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T201 Table 201 Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you may be consuming too much alcoholBASE: ALL UK ADULTS AGED 18-75
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T208 Table 208 Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you are being less active than you used to beBASE: ALL UK ADULTS AGED 18-75
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T215 Table 215 Q9 Have you, or have you not, experienced the following in the past 12 months? Losing connections with friends and familyBASE: ALL UK ADULTS AGED 18-75
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T221 Table 221 Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling less physically mobile/ agile than you used toBASE: ALL UK ADULTS AGED 18-75
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T275 Table 275 Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are of great benefit to societyBASE: ALL UK ADULTS AGED 18-75

T276 Table 276 Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are of great benefit to societyBASE: ALL UK ADULTS AGED 18-75

T277 Table 277 Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are of great benefit to societyBASE: ALL UK ADULTS AGED 18-75

T278 Table 278 Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used elsewhere, rather than on community organisationsBASE: ALL UK ADULTS AGED 18-75

T279 Table 279 Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used elsewhere, rather than on community organisationsBASE: ALL UK ADULTS AGED 18-75

T280 Table 280 Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used elsewhere, rather than on community organisationsBASE: ALL UK ADULTS AGED 18-75

T281 Table 281 Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used elsewhere, rather than on community organisationsBASE: ALL UK ADULTS AGED 18-75

T282 Table 282 Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used elsewhere, rather than on community organisationsBASE: ALL UK ADULTS AGED 18-75

T283 Table 283 Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used elsewhere, rather than on community organisationsBASE: ALL UK ADULTS AGED 18-75

T284 Table 284 Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used elsewhere, rather than on community organisationsBASE: ALL UK ADULTS AGED 18-75



23-085423-36 - MEN'S SHEDS

T285 Table 285 Q12 What, if anything, do you think are potential benefits for someone joining a community organisation? BASE: ALL UK ADULTS AGED 18-75

T286 Table 286 Q12 What, if anything, do you think are potential benefits for someone joining a community organisation? BASE: ALL UK ADULTS AGED 18-75

T287 Table 287 Q12 What, if anything, do you think are potential benefits for someone joining a community organisation? BASE: ALL UK ADULTS AGED 18-75

T288 Table 288 Q12 What, if anything, do you think are potential benefits for someone joining a community organisation? BASE: ALL UK ADULTS AGED 18-75

T289 Table 289 Q12 What, if anything, do you think are potential benefits for someone joining a community organisation? BASE: ALL UK ADULTS AGED 18-75

T290 Table 290 Q12 What, if anything, do you think are potential benefits for someone joining a community organisation? BASE: ALL UK ADULTS AGED 18-75

T291 Table 291 Q12 What, if anything, do you think are potential benefits for someone joining a community organisation? BASE: ALL UK ADULTS AGED 18-75

T292 Table 292 Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?BASE: ALL UK ADULTS AGED 18-75

T293 Table 293 Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?BASE: ALL UK ADULTS AGED 18-75

T294 Table 294 Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?BASE: ALL UK ADULTS AGED 18-75

T295 Table 295 Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?BASE: ALL UK ADULTS AGED 18-75

T296 Table 296 Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?BASE: ALL UK ADULTS AGED 18-75

T297 Table 297 Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?BASE: ALL UK ADULTS AGED 18-75

T298 Table 298 Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?BASE: ALL UK ADULTS AGED 18-75

T299 Table 299 Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

T300 Table 300 Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

T301 Table 301 Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

T302 Table 302 Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

T303 Table 303 Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

T304 Table 304 Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

T305 Table 305 Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

T306 Table 306 Q15 Which of the following describe when you ever drink alcoholic drinks nowadays? BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

T307 Table 307 Q15 Which of the following describe when you ever drink alcoholic drinks nowadays? BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

T308 Table 308 Q15 Which of the following describe when you ever drink alcoholic drinks nowadays? BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

T309 Table 309 Q15 Which of the following describe when you ever drink alcoholic drinks nowadays? BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

T310 Table 310 Q15 Which of the following describe when you ever drink alcoholic drinks nowadays? BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

T311 Table 311 Q15 Which of the following describe when you ever drink alcoholic drinks nowadays? BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

T312 Table 312 Q15 Which of the following describe when you ever drink alcoholic drinks nowadays? BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

T313 Table 313 Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

T314 Table 314 Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

T315 Table 315 Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

T316 Table 316 Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

T317 Table 317 Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

T318 Table 318 Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

T319 Table 319 Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

T320 Table 320 Sample profile BASE: ALL UK ADULTS AGED 18-75

T321 Table 321 Sample profile BASE: ALL UK ADULTS AGED 18-75

T322 Table 322 Sample profile BASE: ALL UK ADULTS AGED 18-75

T323 Table 323 Sample profile BASE: ALL UK ADULTS AGED 18-75

T324 Table 324 Sample profile BASE: ALL UK ADULTS AGED 18-75

T325 Table 325 Sample profile BASE: ALL UK ADULTS AGED 18-75

T326 Table 326 Sample profile BASE: ALL UK ADULTS AGED 18-75



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 1

QLIVING Thinking about your home and/or family situation, which, if any, of the following apply to you? Please select all that apply.

