27% 23% 19% 16% 22% 19% 20% 23% 19% 22% 29% 17% 19% 17% 17% 25% 17% 18% 21% 16% 27% 20% 19% 18% 20% 23% 16% 22% 18% 20% 24% 12% 20% 17% 28% 24% 20% 21% 18% 19% 21% 21% 17%

DE DEFG L L N TVWYZb TVYZb TVWYZb fi n n kn op u

Tend to agree (1) 530 284 244 90 123 93 83 70 71 175 139 114 102 270 94 26 390 140 16 55 44 38 43 42 48 86 81 27 49 471 59 154 140 214 22 76 159 129 130 36 316 160 54 70 158 126 176 223 307 456 68

19% 20% 19% 25% 23% 19% 17% 15% 18% 22% 18% 18% 18% 21% 19% 18% 20% 18% 15% 17% 20% 16% 20% 16% 21% 22% 22% 19% 19% 20% 14% 19% 18% 22% 11% 15% 21% 19% 22% 19% 20% 20% 16% 14% 17% 22% 23% 23% 17% 18% 26%

GHI GH KM e i gi j j r rs w x

Neither agree nor disagree (0) 950 461 486 112 173 164 187 178 136 233 291 232 194 439 185 46 670 281 36 114 70 93 71 83 86 132 115 58 91 780 171 284 280 306 81 189 270 239 178 75 538 296 117 171 325 197 257 317 633 873 75

35% 32% 38% 31% 33% 34% 38% 37% 34% 30% 37% 38% 35% 33% 37% 32% 34% 36% 34% 36% 32% 38% 33% 32% 39% 33% 31% 41% 36% 33% 41% 35% 36% 32% 42% 37% 36% 34% 30% 39% 34% 36% 35% 35% 36% 34% 34% 33% 35% 35% 29%

B J J d h m m m y

Tend to disagree (-1) 313 198 112 52 83 51 49 53 26 95 84 75 59 180 42 15 238 76 9 37 21 35 24 35 23 47 43 16 23 263 51 97 89 100 26 49 81 79 80 25 180 104 29 50 96 75 92 119 194 273 38

11% 14% 9% 14% 16% 11% 10% 11% 6% 12% 11% 12% 10% 14% 8% 11% 12% 10% 8% 12% 10% 14% 11% 13% 10% 12% 12% 11% 9% 11% 12% 12% 12% 11% 13% 10% 11% 11% 13% 13% 11% 13% 9% 10% 11% 13% 12% 12% 11% 11% 14%

C I FGHI I I OQR O

Strongly disagree (-2) 247 111 133 30 49 44 45 48 30 72 71 48 55 117 48 12 177 70 8 37 24 21 28 22 14 42 27 13 12 210 37 86 66 75 20 40 70 69 54 15 158 67 23 45 100 35 67 69 178 220 22

9% 8% 10% 8% 9% 9% 9% 10% 8% 9% 9% 8% 10% 9% 10% 8% 9% 9% 8% 12% 11% 9% 13% 8% 6% 10% 7% 10% 5% 9% 9% 11% 8% 8% 10% 8% 9% 10% 9% 8% 10% 8% 7% 9% 11% 6% 9% 7% 10% 9% 8%

B c c Yac c t t v

Don’t know 133 65 68 22 11 32 24 19 25 24 42 39 28 56 33 7 95 38 6 19 19 12 8 9 13 18 20 3 7 113 20 44 44 33 12 36 30 37 15 16 76 44 13 32 38 23 40 45 88 118 14

5% 5% 5% 6% 2% 7% 5% 4% 6% 3% 5% 6% 5% 4% 7% 5% 5% 5% 6% 6% 8% 5% 4% 3% 6% 5% 5% 2% 3% 5% 5% 5% 6% 3% 6% 7% 4% 5% 2% 8% 5% 5% 4% 7% 4% 4% 5% 5% 5% 5% 5%

E E E E J J Xbc h km m km

Prefer not to say 17 6 10 4 4 3 4 1 2 2 4 8 3 8 - 3 11 6 - 2 * 2 2 4 - - 3 1 4 16 2 5 6 3 3 3 6 3 2 2 10 6 2 3 8 7 - 4 14 17 -

1% * 1% 1% 1% 1% 1% * * * * 1% 1% 1% - 2% 1% 1% - 1% * 1% 1% 1% - - 1% 1% 2% 1% * 1% 1% * 1% 1% 1% * * 1% 1% 1% * 1% 1% 1% - * 1% 1% -

NOQ O Z Z u u u

NET: AGREE 1084 592 482 143 211 187 183 179 180 354 291 215 224 515 195 58 768 316 47 108 86 82 80 108 86 159 159 49 118 947 137 303 292 436 53 190 295 266 275 59 637 300 147 184 342 248 311 404 680 965 113

39% 41% 37% 39% 40% 39% 37% 37% 45% 45% 37% 35% 40% 39% 39% 41% 39% 40% 44% 34% 39% 33% 38% 41% 39% 40% 44% 35% 47% 41% 33% 37% 38% 46% 27% 37% 39% 38% 46% 31% 40% 37% 44% 38% 38% 42% 40% 42% 38% 39% 43%

C GH KLM TV TVb e i i fgi n jkln p w

NET: DISAGREE 560 310 245 82 132 95 94 101 56 167 156 123 114 298 90 27 414 146 17 74 45 57 51 57 37 88 70 30 35 472 88 183 155 175 46 89 150 148 133 40 338 170 52 96 196 109 159 188 372 493 59

20% 22% 19% 23% 25% 20% 19% 21% 14% 21% 20% 20% 20% 23% 18% 19% 21% 19% 16% 23% 21% 23% 24% 22% 16% 22% 19% 21% 14% 20% 21% 22% 20% 18% 24% 18% 20% 21% 22% 21% 21% 21% 16% 20% 22% 19% 21% 20% 21% 20% 23%

I GI I I OQR c c c c c h q

Mean 0.32 0.35 0.28 0.25 0.23 0.32 0.31 0.30 0.55 0.39 0.29 0.25 0.33 0.28 0.34 0.40 0.30 0.37 0.53 0.17 0.30 0.20 0.19 0.39 0.35 0.27 0.41 0.21 0.58 0.34 0.23 0.24 0.31 0.45 0.09 0.37 0.30 0.28 0.40 0.15 0.31 0.26 0.52 0.35 0.27 0.41 0.30 0.36 0.30 0.33 0.31
DEFGH TVW* T TUVWZb fgi n op s

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Q14. How much would you agree or disagree with the following statements? - I wish I could easily block all adverts about gambling brands / products on social media

All those who have gambled in last 12 months

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 2694 2694 - 1699 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 1413 218 330 666 224 89 572 599 554 504 444

Weighted base 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

Strongly agree (2) 554 554 - 356 57 56 85 198 120 112 149 93 125 116 110 100 163 207 286 57 87 111 60 24 123 112 118 110 87

20% 20% - 21% 17% 21% 20% 19% 20% 20% 20% 22% 21% 21% 20% 22% 21% 19% 20% 26% 26% 16% 26% 28% 21% 19% 21% 21% 19%

R R V *

Tend to agree (1) 530 530 - 282 65 66 117 248 157 154 191 116 158 153 146 117 194 253 228 45 90 157 61 26 104 125 119 95 82

19% 19% - 16% 19% 24% 28% 24% 26% 28% 25% 27% 27% 27% 27% 25% 25% 24% 16% 20% 27% 23% 27% 30% 18% 21% 21% 18% 18%

D DEH DE RS KQRST S S RS RS RS S S S *

Neither agree nor disagree (0) 950 950 - 648 117 70 116 302 170 154 216 121 159 146 155 128 224 315 561 61 83 219 58 17 198 209 195 179 160

35% 35% - 38% 34% 26% 28% 29% 29% 28% 28% 28% 27% 26% 29% 28% 29% 29% 39% 28% 25% 32% 25% 19% 33% 35% 35% 35% 35%

FGH FH N IJKLMNOPQR

T

U *

Tend to disagree (-1) 313 313 - 157 51 46 59 156 82 75 122 60 83 83 75 66 108 160 139 13 40 114 31 8 74 66 62 51 60

11% 11% - 9% 15% 17% 14% 15% 14% 14% 16% 14% 14% 15% 14% 14% 14% 15% 10% 6% 12% 16% 14% 10% 12% 11% 11% 10% 13%

D D D D ST ST IJQST ST ST ST ST ST ST ST *

Strongly disagree (-2) 247 247 - 171 37 19 20 76 42 32 45 22 30 29 30 26 43 81 144 21 19 60 8 9 65 53 45 49 34

9% 9% - 10% 11% 7% 5% 7% 7% 6% 6% 5% 5% 5% 5% 6% 6% 8% 10% 10% 6% 9% 3% 10% 11% 9% 8% 10% 7%

GH GH G LMN JKLMNOPQ IJKLMNOPQR LMN W*

Don’t know 133 133 - 96 10 11 17 38 23 18 31 17 23 24 18 22 31 42 66 19 13 28 10 3 29 28 22 27 26

5% 5% - 6% 3% 4% 4% 4% 4% 3% 4% 4% 4% 4% 3% 5% 4% 4% 5% 9% 4% 4% 4% 4% 5% 5% 4% 5% 6%

H JO IJKLMNOQRS *

Prefer not to say 17 17 - 7 3 3 4 10 4 4 8 4 7 4 7 4 10 10 5 3 2 4 2 - * 5 3 4 5

1% 1% - * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% - * 1% 1% 1% 1%

S S IJNS INS * Y

NET: AGREE 1084 1084 - 638 122 122 202 446 277 266 340 209 283 269 256 217 356 460 514 102 177 268 121 51 227 237 238 204 169

39% 39% - 37% 36% 45% 48% 43% 46% 48% 45% 48% 48% 48% 47% 47% 46% 43% 36% 46% 53% 39% 53% 58% 38% 40% 42% 40% 37%

DE DEH DE RS KRS S KRS KRS KRS RS RS RS S S V *

NET: DISAGREE 560 560 - 328 88 65 79 232 124 107 167 82 113 112 105 92 151 241 283 34 59 174 39 17 139 119 106 100 93

20% 20% - 19% 26% 24% 19% 23% 21% 19% 22% 19% 19% 20% 19% 20% 20% 23% 20% 16% 18% 25% 17% 20% 23% 20% 19% 19% 21%

DG DG LMQ JLMOQT U *

Mean 0.32 0.32 - 0.31 0.16 0.37 0.47 0.34 0.40 0.45 0.38 0.48 0.48 0.46 0.45 0.46 0.44 0.34 0.27 0.53 0.58 0.22 0.61 0.58 0.26 0.31 0.38 0.34 0.31
DEH E S RS KRS IKRS KRS RS RS RS S V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

156



Home

23-078371-01 - 13th - 18th October 2023

PUBLIC
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GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - Summary

All those who have EVER had a problem with gambling

Q14. How much would you agree or disagree with the following statements?

The 

amount of 

adverts 

about 

gambling 

brands / 

products 

makes it 

hard for 

me to 

watch a 

game of 

profession

al football 

without 

wanting to 

place a bet

Adverts 

about 

gambling 

brands / 

products 

would 

make it 

hard for 

me to cut 

down my 

gambling

Large 

sporting 

events 

would 

make it 

hard for 

me to cut 

down my 

gambling

Adverts 

about 

gambling 

brands / 

products 

have no 

impact on 

whether 

or not I 

gamble

I like 

adverts 

about 

gambling 

brands / 

products

I feel 

overwhel

med by 

the 

amount of 

adverts 

about 

gambling 

brands / 

products

I feel like I 

can’t 

escape 

adverts 

about 

gambling 

brands / 

products

I wish I 

could 

easily 

block all 

adverts 

about 

gambling 

brands / 

products 

on social 

media

(A) (B) (C) (D) (E) (F) (G) (H)

Unweighted base 1032 1032 1032 1032 1032 1032 1032 1032

Weighted base 1068 1068 1068 1068 1068 1068 1068 1068

Strongly agree (2) 126 130 111 224 116 156 190 207

12% 12% 10% 21% 11% 15% 18% 19%

ABCEF ACE ABCEF ABCEF

Tend to agree (1) 220 255 254 320 185 275 295 253

21% 24% 24% 30% 17% 26% 28% 24%

AE E ABCEFH AE ABEH E

Neither agree nor disagree (0) 277 273 268 247 308 272 244 315

26% 26% 25% 23% 29% 26% 23% 29%

DG BCDFG

Tend to disagree (-1) 199 180 175 148 211 196 183 160

19% 17% 16% 14% 20% 18% 17% 15%

DH CDH DH D

Strongly disagree (-2) 206 175 197 75 196 130 110 81

19% 16% 18% 7% 18% 12% 10% 8%

BDFGH DFGH DFGH DFGH DH DH

Don’t know 36 45 52 44 42 33 40 42

3% 4% 5% 4% 4% 3% 4% 4%

F

Prefer not to say 5 9 11 9 10 5 6 10

* 1% 1% 1% 1% * 1% 1%

A

NET: AGREE 346 386 365 544 300 431 484 460

32% 36% 34% 51% 28% 40% 45% 43%

E AE E ABCEFGH ABCE ABCEF ABCE

NET: DISAGREE 405 355 371 224 407 326 293 241

38% 33% 35% 21% 38% 31% 27% 23%

BDFGH DGH DFGH BDFGH DH DH

Mean -0.14 -0.01 -0.09 0.46 -0.18 0.13 0.27 0.34
AE ABCEFGH ABCE ABCEF ABCEF

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A/B/C/D/E/F/G/H   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E/F/G/H   Minimum Base: 30(**) Small Base: 100(*)
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GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - The amount of adverts about gambling brands / products makes it hard for me to watch a game of professional football without wanting to place a bet

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1032 651 371 214 327 214 143 95 39 422 221 180 209 612 151 54 817 215 23 123 64 110 77 83 80 144 200 43 85 926 106 219 189 564 60 181 257 246 312 36 588 363 81 150 243 244 395 528 504 847 180

Weighted base 1068 686 371 265 317 208 130 101 47 385 242 251 189 616 179 64 859 209 21 122 63 113 74 88 91 157 203 46 89 951 116 293 278 419 77 194 276 267 291 40 581 404 83 157 254 253 403 525 542 885 179

Strongly agree (2) 126 98 27 38 50 24 10 2 1 67 21 21 17 88 20 7 116 10 2 14 5 12 7 9 3 14 49 2 9 123 3 32 26 66 3 17 26 24 56 3 76 43 7 11 21 35 60 78 48 100 26

12% 14% 7% 14% 16% 12% 8% 2% 2% 17% 9% 8% 9% 14% 11% 12% 13% 5% 7% 12% 8% 10% 10% 10% 4% 9% 24% 5% 10% 13% 2% 11% 9% 16% 3% 9% 9% 9% 19% 6% 13% 11% 8% 7% 8% 14% 15% 15% 9% 11% 15%

C HI GHI H * * KLM R R * R ** * * * * * TUVWXYZbc * * e * gi * jkl * * rs w

Tend to agree (1) 220 142 78 57 80 49 20 9 5 100 43 48 29 146 34 13 193 27 6 21 10 17 14 17 18 36 54 7 20 197 22 41 61 105 13 39 42 56 81 1 123 81 16 21 35 60 104 142 77 182 37

21% 21% 21% 22% 25% 23% 15% 9% 10% 26% 18% 19% 15% 24% 19% 20% 22% 13% 30% 17% 16% 15% 19% 19% 20% 23% 26% 15% 22% 21% 19% 14% 22% 25% 17% 20% 15% 21% 28% 4% 21% 20% 19% 14% 14% 24% 26% 27% 14% 21% 21%

H GHI H * * KM R * R ** * * * * * V * * * f f * n n kn * * rs rs w

Neither agree nor disagree (0) 277 179 94 77 74 57 30 29 9 86 65 80 46 159 50 12 222 54 3 34 13 33 21 26 24 43 40 11 29 246 30 79 63 105 29 50 81 69 65 12 137 120 20 36 74 64 104 132 144 215 61

26% 26% 25% 29% 23% 27% 23% 29% 19% 22% 27% 32% 24% 26% 28% 19% 26% 26% 14% 28% 21% 29% 28% 30% 27% 27% 20% 24% 32% 26% 26% 27% 23% 25% 38% 26% 29% 26% 22% 29% 24% 30% 24% 23% 29% 25% 26% 25% 27% 24% 34%

* * J * ** * * * * * * a* * gh* * o * x

Tend to disagree (-1) 199 130 68 56 52 33 29 18 11 63 44 48 44 108 32 16 156 43 6 24 13 25 20 19 15 25 29 13 10 167 32 66 57 60 16 35 51 58 43 12 103 87 9 47 53 42 57 82 117 174 24

19% 19% 18% 21% 16% 16% 22% 18% 23% 16% 18% 19% 23% 18% 18% 25% 18% 21% 28% 20% 20% 22% 27% 22% 16% 16% 14% 29% 11% 18% 27% 22% 21% 14% 20% 18% 19% 22% 15% 29% 18% 22% 11% 30% 21% 17% 14% 16% 22% 20% 13%

* * * ** * * ac* * * ac* * d* h * m* q * tu u v

Strongly disagree (-2) 206 118 86 26 48 37 38 37 20 61 56 44 46 93 35 14 143 63 3 25 20 21 8 14 26 33 29 8 18 181 26 61 61 70 14 36 68 50 44 9 118 61 28 36 63 44 63 72 135 179 26

19% 17% 23% 10% 15% 18% 29% 37% 42% 16% 23% 17% 24% 15% 20% 22% 17% 30% 16% 21% 32% 19% 11% 16% 28% 21% 14% 18% 20% 19% 22% 21% 22% 17% 19% 19% 25% 19% 15% 22% 20% 15% 33% 23% 25% 17% 16% 14% 25% 20% 15%

B D DEF DEF* DEF* J J * NOQ ** WXa* * * * Wa* * * * * m * op* u v

Don’t know 36 18 16 8 10 7 3 5 2 9 8 11 7 19 7 1 27 8 1 2 2 5 4 3 5 6 1 4 3 32 4 12 9 12 2 11 8 10 2 4 22 10 3 7 6 8 16 18 17 30 5

3% 3% 4% 3% 3% 3% 2% 5% 4% 2% 3% 4% 4% 3% 4% 2% 3% 4% 5% 2% 4% 4% 5% 4% 5% 3% 1% 9% 3% 3% 3% 4% 3% 3% 3% 6% 3% 4% 1% 9% 4% 3% 4% 4% 2% 3% 4% 3% 3% 3% 3%

* * * ** * a* a* * a* Ta* * * * m m m* *

Prefer not to say 5 2 2 2 1 1 - - - - 5 - - 3 - - 3 2 - 1 - - - - - 2 1 - 1 5 - 3 1 1 - 5 - - - - 3 1 - - 3 2 - 1 4 5 -

* * 1% 1% * * - - - - 2% - - * - - * 1% - 1% - - - - - 1% 1% - 1% 1% - 1% 1% * - 2% - - - - 1% * - - 1% 1% - * 1% 1% -

* * J * ** * * * * * * * * * klm * *

NET: AGREE 346 240 105 95 131 73 30 11 6 167 64 68 46 234 54 20 308 38 8 36 15 29 21 25 22 50 102 9 29 321 25 73 86 171 16 56 67 80 137 4 198 124 23 32 56 94 163 221 125 281 64

32% 35% 28% 36% 41% 35% 23% 11% 12% 43% 26% 27% 24% 38% 30% 31% 36% 18% 37% 29% 24% 25% 29% 29% 24% 32% 50% 20% 32% 34% 21% 25% 31% 41% 20% 29% 24% 30% 47% 10% 34% 31% 28% 21% 22% 37% 40% 42% 23% 32% 35%

C GHI GHI GHI H * * KLM QR R R* R ** * * * * * TUVWXYZbc * * e * fgi * n n jkln * * rs rs w

NET: DISAGREE 405 248 154 82 100 70 67 56 31 124 99 92 89 201 67 30 299 106 9 50 32 46 28 34 40 58 58 22 28 348 58 127 118 130 30 71 120 107 87 20 220 148 37 83 116 86 121 153 252 353 50

38% 36% 42% 31% 32% 34% 51% 55% 65% 32% 41% 37% 47% 33% 37% 47% 35% 51% 44% 41% 52% 41% 38% 38% 44% 37% 28% 47% 32% 37% 49% 43% 43% 31% 39% 37% 43% 40% 30% 51% 38% 37% 44% 53% 46% 34% 30% 29% 46% 40% 28%

DEF DEF* DEF* J JL N* N NOQ ** a ac* a* * * a* a* * d* h h * m m m* * tu tu v y

Mean -0.14 -0.04 -0.31 0.10 0.11 -0.05 -0.50 -0.82 -0.97 0.13 -0.31 -0.20 -0.40 0.05 -0.16 -0.27 -0.02 -0.61 -0.16 -0.21 -0.53 -0.25 -0.11 -0.16 -0.47 -0.18 0.32 -0.43 -0.11 -0.09 -0.49 -0.30 -0.25 0.09 -0.35 -0.19 -0.35 -0.20 0.22 -0.62 -0.11 -0.11 -0.43 -0.50 -0.42 * 0.10 0.15 -0.41 -0.18 0.08
C GHI GHI GHI * * KLM QR R * R ** * * * * * TUVWXYZbc * * e * fgi * jkl ** * rs rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - The amount of adverts about gambling brands / products makes it hard for me to watch a game of professional football without wanting to place a bet

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1032 1032 - 37 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 - - 330 666 224 89 233 232 211 183 164

Weighted base 1068 1068 - 39 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 - - 334 694 229 88 247 235 217 185 174

Strongly agree (2) 126 126 - 2 14 18 92 123 94 100 108 94 100 93 100 98 110 126 - - 81 43 55 23 32 26 25 20 22

12% 12% - 6% 4% 7% 22% 12% 16% 18% 14% 22% 17% 17% 18% 21% 14% 12% - - 24% 6% 24% 26% 13% 11% 11% 11% 13%

* DEFH EF R IKQR R IJKMNOQR KQR KQR IKQR IJKMNOQR R V *

Tend to agree (1) 220 220 - 5 39 54 122 214 146 149 177 122 150 144 147 122 179 220 - - 86 129 60 22 49 41 54 33 40

21% 21% - 14% 11% 20% 29% 21% 24% 27% 23% 28% 26% 26% 27% 26% 23% 21% - - 26% 19% 26% 25% 20% 17% 25% 18% 23%

* E EFH E R IKQR R IKQR KQR KQR KQR KQR R V *

Neither agree nor disagree (0) 277 277 - 8 79 83 106 268 155 149 202 117 154 154 146 124 194 277 - - 74 185 49 19 65 67 50 49 43

26% 26% - 21% 23% 31% 25% 26% 26% 27% 27% 27% 26% 28% 27% 27% 25% 26% - - 22% 27% 22% 22% 26% 29% 23% 27% 25%

* *

Tend to disagree (-1) 199 199 - 3 86 52 58 196 96 81 132 60 98 86 84 64 131 199 - - 51 143 37 13 40 43 40 37 37

19% 19% - 8% 25% 19% 14% 19% 16% 15% 17% 14% 17% 15% 16% 14% 17% 19% - - 15% 21% 16% 15% 16% 18% 19% 20% 21%

* DGH G P JLP LP LP IJLNOPQ *

Strongly disagree (-2) 206 206 - 20 110 48 28 186 87 54 118 27 61 63 48 38 123 206 - - 31 173 20 8 49 51 41 36 28

19% 19% - 50% 32% 18% 7% 18% 15% 10% 16% 6% 11% 11% 9% 8% 16% 19% - - 9% 25% 9% 10% 20% 22% 19% 19% 16%

EFGH* FGH G G JLMNOP L JLMNOP LP LOP L L JLMNOP IJKLMNOPQ U *

Don’t know 36 36 - * 10 14 11 35 18 14 23 10 18 15 13 15 30 36 - - 11 19 8 3 11 6 5 9 4

3% 3% - 1% 3% 5% 3% 3% 3% 2% 3% 2% 3% 3% 2% 3% 4% 3% - - 3% 3% 3% 3% 4% 3% 2% 5% 2%

* JLNO *

Prefer not to say 5 5 - - 2 1 2 5 1 2 2 2 2 1 3 2 5 5 - - - 2 - - 2 1 1 1 -

* * - - 1% * 1% * * * * * * * 1% * 1% * - - - * - - 1% * 1% * -

* *

NET: AGREE 346 346 - 8 52 72 213 338 240 249 285 216 251 237 247 220 289 346 - - 167 172 115 45 80 67 79 53 63

32% 32% - 20% 15% 27% 51% 33% 40% 45% 37% 50% 43% 43% 46% 48% 37% 32% - - 50% 25% 50% 51% 33% 28% 36% 28% 36%

* E DEFH EF R IKQR R IJKMNOQR KQR KQR IKQR IKMNQR R V *

NET: DISAGREE 405 405 - 23 196 100 86 382 183 135 250 87 159 149 132 102 254 405 - - 82 315 56 22 89 94 81 73 64

38% 38% - 58% 58% 37% 21% 37% 31% 25% 33% 20% 27% 27% 24% 22% 33% 38% - - 25% 45% 25% 25% 36% 40% 38% 40% 37%

FGH* FGH G G JLMNOP LP JLMNOP JLOP LP L JLMNOP IJKLMNOPQ U *

Mean -0.14 -0.14 - -0.83 -0.73 -0.23 0.47 -0.11 0.11 0.30 0.03 0.47 0.23 0.22 0.32 0.40 0.03 -0.14 - - 0.42 -0.41 0.43 0.44 -0.11 -0.23 -0.09 -0.21 -0.04
* DE DEFH DE KQR IKNQR R IJKMNOQR IKQR IKQR IKMNQR IJKMNOQR R V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - Adverts about gambling brands / products would make it hard for me to cut down my gambling

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1032 651 371 214 327 214 143 95 39 422 221 180 209 612 151 54 817 215 23 123 64 110 77 83 80 144 200 43 85 926 106 219 189 564 60 181 257 246 312 36 588 363 81 150 243 244 395 528 504 847 180

Weighted base 1068 686 371 265 317 208 130 101 47 385 242 251 189 616 179 64 859 209 21 122 63 113 74 88 91 157 203 46 89 951 116 293 278 419 77 194 276 267 291 40 581 404 83 157 254 253 403 525 542 885 179

Strongly agree (2) 130 93 38 43 43 25 11 5 3 56 28 24 22 72 27 11 111 20 3 22 6 4 7 11 10 16 39 6 7 116 14 32 30 64 4 27 21 31 49 3 72 50 9 19 16 34 61 79 51 102 27

12% 13% 10% 16% 14% 12% 9% 5% 5% 15% 12% 10% 12% 12% 15% 18% 13% 9% 14% 18% 9% 3% 9% 13% 11% 10% 19% 13% 8% 12% 12% 11% 11% 15% 6% 14% 8% 12% 17% 9% 12% 12% 11% 12% 6% 13% 15% 15% 9% 12% 15%

H H * * * ** V * * * V* * VZc V* * * i * k k * * s s w

Tend to agree (1) 255 166 86 72 85 45 25 19 10 110 57 55 34 172 33 10 215 41 4 22 13 23 19 16 15 40 62 10 31 234 21 65 61 117 13 47 59 56 88 5 136 97 22 28 53 68 106 142 114 207 48

24% 24% 23% 27% 27% 22% 19% 19% 20% 29% 23% 22% 18% 28% 18% 16% 25% 19% 21% 18% 20% 20% 25% 18% 16% 26% 31% 22% 35% 25% 18% 22% 22% 28% 17% 24% 21% 21% 30% 12% 23% 24% 27% 18% 21% 27% 26% 27% 21% 23% 27%

* * M OQR * O ** * * * * * TXY * TVXY* * * kln * * w

Neither agree nor disagree (0) 273 179 92 66 75 56 41 25 9 89 61 74 49 153 47 20 220 53 4 31 10 34 18 26 28 43 44 15 20 240 33 80 68 101 24 37 82 76 66 12 154 100 19 36 72 64 101 135 138 227 46

26% 26% 25% 25% 24% 27% 32% 25% 20% 23% 25% 29% 26% 25% 26% 31% 26% 25% 20% 25% 16% 30% 24% 30% 31% 28% 22% 32% 22% 25% 28% 27% 24% 24% 31% 19% 29% 28% 23% 30% 26% 25% 23% 23% 29% 25% 25% 26% 25% 26% 25%

* * * ** * * * * U* * * * * j j * *

Tend to disagree (-1) 180 119 61 32 54 39 25 16 13 64 33 45 38 107 30 8 145 35 4 19 16 27 11 14 17 22 24 11 15 157 22 48 50 62 19 31 42 53 45 9 96 76 8 35 48 37 59 80 100 157 23

17% 17% 16% 12% 17% 19% 19% 16% 28% 17% 14% 18% 20% 17% 17% 12% 17% 17% 18% 16% 26% 24% 14% 16% 19% 14% 12% 23% 17% 17% 19% 16% 18% 15% 25% 16% 15% 20% 15% 23% 16% 19% 10% 22% 19% 15% 15% 15% 18% 18% 13%

* D* * ** a* Za* * * * * * * * * * u

Strongly disagree (-2) 175 101 70 39 40 34 22 30 9 53 45 42 36 81 37 10 128 47 4 17 16 22 17 13 19 24 27 2 14 152 23 52 50 62 11 40 58 38 34 5 91 63 21 29 51 34 61 68 108 144 30

16% 15% 19% 15% 13% 16% 17% 30% 20% 14% 19% 17% 19% 13% 20% 16% 15% 23% 19% 14% 25% 20% 23% 15% 20% 15% 14% 5% 15% 16% 20% 18% 18% 15% 14% 20% 21% 14% 12% 13% 16% 15% 25% 19% 20% 13% 15% 13% 20% 16% 17%

DEFG* * N * N NQ ** ab* b* b* * b* * * * * m m * op* v

Don’t know 45 25 20 12 14 8 5 3 3 14 10 12 9 25 5 5 34 10 2 9 3 3 2 6 2 10 4 1 2 42 3 13 14 12 5 9 12 13 7 4 29 14 2 6 11 12 15 20 25 40 4

4% 4% 5% 4% 4% 4% 4% 3% 7% 4% 4% 5% 5% 4% 3% 7% 4% 5% 8% 7% 5% 3% 2% 7% 2% 6% 2% 3% 3% 4% 3% 4% 5% 3% 6% 5% 4% 5% 2% 10% 5% 3% 3% 4% 4% 5% 4% 4% 5% 5% 2%

* * * ** a * * * * * a * * * * m* *

Prefer not to say 9 4 4 2 5 1 - 2 - - 8 - 1 5 - - 5 4 - 3 - - 2 2 - 1 1 1 - 9 - 3 5 - 2 3 3 - 2 1 4 4 1 3 2 5 - 2 8 8 2

1% 1% 1% 1% 1% * - 2% - - 3% - 1% 1% - - 1% 2% - 2% - - 2% 2% - 1% 1% 2% - 1% - 1% 2% - 2% 2% 1% - 1% 3% 1% 1% 1% 2% 1% 2% - * 1% 1% 1%

* * JL * ** * * * * * * * * h h h* l l* * u u

NET: AGREE 386 259 124 115 128 70 36 25 12 166 85 79 56 244 60 21 326 60 7 44 18 26 26 27 25 57 101 16 38 351 35 97 91 182 17 74 80 87 137 8 207 147 31 47 69 102 168 221 165 309 75

36% 38% 33% 43% 40% 34% 28% 25% 26% 43% 35% 31% 30% 40% 34% 34% 38% 29% 35% 36% 29% 23% 35% 31% 28% 36% 50% 35% 43% 37% 30% 33% 33% 43% 22% 38% 29% 33% 47% 20% 36% 36% 38% 30% 27% 40% 42% 42% 30% 35% 42%

GHI GH * * LM R * R ** * * * * * V TUVWXYZ * V* * fgi * kln * * s rs w

NET: DISAGREE 355 220 131 71 95 73 48 46 22 117 78 87 74 189 67 18 273 82 8 36 32 49 27 27 36 46 52 13 29 310 45 101 101 124 30 70 100 91 79 14 187 138 29 64 99 71 120 148 207 300 53

33% 32% 35% 27% 30% 35% 37% 46% 47% 30% 32% 34% 39% 31% 37% 28% 32% 39% 37% 30% 51% 44% 37% 31% 39% 29% 26% 28% 32% 33% 39% 34% 36% 30% 39% 36% 36% 34% 27% 36% 32% 34% 36% 41% 39% 28% 30% 28% 38% 34% 30%

DE* DE* J * N ** TXZabc* TZa* * * a* * * * * m m * * tu tu v

Mean -0.01 0.05 -0.11 0.19 0.12 -0.06 -0.18 -0.47 -0.39 0.14 -0.04 -0.10 -0.18 0.08 -0.09 0.07 0.04 -0.25 -0.07 0.11 -0.40 -0.38 -0.16 -0.03 -0.21 0.02 0.31 0.15 0.03 0.01 -0.16 -0.09 -0.12 0.15 -0.27 -0.05 -0.22 -0.05 0.25 -0.24 * -0.01 -0.13 -0.18 -0.27 0.13 0.12 0.17 -0.19 -0.04 0.11
GHI GHI H * * LM R * R ** UV * * * * * UV UVWY UV* V* * fgi * jkl ** * rs rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - Adverts about gambling brands / products would make it hard for me to cut down my gambling

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1032 1032 - 37 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 - - 330 666 224 89 233 232 211 183 164

Weighted base 1068 1068 - 39 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 - - 334 694 229 88 247 235 217 185 174

Strongly agree (2) 130 130 - 2 20 25 83 128 94 95 112 90 95 89 95 87 114 130 - - 65 59 49 13 30 35 17 24 23

12% 12% - 5% 6% 9% 20% 12% 16% 17% 15% 21% 16% 16% 18% 19% 15% 12% - - 20% 8% 21% 15% 12% 15% 8% 13% 13%

* DEFH E R KQR R IJKMNOQR R R KQR IKMNQR R V * a

Tend to agree (1) 255 255 - 8 42 63 142 247 178 177 206 133 175 178 170 143 211 255 - - 103 146 65 33 57 55 48 51 42

24% 24% - 21% 12% 23% 34% 24% 30% 32% 27% 31% 30% 32% 31% 31% 27% 24% - - 31% 21% 29% 38% 23% 24% 22% 27% 24%

* E EFH E KR KQR R KQR KQR KQR KQR KQR R V *

Neither agree nor disagree (0) 273 273 - 8 92 86 87 265 139 120 185 105 144 134 129 111 187 273 - - 83 180 57 23 59 64 69 31 45

26% 26% - 21% 27% 32% 21% 26% 23% 22% 24% 24% 25% 24% 24% 24% 24% 26% - - 25% 26% 25% 26% 24% 27% 32% 17% 26%

* GH G J J * b b

Tend to disagree (-1) 180 180 - 5 87 46 42 175 80 67 119 45 74 68 61 53 109 180 - - 36 136 28 5 57 38 25 33 26

17% 17% - 13% 26% 17% 10% 17% 13% 12% 16% 10% 13% 12% 11% 11% 14% 17% - - 11% 20% 12% 6% 23% 16% 11% 18% 15%

* FGH G G L IJLMNOP LOP IJLMNOPQ U * a

Strongly disagree (-2) 175 175 - 15 88 38 34 160 70 55 103 33 59 59 55 40 103 175 - - 33 139 22 8 29 37 48 35 24

16% 16% - 39% 26% 14% 8% 16% 12% 10% 13% 8% 10% 11% 10% 9% 13% 16% - - 10% 20% 10% 9% 12% 16% 22% 19% 14%

