PRESS RELEASE :
NON-CASH

ECONOMY &
PAYMENT

EVOLUTION

IPSOS MALAYSIA
January, 2024

GAME CHANGERS




ABOUT HALF OF MALAYSIAN USED NON-CASH PAYMENTS
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Nationally representative sample of N=1,015 Malaysian aged 18-74 years, 2023

There is still a significant portion of
Malaysian population who primarily rely
on cash for transaction.

While there is a decline in non-cash
payment usage, online banking and debit
card remain the preferred methods
among Malaysians. E-wallet remains the
third most popular choice.




MORE YOUTHS ARE USING ONLINE TRANSFER
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Nationally representative sample of N=1,015 Malaysian aged 18-74 years, 2023

Overall, there is a shift towards online
banking among the younger individuals,
while individuals in the age groups 25 to
44 are showing a decrease in usage of
both online banking and e-wallets.

However, there is a slight increase of
those aged 45-74 years old to use both
online banking and e-wallets.
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PEOPLE USE E-WALLET MORE FREQUENTLY

Since 2021, there has been a consistent trend of e-wallet users primarily using a maximum of 2 '
different e-wallet apps. However, the usage frequency has increase in which one-fourth use e-
wallet everyday in 2023.
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USAGE OF E-WALLET FOR FOOD PURCHASE INCREASE
BUT DROP FOR RETAIL AND ONLINE PURCHASE

The top purposes of using e-wallets remain as the payment at the tolls/parking, followed by F&B outlets
and food delivery. Retail purchase dropped out from the top 3 position.

Interestingly, there are more usage of e-wallets for money transfer signifying that money transfer by e-

wallet start to replace money transfer through online banking.

Where did Malaysians use e-wallets (past 3 months)?
% Among e-wallet users
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TOUCH N’ GO RETAINS LEADER POSITION
WITH MAE AS STRONG NUMBER 2

With more users using e-wallets on a daily basis, MAE has significantly higher presence as the
second e-wallet brand after Touch n’ Go, where almost half of the e-wallets users using it.
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NON-CASH ECONOMY
& PAYMENT
EVOLUTION

After the acceleration of COVID, there has been a slight decrease in the usage of non-cash
payment methods in 2023. However, it is worth noting that half of Malaysians still use non-cash
payments, with e-wallets being used by one-fourth of the population.

Although the number of e-wallet users has slightly decreased, the frequency of usage among
users has increased. One-fourth of e-wallet users now use it daily, which is more than double the
usage rate in 2022.

The primary uses of e-wallets are for paying tolls and parking, F&B outlets, and food delivery. The
use of e-wallets for retail purchases has decreased as people have returned to physical stores and
may prefer using cash or other forms of payment.

Over the past three years, the number of e-wallet brands used has remained stable at around 1.8,
indicating that people tend to use a maximum of two e-wallet brands. Touch 'n Go remains the
dominant leader in the market, while MAE has secured the second position, attracting almost half
of e-wallet users.

Overall, the usage of e-wallets among Malaysians is expected to continue, with more individuals
adopting e-wallets as their primary payment channel in their daily lives.

;ﬂ Pakee Charoenchanaporn Atticus Poon
= Chief Client Officer Research Manager




About Ipsos

Ipsos is one of the largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful insights
into the actions, opinions and motivations of citizens, consumers,
patients, customers or employees. Our 75 business solutions are
based on primary data coming from our surveys, social media
monitoring, and qualitative or observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris
since July 1st, 1999. The company is part of the SBF 120 and
the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FRO000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.



