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BASE: ALL UK ADULTS AGED 18-75
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WEIGHTED BASE
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23-085423-36 - MEN'S SHEDS

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

I have children who are aged 18 or
over living with me

Ilive in the same home as one or
both of my partner's parents

PUBLIC
1PSOS
90ct 2024
QLIVING Thinking about your home and/or family situation, which, if any, of the following apply to you? Please select all that apply.
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN WOMAN 18-24 2534 4554 5575 Men 50-75 75 Men 18-49 49 AB a =] DE Nva12 EQUIV. PHD QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(2) (a) (c) (d) (f) (8) (h) (i) i) (k) (1) (m) (n) (o) (p) (a) (r) (s) (t) (u) v) (w) (x)
4 1221 0
1049 1345
% 9% b 22% 28% % 9 /b 9 31% b 8!
639 297 337 2% 43 90 213 184 217 114 120 157 203 141 138 207 204 184 43 135 a3 467 172
13% 13% 14% 5% 5% 1% 24% 17% 19% 21% 8% 9% 12% 15% 14% 13% 15% 14% 1% 17% 13% 18% 16% 14% 1%
cdej od zcde 2cde zjk 2k | r r r 2twx 2tx
kirx -4
47 46 21 4 4 7 - 68 47 48 34 27 13 33 37 49 3 65 23 5 93 30
3% 3% 2% 9% 5% 2% * * 1% - 5% 4% 2% 2% 3% 1% 2% 3% 3% 1% 3% 3% 2% 3% 2%
bfghi b 2defg zefg fg i zhi zhi 20 o

I have one or more friends or
flatmates (i.e. non-relatives) living
in the same household as me

I have a child/ children aged 18 or
over who do not live with me

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/i/k - z/\/m/n/o - 2/p[a/r/s - z/t/u/v/w/x

Overlap formulae used.

This work

ried out in

with the

of the

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 2
auving g about your ly , which, if any, of t to you ply.

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
MARRIED
JUVING AS

UNWEIGHTED BASE
WEIGHTED BASE

I have children who are aged 18 or
over living with me

1 live in the same home as one or
both of my partner's parents

3% % 2% 3% 3% 2% % 1% 2% 5% 3% 1% - 3% 2% 2% % . - 1% 3% 6%
ars Rhkc 2bghk a 2] v s arst

| have one or more friends or
flatmates (i.e. non-relatives) living
in the same household as me

broar bd b b b zabde b mn 200 v v s

I have a child/ children aged 18 or
over who do not live with me

Columns Tested (5% risk level) Jml Jelsitle

Overlap formulae used. * small base

in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 3
QLIVING Thinking about your home and/or family situation, which, if any, of the following apply to you? Please select all that apply.
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS

MEN 50-75 WOMEN 50-
£20000- £35000- WOMEN 50- [ MEN 50-75 NOT MEN50-75 | WOMEN50- [ 75NOT [ WOMEN 50-
£34999 £54999 £55000+ | MEN50-75 75 WORKING | WORKING WORKING | 75 RETIRED
(h) (i) () (m) (n) (q) (r)
UNWEIGHTED BASE
WEIGHTED BASE

I have children who are aged 18 or
over living with me

Ilive in the same home as one or
both of my partner's parents

3% 4% 2% 4% 2% 9% 3% 3% 2% 4% 2% 1% - 1% 1% 1% - - -
bkimn b z zcd zh I
opar

I'have one or more friends or 142 37 20 2 2 38 36 60 47 12 7 10 2 2 2 4 3
flatmates (i.e. non-relatives) living
in the same household as me

4% 4% 5% 4% 3% 1% 8% 5% 3% 5% 4% 1% 1% 2% * * * 1% 1%
hkimn h

I have a child/ children aged 18 or
over who do not live with me

acdej

Don't know

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - 2/k/1 - z/m/n/o/p/a/r
Overlap formulae used. ** very small base (under 30) igible for sig testing
This work was carried out in with the of thei { quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 4
AQLIVING Thinking about your home and/or family situation, which, if any, of the following apply to you? Please select all that apply.

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
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9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

FREE TIME: NOW VS. 10 YEARS AGO

MEN 50-75-

'WOMEN 50-

'WOMEN 50-

UNWEIGHTED BASE
WEIGHTED BASE

I have children who are aged 18 or
over living with me

acefhik
uv

NO MEN 50-75- 75--NO
CHILDREN IN | CHILDREN IN [ CHILDREN IN

HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD
(ANY AGE)
(d)

(ANY AGE) | (ANY AGE) | (ANY AGE)
(a) (b)

zacef

75-CHILDREN

IN

zacef

MEN 50-75
'EMPTY
NESTERS '
(e)

WOMEN 50-
75 'EMPTY
NESTERS '

IN CONTROL | OPTIMISTIC [ CONFIDENT
(i)
1117
1046
22

COMFORTAB

LE RESILIENT LOVED WORRIED | ANXIOUS
(i) (k) (m) (n)
1805 28 1263 1523
1735 1537
32%

207

13%
hikr i

STRESSE D
(o)
1382
1410
30%

187

13%
i

FED UP

OVERWHELM!

LONELY

MORE (NET) | SAME

(s)

LESS (NET)

FREE TIME: TOO MUCH/ TOO LITTLE

TOO MUCH
(v)
701
705
1!
69

Ilive in the same home as one or 123
both of my partner's parents
3%
abcdefs

I have one or more friends or
flatmates (i.e. non-relatives) living
in the same household as me

4%
abcdefs

I'have a child/ children aged 18 or
over who do not live with me

nogtux

1% 1% -

1% 1% 1%

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - 2/g/h/i/i/k/\/m/n[o/p/a/r - 2/s[t/u - 2/v/w/x
Overlap formulae used.

zgjm

223

21%
hmnopq

This work ried out in

3%

with the

2gmn

4% 5%

of the

3%

5%

2% 3% 3%

3% 4% 6%

4% 4% 5%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 5
AQLIVING Thinking about your home and/or family situation, which, if any, of the following apply to you? Please select all that apply.

BASE: ALL UK ADULTS AGED 18-75

THINK ABOUT MENTAL THINK ABOUT PHYSICAL

EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH aviL THE DEATH | THE DEATH aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING OFTEN/ HARDLY/ HARDLY/
TOTAL NESTER FRIEND /FAMILY DIVORCE YOUR JOB FAMILY PROMOTION FROM WORK|  NESTER FRIEND DIVORCE 'YOUR JOB HOME FAMILY PROMOTION P FROM WORK|  ALWAYS NEVER NEVER
(d) J (k) (U] (p) (a) (r) (s) x)
UNWEIGHTED B, 2 ) 930 22 0 6! 1734 8 1388 E) 1757 534
WEIGHTED BASE 2 : CEE] 3015 3026 z 1704 4 303 889 1638 572
! 20% 4 3% 599 9 5 36% 5 6 27% 19% 12%
I have children who are aged 18 or 155 257 152 93 75
over living with me
13% 12% 16% 14% 16% 13% 15% 21% 13% 19% 14% 18% 15% 13% 21% 12% 12% 10% 12% 13% 14% 13% 13% 14% 13%
par zace zace zace zabcde zabc zImo zopq ar Zimo a a
fhii

Ilive in the same home as one or
both of my partner's parents

I have one or more friends or
flatmates (i.e. non-relatives) living

in the same household as me
6%

zkimpqt

I have a child/ children aged 18 or
over who do not live with me

Don't know

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/n/ofp/afr/s/t - 2/ulv - 2/w[x

Overlap formulae used.
This work ied out in with the i of the i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
IPSOS.
9 Oct 2024
Table 6
QLIVING Thinking about your home and/or family situation, which, if any, of the following apply to you? Please select all that apply.
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
108 NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE | FEARSOF | NET:VERY/ | VERY/NOT
SAME ABOUT ANXIETY/DEP| CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN [ FOR OTHERS'| TOO MUCH CONNECTIO | MOBILE/ FINDING | UNEMPLOY |  FAIRLY ATALL
TOTAL LARGER | SAMESIZE | SMALLER MORE AMOUNT LESS FUTURE | BURNOUT | RESSION LOsS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (d) (f) (i) (i) (k) () (m) (n) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 4763 703 665 2789 2754 2485 2067 2250 2030 2988 3 3 2140 2491 1297 939 3173 1068
WEIGHTED BASE 4763 658 632 2793 2742 2482 2058 2261 017 00 3 3 3 2119 2454 1344 955 3127 1076
100% 14% 13% 58% 52% 43% 47% 42 2 58% 44% 52% 28% 20% 66% 23%
I have children who are aged 18 or 639 % 72 371 341 295 280 272 263 368 195 131 403 147
over living with me
13% 15% 14% 13% 11% 15% 13% 13% 13% 14% 14% 14% 12% 13% 14% 15% 13% 13% 12% 15% 14% 14% 13% 14%
| Ir Ir Ir 2ghi 2ghi Ir
Inar Imnar

Ilive in the same home as one or
both of my partner's parents

I'have one or more friends or
flatmates (i.e. non-relatives) living
in the same household as me

I have a child/ children aged 18 or 906

over who do not live with me
19%
acfg
hijkimr
tuv

Proportions/Means: Columns Tested (5% risk level) - 2/a/b/c - z/d/e/f - 2/g/h/ifi/k/|/m/n/o/p/alt/s/t/u - 2/v/w
Overlap formulae used.

6%
zinogs

This work

42

4%
2zghijkim
noars

8%
2ghijkim
nopqrst

529

19%
ghijklmr zghi
tu jkimnop

ied out in with the i of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 7

Quving g about your

BASE: ALL UK ADULTS AGED 18-75

ildren who are aged 18 or
R with me

live in the same home as one or
both of mv partner's oarents

I have one or more friends or
latmates (i.e. non-relatives) living
in the same household as me

I have a child/ children aged 18 or
over who do not live with me

Columns Tested (-

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

123

PUBLIC
[
90ct 2024
, which, if any, of t to you ply.
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
NET: A WITH
6+TIMESA | TIMESA | NET: WEEKLY | MONTHLY OR| NET: MORE NET: LESS WITH FRIENDS & | WITH NET: MORE NET: LESS ABOUT
WEEK WEEK OR MORE REQUENT |  SAME | FREQUENT |  ALONE PARTNER | FAMIY [COLLEAGUES| OTHER | FREQUENT | SAME | FREQUENT | NET:MORE |  SAME NET:LESS | TOOMUCH |  RIGHT | TOOUTTLE
(e) (&) 0 () (m)

) - 2/albl

299
13% 14%
13 a5

1d - 2fe/f/g - 2/ /ii/k/1 - 2fm/n]c

64

3%
i

63

Overlap formulae used.

104 182

15% 16% 13%
z

14 16 2

2% 1% 2%

32 23 54

Iolalr -2/s/tu

a1

3%

7%

276 a5

15% 13% 13% 19%

2hi h h zhik

39 a7 25 7

2% 2% 2% 3%
zii

64 133 a2 9

a2 56

10% 1% 1%
13 3 1
3% 1% 3%
n n
21 12 21

37 40
18% 17% 2%
z z
4 N 2
1% . 1%
7 2 3

19 a3
13% 19% 2%
z 2
1 3 3
1% . 1%
2 6 4

in accordance with the

for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS
9 Oct 2024
Table 8
Q1...which, if any, of the following apply to you?
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN 'WOMAN 18-24 25-34 45-54 55-75 Men 50-75 75 Men 18-49 49 AB c1 Q DE NvQi12 EQUIV. PHD QUALS. FULLTIME | PARTTIME | EMPLOYED [ WORKING WORKING
(2) (a) (c) (d) (f) (8) (h) (i) (i) (k) (U] (m) (n) (0) (p) (a) (r) (s) (t) (u) v) (w) (x)
UNWEIGHTED BASE 4 1221 0
WEIGHTED BASE 1049 1345
Comfortable 1735 901 824 185 327 300 278 645 404 388 497 436 600 493 372 270 443 515 703 73 249 91 1171 564
36% 39% 35% 34% 36% 35% 32% 41% 41% 37% 37% 33% 44% 36% 37% 26% 33% 35% 42% 29% 32% 34% 36% 37%
bfko i zcef zk k k zmno o o zpas u
psu
Loved 1483 674 801 166 333 282 237 465 260 325 414 476 524 388 330 241 374 435 611 63 695 244 95 1035 449
31% 29% 34% 31% 37% 33% 27% 29% 26% 31% 31% 36% 39% 28% 33% 23% 28% 29% 37% 25% 32% 32% 35% 32% 29%
afhm za zcfg f h h zhii zmno o o zpas
op
Optimistic 1285 723 551 167 313 250 190 366 258 207 465 344 463 361 276 186 298 399 550 38 666 195 77 938 347
27% 31% 23% 31% 35% 29% 22% 23% 26% 20% 35% 26% 34% 26% 27% 18% 22% 27% 33% 15% 30% 25% 28% 29% 23%
bfgi i fe zefg fe i zhik i zmno o o s ps zpas zZuwx zux

None of these

Prefer not to answer 42 17 23 9 5 7 10 11 4 9 14 14 4 10 15 13 18 12 1 1 1 7 2 20 22
1% 1% 1% 2% 1% 1% 1% 1% * 1% 1% 1% * 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1%
hirtw d | | 2tw
Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n/o - 2/p/a/r/s - 2/t/u/v/w/x
Overlap formulae used.
This work ied out in with the of the i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 9
Q1 ...which, if any, of the following apply to you?

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

[

90ct 2024

‘OFFICE REGION

YORKS & WEST

NORTH EAST [ NORTH WEST|  HUMBER

VEIGHTED BASE

7% 27% 2% 25% 26%
foar
Fed up 1069 36 130 93 95
2% 19% 25% 2% 2%
ilo eil ! !
Confident 1046 39 97 90 112

63

EAST OF

30% 26% 3a% 26% 27%
bef zbed
efhk
84 143 125 56 118
21% 2% 19% 2% 30%
! ! 2268
hil
85 140 180 a5 72

MARRIED
JLIVING AS

MARITAL STATUS

20% 2%
407 122
7% 25%
o °

280 75

264

sty

254

Prefer not to answer a2 - 7 a a

Columns Tested (s Jelsltly

Overlap formulae used. * small base

research, ISO 20252 and with the Ipsos Terms and Conditions.
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2024
PUBLIC
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Table 10
Q1 ....which, if any, of the following apply to you?
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS

MEN 50-75

NoT WOMEN 50-

WORKING 75 RETIRED
n)

MEN 50-75
WORKING

Comfortable 1735 596 1139

36% 37% 36%
gh
Loved 1483 580 904

Optimistic

None of these

Prefer not to answer

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/i - 2/k/\ - z/m/n/o/p/alr
d, ** v (under 30) ineli le for sig testing

carried out in ‘with the requi of the i ional quality for 150 20252 and with the Ipsos Terms and Conditions.
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Table 11
Q1 ...which, if any, of the following apply to you?

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

23-085423-36 - MEN'S SHEDS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

MEN 50-75-

UNWEIGHTED B/
WEIGHTED BASE

Comfortable

31% 26%
amnopa

Optimistic
27% 27%
cdfmno cdf
partv

22% 21%
eghiik e
Iw

Confident
22% 24%
bedmno bed
parvx

Resilient
18% 19%
mnopar

None of these 122 39
3% 5%
ghiikim zb

noparx

WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE

MEN 50-75
'EMPTY
NESTERS '

167

39% 40% 29% 47%
d d zacd

28% 32% 30% 33%

24% 21% 16% 30%

21% 20% 27% 15%
cef

16% 18% 12% 28%
zabc

16% 18% 21% 21%

WOMEN 50-
75 'EMPTY
NESTERS

697
39% 66%
d zhkimno

par

504
36% 48%
ac zmnopar

496
20% 47%
zimnop

ar

20% 50%
d zhikimn
opar

300

16% 29%

zimnopa
r

19 -
2% -

IN CONTROL | OPTIMISTIC

COMFORTAB

CONFIDENT RESILIENT

928

694 1735 214

57% 66% 100% 45% 61% 14% 14% 13%
zkmnop zhkimno 2ghikl zmno zhkm D D D

ar par mnopar par

658 594
51% 57% 52% 46% 100% 23% 24% 23%
zkmnop zghikmno 2gkmno zmn 2ghi pr pr pr

ar par ikmnopar

1285 728

100% 55% 42% 45% 44% 13% 15% 14%

2giikl 2gikimno zmnopg zmno zmno P P P
mnopar ar r ar ar

8% 7% 6% 14% 10% 43% 40% 44%
Ed ghii ghii 2ghi 2ghi 2¢h
I jkin ikl iikin

1046 694
45% 100% 40% 37% 40% 8% 8% 10%
zikim 2ghikimn zmnopa zmno zmnop P
nopar opar r par ar

328 393
31% 31% 23% 100% 27% 14% 13% 14%
zilmno zilmnopa zmnop 2ghi zimn P
par r ar jlmnopar opar

107
10%

6%

12%

24%

13%

2ghi
jkin

10%

14%

Prefer not to answer a2 2 2 4 4 - 4 - - - - - - - - - - - - 10 8 13 8 12 10
1% * 1% 1% 2% - 1% - - - - - - - - - - - - * 1% 1% 1% 1% 1%
aghiikl ae
mnoparsw

MORE (NET) LESS (NET)

(u)

315 1127
15% 40% 36% 34% 2% 46% 30%
p Y v v

13% 32% 26% 34% 18% 36% 31%

392
13% 27% 23% 29% 16% 31% 26%
P 2t Y v

51% 22% 20% 24% 40% 14% 28%
2ghi wx w
ikimnog

9% 21% 20% 24% 12% 27% 19%

15% 19% 17% 19% 14% 20% 18%

- 50 35 34 12 79 26
- 2% 4% 2% 2% 3% 2%
2su 2x

Proportions/Means: Columns Tested (5% risk level) - z/a/!
Overlap formulae used.

Ip/alt -2/s/t/u-z/v/wix

This work was carried out in with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 12
Q1...which, if any, of the following apply to you?

BASE: ALL UK ADULTS AGED 18-75

1PSOS

23-085423-36 - MEN'S SHEDS.

4TH-
PUBLIC

2024

90ct 2024

EVENTS EXPERIENCED: EVER

THE DEATH | THE DEATH

EIGHTED BASE
HTED BASE

Comfortable

34% 31% 29%
eox zbed e e e

Optimistic

26%
eitx dei ei

27% 27% 24%

2afg 2afg i

iikprst hii hii

Confident

zcde e

None of these

Prefer not to answer

EVENTS EXPERIENCED: PAST 10 YEARS

LOSING BUYING A

26% 34%

zbcd

24%
dei

2abc i
dfghii

408 707
18% 23%
zcde

STARTING A | RECEIVING A | PARTNERSHI

34%
zbcde

28%
adej

zcde

35%
zbcde

931
31%
zabcdefg.
i

zbedefgi

GET
MARRIED/
aviL

35%
zbcd
efi

zcde
fi

RETIRING
FROM WORK

1000

32%

24%

33%

THE DEATH

OF A CLOSE

FRIEND
(1)

31%

28%

kors

THE DEATH

31%

28%

zkpq
rst

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

LOSING
YOUR JOB

BUYING A
HOME

28% 25% 38%
zkim

not

zkimno

38%
zkimnot

295 599
27% 25% 32% 33% 37%
zkim zkimot zkimnopa
ot t

zkim
nparst

63 202 359 275 513
23% 18% 28% 31% 31%
zlmo zkimno zkimnopt
t pt

GET
MARRIED/
aviL

STARTING A | RECEIVING A | PARTNERSHI

zkim
nopart

35%
zkim
nopt

zkim
nopt

NET NOT NET NOT
NETVERY |VERY OFTEN/| NETVERY |VERY OFTEN/
RETIRING HARDLY/ HARDLY/
FROM WORK NEVER
(x)

32% 32% 31%

293

24% 28% 27%

155 477 294
22% 22% 27%
o 1

35% 26%

787 119
30% 21%

Proportions/Means: Columns Tested (5% risk level) i 2/
Overlap formulae used.

-2fw/x

This work

of the i

1S0 20252 and with the Ipsos Terms and Conditions.
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Table 13
Qi

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED
WEIGHTED BAS|

Comfortable

Optimistic

Resilient

None of these.

which, if any, of the following apply to you?

\WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

iilmars.

876

cgii
Imatw

cfal
ikimnop
arstuy

b 2

159 229 482
2% 19% 17%
b

258 408 800
1% 34% 29%
zef f

82 185 788
13% 15% 28%
de

213 306 513
30% 25% 18%
zef o

149 231 487
2% 19% 17%
zef

9 a7 53
1% % 2%
2df

79
28%

ilm

iilmr

giilms

857
31%
zhknoas

ilm

692
28%

ghiilmrt

ghiilmnarstu

7%
ghiilmnarst

ghiilmnarst

544 440 895
2% 2% 31%
m ghii

525 408 871
2% 20% 30%
m giil

mrst

777 792 803
30% 39% 28%
2ghi 2ghi 20

iknopar ikinopa

313 261 522

1% 13% 18%
aiil
ms

352 276 539
16% 1% 19%
m aiil

mat

2 27 55
1% 1% 2%
ilm

969 327 880 568 339 272
35% 33% 32% 7% 32% 25% 29%
ghii ghii ghiilmrt ilm ghii m gilmt

943 298 804 583 698 364 273

3a% 30% 29% 28% 28% 7% 29%

2ghi Im Im Im Im Im Im
iimnpar

ghii &iil
Imnars mr m

715 311 795 675 687 434 267
25% 31% 29% 32% 28% 32% 28%
z zkno 20 zhknoasu 20 zhknoasu 2

556 219 490 353 398 235 218

20% 2% 18% 17% 16% 18% 2%

ghii ghii giilms iilm ilm giilm ghiilmn
Imnarst Imnarst oarst

541 174 481 381 438 210 162

19% 17% 17% 18% 18% 16% 17%

ghii m ilm iilmt iilm m
Imast t

56 1 53 28 a5 20 14
2% 1% 2% 1% 2% 1% 1%
ghiik giilmr ail
Impr

PUBLIC
1PSOS
90ct 2024
SOCIAL CIRCLE NOW VS. 10 YRS AGO: /ACCESS TO A GROUP, CLUB.
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
NET: NOT
FEARFUL. CONCERNS | CONCERN LOSING LESS STRUGGLE | FEARSOF | NET:VERY/ | VERY/NOT
SAME ABOUT AANXIETY/DEP| CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH MOBILE/ FINDING FAIRLY AT ALL
LARGER | SAMESIZE | SMALLER MORE AMOUNT LESS FUTURE | BURNOUT | RESSION LOsS. SELF ATED MEANING HEALTH HEALTH ALCOHOL [ LESS ACTIVE s AGILE MEANING ENT BENEFICIAL | BENEFICIAL
(a) (b) () (d) (e) () (&) (h) (i) (i) (k) (1) (m) (n) (o) (p) 1G] (s) (t) (u) (v) (w)

1085 285
35% 26%
w

674 2
2% 25%
v

777 194
25% 18%
w

644 167
2% 16%
w

a0 aa
1% 2%
v

Prefer not to answer a2 5 7 17 3 10 12 18 2 13 15 8 19 9 17 16 4 15 1 1 5 5 15 8
1% 1% 1% 1% 1% 1% * 1% 1% * 1% * 1% * 1% 1% * 1% 1% * * 1% * 1%
cfiik ikmst ikmst
mnoarst
v
Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f 7

Overlap formulae used.
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Table 14
Q1 ...which, if any, of the following apply to you?

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

UNWEIGHTED B

WEIGHTED BASE

Comfortable

Confident

None of these

Prefer not to answer

PUBLIC
L

9 0ct 2024

DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10 MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO TOO LITTLE
: : WITH
6+TIMESA | TIMESA [ NET: WEEKLY|MONTHLY OR| NET: MORE NET: LESS WITH FRIENDS & WITH NET: MORE NET: LESS BOUT
WEEK WEEK OR MORE SS FREQUENT SAME FREQUENT | ALONE PARTNER FAMILY | COLLEAGUES| ~ OTHER FREQUENT SAME FREQUENT | NET: MORE SAME TOO MUCH RIGHT TOO LITTLE
(a) (b) () (d) (e) i} (&) (h) (i) (k) (1) (m) (n) (a) (s) (t) (u)

(0)

419

Jalbl

1d - 2fe/f/g - 2/ /ii/k/1 - 2fm/n]c

Columns Tested (-
Overlap formulae used.

Iolalr -2/s/tu

for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 15

BASE: ALL UK ADULTS AGED 18-75

psos

23-085423-36 - MEN'S SHEDS

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
90ct 2024
Q2 Free time now vs. 10 years ago: ...would you say you have more, less, or about the same amount?
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN WOMAN 18-24 2534 3544 4554 5575 Men 50-75 75 Men 18-49 49 AB a =] DE Nva12 EQUIV. QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(2) (a) (c) (d) (e) (f) (8) (h) (i) i) (k) (1) (m) (n) (o) (p) (a) (s) (t) (u) v) (w) (x)

UNWEIGHTED BASE
WEIGHTED BASE

Nowadays, | have a lot more free
time by myself than | had 10 years
ago

Nowadays, | have about the same
amount of free time by myself
than | had 10 years ago

26%
acde
fiklrtw

19%
bedi

kir

24%

22%

16%

62

11%

14%

107

12%

16%

124

14%

22%
zcdg

22%
zcdg

18%

39%
zik

22%
zik

475

45%
zhik

16%

13%

21%
zik

15%

16%

21%

17%

23%

18%

20%

19%

20%

22%

17%

14%

20%

18%

19%

46%
2tuvw

17%

Nowadays, | have a lot less free
time by myself than | had 10 years
ago

NET: All less

36%
ghio

35%

35%

52%
2fg

zefg

46%
2fg

17%

18%

49%

41%
zmo

34%

41%

25%

30%

34%

42%
zpas

32%

35%

34%

43%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n/o - z/p/a/r/s - 2/t/u/v/w/x

Overlap formulae used.

This work

ried out in

with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
[
90ct 2024

Table 16
Q2 Free time now vs. 10 g Id you say less, t?

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
MARRIED
JUVING AS

LONDON

UNWEIGHTED BASE
WEIGHTED BASE

Nowadays, | have a lot more free
time by myself than | had 10 years.
a0

2% 20% 28% 23% 26% 28% 2a% 23% a7% 39% 33% 20% 13%
200 sty 2tu u

Nowadays, | have about the same 754 112 52 362 71 214 314 178 178
amount of free time by myself than
I had 10 vears ago
19% 20% 20% 20% 18% 17% 18% 20% 14% 20% 2% 2% 14% 19% 17% 16% 2% 15% 2% 19% 18% 15%
hoau h h h h h h 200 2tu u

Nowadays, | have a lot less free
time by myself than | had 10 years.
a0

olumns Tested (5% risk level) Jml Jelsite

Overlap formulae used. * small base

in accordance with the fi

arket research, IS 20252 and with the Ipsos Terms and Conditions.
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Table 17

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Q2 Free time now vs. 10 years ago: ...would you say you have more, less, or about the same amount?
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
£20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
£34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED |75 WORKING| WORKING | 75 RETIRED

UNWEIGHTED BASE
WEIGHTED BASE

Nowadays, | have a lot more free
time by myself than | had 10 years

ago

26%

Nowadays, | have about the same
amount of free time by myself
than | had 10 years ago

Nowadays, | have a lot less free
time by myself than | had 10 years
ago

NET: All less

12%

14%

10% 7%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - 2/g/h/i/j - 2/k/| - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the

quil of the i

| quality

2%

36%

(h) (i) () (k) [0]
1124 1214 1266 1205 961
1224 1230 1112 990 1049
269 269 239 219 229

333 289 196 386 475

27% 23% 18% 39% 45%

d for market research, 1SO 20252 and with the Ipsos Terms and Conditions.

(m)
598
553
12%
130

23%

(n) (0) (p) (a)
607 454 430 531

438 387 495 553
8% 10% 12%
230 146 330

59% 59% 29% 60%

(r)
351
VK]
9%
282

64%
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Table 18
Q2 Free time now vs. 10 years ago: ...would you say you have more, less, or about the same amount?
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
MEN 50-75-
NO

MEN 50-75 | WOMEN 50-
'EMPTY 75 'EMPTY
NESTERS " NESTERS '

COMFORTAB

LOVED WORRIED | ANXIOUS | STRESSE D LONELY | MORE (NET)
(k) (U] (m) (n) (0) (s)
1533 1263 1523

1537

UNWEIGHTED BASE
WEIGHTED BASE

1805
1735

36%

I'have a lot more free 1245 314 72
time by myself than | had 10 years
ago
26% 43% 28% 50% 32% 47% 56% 29% 24% 23% 29% 23% 25% 27% 27% 24% 28% 22% 34% 59% - - 64% 30% 3%
hikqtu zbd zabd zabd zabc zhiklog zhiklo q oq hiko hikoq zhij ztu WX x
X q a kimnopa
Nowadays, | have about the same 884 162 57 315 153 229 177 230 95 622 143
amount of free time by myself
than | had 10 years ago
19% 22% 2% 16% 14% 18% 11% 20% 16% 17% 18% 17% 15% 14% 15% 14% 17% 14% 17% - 100% - 13% 25% 10%
fhimno zcdef cdf f f hilmnog Imnog mo mo m su X X
asuvx
Nowadays, | have a lot less free 1033 51 47 50 43 21 28 157 291 231 312 199 344 359 411 457 295 335 185 - - 1033 1 173 838
time by myself than | had 10 years
ago
2% 7% 18% 7% 15% 6% 6% 15% 23% 22% 18% 23% 23% 28% 27% 32% 28% 37% 22% - - 61% 2% 7% 56%
acdefgj acef acef gi gi 8 gi gi 2ghi 2ghi 2ghi 2ghiiklr 2ghi gi st v 2w
stvw Jkir Jklr jkimnpr. jkimnop
_
NET: All less 1691 99 69 113 75 45 64 319 497 409 574 320 568 533 619 656 404 452 265 - - 1691 36 470 1166
36% 14% 27% 15% 27% 13% 14% 30% 39% 39% 33% 37% 38% 42% 40% 47% 38% 49% 32% - - 100% 5% 19% 78%
abedef acef acef zgir zgjr g zgir zgik zgir 2ghi ir 2ghi zst v 2w
girstvw pr jklmnpr jklmnpr

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - 2/g/h/i/i/k/\/m/n[o/p/a/r - 2/s[t/u - 2/v/w/x
Overlap formulae used.
This work ried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 19
Q2 Free time now vs. 10 years ago: ...would you say you have more, less, or about the same amount?

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

9 Oct 2024

EVENTS EXPERIENCED: EVER
THE DEATH | THE DEATH
EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A
TOTAL NESTER FRIEND /FAMILY DIVORCE YOUR JOB

(2) (a) (c) (d)
UNWEIGHTED B, 4763 1234 3587 EE
WEIGHTED BASE 4763 3596 939

100% 75% 20%
Nowadays, | have a lot more free 1245 1027 385
time by myself than | had 10 years
ago

26% 44% 31% 29% 41% 29% 30%

pars zbce zcgh k2 zbce k2 zcgh

I have about the same
amount of free time by myself
than | had 10 years ago

19%
acde
fghijkm
noparst
uw

Nowadays, | have a lot less free
time by myself than | had 10 years
ago

22% 14%

abed i adj adj aj adj adj
fiktv

NET: All less
22% 33%
adfj i adj adj

36% 21% 33%
abed i adj
efiktv

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/n]ofp/afr/s/t - 2/ulv - 2/w[x
Overlap formulae used.

GET
MARRIED/
aviL

STARTING A | RECEIVING A [ PARTNERSHI

27%

25%
zabcde
fhii

1074
39%
zabcde
fhii

PROMOTION

23%
zabedefj

1076
36%
abdefj

22%
abdfj

adfj

RETIRING

FROM WORK

60%
zabc

5%

EMPTY

41%
zimn

12%

25%

zpar

21%
kt

This work

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER
FRIEND

zpar,

23%
kit

37%
kit

DIVORCE

33%

zpar

THINK ABOUT MENTAL | THINK ABOUT PHYSICAL
EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET
MARRIED/ NET NOT NET NOT
aviL NET VERY [VERY OFTEN/| NETVERY |VERY OFTEN/
LOSING | BUYINGA | STARTING A | RECEIVING A | PARTNERSHI | RETIRING | OFTEN/ HARDLY/ HARDLY/
YOUR JOB HOME FAMILY [ PROMOTION 3 FROM WORK| ~ ALWAYS NEVER NEVER
(o) (p) () (r) (s) (x)
1156 1388 902 1757 534
1147 1303 889 1638 572
24% 27% 19% 12%
311 277 73 117
27% 21% 8% 16% 17% 67% 25% 30% 28% 20%
pars ars a a zkim u x

49%
zkimno
not prst

38% 45% 67%
kit zkim zkimno
not prst

of the i

ied out in

with the

31%
zkimnot

770
47%
zkimnot

36%
zkimn

54%
zkimn

17%
v

v

23% 23%

37%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
IPSOS.
9 Oct 2024
Table 20
Q2 Free time now vs. 10 years ago: ...would you say you have more, less, or about the same amount?
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SAME SIZE SMALLER FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (i) (i) (k) [0] (m) (n) (p) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 4763 703 1222 2754 2485 2067 2250 2030 2988 1022 2140 2491 1297 939 3173 1068
WEIGHTED BASE 658 123 2742 2482 2058 2261 2017 2900 1003 2119 2454 1344 955 3127 1076
14 58% 52% 43% 47% 42% 61% 21% 44% 52% 28% 20% 66% 23%
Nowadays, | have a lot more free 187 679 632 199 601 613 837 265 573 770 237 151 796 297
time by myself than | had 10 years
ago
26% 32% 24% 26% 25% 21% 25% 25% 10% 27% 30% 29% 26% 26% 29% 27% 31% 18% 16% 25% 28%
eghi zef hktu ktu hktu hktu ghik 2ghi 2ghi hktu hktu zghiiklo ghiktu 2ghi k k
ktu tu ikloprt iklortu rtu iklnopg

Nowadays, | have about the same
amount of free time by myself
than | had 10 years ago

Nowadays, | have a lot less free
time by myself than | had 10 years
ago
30% 27% 27% 42% 26% 32% 33%
zgiilmnopars  zmnopas zImn zghijlimnopar zmnopas 2gijlmnop 2giilmn
opas stu ars opars

NET: All less 1301 1125 1030 1263 911 858
46% 41% 41% 61% 40% 40%

zgiilmnopars  zmnopas zmno zghijlimnopar zmnp zmnopas 2gijlmnop 2ghijim

pas stu as qars nopars

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m/[n/o[p/a/t/s[t]u - 2/v/w
Overlap formulae used.
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
n
90ct 2024
Table 21
Q2 Free time now vs. 10 g Id you say less, t?
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO TOO UTTLE
3 WITH

6+ TIMES A
TOTAL WEEK

NET: LESS
FREQUENT |  ALONE

NET: MORE NET: LESS
OTHER FREQUENT FREQUENT | NET: MORE
(e) (&) 0 () (m) (o)
UNWEIGHTED BAS! 2 2

WEIGHTED BASE

ABOUT

TOO MUCH TOO UTTLE

Nowadays, | have a lot more free
time by myself than | had 10 years.
a0

26% 39% 37% 27% 26% 28% 25% 29% 26% 2a% 26%
ikna 2d ed

14% 30% 32% 21% 30% 65% -

Nowadays, | have about the same
amount of free time by myself than
I had 10 vears ago

Nowadays, | have a lot less free
time by myself than | had 10 years
a0

Columns Tested (5% ris ] felslg - 2/n/ififk/1 - 2/m/n/ ~2/s/t/u

Overlap formulae used.

This i i ith the requi i i i

research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 22

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE

WEIGHTED BASE

psos

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

Nowadays, | have too much free
time by myself

Nowadays, | have too little free
time by myself

Overlap formulae used.

PUBLIC
1PSOS
90ct 2024
Q3 In general, would you say that nowadays you have too much, too little or about the right amount of free time by yourself?
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN WOMAN 18-24 2534 3544 4554 5575 Men 50-75 75 Men 18-49 49 AB a =] DE Nva12 EQUIV. QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(2) (a) (b) () (d) (e) (f) (g) (h) (i) j (k) (1) (m) (n) (0) (p) (a) (s) (t) (u) (v) (w) (x)
9 0 4 6!
705 336 362 89 95 104 133 284 201 161 158 183 137 227 237 220 200 48 209 112 43 364 341
15% 14% 15% 16% 1% 12% 15% 18% 15% 19% 14% 12% 12% 13% 14% 2% 17% 15% 12% 19% 10% 14% 16% 1% 22%
dekl de d 2de zhik zImn 2 r r tw tw t ztuvw
rtw
1495 77 765 194 410 352 29 244 191 183 526 582 496 417 345 237 350 439 624 82 926 241 90 1256 239
31% 31% 32% 36% 26% 1% 34% 15% 19% 17% 39% 43% 36% 31% 34% 23% 26% 30% 37% 32% 42% 31% 33% 39% 16%
ghio ® 2cfg 2fg 8 zhi zhij zmo o o zpa 2uvw X X zux
px x
Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - /\/m/n/o - 2/o/a/r/s - 2/t/u/v/w/x
This work ied outin with the of the i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
1PSOS
90ct 2024
Table 23
Q3 In general, would you say that nowadays you have too much, too little or about the right amount of free time by yourself?

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
YORKS & Wi ST MARRIED
NORTH EAST [ NORTH WEST[  HUMBER JUVING AS
b)

UNWEIGHTED BASE
WEIGHTED BASE

Nowadays, | have too much free
time by myself

Nowadays, | have too litle free
time by mvself

olumns Tested (5% risk level) Jmin - 2/ofpla - 2l /s/th
Overlap formulae used. * small base

This work was carried out in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 24
Q3 In general, would you say that nowadays you have too much, too little or about the right amount of free time by yourself?
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75
MEN 50-75 NoT MEN 50-75 | WOMEN 50- WOMEN 50-
TOTAL YES WORKING | WORKING 75 RETIRED
(m) (
UNWEIGHTED BASE 8
WEIGHTED BASE
Nowadays, | have too much free
time by myself
15% 7% 19% 8% 7% 5% - 26% 15% 13% 8% 15% 19% 10% 21% 19% 15% 23% 2%
acdei 2 2hii i i =* zmop m mp zmp.
im
Nowadays, | have too little free 1495 770 726 373 301 7 20 165 379 411 261 191 183 149 2 35 137 47 27
time by myself
31% 8% 23% 21% 53% 61% 74% 20% 31% 33% 1% 19% 17% 27% 10% 9% 28% 8% 6%
bekl b z 2 i 1 g 2ghi noar noar r
mnoar
Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/ifi - 2/k/I - z/m/n/o/p/alr
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
carried out i with the

quality standard for market research, SO 20252 and with the Ipsos Terms and Conditions.
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Table 25

psos

Q3 In general, would you say that nowadays you have too much, too little or about the right amount of free time by yourself?

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have too much free
time by myself

Nowadays, | have too little free
time by myself

Proportions/Means: Columns Tested (5% risk level)

Overlap formulae used.

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS
PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

1495

31%
acefgi
Jstvw

MEN 50-75-

16%

29%
acef

13%

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

MEN 50-75
'EMPTY
NESTERS '
(e)
446

56

16%

[nfo/p/alr - 2/s/t/u - z/v[w/x

WOMEN 50-
75 'EMPTY
NESTERS '

397 1083
1051
22%

22% 8%
zabde

53 237

12% 23%

COMFORTAB

275

31%
&i

LOVED
(U]

1533

1483

This work

WORRIED
(m)

1263

1273

27%

ANXIOUS

(n)
1523
1537

32%

FREE TIME: NOW VS. 10 YEARS AGO

STRESSE D

21% 22% 19% 26% 19%
2ghi 2ghi 2ghi 2ghijkim 2ghi
iklo ikloa ikl nog ikl
518 609 637 422 454
41% 40% 45% 39% 50%
2ghi zghi 2ghi 2ghiiklr 2ghi
iklr ikir ikimnpr ikimnop

r
ied out in with the of the i i

LONELY

2ghi
ikimnop
q

33%
gii

MORE (NET)

FREE TIME: TOO MUCH/ TOO LITTLE

11% 2% 100% - -
u wx
143 1166 - - 1495
16% 69% - - 100%
s zst 2w

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Return to Index

psos

Table 26
Q3 In general, would you say that nowadays you have too much, too little or about the right amount of free time by yourself?

BASE: ALL UK ADULTS AGED 18-75

1PSOS

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

9 Oct 2024

THE DEATH | THE DEATH

LOSING
YOUR JOB

UNWEIGHTED B,
WEIGHTED BASE

Nowadays, | have too much free

time by myself
15% 19% 16% 15% 19% 17%
fehi zbcf zfgh fehi zcfg zcfg
parsvx ghi i hi hi

Nowadays, | have too little free
time by myself

31% 18% 31% 30% 22% 31%
acdi i adi adi ai adi

BUYING A

EVENTS EXPERIENCED: EVER

EVENTS EXPERIENCED: PAST 10 YEARS

995
30% 36%
adi zabcde

fhii

STARTING A | RECEIVING A [ PARTNERSHI

RETIRING
FROM WORK

9%

32%
kt

THE DEATH | THE DEATH

DIVORCE

pars

28%

LOSING
YOUR JOB

zpar.

THINK ABOUT MENTAL
WELLBEINGE

BUYING A

1303
27%

GET
MARRIED/ NET NOT NET NOT
aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
STARTING A | RECEIVING A [ PARTNERSHI [ RETIRING HARDLY/ OFTEN/ HARDLY/
FROM WORK NEVER

6% 9% 8% 21% 19% 11% 16%
a a zZimp v x
ars

503 690
39% 57% 42% 47% 8% 35% 25% 33%
zkim zkimno zkimnopt zkimn v z

prst oprt

THINK ABOUT PHYSICAL
WELLBEINGE

11%

32%

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/n]ofp/afr/s/t - 2/ulv - 2/w/x
Overlap formulae used.

This work

ied out in

with the

of the i

i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 27

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

TOTAL
(2)
UNWEIGHTED BASE 4763
WEIGHTED BASE 4763
100%
Nowadays, | have too much free 705
time by myself
15%
bek

PUBLIC
IPSOS.
9 Oct 2024
Q3 In general, would you say that nowadays you have too much, too little or about the right amount of free time by yourself?
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
108 NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE | FEARSOF | NET:VERY/ | VERY/NOT
ABOUT ANXIETY/DEP| CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN [ FOR OTHERS'| TOO MUCH CONNECTIO | MOBILE/ | FINDING | UNEMPLOY |  FAIRLY ATALL
LARGER | SAMESIZE | SMALLER MORE FUTURE | BURNOUT | RESSION SELF ATED MEANING HEALTH HEALTH | ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT | BENEFICIAL | BENEFICIAL
(a) (b) (c) (d) (h) (i) (k) (1) (m) (n) (0) (p) (a) (r) (s) (t) (u) v) (w)
703 1222 2761 665 2811 2754 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068
1230 2787 632 2798 2742 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
13% 58% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
107 513 132 523 504 530 410 207 500 418 419 192 143 494 148
17% 9% 17% 17% 9% 17% 19% 15% 19% 20% 6% 23% 25% 18% 15% 21% 18% 20% 17% 14% 15% 16% 14%
b zb e ze zhko k zhkostu zhkno 2ghi 2ghi zhko k zhko zhkotu zhknogstu zhko k k z
stu astu iknoars ikinopa stu astu t
tu rstu

Nowadays, | have too little free
time by myself

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m[n/o[p/a/t/s[t]u - 2/v/w

Overlap formulae used.

42% 38% 62%

zgiilmnopars  zmnopas zghijlimnopar

stu

This work was carried out in with the of the

793

37%
zmnopas

605

45%
zghijlmno
pars.

433

45%
2zghiilm
nopars

quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 28

Q3 In general, would you say v

BASE: ALL UK ADULTS AGED 18-75

, too little or about

free time by yourself?

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

90ct 2024

DRINKING FREQUENCY LEVEL NOW VS. 10
YRS PRIOR

LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10
YEARS AGO

TOTAL WEEK

UNWEIGHTED B/
WEIGHTED BASE

Nowadays, | have too much free

DRINKING FREQUENCY - HOW OFTEN

6+TIMESA | TIMESA | NET: WEEKLY | MONTHLY OR|

WEEK

(c)

NET: LESS

NET: MORE
FREQUENT
(e)

time by myself
15% 16% 2% 9% 15%
oM f
Nowadays, | have too litle free 656 628 23 302 513
time by myself
30% 3% 3% 26% 3a%
b abe f o*
Columns Tested (5% risk level) - 2/a/b/c/d - 2/e/t/g - 2/h/ii/k/1 - zlm/nl Jalr - 2fsltlu

Overlap formulae used.

444

DRINKING SETTING
WITH

WITH FRIENDS & | WITH
PARTNER | FAMILY [ COLLEAGUES
(i) (k)
1869 650
631
13%
160 62
9% 14% 10%
ik
610 830 256
3a% 31% 1%
hi hii

3a%

NET: MORE NET: LESS
FREQUENT FREQUENT
(m) (o)

419 3
217
9%

122 86
29% 1% 23%
m m
129 135 122
31% 28% 32%

NET: MORE | SAME NET: LESS

(p) ()
731 190
591
129 5% 4%
132 14 2
22% 6% 1%
zar r
32 36 122
5% 16% 72%

MEN AGED 50-75: FREE TIME: TOO MUCH/|
TOO LITTLE
ABOUT
TOOMUCH [ RIGHT | TOOUTTLE
(t) (u)
191
3% 13% 4%
147 - -
100% - -
2tu
- - 191
- - 100%
=t

This work was carried out in accordance with the

arket research, IS 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
IPSOS

Table 29
Q4 Life events: when, if ever, experienced. SUMMARY TABLE

BASE: ALL UK ADULTS AGED 18-75

9 Oct 2024

Losing your job
(e.g., being made
redundant, being

sacked, laid-off,

etc.)

Becoming an
'empty nester' i.e.
your child(ren)
having left home

The death of a
partner or close
family member

The death of a
close friend

Going through a
divorce

Buying a home

UNWEIGHTED BASE

WEIGHTED BASE

| have experienced this in the past
12 months

| have experienced this, but more 563 775 1127 660 1106 1713 1900

than 10 years ago

14% 23% 36% 40%

12%

16% 24%

NET: Ever experienced 1210 2480 3596 939 2252 3015 2789
25% 52% 75% 20% 47% 63% 59%

Don't know 72 52 40 58 63 55 70
2% 1% 1% 1% 1% 1% 1%

Not applicable - - - - - - -

Starting a family |promotion in a job

Getting married/
civil partnership |Retiring from work

Receiving a

1896

1388 265

29% 40% 6%

3026 2723 960
64% 57% 20%
89 56 44
2% 1% 1%

1912
40%

This work was carried out in accordance with the requirements of the international quality standard for market research, I1SO 20252 and with the Ipsos Terms and Conditions.
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Table 30

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE

WEIGHTED BASE

I have experienced this in the past
12 months

I have experienced this, but more
than 10 vears ago

NET: Ever experienced

psos

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS
9 Oct 2024
Q4 Life events: when, if ever, experienced. Becoming an 'empty nester’ - i.e. your child(ren) having left home
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN 'WOMAN 18-24 25-34 35-44 45-54 55-75 Men 50-75 75 Men 18-49 49 AB c1 Q DE NvQi12 EQUIV. PHD QUALS. FULLTIME | PARTTIME | EMPLOYED [ WORKING WORKING
(2) (a) (c) (d) (e) (f) (8) (h) (i) (i) (k) (U] (m) (n) (0) (p) (a) (r) (s) (t) (u) v) (w) (x)
133 68 64 9 31 17 42 25 39 43 24 42 25 49 18 41 41 45 6 17 5 105 29
3% 3% 3% 2% 3% 2% 5% 2% 2% 4% 3% 2% 3% 2% 5% 2% 3% 3% 3% 2% 4% 2% 2% 3% 2%
kmox 2ceg k k zmo WX x
563 267 295 19 20 28 25 471 212 272 55 23 124 148 102 189 219 146 152 47 108 76 23 208 355
12% 11% 12% 3% 2% 3% 3% 30% 21% 26% 4% 2% 9% 11% 10% 18% 16% 10% 9% 18% 5% 10% 9% 6% 23%
cdef zcde zik zhik k zImn zar zar tw t t zZtuvw
iklartw f
1210 579 628 55 83 73 153 845 409 529 169 99 328 308 255 318 413 361 345 90 364 200 55 618 592
25% 25% 26% 10% 9% 9% 18% 53% 41% 50% 13% 7% 24% 23% 25% 31% 30% 24% 21% 36% 17% 26% 20% 19% 39%
cdef cde zcde zik zhik k zImn zar r zar tw t zZtuvw
jkmrtw

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/j/k - 2/\[m/n]o - 2/p/a/r/s - 2/t/ufv/w/x
Overlap formulae used.

This work

ied out in

with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

[

Table 31
Qalife : when, if

ienced. pty

BASE: ALL UK ADULTS AGED 18-75

ter' - i.e. your child(ren)

90ct 2024

‘OFFICE REGION

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

I have experienced this, but more
than 10 vears azo

NET: Ever experienced 1210 55

NORTH EAST [ NORTH WEST|

YORKS &
HUMBER

2dei i i i i i i i

Jmin - 2/ofpla - lelsitin

Columns Tested (:
Overlap formulae used. * small base

MARRIED
JLIVING AS

MARITAL STATUS

60

3%

a

5%

3

3%

in accordance with the

varket research, IS 20252 and with the Ipsos Terms and Conditions.
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Table 32

BASE: ALL UK ADULTS AGED 18-75

Ipsos

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Q4 Life events: when, if ever, experienced. Becoming an 'empty nester' - i.e. your child(ren) having left home
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75
£20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- WOMEN 50-
£34999 £54999 MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

| have experienced this, but more
than 10 years ago

NET: Ever experienced

Don't know

12%
acdej

1210
25%
acde

72
2%
jkino

3%

211
13%

27
2%

999
32%

1%

3%

122
14%

15
2%

3%

67
12%

2%

3%

16
13%

2%

8%

23%

4%

238
29%

24
3%
zhj

(h)

15%
zij

344
28%

12
1%

(i)

11%

337
27%

20
2%

£55000+

(i)

6%

191
17%

1%

(k)

21%

409
41%

1%

[0]

26%
zk

529
50%
zk

1%

(m)

14%

185
33%

1%

(n)

224
51%

P

209
54%
zmnp

14%

205
41%

1%

37%
zmp

325
59%
zmnp

1%

(r)

186

42%
zmnopq

281
63%
zmnopq

1%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - 2/g/h/i/j - 2/k/| - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the

q

of the i

| quality

d for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 33
Q4 Life events: when, if ever, experienced. Becoming an 'empty nester’ - i.e. your child(ren) having left home

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

MEN 50-75-
NO MEN 50-75-

'WOMEN 50- | WOMEN 50-
75--NO | 75-CHILDREN

CHILDREN IN | CHILDREN IN | CHILDREN IN N

HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD

(ANY AGE)
(a)

MEN 50-75
'EMPTY
NESTERS '
(e)
UNWEIGHTED BASE 446

WEIGHTED BASE 9

(ANYAGE) | (ANYAGE) | (ANYAGE)
(b) (d)

I have experienced tl
12 months

I have experienced this, but more
than 10 vears ago

12% 27% 6% 34% 5% 54%
bdmnog zbd zabd zabc
ux d

NET: Ever experienced
25% 49% 19% 59% 27%
bkmnop zbd zabd b zab

WOMEN 50-
75 'EMPTY
NESTERS ' | IN CONTROL | OPTIMISTIC | CONFIDENT
(i)
1117
1046
22
33

3%

158
57% 15% 10% 13%
zabc zhkmnop q hmnog
d ar

291
100% 30% 24% 28%
zabc zhikmno oq hkmnopg

d par

COMFORTAB

225

13%
hmnoa

467
27%
hkmnop
q

RESILIENT
(k)

928

11%

22%

LOVED

13%
hmno

28%
zhkm
nopq

WORRIED
(m)

1263

22%
oq

ANXIOUS
(n)
1523
1537

9%

22%

FREE TIME: NOW VS. 10 YEARS AGO

STRESSE D

8%

11%
oq

22%

OVERWHELM!

