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MALAYSIANS WHO BELIEVE THE COUNTRY IS ON WRONG TRACK ARE ON THE RISE

Half of the Malaysian population is still optimistic about the country’s direction. However, the number of those who think the country is on the wrong track
has been steadily increasing, from 26% in Jan’23 to 47% in Mar’24.
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Base: Representative sample of Malaysian adults aged 16-74: ¢.500 per month; Global: ¢.23,761 .
*Global country average: Average of 29 countries
© Ipsos | What Worries Malaysia 2024 2




THERE HAS BEEN A SURGE IN CONCERNS ON TAXES AND CORRUPTION

In the post-pandemic years, Malaysians have expressed their primary concerns as financial/political corruption, as well as inflation. Taxes have become one of
the top five concerns, which has seen a significant increase from March 2023. The global population shares similar concerns, but Malaysians are less worried
about crime and violence compared to the global average.
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change vs. change vs. change vs. change vs.

last month last year last month last year

(Feb 2024) (Mar 2023) (Feb 2024)  (Mar 2023)

Financial/political corruption A +3% v -1% Inflation v -1% v -6%

Inflation A +1% A +2% Poverty & social inequality

Unemployment A 2% V 3% Crime & violence =

Poverty & social inequality v -1% v -4% Unemployment A +3%
Taxes A +5% A +12% Financial/political corruption B

Base: Representative sample of Malaysian adults aged 16-74: ¢.500 per month; Global: ¢.23,761 .
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STEADY LOSS OF CONSUMER CONFIDENCE IN 2023, PARTIALLY STABILISED IN Q1’24

Malaysia's quarterly consumer confidence has decreased from 54% to 49% throughout the past year, with a significant dip in Q4 2023. In contrast, the global
average has remained constant, hovering between 48% and 49%. Even though consumer confidence stabilised in the first two months of the year (Jan’24 and
Feb’24), it further dived by -4.2% in Mar’24

Consumer Confidence Index 1-month change (vs Feb 2024)

Global average -0.5
Malaysia -4.2

1-year change (vs Q1 2023)

Global average +1.1
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Based on interviews with over 21,200 adults aged 18+ in 29 countries; 500 adults in Malaysia
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Malaysians who believe that the country is heading on the wrong track are on the rise.
Soon more Malaysians are likely to be pessimistic than optimistic about the country's
direction. This starkly contrasts to Jan 2023, when a whopping three-quarters of the
surveyed population indicated that they believed the country was on the right track.

While key concerns of populations worldwide are generally similar, over half of Malaysians
specifically point to financial and political correction as their primary concern. The worry
over tax is another issue that has been steadily rising, particularly when compared to the
same period last year.

The declining optimism is reflected in consumer confidence, which follows a similar trend
from Q1'23. As the hopeful months of the New Year have subsided, more Malaysians have
become deeply concerned about their financial situation and are extremely apprehensive
about spending.

Arun Menon Atticus Poon
Managing Director Research Manager, Ipsos Public Affairs
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About Ipsos

Ipsos is one of largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful insights
into the actions, opinions and motivations of citizens, consumers,
patients, customers or employees. Our 75 business solutions are
based on primary data coming from our surveys, social media
monitoring, and qualitative or observational techniques.

“‘Game Changers”- our tagline - summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris
since July 1st, 1999. The company is part of the SBF 120 and
the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipS0s.com

Game Changers

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.
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