FGH* FGH G G LP L JLMNOP L LP L JLMNOP IJKLMNOPQ U * Y

Don’t know 45 45 - * 10 10 24 44 30 29 29 21 30 22 24 23 37 45 - - 10 33 6 5 14 2 6 8 14

4% 4% - 1% 3% 4% 6% 4% 5% 5% 4% 5% 5% 4% 5% 5% 5% 4% - - 3% 5% 3% 5% 6% 1% 3% 4% 8%

* K KN KN K * Z Z Za

Prefer not to say 9 9 - - 1 3 6 9 7 6 8 6 7 6 7 6 9 9 - - 3 1 2 - - 4 3 3 -

1% 1% - - * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - - 1% * 1% - - 2% 1% 2% -

* *

NET: AGREE 386 386 - 10 62 88 225 376 271 272 318 223 270 267 265 230 326 386 - - 169 205 114 47 87 91 66 75 65

36% 36% - 26% 18% 33% 54% 37% 45% 50% 42% 52% 46% 48% 49% 50% 42% 36% - - 50% 30% 50% 53% 35% 39% 30% 41% 37%

* E DEFH E KQR IKMQR R IKMNQR KQR KQR IKQR IKMQR R V * a

NET: DISAGREE 355 355 - 20 175 83 77 335 150 122 222 78 133 127 116 93 212 355 - - 69 275 50 14 86 75 73 67 50

33% 33% - 51% 51% 31% 18% 33% 25% 22% 29% 18% 23% 23% 21% 20% 28% 33% - - 21% 40% 22% 15% 35% 32% 34% 37% 29%

FGH* FGH G G JLOP L IJLMNOP LP LP L JLMNOP IJKLMNOPQ U *

Mean -0.01 -0.01 - -0.59 -0.55 -0.03 0.51 0.01 0.26 0.37 0.15 0.50 0.32 0.32 0.37 0.42 0.17 -0.01 - - 0.41 -0.23 0.41 0.46 * 0.06 -0.19 -0.02 0.08
* DE DEFH DE KQR IKQR R IJKMNOPQR KQR KQR IKQR IKMNQR R V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - Large sporting events would make it hard for me to cut down my gambling

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1032 651 371 214 327 214 143 95 39 422 221 180 209 612 151 54 817 215 23 123 64 110 77 83 80 144 200 43 85 926 106 219 189 564 60 181 257 246 312 36 588 363 81 150 243 244 395 528 504 847 180

Weighted base 1068 686 371 265 317 208 130 101 47 385 242 251 189 616 179 64 859 209 21 122 63 113 74 88 91 157 203 46 89 951 116 293 278 419 77 194 276 267 291 40 581 404 83 157 254 253 403 525 542 885 179

Strongly agree (2) 111 85 26 29 46 20 9 6 1 52 20 22 17 76 17 5 97 14 2 13 6 6 10 9 5 15 34 4 7 102 10 23 26 59 4 20 18 28 42 3 65 38 8 14 15 27 55 72 40 89 21

10% 12% 7% 11% 15% 10% 7% 6% 1% 13% 8% 9% 9% 12% 9% 7% 11% 7% 11% 11% 9% 5% 14% 10% 6% 9% 17% 8% 8% 11% 8% 8% 9% 14% 5% 10% 6% 11% 14% 8% 11% 9% 10% 9% 6% 11% 14% 14% 7% 10% 12%

C GHI * * R * ** * * * * * VY * * * fi * k * * s w

Tend to agree (1) 254 169 84 81 81 53 22 9 8 113 54 53 34 161 37 16 214 40 4 23 11 24 17 20 18 30 75 10 22 232 21 67 62 116 9 37 52 71 84 10 143 97 14 27 41 75 111 153 101 201 52

24% 25% 23% 31% 25% 25% 17% 9% 16% 29% 22% 21% 18% 26% 21% 25% 25% 19% 17% 19% 18% 21% 23% 23% 19% 19% 37% 21% 25% 24% 18% 23% 22% 28% 12% 19% 19% 26% 29% 26% 25% 24% 16% 17% 16% 30% 28% 29% 19% 23% 29%

GH H H * * LM * ** * * * * * TUVWXYZ * * * i * jk * * rs rs w

Neither agree nor disagree (0) 268 167 99 66 75 56 31 30 9 91 53 79 45 157 42 17 217 51 6 35 15 34 15 23 25 45 33 14 22 238 30 75 64 106 23 48 72 72 64 11 143 107 18 38 79 58 94 119 149 220 48

25% 24% 27% 25% 24% 27% 24% 30% 20% 24% 22% 31% 24% 26% 24% 27% 25% 24% 30% 29% 24% 31% 20% 26% 28% 29% 16% 30% 25% 25% 26% 26% 23% 25% 29% 25% 26% 27% 22% 29% 25% 26% 22% 24% 31% 23% 23% 23% 27% 25% 27%

* * K * ** a * a* * * a* a * * * * * * u

Tend to disagree (-1) 175 117 56 38 51 30 24 21 11 58 43 39 36 98 33 11 142 32 4 21 10 23 16 13 15 21 30 7 14 147 28 42 49 64 20 28 52 41 48 6 86 71 18 28 44 36 67 84 91 149 25

16% 17% 15% 14% 16% 14% 18% 21% 24% 15% 18% 15% 19% 16% 18% 18% 17% 15% 17% 17% 16% 20% 22% 14% 17% 14% 15% 16% 16% 15% 24% 14% 18% 15% 26% 14% 19% 15% 17% 15% 15% 18% 22% 18% 17% 14% 17% 16% 17% 17% 14%

* * * ** * * * * * * * d* fh* * *

Strongly disagree (-2) 197 111 82 32 45 37 38 31 14 59 53 40 45 92 36 11 139 58 4 23 17 20 12 18 23 31 19 9 20 175 22 63 58 60 15 34 68 48 42 5 111 64 22 41 61 42 53 71 126 172 23

18% 16% 22% 12% 14% 18% 29% 30% 31% 15% 22% 16% 24% 15% 20% 17% 16% 28% 19% 19% 27% 18% 17% 21% 25% 20% 10% 19% 22% 18% 19% 22% 21% 14% 19% 17% 25% 18% 14% 14% 19% 16% 27% 26% 24% 16% 13% 14% 23% 19% 13%

B DEF DEF* DE* J J * NQ ** a a* a* * a* a* a * a* * h h * m * p* tu u v

Don’t know 52 32 20 12 15 10 6 5 4 14 12 16 11 25 12 4 41 11 1 5 3 6 3 3 4 11 10 3 3 47 6 19 15 12 7 20 12 5 11 4 28 22 2 9 12 12 20 21 31 44 8

5% 5% 5% 4% 5% 5% 5% 5% 8% 4% 5% 6% 6% 4% 7% 6% 5% 5% 5% 4% 5% 5% 4% 4% 5% 7% 5% 6% 4% 5% 5% 6% 5% 3% 9% 10% 4% 2% 4% 9% 5% 6% 2% 5% 5% 5% 5% 4% 6% 5% 4%

* * * ** * * * * * * * * h h* klm l* *

Prefer not to say 11 6 4 6 3 1 1 - - - 6 4 1 7 1 - 8 3 - 1 1 - - 2 - 4 2 - 1 11 - 5 3 2 - 6 3 2 - - 5 5 1 1 3 5 3 6 5 9 2

1% 1% 1% 2% 1% * 1% - - - 3% 1% * 1% 1% - 1% 1% - 1% 2% - - 2% - 3% 1% - 1% 1% - 2% 1% 1% - 3% 1% 1% - - 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1%

* * J J * ** * * * * * * * * * m * *

NET: AGREE 365 254 110 111 127 73 31 15 8 165 74 75 51 236 54 21 311 54 6 36 17 30 28 29 23 45 109 14 29 334 31 89 88 175 13 57 70 99 126 13 208 135 22 41 56 102 166 224 141 291 73

34% 37% 30% 42% 40% 35% 24% 15% 17% 43% 31% 30% 27% 38% 30% 32% 36% 26% 29% 30% 27% 26% 37% 33% 25% 28% 54% 29% 33% 35% 27% 30% 32% 42% 17% 30% 25% 37% 43% 34% 36% 33% 26% 26% 22% 40% 41% 43% 26% 33% 41%

C GHI GHI GHI * * KLM QR * R ** * * * * * TUVWXYZbc * * * i i fgi * k jk * * rs rs w

NET: DISAGREE 371 227 138 70 96 67 61 52 26 116 96 79 81 190 69 22 282 90 8 44 27 43 29 31 38 52 49 16 34 322 50 105 108 124 35 61 120 89 90 11 197 134 40 69 105 77 121 155 217 321 48

35% 33% 37% 27% 30% 32% 47% 51% 54% 30% 40% 31% 43% 31% 39% 35% 33% 43% 36% 36% 43% 38% 39% 35% 42% 33% 24% 35% 38% 34% 43% 36% 39% 30% 45% 32% 43% 33% 31% 29% 34% 33% 49% 44% 41% 30% 30% 29% 40% 36% 27%

DEF DEF* DEF* J JL * NQ ** a a* a* a* * a* * a* * h h* jlm * op* tu tu v y

Mean -0.09 * -0.24 0.15 0.11 -0.05 -0.48 -0.64 -0.72 0.11 -0.24 -0.09 -0.33 0.05 -0.21 -0.13 -0.02 -0.41 -0.16 -0.16 -0.35 -0.26 -0.04 -0.14 -0.38 -0.17 0.39 -0.18 -0.19 -0.07 -0.28 -0.21 -0.20 0.12 -0.47 -0.10 -0.38 -0.03 0.12 * -0.06 -0.07 -0.41 -0.37 -0.39 0.05 0.12 0.14 -0.32 -0.14 0.14
C GHI GHI GHI * * KM OQR * R ** * * * * * TUVWXYZbc * * * fgi * k k k ** q q * rs rs w x

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - Large sporting events would make it hard for me to cut down my gambling

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1032 1032 - 37 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 - - 330 666 224 89 233 232 211 183 164

Weighted base 1068 1068 - 39 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 - - 334 694 229 88 247 235 217 185 174

Strongly agree (2) 111 111 - 2 13 22 73 109 83 86 94 75 83 84 84 77 90 111 - - 59 48 38 21 24 23 23 19 21

10% 10% - 6% 4% 8% 18% 11% 14% 16% 12% 17% 14% 15% 15% 17% 12% 10% - - 18% 7% 17% 23% 10% 10% 11% 10% 12%

* E EFH E QR KQR R IKMQR QR KQR KQR IKMQR V *

Tend to agree (1) 254 254 - 7 55 66 127 247 162 158 202 127 163 156 160 130 200 254 - - 94 150 65 23 63 63 47 41 37

24% 24% - 18% 16% 24% 30% 24% 27% 29% 27% 29% 28% 28% 30% 28% 26% 24% - - 28% 22% 29% 26% 25% 27% 21% 22% 22%

* E EH E R R R QR R R KQR R R V *

Neither agree nor disagree (0) 268 268 - 7 85 76 101 261 145 142 189 103 146 144 134 114 191 268 - - 70 185 46 20 49 58 65 49 44

25% 25% - 17% 25% 28% 24% 25% 24% 26% 25% 24% 25% 26% 25% 25% 25% 25% - - 21% 27% 20% 23% 20% 25% 30% 27% 26%

* * Y

Tend to disagree (-1) 175 175 - 3 67 52 53 172 87 66 121 61 93 75 76 63 122 175 - - 51 122 37 13 48 31 29 33 34

16% 16% - 7% 20% 19% 13% 17% 15% 12% 16% 14% 16% 14% 14% 14% 16% 16% - - 15% 18% 16% 14% 19% 13% 13% 18% 20%

* G G G J JN JNP JN JNP *

Strongly disagree (-2) 197 197 - 18 101 43 35 178 84 65 112 36 64 64 54 44 122 197 - - 43 148 29 8 44 48 43 34 25

18% 18% - 47% 30% 16% 8% 17% 14% 12% 15% 8% 11% 12% 10% 9% 16% 18% - - 13% 21% 12% 9% 18% 20% 20% 18% 14%

FGH* FGH G G JLMNOP LP JLMNOP L LP JLMNOP IJKLMNOPQ U *

Don’t know 52 52 - 2 17 11 22 50 31 26 37 24 28 25 26 29 38 52 - - 14 38 11 4 17 12 9 7 7

5% 5% - 5% 5% 4% 5% 5% 5% 5% 5% 6% 5% 4% 5% 6% 5% 5% - - 4% 5% 5% 4% 7% 5% 4% 4% 4%

* JMNO *

Prefer not to say 11 11 - - 3 1 7 11 6 7 7 7 7 8 8 5 10 11 - - 3 4 3 - 3 1 2 1 5

1% 1% - - 1% * 2% 1% 1% 1% 1% 2% 1% 1% 2% 1% 1% 1% - - 1% 1% 1% - 1% * 1% * 3%

* *

NET: AGREE 365 365 - 9 68 88 200 356 245 243 296 203 246 240 244 207 290 365 - - 152 198 103 44 87 86 70 60 58

34% 34% - 24% 20% 32% 48% 35% 41% 44% 39% 47% 42% 43% 45% 45% 38% 34% - - 46% 29% 45% 50% 35% 37% 32% 33% 34%

* E DEFH E QR IKQR R IKMNQR KQR KQR IKQR IKQR R V *

NET: DISAGREE 371 371 - 21 167 95 88 350 171 130 233 96 157 139 130 107 244 371 - - 94 269 66 21 92 78 72 67 59

35% 35% - 54% 49% 35% 21% 34% 29% 24% 31% 22% 27% 25% 24% 23% 32% 35% - - 28% 39% 29% 23% 37% 33% 33% 36% 34%

FGH* FGH G G JLNOP JLMNOP JLOP IJLMNOP IJKLMNOPQ U *

Mean -0.09 -0.09 - -0.74 -0.58 -0.11 0.39 -0.07 0.13 0.26 0.06 0.36 0.20 0.23 0.28 0.31 0.02 -0.09 - - 0.23 -0.26 0.22 0.42 -0.11 -0.08 -0.11 -0.13 -0.03
* DE DEFH DE QR IKQR R IJKMNQR KQR IKQR IKMQR IKMNQR R V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - Adverts about gambling brands / products have no impact on whether or not I gamble

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1032 651 371 214 327 214 143 95 39 422 221 180 209 612 151 54 817 215 23 123 64 110 77 83 80 144 200 43 85 926 106 219 189 564 60 181 257 246 312 36 588 363 81 150 243 244 395 528 504 847 180

Weighted base 1068 686 371 265 317 208 130 101 47 385 242 251 189 616 179 64 859 209 21 122 63 113 74 88 91 157 203 46 89 951 116 293 278 419 77 194 276 267 291 40 581 404 83 157 254 253 403 525 542 885 179

Strongly agree (2) 224 137 85 50 56 46 33 24 15 99 48 36 42 127 32 8 167 57 3 25 19 22 16 16 25 27 50 2 19 202 22 64 49 101 11 36 61 50 67 9 123 76 25 34 61 50 80 97 127 189 33

21% 20% 23% 19% 18% 22% 26% 23% 32% 26% 20% 14% 22% 21% 18% 12% 19% 27% 16% 20% 30% 20% 22% 18% 27% 17% 25% 5% 21% 21% 19% 22% 18% 24% 14% 18% 22% 19% 23% 24% 21% 19% 31% 21% 24% 20% 20% 18% 23% 21% 18%

* E* L * OPQ ** b Zb* b* b* * b* b * b* * * * p*

Tend to agree (1) 320 213 106 82 96 52 40 41 10 118 68 88 46 195 45 22 261 59 7 38 12 33 22 19 25 56 64 16 27 285 36 68 96 129 27 44 78 91 94 13 187 116 18 36 66 88 130 179 141 270 50

30% 31% 29% 31% 30% 25% 31% 40% 22% 31% 28% 35% 24% 32% 25% 34% 30% 28% 33% 32% 20% 29% 30% 22% 27% 35% 32% 35% 31% 30% 31% 23% 34% 31% 35% 23% 28% 34% 32% 34% 32% 29% 22% 23% 26% 35% 32% 34% 26% 31% 28%

F* * M * ** * * * * * UX * * * f f * j j * * rs w

Neither agree nor disagree (0) 247 156 88 62 75 55 23 18 14 90 59 53 44 142 49 16 206 40 4 26 14 21 15 25 18 47 46 12 21 223 24 72 64 92 19 47 72 49 68 10 127 99 20 36 63 49 98 128 118 203 44

23% 23% 24% 23% 24% 27% 18% 18% 29% 23% 25% 21% 24% 23% 27% 24% 24% 19% 17% 21% 22% 18% 20% 29% 20% 30% 23% 25% 23% 23% 20% 24% 23% 22% 24% 24% 26% 19% 23% 25% 22% 25% 24% 23% 25% 19% 24% 24% 22% 23% 24%

* * * ** * * * * * * * * * * *

Tend to disagree (-1) 148 98 49 29 46 38 21 9 4 49 34 36 29 76 33 11 120 28 4 14 8 22 13 15 8 18 29 8 9 123 25 44 37 56 11 27 39 42 37 3 79 59 10 28 35 35 50 67 82 113 35

14% 14% 13% 11% 15% 18% 16% 9% 9% 13% 14% 14% 15% 12% 18% 17% 14% 14% 19% 11% 13% 20% 18% 17% 9% 11% 14% 16% 10% 13% 22% 15% 13% 13% 14% 14% 14% 16% 13% 8% 14% 15% 12% 18% 14% 14% 12% 13% 15% 13% 20%

DH * * * N ** * Y* * * * * * d* * * * x

Strongly disagree (-2) 75 53 22 28 21 9 10 6 2 19 14 27 15 48 13 7 67 8 2 10 6 7 6 7 14 3 7 3 9 70 5 30 17 28 1 18 18 18 20 2 37 34 4 12 23 13 27 27 48 68 8

7% 8% 6% 11% 7% 4% 7% 6% 4% 5% 6% 11% 8% 8% 7% 10% 8% 4% 8% 8% 10% 6% 9% 8% 16% 2% 3% 7% 10% 7% 4% 10% 6% 7% 1% 9% 7% 7% 7% 5% 6% 8% 5% 8% 9% 5% 7% 5% 9% 8% 4%

F * * J * ** Z Za* * Z* Z* Za* * Za* * i * * * v

Don’t know 44 26 17 11 18 6 4 3 2 9 15 10 9 24 6 1 32 12 1 7 3 7 2 4 1 5 5 5 2 39 5 11 14 12 7 16 6 15 4 2 23 17 3 10 7 14 13 21 22 33 10

4% 4% 5% 4% 6% 3% 3% 3% 4% 2% 6% 4% 5% 4% 4% 2% 4% 6% 7% 6% 5% 6% 2% 5% 1% 3% 3% 11% 3% 4% 4% 4% 5% 3% 9% 8% 2% 6% 2% 4% 4% 4% 4% 6% 3% 5% 3% 4% 4% 4% 5%

* * J * ** * * * * * YZa* * * h* km m * *

Prefer not to say 9 3 4 2 4 2 - 1 - 1 3 2 3 4 2 - 6 3 - 2 - - - 2 - 3 1 - 2 9 - 5 1 1 2 6 2 1 - - 6 3 1 - 1 4 4 6 3 8 -

1% * 1% 1% 1% 1% - 1% - * 1% 1% 2% 1% 1% - 1% 1% - 2% - - - 2% - 2% 1% - 2% 1% - 2% 1% * 3% 3% 1% * - - 1% 1% 1% - * 2% 1% 1% 1% 1% -

* * * ** * * * * * * * * h h* klm * *

NET: AGREE 544 350 191 133 152 97 73 64 25 217 116 124 88 322 76 29 428 117 10 63 32 55 38 35 50 82 115 18 46 487 58 132 145 230 38 80 139 141 162 23 309 192 44 70 126 138 210 276 269 459 83

51% 51% 51% 50% 48% 47% 56% 63% 53% 56% 48% 49% 47% 52% 43% 46% 50% 56% 49% 52% 50% 49% 52% 40% 54% 52% 57% 40% 52% 51% 50% 45% 52% 55% 49% 41% 50% 53% 56% 57% 53% 47% 52% 45% 50% 55% 52% 52% 50% 52% 46%

DEF* * M OQ * O ** * * * * * X * * * f * j j * *

NET: DISAGREE 224 151 71 57 68 47 30 15 6 69 48 63 44 124 45 17 187 37 6 24 14 30 20 22 22 21 36 11 19 193 30 74 54 84 12 44 57 60 57 5 116 93 15 40 58 49 77 94 130 181 43

21% 22% 19% 22% 21% 23% 23% 15% 13% 18% 20% 25% 23% 20% 25% 27% 22% 18% 27% 20% 23% 26% 26% 25% 25% 13% 18% 24% 21% 20% 26% 25% 19% 20% 16% 23% 21% 22% 20% 14% 20% 23% 18% 26% 23% 19% 19% 18% 24% 20% 24%

* * * ** * Z* Z* Z* Z* * * * * * * v

Mean 0.46 0.43 0.53 0.39 0.40 0.44 0.53 0.69 0.71 0.61 0.45 0.29 0.40 0.47 0.29 0.21 0.41 0.66 0.33 0.47 0.50 0.38 0.40 0.26 0.42 0.57 0.62 0.16 0.43 0.47 0.40 0.33 0.47 0.54 0.51 0.31 0.46 0.46 0.53 0.65 0.50 0.37 0.64 0.35 0.43 0.53 0.48 0.50 0.42 0.47 0.39
* * L Q * OPQ ** * * * * * b Xb * * * f * ** *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - Adverts about gambling brands / products have no impact on whether or not I gamble

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1032 1032 - 37 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 - - 330 666 224 89 233 232 211 183 164

Weighted base 1068 1068 - 39 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 - - 334 694 229 88 247 235 217 185 174

Strongly agree (2) 224 224 - 13 94 39 79 211 116 102 150 79 98 104 101 89 155 224 - - 70 149 48 16 48 54 47 38 36

21% 21% - 32% 28% 15% 19% 21% 19% 19% 20% 18% 17% 19% 19% 19% 20% 21% - - 21% 21% 21% 19% 20% 23% 21% 21% 21%

F* FGH F M M M M M *

Tend to agree (1) 320 320 - 12 113 77 119 309 171 162 226 128 170 156 157 128 220 320 - - 105 206 81 21 74 66 64 56 55

30% 30% - 29% 33% 28% 28% 30% 29% 29% 30% 30% 29% 28% 29% 28% 29% 30% - - 31% 30% 35% 24% 30% 28% 30% 30% 32%

* *

Neither agree nor disagree (0) 247 247 - 8 68 71 99 238 142 133 170 108 144 143 128 117 176 247 - - 63 170 38 19 57 58 52 41 37

23% 23% - 21% 20% 26% 24% 23% 24% 24% 22% 25% 25% 26% 24% 25% 23% 23% - - 19% 25% 17% 22% 23% 25% 24% 22% 21%

* K KQR K *

Tend to disagree (-1) 148 148 - 4 39 48 57 145 90 74 117 55 86 84 75 66 119 148 - - 47 100 30 17 39 35 27 26 22

14% 14% - 10% 12% 18% 14% 14% 15% 13% 15% 13% 15% 15% 14% 14% 15% 14% - - 14% 14% 13% 19% 16% 15% 12% 14% 12%

* E L LR *

Strongly disagree (-2) 75 75 - 3 15 20 37 72 50 48 59 34 50 40 45 33 59 75 - - 38 36 25 12 17 11 19 14 13

7% 7% - 7% 4% 7% 9% 7% 8% 9% 8% 8% 9% 7% 8% 7% 8% 7% - - 12% 5% 11% 14% 7% 5% 9% 7% 7%

* E E R V *

Don’t know 44 44 - - 9 13 22 44 26 23 35 22 28 24 29 23 36 44 - - 11 27 6 3 9 9 7 9 10

4% 4% - - 3% 5% 5% 4% 4% 4% 5% 5% 5% 4% 5% 5% 5% 4% - - 3% 4% 3% 3% 3% 4% 3% 5% 6%

* *

Prefer not to say 9 9 - - 2 2 5 9 4 6 6 6 7 4 6 6 6 9 - - - 5 - - 4 1 1 2 2

1% 1% - - 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - - - 1% - - 1% * 1% 1% 1%

* I I I *

NET: AGREE 544 544 - 24 207 116 197 520 287 263 376 207 268 260 257 217 376 544 - - 175 354 129 37 122 121 111 94 91

51% 51% - 61% 61% 43% 47% 51% 48% 48% 49% 48% 46% 47% 48% 47% 49% 51% - - 52% 51% 56% 42% 50% 51% 51% 51% 52%

* FGH F M IMNOPQ X *

NET: DISAGREE 224 224 - 7 54 68 94 217 139 122 176 90 136 124 120 99 179 224 - - 85 136 55 29 56 46 46 39 34

21% 21% - 17% 16% 25% 23% 21% 23% 22% 23% 21% 23% 22% 22% 21% 23% 21% - - 25% 20% 24% 33% 23% 20% 21% 21% 20%

* E E E R R *

Mean 0.46 0.46 - 0.69 0.70 0.26 0.37 0.45 0.38 0.38 0.40 0.40 0.33 0.38 0.38 0.40 0.40 0.46 - - 0.38 0.50 0.44 0.14 0.42 0.52 0.44 0.45 0.49
* FGH F M M M IJKMNOQ *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

165



Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - I like adverts about gambling brands / products

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1032 651 371 214 327 214 143 95 39 422 221 180 209 612 151 54 817 215 23 123 64 110 77 83 80 144 200 43 85 926 106 219 189 564 60 181 257 246 312 36 588 363 81 150 243 244 395 528 504 847 180

Weighted base 1068 686 371 265 317 208 130 101 47 385 242 251 189 616 179 64 859 209 21 122 63 113 74 88 91 157 203 46 89 951 116 293 278 419 77 194 276 267 291 40 581 404 83 157 254 253 403 525 542 885 179

Strongly agree (2) 116 93 23 29 58 20 3 6 - 52 22 27 15 78 16 3 98 18 2 14 - 10 8 5 9 15 43 5 3 109 6 24 30 55 6 20 20 27 48 1 74 35 6 12 16 37 51 80 35 97 19

11% 14% 6% 11% 18% 10% 3% 6% - 13% 9% 11% 8% 13% 9% 5% 11% 8% 7% 12% - 9% 11% 6% 10% 10% 21% 11% 4% 11% 5% 8% 11% 13% 8% 10% 7% 10% 16% 3% 13% 9% 7% 8% 6% 14% 13% 15% 7% 11% 11%

C GI DFGHI GI * * M * ** U * U* U* * U* U TUVXYZc U* * * * kl * * s s w

Tend to agree (1) 185 129 55 53 64 39 20 6 3 95 35 28 27 127 21 10 157 27 1 14 9 25 16 20 6 30 45 4 15 176 8 41 41 93 9 21 47 45 68 3 103 72 10 17 33 51 83 116 69 146 39

17% 19% 15% 20% 20% 19% 16% 6% 7% 25% 15% 11% 14% 21% 12% 15% 18% 13% 6% 11% 15% 22% 21% 22% 6% 19% 22% 8% 17% 19% 7% 14% 15% 22% 12% 11% 17% 17% 23% 9% 18% 18% 12% 11% 13% 20% 21% 22% 13% 17% 22%

H H H H * * KLM OQR * O ** * TY* Y* TY* * Y TYb * * e * fg * j * * rs rs w

Neither agree nor disagree (0) 308 199 105 75 77 60 50 29 18 99 66 77 66 170 58 13 242 66 6 43 15 39 23 30 30 43 48 13 20 260 48 87 79 114 29 54 83 73 75 23 162 122 24 39 83 68 117 146 162 258 48

29% 29% 28% 28% 24% 29% 38% 29% 38% 26% 27% 31% 35% 28% 33% 21% 28% 32% 28% 35% 23% 34% 31% 34% 32% 27% 24% 28% 22% 27% 42% 29% 28% 27% 37% 28% 30% 27% 26% 59% 28% 30% 29% 25% 33% 27% 29% 28% 30% 29% 27%

E * * J * ** a * * * * * * * d* * jklm* *

Tend to disagree (-1) 211 120 89 47 55 43 26 33 7 64 56 59 32 112 42 21 174 37 3 22 13 18 17 18 17 33 35 14 22 184 27 63 56 80 12 40 55 65 47 5 124 73 13 40 54 44 73 90 121 171 40

20% 17% 24% 18% 18% 21% 20% 33% 14% 17% 23% 23% 17% 18% 23% 32% 20% 18% 16% 18% 20% 16% 23% 20% 19% 21% 17% 29% 25% 19% 23% 22% 20% 19% 16% 21% 20% 24% 16% 13% 21% 18% 16% 26% 21% 17% 18% 17% 22% 19% 22%

B DEFGI* * NQR* N ** * * * * * * * * * m * * v

Strongly disagree (-2) 196 116 77 43 47 37 25 24 20 62 47 45 41 96 33 14 143 53 8 24 22 16 9 14 27 27 18 8 21 172 23 62 59 61 13 46 59 39 45 6 95 75 25 38 58 42 57 68 127 173 22

18% 17% 21% 16% 15% 18% 19% 23% 41% 16% 20% 18% 22% 16% 18% 22% 17% 25% 39% 20% 34% 14% 12% 15% 30% 17% 9% 18% 24% 18% 20% 21% 21% 15% 17% 24% 21% 15% 15% 16% 16% 19% 30% 24% 23% 17% 14% 13% 23% 20% 12%

* DEFGH* * NQ ** a TVWXZa* * * * VWXZa* a * a* * h h * lm * op* u u v y

Don’t know 42 26 16 14 13 7 4 4 - 13 10 11 7 27 8 1 36 7 1 4 3 3 1 1 2 8 11 3 6 41 2 11 12 15 3 10 9 16 7 - 20 19 3 8 7 8 19 24 18 30 12

4% 4% 4% 5% 4% 3% 3% 4% - 3% 4% 4% 4% 4% 4% 1% 4% 3% 4% 3% 5% 2% 2% 1% 2% 5% 5% 6% 7% 4% 1% 4% 4% 4% 4% 5% 3% 6% 2% - 3% 5% 4% 5% 3% 3% 5% 5% 3% 3% 7%

* * * ** * * * * * * * * * m * * x

Prefer not to say 10 4 6 5 3 1 1 - - - 4 5 1 6 1 2 9 1 - 1 1 2 - 2 - 1 1 - 2 9 2 4 1 - 4 4 3 2 2 - 2 7 1 2 2 3 3 1 9 10 -

1% 1% 2% 2% 1% * 1% - - - 2% 2% 1% 1% 1% 3% 1% 1% - 1% 2% 2% - 2% - 1% 1% - 2% 1% 2% 2% 1% - 6% 2% 1% 1% 1% - * 2% 1% 1% 1% 1% 1% * 2% 1% -

* * J J * ** * * * * * * * * h gh* * * v

NET: AGREE 300 222 78 82 121 59 24 12 3 147 58 55 42 205 37 13 255 45 3 28 9 35 24 25 15 45 89 9 19 286 15 66 71 149 15 40 67 72 116 5 177 107 16 29 49 88 135 196 104 243 58

28% 32% 21% 31% 38% 28% 18% 12% 7% 38% 24% 22% 22% 33% 21% 21% 30% 22% 13% 23% 15% 31% 32% 28% 17% 29% 44% 19% 21% 30% 13% 22% 25% 35% 20% 21% 24% 27% 40% 12% 31% 27% 19% 18% 19% 35% 33% 37% 19% 27% 32%

C GHI FGHI GHI * * KLM OQR * OR ** * UY* UY* * * U TUVXYZbc * * e * fgi * jkln * q * rs rs w

NET: DISAGREE 407 236 166 90 103 80 51 57 26 126 104 104 73 208 75 35 317 89 12 46 34 34 26 31 45 61 53 22 43 356 50 125 115 141 25 86 114 104 91 11 220 149 38 78 112 86 130 158 248 344 62

38% 34% 45% 34% 32% 39% 39% 56% 55% 33% 43% 41% 39% 34% 42% 54% 37% 43% 55% 38% 55% 30% 35% 35% 49% 39% 26% 47% 49% 37% 43% 43% 41% 34% 33% 44% 41% 39% 31% 29% 38% 37% 46% 50% 44% 34% 32% 30% 46% 39% 34%

B DEFG* DE* J NQ* N N ** a TVWXZa* * * * Va* a a* Va* * h * m m * * tu tu v

Mean -0.18 -0.06 -0.41 -0.09 0.10 -0.19 -0.39 -0.64 -0.90 0.03 -0.31 -0.29 -0.32 -0.03 -0.32 -0.52 -0.13 -0.40 -0.76 -0.23 -0.80 -0.05 -0.04 -0.18 -0.53 -0.19 0.32 -0.36 -0.52 -0.15 -0.47 -0.35 -0.28 * -0.24 -0.40 -0.33 -0.18 0.10 -0.30 -0.11 -0.22 -0.53 -0.52 -0.43 -0.02 * 0.10 -0.46 -0.21 -0.04
C GHI FGHI HI I * * KLM OPQR * PR ** U * UYc* UYc* U* * U TUVXYZbc * * e * fg * jkl * q * rs rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - I like adverts about gambling brands / products

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1032 1032 - 37 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 - - 330 666 224 89 233 232 211 183 164

Weighted base 1068 1068 - 39 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 - - 334 694 229 88 247 235 217 185 174

Strongly agree (2) 116 116 - 2 14 16 83 113 91 96 99 86 90 85 94 85 96 116 - - 62 46 51 11 30 16 23 27 17

11% 11% - 6% 4% 6% 20% 11% 15% 18% 13% 20% 15% 15% 17% 18% 12% 11% - - 19% 7% 22% 13% 12% 7% 10% 15% 10%

* DEFH EF KQR IKQR R IKMNOQR KQR KQR KQR IKMNQR R V * Z

Tend to agree (1) 185 185 - 5 30 48 102 180 120 128 148 106 119 117 125 109 150 185 - - 76 106 47 24 36 47 45 26 30

17% 17% - 13% 9% 18% 24% 17% 20% 23% 19% 25% 20% 21% 23% 23% 19% 17% - - 23% 15% 20% 27% 14% 20% 21% 14% 17%

* E EH E R IKMQR R IKMNQR R R IKMQR IKMQR R V *

Neither agree nor disagree (0) 308 308 - 10 134 76 88 298 154 128 202 94 140 143 132 105 203 308 - - 75 217 59 13 73 63 60 54 55

29% 29% - 27% 39% 28% 21% 29% 26% 23% 27% 22% 24% 26% 24% 23% 26% 29% - - 23% 31% 26% 15% 30% 27% 27% 29% 32%

* FGH G G LP JLMP LP JLP IJKLMNOPQ U *

Tend to disagree (-1) 211 211 - 9 85 60 58 202 100 91 148 59 100 91 78 68 133 211 - - 48 162 33 12 48 47 41 38 35

20% 20% - 24% 25% 22% 14% 20% 17% 17% 19% 14% 17% 16% 14% 15% 17% 20% - - 14% 23% 14% 14% 20% 20% 19% 21% 20%

* GH G G L L IJLMNOPQ LOP L LOP IJLMNOPQ U *

Strongly disagree (-2) 196 196 - 12 65 62 57 183 102 74 126 57 101 87 74 64 146 196 - - 55 135 30 21 44 53 37 36 26

18% 18% - 31% 19% 23% 14% 18% 17% 14% 16% 13% 17% 16% 14% 14% 19% 18% - - 16% 20% 13% 24% 18% 22% 17% 19% 15%

