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MANY MALAYSIANS PREFER MALE IN THE LEADERSHIP ROLE

There is a global trend toward gender neutrality in leadership roles. However, in Malaysia, traditional gender role still seem to

have an influence in the political and business sphere. About 4 out of 10 Malaysians would prefer male leaders or bosses,

significantly higher than the global average.

Base: 24,269 online adults under age 75 across 31 countries.

The “31-country average” reflects the average result for all the countries and markets where the survey was conducted. It has not 

been adjusted to the population size of each country or market and is not intended to suggest a total result.

59%
46%

20%

9%

22%

44%

31-Country Average Malaysia

Preferences on the gender of 

political leaders 

60%
48%

18%

14%

22%

38%

31-Country Average Malaysia

Preferences on the gender of 

business leaders 

Man

Female

No preference



3 ‒ © Ipsos | International Women’s Day 2024 

54% 52%
46%

22%

31%

54%

62%

47%

27%

51%

When it comes to giving women
equal rights with men, things
have gone far enough in my

country.

Men are being expected to do
too much to support equality.

We have gone so far in
promoting women's equality that

we are discriminating against
men.

A man who stays home to look
after his children is less of a

man.

I am scared to speak out and
advocate the equal rights of

women because of what might
happen to me.

31-Country Average

Malaysia

% somewhat / strongly agree

PEOPLE THINK THAT TOO MUCH HAVE BEEN DONE TO SUPPORT GENDER 
EQUALITY

There is a sense of resistance to the current progress of achieving gender equality in global and domestic levels. Particularly

in Malaysia, more than half agreed that men are asked to do too much for it, entrenched by the gender stereotypes and

societal pressure to advocate gender equality.

Base: 24,269 online adults under age 75 across 31 countries.

The “31-country average” reflects the average result for all the countries and markets where the survey was conducted. It has not 

been adjusted to the population size of each country or market and is not intended to suggest a total result.
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MORE MALAYSIANS BELIEVE THAT WOMEN RECEIVE BETTER TREATMENT IN 
THE PUBLIC INSTITUTIONS AND WORKPLACES IN MALAYSIA

While only about 2 out of 10 in the global think that women are treated better in different institutions, there is a general

perception among Malaysians that our institutions are more female-friendly as compared to the global average.

Base: 24,269 online adults under age 75 across 31 countries.

The “31-country average” reflects the average result for all the countries and markets where the survey was conducted. It has not 

been adjusted to the population size of each country or market and is not intended to suggest a total result.



International Women’s 

Day 2024

Since 1977, International Women’s Day has been celebrated globally to

serve as a reminder that even if the world has come a long way with regards

to gender equality, we must acknowledge that it remains a work in progress.

Our 31-country global study on gender equality shows that there is a divide

in the perception and attitude toward the current progress of achieving

equality among countries. While people across the globe generally accept

leaders without much gender preference, about 4 out of 10 Malaysians would

still prefer male leaders or bosses.

There are also setbacks. About half agreed that the current efforts to

promote gender equality have gone too far and it is unfair to men.

Particularly in Malaysia, a majority think that men are being asked for it. In

addition, there is a widespread perception that women receive preferential

treatment across different sectors.

While we have come a long way in promoting gender equality, there are still

perceptions and societal pressures that need to be addressed.
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About Ipsos

Ipsos is one of largest market research company in the world, 

present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built 

unique multi-specialist capabilities that provide powerful insights 

into the actions, opinions and motivations of citizens, consumers, 

patients, customers or employees. Our 75 business solutions are 

based on primary data coming from our surveys, social media 

monitoring, and qualitative or observational techniques.

“Game Changers” – our tagline – summarises our ambition to 

help our 5,000 clients to navigate more easily our deeply 

changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris 

since July 1st, 1999. The company is part of the SBF 120 and 

the Mid-60 index and is eligible for the Deferred Settlement 

Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

www.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information

to make confident decisions has never been greater. 

At Ipsos we believe our clients need more than a data supplier, 

they need a partner who can produce accurate and relevant 

information and turn it into actionable truth.  

This is why our passionately curious experts not only provide 

the most precise measurement, but shape it to provide True 

Understanding of Society, Markets and People. 

To do this we use the best of science, technology

and know-how and apply the principles of security, simplicity, 

speed and  substance to everything we do.  

So that our clients can act faster, smarter and bolder. 

Ultimately, success comes down to a simple truth:  

You act better when you are sure.

ipsosmalaysia@ipsos.com


