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I N T E R E S T  I N  T H E  O L Y M P I C S  H A S  N E A R L Y
D OU BL ED  S I NC E  2020  AND 2022

TOP F IVE OLYMPIC EVENTS

E IGHT  IN  TEN  FEEL  PAR IS  OLYMPICS  IMPORTANT
OPPORT U NI T Y  T O  B R I NG  THE  W O R LD  TO G E THE R

28%
Gymnastics

26%
Aquatics (diving, 

swimming, etc.)

22%
Track and field

18%
Soccer

16%
Basketball

Very Interested

Somewhat Interested

Not Very Interested

Not At All Interested

Just under six in ten (58%) Canadians say 

they are interested in the 2024 summer 

Olympic games to be held in Paris, France, 

while 42% say they are not interested. This 

is much higher than reported interest 

among Canadians in the Beijing winter 

Olympics in 2022 (32%) and in the 2020 

Tokyo summer Olympics (33%).
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85%Canada’s Olympic team makes me proud of my country

The Olympics inspire tomorrow’s generation to participate in sport

The Paris Olympics will be an important opportunity for the world to come together

The Paris Olympics should go ahead, regardless of the world’s economy and conflicts, for 
example, in the Ukraine and the Middle East

The Olympics bring my country together

It is important that global events such as the Olympics happen, despite the climate impact 
of travel and construction

Government funding should be used to support my country’s athletes at the Olympics

I’m more interested in the winter Olympic games than the summer Olympic games

The Olympics are more fuss than they are worth

The Olympics inspires me to participate in sport

There is too much nationalism on display during the Olympics

CANADIANS EXPRESS RENEWED INTEREST IN 
PARIS OLYMPICS COMPARED TO BEIJING AND 
TOKYO GAMES
 MAY 24, 2024

From this list of Olympic events, which 3 are you most interested in following this year?

Pride and positivity toward the Olympics is high among Canadians, with strong majorities believing that it will 

bring the world together in spite of global conflict. Around four in ten think the Olympics are more fuss than 

they’re worth and are too nationalistic.

https://www.ipsos.com/sites/default/files/ct/news/documents/2022-02/Global-Public-Attitudes-Beijing-Winter-Olympics-2022.pdf
https://www.ipsos.com/sites/default/files/ct/news/documents/2022-02/Global-Public-Attitudes-Beijing-Winter-Olympics-2022.pdf
https://www.ipsos.com/sites/default/files/ct/news/documents/2022-02/Global-Public-Attitudes-Beijing-Winter-Olympics-2022.pdf
https://www.ipsos.com/sites/default/files/ct/news/documents/2022-02/Global-Public-Attitudes-Beijing-Winter-Olympics-2022.pdf
https://www.ipsos.com/sites/default/files/ct/news/documents/2022-02/Global-Public-Attitudes-Beijing-Winter-Olympics-2022.pdf
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These are some of the findings of an Ipsos poll conducted between May 10 to 13, 2024, on 

behalf of Global News. For this survey, a sample of 1,000 Canadians aged 18+ was 

interviewed. Quotas and weighting were employed to ensure that the sample’s 

composition reflects that of the Canadian population according to census parameters. 

The precision of Ipsos online polls is measured using a credibility interval. In this case, the 
poll is accurate to within ± 3.8 percentage points, 19 times out of 20, had all Canadians 

aged 18+ been polled. The credibility interval will be wider among subsets of the 

population. All sample surveys and polls may be subject to other sources of error, including, 

but not limited to coverage error, and measurement error.

For more information on this news release, please contact:

Sean Simpson

Senior Vice President, Ipsos Public Affairs Canada 

+1 416 324 2002

Sean.Simpson@ipsos.com
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ABOUT IPSOS

Ipsos is one of the largest market research and polling companies globally, operating 

in 90 markets and employing nearly 20,000 people. 

Our passionately curious research professionals, analysts and scientists have built unique 

multi-specialist capabilities that provide true understanding and powerful insights into the 

actions, opinions and motivations of citizens, consumers, patients, customers or employees. 

Our 75 business solutions are based on primary data from our surveys, social media 

monitoring, and qualitative or observational techniques.

“Game Changers” – our tagline – summarizes our ambition to help our 5,000 clients 

navigate with confidence our rapidly changing world.

Founded in France in 1975, Ipsos has been listed on the Euronext Paris since July 1, 1999. The 

company is part of the SBF 120, Mid-60 indices, STOXX Europe 600 and is eligible for the 

Deferred Settlement Service (SRD).
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