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Singapore, 7th March 2024 – Ipsos, one of the world's leading market research companies, 

unveils the results of their latest global study carried out in collaboration with the Global 

Institute for Women’s Leadership at King’s College London for International Women’s 

Day. The survey was conducted among ~24,000 people across 31 countries, of which 

includes ~500 Singaporeans.  

 

These are the key findings for Singapore, for the global report please click here.  

 

Attitudes Towards Gender Equality 

Two-thirds of Singaporeans (62%) believe that when it comes to giving women equal rights 

with men in Singapore, things have gone far enough. A gendered breakdown of the data 

reveals a higher agreement among men (68%) compared to women (55%) on this 

sentiment.   

 

There seems to be an emerging sense of concern about the impact of gender equality on 

men. Almost half of Singaporeans (48%) think that we have gone so far in promoting 

women’s equality that we are discriminating against men. Notably, a significant 57% of 

Singaporean men echoed this sentiment, as opposed to 29% of women.  

 

While most Singaporeans (67%) admit that there are actions that they can take to help 

promote equality between men and women, there is still a fear among Singaporeans in 

advocating gender equality with 48% of Singaporeans saying that they are scared to speak 

out for the equal rights of women because of what might happen to them.  Delving deeper, 
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more than half (58%) of Singaporeans also agree that men are being expected to do too 

much to support equality. 

 

 

Inclusion in Politics 

In response to hypothetical leadership selection, 27% of participants would prefer a male 

political leader, while a mere 7% would opt for a female. Interestingly, a sweeping majority of 

63% expressed no preference for either gender in their choice of a political leader.  

 

Diving deeper into the aspects of leadership where Singaporeans deem better led by male 

or female politicians, some citizens exhibit a tendency towards traditional gender roles. The 

respondents who opined that male politicians excel tend to support their argument by 

pointing to areas such as defending national security (24%), fighting crime (21%), and 

getting the economy back on track (15%). 

 

In contrast, those who advocate for female politicians' prowess cite their fair treatment of 

women (24%), their ability to uplift the less advantaged (15%), and their fair treatment of 

individuals with LGBT+ identities (13%). 

 

However, it's worth noting the broad consensus among most Singaporeans that politicians of 

both genders are equally competent in numerous areas. This includes being honest and 

ethical (58%), ensuring fair treatment of ethnic minorities (57%), respecting the climate 

(57%), benefiting the less advantaged (57%), and steering the economy back on track 

(55%). 

 

Inclusion in Business 

In business, almost two-thirds of Singaporeans think that male and female leaders are both 

equally good at creating a financially successful and innovative company (58% and 60% 

respectively).  Among those with a preference, there is a significant difference between 

those that think male or female business leaders are better. In both aspects of creating a 

financially successful company and an innovative one, 16% think males are better, and only 

8% think females are better.  
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Bringing it closer to their everyday context, when contemplating the gender of their ideal 

boss, respondents demonstrated a tendency to favour male bosses (36%) over female 

bosses (10%). However, the majority of respondents (51%) maintained a neutral stance, 

expressing no particular preference. 

 

Katharine Zhou, Country Manager for Ipsos in Singapore, commented, “It's revealing to 

see a majority believe that women's rights in Singapore have reached an adequate level, yet 

there is a significant gender difference in these perceptions. The concern expressed by 48% 

of respondents that the promotion of women’s equality might be discriminating against men 

is notable and warrants further examination.  

 

It is also interesting to note the apprehension among Singaporeans about advocating for 

gender equality. This could be attributed to various socio-cultural factors and shows us that 

while we have made progress, there is still work to be done. 

 

The study's findings on inclusion in politics and business are equally enlightening. While a 

substantial majority expressed no preference for the gender of a political leader or business 

leader, there's a tendency to associate certain roles and capabilities with specific genders. 

This points to a potential unconscious bias in our society. 

 

These findings call for a more comprehensive dialogue on gender equality, one that 

transcends familiar arguments into an increased appreciation of the nuanced sentiments that 

are emerging.” 

 

 
Note to Editors 
 

• Access the Global Press Release here  

• Access the 31-Country Report with charts here  

 

• For further information or to schedule interviews, please contact: 

Tammy Ho / Associate Director, Marketing Communications 

tammy.ho@ipsos.com  

hp: +65 8086 1921 

https://www.ipsos.com/en-sg/millennials-and-gen-z-less-favour-gender-equality-older-generations
https://www.ipsos.com/sites/default/files/ct/news/documents/2024-03/International-Womens-day-2024-report.pdf
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About the study 

• These are the findings of a 31-country Ipsos survey conducted December 22, 2023 – 

January 5, 2024, among 24,269 adults aged 18 and older in India, 18-74 in Canada, 

Republic of Ireland, Malaysia, South Africa, Turkey, and the United States, 20-74 in 

Thailand, 21-74 in Indonesia and Singapore, and 16-74 in all other countries. 

• Generation Z (born between 1996-2012), Millennials (born between 1980-1995), 

Generation X (born between 1966-1979) and Baby Boomers (born between 1945-

1965). 

• In Singapore, ~500 adults aged 21 – 74 were interviewed.  

• Quotas on age, gender and ethnicity were employed to ensure that the sample’s 

composition reflects the overall population distribution, based on Singapore 

Department of Statistics population estimates.  

• The precision of online surveys is measured using a credible interval. In this case, the 

results reported are accurate to +/- 3.5 percentage points of the views and 

perspectives of all Singaporeans aged 21 - 74 (at 95% confidence interval). Credible 

intervals are wider among subsets of the population. 

 

About Ipsos 
 

Ipsos is one of the largest market research and polling companies globally, operating in 90 

markets and employing over 18,000 people. 

 

Our passionately curious research professionals, analysts and scientists have built unique 

multi-specialist capabilities that provide true understanding and powerful insights into the 

actions, opinions and motivations of citizens, consumers, patients, customers or employees. 

Our 75 solutions are based on primary data from our surveys, social media monitoring, and 

qualitative or observational techniques. 

 

Our tagline "Game Changers" sums up our ambition to help our 5,000 customers move 

confidently through a rapidly changing world. 

 

Founded in France in 1975, Ipsos has been listed on the Euronext Paris since July 1, 1999. 
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The company is part of the SBF 120 and Mid-60 indices and is eligible for the Deferred 

Settlement Service (SRD). ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP  

 

Follow Ipsos in Singapore for more insights at LinkedIn, and Instagram 

https://sg.linkedin.com/company/ipsos-singapore
https://www.instagram.com/ipsos.sg

