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Malaysians state that the country is in recession, which is contrary to 
consistent growth

Based on interviews with over 500 adults aged 18+ in Malaysia; 24,801 online adults under age 75 across 33 
countries, in March 22 – April 5, 2024 

7 in 10 Malaysians view that Malaysia is currently in recession, which is a stark contrast with the reality of the current economic growth. Regardless
of a low inflation of 1.7% in Q1 2024, one third of Malaysians still felt that our cost-of-living crisis is worse than other countries.
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of Malaysians believe that the economy 
in Malaysia is currently in recession. 68%

As far as you are aware, is the economy in your country currently in a recession? (Yes)

How would you describe the cost-of-living crisis experience in your country, as 
compared with neighboring countries … (worse, same, better)?

of Malaysians believe that the cost-of 
living crisis in Malaysia is worse 
compared to  neighboring countries. 32%

https://www.bnm.gov.my/-/qb24q1_en_pr
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Citizens of Singapore and Indonesia are less likely to state that their 
country is in recession

Based on interviews with over 500 adults aged 18+ in Malaysia; 24,801 online adults under age 75 across 33 countries, in 
March 22 – April 5, 2024 
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Living difficultly Just about getting by Living alright

Malaysians feel more financial pressure as compared to their SEA peers
2 out of 10 Malaysians claimed that they are living comfortably, which is less than half of Singaporeans and Indonesians claiming the same. It
should be read in line with their cost-of-living experience. Singapore, Indonesia and Thai citizens are likely to say that their cost-of-living
experience is better than neighboring countries.

Based on interviews with over 500 adults aged 18+ in Malaysia; 24,801 online adults under age 75 across 33 countries, in 
March 22 – April 5, 2024 

How well would you say you are managing 
financially these days? 

Malaysia Indonesia Singapore Thailand

How would you describe the cost-of-living crisis experience in 
your country, as compared with neighboring countries …
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Nonetheless, Malaysians expect inflation will go back to normal levels

Based on interviews with over 500 adults aged 18+ in Malaysia; 24,801 online adults under age 75 across 33 countries, in 
March 22 – April 5, 2024 

How long do you think it will take before inflation 
returns to normal in your country?

Within 2024 & 2025 Beyond 2025 Never

While the citizens are holding a negative view on the economic situation now, about 45% of Malaysians think that it will be normalized within 2024
and 2025. Indonesians are more optimistic on inflation normalization.
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What do Malaysians 
think about our 
current inflation and 
economic situation?

In 2023, the economy of Malaysia grew steadily by 3.7%, and is expected to keep growing
between 4% and 5% in 2024, with a moderate inflation rate. In short, the economy appears
stable with contained inflation.

However, two out of three Malaysians believe the country is in recession. One out of three
Malaysians feels that their inflation crisis is worse than in other countries, impacting their
personal financial management, and half of Malaysians claim they are just getting by
financially. Compared to Malaysians, Southeast Asian citizens have a more realistic view of
their countries' economic situations.

A majority in Singapore and Indonesia feel that their inflation crisis is getting better, and they
can manage their finances more comfortably. Perceptions of recession are also lower in
these countries.

There is a clear disparity between Malaysians' perception of the economic situation and the
economic growth data. Therefore, it is important for the Malaysian public to have regular,
clearer, and more accurate information communicated to them to ease their concerns about
their own financial well-being and the nation’s.

Source: 
1. https://www.mof.gov.my/portal/en/news/press-release/economic-growth-surpasses-expectations-in-first-
quarter#:~:text=With%20the%20Q1%202024%20growth%20exceeding%20Bloomberg,official%20forecast%20range%20of%204%%20to%205%.

Arun Menon
Managing Director, Ipsos Malaysia

Atticus Poon
Research Manager, Ipsos Public Affairs



About Ipsos

Ipsos is one of largest market research company in the world, 
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built 
unique multi-specialist capabilities that provide powerful insights 
into the actions, opinions and motivations of citizens, consumers, 
patients, customers or employees. Our 75 business solutions are 
based on primary data coming from our surveys, social media 
monitoring, and qualitative or observational techniques.

“Game Changers” – our tagline – summarises our ambition to 
help our 5,000 clients to navigate more easily our deeply 
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris 
since July 1st, 1999. The company is part of the SBF 120 and  the 
Mid-60 index and is eligible for the Deferred Settlement Service 
(SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
www.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information 
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier, 
they need a partner who can produce accurate and relevant 
information and turn it into actionable truth.

This is why our passionately curious experts not only provide 
the most precise measurement, but shape it to provide True 
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity, 
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder. 
Ultimately, success comes down to a simple truth: 
You act better when you are sure.

ipsosmalaysia@ipsos.com

http://www.ipsos.com/
mailto:ipsosmalaysia@ipsos.com
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THANK 
YOU

Ipsos Malaysia
ipsosmalaysia@ipsos.com
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