G* GH G JLOP JLOP JLOP L JKLNOP JKLNOP W*

Don’t know 42 42 - - 11 8 23 42 26 23 29 23 26 25 30 25 37 42 - - 17 23 10 7 14 9 8 4 7

4% 4% - - 3% 3% 6% 4% 4% 4% 4% 5% 4% 5% 6% 5% 5% 4% - - 5% 3% 4% 7% 6% 4% 4% 2% 4%

* K JKR K R *

Prefer not to say 10 10 - - 2 1 8 10 6 8 9 8 7 6 9 8 8 10 - - 2 5 - - 2 1 4 - 3

1% 1% - - 1% * 2% 1% 1% 1% 1% 2% 1% 1% 2% 2% 1% 1% - - * 1% - - 1% * 2% - 2%

* I I *

NET: AGREE 300 300 - 7 44 64 185 293 211 224 248 193 210 202 219 194 245 300 - - 138 151 97 35 65 63 68 53 46

28% 28% - 18% 13% 24% 44% 29% 35% 41% 32% 45% 36% 36% 40% 42% 32% 28% - - 41% 22% 42% 40% 27% 27% 31% 29% 27%

* E DEFH E QR IKMNQR R IJKMNOQR KQR KQR IKMNQR IKMNQR R V *

NET: DISAGREE 407 407 - 22 150 121 114 385 202 165 274 116 201 179 152 132 279 407 - - 102 297 63 33 92 99 78 74 62

38% 38% - 55% 44% 45% 27% 37% 34% 30% 36% 27% 34% 32% 28% 28% 36% 38% - - 31% 43% 28% 38% 37% 42% 36% 40% 36%

GH* GH GH G JLOP L JLNOP JLOP LOP JLNOP IJKLMNOPQ U *

Mean -0.18 -0.18 - -0.62 -0.48 -0.39 0.25 -0.17 -0.01 0.16 -0.07 0.26 * 0.04 0.17 0.19 -0.11 -0.18 - - 0.14 -0.35 0.25 -0.10 -0.18 -0.32 -0.12 -0.17 -0.16
* DEFH DEF QR IKMNQR R IJKMNOQR QR KQR IKMNQR IKMNQR R V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - I feel overwhelmed by the amount of adverts about gambling brands / products

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1032 651 371 214 327 214 143 95 39 422 221 180 209 612 151 54 817 215 23 123 64 110 77 83 80 144 200 43 85 926 106 219 189 564 60 181 257 246 312 36 588 363 81 150 243 244 395 528 504 847 180

Weighted base 1068 686 371 265 317 208 130 101 47 385 242 251 189 616 179 64 859 209 21 122 63 113 74 88 91 157 203 46 89 951 116 293 278 419 77 194 276 267 291 40 581 404 83 157 254 253 403 525 542 885 179

Strongly agree (2) 156 108 48 35 49 40 16 9 7 68 31 27 30 102 20 6 128 28 2 20 15 10 9 12 12 20 39 5 13 145 11 33 31 84 8 27 31 36 60 3 91 45 20 25 26 32 73 93 63 132 24

15% 16% 13% 13% 15% 19% 12% 9% 15% 18% 13% 11% 16% 17% 11% 10% 15% 13% 8% 16% 24% 9% 12% 14% 14% 13% 19% 10% 14% 15% 10% 11% 11% 20% 10% 14% 11% 14% 20% 6% 16% 11% 24% 16% 10% 13% 18% 18% 12% 15% 14%

H * * L Q * ** V* * * * * V * * * fg * kl * p* s w

Tend to agree (1) 275 186 88 77 96 44 25 24 8 114 56 65 40 162 52 19 233 42 7 23 12 23 19 25 23 45 59 15 24 248 27 80 70 109 16 49 74 59 87 6 147 105 23 29 55 87 104 145 130 220 54

26% 27% 24% 29% 30% 21% 20% 24% 17% 30% 23% 26% 21% 26% 29% 29% 27% 20% 31% 19% 20% 20% 26% 29% 25% 29% 29% 32% 27% 26% 23% 27% 25% 26% 21% 25% 27% 22% 30% 16% 25% 26% 28% 18% 22% 34% 26% 28% 24% 25% 30%

FG * * M * ** * * * * * * * * * * * rsu

Neither agree nor disagree (0) 272 168 100 72 72 50 38 25 15 93 61 68 50 152 43 17 213 60 8 24 8 29 17 20 32 36 57 17 23 240 33 80 73 101 18 47 71 80 58 16 154 110 8 36 77 55 105 130 142 221 50

26% 25% 27% 27% 23% 24% 30% 25% 32% 24% 25% 27% 26% 25% 24% 27% 25% 29% 36% 20% 13% 26% 23% 23% 36% 23% 28% 36% 26% 25% 28% 27% 26% 24% 24% 24% 26% 30% 20% 40% 27% 27% 10% 23% 30% 22% 26% 25% 26% 25% 28%

* * * ** * * * * TU* U U* * * * m m* q q * t

Tend to disagree (-1) 196 122 72 48 53 38 23 24 11 64 41 54 38 101 33 15 148 48 4 30 15 33 12 21 12 26 21 9 13 171 25 55 58 59 24 36 52 51 48 8 102 76 19 38 49 39 70 91 105 167 28

18% 18% 19% 18% 17% 18% 17% 24% 22% 16% 17% 21% 20% 16% 18% 24% 17% 23% 20% 24% 23% 29% 16% 24% 14% 16% 10% 20% 15% 18% 21% 19% 21% 14% 31% 19% 19% 19% 17% 20% 18% 19% 23% 24% 19% 16% 17% 17% 19% 19% 16%

* * * N ** a a* YZac* * a* * * * * h h* * *

Strongly disagree (-2) 130 82 46 23 32 27 25 16 6 37 41 28 24 76 23 5 104 25 - 18 10 12 15 9 8 18 26 1 13 115 15 37 33 52 7 20 43 30 33 5 68 50 12 23 38 32 37 48 82 111 18

12% 12% 13% 9% 10% 13% 19% 16% 14% 10% 17% 11% 13% 12% 13% 9% 12% 12% - 15% 16% 10% 21% 10% 9% 12% 13% 1% 14% 12% 13% 13% 12% 13% 9% 10% 16% 11% 11% 11% 12% 12% 14% 15% 15% 13% 9% 9% 15% 13% 10%

DE * * J * ** b b* * b* * * b * b* * * * * u v

Don’t know 33 17 16 8 13 8 3 2 - 10 8 8 7 21 8 1 30 3 1 5 3 5 2 1 3 12 - 1 2 27 6 8 11 12 3 9 6 11 5 2 18 14 1 6 7 5 15 18 16 29 4

3% 2% 4% 3% 4% 4% 2% 2% - 3% 3% 3% 4% 3% 5% 2% 4% 2% 5% 4% 4% 4% 2% 1% 3% 7% - 1% 3% 3% 5% 3% 4% 3% 3% 5% 2% 4% 2% 6% 3% 4% 1% 4% 3% 2% 4% 3% 3% 3% 3%

* * * ** a a* a* a* * a* Xa * a* * * * *

Prefer not to say 5 2 2 3 1 1 - - - - 3 2 - 3 - - 3 2 - 1 - 2 - - - - 1 - 1 5 - 1 1 1 2 5 - - - - 2 3 - - 1 4 - 1 4 5 -

* * 1% 1% * * - - - - 1% 1% - * - - * 1% - 1% - 2% - - - - 1% - 1% 1% - * 1% * 2% 3% - - - - * 1% - - * 2% - * 1% 1% -

* * J * ** * * * * * * * * h* klm * * u

NET: AGREE 431 295 135 112 145 83 41 34 15 182 87 92 70 264 72 25 361 70 8 43 27 33 28 37 35 66 97 20 37 393 38 112 102 193 24 76 104 95 147 9 237 150 43 54 82 118 177 238 193 352 78

40% 43% 36% 42% 46% 40% 32% 33% 32% 47% 36% 37% 37% 43% 40% 39% 42% 34% 39% 35% 43% 29% 38% 42% 39% 42% 48% 42% 41% 41% 33% 38% 37% 46% 31% 39% 38% 36% 50% 22% 41% 37% 52% 35% 32% 47% 44% 45% 36% 40% 44%

GH * * KLM R * R ** * * * * * V TV * * * gi * jkln * p* rs s w

NET: DISAGREE 326 204 118 70 85 65 48 40 17 100 82 81 62 176 56 20 252 73 4 48 24 44 27 30 21 44 47 10 26 286 40 92 92 111 31 56 95 81 81 13 169 126 31 61 87 71 106 139 187 278 46

31% 30% 32% 27% 27% 31% 37% 40% 36% 26% 34% 32% 33% 29% 31% 32% 29% 35% 20% 39% 39% 39% 37% 34% 23% 28% 23% 21% 29% 30% 34% 31% 33% 27% 40% 29% 34% 30% 28% 32% 29% 31% 37% 39% 34% 28% 26% 26% 34% 31% 26%

E DE* * J * ** Yab a* Yab* a* * * * * * h* * * tu u v

Mean 0.13 0.17 0.05 0.21 0.25 0.15 -0.12 -0.13 -0.03 0.30 -0.02 0.04 0.07 0.19 0.08 0.08 0.16 * 0.28 -0.03 0.14 -0.13 -0.08 0.12 0.21 0.16 0.32 0.31 0.12 0.15 -0.05 0.06 0.03 0.28 -0.09 0.15 -0.01 0.08 0.32 -0.16 0.16 0.05 0.25 -0.03 -0.07 0.19 0.27 0.28 -0.02 0.11 0.22
GH GH * * KLM * ** * * * * * TVW V* * * fgi * kl ** * s rs w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - I feel overwhelmed by the amount of adverts about gambling brands / products

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1032 1032 - 37 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 - - 330 666 224 89 233 232 211 183 164

Weighted base 1068 1068 - 39 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 - - 334 694 229 88 247 235 217 185 174

Strongly agree (2) 156 156 - 3 31 36 85 153 103 100 133 93 104 101 100 88 120 156 - - 81 71 55 26 36 39 31 28 19

15% 15% - 9% 9% 13% 20% 15% 17% 18% 18% 22% 18% 18% 18% 19% 15% 15% - - 24% 10% 24% 29% 15% 17% 14% 15% 11%

* EFH E R QR QR IJKMNOPQR QR QR QR QR V *

Tend to agree (1) 275 275 - 9 71 61 133 266 164 160 199 138 174 167 160 142 228 275 - - 102 165 73 23 55 54 50 56 57

26% 26% - 24% 21% 23% 32% 26% 27% 29% 26% 32% 30% 30% 30% 31% 30% 26% - - 31% 24% 32% 26% 22% 23% 23% 30% 33%

* EFH E KR IKR KR IKR KR IKR KR V * YZ

Neither agree nor disagree (0) 272 272 - 10 87 77 99 263 155 141 190 102 147 142 134 113 187 272 - - 65 192 35 24 67 60 59 42 42

26% 26% - 24% 26% 29% 24% 26% 26% 26% 25% 24% 25% 26% 25% 24% 24% 26% - - 19% 28% 15% 27% 27% 25% 27% 23% 24%

* U W*

Tend to disagree (-1) 196 196 - 8 74 58 56 188 97 85 137 55 94 84 83 65 133 196 - - 52 138 43 6 51 40 39 34 30

18% 18% - 20% 22% 22% 13% 18% 16% 15% 18% 13% 16% 15% 15% 14% 17% 18% - - 16% 20% 19% 7% 21% 17% 18% 18% 17%

* G G G LP L JLNOP L L L LP JLNOP X *

Strongly disagree (-2) 130 130 - 9 66 24 30 120 59 46 80 31 45 44 46 35 76 130 - - 27 101 16 9 28 34 31 20 17

12% 12% - 24% 19% 9% 7% 12% 10% 8% 10% 7% 8% 8% 8% 8% 10% 12% - - 8% 15% 7% 10% 11% 14% 14% 11% 10%

FGH* FGH G LMNP JLMNOP LMNP IJKLMNOPQ U *

Don’t know 33 33 - - 10 11 12 33 17 15 19 10 18 15 15 15 25 33 - - 7 25 7 1 8 7 6 4 8

3% 3% - - 3% 4% 3% 3% 3% 3% 3% 2% 3% 3% 3% 3% 3% 3% - - 2% 4% 3% 1% 3% 3% 3% 2% 5%

* *

Prefer not to say 5 5 - - - 3 2 5 3 2 4 2 2 1 3 4 3 5 - - - 2 - - 2 1 1 1 -

* * - - - 1% 1% * 1% * 1% * * * 1% 1% * * - - - * - - 1% * 1% * -

* JN *

NET: AGREE 431 431 - 13 103 97 219 418 266 260 332 232 278 269 260 230 348 431 - - 183 236 128 49 91 94 81 84 76

40% 40% - 32% 30% 36% 52% 41% 45% 47% 44% 54% 48% 48% 48% 50% 45% 40% - - 55% 34% 56% 55% 37% 40% 37% 46% 44%

* DEFH E R KR R IJKMNOPQR IKR IKQR IKR IKQR R V *

NET: DISAGREE 326 326 - 17 140 83 86 309 156 131 216 86 140 128 129 100 209 326 - - 79 239 59 15 79 74 69 53 47

31% 31% - 43% 41% 31% 21% 30% 26% 24% 28% 20% 24% 23% 24% 22% 27% 31% - - 24% 34% 26% 17% 32% 31% 32% 29% 27%

G* FGH G G LNP L JLMNOP L L L JLMNOP IJKLMNOPQ U *

Mean 0.13 0.13 - -0.26 -0.22 0.10 0.46 0.14 0.27 0.34 0.23 0.49 0.35 0.37 0.35 0.41 0.25 0.13 - - 0.49 -0.05 0.48 0.58 0.09 0.11 0.06 0.22 0.19
* E DEFH E R IKQR R IJKMNOPQR IKQR IKQR IKQR IKQR R V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - I feel like I can’t escape adverts about gambling brands / products

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1032 651 371 214 327 214 143 95 39 422 221 180 209 612 151 54 817 215 23 123 64 110 77 83 80 144 200 43 85 926 106 219 189 564 60 181 257 246 312 36 588 363 81 150 243 244 395 528 504 847 180

Weighted base 1068 686 371 265 317 208 130 101 47 385 242 251 189 616 179 64 859 209 21 122 63 113 74 88 91 157 203 46 89 951 116 293 278 419 77 194 276 267 291 40 581 404 83 157 254 253 403 525 542 885 179

Strongly agree (2) 190 127 61 54 58 42 18 9 9 87 40 36 27 118 31 9 158 32 3 23 10 14 10 14 14 29 51 6 15 173 16 49 54 82 6 33 36 47 69 4 110 63 17 28 36 46 79 107 82 152 37

18% 19% 17% 20% 18% 20% 14% 9% 19% 22% 16% 14% 14% 19% 17% 14% 18% 15% 14% 19% 17% 13% 13% 16% 15% 18% 25% 14% 17% 18% 14% 17% 19% 19% 8% 17% 13% 18% 24% 11% 19% 16% 20% 18% 14% 18% 20% 20% 15% 17% 21%

H H H * * LM * ** * * * * * VW * * * i i * k * * w

Tend to agree (1) 295 203 91 70 82 53 39 37 13 113 69 67 46 173 57 16 245 49 10 33 14 16 20 23 28 48 68 12 23 267 28 69 77 134 15 48 84 74 82 6 172 97 26 39 72 74 109 145 150 248 45

28% 30% 24% 26% 26% 26% 30% 37% 28% 29% 28% 27% 24% 28% 32% 25% 29% 24% 47% 27% 23% 14% 27% 26% 30% 30% 33% 27% 26% 28% 24% 23% 28% 32% 20% 25% 30% 28% 28% 16% 30% 24% 31% 25% 28% 29% 27% 28% 28% 28% 25%

* * * ** V * * V* V* V* V V * * * f * * *

Neither agree nor disagree (0) 244 152 89 57 79 41 34 21 12 89 55 64 36 143 35 17 195 49 2 32 12 34 16 24 20 37 38 10 19 211 33 76 55 91 22 36 60 65 66 16 129 105 10 35 65 61 83 118 126 202 41

23% 22% 24% 21% 25% 20% 26% 20% 25% 23% 23% 25% 19% 23% 19% 27% 23% 24% 7% 26% 19% 30% 22% 28% 22% 24% 19% 22% 21% 22% 28% 26% 20% 22% 29% 19% 22% 24% 23% 41% 22% 26% 12% 22% 26% 24% 21% 23% 23% 23% 23%

* * * ** * a* * * * * * * * jkm* q q *

Tend to disagree (-1) 183 120 62 48 48 35 22 21 10 53 41 43 47 97 26 11 134 49 1 20 15 26 15 15 13 23 23 16 15 158 26 49 58 55 22 42 51 43 41 7 92 73 18 33 43 34 73 81 102 159 23

17% 17% 17% 18% 15% 17% 17% 21% 20% 14% 17% 17% 25% 16% 15% 18% 16% 24% 6% 16% 24% 23% 21% 17% 15% 15% 11% 34% 16% 17% 22% 17% 21% 13% 28% 22% 18% 16% 14% 17% 16% 18% 22% 21% 17% 13% 18% 15% 19% 18% 13%

* * J * NOQ ** a* a* * * * TXYZac* * * h fh* m * *

Strongly disagree (-2) 110 62 46 26 35 22 12 12 4 31 27 29 23 56 23 7 86 24 4 9 6 14 9 11 12 13 17 - 15 99 11 41 21 39 9 23 34 25 24 4 55 46 9 14 32 26 38 48 62 84 25

10% 9% 12% 10% 11% 11% 9% 11% 8% 8% 11% 11% 12% 9% 13% 12% 10% 11% 17% 7% 10% 13% 13% 12% 13% 9% 8% - 17% 10% 9% 14% 8% 9% 11% 12% 12% 9% 8% 10% 9% 11% 11% 9% 12% 10% 9% 9% 11% 10% 14%

* * * ** b* b* b* b* b* * Tb* * * * *

Don’t know 40 20 19 10 11 13 4 1 - 12 6 12 9 25 9 3 36 3 2 5 5 6 4 1 5 6 4 1 2 36 3 9 12 16 4 6 9 13 10 2 20 17 3 7 5 9 19 23 17 35 5

4% 3% 5% 4% 4% 6% 3% 1% - 3% 3% 5% 5% 4% 5% 4% 4% 1% 9% 4% 8% 5% 5% 1% 5% 4% 2% 1% 3% 4% 3% 3% 4% 4% 5% 3% 3% 5% 3% 4% 3% 4% 3% 4% 2% 4% 5% 4% 3% 4% 3%

H * * * ** X* * * * * * * * * * *

Prefer not to say 6 2 3 2 2 1 1 1 - - 5 1 1 4 - - 4 2 - 1 - 1 - - - 1 1 1 1 6 - 2 1 3 - 4 2 - - - 3 2 1 1 1 3 1 3 3 4 2

1% * 1% 1% 1% * 1% 1% - - 2% * 1% 1% - - 1% 1% - 1% - 1% - - - 1% 1% 2% 1% 1% - 1% 1% 1% - 2% 1% - - - 1% 1% 1% 1% * 1% * 1% 1% * 1%

* * J * ** * * * * * * * * * lm * *

NET: AGREE 484 330 152 123 141 95 57 46 22 200 108 103 73 291 87 25 403 81 13 56 25 30 30 37 41 76 119 19 38 440 44 117 131 215 21 81 120 122 151 11 282 160 42 68 108 120 189 252 232 400 82

45% 48% 41% 47% 44% 46% 44% 46% 47% 52% 45% 41% 39% 47% 49% 40% 47% 39% 61% 46% 40% 27% 40% 42% 45% 49% 59% 40% 42% 46% 38% 40% 47% 51% 27% 42% 43% 46% 52% 28% 49% 40% 51% 43% 42% 47% 47% 48% 43% 45% 46%

C * * LM R * R ** V * * * V* V* V TUVWXbc * V* * i fi * jn * p *

NET: DISAGREE 293 182 107 73 83 57 34 33 13 84 68 72 70 153 49 19 220 73 5 28 21 41 25 26 25 37 40 16 30 257 37 89 79 94 31 66 85 67 65 11 147 120 27 47 75 60 112 129 164 243 49

27% 27% 29% 28% 26% 28% 26% 32% 28% 22% 28% 29% 37% 25% 27% 29% 26% 35% 23% 23% 34% 36% 34% 29% 27% 23% 20% 34% 33% 27% 31% 30% 28% 23% 40% 34% 31% 25% 22% 27% 25% 30% 32% 30% 29% 24% 28% 25% 30% 27% 27%

* * J * NQ ** a* TZa* a* * * * a* * h h* m m * *

Mean 0.27 0.32 0.17 0.31 0.27 0.30 0.24 0.11 0.29 0.46 0.23 0.16 0.04 0.34 0.27 0.14 0.31 0.08 0.39 0.36 0.13 -0.10 0.07 0.17 0.22 0.37 0.57 0.21 0.10 0.28 0.12 0.13 0.32 0.41 -0.17 0.14 0.14 0.31 0.46 0.01 0.34 0.15 0.30 0.24 0.15 0.33 0.31 0.37 0.17 0.27 0.27
* * KLM R * R ** V * * * * * V UVWXYc * * * i fi * jk ** p * w

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

170



Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - I feel like I can’t escape adverts about gambling brands / products

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1032 1032 - 37 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 - - 330 666 224 89 233 232 211 183 164

Weighted base 1068 1068 - 39 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 - - 334 694 229 88 247 235 217 185 174

Strongly agree (2) 190 190 - 6 35 52 96 183 122 119 157 97 122 121 117 106 154 190 - - 83 99 63 18 51 47 32 27 32

18% 18% - 16% 10% 19% 23% 18% 20% 22% 21% 22% 21% 22% 22% 23% 20% 18% - - 25% 14% 28% 20% 20% 20% 15% 15% 18%

* E EH E R R R R R R R IQR R V *

Tend to agree (1) 295 295 - 9 77 75 134 286 173 168 210 137 169 169 171 142 221 295 - - 109 181 76 28 71 57 56 64 46

28% 28% - 22% 23% 28% 32% 28% 29% 31% 28% 32% 29% 30% 31% 31% 29% 28% - - 33% 26% 33% 32% 29% 24% 26% 35% 26%

* EH E KR KR KR KR K V * Z

Neither agree nor disagree (0) 244 244 - 10 87 58 88 234 127 121 173 90 132 127 110 94 162 244 - - 67 166 45 18 54 64 50 39 33

23% 23% - 26% 26% 22% 21% 23% 21% 22% 23% 21% 23% 23% 20% 20% 21% 23% - - 20% 24% 20% 21% 22% 27% 23% 21% 19%

* P Q *

Tend to disagree (-1) 183 183 - 11 75 41 57 173 92 81 125 59 93 79 82 68 123 183 - - 40 136 25 10 39 32 47 27 38

17% 17% - 27% 22% 15% 14% 17% 15% 15% 16% 14% 16% 14% 15% 15% 16% 17% - - 12% 20% 11% 12% 16% 13% 22% 15% 22%

G* FGH G LN JLN U * Z Z

Strongly disagree (-2) 110 110 - 3 52 30 25 107 55 36 65 29 41 38 36 29 73 110 - - 24 83 14 8 25 27 24 17 15

10% 10% - 8% 15% 11% 6% 10% 9% 7% 8% 7% 7% 7% 7% 6% 10% 10% - - 7% 12% 6% 9% 10% 12% 11% 9% 9%

* GH G G JLMNOP JOP JLMNOP JKLMNOP U *

Don’t know 40 40 - * 11 13 15 39 25 21 28 18 23 19 21 20 32 40 - - 11 25 5 6 7 6 7 9 10

4% 4% - 1% 3% 5% 4% 4% 4% 4% 4% 4% 4% 3% 4% 4% 4% 4% - - 3% 4% 2% 7% 3% 3% 3% 5% 6%

* *

Prefer not to say 6 6 - - 2 1 4 6 4 3 5 4 4 3 5 4 6 6 - - 1 3 1 - 2 2 1 1 1

1% 1% - - 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - - * * * - 1% 1% 1% * *

* *

NET: AGREE 484 484 - 15 112 127 230 469 295 287 366 234 292 290 288 248 375 484 - - 191 280 139 46 121 103 88 91 78

45% 45% - 38% 33% 47% 55% 46% 49% 52% 48% 54% 50% 52% 53% 54% 49% 45% - - 57% 40% 61% 52% 49% 44% 41% 49% 45%

* E EH E R KQR R IKMQR R KQR IKMQR IKMQR R V *

NET: DISAGREE 293 293 - 14 128 71 81 280 147 117 190 87 133 117 119 97 197 293 - - 64 219 39 18 64 59 71 45 52

27% 27% - 35% 38% 26% 19% 27% 25% 21% 25% 20% 23% 21% 22% 21% 25% 27% - - 19% 32% 17% 20% 26% 25% 33% 24% 30%

G* FGH G JLNP JLNOP JLMNOP IJKLMNOPQ U *

Mean 0.27 0.27 - 0.11 -0.10 0.31 0.55 0.27 0.38 0.48 0.37 0.52 0.43 0.48 0.48 0.52 0.35 0.27 - - 0.58 0.12 0.67 0.47 0.35 0.28 0.12 0.32 0.26
* E DEFH E R IKQR R IKMQR QR IKQR IKQR IKMQR R V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - I wish I could easily block all adverts about gambling brands / products on social media

All those who have EVER had a problem with gambling

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 1032 651 371 214 327 214 143 95 39 422 221 180 209 612 151 54 817 215 23 123 64 110 77 83 80 144 200 43 85 926 106 219 189 564 60 181 257 246 312 36 588 363 81 150 243 244 395 528 504 847 180

Weighted base 1068 686 371 265 317 208 130 101 47 385 242 251 189 616 179 64 859 209 21 122 63 113 74 88 91 157 203 46 89 951 116 293 278 419 77 194 276 267 291 40 581 404 83 157 254 253 403 525 542 885 179

Strongly agree (2) 207 130 73 44 59 44 24 23 13 82 49 35 42 119 31 10 161 46 8 24 15 14 11 18 17 26 41 9 24 186 20 53 55 85 14 39 43 53 68 4 117 64 26 36 39 54 78 109 98 176 31

19% 19% 20% 17% 18% 21% 18% 23% 28% 21% 20% 14% 22% 19% 18% 16% 19% 22% 38% 20% 24% 12% 14% 20% 18% 16% 20% 19% 27% 20% 18% 18% 20% 20% 18% 20% 15% 20% 23% 9% 20% 16% 31% 23% 15% 21% 19% 21% 18% 20% 17%

* * L L * ** * * * * * * V* * * k * op*

Tend to agree (1) 253 166 86 70 83 49 29 15 7 107 54 55 38 157 42 13 212 41 2 27 10 16 19 17 29 47 52 10 24 235 18 66 61 115 11 39 71 59 77 8 136 102 16 24 54 63 112 134 120 206 46

24% 24% 23% 26% 26% 24% 22% 15% 14% 28% 22% 22% 20% 25% 24% 20% 25% 20% 9% 22% 16% 14% 25% 19% 32% 30% 26% 22% 27% 25% 16% 23% 22% 28% 14% 20% 26% 22% 27% 20% 23% 25% 19% 15% 21% 25% 28% 25% 22% 23% 26%

H H * * M * ** * * * * UV* V V * V* * i * * * r r

Neither agree nor disagree (0) 315 196 116 76 88 63 41 32 15 95 79 85 56 179 50 17 246 68 4 30 21 41 22 24 30 39 63 18 23 275 40 87 83 121 24 58 87 80 72 18 165 127 22 45 90 63 117 153 162 255 58

29% 29% 31% 29% 28% 30% 32% 32% 31% 25% 33% 34% 30% 29% 28% 26% 29% 33% 19% 25% 33% 36% 29% 28% 33% 25% 31% 38% 26% 29% 34% 29% 30% 29% 31% 30% 31% 30% 25% 45% 28% 32% 27% 29% 35% 25% 29% 29% 30% 29% 33%

* * J J * ** * * * * * * * * * m* * t

Tend to disagree (-1) 160 112 45 38 51 26 21 18 6 58 33 42 26 93 23 12 128 32 3 19 6 24 12 17 10 26 28 6 10 140 20 51 44 52 13 24 46 37 45 8 93 58 9 23 43 43 50 74 85 134 24

15% 16% 12% 14% 16% 13% 16% 18% 12% 15% 14% 17% 14% 15% 13% 19% 15% 15% 16% 15% 10% 21% 17% 19% 11% 16% 14% 13% 11% 15% 17% 17% 16% 12% 17% 12% 17% 14% 15% 20% 16% 14% 11% 15% 17% 17% 12% 14% 16% 15% 14%

* * * ** * * * * * * * * * * *

Strongly disagree (-2) 81 50 30 17 23 18 9 9 5 30 17 17 17 44 19 4 66 15 3 16 5 10 10 8 2 11 8 2 5 70 12 22 21 32 6 17 23 20 19 2 46 27 8 17 19 19 27 34 48 71 10

8% 7% 8% 7% 7% 9% 7% 9% 11% 8% 7% 7% 9% 7% 11% 6% 8% 7% 13% 13% 7% 9% 14% 9% 3% 7% 4% 5% 6% 7% 10% 7% 8% 8% 8% 9% 8% 8% 6% 6% 8% 7% 9% 11% 7% 8% 7% 6% 9% 8% 6%

* * * ** Ya * * Ya* * * * * * * * *

Don’t know 42 26 15 15 9 7 7 2 2 11 7 14 9 19 13 5 36 5 1 5 6 5 1 2 3 9 9 1 - 37 4 10 13 12 7 13 6 15 8 - 19 21 2 9 4 8 20 20 21 32 9

4% 4% 4% 6% 3% 3% 5% 2% 3% 3% 3% 5% 5% 3% 7% 8% 4% 3% 5% 4% 9% 5% 1% 2% 4% 6% 5% 1% - 4% 4% 3% 5% 3% 9% 7% 2% 6% 3% - 3% 5% 2% 6% 2% 3% 5% 4% 4% 4% 5%

* * N * N ** Wc* * * * * c * * * h* km k * * s s

Prefer not to say 10 4 5 4 4 1 - 1 - 2 2 3 2 5 - 3 9 1 - 1 - 2 - 2 - - 1 1 2 8 2 5 1 1 2 3 2 2 2 - 6 3 1 3 4 3 - 2 8 10 -

1% 1% 1% 2% 1% * - 1% - 1% 1% 1% 1% 1% - 5% 1% 1% - 1% - 2% - 2% - - 1% 2% 3% 1% 2% 2% 1% * 2% 2% 1% 1% 1% - 1% 1% 1% 2% 2% 1% - * 2% 1% -

* * NOQR* ** * * * * * * * * * * * u u u

NET: AGREE 460 297 160 114 142 93 53 39 20 189 102 90 79 276 74 23 373 87 10 51 25 30 29 35 46 73 93 19 49 422 39 119 116 201 25 78 113 112 145 11 253 166 41 60 93 117 190 243 218 382 77

43% 43% 43% 43% 45% 45% 40% 38% 42% 49% 42% 36% 42% 45% 41% 36% 43% 42% 47% 42% 40% 26% 40% 40% 50% 46% 46% 41% 55% 44% 33% 40% 42% 48% 32% 40% 41% 42% 50% 29% 43% 41% 50% 38% 37% 46% 47% 46% 40% 43% 43%

* * L * ** V * * * * V* V V * V* e * i * n * * s s

NET: DISAGREE 241 163 75 55 74 44 30 27 11 88 50 60 43 137 42 16 195 46 6 35 11 34 23 25 12 37 35 8 15 209 32 73 65 83 20 41 68 58 64 10 139 85 17 40 62 62 77 108 133 205 35

23% 24% 20% 21% 23% 21% 23% 27% 23% 23% 21% 24% 23% 22% 24% 24% 23% 22% 30% 28% 17% 30% 30% 28% 13% 23% 17% 17% 17% 22% 27% 25% 23% 20% 26% 21% 25% 22% 22% 26% 24% 21% 20% 26% 25% 24% 19% 21% 24% 23% 19%

* * * ** Ya * Yac* Ya* Y* * * * * * * *

Mean 0.34 0.33 0.37 0.35 0.34 0.38 0.31 0.26 0.37 0.41 0.36 0.20 0.34 0.36 0.26 0.26 0.34 0.36 0.44 0.21 0.44 -0.01 0.10 0.24 0.55 0.34 0.47 0.40 0.61 0.36 0.14 0.27 0.32 0.42 0.18 0.34 0.24 0.35 0.46 0.06 0.33 0.31 0.53 0.27 0.21 0.37 0.43 0.42 0.26 0.33 0.37
* * * ** V* * * * VW* V VW * TVW* * * k * * s

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Stigma 2 polling

GB adults aged 18-75

Q14. How much would you agree or disagree with the following statements? (FILTERED EVER HAD PROBLEM) - I wish I could easily block all adverts about gambling brands / products on social media

All those who have EVER had a problem with gambling

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money 

lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 1032 1032 - 37 333 252 410 995 586 534 737 426 570 544 526 458 755 1032 - - 330 666 224 89 233 232 211 183 164

Weighted base 1068 1068 - 39 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 - - 334 694 229 88 247 235 217 185 174

Strongly agree (2) 207 207 - 9 57 56 85 198 120 112 149 93 125 116 110 100 163 207 - - 87 111 60 24 43 46 45 44 27

19% 19% - 23% 17% 21% 20% 19% 20% 20% 20% 22% 21% 21% 20% 22% 21% 19% - - 26% 16% 26% 28% 17% 20% 21% 24% 15%

* R V *

Tend to agree (1) 253 253 - 5 65 66 117 248 157 154 191 116 158 153 146 117 194 253 - - 90 157 61 26 54 60 45 45 47

24% 24% - 13% 19% 24% 28% 24% 26% 28% 25% 27% 27% 27% 27% 25% 25% 24% - - 27% 23% 27% 30% 22% 26% 21% 24% 27%

* EH E R KQR R R R *

Neither agree nor disagree (0) 315 315 - 12 117 70 116 302 170 154 216 121 159 146 155 128 224 315 - - 83 219 58 17 71 65 71 46 58

29% 29% - 32% 34% 26% 28% 29% 29% 28% 28% 28% 27% 26% 29% 28% 29% 29% - - 25% 32% 25% 19% 29% 28% 33% 25% 33%

* FH N U *

Tend to disagree (-1) 160 160 - 3 51 46 59 156 82 75 122 60 83 83 75 66 108 160 - - 40 114 31 8 44 37 26 26 27

15% 15% - 9% 15% 17% 14% 15% 14% 14% 16% 14% 14% 15% 14% 14% 14% 15% - - 12% 16% 14% 10% 18% 16% 12% 14% 15%

* IJQ *

Strongly disagree (-2) 81 81 - 5 37 19 20 76 42 32 45 22 30 29 30 26 43 81 - - 19 60 8 9 24 16 17 14 9

8% 8% - 13% 11% 7% 5% 7% 7% 6% 6% 5% 5% 5% 5% 6% 6% 8% - - 6% 9% 3% 10% 10% 7% 8% 8% 5%

G* GH G LMN JKLMNOPQ W*

Don’t know 42 42 - 4 10 11 17 38 23 18 31 17 23 24 18 22 31 42 - - 13 28 10 3 11 9 10 7 3

4% 4% - 10% 3% 4% 4% 4% 4% 3% 4% 4% 4% 4% 3% 5% 4% 4% - - 4% 4% 4% 4% 5% 4% 5% 4% 2%

E* JO *

Prefer not to say 10 10 - - 3 3 4 10 4 4 8 4 7 4 7 4 10 10 - - 2 4 2 - - 2 2 2 4

1% 1% - - 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - - 1% 1% 1% - - 1% 1% 1% 2%

* IJN IN * Y

NET: AGREE 460 460 - 14 122 122 202 446 277 266 340 209 283 269 256 217 356 460 - - 177 268 121 51 97 106 89 89 73

43% 43% - 36% 36% 45% 48% 43% 46% 48% 45% 48% 48% 48% 47% 47% 46% 43% - - 53% 39% 53% 58% 39% 45% 41% 48% 42%

* E EH E R KR KR KR KR R R R V *

NET: DISAGREE 241 241 - 9 88 65 79 232 124 107 167 82 113 112 105 92 151 241 - - 59 174 39 17 68 53 44 41 35

23% 23% - 22% 26% 24% 19% 23% 21% 19% 22% 19% 19% 20% 19% 20% 20% 23% - - 18% 25% 17% 20% 27% 23% 20% 22% 20%

* G G LMQ JLMOQ U *

Mean 0.34 0.34 - 0.27 0.16 0.37 0.47 0.34 0.40 0.45 0.38 0.48 0.48 0.46 0.45 0.46 0.44 0.34 - - 0.58 0.22 0.61 0.58 0.21 0.37 0.36 0.44 0.34
** EH E R KR IKR KR R R R V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

173



Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Summary

All Adults aged 18-75 in GB

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you 

perceive it to be for those that take part in the activity.