15%

LONELY

MORE (NET)
(s)
21
2114
44%
79

SAME LESS (NET)

4%
2tu

18% 10% 5%
ztu u

37% 18% 15%
2tu

FREE TIME: TOO MUCH/ TOO LITTLE

TOO MUCH
(v)
701
705
15%

22

3%

16% 15% 5%

33% 30% 15%

[nfo/p/alr - 2/s/t/u - z/v[w/x

Proportions/Means: Columns Tested (5% risk level)
Overlap formulae used.

This work

of the i

ried out in

with the

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
1PSOS
9 Oct 2024

Table 34
Q4 Life events: when, if ever, experienced. Becoming an 'empty nester’ - i.e. your child(ren) having left home

BASE: ALL UK ADULTS AGED 18-75

THINK ABOUT MENTAL THINK ABOUT PHYSICAL
EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH aviL THE DEATH | THE DEATH aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING OFTEN/ HARDLY/ HARDLY/
TOTAL NESTER FRIEND /FAMILY DIVORCE YOUR JOB HOME FAMILY PROMOTION FROM WORK|  NESTER FRIEND DIVORCE 'YOUR JOB HOME FAMILY PROMOTION P FROM WORK|  ALWAYS NEVER NEVER
(d) (f) (8) i (i) (U] (p) (a) (r) (s) x)
UNWEIGHTED B, 2 ) EE 22 3160 809 1734 8 1388 E) 1757 534
WEIGHTED BASE CEE] 3015 78 3026 z 1704 1303 889 1638 572
20% /¢ 63% 59% 9 5 36% 5 6 27% 19% 12%
I have experienced this in the past 104 65 a4 34 13
12 months
3% 11% 4% 3% 5% 3% 3% 4% 3% 4% 3% 21% 4% 3% 10% 4% 3% 4% 4% 5% 3% 3% 2% 3% 2%
zbede zceh zcefh z zcefh zcefh zimno z zlmop z mp z
fghii i parst arst

I have experienced this, but more 521

than 10 vears ago
19%

zbcefh

NET: Ever experienced

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - z/k/\/m/n[o/p/a/t/s/t - /u/v - 2/w/[x

Overlap formulae used.
This work ied outin with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




Return to Index

Table 35

Q4 Life events: when, if ever, experienced. Becoming an 'empty nester' - i.e. your child(ren) having left home

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

I have experienced this, but more
than 10 years ago

NET: Ever experienced

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

563

12%
ghii
Kimrtuy

PUBLIC
IPSOS.
9 Oct 2024
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT

LARGER
(a)
703
658

SAME SIZE SMALLER

12% 14% 11%

MORE
(d)
665
632
13%

13% 13% 11%

25% 28% 30% 23% 31% 27% 23%
cfgh c 2c of f
iiklrtu
Don't know 72 18 12 36 15 15 31
2% 3% 1% 1% 2% 1% 1%
fghik zbc f
nostuv

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m[n/o[p/a/t/s[t]u - 2/v/w

Overlap formulae used.

FEARFUL
ABOUT
FUTURE

10%
hktu

23%
hikt

30

BURN OUT

9%

20%
kt

ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS

RESSION MEANING

(i)
2754
2742
58%

86

3%

9%
hktu

22%
hktu

39
1%
ghkot

Loss
i
2485
2482
52%

73

3%

354 363
10% 7% 10% 10% 13% 12% 12% 13% 10% 15% 6% 5% 11% 13%
hktu u ktu hktu ghij ghij hikl 2ghijkim hktu 2ghij
kimrtu kirtu wu ortu kimnopar
tu

SELF
(k)
2067
205
43%
58

3%

ATED

(m)
2030
2017
42%

64

3%

CONCERNS
FOR OWN
HEALTH

(n)
2988
2900
61%

90

3%

CONCERN
FOR OTHERS'
HEALTH

TOO MUCH
ALCOHOL

LESS ACTIVE

LOSING
CONNECTIO
NS
(r)
2140
2119
44%

57

3%

LESS
MOBILE/
AGILE
(s)
2491
2454
52%
76

3%

STRUGGLE
FINDING
MEANING
(t)
1297
1344
28%

46

3%

FEARS OF
UNEMPLOY
MENT
(u)
939
955
20%

40

4%

NET: VERY/ | VERY/NOT

FAIRLY ATALL

BENEFICIAL | BENEFICIAL
(w)
1068
1076
23%

2

2%

730
22% 18% 22% 25% 27% 27% 28% 26% 23% 30% 18% 19% 25% 27%
hktu ktu ghij 2ghi ghij ghii ghijkirt hikltu 2ghi
kitu ikimrtu kimrtu kirtu u iklmnoa
rtu
28 19 26 24 33 18 17
1% 1% 1% 1% 1% 1% 2%
ot ot ot ot hot ot o
This work was carried out in with the of the quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
L
9 0ct 2024
Table 36
Q4 Life 3 , if. ienced. Pty nester - i.e. your child(ren)
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10 MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO TOO LITTLE
: : WITH
6+TIMESA | TIMESA [ NET: WEEKLY|MONTHLY OR| NET: MORE NET: LESS WITH FRIENDS & WITH NET: MORE NET: LESS ABOUT
TOTAL WEEK WEEK OR MORE LESS FREQUENT SAME FREQUENT | ALONE PARTNER FAMILY | COLLEAGUES| ~ OTHER FREQUENT SAME FREQUENT | NET: MORE SAME NET: LESS | TOO MUCH RIGHT TOO LITTLE
(@) (a) (b) () (d) (e) () (&) (h) (i) () (K U] (m) (n) (o) (p) (a) 1G] (s) 1) {u)

UNWEIGHTED BASE 2 2 5 3 2

195
WEIGHTED BASE

| have experienced this in the past
12 months

I have experienced this, but more
than 10 vears azo

NET: Ever experienced

Don't know

Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - 2/h/i/i/k1 - zfm/no - zfpfalr - 2/s/tlu
Overlap formulae used.

in accordance with the

arket research, IS 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Table 37
Q4 Life events: when, if ever, experienced. The death of a close friend
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF ANY NOT
Men 50-75 7 . FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(h) (i) (i) (u) v)

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced t
12 months

| have experienced this, but more
than 10 years ago

16% 17% 15% 8% 11% 15% 18% 22% 2% 20% 14% 12% 17% 17% 14% 17% 18% 16% 16% 15% 15% 15% 16% 15% 18%
cdik cd cd zcde zik zjk tw

NET: Ever experienced

bede b c cd cde zcde zijk zjk k zmn zar zqr. zZtuw
ikartw f

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n/o - z/p/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ried out in with the of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
[
90ct 2024

Table 38
Q4 Life events: when, if ever, experienced. The death of a close friend

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
MARRIED
JUVING AS

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

I have experienced this, but more
than 10 vears azo

NET: Ever experienced

Columns Tested (5% risk level) Jmin - 2/ofpla - 2lelslt/L
Overlap formulae used. * small base

i he f ket research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Table 39
Q4 Life events: when, if ever, experienced. The death of a close friend
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED |75 WORKING| WORKING | 75 RETIRED
(2) (a) (b) (c) (d) (e) () (8) (h) (i) () (k) [0] (m) (n) (0) (p) (a) (r)

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

I have experienced this, but more
than 10 years ago

NET: Ever experienced

52% 49% 53% 50% 48% 48% 45% 55% 55% 51% 48% 71% 62% 68% 75% 76% 58% 66% 68%
aj za j Zj 2zl z p zmpq zmpq z zp zp

Don't know 52 17 35 8 5 4 - 16 14 9 7 7 8 3 4 4 4 4 1

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - 2/g/h/i/j - 2/k/| - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requi of the i ional quality

d for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 40

psos

Q4 Life events: when, if ever, experienced. The death of a close friend

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced tl
12 months

| have experienced this, but more
than 10 years ago

NET: Ever experienced

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

16%
ux

52%

MEN 50-75-
NO MEN 50-75-

'WOMEN 50-
75--NO

CHILDREN IN | CHILDREN IN | CHILDREN IN

HOUSEHOLD | HOUSEHOLD | HOUSEHOLD

(ANY AGE)
(a)

(ANY AGE)

(ANY AGE)
(b)

23% 22% 21%

71% 71% 65%
2cd zd 2d

WOMEN 50-
75-CHILDREN
N
HOUSEHOLD
(ANY AGE)
(d)

18%

55%

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

MEN 50-75
'EMPTY
NESTERS '
(e)
446

59

25%

76%
zacd

WOMEN 50-
75 'EMPTY
NESTERS '

22%

IN CONTROL | OPTIMISTIC [ CONFIDENT

(8)
1083
1051
2.

203

19%
zhikino
ar

595
57%
zhilnog

15%

53%

(i)
1117
1046

188

18%
hiklar

55%
Zila

COMFORTAB

LE

(i)

16%

52%

RESILIENT
(k)

928

15%

LOVED

15%

51%

WORRIED
(m)
1263

1273

7%

16%

53%

ANXIOUS
(n)
1523
1537

16%

52%

FREE TIME: NOW VS. 10 YEARS AGO

STRESSE D

16%

51%

18%
ar

55%
zInog

OVERWHELM!

14%

49%

LONELY

14%

54%

MORE (NET) | SAME LESS (NET)

19% 15% 14%

57% 50% 48%
2tu

FREE TIME: TOO MUCH/ TOO LITTLE

TOO MUCH
(v)
701
705
15%

85

12%

18% 17% 15%

58% 52% 51%
wx

Proportions/Means: Columns Tested (5% risk level)
Overlap formulae used.

[nfo/p/alr - 2/s/t/u - z/v[w/x

This work

ried out in

with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 41
Q4 Life events: when, if ever, experienced. The death of a close friend

BASE: ALL UK ADULTS AGED 18-75

1PSOS

23-085423-36 - MEN'S SHEDS

PUBLIC

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

9 Oct 2024

EVENTS EXPERIENCED: EVER

EVENTS EXPERIENCED: PAST 10 YEARS

EMPTY
TOTAL NESTER

UNWEIGHTED B,
WEIGHTED BASE

| have experienced this in the past
12 months

10% 16% 20%
zcde zacd
fghi efghij

I have experienced this, but more
than 10 vears ago

NET: Ever experienced

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER
FRIEND

Proportions/Means: Columns Tested (5% risk level) - F/g/n/ifi-

Overlap formulae used.

LOSING
YOUR JOB

BUYING A
HOME
(f)
3160
3015

(=13

339

11% 11%
z

-zfu/v-z/w/x

STARTING A | RECEIVING A [ PARTNERSHI

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER

FRIEND
(U]
1734
1704
36%

499

29%
zkmn
oparst

This work

THINK ABOUT MENTAL | THINK ABOUT PHYSICAL
WELLBEINGE WELLBEINGE
GET
MARRIED/ NET NOT NETNOT
aviL NET VERY [VERY OFTEN/| NETVERY |VERY OFTEN/
STARTING A | RECEIVING A | PARTNERSHI | RETIRING HARDLY/ | OFTEN/ | HARDLY/
3 FROM WORK NEVER
(s) (x)
534
572
12%
47
12% 15% 1% 11% 1% 8%
zopq
r

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
IPSOS.
9 Oct 2024
Table 42
Q4 Life events: when, if ever, experienced. The death of a close friend
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE | FEARSOF | NET:VERY/ | VERY/NOT
SAME ABOUT ANXIETY/DEP| CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN [ FOR OTHERS'| TOO MUCH CONNECTIO | MOBILE/ FINDING | UNEMPLOY |  FAIRLY ATALL
TOTAL LARGER | SAMESIZE | SMALLER AMOUNT LESS FUTURE | BURNOUT | RESSION LOsS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (e) (f) (i) (i) (k) [0] (m) (n) (p) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 4763 703 1222 1209 2789 2754 2485 2067 2250 2030 2988 1022 2140 2491 1297 939 3173 1068
WEIGHTED BASE 4763 658 1230 1218 2793 2742 2482 2058 2261 2017 2900 1003 2119 2454 1344 955 3127 1076
100% 14 58% 52% 43% 47% 42% 61% 21% 44% 52% 28% 20% 66% 23%
I have experienced this in the past 499 71 117 302 259 220 238 229 346 137 256 320 145 106 347 102
12 months
10% 11% 10% 11% 11% 10% 11% 11% 11% 11% 10% 11% 11% 11% 12% 12% 14% 12% 12% 13% 11% 11% 11% 9%
zgil 7 2ghi zj 2gikl 2ghi
ikimt ikimnoa
t
| have experienced this, but more 775 113 204 445 116 174 466 441 436 423 383 311 370 345 483 460 164 463 338 442 195 140 511 191
than 10 years ago
16% 17% 17% 16% 18% 14% 17% 16% 16% 15% 15% 15% 16% 17% 17% 16% 16% 17% 16% 18% 15% 15% 16% 18%
e ghij ikt ikt 2ghi
kt iklnoar
tu
NET: Ever experienced 2480 346 607 1486 352 592 1486 1442 1431 1426 1250 1057 1184 1109 1606 1547 585 1534 1144 1437 677 505 1659 531
52% 53% 49% 53% 56% 49% 53% 51% 51% 52% 50% 51% 52% 55% 55% 55% 58% 55% 54% 59% 50% 53% 53% 49%
ej b e e i i 2ghi 2ghi 2ghi 2ghi 2zghiikit 2ghiikt 2ghi
ikit ikit ikit iklrtu jklmnog
rtu

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m/n/o[p/a/t/s[t]u - 2/v/w
Overlap formulae used.

This work was carried out in

with the of the

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 43
Q4 Life events: when, if ever, experienced. The death of a close friend
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO TOO LITTLE
NET: 4+ NET: WITH
6+ TIMES A TIMESA [ NET: WEEKLY| MONTHLY OR| NET: MORE NET: LESS WITH FRIENDS & WITH NET: MORE NET: LESS
TOTAL WEEK WEEK LESS FREQUENT SAME FREQUENT ALONE PARTNER FAMILY COLLEAGUES OTHER FREQUENT SAME FREQUENT | NET: MORE SAME NET: LESS | TOO MUCH |ABOUT RIGHT| TOO LITTLE
(a) (b) (d) (e) () (g) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) (r) (s) (t) (u)
UNWEIGHTED BASE 277 586 1848 685 1184 1499 1491 1869 2698 650 254 419 313 385 731 273 190 195 755 223
WEIGHTED BASE 262 562 1901 680 1160 1511 1449 1804 50 631 234 417 490 376 591 220 147 628 191
6% 12% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 3% 13% 4%
I have experienced this in the past 32 76 162 92 108 181 161 186 298 66 47 48 40 55 91 27 22 89 36
12 months
12% 14% 13% 9% 14% 9% 12% 11% 10% 11% 11% 20% 12% 8% 15% 15% 12% 18% 15% 14% 19%
zd zd f z zhij n z z z z

I have experienced this, but more
than 10 years ago

NET: Ever experienced

Don't know

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - 2/h/i/i/k/| - z/m/n[o - 2/p/a/r - 2/s/t/u

Overlap formulae used.
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 44

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

I have experienced this, but more
than 10 years ago

NET: Ever experienced

psos

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
90ct 2024
Q4 Life events: when, if ever, experienced. The death of a partner or close family member
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN WOMAN 18-24 2534 3544 4554 5575 Men 50-75 75 Men 18-49 49 AB a =] DE Nva12 EQUIV. PHD QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(2) (a) () (d) (e) (f) (g) (h) (i) j (k) (1) (m) (n) (0) (p) (a) (r) (s) (t) (u) (v) (w) (x)
599 294 303 98 124 85 9% 196 123 129 171 174 167 181 102 149 201 171 196 31 105 33 404 195
13% 13% 13% 18% 13% 12% 13% 10% 14% 15% 12% 12% 12% 12% 14% 12% 12% 13%
enr zefg. n zar
227 305 313 259 250 321 358 372 77 438 164 83 686 441
24% 24% 23% 12% 17% 2% 23% 26% 24% 24% 24% 2% 30% 20% 21% 31% 21% 29%
cdej o 2tuw t 2tuw
krtw
3506 906 979 1033 755 829 1094 1112 1184 205 1532 590 208 2330 1266
75% 74% 77% 66% 68% 72% 76% 75% 80% 81% 75% 71% 81% 70% 76% 7% 72% 83%
cdej | 2imn ar r r tw t t 2tuvw
Kirtw f

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/j/k - z/\[m/n]o - 2/p/a/r/s - 2/t/ufv/w/x
Overlap formulae used.

This work ied outin

with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 45
Q4 Life events: when, if ever, experienced. The death of a partner or close family member
BASE: ALL UK ADULTS AGED 18-75
‘OFFICE REGION URBAN MARITAL STATUS
YORKS & WEST EAST EAST OF MARRIED WID/ DIV/
TOTAL | NORTH EAST [NORTH WEST| HUMBER | MIDLANDS | MIDLANDS | ENGLAND |SOUTH WEST| SOUTH EAST [ LONDON WALES | SCOTLAND JUVINGAS | SINGLE SEP. 2 3
() K)

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

| have experienced this, but more
than 10 vears ago

NET: Ever experienced

risk level) Jmin - 2/ofpla - lelsiti

Columns Tested (:

Overlap formulae used. * small base
i he ket research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 46

Ipsos

Q4 Life events: when, if ever, experienced. The death of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

| have experienced this, but more
than 10 years ago

NET: Ever experienced

Don't know

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/i - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

23-085423-36 - MEN'S SHEDS

PUBLIC
IPSOS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

9 Oct 2024

CHILDREN IN HOUSEHOLD

NUMBER OF CHILDREN IN HOUSEHOLD

INCOME

MEN'S SHED BESPOKE
BREAKS -

50-75'S

MEN'S SHED BESPOKE BREAKS - WORKING STATUS

1127

24%
acj

3596
75%

acdj

341

21%

1130
70%

14
1%

2465
78%

26
1%

182

20%

618
69%

1%

127

23%

404
2%

* W

25

20%

89
72%

2%

This work was carried out in

with the

q

of the i

quality

for market

26%

20
73%

2%

207

25%

672
80%
zhj

12
1%

£20000-
£34999
(h)

293

24%

933
76%

1%

£35000-
£54999
(i)

304

25%

943
77%

1%

, 1SO 20252 and with the Ipsos Terms and Conditions.

£55000+

(i)

230

21%

772
69%

1%

MEN 50-75
(k)

314

32%

839
85%

P

WOMEN 50-
75
()

328

31%

927
88%
zk

* W

MEN 50-75

WORKING
(m)

169

31%

454
82%

PN

MEN 50-75

NOT

(n)

385
88%

1%

WORKING

(0)

345
89%

1%

RETIRED

MEN 50-75 | WOMEN 50-
75 WORKING | WORKING

124

25%

413
83%

PN

514
93%
zmnp

WOMEN 50-

75 RETIRED
(r)

415
94%
zmnop
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'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
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Table 47
Q4 Life events: when, if ever, experienced. The death of a partner or close family member
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
MEN 50-75- 'WOMEN 50- | WOMEN 50-
NO MEN 50-75- 75--NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN [ CHILDREN IN IN MEN 50-75 | WOMEN 50-

HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD 'EMPTY 75 'EMPTY COMFORTAB OVERWHELM!

(ANY AGE) | (ANYAGE) | (ANYAGE) | (ANY AGE) NESTERS " NESTERS ' | IN CONTROL | OPTIMISTIC | CONFIDENT LE RESILIENT LOVED WORRIED ANXIOUS STRESSE D LONELY MORE (NET) SAME LESS (NET) | TOO MUCH
(a) (b) (d)

(e) (i) (i) (k) (m) (n) (s) v)

1117 8 928 1263 1523 0 21!

UNWEIGHTED BASE 446 701
WEIGHTED BASE 73 8 9 59 1046 1537 410 0 9 2114 4 6 705

22 44% 5 15%
I have experienced tl 120 282 108

12 months

11% 13% 15%
i i i t w

| have experienced this, but more
than 10 years ago

NET: Ever experienced

zhiilg

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/ifi/k/\/m/nfofp/alr - 2/s/t/u - z/v/w/x
Overlap formulae used.

This work ied outin with the requi of thei ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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9 Oct 2024

Table 48
Q4 Life events: when, if ever, experienced. The death of a partner or close family member
BASE: ALL UK ADULTS AGED 18-75
THINK ABOUT MENTAL THINK ABOUT PHYSICAL
EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH aviL THE DEATH | THE DEATH aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING OFTEN/ HARDLY/ HARDLY/
TOTAL NESTER FRIEND /FAMILY DIVORCE YOUR JOB HOME FAMILY PROMOTION FROM WORK|  NESTER FRIEND DIVORCE 'YOUR JOB HOME FAMILY PROMOTION P FROM WORK|  ALWAYS NEVER NEVER
(d) (f) (8) j (k) (1) (p) (a) (r) (s) (x)
UNWEIGHTED B, 930 3160 809 6 1734 1388 902 1757 534
WEIGHTED BASE 939 3015 78 1704 1303 889 1638 572
20% 63% 59% 36% 27% 19% 1.
363 301 166 123 60
17% 13% 14% 13% 14% 13% 14% 10% 13% 11%
v

121

I have experienced this in the past

12 months
13%

17%
zabd

ghii efghij

I have experienced this, but more
than 10 vears ago

NET: Ever experienced

Proportions/Means: Columns Tested (5% risk level) - F/g/n/ifi-

Overlap formulae used.

-zfu/v-z/w/x

12%

This work

24%
zkin
oparst

with the of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

ied out in
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Table 49
Q4 Life events: when, if ever, experienced. The death of a partner or close family member
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE | FEARSOF | NET:VERY/ | VERY/NOT
SAME ABOUT ANXIETY/DEP| CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN [ FOR OTHERS'| TOO MUCH CONNECTIO | MOBILE/ FINDING | UNEMPLOY |  FAIRLY ATALL
TOTAL LARGER | SAMESIZE | SMALLER MORE AMOUNT LESS FUTURE | BURNOUT | RESSION LOsS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
b) (d) i i
UNWEIGHTED BASE 6 2030
WEIGHTED BASE 2017 2900
6 52% 3% 42% 61% 59% 58% 2
I have experienced this in the past 599 79 83 131 387 389 338 263 332 294 411 447 140 378 317 328 182 139 415 124
12 months
13% 12% 11% 13% 13% 11% 13% 14% 14% 14% 14% 13% 15% 15% 14% 16% 14% 14% 15% 13% 14% 15% 13% 12%
z z zk z zk zk zk 2ghi z ziks
iknast
| have experienced this, but more 1127 156 319 630 130 328 644 660 599 616 563 429 672 648 277
than 10 years ago
24% 24% 26% 23% 21% 27% 23% 23% 21% 2% 23% 21% 23% 22% 24% 24% 23% 24% 21% 26% 20% 22% 22% 26%
hikr c zdf hkrt krt hkrt 13 hikm hkrt hijkimrt 2ghi v
tv rt ikimnop
artu
NET: Ever experienced 1929 1521 2165 1979
78% 74% 77% 78% 78% 80% 77% 78% 78% 81% 74% 74% 75% 77%
zhkt kt zhik zhik 2ghi zhiktu zhktu 2ghi
u u Itu Itu ikimnpg ikimnpg
rtu rtu

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m[n/o[p/a/t/s[t]u - 2/v/w
Overlap formulae used.

This work was carried out in

with the

of the

quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 50
Q4 Life events: when, if ever, experienced. The death of a partner or close family member
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10 MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO TOO LITTLE
: : WITH
6+TIMESA | TIMESA [ NET: WEEKLY|MONTHLY OR| NET: MORE NET: LESS WITH FRIENDS & WITH NET: MORE NET: LESS ABOUT
TOTAL WEEK WEEK OR MORE LESS FREQUENT SAME FREQUENT | ALONE PARTNER FAMILY | COLLEAGUES| ~ OTHER FREQUENT SAME FREQUENT | NET: MORE SAME NET: LESS | TOO MUCH RIGHT TOO LITTLE
(@) (a) (b) () (d) (e) () (&) (h) (i) () U] (m) (n) (o) (p) (a) 1G] (s) 1) {u)

UNWEIGHTED BAS! 4763 2 2 9 1491 3 2 195
WEIGHTED BASE 4763

100%
| have experienced this in the past 599
12 months

13%

fna
| have experienced this, but more. 1127
 than 10 vears azo

24%
NET: Ever experienced 3596

75%

[3
Don't know
Columns Tested (5% ri ] fe/flg - 2/h/ifi/k/ - 2/m/n/c -2/s/t/u

Overlap formulae used.

This i i ith the requi i i i research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 51
Q4 Life events: when, if ever, experienced. Going through a divorce
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN 'WOMAN 18-24 25-34 35-44 45-54 55-75 Men 50-75 75 Men 18-49 49 AB c1 Q DE NvQi12 EQUIV. QUALS. FULLTIME | PARTTIME | EMPLOYED [ WORKING WORKING
(2) a} (c) (d) (e) (f) (8) (h) (i) j (k) (U] (m) (n) (0) (p) (a) (s) (t) (u) v) (w) (x)
UNWEIGHTED BASE
WEIGHTED BASE
I have experienced this in the past 73 36 36 5 21 24 15 8 7 10 29 27 30 23 10 10 14 29 25 6 12 2 62 12
12 months
2% 2% 2% 1% 1% 1% 2% 2% 2% 2% 2% 1% 2% 1%
h zno 2 x
| have experienced this, but more 49 149 187 129 195 265 195 162 39 188 104 32 324 336
than 10 years ago
14% 12% 16% 3% 3% 4% 13% 30% 22% 32% 4% 4% 11% 14% 13% 19% 20% 13% 10% 15% 9% 13% 12% 10% 22%
acde za cde zcde zik zhik I zImn zar r r tw t zZtuvw
iklrtw
NET: Ever experienced 122 247 268 176 248 332 287 265 55 344 153 40 538 401
20% 18% 2% 7% 9% 18% 20% 17% 24% 24% 19% 16% 22% 16% 20% 15% 17% 26%
acde za cd cde zcde zik zhik zImn zar r r tw zZtuvw
ikrtw f

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/j/k - z/\[m/n]o - 2/p/a/r/s - 2/t/ufv/w/x
Overlap formulae used.

This work ied outin

with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 52
Q4 Life events: when, if ever, experienced. Going through a divorce

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
YORKS & E: ST MARRIED
NORTH EAST [ NORTH WEST|  HUMBER JUVING AS

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

| have experienced this, but more 523 125 392 33 235 178 319 % 65
than 10 vears ago
13% 18% 14% 2% 9% 19% 20% 10% 5%
m » 20p 2tu 2tu u
NET: Ever experienced 939 a6 110 82 86 77 85 93 141 73 39 80 2 754 158 509 70 359 257 389 170 123

Tested (5% ri ] i Imir Jelsltin

Overlap formulae used. * small base
This i i i

the requir i i i research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 53
Q4 Life events: when, if ever, experienced. Going through a divorce
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75
MEN 50-75 NoT WOMEN 50-
TOTAL s 75 WORKING | WORKING 75 RETIRED
n
1 have experienced this in the past
12 months
2% 1% 1% 1% 1% * * 1% 1% *
1 have experienced this, but more 169 86 218 337 109 109 98 125 212 186
than 10 years ago
4% % 17% 9% 5% 8% 8% 19% 15% 4% 8% 2% 2% 20% 25% 25% 25% 38% 2%
acdi za d 2hii i i z * z z z z zmno zmnopa
P
NET: Ever experienced 252 138 262 405 142 119 106 160 25 13
2% 12% 26% 39% 26% 7% 27% 2% aa% 8%
i z * z z z m zmno zmnopa

1%
bkima

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/&/h/ifi - 2/k/I - z/m/n/o/p/alr
- (under 30) ineligible for sig testing

i with the of quality standard for market research, SO 20252 and with the Ipsos Terms and Conditions.
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Table 54

psos

Q4 Life events: when, if ever, experienced. Going through a divorce

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced tl
12 months

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS
PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

MEN 50-75- WOMEN 50- | WOMEN 50-

NO MENS50-75- [ 75-NO | 75-CHILDREN

CHILDREN IN | CHILDREN IN | CHILDREN IN N

HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | 'EMPTY

(ANYAGE) | (ANYAGE) | (ANYAGE) | (ANYAGE) | NESTERS'
(a) (b) (c) (d) (e)
446

MEN 50-75 | WOMEN 50-
75 'EMPTY

NESTERS '

IN CONTROL | OPTIMISTIC [ CONFIDENT

(i)
1117
1046
22

1

1%

COMFORTAB

251

RESILIENT

(k)

LOVED

WORRIED

(m)

1263

FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE

ANXIOUS
(n)
1523
1537

STRESSE D

OVERWHELM!

LONELY

MORE (NET) | SAME LESS (NET) | TOO MUCH
(s) (v)
21! 701
2114 4 3 705
44% 6 15%
31 15

1% 2%

I have experienced this, but more
than 10 vears ago

NET: Ever experienced

Don't know

Proportions/Means: Columns Tested (5% risk level)

Overlap formulae used.

14%
hmnoau

hnogtu

58

acjl

23% 19% 35% 25% 35% 41%
z z zabd z zabd zabc

27% 24% 40% 35% 41% 48%
z zab zab zab zabc
d
1 * 1
B . B . B .

Ja/h/ififk/\m/n/ofplalt - 2/s/t]u - zv/wix

16%
hilmnoa

21%

1%

12%

18%

1%

18%

1%

14%
himnoa

19%

®

15%
himn

hnog

13%

18%

This work

11%

12% 11% 13%

18% 18% 17% 19% 14%
a Q a Q
15 17 25 12 9
1% 1% 2% 1% 1%
i giiln
]
ried out in with the of the i i

13%

2%
gill

20% 12% 7% 18% 16% 9%

27% 17% 12% 25% 22% 14%
ztu u x x

20 8 19 7 23 16

1% 1% 1% 1% 1% 1%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Return to Index
psos

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
1PSOS
9 Oct 2024
Table 55
Q4 Life events: when, if ever, experienced. Going through a divorce

BASE: ALL UK ADULTS AGED 18-75

THINK ABOUT MENTAL THINK ABOUT PHYSICAL
EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH aviL THE DEATH | THE DEATH aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING HARDLY/ HARDLY/
TOTAL NESTER FRIEND /FAMILY DIVORCE YOUR JOB HOME FAMILY PROMOTION FROM WORK|  NESTER FRIEND DIVORCE 'YOUR JOB HOME FAMILY PROMOTION P FROM WORK NEVER NEVER
(d) (f) (8) J (U] (p) (a) (r) (s) x)
UNWEIGHTED B, 2 ) EE 22 3160 809 1734 8 1388 E) 1757 534
WEIGHTED BASE 939 3015 78 3026 z 1704 1303 889 1638 572
20% /¢ 63% 59% 9 5 36% 5 6 27% 19% 12%
I have experienced this in the past 64 61 37 43 1
12 months
2% 3% 2% 2% 8% 2% 2% 2% 2% 2% 1% 5% 2% 2% 26% 2% 3% 3% 2% 4% 1% 2% 1% 2% 2%
v zbcef zabce zci zci zci zbchi zimop z z zklmo z zimt zmt z zlmor v
ghii fghij art parst t

I have experienced this, but more
than 10 vears ago

NET: Ever experienced

Proportions/Means: Columns Tested (5% risk level) /8/h/ifi- [afr/s/t-z2]ulv-2/w/x
Overlap formulae used.
This work ried out in with the of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 56

Q4 Life events: when, if ever, experienced. Going through a divorce

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

TOTAL
(2)
UNWEIGHTED BASE 4763
WEIGHTED BASE 4763
100%
I have experienced this in the past 73
12 months
2%
I have experienced this, but more 660
than 10 years ago
14%
cfgh
iikimrt

NET: Ever experienced
20%
ghii
kit

Don't know

cfnoq

PUBLIC
IPSOS.
9 Oct 2024
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
LARGER SAME SIZE SMALLER MORE FUTURE BURN OUT RESSION LOSS SELF MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(a) (b) (d) (i) (i) (k) (m) (n) (p) (r) (s) (t) (u) V) (w)
703 1222 665 2754 2485 2067 2030 2988 3 1022 2140 2491 1297 939 3173 1068
658 1230 632 2742 205 2017 2900 1003 2119 2454 1344 955 3127 1076
14 13% 58% 52% LE /o 42% 61% 59% 21% 44% 52% 28% 20% 66% 23%
12 19 11 54 38 41 47 22 41 35 35 24 62 10
2% 2% 2% 2% 1% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 1% 2% 1% 3% 3% 2% 1%
zjoas zjas zhino zias q zhinoas zinogs w
82 211 355 81 206 357 346 305 139 412 256 213 116 78 396 176
13% 17% 13% 13% 17% 13% 12% 11% 12% 12% 9% 11% 13% 14% 14% 14% 15% 12% 17% 9% 8% 13% 16%
zac zdf hkit ktu ktu ktu ktu hkit ghij ghij hijk 2ghijkim ktu 2ghij v
u u kimrtu kimrtu Itu rtu kimnopar

20% 22% 19%

21% 21% 19%

18% 17% 18% 18% 15% 18% 20% 20% 20% 20%
hk k k k k hijk ghij ghij hkt
It kirtu kirtu

579
21%
2zghiikir
tu

18%

tu

560
23% 16%
2ghi
ikimnog
rtu

17%

noqt

19% 20%

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m[n/o[p/a/t/s[t]u - 2/v/w
Overlap formulae used.

This work was carried out in with the of the

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
L
9 0ct 2024
Table 57
Q4 Life events: when, if ever, experienced. Going through a divorce
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10 MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO TOO LITTLE
: : WITH
6+TIMESA | TIMESA [ NET: WEEKLY|MONTHLY OR| NET: MORE NET: LESS WITH FRIENDS & WITH NET: MORE NET: LESS ABOUT
TOTAL WEEK WEEK OR MORE LESS FREQUENT SAME FREQUENT | ALONE PARTNER FAMILY | COLLEAGUES| ~ OTHER FREQUENT FREQUENT | NET: MORE SAME TOO MUCH RIGHT TOO LITTLE
(2) (a) (c) (e) () (g) (h) (i) () (k) (1) (m) (o) (a) (s) 1)
UNWEIGHTED BASE 4763 277 685 1184 1499 1491 1869 698 650 254 419 3 3 195 755
WEIGHTED BASE 4763 417 37 147
100% 9% 2 3 3
| have experienced this in the past kel 7 9 33 15 3 5 1 1 2
12 months
2% 3% 2% 2% 1% 3% 1% 2% 2% 1% 1% 2% 1% 4% 1% 1% 1% N 1% 1% 1% 1%

I have experienced this, but more
than 10 vears azo

NET: Ever experienced

Don't know

Tested (5% ri ]

Je/t/g - 2/h/ififki\ - 2/m/n/c ~2/s/tlu
Overlap formulae used.

This i i i

research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 58
Q4 Life events: when, if ever, experienced. Losing your job (e.g., being made redundant, being sacked, laid-off, etc.)

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

9 Oct 2024

GENDER AGE

MEN'S SHED TARGET AGE AND GENDER

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced t
12 months

| have experienced this, but more
than 10 years ago

23% 26% 21% 8% 9% 19%
bede b cd
iklrtuw

NET: Ever experienced

36%
zcde

zcde

SOCIAL GRADE

EDUCATION

WORKING STATUS

Women 50-
Men 50-75 7
(h)

Women 18-

40% 30% 16% 13%
zijk zjk

zijk k k

20%

25% 23%

zImn

24% 18%

31%
or

SELF
FULLTIME | PARTTIME | EMPLOYED
(u)

21% 20% 27% 21% 27%
tuw ztuw

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n/o - z/p/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work

ried out in

with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

[

90ct 2024
Table 59
Qalife : when, if

ienced. Losing your job (s 3

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
MARRIED
JUVING AS

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

I have experienced this, but more
than 10 vears azo

NET: Ever experienced

Tested (5% ri ] i Imix Jelsltin
Overlap formulae used. *small base

This i in accordance with the requi i i i research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 60

Q4 Life events: when, if ever, experienced. Losing your job (e.g., being made redundant, being sacked, laid-off, etc.)

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
IPSOS

9 Oct 2024

CHILDREN IN HOUSEHOLD

NUMBER OF CHILDREN IN HOUSEHOLD

MEN'S SHED BESPOKE

INCOME BREAKS - 50-75'S

MEN'S SHED BESPOKE BREAKS - WORKING STATUS

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

I have experienced this, but more
than 10 years ago

23% 18% 26%
acdj za

NET: Ever experienced 2252 716 1537
47% 44% 49%
adj za

18%

420
47%

18%

232
41%

19%

55
44%

9%

31%

28%
zij

482
58%
zhij

£20000- £35000- WOMEN 50-
£34999 £54999 £55000+ | MEN 50-75 75
(h) (i) (i) (k) ()

25% 23% 17% 40% 30%
j i zl z
635 584 410 590 492
52% 47% 37% 60% 47%

7 i 2l

MEN 50-75
WORKING
(m)

338
61%
zpar

MEN 50-75
NOT
WORKING
(n)

42%
zpqgr

253
58%
zopq

42%
zpqr

213
55%
zqr

28%

239
48%

WOMEN 50-
75 RETIRED
(r)

32% 31%
z z
253 190
46% 43%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - 2/g/h/i/j - 2/k/| - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requi of the i

| quality

d for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 61
Q4 Life events: when, if ever, experienced. Losing your job (e.g., being made redundant, being sacked, laid-off, etc.)

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

MEN 50-75-
NO

MEN 50-75-

'WOMEN 50-
75--NO

'WOMEN 50-
75-CHILDREN

CHILDREN IN | CHILDREN IN | CHILDREN IN IN
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | 'EMPTY
(ANY AGE) | (ANYAGE) | (ANYAGE) NESTERS
( (b) (c) (e)
UNWEIGHTED BASE 446
WEIGHTED BASE

I have experienced tl
12 months

6% 3% 6% 2% 3% 3%
acdefgj c
Itw

MEN 50-75

WOMEN 50-
75 'EMPTY
NESTERS '

(8)

7

%

1083
1051

IN CONTROL | OPTIMISTIC

FREE TIME: NOW VS. 10 YEARS AGO

COMFORTAB
CONFIDENT LE RESILIENT LOVED WORRIED
(i) (i) (k) (m) (n)

1117 8 928 1263 1523
1046 1273 1537

22 E: 9 27%

50 100

ANXIOUS

STRESSE D

5% 4% 6% 4% 8% 7% 8%
il 2ghij 2ghij 2ghi
Kl | ikl

FED UP

10%
2ghijkin

OVERWHELM!

D
(a)
940
917

LONELY

10%
2ghij
Kkimn

MORE (NET) | SAME LESS (NET)

FREE TIME: TOO MUCH/ TOO LITTLE

TOO MUCH
(v)
701
705
15%

75

11% 5% 6%
wx

I have experienced this, but more
than 10 years ago

23% 41% 35% 32% 25% 45%
hiklau zcdf zd z zbcd

NET: Ever experienced

a7% 61% 55% 48% 43% 61%
ghiikl zcdf 2df f zcdf
tu

29%

44%

24%
hilg

41%

20%

20% 23% 20% 20% 23% 2%
hiklg a aq

22%

39% 42% 43% 39% 55% 52% 52%
il | 2ghi 2ghi 2ghi
jkinog ikl ikl

260

24%
hikinog

604
57%
2ghiikin
ogq

17%

23%

55%
2ghi
jklg

27% 23% 19%
2tu

51% 44% 5%
tu

25% 24% 21%

55% 46% 46%

Proportions/Means: Columns Tested (5% risk level)
Overlap formulae used.

[nfo/p/alr - 2/s/t/u - z/v[w/x

This work ried out in

with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 62

Q4 Life events: when, if ever, experienced. Losing your job (e.g., being made redundant, being sacked, laid-off, etc.)

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

9 Oct 2024

EVENTS EXPERIENCED: EVER

EVENTS EXPERIENCED: PAST 10 YEARS

EMPTY
NESTER

UNWEIGHTED B,
IGHTED BASE

| have experienced this in the past
12 months

I have experienced this, but more
than 10 vears ago

NET: Ever experienced

cefgh
imortw

Proportions/Means: Columns Tested (5% risk level) -

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER

FRIEND

6%
fhii

JFAMILY

DIVORCE
(d)
EE
939
20%

48

5%
i

Overlap formulae used.

/e/h/ifi-

LOSING
YOUR JOB

BUYING A

13% 4%
zabed i
fehii

-zfu/v-z/w/x

GET
MARRIED/
aviL

STARTING A | RECEIVING A [ PARTNERSHI

FAMILY

09

PROMOTION

RETIRING

FROM WORK

(i)

EMPTY
NESTER
(k)

THE DEATH | THE DEATH

OF A CLOSE | OF PARTNER

FRIEND
(U]
1734
1704
36%

117

7%
t

t zmpt.

ied out in

DIVORCE

LOSING
'YOUR JOB

zkimn
parst

with the

THINK ABOUT MENTAL

THINK ABOUT PHYSICAL

WELLBEINGE WELLBEINGE
GET
MARRIED/ NET NOT NETNOT
aviL NET VERY [VERY OFTEN/| NETVERY |VERY OFTEN/
BUYINGA | STARTING A | RECEIVING A | PARTNERSHI | RETIRING | OFTEN/ | HARDLY/ HARDLY/
HOME FAMILY [ PROMOTION 3 FROM WORK| ~ ALWAYS NEVER NEVER
(p) () (r) (s) (x)
1388 902 1757 534
1303 889 1638 572
27% 19% 12%
71 74 35
5% 8% 7% 7% 3% 7% 2% 6% 6%
t 2t pt pt v

of the i

This work

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 63

Q4 Life events: when, if ever, experienced. Losing your job (e.g., being made redundant, being sacked, laid-off, etc.)

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

I have experienced this, but more
than 10 years ago

NET: Ever experienced

Don't know

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

TOTAL
(2)
4763
4763
100%
285

6%
bew

1106

23%
hikl
tuv

2252
4%
ae

1%
fghmn
oatv

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m/n/o[p/a/t/s[t]u - 2/v/w

Overlap formulae used.

PUBLIC
IPSOS.
9 Oct 2024
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
LARGER SAME SIZE SMALLER FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(a) (b) (i) (i) (k) (m) (n) (p) (r) (s) (t) (u) (w)
703 1222 2754 2485 2067 2030 2988 022 2140 2491 1297 939 1068
658 1230 2742 2482 2017 003 2119 2454 1344 955 1076
14 58% 52% 42% 1% 44% 52% 28% 20% 23%
38 49 198 188 72 164 157 137 137 42
6% 4% 7% 7% 4% 6% 7% 8% 6% 10% 14% 7% 4%
zb e e zhnoas 2ghijkino 2zghijkim w
pars noparst
133 309 646 132 292 649 665 666
20% 25% 23% 21% 24% 23% 23% 2% 2% 2% 21% 21% 23% 24% 24% 25% 24% 22% 27% 21% 18% 21% 26%
a Kitu u u u u u hijk hijk hijk hijklrtu u 2ghi v
Irtu Irtu Irtu ikimnog
rtu
274 557 1384 289 518 1392 1454 1385 1376 1276 985 1156 1083 1475 1369 568 1386 1093 1295 729 577 1452 500
42% 45% 50% 46% 43% 50% 52% 49% 50% 51% 48% 51% 54% 51% 49% 57% 50% 52% 53% 54% 60% 46% 46%
zab ze zhik z zk zhko zko 2ghi zko z 2ghi zk zhko zhik zhijklnog 2ghiikl
oq ikinoar ikinoar noq mnoarst
s
7 15 32 7 17 25 25 23 32 27 20 24 17 23 23 9 26 25 25 6 6 26 17
1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 2%
ghnot nt t t hnt t
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 64
Qalife : when, if

BASE: ALL UK ADULTS AGED 18-75

d. Losing your job (

UNWEIGHTED B,
WEIGHTED BASE

| have experienced this in the past

12 months

I have experienced this, but more
than 10 vears azo

NET: Ever experienced

Don't know

olumns Tested (5% risk I
Overlap formulae used.

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

Jalblcld

It

Wik

I

/

/

Iolalr-2/s/t/u

PUBLIC
1PSOS.
9 0ct 2024
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10 MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO TOO L
: : WITH

6+TIMESA | TIMESA [ NET: WEEKLY|MONTHLY OR| NET: MORE NET: LESS WITH FRIENDS & T NET: MORE NET: LESS BOUT

WEEK WEEK OR MO SS FREQUENT SAME FREQUENT | ALONE PARTNER FAMILY | COLLEAGUES| ~ OTHER FREQUENT SAME FREQUENT | NET: MORE SAME NET: LESS | TOO MUCH RIGHT TOO LITTLE

(a) (b) () (d) (e) i} (&) (h) (i) (k) (1) (m) (n) (o) (p) (a) () (s) (t) {u)
277 5t 1 685 1184 1499 491 1869 698 650 254 419 516 3 731 3 190 195 755

in accordance with the

varket research, IS 20252 and with the Ipsos Terms and Conditions.
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Table 65

Q4 Life events: when, if ever, experienced. Buying a home

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

GENDER

MEN'S SHED TARGET AGE AND GENDER

SOCIAL GRADE

EDUCATION

WORKING STATUS

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced t
12 months

| have experienced this, but more
than 10 years ago

NET: Ever experienced

36%
cdej
krtw

37%

Women 50- Women 18-
Men 50-75 7
(h) (i)

64% 62% 16% 15%
zik zjk

zik zjk

39%

2n

33%

37% 33%

zpas,

SELF ANY
FULLTIME | PARTTIME | EMPLOYED | WORKING
(u)

28% 36% 40% 31%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n/o - z/p/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

ried out in

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 66
Qalife : when, if

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

[

90ct 2024

‘OFFICE REGION

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

I have experienced this, but more
than 10 vears azo

NET: Ever experienced 3015 121

Columns Tested (5% risk level)

YORKS &

NORTH EAST [ NORTH WEST|  HUMBER

Jmin - 2/ofpla - lelsitin

Overlap formulae used. * small base

1383

MARRIED
JLIVING AS

MARITAL STATUS

5%

in accordance with the

varket research, IS 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS

2024
PUBLIC
1PSOS.
9 0ct 2024
Table 67
Q4 Life events: when, if ever, experienced. Buying a home
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75
MEN 50-75 NoT WOMEN 50-
TOTAL YES WORKING | WORKING 75 RETIRED
n)

1 have experienced this in the past
12 months

bhkim b z 2ghi n mnop

I have experienced this, but more
than 10 years ago

36% 25% 2% 26% 24% 24% 27% 32% 37% 40% 31% 64% 62% 60% 70% 73% 61% 63% 66%
acde 2 L i z z z zmpa zmnp. z z )

NET: Ever experienced

55
1%
bkimp

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - 2/&/h/ifi - 2/k/I - z/m/n/o/p/alr
- (under 30) ineligible for sig testing

i with the of quality standard for market research, SO 20252 and with the Ipsos Terms and Conditions.
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Table 68
Q4 Life events: when, if ever, experienced. Buying a home

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

FREE TIME: NOW VS. 10 YEARS AGO

MEN 50-75-
NO MEN 50-75-

'WOMEN 50- | WOMEN 50-
75--NO | 75-CHILDREN

CHILDREN IN | CHILDREN IN | CHILDREN IN N

HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD

(ANY AGE)
(a)

MEN 50-75
'EMPTY
NESTERS '
(e)

UNWEIGHTED BASE 446
WEIGHTED BASE

(ANYAGE) | (ANYAGE) | (ANYAGE)
(b) (d)

I have experienced tl
12 months

I have experienced this, but more
than 10 vears ago

36% 65% 63% 63% 58% 72%
hmnoar z z z z zabc
ux d

NET: Ever experienced 3015
63% 82% 86% 84% 78% 91%
mnopar z zd zd z zabc
tuv d

WOMEN 50-
75 'EMPTY
NESTERS '

67%

IN CONTROL | OPTIMISTIC [ CONFIDENT

(8)
1083
1051
2.

41% 32%
zhikimn a
opar

748

71% 64%
zhikmno mnopgr

par

(i)
1117
1046
22

67

6%

33%

zhkmnopq
r

COMFORTAB
RESILIENT LOVED WORRIED | ANXIOUS
(k) (m) (n)
928 1263 1523
1537

STRESSE D

40% 34%
zhikim oa
nopar

35% 32% 32% 29%
noar oq a a

73% 63% 69% 56% 56% 55%
zhikim mnoq zhkm
nopar r nopar

35%

OVERWHELM!

24%

LONELY

31%

MORE (NET) | SAME
(s)

21

2114

44%

%

LESS (NET)

5%

46% 36% 24%
ztu u

70%
ztu

FREE TIME: TOO MUCH/ TOO LITTLE

TOO MUCH
(v)
701
705
15%

32

2%

36% 41% 27%

61%

Proportions/Means: Columns Tested (5% risk level) -
Overlap formulae used.

[nfo/p/alr - 2/s/t/u-z/v/w/x

This work ied outin with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Table 69
Q4 Life events: when, if ever, experienced. Buying a home
BASE: ALL UK ADULTS AGED 18-75
THINK ABOUT MENTAL THINK ABOUT PHYSICAL
EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH aviL THE DEATH | THE DEATH aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING OFTEN/ HARDLY/ HARDLY/
TOTAL FRIEND /FAMILY DIVORCE YOUR JOB HOME FAMILY PROMOTION FROM WORK|  NESTER FRIEND DIVORCE 'YOUR JOB HOME FAMILY PROMOTION P FROM WORK NEVER
(2) (e) (f) i (i) (U] (p) (a) (r) (s) x)
UNWEIGHTED BASE 4763 EED) 930 2247 3160 09 0 5 1734 1 E) 1757 83 534
4763 El 225 3015 3026 z 1704 4 3 889 1638 827 572
100% 75% % / 63% 5 5 36% 5 6 19% 3 17% 12%
I have experienced this in the past 235 169 235 88 28
12 months
5% 5% 5% 5% 6% 4% 8% 5% 6% 6% 4% 7% 5% 5% 10% 5% 18% 9% 8% 10% 5% 6% 4% 5% 5%
zabed ce zbcei zbcei m Zimot zklmn zImot Zimot zkimo z
eghij oarst rt

I have experienced this, but more
than 10 vears ago

NET: Ever experienced

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/n]ofp/afr/s/t - 2/ulv - 2/w/x

Overlap formulae used.
This work ried out in with the of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 70

Q4 Life events: when, if ever, experienced. Buying a home

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

I have experienced this, but more
than 10 years ago

NET: Ever experienced

Don't know

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

TOTAL
(2)
4763
4763
100%
235

5%

1713

36%
cfgh
iiklmpr
tuv

3015

63%

cghi
ikimrtu

1%
cfino

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m/n/o[p/a/t/s[t]u - 2/v/w

Overlap formulae used.

PUBLIC
IPSOS.
9 Oct 2024
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
LARGER SAME SIZE SMALLER LESS FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(a) (b) (f) (i) (i) (k) [0] (m) (n) (p) (r) (s) (t) (u) (w)
703 1222 2789 2754 2485 2067 2250 2030 2988 1022 2140 2491 1297 939 1068
658 1230 2793 2742 2482 2058 2261 2017 2900 1003 2119 2454 1344 955 1076
14 59 58% 52% 47% 42% 61% 21% 44% 52% 28% 20% 23%
50 56 146 134 109 109 157 64 115 127 92 71 43
8% 5% 5% 6% 4% 5% 5% 6% 5% 5% 6% 5% 5% 5% 5% 6% 6% 5% 5% 7% 7% 6% 4%
zbe e zglo g zgijlnos g 2l 2l zgijlmnors zgijlmno z
rs
217 567 904 216 521 938 891 818 867 759 555 667 657 1057 1022 323 1001
33% 46% 32% 34% 43% 34% 32% 29% 32% 31% 27% 29% 33% 36% 36% 32% 36% 30% 41% 27% 24% 33% 43%
zac zdf hkir ktu hkirtu ktu u ktu hikl ghij ghij hktu ghiikimp ktu 2ghi u v
tu rtu Kklmprtu Kklmprtu rtu ikimnop
artu
427 872 1678 407 814 1741 1636 1622 1612 1427 1214 1269 1171 1835 1803 647 1760 1234 1638 797 545 1964 715
65% 71% 60% 64% 67% 62% 58% 58% 59% 58% 59% 56% 58% 63% 64% 64% 63% 58% 67% 59% 57% 63% 66%
c zac of | | | | | ghij ghij ghij ghijklmr | 2ghi | z
kimrtu kimrtu kimrtu tu iklmnoa
rtu
16 11 23 7 16 23 25 28 24 23 24 22 25 23 23 12 27 25 19 17 15 34 12
2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1%
zbc inos ns inos
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY STH SEPTEMBER 2024
PUBLIC
|
90ct2024
Table 71
Qa Life events: when, if enced.
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW V5. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO 00 UTTLE
NET: e WITH
G+TIMESA | TIMESA | NET: WEEKLY |MONTHLY OR| NET: MORE NET: LEss m FRIENDS & H NET: MORE NET: LESS ABOUT
ToTAL WEEK WEEK | ORMORE | L REQUENT | SAME | FREQUENT | ALONE | PARTNER | FAMILY |COLLEAGUES| OTHER | FREQUENT | SAME | FREQUENT | NET:MORE | SAME | NET:LESS | TOOMUCH | RGHT | ToOuTTLE
(g) (m)

UNWEIGHTED BAS

WEIGHTED BASE

| have experienced this in the past
12 months

| have experienced this, but more
than 10 vears ago

NET: Ever experienced

Don't know

Columns Tested (s

1713

36%

3015
63%

37 116
7% 5%
d

24 896
3% 1%
d d

406 1560
72% 71%
d d

Jels/g - 2/hififk - 2m/n/

610

2%

1066
56%

Overlap formulae used.

