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Users access video

stre.aming platforms Viewership peaks during
during Ramadan: primetime and late-night hours
for video streaming in KSA

on average

for around R ,\
2.2 hours daily

Early Morning Morning Afternoon Iftar | PrimeTime  Night | Suhoor
AAM-6AM  6AM-12PM  12PM-6PM  6PM-7PMi 7PM-11PM  11PM-2AM i 2AMSGAM
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TN Thatis 1.6X more

KSA use than international
homegrown

video streaming platforms
platforms




During Ramadan, there's a
preference for streaming platforms
that provide top-notch streaming
quality, family-friendly content, and a
wide array of exclusive options

%Importance - Top 4 important elements (top 3 box score)

P X ¥

63% 63% 63% 63%
High-quality Family-friendly Variety of Exclusive
streaming content content content
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Arabic series take the spotlight as the
most-watched content and is also the
content that people are mostly willing to
pay for during Ramadan

Contentconsumed B Content willing to pay for

33%
30%
25% 23%
17% 19%
. i

Arabic Series Football Arabic Movies News and current affairs
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Average number TGS 2L1L: willing
of platforms to pay a monthly

subscribed to subscription of
and paid for

individually around 101 SAR

Sample: 587 respondents who pay for online
ppppppppp
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