Lottery 

tickets 

(e.g., 

National 

lottery, 

Thunderba

ll, 

EuroMillio

ns, charity 

lottery)

Scratch 

cards Bingo

Instant 

win games 

(e.g., fruit 

machines, 

slot 

machines, 

online 

games)

Casino 

card 

games 

(e.g., 

poker, 

blackjack)

Other 

casino 

games 

that are 

not cards 

(e.g., 

craps, 

roulette)

Betting on 

sports 

(e.g., 

football, 

cricket, 

rugby, 

tennis)

Betting on 

e-

sports/co

mpetitive 

video 

gaming 

(e.g., 

Fortnite, 

FIFA, Dota, 

Counter 

Strike)

Betting on 

horse or 

dog racing 

(not 

virtual)

Betting on 

virtual 

racing / 

sports 

(e.g., 

virtual 

horse or 

dog racing, 

virtual 

sports)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J)

Unweighted base 4207 4207 4207 4207 4207 4207 4207 4207 4207 4207

Weighted base 4207 4207 4207 4207 4207 4207 4207 4207 4207 4207

Very addictive 857 1194 713 1643 1253 1187 1056 789 1125 972

20% 28% 17% 39% 30% 28% 25% 19% 27% 23%

CH ACGHIJ ABCEFGHIJ ACFGHIJ ACGHIJ ACHJ C ACGHJ ACH

Fairly addictive 1439 1490 1390 1330 1366 1362 1505 1219 1371 1268

34% 35% 33% 32% 32% 32% 36% 29% 33% 30%

DHJ CDEFHIJ HJ H HJ HJ CDEFHIJ HJ

Not very addictive 1016 655 983 451 525 542 647 721 643 661

24% 16% 23% 11% 12% 13% 15% 17% 15% 16%

BDEFGHIJ DEF BDEFGHIJ D D DEF BDEFGIJ DEF DEF

Not addictive 532 463 610 385 490 491 477 627 537 570

13% 11% 14% 9% 12% 12% 11% 15% 13% 14%

BDG D ABDEFGI D D D ABDEFGIJ BDEFG BDEFG

Don’t know 362 405 511 398 573 625 523 851 531 736

9% 10% 12% 9% 14% 15% 12% 20% 13% 18%

A ABD A ABCDGI ABCDEGI ABD ABCDEFGIJ ABD ABCDEFGI

NET: ADDICTIVE 2296 2684 2103 2973 2619 2549 2561 2008 2496 2239

55% 64% 50% 71% 62% 61% 61% 48% 59% 53%

CH ACEFGHIJ H ABCEFGHIJ ACFHIJ ACHJ ACHIJ ACHJ CH

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A/B/C/D/E/F/G/H/I/J   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E/F/G/H/I/J   Minimum Base: 30(**) Small Base: 100(*)
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GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Lottery tickets (e.g., National lottery, Thunderball, EuroMillions, charity lottery)

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Very addictive 857 382 458 134 154 135 155 137 141 233 241 174 208 326 149 52 527 330 36 90 76 74 58 84 83 102 135 48 73 729 128 216 232 339 70 195 225 197 161 80 476 276 105 181 274 154 247 272 585 714 124

20% 19% 22% 22% 20% 19% 21% 19% 22% 20% 19% 20% 22% 18% 20% 24% 19% 23% 21% 19% 22% 19% 18% 20% 23% 17% 22% 24% 20% 20% 20% 18% 19% 23% 22% 23% 20% 19% 20% 21% 20% 21% 21% 22% 19% 18% 22% 20% 20% 19% 25%

B N NQ Z fg x

Fairly addictive 1439 680 741 198 253 258 238 260 232 401 425 276 337 626 264 67 957 482 55 153 119 130 113 140 118 231 204 60 117 1212 227 434 392 514 100 307 357 353 292 131 853 410 176 241 512 299 388 462 977 1269 158

34% 33% 35% 33% 33% 35% 32% 36% 36% 35% 34% 32% 36% 35% 35% 31% 35% 34% 32% 33% 34% 34% 35% 34% 33% 39% 34% 30% 32% 34% 35% 36% 33% 34% 31% 36% 32% 35% 36% 34% 36% 31% 35% 29% 36% 36% 34% 34% 34% 35% 32%

Tb k p r r r

Not very addictive 1016 546 464 118 191 179 199 176 154 274 320 230 191 469 175 61 705 312 44 109 85 97 83 104 94 134 133 47 86 859 157 269 318 362 67 160 301 269 203 83 565 331 120 209 337 206 264 336 680 920 90

24% 27% 22% 20% 25% 25% 27% 24% 24% 24% 25% 27% 21% 26% 23% 28% 25% 22% 26% 23% 24% 26% 26% 25% 26% 23% 22% 24% 24% 24% 24% 22% 27% 24% 21% 19% 27% 26% 25% 22% 24% 25% 24% 25% 24% 25% 23% 25% 24% 25% 19%

C D D M M R R R f j j j y

Not addictive 532 285 239 100 118 82 84 89 59 149 165 114 105 259 95 16 369 163 14 79 41 50 40 46 35 77 75 25 50 462 70 182 144 160 46 109 144 126 117 36 289 189 54 91 172 120 149 182 350 457 68

13% 14% 11% 17% 15% 11% 11% 12% 9% 13% 13% 13% 11% 14% 13% 7% 13% 11% 8% 17% 12% 13% 13% 11% 10% 13% 13% 13% 14% 13% 11% 15% 12% 11% 15% 13% 13% 12% 14% 9% 12% 14% 11% 11% 12% 14% 13% 14% 12% 12% 14%

C FGHI FGI PR P SUXY h n

Don’t know 362 159 196 51 52 75 66 57 63 92 107 72 91 132 64 18 215 148 20 38 30 27 23 36 32 47 53 20 35 299 64 100 110 118 34 78 105 76 48 56 184 130 49 100 122 57 84 90 272 306 46

9% 8% 9% 8% 7% 10% 9% 8% 10% 8% 9% 8% 10% 7% 9% 9% 8% 10% 12% 8% 9% 7% 7% 9% 9% 8% 9% 10% 10% 8% 10% 8% 9% 8% 11% 9% 9% 7% 6% 15% 8% 10% 10% 12% 9% 7% 7% 7% 9% 8% 10%

E NQ m m jklm stu v

NET: ADDICTIVE 2296 1063 1200 332 407 393 393 397 374 634 666 451 545 952 414 119 1485 811 91 243 195 203 171 224 200 333 339 108 189 1941 355 649 624 853 170 502 582 550 453 210 1329 686 281 422 787 453 634 733 1563 1983 282

55% 52% 57% 55% 53% 54% 53% 55% 58% 55% 53% 52% 59% 53% 55% 55% 54% 57% 54% 52% 55% 54% 54% 55% 55% 56% 56% 54% 53% 55% 55% 54% 52% 57% 54% 59% 51% 54% 55% 55% 56% 51% 56% 51% 55% 54% 56% 55% 55% 54% 58%

B KL N g kl p r

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Lottery tickets (e.g., National lottery, Thunderball, EuroMillions, charity lottery)

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Very addictive 857 414 436 211 59 48 97 204 126 119 155 108 128 123 125 109 169 219 265 365 90 122 60 25 172 188 179 174 135

20% 15% 31% 12% 17% 18% 23% 20% 21% 21% 20% 24% 21% 21% 23% 23% 21% 20% 15% 30% 26% 17% 26% 26% 19% 20% 21% 22% 19%

B D D DH D S S S IJKMNQRS S S KRS KRS S S IJKLMNOPQR

S

V *

Fairly addictive 1439 960 460 561 133 115 152 400 246 217 298 159 232 221 198 173 318 435 613 376 136 283 89 42 315 326 276 264 247

34% 35% 33% 33% 39% 43% 36% 39% 40% 39% 38% 36% 38% 39% 36% 37% 40% 39% 34% 31% 39% 39% 38% 43% 35% 35% 33% 33% 35%

D D D LOPST OST T T T T LOST ST *

Not very addictive 1016 770 239 534 83 59 95 236 144 118 179 100 123 129 123 108 171 258 546 189 67 182 52 11 209 222 230 194 150

24% 28% 17% 31% 24% 22% 23% 23% 24% 21% 23% 23% 20% 23% 22% 23% 21% 23% 30% 16% 19% 25% 22% 11% 23% 24% 27% 24% 21%

C EFGH MT T MT T T T T T T MQT IJKLMNOPQR

T

U X * c

Not addictive 532 429 97 283 50 38 58 147 76 79 116 60 96 75 82 64 109 158 247 117 50 104 27 19 119 110 92 106 99

13% 16% 7% 16% 15% 14% 14% 14% 12% 14% 15% 14% 16% 13% 15% 14% 14% 14% 14% 10% 14% 14% 11% 20% 13% 12% 11% 13% 14%

C T IT T INPQT T IT T T T T *

Don’t know 362 171 171 128 16 10 16 42 21 22 32 15 23 23 21 18 34 47 131 161 8 25 8 - 76 86 69 63 68

9% 6% 12% 7% 5% 4% 4% 4% 3% 4% 4% 3% 4% 4% 4% 4% 4% 4% 7% 13% 2% 3% 3% - 9% 9% 8% 8% 10%

B FGH IJKLMNOPQR IJKLMNOPQR

S

*

NET: ADDICTIVE 2296 1375 896 771 191 163 249 604 372 336 453 266 360 344 323 282 487 653 878 741 227 405 149 67 488 515 455 438 382

55% 50% 64% 45% 56% 60% 60% 59% 61% 60% 58% 60% 60% 60% 59% 60% 61% 59% 49% 61% 64% 57% 63% 69% 55% 55% 54% 55% 55%

B D D D D S S S S S S S S KRS S S V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Scratch cards

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Very addictive 1194 546 630 156 183 199 228 213 215 296 351 254 294 459 214 68 742 453 53 129 114 109 88 114 107 154 166 64 97 1014 180 336 338 412 108 255 344 283 217 95 694 340 160 246 410 222 316 366 829 1055 125

28% 27% 30% 26% 24% 27% 31% 30% 33% 26% 28% 29% 32% 25% 29% 32% 27% 32% 32% 28% 32% 29% 28% 28% 29% 26% 28% 32% 27% 28% 28% 28% 28% 28% 34% 30% 30% 28% 26% 25% 29% 25% 32% 30% 29% 27% 28% 27% 29% 29% 26%

B E E DEF J N NQ h n p p

Fairly addictive 1490 688 782 187 268 271 251 277 237 426 452 294 318 652 273 76 1002 488 51 159 123 124 126 156 127 216 210 72 126 1241 249 392 435 575 88 289 389 367 301 143 860 443 187 281 532 303 374 462 1027 1323 150

35% 34% 37% 31% 35% 37% 34% 38% 37% 37% 36% 34% 34% 36% 37% 35% 36% 34% 30% 34% 35% 33% 40% 38% 35% 37% 35% 36% 35% 35% 39% 33% 36% 38% 28% 34% 34% 36% 37% 37% 36% 33% 37% 34% 38% 36% 33% 34% 36% 36% 31%

B D D S i fi u y

Not very addictive 655 372 277 110 139 108 114 96 88 199 201 124 132 303 108 39 450 205 27 71 59 69 41 68 61 84 93 26 57 562 94 193 188 231 44 117 190 155 137 56 344 245 67 133 198 147 177 220 436 573 78

16% 18% 13% 18% 18% 15% 15% 13% 14% 17% 16% 14% 14% 17% 14% 18% 16% 14% 16% 15% 17% 18% 13% 17% 17% 14% 15% 13% 16% 16% 15% 16% 16% 15% 14% 14% 17% 15% 17% 14% 15% 18% 13% 16% 14% 18% 16% 16% 15% 16% 16%

C HI HI M oq s

Not addictive 463 255 204 85 122 72 78 69 36 121 130 114 98 241 84 15 340 122 17 63 26 46 38 39 29 80 68 20 37 401 62 163 117 144 38 102 103 117 108 32 256 166 40 66 145 94 158 182 280 377 76

11% 12% 10% 14% 16% 10% 11% 10% 6% 10% 10% 13% 11% 13% 11% 7% 12% 9% 10% 13% 7% 12% 12% 10% 8% 14% 11% 10% 10% 11% 10% 14% 10% 10% 12% 12% 9% 11% 13% 8% 11% 12% 8% 8% 10% 11% 14% 14% 10% 10% 16%

C FHI FGHI I I I PQR PR UY U UY gh k kn q r rs w x

Don’t know 405 192 206 62 56 78 71 64 72 109 125 82 89 155 68 16 239 165 20 47 31 30 25 32 38 57 64 18 43 344 61 116 118 132 39 85 105 97 58 59 213 141 51 97 132 70 106 112 293 338 57

10% 9% 10% 10% 7% 11% 10% 9% 11% 9% 10% 9% 10% 9% 9% 7% 9% 12% 12% 10% 9% 8% 8% 8% 11% 10% 11% 9% 12% 10% 9% 10% 10% 9% 12% 10% 9% 10% 7% 15% 9% 11% 10% 12% 9% 8% 9% 8% 10% 9% 12%

E E NQ m jklm t

NET: ADDICTIVE 2684 1234 1412 343 451 470 479 490 452 721 803 547 612 1112 487 144 1743 941 104 288 236 233 214 270 233 370 376 136 223 2255 429 727 774 987 196 545 733 651 518 238 1554 784 347 527 943 524 690 828 1856 2378 275

64% 60% 67% 57% 59% 65% 64% 68% 70% 63% 64% 63% 66% 61% 65% 67% 63% 66% 62% 61% 67% 62% 67% 66% 65% 63% 63% 68% 62% 63% 66% 61% 65% 66% 62% 64% 65% 64% 63% 62% 66% 59% 69% 64% 66% 63% 61% 62% 65% 65% 56%

B DE DE DE DE N N f p p u y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Scratch cards

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Very addictive 1194 661 524 388 90 61 122 273 172 144 229 136 174 170 145 137 237 311 461 408 107 195 71 30 229 266 254 233 203

28% 24% 37% 23% 26% 23% 29% 27% 28% 26% 29% 31% 29% 30% 26% 29% 30% 28% 26% 34% 30% 27% 30% 31% 26% 28% 30% 29% 29%

B D D JO JOS J JO J JOS IJORS *

Fairly addictive 1490 1019 459 660 125 89 145 359 220 191 263 147 208 194 181 171 275 383 714 375 123 245 81 35 321 311 292 297 256

35% 37% 33% 38% 37% 33% 35% 35% 36% 34% 34% 33% 35% 34% 33% 36% 34% 34% 40% 31% 35% 34% 34% 36% 36% 33% 35% 37% 37%

C LO JKLMNOQRT *

Not very addictive 655 488 159 285 70 52 81 203 115 118 146 86 105 111 110 85 146 215 280 147 64 147 46 17 153 167 134 101 90

16% 18% 11% 17% 21% 19% 19% 20% 19% 21% 19% 19% 17% 19% 20% 18% 18% 19% 16% 12% 18% 20% 20% 18% 17% 18% 16% 13% 13%

C T MPQST T T T ST MST T T ST T * bc bc

Not addictive 463 372 85 220 43 49 61 153 87 85 115 60 93 80 91 64 106 159 192 105 49 102 32 11 102 90 90 94 83

11% 14% 6% 13% 13% 18% 15% 15% 14% 15% 15% 14% 15% 14% 16% 14% 13% 14% 11% 9% 14% 14% 14% 12% 11% 10% 11% 12% 12%

C D ST ST ST T QST ST LNPQST T T ST *

Don’t know 405 204 176 164 12 19 10 41 18 18 26 13 23 17 23 15 37 47 155 172 10 28 6 4 85 98 76 75 67

10% 7% 13% 10% 3% 7% 2% 4% 3% 3% 3% 3% 4% 3% 4% 3% 5% 4% 9% 14% 3% 4% 2% 4% 10% 11% 9% 9% 10%

B EGH GH G ILN IJKLNP IKN IJKLMNOPQR IJKLMNOPQR

S

*

NET: ADDICTIVE 2684 1680 983 1048 215 150 267 632 393 335 493 283 382 364 326 308 513 694 1174 783 230 440 152 65 550 577 546 530 459

64% 61% 70% 61% 63% 56% 64% 61% 64% 60% 63% 64% 63% 64% 59% 65% 64% 62% 65% 65% 65% 61% 64% 67% 62% 62% 65% 66% 66%

B F JO O JO JO JO JO JO O O *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Bingo

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Very addictive 713 279 421 109 130 124 129 118 103 181 196 153 183 281 132 43 456 257 28 76 65 72 47 51 68 93 114 45 55 615 98 189 201 270 53 157 187 179 125 65 409 209 94 144 235 135 198 242 471 613 92

17% 14% 20% 18% 17% 17% 17% 16% 16% 16% 16% 18% 20% 16% 18% 20% 16% 18% 16% 16% 18% 19% 15% 12% 19% 16% 19% 23% 15% 17% 15% 16% 17% 18% 17% 18% 16% 18% 15% 17% 17% 16% 19% 18% 17% 16% 18% 18% 16% 17% 19%

B JK X X X X WXZc

Fairly addictive 1390 657 717 162 235 234 237 266 256 373 410 294 314 551 259 67 878 513 64 156 127 111 114 153 120 183 181 64 117 1157 233 394 405 500 92 289 381 333 278 110 846 377 167 242 491 270 388 439 951 1249 127

33% 32% 34% 27% 31% 32% 32% 37% 39% 32% 33% 34% 34% 30% 35% 31% 32% 36% 38% 33% 36% 29% 36% 37% 33% 31% 30% 32% 32% 32% 36% 33% 34% 33% 29% 34% 34% 33% 34% 29% 36% 28% 33% 29% 35% 32% 34% 33% 33% 34% 26%

DEG DEFG NQ VZa p r r y

Not very addictive 983 525 449 149 174 166 188 156 149 282 309 199 192 463 158 62 683 300 37 107 81 89 71 109 81 158 124 42 83 829 154 278 278 355 72 170 279 251 196 87 530 339 114 207 347 188 241 295 688 861 109

23% 26% 21% 25% 23% 23% 25% 22% 23% 25% 25% 23% 21% 26% 21% 29% 25% 21% 22% 23% 23% 24% 22% 27% 22% 27% 21% 21% 23% 23% 24% 23% 23% 24% 23% 20% 25% 25% 24% 23% 22% 25% 23% 25% 24% 22% 21% 22% 24% 23% 22%

C M M OR OR OR a a j j

Not addictive 610 342 261 118 145 110 92 87 58 171 184 129 126 309 103 25 436 174 18 71 37 68 54 52 43 89 99 28 51 526 84 183 168 195 64 132 145 151 135 47 312 234 64 102 178 139 191 234 376 515 86

14% 17% 12% 20% 19% 15% 12% 12% 9% 15% 15% 15% 14% 17% 14% 11% 16% 12% 11% 15% 11% 18% 17% 13% 12% 15% 16% 14% 14% 15% 13% 15% 14% 13% 20% 16% 13% 15% 16% 12% 13% 18% 13% 12% 13% 17% 17% 17% 13% 14% 18%

C GHI GHI I QR R SUXY U U gh k oq rs rs w x

Don’t know 511 251 251 63 83 95 97 91 83 143 160 92 117 207 96 18 322 190 22 59 42 38 31 45 49 68 83 20 54 434 77 156 145 174 36 101 140 106 88 76 269 176 66 127 166 104 113 132 379 429 72

12% 12% 12% 10% 11% 13% 13% 13% 13% 12% 13% 11% 13% 11% 13% 8% 12% 13% 13% 13% 12% 10% 10% 11% 13% 11% 14% 10% 15% 12% 12% 13% 12% 12% 11% 12% 12% 10% 11% 20% 11% 13% 13% 16% 12% 12% 10% 10% 13% 12% 15%

V jklm su v

NET: ADDICTIVE 2103 936 1138 271 366 358 366 384 359 554 606 447 497 832 391 110 1333 770 92 232 191 182 161 204 189 276 295 109 172 1772 331 583 606 770 145 446 568 512 403 175 1256 587 261 386 726 405 586 682 1421 1861 219

50% 46% 54% 45% 48% 49% 49% 53% 55% 48% 48% 52% 53% 46% 52% 51% 48% 54% 54% 49% 54% 48% 51% 50% 52% 47% 49% 55% 48% 50% 51% 49% 51% 52% 46% 52% 50% 50% 49% 45% 53% 44% 52% 47% 51% 48% 52% 51% 50% 51% 45%

B DE DEFG JK NQ N NQ Z n p p r y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Bingo

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Very addictive 713 382 325 203 47 43 90 179 117 108 153 94 122 112 114 105 153 198 242 263 76 115 49 24 162 146 141 145 114

17% 14% 23% 12% 14% 16% 21% 17% 19% 19% 20% 21% 20% 20% 21% 22% 19% 18% 13% 22% 22% 16% 21% 24% 18% 16% 17% 18% 16%

B DEH DE S S RS RS RS S RS IJNQRS S S RS V *

Fairly addictive 1390 908 468 587 106 82 134 322 204 181 246 152 189 191 163 165 264 352 626 397 127 212 88 31 287 306 283 265 240

33% 33% 33% 34% 31% 30% 32% 31% 33% 33% 32% 34% 31% 33% 30% 35% 33% 32% 35% 33% 36% 30% 37% 32% 32% 33% 33% 33% 34%

O O O O KMOR O O V *

Not very addictive 983 689 287 438 91 61 100 252 143 132 180 94 137 129 131 103 185 269 473 224 75 186 53 20 211 230 202 181 149

23% 25% 20% 25% 27% 23% 24% 24% 23% 24% 23% 21% 23% 23% 24% 22% 23% 24% 26% 19% 21% 26% 23% 21% 24% 25% 24% 23% 21%

C T T T T T T LT *

Not addictive 610 492 111 285 70 63 74 207 111 105 149 78 118 106 111 73 146 221 259 121 61 154 40 16 134 125 119 116 107

14% 18% 8% 17% 21% 23% 18% 20% 18% 19% 19% 18% 20% 19% 20% 16% 18% 20% 14% 10% 17% 22% 17% 16% 15% 13% 14% 15% 15%

C D D PST PST PST T PST PST PST T PST PQST T *

Don’t know 511 273 213 205 26 21 20 68 38 31 52 23 36 33 31 26 55 76 201 202 13 48 5 7 97 125 102 93 89

12% 10% 15% 12% 8% 8% 5% 7% 6% 6% 7% 5% 6% 6% 6% 5% 7% 7% 11% 17% 4% 7% 2% 7% 11% 13% 12% 12% 13%

B EGH IJKLMNOPQR IJKLMNOPQR

S

W*

NET: ADDICTIVE 2103 1291 793 790 153 125 224 501 321 289 399 247 311 303 277 271 416 550 869 660 203 327 137 55 449 452 424 410 354

50% 47% 57% 46% 45% 46% 54% 49% 52% 52% 51% 56% 52% 53% 50% 57% 52% 49% 48% 55% 58% 46% 58% 56% 50% 48% 50% 51% 51%

B DEH R JKMOQRS R IJKMNOQRS R RS V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Instant win games (e.g., fruit machines, slot machines, online games)

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Very addictive 1643 725 885 222 255 291 295 297 283 416 479 340 408 639 304 85 1028 616 67 192 156 139 122 164 137 229 214 87 136 1396 247 434 485 591 133 345 464 393 299 143 923 503 217 357 579 297 410 470 1173 1463 160

39% 35% 42% 37% 33% 40% 40% 41% 44% 36% 38% 39% 44% 35% 41% 40% 37% 43% 40% 41% 44% 37% 38% 40% 38% 39% 36% 43% 38% 39% 38% 36% 41% 40% 42% 41% 41% 39% 36% 37% 39% 38% 43% 43% 41% 36% 36% 35% 41% 40% 33%

B E E E DE JK NQ N NQ a p tu tu v y

Fairly addictive 1330 659 659 162 254 218 232 241 223 373 420 264 272 564 240 77 881 449 56 137 107 123 102 141 118 185 196 56 107 1098 232 383 370 498 79 262 354 332 266 116 792 382 155 218 465 295 352 437 893 1165 153

32% 32% 31% 27% 33% 30% 31% 34% 34% 32% 33% 30% 29% 31% 32% 36% 32% 31% 33% 29% 30% 33% 32% 34% 32% 31% 33% 28% 30% 31% 36% 32% 31% 33% 25% 31% 31% 33% 32% 30% 33% 29% 31% 26% 33% 35% 31% 33% 31% 32% 31%

D D D M d i i p r r r

Not very addictive 451 273 176 96 109 80 74 58 34 146 125 99 82 240 66 25 331 120 17 50 24 47 33 42 45 65 68 17 43 396 55 141 129 153 29 77 106 122 106 41 230 177 44 83 122 95 152 188 263 381 69

11% 13% 8% 16% 14% 11% 10% 8% 5% 13% 10% 11% 9% 13% 9% 12% 12% 8% 10% 11% 7% 12% 10% 10% 12% 11% 11% 9% 12% 11% 9% 12% 11% 10% 9% 9% 9% 12% 13% 11% 10% 13% 9% 10% 9% 11% 13% 14% 9% 10% 14%

C FGHI GHI I I KM OQR OR U U U U U jk oq s rs w x

Not addictive 385 210 172 76 92 67 64 55 32 108 111 88 79 209 68 11 288 98 13 50 26 37 31 31 27 55 62 22 32 333 52 132 97 122 35 86 100 87 87 26 207 145 34 60 121 78 127 147 239 320 57

9% 10% 8% 13% 12% 9% 9% 8% 5% 9% 9% 10% 8% 12% 9% 5% 10% 7% 8% 11% 7% 10% 10% 7% 7% 9% 10% 11% 9% 9% 8% 11% 8% 8% 11% 10% 9% 8% 11% 7% 9% 11% 7% 7% 9% 9% 11% 11% 8% 9% 12%

C GHI GHI I I PQR PR gh n oq rs w x

Don’t know 398 186 207 45 59 73 78 67 76 107 124 76 91 159 69 17 246 152 16 40 38 32 29 32 36 56 59 18 41 338 60 110 116 130 41 79 109 87 64 59 214 129 55 106 130 72 90 101 296 339 48

9% 9% 10% 7% 8% 10% 11% 9% 12% 9% 10% 9% 10% 9% 9% 8% 9% 11% 9% 9% 11% 8% 9% 8% 10% 10% 10% 9% 12% 9% 9% 9% 10% 9% 13% 9% 10% 8% 8% 15% 9% 10% 11% 13% 9% 9% 8% 8% 10% 9% 10%

DE h jklm stu v

NET: ADDICTIVE 2973 1384 1544 384 508 509 527 539 506 789 899 604 680 1203 544 162 1909 1064 123 329 263 262 224 305 254 415 411 142 244 2494 479 817 855 1089 213 607 817 725 565 259 1715 886 372 574 1044 592 762 907 2066 2627 312

71% 67% 74% 64% 66% 70% 71% 75% 78% 69% 71% 70% 73% 66% 73% 75% 69% 74% 73% 70% 75% 69% 71% 74% 70% 70% 68% 71% 68% 70% 74% 68% 71% 73% 67% 71% 72% 71% 69% 67% 72% 66% 74% 70% 74% 71% 67% 68% 72% 72% 64%

B D D DEF DEFG J NQ NQ N NQ a d f p p u v y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Instant win games (e.g., fruit machines, slot machines, online games)

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Very addictive 1643 929 703 602 109 83 136 328 212 166 267 143 199 196 167 156 275 368 681 573 118 236 76 37 339 361 338 310 281

39% 34% 50% 35% 32% 31% 33% 32% 35% 30% 34% 32% 33% 34% 30% 33% 34% 33% 38% 47% 33% 33% 32% 38% 38% 39% 40% 39% 40%

B JO JO JO JO J JO J JLOR IJKLMNOPQR

S

*

Fairly addictive 1330 925 394 555 119 97 154 370 227 206 287 161 221 210 204 179 278 400 611 307 129 254 86 36 277 284 274 262 221

32% 34% 28% 32% 35% 36% 37% 36% 37% 37% 37% 36% 37% 37% 37% 38% 35% 36% 34% 25% 37% 35% 36% 37% 31% 30% 32% 33% 32%

C T T T T T T T T T T T *

Not very addictive 451 354 88 177 59 47 71 177 93 106 118 84 90 92 96 78 136 182 171 80 59 121 44 11 105 103 88 89 59

11% 13% 6% 10% 17% 17% 17% 17% 15% 19% 15% 19% 15% 16% 17% 17% 17% 16% 9% 7% 17% 17% 19% 11% 12% 11% 10% 11% 8%

C D D D D ST IKMNPRST ST IKMNPST ST ST MST ST ST ST T * c

Not addictive 385 322 61 199 42 34 47 123 64 64 87 43 71 60 70 47 88 130 168 84 42 83 25 13 94 84 67 67 69

9% 12% 4% 12% 12% 13% 11% 12% 11% 11% 11% 10% 12% 11% 13% 10% 11% 12% 9% 7% 12% 12% 11% 14% 11% 9% 8% 8% 10%

C T T T LT T ILNPST T T T *

Don’t know 398 215 157 184 10 9 11 31 16 15 22 12 20 14 14 13 25 35 172 163 5 23 4 1 77 100 79 71 69

9% 8% 11% 11% 3% 3% 3% 3% 3% 3% 3% 3% 3% 2% 2% 3% 3% 3% 10% 14% 1% 3% 2% 1% 9% 11% 9% 9% 10%

B EFGH IJKLMNOPQR IJKLMNOPQR

S

*

NET: ADDICTIVE 2973 1854 1097 1157 228 180 290 698 439 372 554 304 421 405 370 334 553 768 1292 880 246 490 162 73 616 645 612 573 502

71% 68% 78% 67% 67% 67% 69% 68% 72% 67% 71% 69% 70% 71% 67% 71% 69% 69% 72% 73% 70% 68% 69% 75% 69% 69% 72% 72% 72%

B JOQR JOR J JO JO J JOR *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Casino card games (e.g., poker, blackjack)

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Very addictive 1253 536 695 172 182 211 244 233 211 324 374 239 315 464 237 72 774 479 60 139 113 124 85 129 109 163 172 68 91 1059 194 334 357 454 109 297 321 303 221 111 708 381 163 257 445 235 316 365 887 1098 138

30% 26% 33% 29% 24% 29% 33% 32% 33% 28% 30% 28% 34% 26% 32% 34% 28% 33% 36% 30% 32% 33% 27% 32% 30% 28% 29% 34% 25% 30% 30% 28% 30% 30% 34% 35% 28% 30% 27% 29% 30% 29% 32% 31% 31% 28% 28% 27% 31% 30% 28%

B E E E E JKL NQ N N NQ Zc c c f klmn v

Fairly addictive 1366 680 667 182 261 224 227 248 224 404 408 289 266 595 231 78 905 462 50 141 102 106 115 142 115 214 192 57 133 1155 212 368 402 519 78 243 364 351 294 115 799 404 163 240 474 277 375 432 935 1229 123

32% 33% 32% 30% 34% 31% 31% 34% 35% 35% 32% 33% 29% 33% 31% 36% 33% 32% 30% 30% 29% 28% 36% 35% 32% 36% 32% 29% 37% 32% 33% 31% 34% 35% 25% 29% 32% 34% 36% 30% 34% 30% 32% 29% 33% 33% 33% 32% 33% 34% 25%

M M V TUV TUV i fi j j p r y

Not very addictive 525 336 185 89 129 102 88 61 55 155 151 104 115 282 78 28 387 138 14 72 43 53 38 51 51 68 68 29 39 443 82 157 149 185 34 94 149 135 119 28 298 182 45 91 172 104 158 207 318 447 75

12% 16% 9% 15% 17% 14% 12% 9% 8% 13% 12% 12% 12% 16% 10% 13% 14% 10% 8% 15% 12% 14% 12% 12% 14% 11% 11% 15% 11% 12% 13% 13% 12% 12% 11% 11% 13% 13% 15% 7% 13% 14% 9% 11% 12% 12% 14% 15% 11% 12% 15%

C HI GHI HI HI OQR OR S n n n jn q q w

Not addictive 490 245 241 89 127 88 76 65 46 126 140 122 101 251 93 14 357 132 20 56 38 50 36 47 33 68 85 22 35 427 62 167 116 164 43 99 134 113 100 43 259 179 52 80 144 100 166 199 291 394 87

12% 12% 11% 15% 16% 12% 10% 9% 7% 11% 11% 14% 11% 14% 12% 6% 13% 9% 12% 12% 11% 13% 11% 11% 9% 11% 14% 11% 10% 12% 10% 14% 10% 11% 14% 12% 12% 11% 12% 11% 11% 13% 10% 10% 10% 12% 15% 15% 10% 11% 18%

GHI FGHI I I PR PR PR Y gh o rs w x

Don’t know 573 257 310 68 69 104 107 112 112 142 185 113 134 219 109 23 351 222 25 60 56 45 43 41 54 79 84 24 62 477 96 175 173 172 53 116 163 118 87 89 302 190 81 155 183 119 117 140 433 499 63

14% 13% 15% 11% 9% 14% 14% 16% 17% 12% 15% 13% 14% 12% 15% 11% 13% 16% 15% 13% 16% 12% 13% 10% 15% 13% 14% 12% 17% 13% 15% 15% 14% 12% 17% 14% 14% 12% 11% 23% 13% 14% 16% 19% 13% 14% 10% 10% 15% 14% 13%

B E E DE DE NQ X X h h h m jklm stu u v

NET: ADDICTIVE 2619 1216 1362 354 443 434 471 481 436 728 782 528 581 1060 468 151 1678 941 110 280 215 230 200 271 224 376 363 125 224 2213 406 701 758 973 187 540 686 653 514 226 1508 785 327 497 919 513 690 797 1822 2326 261

62% 59% 65% 59% 58% 60% 63% 67% 67% 63% 62% 61% 62% 59% 63% 70% 61% 66% 65% 60% 61% 61% 63% 66% 62% 64% 61% 62% 62% 62% 63% 58% 63% 65% 59% 64% 61% 64% 63% 59% 64% 59% 65% 60% 65% 61% 61% 59% 64% 63% 54%