50 a1 84
7% % 6%
of f

23 561 607
3% 8% 0%
zer i

a39 874 1092
65% 75% 72%
e I

-2/slt/u

107 13
6% 5% 7% 5%
z z

784 1012 186 9
3% 38% 29% 1%
zhik hk hk

1373 1799 430 159
76% 68% 68% 68%
zhik = z

125 215 144
30% 4% 38%
m m

256 346 265
61% 71% 71%
m m

399 141 9
68% 64% 56%
r z z

509 176 131
86% 80% 78%
ar z z

89 a19 117
60% 67% 61%
z z z

118 528 158
80% 84% 83%
z z z

research, ISO 20252 and with the Ipsos Terms and Conditions.



Return to Index
psos

Table 72
Q4 Life events: when, if ever, experienced. Starting a family

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

9 Oct 2024

GENDER

MEN'S SHED TARGET AGE AND GENDER

SOCIAL GRADE

EDUCATION

WORKING STATUS

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced t
12 months

| have experienced this, but more
than 10 years ago

40% 37% 3%
acde za
ikrtw

NET: Ever experienced

6%

11%

2cd

67%
zcde

Women 50-
Men 50-75 7
(h)

Women 18-

61% 67% 20% 24%
zik zhik i

zik zhik

39%

zmno

38% 40%

48%
zar

39% 33%

44%

SELF
FULLTIME | PARTTIME | EMPLOYED
(u)

33% 46% 34% 36%
2tvw t

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n/o - z/p/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work

with the

of the i

ried out in

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

[

90ct 2024
Table 73
Qalife : when, if

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
MARRIED
JUVING AS

ENGLAND [ SOUTH WEST | SOUTH EAST |  LONDON

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

% % 5% 6% 3% % 2% 1% 3% 5% 3% % 5% % 2% % 3% i 1% 3% 6% 5%
frnar fr oM fr ) a v s s

I have experienced this, but more 1501 338 1363 187 351 268 725 421 486
than 10 vears azo
38% 50% 29% 12% 72% 28% 5% 23% 0%
m » 200 ru v v
NET: Ever experienced 2789 334 240 236 it 264 22 365 353 139 233 84 2278 427 2067 330 391 313 840 724 912

Tested (5% ri ] i Imir Jelsltin
Overlap formulae used. * small base

This i i ith the requi i i i research, ISO 20252 and with the Ipsos Terms and Conditions.



Return to Index
Ipsos

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
IPSOS

9 Oct 2024
Table 74

Q4 Life events: when, if ever, experienced. Starting a family

BASE: ALL UK ADULTS AGED 18-75

MEN'S SHED BESPOKE

CHILDREN IN HOUSEHOLD BREAKS - 50-75'S

NUMBER OF CHILDREN IN HOUSEHOLD

INCOME

MEN'S SHED BESPOKE BREAKS - WORKING STATUS

MEN 50-75

£20000- £35000- WOMEN 50- | MEN 50-75 NOT WOMEN 50-

£34999 £54999 £55000+ | MEN 50-75 WORKING | WORKING 75 RETIRED
(h) (i) (i) (k) () (m) (n) (r)

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

I have experienced this, but more
than 10 years ago

NET: Ever experienced

Don't know

40%

2789
59%
bg

70
1%
iklno
par

21
1%

39%

1347
43%

49
2%

43%

779
87%

15
2%

43%

528
94%
2c

1%

39%

110
89%

2%

43%

26
95%

35%

375
45%

22
3%
zij

40%

700
57%

20
2%

43%

788

2gh

10
1%

38%

750
67%
2gh

10
1%

61%

633
64%

* ;

67%

731
70%
zk

* =

60%

352
64%

1%

62%

282
64%

* =

63%

254
66%

*

65%

341
69%

*

391
71%

316
71%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - 2/g/h/i/j - 2/k/| - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the

of the i

q

| quality

d for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 75

psos

Q4 Life events: when, if ever, experienced. Starting a family

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced tl
12 months

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

abcdefn
prstvw

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

FREE TIME: NOW VS. 10 YEARS AGO

MEN 50-75- 'WOMEN 50- | WOMEN 50-

NO

(ANY AGE)
(a)

MEN 50-75-
CHILDREN IN | CHILDREN IN [ CHILDREN IN
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD

(ANYAGE) | (ANY AGE)
(b)

75--NO

75-CHILDREN

IN

(ANY AGE)
(d)

MEN 50-75
"EMPTY
NESTERS "

(e)
446

WOMEN 50-
75 'EMPTY
NESTERS '

IN CONTROL

(h)

OPTIMISTIC | CONFIDENT

(i)
1117
1046
22

54

5%
znpr

COMFORTAB

RESILIENT
(k)

LOVED

WORRIED
(m)

1263

ANXIOUS
(n)
1523
1537

STRESSE D

OVERWHELM!

FREE TIME: TOO MUCH/ TOO LITTLE

LONELY

MORE (NET)
(s)
21
2114
44%
39

2%

SAME

LESS (NET)

TOO MUCH

(v)
701
705
15%

13

2%

I have experienced this, but more
than 10 years ago

NET: Ever experienced

2789
59%
anopar
tv

51%

53%

88%

59%

60%

92%

96%
zabc

452

43%
zhimnop
ar

664
63%
zmnopar

37%

775
60%
nopar

37%

665
64%
zhmnopar

736

42% 40% 41% 36% 36% 35%
zhimno oar himn a q a

par oar

1076
62% 60% 65% 57% 55% 56%
zmnopq nopa zhik r r r

r

mnopq

38%
ar

55%

30%

33%

50%

52%
2tu

61%
2t

35%

46%

28%

39%

47%

45%

58%

33%

Proportions/Means: Columns Tested (5% risk level)
Overlap formulae used.

[nfo/p/alr - 2/s/t/u - z/v[w/x

This work

ried out in

with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
IPSOS
9 Oct 2024

Table 76
Q4 Life events: when, if ever, experienced. Starting a family

BASE: ALL UK ADULTS AGED 18-75

THINK ABOUT MENTAL THINK ABOUT PHYSICAL
EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH aviL THE DEATH | THE DEATH aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING HARDLY/ HARDLY/
TOTAL NESTER FRIEND /FAMILY DIVORCE YOUR JOB HOME FAMILY PROMOTION FROM WORK|  NESTER FRIEND [/FAMILY DIVORCE 'YOUR JOB HOME FAMILY PROMOTION P FROM WORK NEVER NEVER
(2) (a) (c) (d) (f) (8) J (k) (U] (p) (a) (r) (s) x)
UNWEIGHTED B, 4763 1234 3587 EE 22 3160 809 0 6! 1734 8 1388 E) 1757 534
WEIGHTED BASE 4763 3596 CEE] 3015 78 3026 z 1704 4 1303 889 1638 572
100% 75% 20% /¢ 63% 59% 9 5 36% 5 6 27% 19% 12%
I have experienced this in the past 172 36 120 30 97 172 76 88 172 29
12 months
4% 3% 4% 3% 3% 4% 3% 6% 4% 4% 1% 5% 4% 4% 9% 5% 7% 19% 6% 11% 1% 4% 3% 3% 5%
it i acfi i i i i zabcdef cfi fi t zt t zklmo zmt zimt zklmnop zimt zkimo z
hij t rst prt

I have experienced this, but more

than 10 vears ago
68%

zbcefh
i

NET: Ever experienced

59% 93% 66% 60% 81% 60% 70% 100% 65% 82% 69% 93% 65% 59% 82% 56% 69% 100% 62% 79% 70% 56% 62% 59% 61%
u zbed 2ce z zbce z zbc zabcde 2ce zbce zbce zImn zmor o zmo 2Im zkimno 20 zlmo zImo 2u
efhij fhi eh fhi h oprst prt or prst

70 10 12 -
1% 1% 1% 1% 1% 1% 1% - 1% 1% * 1% 1% 1% 2% 1% 1% -
abcef & g fai g & g & R g qt at q at q a
ghijimg
tuw
Proportions/Means: Columns Tested (5% risk level) - /a/l /e/h/ifi - 2/k/\/mi: [afr/slt-2[ulv - 2/w/x

Overlap formulae used.

This work ied out in with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Return to Index

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
IPSOS.
9 Oct 2024
Table 77
Q4 Life events: when, if ever, experienced. Starting a family
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
SAME ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SAME SIZE SMALLER MORE AMOUNT LESS FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (d) (e) (f) (i) (i) (k) [0] (m) (n) (r) (s) (t) (u) (w)
UNWEIGHTED BASE 4763 703 1222 665 1209 2789 2754 2485 2067 2250 2030 2988 2140 2491 1297 939 1068
WEIGHTED BASE 4763 658 1230 632 1218 2793 2742 2482 2058 2261 2017 2900 2119 2454 1344 955 1076
100% 14 13% 58% 52% 43% 47% 42% 61% 44% 52% 28% 20% 23%
I have experienced this in the past 172 29 28 30 110 96 115 86 73 113 86 83 73 56 44
12 months
a% 4% 2% 4% 5% 3% 4% 4% 5% 4% 4% 6% 4% 4% 4% 3% 5% 4% 4% 3% 5% 6% 4% 4%
b b b e 2008 zjlmnoas zghijlmnoars zilmn zijlmnoars zgijlmno
oas ars
I have experienced this, but more 1900 226 579 1061 216 541 1093 1021 984 983 875 670 763 758
than 10 years ago
40% 34% 47% 38% 34% 44% 39% 36% 35% 36% 35% 33% 34% 38% 41% 42% 36% 39% 36% 45% 31% 29% 38% 43%
acdg zac zdf d kitu ktu kitu ktu u tu hijk ghij 2ghi ktu ghijklpr kitu 2ghi v
hijkimp Itu kimprtu ikimnpg tu iklmnop
rtuy rtu artu
NET: Ever experienced 2789 384 731 1637 358 686 1690 1578 1629 1534 1374 1263 1202 1105 1714 1698 594 1632 1217 1508 754 538 1869 622
59% 58% 59% 59% 57% 56% 61% 56% 58% 56% 55% 61% 53% 55% 59% 61% 59% 59% 57% 61% 56% 56% 60% 58%
giil ze | giilm | | zghiilmnartu giil 2ghi iilm giilmt im 2ghi | z
m mt ilmnart ilmnart

70

1%
fnoas

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m[n/o[p/a/t/s[t]u - 2/v/w

Overlap formulae used.

This work was carried out in

with the

of the

quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 78
QaLife : when, if ienced. Starting a famil
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A A WITH
6+TIMESA | TIMESA | NET: WEEKLY | MONTHLY OR| NET: MORE WITH FRIENDS & | WITH NET: MORE NET: LESS

BOUT

WEEK WEEK R MORE LESS FREQUENT N -AM! COLLEAGUES FREQUENT FREQUENT | NET: MORE SAME TOO MUCH RIGHT TOO LITTLE
(c) 0 () (o)

UNWEIGHTED BAS! 2 2 3 195

WEIGHTED BASE

| have experienced this in the past

12 months

I have experienced this, but more
than 10 vears azo

NET: Ever experienced

Don't know

olumns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - 2/h/iifk\ - zfmino - zfpfalr - 2/slthu
Overlap formulae used.

in accordance with the

arket research, IS 20252 and with the Ipsos Terms and Conditions.
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Table 79
Q4 Life events: when, if ever, experienced. Receiving a promotion in a job

BASE: ALL UK ADULTS AGED 18-75

GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION

WORKING STATUS

UNWEIGHTED BASE
WEIGHTED BASE

Women 50-
Men 50-75 7
(h) (i)
51
1049

Women 18-

1221
1345

SELF ANY NOT
FULLTIME | PARTTIME | EMPLOYED | WORKING
(u)

WORKING

22% 28%

I have experienced t
12 months

I have experienced this, but more
than 10 vears ago

29% 29% 29% 6% 7% 17% 31% 55% 52% 50% 13% 13% 26% 35% 23% 32% 33% 32% 25% 24% 19% 28% 27% 22%
cdej cd cde zcde zik zik zn zn s s tw t t ztuvw

NET: Ever experienced

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n]o - z/p/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ried out in with the of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 80
Qalife : when, if

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
YORKS & E: ST MARRIED
LONDON JUVING AS

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months
10% 7% 10% 9% 6% 7% 6% 9% 14%
mn a a s arst
I have experienced this, but more 1104 237 887 279 23 342 611 238 197
than 10 vears azo

NET: Ever experienced

Columns Tested (5% ris ) i Jm/n - 2/oly Y

Overlap formulae used. * small base

This i i ith the requi i i i research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 81
Qa Life events: when, if i Receiving
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75
MEN 50-75 NoT WOMEN 50-
TOTAL s WORKING | WORKING 75 RETIRED
n

1 have experienced this in the past

12 months

9% 14%

bghk b

Imnopq
r

I have experienced this, but more 1388 307
than 10 years ago

29% 19%

acde

NET: Ever experienced

19
72%

1% 1% 6%
noar
291 267 198

zmpa zZmnp.
r ar

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - 2/&/h/ifi - 2/k/I - z/m/n/o/p/alr
s

(under 30) ineligible for sig testing.

with the

quality standard for market research, SO 20252 and with the Ipsos Terms and Conditions.
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Table 82
Q4 Life events: when, if ever, experienced. Receiving a promotion in a job

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

FREE TIME: NOW VS. 10 YEARS AGO

MEN 50-75- WOMEN 50- | WOMEN 50-

NO MENS50-75- [ 75-NO | 75-CHILDREN

CHILDREN IN | CHILDREN IN | CHILDREN IN N

HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD

(ANYAGE) | (ANYAGE) | (ANYAGE) | (ANY AGE)
(a) (b) (d)

MEN 50-75
'EMPTY
NESTERS '
(e)
UNWEIGHTED BASE 446

WEIGHTED BASE 9

I have experienced tl
12 months

abcdefn a

pstv

WOMEN 50-
75 'EMPTY
NESTERS '

(8)
1083
1051
2.
124

12%
zmnopr

IN CONTROL | OPTIMISTIC

CONFIDENT
(i)
1117
1046
22
175

17%
zgikimno
par

COMFORTAB

RESILIENT LOVED WORRIED | ANXIOUS
(k) (m) (n)
1263 1523
1537

STRESSE D

Zmnopr zmno zZmnop P

OVERWHELM!

mnop

LONELY

MORE (NET)
(s)
21
2114
44%
160

SAME LESS (NET)

8%

TOO MUCH

FREE TIME: TOO MUCH/ TOO LITTLE

LE
(v)

701

705

15%

33

5%

I have experienced this, but more
than 10 years ago

29% 55% 46% 55% 35% 62%
himnog zbd zd zbd zabc
rux d

NET: Ever experienced 3026
64% 72% 78% 71% 54% 80%
dmnopg 2d zcdf 2d zacd
rtv f

360
56% 34%
zbd zhikimn

opar

772
71% 73%
2d zkmnopq

r

26%

zkmnop

24%

768
73%
zkimnopq
r

32% 28% 29% 26% 26% 24%
zhikim ioq hiog q q a
nopar

1246
72% 69% 71% 59% 57% 58%
zmnopq zmno zmno
r par par

27%

21%

59%

25%

56%

2tu u

67% 57% 64%
2tu t

34% 34% 20%

56% 65% 66%
v v

[nfo/p/alr - 2/s/t/u - z/v[w/x

Proportions/Means: Columns Tested (5% risk level)
Overlap formulae used.

This work

ried out in with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 83
Q4 Life events: when, if ever, experienced. Receiving a promotion in a job

BASE: ALL UK ADULTS AGED 18-75

THINK ABOUT MENTAL THINK ABOUT PHYSICAL
EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH aviL THE DEATH | THE DEATH aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING OFTEN/ HARDLY/ HARDLY/
TOTAL NESTER FRIEND /FAMILY DIVORCE YOUR JOB HOME FAMILY PROMOTION FROM WORK|  NESTER FRIEND DIVORCE 'YOUR JOB HOME FAMILY PROMOTION P FROM WORK NEVER
(d) (f) i (i) (k) (U] (p) (a) (r) (s) x)
UNWEIGHTED B, 2 ) EE 22 3160 09 0 6! 1734 8 1388 E) 1757 534
IGHTED BASE 2 80 CEE] 3015 3026 z 1704 4 1303 889 1638 572
/ 20% /¢ 63% 59% 9 5 36% 5 6 27% 19% 12%
I have experienced this in the past 58 279 172 203 170 40
12 months
9% 6% 9% 9% 6% 8% 9% 10% 14% 9% 1% 9% 10% 10% 14% 11% 16% 19% 27% 19% 1% 12% 5% 11% 7%
acdej i adi adi i adi adi acdej zabcdefgi adi t t t zkmt zt zkim zklmop zklmnopa zkimo v x
tv i ot t st ot

I have experienced this, but more
than 10 vears ago
46%
zbeefgi

NET: Ever experienced

zabcdefg zklmnopg
i st

Don't know

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/ - 2/k/\/m/nfofp/afr/s/t - 2/ulu - 2/w/x
Overlap formulae used.

This work ied outin with the requi of thei ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 84
Q4 Life events: when, if ever, experienced. Receiving a promotion in a job
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SAME SIZE SMALLER MORE FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (d) (i) (i) (k) [0] (m) (n) (r) (s) (t) (u) (w)
UNWEIGHTED BASE 4763 703 1222 665 2754 2485 2067 2250 2030 2988 2140 2491 1297 939 1068
WEIGHTED BASE 4763 658 1230 [ 2742 2482 2058 2261 2017 2900 2119 2454 1344 955 1076
100% 14 13% 58% 52% 43% 47% 42% 61% 44% 52% 28% 20% 23%
I have experienced this in the past 436 115 78 91 267 222 252 216 175 270 217 186 172 139 65
12 months
9% 17% 6% 9% 14% 7% 9% 10% 11% 10% 9% 12% 10% 9% 9% 10% 12% 9% 10% 8% 13% 15% 11% 6%
besw zbc b zef e zimag ziilmnoas mas s zghiilmnoars s s as zijlm s zjimas zghiilmno 2zghiikl w
nogs ars mnoars
I have experienced this, but more 1388 154 441 774 434 856 829 827 855
than 10 years ago
29% 23% 36% 28% 27% 34% 28% 25% 24% 25% 26% 21% 23% 27% 30% 30% 26% 30% 25% 35% 19% 16% 27% 33%
acfg. zac a zdf hkit ktu hkltu hkit u ktu ghik ghij ghij ktu ghiikimp kitu 2ghi u v
hijklmp u u Irtu Kklmprtu Kklmprtu rtu ikimnop
rtuy artu

NET: Ever experienced

64% 68% 66% 63% 68% 65% 64%
giil 2c z
mr

60%

62%
giilm

60%

61%

1319
64% 59% 60% 64%
ghiilmr ghij
Imr

67%
2ghi
ikimnar

1776
66% 64%
ghij ghiilmr
Imr

62%

67%
2ghi
ikimnar

882
66%
ghiilmr

630
66%
ghiilmr

61%

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m[n/o[p/a/t/s[t]u - 2/v/w
Overlap formulae used.

This work was carried out in

with the

of the

quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 85
QaLife events: when, if fenced. iob
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW V5. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO 00 UTTLE
2 WITH

UNWEIGHTED BAS
WEIGHTED BASE

| have experienced this in the past
12 months

I have experienced this, but more
than 10 vears azo

NET: Ever experienced

Columns Tested (s

29%
dekm

6+ TIMES A

WEEK

2cd d

Jels/g - 2/hififk - 2m/n/

NET: LESS
FREQUENT
(&)

Overlap formulae used.

-2/slt/u

NET: MORE
FREQUENT
(m)

NET: LESS
FREQUENT
(0)

ABOUT

TOO MUCH TOO UTTLE

This i i i

research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 86

Q4 Life events: when, if ever, experienced. Getting married/ civil partnership

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced t
12 months

| have experienced this, but more
than 10 years ago

NET: Ever experienced

psos

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

9 Oct 2024

GENDER

MEN'S SHED TARGET AGE AND GENDER

SOCIAL GRADE

EDUCATION

WORKING STATUS

acde
ikrtw

38% 42%

71%
zcde

Women 50-
Men 50-75 7
(h) (i)

Women 18-

1221
1345

28%

64% 70% 19% 20%
zik zhik

zik zhik

42%

zmno

40% 37%

45%
zar

38% 37%

44%

SELF ANY
FULLTIME | PARTTIME | EMPLOYED | WORKING
(u)

33% 40% 38% 35%

NOT
WORKING

50%
2tuvw

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/j/k - 2/\[m/n]o - 2/p/a/r/s - 2/t/ufv/w/x
Overlap formulae used.

This work

ied out in

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 87
Qalife : when, if

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION URBAN MARITAL STATUS
YORKS & WEST EAST EAST OF MARRIED WID/ DIV/
TOTAL | NORTH EAST [NORTH WEST| HUMBER | MIDLANDS | MIDLANDS | ENGLAND |SOUTH WEST| SOUTH EAST [ LONDON WALES | SCOTLAND JUVINGAS | SINGLE SEP.
) K)

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

| have experienced this, but more
than 10 vears ago

NET: Ever experienced

Tested (5% ri ] i Imir Jelsltin
Overlap formulae used. * small base

This i i ith the requi i i i research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 88
Qa Life events: when, if
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75
MEN 50-75 NoT WOMEN 50-
TOTAL s WORKING | WORKING 75 RETIRED
(n)

1 have experienced this in the past
12 months

I have experienced this, but more 352
than 10 years ago

40% 35% 2% 33% 38% 27% 43% 34% 39% 3% 39% 64% 70% 61% 68% 70% 64% 75% 79%
aceg za e 4 28 4 z zk z zm zmn z zmnp. zmnopa

NET: Ever experienced

bgh b z 2ce g 2gh 2ghi z zk z z n z zmno zmnopa

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - 2/&/h/ifi - 2/k/I - z/m/n/o/p/alr
s

(under 30) ineligible for sig testing.

i with the of quality standard for market research, SO 20252 and with the Ipsos Terms and Conditions.
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Table 89
Q4 Life events: when, if ever, experienced. Getting married/ civil partnership

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

FREE TIME: NOW VS. 10 YEARS AGO

MEN 50-75- 'WOMEN 50- | WOMEN 50-
NO MEN 50-75- 75--NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN [ CHILDREN IN IN
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD 'EMPTY
(ANY AGE) | (ANYAGE) | (ANYAGE) | (ANY AGE) NESTERS "

(a) (b) (c) (d) (e)
UNWEIGHTED BASE 446
WEIGHTED BASE 9

MEN 50-75

I have experienced tl
12 months

WOMEN 50-
75 'EMPTY
NESTERS '

IN CONTROL

OPTIMISTIC | CONFIDENT

(h)

(i)
1117
1046
22!

39

4%
zgmnr

COMFORTAB

RESILIENT LOVED WORRIED | ANXIOUS
(k) (m) (n)
928 1263 1523

1537

STRESSE D

OVERWHELM!

LONELY

MORE (NET) | SAME
(s)
21
2114
44%
a2

LESS (NET)

2%

TOO MUCH

FREE TIME: TOO MUCH/ TOO LITTLE

LE
(v)

701

705

15%

13

2%

I have experienced this, but more
than 10 years ago

40% 59% 79% 68% 75% 87%
mnopar z zac za za zabc
tux d

NET: Ever experienced 2723
57% 66% 89% 76% 86% 93%
mnopar z zac za zac zacd
tv

473
84% 45%
zacd zhikimn

opar

673
93% 64%
zacd zkmnopq

r

39%
oar

785
61%
zmnopq
r

39%
oar

672
64%
zhkmnopq
r

45% 39% 40% 36% 35% 33% 36%
zhikim oar mnop oaqr oar a oar
nopar ar

1120

65% 58% 65% 53% 52% 50% 51%
zhkmno mnop zhkm ogr r r

par ar nopar

28%

49%

32%

46%

51% 36% 29%
2tu u

63% 48% 55%
2tu t

37% 46% 32%

47% 60% 59%
v v

[nfo/p/alr - 2/s/t/u - z/v[w/x

Proportions/Means: Columns Tested (5% risk level)
Overlap formulae used.

This work

ried out in with the of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 90
Q4 Life events: when, if ever, experienced. Getting married/ civil partnership
BASE: ALL UK ADULTS AGED 18-75
THINK ABOUT MENTAL THINK ABOUT PHYSICAL
EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH aviL THE DEATH | THE DEATH aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING HARDLY/ HARDLY/
TOTAL NESTER FRIEND /FAMILY DIVORCE YOUR JOB HOME FAMILY PROMOTION FROM WORK|  NESTER FRIEND DIVORCE 'YOUR JOB HOME PROMOTION P FROM WORK NEVER NEVER
(2) (d) (f) (8) J (k) (U] (p) x)
UNWEIGHTED B, 4763 2 ) EE 22 3160 809 6! 1734 8 1388 534
WEIGHTED BASE 4763 CEE] 3015 78 3026 z 1704 4 1303 572
100% 529% / 20% /¢ 63% 59% 9 5 36% 5 6 27% 12%
I have experienced this in the past 126 84 94 54 65 16
12 months
3% 4% 3% 2% 4% 3% 3% 3% 3% 5% 2% 5% 3% 3% 9% 4% 5% 7% 4% 15% 2% 3% 2% 3% 3%
zci zbefh ci zbcfi c zbcef zimt zklmo zt zimt zimoprt zimt zkimn z
i ghi prt opart

I have experienced this, but more

than 10 vears ago
56%

zbcefh

NET: Ever experienced

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - z/k/\/m/n[o/p/a/t/s/t - /u/v - 2/w/[x

Overlap formulae used.
This work ied outin with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 91

Q4 Life events: when, if ever, experienced. Getting married/ civil partnership

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

I have experienced this, but more
than 10 years ago

NET: Ever experienced

Don't know

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

TOTAL
(2)
4763
4763
100%
126

3%

1896

40%
acdf
ghijkim
prtuv

2723

57%

cghi
ilmrtu

1%
cfghi
nogsv

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m[n/o[p/a/t/s[t]u - 2/v/w

Overlap formulae used.

PUBLIC
IPSOS.
9 Oct 2024
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
LARGER SAME SIZE SMALLER MORE LESS FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH LESS ACTIVE NS MEANING MENT BENEFICIAL | BENEFICIAL
(a) (b) (d) (f) (i) (i) (k) [0] (m) (n) (r) (t) (u) V) (w)
703 1222 665 2789 2754 2485 2067 2250 2030 2988 2140 1297 939 3173 1068
658 1230 632 2793 2742 2482 2058 2261 2017 2900 2119 1344 955 3127 1076
14 13% 59 58% 52% 47% 42% 61% 44% 28% 20% 66% 23%
27 20 26 83 64 60 53 86 69 45 37 100 17
4% 2% 3% 4% 2% 3% 3% 3% 3% 3% 4% 3% 3% 3% 3% 4% 3% 3% 3% 3% 4% 3% 2%
zb ze zgil zgilmas 2gjlm 7 zjlm w
237 619 1008 224 573 1055 969 941 949 855 674 728 728 1161 1107 1096 394 245 1160 484
36% 50% 36% 35% 47% 38% 34% 34% 35% 34% 33% 32% 36% 40% 42% 34% 40% 33% 45% 29% 26% 37% 45%
zac 2df Itu tu Itu Itu tu tu hkir ghij 2ghi tu ghiikimp tu 2ghi u v
tu Kklmprtu ikimnpg rtu ikimnop
rtu artu
391 783 1514 371 739 1563 1461 1493 1455 1290 1156 1105 1061 1676 1677 556 1602 1094 1495 670 487 1794 620
60% 64% 54% 59% 61% 56% 52% 53% 53% 52% 56% 49% 53% 58% 60% 55% 58% 52% 61% 50% 51% 57% 58%
c zc of | It It | ghiilmrtu | ghij 2ghi gilr ghiilmrt | 2ghi
Imrtu ikimnpg tu u ikimnpg
rtu rtu
12 14 24 13 15 17 18 22 22 24 21 22 23 21 18 12 25 20 19 9 11 28 14
2% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%
c f g g 3 ano 3
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 92
Qalife : when, if

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

UNWEIGHTED BAS

WEIGHTED BASE

| have experienced this in the past
12 months

| have experienced this, but more
than 10 vears ago

NET: Ever experienced

Don't know

Columns Tested (s

2723
57%

PUBLIC
[

90ct 2024

DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
NET: NET: WITH
6+TIMESA | TIMESA | NET: WEEKLY | MONTHLY OR| NET: MORE NET: LESS i FRIENDS & H NET: MORE NET: LESS ABOUT
WEEK WEEK OR MORE LE REQUENT |  SAME | FREQUENT |  ALONE PARTNER | FAMIY [COLLEAGUES| OTHER | FREQUENT | SAME | FREQUENT | NET:MORE |  SAME NET:LESS | TOOMUCH |  RIGHT | TOOUTTLE
(&) (m)

127

8%

259 977
6% 4%
d d

350 1374
62% 62%
d d

Jels/g - 2/hififk - 2m/n/

693 260 617 641
36% 38% 53% 2%
zer z

998 407 774 957
53% 60% 67% 63%
e z

-2/slt/u

Overlap formulae used.

775
54%

945 1096 12 104
52% 1% 3a% 4%
zhik hk hk

1323 1548 374 149
73% 58% 59% 64%
zhik h h h

131 210 147
31% 3% 39%
m m

224 263 233
54% 54% 62%
mn

393 128 110
66% 58% 65%
2] z z

436 146 127
74% 66% 75%
2] z z

8 413 126
58% 66% 66%
z z z

9 a62 s
65% 74% 76%
s s

research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

9 Oct 2024
Table 93
Q4 Life events: when, if ever, experienced. Retiring from work

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced t
12 months

MEN'S SHED TARGET AGE AND GENDER

Men 50-75
(h)

Women 50-

7
(i)
51

1049

SOCIAL GRADE

EDUCATION

WORKING STATUS

Women 18-

FULLTIME

SELF

PART TIME [ EMPLOYED

(u)

260

I have experienced this, but more
than 10 vears ago
6% 5% 6% - - 1% 1% 16% 11% 14% * * 5% 6% 4% 8% 6% 5% 4% 11% * 1% 2% 1% 16%
cdefi d cd zcde zik zik zn r zpar t t t zZtuvw
knrtuvw f
NET: Ever experienced
20% 20% 21% - - 2% 6% 56% 45% 46% 1% 1% 18% 21% 13% 29% 25% 19% 16% 29% 2% 8% 6% 4% 55%
cdef cd cde zcde zik zik n In zImn zar r zar tw tw t ztuvw
ikinrtu f
w
Don't know 44 15 27 - - 7 16 21 1 18 4 9 6 12 4 21 20 1 6 1 1 5 27 17
1% 1% 1% - - 1% 2% 1% 1% 2% * 1% * 1% * 2% 1% * 1% 2% 1% 1% 2% 1% 1%
cdjlr d zcd cd i zjk zImn q 2ar t t t
t
Not applicable 1912 935 951 544 898 470 - - - - 935 951 638 481 463 330 404 614 806 88 1118 304 85 1508 404
40% 40% 40% 100% 100% 55% - - - - 70% 71% 47% 35% 46% 32% 30% 41% 48% 35% 51% 39% 31% 47% 26%
fghi zef zefg 2fg zhi zhi zmo zmo P zpas uvw VX 2uvx
mopvx g x
Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2//i/i/k - 2/\/m/n]o - z/p/a/r/s - 2/t/u/v/w/x
Overlap formulae used.
This work ied out in with the of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Condition:
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Table 94
Q4 Life events: when, if ever, experienced. Retiring from work

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

[

90ct 2024

‘OFFICE REGION

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

I have experienced this, but more
than 10 vears azo

NET: Ever experienced 960 a5 116 97 79 68 79 82

LONDON

39

%

MARRIED

JUVING AS

MARITAL STATUS

£

86

28

3%

13

1%

a8

Not applicable 1912 73 199 152 179 136 170 121
40% 39% 39% 39% 3% 40% 38% 30%
gnoa " 7 7 7 "

343 89 160
52% 0% 0%
zabe 7 "

1681
3%

1020
37%

21

25%

5 ) i Jm/n - 2ol Jelslt/n

Columns Tested (s
Overlap formulae used. * small base

research, ISO 20252 and with the Ipsos Terms and Conditions.
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PUBLIC
1PSOS.
9 0ct 2024
Table 95
Q4 Life events: when, if ever, experienced. Retiring from work
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE

CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75
MEN 50-75 NoT WOMEN 50-
WORKING | WORKING 75 RETIRED
n)

1 have experienced this in the past
12 months

I have experienced this, but more
than 10 years ago

NET: Ever experienced

Not applicable 1912 945 967 507 342 77 19 297 a4 501 571 - - - - - - R R
40% 59% 31% 56% 61% 62% 71% 36% 36% 1% 51% - - - - - B - B
bghk b z z z g 2ghi
Imnopar

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/&/h/ifi - 2/k/I - z/m/n/o/p/alr
- (under 30) ineligible for sig testing

i with the of quality standard for market research, SO 20252 and with the Ipsos Terms and Conditions.
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Table 96
Q4 Life events: when, if ever, experienced. Retiring from work

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

MEN 50-75-
NO
CHILDREN IN
HOUSEHOLD
(ANY AGE)
(a)
UNWEIGHTED BASE

WEIGHTED BASE

I have experienced tl
12 months

I have experienced this, but more 265
than 10 vears ago

6% 13%
nopgux zbd

NET: Ever experienced 960
20% 51%
hmnopg zbd

rtux

'WOMEN 50-

MEN 50-75- 75--NO

CHILDREN IN | CHILDREN IN

HOUSEHOLD | HOUSEHOLD

(ANY AGE)
(b)

(ANY AGE)

6% 17%
zbd

WOMEN 50-
75-CHILDREN
N
HOUSEHOLD
(ANY AGE)
(d)

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

MEN 50-75
'EMPTY
NESTERS '
(e)
446

17%
zabd

61%
zabd

WOMEN 50-
75 'EMPTY
NESTERS '

17%
zbd

zabc

IN CONTROL | OPTIMISTIC

82

8%
zhilmnop
ar

zhikimn
opar

5%

CONFIDENT
(i)
1117
1046

22
19

2%

5%

210
20%
mnopar

FREE TIME: NOW VS. 10 YEARS AGO

COMFORTAB
RESILIENT LOVED WORRIED | ANXIOUS
(k) (m) (n)
1263 1523
1537

STRESSE D

124
7% 7% 6% 5% 4% 3%
zhimnop hmnop nopq oq a

ar ar

25% 21% 21% 16% 14% 13%
zhikim hmno hmno noq oq a
nopar par par

OVERWHELM
LONELY | MORE (NET)
(s)

21

2114
44%
91

SAME LESS (NET)

4%
2tu

4% 3% 4% 7% 9% 2%

FREE TIME: TOO MUCH/ TOO LITTLE

TOO MUCH
(v)
701
705
15%

31

2%
x

8% 7% 2%

27% 6%

Not applicable 1912 - - - - - - 413 630 520 679 378 663 546 641 653 434 504 350 545 325 1006 254 810 802
40% - - - - - - 39% 49% 50% 39% 43% 45% 43% 42% 46% 41% 55% 42% 26% 37% 60% 36% 33% 54%
abcdefs 2gikim 2gikimnp i 2gj 7 zgjm 2ghi s zst 2w
tvw npr r npr ikimnop
r
Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/i/k/\/m/nfofp/a/r - z/s/t/u - z/v[w/x
Overlap formulae used.
This work ried out in with the of the i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 97
Q4 Life events: when, if ever, expe:

BASE: ALL UK ADULTS AGED 18-75

psos

rienced. Retiring from work

1PSOS

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

9 Oct 2024

EVENTS EXPERIENCED: EVER

THE DEATH | THE DEATH

EVENTS EXPERIENCED: PAST 10 YEARS

GET
MARRIED/
aviL

THE DEATH | THE DEATH

THINK ABOUT MENTAL THINK ABOUT PHYSICAL

WELLBEINGE WELLBEINGE
GET
MARRIED/ NET NOT NET NOT
aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|

EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING OFTEN/ HARDLY/ OFTEN/ HARDLY/
TOTAL NESTER FRIEND /FAMILY DIVORCE YOUR JOB HOME FAMILY PROMOTION FROM WORK|  NESTER FRIEND DIVORCE 'YOUR JOB HOME FAMILY PROMOTION P FROM WORK NEVER
(d) (e) (f) (8) J (U] (n) (0) (p) (a) (r) x)
UNWEIGHTED BASE 930 2247 3160 809 1734 277 1156 1 902 1757 534
WEIGHTED BASE CEE] 3015 78! 1704 1147 889 1638 7 572
20% 63% 36% 24% 19% 12%
I have experienced this in the past 103 64 30 9 9
12 months
3% 6% 4% 3% 5% 3% 3% 3% 3% 4% 13% 6% 4% 3% 3% 3% 2% 1% 2% 3% 18% 2% 2% 3% 2%
q zbcef zh z zcefg zh z zh zabed zimop zpar zpar q a q q a zklmn
ghi h efghi ars opars
I have experienced this, but more 32
than 10 vears ago
6% 13% 8% 7% 11% 4% 8% 6% 7% 8% 28% 7% 9% 5% 2% 1% 4% * * 1% - 4% 10% 5% 6%
enop zbcef zcegh ze zbcef zcegh ze ze 2ceg. zabed nopar zmnop opars oart t oarst art u
arstu ghi ghi h efghi st arst t
NET: Ever experienced 108
20% 47% 28% 24% 40% 21% 29% 24% 24% 29% 100% 35% 28% 22% 20% 12% 16% 3% 7% 10% 100% 14% 32% 20% 19%
opar zbed zceg ze zbce zceg ze ze ce zabc zImn zmno zo0pq oqrs ar oqrs q ar zkim 2u
su efghi fghi gh defghi opars pars rs nopars
Don't know 4 7 5 - 16 1 21 8
1% 1% 1% 1% 2% 1% 1% 1% 1% 1% - 1% 1% 1% 1% 1% * * * 1% - 1% 1% 1% 1%
hiprt i i i zabce i hj i i hj prt prt t t
Not applicable 1912 180 756 1263 152 754 820 918 1094 745 - 128 541 978 99 551 663 674 947 524 - 1087 302 1108 240
40% 15% 30% 35% 16% 33% 27% 33% 36% 27% - 20% 32% 40% 36% 48% 51% 76% 58% 63% - 49% 27% 42% 42%
abed i adfi abdf i abdf adj abdfij abdefgij adj t kt kit kt zkim zkim zkimno zkimnopt zkimn v z
efghijk i gii ij nt nt prst oprt
Ity
Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/t/g/h/i/; - 2/k/\/m/nfofp/afr/s/t - 2/ulu - 2/w/x
Overlap formulae used.
This work ried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
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9 Oct 2024
Table 98
Q4 Life events: when, if ever, experienced. Retiring from work
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE | FEARSOF | NET:VERY/ | VERY/NOT
ABOUT ANXIETY/DEP| CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN [ FOR OTHERS'| TOO MUCH CONNECTIO | MOBILE/ FINDING | UNEMPLOY |  FAIRLY ATALL
TOTAL LARGER | SAMESIZE | SMALLER MORE LESS FUTURE | BURNOUT | RESSION LOsS SELF MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (c) (d) (f) (i) (i) (k) (m) (n) (p) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 703 665 2789 2754 2485 2067 2030 2988 1022 2140 2491 1297 939 3173 1068
WEIGHTED BASE 658 632 2793 2742 2482 205 2017 2900 3 003 2119 2454 1344 955 3127 1076
14 13% 58% 52% 43% 2 42% 61% 59% 1% 44% 52% 28% 20% 66% 23%
I have experienced this in the past 8 8 72 27 65 82 28 52 72 18 10 75 32
12 months
3% 1% 3% 3% 1% 3% 3% 3% 2% 3% 3% 1% 2% 3% 3% 3% 3% 3% 2% 3% 1% 1% 2% 3%
adhkt a a hktu ku hktu hktu ktu 2ghkl hktu hktu ktu zhktu ktu hktu
rtu
| have experienced this, but more 265 37 98 119 123 91 106 170 152 76 176 3 1 151 73
than 10 years ago
6% 7% 7% 5% 6% 8% 4% 4% 3% 4% 4% 2% 4% 4% 6% 5% 4% 5% 4% 7% * * 5% 7%
cfghi c zc zf hkirt ktu hktu hkltu tu ktu hkltu ghiik hiklr ktu ghiikimpr ktu 2ghij v
iklmopr u Imoprtu tu tu kimnopa
tuv rtu
NET: Ever experienced 960 120 308 517 148 289 498 467 349 425 390 160 329 372 629 564 164 610 341 635 32 20 570 259
20% 18% 25% 19% 23% 24% 18% 17% 12% 15% 16% 8% 15% 18% 22% 20% 16% 22% 16% 26% 2% 2% 18% 24%
cfgh zac of of hikl ktu hktu hktu tu hktu ghij 2ghi ghij hktu 2ghijkim hkltu 2ghij v
iikimpr tu kirtu ikimopr kimprtu oprtu kimnopar
tuv tu tu

Not applicable 1912 367 358 1161 351 375 1153 1269 1331 1210 1107 1076 1068 850 1122 1127 446 1100 981 800 687 535 1411 350
40% 56% 29% 42% 56% 31% 41% 45% 48% 44% 45% 52% 47% 42% 39% 40% 44% 40% 46% 33% 51% 56% 45% 32%
bens zbc zb zef e zmno zgiimnoas zZmnoas zmno zghiilmnopar 20} znas s ns znoq s zimnoas zghiilmno 2ghiikl w
w as as s mnoas s pars mnoparst

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m/[n/o[p/a/t/s[t]u - 2/v/w
Overlap formulae used.
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




Return to Index

Ipsos

Table 99
Q4 Life events: when, if ever, experienced. Retiring from work

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

9 Oct 2024

DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10

YRS PRIOR

DRINKING SETTING

LONE DRINKING: NOW VS. 10 YRS PRIOR

YEARS AGO

MEN AGED 50-75: FREE TIME: NOW VS. 10

MEN AGED 50-75: FREE TIME: TOO MUCH/
TOO LITTLE

6+ TIMES A
WEEK

UNWEIGHTED BASE 4763 277

586

NET: WEEKLY [MONTHLY OR

prit

LESS

1848

NET: MORE
FREQUENT
(e)

NET: LESS
FREQUENT

WEIGHTED BASE 4763 262

I have experienced this in the past
12 months

562

12%

2210
46%

1901
40%

WITH
PARTNER

WITH
FRIENDS &

WITH
COLLEAGUES

2698 650
50 631
56% 13%

NET: MORE
FREQUENT

NET: LESS
FREQUENT | NET: MORE
(p)

385 731 273

NET: LESS

TOO MUCH [ABOUT RIGHT| TOO LITTLE

I have experienced this, but more 265 18 44 127 117 21 77 99 55 100 146 4 16 12 24 19 56 43 13 17 80 14
than 10 years ago
6% 7% 8% 6% 6% 3% 7% 7% 4% 6% 6% 1% 7% 3% 5% 5% 10% 20% 8% 12% 13% 7%
ehkm 2c e e k hk hk hk z zpr z zu
NET: Ever experienced 960 86 166 489 370 102 292 359 245 412 549 19 70 67 90 88 332 69 42 83 310 44
20% 33% 30% 22% 19% 15% 25% 24% 17% 23% 21% 3% 30% 16% 18% 24% 56% 31% 25% 56% 49% 23%
ehkm zcd zcd z ze ze k zhjk hk zhij m zqr z zu zu
k
Don't know 44 3 5 16 20 6 13 11 12 7 18 1 2 2 5 3 6 2 2 3 5 1
1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% * 1% * 1% 1% 1% 1% 1% 2% 1% *
ik
Not applicable 1912 65 149 786 812 300 279 501 605 612 1084 347 81 189 135 123 - - - - - -
40% 25% 26% 36% 43% 44% 24% 33% 42% 34% 41% 55% 35% 45% 28% 33% - - - - - -
abcf ab zabc 2fg f il i zhij no
ginopar |
stu
Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - 2/h/i/i/k/| - z/m/n[o - z/p/a/r - 2/s/t/u
Overlap formulae used.
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
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Table 100
Q5 Thinking more generally now, how often, if at all, would you say you think about the following? SUMMARY TABLE

BASE: ALL UK ADULTS AGED 18-75

Your mental Your physical
wellbeing wellbeing
UNWEIGHTED BASE
WEIGHTED BASE
Always/nearly always 652 642
14% 13%
Very often 1561 2014
33% 42%
Sometimes/occasionally 1403 1487
29% 31%
Not very often 520 325
11% 7%
Hardly ever 380 178
8% 4%
Never 197 70
4% 1%
NET: At least sometimes 3615 4143
76% 87%
NET: At least very often 2212 2656
46% 56%
NET: At most not very often 1097 572
23% 12%
NET: Hardly ever/ never 577 247
12% 5%
Don't know 34 26
1% 1%
Prefer not to answer 17 22
* *

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 101
Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your mental wellbeing
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF
Men 50-75 7 Men 18-49 . .| FULLTIME | PARTTIME | EMPLOYED
(h) (i) (i) (u)
UNWEIGHTED BASE 4 120 1221
WEIGHTED BASE 2 858 8 90 1049 1345

22% 28%

Always/nearly always

Sometimes/occasionally

Hardly ever

NET: At least sometimes

aghi a ® 2fg ® ® h zhi zhi zmno P pq 2 2x X x

NET: At most not very often

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n/o - z/p/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ied out in with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
[
90ct 2024
Table 102
Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your mental wellbeing
BASE: ALL UK ADULTS AGED 18-75
‘OFFICE REGION URBAN MARITAL STATUS
YORKS & WEST EAST EAST OF MARRIED WID/ DIV/
TOTAL | NORTH EAST [NORTH WEST| HUMBER | MIDLANDS | MIDLANDS | ENGLAND |SOUTH WEST| SOUTH EAST [ LONDON WALES | SCOTLAND JUVINGAS | SINGLE SEP. 2 3
) K)

UNWEIGHTED BASE
WEIGHTED BASE

Always/nearly always

Sometimes/occasionally.

NET: At least sometimes

INET: At most not very often

Columns Tested (5% ris ) i Jm/n -2/ Y
Overlap formulae used. * small base

This i i ith the requi i i i research, ISO 20252 and with the Ipsos Terms and Conditions.



Return to Index
Ipsos

23-085423-36 - MEN'S SHEDS

2024
PUBLIC
1PSOS.
9 0ct 2024
Table 103
Q5 Thinking more generally now, how often, if at all, Ve y you thi following? Your mental wellbeing.
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS

MEN 50-75
MEN 50-75 NoT WOMEN 50-
WORKING | WORKING 75 RETIRED
n)

Always/nearly always

Sometimes/occasionally

Hardly ever

NET: At least sometimes.

NET: At most not very often

Proportions/Means: Columns Tested (5% risk level) - 2/a/b - z/c/d/e/f - 2/g/h/i/j - 2/k/\ - 2/m/n/o/p/a/¢
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

carried out i with the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 104
Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your mental wellbeing
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
MEN 50-75-
NO

MEN 50-75
'EMPTY
NESTERS '
(e)

WOMEN 50-
75 'EMPTY
NESTERS '

COMFORTAB
LE
(i)
1805
1735

36%

RESILIENT LOVED WORRIED | ANXIOUS | STRESSE D

(k) (U] (m) (n) (0)
1533 1263 1523 1382 1031 940
1537

27% 32% 30% 22% 19%

ED LONELY | MORE (NET) LESS (NET)
(s) (u)
2150 866 1676
1691

44% 19% 36%

UNWEIGHTED BASE
WEIGHTED BASE

Always/nearly always 652 39 23 63
14% 5% 9% 8%
abcefgi e ae
w . .
Sometimes/occasionally 1403 259 86 232 89 132 136 313 372 266 544 276 425 319 373 360 289 193 206 633 240 506 166 774 429
29% 35% 33% 30% 32% 37% 30% 30% 29% 25% 31% 32% 29% 25% 24% 26% 27% 21% 25% 30% 27% 30% 24% 32% 29%
imnoar z zc imnoar imna a zilmno imno imna a q a q q v v
v par par
Hardly ever 380 108 32 74 18 64 37 104 105 97 39 231 105
8% 15% 12% 10% 6% 18% 8% 10% 8% 9% 10% 7% 8% 4% 4% 5% 6% 3% 5% 9% 9% 7% 6% 9% 7%
mnopar zcdf zd zacdf zkmnopar mnopar mnopar zhkimno mnoar mnopa na na vx
v par
NET: At least sometimes 3615 448 174 522 220 207 299 719 986 743 1237 576 1758 1205
76% 61% 68% 68% 79% 58% 66% 68% 77% 71% 71% 77% 77% 84% 88% 86% 83% 89% 87% 75% 70% 81% 82% 2% 81%
abcefg e ae abce e g 8 gii g 2ghi zghi 2ghi zghijkl 2ghi 2ghi t zst w w
iitw f
NET: At most not very often 1097 280 79 242 57 150 150 327 293 294 488 122 673 278
23% 38% 31% 31% 21% 42% 33% 31% 23% 28% 28% 23% 23% 15% 12% 13% 16% 10% 13% 25% 29% 19% 17% 28% 19%
mnopar zbcd zd 2d zbcd 2d zhijkim mnopar zhkimnop zhklmn mnop mnop nq nq noar u u X
uvx f nopar ar opar ar ar

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/i/k/\/m/nfofp/a/r - z/s/t/u - z/v[w/x

Overlap formulae used.

This work ied out in with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 105

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your mental wellbeing

BASE: ALL UK ADULTS AGED 18-75

1PSOS

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

9 Oct 2024

EVENTS EXPERIENCED: EVER

UNWEIGHTED
WEIGHTED BASE

Always/nearly always

29% 31%

Hardly ever
8% 11%
oruw zbceg
hi

NET: At least sometimes 3615 812
76% 67%
adfg i

NET: At most not very often 386
23% 32%
opar zbed
suw efghi

THE DEATH | THE DEATH

2480

52%

9%

1868
75%
adfi

24%

EVENTS EXPERIENCED: PAST 10 YEARS

LOSING
YOUR JOB

BUYING A
HOME

29% 29% 30% 30%

8% 10% 8% 10% 9%
ce zbceg
hi

2705 676 1722 2204 2083
75% 72% 76% 73% 75%

adfi aj adfi aj afij

24% 27% 23% 26% 25%
z zbce zbce zh
h gh

GET
MARRIED/

STARTING A | RECEIVING A [ PARTNERSHI

PROMOTION
(h)

13%
afii aj

30% 30%

9% 9%

2309 2001
76% 73%
adfgii aj

23%

RETIRING
FROM WORK

31%

efghi

352

37%

zabc
defghi

34%

180

28%
zImn
opars

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

THE DEATH | THE DEATH

LOSING
'YOUR JOB

BUYING A

DIVORCE

29% 29% 28% 30% 29%

9% 8% 8% 5% 8%

1302 1910 224 961 1038 756
76% 77% 81% 84% 80% 85%
kt zkt kt zkim kit zkmpr

23%
opar
s

22%
oars

18% 15%

17%
zkt

30%

14%

29%

7%

zkimpt

17%

GET
MARRIED/ NET NOT
aviL NET VERY [VERY OFTEN/|

STARTING A | RECEIVING A [ PARTNERSHI

26%

673
81%
zkim

18%

RETIRING
FROM WORK

HARDLY/

32% - -

13% - 35%
zlmop u
ars

446
64%

245

35% - 100%
zkimn 2u
opars

NETNOT
NET VERY  [VERY OFTEN/|
OFTEN/ HARDLY/

20%

4% 27%
w

2335 160
88% 28%
x

12% 71%

w

Proportions/Means: Columns Tested (5% risk level) -

Overlap formulae used.

