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Are Malaysians happy with 

their life?
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MALAYSIANS FEEL HAPPIER OVER THE YEARS AND NOW SURPASSED THE 
GLOBAL AVERAGE HAPPINESS LEVEL 

In general, SEA countries are above the global happiness level, and Indonesia appears to be the highest. On the other

hands, Japan and South Korea are the lowest in Asia and the 30 countries covered.

Base: 24,269 online adults under the age of 75 across 30 countries (Malaysia, n=501)

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has 

not been adjusted to the population size of each country or market and is not intended to suggest a total result.
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Happiness Index by CountriesTaking all things together, would you say you are: very 

happy, rather happy, not very happy, not happy at all?

(% = very happy + rather happy)



PERSONAL AND FAMILIAL RELATIONSHIP ARE HIGHLY VALUED AND BRING 
SIGNIFICANT SATISFACTION TO PEOPLE’S LIFE

Base: 24,269 online adults under the age of 75 across 30 countries (Malaysia, n=501)

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has 

not been adjusted to the population size of each country or market and is not intended to suggest a total result.
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Malaysians are more satisfied with their familial life and relationship, and value their connection to nature as much as the

average people do globally. Japanese and South Koreans in general are less happy about these aspects of life than the

rest of the world.



IN CONTRAST, PEOPLE ARE LESS SATISFIED WITH THE SOCIAL-POLITICAL AND 
ECONOMIC SITUATION IN THEIR RESPECTIVE COUNTRIES

Base: 24,269 online adults under the age of 75 across 30 countries (Malaysia, n=501)

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has 

not been adjusted to the population size of each country or market and is not intended to suggest a total result.
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However, Malaysians have a more favorable perception of the economic and social-political environment in the country.

India has a significantly higher satisfaction level than both Malaysia and the rest of the countries covered.



International Day of 

Happiness – Are 

Malaysians happy with 

their life?

Malaysia has shown a steady increase in happiness level from 2020 to 2023, and

surpassed the global level in 2024, indicating a significant improvement in overall

happiness among Malaysians. However, countries like Japan and South Korea

showed a lower level of happiness, an indication of a diverse range of happiness

around the world.

Personal relationship, connection to nature, and education attainment are the top

contributors to life happiness for many people. Malaysians, in particular, derived more

satisfaction from their familial relationship as compared to other countries.

While people around the world found that the economic and socio-political situations in

their countries less satisfying, Malaysians are generally more satisfied than the global

average.

As we celebrate the International Day of Happiness, it is crucial to remember to value

and nurture the elements that contribute to our happiness. Every step towards

happiness, no matter how small, is a step towards a brighter and more fulfilled world.

Atticus Poon
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About Ipsos

Ipsos is one of largest market research company in the world, 

present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built 

unique multi-specialist capabilities that provide powerful insights 

into the actions, opinions and motivations of citizens, consumers, 

patients, customers or employees. Our 75 business solutions are 

based on primary data coming from our surveys, social media 

monitoring, and qualitative or observational techniques.

“Game Changers” – our tagline – summarises our ambition to 

help our 5,000 clients to navigate more easily our deeply 

changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris 

since July 1st, 1999. The company is part of the SBF 120 and 

the Mid-60 index and is eligible for the Deferred Settlement 

Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

www.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information

to make confident decisions has never been greater. 

At Ipsos we believe our clients need more than a data supplier, 

they need a partner who can produce accurate and relevant 

information and turn it into actionable truth.  

This is why our passionately curious experts not only provide 

the most precise measurement, but shape it to provide True 

Understanding of Society, Markets and People. 

To do this we use the best of science, technology

and know-how and apply the principles of security, simplicity, 

speed and  substance to everything we do.  

So that our clients can act faster, smarter and bolder. 

Ultimately, success comes down to a simple truth:  

You act better when you are sure.

ipsosmalaysia@ipsos.com