B E DEF DEF NQ N NQ f f p p r v y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

183



Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Casino card games (e.g., poker, blackjack)

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Very addictive 1253 672 567 455 67 54 96 217 142 121 187 99 142 136 128 107 183 249 517 467 99 142 66 27 237 288 259 257 196

30% 24% 40% 27% 20% 20% 23% 21% 23% 22% 24% 22% 24% 24% 23% 23% 23% 22% 29% 39% 28% 20% 28% 28% 27% 31% 31% 32% 28%

B EFH IJKLMNOPQR IJKLMNOPQR

S

V * Y

Fairly addictive 1366 901 456 525 111 101 164 376 240 221 298 174 223 225 202 194 280 398 593 367 134 251 86 42 307 279 281 252 239

32% 33% 33% 31% 33% 37% 39% 37% 39% 40% 38% 39% 37% 39% 37% 41% 35% 36% 33% 30% 38% 35% 36% 43% 34% 30% 33% 31% 34%

D D D QRST QRST QRST QST T QRST T MOQRST T T *

Not very addictive 525 420 101 207 77 46 89 212 123 117 145 94 111 113 117 90 158 227 202 80 71 148 52 15 133 118 98 92 78

12% 15% 7% 12% 23% 17% 21% 21% 20% 21% 19% 21% 18% 20% 21% 19% 20% 20% 11% 7% 20% 21% 22% 16% 15% 13% 12% 12% 11%

C D D D D ST MST ST MST ST ST KMST ST ST KST T * c

Not addictive 490 411 73 248 61 52 51 163 79 76 109 54 88 71 82 59 126 172 222 88 41 125 27 11 116 103 94 90 80

12% 15% 5% 14% 18% 19% 12% 16% 13% 14% 14% 12% 15% 12% 15% 12% 16% 15% 12% 7% 12% 17% 11% 12% 13% 11% 11% 11% 11%

C G G G T T T T LNPT T LNPT T ILNPST ILNPST T U *

Don’t know 573 341 206 281 24 18 18 60 31 22 42 21 37 27 21 23 55 69 267 205 7 50 5 1 97 144 114 109 105

14% 12% 15% 16% 7% 6% 4% 6% 5% 4% 5% 5% 6% 5% 4% 5% 7% 6% 15% 17% 2% 7% 2% 1% 11% 15% 14% 14% 15%

EFGH JO JNOP IJKLNOP JNO IJKLMNOPQR IJKLMNOPQR U * Y Y

NET: ADDICTIVE 2619 1573 1023 981 178 155 260 592 381 342 485 273 365 361 330 300 463 647 1110 834 233 393 152 69 545 567 540 509 435

62% 57% 73% 57% 52% 57% 62% 58% 62% 61% 62% 62% 61% 63% 60% 64% 58% 58% 62% 69% 66% 55% 65% 71% 61% 61% 64% 64% 62%

B EH E QR QR QR QR Q QR MOQR IJKLMNOPQR

S

V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Other casino games that are not cards (e.g., craps, roulette)

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Very addictive 1187 530 634 168 188 195 226 212 198 309 342 234 303 437 228 70 735 452 57 121 106 115 75 125 107 154 175 65 88 997 191 325 318 440 104 286 303 282 214 103 645 382 161 256 413 228 290 339 849 1038 135

28% 26% 30% 28% 25% 27% 30% 30% 31% 27% 27% 27% 32% 24% 31% 33% 27% 32% 34% 26% 30% 30% 24% 30% 29% 26% 29% 33% 24% 28% 30% 27% 27% 29% 33% 34% 27% 28% 26% 27% 27% 29% 32% 31% 29% 27% 26% 25% 30% 28% 28%

B E E E JKL NQ N N NQ Wc Wc g klmn u v

Fairly addictive 1362 661 684 175 265 227 230 243 222 400 422 277 263 592 232 73 897 465 49 157 103 100 123 137 116 208 174 57 138 1150 212 364 416 513 68 247 364 348 286 117 825 389 148 228 488 270 375 458 904 1222 127

32% 32% 33% 29% 35% 31% 31% 34% 34% 35% 34% 32% 28% 33% 31% 34% 32% 32% 29% 33% 29% 27% 39% 34% 32% 35% 29% 28% 38% 32% 33% 30% 35% 34% 22% 29% 32% 34% 35% 30% 35% 29% 29% 28% 34% 32% 33% 34% 32% 33% 26%

M M V SUVab V Va SUVab i fi fi j j pq r r y

Not very addictive 542 337 203 97 119 108 95 67 56 157 148 120 116 288 77 31 396 146 13 71 42 56 41 59 45 67 84 23 40 470 72 159 150 196 36 95 159 136 124 28 298 195 49 98 165 102 177 204 338 457 79

13% 16% 10% 16% 15% 15% 13% 9% 9% 14% 12% 14% 12% 16% 10% 14% 14% 10% 8% 15% 12% 15% 13% 14% 13% 11% 14% 11% 11% 13% 11% 13% 13% 13% 11% 11% 14% 13% 15% 7% 13% 15% 10% 12% 12% 12% 16% 15% 12% 12% 16%

C HI HI HI HI OQR OR S S S S n n n jn q rs w x

Not addictive 491 249 237 91 124 88 82 65 42 127 149 112 103 253 92 14 359 133 21 56 37 58 39 39 33 76 71 27 35 423 69 167 123 155 47 99 125 122 103 43 261 179 52 80 140 113 158 191 300 404 80

12% 12% 11% 15% 16% 12% 11% 9% 6% 11% 12% 13% 11% 14% 12% 7% 13% 9% 13% 12% 10% 15% 12% 10% 9% 13% 12% 14% 10% 12% 11% 14% 10% 10% 15% 12% 11% 12% 13% 11% 11% 13% 10% 10% 10% 13% 14% 14% 10% 11% 17%

GHI FGHI I I PQR PR PR XYc gh gh o rs rs w x

Don’t know 625 276 340 70 72 111 110 131 131 157 198 124 147 241 118 27 387 238 29 63 65 49 40 49 60 85 96 28 60 522 102 185 190 189 61 123 181 133 94 94 337 192 95 160 212 122 131 151 474 546 65

15% 13% 16% 12% 9% 15% 15% 18% 20% 14% 16% 14% 16% 13% 16% 12% 14% 17% 17% 14% 18% 13% 13% 12% 17% 14% 16% 14% 17% 15% 16% 15% 16% 13% 19% 14% 16% 13% 11% 24% 14% 14% 19% 19% 15% 15% 12% 11% 17% 15% 13%

B E E DE DEFG NQ VX h h h m jklm op stu u v

NET: ADDICTIVE 2549 1191 1319 343 453 422 456 456 419 709 764 511 566 1029 460 144 1632 917 106 278 209 215 198 262 223 362 349 122 226 2147 402 689 734 953 173 532 667 630 500 220 1470 771 309 484 901 498 666 796 1753 2259 262

61% 58% 63% 57% 59% 58% 61% 63% 65% 62% 61% 59% 61% 57% 62% 67% 59% 64% 63% 59% 59% 57% 62% 64% 62% 61% 58% 61% 63% 60% 62% 57% 61% 64% 54% 63% 59% 62% 61% 57% 62% 58% 61% 59% 64% 60% 59% 59% 61% 62% 54%

B DF DEF N NQ N NQ fi p ru y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Other casino games that are not cards (e.g., craps, roulette)

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Very addictive 1187 644 530 405 57 58 124 239 169 146 208 133 173 160 154 138 215 270 474 429 103 161 74 28 239 281 234 247 175

28% 23% 38% 24% 17% 22% 30% 23% 28% 26% 27% 30% 29% 28% 28% 29% 27% 24% 26% 36% 29% 22% 31% 29% 27% 30% 28% 31% 25%

B E DEFH E R R JKQR R R R JR R IJKMNOPQRS V * c c

Fairly addictive 1362 875 474 539 104 86 146 336 214 195 264 155 205 214 187 171 256 358 610 378 125 217 80 41 296 288 286 230 250

32% 32% 34% 31% 31% 32% 35% 33% 35% 35% 34% 35% 34% 37% 34% 36% 32% 32% 34% 31% 36% 30% 34% 42% 33% 31% 34% 29% 36%

QR Q KMOQRT QR * b Zb

Not very addictive 542 439 96 227 82 57 73 212 115 117 142 81 99 96 94 79 147 227 211 88 64 153 46 13 125 123 98 113 78

13% 16% 7% 13% 24% 21% 17% 21% 19% 21% 18% 18% 16% 17% 17% 17% 18% 20% 12% 7% 18% 21% 19% 13% 14% 13% 12% 14% 11%

C DG D D D MST KLMNOPQST ST ST ST ST ST ST ST KMNOPQST T *

Not addictive 491 421 69 252 63 48 58 169 82 75 118 54 88 77 91 63 125 179 223 83 49 124 31 12 119 97 95 87 87

12% 15% 5% 15% 19% 18% 14% 16% 13% 13% 15% 12% 15% 13% 16% 13% 16% 16% 12% 7% 14% 17% 13% 12% 13% 10% 11% 11% 12%

C T T LT T LT T IJLNPST T ILNST IJLNPST T *

Don’t know 625 365 235 293 33 21 17 72 34 23 48 19 38 26 24 21 59 81 285 229 11 62 6 4 111 144 132 123 110

15% 13% 17% 17% 10% 8% 4% 7% 6% 4% 6% 4% 6% 5% 4% 4% 7% 7% 16% 19% 3% 9% 2% 4% 13% 15% 16% 15% 16%

B EFGH GH G J JLNOP JLNOP IJLNOP IJKLNOP IJKLMNOPQR IJKLMNOPQR

S

U *

NET: ADDICTIVE 2549 1520 1003 944 161 144 270 576 382 341 472 288 377 373 341 309 470 628 1083 807 228 378 154 69 535 569 520 476 425

61% 55% 71% 55% 47% 53% 65% 56% 62% 61% 60% 65% 63% 65% 62% 65% 59% 56% 60% 67% 65% 53% 65% 71% 60% 61% 62% 60% 61%

B E DEFH E QR R R JKQR QR IJKOQRS QR IJKOQR R JKQRS V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Betting on sports (e.g., football, cricket, rugby, tennis)

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Very addictive 1056 496 538 155 184 189 187 183 157 291 308 203 253 425 188 56 669 386 43 120 88 101 75 92 103 139 167 52 76 908 148 287 291 399 78 241 259 252 211 93 587 335 134 211 348 198 300 347 709 904 139

25% 24% 26% 26% 24% 26% 25% 25% 24% 25% 24% 23% 27% 23% 25% 26% 24% 27% 25% 26% 25% 27% 24% 23% 28% 24% 28% 26% 21% 25% 23% 24% 24% 27% 25% 28% 23% 25% 26% 24% 25% 25% 27% 26% 25% 24% 26% 26% 25% 25% 29%

N c c k

Fairly addictive 1505 773 715 219 283 249 249 264 240 437 459 308 301 662 253 86 1001 504 60 164 125 132 118 163 113 223 212 64 132 1252 253 391 435 584 94 281 408 389 299 128 896 452 158 252 536 319 399 466 1039 1337 150

36% 38% 34% 36% 37% 34% 34% 37% 37% 38% 36% 36% 32% 37% 34% 40% 36% 35% 36% 35% 36% 35% 37% 40% 31% 38% 35% 32% 37% 35% 39% 33% 36% 39% 30% 33% 36% 38% 36% 33% 38% 34% 31% 31% 38% 38% 35% 35% 36% 36% 31%

C M Y i fi j pq r r r y

Not very addictive 647 346 299 85 126 112 116 112 97 182 175 141 149 308 107 40 455 192 29 68 63 53 52 70 60 84 82 35 52 557 90 192 197 209 50 113 184 158 145 46 366 204 78 130 216 133 168 221 426 575 66

15% 17% 14% 14% 16% 15% 16% 16% 15% 16% 14% 16% 16% 17% 14% 19% 16% 13% 17% 15% 18% 14% 16% 17% 16% 14% 14% 17% 14% 16% 14% 16% 16% 14% 16% 13% 16% 15% 18% 12% 15% 15% 15% 16% 15% 16% 15% 16% 15% 16% 14%

C R R jn

Not addictive 477 222 249 85 113 80 80 73 46 113 139 115 109 227 93 12 332 145 17 62 28 51 37 42 32 76 72 18 41 418 58 167 123 140 47 102 126 114 94 40 246 173 58 82 143 96 156 188 288 391 78

11% 11% 12% 14% 15% 11% 11% 10% 7% 10% 11% 13% 12% 13% 12% 5% 12% 10% 10% 13% 8% 14% 12% 10% 9% 13% 12% 9% 11% 12% 9% 14% 10% 9% 15% 12% 11% 11% 12% 10% 10% 13% 11% 10% 10% 11% 14% 14% 10% 11% 16%

I FGHI I I J PR P P P U U U gh h o rs w x

Don’t know 523 216 299 57 61 99 110 87 109 126 178 99 120 190 106 21 317 206 20 54 48 40 36 42 55 69 68 31 59 427 96 163 150 161 48 112 155 107 71 77 272 173 78 148 175 90 109 120 403 459 53

12% 11% 14% 9% 8% 14% 15% 12% 17% 11% 14% 11% 13% 10% 14% 10% 11% 14% 12% 12% 14% 11% 11% 10% 15% 12% 11% 15% 16% 12% 15% 14% 13% 11% 15% 13% 14% 11% 9% 20% 12% 13% 15% 18% 12% 11% 10% 9% 14% 13% 11%

B DE DE E DEH J NQ N NQ VXa h h m lm jklm o stu u v

NET: ADDICTIVE 2561 1269 1252 374 468 438 436 447 397 728 767 512 554 1087 441 142 1670 890 103 283 213 233 192 255 216 362 378 117 209 2159 401 679 726 983 172 522 667 641 510 221 1482 787 292 462 883 517 698 813 1748 2241 290

61% 62% 60% 62% 61% 60% 59% 62% 61% 63% 61% 59% 59% 60% 59% 66% 60% 62% 61% 61% 60% 62% 61% 62% 60% 61% 63% 58% 58% 61% 62% 57% 61% 66% 54% 62% 59% 63% 62% 57% 63% 59% 58% 56% 62% 62% 62% 61% 61% 61% 60%

fgi p r r r

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Betting on sports (e.g., football, cricket, rugby, tennis)

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Very addictive 1056 547 497 306 65 52 124 241 166 165 201 129 173 158 160 137 205 273 355 417 112 151 75 34 218 238 206 211 172

25% 20% 35% 18% 19% 19% 30% 23% 27% 30% 26% 29% 29% 28% 29% 29% 26% 24% 20% 35% 32% 21% 32% 35% 24% 25% 24% 26% 25%

B DEFH DE RS KQRS S KQRS KQRS RS KQRS KQRS S S IKMNOPQRS V *

Fairly addictive 1505 1003 493 610 122 109 162 393 247 206 305 173 227 223 200 194 295 420 688 382 138 270 97 34 327 323 321 269 252

36% 37% 35% 36% 36% 40% 39% 38% 40% 37% 39% 39% 38% 39% 36% 41% 37% 38% 38% 32% 39% 38% 41% 35% 37% 35% 38% 34% 36%

JOQT T T T T T JMOQT T T T *

Not very addictive 647 503 136 306 79 54 65 197 104 99 136 73 96 95 90 72 147 211 300 117 56 149 35 16 144 148 129 122 97

15% 18% 10% 18% 23% 20% 16% 19% 17% 18% 17% 17% 16% 17% 16% 15% 18% 19% 17% 10% 16% 21% 15% 16% 16% 16% 15% 15% 14%

C DGH G T PT T T T T T T MPT MOPT T *

Not addictive 477 392 79 253 47 46 46 139 72 63 101 45 74 67 68 45 107 148 225 96 39 101 27 9 110 101 89 91 80

11% 14% 6% 15% 14% 17% 11% 14% 12% 11% 13% 10% 12% 12% 12% 10% 13% 13% 12% 8% 11% 14% 12% 9% 12% 11% 11% 11% 11%

C G PT T LPT PT PT LPT LPT LPT T *

Don’t know 523 299 199 242 27 9 22 57 25 23 37 21 32 29 31 23 47 63 234 194 7 46 2 5 91 122 101 108 97

12% 11% 14% 14% 8% 3% 5% 6% 4% 4% 5% 5% 5% 5% 6% 5% 6% 6% 13% 16% 2% 6% 1% 5% 10% 13% 12% 13% 14%

B EFGH FH I IJ IJ IJ IJKLMNOPQR IJKLMNOPQR

S

U W* Y

NET: ADDICTIVE 2561 1550 990 916 188 161 286 635 413 371 506 302 400 382 360 332 501 693 1043 799 250 420 171 68 545 560 527 479 424

61% 56% 71% 53% 55% 60% 68% 62% 67% 67% 65% 68% 66% 67% 66% 70% 62% 62% 58% 66% 71% 59% 73% 70% 61% 60% 62% 60% 61%

B DEFH DE QRS QRS RS QRS QRS QRS QRS IJKMNOQRS S S S V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Betting on e-sports/competitive video gaming (e.g., Fortnite, FIFA, Dota, Counter Strike)

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Very addictive 789 339 430 117 126 129 135 149 133 218 218 156 198 311 145 40 496 293 35 81 67 91 47 76 65 115 123 37 51 666 123 206 204 317 62 187 195 177 156 74 444 247 98 160 254 142 234 249 540 687 94

19% 17% 21% 19% 16% 18% 18% 21% 21% 19% 17% 18% 21% 17% 19% 18% 18% 20% 20% 17% 19% 24% 15% 19% 18% 19% 21% 19% 14% 19% 19% 17% 17% 21% 19% 22% 17% 17% 19% 19% 19% 18% 19% 19% 18% 17% 21% 19% 19% 19% 19%

B E K N TWc Wc fg kl

Fairly addictive 1219 557 646 158 244 202 208 225 182 364 360 238 257 485 232 81 798 422 43 129 99 87 93 137 107 184 183 51 107 1033 186 322 353 456 88 239 324 307 242 108 723 353 144 203 443 268 306 398 821 1074 127

29% 27% 31% 26% 32% 28% 28% 31% 28% 32% 29% 28% 28% 27% 31% 38% 29% 29% 25% 28% 28% 23% 29% 33% 29% 31% 30% 25% 30% 29% 29% 27% 29% 31% 28% 28% 29% 30% 30% 28% 31% 26% 29% 25% 31% 32% 27% 30% 29% 29% 26%

B D M N NQR N V V V f p ru ru

Not very addictive 721 415 301 143 153 131 118 93 83 199 214 160 147 371 97 31 498 223 26 71 54 66 54 79 63 99 95 47 67 621 101 199 217 260 45 116 199 183 174 48 402 263 56 120 217 154 230 265 456 613 104

17% 20% 14% 24% 20% 18% 16% 13% 13% 17% 17% 18% 16% 20% 13% 14% 18% 16% 15% 15% 15% 17% 17% 19% 18% 17% 16% 23% 19% 17% 16% 17% 18% 17% 14% 14% 18% 18% 21% 13% 17% 20% 11% 15% 15% 18% 20% 20% 16% 17% 21%

C FGHI HI HI OPQR O TUa jn jn jn q q r rs w x

Not addictive 627 347 275 116 154 118 108 80 50 168 181 153 126 341 117 22 481 146 21 95 43 68 51 46 49 80 97 25 53 537 89 207 175 199 45 114 164 164 135 49 339 224 63 100 189 134 204 251 376 526 92

15% 17% 13% 19% 20% 16% 15% 11% 8% 15% 14% 18% 14% 19% 16% 10% 17% 10% 13% 20% 12% 18% 16% 11% 13% 13% 16% 12% 15% 15% 14% 17% 15% 13% 14% 13% 14% 16% 16% 13% 14% 17% 13% 12% 13% 16% 18% 19% 13% 14% 19%

C GHI GHI HI I I M PQR R PR SUXYZb UX X h q r rs w x

Don’t know 851 395 447 66 92 149 172 172 200 201 286 160 204 304 156 41 501 350 45 92 88 66 72 71 78 113 103 41 82 705 146 265 247 261 77 193 250 189 113 106 458 250 143 239 314 139 158 179 672 767 69

20% 19% 21% 11% 12% 20% 23% 24% 31% 17% 23% 18% 22% 17% 21% 19% 18% 24% 27% 20% 25% 17% 23% 17% 22% 19% 17% 20% 23% 20% 23% 22% 21% 17% 24% 23% 22% 19% 14% 27% 19% 19% 28% 29% 22% 17% 14% 13% 23% 21% 14%

DE DE DE DEFGH JL J NQ N NQ VXZa VXZa a h h h lm m m klm op stu tu v y

NET: ADDICTIVE 2008 896 1076 275 370 331 344 374 315 582 578 394 454 796 377 121 1294 714 77 210 167 178 141 213 172 299 306 88 158 1699 310 528 557 773 150 426 519 484 398 182 1167 599 242 363 697 409 539 648 1361 1761 221

48% 44% 51% 46% 48% 45% 46% 52% 49% 51% 46% 45% 49% 44% 50% 56% 47% 50% 46% 45% 47% 47% 44% 52% 48% 51% 51% 44% 44% 48% 48% 44% 47% 52% 47% 50% 46% 47% 49% 47% 49% 45% 48% 44% 49% 49% 48% 48% 48% 48% 46%

B DFG KL NQ NQ N N Tc fg p r

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Betting on e-sports/competitive video gaming (e.g., Fortnite, FIFA, Dota, Counter Strike)

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Very addictive 789 378 402 217 36 25 99 161 114 119 142 106 120 115 119 103 142 180 257 338 80 91 55 22 167 176 157 152 130

19% 14% 29% 13% 11% 9% 24% 16% 19% 21% 18% 24% 20% 20% 22% 22% 18% 16% 14% 28% 23% 13% 23% 23% 19% 19% 19% 19% 19%

B DEFH DEF RS IKQRS RS IKMNQRS QRS QRS IKQRS IKQRS RS IJKMNOPQRS V *

Fairly addictive 1219 740 468 456 74 61 149 284 199 186 234 161 190 190 174 168 245 313 514 382 130 174 88 35 260 263 259 223 204

29% 27% 33% 27% 22% 23% 36% 28% 32% 33% 30% 36% 32% 33% 32% 36% 31% 28% 29% 32% 37% 24% 37% 36% 29% 28% 31% 28% 29%

B DEFH EF R KRS R IKMOQRS R KRS R IKMOQRS R V *

Not very addictive 721 559 153 312 91 78 78 247 130 125 176 81 123 121 114 90 168 265 319 122 65 191 47 14 163 156 139 151 103

17% 20% 11% 18% 27% 29% 19% 24% 21% 22% 23% 18% 20% 21% 21% 19% 21% 24% 18% 10% 18% 27% 20% 15% 18% 17% 16% 19% 15%

C DG DG DG LT LPST LPST T T LT T T T ILMOPQST T U * c

Not addictive 627 539 84 307 89 72 71 232 123 95 151 70 118 102 110 81 167 241 272 104 64 169 38 21 143 134 123 106 115

15% 20% 6% 18% 26% 27% 17% 23% 20% 17% 19% 16% 20% 18% 20% 17% 21% 22% 15% 9% 18% 24% 16% 21% 16% 14% 15% 13% 16%

C DG DG DG JLPST T LST T JLPST T JLPST T JLNPST JKLNPST T *

Don’t know 851 529 296 425 49 34 21 104 47 31 78 24 50 43 33 30 78 116 440 261 14 91 8 5 159 203 168 168 146

20% 19% 21% 25% 14% 13% 5% 10% 8% 6% 10% 5% 8% 8% 6% 6% 10% 10% 24% 22% 4% 13% 3% 6% 18% 22% 20% 21% 21%

EFGH GH G G JLO IJLNOP JLOP JLO IJLNOP IJLMNOP IJKLMNOPQR IJKLMNOPQR U * Y

NET: ADDICTIVE 2008 1118 870 673 110 86 249 445 313 305 376 267 311 305 293 271 387 493 771 720 210 265 142 57 426 439 416 375 334

48% 41% 62% 39% 32% 32% 59% 43% 51% 55% 48% 60% 52% 53% 53% 57% 48% 44% 43% 60% 60% 37% 60% 58% 48% 47% 49% 47% 48%

B EF DEFH DEF RS IKMQRS RS IJKMNOPQRS KQRS KQRS KQRS IKMNOQRS RS IKMNOQRS V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Betting on horse or dog racing (not virtual)

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Very addictive 1125 491 615 132 167 183 222 218 203 297 322 221 284 417 217 64 698 426 47 129 104 106 82 111 94 155 158 56 82 953 172 322 319 390 94 247 301 252 215 110 644 322 159 241 397 204 283 319 806 995 117

27% 24% 29% 22% 22% 25% 30% 30% 31% 26% 26% 26% 30% 23% 29% 30% 25% 30% 28% 28% 30% 28% 26% 27% 26% 26% 26% 28% 23% 27% 27% 27% 27% 26% 30% 29% 27% 25% 26% 29% 27% 24% 31% 29% 28% 24% 25% 24% 28% 27% 24%

B DEF DEF DEF JKL NQ N N NQ l p tu v

Fairly addictive 1371 679 675 163 246 238 234 258 233 396 435 261 279 606 225 77 907 464 57 147 107 120 98 148 117 207 184 60 126 1137 234 363 380 550 78 261 357 359 281 113 827 387 157 231 511 279 350 419 952 1240 113

33% 33% 32% 27% 32% 33% 32% 36% 36% 34% 35% 30% 30% 33% 30% 36% 33% 32% 34% 31% 30% 32% 31% 36% 32% 35% 31% 30% 35% 32% 36% 30% 32% 37% 25% 31% 32% 35% 34% 29% 35% 29% 31% 28% 36% 33% 31% 31% 33% 34% 23%

D D M M d i fgi p ru r y

Not very addictive 643 368 271 123 149 114 99 86 71 187 181 150 125 323 105 31 459 184 24 68 58 57 47 64 59 77 102 34 52 564 79 196 187 217 43 115 176 168 132 52 346 237 60 125 188 138 192 245 398 540 99

15% 18% 13% 21% 19% 16% 13% 12% 11% 16% 14% 17% 13% 18% 14% 14% 17% 13% 14% 15% 16% 15% 15% 16% 16% 13% 17% 17% 15% 16% 12% 16% 16% 15% 14% 14% 16% 17% 16% 13% 15% 18% 12% 15% 13% 17% 17% 18% 14% 15% 20%

C FGHI GHI I M OQR R e oq s s w x

Not addictive 537 282 247 116 138 87 81 72 43 136 155 128 118 265 107 20 392 145 19 67 37 46 48 42 40 83 83 23 47 455 82 174 146 168 48 109 141 134 117 36 275 211 51 83 151 114 189 226 311 438 90

13% 14% 12% 19% 18% 12% 11% 10% 7% 12% 12% 15% 13% 15% 14% 9% 14% 10% 12% 14% 11% 12% 15% 10% 11% 14% 14% 12% 13% 13% 13% 14% 12% 11% 15% 13% 12% 13% 14% 9% 12% 16% 10% 10% 11% 14% 17% 17% 11% 12% 18%

FGHI FGHI I I I R R R h n oq rs rs w x

Don’t know 531 233 291 67 68 107 106 85 98 133 165 107 126 200 93 24 316 215 21 58 46 49 42 44 51 69 73 26 52 452 80 145 165 168 53 116 157 107 76 75 274 180 78 142 170 101 118 134 398 453 68

13% 11% 14% 11% 9% 15% 14% 12% 15% 12% 13% 12% 14% 11% 12% 11% 11% 15% 12% 12% 13% 13% 13% 11% 14% 12% 12% 13% 15% 13% 12% 12% 14% 11% 17% 14% 14% 10% 9% 19% 12% 13% 15% 17% 12% 12% 10% 10% 14% 12% 14%

B E E E NQ fh lm lm jklm o stu v

NET: ADDICTIVE 2496 1171 1290 295 413 420 456 475 437 693 757 482 563 1023 442 141 1606 890 104 275 211 226 180 259 212 362 342 116 208 2090 406 686 698 940 172 509 658 611 495 223 1471 709 315 472 908 483 632 738 1758 2235 230

59% 57% 61% 49% 54% 58% 61% 66% 67% 60% 60% 56% 60% 56% 59% 65% 58% 62% 62% 59% 60% 60% 57% 63% 59% 61% 57% 58% 58% 59% 63% 57% 58% 63% 54% 60% 58% 60% 60% 58% 62% 53% 63% 57% 64% 58% 56% 55% 61% 61% 47%

B D DE DEF DEFG NQ N NQ fgi p p rtu v y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Betting on horse or dog racing (not virtual)

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Very addictive 1125 602 514 399 69 38 96 203 136 112 164 105 123 127 113 102 176 233 443 437 91 135 61 28 226 244 230 225 191

27% 22% 37% 23% 20% 14% 23% 20% 22% 20% 21% 24% 20% 22% 21% 22% 22% 21% 25% 36% 26% 19% 26% 28% 25% 26% 27% 28% 27%

B F F F JMO JR IJKLMNOPQR

S

V *

Fairly addictive 1371 877 486 560 101 88 128 317 199 175 240 140 182 184 173 150 232 338 654 368 111 221 74 32 301 299 288 256 213

33% 32% 35% 33% 30% 33% 30% 31% 33% 31% 31% 32% 30% 32% 31% 32% 29% 30% 36% 30% 32% 31% 31% 33% 34% 32% 34% 32% 30%

Q Q KMQRT *

Not very addictive 643 503 126 257 76 63 106 246 139 145 183 109 151 130 133 120 189 262 250 110 77 178 52 21 140 149 120 127 98

15% 18% 9% 15% 22% 23% 25% 24% 23% 26% 23% 25% 25% 23% 24% 25% 24% 23% 14% 9% 22% 25% 22% 21% 16% 16% 14% 16% 14%

C D D D D ST INST ST ST INST ST ST INST ST ST T *

Not addictive 537 458 78 260 68 58 73 198 107 97 149 74 112 102 105 76 152 209 227 96 64 132 45 13 120 114 102 92 103

13% 17% 6% 15% 20% 21% 17% 19% 17% 17% 19% 17% 19% 18% 19% 16% 19% 19% 13% 8% 18% 18% 19% 14% 13% 12% 12% 12% 15%

C D D D ST ST PST ST PST ST PST T PST ST T *

Don’t know 531 305 199 241 26 23 15 64 32 27 45 15 33 28 26 24 52 74 228 196 9 50 4 3 103 126 106 100 94

13% 11% 14% 14% 8% 9% 4% 6% 5% 5% 6% 3% 6% 5% 5% 5% 7% 7% 13% 16% 3% 7% 2% 3% 12% 14% 13% 12% 13%

B EFGH G G G L L L L L L L JLNO IJLNO IJKLMNOPQR IJKLMNOPQR

S

U *

NET: ADDICTIVE 2496 1479 999 959 171 126 224 520 336 287 403 244 305 311 286 252 408 571 1097 805 202 356 134 60 527 543 518 482 404

59% 54% 71% 56% 50% 47% 53% 51% 55% 52% 52% 55% 51% 54% 52% 53% 51% 51% 61% 67% 57% 50% 57% 61% 59% 58% 61% 60% 58%

B FH JKMQR JMQR MQR IJKLMNOPQR IJKLMNOPQR

S

V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Home

23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Betting on virtual racing / sports (e.g., virtual horse or dog racing, virtual sports)

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Very addictive 972 442 515 128 162 163 181 177 161 277 265 186 244 369 197 54 620 351 36 114 91 96 64 98 82 129 145 52 65 829 142 274 259 366 72 212 253 217 200 90 562 292 118 204 317 179 271 294 678 856 104

23% 22% 25% 21% 21% 22% 24% 25% 25% 24% 21% 21% 26% 20% 26% 25% 22% 25% 21% 24% 26% 25% 20% 24% 23% 22% 24% 26% 18% 23% 22% 23% 22% 25% 23% 25% 22% 21% 24% 23% 24% 22% 23% 25% 22% 21% 24% 22% 24% 23% 21%

B KL NQ N N c c c c c

Fairly addictive 1268 581 669 163 246 220 208 231 199 346 391 267 264 524 226 81 832 436 48 139 101 100 112 141 106 185 171 52 113 1066 202 328 369 475 95 266 341 310 245 105 737 381 150 224 458 260 326 394 874 1131 123

30% 28% 32% 27% 32% 30% 28% 32% 31% 30% 31% 31% 28% 29% 30% 38% 30% 30% 28% 30% 29% 26% 35% 34% 29% 31% 29% 26% 31% 30% 31% 27% 31% 32% 30% 31% 30% 30% 30% 27% 31% 29% 30% 27% 32% 31% 29% 29% 31% 31% 25%

B NQR Vab Vb f r y

Not very addictive 661 391 263 143 124 130 110 84 72 197 193 143 128 346 85 33 463 198 26 73 45 62 49 67 51 94 100 34 60 567 95 174 211 234 42 101 183 179 150 49 363 236 62 109 210 136 206 254 407 562 95

16% 19% 13% 24% 16% 18% 15% 12% 11% 17% 15% 17% 14% 19% 11% 15% 17% 14% 15% 16% 13% 16% 15% 16% 14% 16% 17% 17% 17% 16% 15% 15% 18% 16% 13% 12% 16% 18% 18% 13% 15% 18% 12% 13% 15% 16% 18% 19% 14% 15% 20%

C EFGHI HI HI M OQR OR j jn jn q rs w x

Not addictive 570 299 265 99 157 92 104 71 47 156 160 135 120 298 106 17 422 148 20 71 45 63 43 41 49 77 87 26 47 494 76 193 134 195 48 109 147 144 127 43 304 211 55 85 172 122 192 237 333 462 97

14% 15% 13% 17% 20% 13% 14% 10% 7% 14% 13% 16% 13% 16% 14% 8% 15% 10% 12% 15% 13% 17% 14% 10% 14% 13% 15% 13% 13% 14% 12% 16% 11% 13% 15% 13% 13% 14% 16% 11% 13% 16% 11% 10% 12% 15% 17% 18% 12% 13% 20%

HI FGHI I HI PQR PR PR X X gh oq r rs w x

Don’t know 736 341 387 67 80 124 140 155 170 174 249 136 177 274 133 30 437 300 38 72 71 57 49 63 73 106 97 36 76 605 131 230 224 224 58 160 208 170 99 99 400 216 120 200 261 139 137 164 573 656 68

18% 17% 18% 11% 10% 17% 19% 22% 26% 15% 20% 16% 19% 15% 18% 14% 16% 21% 23% 15% 20% 15% 15% 15% 20% 18% 16% 18% 21% 17% 20% 19% 19% 15% 18% 19% 18% 17% 12% 26% 17% 16% 24% 24% 18% 17% 12% 12% 20% 18% 14%

DE DE DEF DEFG JL J NPQ TVX T h h m m m jklm op stu u u v y

NET: ADDICTIVE 2239 1022 1184 291 408 383 389 408 360 623 657 453 507 893 423 136 1452 787 84 253 192 196 176 238 188 314 317 104 178 1895 344 602 628 841 168 478 594 528 445 195 1299 673 267 428 775 439 597 687 1552 1987 226

53% 50% 56% 48% 53% 53% 52% 57% 56% 54% 52% 52% 54% 49% 57% 63% 52% 55% 50% 54% 55% 52% 55% 58% 52% 53% 53% 52% 49% 53% 53% 50% 52% 56% 53% 56% 52% 52% 54% 51% 55% 50% 53% 52% 55% 53% 53% 51% 54% 54% 47%