/e/h/ifi-

Infolplalt/s/t- 2fulv - 2fw/x

This work

ried out in with the of the

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 106
Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your mental wellbeing
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: /ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY.

Jjos NET: NOT
FEARFUL LIFE HAS CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF | NET:VERY/ | VERY/NOT

UNWEIGHTED BASE
WEIGHTED BASE

Always/nearly always

cfghi
jlmnoar
suv

SMALLER

BURN OUT

(h)
2811

ANXIETY/DEP | CONFIDENCE |NO TIME FOR | LONELY/ISOL

zgknoas

Loss
(i)

2485

SELF

ATED
[0]

2250

t

LESS

MEANING

(m)
2030
2017

FOROWN
HEALTH
(n)

FOR OTHERS'
HEALTH
(o)

TOO MUCH
ALCOHOL

LESS ACTIVE

CONNECTION|

MOBILE/
AGILE
(s)
2491
2454
374
15%

z

FINDING
MEANING
(t)
1297

1344

UNEMPLOY

zghiikl
mnoparst

Hardly ever 380 183 187
8% 8% 10% 7% 9% 8% 8% 5% 6% 4% 5% 6% 4% 4% 5% 5% 6% 7% 6% 8% 5% 5% 5% 15%
cghii c il giilm il giilm i ilm ilm il ghiilmnor ilm ghiik il i v
kimnopg Imnopar
rtuv tu
NET: At least sometimes 3615 510 848 2211 480 861 2207 2393 2357 2423 2155 1980 851 2218 1782 1908 1143 824 2608 654
76% 78% 69% 79% 76% 71% 79% 85% 84% 88% 87% 83% 88% 86% 83% 82% 85% 80% 84% 78% 85% 86% 83% 61%
bew b zb e ze zkno znogs 2ghjkmn 2ghk z0gs 2ghk zhkn 2005, 2as z0qs. zs z0qs, z znoas zknogs w
as oparst noarst mnopars oars

NET: At most not very often 1097 332 499 537 535
23% 22% 30% 20% 24% 28% 20% 14% 15% 11% 13% 16% 12% 13% 17% 18% 15% 19% 15% 2% 14% 13% 16% 39%
cfgh zac of il iilm i giilmu il ghii ghii iil ghiikimn iilm ghij il i v
ijkimno Imrtu Kkimprtu oprtu kimnopq
partuv rtu

FAIRLY
BENEFICIAL

AT ALL
BENEFICIAL

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/|/m/n/o/p/a/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in

with the

of the

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 107
Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your mental wellbeing
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A A WITH
6+ TIMES A NET: LESS wil NET: MORE NET: LESS
WEEK LESS Fe FREQUENT FREQUENT FREQUENT
(&) 0 (m)

UNWEIGHTED BAS
WEIGHTED BASE

Always/nearly always

Sometimes/occasionally.

NET: At least sometimes

INET: At most not very often

Columns Tested (5% ris ] felslg - 2/n/ififk/1 - 2/m/n/ ~2/s/t/u
Overlap formulae used.

This i i ith the requi i i i research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 108

BASE: ALL UK ADULTS AGED 18-75

psos

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
90ct 2024
Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your physical wellbeing
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN WOMAN 18-24 2534 4554 5575 Men 50-75 75 Men 18-49 49 AB a =] DE Nva12 EQUIV. PHD QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(2) (a) (c) (d) (f) (8) (h) (i) j (k) (1) (m) (n) (o) (p) (a) (r) (s) (t) (u) v) (w) (x)

UNWEIGHTED BASE
WEIGHTED BASE

Always/nearly always

1487

NET: At least sometimes

NET: At most not very often

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - z/\/m[n]o - 2/p/a/t/s - 2/t/u/v/w/x

Overlap formulae used.

668

154

235

278

269

88
9%

133
13%

307

1221
1345
28%
188

14%

229 216 171 109

17% 16% 13% 11%
zhi zmn
361 397 451 305

This work ied outin

333

with the

440

of the i

188 266
13% 16%

zpas,
474 473

666

243

79

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

499
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Table 109
Q5 Thinking more generally now, how often, if at all, would you say v g2 Your physical wellbeing
BASE: ALL UK ADULTS AGED 18-75
‘OFFICE REGION URBAN MARITAL STATUS
YORKS & WEST EAST EAST OF MARRIED WID/ DIV/
SEP. 2 3

TOTAL | NORTH EAST [NORTH WEST| HUMBER | MIDLANDS | MIDLANDS | ENGLAND |SOUTH WEST| SOUTH EAST [ LONDON WALES | SCOTLAND JUVINGAS | SINGLE
) K)

UNWEIGHTED BASE
WEIGHTED BASE

Always/nearly always

Sometimes/occasionally.

NET: At least sometimes

INET: At most not very often

Columns Tested (5% ris ) i Jm/n - 2/oly Y
Overlap formulae used. * small base

This i i ith the requi i i i research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 110

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Q5 Thinking more generally now, how often, if at all, would you say you think about the foll Your physical wellk
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 4+ £19999 £34999 £54999 MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED

(2) (a) (b)

UNWEIGHTED BASE
WEIGHTED BASE

349 669
Always/nearly always 642 255 388
13% 16% 12%

bikm zb

Sometimes/occasionally 1487 459 1027
31% 28% 33%
adj za

68 110
4% 3%

Hardly ever

NET: At least sometimes 4143 1379 2764
87% 85% 88%
a za

NET: At most not very often 572 221 351
12% 14% 11%
bjp zb

15%

273
30%

39
4%

99 16 5
13%

142 40 5
25% 32% 17%

28 1 -
5% 1% -

(8)

126

282
34%

27
3%

£55000+

(h) (i) () (k) [0]

269 269 239 219 9
155 140 183 88 133
13% 11% 16% 9% 13%

zhi k

384
31%

395
32%

314
28%

393
40%
zl

307
29%

54 51 26 48 35
4% 4% 2% 5% 3%
i i z

1061 1053 1000 843 938
87% 86% 90% 85% 89%
zhi zk

(m)

46
8%

224
40%
zpar

30
5%

466
84%

(n) (0) (p) (a)

9 % % %
42 31 72 61
10% 8% 15% 11%
o mnor r

170 160 154 153
39% 41% 31% 28%
zpqr znpq

18 17 14 21
4% 4% 3% 4%

377 334 453 484
86% 86% 91% 88%
zmno

58 50 40 65
13% 13% 8% 12%
3 P

(r)

40

9%

124
28%

19
4%

386
87%

55
12%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - 2/g/h/i/j - 2/k/| - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requi of the i

| quality

d for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 111
Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your physical wellbeing
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
MEN 50-75-

MEN 50-75 | WOMEN 50-

'EMPTY | 75'EMPTY COMFORTAB
TOTAL (ANY AGE) NESTERS' | NESTERS' LOVED WORRIED | ANXIOUS | STRESSE D ED LONELY | MORE (NET) LESS (NET)
(e) (k) (U] (m) (n) (s) (u)

UNWEIGHTED BASE
WEIGHTED BASE

1805
1735

36%

1533 1263 1523 1382 1031 940
1537

2150 866 1676
1691

32%

Always/nearly always 642 61 27
13% 8% 10%
aetw
Sometimes/occasionally 1487 295 98 218 89 145 135 311 377 283 556 259 413 343 424 384 313 221 208 669 307 481 199 826 429
31% 40% 38% 28% 32% 40% 30% 30% 29% 27% 32% 30% 28% 27% 28% 27% 29% 24% 25% 32% 35% 28% 28% 34% 29%
ilmnoa zcdf zcf zedf ar ar hilmno ar q q a ar u vx
rux

ar

NET: At least sometimes

NET: At most not very often

dhking hikimng
sv

hnogsuw

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - 2/g/h/i/i/k/\/m/n[o/p/a/r - 2/s/t/u - 2/v/w/[x
Overlap formulae used.

This work ried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 112

psos

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your physical wellbeing

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED B,
VEIGHTED BASE

Always/nearly always

Sometimes/occasionally

1PSOS

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

9 Oct 2024

EVENTS EXPERIENCED: EVER

pars
uwx

383
32%

782
32%

THE DEATH | THE DEATH

1127
31%

LOSING
YOUR JOB

BUYING A

32% 31% 31% 31%

GET

MARRIED/

aviL

STARTING A | RECEIVING A [ PARTNERSHI

RETIRING
FROM WORK

34%
dfgh

THE DEATH | THE DEATH

DIVORCE

LOSING
'YOUR JOB

31%

EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

BUYING A

GET
MARRIED/
aviL

STARTING A | RECEIVING A [ PARTNERSHI

26%

RETIRING
FROM WORK

34%
pars

NETNOT
NET VERY  [VERY OFTEN/|
HARDLY/

15% 33%

NETNOT

NET VERY  [VERY OFTEN/|

OFTEN/ HARDLY/
NEVER

NET: At least sometimes

NET: At most not very often

Don't know

4143
87%

572

12%
chim
oruw

1044
86%

156
13%

278
11%

3167
88%

811
86%

123
13%

1970 2643 2420 2704
87% 88% 87% 89%

zabcdefg
i

268 362 351 310
12% 12% 13% 10%
h h behi

2389
88%
8

319
12%

846
88%

108
11%

561
87%

79
12%

2 7 1 10 1 10 10 B
1% 1% N B . N . - . * . 1%

cfhpr P
uw

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/n/ofp/afr/s/t - 2/ulv - 2/w/x

Overlap formulae used.

1511
89%

177
10%

This work

2186
89%

265
11%

ied out in

238
85%

1022
89%

w

with the

1153
89%

147
1%

-

776 1474
87% 90%
zknas

108 158
12% 10%

of the i

719
87%

104
13%

614
88%

76
1%

2140 682
97% 62%

68 409
3% 37%
u

2656 -
100% -

- 572

w

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Return to Index

psos

Table 113

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your physical wellbeing

BASE: ALL UK ADULTS AGED 18-75

UNWI
WEIGHTED

Always/nearly always

31%
cdgh
iikimno
arstu

Hardly ever 178
4%
hiil

mnogsv.

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

SOCIAL CIRCLE NOW VS. 10 YRS AGO: /ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY.
Jjos NET: NOT
FEARFUL LIFE HAS CONCERNS | CONCERN LOSING STRUGGLE FEARS OF | NET:VERY/ | VERY/NOT
LESS FOROWN |FOR OTHERS'| TOO MUCH CONNECTION| FINDING UNEMPLOY FAIRLY AT ALL
SMALLER MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE S MEANING BENEFICIAL | BENEFICIAL

29% 36% 29%
zac

3% 4% 4%

25%

36%
2df

4%

30%

4%

3%
no

28%

3%

27%

28%

hiilnos

29%

3%

(m)
2030
2017

42%

2%

(p)

28% 29%

2% 3%
no

29%

(r)

27%

3%

ilno

zkoast

26%

3%

30% 33%

v

NET: At least sometimes

ew

NET: At most not very often

jlmnoar
sv

cfghi
jklnost
w

89% 86% 88%

89%

11%

85%

15%
2df

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/|/m/n/o/p/a/r/s/t/u - z/v/w

Overlap formulae used.

89%

11%

9%
ino

9%
ino

91%
zkr

91%
2ghk
Impartu

88%

234
11%
ghiilmnoars

90%

This work was carried out in

2685
93%
2ghi

ikimopg
rstu

7%

with the

2556

91% 89%

2ghk z
mpartu

90%

90%

9%

89%

91% 79%

of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 114
Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your physical wellbeing
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A A WITH
6+ TIMES A NET: WEEKLY | MONTHLY OR| NET: LESS wil NET: MORE NET: LESS ABOUT
WEEK LESS Fe FREQUENT FREQUENT FREQUENT TOO MUCH TOO UTTLE
(&) 0 (m)

UNWEIGHTED BAS
WEIGHTED BASE

Always/nearly always

Sometimes/occasionally.

NET: At least sometimes

INET: At most not very often

olumns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - 2/h/iifk - zfmino - zfpfalr - 2/s/tlu
Overlap formulae used.

in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 115

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE

WEIGHTED BASE

GP or other health practitioner

A friend

psos

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Q6 Where would you go, if anywhere, if you wanted to speak to someone or needed support for your mental wellbeing?
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN 'WOMAN 18-24 25-34 45-54 55-75 Men 50-75 49 AB c1 Q DE NvQi12 EQUIV. PHD QUALS. FULLTIME | PARTTIME | EMPLOYED [ WORKING WORKING
(2) (a) (c) (d) (f) (8) (h) (k) (U] (m) (n) (0) (p) (a) (r) (s) (u) v) (w) (x)
1666 1221 0 260
1590 1049 1345 272
2 5 9% 5 22% 28% 9 6
2098 1104 158 354 346 416 523 515 456 588 588 593 431 485 609 703 111 349 100 744
44% 46% 29% 39% 40% 48% 53% 49% 34% 44% 43% 44% 43% 47% 45% 42% 44% 45% 37% 49%
acde za c c zcde zik zik i z v ztvw
irtvw
1853 821 1019 269 412 348 350 475 257 374 564 644 579 529 376 368 457 581 724 92 896 330 105 1330 522
39% 35% 43% 49% 46% 41% 40% 30% 26% 36% 42% 48% 43% 39% 37% 36% 34% 39% 43% 36% 41% 43% 38% 41% 34%
aghi za zefg g g 4 h zhi zhii zno P zpq x x x

Self-help materials (e.g., books,
audio books, podcasts, videos,
apps, etc.)

NHS 111 or the NHS website

A local community group, club or
society

Somewhere else

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n/o - z/p/a/r/s - 2/t/u/v/w/x

Overlap formulae used.

This work ied out in

with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 116
Q6 Where would you go, if anywhere, if you wanted to sp ¥ t
BASE: ALL UK ADULTS AGED 18-75
‘OFFICE REGION URBAN MARITAL STATUS
YORKS & WEST F MARRIED WID/ DIV/
TOTAL | NORTH EAST [NORTH WEST| HUMBER | MIDLANDS | MIDLANDS | ENGLAND |SOUTH WEST| SOUTH EAST [ LONDON WALES | SCOTLAND JUVINGAS | SINGLE SEP.
) K)

Self-help materials (e.g., books,
audio books, podcasts,
a0ps. etc)

NHS 111 or the NHS website

Alocal community grou, club or
society

Columns Tested (5% risk level) Jmin - 2/ofpla - 2lelsltlL
Overlap formulae used. * small base

arket research, IS 20252 and with the Ipsos Terms and Conditions.



Return to Index
Ipsos

23-085423-36 - MEN'S SHEDS

2024
PUBLIC
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Table 117
Q6 Where would you go, if if ye needed support for your mental wellbeing?
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS

MEN 50-75 WOMEN 50-
WORKING 75 RETIRED
(a)

GP or other health practitioner

Self-help materials (e.g., books,
audio books, podcasts, videos,
apps, etc.)

NHS 111 or the NHS website

A local community group, club or 264
society.

6%

bkimn

opg

Somewhere else 9
2%
Inogr

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - 2/g/h/i/i - 2/k/I - z/m[n/o/p/alr
L ** very (under 30) ineligible for sig testing

i with the of quality for 1S0 20252 and with the Ipsos Terms and Conditions.
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Table 118
Q6 Where would you go, if v needed support for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

\WEDNESDAY 4TH - MONDAY STH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS.

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

MEN 50-75-
NO CHILDREN|

(ANY AGE)

(a)

\WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

EMPTY

GP or other health practitioner 386
44% 53%
tu z z z z

A friend 1853 192 65 281 93 97
39% 26% 25% 37% 33% 27%
abe abe a

Self-help materials (e.g., books, 809 61 20 118 38 22
audio books, podcasts, videos,
apps, etc.)
17% 8% 8% 15% 14% 6%
abest e abe abe

NHS 111 or the NHS website 740 100 a1 92 a2 a5
16% 14% 16% 12% 15% 13%
cf f f

A local community group, club or
society.
6% 3% 2% 3% % a%

Somewhere else

Proportions/Means: Columns Tested (5% risk level) Js/t/u-2/viw)
Overlap formulae used.

MEN 50-75 | WOMEN 50-

75 'EMPTY

159
35%

43
10%

IN CONTROL

453
3%
zo0pr

173

16%

608
47%
2gimno
par

283

22%
2gip

501
48%
2gimnopa
r

226

2%
ip

FREE TIME: NOW VS. 10 YEARS AGO

COMFORTAB

RESILIENT LOVED

()
1

WORRIED
(m)

1263

ANXIOUS
(n)

STRESSE D

77
44%
znopr

332

19%

193

2%
p

zjmno
pa

750

51%

2ehi
kmnopar

23%
2gi0

znop

8%
zmnop
a

z ziop z

524 603 546 405 381
% 39% 39% 38% 2%
r r

275 332 272 187 229
2% 22% 19% 17% 25%
2g0p 0P z 2gim

nopr

222 250 221 155 152
17% 16% 16% 14% 17%

6% 5% 5% 5% 5%

LONELY

308
37%

162

LESS (NET)

MORE (NET)
(s) (u)
1

44%
1024
a8%
2tu

FREE TIME: TOO MUCH/ TOO LITTLE

46%
z

787 329 714 281 923 617
37% 37% 2% 40% 38% 4%
5t w

331 115 356 120 390 286
16% 13% 21% 17% 16% 19%
st 2w

329 140 265 110 394 222
16% 16% 16% 16% 16% 15%

5% 5% 7% 6% 6% 5%

ied out i the

1S0 20252 and with the Ipsos Terms and Conditions.
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Table 119
Q6 Where would you go, if if ye needed support for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

THINK ABOUT MENTAL | THINK ABOUT PHYSICAL
WELLBEINGE WELLBEINGE

EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS
GET
MARRIED/

GET
MARRIED/
aviL

NETNOT NETNOT
VERY OFTEN/| NET VERY |VERY OFTEN/|

HARDLY/ OFTEN/ HARDLY/
NEVER

THE DEATH | THE DEATH

THE DEATH | THE DEATH NET VERY
RETIRING RETIRING OFTEN/

FROM WORK FROM WORK [ ALWAYS
(m)

UNWEIGHTED
WEIGHTED

GP or other health practitioner

4% 48% a7% a7% 45% 6% 7% 47% 46% 54% 48% a7% 7% 4% 45% 45% 1% 43% 2% 56% 49% 37% 48% 33%
X z ze z z 2 zei z zabc as zars, zars, a zkim v x
A friend 1853 415 997 1413 1138 107 451 554 747
39% 3496 40% 39% 33% 37% 38% 37% 1% 35% 30% 38% 2% 1% 38% 39% 43% 4% 6% 4% 30% 45% 30% 3% 28%
adef ade( adef adii lacdefgl zkot zkimnopt zkot
giitvx

Self-help materials (e.g., books,
audio books, podcasts, videos,

apps, etc.)
17% 14% 17% 16% 13% 17% 17% 17% 18% 16% 1% 17% 16% 17% 15% 19% 20% 22% 2% 22% 12% 23% 8% 2% 9%
:dn i di di di di di xahcdfgl di 2mt 2imt Zkimnt 2imnt xklm
NHS 111 or the NHS website 371
159‘ 14% 15% 15% 14% 15% 14% 15% 17% 15% 13% 15% 16% 15% 17% 17% 16% zn% 13% 18% 12% 15% 12% 17% 12%
i i zacefgii i zkimpt zImpt.

A local community group, club or

society
6% 6% 6% 6% 6% 6% 6% 6% 6% 6% a% 6% 6% 12% 8% 9% 9% 8% 11% a% 7% 4% 6% 4%
iv i i i i zi i i i i t t t zklmo zmt zimt zImt zimt zkimo v
rt rt

Somewhere else

Proportions/Means: Columns Tested (5% risk level) ifi Julv-z/w/x

Overlap formulae used.

This work was carried out it with the i of the i i quality for 150 20252 and with the Ipsos Terms and Conditions.
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Table 120
Qs you go, , if v ted to speak or needed support for your mental wellbeing?
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB.
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
108 NET:NOT
FEARFUL CONCERNS | CONCERN LOSING LESS. STRUGGLE | FEARSOF | NET:VERY/ | VERY/NOT
AANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOR OWN CONNECTION| MOBILE/ | FINDING |UNEMPLOYM|  FAIRLY
TOTAL LARGER SMALLER BURN OUT ESSION ATED MEANING | HEALTH MEANING ENT BENEFICIAL | BENEFICIAL
(i)

EIGHTED BASE
HTED.

GP or other health practitioner 2098
aa%
w zekimry kim 2kim zu zehk w
u ru Imartu

rtu

334 459 1049 330 459 1045 1128 875 924 785 445 1138 865 944 583 39 1378 333
39% 51% 37% 38% 52% 38% 37% 2% 3% 1% % 42% % 39% 2% 43% a4% 1% % 38% 3% 2% a4% 31%
fw zbc zef ms ziilmars. ms zms. ms zms. zms. ms. ziil ms. 5 zms. w
mars
Self-help materials (e.g., books, 809 142 179 479 127 178 489 576 568 565 495 432 458 380 572 569 185 505 434 438 284 199 630 125
audio books, podcasts, videos,
apps, etc.)

NHS 111 or the NHS website

A local community group, club or

society
6% 10% 5% 5% 10% % 5% 5% 5% 6% 5% 6% 6% 6% 6% 6% 9% 5% 6% 5% 6% 7% 7% 2%
cew zbc zef ghias 2ehii his his w
kimnoar

Somewhere else

adghk a a d d hknou hknou ghikn hknou ho u

Proportions/Means: Columns Tested (5% risk level) - 2/a/b/c - z/d/e/f - z/g/h/i/i/k/\/m/n/o/p/alr/s/t/u - 2/vIw
Overlap formulae used.

‘This work ied out i ith the requi f the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 121
Q6 Where would you go, if anywhere, if you wanted to sp ¥ t
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A A WITH
6+ TIMES A NET: LESS wil NET: MORE NET: LESS
WEEK LESS Fe FREQUENT FREQUENT FREQUENT TOO UTTLE
(&) 0 (m)

Self-help materials (e.g., books,
audio books, podcasts, vi
aops. etc)

NHS 111 or the NHS website

Alocal community group, club or
societv

i Columns Tested (5% ris Jel/g - 2Ihfififk\ - 2/min/ afshtfu
Overlap formulae used.

This i i ith the requi i i i research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 122
Q7 Social circle now vs. 10 years ago: ...

BASE: ALL UK ADULTS AGED 18-75

psos

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

UNWEIGHTED BASE
WEIGHTED BASE

ial circle is a lot larger than
it was 10 years ago

My social circle is about the same
size as it was 10 years ago

My social circle is a lot smaller than
it was 10 vears ago

NET: All smaller

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n/o - z/p/a/t/s - 2/t/u/v/w/x
Overlap formulae used.

PUBLIC
1PSOS
90ct 2024
.would you say it is larger, smaller, o about the same in size?
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN WOMAN 18-24 2534 3544 4554 5575 Men 50-75 75 Men 18-49 49 AB a =] DE Nva12 EQUIV. PHD QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(2) a () (d) (e) (f) (g) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) (r) (s) (t) (u) (v) (w) (x)
220 131 107 108 9 148
5% 6% 3% 10% 8% 4% 3% 2% 2% 2% 8% 5% 7% 5% 3% 3% 3% 4% 6% 2% 5% 3% 2% 5% 5%
bfghi b zefg zefg 3 zhik hi zmno zpq
op

1230 615
26% 26%
cdik

39% 36%
aghi

59% 56%

25%

73

13%

59%

169

19%

38%

39%

42%

532

33%
zcde

36%

55%

320

32%
zik

36%

56%

338

32%
ik

56%

57%

271 328 391 267
20% 24% 29% 26%
2o

43% 31%

64% 55%

This work

38%

58%

ried out in

zim

63%

with the

of the i

39% 34%

58% 56%

46%
o

61%

527

24%

38%

249

32%
2twx

36%

54%

71

26%

38%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

40%

58%




Return to Index M

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

[

90ct 2024
Table 123
a7 . 10 : 1d you say it s I ller, o about the same in size?

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
MARRIED
JUVING AS

My social circle s a ot larger than
it was 10 vears ago

My social circle is about the same 1026 174 780 324 126 210 500 258 233
size as it was 10 vears ago

26% 26% 28% 2% 26% 25% 31% 26% 19%
» u artu u
My social circle is a lot smaller than| 1841 85 186 149 166 15 162 160 239 239 86 173 50 1509 282 988 642 a1 385 595 393 a68

it was 10 vears ago

Columns Tested (5% risk level) Jmin - 2/ofpla - 2lelsltle

Overlap formulae used. * small base

ket research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 124

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Q7 Social circle now vs. 10 years ago: ...would you say it is larger, smaller, or about the same in size?
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED

(2) (a) (b)

UNWEIGHTED BASE
WEIGHTED BASE

My social circle is a lot larger than 220
it was 10 years ago
5% 6% 4%
bklmp b

My social circle is about the same 1230 355 875
size as it was 10 years ago
26% 22% 28%
ade za

(8)

%
34

2%

(h) (i) () (k) [0]

9 269 9
44 46 80 24 20
4% 4% 7% 2% 2%
2ghi

342 322 277 320 338
28% 26% 25% 32% 32%
z z

(m)

11

2%

(n) (0) (p) (a)

13 12 8 12

3% 3% 2% 2%

142 127 180 158
33% 33% 36% 28%
z z zq

(r)

11

3%

My social circle is a lot smaller than 1841 637 1204
it was 10 years ago
39% 39% 38%
jkno

NET: All smaller 2787 979 1808
59% 61% 57%
jkno

535
59%

211 56 18

46% 65%

344 79 21
61% 78%

377

45%
zij

512
61%

494

40%

729
60%

734
60%

612
55%

552
56%

587
56%

317
57%

150 125 186 226
34% 32% 37% 41%
no

236
54%

202
52%

267
54%

320
58%

243
55%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - 2/g/h/i/j - 2/k/| - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requi of the i

| quality

d for market research, 1SO 20252 and with the Ipsos Terms and Conditions.



Return to Index

Table 125

psos

Q7 Social circle now vs. 10 years ago: ...would you say it is larger, smaller, or about the same in size?

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

My s ircl
it was 10 years ago

alot larger than

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

acfopr

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

MEN 50-75- WOMEN 50- | WOMEN 50-
NO MENS50-75- [ 75-NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN | CHILDREN IN N
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD
(ANYAGE) | (ANYAGE) | (ANYAGE) | (ANY AGE)
(a) (b) (d)

MEN 50-75
"EMPTY
NESTERS "

WOMEN 50-
75 'EMPTY
NESTERS '

2% 7%
zmnopr

IN CONTROL | OPTIMISTIC

7%
zmnopar

CONFIDENT
(i)
1117
1046

22
88

8%
zghimnopq
r

COMFORTAB

zmnopar

RESILIENT
(k)

LOVED

7%

zZmnop
ar

WORRIED
(m)

1263

ANXIOUS
(n)
1523
1537

FREE TIME: NOW VS. 10 YEARS AGO

STRESSE D

OVERWHELM!

LONELY

MORE (NET)
(s)
21
2114
44%
118

SAME LESS (NET)

FREE TIME: TOO MUCH/ TOO LITTLE

TOO MUCH
(v)
701
705
15%

a1

6% 5% 4%

My s circle is about the same
size as it was 10 years ago

My social circle is a lot smaller than!
it was 10 years ago

NET: All smaller

Proportions/Means: Columns Tested (5% risk level) -

Overlap formulae used.

1230

26%
mnopar
uvx

39%
aeghij
kitw

59%
aeghij
Kistw

33% 30% 33% 29% 35%

35% 38% 37% 47% 30%
e e zace
f

55% 59% 55% 59% 49%
e e e
Jb/c/d]eff - 2/g/nfififk/\/m/nfo/plafr - 2fs/t/u - 2/v/w]x

378
33% 36%
z zhijkim

nopar

37% 26%

55% 45%

365
28%

zmnopq
r

i

52%
gii

316

30%
zkmnopar

26%

47%

559

32%
zhkimn
opar

28%

49%

26%
mnop
ar

34%
giil

55%
&

28%
zmno

52%

This work

oar

2ghi
ikl

16%

53%
2ghi
ikl

599

56%
2ghijkim
n

15%

53%
2ghi
ikl

785 658
69% 70% 3% 73% 2%
2ghi zghi 2ghi 2ghijkim 2ghi
ikl ikl ikimn n ikl
ied outin with the of the i

13%

498

60%
2ghi
ikimnop
a

630

76%

zghi
ikimng

26% 43% 17%
u zsu

38% 25% 47%

55% 45% 70%

16% 35% 16%

52% 28% 50%
w w

67% 49% 71%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 126

Q7 Social circle now vs. 10 years ago: ...

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE

My social circle is a lot larger than
it was 10 vears ago

My s ircle is about the same
size as it was 10 years ago

My social circle is a lot smaller than
it was 10 years ago

.would you say it is larger, smaller, or about the same in size?

1PSOS

PUBLIC

9 Oct 2024

EVENTS EXPERIENCED: EVER

1230

26%
blop

39% 35% 40% 40% 40% 24% 36% 39% 37% 36% 36% 35% 39% 1% 1% 47% 37% 43% 37% 37% 37% 24% 33% 2% 36%
fhi fhi afij zabc afhij szr zkim zkprst
dfghij parst

GET GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH aviL THE DEATH | THE DEATH aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
EMPTY LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING HARDLY/ OFTEN/ HARDLY/
YOUR JOB 'YOUR JOB FROM WORK

xb:e

24%
zbce

fghij

lbce

xb:e

FROM WORK

32%
zbce
fehi

30%
zImn
opars

EVENTS EXPERIENCED: PAST 10 YEARS

2%

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

32%
zImn

opars

21%

arsuw

NET: All smaller 2787 1486 1405
59% 53% 60% 60% 56% 61% 56% 59% 58% 56% 54% 52% 51% 61% 60% 64% 59% 65% 60% 61% 55% 63% 51% 61% 55%
alIJ adlh xadl zacd afii zkmn zkprst

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/n/ofp/afr/s/t - 2/ulv - 2/w/x

Overlap formulae used.

This work

with the

of the i

ried out in

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 127
Q7 Social circle now vs. 10 years ago: ...would you say it is larger, smaller, or about the same in size?
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
SAME ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SAME SIZE SMALLER AMOUNT LESS FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (e) (f) (i) (i) (k) [0] (m) (n) (p) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 4763 703 1222 1209 2789 2754 2485 2067 2250 2030 2988 1022 2140 2491 1297 939 3173 1068
WEIGHTED BASE 4763 658 1230 1218 2793 2742 2482 2058 2261 2017 2900 1003 2119 2454 1344 955 3127 1076
100% 14 58% 52% 43% 47% 42% 61% 21% 44% 52% 28% 20% 66% 23%
My social circle is a lot larger than 220 220 - - 101 93 87 70 64 126 63 72 92 55 37 185 27
itwas 10 years ago
5% 33% - - 26% 2% 1% 4% 5% 4% 4% 4% 3% 3% 4% 4% 6% 4% 3% 4% 4% 4% 6% 3%
beef zbc zef f Im giilmars. | | Im ilmr Imr 2ghij Im w
giilmag kimnoar
rsw stu
My social circle is about the same 1230 - 1230 - 117 823 275 532 535 525 442 396 389 343 612 635 192 542 297 511 257 172 756 304
size as it was 10 years ago
26% - 100% - 18% 68% 10% 19% 19% 19% 18% 19% 17% 17% 21% 23% 19% 20% 14% 21% 19% 18% 24% 28%
acdfg zac f zdf Imr ilmr ilmr r Imr r r ghij ghij r ilmr ghii r r v
hijkimno kimaru kimnpar Imaru
parstuv stu
My social circle is a lot smaller than 1841 - - 1841 52 88 1682 1335 1287 1319 1226 917 1140 1059 1296 1167 424 1289 1142 1134 630 448 1169 463
itwas 10 years ago
39% - - 66% 8% 7% 60% 47% 46% 48% 49% 45% 50% 52% 45% 42% 42% 46% 54% 46% 47% 47% 37% 43%
abdev zab zde zhkn z0p zhknops 2ghk 20 2ghi 2ghi 20 z z znop 2ghijkino z0p z0p z0p v
op nopas knopast ikinopa pastu
u stu

NET: All smaller

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m/[n/o/p/a/t/s[t]u - 2/v/w

Overlap formulae used.

1730
70%
2ghi

knopas

knopas iknopas

t

This work was carried out in with the of the

1864
67%
znops

1563
74%
2zghiikimn
opastu

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 128
. 10 : 1d you say it s I ller, o about the same in size?
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A WITH
6+TIMESA | TIMESA | NET: WEEKLY | MONTHLY OR| NET: MORE NET: LESS WITH FRIENDS & | WITH NET: MORE NET: LESS ABOUT
TOTAL WEEK WEEK OR MOR FREQUENT |  SAME | FREQUENT | ALONE PARTNER | FAMIY [COLLEAGUES| OTHER | FREQUENT | SAME | FREQUENT | NET:MORE |  SAME NET:LESS | TOOMUCH |  RIGHT | TOOUTTLE
(&) 0 () K) (m)

UNWEIGHTED BASE
WEIGHTED BASE

My social circle is about the same.
size as it was 10 vears ago

it was 10 vears ago

NET: All smaller

My social circle is a lot smaller than

1230

26%
eghm

26%

155
59%

) - 2/albl

7% 6%
d d
142 613
25% 28%
g

766

35%

1226
55%

1d - 2fe/f/g - 2/ /ii/k/1 - 2fm/n]c

1180
62%

olumns Tested (s

Overlap formulae used.

9% 3% 3%

oM

121 289 321

18% 2% 21%
zeq

253 289 701
37% 25% 6%
f zef

388 526 1038
57% 5% 69%
f zef

Iolalr -2/s/tu

5% 5% 5% 7%
z zhi
332 522 712 164
2% 29% 27% 26%
2hi h

595 618 866 169
1% 3a% 33% 27%
ik k k

904 990 1492 337
62% 55% 56% 53%
ik

2%

3%
ik

142
61%

% 3% 5%

67 175 58

16% 36% 15%
mo

195 141 194
a7% 29% 52%
n n

279 258 m
67% 53% 73%
n n

3% 1% 3%
a a
184 9 a3
31% 3% 2%

z 201

209 59 82
35% 7% 8%
a a

329 110 110
56% 50% 65%
pa

2% 2% 3%

2 253 a2

17% 20% 2%
u

89 166 89
61% 7% a7%
2t t

112 301 129
76% 8% 67%
t t

in accordance with the

arket research, IS 20252 and with the Ipsos Terms and Conditions.
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Table 129
Q8 Social circle now vs. 10 years ago: Would you say that, nowadays, you spend more, less, or about the same amount of time in contact...?
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
Men 50-75 75 Men 18-49 49 Nva12 EQUIV. .| FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(h) (i) (i) (k) (p) (a) u (w) (x)
UNWEIGHTED BASE 1205 51 1221 1336 178 2 0 998 1017 5 684
WEIGHTED BASE 2 858 9 1049 1345 339 3 1358 1479 773
22% 28% 29%
I'spend a lot more time in contact 28 55 8 37
with my social circle than | did 10
years ago
% 4% 3% 8% 6% 3% 2% 3% 3% 3% 5% 4% 2% 3% 2% 4% 3% 3% 5% 6% 2% 2% 2% 3% 5%
fghpu zefg zefg zhi 2 P w Zuvw

I spend about the same amount of
time in contact with my social
circle than | did 10 years ago

I'spend a lot less time in contact
with my social circle than | did 10
years ago

acjl 2 28 28 zhj zImn r ar

NET: All less time

acgh za 28 g g zhij 23 X 2x

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/j/k - z/\[m/n]o - 2/p/a/r/s - 2/t/ufv/w/x
Overlap formulae used.
This work ied outin with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 130
Q8 Social circle now vs. 10 years ago: Would you say that, nowadays, you spend more, less, or about the same amount of time in contact...?

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
MARRIED
JUVING AS

UNWEIGHTED BASE
WEIGHTED BASE

I'spend a lot more time in contact
with my social circle than | did 10
vears ago

a% 2% 2% 2% 2% 3% 6% 3% 2% 5% 3% 3% 5% 2% 3% 3% 5% 2% 2% 3% 3% 5%

I spend about the same amount of 1025 159 746 360 111 2s 467 250 256
time in contact with my social
circle than | did 10 vears ago

26% 25% 30% 2% 28% 25% 30% 2% 2a% 2% 27% 2% 25% 26% 2a% 27% 24% 23% 26% 29% 25% 21%

u i 2ghi z u En u
k

I spend a lot less time in contact 1726 85 180 136 151 130 162 155 234 226 86 155 a7 1424 275 966 576 205 359 578 347 461
with my social circle than | did 10
vears ago

olumns Tested (5% risk level) Jml Jelsitle

Overlap formulae used. * small base

in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 131
Q8 Social circle now vs. 10 years ago: Would you say that, nowadays, you spend more, less, or about the same amount of time in contact...?
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
£19999 £34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED |75 WORKING| WORKING

UNWEIGHTED BASE
WEIGHTED BASE

I spend a lot more time in contact
with my social circle than | did 10
years ago

| spend about the same amount of
time in contact with my social
circle than | did 10 years ago

(8)
820

(h) (i) (i) (k)
1124 1214 1266 1205
1224 1230 1112 EE
269 269 23% 219

51

()
961
1049
22%

28

(m)
598
553
12%
6

75 RETIRED
(n) (0) (p) (a) (r)
607 454 430 531 351
438 387 495 443

8% 10% % 9%

17 10 16

I spend a lot less time in contact
with my social circle than | did 10
years ago
36% 37% 43% 55% 41% 39% 36% 32% 34% 38% 34% 35% 32% 37% 39% 35%
zij j o r
NET: All less time 557 355 78 20 495 728 725 644 539 594 313 226 189 287 307 232
62% 63% 63% 74% 59% 59% 59% 58% 54% 57% 57% 52% 49% 58% 56% 52%
bkno zb z o o o r
r

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/ifi - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in with the req of the

quality for market

, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 132

Q8 Social circle now vs. 10 years ago: Would you say that, nowadays, you spend more, less, or about the same amount of time in contact...

BASE: ALL UK ADULTS AGED 18-75

B

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

23-085423-36 - MEN'S SHEDS

1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

TOTAL
(2)
UNWEIGHTED BASE 4763
WEIGHTED BASE 4763
100%
Ispend a lot more time in contact 181
with my social circle than | did 10
years ago
4%
mpux

I spend about the same amount of
time in contact with my social
circle than | did 10 years ago
26%
mnopar
uvx

I'spend a lot less time in contact
with my social circle than | did 10
years ago

37%
aeghi
kitw

NET: All less time

aceghi
ilstw.

Proportions/Means: Columns Tested (5% risk level)

Overlap formulae used.

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

MEN 50-75- 'WOMEN 50- | WOMEN 50-
NO MEN 50-75- 75--NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN [ CHILDREN IN IN MEN 50-75
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD 'EMPTY
(ANY AGE) | (ANYAGE) | (ANYAGE) | (ANY AGE) NESTERS "
(a) (b) (c) (d) (e)
307 691 446
258 769 359
5% 5% 16% 8%
19 6 21 13
3% 2% 3% 2% 4%
225 75 125
34% 33% 29% 27% 35%
2df z z of
275 122 108
33% 37% 36% 44% 30%
zace
421 173 181
55% 62% 50%
e ae

[n/ofp/alr -2/s/t/u-z/v/w/x

WOMEN 50-
75 'EMPTY
NESTERS '

(f)

397

453

10%
16

4%

119

26%

168

37%

260
57%

IN CONTROL | OPTIMISTIC [ CONFIDENT
(h)

(8)
1083
1051
22%

50

5%
mnopar

364

35%
zhikimn
opar

228

483
46%

5%
zmnopar

361

28%
zmnopq
r

371

695

gii

(i)
1117
1046
22%

69

7%
2zghjlmnop
ar

29%
zmnopar

243

23%

513
49%

COMFORTAB

LE
(i)
1805
1735
36%

90

5%
zmnopar

559

32%
zhikim
nopar

460

27%
gi

RESILIENT
(k)

6%
zmnop
ar

231

26%
mnop
ar

293

33%
ghii
1

487
56%
&

FREE TIME: NOW VS. 10 YEARS AGO

OVERWHELM!
LOVED WORRIED ANXIOUS STRESSE D FED UP ED
(U] (m) (n) (0) (p) (a)
1533 1263 1523 1382 1031 940
1273 1537 1410 1069 917
27% 32% E 22% 19%
34 47 43 23 26
5% 3% 3% 3% 2% 3%
zmnop
ar
408 216 270 232 185 140
28% 17% 18% 16% 17% 15%
mnop r r r r r
ar
435 646 775 734 578 471
29% 51% 50% 52% 54% 51%
i 2ghi 2ghi 2ghi 2ghijkin 2ghi
ikl ikl ikl ikl
800 911 1099 1026 788 674
54% 2% 71% 3% 74% 3%
i 2ghi zghi 2ghi zghijkl 2ghi
ikl ikl ikl ikl
This work ied out in with the of the i i

LONELY

3%

100

12%

492

59%
2ghi
ikimnop
a

641
7%
2ghi
jkimnop
q

MORE (NET) | SAME LESS (NET)
(s) (t) (u)
2150 866 1676
2114 884 1691
44% 19% 36%
110 2% 43
5% 3% 3%
ztu
552 387 274
26% 44% 16%

u 5u
744 21 760
35% 25% 45%
t st
1161 378 1227
55% 43% 73%
t st

FREE TIME: TOO MUCH/ TOO LITTLE

TOO MUCH
(v)
701
705
15%
49
7% 4% 3%
2wx
113 880 210
16% 36% 14%

2

344 625 742
49% 26% 50%
w w
466 1134 1138
66% 6% 76%
w 2w

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 133
Q8 Social circle now vs. 10 years ago: Would you say that, nowadays, you spend more, less, or about the same amount of time in contact...?

BASE: ALL UK ADULTS AGED 18-75

1PSOS

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

9 Oct 2024

EVENTS EXPERIENCED: EVER

EVENTS EXPERIENCED: PAST 10 YEARS

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER
FRIEND [FAMILY

LOSING BUYING A

DIVORCE | YOURJOB HOME
(d) (f)
EE 3160

3015

UNWEIGHTED B,
WEIGHTED BASE

939

7 20% 63%
I'spend a lot more time in contact 42 111
with my social circle than | did 10
vears ago
4% 5% 4% 4% 5% 3% 4%
cgi

I spend about the same amount of
time in contact with my social
circle than | did 10 years ago

26% 27% 24% 25% 27% 23% 27%
bemn beg be beg zbce
oparsuw [
I'spend a lot less time in contact 1746 398 911 1342 349 921 1052
with my social circle than | did 10
years ago
37% 33% 37% 37% 37% 41% 35%
afhi af afhi a zabc
krv dfghij

NET: All less time
59%
ajkt

62% 58%
zacd aj

FAMILY
(8)
809
78
599
98

4%

PROMOTION

%

GET
MARRIED/
aviL

STARTING A | RECEIVING A [ PARTNERSHI

3%

27%
zbce

RETIRING
FROM WORK
(i)

30%
zabc
efghi

EMPTY
NESTER

Y

26%
noas

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER
FRIEND

(U]
1734
1704
36%

71

% 4%

24%
noas

24%
oas

DIVORCE

5%

aj

956

35%

57%

330

52%

210

32%

53%

622 935
36% 38%
kr

60% 61%

95

LOSING
'YOUR JOB

516

45%
zkim
nparst

THINK ABOUT MENTAL

THINK ABOUT PHYSICAL

BUYING A
HOME
(p)
1388

1303
27%
57

22%

457

35%

STARTING A | RECEIVING A [ PARTNERSHI
FAMILY

(a)

902
889
19%

39

16%

348

39%
kprs

PROMOTION
(r)
1757
1638

23%

557

61%

WELLBEINGE WELLBEINGE
GET
MARRIED/ NET NOT NET NOT
aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|

P
(s)

295

36%

61%
kt

RETIRING
FROM WORK

mnop

248

OFTEN/ HARDLY/

22% 32%

u

897 342

41% 31%

62% 52%

OFTEN/ HARDLY/
NEVER
x)
534
572

12%
2

%

177

22% 31%

w

1031 198

39% 35%

62% 53%

/e/h/ifi-

Proportions/Means: Columns Tested (5% risk level) -
Overlap formulae used.

Infolplalt/s/t- 2fulv - zfw/x

This work

ried out in

with the

of the

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 134
Q8 Social circle now vs. 10 years ago: Would you say that, nowadays, you spend more, less, or about the same amount of time in contact...?
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
SAME ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SAME SIZE SMALLER MORE AMOUNT LESS FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (d) (e) (f) (i) (i) (k) () (m) (n) (p) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 4763 703 1222 665 1209 2789 2754 2485 2067 2250 2030 2988 1022 2140 2491 1297 939 3173 1068
WEIGHTED BASE 658 123 632 1218 2793 2742 2482 2058 2261 2017 00 1003 2119 2454 1344 955 3127 1076
14 13% 58% 52% 43% 47% 42% % 21% 44% 52% 28% 20% 66% 23%
I'spend a lot more time in contact 135 181 - - 96 81 64 63 67 107 42 59 77 39 38 144 30
with my social circle than | did 10
years ago

I spend about the same amount of
time in contact with my social
circle than | did 10 years ago

I'spend a lot less time in contact
with my social circle than | did 10

years ago
37% 4% 7% 59% - - 63% 45%
abdev a zab zde zhno

P

NET: All less time 2793 94 275 2412 - - 2793 1914
59% 14% 22% 87% - - 100% 68%
abde a zab zde znop

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m/[n/o[p/a/t/s[t]u - 2/v/w
Overlap formulae used.

ilmr

1897
68%
znop

ilmrtu

46%
zhknop

1859

znop

48%
2ghi
knopas

mr

1414
69%
znops

mr

knopasu

nopas

This work was carried out in

21% 22%
ghij ghij
Kkimartu kimnars

tu

51% 43% 40% 40%
2ghi 20 z z
ikinopa
stu
1456 1888 1759 626
2% 65% 63% 62%
2ghi 20 z z
iklnopq
su
with the of the

45% 52%
zhnop 2ghijkino
pastu
1892 1580
68% 75%
znops zghijkimn
opastu

ghik
Imartu

znop.

46%
zhnop

961
72%
2zghiknopa
su

1804

43%
v

63%
v

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Return to Index

le 135

BASE: ALL UK ADULTS AGED 18-75
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PUBLIC
[
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Table
Q8 Social circle now vs. 10 years ago: Would you say that, nowadays, you spend more, less, or about the same amount of time in contact...?
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A WITH

6+ TIMES A
WEEK

UNWEIGHTED BAS
WEIGHTED BASE

I'spend a lot more time in contact
with my social circle than | did 10
vears ago

Ispend about the same amount of
time in contact with my social
circle than | did 10 vears ago

26% 23% 25%
degh

I spend a lot less time in contact
with my social circle than | did 10
vears ago

NET: Al less time 2793 161 329
59% 61% 58%
ik ¢ <
npat

Columns Tested (5% ris ] felf/

29%
zabd

Wil - 2t

NET: LESS
FREQUENT
(&)

23% 18% 4% 18%

1194 a10 514 1071
63% 60% 4% 71%
e f zef

-2/slt/u

Overlap formulae used.

28% 27%
ahl h

2%

NET: MORE
FREQUENT
(m)

14%

NET: LESS
FREQUENT
(0)

37% 15%

254 26
52% 71%
n

33% 8% 23%

318 % 121
54% 8% 72%
a 2pq

TOO MUCH

15% 3% 2%

109 282 137
74% 5% 72%
2 2

This i i i

research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 136
Q9 Have you, or have you not, experienced the following in the past 12 months? SUMMARY TABLE
BASE: ALL UK ADULTS AGED 18-75
Feeling as though Feeling that your Concerns for the Feeling that you Feeling less

Experiencing you don't have life has less health of a partner| Feeling that you are being less Losing physically mobile/ | Struggling to find Fears about
Feeling fearful | Feeling burnt out, | feelings of anxiety | Losing confidence | enough time for | Feeling lonely or | meaning thanit | Concerns for your [ or close family |may be consuming| active thanyou | connections with | agile than you meaning in your becoming
about the future or exhausted or depression in yourself yourself isolated used to own health member too much alcohol used to be friends and family used to current job unemployed

UNWEIGHTED BASE

WEIGHTED BASE

I have experienced this in the past
12 months

Not applicable - - - - - - - - - - - - - 1529 1801
- - - - - - - - - - - - - 32% 38%

This work was carried out in with the i of the i i quality for market research, 1ISO 20252 and with the Ipsos Terms and Conditions.
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PUBLIC
1
9 Oct 2024
Table 137
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling fearful about the future
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF

Men 50-75 7 Men 18-49 49 . FULLTIME | PARTTIME | EMPLOYED
(h) (i) (i) (k) (u)

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced t
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - /\/m/n/o - 2/o/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ied outin with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
1PSOS

90ct 2024
Table 138
Q9 Have you, or have you not, experienced the past 12 fu

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
YORKS & Wi ST MARRIED
JUVING AS

UNWEIGHTED BASE

GHTED BASE

| have experienced this in the past
12 months

olumns Tested (5% risk level) Jmin - 2/ofp/a - 2l /s/th
Overlap formulae used. * small base

This work was carried out in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 139
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling fearful about the future

BASE: ALL UK ADULTS AGED 18-75

MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75

£20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- WOMEN 50-
£34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED |75 WORKING [ WORKING | 75 RETIRED

(h) (i) () (k) [0] (m) (n) (0) (r)

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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PUBLIC
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Table 140
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling fearful about the future
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
MEN 50-75- 'WOMEN 50- | WOMEN 50-

NO MEN 50-75- 75--NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN [ CHILDREN IN IN MEN 50-75 | WOMEN 50-
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD 'EMPTY 75 'EMPTY

COMFORTAB

OVERWHELM!

(ANY AGE) | (ANYAGE) | (ANYAGE) | (ANYAGE) | NESTERS' | NESTERS' |INCONTROL | OPTIMISTIC | CONFIDENT LE RESILIENT LOVED WORRIED | ANXIOUS | STRESSED | FEDUP ED LONELY [ MORE (NET) |~ SAME LESS (NET) | TOO MUCH
(a) (b) () (d) ) (8) (h) (i) (i) (k) (U] (m) (n) (0) (a) (s) v)
UNWEIGHTED BASE 898 270 6

1083 FEE 1117 1805 928 1533 1263 1523 1382
1051 1285 1046 1483 1273 1537 1410 2114 4 705
15 % 2. 22 31% 27% 3 19% 44% % il

I have experienced this in the past 318 374 433 79 1109 782 1181 537
12 months

43% 36% 41% 54% 87% 85% 56%
abcegh abe abce ae gii g 8 ghii ghii 2ghi 2ghi 2ghi 2ghiikl 2ghi 2ghi t st
iiklstw f iklopr iklpr iklor iklor ikl

940 0 21! 701
WEIGHTED BASE 733

Don't know

himnoau

Proportions/Means: Columns Tested (5% risk level) - 2/a/b/c/d/e/f - 2/g/h/i/i/k/\[m/n/o[p/a/r - 2/s/t/u - z/u/w/x
Overlap formulae used.

This work ied outin with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 141
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling fearful about the future

BASE: ALL UK ADULTS AGED 18-75

1PSOS

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

9 Oct 2024

EVENTS EXPERIENCED: EVER

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER LOSING
FRIEND JFAMILY DIVORCE | YOURJOB FAMILY
(b) (c) d (8)
2520 3587 9
3596

BUYING A

UNWEIGHTED B,
WEIGHTED BASE

| have experienced this in the past
12 months
60%
zabd i

65%
zabc i afii
dfghii

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/nfofp/a/r/s/t - 2/ulv - 2/w[x
Overlap formulae used.

PROMOTION

GET
MARRIED/
aviL

STARTING A | RECEIVING A [ PARTNERSHI

P

RETIRING
FROM WORK

THE DEATH
OF A CLOSE

This work

THINK ABOUT MENTAL THINK ABOUT PHYSICAL

EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET
MARRIED/ NET NOT NET NOT
THE DEATH aviL NET VERY [VERY OFTEN/| NETVERY |VERY OFTEN/
OF PARTNER LOSING | BUYINGA | STARTING A | RECEIVING A | PARTNERSHI | RETIRING | OFTEN/ HARDLY/ OFTEN/ HARDLY/
JFAMILY | DIVORCE | YOURJOB HOME FAMILY [ PROMOTION 3 FROM WORK| ~ ALWAYS NEVER ALWAYS NEVER
(p) () (v) (w) (x)
1 902 1057 2737 534
1303 889 1097 2656 572
27% 19% 56% 1
744 557 404 1759 263
61% 60% 71% 57% 63% 61% 59% 50% 73% 37% 66% 46%
zklp t zkim t zkipt knt t v x
nparst
57 102 32
5% 2% 6%

ied outin with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 142

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling fearful about the future

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

TOTAL
(2)
4763
4763
100%
2810

59%
abew

232
5%

cfghi
ikimnop
atuv.

PUBLIC
IPSOS.
9 Oct 2024
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
LARGER SAME SIZE SMALLER MORE LESS FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(a) (b) (c) (d) (h) (i) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
703 1222 2761 665 2811 2754 2485 2067 2250 2030 3 2872 1022 2803 2140 2491 1297 939 3173 1068
1230 2787 632 2798 2742 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
13% 59 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
353 1914 2810 2135 2208 2039 1540 1846 1689 2142 1986 736 1994 1666 1704 1050 791 1927 601
53% 43% 68% 56% 41% 69% 100% 76% 81% 82% 75% 82% 84% 74% 71% 73% 2% 79% 69% 78% 83% 62% 56%
b zab e zde zhij zknopas zhknopq zhik z00s zhkn zhij z00s z zs zs zhknopas z zknopas zhknopq w
kimnopar rst noparst oparst kinopar rst
stu st
136 2
2% 2%

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - 2/d/e/f - z/g/h/ii/k/\/m/n/o/p/a/r/s/t/u - 2/v/w

Overlap formulae used.

This work

with the

of the i

ied out in

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 143
Q9 Have you, or have you not, experienced

BASE: ALL UK ADULTS AGED 18-75

the past 12

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

90ct 2024

DRINKING FREQUENCY - HOW OFTEN

UNWEIGHTED B/
WEIGHTED BASE

SE

| have experienced this in the past
12 months

6+ TIMES A
WEEK

DRINKING FREQUENCY LEVEL NOW VS. 10
YRS PRIOR

LONE DRINKING: NOW VS. 10 YRS PRIOR

Tested (5% ri

Overlap formulae used.

Jeltlz - 2ihfififki - 2lmin/

NET: MORE NET: LESS
FREQUENT FREQUENT
(&)

~2/s/tlu

DRINKING SETTING
WITH

WITH

MEN AGED 50-75: FREE TIME: NOW VS. 10
YEARS AGO

MEN AGED 50-75: FREE TIME: TOO MUCH/ |
T0O UTTLE

NET: MORE NET: LESS
FREQUENT FREQUENT
(m)

NET: LESS

ABOUT
TOOMUCH | RIGHT | TOOUTTLE

This i in accordance

research, ISO 20252 and with the Ipsos Terms and Conditions.
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PUBLIC
1
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Table 144
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling burnt out, or exhausted
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF

Men 50-75 7 Men 18-49 49 . FULLTIME | PARTTIME | EMPLOYED
(h) (i) (i) (k) (u)

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced t
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - /\/m/n/o - 2/o/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ied outin with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
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Table 145
Q9 Have you, or have you not, experienced the past 12 3 e

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
MARRIED
JLIVING AS

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

Columns Tested (5% risk level) Jmin - 2/ofp/a - 2l /s/th
Overlap formulae used. * small base

This work was carried out in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 146
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling burnt out, or exhausted

BASE: ALL UK ADULTS AGED 18-75

MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75

£20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- WOMEN 50-
£34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED |75 WORKING [ WORKING | 75 RETIRED

(h) (i) () (k) [0] (m) (n) (0) (r)

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
Table 147
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling burnt out, or exhausted

9 Oct 2024

BASE: ALL UK ADULTS AGED 18-75

MEN'S SHED BESPOKE BREAKS - CHILDREN

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced t
12 months

Don't know

abcefg,
hiilstw

iklmox

MEN 50-75-
NO

MEN 50-75-

'WOMEN 50-
75--NO

CHILDREN IN | CHILDREN IN [ CHILDREN IN

(ANY AGE)

HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD
(ANY AGE)
(b)

(ANY AGE)

'WOMEN 50-

75-CHILDREN

IN MEN 50-75
'EMPTY

NESTERS "

(ANY AGE)
(d)

WOMEN 50-
75 'EMPTY
NESTERS '

(h)
FEE

IN CONTROL | OPTIMISTIC [ CONFIDENT

(i)
1117
1046

COMFORTAB
LE RESILIENT LOVED
(i) (k) (U]
1805 928 1533
1735 1483
31%

823

55%
8 ghii &ii

WORRIED
(m)
1263
1273
27%

1006

79%
2ghi

FREE TIME: NOW VS. 10 YEARS AGO

ANXIOUS STRESSE D
(n) (0)
1523 1382
1537
1228
80%
2ghi
iklpr

2ghi
iklmnpr

2ghiikl

OVERWHELM!

LONELY

ikl

MORE (NET)
(s)
21
2114
44%
1052

SAME LESS (NET)

50%

FREE TIME: TOO MUCH/ TOO LITTLE

TOO MUCH
(v)
701
705
1!
416

Proportions/Means: Columns Tested (5% risk level) -
Overlap formulae used.

[n/ofp/alr - 2/s/t/u-z/v/w/x

This work ied outin with the

of the i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 148

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling burnt out, or exhausted

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED B,
WEIGHTED BASE

| have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) -

Overlap formulae used.

psos

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

9 Oct 2024

cfghm
aruw

EVENTS EXPERIENCED: EVER

LOSING
YOUR JOB

zabc
dfghii

Infolplale/s/t - 2fulv - zfw]x

EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

STARTING A | RECEIVING A [ PARTNERSHI

NET NOT

NET VERY [VERY OFTEN/|

HARDLY/

NETNOT
NET VERY  [VERY OFTEN/|
OFTEN/ HARDLY/
NEVER

2656

56%

1738 261
65% 46%
2x
66 34
2% 6%
w

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 149

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling burnt out, or exhausted

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

TOTAL
(2)
4763
4763
100%
2798

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

59%
abde

PUBLIC
1PSOS
90ct 2024
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
JjoB NET: NOT
FEARFUL ‘CONCERNS ‘CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN |FOR OTHERS'| TOO MUCH ‘CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY ATALL
LARGER SAME SIZE SMALLER MORE LESS FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(a) (b) (c) (d) (h) (i) (i) (k) (1) (m) (n) (o) (p) (g (r) (s) (t) (u) (v) (w)
703 1222 2761 665 2811 2754 2485 2067 2250 2030 3 2872 1022 2803 2140 2491 1297 939 3173 1068
1230 2787 632 2798 2742 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
13% 59 59% 59% 58% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
343 1897 2135 2798 2134 1699 1774 1549 2098 1944 713 1989 1616 1731 1072 767 1915 589
55% 44% 67% 54% 42% 68% 76% 100% 78% 79% 83% 78% 7% 72% 69% 71% 72% 76% 71% 80% 80% 61% 55%
b zab e 2de o zgikimnopgr  zgnopar gm  zgilmnopars  zgmn 2nop 205 z z 20 znopgs z zgmnopqrs  zgmnopq w
stu
pas S nopars t opars as rs
88 32
3% 3%

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m[n/o[p/a/t/s[t]u - 2/v/w

Overlap formulae used.

This work was carried out in

with the

of the

quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 150
Q9 Have you, or have you not, experienced

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED B/
WEIGHTED BASE

| have experienced this in the past
12 months

the past 12

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

90ct 2024

DRINKING FREQUENCY - HOW OFTEN

6+ TIMES A
WEEK

DRINKING FREQUENCY LEVEL NOW VS. 10
YRS PRIOR

LONE DRINKING: NOW VS. 10 YRS PRIOR

Tested (5% ri

Overlap formulae used.

Jeltlz - 2ihfififki - 2lmin/

NET: MORE NET: LESS
FREQUENT FREQUENT
(&)

~2/s/tlu

DRINKING SETTING
WITH

WITH

MEN AGED 50-75: FREE TIME: NOW VS. 10
YEARS AGO

MEN AGED 50-75: FREE TIME: TOO MUCH/ |
T0O UTTLE

NET: MORE NET: LESS
FREQUENT FREQUENT
(m)

This i i

research, ISO 20252 and with the Ipsos Terms and Conditions.
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PUBLIC
1PSOS
9 Oct 2024
Table 151
Q9 Have you, or have you not, experienced the following in the past 12 months? feelings of anxiety or
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF
Men 50-75 7 . FULLTIME | PARTTIME | EMPLOYED
(h) (i) (i) (u)

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2//i/i/k - 2/\/m/n]o - z/p/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
1PSOS

90ct 2024
Table 152
Q9 Have you, or have you not, experienced the past 12 anxiety or dep!

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
YORKS & Wi ST MARRIED
NORTH EAST [ NORTH WEST[  HUMBER JUVING AS
" "

UNWEIGHTED BASE

GHTED BASE

| have experienced this in the past
12 months

olumns Tested (5% risk level) Jmin - 2/ofp/a - 2l /s/th
Overlap formulae used. * small base

This work was carried out in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
1PSOS
9 Oct 2024
Table 153
Q9 Have you, or have you not, experienced the following in the past 12 months? Experiencing feelings of anxiety or depression

BASE: ALL UK ADULTS AGED 18-75

MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75

£20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- WOMEN 50-
£34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED |75 WORKING [ WORKING | 75 RETIRED

(h) (i) () (k) [0] (m) (n) (0) (r)

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Table 154
Q9 Have you, or have you not, experienced the following in the past 12 months? feelings of anxiety or
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
MEN 50-75- 'WOMEN 50- | WOMEN 50-

NO MEN 50-75- 75--NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN [ CHILDREN IN IN MEN 50-75 | WOMEN 50-
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD 'EMPTY 75 'EMPTY

COMFORTAB

OVERWHELM!

(ANY AGE) | (ANYAGE) | (ANYAGE) | (ANYAGE) | NESTERS' | NESTERS' |INCONTROL | OPTIMISTIC | CONFIDENT LE RESILIENT LOVED WORRIED | ANXIOUS | STRESSED | FEDUP ED LONELY [ MORE (NET) |~ SAME LESS (NET) | TOO MUCH
(a) (b) () (d) ) (8) ( (i) (i) (k) (U] (m) (0) (a) (s) v)
UNWEIGHTED BASE 898 270 6

1083 1117 1805 928 1533 1263 1382
1051 8 1046 1735 1483 1273 1410 2114 4 705
15¢ % 7 22 31% 27% 19% 44% % it

I have experienced this in the past 301 347 412 760 1051 781 1162 513
12 months

41% 33%
abcefg. e ae ae zabc ae &ii
hiiklstw ef

940 0 21! 701
WEIGHTED BASE 733

39% 51% 83% 85% 55%

g g ghii ghii 2ghi 2ghi 2ghi 2ghiikl 2ghi 2ghi t st
ikl ikimopa mp iklp iklp

Don't know

iilnoa

Proportions/Means: Columns Tested (5% risk level) - 2/a/b/c/d/e/f - 2/g/h/i/i/k/\[m/n/o[p/a/r - 2/s/t/u - z/u/w/x
Overlap formulae used.

This work ied outin with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 155
Q9 Have you, or have you not, experienced the following in the past 12 months? feelings of anxiety or

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER
FRIEND JFAMILY
(b) (c)
UNWEIGHTED B, 2520 3587
WEIGHTED BASE 2 3596

EMPTY
TOTAL NESTER

DIVORCE

I have experienced this in the past

12 months
58% 49% 58% 58% 52% 61%
adfg i adfg adfg ai zabc
hijktvx dfghii

cimuw.

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/nfofp/a/r/s/t - 2/ulv - 2/w[x
Overlap formulae used.

EVENTS EXPERIENCED: EVER

EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

LOSING
YOUR JOB

STARTING A | RECEIVING A [ PARTNERSHI

STARTING A | RECEIVING A [ PARTNERSHI

NET NOT

NET VERY [VERY OFTEN/|

OFTEN/ HARDLY/
ALWAYS NEVER

NETNOT
NET VERY  [VERY OFTEN/|
OFTEN/ HARDLY/

ALWAYS NEVER
(w) (x)
2737 534
2656 572
56% 1
1710 238
64% 42%
x
67 2
3% 2%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 156

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

TOTAL
(2)
UNWEIGHTED BASE 4763
WEIGHTED BASE 4763
100%
I have experienced this in the past 2742
12 months
58%
abde

159

PUBLIC
IPSOS.
9 Oct 2024
Q9 Have you, or have you not, experienced the following in the past 12 months? Experiencing feelings of anxiety or depression
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
LARGER SAME SIZE SMALLER MORE LESS FUTURE BURN OUT RESSION SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(a) (b) (d) (h) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
703 1222 665 2811 2754 2067 2250 2030 3 2872 1022 2803 2140 2491 1297 939 3173 1068
1230 632 2798 2742 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
13% 59 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
318 1859 2208 2134 2742 2049 1504 1903 1667 2119 1925 723 1930 1634 1664 1041 743 1900 551
51% 43% 67% 50% 43% 67% 79% 76% 100% 83% 3% 84% 83% 73% 69% 2% 70% 77% 68% 77% 78% 61% 51%
b zab e zde zhkn zknopas zghikim 2ghk z00s 2ghj 2ghk z00s z 208 s zknopas z zknopas zknopas w
opas noparstu noparst kmnopar noparst
u stu u
18 36 80 15 29 81 88 30
3% 3% 3% 2% 2% 3% 3% 3%

3%

eghii
kimnoar
suv

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - 2/d/e/f - z/g/h/ii/k/\/m/n/o/p/a/r/s/t/u - 2/v/w

Overlap formulae used.

This work

ied out in

with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
90ct 2024
Table 157
Q9 Have you, or have you not, experienced the past 12 anxiety or dep!
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A A WITH
6+ TIMES A NET: MORE NET: LESS WITH WITH NET: MORE NET: LESS
WEEK MORE LESS FREQUENT FREQUENT FREQUENT FREQUENT
(&) 0 (m)

UNWEIGHTED B/
WEIGHTED BASE

| have experienced this in the past
12 months

Tested (5% ri n Je/t/g - 2/h/ififki\ - 2/m/n/c ~2/s/tlu

Overlap formulae used.

This i in accordance

i i i i research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1
9 Oct 2024
Table 158
Q9 Have you, or have you not, experienced the following in the past 12 months? Losing confidence in yourself
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF

Men 50-75 7 Men 18-49 49 . FULLTIME | PARTTIME | EMPLOYED
(h) (i) (i) (k) (u)

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced t
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - /\/m/n/o - 2/o/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ied outin with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 159
Q9 Have you, or have you not, experienced

BASE: ALL UK ADULTS AGED 18-75

the past 12

in yourself

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
1PSOS

90ct 2024

‘OFFICE REGION

UNWEIGHTED BASE

GHTED BASE

| have experienced this in the past
12 months

Jelsitih

Tested (5% ri
Overlap formulae used. *small base

MARRIED
JLIVING AS

MARITAL STATUS

This

research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 160
Q9 Have you, or have you not, experienced the following in the past 12 months? Losing confidence in yourself

BASE: ALL UK ADULTS AGED 18-75

MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75

£20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- WOMEN 50-
£34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED |75 WORKING [ WORKING | 75 RETIRED

(h) (i) () (k) [0] (m) (n) (0) (r)

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 161

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing confidence in yourself

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

Don't know

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

MEN 50-75- 'WOMEN 50- | WOMEN 50-
NO MEN 50-75- 75--NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN [ CHILDREN IN IN

(ANYAGE) | (ANYAGE) | (ANYAGE) | (ANY AGE)
(a) (b) (c) (d)
898 270
733
15¢
252

34%

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/i/k/\/m/nfofp/a/r - z/s/t/u - z/v[w/x

Overlap formulae used.

MEN 50-75
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD 'EMPTY
NESTERS "

IN CONTROL | OPTIMISTIC

(8)
1083
1051
2.
284

27%

FREE TIME: NOW VS. 10 YEARS AGO

MORE (NET)

(s)
21
2114

44%
1052

50%
t

TOO MUCH

FREE TIME: TOO MUCH/ TOO LITTLE

(v)
701
705
1!
489

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 162
Q9 Have you, or have you not, experienced the following in the past 12 months? Losing confidence in yourself

BASE: ALL UK ADULTS AGED 18-75

THINK ABOUT MENTAL THINK ABOUT PHYSICAL
WELLBEINGE WELLBEINGE

EVENTS EXPERIENCED: PAST 10 YEARS

EVENTS EXPERIENCED: EVER

GET
MARRIED/

GET
MARRIED/

NET NOT NET NOT
NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING HARDLY/ OFTEN/ HARDLY/
YOUR JOB FROM WORK NEVER

THE DEATH | THE DEATH

THE DEATH | THE DEATH

BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING EMPTY
FROM WORK

LOSING
YOUR JOB

2656
56%
1587 205

UNWEIGHTED BASE 252 8 0 0 6
WEIGHTED BASE 2 Z 9 3015 3026 % L 4 1303
/! % 64% 5 2 6% 5 6 27%

| have experienced this in the past
12 months
52% 46% 50% 54% 47% 57% 47% 49% 50% 47% 41% 48% 51% 55% 56% 63% 51% 56% 52% 53% 41% 67% 29% 60% 36%
abdf i afii zabd i zabc i afii afii i t t zklp kt zkim t klprs kt t v x
ghijktv fehii dfghij rt nparst t
x
Don't know 254 50 131 164 52 130 141 135 128 129 50 27 89 110 19 71 62 51 7 40 36 78 61 105 39
5% 4% 5% 5% 5% 6% 5% 5% 4% 5% 5% 4% 5% 4% 7% 6% 5% 6% 4% 5% 5% 4% 6% 4% 7%
cfhim ch acfhi mr u w
ruw
Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/ - 2/k/\/m/nfofp/afr/s/t - 2/ulu - 2/w/x

Overlap formulae used.
This work ied outin with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




Return to Index

Table 163

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

23-085423-36 - MEN'S SHEDS

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
IPSOS.
9 Oct 2024
Q9 Have you, or have you not, experienced the following in the past 12 months? Losing confidence in yourself
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SAME SIZE SMALLER MORE LESS FUTURE BURN OUT RESSION SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (c) (d) (h) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
4763 703 1222 2761 665 2811 2754 2067 2250 2030 3 2872 1022 2803 2140 2491 1297 939 3173 1068
4763 1230 2787 632 2798 2742 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
100% 13% 59 59% 59% 58% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
2482 292 1735 2039 1963 2049 1409 1759 1625 1934 1738 662 1851 1542 1595 1006 708 1707 518
52% 43% 36% 62% 46% 34% 62% 3% 70% 75% 100% 68% 78% 81% 67% 62% 66% 67% 73% 65% 75% 74% 55% 48%
abde b zab e zde zhkn zknopas 2zghkno 2ghi 208 2ghi 2ghi z0s z 20 208 zhknopas 20 zhknopas zhknopq w
w opas pars kimnopar knopars kinopar s
stu tu stu
254 151 44
5% 2%

5%

cfghi
ilmnopa
rtuv

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - 2/d/e/f - z/g/h/ii/k/\/m/n/o/p/a/r/s/t/u - 2/v/w

Overlap formulae used.

This work with the of the i

ied out in

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 164
Q9 Have you, or have you not, experienced the past 12 in yourself
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO TOO LITTLE
3 i WITH
6+ TIMES A NET: MORE NET: LESS WITH WITH NET: MORE NET: LESS
WEEK MORE Less. FREQUENT FREQUENT FREQUENT FREQUENT NET: LESS TOO UTTLE
(&) 0 (m)

UNWEIGHTED B/
WEIGHTED BASE

| have experienced this in the past
12 months

Tested (5% ri n Je/t/g - 2/h/ififki\ - 2/m/n/c ~2/s/tlu

Overlap formulae used.

This i in accordance

i i i i research, ISO 20252 and with the Ipsos Terms and Conditions.
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1
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Table 165
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling as though you don't have enough time for yourself
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF

Men 50-75 7 . FULLTIME | PARTTIME | EMPLOYED
(h) (i) (i) (u)

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - /\/m/n/o - 2/o/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ied outin with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 166
Q9 Have you, or have you not, experienced the past 12 3 igh you don’ time for yourself

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
YORKS & Wi ST MARRIED
HUMBER JUVING AS

UNWEIGHTED BASE

GHTED BASE

| have experienced this in the past
12 months

olumns Tested (5% risk level) Jmin - 2/ofp/a - 2l /s/th
Overlap formulae used. * small base

This work was carried out in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 167
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling as though you don't have enough time for yourself
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS

MEN 50-75
MEN 50-75 NoT MEN 50-75 | WOMEN 50- WOMEN 50-
WORKING | WORKING 75 RETIRED
(

UNWEIGHTED BASE
WEIGHTED BASE

1 have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - 2/c/d/e/f - 2/g/h/ifi- 2/k/1 - 2/m/n/o/p/a/¢
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

carried out i of quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 168

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling as though you don't have enough time for yourself
BASE: ALL UK ADULTS AGED 18-75

MEN'S SHED BESPOKE BREAKS - CHILDREN
MEN 50-75-

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

NO

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN 50-75
'EMPTY
NESTERS '
(e)

446 397

WOMEN 50-
75 'EMPTY
NESTERS '

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past 2058 168
12 months
3% 23% 37% 23% 0% 21% 19%
acefgi acef f acef
istvw
Don't know 239 27 1 28 12 7 13
5% 4% 2% 4% 2% 2% 3%
eghijkl e

Proportions/Means: Columns Tested (5% risk level) -
Overlap formulae used.

[n/ofp/alr - 2/s/t/u-z/v/w/x

32

COMFORTAB

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

RESILIENT LOVED WORRIED | ANXIOUS

(k) (U] (m) (n)
1533 1263 1523

1273 1537

STRESSE D

27% 32% E 22% 19%
36% 44% 45% 57% 55% 63% 53% 67%
g i gii 2ghi 2ghi 2ghi 2ghiikl 2ghi
iklor iklr ikimnpr ikimnop
r
50 27 43 88 104 82 63 52
3% 3% 3% 7% 7% 6% 6% 6%
2ghii 2ghij ghiik ghiikl ghiik
Kkl Kkl | |
This work ied outin with the of the i

LONELY

58
7%

2ghij
Kkl

FREE TIME: NOW VS. 10 YEARS AGO

MORE (NET)

30% 75% 19% 26%
s st v
99 65 55 54 111
5% 7% 3% 8% 5%
zsu wx x

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

FREE TIME: TOO MUCH/ TOO LITTLE

3%
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Table 169

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling as though you don't have enough time for yourself

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

9 Oct 2024

EVENTS EXPERIENCED: EVER

UNWEIGHTED B,
WEIGHTED BASE

| have experienced this in the past
12 months

acfgh

THE DEATH | THE DEATH

EVENTS EXPERIENCED: PAST 10 YEARS

WELLBEINGE

THINK ABOUT MENTAL

THINK ABOUT PHYSICAL
WELLBEINGE

GET
MARRIED/

LOSING
YOUR JOB

BUYING A | STARTING A | RECEIVING A [ PARTNERSHI

34% 44% 40% 45% 44% 42%
ai adfi adi zabedf adfi adfi
hij

2%
agh h

Proportions/Means: Columns Tested (5% risk level) - z/a/\

Overlap formulae used.

[aft/s/t-z/u/v-z/w/x

RETIRING
FROM WORK

This work

THE DEATH | THE DEATH

ied out in

LOSING
YOUR JOB

BUYING A

1303
27%

49% 51% 67% 54%
zkim zkim zkimno zkimnopt
t t prst

with the of the i

GET
MARRIED/
aviL

STARTING A | RECEIVING A [ PARTNERSHI

RETIRING
FROM WORK

NETNOT
NET VERY  [VERY OFTEN/|
HARDLY/

NETNOT
NET VERY  [VERY OFTEN/|
OFTEN/ HARDLY/
NEVER

2656

56%

1232 234

46% 41%
2x

111 36
4% 6%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 170

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
IPSOS.
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Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling as though you don't have enough time for yourself
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

TOTAL
(2)
4763
4763
100%
2058

4a3%

LARGER
(a)

703

SAME SIZE

(b)
1222

PE)

32%

SMALLER
(c)
2761
2787

MORE FUTURE | BURNOUT | RESSION LOsS SELF ATED MEANING HEALTH HEALTH

(i) (i) (1) (m) (n) (0)

2754 2485 2250 2030 2872

2742 2261 2017 2900 03

58 47% 42% 61% 59%

1504 1255 1077 1489 1440

41% 30% 51% 55% 61% 55% 57% 100% 55% 53% 51% 51%
e 2de znoq zgiilmnopars znogs 2gi zghijlimnopar zmno znas zs zs

s mnoas stu as

151

6%
hiklnopa
rstu

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - 2/d/e/f - 2/g/h/i/i/k/\/m/n/o/p/a/r/s/t/u - 2/v/w

Overlap formulae used.

This work ied out in with the

i of the i

ALCOHOL
(p)
1022
1003
21%

553

55%
znoq

LESS ACTIVE

NS
(r)
2140
2119
44%
1185

56%
zmnoas

AGILE
(s)
2491
2454
52%
1210

49%
z

MEANING
(t)
1297
1344
28%

871

65%
zghiilmno
pars.

MENT
(u)
939
955

66%
2zghiilm
nopars

BENEFICIAL | BENEFICIAL

(v) (w)
3173 1068
3127 1076
23%
421
6% 39%
w

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 171
Q9 Have you, or have you not, experienced the past 12 3 igh you don’ time for yourself
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A A WITH
6+ TIMES A NET: MORE NET: LESS WITH WITH NET: MORE NET: LESS ABOUT
WEEK MORE LESS FREQUENT FREQUENT FREQUENT FREQUENT TOOMUCH | RIGHT | TOOUTTLE
(&) 0 (m)

UNWEIGHTED B/
WEIGHTED BASE

SE

| have experienced this in the past
12 months

Tested (5% ri n Je/t/g - 2/h/ififki\ - 2/m/n/c ~2/s/tlu

Overlap formulae used.

This i i

research, ISO 20252 and with the Ipsos Terms and Conditions.
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PUBLIC
1
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Table 172
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling lonely or isolated
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF

Men 50-75 7 . FULLTIME | PARTTIME | EMPLOYED
(h) (i) (i) (u)

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - /\/m/n/o - 2/o/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ied outin with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 173
Q9 Have you, or have you not, experienced the past 12

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
YORKS & Wi ST MARRIED
NORTH EAST [ NORTH WEST|  HUMBER JUVING AS

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

Columns Tested (5% risk level) Jmin - 2/ofp/a - 2l /s/th
Overlap formulae used. * small base

This work was carried out in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 174
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling lonely or isolated

BASE: ALL UK ADULTS AGED 18-75

MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75

£20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- WOMEN 50-
£34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED |75 WORKING [ WORKING | 75 RETIRED

(h) (i) () (k) [0] (m) (n) (0) (r)

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 175
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling lonely or isolated

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

FREE TIME: NOW VS. 10 YEARS AGO

MEN'S SHED BESPOKE BREAKS - CHILDREN
MEN 50-75- 'WOMEN 50- | WOMEN 50-
NO MEN 50-75- 75--NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN [ CHILDREN IN IN MEN 50-75
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD 'EMPTY
TOTAL (ANY AGE) | (ANYAGE) | (ANYAGE) | (ANY AGE) NESTERS "
(2) (a) (b) (c) (d) (e)
UNWEIGHTED BASE 4763 898 691 446
WEIGHTED BASE 4763 733 769 359
100% 15% 1 8%
I have experienced this in the past 2261 241 92 322 105
12 months
a47% 33% 36% 42% 45% 29%
abcefg. e aef abe
hiikitw
230
5%
cgikmor

fe/h/ilifki\minfololalt - 2/s/t/u - zviwix

Proportions/Means: Columns Tested (5% risk level) -
Overlap formulae used.

WOMEN 50-
75 'EMPTY
NESTERS '

(f)

397

453

10%

172

38%
e

IN CONTROL | OPTIMISTIC [ CONFIDENT

(8)
1083
1051
22%
282

27%

(h)
FEE
1285
27%

482

37%
&ii

(i)
1117
1046
22%
313

30%
8

COMFORTAB

LE RESILIENT LOVED WORRIED ANXIOUS STRESSE D

(i) (k) (U] (m) (n) (0)

1805 928 1533 1263 1523 1382

1735 876 1483 1273 1537 1410

18% 31% 27% 32% E

352 525 873 1081 1018

31% 40% 35% 69% 70% 72%

8 giil gii 2ghi 2ghi 2ghi

ikl ikl iklm

with the

73%
2ghijkim

of the i

OVERWHELM!

72%
2ghi
iklm

This work ied outin

LONELY

ikimnop
q

MORE (NET) | SAME LESS (NET)

(s) (t) (u)
2150 866 1676
2114 884 1691
44% 19% 36%
970 351 911
6% 40% 54%

t zst

86 48 80
4% 5% 5%

FREE TIME: TOO MUCH/ TOO LITTLE

TOO MUCH
(v)
701
705
15%

523

74% 35% 55%
wx w

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 176
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling lonely or isolated

BASE: ALL UK ADULTS AGED 18-75

9 Oct 2024

THINK ABOUT MENTAL
WELLBEINGE

EVENTS EXPERIENCED: PAST 10 YEARS

EVENTS EXPERIENCED: EVER

THINK ABOUT PHYSICAL
WELLBEINGE

GET
MARRIED/

GET
MARRIED/

NET NOT

THE DEATH | THE DEATH THE DEATH | THE DEATH

LOSING HARDLY/

YOUR JOB

BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING

FROM WORK

LOSING
YOUR JOB

BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING

FROM WORK

u
W

WEIGHTED B;
VEIGHTED BASE 1303

27%

| have experienced this in the past
12 months
4a7% 40% 48% 48% 44% 51% 42% 43% 44% 41% 34% 42% 48% 49% 58% 59% 46% 49% 49% 46% 36% 61% 24%
adfg i adfg adfg i zabc i aii afii i t kt zkps zkim zkim t kst kt t v
hijktvx hij hij dfghii t parst parst
53
5%

Proportions/Means: Columns Tested (5% risk level) - z/a/\ fafr/s/t-z2]ulv-2/w/x

Overlap formulae used.
This work ied out in with the of the i i quality standard for market research, ISO 20252 and with the Ipsos Term:

NET VERY [VERY OFTEN/|

NETNOT
NET VERY  [VERY OFTEN/|
OFTEN/ HARDLY/
NEVER

2656

56%

52% 37%
2x
86 43
3% 8%
w

's and Conditions.
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Table 177

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling lonely or isolated

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

TOTAL
(2)
4763
4763
100%
2261

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

a7%
abde

230
5%

cfghi
ikimnog
rsv

PUBLIC
IPSOS.
9 Oct 2024
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
LARGER SAME SIZE SMALLER MORE LESS FUTURE BURN OUT RESSION SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(a) (b) (c) (d) (h) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
703 1222 2761 665 2811 2754 2067 2250 2030 3 2872 1022 2803 2140 2491 1297 939 3173 1068
1230 2787 632 2798 2742 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
13% 59 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
245 1594 1846 1774 1903 1759 1255 2261 1531 1733 1552 629 1652 1478 1429 924 656 1621 419
37% 32% 58% 39% 32% 57% 66% 63% 69% 71% 61% 100% 76% 60% 55% 63% 60% 70% 58% 69% 69% 52% 39%
b zab e zde zhkn zknoas zghknop 2ghi z0s 2ghi 2ghi 20 z z0as 20 2zghknopas 20 zghknopas zghknop w
oas as knopas jkmnopar iknopar as
stu stu
131 55
4% 5%

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - 2/d/e/f - z/g/h/ii/k/\/m/n/o/p/a/r/s/t/u - 2/v/w

Overlap formulae used.

This work

with the

of the i

ied out in

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 178
Q9 Have you, or have you not, experienced

BASE: ALL UK ADULTS AGED 18-75

the past 12

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

90ct 2024

DRINKING FREQUENCY - HOW OFTEN

UNWEIGHTED B/
WEIGHTED BASE

SE

| have experienced this in the past
12 months

6+ TIMES A
WEEK

DRINKING FREQUENCY LEVEL NOW VS. 10
YRS PRIOR

LONE DRINKING: NOW VS. 10 YRS PRIOR

Tested (5% ri

Overlap formulae used.

Jeltlz - 2ihfififki - 2lmin/

NET: MORE NET: LESS
FREQUENT FREQUENT
(&)

~2/s/tlu

DRINKING SETTING
WITH

WITH

MEN AGED 50-75: FREE TIME: NOW VS. 10
YEARS AGO

MEN AGED 50-75: FREE TIME: TOO MUCH/ |
T0O UTTLE

NET: MORE NET: LESS
FREQUENT FREQUENT
(m)

NET: LESS

ABOUT
TOOMUCH | RIGHT | TOOUTTLE

This i in accordance

research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 179
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that your life has less meaning than it used to
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF

FULLTIME | PARTTIME | EMPLOYED
( (u)

UNWEIGHTED BASE 9 0 . 121 6 4 6!

WEIGHTED BASE

I have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - /\/m/n/o - 2/o/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ied outin with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 180
Q9 Have you, or have you not, experienced the past 12 g that v h: than it used to

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
YORKS & Wi ST MARRIED
HUMBER JUVING AS

UNWEIGHTED BASE

GHTED BASE

| have experienced this in the past
12 months

olumns Tested (5% risk level) Jmin - 2/ofp/a - 2l /s/th
Overlap formulae used. * small base

This work was carried out in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Return to Index

Table 181

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

9 Oct 2024

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that your life has less meaning than it used to
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 [ WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED
(2) (a) (b) (c) (d) (e) () (8) (h) (i) () (k) [0] (m) (n) (0) (p) (a) (r)

UNWEIGHTED BASE
WEIGHTED BASE

3
| have experienced this in the past 2017 650 1367
12 months
42% 40% 43%
jkmn

Don't know 323 94 228

%
221 47 12

39% 38%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/i - 2/k/I - z/m[n/o/p/a/r

Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in with the req

2 7
568 514 377 347 440
46% 42% 34% 35% 42%
zij i k

of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

187

34%

160 126 206 234
37% 33% 42% 42%
o mo mor
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Table 182

psos

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that your life has less meaning than it used to

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

Don't know

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e

Overlap formulae used.

aeghij
kitw

giikoar

MEN 50-75-
NO

CHILDREN IN | CHILDREN IN [ CHILDREN IN IN
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD

(ANY AGE)

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

'WOMEN 50- | WOMEN 50-

MEN 50-75- 75--NO | 75-CHILDREN

MEN 50-75
'EMPTY
NESTERS "

(ANY AGE) | (ANY AGE)
(d)

270

(ANY AGE)
(b)

- 2/g/h/ififk\m/nlolplalt - 2/s/tfu - 2/uwix

WOMEN 50-
75 'EMPTY

NESTERS '
(f)
397

(8)
1083
1051
2.
228

2%

(h)
FEE
12
27
345

27%
g

IN CONTROL | OPTIMISTIC [ CONFIDENT

(i)
1117
1046
22
261

25%
8

FREE TIME: NOW VS. 10 YEARS AGO

COMFORTAB

LE RESILIENT LOVED WORRIED | ANXIOUS | STRESSE D

(i) (k) (U] (m) (n) (0)

1805 928 1533 1263 1523 1382

1735 1483 1273 1537 1410
31% 27% 3

408 834

27% 65%
8 ghii 8 2ghi 2ghi 2ghi
| ikl ikl ikl

This work ied out in with the

OVERWHELM
FED UP ED

(p) (a)
940
917
19%

LONELY

74%
2ghijkim 2ghi 2ghi
noa ikl ikimnog

of the i i

MORE (NET)
(s)
21

SAME LESS (NET)

44%
954

FREE TIME: TOO MUCH/ TOO LITTLE

TOO MUCH
(v)
701
705
15%
504

72%
wx w

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 183

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that your life has less meaning than it used to

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED B,
WEIGHTED BASE

| have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) -

Overlap formulae used.

23-085423-36 - MEN'S SHEDS

PUBLIC

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

9 Oct 2024

323
7%
befgh
ilmrstu
w

EVENTS EXPERIENCED: EVER

LOSING
YOUR JOB

zabc
dfghii

fghi

Infolplale/s/t - 2fulv - zfw]x

EVENTS EXPERIENCED: PAST 10 YEARS

MARRIED/

STARTING A | RECEIVING A [ PARTNERSHI [ RETIRING

FROM WORK

6%

DIVORCE

51%
zpar

st

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

BUYING A

1303
27%

6% 5%

of the i

STARTING A | RECEIVING A [ PARTNERSHI

NET NOT

RETIRING HARDLY/

FROM WORK

NET VERY [VERY OFTEN/|

NETNOT
NET VERY  [VERY OFTEN/|
OFTEN/ HARDLY/
NEVER

2656

56%
1268 194
48% 34%
2x
141 52
5% 9%
w

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




Return to Index M

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
IPSOS.
9 Oct 2024
Table 184
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that your life has less meaning than it used to
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SAME SIZE SMALLER MORE LESS FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (c) (d) (h) (i) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 4763 703 1222 2761 665 2811 2754 2485 2067 2250 2030 3 2872 1022 2803 2140 2491 1297 939 3173 1068
WEIGHTED BASE 4763 1230 2787 632 2798 2742 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
100% 13% 59 59% 59% 58% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
I have experienced this in the past 2017 223 1456 1689 1549 1667 1077 1531 2017 1566 1390 584 1519 1317 1340 861 596 1383 420
12 months
4% 31% 28% 52% 35% 26% 52% 60% 55% 61% 65% 52% 68% 100% 54% 50% 58% 55% 62% 55% 64% 62% 44% 39%
abde zab e zde zhkn zko zhknogs 2ghi 20 2gh 2ghi 20 z zkno zko 2zghknopas zko 2zghiknopg zhknopq w
w oas knopars iiknop ikinopar as s s
arstu stu

Proportions/Means: Columns Tested (5% risk level) - /a/b/c - z/d/e/f - 2/g/h/ifi/k/\/m/n/o/p/alt/s/t/u - 2/v/w
Overlap formulae used.

This work ied out in with the of the i i quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 185
Q9 Have you, or have you not, experienced the past 12 g that v h: than it used to
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A A WITH
6+ TIMES A NET: MORE NET: LESS WITH WITH NET: MORE NET: LESS
WEEK MORE LESS FREQUENT FREQUENT FREQUENT FREQUENT TOO UTTLE
(&) 0 (m)

UNWEIGHTED B/
WEIGHTED BASE

| have experienced this in the past
12 months

Columns Tested (5% risk level) - 2/a/b/c/d - 2/e/t/g - 2/h/ii/k/1 - zlm/nl Jalr - 2fsltlu

Overlap formulae used.

This work was carried out in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 186
Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for your own health
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF

Men 50-75 7 Men 18-49 49 . FULLTIME | PARTTIME | EMPLOYED
(h) (i) (i) (k) (u)

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced t
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - /\/m/n/o - 2/o/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ied outin with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 187
Q9 Have you, or have you not, experienced

BASE: ALL UK ADULTS AGED 18-75

the past 12

v health

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
1PSOS

90ct 2024

‘OFFICE REGION

UNWEIGHTED BASE

GHTED BASE

| have experienced this in the past
12 months

YORKS &
HUMBER

Jmir Jelsitih

Tested (5% ri
Overlap formulae used. *small base

MARRIED
JLIVING AS

MARITAL STATUS

This

research, ISO 20252 and with the Ipsos Terms and Conditions.
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Ipsos

Table 188

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for your own health
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED

(2) (a) (b)

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced thi
12 months

in the past

(d) (e)

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/i - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

This work was carried out in

with the req

£55000+

(8) (h) (i) ()

of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

(k) [0]

(m)

(n) (0) (p) (a)

(r)
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Table 189
Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for your own health

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

FREE TIME: NOW VS. 10 YEARS AGO

MEN 50-75- 'WOMEN 50- | WOMEN 50-
NO MEN 50-75- 75--NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN [ CHILDREN IN IN

(ANY AGE) (ANY AGE) (ANY AGE) (ANY AGE)
(a) (b) (c) (d)

UNWEIGHTED BASE 898 270

WEIGHTED BASE 733

15

I have experienced this in the past 436

12 months

59%

ghiltw zab

Don't know

ghiiklv

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/if/k/\/m/nfofp/a/r - z/s/t/u - z]v[w/x
Overlap formulae used.

MEN 50-75
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD 'EMPTY
NESTERS "

WOMEN 50-
75 'EMPTY

(8) (h)
1083 FEE
1051 1285
2.

COMFORTAB
LE
(i) (k) (U] (m) (n) (0)
1805 928 1533 1263 1523 1382
1735 1483 1273

IN CONTROL | OPTIMISTIC [ CONFIDENT

RESILIENT LOVED WORRIED ANXIOUS STRESSE D

1537 1410
31% 27% 3,

871 986

59% 77%

g ghij ghii zghi 2ghi zghi

ikl iklp ikl

This work ied out in with the

OVERWHELM!

D
(a)
940

19%

723

79%
2ghi

iklp

LONELY

ikl

MORE (NET)

SAME
(s)
21
2114
44%
1338

LESS (NET) | TOO MUCH

FREE TIME: TOO MUCH/ TOO LITTLE

(v)
701
705
1!
530

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
1PSOS

Table 190
Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for your own health

BASE: ALL UK ADULTS AGED 18-75

9 Oct 2024

THINK ABOUT MENTAL
WELLBEINGE

EVENTS EXPERIENCED: PAST 10 YEARS

EVENTS EXPERIENCED: EVER

GET
MARRIED/

GET
MARRIED/

NETNOT
NET VERY  [VERY OFTEN/|
HARDLY/

THE DEATH | THE DEATH THE DEATH | THE DEATH

BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING

FROM WORK

EMPTY LOSING

YOUR JOB

LOSING
YOUR JOB

BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING

FROM WORK

DIVORCE

UNWEIGHTED BASE
WEIGHTED BASE 1303

27%

2656

56%

I have experienced this in the past 1907
12 months
61% 64% 65% 63% 63% 65% 61% 61% 61% 62% 66% 64% 66% 64% 62% 68% 60% 61% 61% 62% 66% 72% 44% 72%
vx e zcfg 2fgh zcfg zfgh zmpa zpr zmpa zpar v x
Don't know 44 55
4% 2%
u

[aft/s/t-z/u/v-z/w/x

Proportions/Means: Columns Tested (5% risk level) - z/a/\
Overlap formulae used.
of the i i

This work quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

ied out in with the

THINK ABOUT PHYSICAL
WELLBEINGE

NET VERY [VERY OFTEN/|

NET NOT

HARDLY/
NEVER

202

35%

34
6%
w
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'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
IPSOS.
9 Oct 2024
Table 191
Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for your own health
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE | FEARSOF | NET:VERY/ | VERY/NOT
ABOUT ANXIETY/DEP| CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN [ FOR OTHERS'| TOO MUCH CONNECTIO | MOBILE/ FINDING | UNEMPLOY |  FAIRLY ATALL
TOTAL LARGER | SAMESIZE | SMALLER MORE LESS FUTURE | BURNOUT | RESSION SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (c) (d) (h) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 4763 703 1222 2761 665 2811 2754 2067 2250 2030 ] 2872 1022 2803 2140 2491 1297 939 3173 1068
WEIGHTED BASE 4763 1230 2787 632 2798 2742 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
100% 13% 59 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
I have experienced this in the past 2900 370 1888 2142 2098 2119 1934 1489 1733 1566 2900 2088 735 2124 1624 1942 965 724 1973 622
12 months
61% 57% 50% 68% 59% 49% 68% 76% 75% 77% 78% 2% 77% 78% 100% 74% 73% 77% 77% 79% 72% 76% 63% 58%
abew b zab e zde zkop zkt zhkopt 2ghk z zhko zhk 2ghi zkt z zhkopt zhkopt 2ghi z zkt w
t opt pt opt ikimopar klopart
stu u
170 21 a4 87 24 a4 81 91 37
% 3% 2% 3% 2% % 3% 3% 3%

fehii
kimnopa
rsv

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/ - 2/g/h/ifi/k/\/m/n/o/p/alt/s/t/u - 2/v/w
Overlap formulae used.

i of the i

with the

This work ied out in

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 192
Q9 Have you, or have you not, experienced

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED B/
WEIGHTED BASE

| have experienced this in the past
12 months

the past 12 v

health

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

90ct 2024

DRINKING FREQUENCY - HOW OFTEN

6+ TIMES A
WEEK

DRINKING FREQUENCY LEVEL NOW VS. 10
YRS PRIOR

LONE DRINKING: NOW VS. 10 YRS PRIOR

Tested (5% ri
Overlap formulae used.

Jelf/z - 2ihfififki - 2imin/

NET: MORE
FREQUENT

NET: LESS
FREQUENT
(&)

~2/s/tlu

DRINKING SETTING
WITH

WITH

MEN AGED 50-75: FREE TIME: NOW VS. 10
YEARS AGO

MEN AGED 50-75: FREE TIME: TOO MUCH/ |
T0O UTTLE

NET: MORE
FREQUENT
(m)

NET: LESS
FREQUENT

ABOUT

TOOMUCH | RIGHT | TOOUTTLE

This i in accordance

research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Table 193
Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for the health of a partner or close family member
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF
Men 50-75 7 . .| FULLTIME | PARTTIME | EMPLOYED
(h) (i) (i) (u) v)

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2//i/i/k - 2/\/m/n]o - z/p/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
1PSOS
90ct 2024
Table 194
Q9 Have you, or have you not, experienced the past 12 health of a p v

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
YORKS & Wi ST MARRIED
JUVING AS

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

olumns Tested (5% risk level) Jmin - 2/ofp/a - 2l /s/th
Overlap formulae used. * small base

This work was carried out in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 195

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

9 Oct 2024

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for the health of a partner or close family member
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED
(2) (a) (b) (c) (d) (e) () (8) (h) (i) () (k) [0] (m) (n) (0) (p) (a) (r)

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past 2803 957 1845
12 months
59% 59% 59%
kmno
Don't know 169 55 114
4% 3% 4%
lq

%
347 80 19

62% 65%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - 2/k/I - z/m[n/o/p/a/r

Overlap formulae used. ** very small base (under 30) ineligible for sig testing

495 704 709 684 523 673
59% 58% 58% 62% 53% 64%
z zk

zij

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.

286

52%

237 206 320 352
54% 53% 65% 64%
zmno zmno




Return to Index

Table 196

psos

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for the health of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

Don't know

Proportions/Means: Columns Tested (5% risk level) - -

Overlap formulae used.

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

ghiklas
w

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

FREE TIME: NOW VS. 10 YEARS AGO

MEN 50-75- WOMEN 50- | WOMEN 50-
NO MENS50-75- [ 75-NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN | CHILDREN IN N
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | 'EMPTY
(ANYAGE) | (ANYAGE) | (ANYAGE) | (ANYAGE) | NESTERS'
(b) (d) (e)
270 446
359

206

MEN 50-75

57%
a zabe a

[nfo/p/alr - 2/s/t/u - z/v[w/x

WOMEN 50-
75 'EMPTY
NESTERS '

(f)
397
453
1
298

66%
zabc

(8)
1083
1051
2.
527

50%

(h)
FEE
12
27
747

58%
g

IN CONTROL | OPTIMISTIC [ CONFIDENT

(i)
1117
1046
22
556

53%

COMFORTAB
LE RESILIENT LOVED WORRIED | ANXIOUS | STRESSE D
(i) (k) (U] (m) (n) (0)
1805 928 1533 1263 1523 1382
1735 1483 1273 1537 1410
27%
943 919

72%
g i 2ghi 2ghi 2ghi 2ghi
i iklor

This work with the

FEDUP
(p)

2ghiik

of the i

OVERWHELM
D
(a)
940
917
19%
639

70%

2ghi
iklr

ied out in

LONELY

MORE (NET) | SAME
(s)
21
2114
44%
1234

LESS (NET)

58%
t st

TOO MUCH

FREE TIME: TOO MUCH/ TOO LITTLE

(v)
701
705
15%
410

58%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 197

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for the health of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

1PSOS

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

9 Oct 2024

EVENTS EXPERIENCED: EVER

EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

UNWEIGHTED B,
WEIGHTED BASE

| have experienced this in the past
12 months

Don't know

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER
FRIEND JFAMILY
(b) (c)
2520 3587

3596

DIVORCE

LOSING BUYING A

YOUR JOB

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/nfofp/a/r/s/t - 2/ulv - 2/w[x

Overlap formulae used.

GET

MARRIED/
aviL

STARTING A | RECEIVING A | PARTNERSHI
FAMILY | PROMOTION 4
(8) i

RETIRING
FROM WORK

EMPTY
NESTER

This work

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER
FRIEND JFAMILY
(U] (m)

1734

LOSING
YOUR JOB

BUYING A
HOME
(p)

1

DIVORCE

1303
27%
781

60%

with the

of the i

GET
MARRIED/
avi
STARTING A | RECEIVING A | PARTNERSHI
FAMILY [ PROMOTION 4

()
902
889
19%
518

58%

ied out in

RETIRING
FROM WORK

NETNOT
NET VERY  [VERY OFTEN/|
HARDLY/

NETNOT
NET VERY  [VERY OFTEN/|
HARDLY/
NEVER

(x)

534

572

1

234

41%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 198

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past

12 months

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

TOTAL
(2)
4763
4763
100%
2803

59%

PUBLIC
IPSOS.
9 Oct 2024
Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for the health of a partner or close family member
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE | FEARSOF | NET:VERY/ | VERY/NOT
ABOUT ANXIETY/DEP| CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN [ FOR OTHERS'| TOO MUCH CONNECTIO | MOBILE/ FINDING | UNEMPLOY |  FAIRLY ATALL
LARGER | SAMESIZE | SMALLER MORE FUTURE | BURNOUT | RESSION LOsS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(a) (d) (h) (i) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
703 665 2811 2754 2485 2067 2250 2030 2872 1022 2803 2140 2491 1297 939 3173 1068
632 2742 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
13% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
635 380 1986 1944 1925 1738 1440 1552 1390 2088 2803 683 1913 1489 1712 919 677 1934 572
60% 52% 63% 60% 51% 63% 71% 69% 70% 70% 70% 69% 69% 2% 100% 68% 69% 70% 70% 68% 71% 62% 53%
b zb e ze zImq z 2l z z z z 2gh 2ghi z z z z z z w
iikimp ikimnpar
arst stu

Proportions/Means: Columns Tested (5% risk level) - /a/b/c - z/d/e/f - 2/g/h/ifi/k/\/m/n/o/p/alt/s/t/u - 2/v/w
Overlap formulae used.

This work

with the

of the i

ied out in

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 199

Q9 Have you, or have you not, experienced

BASE: ALL UK ADULTS AGED 18-75

the past 12

health of a p v

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

90ct 2024

DRINKING FREQUENCY - HOW OFTEN

UNWEIGHTED B/
WEIGHTED BASE

SE

| have experienced this in the past
12 months

6+ TIMES A
WEEK

Jalblcld - 2lelflg - I ififk/ - 2/min/

DRINKING FREQUENCY LEVEL NOW VS. 10
YRS PRIOR

LONE DRINKING: NOW VS. 10 YRS PRIOR

NET: MORE NET: LESS
FREQUENT FREQUENT
(&)

olumns Tested (5% risk I
Overlap formulae used.