B D D NQ NQR N N c f p y

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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Home
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Q15. For each of the following types of gambling and betting activities, please indicate how addictive, or not, you perceive it to be for those that take part in the activity. - Betting on virtual racing / sports (e.g., virtual horse or dog racing, virtual sports)

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Very addictive 972 503 458 296 52 43 111 207 144 140 170 118 141 138 131 122 172 228 344 389 95 127 67 28 199 209 201 186 170

23% 18% 33% 17% 15% 16% 27% 20% 24% 25% 22% 27% 24% 24% 24% 26% 21% 20% 19% 32% 27% 18% 28% 28% 22% 22% 24% 23% 24%

B DEFH E RS KQRS IKMOQRS RS QRS RS KQRS IJKLMNOPQR

S

V *

Fairly addictive 1268 801 455 509 91 66 135 291 190 164 234 146 176 169 169 153 232 315 562 373 113 190 78 26 278 284 256 247 194

30% 29% 32% 30% 27% 24% 32% 28% 31% 30% 30% 33% 29% 30% 31% 32% 29% 28% 31% 31% 32% 26% 33% 27% 31% 30% 30% 31% 28%

B FH R JMNQR MNQR *

Not very addictive 661 509 144 272 78 73 87 237 130 129 168 90 128 128 123 106 180 253 278 111 75 168 48 23 164 138 133 115 102

16% 19% 10% 16% 23% 27% 21% 23% 21% 23% 22% 20% 21% 22% 22% 22% 22% 23% 15% 9% 21% 23% 20% 23% 18% 15% 16% 14% 15%

C D D D D ST LST ST ST ST ST ST ST ST ST T * b

Not addictive 570 492 75 276 81 64 71 216 111 98 154 68 120 103 107 72 154 226 252 86 56 162 35 18 128 125 103 106 103

14% 18% 5% 16% 24% 24% 17% 21% 18% 18% 20% 15% 20% 18% 20% 15% 19% 20% 14% 7% 16% 23% 15% 19% 14% 13% 12% 13% 15%

C DG D DG LPST PT LPST T LPST LPST LPST T LPST JLPST T U *

Don’t know 736 441 272 364 38 25 14 77 38 26 55 20 37 33 20 20 64 93 366 247 13 70 9 2 122 177 153 147 131

18% 16% 19% 21% 11% 9% 3% 8% 6% 5% 7% 4% 6% 6% 4% 4% 8% 8% 20% 20% 4% 10% 4% 2% 14% 19% 18% 18% 19%

B EFGH GH G G JLOP JLOP JLOP OP IJLMNOP IJKLMNOP IJKLMNOPQR IJKLMNOPQR U * Y Y Y Y

NET: ADDICTIVE 2239 1303 913 805 143 109 246 498 334 304 403 264 318 307 300 274 404 543 906 762 208 317 145 54 476 493 457 433 364

53% 47% 65% 47% 42% 40% 59% 48% 54% 55% 52% 60% 53% 54% 55% 58% 50% 49% 50% 63% 59% 44% 62% 55% 53% 53% 54% 54% 52%

B DEFH EF QR QR R IJKMNOQRS R QR QR IJKMNOQRS IJKMNOQRS V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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IMD. Indices of Multiple Deprivation (quintiles)

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children 

HH (17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East

North 

West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England

South 

West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

backgroun

d

Ethnic 

minority 

responden

ts

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4168 2007 2106 498 787 730 806 723 624 1330 1155 644 1039 1771 678 209 2658 1510 181 473 362 381 322 407 343 568 579 198 354 3525 643 940 875 2092 261 852 1091 973 879 373 2386 1277 505 841 1409 815 1103 1349 2819 3617 495

Weighted base 4168 2029 2084 594 757 727 734 712 644 1137 1247 861 924 1789 741 214 2744 1424 167 458 347 375 316 409 355 585 598 198 359 3529 640 1187 1187 1480 314 840 1126 1012 813 378 2346 1321 501 815 1404 828 1121 1330 2839 3632 484

Lowest 891 421 456 123 190 153 150 147 129 249 248 201 193 394 172 40 606 285 32 97 78 93 53 80 69 127 150 32 79 759 132 264 261 309 57 167 239 215 185 84 508 286 97 183 284 176 248 279 612 762 119

21% 21% 22% 21% 25% 21% 20% 21% 20% 22% 20% 23% 21% 22% 23% 19% 22% 20% 19% 21% 22% 25% 17% 20% 19% 22% 25% 16% 22% 22% 21% 22% 22% 21% 18% 20% 21% 21% 23% 22% 22% 22% 19% 22% 20% 21% 22% 21% 22% 21% 25%

GHI Wb Wb

Lower 932 469 456 134 168 173 163 158 137 257 268 191 217 410 158 51 618 314 45 102 77 76 67 95 88 123 123 50 87 795 138 288 238 338 68 204 249 233 161 85 517 302 113 190 314 187 242 304 629 834 87

22% 23% 22% 23% 22% 24% 22% 22% 21% 23% 21% 22% 23% 23% 21% 24% 23% 22% 27% 22% 22% 20% 21% 23% 25% 21% 21% 25% 24% 23% 22% 24% 20% 23% 22% 24% 22% 23% 20% 22% 22% 23% 23% 23% 22% 23% 22% 23% 22% 23% 18%

g m y

Middle 846 406 425 136 134 151 151 142 132 223 273 159 191 369 141 46 556 290 35 92 74 70 66 89 76 105 124 37 79 720 126 237 243 298 67 168 226 198 182 72 490 259 97 141 299 184 222 269 577 735 103

20% 20% 20% 23% 18% 21% 21% 20% 21% 20% 22% 18% 21% 21% 19% 22% 20% 20% 21% 20% 21% 19% 21% 22% 21% 18% 21% 18% 22% 20% 20% 20% 20% 20% 21% 20% 20% 20% 22% 19% 21% 20% 19% 17% 21% 22% 20% 20% 20% 20% 21%

E r r

Higher 800 387 405 107 148 133 145 131 137 220 249 160 171 330 150 41 521 279 32 94 62 62 70 76 65 116 116 45 62 673 128 205 236 297 63 163 213 193 156 75 428 264 109 163 274 146 217 246 555 689 100

19% 19% 19% 18% 20% 18% 20% 18% 21% 19% 20% 19% 19% 18% 20% 19% 19% 20% 19% 21% 18% 17% 22% 19% 18% 20% 19% 23% 17% 19% 20% 17% 20% 20% 20% 19% 19% 19% 19% 20% 18% 20% 22% 20% 20% 18% 19% 18% 20% 19% 21%

Highest 699 346 343 94 117 116 126 135 110 188 209 150 151 285 121 35 442 257 24 72 56 74 60 68 57 114 86 34 53 582 116 194 210 237 58 137 199 173 128 62 403 210 85 138 233 136 192 233 465 612 74

17% 17% 16% 16% 15% 16% 17% 19% 17% 17% 17% 17% 16% 16% 16% 17% 16% 18% 14% 16% 16% 20% 19% 17% 16% 19% 14% 17% 15% 16% 18% 16% 18% 16% 18% 16% 18% 17% 16% 16% 17% 16% 17% 17% 17% 16% 17% 18% 16% 17% 15%

a a

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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IMD. Indices of Multiple Deprivation (quintiles)

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH 

EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed 

/ sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4168 2673 1438 1687 330 250 406 986 594 537 748 432 583 557 530 465 779 1074 1797 1213 346 686 229 98 875 940 849 808 696

Weighted base 4168 2724 1386 1705 336 268 414 1018 605 551 770 437 595 566 545 467 795 1105 1788 1192 347 711 232 97 891 932 846 800 699

Lowest 891 593 287 360 79 61 94 234 139 128 180 101 137 124 132 111 183 259 377 237 99 151 61 32 891 - - - -

21% 22% 21% 21% 23% 23% 23% 23% 23% 23% 23% 23% 23% 22% 24% 24% 23% 23% 21% 20% 29% 21% 26% 33% 100% - - - -

V * Zabc

Lower 932 597 324 368 75 66 89 230 137 118 179 94 135 126 129 96 173 247 379 287 77 165 55 18 - 932 - - -

22% 22% 23% 22% 22% 25% 21% 23% 23% 21% 23% 22% 23% 22% 24% 21% 22% 22% 21% 24% 22% 23% 24% 19% - 100% - - -

P * Yabc

Middle 846 565 272 354 71 58 81 211 118 109 148 85 113 116 103 92 168 227 362 245 60 159 41 14 - - 846 - -

20% 21% 20% 21% 21% 22% 20% 21% 20% 20% 19% 19% 19% 20% 19% 20% 21% 21% 20% 21% 17% 22% 17% 14% - - 100% - -

* YZbc

Higher 800 515 271 341 53 40 81 174 112 109 135 83 108 109 93 87 133 191 374 223 54 127 36 16 - - - 800 -

19% 19% 20% 20% 16% 15% 19% 17% 18% 20% 18% 19% 18% 19% 17% 19% 17% 17% 21% 19% 16% 18% 15% 16% - - - 100% -

OQ Q QR * YZac

Highest 699 454 233 283 59 42 69 170 99 87 129 74 103 92 89 81 137 180 296 201 57 109 39 17 - - - - 699

17% 17% 17% 17% 18% 16% 17% 17% 16% 16% 17% 17% 17% 16% 16% 17% 17% 16% 17% 17% 17% 15% 17% 18% - - - - 100%

* YZab

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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Sample Profile

All Adults aged 18-75 in GB

Gender Age Social grade Employment status Region Urban / Rural Education Income Marital Status Household Size

Presence of children HH 

(17 or under) ETHNICITY

Total Male Female 18-24 25-34 35-44 45-54 55-64 65-75 AB C1 C2 DE Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING North East North West

Yorkshire 

and 

Humbersid

e

West 

Midlands

East 

Midlands

East of 

England South West South East

Greater 

London Wales Scotland Urban Rural

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/Ma

sters/PhD

No formal 

qualificatio

ns

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+ ANY NONE

Any white 

background

Ethnic 

minority 

respondent

s

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j) (k) (l) (m) (n) (o) (p) (q) (r) (s) (t) (u) (v) (w) (x) (y)

Unweighted base 4207 2030 2122 503 798 732 815 731 628 1344 1166 649 1048 1794 683 211 2688 1519 183 482 366 384 323 408 351 573 582 200 355 3557 650 950 882 2112 263 861 1097 982 888 379 2408 1291 508 848 1422 823 1114 1362 2845 3652 498

Weighted Base 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Male 2053 2053 - 294 381 358 362 351 308 648 571 426 408 1097 224 117 1438 615 67 236 122 179 164 193 171 295 329 99 199 1754 300 591 583 754 125 344 546 526 496 142 1200 678 175 418 651 416 567 677 1376 1786 249

49% 100% - 49% 50% 49% 49% 49% 47% 56% 45% 49% 44% 61% 30% 54% 52% 43% 39% 50% 35% 47% 52% 47% 47% 50% 55% 50% 55% 49% 46% 49% 49% 50% 39% 40% 48% 52% 60% 37% 51% 51% 35% 51% 46% 50% 50% 50% 48% 49% 51%

C KLM M OQR OR OR O SU U SU U U SU SUVXY U SUVXY i i i jn jn jkln q q s s

Female 2099 - 2099 282 374 364 374 366 340 486 666 435 512 703 510 96 1310 789 102 228 226 194 149 209 187 290 263 98 153 1760 339 601 598 714 186 484 576 485 320 233 1151 622 326 395 746 410 547 655 1443 1843 224

50% - 100% 47% 49% 50% 50% 51% 52% 42% 53% 50% 55% 39% 68% 45% 47% 55% 60% 49% 64% 51% 47% 51% 52% 49% 44% 49% 43% 49% 53% 50% 50% 48% 59% 57% 51% 48% 39% 60% 49% 47% 65% 48% 53% 49% 48% 49% 50% 50% 46%

B J J J NPQR N NPQ TWZabc TVWXYZabc ac ac ac fgh klm m m klm op ru

Age 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

18-24 601 294 282 601 - - - - - 155 197 150 98 211 119 17 348 253 9 65 22 51 39 52 61 107 111 26 57 536 65 141 263 158 39 147 140 135 103 75 134 461 6 84 118 105 293 189 412 410 180

14% 14% 13% 100% - - - - - 14% 16% 17% 10% 12% 16% 8% 13% 18% 5% 14% 6% 14% 12% 13% 17% 18% 18% 13% 16% 15% 10% 12% 22% 11% 12% 17% 12% 13% 13% 20% 6% 35% 1% 10% 8% 13% 26% 14% 14% 11% 37%

EFGHI M M JM NPQ NPQ SU SU SU SU SU SUWX SUWX SU SU e fhi klm klm q oq s rst x

25-34 768 381 374 - 768 - - - - 268 209 169 121 478 121 31 630 138 18 89 41 78 58 74 60 116 164 22 48 688 80 136 176 414 43 116 178 208 219 47 455 299 15 99 188 216 265 376 392 610 144
18% 19% 18% - 100% - - - - 23% 17% 20% 13% 26% 16% 14% 23% 10% 11% 19% 12% 21% 18% 18% 16% 20% 27% 11% 13% 19% 12% 11% 15% 28% 14% 14% 16% 20% 27% 12% 19% 22% 3% 12% 13% 26% 23% 28% 14% 17% 30%

DFGHI KM M M OPQR R R OPR SUbc SUbc SUb SUb SUbc STUVWXYZb

c

e f fgi jkn jkln q oq rs rs w x

35-44 729 358 364 - - 729 - - - 258 203 129 139 427 128 41 596 133 26 88 47 76 54 67 74 86 112 33 65 628 101 183 176 337 33 91 188 191 202 57 477 203 49 90 172 188 279 425 304 637 79

17% 17% 17% - - 100% - - - 22% 16% 15% 15% 24% 17% 19% 22% 9% 15% 19% 13% 20% 17% 16% 21% 15% 19% 17% 18% 18% 16% 15% 15% 23% 10% 11% 17% 19% 25% 15% 20% 15% 10% 11% 12% 22% 25% 32% 11% 17% 16%

DEGHI KLM OQR R R OR U UZ UZ U i fgi j j jkln pq q rs rs w

45-54 743 362 374 - - - 743 - - 188 209 181 164 396 150 54 600 143 28 88 73 74 59 83 66 97 75 40 57 609 133 245 208 251 40 146 190 180 161 64 446 180 116 158 228 152 204 275 468 689 45

18% 18% 18% - - - 100% - - 16% 17% 21% 18% 22% 20% 25% 22% 10% 17% 19% 21% 20% 19% 20% 18% 16% 13% 20% 16% 17% 21% 20% 17% 17% 13% 17% 17% 18% 20% 17% 19% 13% 23% 19% 16% 18% 18% 20% 16% 19% 9%

DEFHI JK R R R R a a a a a a a d hi p op w y

55-64 719 351 366 - - - - 719 - 143 230 152 193 246 155 47 448 270 38 84 64 64 60 73 57 98 71 42 68 589 130 279 223 168 48 160 230 167 96 65 456 128 135 185 329 130 74 62 656 687 27

17% 17% 17% - - - - 100% - 12% 18% 18% 21% 14% 21% 22% 16% 19% 23% 18% 18% 17% 19% 18% 16% 17% 12% 21% 19% 17% 20% 23% 19% 11% 15% 19% 20% 16% 12% 17% 19% 10% 27% 22% 23% 16% 7% 5% 23% 19% 5%

DEFGI J J J NQ NQ N NQ a a a a a a a a a d ghi h m lm m m p op tu tu u v y

65-75 648 308 340 - - - - - 648 137 210 85 217 52 75 24 151 497 50 54 105 36 46 59 44 86 67 36 65 511 137 217 151 166 114 188 204 138 41 77 398 65 185 206 382 44 16 15 633 634 10

15% 15% 16% - - - - - 100% 12% 17% 10% 23% 3% 10% 11% 5% 35% 30% 12% 30% 9% 15% 14% 12% 15% 11% 18% 18% 14% 21% 18% 13% 11% 36% 22% 18% 14% 5% 20% 17% 5% 37% 25% 27% 5% 1% 1% 22% 17% 2%

DEFGH JL JKL NQ NQ N NOPQ TVWXYZabc TVWXYZabc V V V TVa TVYa d gh fgh klm lm m lm p op tu tu u v y

Social grade 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

AB 1150 648 486 155 268 258 188 143 137 1150 - - - 661 153 66 880 270 31 120 68 106 86 112 94 172 215 54 91 989 161 151 237 745 16 59 182 314 509 85 768 294 88 163 345 245 397 495 654 969 167
27% 32% 23% 26% 35% 35% 25% 20% 21% 100% - - - 36% 20% 31% 32% 19% 18% 26% 19% 28% 27% 27% 26% 29% 36% 27% 25% 28% 25% 13% 20% 50% 5% 7% 16% 31% 62% 22% 32% 22% 17% 20% 24% 29% 35% 37% 23% 26% 34%

C H DGHI DGHI H KLM OQR OR OR U SU SU SU U SU STUVWXYZb

c

i fi fgi j jkn jkln jk pq q r rs rst w x

C1 1259 571 666 197 209 203 209 230 210 - 1259 - - 572 234 39 844 415 58 148 103 93 103 112 113 168 188 62 111 1072 187 328 444 431 56 235 407 328 160 129 642 462 155 288 462 255 254 287 972 1073 173
30% 28% 32% 33% 27% 28% 28% 32% 32% - 100% - - 32% 31% 18% 30% 29% 34% 32% 29% 25% 32% 27% 31% 28% 31% 31% 31% 30% 29% 27% 37% 29% 18% 28% 36% 32% 19% 34% 27% 35% 31% 35% 33% 30% 22% 21% 34% 29% 36%

B E E JLM P P P P V V V V i fhi i m jm jm jm o u u u v x

C2 867 426 435 150 169 129 181 152 85 - - 867 - 391 195 72 658 209 30 82 82 97 61 92 72 128 103 35 84 709 158 303 294 184 86 125 275 267 125 76 523 269 75 101 284 193 289 330 537 782 70

21% 21% 21% 25% 22% 18% 24% 21% 13% - - 100% - 22% 26% 34% 24% 15% 18% 18% 23% 26% 19% 22% 20% 22% 17% 17% 23% 20% 24% 25% 25% 12% 27% 15% 24% 26% 15% 20% 22% 20% 15% 12% 20% 23% 26% 25% 19% 21% 14%

FI FI I FI I JKM R NR NOQR NR a STab a d h h h jm jmn j q q r r rs w y

DE 932 408 512 98 121 139 164 193 217 - - - 932 188 166 38 392 540 50 118 99 82 67 93 83 123 94 50 74 791 140 417 222 134 158 430 268 111 27 95 433 312 187 270 327 144 191 230 702 843 77

22% 20% 24% 16% 16% 19% 22% 27% 33% - - - 100% 10% 22% 18% 14% 38% 30% 25% 28% 22% 21% 23% 23% 21% 16% 25% 20% 22% 22% 35% 19% 9% 50% 51% 24% 11% 3% 25% 18% 23% 37% 33% 23% 17% 17% 17% 24% 23% 16%

B DE DEFG DEFGH JKL NQ N N NOPQ WZac a WZac a a a a a gh h fgh klmn lm m lm o op stu tu v y

Employment status 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Full-time 1811 1097 703 211 478 427 396 246 52 661 572 391 188 1811 - - 1811 - 52 219 129 173 130 179 132 262 314 74 146 1576 235 437 487 829 58 90 458 567 595 101 1118 539 154 313 508 421 568 771 1040 1572 212
43% 53% 34% 35% 62% 59% 53% 34% 8% 57% 45% 45% 20% 100% - - 65% - 31% 47% 37% 46% 41% 44% 37% 44% 52% 37% 41% 44% 36% 36% 41% 55% 18% 11% 40% 56% 73% 26% 47% 40% 31% 38% 36% 50% 50% 57% 36% 43% 44%

C I DGHI DGHI DHI I KLM M M OPQR OPR SUYb SUY S S SUY SUWXYZbc S e i i fgi jn jkn jkln j pq q rs rs w

Part-time 747 224 510 119 121 128 150 155 75 153 234 195 166 - 747 - 747 - 32 80 56 69 62 79 84 113 72 35 65 626 121 240 235 229 43 207 215 173 89 63 392 249 106 119 250 170 208 253 494 650 91
18% 11% 24% 20% 16% 18% 20% 22% 12% 13% 19% 22% 18% - 100% - 27% - 19% 17% 16% 18% 19% 19% 23% 19% 12% 17% 18% 18% 19% 20% 20% 15% 14% 24% 19% 17% 11% 16% 17% 19% 21% 14% 18% 20% 18% 19% 17% 18% 19%

B I I I EI EI J JM J NPQR NPR a a a a a TUa a a hi hi klmn m m m o r r

Self-Employed 215 117 96 17 31 41 54 47 24 66 39 72 38 - - 215 215 - 7 14 19 12 12 23 17 35 48 12 16 164 51 51 57 88 19 44 48 57 45 21 129 63 23 44 78 39 55 71 145 200 14

5% 6% 5% 3% 4% 6% 7% 7% 4% 6% 3% 8% 4% - - 100% 8% - 4% 3% 5% 3% 4% 6% 5% 6% 8% 6% 4% 5% 8% 4% 5% 6% 6% 5% 4% 6% 5% 5% 5% 5% 5% 5% 5% 5% 5% 5% 5% 5% 3%

D DEI DEI K JKM NOQR NOR T TVW d y

ANY WORKING 2773 1438 1310 348 630 596 600 448 151 880 844 658 392 1811 747 215 2773 - 92 313 204 254 205 281 232 410 433 121 227 2366 407 728 779 1147 120 340 721 798 730 185 1639 850 284 476 836 630 831 1095 1679 2422 317
66% 70% 62% 58% 82% 82% 81% 62% 23% 77% 67% 76% 42% 100% 100% 100% 100% - 54% 67% 58% 67% 64% 69% 64% 69% 72% 60% 63% 66% 63% 61% 65% 77% 38% 40% 64% 78% 89% 48% 69% 64% 56% 58% 59% 75% 73% 82% 59% 66% 65%

C I DHI DHI DHI I KM M KM R R R R SU SU S SU S SUb SUWYbc i i fgi jn jkn jkln j pq q rs rs w

ANY NOT WORKING 1434 615 789 253 138 133 143 270 497 270 415 209 540 - - - - 1434 77 155 148 123 113 129 129 180 167 79 133 1195 239 472 418 347 197 509 411 222 91 200 727 486 221 347 581 206 300 248 1186 1245 169
34% 30% 38% 42% 18% 18% 19% 38% 77% 23% 33% 24% 58% - - - - 100% 46% 33% 42% 33% 36% 31% 36% 31% 28% 40% 37% 34% 37% 39% 35% 23% 62% 60% 36% 22% 11% 52% 31% 36% 44% 42% 41% 25% 27% 18% 41% 34% 35%

B EFG EFG DEFGH JL JKL NOPQ TVWXYZa TVXZa a a Za a h h fgh klmn lm m klm o op tu tu v

Region 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

North East 169 67 102 9 18 26 28 38 50 31 58 30 50 52 32 7 92 77 169 - - - - - - - - - - 139 30 58 38 55 19 50 41 42 18 19 106 39 25 38 76 30 26 31 138 163 6

4% 3% 5% 1% 2% 4% 4% 5% 8% 3% 5% 3% 5% 3% 4% 3% 3% 5% 100% - - - - - - - - - - 4% 5% 5% 3% 4% 6% 6% 4% 4% 2% 5% 4% 3% 5% 5% 5% 4% 2% 2% 5% 4% 1%

B D D DE DEFG J J NQ TUVWXYZab

c

g km m m p p u u v y

North West 468 236 228 65 89 88 88 84 54 120 148 82 118 219 80 14 313 155 - 468 - - - - - - - - - 437 31 140 124 176 29 98 140 106 88 36 280 142 46 79 149 103 137 162 306 414 51

11% 12% 11% 11% 12% 12% 12% 12% 8% 10% 12% 9% 13% 12% 11% 6% 11% 11% - 100% - - - - - - - - - 12% 5% 12% 10% 12% 9% 11% 12% 10% 11% 9% 12% 11% 9% 10% 10% 12% 12% 12% 11% 11% 10%

I I P P SUVWXYZab

c

e

Yorkshire and Humberside 352 122 226 22 41 47 73 64 105 68 103 82 99 129 56 19 204 148 - - 352 - - - - - - - - 290 63 122 104 101 25 91 117 79 35 30 213 74 65 83 148 54 68 85 268 331 20
8% 6% 11% 4% 5% 6% 10% 9% 16% 6% 8% 9% 11% 7% 7% 9% 7% 10% - - 100% - - - - - - - - 8% 10% 10% 9% 7% 8% 11% 10% 8% 4% 8% 9% 6% 13% 10% 10% 6% 6% 6% 9% 9% 4%

B D DEF DE DEFGH J J J NOQ STVWXYZab

c

h lm lm m m p op tu tu v y

West Midlands 378 179 194 51 78 76 74 64 36 106 93 97 82 173 69 12 254 123 - - - 378 - - - - - - - 349 29 112 108 122 37 71 122 93 63 29 207 129 42 67 116 76 119 136 241 319 51

9% 9% 9% 8% 10% 10% 10% 9% 5% 9% 7% 11% 9% 10% 9% 6% 9% 9% - - - 100% - - - - - - - 10% 5% 9% 9% 8% 12% 8% 11% 9% 8% 7% 9% 10% 8% 8% 8% 9% 11% 10% 8% 9% 11%

I I I I K STUWXYZab

c

e m

East Midlands 317 164 149 39 58 54 59 60 46 86 103 61 67 130 62 12 205 113 - - - - 317 - - - - - - 241 76 82 93 112 30 67 90 82 51 28 184 90 43 56 96 85 80 116 201 280 35

8% 8% 7% 7% 8% 7% 8% 8% 7% 8% 8% 7% 7% 7% 8% 6% 7% 8% - - - - 100% - - - - - - 7% 12% 7% 8% 7% 9% 8% 8% 8% 6% 7% 8% 7% 9% 7% 7% 10% 7% 9% 7% 8% 7%

STUVXYZabc d rsu

East of England 410 193 209 52 74 67 83 73 59 112 112 92 93 179 79 23 281 129 - - - - - 410 - - - - - 294 115 123 117 131 38 67 107 102 90 44 233 134 43 89 143 83 95 115 294 368 37
10% 9% 10% 9% 10% 9% 11% 10% 9% 10% 9% 11% 10% 10% 11% 11% 10% 9% - - - - - 100% - - - - - 8% 18% 10% 10% 9% 12% 8% 9% 10% 11% 11% 10% 10% 8% 11% 10% 10% 8% 9% 10% 10% 8%

STUVWYZab

c

d j

South West 362 171 187 61 60 74 66 57 44 94 113 72 83 132 84 17 232 129 - - - - - - 362 - - - - 263 99 104 127 108 24 77 99 90 55 40 204 117 40 66 125 58 113 116 246 338 18

9% 8% 9% 10% 8% 10% 9% 8% 7% 8% 9% 8% 9% 7% 11% 8% 8% 9% - - - - - - 100% - - - - 7% 15% 9% 11% 7% 7% 9% 9% 9% 7% 10% 9% 9% 8% 8% 9% 7% 10% 9% 9% 9% 4%

I NQ N STUVWXZab

c

d h m t y

South East 591 295 290 107 116 86 97 98 86 172 168 128 123 262 113 35 410 180 - - - - - - - 591 - - - 512 79 181 181 188 41 108 133 152 148 50 330 183 78 104 180 126 180 204 387 527 56

14% 14% 14% 18% 15% 12% 13% 14% 13% 15% 13% 15% 13% 14% 15% 16% 15% 13% - - - - - - - 100% - - - 14% 12% 15% 15% 13% 13% 13% 12% 15% 18% 13% 14% 14% 15% 13% 13% 15% 16% 15% 14% 14% 12%

FGI STUVWXYab

c

k jkn s

Greater London 601 329 263 111 164 112 75 71 67 215 188 103 94 314 72 48 433 167 - - - - - - - - 601 - - 600 1 132 156 278 35 96 114 154 170 66 288 254 58 128 161 121 190 227 374 411 174
14% 16% 13% 18% 21% 15% 10% 10% 10% 19% 15% 12% 10% 17% 10% 22% 16% 12% - - - - - - - - 100% - - 17% * 11% 13% 19% 11% 11% 10% 15% 21% 17% 12% 19% 11% 16% 11% 14% 17% 17% 13% 11% 36%

C GHI FGHI GHI KLM M OQR OQR OR STUVWXYZb

c

e fgi jk jkl jk oq s s s w x

Wales 200 99 98 26 22 33 40 42 36 54 62 35 50 74 35 12 121 79 - - - - - - - - - 200 - 145 55 58 56 74 12 49 56 36 36 22 116 50 33 35 80 37 47 57 143 192 6
5% 5% 5% 4% 3% 5% 5% 6% 6% 5% 5% 4% 5% 4% 5% 6% 4% 6% - - - - - - - - - 100% - 4% 8% 5% 5% 5% 4% 6% 5% 4% 4% 6% 5% 4% 7% 4% 6% 4% 4% 4% 5% 5% 1%

E E E STUVWXYZa

c

d l p y

Scotland 360 199 153 57 48 65 57 68 65 91 111 84 74 146 65 16 227 133 - - - - - - - - - - 360 291 69 89 94 150 28 75 113 85 65 23 204 124 32 76 144 63 78 94 266 322 31

9% 10% 7% 10% 6% 9% 8% 9% 10% 8% 9% 10% 8% 8% 9% 7% 8% 9% - - - - - - - - - - 100% 8% 11% 7% 8% 10% 9% 9% 10% 8% 8% 6% 9% 9% 6% 9% 10% 7% 7% 7% 9% 9% 6%

C E E E STUVWXYZa

b

f n tu v

Urban / Rural 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Urban 3561 1754 1760 536 688 628 609 589 511 989 1072 709 791 1576 626 164 2366 1195 139 437 290 349 241 294 263 512 600 145 291 3561 - 1020 991 1280 270 719 942 864 710 327 1963 1175 423 711 1162 718 970 1169 2392 3046 467

85% 85% 84% 89% 90% 86% 82% 82% 79% 86% 85% 82% 85% 87% 84% 76% 85% 83% 82% 93% 82% 92% 76% 72% 73% 87% 100% 73% 81% 100% - 85% 83% 86% 85% 85% 83% 85% 86% 85% 83% 88% 84% 86% 82% 86% 86% 87% 84% 83% 96%

GHI GHI GHI L PQR P P P XYb SUWXYZbc XYb SUWXYZbc WXYbc STUVWXYZb

c

XYb e oq s s s w x

Rural 646 300 339 65 80 101 133 130 137 161 187 158 140 235 121 51 407 239 30 31 63 29 76 115 99 79 1 55 69 - 646 180 206 214 47 130 190 156 111 58 403 161 82 112 255 118 161 173 472 621 20
15% 15% 16% 11% 10% 14% 18% 18% 21% 14% 15% 18% 15% 13% 16% 24% 15% 17% 18% 7% 18% 8% 24% 28% 27% 13% * 27% 19% - 100% 15% 17% 14% 15% 15% 17% 15% 14% 15% 17% 12% 16% 14% 18% 14% 14% 13% 16% 17% 4%

DEF DEF DEF J NOQR N N TVa a TVa a TVZa STUVZac STUVZac TVa STUVZac TVZa d p p rtu v y

Education 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

GCSE/O Level/NVQ12 1200 591 601 141 136 183 245 279 217 151 328 303 417 437 240 51 728 472 58 140 122 112 82 123 104 181 132 58 89 1020 180 1200 - - - 339 382 227 137 116 676 350 174 250 452 217 281 342 858 1085 103

29% 29% 29% 23% 18% 25% 33% 39% 33% 13% 26% 35% 45% 24% 32% 24% 26% 33% 34% 30% 35% 30% 26% 30% 29% 31% 22% 29% 25% 29% 28% 100% - - - 40% 34% 22% 17% 30% 29% 26% 34% 30% 32% 26% 25% 25% 30% 30% 21%

E E DEF DEFG DEF J JK JKL NPQ N NPQ ac a Wac a a a a ghi klmn lm m lm op u tu v y

A Level or equivalent 1197 583 598 263 176 176 208 223 151 237 444 294 222 487 235 57 779 418 38 124 104 108 93 117 127 181 156 56 94 991 206 - 1197 - - 217 331 349 186 113 624 434 139 222 384 250 341 352 845 1057 126

28% 28% 29% 44% 23% 24% 28% 31% 23% 21% 35% 34% 24% 27% 31% 27% 28% 29% 22% 26% 30% 29% 29% 29% 35% 31% 26% 28% 26% 28% 32% - 100% - - 26% 29% 34% 23% 29% 26% 32% 27% 27% 27% 30% 30% 26% 29% 29% 26%

EFGHI E EFI JM JM NQ STac S fhi m jkm m o v

Degree/Masters/PhD 1494 754 714 158 414 337 251 168 166 745 431 184 134 829 229 88 1147 347 55 176 101 122 112 131 108 188 278 74 150 1280 214 - - 1494 - 177 343 384 478 112 915 451 127 272 470 311 440 585 909 1238 231
36% 37% 34% 26% 54% 46% 34% 23% 26% 65% 34% 21% 14% 46% 31% 41% 41% 24% 32% 38% 29% 32% 35% 32% 30% 32% 46% 37% 42% 36% 33% - - 100% - 21% 30% 38% 58% 29% 39% 34% 25% 33% 33% 37% 39% 44% 32% 34% 47%

DFGHI DGHI DHI KLM LM M OQR R OR OR UY STUVWXYZb UVXYZ fgi j jkn jkln j pq q rs w x

No formal qualifications 317 125 186 39 43 33 40 48 114 16 56 86 158 58 43 19 120 197 19 29 25 37 30 38 24 41 35 12 28 270 47 - - - 317 117 76 60 20 44 150 101 65 79 111 58 68 64 253 287 26
8% 6% 9% 7% 6% 4% 5% 7% 18% 1% 4% 10% 17% 3% 6% 9% 4% 14% 11% 6% 7% 10% 9% 9% 7% 7% 6% 6% 8% 8% 7% - - - 100% 14% 7% 6% 2% 11% 6% 8% 13% 10% 8% 7% 6% 5% 9% 8% 5%

B DEFGH J JK JKL NQ NQ N NOQ Ta a a fgh klm m m klm op u v

Income 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

UP TO £19,999 849 344 484 147 116 91 146 160 188 59 235 125 430 90 207 44 340 509 50 98 91 71 67 67 77 108 96 49 75 719 130 339 217 177 117 849 - - - - 239 404 206 361 248 116 124 162 687 745 92

20% 17% 23% 24% 15% 12% 20% 22% 29% 5% 19% 14% 46% 5% 28% 20% 12% 35% 30% 21% 26% 19% 21% 16% 21% 18% 16% 24% 21% 20% 20% 28% 18% 12% 37% 100% - - - - 10% 30% 41% 44% 17% 14% 11% 12% 24% 20% 19%

B EF EF EF EFGH JL J JKL NPQ NQ N NOPQ TVWXYZac VXZa Xa gh h fgh klmn o op stu tu v

£20,000-£34,999 1132 546 576 140 178 188 190 230 204 182 407 275 268 458 215 48 721 411 41 140 117 122 90 107 99 133 114 56 113 942 190 382 331 343 76 - 1132 - - - 585 383 163 251 426 227 228 305 826 994 129