Ir-2/s/t/u

DRINKING SETTING
WITH

WITH

MEN AGED 50-75: FREE TIME: NOW VS. 10
YEARS AGO

MEN AGED 50-75: FREE TIME: TOO MUCH/ |
T0O UTTLE

NET: MORE NET: LESS
FREQUENT FREQUENT
(m)

ABOUT
TOOMUCH | RIGHT | TOOUTTLE

This work was carried out in accordance with the

arket research, IS 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1
9 Oct 2024
Table 200
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you may be consuming too much alcohol
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF

Men 50-75 7 . FULLTIME | PARTTIME | EMPLOYED
(h) (i) (i) (u)

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - /\/m/n/o - 2/o/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ied outin with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 201
Q9 Have you, or have you not, experienced

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
1PSOS

the past 12

tye

90ct 2024

‘OFFICE REGION

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

NORTH EAST [ NORTH WEST|

YORKS &
HUMBER

ENGLAND [ SOUTH WEST | SOUTH EAST |  LONDON

Jelsitih

Tested (5% ri
Overlap formulae used. *small base

MARRIED
JLIVING AS

MARITAL STATUS

This

research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Table 202
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you may be consuming too much alcohol
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED
(2) (a) (b) (c) j

UNWEIGHTED BASE
WEIGHTED BASE

3 [3
| have experienced this in the past 1003 376 628
12 months
21% 23% 20%
blgr b
Don't know 150 56 94
3% 3% 3%

jl

24%

(e) ()

9 %
32 2

128

23% 26%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - 2/k/I - z/m[n/o/p/a/r

Overlap formulae used. ** very small base (under 30) ineligible for sig testing

(8)

167

20%

(h)

255

21%

(i) ()

2
260 284
21% 26%

2ghi

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.

(k) [0]

205 159

21%

15%

(m)

(n)

91 79 86 73
21% 21% 17% 13%
qr ar
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Table 203
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you may be consuming too much alcohol
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE

MEN 50-75- 'WOMEN 50- | WOMEN 50-
NO MEN 50-75- 75--NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN [ CHILDREN IN IN MEN 50-75 | WOMEN 50-
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD 'EMPTY 75 'EMPTY

COMFORTAB

OVERWHELM!

(ANY AGE) | (ANYAGE) | (ANYAGE) | (ANYAGE) | NESTERS' | NESTERS' |INCONTROL | OPTIMISTIC | CONFIDENT RESILIENT LOVED WORRIED | ANXIOUS | STRESSE D LONELY [ MORE (NET) |~ SAME LESS (NET) | TOO MUCH
(b) (d) (h) (i) j (k) (U] (m) (n) (0) (v)
UNWEIGHTED BASE 3 FEE

1117 1533 1263 1523 1382
1046 1483 1273 1537 1410

1 22 31% 27% 30!
I have experienced tl 219
12 months

701
705
it

298 326 362 207

WEIGHTED BASE

21%

20% 26% 26% 29%
cdfiw df cdf cdf 2ghi 2ghi 2ghi 2ghijkim 2ghi 2ghi Zwx
ikl ikl ikl no ikl iklmn

Don't know

bilau

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/if/k/\/m/nfofp/a/r - z/s/t/u - z]v[w/x
Overlap formulae used.

This work ied out in with the il of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 204

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you may be consuming too much alcohol

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

Don't know

Proportions/Means: Columns Tested (5% risk level) - z/a/\

Overlap formulae used.

23-085423-36 - MEN'S SHEDS

PUBLIC

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

9 Oct 2024

EVENTS EXPERIENCED: EVER

THE DEATH | THE DEATH

EVENTS EXPERIENCED: PAST 10 YEARS

LOSING
YOUR JOB

24% 21% 22% 25% 21% 21%
zcfg i i zedf i i
hij ghii

[aft/s/t-z/u/v-z/w/x

BUYING A | STARTING A | RECEIVING A [ PARTNERSHI

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

LOSING
YOUR JOB

BUYING A

1303
27%

13

STARTING A | RECEIVING A [ PARTNERSHI

NET NOT

RETIRING
FROM WORK

HARDLY/

NET VERY [VERY OFTEN/|

NETNOT
NET VERY  [VERY OFTEN/|
OFTEN/ HARDLY/
NEVER

2656

56%

605 103
23% 18%
2x
56 28
2% 5%
w

with the il of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 205

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

TOTAL
(2)
UNWEIGHTED BASE 4763
WEIGHTED BASE 4763
100%
I have experienced this in the past 1003
12 months
21%
be

150

PUBLIC
IPSOS.
9 Oct 2024
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you may be consuming too much alcohol
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
LARGER SAME SIZE SMALLER MORE LESS FUTURE BURN OUT RESSION SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(a) (b) (d) (f) (h) (i) (k) [0] (m) (n) (0) (p) (q (r) (s) (t) (u) V) (w)
703 1222 665 2789 2811 2754 2067 2250 2030 3 2872 1022 2803 2140 2491 1297 939 3173 1068
1230 632 2793 2798 2742 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
13% 59% 58% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
159 736 723 553 629 584 735 683 1003 725 606 648 407 313 717 210
26% 16% 23% 25% 17% 2% 26% 25% 26% 27% 27% 28% 29% 25% 24% 100% 26% 29% 26% 30% 33% 23% 19%
zb zb ze ze 20 z 20 20 20 2ghi 2ghi z z 2ghi 20 2zghijnogs 20 2ghijkino 2zghiikl w
nog ijnoas iklmnogr as mnoars
stu
24 40 74 24 38 72 89 34
4% 3% 3% 4% 3% 3% 3% 3%

3%

cfghi
ikimnop
arst

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - 2/d/e/f - z/g/h/ii/k/\/m/n/o/p/a/r/s/t/u - 2/v/w

Overlap formulae used.

This work

ied out in

with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
90ct 2024
Table 206
Q9 Have you, or have you not, experienced the past 12 g that you may h alcohol
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A A WITH
6+ TIMES A NET: MORE NET: LESS WITH WITH NET: MORE NET: LESS
WEEK MORE LESS FREQUENT FREQUENT FREQUENT FREQUENT
(&) 0 (m)

UNWEIGHTED B/
WEIGHTED BASE

| have experienced this in the past
12 months

Tested (5% ri n Je/t/g - 2/h/ififki\ - 2/m/n/c ~2/s/tlu

Overlap formulae used.

This i in accordance

i i i i research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1
9 Oct 2024
Table 207
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you are being less active than you used to be
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF

Men 50-75 7 . FULLTIME | PARTTIME | EMPLOYED
(h) (i) (i) (u)

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - /\/m/n/o - 2/o/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ied outin with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
1PSOS

90ct 2024
Table 208
Q9 Have you, or have you not, experienced the past 12 g that you are being less active than you used to be

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
YORKS & Wi ST MARRIED
HUMBER JUVING AS

UNWEIGHTED BASE

GHTED BASE

| have experienced this in the past
12 months

olumns Tested (5% risk level) Jmin - 2/ofp/a - 2l /s/th
Overlap formulae used. * small base

This work was carried out in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 209
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you are being less active than you used to be

BASE: ALL UK ADULTS AGED 18-75

MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75

£20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- WOMEN 50-
£34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED |75 WORKING [ WORKING | 75 RETIRED

(h) (i) () (k) [0] (m) (n) (0) (r)

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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PUBLIC
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Table 210
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you are being less active than you used to be
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE

MEN 50-75- WOMEN 50- | WOMEN 50-

NO MEN50-75- |  75--NO | 75-CHILDREN

CHILDREN IN | CHILDREN IN | CHILDREN IN IN MEN 50-75 | WOMEN 50-

HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | 'EMPTY | 75 'EMPTY COMFORTAB OVERWHELM

(ANY AGE) | (ANYAGE) | (ANYAGE) | (ANYAGE) | NESTERS' | NESTERS' |INCONTROL | OPTIMISTIC | CONFIDENT LE RESILIENT LOVED WORRIED | ANXIOUS | STRESSED | FEDUP ED LONELY | MORE (NET) LESS (NET) | TOO MUCH
(a) (b) (c) (d) (e) (8) (h) (i) (i) (k) (U] (m) (n) (0) (a) (s) v)

UNWEIGHTED BASE 898 270 446 1083 1330 1117 1805 928 1533 1263 1523 1382 940 0 21 701

WEIGHTED BASE 733 8 9 359 1051 1285 1046 1735 1483 1273 1537 1410 0 829 2114 4 705

15 8% 2. 22 El 31% 27% 3 19% 44% % il

I have experienced this in the past 412 200 455 490 880 804 937 680 1275 500

12 months

SAME

56% 56% 43% 47% 51% 54% 74% 74%
ghiikl zae zae gi g gi gii gii zghi 2ghi zghi 2ghijkl zghi 2ghi zt 2t Zwx w
tw ikl ikl ikl ikl ikl

Don't know

Imnpux

Proportions/Means: Columns Tested (5% risk level) - 2/a/b/c/d/e/f - 2/g/h/i/i/k/\[m/n/o[p/a/r - 2/s/t/u - z/u/w/x
Overlap formulae used.

This work ied outin with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 211
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you are being less active than you used to be

BASE: ALL UK ADULTS AGED 18-75

1PSOS

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

9 Oct 2024

EVENTS EXPERIENCED: EVER

EVENTS EXPERIENCED: PAST 10 YEARS

THE DEATH | THE DEATH

LOSING
YOUR JOB

BUYING A

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months
58% 60% 62% 60% 62% 62% 58% 59%
vx zcfg 2fgh 2fg 2fgh
Don't know
befgh h bfghi
iirtuw i

STARTING A | RECEIVING A [ PARTNERSHI

RETIRING
FROM WORK

EMPTY

THE DEATH | THE DEATH

LOSING
YOUR JOB

[aft/s/t-z/u/v-z/w/x

Proportions/Means: Columns Tested (5% risk level) - z/a/\
Overlap formulae used.

This work

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

BUYING A

1303
27%

of the i

ied out in

with the

GET
MARRIED/

STARTING A | RECEIVING A [ PARTNERSHI

NET NOT
NET VERY [VERY OFTEN/|
RETIRING HARDLY/

FROM WORK

zkmp v

NETNOT
NET VERY  [VERY OFTEN/|
OFTEN/ HARDLY/
NEVER

64% 46%

7%
w

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 212

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

TOTAL
(2)
4763
4763
100%
2773

58%
abde

194

PUBLIC
IPSOS.
9 Oct 2024
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you are being less active than you used to be
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
108 NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE | FEARSOF | NET:VERY/ | VERY/NOT
ABOUT ANXIETY/DEP| CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN [ FOR OTHERS'| TOO MUCH CONNECTIO | MOBILE/ | FINDING | UNEMPLOY |  FAIRLY ATALL
LARGER | SAMESIZE | SMALLER MORE LESS FUTURE | BURNOUT | RESSION SELF ATED MEANING HEALTH HEALTH | ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT | BENEFICIAL | BENEFICIAL
(a) (b) (d) (h) (i) (k) (1) (m) (n) (0) (p) (a) (r) (s) (t) (u) v) (w)
703 1222 665 2811 2754 2067 2250 2030 ] 2872 1022 2803 2140 2491 1297 939 3173 1068
1230 632 2798 2742 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
13% 59 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
332 1892 1994 1989 1930 1851 1419 1652 1519 2124 1913 725 2773 1558 2002 942 685 1862 613
51% 44% 67% 53% 42% 68% 71% 71% 70% 75% 69% 73% 75% 73% 68% 2% 100% 74% 82% 70% 72% 60% 57%
b zab e zde zko zko 20 2ghi z 2ghi 2ghi 2ghi z zko 2ghijkim zghikot 2ghi z 20 z
klot kot kinoptu kot noprstu ikimnop
rtu
94 91 113 28
3% 3% 4% 3%

a%

cfghi
ikimnop
arsuvw

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - 2/d/e/f - z/g/h/ii/k/\/m/n/o/p/a/r/s/t/u - 2/v/w

Overlap formulae used.

ginopars

ginopars

This work

ied out in

with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
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Table 213
Q9 Have you, or have you not, experienced the past 12 g that you are being less active than you used to be
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A A WITH
6+ TIMES A NET: MORE NET: LESS WITH WITH NET: MORE NET: LESS ABOUT
WEEK MORE LESS FREQUENT FREQUENT FREQUENT FREQUENT TOOMUCH | RIGHT | TOOUTTLE
(&) 0 (m)

UNWEIGHTED B/
WEIGHTED BASE

SE

| have experienced this in the past
12 months

Tested (5% ri n Je/t/g - 2/h/ififki\ - 2/m/n/c ~2/s/tlu

Overlap formulae used.

This i in accordance

research, ISO 20252 and with the Ipsos Terms and Conditions.
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PUBLIC
1
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Table 214
Q9 Have you, or have you not, experienced the following in the past 12 months? Losing connections with friends and family
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF

Men 50-75 7 Men 18-49 49 . FULLTIME | PARTTIME | EMPLOYED
(h) (i) (i) (k) (u)

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced t
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - /\/m/n/o - 2/o/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ied outin with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 215
Q9 Have you, or have you not, experienced the past 12 v

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
YORKS & Wi ST MARRIED
JUVING AS

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

olumns Tested (5% risk level) Jmin - 2/ofp/a - 2l /s/th
Overlap formulae used. * small base

This work was carried out in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 216

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

9 Oct 2024

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing connections with friends and family
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 [ WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED
(2) (a) (b) (c) (d) (e) () (8) (h) (i) () (k) [0] (m) (n) (0) (p) (a) (r)

UNWEIGHTED BASE
WEIGHTED BASE

3
| have experienced this in the past 2119 785 1334
12 months
44% 49% 42%
bkim zb
nopqr

Don't know 200 63 137

272 73 12
48% 59% 43%
zcd

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/i - 2/k/I - z/m[n/o/p/a/r

Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in with the req

544

523 348 399

44%

43% 35% 38%

of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

201

36%

147 121 187 213
34% 31% 38% 38%
o o




Return to Index

psos

Table 217

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing connections with friends and family

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN 50-75-

UNWEIGHTED BASE
WEIGHTED BASE

MEN'S SHED BESPOKE BREAKS - CHILDREN

MEN 50-75
'EMPTY
NESTERS '
(e)
446

WOMEN 50-
75 'EMPTY
NESTERS '

1083 1330

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - 2/g/\

I have experienced this in the past 2119 245

12 months

2% 33% 40% 38% 39% 33%
acefgh

iiltw

Don't know 200 24 1 28 14 12
% 3% 2% 4% 5% 3%

giiklsw

Overlap formulae used.

[n/ofp/alr - 2/s/t/u-z/v/w/x

16

1051
22%

28% 38%
&ii

29 43

3% 3%
Kkl

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

FREE TIME: NOW VS. 10 YEARS AGO

COMFORTAB

RESILIENT LOVED WORRIED | ANXIOUS
(k) (U] (m) (n)
1533 1263 1523 1382 1031
1273 1537

27% 32% 30%

STRESSE D

ED LONELY

34% 33% 43% 39% 63% 64% 65% 63% 65% 70%
g 8 ghii gii 2ghi 2ghi 2ghi 2ghiikl 2ghi 2ghi
I ikl ikl ikl ikl ikimnop

a

27 44 14 32 57 56 60 48 38 42

3% 3% 2% 2% 5% 4% 4% 5% 4% 5%

giikl Kkl ikl iikl ikl giikl

n
This work ied outin with the of the i

MORE (NET)

(s)

2150 866 1676
8

45% 32% 51%
t st

67 51 62

3% 6% 4%

FREE TIME: TOO MUCH/ TOO LITTLE

59% 35% 53%
wx w
31 88 57
4% 4% 4%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

Table 218
Q9 Have you, or have you not, experienced the following in the past 12 months? Losing connections with friends and family

BASE: ALL UK ADULTS AGED 18-75

9 Oct 2024

THINK ABOUT MENTAL
WELLBEINGE

EVENTS EXPERIENCED: PAST 10 YEARS

EVENTS EXPERIENCED: EVER

THINK ABOUT PHYSICAL

GET
MARRIED/

GET
MARRIED/

NETNOT
NET VERY  [VERY OFTEN/|
HARDLY/

THE DEATH
OF A CLOSE

THE DEATH
OF PARTNER
JFAMILY

THE DEATH | THE DEATH

RETIRING
FROM WORK

LOSING
YOUR JOB

LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI

YOUR JOB

BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING

FROM WORK

DIVORCE DIVORCE
UNWEIGHTED B,
WEIGHTED BASE 1303
27%

| have experienced this in the past
12 months
44% 40% 46% 46% 42% 49% 41% 44% 43% 40% 35% 42% 47% 49% 48% 55% 47% 50% 47% 48% 38% 54% 30%
afhi i zadf zadf i zabc i afij fii i zkt zkt t zkim t zkt zkt zkt v
jtvx ghii ghii dfghii nparst
50
5%

[aft/s/t-z/u/v-z/w/x

Proportions/Means: Columns Tested (5% risk level) -
Overlap formulae used.

This work ied out in with the of the i i

WELLBEINGE

NET NOT

NET VERY [VERY OFTEN/|

2656

56%

3%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

HARDLY/
NEVER

204

36%

38
7%
w
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Table 219

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

TOTAL
(2)
4763
4763
100%
2119

8%
abde

PUBLIC
IPSOS.
9 Oct 2024
Q9 Have you, or have you not, experienced the following in the past 12 months? Losing connections with friends and family
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
108 NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE | FEARSOF | NET:VERY/ | VERY/NOT
ABOUT ANXIETY/DEP| CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN [ FOR OTHERS'| TOO MUCH CONNECTIO | MOBILE/ | FINDING | UNEMPLOY |  FAIRLY ATALL
LARGER | SAMESIZE | SMALLER MORE LESS FUTURE | BURNOUT | RESSION SELF ATED MEANING HEALTH HEALTH | ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT | BENEFICIAL | BENEFICIAL
(a) (b) (c) (d) (h) (i) (k) (1) (m) (n) (0) (p) (a) (r) (s) (t) (u) v) (w)
703 1222 2761 665 2811 2754 2067 2250 2030 ] 2872 1022 2803 2140 2491 1297 939 3173 1068
1230 2787 632 2798 2742 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
13% 59 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
208 1580 1666 1616 1634 1542 1185 1478 1317 1624 1489 606 1558 2119 1348 831 594 1492 430
36% 24% 56% 33% 25% 57% 59% 58% 60% 62% 58% 65% 65% 56% 53% 60% 56% 100% 55% 62% 62% 48% 40%
b zab e zde zhno znos zhknoas 2ghi z0s 2ghi 2ghi 20 z znoq 20 zghijkimn 20 zhknoas zhknoas w
as knoas jknopas jknopas s opastu

Proportions/Means: Columns Tested (5% risk level) - /a/b/c - z/d/e/f - 2/g/h/ifi/k/\/m/n/o/p/alt/s/t/u - 2/v/w
Overlap formulae used.

This work

t

t

with the

of the i

ied out in

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 220
Q9 Have you, or have you not, experienced

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED B/
WEIGHTED BASE

| have experienced this in the past
12 months

the past 12

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

90ct 2024

DRINKING FREQUENCY - HOW OFTEN

6+ TIMES A
WEEK

DRINKING FREQUENCY LEVEL NOW VS. 10
YRS PRIOR

LONE DRINKING: NOW VS. 10 YRS PRIOR

Tested (5% ri

Overlap formulae used.

Jeltlz - 2ihfififki - 2lmin/

NET: MORE NET: LESS
FREQUENT FREQUENT
(&)

~2/s/tlu

DRINKING SETTING
WITH

WITH

MEN AGED 50-75: FREE TIME: NOW VS. 10
YEARS AGO

MEN AGED 50-75: FREE TIME: TOO MUCH/ |
T0O UTTLE

NET: MORE NET: LESS
FREQUENT FREQUENT
(m)

This i i

research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1
9 Oct 2024
Table 221
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling less physically mobile/ agile than you used to
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF

Men 50-75 7 . FULLTIME | PARTTIME | EMPLOYED
(h) (i) (i) (u)

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - /\/m/n/o - 2/o/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ied outin with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
1PSOS

90ct 2024
Table 222
Q9 Have you, or have you not, experienced the past 12 3 agile than you used to

BASE: ALL UK ADULTS AGED 18-75

‘OFFICE REGION MARITAL STATUS
YORKS & Wi ST MARRIED
HUMBER JUVING AS

UNWEIGHTED BASE

GHTED BASE

| have experienced this in the past
12 months

olumns Tested (5% risk level) Jmin - 2/ofp/a - 2l /s/th
Overlap formulae used. * small base

This work was carried out in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Table 223
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling less physically mobile/ agile than you used to
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED
(2) (a) (b) (c) (d) (e) () (8) (h) (i) () (k) [0] (m) (n) (0) (p) (a) (r)

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requi of the i i quality for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 224

psos

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling less physically mobile/ agile than you used to

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced t
12 months

Don't know

Proportions/Means: Columns Tested (5% risk level) - -

Overlap formulae used.

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

23-085423-36 - MEN'S SHEDS

1PSOS
9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

FREE TIME: NOW VS. 10 YEARS AGO

befikl

MEN 50-75- WOMEN 50- | WOMEN 50-
NO MENS50-75- [ 75-NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN | CHILDREN IN N
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD
(ANYAGE) | (ANYAGE) | (ANYAGE) | (ANY AGE)
(b) (d)

MEN 50-75
'EMPTY
NESTERS '
(e)
446
359

217

60%
z z z z z

[nfo/p/alr - 2/s/t/u - z/v[w/x

WOMEN 50-
75 'EMPTY
NESTERS '

IN CONTROL | OPTIMISTIC [ CONFIDENT

(h)
FEE

(i)
1117
1046
22
398

38%

COMFORTAB
LE RESILIENT LOVED WORRIED | ANXIOUS | STRESSE D
(i) (k) (U] (m) (n) (0)
1805 928 1533 1263 1523 1382
1735 1483 1273 1537 1410
El 31% 27% 30

786 698 823 876

45% 65% 62%
g ghii Ed 2ghi 2ghi 2ghi
ikl ikl ikl

2ghiikl

OVERWHELM!

This work ied out in with the

of the i

LONELY

2ghi
ikino

MORE (NET)
(s)
21
2114
44%
1205

57%
2tu

FREE TIME: TOO MUCH/ TOO LITTLE

SAME | LESS (NET) | TOO MUCH
(v)
701
705
1!

419

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 225
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling less physically mobile/ agile than you used to

BASE: ALL UK ADULTS AGED 18-75

1PSOS

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

9 Oct 2024

EVENTS EXPERIENCED: EVER

EVENTS EXPERIENCED: PAST 10 YEARS

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER
FRIEND | /FAMILY
(c)
3587
3596

EMPTY
NESTER

LOSING
YOUR JOB

BUYING A

DIVORCE

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

60%
arx zcfg

55%
zcfg z

Don't know

/e/h/ifi-

Infolplale/s/t - 2fulv - zfw]x

Proportions/Means: Columns Tested (5% risk level) -
Overlap formulae used.

STARTING A | RECEIVING A [ PARTNERSHI

FAMILY
(8)

54%

PROMOTION

GET
MARRIED/
aviL

P

RETIRING
FROM WORK

66%
zabc

EMPTY
NESTER
(k)

3
6
1
367

57%
zpar

THE DEATH | THE DEATH

OF A CLOSE | OF PARTNER

FRIEND
(U]
1734
1704

36%

This work

ied out in

DIVORCE
(n)
277
279

53%

LOSING
YOUR JOB

zpar.

with the

THINK ABOUT MENTAL THINK ABOUT PHYSICAL

WELLBEINGE WELLBEINGE
GET
MARRIED/ NET NOT NET NOT
aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING HARDLY/ OFTEN/ HARDLY/
HOME FAMILY PROMOTION P FROM WORK NEVER

(p)
1
1303
27%
643

49%

of the i

(a)

902
889
19%
411

46%

(r) (s) x)
1757 7 534
1638 82 69 Sl
12%
24

48%

66%
zkim v x

39%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
IPSOS.
9 Oct 2024
Table 226
Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling less physically mobile/ agile than you used to
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE | FEARSOF | NET:VERY/ | VERY/NOT
SAME ABOUT ANXIETY/DEP| CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN [ FOR OTHERS'| TOO MUCH CONNECTIO | MOBILE/ FINDING | UNEMPLOY |  FAIRLY ATALL
TOTAL LARGER | SAMESIZE | SMALLER MORE AMOUNT LESS FUTURE | BURNOUT | RESSION LOsS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (c) (d) (h) (i) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 4763 703 1222 2761 665 2811 2754 2485 2067 2250 2030 ] 2872 1022 2803 2140 2491 1297 939 3173 1068
WEIGHTED BASE 4763 1230 2787 632 2798 2742 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
100% 13% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
I have experienced this in the past 2454 285 1704 1731 1664 1595 1210 1429 1340 1942 1712 648 2002 1348 2454 803 573 1621 570
12 months
52% 46% 42% 58% 45% 41% 58% 61% 62% 61% 64% 59% 63% 66% 67% 61% 65% 2% 64% 100% 60% 60% 52% 53%
abde zab zde z zk z 2ghi z 2gik 2ghi 2ghi zk 2gik 2ghijkim zgikotu 2ghi z z
kotu ot iklortu iklortu otu noprtu ikimnopg
rtu
157 22 2 75 25 33 70 81 31
3% 3% 3% 3% 2% 3% 3% 3% 3%

cfghi
ilnoars.
uv

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - 2/d/e/f - z/g/h/ii/k/\/m/n/o/p/a/r/s/t/u - 2/v/w

Overlap formulae used.

This work

with the

of the i

ied out in

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 227

Q9 Have you, or have you not, experienced

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED B/
WEIGHTED BASE

| have experienced this in the past
12 months

the past 12 3

agile than you used to

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

90ct 2024

DRINKING FREQUENCY - HOW OFTEN

6+ TIMES A
WEEK

Jalblcld - 2lelflg - I ififk/ - 2/min/

DRINKING FREQUENCY LEVEL NOW VS. 10
YRS PRIOR

LONE DRINKING: NOW VS. 10 YRS PRIOR

Columns Tested (5% risk I
Overlap formulae used.

NET: MORE
FREQUENT

NET: LESS
FREQUENT
(&)

falr-2/s/t/u

DRINKING SETTING
WITH

WITH

MEN AGED 50-75: FREE TIME: NOW VS. 10
YEARS AGO

MEN AGED 50-75: FREE TIME: TOO MUCH/ |
T0O UTTLE

NET: MORE
FREQUENT
(m)

NET: LESS
FREQUENT

This work was carried out in accordance with the

arket research, IS 20252 and with the Ipsos Terms and Conditions.




Return to Index
psos

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
[
90ct 2024
Table 228
Q9 Have you, or have you not, experienced the following in the past 12 months? Struggling to find meaning in your current job
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
WOMAN 18-24 2534 3544 4554 5575 Men 50-75 75 Men 18-49 49 AB a =] DE Nva12 EQUIV. QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(b) () (d) (e) (f) (g) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) (s) (t) (u) (v) (w) (x)
UNWEIGHTED BASE 2297 545 898 760 894 1666 1205 E 1221 1336 1784 1218 712 1049 998 1017 195 2189 684 260 3133 1630
WEIGHTED BASE 2388 544 8 858 873 1590 1049 1345 1339 1359 1362 1010 1031 1479 254 2189 773 272 3234 1529
50% 11% 19% 18% 18% 33% 22% 28% 28% 29% 29% 21% 22% 29% 5% 46% 16% 6% 68%
I have experienced this in the past 672 171 342 309 321 201 184 483 287 429 429 306 180 310 52 952 312 81 1344 -
12 months
28% 31% 38% 36% 37% 13% 18% 18% 36% 36% 32% 32% 30% 18% 23% 29% 33% 21% 43% 40% 30% 2% -
4 2cg % 28 zhi zhi 20 20 o ps zpas 2vwx v X vx

Don't know 90
4%

Not applicable 1529 655 861 205 17 139 152 916 438 553 217 308 303 415 225 587 535 503 366 125 - - - - 1529
32% 28% 36% 38% 13% 16% 17% 58% 44% 53% 16% 23% 22% 30% 22% 57% 39% 34% 22% 49% - - - - 100%
adef za zdef d zcde zik zhik i In zImn zar r zpar ztuvw

ikinrtu f

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n]o - z/p/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ied out in with the il of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
1PSOS

90ct 2024
Table 229
Q9 Have you, or have you not, experienced the past 12

g to find meaning in your current jot

BASE: ALL UK ADULTS AGED 18-75

OFFICE REGION MARITAL STATUS
MARRIED
JLIVING AS

UNWEIGHTED BASE

GHTED BASE

| have experienced this in the past
12 months

olumns Tested (5% risk level) Jmin - 2/ofp/a - 2l /s/th

Overlap formulae used. * small base

This work was carried out in accordance with the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
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9 Oct 2024
Table 230
Q9 Have you, or have you not, experienced the following in the past 12 months? Struggling to find meaning in your current job
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 [ WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED

(2) (a) (b) (c) (d) (e) () (8) (h) (i) () (k) [0] (m) (n) (0) (p) (a) (r)
UNWEIGHTED BASE 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 835 1224 1230 1112 990 1049 553 438 387 495 553 443
9 9 18% 26% 26% 23% 21% 22% 12% 8% 10% 12% 9%
I have experienced this in the past 1344 576 768 342 184 35 15 146 360 411 375 181 184 181 - - 184 - -
12 months
28% 36% 24% 38% 33% 28% 54% 17% 29% 33% 34% 18% 18% 33% - - 37% - -
bgkl b z z g 28 zgh znogr znogr

Not applicable

acdi za cd zhij zij j z zk zmp zmp zmp zmp
mp

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/i - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in with the req of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Table 231
Q9 Have you, or have you not, experienced the following in the past 12 months? Struggling to find meaning in your current job
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE

MEN 50-75- WOMEN 50- | WOMEN 50-
NO MEN50-75- |  75--NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN | CHILDREN IN IN MEN 50-75 | WOMEN 50-
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | 'EMPTY | 75 'EMPTY COMFORTAB OVERWHELM
(ANY AGE) | (ANYAGE) | (ANYAGE) | (ANYAGE) | NESTERS' | NESTERS' |INCONTROL | OPTIMISTIC | CONFIDENT LE RESILIENT LOVED WORRIED | ANXIOUS | STRESSED | FEDUP ED LONELY | MORE (NET) LESS (NET) | TOO MUCH

(b) (d) ) (f) (8) (h) (i) (i) (k) (U] (m) (n) (0) (p) (a) (s) v)

UNWEIGHTED BASE 270 3 ELY 1083 1330 1117 1805 928 1533 1263 1523 1382 940 0 21 701

WEIGHTED BASE 8 9 1051 12 1735 1483 1273 1537 0 917 4 705

2. 27 22 El 31% 27% 32% 19% % 15%

I have experienced this in the past 195 328 235 339 364 471 592 380 192
12 months

SAME

19% 2% 20% 25% 37% 39% 41% 27%
acefgh ef acef f acef gii 8 8 gi 2ghi 2ghi 2ghi 2ghijkim 2ghi 2ghi st w vw
iiklstw ikl ikl ikl iklm ikl

Don't know

4%
chiikiw

Not applicable 1529
32% 51% 25% 61% 31% 58% 66% 30% 27% 26% 32% 31% 30% 35% 33% 31% 32% 28% 37% 44% 30% 18% 48% 36% 16%
bhiqux zbd zabd zabd zabc i hiq hi hi ghil hiq hia hiq 2ghi ztu u WX x
de oa kinopa
Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - 2/g/h/i/i/k/\/m/n/o/p/a/r - 2/s/t/u - z/v/w/x
Overlap formulae used.
This work ied out in with the il of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
IPSOS
9 Oct 2024

Table 232
Q9 Have you, or have you not, experienced the following in the past 12 months? Struggling to find meaning in your current job

BASE: ALL UK ADULTS AGED 18-75

THINK ABOUT MENTAL THINK ABOUT PHYSICAL
EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE

GET GET
MARRIED/ MARRIED/

NET NOT NET NOT
NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING EMPTY LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING HARDLY/ OFTEN/ HARDLY/
FROM WORK FROM WORK NEVER

j (t)

THE DEATH | THE DEATH THE DEATH | THE DEATH

EMPTY
TOTAL NESTER

LOSING
YOUR JOB

UNWEIGHTED BASE
NEIGHTED BASE

I have experienced this in the past

12 months
28% 20% 27% 28% 24% 32% 26% 27% 29% 25% 3% 25% 28% 29% 38% 39% 34% 38% 38% 33% 4% 35% 18% 31% 25%
adfi i adii adii ai zabc adii adii abcdfgii ai t t kt zkim zkim zkim zklmps zkimpst zkimt v x
itv dfghij t pst t t

42 68 29
4% 3% 5%
chirt i achj hi acghj achj hi hi i hi t rt rt rt 3 rt t t art w
Not applicable 592 401 904 843 236 621 451 827 181
32% 49% 35% 35% 43% 32% 32% 30% 29% 33% 88% 37% 35% 33% 23% 27% 19% 11% 13% 16% 87% 28% 41% 31% 32%
ghno zbed zefg zefg zbce gh gh feh zabc znop znop nopa ars pars ars ar zkim u

parsu efghi hi hi fghi defghi ars ars rs nopars

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/t/g/h/if - z/k/\/m/n[o/p/a/t/s/t - 2/u/v - z/w/x
Overlap formulae used.
This work ied outin with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 233

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

I have experienced this in the past
12 months

PUBLIC
IPSOS.
9 Oct 2024
Q9 Have you, or have you not, experienced the following in the past 12 months? Struggling to find meaning in your current job
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
LARGER SAME SIZE SMALLER MORE FUTURE BURN OUT RESSION ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(a) (b) (c) (d) (i) [0] (m) (0) (p) (r) (s) (t) (u) V) (w)
703 1222 2761 665 2754 2250 2030 2872 1022 2140 2491 1297 939 3173 1068
1230 2787 63: 2742 2261 2017 03 1003 2119 2454 1344 955 3127 1076
2 5 13% 58 47% 42% 59% 21% 44% 52% 28% 20% 66% 23%
257 142 1041 924 861 919 407 831 803 1344 645 944 273
23% 21% 33% 22% 19% 34% 37% 38% 38% 41% 42% 41% 43% 33% 33% 41% 34% 39% 33% 100% 68% 30% 25%
zab zde znoq znoas znoas 2ghi zghinoars 2ghi 2ghi z z 2gno z 2gnoas z zghijkimn 2ghijkl w

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

TOTAL
(2)

28%
abde

21

ilnoars

as

oparsu

mnopars

Not applicable 241 982 929

38% 32% 30% 32% 28% 31% 32% 20% 30% 33% 35% 32% 25% 35% 31% 38% - -

zef hikl ktu hkptu hkpt tu hkpt hikl 2ghi hkip ktu 2ghijkim hkptu 2ghij

Iptuv. ptu u u prtu jkloprt tu oprtu klmnopagr
u tu
Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m[n[o/p/a/r/s/t/u - 2/v/w
Overlap formulae used.
This work ied out in with the i of the il quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 234
Q9 Have you, or have you not, experienced

BASE: ALL UK ADULTS AGED 18-75

WEIGHTED BASE

| have experienced this in the past
12 months

Not applicable

UNWEIGHTED BASE 4763

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

6+ TIMES A

PUBLIC
1PSOS
90ct 2024
the past 12 g to find meaning in your current jot
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A WITH
ABOUT

NET: MORE
FREQUENT

NET: LESS
FREQUENT
(&)

WITH

NET: LESS
FREQUENT

NET: MORE
FREQUENT
(m)

NET: MORE

TOO MUCH

RIGHT | TOOUTTLE

Jalblc/d - 2feff)

Wik

"

/i

/ Ir-2/s/t/u

olumns Tested (s
Overlap formulae used.

This work was carried out in accordance with the

for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 235
Q9 Have you, or have you not, experienced the following in the past 12 months? Fears about becoming unemployed
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
WOMAN 18-24 2534 3544 4554 5575 Men 50-75 75 Men 18-49 49 AB a =] DE Nva12 EQUIV. PHD QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(b) (c) (d) (e) (f) (8) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) (s) (t) (u) v) (w) (x)
UNWEIGHTED BASE 2297 545 898 760 894 1666 1205 E 1221 1336 1784 1218 712 1049 998 1017 195 2189 684 260 3133 1630
WEIGHTED BASE 2388 544 8 858 873 1590 1049 1345 1339 1359 1362 1010 1031 1479 254 2189 773 3234 1529
50% 11% 19% 18% 18% 33% 22% 28% 28% 29% 29% 21% 22% 29% 5% 46% 16% 68%
I have experienced this in the past 449 156 268 205 207 119 108 382 340 297 299 235 123 210 a1 712 242 - 955 -
12 months
19% 29% 30% 24% 24% 7% 1% 10% 28% 25% 2% 2% 23% 12% 15% 19% 25% 16% 33% 31% - 30% -
% zefg % % zhi zhi 20 o 20 P zpas vwx 2vx 2vx

Don't know 62
3%

Not applicable 1801 802 982 220 155 191 236 998 507 604 295 377 394 468 318 621 596 579 474 153 - - 272 272 1529
38% 34% 41% 40% 17% 22% 27% 63% 51% 58% 22% 28% 29% 34% 31% 60% 44% 39% 28% 60% - - 100% 8% 100%
adef za def d de zcde zik zhik i ! zImn zar r zpar ztuw tu ztuw

ikimnrt f

uw

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n]o - z/p/a/r/s - 2/t/u/v/w/x
Overlap formulae used.

This work ied out in with the il of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 236
Q9 Have you, or have you not, experienced the past 12

5?2

BASE: ALL UK ADULTS AGED 18-75

MARITAL STATUS

90ct 2024

‘OFFICE REGION

MARRIED

YORKS &
HUMBER

UNWEIGHTED BASE
WEIGHTED BASE

| have experienced this in the past
12 months

Not applicable

JUVING AS

Jmir Jelsitih

Tested (5% ri ]
Overlap formulae used. *small base

This

research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 237
Q9 Have you, or have you not, experienced the following in the past 12 months? Fears about becoming unemployed
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED
(2) (a) (b) (c) (d) (e) () (8) (h) (i) () (k) [0] (m) (n) (0) (p) (a) (r)
UNWEIGHTED BASE 820 1124 1214 1266 1205 961 598 607 454 430 531 351
WEIGHTED BASE 835 1224 1230 1112 990 1049 553 438 387 495 553 443
9 18% 26% 26% 23% 21% 22% 12% 8% 10% 12% 9%
I have experienced this in the past 955 416 539 245 144 20 7 135 250 268 267 113 108 113 - - 108 - -
12 months
20% 26% 17% 27% 26% 16% 26% 16% 20% 22% 24% 11% 10% 21% - - 22% - -

147
3%
Inogr

Not applicable

imp

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 238
Q9 Have you, or have you not, experienced the following in the past 12 months? Fears about becoming unemployed
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
MEN 50-75- 'WOMEN 50- | WOMEN 50-

NO MENS50-75- [ 75-NO | 75-CHILDREN

CHILDREN IN | CHILDREN IN | CHILDREN IN N MEN 50-75 | WOMEN 50-

HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD |  'EMPTY | 75'EMPTY

(ANY AGE) | (ANYAGE) | (ANYAGE) | (ANYAGE) | NESTERS' | NESTERS'
(b) (d)

COMFORTAB OVERWHELM!
LE RESILIENT LOVED WORRIED ANXIOUS STRESSE D FED UP ED LONELY MORE (NET) SAME LESS (NET) | TOO MUCH TOO LITTLE

d (f) (8) (i) (i) (k) (U] (m) (0) (p) (a) (s) v) (x)
UNWEIGHTED BASE 270 6 397 1083 1117 1805 928 1533 1263 1382 940
WEIGHTED BASE

1051 1735 1483 1273 1410 0 917 705 44 1495
7 22 El 31% 27% 19% 44% % 15% 51% 3
156 218 272 273 355 284 316 143 433

IN CONTROL | OPTIMISTIC [ CONFIDENT

21! 701 1499

I have experienced this in the past

12 months

15% 21% 16% 18% 28% 31%

g il & & 2ghi 2ghi 2ghi 2ghijki 2ghi 2ghi
ikl ikl ikip ikinp ikl

15% 20%

st w 2w

acefgis acef acef
w

Don't know

Not applicable 1801
59% 29% 64% 39% 64% 68% 35% 33% 32% 38% 37% 37% 41% 39% 38% 39% 33% 41% 50% 36% 23% 54% 42% 22%
bhiqux zbd zbd b zabd zabc i hia hi hi 2ghi hia hia hia ghia ztu u wx x
d log
Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/ifi/k/\/m/nfofp/alr - 2/s/t/u - z/v/w/x
Overlap formulae used.
This work ied outin with the requi of the i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 239
Q9 Have you, or have you not, experienced the following in the past 12 months? Fears about becoming unemployed

BASE: ALL UK ADULTS AGED 18-75

1PSOS

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

9 Oct 2024

EVENTS EXPERIENCED: EVER

EVENTS EXPERIENCED: PAST 10 YEARS

THE DEATH | THE DEATH

LOSING
YOUR JOB

BUYING A

UNWEIGHTED BASE
VEIGHTED BASE

I have experienced this in the past

STARTING A

GET
MARRIED/

RECEIVING A [ PARTNERSHI

PROMOTION

RETIRING

FROM WORK

EMPTY

THE DEATH | THE DEATH

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

LOSING
YOUR JOB

BUYING A

DIVORCE

STARTING A | RECEIVING A [ PARTNERSHI

GET
MARRIED/

NETNOT
NET VERY  [VERY OFTEN/|
HARDLY/

RETIRING
FROM WORK
(t)

NET VERY [VERY OFTEN/|

NET NOT

HARDLY/
NEVER

12 months
20% 15% 20% 20% 18% 26% 18% 19% 21% 18% 2% 20% 21% 20% 31% 35% 24% 30% 29% 29% 3% 26% 12% 23% 17%
afii i adfi afii ai zabc ai afii adfgii ai t t t zkim zkim zkim zkimpt zklmpt zkimp v x
v i dfghii pt parst t t
61 30
2% 5%
beiil i i i i beij i i i i Imt t t 2imt zimt It It It It w
Not applicable 646 1038 859 985 214
38% 53% 41% 41% 47% 39% 37% 35% 34% 38% 90% 41% 41% 38% 26% 33% 24% 17% 17% 20% 88% 34% 47% 37% 37%
ghno zbed zefg zefg zbce gh gh gh zabc nopq zmno nopq ars npar ars ar zkim u
parsu efghi hi hi fghi defghi rs pars rs s nopars
Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/nfofp/afr/s/t - 2/ulv - 2/w/x
Overlap formulae used.
This work ied out in with the of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 240
Q9 Have you, or have you not, experienced the following in the past 12 months? Fears about becoming unemployed
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SAME SIZE SMALLER MORE FUTURE BURN OUT RESSION ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (c) (d) (i) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 4763 703 1222 2761 665 2754 2250 2030 2872 1022 2803 2140 2491 1297 939 3173 1068
WEIGHTED BASE 4763 1230 2787 632 2742 2261 2017 03 1003 2773 2119 2454 1344 955 3127 1076
100% 13% 58 47% 42% 59% 21% 58% 44% 52% 28% 23%
I have experienced this in the past 955 135 743 656 596 677 313 685 594 573 645 165
12 months
20% 18% 14% 24% 21% 13% 23% 28% 27% 27% 29% 31% 29% 30% 25% 24% 31% 25% 28% 23% 48% 100% 23% 15%
bew b zab e ze znoq znoas znoas zino zghiinoars zhin zhin 25 z 2ghi s znoas z zghijkim 2zghiikl w
s as oas oas noars nopars mnoparst

Don't know 147 23 37 79 18 38 78
3% 3% 3% 3% 3% 3% 3%
noau

76

3%

83
3%
nau

67

3%
noqu

61
3%

53 74 71
3% 3% 3%
u u u

25

2%

59
3%

66

54
4%
2ghiilmnop
arsu

99

3%

Not applicable 1178 1121 1052
38% 38% 37% 38% 41% 39% 36% 38% 33% 37% 37% 26% 36% 38% 41% 38% 32% 40% 37% 43% 6% - 34% 44%
fhkl f hkip ktu hkptu hkpt tu hkpt hkip 2ghi hkip ktu 2ghijkim hkptu 2ghij u v
ptuv tu u u tu jkimopr tu oprtu klmnopar
tu tu
Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m[n[o/p/a/r/s/t/u - 2/v/w
Overlap formulae used.
This work ied out in with the i of the il quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 241
Q9 Have you, or have you not, experienced the past 12 5?2
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO TOO LITTLE
3 WITH
ABOUT

6+ TIMES A

UNWEIGHTED BASE 4763
WEIGHTED BASE

| have experienced this in the past
12 months

Not applicable

NET: WEEKLY | MONTHLY OR| NET: MORE

NET: LESS
FREQUENT
(&)

FREQUENT

WITH
COLLEAGUES

NET: MORE
FREQUENT
(m)

NET: LESS
FREQUENT | NET: MORE

NET: LESS

RIGHT | TOOUTTLE

TOO MUCH

risk level) - 2/a/b/c/d

It

Wik

"

/i

/

Ir-2/s/t/u

olumns Tested (s
Overlap formulae used.

This work was carried out in accordance with the

for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 242
Q10 Access to group/club/society: ...How beneficial, or not, do you think personally attending something like this would be for your mental wellbeing?
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS

Women 50- Women 18- SELF
FULLTIME | PARTTIME | EMPLOYED
(u)

UNWEIGHTED BASE
WEIGHTED BASE

Very beneficial

Not very beneficial

NET: all fairly/very beneficial

ghin fg zefg e 4 zhik zhi zmno o zpas uvw X vx

Don't know

cdil cd cd zcde ik i i 2l | 2l o r r 7tw
rtw

Proportions/Means: Columns Tested (5% risk level) - 2/a/b - 2/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n/o - z/p/alr/s - 2/t/ulv/w/x
Overlap formulae used.
This work ried out in with the of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 243

Q10 Access to

not, do v

BASE: ALL UK ADULTS AGED 18-75

would

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
[

90ct 2024

‘OFFICE REGION

NORTH EAST [ NORTH WEST|
(a)

UNWEIGHTED BASE 198

WEIGHTED BASE

Very beneficial

Not very beneficial

NET: all fairly/very beneficial

YORKS &
HUMBER
(c)

401

WEST
MIDLANDS

406

EAST
MIDLANDS
(e)

ENGLAND | SOUTH WEST | SOUTH EAST
() It (h)

LONDON

WALES

SCOTLAND

MARRIED
JUVING AS
(0)
2842
2771
610
2%

MARITAL STATUS

SINGLE
(p)

1439

WID/ DIV/
Sep

(a)

(t)

%68

21%

Don't know 560 30 53 a5 a2 a5 62 53 71 7% 25 aa 13 463 84 308 182 69 127 220 110 102
12% 16% 10% 12% 10% 13% 14% 13% 1% 12% 1% 1% 10% 12% 12% 1% 12% 14% 14% 14% 1% 8%
u u m
Columns Tested (5% risk level) Jmin -2/ Jelsitl
Overlap formulae used. * small base

arket research, IS 20252 and with the Ipsos Terms and Conditions.
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Table 244
Q10 Access to group/club/society: ...How k ficial, or not, do you think personally attending something like this would be for your mental wellbeing?
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED

£55000+

(2) (a) (b) (c) (d) (e) () (8) (h) (i) () (k) [0]

UNWEIGHTED BASE
WEIGHTED BASE

9 9 % 269 269 2
Very beneficial 1028 405 622 220 149 29 7 164 234 260 311 155 204
22% 25% 20% 24% 26% 24% 25% 20% 19% 21% 28% 16% 19%
bhkm b z z 2ghi k

Not very beneficial 697 213 484 114 83 1 4 142 155 193 153 181 152 100 81 69 76 76 59

15% 13% 15% 13% 15% 9% 17% 17% 13% 16% 14% 18% 14% 18% 19% 18% 15% 14% 13%
h zl z z

NET: all fairly/very beneficial 3127 414 96 18 506 809 816 811 557 625 322 235 212 297 328 266
66% 74% 61% 74% 73% 77% 66% 61% 66% 66% 73% 56% 60% 58% 54% 55% 60% 59% 60%
bgkl zb z z z g g zghi

mnopqr

Don't know 560 117 443 63 39 13 3 105 154 135 91 160 144 89 72 61 63 81 60
12% 7% 14% 7% 7% 10% 11% 13% 13% 11% 8% 16% 14% 16% 16% 16% 13% 15% 13%
acdj za j j j z z z z

(m)

85
15%

(n) (0) (p) (a)

113

69 61 90

16% 16% 18%

20%

(r)

91
21%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requi of the i

quality for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 245

Q10 Access to group/club/society: ...How beneficial, or not, do you think personally attending something like this would be for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
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PUBLIC
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MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
MEN 50-75-
NO
MEN 50-75 | WOMEN 50-
'EMPTY 75 'EMPTY COMFORTAB
TOTAL (ANY AGE) NESTERS * NESTERS " RESILIENT LOVED WORRIED ANXIOUS ED LONELY MORE (NET) TOO LITTLE
(a) ) (e) (k) (U] (m) (n) (s)
UNWEIGHTED BASE 4763 898 307 928 1533 1263 1523 1382
WEIGHTED BASE 8 8 1483 1273 1537
% 5 27% % L L 6 % 6 % 6
Very beneficial 1028 108 252 409 309 363 313 237 236 231 490 144 387 188 500 334
22% 15% 29% 28% 24% 24% 22% 22% 26% 28% 23% 16% 23% 27% 20% 22%
aet a a z zgimno zgilmnop z zgim zimn z z zo0p zmno t t w
[ a nop op ]
Not very beneficial 697 133 48 118 33 176 111 200 173 197 186 166 121 94 306 133 256 93 388 208
15% 18% 18% 15% 12% 17% 15% 17% 13% 13% 15% 13% 14% 14% 13% 13% 15% 13% 1% 14% 15% 15% 13% 16% 14%
hnr 2d zhikimn hir nor z
oar
NET: all fairly/very beneficial 3127 400 156 459 956 777 644 1085 862 1035 938 674 634 595 1386 553 1166 494 1592 1007
66% 55% 61% 60% 59% 58% 62% 68% 74% 74% 69% 74% 73% 68% 67% 67% 63% 69% 72% 66% 63% 69% 70% 65% 67%
acde a P zgimno zgimnopq zp 2gim 2gim P P P p zmno 2t w
pa nopa nopa [
Don't know 560 131 29 104 40 65 113 129 172 156 122 92 81 237 113 162 63 270 161
12% 18% 11% 13% 14% 16% 13% 8% 8% 7% 9% 7% 8% 10% 11% 11% 11% 10% 10% 11% 13% 10% 9% 11% 11%
ghijkl zbcf z i ikl ghij ghik ghijkl il u
uv Kl |
Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/i/k/\/m/nfofp/alr - 2/s/t/u - z/v/w/x
Overlap formulae used.
This work ied outin with the of the i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 246
Q10 Access to group/club/society: ...How beneficial, or not, do you think personally attending something like this would be for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

WEIGHTED B;
WEIGHTED BASE

Very beneficial

Not very beneficial

EVENTS EXPERIENCED: EVER

EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

EMPTY
NESTER

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER
FRIEND [FAMILY

LOSING
YOUR JOB

BUYING A
DIVORCE

(b)
2520

(c)

3587

359

FAMILY

zadefj

zacdefij

i

GET
MARRIED/
aviL

STARTING A | RECEIVING A [ PARTNERSHI
PROMOTION

RETIRING
FROM WORK

EMPTY
NESTER
(k)

3

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER
FRIEND

(U]
1734
1704
36%
398
23%
7t

DIVORCE

GET
MARRIED/
aviL
STARTING A | RECEIVING A [ PARTNERSHI
FAMILY PROMOTION P

RETIRING
FROM WORK

LOSING
'YOUR JOB

BUYING A
HOME

NETNOT
NET VERY  [VERY OFTEN/|
HARDLY/

NETNOT
NET VERY  [VERY OFTEN/|
OFTEN/ HARDLY/
ALWAYS NEVER

(p)
1

1303
27%
339
26%
mt

()
902
889
19%
256
29%
zkimot

NET: all fairly/very beneficial 1869 2079 675
66% 64% 67% 65% 65% 64% 65% 67% 69% 66% 59% 66% 67% 67% 76% 71% 72% 76% 75% 77% 60% 75% 46% 2% 46%
itvx i acef i i i i zacefi zabcdefg i t t t zkim zmt zkim zklmop zklmot zkim v x
i i t t t opt

(r)

zkimot.

Don't know 560 146 289 427 111 301 337 298 293 309 131 66 216 269 22 121 106 57 120 58 90 196 179 253 95
12% 12% 12% 12% 12% 13% 11% 11% 10% 11% 14% 10% 13% 11% 8% 11% 8% 6% 7% 7% 13% 9% 16% 10% 17%
ghpa h h gh h zbcf. h h h fghi ars mnpq pars pars npars. u w
rsuw ghi rs
Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/n]ofp/afr/s/t - 2/ulv - 2/w/x
Overlap formulae used.
This work ried out in with the of the i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 247
Q10 Access to group/club/society: ...How beneficial, or not, do you think personally attending something like this would be for your mental wellbeing?
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SAME SIZE SMALLER MORE FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (d) (h) (i) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 4763 703 1222 665 2811 2754 2485 2067 2250 2030 2872 1022 2803 2140 2491 1297 939 3173 1068
WEIGHTED BASE 4763 658 1230 632 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
100% 14 2 13% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
Very beneficial 1028 223 220 676 587 497 572 486 702 700 271 629 530 538 319 259 1028 -
22% 34% 15% 35% 25% 24% 24% 25% 24% 24% 25% 27% 23% 25% 22% 24% 27% 33% -
bew zbe zef e s zas s s zhia s zas zas 2ghi zas z zghikmn w
s mnast ast
Not very beneficial 697 76 187 426 80 183 427 385 380 363 342 283 284 266 411 383 144 402 288 354 185 113 - 697
15% 11% 15% 15% 13% 15% 15% 14% 14% 13% 14% 14% 13% 13% 14% 14% 14% 14% 14% 14% 14% 12% - 65%
ahil a a | | lu ilu lu v
mouv

NET: all fairly/very beneficial

1492
70%
2ghnas

Don't know
12% 6% 14% 11% 6% 11% 11% 10% 10% 11% 10% 10% 10% 11% 11% 11% 8% 11% 9% 11% 9% 9% - -
adghi zac a d d P pru pru P P P pru pru pru pru pru
ikinopar
stuvw.

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m[n/o[p/a/t/s[t]u - 2/v/w
Overlap formulae used.
This work was carried out in with the of the

quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 248
Q10 Access to not, do v would ¥e tal g
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A WITH

6+ TIMES A NET: MORE NET: LESS WITH WITH NET: MORE NET: LESS

WEEK MORE LESS FREQUENT FREQUENT FREQUENT FREQUENT TOO LITTLE
(&) 0 (m)

UNWEIGHTED B/
WEIGHTED BASE

Very beneficial

Not very beneficial

NET: all fairly/very beneficial

Tested (5% ri n Je/t/g - 2/h/ififki\ - 2/m/n/c ~2/s/tlu
Overlap formulae used.
This i in accordance with the requi i i i research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 249
Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? SUMMARY TABLE

BASE: ALL UK ADULTS AGED 18-75

Community Time and
| don't think | organisations are resources would
would get much important for be better used
benefit from people in society Community elsewhere, rather
Community attending a who have less organisations are than on
organisations are community social support | of great benefit to community
for people like me organisation than others society organisations

UNWEIGHTED BASE 4763 4763 4763 4763 4763
WEIGHTED BASE 4763 4763 4763 4763 4763
Strongly agree 463 558 1643 1333 224

10% 12% 34% 28% 5%
Tend to agree 1233 1139 1945 2104 595

26% 24% 41% 44% 12%
Neither agree nor disagree 1579 1368 772 924 1371

33% 29% 16% 19% 29%
Tend to disagree 818 1047 168 148 1510

17% 22% 4% 3% 32%
Strongly disagree 443 398 79 59 781

9% 8% 2% 1% 16%
NET: all agree 1696 1697 3588 3437 819

36% 36% 75% 72% 17%
NET: all disagree 1261 1444 248 207 2291

26% 30% 5% 4% 48%
Don't know 227 254 155 195 281

5% 5% 3% 4% 6%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos Terms and Conditions.
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Table 250

BASE: ALL UK ADULTS AGED 18-75
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following are for people like me
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN WOMAN 18-24 2534 3544 4554 5575 Men 50-75 75 Men 18-49 49 AB a =] DE Nva12 EQUIV. PHD QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(2) (a) (c) (d) (e) (f) (8) (h) (i) i) (k) (m) (n) (o) (p) (a) (r) (s) (t) (u) v) (w) (x)

UNWEIGHTED BASE

WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: all disagree

748
32%

223
10%

634
27%

815
34%

215
9%

613
26%

53
10%

156
29%

16%
2cef

234
26%

189
21%

89
10%

284
33%

65
8%

188
22%

314
36%

227
26%

582
37%

502
32%
zdef

369
37%
zik

102
10%

325
33%
zijk

81
8%

112
11%

288
27%

188
14%
zhik

309
23%

421
31%

325
24%

417
31%

25%

33%

122
9%

371
27%

327
32%

97
10%

252
25%

293
28%

373
27%

516
35%

27%

475
28%

142
9%

416
25%

26%

683
31%

172
8%

511
23%

265
34%

64
8%

203
26%

31%

83
30%

1032
32%

797
25%

547
36%
2w,

168
11%
2w,

464
30%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n]o - z/p/a/r/s - 2/t/u/v/w/x

Overlap formulae used.

This work

ried out in

with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 251
ai1 g about this, agree or disagr f the v
BASE: ALL UK ADULTS AGED 18-75
‘OFFICE REGION URBAN MARITAL STATUS
YORKS & WEST EAST EAST OF MARRIED WID/ DIV/
TOTAL | NORTH EAST [NORTH WEST| HUMBER | MIDLANDS | MIDLANDS | ENGLAND |SOUTH WEST| SOUTH EAST [ LONDON WALES | SCOTLAND JUVINGAS | SINGLE SEP. 2 3
()

UNWEIGHTED BASE
WEIGHTED BASE

Neither agree nor disagree

Strongly disagree

NET: all disagree

risk level) Jmin - 2/ofpla - 2lelsit

Columns Tested (:

Overlap formulae used. * small base
rried out i the for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 252
Q11 Thinking about this, to what extent do you agree or disagree with each of the followil C are for people like me
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED
(2) (a) (b) (c) (d) (e) () (8) (h) (i) () (k) [0] (m) (n) (0) (p) (a) (r)

UNWEIGHTED BASE
WEIGHTED BASE

Neither agree nor disagree 1579 481 1098

Strongly disagree

NET: all disagree

acde za

268

174 38 -

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/i - 2/k/I - z/m[n/o/p/a/r

Overlap formulae used. ** very small base (under 30) ineligible for sig testing

This work was carried out in with the requil of the il

quality

for market

293

424

409

, 1SO 20252 and with the Ipsos Terms and Conditions.

314

280
25%

369

325
33%

394

209

160

zmpg

143

zmpg

185

349 669 9 9 9 % 269 269 2 219 9 % % %

Strongly agree 463 225 238 123 82 18 3 87 114 103 143 46 81 29 16 12 38 43 36
10% 14% 8% 14% 15% 14% 11% 10% 9% 8% 13% 5% 8% 5% 4% 3% 8% 8% 8%

bkim zb z z zhi k no no no

208

144
26%

169

116
26%
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Table 253
Q11 Thinking about this, to what extent do you agree or disagree with each of the following

are for people like me

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

FREE TIME: NOW VS. 10 YEARS AGO

MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?
MEN 50-75- WOMEN 50- | WOMEN 50-
NO MEN 50-75- 75--NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN | CHILDREN IN IN MEN 50-75 | WOMEN 50-
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD 'EMPTY 75 'EMPTY COMFORTAB OVERWHELM!
TOTAL (ANY AGE) | (ANY AGE) | (ANYAGE) | (ANYAGE) NESTERS * NESTERS' | IN CONTROL | OPTIMISTIC | CONFIDENT LE RESILIENT LOVED WORRIED ANXIOUS STRESSE D FED UP ED LONELY
(2) (a) (b) (c) (d) (f) (8) (h) (i) (i) (k) (U] (m) (n) (0) (p) (a)
UNWEIGHTED BASE 4763 691 397 1083 FEE 1117 1805 928 1533 1263 1523 1382 940
WEIGHTED BASE 4763 769 453 1051 1285 1046 1735 8 1483 1273 1537 1410 917
100% 15% 5% 1 10% 22% 27% 22% 36% 31% 27% 32% 30% 22% 19%
Strongly agree 263 32 14 58 36 130 162 185 193 182 140 140 149 105 102
10% 4% 5% 7% 8% 12% 13% 18% 1% 12% 1% 9% 1% 10% 1%
abe ae ae m n zghikimn z m n n n
opar

Neither agree nor disagree

Strongly disagree

NET: all disagree

Proportions/Means: Columns Tested (5% risk level) fafr - 2/sft/u-zfv/w/x

Overlap formulae used.

This work with the of the i

ried out in

MORE (NET) | SAME LESS (NET)
(s) (t) (u)
2150 866 1676
2114 884 1691
44% 19% 36%
201 86 174
10% 10% 10%

FREE TIME: TOO MUCH/ TOO LITTLE

TOO MUCH
(v)
701
705
15%
8
12%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




Return to Index

psos

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
IPSOS
9 Oct 2024
Table 254
Q11 Thinking about this, to what extent do you agree or disagree with each of the followi

are for people like me

BASE: ALL UK ADULTS AGED 18-75

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

EVENTS EXPERIENCED: EVER

EVENTS EXPERIENCED: PAST 10 YEARS

GET

GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH THE DEATH | THE DEATH NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
EMPTY OF A CLOSE LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING EMPTY LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING HARDLY/ OFTEN/ HARDLY/
TOTAL NESTER YOUR JOB PROMOTION FROM WORK 'YOUR JOB HOME PROMOTION FROM WORK NEVER

(h)
UNWEIGHTED BASE

WEIGHTED BASE 1303

27%

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: all disagree

33%
pars

1261

26%

bgil
mnparsu

36%
2cef

304
25%

34% 33% 35%

9% 9% 9%

591 961 245
24% 27% 26%
bei

33%

Ed

603
27%
bg.

33% 34%

9% 9%

785 673
26% 24%
bg

11%
2cfij

32%

8%

773
26%

34%

9%

683
25%

37%
2cef

290

30%

zabc
defghi

35%
pars

ns

154
24%

35% 33% 32%
pars pars

8% 8% 3%

379 614 53
2% 25% 19%
as Inpg

34% 30%
pars

8% 7%

279 280
24% 21%
as aq

16%
zlmopr

28%

162
18%

30%

7%

360
22%

28%

156
19%

36%
pars

10%
npas

206

30%
kimn
opars

28%

8%

502
23%

34%

15%
u

407
37%
u

29%

25%

33%

14%
w

203
35%
w

w

/e/h/ifi-

Proportions/Means: Columns Tested (5% risk level) -
Overlap formulae used.

-zfu/v-z/w/x

This work ied outin with the of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 255

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE

WEIGHTED BASE

Strongly agree

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS
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IPSOS.
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are for people like me
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
SAME ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL SMALLER MORE AMOUNT LESS FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (c) (d) (e) (f) (h) (i) (i) (k) [0] (m) (0) (p) (a) (r) (s) (t) (u) V) (w)
2030 28
2058 2017 2900
3% 52% 3% 4 42% 61% 58 %
463 246 114 113 290 284 248 235 244 208 308 308 125 264 216 226 134 128 432 25
10% 9% 18% 9% 10% 10% 10% 11% 11% 10% 11% 11% 13% 10% 10% 9% 10% 13% 14% 2%
cfw zef s s zias zas zas zas 2gii zghiilm w
marst noarst

Neither agree nor disagree

Strongly disagree

NET: all disagree

cdgh
ilmptuw

443
9%
adiot

202 453 882
31% 37% 32%
zac

36 134 265
5% 11% 10%
a a

128 349 765
19% 28% 27%
a a

166 445 919
26% 37% 33%
zd d

33 126 274
5% 10% 10%
d d

139 317 781
2% 26% 28%
zd

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - 2/d/e/f - 2/g/h/i/i/k/\/m/n/o/p/a/r/s/t/u - 2/v/w

Overlap formulae used.

875
31%

275

10%

hiikl
noatu

892
32%

244
9%

695
25%

865
32%

230
8%

698
25%

799
32%

637
26%

648
32%

171
8%

524
25%

This work

700
31%

199
9%

536
24%

ied out in

628
31%

199

10%

hiikl
noatu

with the

946 901
33% 32%
glu u

252 212
9% 8%
o

723 676
25% 24%

of the i

297 905 683 812
30% 33% 32% 33%
’U u glmp

86 238 192 225
9% 9% 9% 9%
o o ot

242 726 537 662
24% 26% 25% 27%
lo | hino

ptu

410
31%

102
8%

325
24%

264
28%

70
7%

228
24%

1034 308
33% 29%
w

101 300
3% 28%

482 629
15% 58%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 256
ai1 g about this, agree or disagr f the y
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A WITH
ABOUT

TOTAL
UNWEIGHTED B/
WEIGHTED BASE
Strongly agree 463
10%
dfep
artu

Neither agree nor disagree

Strongly disagree

NET: all disagree

6+ TIMES A

WEEK

2% 254 153
10% 1% 1% 8%
d d

87

NET: LESS
FREQUENT
(&)

NET: MORE
FREQUENT

Jalblcld - 2lelflg - ik - 2/min/

Columns Tested (:
Overlap formulae used.

Iolalr-2/s/t/u

WITH FRIENDS & | WITH

170 167 93
12% 9% 15%

zi hii
a28 624 855 181

NET: LESS
FREQUENT

NET: MORE
FREQUENT
(m)

63 39
15% 8%

o

109 177 89

28 8 8
5% % 5%
23 85 58

TOO MUCH

arket research, IS 20252 and with the Ipsos Terms and Conditions.
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Table 257
Q11 Thinking about this, to what extent do you agree o disagree with each of the following statements? | don't think | would get much benefit from attending a community organisation
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN WOMAN 18-24 2534 3544 4554 5575 Men 50-75 75 Men 18-49 49 AB a =] DE Nva12 EQUIV. PHD QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(2) (a) (b) (c) (d) (e) (f) (8) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) (r) (s) (t) (u) v) (w) (x)

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: all disagree

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/j/k - z/\[m/n]o - 2/p/a/r/s - 2/t/ufv/w/x
Overlap formulae used.
This work ied outin with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 258
ai1 g about this, agree or disagr the Idon't think ttendi
BASE: ALL UK ADULTS AGED 18-75
‘OFFICE REGION URBAN MARITAL STATUS
YORKS & EST EAST EAST OF MARRIED WID/ DIV/
NORTH EAST [ NORTH WEST|  HUMBER JUVING AS SEP.

UNWEIGHTED BASE
WEIGHTED BASE

Neither agree nor disagree

Strongly disagree

NET: all disagree

" Jmin -2/

Jelsitl

Columns Tested (:
Overlap formulae used. * small base

(0)

arket research, IS 20252 and with the Ipsos Terms and Conditions.
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Table 259
Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? | don't think | would get much benefit from ing a
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED
(2) (a) (b) (c) (d) (e) () (8) (h) (i) () (k) [0] (m) (n) (0) (p) (a) (r)

UNWEIGHTED BASE
WEIGHTED BASE

4763
4763
100%

349

900
!

2
0% 1

599
565
12%

26
27+

*

820
835
1

1124
1224

1214
1230

% 269 269
05 154 134 1
3% 13% 11% 1

1266
1112

23%

1205
990

21%

961
1049

22%

598
553

12%

607
438
9%

454
387
8

430
495

531
553

351
VK]

% 10% 12% 9%
3 65 74 60
% 13% 13% 13%

66% 9
Strongly agree 558 176 382 9 62 20 2 1 25 121 139 60 61 5
12% 11% 12% 1 1% 16% 8 1 1% 12% 13% 11% 14% 14

Neither agree nor disagree

1368
29%

29%

29%

30%

29%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the

q

of the i

quality

24%

27%

30%

30%

26%

for market research, 1SO 20252 and with the Ipsos Terms and Conditions.

28%

31%

29%

30%

31%

31%

28%

30%

Strongly disagree 398 157 240 90 50 12 5 63 96 106 118 71 85 40 31 27 38 47 34
8% 10% 8% 10% 9% 10% 20% 8% 8% 9% 11% 7% 8% 7% 7% 7% 8% 9% 8%
2gh
NET: all disagree 47 12 221 355 404 390 257 291 148 109 98 137 155 121
30% 34% 28% 32% 36% 38% 44% 26% 29% 33% 35% 26% 28% 27% 25% 25% 28% 28% 27%
bgkn b z g zgh

29%
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Table 260
Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? | don't think | would get much benefit from attending a community organisation

BASE: ALL UK ADULTS AGED 18-75

MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE

MEN 50-75-
NO
MEN 50-75 | WOMEN 50-
'EMPTY | 75'EMPTY COMFORTAB
NESTERS' | NESTERS' RESILIENT LOVED WORRIED | ANXIOUS LONELY | MORE (NET) LESS (NET) | TOO MUCH TOO UITTLE
(e) (8) j (k) (U] (m) (n) (s) (u) v) (x)
UNWEIGHTED BASE 7 928 1533 1263 1523 0 66 1676 701 1499
WEIGHTED BASE 8 6 9 8 876 1483 1273 1537 0 9 4 1691 705 447 1495
1

31% 27% 32% 22% % % 36% 15% 51% 31%

Strongly agree

Neither agree nor disagree 1368
29%
hikimn
v

Strongly disagree

NET: all disagree

zgimnopq

fafr - 2/sft/u-zfv/w/x

Proportions/Means: Columns Tested (5% risk level)
Overlap formulae used.
This work ried out in with the of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 261

psos

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? | don't think | would get much benefit from attending a community organisation

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED B,
IGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: all disagree

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/n]ofp/afr/s/t - 2/ulv - 2/w/x

Overlap formulae used.
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EVENTS EXPERIENCED: EVER

hruw

1444

aejo

32%
zbce

325
27%

THE DEATH | THE DEATH

28%

32%
zacd
efj

EVENTS EXPERIENCED: PAST 10 YEARS

STARTING A | RECEIVING A [ PARTNERSHI

GET
MARRIED/

28% 29% 31%

bh

zcdefj de

985 845 253
33% 31% 26%

2acdefgi adej
i

RETIRING
FROM WORK

DIVORCE

pars

85
31%

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

STARTING A | RECEIVING A [ PARTNERSHI

NET NOT

NET VERY [VERY OFTEN/|

HARDLY/

26% 28%

12% 4%

816 236
37% 22%

NETNOT
NET VERY  [VERY OFTEN/|
OFTEN/ HARDLY/

27% 30%

916 127
35% 22%
x

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 262
Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? | don't think | would get much benefit from attending a community organisation
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
SAME ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SAME SIZE SMALLER MORE AMOUNT LESS FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (d) (e) (f) (h) (i) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 4763 703 1222 665 1209 2789 2811 2754 2485 2067 2250 2030 2872 1022 2803 2140 2491 1297 939 3173 1068
WEIGHTED BASE 4763 658 1230 632 1218 2793 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
100% 14 13% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
Strongly agree 558 73 162 72 290 270 223 238 233 328 290 121 298 240 300 147 95 160 347
12% 11% 13% 11% 13% 11% 11% 11% 11% 11% 11% 12% 11% 10% 12% 11% 11% 12% 11% 10% 5% 32%
iloq io o o iilo v
v au
Neither agree nor disagree 1368 157 395 779 148 387 788 768 770 747 701 560 625 557 809 775 268 794 578 688 375 259 917 217
29% 24% 32% 28% 23% 32% 28% 27% 28% 27% 28% 27% 28% 28% 28% 28% 27% 29% 27% 28% 28% 27% 29% 20%
adgh zac zdf d w
iw

Strongly disagree

NET: all disagree

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/ - 2/g/h/ifi/k/\/m/n/o/p/alt/s/t/u - 2/v/w
Overlap formulae used.
This work ied out in with the requi of the i ional uality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 263
g about this, the Idon't think

Qi1

BASE: ALL UK ADULTS AGED 18-75

MEN AGED 50-75: FREE TIME: NOW VS. 10

90ct 2024

MEN AGED 50-75: FREE TIME: TOO MUCH/ |
T0O UTTLE

DRINKING FREQUENCY LEVEL NOW VS. 10

YRS PRIOR DRINKING SETTING
WITH

YEARS AGO

LONE DRINKING: NOW VS. 10 YRS PRIOR

DRINKING FREQUENCY - HOW OFTEN

NET: MORE NET: LESS WITH
FREQUENT FREQUENT
(&)

6+ TIMES A
WEEK

UNWEIGHTED B/
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: all disagree

Tested (5% ri n Je/t/g - 2/h/ififki\ - 2/m/n/c ~2/s/tlu

Overlap formulae used.

NET: LESS
FREQUENT

NET: MORE
FREQUENT
)

TOO MUCH

This

research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 264
Q11 Thinking about this, to what extent do you agree or disagree with each of the following are important for people in society who have less social support than others
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN 'WOMAN 18-24 25-34 35-44 45-54 55-75 Men 50-75 75 Men 18-49 49 AB c1 Q DE NvQi12 EQUIV. QUALS. FULLTIME | PARTTIME | EMPLOYED [ WORKING WORKING
(2) (c) (d) (e) (f) (8) (h) (i) (i) (k) (U] (m) (n) (0) (p) (a) (s) (t) (u) v) (w) (x)
UNWEIGHTED BASE 4763 2. 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 195 684 260 3133 1630
WEIGHTED BASE 4763 2 544 858 873 1590 990 1049 1345 EEL] 1359 1362 1010 1031 1358 1479 254 773 272 3234 1529
100% 50% 11% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 5% 5 6% 68% 32%
Strongly agree 1643 917 174 29 344 506 266 404 444 512 485 491 352 315 392 536 71 270 99 1113 530
34% 38% 32% 36% 34% 39% 32% 27% 39% 33% 38% 36% 36% 35% 31% 29% 36% 28% 34% 35% 37% 34% 35%
agho za 2R zhi h zhi o o ps
[
Neither agree nor disagree 772 422 342 99 151 155 131 236 179 135 243 207 193 189 182 208 250 242 224 56 385 122 38 545 228
16% 18% 14% 18% 17% 18% 15% 15% 18% 13% 18% 15% 14% 14% 18% 20% 18% 16% 13% 22% 18% 16% 14% 17% 15%
bilm b i i Im zIm o r or z
r
Strongly disagree 45 35
2% 1%
NET: all disagree 248 136 110
5% 6% 5%
fghi

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/j/k - z/\[m/n]o - 2/p/a/r/s - 2/t/ufv/w/x
Overlap formulae used.
This work ied outin with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 265
g about this, agree or disagr the v people in society who have less social support than others

Qi1

BASE: ALL UK ADULTS AGED 18-75

90ct 2024

‘OFFICE REGION URBAN

YORKS & WEST EAST

NORTH EAST | NORTH WEST| HUMBER | MIDLANDS | MIDLANDS | ENGLAND |SOUTH WEST| SOUTH EAST [ LONDON
(a) (b) (c) (d) (e) (h)

UNWEIGHTED BASE 198 401 406

WEIGHTED BASE

WALES | SCOTLAND

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: all disagree

Columns Tested (5% risk level) Jmin - 2/ofpla - 2lelslt]e
Overlap formulae used. * small base

MARRIED
JLIVING AS
(o)

2842

MARITAL STATUS

WID/ DIV/
SINGLE Sep
(p) (a)

1439 2

(t)

%68

arket research, IS 20252 and with the Ipsos Terms and Conditions.
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Table 266
Q11 Thinking about this, to what extent do you agree or disagree with each of the followil C are important for people in society who have less social support than others
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED

(2) (a) (b)

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

(c)

(d) (e)

(8) (h)
820 1124
1224
269

412

(i)
1214
1230
269
431

(i)
1266
1112
23%
416
37%
P2

(k)
1205
EE
21%
266
27%

[0]
961
1049
22%
404
39%
zk

(m)
598
553
12%
145
26%

(n) (0) (p) (a) (r)
607 454 430 531 351
438 387 495 553 443

8% 10% 12% 9%
122 106 195 210 164

Neither agree nor disagree

Strongly disagree 34 46 23 9 1 1 18 13 23 22 14 12 9 5 5 7 5 4
2% 1% 3% 2% 1% 3% 2% 1% 2% 2% 1% 1% 2% 1% 1% 1% 1% 1%

NET: all disagree

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/i - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

This work was carried out in with the req of the for market

quality , 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 267

psos

Q11 Thinking about this, to what extent do you agree or disagree with each of the following

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: all disagree

Proportions/Means: Columns Tested (5% risk level) -

Overlap formulae used.
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PUBLIC

are important for people in society who have less social support than others

1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

FREE TIME: NOW VS. 10 YEARS AGO

MEN 50-75- WOMEN 50- | WOMEN 50-
NO MEN 50-75- 75--NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN | CHILDREN IN IN MEN 50-75
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD 'EMPTY
(ANY AGE) | (ANY AGE) | (ANYAGE) | (ANYAGE) NESTERS *
(a) (b) (c) (d) (e)
691 446
769 359
1 8%
101
40% 36% 28%
zabe ab

[nfo/p/alr - 2/s/t/u-z/v/w/x

WOMEN 50-

75 'EMPTY

NESTERS' | IN CONTROL | OPTIMISTIC | CONFIDENT
(f) (8) (h)
397 1083 FEE
453 1051 1285
10% 22% 27%
174 379 531
38% 36% 41%
abe zgopr

(i)
1117
1046
22%
415
40%
26p

LOVED WORRIED | ANXIOUS | STRESSE D
(U] (m) (n) (0)
3

COMFORTAB

LE RESILIENT

(i) (k)
1805 928 1533 126: 1523 1382
1735 8 1483 1273 1537 1410
36% 31% 27% 32% E
671 654 505 605 509
39% 44% 40% 39% 36%
n 2gii zo0p z0p

pr mnopar
255 86 168 160 196
15% 10% 11% 13% 13% 15%

This work with the

FEDUP
(p)

180

17%
hkimnar

of the i

OVERWHELM
D LONELY
(a)
940
917
19%
364
40%
z0p

13% 13%

ied out in

MORE (NET) | SAME LESS (NET)
(s) (t) (u)
2150 866 1676
2114 884 1691
44% 19% 36%
765 281 584
36% 32% 35%

14% 21% 16%

FREE TIME: TOO MUCH/ TOO LITTLE

TOO MUCH
(v)
701
705
15%
262
37%

13% 16% 17%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 268
Q11 Thinking about this, to what extent do you agree or disagree with each of the following are important for people in society who have less social support than others
BASE: ALL UK ADULTS AGED 18-75
THINK ABOUT MENTAL THINK ABOUT PHYSICAL
EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET GET

MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH aviL THE DEATH | THE DEATH aviL NETVERY |VERY OFTEN/| NETVERY |VERY OFTEN/
EMPTY | OF ACLOSE | OF PARTNER LOSING BUYINGA | STARTING A | RECEIVING A | PARTNERSHI | RETIRING OF ACLOSE | OF PARTNER LOSING BUYINGA | STARTING A | RECEIVING A | PARTNERSHI |  RETIRING HARDLY/ HARDLY/
NESTER FRIEND JFAMILY | DIVORCE | YOURJOB HOME FAMILY | PROMOTION FROM WORK FRIEND DIVORCE | YOUR JOB HOME FAMILY | PROMOTION P FROM WORK NEVER
(d) (e) (f) (8) i j () (n) (p) (a) (r) x)
UNWEIGHTED B 252 8 EE 2247 3160 809 1734 E 277 1 902 1757 7 0 7 534
IGHTED BASE 2 0 939 5 3015 7
! 20% 4 63% 5 2 5 36% 5
Strongly agree 295 1019 623 298
31% 34% 37% 34%
zadefgi zn n znpast

8 3026 54 1704 27 4 3 889 1638 7 57

19% 3 6 46% 1.

Neither agree nor disagree

Strongly disagree

NET: all disagree

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/t/g/h/i/; - z/k/\/m/n[o/p/a/t/s/t - 2/u/v - z/w/x
Overlap formulae used.

This work ied outin with the requi of thei ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 269

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE

WEIGHTED BASE

Strongly agree

Neither agree nor disagree

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following Ce for people in society who have less social support than others
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
SAME ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SMALLER MORE AMOUNT LESS FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) b) (c) (d) (e) (f) (h) (i) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
28 0 2030 0 1
2017 2900
59% 59% 42% 61% 2
1643 291 288 380 1071 1046 1038 924 741 825 702 1103 1107 364 998 746 879 473 337 1268 272
34% 44% 46% 31% 38% 37% 38% 37% 36% 36% 35% 38% 40% 36% 36% 35% 36% 35% 35% 41% 25%
ew zbe zef zkim zmr zmarst zmr z zkma zhii z w
arst rst kimnpar
stu
772 84 203 446 76 219 436 384 406 389 352 317 329 310 382 386 147 410 311 355 207 142 367 251
16% 13% 16% 16% 12% 18% 16% 14% 15% 14% 14% 15% 15% 15% 13% 14% 15% 15% 15% 14% 15% 15% 12% 23%
adgh d d n n gno n gno &n n n n v
iilnoar

Strongly disagree

NET: all disagree

sV

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - 2/d/e/f - 2/g/h/i/i/k/\/m/n/o/p/a/r/s/t/u - 2/v/w

Overlap formulae used.

This work

ied out in

with the

of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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270
the y people in society who have less social support than others
MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T00 Ut

Table
3

Qi1
BASE: ALL UK ADULTS AGED 18-75

DRINKING FREQUENCY LEVEL NOW VS. 10
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING
A NET: WITH
NET: MORE NET: LESS WITH NET: MORE NET: LESS
FREQUENT FREQUENT FREQUENT FREQUENT NET: LESS

6+ TIMES A
WEEK

UNWEIGHTED B/
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

arket research, IS 20252 and with the Ipsos Terms and Conditions.

NET: all disagree

This work was carried out in accordance with the

Columns Tested (5% risk level) - 2/a/b/c/d - 2/e/t/g - 2/h/ii/k/1 - zfm/nl Jalr - 2fsltlu

Overlap formulae used.
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Table 271
Q11 Thinking about this, to what extent do you agree or disagree with each of the following are of great benefit to society
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL 'WOMAN 18-24 25-34 35-44 45-54 55-75 Men 50-75 75 Men 18-49 49 AB c1 Q DE NvQi12 EQUIV. QUALS. FULLTIME | PARTTIME | EMPLOYED [ WORKING WORKING
(2) (c) (d) (e) (f) (8) (h) (i) (i) (k) (U] (m) (n) (0) (p) (a) (s) (t) (u) v) (w) (x)
UNWEIGHTED BASE 4763 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 195 684 260 3133 1630
WEIGHTED BASE 4763 544 8 858 873 1590 990 1049 1345 EEL] 1359 1362 1010 1031 1358 1479 254 773 272 3234 1529
100% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 5% 5 6% 68% 32%
Strongly agree 1333 584 149 289 246 253 39 198 320 386 416 410 375 295 252 301 403 65 217 68 921 413
28% 25% 27% 32% 29% 29% 25% 20% 30% 29% 31% 30% 28% 29% 24% 22% 27% 26% 29% 28% 25% 28% 27%
agho ® 4 h h zh 0 o P
[
Neither agree nor disagree 924 516 401 108 161 152 163 341 250 172 266 228 208 257 198 260 327 297 243 57 404 140 54 599 325
19% 22% 17% 20% 18% 18% 19% 21% 25% 16% 20% 17% 15% 19% 20% 25% 24% 20% 15% 23% 18% 18% 20% 19% 21%
bikl b z zijk I | zImn zar r r w
r
Strongly disagree 24 35
1% 1%
NET: all disagree 207 112 94
4% 5% 4%
gio

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/j/k - z/\[m/n]o - 2/p/a/r/s - 2/t/ufv/w/x
Overlap formulae used.
This work ied outin with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 272
ai1 g about this, agree or disagr f the v
BASE: ALL UK ADULTS AGED 18-75
‘OFFICE REGION URBAN MARITAL STATUS
YORKS & WEST EAST EAST OF MARRIED WID/ DIV/
TOTAL | NORTH EAST [NORTH WEST| HUMBER | MIDLANDS | MIDLANDS | ENGLAND |SOUTH WEST| SOUTH EAST [ LONDON WALES | SCOTLAND JUVINGAS | SINGLE SEP. 2 3
) K)

Neither agree nor disagree

NET: all disagree

Tested (5% ri ] i Imix Jelsltin
Overlap formulae used. *small base

This i in accordance with the requi i i i research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 273
Q11 Thinking about this, to what extent do you agree or disagree with each of the followil C are of great benefit to society
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 £55000+ MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED
(2) (a) (b) (c) (d) (e) () (8) (h) (i) () (k) [0] (m) (n) (0) (p) (a) (r)

UNWEIGHTED BASE
WEIGHTED BASE

NET: all disagree

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - 2/k/I - z/m[n/o/p/a/r

Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requi of the i

quality

for market research, 1SO 20252 and with the Ipsos Terms and Conditions.

9 9 1 9 9 9 9 9 2 9 9
Strongly agree 1333 489 844 261 179 41 8 218 330 350 343 198 320 107 91 79 146 174 138
28% 30% 27% 29% 32% 33% 31% 26% 27% 28% 31% 20% 30% 19% 21% 21% 29% 31% 31%
bkmn b 28 k mno mno mno

Neither agree nor disagree 924 284 640 175 80 26 3 212 244 220 163 250 172 127 123 108 76 96 75
19% 18% 20% 19% 14% 21% 12% 25% 20% 18% 15% 25% 16% 23% 28% 28% 15% 17% 17%
adjl za d zhij i zl zpqr zpqr zpqr
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Table 274
Q11 Thinking about this, to what extent do you agree or disagree with each of the following are of great benefit to society
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
MEN 50-75- WOMEN 50- | WOMEN 50-
NO MEN 50-75- 75--NO | 75-CHILDREN
CHILDREN IN | CHILDREN IN | CHILDREN IN IN MEN 50-75 | WOMEN 50-
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD 'EMPTY 75 'EMPTY COMFORTAB OVERWHELM!
TOTAL (ANY AGE) | (ANY AGE) | (ANYAGE) | (ANYAGE) NESTERS * NESTERS' | IN CONTROL | OPTIMISTIC | CONFIDENT LE RESILIENT LOVED WORRIED ANXIOUS STRESSE D ED LONELY MORE (NET) SAME LESS (NET) | TOO MUCH
(2) (b) (c) (d) (e) (f) (8) (h) (i) (i) (k) (U] (m) (n) (0) (a) (s) (t) (u) v)
UNWEIGHTED BASE 4763 691 446 397 1083 FEE 1117 1805 928 1533 1263 1523 1382 940 2150 866 1676 701
WEIGHTED BASE 4763 769 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 917 2114 884 1691 705
100% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% E 19% 44% 19% 36% 15%
Strongly agree 1333 68 145 338 453 372 564 326 541 399 479 408 303 613 219 489 205
28% 31% 28% 19% 32% 32% 35% 36% 32% 37% 36% 31% 31% 29% 33% 29% 25% 29% 29%
aet abe ae abe » zimnop zgimnopr zo0pr zgim 28im k2] n zopr t t
r nopr nopr
Neither agree nor disagree 924 226
19% 21%
chijkl ghiikimn
nu oar

Strongly disagree 10 1 14 3 3 10 16
1% * 2% 1% 1% 2% 2%

NET: all disagree

fafr - 2/sft/u-zfv/w/x

Proportions/Means: Columns Tested (5% risk level)
Overlap formulae used.

This work ried out in with the of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Return to Index

psos

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

Table 275

Q11 Thinking about this, to what extent do you agree or disagree with each of the following

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED B,
IGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: all disagree

are of great benefit to society

1PSOS

PUBLIC

9 Oct 2024

EVENTS EXPERIENCED: EVER

EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL
WELLBEINGE

THINK ABOUT PHYSICAL
WELLBEINGE

mparsuw

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER
FRIEND [FAMILY

EMPTY
NESTER

DIVORCE

LOSING BUYING A
YOUR JOB HOME
(e) (f)
2247 3160
5 3015

63%
843
28%

GET
MARRIED/
aviL
RETIRING
FROM WORK

STARTING A | RECEIVING A [ PARTNERSHI
FAMILY

(8)
09

PROMOTION
78

zacdefgi
i

EMPTY
NESTER
(k)

3
6
1

194
30%

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER
FRIEND
(1)
1734
1704
36%
516
30%
z

LOSING
'YOUR JOB

BUYING A
HOME
(p)

1

DIVORCE

STARTING A | RECEIVING A [ PARTNERSHI
FAMILY

()
902
889
19%
280
32%
n

GET
MARRIED/

avi
RETIRING
PROMOTION 4 FROM WORK
(r)
1757
1638

zImnopt

NETNOT
NET VERY  [VERY OFTEN/|
HARDLY/

NETNOT
NET VERY  [VERY OFTEN/|
HARDLY/
NEVER
x)
534
572

1.

/e/h/ifi-

-zfu/v-z/w/x

Proportions/Means: Columns Tested (5% risk level) -

Overlap formulae used.
with the of the i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

This work ied outin
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Table 276
Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are of great benefit to society
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SAME SIZE SMALLER MORE FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (d) (h) (i) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 4763 703 1222 665 2811 2754 2485 2067 2250 2030 2872 1022 2803 2140 2491 1297 939 3173 1068
WEIGHTED BASE 4763 658 1230 632 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076
100% 14 2 13% 58% 52% 43% 47% 42% 61% 59% 21% 44% 52% 28% 20% 66% 23%
Strongly agree 1333 245 238 835 729 632 676 559 885 888 293 619 683 377 309 1100 164
28% 37% 26% 38% 30% 29% 31% 30% 28% 31% 32% 29% 29% 28% 28% 32% 35% 15%
ew zbe zef zms zmst m zmst zms zmas zhil zimarst w
t marst
Neither agree nor disagree 924 95 272 518 97 271 517 469 476 467 418 359 385 380 484 445 162 510 391 464 232 160 403 347
19% 14% 22% 19% 15% 22% 19% 17% 17% 17% 17% 17% 17% 19% 17% 16% 16% 18% 18% 19% 17% 17% 13% 32%
adgh zac a zdf o ghii ghiino ghiino ghii v
iikinop Inop Inop
tuv
Strongly disagree 24 33
1% 3%
v
NET: all disagree 113 89
4% 8%
v

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/ifi/k/\/m/n/o/p/alt/s/t/u - 2/v/w
Overlap formulae used.

This work ied out in with the i of the i i quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 277
ai1 g about this, agree or disagr f the v
BASE: ALL UK ADULTS AGED 18-75
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A A WITH
6+ TIMES A NET: MORE NET: LESS WITH WITH NET: MORE NET: LESS
WEEK MORE LESS FREQUENT FREQUENT FREQUENT FREQUENT
(&) 0 (m)

UNWEIGHTED BASE
WEIGHTED BASE

Neither agree nor disagree

NET: all disagree

Tested (5% ri n Je/t/g - 2/h/ififki\ - 2/m/n/c ~2/s/tlu
Overlap formulae used.

This i in accordance with the requi i i i research, ISO 20252 and with the Ipsos Terms and Conditions.



Return to Index
psos

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Table 278
Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used rather than on
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL 'WOMAN 18-24 25-34 35-44 45-54 Men 50-75 75 Men 18-49 49 AB c1 Q DE NvQi12 EQUIV. PHD QUALS. FULLTIME | PARTTIME | EMPLOYED [ WORKING WORKING
(2) (c) (d) (e) (f) (h) (i) (i) (k) (U] (m) (n) (0) (p) (a) (s) u: v) (w) (x)
UNWEIGHTED BASE 4763 545 898 760 894 1205 961 1221 1336 1784 1218 712 1049 998 1017 195 684 260 3133 1630
WEIGHTED BASE 4763 544 8 858 873 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 254 773 272 3 1529
100% 11% 19% 18% 18% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 5 6% 68% 32%
Strongly agree 224 39 64 55 26 29 21 112 61 82 51 56 35 58 55 100 12 34 20 183 42
5% 7% 7% 6% 3% 3% 2% 8% 5% 6% 4% 6% 3% 4% 4% 6% 5% 4% 7% 6% 3%
bfghi g 2fg e zhik hi zmo o zpq X x
ox

Neither agree nor disagree

Strongly disagree

NET: all disagree

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/j/k - z/\[m/n]o - 2/p/a/r/s - 2/t/ufv/w/x
Overlap formulae used.

This work ied outin with the requi of thei ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 279
ai1 g about this, agree or disagr the Id be better used elsewhere, rather than on community organisations
BASE: ALL UK ADULTS AGED 18-75
‘OFFICE REGION URBAN MARITAL STATUS
YORKS & WEST EAST EAST OF MARRIED WID/ DIV/
SEP. 2 3

TOTAL | NORTH EAST [NORTH WEST| HUMBER | MIDLANDS | MIDLANDS | ENGLAND |SOUTH WEST| SOUTH EAST [ LONDON WALES | SCOTLAND JUVINGAS | SINGLE
) K)

UNWEIGHTED BASE
WEIGHTED BASE

Neither agree nor disagree

Strongly disagree

NET: all disagree

Tested (5% ri ] i Imir Jelsltin
Overlap formulae used. *small base

This i i ith the requi i i i research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 280

Q11 Thinking about this, to what extent do you agree or disagree with each of the

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree 224

Neither agree nor disagree 1371
29%

Strongly disagree

NET: all disagree

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/i - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

26%

30%

252
28%

131
23%

24%

This work was carried out in with the

q

of the i

quality

for market

20%

(8)

266
32%

(h)

382
31%

(i)

340
28%

, 1SO 20252 and with the Ipsos Terms and Conditions.

£55000+
(i)

271
24%

(k)

313
32%

[0]

329
31%

(m)

161
29%

(n)

152
35%

(0)

136
35%

159
32%

170
31%

PUBLIC

1PSOS
9 Oct 2024

foll Time and would be better used elsewhere, rather than on community organisations
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-

UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED

(r)

139
31%
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Table 281
Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used rather than on
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE

MEN 50-75-
NO
MEN 50-75 | WOMEN 50-
'EMPTY | 75'EMPTY COMFORTAB
NESTERS' | NESTERS' RESILIENT LOVED WORRIED | ANXIOUS | STRESSE D LONELY | MORE (NET) LESS (NET) | TOO MUCH TOO UITTLE
(e) (8) j (k) (U] (m) (n) (s) (u) v) (x)
UNWEIGHTED BASE 3 928 1533 1263 1523 3 0 66 1676 701 1499
WEIGHTED BASE 8 9 8 876 1483 1273 1537 0 0 9 4 1691 705 1495

27% 32% 3 3 6 36% 15%

Strongly agree

Neither agree nor disagree 1371 305 510 313
29% 29% 29% 29%
hiklmn hikinar hiking ikinar
arux

r

Strongly disagree

NET: all disagree 701
55%
zgijop

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/ifi/k/\/m/nfofp/alr - 2/s/t/u - z/v/w/x
Overlap formulae used.

This work ied outin with the requi of thei ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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BASE: ALL UK ADULTS AGED 18-75
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used rather than on
THINK ABOUT MENTAL | THINK ABOUT PHYSICAL
EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH aviL THE DEATH | THE DEATH avi NETVERY [VERY OFTEN/| NETVERY |VERY OFTEN/
EMPTY | OF ACLOSE | OF PARTNER LOSING | BUYINGA [ STARTINGA |RECEIVING A | PARTNERSHI| RETIRING | EMPTY | OF ACLOSE | OF PARTNER LOSING | BUYINGA | STARTING A | RECEIVING A | PARTNERSHI| RETIRING | OFTEN/ | HARDLY/ | OFTEN/ | HARDLY/
DIVORCE | YOURJOB FROM WORK DIVORCE | YOURJOB FROM WORK
(e) J

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: all disagree

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/nfofp/afr/s/t - 2/ulv - 2/w/x

Overlap formulae used.

1567
52%
zabcdefg
i

This work

ried out in

with the

of the i

835
51%
znopas

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 283
Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used rather than on it isatic
BASE: ALL UK ADULTS AGED 18-75
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
SAME ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SMALLER MORE AMOUNT LESS FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (c) (d) (e) (f) (h) (i) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 0 2030 0 2803
WEIGHTED BASE 2017 2900
59 59 59 42% 61% 2
Strongly agree 224 51 48 60 141 122 120 106 111 114 94 133 123 71 123 115 114 84 73 146 73
5% 8% 8% 5% 5% 4% 4% 4% 5% 5% 5% 5% 4% 7% 4% 5% 5% 6% 8% 5% 7%
cf zbe zef hii hijoq i 2ghii hiinog zghiimnoas  zghiikim v
klmnoar noars

Neither agree nor disagree 1371
29% 22% 33% 28% 24% 34% 27% 26% 27% 26% 26% 26%
adfg zac a zdf
hiikimn
ov

Strongly disagree

NET: all disagree

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/ifi/k/\/m/n/o/p/alt/s/t/u - z/v/w
Overlap formulae used.
This work

27%

ied out in

27%

with the

27% 27%

of the i

s

27%

28%
giik

28%

26%

23% 39%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 284
ai1 g about this, agree or disagr the

‘Time and resources would be better used elsewhere, rather than on community organisations

BASE: ALL UK ADULTS AGED 18-75

90ct 2024

DRINKING FREQUENCY LEVEL NOW VS. 10
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR

LONE DRINKING: NOW VS. 10 YRS PRIOR

DRINKING SETTING
WITH

6+ TIMES A NET: WEEKLY [MONTHLY OR| NET: MORE NET: LESS WITH WITH
WEEK MORE LESS FREQUENT FREQUENT COLLEAGUES
(&) 0

UNWEIGHTED BASE
WEIGHTED BASE

Neither agree nor disagree

Strongly disagree

NET: all disagree

Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - 2/h/i/i/k1 - zfm/no - zfpfalr - 2/s/thu
Overlap formulae used.

MEN AGED 50-75: FREE TIME: NOW VS. 10
YEARS AGO

MEN AGED 50-75: FREE TIME: TOO MUCH/ |
T0O UTTLE

NET: MORE NET: LESS
FREQUENT FREQUENT
(m)

TOO UTTLE

arket research, IS 20252 and with the Ipsos Terms and Conditions.
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Table 285

BASE: ALL UK ADULTS AGED 18-75

psos

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

90ct 2024

Q12 What, if anything, do you think are potential benefits for someone joining a community organisation?
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN WOMAN 18-24 2534 4554 5575 Men 50-75 75 Men 18-49 49 AB a =] DE Nva12 EQUIV. PHD QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(2) (a) (c) (d) (f) (8) (h) (i) j (k) (1) (m) (n) (o) (p) (a) (s) (t) (u) v) (w) (x)

UNWEIGHTED BASE

WEIGHTED BASE

Building social connections

Better mental wellbeing

Learning new skills

Feeling a sense of helping the
wider community

Better physical wellbeing

There would be no benefits for
someone joining a community
organisation

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/i/k - z/\/m[n/o - 2/p[a/r/s - z/t/u/v/w/x

Overlap formulae used.

2117
44%
acio

1718
36%
acgh

1345
58%

969
42%

1500
63%

547

401
47%

zcdg

411
47%

688
43%

651
62%

1221
1345

28%

29% %

859 902 914 636

64% 66% 67% 63%
i 20 20 o

849 834 845 612
63% 61% 62% 61%
zhi o o

632 647 597 456
47% 48% 44% 45%
zhi 0

603 671 601 419
45% 49% 44% 41%
zmno o

509 522 480 385
38% 38% 35% 38%
h 20 o

This work ried out in

417

with the

of the

957 1137

65% 68%
ps zps

911 1072
62% 64%
ps zps

654 813
44% 49%
zpas.

626 839
42% 50%
zpas,

115
45%

1332
61%

1324
60%

958
44%

487
63%

490
63%

169
62%

1997
62%

1983
61%

1419
44%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

698
46%
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Table 286
Q12 What, if anything, do you

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

[

‘OFFICE REGION

UNWEIGHTED BASE
WEIGHTED BASE

Building social connections.

63% 57% 62% 63% 60% 58% 67% 71%
t aei zabe
deii

Better mental wellbeing

60% 59% 62% 58% 53% 58% 59% 67%

Learning new skills
4% 8% 21% 39% 4% 2% 8%

Feeling a sense of helping the
wider community
aa% 40% 4% 21% 39% 39% 2% 51%

efi

Better physical wellbeing

There would be no benefits for
someone joining a community
organisation

Columns Tested (5% ris ) i Jm/n - 2/oly Y
Overlap formulae used. * small base

66%

aei

62%

61%

a7%

efi

MARRIED
JLIVING AS

1709
62%

a7%

This

research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 287
Q12 What, if anything, do you think are

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

(2)

UNWEIGHTED BASE
WEIGHTED BASE

3017
63%

Building social connections

Better mental wellbeing

Learning new skills
44%

Feeling a sense of helping the
wider community
44%

1718
36%
bkmn

Better physical wellbeing

There would be no benefits for
someone joining a community
organisation

(a) (b)

669
2055
65%

349
962
60%

961
59%

1909
61%

46% 44%

44% 43%

622 1096
39% 35%
zb

508
56%

525

58%

45%

43%

340
38%

(d) (e) ()

358 81 16
63% 65% 58%

352 73 11
62% 59% 41%

49% 46% 43%

46% 44% 49%

226 42 13
40% 34% 50%

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/i - 2/k/I - z/m[n/o/p/a/r

Overlap formulae used. ** very small base (under 30) ineligible for sig testing

This work was carried out in with the

q of the

quality

for market

(8)
18%
481

58%

471
56%

41%

38%

294
35%

£55000+

(h) (i) () (k) [0]

269 269 2 219

769 780 753 619 727
63% 63% 68% 63% 69%
g g 2ghi zk

716
58%

743
60%

585
59%

651

65% 62%

44% 44% 46% 2% 47%

2% 45% 49% 2% 45%

453 413 436 314 400
37% 34% 39% 32% 38%
zi k

, 1SO 20252 and with the Ipsos Terms and Conditions.

(m)

331

60%

341
62%

43%

43%

177
32%

(n) (0) (p) (a)

255
66%

288
66%

243
56%

216
56%

315
64%

336
61%

41% 41% 46% 48%

41% 40% 44% 46%

137 118 189 210
31% 30% 38% 38%
no no

PUBLIC

1PSOS
9 Oct 2024

| benefits for joininga
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-

UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED

(r)

324
73%

zmno

264
60%

46%

45%

160
36%
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

Table 288

Q12 What, if anything, do you think are potential benefits for someone joining a community organisation?

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

Better physical wellbeing

There would be no benefits for
someone joining a community
organisation

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

MEN 50-75-

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

MEN 50-75
'EMPTY
NESTERS '
(e)

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - 2/g/h/i/i/k/\/m/n[o/p/a/r - 2/s[t/u - 2/v/w/x
Overlap formulae used.

WOMEN 50-
75 'EMPTY
NESTERS '

zgjopr

COMFORTAB

1805
1735

RESILIENT
(k)

This work

LOVED
(U]

1533

2ghi
jmnopar

WORRIED

ried out in

ANXIOUS
(n)
1523
1537

FREE TIME: NOW VS. 10 YEARS AGO

with the

of the

LONELY

MORE (NET)

(s)
2150
2114

LESS (NET)

(u)

1676

1691

100% Z 5% 6% 1 a 36% 8% a 32% ] 44% 36%
Building social connections 3017 468 151 540 223 315 722 893 697 172 652 1082 886 1056 949 714 644 1400 491 1102
63% 64% 59% 70% 62% 70% 69% 69% 67% 68% 74% 73% 70% 69% 67% 67% 70% 66% 55% 65%
t zabe zbe z z z z zghi zghi z z z z z z t t w
jmnopr inop

Better mental wellbeing 2870 424 161 467 184 207 275 655 879 660 1108 618 1055 843 1031 925 678 620 556 1297 489 1060 444 1437 947
60% 58% 63% 61% 66% 58% 61% 62% 68% 63% 64% 70% 71% 66% 67% 66% 63% 68% 67% 61% 55% 63% 63% 59% 63%
w a zgiip z z 2gii zghi z 2gip z z 28I 8 t t w
mop imnop

Learning new skills 2117 29 17 359 139 153 207 519 667 514 845 458 818 651 749 685 519 460 379 945 362 791 304 1072 702
44% 40% 45% 47% 50% 43% 46% 49% 52% 49% 49% 52% 55% 51% 49% 49% 49% 50% 46% 45% 41% 47% 43% 44% 47%
at a a z zir z z zr zghi r z z z r t z
jmnopar

Feeling a sense of helping the 2081 304 112 353 121 157 216 518 669 541 846 499 822 613 720 637 478 453 381 935 370 758 315 1053 680
wider community
4% 1% 3% 46% 3% 44% 48% 49% 52% 52% 49% 57% 55% 48% 47% 45% 45% 49% 46% 24% 2% 45% 45% 3% 45%
z zjnopr. zjnopr z 2ghi 2ghi z0p z z0p
jmnopar jmnopar

FREE TIME: TOO MUCH/ TOO LITTLE

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Return to Index

psos

Table 289
Q12 What, if anything, do you think are potential benefits for someone joining a community organisation?