27% 27% 27% 23% 23% 26% 26% 32% 31% 16% 32% 32% 29% 25% 29% 22% 26% 29% 24% 30% 33% 32% 28% 26% 27% 22% 19% 28% 31% 26% 29% 32% 28% 23% 24% - 100% - - - 25% 29% 32% 30% 30% 27% 20% 23% 29% 27% 27%

DEFG DEFG J J J N Za SXZa Za a a a a Za hi h jlmn o o u u u v

£35,000 - £54,999 1020 526 485 135 208 191 180 167 138 314 328 267 111 567 173 57 798 222 42 106 79 93 82 102 90 152 154 36 85 864 156 227 349 384 60 - - 1020 - - 702 242 75 125 369 212 315 379 641 889 125
24% 26% 23% 23% 27% 26% 24% 23% 21% 27% 26% 31% 12% 31% 23% 27% 29% 16% 25% 23% 22% 25% 26% 25% 25% 26% 26% 18% 24% 24% 24% 19% 29% 26% 19% - - 100% - - 30% 18% 15% 15% 26% 25% 28% 28% 22% 24% 26%

I I M M KM OQR R R OR b b fi fi jkmn pq r r r w

£55,000+ 821 496 320 103 219 202 161 96 41 509 160 125 27 595 89 45 730 91 18 88 35 63 51 90 55 148 170 36 65 710 111 137 186 478 20 - - - 821 - 643 154 24 29 224 213 355 417 404 725 90

20% 24% 15% 17% 28% 28% 22% 13% 6% 44% 13% 14% 3% 33% 12% 21% 26% 6% 11% 19% 10% 17% 16% 22% 15% 25% 28% 18% 18% 20% 17% 11% 16% 32% 6% - - - 100% - 27% 12% 5% 4% 16% 25% 31% 31% 14% 20% 18%

C I DGHI DGHI HI I KLM M M OPQR R OR OR SU U U SUY U STUVWYc STUVWXYbc U SU i fi fgi jkln pq q r rs rst w

Prefer not to say 385 142 233 75 47 57 64 65 77 85 129 76 95 101 63 21 185 200 19 36 30 29 28 44 40 50 66 22 23 327 58 116 113 112 44 - - - - 385 197 152 36 56 150 68 110 78 307 314 49

9% 7% 11% 13% 6% 8% 9% 9% 12% 7% 10% 9% 10% 6% 8% 10% 7% 14% 11% 8% 8% 8% 9% 11% 11% 8% 11% 11% 6% 9% 9% 10% 9% 8% 14% - - - - 100% 8% 11% 7% 7% 11% 8% 10% 6% 11% 9% 10%

B EFG E EF J J N N N NOQ c c c fgh jklm oq r r v

Marital Status 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Married/ Living as Married 2366 1200 1151 134 455 477 446 456 398 768 642 523 433 1118 392 129 1639 727 106 280 213 207 184 233 204 330 288 116 204 1963 403 676 624 915 150 239 585 702 643 197 2366 - - 27 1059 537 743 1009 1357 2145 206
56% 58% 55% 22% 59% 65% 60% 63% 61% 67% 51% 60% 46% 62% 53% 60% 59% 51% 63% 60% 61% 55% 58% 57% 57% 56% 48% 58% 57% 55% 62% 56% 52% 61% 47% 28% 52% 69% 78% 51% 100% - - 3% 75% 64% 66% 75% 47% 58% 42%

C D DEG D D D KLM M KM OQR R OR a a a a a a a a a d i fgi j jkn jkln j pq rtu r r w y

Single 1336 678 622 461 299 203 180 128 65 294 462 269 312 539 249 63 850 486 39 142 74 129 90 134 117 183 254 50 124 1175 161 350 434 451 101 404 383 242 154 152 - 1336 - 511 239 230 356 244 1092 1051 254
32% 33% 30% 77% 39% 28% 24% 18% 10% 26% 37% 31% 33% 30% 33% 29% 31% 34% 23% 30% 21% 34% 28% 33% 32% 31% 42% 25% 34% 33% 25% 29% 36% 30% 32% 48% 34% 24% 19% 40% - 100% - 62% 17% 28% 31% 18% 38% 29% 52%

C EFGHI FGHI HI HI I JL J J NQ U SUb U SU SU SU STUVWXYZb

c

SUb e fh klmn lm m lm oq stu s s v x

Widowed/Divorced/Separated 505 175 326 6 15 49 116 135 185 88 155 75 187 154 106 23 284 221 25 46 65 42 43 43 40 78 58 33 32 423 82 174 139 127 65 206 163 75 24 36 - - 505 284 120 68 32 90 415 471 27

12% 9% 16% 1% 2% 7% 16% 19% 29% 8% 12% 9% 20% 9% 14% 11% 10% 15% 15% 10% 19% 11% 14% 10% 11% 13% 10% 17% 9% 12% 13% 14% 12% 9% 21% 24% 14% 7% 3% 9% - - 100% 35% 8% 8% 3% 7% 14% 13% 5%

B DE DEF DEF DEFGH JL JKL NQ N NQ TVXYZac TXac h h fgh klmn lmn m m op stu u u v y

Household Size 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

1 822 418 395 84 99 90 158 185 206 163 288 101 270 313 119 44 476 347 38 79 83 67 56 89 66 104 128 35 76 711 112 250 222 272 79 361 251 125 29 56 27 511 284 822 - - - - 822 725 84

20% 20% 19% 14% 13% 12% 21% 26% 32% 14% 23% 12% 29% 17% 16% 20% 17% 24% 22% 17% 24% 18% 18% 22% 18% 18% 21% 18% 21% 20% 17% 21% 19% 18% 25% 43% 22% 12% 4% 15% 1% 38% 56% 100% - - - - 29% 20% 17%

DEF DEF DEFGH JL JKL NOQ TZ gh klmn lmn m m o op stu v

2 1417 651 746 118 188 172 228 329 382 345 462 284 327 508 250 78 836 581 76 149 148 116 96 143 125 180 161 80 144 1162 255 452 384 470 111 248 426 369 224 150 1059 239 120 - 1417 - - 124 1293 1308 97

34% 32% 36% 20% 25% 24% 31% 46% 59% 30% 37% 33% 35% 28% 33% 36% 30% 41% 45% 32% 42% 31% 30% 35% 35% 31% 27% 40% 40% 33% 39% 38% 32% 31% 35% 29% 38% 36% 27% 39% 45% 18% 24% - 100% - - 9% 45% 36% 20%

B DEF DEFG DEFGH J J NQ N N NOQ TVWXYZa TVWZa a a TVWZa TVWZa d gh jm jm jm pq p rtu v y

3 836 416 410 105 216 188 152 130 44 245 255 193 144 421 170 39 630 206 30 103 54 76 85 83 58 126 121 37 63 718 118 217 250 311 58 116 227 212 213 68 537 230 68 - - 836 - 437 399 736 90
20% 20% 20% 18% 28% 26% 21% 18% 7% 21% 20% 22% 15% 23% 23% 18% 23% 14% 18% 22% 15% 20% 27% 20% 16% 21% 20% 19% 17% 20% 18% 18% 21% 21% 18% 14% 20% 21% 26% 18% 23% 17% 14% - - 100% - 33% 14% 20% 18%

I DGHI DGHI I I M M M R R R UY SUYabc U j j jkln pq rsu w

4+ 1131 567 547 293 265 279 204 74 16 397 254 289 191 568 208 55 831 300 26 137 68 119 80 95 113 180 190 47 78 970 161 281 341 440 68 124 228 315 355 110 743 356 32 - - - 1131 781 350 897 215

27% 28% 26% 49% 35% 38% 27% 10% 3% 35% 20% 33% 20% 31% 28% 26% 30% 21% 15% 29% 19% 31% 25% 23% 31% 30% 32% 24% 22% 27% 25% 23% 28% 29% 22% 15% 20% 31% 43% 29% 31% 27% 6% - - - 100% 58% 12% 24% 44%

EFGHI GHI GHI HI I KM KM QR R R SUc SUXc S S SUXc SUXc SUXbc S fi fi j jk jkln jk pq q rst w x

Presence of children HH (17 or under) 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

ANY 1342 677 655 189 376 425 275 62 15 495 287 330 230 771 253 71 1095 248 31 162 85 136 116 115 116 204 227 57 94 1169 173 342 352 585 64 162 305 379 417 78 1009 244 90 - 124 437 781 1342 - 1118 208

32% 33% 31% 31% 49% 58% 37% 9% 2% 43% 23% 38% 25% 43% 34% 33% 39% 17% 18% 35% 24% 36% 37% 28% 32% 35% 38% 28% 26% 33% 27% 28% 29% 39% 20% 19% 27% 37% 51% 20% 43% 18% 18% - 9% 52% 69% 100% - 30% 43%

HI DGHI DEGHI HI I KLM KM OPQR R R OR SUc SUXc SUXc S SU SUXc SUXbc S e i i fgi jn jkn jkln pq r rs rst w x

NONE 2865 1376 1443 412 392 304 468 656 633 654 972 537 702 1040 494 145 1679 1186 138 306 268 241 201 294 246 387 374 143 266 2392 472 858 845 909 253 687 826 641 404 307 1357 1092 415 822 1293 399 350 - 2865 2549 278
68% 67% 69% 69% 51% 42% 63% 91% 98% 57% 77% 62% 75% 57% 66% 67% 61% 83% 82% 65% 76% 64% 63% 72% 68% 65% 62% 72% 74% 67% 73% 72% 71% 61% 80% 81% 73% 63% 49% 80% 57% 82% 82% 100% 91% 48% 31% - 100% 70% 57%

EF F EF DEFG DEFGH JL J JL NQ N N NOPQ TVWXYZab TVWYZa VWZa a TVWZa d h h fgh klm lm m klm o o stu tu u v y

ETHNICITY 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Any white background 3667 1786 1843 410 610 637 689 687 634 969 1073 782 843 1572 650 200 2422 1245 163 414 331 319 280 368 338 527 411 192 322 3046 621 1085 1057 1238 287 745 994 889 725 314 2145 1051 471 725 1308 736 897 1118 2549 3667 -

87% 87% 88% 68% 79% 87% 93% 96% 98% 84% 85% 90% 91% 87% 87% 93% 87% 87% 97% 88% 94% 85% 88% 90% 93% 89% 68% 96% 90% 86% 96% 90% 88% 83% 91% 88% 88% 87% 88% 81% 91% 79% 93% 88% 92% 88% 79% 83% 89% 100% -

D DE DEF DEFG DEFGH JK JK NOQR TVWXZac a TVWZac a a Va TVWZa Va TVWXZac a d h h h n n n n p p u rtu u v y

Ethnic minority respondents 486 249 224 180 144 79 45 27 10 167 173 70 77 212 91 14 317 169 6 51 20 51 35 37 18 56 174 6 31 467 20 103 126 231 26 92 129 125 90 49 206 254 27 84 97 90 215 208 278 - 486
12% 12% 11% 30% 19% 11% 6% 4% 2% 14% 14% 8% 8% 12% 12% 7% 11% 12% 3% 11% 6% 14% 11% 9% 5% 10% 29% 3% 9% 13% 3% 9% 11% 15% 8% 11% 11% 12% 11% 13% 9% 19% 5% 10% 7% 11% 19% 15% 10% - 100%

EFGHI FGHI GHI HI I LM LM P P P P SUYb SUYb SUYb SYb SYb STUVWXYZb

c

Sb e fgi q oq s s rst w x

Gambled in last 12 months 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

ANY PAST 12 MONTHS 2745 1434 1291 363 531 481 492 479 400 782 783 617 563 1315 503 141 1959 786 107 316 221 246 213 261 223 398 366 141 254 2328 417 820 777 953 196 507 751 692 603 191 1599 815 331 486 908 584 767 957 1788 2466 261

65% 70% 61% 60% 69% 66% 66% 67% 62% 68% 62% 71% 60% 73% 67% 65% 71% 55% 63% 68% 63% 65% 67% 64% 62% 67% 61% 71% 71% 65% 65% 68% 65% 64% 62% 60% 66% 68% 73% 50% 68% 61% 66% 59% 64% 70% 68% 71% 62% 67% 54%

C DI D D KM KM OPQR R R OR a a Ya UYa hi n jn jn jkln p r rs r w y

NONE 1403 591 781 223 222 235 241 236 245 358 456 238 352 471 236 71 778 626 62 145 125 126 102 143 138 185 218 56 103 1177 227 365 402 522 114 327 369 319 209 179 735 499 170 328 489 246 340 365 1038 1165 208

33% 29% 37% 37% 29% 32% 33% 33% 38% 31% 36% 27% 38% 26% 32% 33% 28% 44% 37% 31% 36% 33% 32% 35% 38% 31% 36% 28% 29% 33% 35% 30% 34% 35% 36% 39% 33% 31% 25% 46% 31% 37% 34% 40% 35% 29% 30% 27% 36% 32% 43%

B E EFG JL JL NQ N N NOPQ Tbc bc f klm m m jklm o stu tu v x

PGSI SCORE (last 12 months) 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

No problems (PGSI 0) 1717 764 943 101 224 276 372 389 356 403 558 377 379 716 331 80 1127 590 86 201 161 137 142 178 137 244 167 96 168 1402 315 540 512 544 121 322 485 433 325 152 1040 419 257 336 673 336 372 440 1277 1617 84

41% 37% 45% 17% 29% 38% 50% 54% 55% 35% 44% 43% 41% 40% 44% 37% 41% 41% 51% 43% 46% 36% 45% 44% 38% 41% 28% 48% 47% 39% 49% 45% 43% 36% 38% 38% 43% 42% 40% 39% 44% 31% 51% 41% 47% 40% 33% 33% 45% 44% 17%

B D DE DEF DEF DEF J J J NQ VYZa a VYa a Va a a a VYa VYa d h h j p op u rtu u v y

Low level of problems (PGSI 1-2) 340 185 151 60 73 67 60 51 29 105 74 81 80 160 67 21 248 92 8 37 28 33 23 36 37 53 35 19 31 290 50 113 84 117 25 58 112 79 74 17 172 131 37 63 101 78 97 127 213 302 37

8% 9% 7% 10% 9% 9% 8% 7% 4% 9% 6% 9% 9% 9% 9% 10% 9% 6% 5% 8% 8% 9% 7% 9% 10% 9% 6% 9% 8% 8% 8% 9% 7% 8% 8% 7% 10% 8% 9% 4% 7% 10% 7% 8% 7% 9% 9% 9% 7% 8% 8%

C I I I I K K K R R R Sa jn n n o w

Moderate level of problems (PGSI 3-7) 270 176 91 74 79 53 27 24 12 86 70 70 44 162 41 21 224 47 6 34 16 27 17 21 17 41 55 10 24 249 21 76 74 100 21 44 74 78 62 13 140 108 22 45 74 56 95 123 147 220 50

6% 9% 4% 12% 10% 7% 4% 3% 2% 8% 6% 8% 5% 9% 5% 10% 8% 3% 4% 7% 5% 7% 5% 5% 5% 7% 9% 5% 7% 7% 3% 6% 6% 7% 7% 5% 7% 8% 8% 3% 6% 8% 4% 5% 5% 7% 8% 9% 5% 6% 10%

C FGHI GHI GHI M M OQR R OR OR SUXY e n jn n oq rs w x

Problem gambling (PGSI 8+) 418 309 105 128 155 85 33 15 2 187 82 90 59 277 65 19 361 58 6 44 16 48 30 25 32 60 109 16 32 386 32 91 106 193 28 84 80 102 143 10 247 157 14 42 60 114 203 267 151 326 90

10% 15% 5% 21% 20% 12% 4% 2% * 16% 6% 10% 6% 15% 9% 9% 13% 4% 4% 9% 4% 13% 9% 6% 9% 10% 18% 8% 9% 11% 5% 8% 9% 13% 9% 10% 7% 10% 17% 3% 10% 12% 3% 5% 4% 14% 18% 20% 5% 9% 18%

C FGHI FGHI GHI HI I KLM KM OPQR R R OR SU SUX SU SU SUX STUVWXYZb

c

SU e fg kn n kn jkln q q rs rst w x

Any level of problems (PGSI 1+) 1028 670 348 263 307 205 119 89 44 378 226 240 184 599 172 61 832 196 21 116 60 108 71 82 86 154 199 45 86 926 103 280 265 409 74 185 266 259 278 40 559 396 73 150 235 248 395 517 512 848 176

24% 33% 17% 44% 40% 28% 16% 12% 7% 33% 18% 28% 20% 33% 23% 28% 30% 14% 12% 25% 17% 29% 22% 20% 24% 26% 33% 22% 24% 26% 16% 23% 22% 27% 23% 22% 24% 25% 34% 10% 24% 30% 15% 18% 17% 30% 35% 38% 18% 23% 36%

C FGHI FGHI GHI I I KLM KM OQR R R OR SU SUX S S SU SUX STUWXYZbc S SU e fg n n n jkln q oq rs rst w x

PGSI EVER 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

More than could  afford 613 425 185 159 203 119 75 38 19 233 138 138 104 381 92 37 510 103 12 68 38 68 40 47 41 91 140 22 46 561 52 141 162 262 48 123 143 149 172 26 339 234 40 85 119 152 257 340 273 494 116

15% 21% 9% 26% 26% 16% 10% 5% 3% 20% 11% 16% 11% 21% 12% 17% 18% 7% 7% 15% 11% 18% 13% 11% 11% 15% 23% 11% 13% 16% 8% 12% 14% 18% 15% 15% 13% 15% 21% 7% 14% 17% 8% 10% 8% 18% 23% 25% 10% 13% 24%

C FGHI FGHI GHI HI I KLM KM OQR R R OR S SUXYb S STUWXYZbc e fg n n n jkln q oq rs rst w x

Larger amounts 556 408 144 161 194 113 46 32 9 234 117 121 83 364 80 33 477 80 10 64 23 59 40 34 37 76 141 23 48 514 42 138 133 247 38 100 114 131 192 19 319 214 23 59 99 141 256 328 228 443 111
13% 20% 7% 27% 25% 16% 6% 5% 1% 20% 9% 14% 9% 20% 11% 15% 17% 6% 6% 14% 7% 16% 13% 8% 10% 13% 23% 12% 13% 14% 7% 11% 11% 17% 12% 12% 10% 13% 23% 5% 13% 16% 5% 7% 7% 17% 23% 24% 8% 12% 23%

C FGHI FGHI GHI I I KLM KM OQR R R OR SUX SUXY SU SUX STUVWXYZb

c

SUX e fg n n n jkln q oq rs rst w x

Try to win money lost 781 521 252 194 255 162 86 59 24 293 164 182 141 471 118 48 638 142 14 86 42 90 58 53 67 109 165 30 66 702 79 205 201 318 57 147 187 202 220 25 442 287 51 119 155 191 316 410 371 640 138

19% 25% 12% 32% 33% 22% 12% 8% 4% 25% 13% 21% 15% 26% 16% 23% 23% 10% 8% 18% 12% 24% 18% 13% 19% 19% 27% 15% 18% 20% 12% 17% 17% 21% 18% 17% 16% 20% 27% 7% 19% 22% 10% 14% 11% 23% 28% 31% 13% 17% 28%

C FGHI FGHI GHI HI I KLM KM OQR R OR OR SUX SUXb SU SUX SUX STUWXYZbc SU e fg n n n jkln q q s rs rst w x

Borrowed / sold 442 316 120 137 162 87 34 18 5 194 87 95 67 285 75 21 380 62 4 40 21 50 33 30 33 64 115 16 35 412 31 92 109 208 34 86 86 106 153 11 249 170 23 50 68 116 209 274 168 342 98

11% 15% 6% 23% 21% 12% 5% 3% 1% 17% 7% 11% 7% 16% 10% 10% 14% 4% 2% 9% 6% 13% 11% 7% 9% 11% 19% 8% 10% 12% 5% 8% 9% 14% 11% 10% 8% 10% 19% 3% 11% 13% 5% 6% 5% 14% 18% 20% 6% 9% 20%

C FGHI FGHI GHI HI I KLM KM OPQR R R OR S STUX SU S S SU STUVWXYZb

c

S S e fg n n kn jkln q q rs rst w x

Felt a problem 602 432 162 169 195 124 62 38 14 237 140 125 100 380 91 34 506 96 10 63 33 61 45 42 47 81 141 24 54 550 51 147 153 261 42 114 126 162 176 24 341 227 33 82 118 150 252 330 272 481 118

14% 21% 8% 28% 25% 17% 8% 5% 2% 21% 11% 14% 11% 21% 12% 16% 18% 7% 6% 13% 9% 16% 14% 10% 13% 14% 24% 12% 15% 15% 8% 12% 13% 17% 13% 13% 11% 16% 21% 6% 14% 17% 7% 10% 8% 18% 22% 25% 9% 13% 24%

C FGHI FGHI GHI HI I KLM KM OQR R R OR S SUX S S S STUVWXYZb

c

S SU e fg n n kn jkln q oq rs rst w x

Mental health 572 401 163 152 195 124 61 30 10 231 118 134 89 359 88 25 472 100 9 56 32 63 43 35 49 83 130 22 49 524 48 134 143 256 38 117 123 138 177 17 318 221 33 68 110 149 244 322 249 461 107
14% 20% 8% 25% 25% 17% 8% 4% 1% 20% 9% 15% 10% 20% 12% 12% 17% 7% 5% 12% 9% 17% 14% 8% 14% 14% 22% 11% 14% 15% 7% 11% 12% 17% 12% 14% 11% 14% 22% 4% 13% 17% 7% 8% 8% 18% 22% 24% 9% 13% 22%

C FGHI FGHI GHI HI I KLM KM OPQR R R OPR S SUX SX SX SUX STUWXYZbc SX e fgi n n n jkln q oq rs rs w x

Told had a problem 549 395 150 168 188 109 51 27 8 228 122 119 81 352 87 27 466 84 9 58 24 64 34 30 44 82 138 23 43 501 49 123 148 240 38 101 120 136 180 13 308 216 25 60 99 134 256 318 232 430 118
13% 19% 7% 28% 24% 15% 7% 4% 1% 20% 10% 14% 9% 19% 12% 12% 17% 6% 5% 12% 7% 17% 11% 7% 12% 14% 23% 12% 12% 14% 8% 10% 12% 16% 12% 12% 11% 13% 22% 3% 13% 16% 5% 7% 7% 16% 23% 24% 8% 12% 24%

C FGHI FGHI GHI HI I KLM KM OPQR R R OR SUX SUWX SUX SUX STUVWXYZb

c

S SUX e fg n n n jkln q oq rs rst w x

Financial problems 472 334 132 142 167 92 42 27 3 204 92 98 78 305 68 19 392 80 7 47 23 54 33 30 34 71 118 18 36 435 37 110 109 217 37 100 91 121 147 14 270 177 25 58 73 123 219 280 193 365 105
11% 16% 6% 24% 22% 13% 6% 4% 1% 18% 7% 11% 8% 17% 9% 9% 14% 6% 4% 10% 7% 14% 10% 7% 10% 12% 20% 9% 10% 12% 6% 9% 9% 15% 12% 12% 8% 12% 18% 4% 11% 13% 5% 7% 5% 15% 19% 21% 7% 10% 22%

C FGHI FGHI GHI I I KLM K OPQR R OPR S SUX S S SUX STUVWXYZb

c

S e fg kn n kn jkln q q rs rst w x

Felt guilty 802 519 271 214 262 153 92 55 26 300 192 176 133 475 128 48 651 151 16 83 47 85 60 61 63 113 170 34 69 727 75 200 203 339 59 152 195 209 217 29 426 321 55 114 184 197 307 400 402 641 157

19% 25% 13% 36% 34% 21% 12% 8% 4% 26% 15% 20% 14% 26% 17% 22% 23% 11% 9% 18% 13% 23% 19% 15% 17% 19% 28% 17% 19% 20% 12% 17% 17% 23% 19% 18% 17% 21% 26% 8% 18% 24% 11% 14% 13% 24% 27% 30% 14% 17% 32%

C FGHI FGHI GHI HI I KLM KM OQR R R OR S SUX S S SU STUWXYZbc S SU e fg n n n jkln q oq rs rs w x

ANY PROBLEM EVER 1115 715 386 278 324 218 142 105 48 402 255 259 199 642 187 66 895 221 22 128 71 118 78 89 99 161 211 47 92 992 124 302 290 443 80 207 285 279 298 45 607 419 90 168 267 263 417 537 578 919 192

27% 35% 18% 46% 42% 30% 19% 15% 7% 35% 20% 30% 21% 35% 25% 31% 32% 15% 13% 27% 20% 31% 24% 22% 27% 27% 35% 24% 26% 28% 19% 25% 24% 30% 25% 24% 25% 27% 36% 12% 26% 31% 18% 20% 19% 31% 37% 40% 20% 25% 40%

C FGHI FGHI GHI HI I KLM KM OQR R R OR SU SUX S S SU SU STUWXYZbc S S e fg n n n jkln q oq rs rst w x

NO PROBLEM 1802 853 936 96 260 306 396 394 350 452 593 361 397 777 328 98 1203 599 91 199 167 141 141 195 145 251 193 106 172 1472 329 528 548 613 112 332 504 469 337 160 1079 471 253 389 686 343 384 460 1342 1690 94

43% 42% 45% 16% 34% 42% 53% 55% 54% 39% 47% 42% 43% 43% 44% 45% 43% 42% 54% 43% 47% 37% 45% 48% 40% 42% 32% 53% 48% 41% 51% 44% 46% 41% 35% 39% 44% 46% 41% 42% 46% 35% 50% 47% 48% 41% 34% 34% 47% 46% 19%

D DE DEF DEF DEF JLM TVYZa a Va a Va a a TVYZa Va d i hi j jm p p tu tu u v y

NEVER GAMBLED 1207 447 734 213 170 176 190 214 244 280 391 225 311 361 216 48 625 582 50 134 112 110 93 117 110 170 183 42 87 1022 184 351 339 406 111 290 319 260 171 166 636 417 154 253 437 216 302 310 897 992 188
29% 22% 35% 35% 22% 24% 26% 30% 38% 24% 31% 26% 33% 20% 29% 22% 23% 41% 29% 29% 32% 29% 29% 29% 30% 29% 31% 21% 24% 29% 29% 29% 28% 27% 35% 34% 28% 26% 21% 43% 27% 31% 30% 31% 31% 26% 27% 23% 31% 27% 39%

B EFGH EF EFGH JL JL NQ N NOPQ bc b b b b gh klm m m jklm o t tu v x

SPOKEN ABOUT PROBLEM 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

YES 352 257 88 103 115 80 31 17 6 164 76 66 47 224 59 19 301 51 8 47 13 36 23 19 26 44 100 6 30 332 21 71 90 171 21 57 78 88 119 10 203 124 25 41 64 91 157 224 128 273 79

8% 13% 4% 17% 15% 11% 4% 2% 1% 14% 6% 8% 5% 12% 8% 9% 11% 4% 4% 10% 4% 9% 7% 5% 7% 7% 17% 3% 8% 9% 3% 6% 7% 11% 7% 7% 7% 9% 15% 2% 9% 9% 5% 5% 5% 11% 14% 17% 4% 7% 16%

C FGHI FGHI GHI I I KLM M OQR R R OR SUXb UXb Ub STUVWXYZb

c

UXb e fgi n n n jkln q q rs rs w x

NO 716 430 282 156 200 130 106 82 43 229 166 178 144 391 121 43 556 160 13 76 53 78 52 67 67 107 106 40 56 621 96 221 182 257 56 139 201 178 167 31 383 275 58 117 197 164 238 292 424 612 102

17% 21% 13% 26% 26% 18% 14% 11% 7% 20% 13% 20% 16% 22% 16% 20% 20% 11% 8% 16% 15% 21% 16% 16% 19% 18% 18% 20% 16% 17% 15% 18% 15% 17% 18% 16% 18% 17% 20% 8% 16% 21% 12% 14% 14% 20% 21% 22% 15% 17% 21%

C FGHI FGHI HI I I KM KM OQR R R OR S S S S S S S S S S n n n jn q oq rs rs w x

LENGTH EXPERIENCING PROBLEMS WHEN FIRST SPOKE 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

LESS THAN 12 MONTHS 236 179 54 82 76 52 18 8 1 109 49 49 29 152 36 14 202 34 5 32 7 23 19 12 18 30 68 5 16 221 15 47 61 114 14 41 49 58 82 6 138 84 13 21 37 64 114 160 76 175 61

6% 9% 3% 14% 10% 7% 2% 1% * 9% 4% 6% 3% 8% 5% 6% 7% 2% 3% 7% 2% 6% 6% 3% 5% 5% 11% 3% 5% 6% 2% 4% 5% 8% 4% 5% 4% 6% 10% 2% 6% 6% 3% 3% 3% 8% 10% 12% 3% 5% 12%

C EFGHI GHI GHI I I KLM M OQR R R OR UXb UX U U U STUVWXYZb

c

e fg n n n jkln q q rs rs w x

MORE THAN 12 MONTHS 97 65 29 14 33 28 11 6 5 48 19 15 15 60 20 5 84 13 3 13 6 13 2 4 7 12 26 1 10 93 4 22 23 48 4 13 22 26 33 3 58 29 10 16 23 22 37 56 42 81 16

2% 3% 1% 2% 4% 4% 1% 1% 1% 4% 2% 2% 2% 3% 3% 2% 3% 1% 2% 3% 2% 3% 1% 1% 2% 2% 4% * 3% 3% 1% 2% 2% 3% 1% 2% 2% 3% 4% 1% 2% 2% 2% 2% 2% 3% 3% 4% 1% 2% 3%

C GHI GHI KLM R R R W WXb UWXZb W e fg n jkn s w

Indices of Multiple Deprivation (quintiles) 4207 2053 2099 601 768 729 743 719 648 1150 1259 867 932 1811 747 215 2773 1434 169 468 352 378 317 410 362 591 601 200 360 3561 646 1200 1197 1494 317 849 1132 1020 821 385 2366 1336 505 822 1417 836 1131 1342 2865 3667 486

Lowest 891 421 456 123 190 153 150 147 129 249 248 201 193 394 172 40 606 285 32 97 78 93 53 80 69 127 150 32 79 759 132 264 261 309 57 167 239 215 185 84 508 286 97 183 284 176 248 279 612 762 119

21% 21% 22% 20% 25% 21% 20% 20% 20% 22% 20% 23% 21% 22% 23% 19% 22% 20% 19% 21% 22% 25% 17% 20% 19% 21% 25% 16% 22% 21% 20% 22% 22% 21% 18% 20% 21% 21% 23% 22% 21% 21% 19% 22% 20% 21% 22% 21% 21% 21% 24%

GI Wb Wb

Lower 932 469 456 134 168 173 163 158 137 257 268 191 217 410 158 51 618 314 45 102 77 76 67 95 88 123 123 50 87 795 138 288 238 338 68 204 249 233 161 85 517 302 113 190 314 187 242 304 629 834 87

22% 23% 22% 22% 22% 24% 22% 22% 21% 22% 21% 22% 23% 23% 21% 24% 22% 22% 27% 22% 22% 20% 21% 23% 24% 21% 20% 25% 24% 22% 21% 24% 20% 23% 22% 24% 22% 23% 20% 22% 22% 23% 22% 23% 22% 22% 21% 23% 22% 23% 18%

g m y

Middle 846 406 425 136 134 151 151 142 132 223 273 159 191 369 141 46 556 290 35 92 74 70 66 89 76 105 124 37 79 720 126 237 243 298 67 168 226 198 182 72 490 259 97 141 299 184 222 269 577 735 103
20% 20% 20% 23% 17% 21% 20% 20% 20% 19% 22% 18% 21% 20% 19% 21% 20% 20% 21% 20% 21% 18% 21% 22% 21% 18% 21% 18% 22% 20% 19% 20% 20% 20% 21% 20% 20% 19% 22% 19% 21% 19% 19% 17% 21% 22% 20% 20% 20% 20% 21%

E r r

Higher 800 387 405 107 148 133 145 131 137 220 249 160 171 330 150 41 521 279 32 94 62 62 70 76 65 116 116 45 62 673 128 205 236 297 63 163 213 193 156 75 428 264 109 163 274 146 217 246 555 689 100

19% 19% 19% 18% 19% 18% 20% 18% 21% 19% 20% 18% 18% 18% 20% 19% 19% 19% 19% 20% 18% 17% 22% 19% 18% 20% 19% 23% 17% 19% 20% 17% 20% 20% 20% 19% 19% 19% 19% 20% 18% 20% 22% 20% 19% 17% 19% 18% 19% 19% 21%

Highest 699 346 343 94 117 116 126 135 110 188 209 150 151 285 121 35 442 257 24 72 56 74 60 68 57 114 86 34 53 582 116 194 210 237 58 137 199 173 128 62 403 210 85 138 233 136 192 233 465 612 74

17% 17% 16% 16% 15% 16% 17% 19% 17% 16% 17% 17% 16% 16% 16% 16% 16% 18% 14% 15% 16% 20% 19% 17% 16% 19% 14% 17% 15% 16% 18% 16% 18% 16% 18% 16% 18% 17% 16% 16% 17% 16% 17% 17% 16% 16% 17% 17% 16% 17% 15%

a a

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.
ColumnProportions (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H/I,J/K/L/M,N/O/P/Q/R,S/T/U/V/W/X/Y/Z/a/b/c,d/e,f/g/h/i,j/k/l/m/n,o/p/q,r/s/t/u,v/w,x/y   Minimum Base: 30(**) Small Base: 100(*)
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23-078371-01 - 13th - 18th October 2023

PUBLIC

Stigma 2 polling

GB adults aged 18-75

Sample Profile

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed / 

sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

Unweighted base 4207 2694 1456 1699 333 252 410 995 601 542 757 437 589 562 534 470 785 1083 1812 1228 351 690 233 99 875 940 849 808 696

Weighted Base 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Male 2053 1434 591 764 185 176 309 670 425 408 521 316 432 401 395 334 519 715 853 447 257 430 179 65 421 469 406 387 346

49% 52% 42% 44% 55% 65% 74% 65% 69% 73% 67% 71% 72% 70% 72% 71% 65% 64% 47% 37% 73% 60% 76% 66% 47% 50% 48% 48% 49%

C D DE DEFH DE QRST IKNQRST RST KQRST KQRST KQRST KQRST KQRST ST ST T V *

Female 2099 1291 781 943 151 91 105 348 185 144 252 120 162 163 150 132 271 386 936 734 88 282 54 29 456 456 425 405 343

50% 47% 56% 55% 45% 34% 25% 34% 30% 26% 32% 27% 27% 28% 27% 28% 34% 35% 52% 61% 25% 39% 23% 30% 51% 49% 50% 51% 49%

B EFGH FGH G G JM JLMNOP IJLMNOP IJKLMNOP IJKLMNOP

QR

IJKLMNOP

QRS

U *

Age 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

18-24 601 363 223 101 60 74 128 263 159 161 194 137 169 152 168 142 214 278 96 213 103 156 82 14 123 134 136 107 94
14% 13% 16% 6% 18% 27% 31% 26% 26% 29% 25% 31% 28% 27% 31% 30% 27% 25% 5% 18% 29% 22% 35% 14% 14% 14% 16% 13% 13%

B D DE DEH DE ST IKRST ST IKNQRST KRST ST IKNQRST IKNQRST RST ST S V X *

25-34 768 531 222 224 73 79 155 307 203 194 255 162 195 195 188 167 262 324 260 170 115 200 76 33 190 168 134 148 117

18% 19% 16% 13% 21% 29% 37% 30% 33% 35% 33% 37% 32% 34% 34% 35% 33% 29% 14% 14% 33% 28% 32% 34% 21% 18% 16% 18% 17%