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS

9 Oct 2024

EVENTS EXPERIENCED: EVER

EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL

THINK ABOUT PHYSICAL

THE DEATH | THE DEATH
OF A CLOSE | OF PARTNER
FRIEND [FAMILY

DIVORCE
(d)
930
939
20%
574
61%

UNWEIGHTED B,
IGHTED BASE

Building social connections

Better mental wellbeing

Learning new skills

Feeling a sense of helping the
wider community

Better physical wellbeing

1718
3¢

6%
VX
107
2%
fhmrw

There would be no benefits for
someone joining a community
organisation

/e/h/ifi-

Proportions/Means: Columns Tested (5% risk level) -
Overlap formulae used.

LOSING
YOUR JOB

BUYING A
HOME
(f)
3160
3015
63%
1963
65%
zabd
egi

-2/ufv-2fw/x

FAMILY

STARTING A | RECEIVING A [ PARTNERSHI

PROMOTION

zabcdefg
i

1917
63%
zabedegi
i

46%
zabcde

GET
MARRIED/
aviL
RETIRING
FROM WORK
(i)

THE DEATH | THE DEATH

EMPTY | OF ACLOSE | OF PARTNER
NESTER FRIEND

(k) (U]

6 1734

1704

36%

1085 830

64% 64%

nq nq

LOSING
'YOUR JOB

BUYING A
HOME
(p)
1388
1303

27%

FAMILY
(a)
902
889
19%
522
59%

DIVORCE

of the

STARTING A | RECEIVING A [ PARTNERSHI

This work ried out in with the

WELLBEINGE WELLBEINGE
GET
MARRIED/ NET NOT NET NOT
aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|

PROMOTION 3
(r) (s)
1757
1638

zknoags

1049
64%
zknogs

RETIRING
FROM WORK

zkim
nopars

OFTEN/ HARDLY/

HARDLY/
NEVER
(x)
534

OFTEN/

572
1.

286
50%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 290

Q12 What, if anything, do you think are potential benefits for someone joining a community organisation?

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

SMALLER

UNWEIGHTED BASE
WEIGHTED BASE

ing social connections

Better mental wellbeing

Learning new skills

44% 48% 43% 45%

Feeling a sense of helping the 2081 309 506
wider community
44% 47% 41% 45%
w b b

Better physical wellbeing 1718 279 403
36% 42% 33% 37%
bw zbc b

There would be no benefits for 107 9 41
someone joining a community
organisation
2% 1% 3% 2%
fghko zac

42% 46%

46% 42% 45%

43%
zef

34% 37%

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/|/m/n/o/p/a/r/s/t/u - z2/v/w

Overlap formulae used.

ANXIETY/DEP| CONFIDENCE | NO TIME FOR| LONELY/ISOL
BURN OUT | RESSION Loss SELF ATED
(h) i (i) [0]

2811 2485 2250

zmps zmprs zmp zmp

48% 47% 48% 48% 48% 46%
zImp z m zm z z

978
47% 7% 26% 26% 8% 45%
il zimat m m zimpast
mpast

38%

This work was carried out in

FOROWN |FOR OTHERS'
HEALTH
(o)

2030 8¢ 2872

TOO MUCH
ALCOHOL

2017 2900 28

1291 1947 1926
64%

2ghl

mpars mpars

46% 49% 50% 45%
Zimp 2ghi
artu ikimpar

44% 47% 48% 44%
2img zhij
st Impast

37%

with the of the

LESS ACTIVE
(a)

2803

47%

45%

CONNECTION|
s
(r)
2140
2119

PUBLIC
1PSOS
9 Oct 2024
SOCIAL CIRCLE NOW VS. 10 YRS AGO: /ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY.
Jjos NET: NOT
FEARFUL LIFE HAS CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF | NET:VERY/ | VERY/NOT

FINDING
MEANING
(t)
1297

1344

UNEMPLOY FAIRLY

BENEFICIAL

AT ALL
BENEFICIAL

48% 46% 46% 50%
zmp w

36%

582 439 1514 401
45% 43% 46% 48% 37%
w

534 388 1340 264
38% 40% 41% 43% 25%
z z z w

22 15 38 55
2% 2% 2% 1% 5%
ho v

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 291
Q12 What, if anything, do you

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BAS
WEIGHTED BASE

Building social connections.

Better mental wellbeing

Feeling a sense of helping the
wider community

Better physical wellbeing

There would be no benefits for
someone joining a community

Columns Tested (s

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

[

90ct 2024

DRINKING FREQUENCY - HOW OFTEN

6+ TIMES A
WEEK

Jels/g - 2/hififk - 2m/n/

DRINKING FREQUENCY LEVEL NOW VS. 10
YRS PRIOR

LONE DRINKING: NOW VS. 10 YRS PRIOR

Overlap formulae used.

NET: LESS
FREQUENT
(&)

-2/slt/u

DRINKING SETTING
WITH

MEN AGED 50-75: FREE TIME: NOW VS. 10
YEARS AGO

MEN AGED 50-75: FREE TIME: TOO MUCH/ |
T0O UTTLE

NET: MORE
FREQUENT
(m)

NET: LESS
FREQUENT

This i i

research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS.
90ct 2024
Table 292
Q13 On average, how if ever, do you consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?
BASE: ALL UK ADULTS AGED 18-75
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN WOMAN 18-24 2534 4554 5575 Men 50-75 49 AB a =] DE Nva12 EQUIV. PHD QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(2) (a) (c) (d) (f) (8) (h) i (i) (k) (1) (m) (n) (o) (p) (a) (r) (s) (u) v) (w) (x)
UNWEIGHTED BASE 1666 12 1221 8 0 99 5 5 260
WEIGHTED E 2 8 858 ) 1590 1049 1345 9 3
% b 9 b % 22% 28% 6 2! 6 6 %
6 or more times a week (i.e., daily/ 262 171 91 18 33 33 53 95 60 76 31 80 73 53 57 74 89 20 32 23 108
most days)
6% 7% 2% 3% 2% 4% 6% 8% 10% 6% 6% 2% 6% 5% 5% 5% 5% 5% 5% 8% 5% 2% 8% 5% 7%
bedek b o 2cde zijk k k tuw 2tuw

2to 3 times a week

2-3 times a month

80X 2def 8 zhi o s s 2vx VX vx

Once every couple of months

Less often than once a year

NET: 4+ times per week

NET: once a week or more

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/i/k - z/\[m[n/o - 2/p[a/r/s - 2/t/u/v/w/x
Overlap formulae used.
This work ried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
[
90ct 2024
Table 293
Qizon if ever, do you (e.g., beer, wine, spirits, etc.)?
BASE: ALL UK ADULTS AGED 18-75
‘OFFICE REGION URBAN MARITAL STATUS
YORKS & WEST EAST EAST OF MARRIED WID/ DIV/
TOTAL | NORTH EAST [NORTH WEST| HUMBER | MIDLANDS | MIDLANDS | ENGLAND |SOUTH WEST| SOUTH EAST [ LONDON WALES | SCOTLAND JUVINGAS | SINGLE SEP. 2 3
) K)

6 or more times a week i
most davs)

Once every couple of months

Less often than once a vear

NET: 4+ times per week

INET: once a week or more

Columns Tested (5% risk level) Jml Jola - 2lefs/th
Overlap formulae used. * small base

i he for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Table 294
Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?
BASE: ALL UK ADULTS AGED 18-75
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS

MEN 50-75

£20000- £35000- WOMEN 50- [ MEN 50-75 NOT WOMEN 50-
£34999 £55000+ MEN 50-75 75 75 RETIRED

(h) i (i) (k) )

UNWEIGHTED BASE 9 9 26 20! 961
WEIGHTED BASE 3 7 1049
22%
6 or more times a week (i.e., daily/
most days)

2to 3 times a week

2-3 times a month

Once every couple of months

Less often than once a year

NET: 4+ times per week

NET: once a week or more

Proportions/Means: Columns Tested (5% risk level) - /a/b - z/c/d/e/f - z/g/h/ifi -2/k/\ - z/m/n/o/p/a/r
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work was carried out in with the requi of the i ional quality standard for market research, IS0 20252 and with the Ipsos Terms and Conditions.
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Table 295
Q13 On average, how

if ever, do you consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?

BASE: ALL UK ADULTS AGED 18-75

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS
PUBLIC
1P

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

MEN 50-75-

MEN 50-75
"EMPTY
NESTERS "

UNWEIGHTED BASE

WEIGHTED BASE

6 or more times a week (i.e., daily/

most days)
6% 10% 9% 7% 3% 9%
ux 2d zd d 2d

2to 3 times a week
20% 23% 23% 20% 15% 24%

2-3 times a month

Once every couple of months

Less often than once a year

2210
46%
dmnoqu
x

NET: once a week or more

Proportions/Means: Columns Tested (5% risk level)
Overlap formulae used.

fafr -2/sft/u-zfv/w/x

WOMEN 50-
75 'EMPTY
NESTERS '

259
25%
zmnopar

566
54%
zhikimn
opar

295
23%
zmnopq
r

642
50%
zmnoar

260
25%
zkimnopq
r

547
52%
zkimnopq
r

COMFORTAB

1805
1735

395
23%
zmnopq
r

870
50%
zmnoar

21%
mnor

22%
zmno
ar

This work

LOVED

FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE

WORRIED | ANXIOUS
(m) (n)
1263 1523

1537

32%

7% 7% 6% 7% 6%
zhjlo zhjl zhjl

18% 17% 17% 19% 18%

ied out in with the of the i

LONELY MORE (NET)

(s)

16% 20% 20% 20% 18% 21% 19%

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 296

Ipsos

Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED BASE
WEIGHTED BASE

6 or more times a week (i.e., daily/
most days)

2to 3 times a week

2-3 times a month

Once every couple of months

Less often than once a year

NET: 4+ times per week

NET: once a week or more

Don't know

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

afikp

12%

ilmrsvw

PUBLIC
1PSOS
90ct 2024
THINK ABOUT MENTAL | THINK ABOUT PHYSICAL
EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH CviL THE DEATH | THE DEATH CviL NET VERY |VERY OFTEN/| NET VERY |VERY OFTEN/
EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING OFTEN/ HARDLY/ OFTEN/ HARDLY/
NESTER FRIEND [FAMILY DIVORCE YOUR JOB HOME FAMILY PROMOTION P FROM WORK NESTER FRIEND /FAMILY DIVORCE YOUR JOB HOME FAMILY PROMOTION P FROM WORK |  ALWAYS ALWAYS NEVER
(a) (b) (c) (e) (8) i j (k) (1) (m) (n) (0) (r) (t) (w) (x)
1234 2520 2247 2809 1000 656 1734 2458 277 1156 1757 726 2737 534
1210 2252 2789 47 1704 279 1147 16: 2656 572
25% 47% 14% 6 6% 24% 34% 29
90 20 82 134 31
7% 7% 6% 7% 7% 6% 6% 6% 6% 9% 8% 6% 6% 7% 7% 5% 5% 5% 5% 10% 6% 5% 5% 5%
zighi zfgh z % zcfgh & abcfe as zars 2mpa

52%

13%

52% 48%
2ceg z

10 22
* 1%
i fhi

14%

48% 49%

4 17 8
. 1% .
i bfhi

12% 14% 13%

49% 52%
z 2cdegi 8

14 12 4
1% * *
fi i

zbed
efghi

53%
zmno

15%
zmpa

53%
zmno

13%

11% 13% 12%

45% 47% 51%

200

3 10 6
1% 1% *
B Irs.

10%

12%

53%
zmnoas

11%

18%
zmno
pars

52%
200

12% 12%

47% 49%

11%

47% 45%

Proportions/Means: Columns Tested (5% risk level) - z/a/!
Overlap formulae used.

Jt-2fufv - 2/wix

This work was carried out in

with the of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 297
Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?

BASE: ALL UK ADULTS AGED 18-75

23-085423-36 - MEN'S SHEDS

4TH - MONDAY 9TH
PUBLIC

EIGHTED BASE
HTED.

6 or more times a week (i.e., daily/
most davs)

2103 times a week
20% 24% 21% 18% 24% 2%
cfgi 3 of of
ilmw

2-3 times a month

Once everv coule of months.

Less often than once a vear

NET: 4+ times per week

15% 12% 1% 13%

NET: once a week or more
4%

iikim

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - 2/d/e/f - 2/g/h/ifi/k/\/m/n/o/p/alt/s/t/u - z/v/w
Overlap formulae used.

12%

3%

19%

12%

5%

12%

(i)

4%

1%

2%

1%

5%

18%

12%

3%

18%

4%

26%
ghii

47%
shii
Kimar.

ikimnoa
rstu

zhikit

45%

47%
shii
Kimr

the

quality standard

1S0 20252 and with the Ipsos Terms and Conditions.

10%

7%
hilm

13%

48%

IPSOS

90ct 2024
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY

108 NET:NOT
FEARFUL CONCERNS | CONCERN LOSING LESS. STRUGGLE | FEARSOF | NET:VERY/ | VERY/NOT
AANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOR OWN TOO MUCH CONNECTION| MOBILE/ | FINDING |UNEMPLOYM|  FAIRLY

LARGER SMALLER BURN OUT ESSION ATED HEALTH LESS ACTIVE s AGILE MEANING BENEFICIAL | BENEFICIAL

5%
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Table 298
Qizon

irits, etc.)?

if ever, do you

BASE: ALL UK ADULTS AGED 18-75

UNWEIGHTED B
WEIGHTED BASE

6 or more times a week (i.e,
most davs)

20 3 times a week

2-3 times a month

Once every couple of months

Less often than once a vear

NET: 4+ times per week

INET: once a week or more

Don't know

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

[

90ct 2024

DRINKING FREQUENCY - HOW OFTEN

6+ TIMES A
WEEK

DRINKING FREQUENCY LEVEL NOW VS. 10
YRS PRIOR

LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10
YEARS AGO

MEN AGED 50-75: FREE TIME: TOO MUCH/ |
T0O UTTLE

Overlap formulae used.

Tested

NET: LESS
FREQUENT
(&)

-2/s/tlu

DRINKING SETTING
WITH

NET: LESS
FREQUENT

NET: MORE
FREQUENT
(m)

accordance with the

for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
90ct 2024
Table 299
Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?
BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN WOMAN 18-24 2534 3544 4554 5575 Men 50-75 Men 18-49 49 AB a =] DE Nva12 EQUIV. PHD QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(2) (a) (b) (c) (d) (e) (f) (8) (h) i) (k) (1) (m) (n) (p) (a) (r) (s) (t) (u) v) (w) (x)

UNWEIGHTED BASE
WEIGHTED BASE

Alot more frequently than 10 208 111
years ago

About the same as 10 years ago

A lot less frequently than 10 years
ago

26% 2%
ahil

NET: All less frequent

31%
z

26%

26% 23%

155

30%
2w

Prefer not to answer 9 8 1 - 7 - 1 2 2 - 6 1 - - 8 1 2 4 2 1 2 - 1 3 7
. * . _ 1% _ . B . _ 1% B . ~ 1% B . B . 1% * - * . 1%
bw zefg zi zim z7tw.
Proportions/Means: Columns Tested (5% risk level) - 2/a/b - 2/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n/o - z/p/alr/s - 2/t/ulv/w/x
Overlap formulae used. ** very small base (under 30) ineligible for sig testing
This work ried out in with the of the i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 300
Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

[

90ct 2024

‘OFFICE REGION

YORKS & WEST EAST EAST OF
NORTH EAST [ NORTH WEST|

UNWEIGHTED BAS
WEIGHTED BASE

A lot more frequently than 10
vears ago

About the same as 10 vears ago

Alot less frequently than 10 years
a0

NET: All less frequent

Prefer not to answer 9 - - - 1 B 4 - 2
. R R R . R 1% R .
o b

MARRIED
JLIVING AS

MARITAL STATUS

5 ) i py— Jelslt/n

Columns Tested (s
Overlap formulae used. * small base

This

research, ISO 20252 and with the Ipsos Terms and Conditions.
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23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

Table 301

Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

UNWEIGHTED BASE
WEIGHTED BASE

A lot more frequently than 10
years ago

About the same as 10 years ago

PUBLIC
IPSOS

9 Oct 2024

CHILDREN IN HOUSEHOLD

NUMBER OF CHILDREN IN HOUSEHOLD

INCOME

BREAKS -

MEN'S SHED BESPOKE

50-75'S

MEN'S SHED BESPOKE BREAKS - WORKING STATUS

1128
35%

325
29%

804
38%

189
31%

110
27%

21
23%

25%

158
34%

£20000-
£34999
(h)

274
33%

£35000-
£54999
(i)

323
36%

£55000+

(i)

292
35%

MEN 50-75
(k)

340
41%

A lot less frequently than 10 years 849 297 552 174 95 25 3 146 245 216 190 195
ago
26% 27% 26% 29% 23% 27% 20% 31% 30% 24% 23% 23%
jkm zij zij

NET: All less frequent

Prefer not to answer 9 2 7 - 1 1 - 1 7 1 - 2
* * * N * 1% N * 1% * N *
C zij

WOMEN 50-
75
()

306
38%

251

31%
zk

MEN 50-75

WORKING
(m)

191
41%

103

22%

MEN 50-75
NOT
WORKING
(n)

149
40%

91

25%

RETIRED

(0)

134

41%

77

24%

MEN 50-75 | WOMEN 50-
75 WORKING | WORKING

159
39%

115

28%

147
37%

136

34%
zmno

WOMEN 50-
75 RETIRED

(r)

115
36%

110

34%
zmno

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/ifi - 2/k/I - z/m[n/o/p/a/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in

with the

q

of the i

quality

for market

, 1SO 20252 and with the Ipsos Terms and Conditions.
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'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC
IPSOS
9 Oct 2024

Table 302
Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

UNWEIGHTED BASE
WEIGHTED BASE

A lot more frequently than 10
years ago

MEN'S SHED BESPOKE BREAKS - CHILDREN

uvx

MEN 50-75-

3%

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

MEN 50-75
'EMPTY
NESTERS '
(e)

2%

WOMEN 50-
75 'EMPTY
NESTERS '

IN CONTROL | OPTIMISTIC

opar

COMFORTAB

opar

RESILIENT

ar

LOVED

ar

FREE TIME: NOW VS. 10 YEARS AGO

WORRIED | ANXIOUS | STRESSED LONELY
(m) (n)

982

10% 10% 9% 10% 10% 12%
2ghi 2ghij 2ghi 2ghiikl 2ghi 2ghij

LESS (NET)
(u)
1019
1040

6% 14%

FREE TIME: TOO MUCH/ TOO LITTLE

About the same as 10 years ago 1128 262
35% 41% 40% 38% 37% 39% 37% 41% 34% 37% 40% 35% 35% 30% 30% 29% 30% 25% 23% 34% 48% 28% 24% 41% 29%
mnopar z zhikimn oar mnopar zhkimn mnop mnop ar ar r ar u zsu avx v

A lot less frequently than 10 years
ago
26% 24% 21% 30% 33% 24% 32% 23% 26% 22% 23% 27% 26% 29% 31% 31% 31% 33% 35% 27% 20% 30% 30% 23% 30%
giitw zab zabe zabe gi gii i 28} 2ghi 28} 2ghiil 2ghi 2ghi t 2t w w
il | il jkim
NET: All less frequent 1461 275 90 278 100 144 169 324 411 305 523 291 489 380 466 451 349 292 288 698 220 533 217 729 490
45% 45% 40% 47% 47% 47% 49% 42% 47% 43% 43% 48% 47% 46% 47% 51% 49% 53% 53% 46% 34% 51% 47% 42% 50%
itw Bi g gii 2gij g 2ghi 2ghi t zst w
mn jlmn jmn

Prefer not to answer 9 2 - - - - - - 1 - 2 - - 2 - - 1 - - - 6 2 - 6 3
. B . _ . _ . _ . _ . _ . B . ~ . ~ . - 1% . _ . *
zs
Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/i/k/\/m/nfofp/a/r - z/s/t/u - z/v[w/x
Overlap formulae used.
This work ried out in with the of the i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 303
Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

THINK ABOUT MENTAL THINK ABOUT PHYSICAL
EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE

EVENTS EXPERIENCED: EVER

WELLBEINGE
GET GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH aviL THE DEATH | THE DEATH aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
EMPTY LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING EMPTY OF A CLOSE LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING HARDLY/
TOTAL NESTER YOUR JOB FROM WORK DIVORCE 'YOUR JOB FROM WORK NEVER

UNWEIGHTED BASE
WEIGHTED BASE

2104
2088

A lot more frequently than 10

vears ago
6% 7% 7% 7% 6% 9% 5% 6% 6% 6% 4% 8% 8% 7% 10% 11% 5% 7% 7% 7% 5% 9% 4% 7% 4%
fiivx fii zfghi zfhii i zbedf fi i i t nt pt pt Zimpa v x
i ghii

About the same as 10 vears ago

325 590 145
35% 34% 35% 35% 36% 33% 37% 34% 35% 36% 39% 33% 25% 39% 31% 42% 33% 38%
nopg zbce eg zabc nas Imno u

pars

Alot less frequently than 10 years 543 216 138

161 151 406 184 518 98
ago
26% 28% 26% 27% 29% 26% 26% 27% 26% 26% 29% 28% 25% 27% 31% 28% 26% 28% 27% 28% 27% 28% 24% 29% 26%
fi z
NET: All less frequent 1461 427 836 1151 329 718 1073 962 1028 939 359 223 585 788 97 352 471 294 547 301 260 668 329 864 169
45% 46% 46% 46% 46% 45% 46% 46% 45% 45% 48% 45% 46% 46% 48% 47% 49% 51% 47% 52% 47% 46% 43% 48% 44%
z m zkim z
r
Prefer not to answer 9 1 2 2 - - - 2 1 1 - 1 1 1 - - - 1 1 1 - - 3 - 1
. B . B . _ . B . B . B . B . ~ . B . . _ - * - *
befgh u w
imw

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/ - 2/k/\/m/nfofp/afr/s/t - 2/ulu - 2/w/x
Overlap formulae used.

This work ied outin with the requi of thei ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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PUBLIC
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Table 304
Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?
BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
108 NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE | FEARSOF | NET:VERY/ | VERY/NOT
SAME ABOUT ANXIETY/DEP| CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN [ FOR OTHERS'| TOO MUCH CONNECTIO | MOBILE/ FINDING | UNEMPLOY |  FAIRLY ATALL
TOTAL LARGER | SAMESIZE | SMALLER MORE AMOUNT LESS FUTURE | BURNOUT | RESSION LOsS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (d) (e) (f) (8) (h) (i) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE 3201 450 910 412 870 1914 1827 1803 1794 1603 3 1444 1326 2042 1992 805 1892 1405 1773 879 586 2180 716
WEIGHTED BASE 3225 408 915 378 877 911 1790 1780 1595 1454 1310 1974 1940 792 1869 1 1739 921 609 2151 710
100% 13% 2 12% 27 59 56 55 499 45% 41% 61% 60% 25% 3% 54% 29% 19% 67% 22%
A lot more frequently than 10 208 46 31 46 22 140 149 156 133 130 124 153 128 155 119 140 84 62 143 47
years ago
6% 11% 3% 7% 12% 2% 7% 9% 8% 9% 8% 8% 9% 9% 8% 7% 20% 8% 9% 8% 9% 10% 7% 7%
be zbc b zef ze 20 20 20 20 z 20 zno 20 2ghii 20 20 20 20 zno
kimnoars
tu
About the same as 10 vears ago 1128 127 481 508 116 494 500 557 532 527 449 379 423 381 601 639 208 562 382 528 233 166 717 288
35% 31% 53% 27% 31% 56% 26% 31% 30% 30% 28% 29% 29% 29% 30% 33% 26% 30% 28% 30% 25% 27% 33% 41%
cfgh zac zdf iprt prt prt t t t t iprt ghii iprt iprt v
iikimno kimnpar
parstuv stu
A lot less frequently than 10 years 849 66 153 622 74 126 631 515 528 522 499 386 426 395 582 543 95 538 435 514 272 160 560 182
ago
26% 16% 17% 33% 20% 14% 33% 28% 29% 29% 31% 29% 29% 30% 29% 28% 12% 29% 31% 30% 30% 26% 26% 26%
abde zab e 2de zp zp zp 2gil zp zp zp zp zp zp 2gopau zp zp [
p opqu
NET: All less frequent 1461 136 316 999 135 269 1030 861 871 847 795 657 700 629 954 914 236 909 696 828 478 277 978 310
45% 33% 35% 54% 36% 31% 54% 47% 49% 48% 50% 50% 48% 48% 48% 47% 30% 49% 50% 48% 52% 45% 45% 44%
abde zab 2de zp zp zp zgio zopu ) zp zp zp zp zgiopsu zp 2ghilmnop P
p pu su
Prefer not to answer 9 - 4 5 - 4 3 - 1 - 1 - 1 - 1 - - - 1 3 - - 4 2
* - * * - 1% * - * - * - * R « R R R * * . . N *
ghiil
noar.
Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/i/i/k/\/m[n[o/p/a/r/s/t/u - 2/v/w
Overlap formulae used.
This work ied out in with the i of the il quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

UNWEIGHTED BAS

WEIGHTED BASE

A lot more frequently than 10
vears ago

About the same as 10 vears ago

Alot less frequently than 10 years
a0

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
[
90ct 2024
Table 305
Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A A WITH
6+TIMESA | TIMESA | NET: WEEKLY | MONTHLY OR| NET: MORE NET: LESS WITH FRIENDS & | WITH NET: MORE NET: LESS ABOUT
WEEK WEEK OR MORE REQUENT |  SAME | FREQUENT |  ALONE PARTNER | FAMIY [COLLEAGUES| OTHER | FREQUENT | SAME | FREQUENT | NET:MORE |  SAME NET:LESS | TOOMUCH |  RIGHT | TOOUTTLE
(e) (&) 0 () (m)
1985
1945
60% 2 5
72 123 186 11 208 B - 148 88 35 12 127 13 8 29 2 7 13 7
31% 2% 10% 1% 34% - - 12% 5% 6% 7% 6% 3a% 3% 2% 6% 1% 5% 1% 3% 5%
abed 2d «d oM ziikl o a a t
86 176 753 234 - 1128 - 432 610 808 183 73 53 341 36 193 9 50 35 237 63
37% 35% 39% 28% - 100% - 35% 38% 36% 36% 37% 14% 72% 10% 38% 50% 37% 7% aa% 39%
d d zbd zer = z mo o = s
9 2 292 3% - - 849 218 364 588 108 54 31 20 163 118 a3 31 38 114 39
% % 15% a7% - - 58% 18% 23% 26% 2% 27% 8% % 5% 23% 23% 23% 30% 2% 20%
ab zabe zef h hik h n zmn t
27 80 664 543 - - 1461 455 691 1037 205 92 59 7% 310 21 73 60 63 223 72

NET: All less frequent

Prefer not to answer 9 - 2 3 4 - - - 5 - - - - - 1 - - 2 - - 2 -
. R . N 19% R R R . R R R R R N R . 19% . . . .
i i P
olumns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - 2/h/iifk\ - zfmino - zfpfalr - 2/slthu

Overlap formulae used.

in accordance with the

for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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PUBLIC
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Table 306
Q15 Which of the following describe when you ever drink alcoholic drinks nowadays?
BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
TOTAL MAN WOMAN 18-24 2534 3544 4554 5575 Men 50-75 75 Men 18-49 49 AB a =] DE Nva12 EQUIV. PHD QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(2) (a) (b) (c) (d) (e) (f) (8) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) (r) (s) (t) (u) v) (w) (x)

UNWEIGHTED BASE
WEIGHTED BASE

When | am alone (i.e., by myself) 1449 892 547 138 300 283 284 442 352 239 539 308 476 394 290 288 381 566 El 803 201 96 1100 349
38% 46% 30% 35% 41% 39% 42% 34% 42% 30% 48% 30% 41% 36% 35% 40% 37% 41% 40% 43% 33% 44% 41% 32%
beik i | ]’ zik zhik zmn zpq zZuwx ux zux

When | am with friends and family 521 478 460 912 566 578 742 744 863 766 539 482 689 846 999 116 1277 428 160 1865 785
70% 67% 72% 70% 72% 67% 67% 71% 68% 72% 67% 73% 75% 70% 65% 66% 66% 1% 3% 59% 68% 70% 3% 69% 72%
aino za i zhi zmno n s zps t

Other setting(s)

Prefer not to answer 11 5 6 - 4 - 1 6 4 2 1 4 1 4 5 2 6 2 3 1 4 3 - 7 4

Proportions/Means: Columns Tested (5% risk level) - 2/a/b - 2/c/d/e/f/g - 2/h/i/i/k - 2/\/m/n/o - z/p/alr/s - 2/t/ulv/w/x
Overlap formulae used.
This work ried out in with the of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
PUBLIC

[

90ct 2024
Table 307
Q15 Which vou

BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

‘OFFICE REGION MARITAL STATUS
YORKS & Wi ST MARRIED
NORTH EAST [ NORTH WEST|  HUMBER JUVING AS

UNWEIGHTED BASE
WEIGHTED BASE

When | am alone (i.e., by myself)

friends and family.

Columns Tested (5% risk level) Jmin - 2/ofpla - 2lelslt/e
Overlap formulae used. * small base

arket research, IS 20252 and with the Ipsos Terms and Conditions.
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Table 308

Ipsos

Q15 Which of the following describe when you ever drink alcoholic drinks nowadays?

BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

UNWEIGHTED BASE
WEIGHTED BASE

When | am alone (i.e., by myself)

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

(h) (i)

(i)

(k) [0]

(m)

(n)

When | am with friends and family 2650 924 1726 505 336 69 13 374 672 691 736 566 578 310 256 232 283 295 242
70% 69% 70% 67% 72% 68% 66% 64% 69% 67% 75% 68% 72% 66% 70% 71% 69% 74% 75%
gi 2ghi m m
Other setting(s) 234 81 153 44 25 9 3 37 56 67 55 79 42 33 46 42 14 28 20
6% 6% 6% 6% 5% 9% 13% 6% 6% 7% 6% 9% 5% 7% 12% 13% 3% 7% 6%
P 2l P zmpq zmpgr P
r
Prefer not to answer 11 4 7 3 1 1 - 1 7 1 1 4 2 2 2 2 2 - -
* * * * * 1% - * 1% * * * * * * 1% 1% . .
zij

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75
£20000- £35000- WOMEN 50- [ MEN 50-75 NOT MEN 50-75 | WOMEN 50- WOMEN 50-
£34999 £54999 £55000+ | MEN 50-75 75 WORKING | WORKING | RETIRED |75 WORKING| WORKING | 75 RETIRED

(o) (r)

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/i - 2/k/I - z/m[n/o/p/a/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in

with the

of the

q

quality for market

, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 309
Q15 Which of the following describe when you ever drink alcoholic drinks nowadays?

BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN

'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

FREE TIME: NOW VS. 10 YEARS AGO

MEN 50-75- WOMEN 50- | WOMEN 50-

NO MENS50-75- [ 75-NO | 75-CHILDREN

CHILDREN IN | CHILDREN IN | CHILDREN IN N

HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | 'EMPTY

(ANYAGE) | (ANYAGE) | (ANYAGE) | (ANYAGE) | NESTERS'
; (b) (c) (d) (e)
264 384
309

MEN 50-75

UNWEIGHTED BASE
WEIGHTED BASE

When | am alone ((

cdfilw zbcdef

When | am with friends and family

Other setting(s)

WOMEN 50-
75 'EMPTY
NESTERS '

656

73%
zmnopar

IN CONTROL | OPTIMISTIC

(h)
1111
1070

807

75%
zmnopg
r

CONFIDENT
(i)

93,

zgmnopar

COMFORTAB

RESILIENT LOVED WORRIED | ANXIOUS | STRESSED | FEDUP ED
(k) (U] (m) (n) (0) (p) (a)
1187 1083 835 731

1192 1100 859 711

19%

2zghiikim
no

76%
zgmnop
ar

OVERWHELM!

LONELY
(r)
636
657

zghi
jkimnop
a

MORE (NET) | SAME
(t)
703
716

LESS (NET)

FREE TIME: TOO MUCH/ TOO LITTLE

Prefer not to answer 11 3 1 1 2 2 1 2 2 2 2 - 2 7 1 2 2 5 1 2 2 6 - 6 5
. 1% . B 1% 1% . B . B . _ . 1% . B . 1% . . * . _ . *
zkno jkno
Proportions/Means: Columns Tested (5% risk level) - z/a/\ [e/f-2/g/! Nm/r
Overlap formulae used.
This work ried out in with the of the i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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PUBLIC
IPSOS
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Table 310
Q15 Which of the following describe when you ever drink alcoholic drinks nowadays?

BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

THINK ABOUT MENTAL THINK ABOUT PHYSICAL

EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH aviL THE DEATH | THE DEATH aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING EMPTY OF A CLOSE | OF PARTNER LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING HARDLY/ OFTEN/ HARDLY/
/FAMILY DIVORCE YOUR JOB HOME FAMILY PROMOTION FROM WORK|  NESTER FRIEND [/FAMILY DIVORCE YOUR JOB HOME FAMILY PROMOTION P FROM WORK NEVER

(d) i () (p) (r) (s)
UNWEIGHTED B, 2092 906 763 8 6 0 270 99 8 1185 1531 736 1805
WEIGHTED BASE 770 4 575 4 2009 1121 33 698 1773
/| 20% % K 8 5 9% 47%
When | am alone (i.e., by myself) 292 437 730
38% 39% 1%
aij kt v

‘When | am with friends and family

70% 70% 70% 70% 64% 65% 71% 70% 72% 69% 73% 67% 70% 70% 61% 63% 70% 68% 73% 65% 72% 71% 69% 73% 58%
deno de de dei 2dei de zbdegi de 2dei nos nos nos o zkimnopg nos x
sx s

Other setting(s)

zacdf d d d d d d zacde zkmpr zkmnp
ghi fghi s

Prefer not to answer 11 4 4 6 2 5 7 8 6 7 2 3 3 6 - 2 3 2 4 2 2 2 7 3 4
. * . B . B . N . B . 1% * N . B * B * . * . 1% . 1%
w 2 w

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/n]ofp/afr/s/t - 2/ulv - 2/w/x
Overlap formulae used.
This work ried out in with the of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
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Table 311
Q15 Which of the following describe when you ever drink alcoholic drinks nowadays?
BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
SAME ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SAME SIZE SMALLER MORE AMOUNT LESS FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (c) (d) (e) (f) (8) (h) (i) (i) (k) [0] (m) (n) (0) (p) (a) (s) (t) (u) V) (w)
UNWEIGHTED BASE 3825 606 1008 2178 571 994 2212 2234 2240 2179 1966 3 1785 1590 2403 2348 976 2232 7 1998 1090 782 2635 825
WEIGHTED BASE 3807 560 1012 2195 540 994 2210 2232 2227 2165 1957 6 1791 157 25 22 958 2199 7 1967 1137 800 2584 832
100% 15 5 58 59% 59% 57 519 9 47% 4 /o 60% 25% 58% 5% 52% E 21% 68% 22%
When | am alone (i.e., by myself) 1449 200 332 904 195 922 903 925 804 823 870 566 912 782 482 368 1009 299
38% 36% 33% 41% 36% 34% 40% 41% 41% 43% 41% 39% 46% 43% 41% 38% 59% 41% 44% 40% 42% 46% 39% 36%
be zab ze zko 20 zhiknos 20 2ghi 2ghi 20 2ghi zkos zghiknos z zko 2ghikno
ikmnoar knos ikimnog ast
st rstu

‘When | am with friends and family

71% 73%

imps iilmparstu impu mu mpu mu imps. 2ghi mpsu mu m mu

ikimnpa
rstu

Other setting(s)

Prefer not to answer 1 - 1 10 - 1 7 6 6 3 5 5 3 1 4 3 2 5 3 8 3 1 2 4
* - * * - * * * * * * * * * * * * * * * * * * *
imov. z m m ilmno v

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/ifi/k/\/m/n/o/p/alt/s/t/u - 2/v/w
Overlap formulae used.

This work ied out in with the i of the i i quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 312
Q15 Which vou
BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
A A WITH
6+TIMESA | TIMESA | NET: WEEKLY | MONTHLY OR| NET: MORE NET: LESS WITH FRIENDS & | WITH NET: MORE NET: LESS ABOUT
WEEK WEEK FREQUENT ALONE PARTNER | FAMILY [ COLLEAGUES FREQUENT FREQUENT SAME TOOMUCH | RIGHT | TOOUTTLE
() (d) (e) (h) (i) () (k) (m) (o) (a) (t)
UNWEIGHTED BASE 978 685 1491 1869 2698 650 419 3 233 645
WEIGHTED BASE 6 1449 631 a7 190 5
1 38% 70% 17% 11% 5% 3% 14%
When | am alone (i.e., by myself) 381 1449 898 271 417 78 7% 194
56% 100% 3a% 3% 100% 1% 60% 36%
oM 7 ik i il i z z z 2tu
|
friends and family | 2650 159 365 1525 698 a40 825 1079 898 1223 2650 516 161 28 321 24 355 117 %0 65 389 104
70% 61% 65% 69% 69% 65% 71% 71% 62% 68% 100% 82% 69% 59% 66% 65% 70% 62% 67% 52% 73% 65%
abeh ab a e e h zhik 2hil a s s
imas
35 73 100 30 32 30
5% 6% 7% 7% 6% 8%
Prefer not to answer 1 - 2 H 2 2 1 4 - - - - - - - - 2 2 1 - 3 1
B R . . . . B . R R R R R R R R . 1% . . 1% .
i
Tested (5% ri n Je/t/g - 2/h/ififki\ - 2/m/n/c ~2/s/tlu
Overlap formulae used.
This i in accordance with the

research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 313

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

23-085423-36 - MEN'S SHEDS
'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

UNWEIGHTED BASE
WEIGHTED BASE

A lot more frequently than 10
years ago

PUBLIC
1PSOS
90ct 2024
Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?
GENDER AGE MEN'S SHED TARGET AGE AND GENDER SOCIAL GRADE EDUCATION WORKING STATUS
GCSE/ DEGREE/
Women 50- Women 18- OLEVEL/ CSE/| A-LEVELOR | MASTERS/ | NO FORMAL SELF ANY NOT
18-24 2534 3544 4554 5575 Men 50-75 75 Men 18-49 49 AB a =] DE Nva12 EQUIV. PHD QUALS. | FULLTIME | PARTTIME | EMPLOYED | WORKING | WORKING
(c) (d) (e) (f) (8) (h) (i) (i) (k) (1) (m) (n) (p) (a) (r) (s) (t) (u) v) (w) (x)
235 252 302 483 436 222 388 219 554 301 151 232 243 744 53 677 141 900 372
** 230 pLE) 284 352 239 411 230 409 EZE) 226 326 360 487 68* 672 165 924 316
** 19% 23% 23% 28% 19% 33% 19% 33% 28% 18% 26% 29% 39% 5%* 54% 3% 75% 25%
- a1 50 37 28 32 74 36 5 45 40 48 56 62 4 93 23 130 40
- 18% 18% 13% 10% 8% 13% 18% 16% 1% 13% 18% 16% 15% 16% 13% 6% 14% 14% 17% 14% 13%

About the same as 10 vears ago

A lot less frequently than 10 years
ago

NET: All less frequent

Prefer not to answer 9

- 2 - - 8 1 4 4 - - 1 - 2 3 5
1% 1% * - 2% 1% 1% * 1% - 1% 1% - - 3% * 1% 1% - - * - 2% * 2%
rtw g 2imo r r tw 2tw
Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - 2/h/i/j/k - z/\[m/n]o - 2/p/a/r/s - 2/t/ufv/w/x
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
This work ied outin with the of the i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 314
Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?
BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE
‘OFFICE REGION URBAN MARITAL STATUS
YORKS & WEST EAST EAST OF MARRIED WID/ DIV/
NORTH EAST [ NORTH WEST| LONDON JUVING AS SEP.
h) K)

A lot more frequently than 10
vears ago

About the same as 10 vears ago

Alot less frequently than 10 years
a0

NET: All less freauent

Prefer not to answer 9 - 2 - B 1 4 . . R . 1 . N . 5 s : N - . -
% - 1% - - 2% % - - - - % - % - % 1% - . - 3% .
22hi arsu
Columns Tested (5% risk level) Jmin - 2/ofpfa - 2/els/th

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

rried out i he f ket research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 315

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

23-085423-36 - MEN'S SHEDS
WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?
MEN'S SHED BESPOKE
CHILDREN IN HOUSEHOLD NUMBER OF CHILDREN IN HOUSEHOLD INCOME BREAKS - 50-75'S MEN'S SHED BESPOKE BREAKS - WORKING STATUS
MEN 50-75 WOMEN 50-
UPTO £20000- £35000- WOMEN 50- | MEN 50-75 NOT MEN 50-75 | WOMEN 50- 75 NOT WOMEN 50-
TOTAL YES NO 1 2 3 a4+ £19999 £34999 £54999 MEN 50-75 75 WORKING WORKING RETIRED 75 WORKING | WORKING 75 RETIRED

(2)

(a) (b)

UNWEIGHTED BASE
WEIGHTED BASE

58 113

A lot more frequently than 10 170
years ago
14% 13% 14% 15%
kmno

About the same as 10 years ago a77 147 330 72
38% 34% 41% 32%
a za
A lot less frequently than 10 years 119 32

ago

60 13
37% 29%
20 4

(8)

2 75
42% 33%
- 38

£55000+

(h) (i) () (k) [0]

37 43

46

15%

11% 14%

120 143 110 171 85
38% 42% 36% 48% 35%
zl
61 45 30

(m)

109
54%
znpq

(n)

10 6
7% 5% 14% 12%
o

62 54 54 31
41% 42% 39% 31%
21 20

(r)

29%

Prefer not to answer 9 3 5 3

1% 1% 1% 1%

1% -

1%

1% 1% - -

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i[j - z/k/! -

z/m/n/o/p/a/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in with the requil of the il

quality

for market

, 1SO 20252 and with the Ipsos Terms and Conditions.
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'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

Table 316
Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

23-085423-36 - MEN'S SHEDS

PUBLIC
1PSOS

9 Oct 2024

MEN'S SHED BESPOKE BREAKS - CHILDREN 'WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW YOU FEEL?

FREE TIME: NOW VS. 10 YEARS AGO

MEN 50-75-
NO

MEN 50-75 | WOMEN 50-
'EMPTY | 75'EMPTY
NESTERS' | NESTERS' | IN CONTROL RESILIENT LOVED
(a) (b) (d) (8) j (U]
UNWEIGHTED BASE 7 6 2 6 324
WEIGHTED BASE

COMFORTAB

WORRIED
(m)

ANXIOUS
(n)

422

STRESSE D

292

Alot more frequently than 10
Years ago

19%
2ghi

aeghjw a i i i i

About the same as 10 years ago 477 128
38% 48% 50% 35% 36% 47% 31% 43% 37% 40% 45% 38% 40% 29% 33% 34% 30% 30%
mnpars, 2cf 2cf f hmnopar mr mpar zhkmno mr mpar r mr.
uv par

Alot less frequently than 10 years
ago

15% 15% 12% 20% 12% 16%
w i

11% 13%

NET: All less frequent

Prefer not to answer 9 1 1 - - 1 - - - - 4 - - 1 1 3 1 -

2% - - 1% * -

LONELY MORE (NET)

31%

17% 13% 10% 17%

t

25U

FREE TIME: TOO MUCH/ TOO LITTLE

18%
w

Proportions/Means: Columns Tested (5% risk level) - -
Overlap formulae used. * small base

[nfo/p/alr - 2/s/t/u-z/v/w/x

This work ied outin with the of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC
1PSOS
9 Oct 2024
Table 317
Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?
BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE
THINK ABOUT MENTAL THINK ABOUT PHYSICAL
EVENTS EXPERIENCED: EVER EVENTS EXPERIENCED: PAST 10 YEARS WELLBEINGE WELLBEINGE
GET

GET
MARRIED/ MARRIED/ NET NOT NET NOT
THE DEATH | THE DEATH aviL THE DEATH | THE DEATH aviL NET VERY [VERY OFTEN/| NET VERY |VERY OFTEN/|
EMPTY LOSING BUYING A | STARTING A | RECEIVING A | PARTNERSHI [ RETIRING EMPTY LOSING BUYING A | STARTING A | RECEIVING A [ PARTNERSHI |  RETIRING OFTEN/ HARDLY/ OFTEN/ HARDLY/
TOTAL NESTER DIVORCE YOUR JOB HOME FROM WORK|  NESTER [/FAMILY DIVORCE 'YOUR JOB HOME P FROM WORK NEVER

h) i () (m) (n) (0) () (s)
UNWEIGHTED BASE 2 8 1 6 9 5 9 6 8
WEIGHTED BASE

A lot more frequently than 10
'vears ago
14% 15% 14% 14% 15% 7% 1% 12% 12% 12% % 13% 14% 14% 21%

23% 12% 13% 13% 14% 9% 17% 11% 15% 14%
fhii fi fhii fhii i zbcf

About the same as 10 vears ago

118 253 51
38% 36% 36% 38% 37% 37% 40% 37% 40% 37% 37% 35% 32% 36% 33% 33% 35% 32% 35% 25% 35% 33% 49% 36% 41%
bloa zbeg b s s s s s s s s u
rsu i

A lot less frequently than 10 years 38 35 &3 43 105 2
ago

14% 14% 16% 15% 18% 14% 14% 15% 15% 15% 19% 16% 18% 14% 21%
2f f

zef zmor

NET: All less frequent

Prefer not to answer 9 1 4 1 - - 4 2 - 3 - 1 3 1 - - 1 - - - - 1 1 1 1
1% * 1% * - - 1% * - * - 1% * * - - * - - - - * * * 1%
cghmw ch c

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/i - 2/k/\/m/n]ofp/afr/s/t - 2/ulv - 2/w/x
Overlap formulae used. * small base

This work ried out in with the of the i i quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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'WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024
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Table 318
Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?
BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE
SOCIAL CIRCLE NOW VS. 10 YRS AGO: ACCESS TO A GROUP, CLUB
SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE CONTACT FEELINGS EXPERIENCED: P12M OR SOCIETY
Jjos NET: NOT
FEARFUL CONCERNS | CONCERN LOSING LESS STRUGGLE FEARS OF NET: VERY/ | VERY/NOT
SAME ABOUT ANXIETY/DEP | CONFIDENCE | NO TIME FOR| LONELY/ISOL | LIFE HAS LESS| FOROWN | FOR OTHERS'| TOO MUCH CONNECTIO MOBILE/ FINDING UNEMPLOY FAIRLY AT ALL
TOTAL LARGER SAME SIZE SMALLER MORE AMOUNT LESS FUTURE BURN OUT RESSION LOSS SELF ATED MEANING HEALTH HEALTH ALCOHOL | LESS ACTIVE NS AGILE MEANING MENT BENEFICIAL | BENEFICIAL
(2) (a) (b) (c) (d) (e) (f) (8) (h) (i) (i) (k) [0] (m) (n) (0) (p) (a) (r) (s) (t) (u) V) (w)
UNWEIGHTED BASE
WEIGHTED BASE
2 ] 63% 63% 5 6 3
A lot more frequently than 10 170 16 22 142 124 115 79 128 113 121 96 122 131 112 117 70 52 123 31
years ago
14% 11% 9% 16% 12% 7% 16% 18% 16% 17% 17% 15% 18% 20% 15% 13% 25% 17% 18% 17% 18% 18% 14% 12%
be zb ze zkno 20 20 zno zkno zhik o 2ghi 20 zno 20 20 20
noq jkimnog
rstu

About the same as 10 vears ago

38% 34% 58% 32% 33% 61% 31% 32% 33% 33% 33% 34% 31% 29% 34% 36% 30% 35% 30% 37% 32% 32% 35% 45%

cfgh zac zdf m m Im m m glmr hil glmpr ghil v
iikimnp mpr. mpr.

artuv

A lot less frequently than 10 years
ago

14% 12% 5% 18% 14% 7% 17% 15% 16% 15% 17% 17% 15% 15% 15% 15% 10% 14% 16% 15% 14% 12% 14% 16%
bep b zb e ze P [ P zpu zpu P P [ [ [ P P P

NET: All less frequent

Prefer not to answer 9 - 4 3 - 6 3 4 3 4 3 2 3 3 4 2 - 3 3 2 - - 4 3
1% - 1% * - 2% * 1% * 1% * * * 1% 1% * - * * * - - * 1%
ogs 2f

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - 2/g/h/ifi/k/\/m/n/o/p/alt/s/t/u - z/v/w
Overlap formulae used.

This work ied out in with the

of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 319
Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?
BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE
DRINKING FREQUENCY LEVEL NOW VS. 10 MEN AGED 50-75: FREE TIME: NOW VS. 10| MEN AGED 50-75: FREE TIME: TOO MUCH/|
DRINKING FREQUENCY - HOW OFTEN YRS PRIOR DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR YEARS AGO T0O UTTLE
NET: A WITH
6+TIMESA | TIMESA | NET: WEEKLY | MONTHLY OR| NET: MORE NET: LESS WITH FRIENDS & | WITH NET: MORE NET: LESS ABOUT
TOTAL WEEK WEEK OR MORE REQUENT |  SAME | FREQUENT |  ALONE PARTNER | FAMIY [COLLEAGUES| OTHER | FREQUENT | SAME | FREQUENT | NET:MORE |  SAME NET:LESS | TOOMUCH |  RIGHT | TOOUTTLE
(e) (&) i () (m)
UNWEIGHTED BAS
WEIGHTED BASE
A lot more frequently than 10 170 59 94 9 2 a4 98 2 7 170 - - 23 3 2 11 4
vears ago
14% 35% 28% 16% 6% 0% 3% 5% 14% 10% 13% 10% 8% 5% - - 1% % 3% 16% 6% 5%
dfgi abed 2d «d oM i i o tu
noarty
About the same as 10 vears ago a77 61 115 377 54 56 341 7% 477 199 312 95 32 - 477 - 8 54 29 20 110 36
38% 35% 34% 39% 36% 16% 79% 17% 38% 3% 0% 1% 36% - 100% - 1% 69% 9% 26% 57% 51%
ezmo b zer = mo o = =
s
Alot less frequently than 10 years 175 6 10 100 a1 7 10 157 175 59 99 2 14 - - 175 2 11 13 16 19 14
a0
14% 3% 3% 10% 28% 2% 2% 35% 14% 13% 13% 1% 16% - - 8% 13% 14% 2% 2% 10% 20%
abeef ab zabe zef zmn t t
mn
NET: All less frequent 365 16 a2 238 64 19 36 310 365 133 237 64 30 - - 365 64 15 23 30 ag 23
29% 9% 13% 25% 3% 6% 8% 68% 29% 29% 30% 28% 3a% - - 100% 31% 20% 39% 39% 25% 33%

Prefer not to answer 9 - - 3 6 B R 1 o N i . . . . . . A n - - -
1% - - . a% - - . 1% - . - - - - - - 2% 2% - - -
d zabe i
olumns Tested (5% risk level) - 2/a/b/c/d - 2/e/t/g - a/h/ifi/k/1 - 2/m/nfo - /ol - 2/s/tfu

Overlap formulae used. * small base

in accordance with the

for market research, ISO 20252 and with the Ipsos Terms and Conditions.

























