C D DE DEH DE RST RST RST IKMQRST RST RST RST MRST RST ST * ac

35-44 729 481 235 276 67 53 85 205 119 113 162 87 124 124 109 92 153 218 306 176 80 130 52 28 153 173 151 133 116

17% 18% 17% 16% 20% 20% 20% 20% 19% 20% 21% 20% 21% 22% 20% 19% 19% 20% 17% 15% 23% 18% 22% 29% 17% 19% 18% 17% 17%

D T T ST T T QST T T T T *

45-54 743 492 241 372 60 27 33 119 75 46 86 34 62 61 51 42 92 142 396 190 31 106 18 11 150 163 151 145 126

18% 18% 17% 22% 18% 10% 8% 12% 12% 8% 11% 8% 10% 11% 9% 9% 11% 13% 22% 16% 9% 15% 8% 11% 17% 17% 18% 18% 18%

FGH FGH G JLMOP JLP JL JL JLOP JKLMNOPQ IJKLMNOP

QRT

JKLMNOPQ U *

55-64 719 479 236 389 51 24 15 89 38 32 59 18 38 30 27 27 55 105 394 214 17 82 8 6 147 158 142 131 135

17% 17% 17% 23% 15% 9% 4% 9% 6% 6% 8% 4% 6% 5% 5% 6% 7% 9% 22% 18% 5% 11% 3% 7% 16% 17% 17% 16% 19%

EFGH FGH G G L L JLNOP LO L LNO IJKLMNOP

Q

IJKLMNOP

QRT

IJKLMNOP

QR

U *

65-75 648 400 245 356 29 12 2 44 19 9 24 5 14 10 8 3 26 48 350 244 6 43 1 5 129 137 132 137 110

15% 15% 17% 21% 9% 5% 1% 4% 3% 2% 3% 1% 2% 2% 1% 1% 3% 4% 19% 20% 2% 6% * 5% 14% 15% 16% 17% 16%

B EFGH GH G G JLNOP P JLNOP LOP P P JLMNOP IJKLMNOP

Q

IJKLMNOP

QR

IJKLMNOP

QR

U W*

Social grade 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

AB 1150 782 358 403 105 86 187 378 233 234 293 194 237 231 228 204 300 402 452 280 164 229 109 48 249 257 223 220 188

27% 28% 25% 23% 31% 32% 45% 37% 38% 42% 38% 44% 39% 40% 41% 43% 37% 36% 25% 23% 46% 32% 46% 49% 28% 28% 26% 28% 27%

D D DEFH DE ST IKQRST ST IKMNQRST RST QRST IKQRST IKMQRST ST ST V *

C1 1259 783 456 558 74 70 82 226 138 117 164 87 140 118 122 92 192 255 593 391 76 166 49 19 248 268 273 249 209

30% 29% 33% 32% 22% 26% 20% 22% 23% 21% 21% 20% 23% 21% 22% 20% 24% 23% 33% 32% 22% 23% 21% 20% 28% 29% 32% 31% 30%

B EGH LP LNP P JKLNP KP IJKLMNOP

QR

IJKLMNOP

QR

*

C2 867 617 238 377 81 70 90 240 138 121 182 95 125 134 119 98 176 259 361 225 66 178 49 15 201 191 159 160 150
21% 22% 17% 22% 24% 26% 22% 23% 23% 22% 23% 21% 21% 23% 22% 21% 22% 23% 20% 19% 19% 25% 21% 16% 23% 20% 19% 20% 22%

C MT MPT MT U *

DE 932 563 352 379 80 44 59 184 104 83 141 67 100 89 81 78 133 199 397 311 47 144 29 15 193 217 191 171 151
22% 21% 25% 22% 24% 16% 14% 18% 17% 15% 18% 15% 17% 16% 15% 16% 17% 18% 22% 26% 13% 20% 12% 16% 22% 23% 23% 21% 22%

B GH FGH G JLNO JO IJKLMNOP

QR

IJKLMNOP

QRS

U *

Employment status 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Full-time 1811 1315 471 716 160 162 277 599 381 364 471 285 380 359 352 305 475 642 777 361 224 391 152 60 394 410 369 330 285
43% 48% 34% 42% 47% 60% 66% 58% 62% 65% 60% 64% 63% 63% 64% 65% 59% 58% 43% 30% 64% 55% 65% 61% 44% 44% 44% 41% 41%

C DE DEH DE QRST IKQRST RST KQRST KQRST QRST KQRST KQRST ST ST T V *

Part-time 747 503 236 331 67 41 65 172 92 80 118 75 91 88 87 68 128 187 328 216 59 121 36 20 172 158 141 150 121

18% 18% 17% 19% 20% 15% 15% 17% 15% 14% 15% 17% 15% 15% 16% 14% 16% 17% 18% 18% 17% 17% 15% 20% 19% 17% 17% 19% 17%

JP JK *

Self-Employed 215 141 71 80 21 21 19 61 37 33 48 21 34 25 27 19 48 66 98 48 19 43 14 5 40 51 46 41 35

5% 5% 5% 5% 6% 8% 5% 6% 6% 6% 6% 5% 6% 4% 5% 4% 6% 6% 5% 4% 5% 6% 6% 5% 5% 5% 5% 5% 5%

NP NP NPT NP NP NPT *

ANY WORKING 2773 1959 778 1127 248 224 361 832 510 477 638 380 506 472 466 392 651 895 1203 625 301 556 202 84 606 618 556 521 442
66% 71% 55% 66% 73% 83% 86% 81% 83% 86% 82% 86% 84% 83% 85% 83% 81% 80% 67% 52% 86% 78% 86% 86% 68% 66% 66% 65% 63%

C D DE DEH DE RST IKNPQRST ST IKNPQRST KQRST ST KQRST ST ST ST T V *

ANY NOT WORKING 1434 786 626 590 92 47 58 196 103 80 142 62 96 100 84 80 151 221 599 582 51 160 34 13 285 314 290 279 257

34% 29% 45% 34% 27% 17% 14% 19% 17% 14% 18% 14% 16% 17% 15% 17% 19% 20% 33% 48% 14% 22% 14% 14% 32% 34% 34% 35% 37%

B EFGH FGH G JL JLMO JL JL JLMO IJLMO IJKLMNOP

QR

IJKLMNOP

QRS

U *

Region 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

North East 169 107 62 86 8 6 6 21 12 10 14 4 10 9 9 7 16 22 91 50 8 13 5 3 32 45 35 32 24

4% 4% 4% 5% 2% 2% 2% 2% 2% 2% 2% 1% 2% 2% 2% 1% 2% 2% 5% 4% 2% 2% 2% 3% 4% 5% 4% 4% 3%

EGH L L L L L L L L L IJKLMNOP

QR

IJKLMNOP

QR

*

North West 468 316 145 201 37 34 44 116 68 64 86 40 63 56 58 47 83 128 199 134 47 76 32 13 97 102 92 94 72

11% 12% 10% 12% 11% 13% 11% 11% 11% 11% 11% 9% 10% 10% 10% 10% 10% 11% 11% 11% 13% 11% 14% 14% 11% 11% 11% 12% 10%

L *

Yorkshire and Humberside 352 221 125 161 28 16 16 60 38 23 42 21 33 32 24 23 47 71 167 112 13 53 7 6 78 77 74 62 56
8% 8% 9% 9% 8% 6% 4% 6% 6% 4% 5% 5% 6% 6% 4% 5% 6% 6% 9% 9% 4% 7% 3% 6% 9% 8% 9% 8% 8%

GH GH G JO J J JO JO IJKLMNOP

QR

IJKLMNOP

QR

U *

West Midlands 378 246 126 137 33 27 48 108 68 59 90 50 61 63 64 54 85 118 141 110 36 78 23 13 93 76 70 62 74
9% 9% 9% 8% 10% 10% 11% 11% 11% 11% 12% 11% 10% 11% 12% 11% 11% 11% 8% 9% 10% 11% 10% 13% 10% 8% 8% 8% 11%

D D S S S S S S S S *

East Midlands 317 213 102 142 23 17 30 71 40 40 58 33 45 43 34 33 60 78 141 93 23 52 19 2 53 67 66 70 60

8% 8% 7% 8% 7% 6% 7% 7% 7% 7% 7% 8% 7% 8% 6% 7% 7% 7% 8% 8% 7% 7% 8% 2% 6% 7% 8% 9% 9%

* Y

East of England 410 261 143 178 36 21 25 82 47 34 53 30 42 35 30 30 61 89 195 117 19 67 12 4 80 95 89 76 68
10% 9% 10% 10% 11% 8% 6% 8% 8% 6% 7% 7% 7% 6% 6% 6% 8% 8% 11% 10% 5% 9% 5% 4% 9% 10% 11% 10% 10%

G G NO O NO JKNO IJKLMNOP

QR

JKNOP U *

South West 362 223 138 137 37 17 32 86 41 37 67 33 47 49 44 34 63 99 145 110 26 67 18 7 69 88 76 65 57
9% 8% 10% 8% 11% 6% 8% 8% 7% 7% 9% 8% 8% 9% 8% 7% 8% 9% 8% 9% 7% 9% 8% 8% 8% 9% 9% 8% 8%

IJ IJ IJ *

South East 591 398 185 244 53 41 60 154 91 76 109 64 81 83 82 71 113 161 251 170 44 107 30 12 127 123 105 116 114

14% 14% 13% 14% 16% 15% 14% 15% 15% 14% 14% 15% 13% 15% 15% 15% 14% 14% 14% 14% 13% 15% 13% 12% 14% 13% 12% 14% 16%

* a

Greater London 601 366 218 167 35 55 109 199 140 141 165 115 141 130 138 118 170 211 193 183 100 106 68 26 150 123 124 116 86

14% 13% 16% 10% 10% 20% 26% 19% 23% 25% 21% 26% 23% 23% 25% 25% 21% 19% 11% 15% 29% 15% 29% 27% 17% 13% 15% 14% 12%

DE DEH DE RST KQRST RST IKNQRST RST RST KQRST KQRST RST ST S V * Zc

Wales 200 141 56 96 19 10 16 45 22 23 30 16 24 22 23 18 34 47 106 42 6 40 5 1 32 50 37 45 34
5% 5% 4% 6% 6% 4% 4% 4% 4% 4% 4% 4% 4% 4% 4% 4% 4% 4% 6% 3% 2% 6% 2% 1% 4% 5% 4% 6% 5%

IKT U *

Scotland 360 254 103 168 31 24 32 86 46 48 66 35 54 49 43 36 69 92 172 87 30 56 16 10 79 87 79 62 53

9% 9% 7% 10% 9% 9% 8% 8% 7% 9% 8% 8% 9% 9% 8% 8% 9% 8% 10% 7% 9% 8% 7% 10% 9% 9% 9% 8% 8%

C T *

Urban / Rural 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Urban 3561 2328 1177 1402 290 249 386 926 561 514 702 412 550 524 501 435 727 992 1472 1022 332 621 221 93 759 795 720 673 582

85% 85% 84% 82% 85% 92% 92% 90% 91% 92% 90% 93% 91% 92% 91% 92% 91% 89% 82% 85% 94% 87% 94% 96% 85% 85% 85% 84% 83%

DE DEH DE RST KRST ST KOQRST RST RST RST KRST RST ST S V *

Rural 646 417 227 315 50 21 32 103 52 42 79 31 51 48 49 37 75 124 329 184 21 96 15 4 132 138 126 128 116
15% 15% 16% 18% 15% 8% 8% 10% 9% 8% 10% 7% 9% 8% 9% 8% 9% 11% 18% 15% 6% 13% 6% 4% 15% 15% 15% 16% 17%

FGH FGH G JLP L L IJLMNOPQ IJKLMNOP

QRT

IJKLMNOP

QR

U *

Education 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

GCSE/O Level/NVQ12 1200 820 365 540 113 76 91 280 141 138 205 92 147 134 123 110 200 302 528 351 71 221 47 22 264 288 237 205 194

29% 30% 26% 31% 33% 28% 22% 27% 23% 25% 26% 21% 24% 24% 22% 23% 25% 27% 29% 29% 20% 31% 20% 23% 30% 31% 28% 26% 28%

C GH GH G L ILNOP L L L ILMNOPQ ILMNOPQ ILNOP U * b

A Level or equivalent 1197 777 402 512 84 74 106 265 162 133 201 109 153 143 148 109 203 290 548 339 90 182 61 23 261 238 243 236 210
28% 28% 29% 30% 25% 28% 25% 26% 26% 24% 26% 25% 25% 25% 27% 23% 25% 26% 30% 28% 25% 25% 26% 24% 29% 26% 29% 29% 30%

H P JP JKLMNPQR P *

Degree/Masters/PhD 1494 953 522 544 117 100 193 409 262 247 318 208 261 256 240 217 339 443 613 406 171 257 114 48 309 338 298 297 237

36% 35% 37% 32% 34% 37% 46% 40% 43% 44% 41% 47% 43% 45% 44% 46% 42% 40% 34% 34% 49% 36% 48% 50% 35% 36% 35% 37% 34%

DEFH DE RST KRST ST IKMQRST RST KRST RST IKQRST RST ST V *

No formal qualifications 317 196 114 121 25 21 28 74 48 38 57 34 42 38 38 37 59 80 112 111 21 56 14 4 57 68 67 63 58

8% 7% 8% 7% 7% 8% 7% 7% 8% 7% 7% 8% 7% 7% 7% 8% 7% 7% 6% 9% 6% 8% 6% 4% 6% 7% 8% 8% 8%

S *

Income 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

UP TO £19,999 849 507 327 322 58 44 84 185 123 100 147 86 114 117 101 100 152 207 332 290 57 139 41 13 167 204 168 163 137
20% 18% 23% 19% 17% 16% 20% 18% 20% 18% 19% 19% 19% 21% 18% 21% 19% 19% 18% 24% 16% 19% 17% 13% 19% 22% 20% 20% 20%

B JO JKMOQRS *

£20,000-£34,999 1132 751 369 485 112 74 80 266 143 114 187 86 126 123 120 91 195 285 504 319 78 201 49 22 239 249 226 213 199

27% 27% 26% 28% 33% 28% 19% 26% 23% 21% 24% 19% 21% 21% 22% 19% 24% 26% 28% 26% 22% 28% 21% 22% 27% 27% 27% 27% 28%

G GH G G JLMP JLMP JLMNP JLMNOP IJKLMNOP JLMNP *

£35,000 - £54,999 1020 692 319 433 79 78 102 259 149 131 202 106 162 138 136 121 209 279 469 260 88 178 58 26 215 233 198 193 173

24% 25% 23% 25% 23% 29% 24% 25% 24% 24% 26% 24% 27% 24% 25% 26% 26% 25% 26% 22% 25% 25% 24% 27% 24% 25% 23% 24% 25%

T IJLNT T T *

£55,000+ 821 603 209 325 74 62 143 278 172 192 220 153 176 177 180 147 217 298 337 171 119 167 82 33 185 161 182 156 128
20% 22% 15% 19% 22% 23% 34% 27% 28% 35% 28% 35% 29% 31% 33% 31% 27% 27% 19% 14% 34% 23% 35% 34% 21% 17% 22% 19% 18%

C DEFH DE ST IKMNPQRS

T

ST IKMNPQRS

T

ST IKQRST IKMQRST IQRST ST ST T V * Z

Prefer not to say 385 191 179 152 17 13 10 40 26 19 25 11 24 17 13 14 29 45 160 166 10 31 6 3 84 85 72 75 62

9% 7% 13% 9% 5% 5% 2% 4% 4% 3% 3% 3% 4% 3% 2% 3% 4% 4% 9% 14% 3% 4% 3% 3% 9% 9% 8% 9% 9%

B EFGH G LNOP LNO O KLO IJKLMNOP

QR

IJKLMNOP

QRS

*

Marital Status 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Married/ Living as Married 2366 1599 735 1040 172 140 247 559 339 319 442 249 341 318 308 270 426 607 1079 636 203 383 138 58 508 517 490 428 403
56% 58% 52% 61% 51% 52% 59% 54% 55% 57% 57% 56% 57% 56% 56% 57% 53% 54% 60% 53% 58% 53% 59% 60% 57% 55% 58% 53% 58%

C EFH EH Q QR Q Q QRT *

Single 1336 815 499 419 131 108 157 396 234 214 287 170 227 221 216 177 321 419 471 417 124 275 84 29 286 302 259 264 210

32% 30% 36% 24% 39% 40% 38% 38% 38% 38% 37% 38% 38% 39% 39% 37% 40% 38% 26% 35% 35% 38% 36% 30% 32% 32% 31% 33% 30%

B D D D D S S S S S S S S KRST S S *

Widowed/Divorced/Separated 505 331 170 257 37 22 14 73 40 23 51 23 33 33 25 25 55 90 253 154 25 58 13 10 97 113 97 109 85

12% 12% 12% 15% 11% 8% 3% 7% 7% 4% 7% 5% 5% 6% 5% 5% 7% 8% 14% 13% 7% 8% 6% 10% 11% 12% 11% 14% 12%

FGH GH G G JO JO J JMO JKLMNOPQ IJKLMNOP

QR

IJKLMNOP

QR

*

Household Size 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

1 822 486 328 336 63 45 42 150 85 59 119 50 82 68 60 58 114 168 389 253 41 117 21 16 183 190 141 163 138

20% 18% 23% 20% 19% 16% 10% 15% 14% 11% 15% 11% 14% 12% 11% 12% 14% 15% 22% 21% 12% 16% 9% 16% 21% 20% 17% 20% 20%

B GH GH G G JLO JLNOP JLO JLNO JLNOP IJKLMNOP

QR

IJKLMNOP

QR

*

2 1417 908 489 673 101 74 60 235 119 99 155 68 118 110 99 73 184 267 686 437 64 197 37 23 284 314 299 274 233
34% 33% 35% 39% 30% 27% 14% 23% 19% 18% 20% 15% 20% 19% 18% 15% 23% 24% 38% 36% 18% 27% 16% 23% 32% 34% 35% 34% 33%

EFGH GH G G LP LP LP LP LP LP IJKLMNOP IJKLMNOP IJKLMNOP

QR

IJKLMNOP

QR

U *

3 836 584 246 336 78 56 114 248 152 141 191 116 150 149 134 123 197 263 343 216 91 164 64 22 176 187 184 146 136

20% 21% 18% 20% 23% 21% 27% 24% 25% 25% 24% 26% 25% 26% 24% 26% 25% 24% 19% 18% 26% 23% 27% 23% 20% 20% 22% 18% 19%

C D D ST ST ST ST ST ST ST ST ST ST *

4+ 1131 767 340 372 97 95 203 395 257 256 316 209 252 244 256 219 307 417 384 302 157 238 114 37 248 242 222 217 192

27% 28% 24% 22% 29% 35% 48% 38% 42% 46% 41% 47% 42% 43% 47% 46% 38% 37% 21% 25% 44% 33% 48% 38% 28% 26% 26% 27% 27%

C D D DEFH DE QRST IKMNQRST RST IKMNQRST QRST QRST IKMNQRST IKMNQRST ST ST S V *

Presence of children HH (17 or under) 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

ANY 1342 957 365 440 127 123 267 517 340 328 410 274 330 322 318 280 400 537 460 310 224 292 160 56 279 304 269 246 233
32% 35% 26% 26% 37% 45% 64% 50% 55% 59% 53% 62% 55% 56% 58% 59% 50% 48% 26% 26% 64% 41% 68% 57% 31% 33% 32% 31% 33%

C D D DEFH DE KQRST IKMQRST QRST IKMNOPQR

ST

QRST KQRST KMQRST IKMQRST ST ST V *

NONE 2865 1788 1038 1277 213 147 151 512 273 228 371 168 272 249 232 193 402 578 1342 897 128 424 76 42 612 629 577 555 465

68% 65% 74% 74% 63% 55% 36% 50% 45% 41% 47% 38% 45% 44% 42% 41% 50% 52% 74% 74% 36% 59% 32% 43% 69% 67% 68% 69% 67%

B EFGH GH G G JLP IJLNOP JLOP L L L IJKLMNOP IJKLMNOP IJKLMNOP

QR

IJKLMNOP

QR

U *

ETHNICITY 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Any white background 3667 2466 1165 1617 302 220 326 848 494 443 640 342 481 461 430 365 641 919 1690 992 273 612 175 81 762 834 735 689 612
87% 90% 83% 94% 89% 82% 78% 83% 81% 80% 82% 77% 80% 81% 78% 77% 80% 82% 94% 82% 78% 85% 74% 83% 86% 89% 87% 86% 88%

C EFGH FGH G LP LOP P LP JLMOPQ IJKLMNOP

QRT

LP U * Yb

Ethnic minority respondents 486 261 208 84 37 50 90 176 116 111 138 98 118 107 118 105 157 192 94 188 79 102 61 16 119 87 103 100 74
12% 9% 15% 5% 11% 18% 21% 17% 19% 20% 18% 22% 20% 19% 22% 22% 20% 17% 5% 16% 22% 14% 26% 17% 13% 9% 12% 13% 11%

B D DE DEH DE S RST S IKNRST RST S KNRST IKMNRST RST S S V * Z Z

Gambled in last 12 months 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

ANY PAST 12 MONTHS 2745 2745 - 1717 340 270 418 1028 598 549 762 433 584 555 541 462 772 1068 1429 220 334 694 229 88 593 597 565 515 454

65% 100% - 100% 100% 100% 100% 100% 98% 99% 98% 98% 97% 97% 99% 98% 96% 96% 79% 18% 95% 97% 97% 90% 67% 64% 67% 64% 65%

C QRST IKMNQRST QRST QRST RST RST IMNQRST QRST ST ST T X *

NONE 1403 - 1403 - - - - - 12 4 15 8 12 13 5 6 24 38 364 974 16 19 7 7 287 324 272 271 233

33% - 100% - - - - - 2% 1% 2% 2% 2% 2% 1% 1% 3% 3% 20% 81% 5% 3% 3% 7% 32% 35% 32% 34% 33%

B JO JO JO JO JOP J IJKMOP IJKLMNOP IJKLMNOP

QR

IJKLMNOP

QRS

*

PGSI SCORE (last 12 months) 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

No problems (PGSI 0) 1717 1717 - 1717 - - - - 9 12 11 4 10 12 1 4 16 39 1429 220 8 30 7 - 360 368 354 341 283
41% 63% - 100% - - - - 1% 2% 1% 1% 2% 2% * 1% 2% 4% 79% 18% 2% 4% 3% - 40% 39% 42% 43% 41%

C EFGH O LOP O O OP LOP O LOP IJKLMNOP

Q

IJKLMNOP

QRT

IJKLMNOP

QR

*

Low level of problems (PGSI 1-2) 340 340 - - 340 - - 340 60 38 150 14 29 28 50 10 143 340 - - 30 300 17 7 79 75 71 53 59
8% 12% - - 100% - - 33% 10% 7% 19% 3% 5% 5% 9% 2% 18% 30% - - 9% 42% 7% 7% 9% 8% 8% 7% 8%

C DFGH DFG JLMNPST LMNPST IJLMNOPST PST LPST LPST JLMNPST ST IJLMNOPST IJKLMNOP

QST

U *

Moderate level of problems (PGSI 3-7) 270 270 - - - 270 - 270 140 105 198 58 148 114 98 66 212 270 - - 76 185 60 13 61 66 58 40 42
6% 10% - - - 100% - 26% 23% 19% 25% 13% 25% 20% 18% 14% 26% 24% - - 21% 26% 25% 14% 7% 7% 7% 5% 6%

C DEGH DEG JLNOPST LPST IJLNOPST ST JLNOPST LPST LPST ST IJLNOPRST JLNOPST X *

Problem gambling (PGSI 8+) 418 418 - - - - 418 418 389 394 403 357 396 401 393 382 401 418 - - 220 179 145 68 94 89 81 81 69

10% 15% - - - - 100% 41% 63% 71% 52% 81% 66% 70% 72% 81% 50% 37% - - 62% 25% 61% 70% 11% 10% 10% 10% 10%

C DEFH DEF KQRST IKMQRST RST IJKMNOQR

ST

KQRST IKMQRST IKMQRST IJKMNOQR

ST

RST ST V *

Any level of problems (PGSI 1+) 1028 1028 - - 340 270 418 1028 589 537 751 428 574 543 541 458 756 1028 - - 325 664 222 88 234 230 211 174 170
24% 37% - - 100% 100% 100% 100% 96% 97% 96% 97% 95% 95% 98% 97% 94% 92% - - 92% 93% 94% 90% 26% 25% 25% 22% 24%

C D D D D QRST NQRST NQRST MNQRST RST RST IJKLMNPQR

ST

MNQRST RST ST * b

PGSI EVER 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

More than could  afford 613 598 12 9 60 140 389 589 613 438 509 375 468 451 411 415 515 613 - - 256 333 167 80 139 137 118 112 99

15% 22% 1% 1% 18% 52% 93% 57% 100% 79% 65% 85% 78% 79% 75% 88% 64% 55% - - 73% 46% 71% 82% 16% 15% 14% 14% 14%

C D DE DEFH DE JKLMNOPQ

RST

KOQRST RST JKMNOQRS

T

KOQRST KOQRST KQRST JKLMNOQR

ST

RST ST V W*

Larger amounts 556 549 4 12 38 105 394 537 438 556 474 374 437 421 423 395 465 556 - - 253 278 170 74 128 118 109 109 87

13% 20% * 1% 11% 39% 94% 52% 71% 100% 61% 84% 73% 74% 77% 84% 58% 50% - - 72% 39% 72% 76% 14% 13% 13% 14% 12%

C D DE DEFH DEF KQRST IKLMNOPQ

RST

QRST IKMNOQRS

T

KQRST KQRST IKMNQRST IKMNOQRS

T

RST ST V *

Try to win money lost 781 762 15 11 150 198 403 751 509 474 781 399 527 487 465 428 596 781 - - 296 457 204 82 180 179 148 135 129

19% 28% 1% 1% 44% 73% 96% 73% 83% 85% 100% 90% 88% 85% 85% 91% 74% 70% - - 84% 64% 86% 85% 20% 19% 17% 17% 18%

C D DE DEFH DE QRST QRST IJLMNOPQ

RST

IJMNOQRST IJNOQRST IQRST QRST IJMNOQRST RST ST V *

Borrowed / sold 442 433 8 4 14 58 357 428 375 374 399 442 383 380 377 378 400 442 - - 225 196 149 69 101 94 85 83 74

11% 16% 1% * 4% 21% 85% 42% 61% 67% 51% 100% 64% 66% 69% 80% 50% 40% - - 64% 27% 63% 71% 11% 10% 10% 10% 11%

C D DE DEFH DEF KQRST IKMQRST RST IJKMNOPQ

RST

KQRST IKMQRST IKMQRST IJKMNOQR

ST

RST ST V *

Felt a problem 602 584 12 10 29 148 396 574 468 437 527 383 602 466 446 414 536 602 - - 268 306 179 81 137 135 113 108 103

14% 21% 1% 1% 9% 55% 95% 56% 76% 78% 67% 87% 100% 81% 81% 88% 67% 54% - - 76% 43% 76% 83% 15% 14% 13% 13% 15%

C D DE DEFH DE KQRST KQRST RST IJKNOQRST IJKLNOPQR

ST

IJKQRST IJKQRST IJKNOQRST RST ST V *

Mental health 572 555 13 12 28 114 401 543 451 421 487 380 466 572 423 413 501 572 - - 260 286 171 79 124 126 116 109 92

14% 20% 1% 1% 8% 42% 96% 53% 74% 76% 62% 86% 77% 100% 77% 87% 63% 51% - - 74% 40% 72% 81% 14% 13% 14% 14% 13%

C D DE DEFH DEF KQRST KQRST RST IJKMOQRST IKQRST IJKLMOPQR

ST

IKQRST IJKMOQRST RST ST V *

Told had a problem 549 541 5 1 50 98 393 541 411 423 465 377 446 423 549 393 482 549 - - 259 265 170 79 132 129 103 93 89

13% 20% * * 15% 36% 94% 53% 67% 76% 60% 85% 74% 74% 100% 83% 60% 49% - - 73% 37% 72% 81% 15% 14% 12% 12% 13%

C D DE DEFH DEF KQRST IKQRST RST IJKMNQRST IKQRST IKQRST IJKLMNPQR

ST

IJKMNQRST RST ST V *

Financial problems 472 462 6 4 10 66 382 458 415 395 428 378 414 413 393 472 429 472 - - 235 213 150 77 111 96 92 87 81

11% 17% * * 3% 24% 91% 45% 68% 71% 55% 86% 69% 72% 72% 100% 54% 42% - - 67% 30% 63% 79% 12% 10% 11% 11% 12%

C D DE DEFH DEF KQRST IKQRST RST IJKMNOQR

ST

KQRST IKMQRST IKMQRST IJKLMNOQ

RST

RST ST V W*

Felt guilty 802 772 24 16 143 212 401 756 515 465 596 400 536 501 482 429 802 802 - - 300 466 201 84 183 173 168 133 137

19% 28% 2% 1% 42% 78% 96% 74% 84% 84% 76% 90% 89% 88% 88% 91% 100% 72% - - 85% 65% 85% 86% 21% 19% 20% 17% 20%

C D DE DEFH DE KRST KRST RST IJKNORST IJKRST IJKRST IJKRST IJKNORST IJKLMNOPR

ST

ST V *

ANY PROBLEM EVER 1115 1068 38 39 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 - - 352 716 236 97 259 247 227 191 180

27% 39% 3% 2% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - - 100% 100% 100% 100% 29% 27% 27% 24% 26%

C D D D D ST ST ST ST ST ST ST ST ST ST * b

NO PROBLEM 1802 1429 364 1429 - - - - - - - - - - - - - - 1802 - - - - - 377 379 362 374 296

43% 52% 26% 83% - - - - - - - - - - - - - - 100% - - - - - 42% 41% 43% 47% 42%

C EFGH IJKLMNOP

QRT

* Z

NEVER GAMBLED 1207 220 974 220 - - - - - - - - - - - - - - - 1207 - - - - 237 287 245 223 201

29% 8% 69% 13% - - - - - - - - - - - - - - - 100% - - - - 27% 31% 29% 28% 29%

B EFGH IJKLMNOP

QRS

*

SPOKEN ABOUT PROBLEM 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

YES 352 334 16 8 30 76 220 325 256 253 296 225 268 260 259 235 300 352 - - 352 - 236 97 99 77 60 54 57

8% 12% 1% * 9% 28% 53% 32% 42% 45% 38% 51% 45% 45% 47% 50% 37% 32% - - 100% - 100% 100% 11% 8% 7% 7% 8%

C D DE DEFH DE KQRST IKQRST RST IJKMNOQR

ST

KQRST IKQRST IKQRST IJKMNQRST RST ST V * Zab

NO 716 694 19 30 300 185 179 664 333 278 457 196 306 286 265 213 466 716 - - - 716 - - 151 165 159 127 109

17% 25% 1% 2% 88% 68% 43% 65% 54% 50% 59% 44% 51% 50% 48% 45% 58% 64% - - - 100% - - 17% 18% 19% 16% 16%

C DFGH DG D DG JLMNOPST LPST IJLMNOPST ST LPST LPST LST ST IJLMNOPST IJKLMNOP

QST

U *

LENGTH EXPERIENCING PROBLEMS WHEN FIRST SPOKE 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

LESS THAN 12 MONTHS 236 229 7 7 17 60 145 222 167 170 204 149 179 171 170 150 201 236 - - 236 - 236 - 61 55 41 36 39

6% 8% 1% * 5% 22% 35% 22% 27% 31% 26% 34% 30% 30% 31% 32% 25% 21% - - 67% - 100% - 7% 6% 5% 4% 6%

C D DE DEFH DE RST IKQRST RST IKMNQRST KQRST IKQRST IKQRST IKQRST RST ST V X * b

MORE THAN 12 MONTHS 97 88 7 - 7 13 68 88 80 74 82 69 81 79 79 77 84 97 - - 97 - - 97 32 18 14 16 17

2% 3% * - 2% 5% 16% 9% 13% 13% 11% 16% 13% 14% 14% 16% 10% 9% - - 28% - - 100% 4% 2% 2% 2% 2%

C D D DEFH DEF KQRST KQRST RST IJKQRST KQRST KQRST KQRST IJKMNQRST RST ST V W* Za

Indices of Multiple Deprivation (quintiles) 4207 2745 1403 1717 340 270 418 1028 613 556 781 442 602 572 549 472 802 1115 1802 1207 352 716 236 97 891 932 846 800 699

Lowest 891 593 287 360 79 61 94 234 139 128 180 101 137 124 132 111 183 259 377 237 99 151 61 32 891 - - - -

21% 22% 20% 21% 23% 23% 22% 23% 23% 23% 23% 23% 23% 22% 24% 24% 23% 23% 21% 20% 28% 21% 26% 33% 100% - - - -

T V * Zabc

Lower 932 597 324 368 75 66 89 230 137 118 179 94 135 126 129 96 173 247 379 287 77 165 55 18 - 932 - - -

22% 22% 23% 21% 22% 24% 21% 22% 22% 21% 23% 21% 22% 22% 23% 20% 22% 22% 21% 24% 22% 23% 23% 19% - 100% - - -

P * Yabc

Middle 846 565 272 354 71 58 81 211 118 109 148 85 113 116 103 92 168 227 362 245 60 159 41 14 - - 846 - -

20% 21% 19% 21% 21% 22% 19% 20% 19% 20% 19% 19% 19% 20% 19% 19% 21% 20% 20% 20% 17% 22% 17% 14% - - 100% - -

M * YZbc

Higher 800 515 271 341 53 40 81 174 112 109 135 83 108 109 93 87 133 191 374 223 54 127 36 16 - - - 800 -

19% 19% 19% 20% 16% 15% 19% 17% 18% 20% 17% 19% 18% 19% 17% 18% 17% 17% 21% 18% 15% 18% 15% 16% - - - 100% -

OQ Q QR * YZac

Highest 699 454 233 283 59 42 69 170 99 87 129 74 103 92 89 81 137 180 296 201 57 109 39 17 - - - - 699
17% 17% 17% 16% 17% 16% 17% 17% 16% 16% 16% 17% 17% 16% 16% 17% 17% 16% 16% 17% 16% 15% 17% 18% - - - - 100%

* YZab
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Stigma 2 polling

GB adults aged 18-75

Sample Profile

All Adults aged 18-75 in GB

Gambled in last 12 

months PGSI SCORE (last 12 months) PGSI EVER

SPOKEN ABOUT 

PROBLEM

LENGTH EXPERIENCING 

PROBLEMS WHEN 

FIRST SPOKE Indices of Multiple Deprivation (quintiles)

Total

ANY PAST 

12 

MONTHS NONE

No 

problems 

(PGSI 0)

Low level 

of 

problems 

(PGSI 1-2)

Moderate 

level of 

problems 

(PGSI 3-7)

Problem 

gambling 

(PGSI 8+)

Any level 

of 

problems 

(PGSI 1+)

More than 

could  

afford

Larger 

amounts

Try to win 

money lost

Borrowed / 

sold

Felt a 

problem

Mental 

health

Told had a 

problem

Financial 

problems Felt guilty

ANY 

PROBLEM 

EVER

NO 

PROBLEM

NEVER 

GAMBLED YES NO

LESS THAN 

12 

MONTHS

MORE 

THAN 12 

MONTHS Lowest Lower Middle Higher Highest

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c)

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos  Terms and Conditions.
ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P/Q/R/S/T,U/V,W/X,Y/Z/a/b/c   Minimum Base: 30(**) Small Base: 100(*)
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