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have children who are aged 18 or 

over living with me

639 297 337 26 43 90 213 266 184 217 114 120 157 203 141 138 207 204 184 43 289 135 43 467 172

 13% 13% 14% 5% 5% 11% 24% 17% 19% 21% 8% 9% 12% 15% 14% 13% 15% 14% 11% 17% 13% 18% 16% 14% 11%

 cdej     cd zcde zcde zjk zjk    l   r r  r  ztwx  ztx  

 klrx      g                   

I live in the same home as one or 

both of my own parents

456 241 206 215 120 63 39 20 24 11 217 195 116 110 124 106 134 180 124 19 171 76 29 275 181

 10% 10% 9% 39% 13% 7% 4% 1% 2% 1% 16% 15% 9% 8% 12% 10% 10% 12% 7% 7% 8% 10% 11% 9% 12%

 efgh   zdef zefg fg g  i  zhi zhi   zlm  r zr      t ztw

 irtw   g                      

I live in the same home as one or 

both of my partner's parents

123 75 47 47 46 21 4 4 7 - 68 47 48 34 27 13 33 37 49 3 65 23 5 93 30

 3% 3% 2% 9% 5% 2% * * 1% - 5% 4% 4% 2% 3% 1% 2% 3% 3% 1% 3% 3% 2% 3% 2%

 bfghi zb  zdefg zefg fg   i  zhi zhi zo  o           

 o                         

There are three or more 

generations of my family living in 

my home

97 56 41 25 33 18 8 13 8 7 48 34 42 16 24 15 28 33 32 4 54 21 4 79 18

 2% 2% 2% 5% 4% 2% 1% 1% 1% 1% 4% 3% 3% 1% 2% 1% 2% 2% 2% 1% 2% 3% 1% 2% 1%

 fghim   zefg zfg g     zhi hi zmo        x x  zx  

 x                         

I have one or more friends or 

flatmates (i.e. non-relatives) living 

in the same household as me

203 115 84 82 77 20 8 15 12 7 103 77 55 82 43 23 38 71 88 6 112 35 12 159 44

 4% 5% 4% 15% 9% 2% 1% 1% 1% 1% 8% 6% 4% 6% 4% 2% 3% 5% 5% 2% 5% 5% 4% 5% 3%

 befgh zb  zdefg zefg fg     zhi zhi o zlo o   p zp  zx   zx  

 iopx                         

I have a child/ children aged under 

18 who do not live with me

310 198 111 39 85 94 48 44 35 23 163 88 121 55 82 52 70 104 125 11 202 48 12 261 49

 7% 8% 5% 7% 10% 11% 5% 3% 4% 2% 12% 7% 9% 4% 8% 5% 5% 7% 7% 4% 9% 6% 4% 8% 3%

 bghim zb  g zfg zcfg g    zhik hi zmo  mo    zp  zuvwx x  zvx  

 x                         

I have a child/ children aged 18 or 

over who do not live with me

906 404 500 20 15 44 146 680 339 429 65 71 219 243 193 251 342 262 229 72 248 166 41 455 451

 19% 17% 21% 4% 2% 5% 17% 43% 34% 41% 5% 5% 16% 18% 19% 24% 25% 18% 14% 28% 11% 21% 15% 14% 30%

 acde  za d  d cde zcde zjk zhjk      zlmn zqr r  zqr  tvw  t ztuvw

 jklrtw       f                  

None of these 2357 1129 1211 153 540 549 459 657 454 427 675 784 729 692 461 475 610 689 952 107 1213 338 148 1699 658

 49% 48% 51% 28% 60% 64% 53% 41% 46% 41% 50% 59% 54% 51% 46% 46% 45% 47% 57% 42% 55% 44% 55% 53% 43%

 cghi    zcfg zcfg cg c i  i zhij zno no     zpqs  zuwx  ux zux  

 nopqux                         

Don't know 15 7 8 6 6 2 1 1 1 1 6 7 6 5 - 3 2 7 5 1 5 3 - 8 7

 * * * 1% 1% * * * * * * 1% * * - * * * * * * * - * *

 g   zefg g                     

Prefer not to answer 30 19 9 6 7 6 5 5 6 1 13 8 5 3 10 12 8 10 10 1 12 5 1 19 11

 1% 1% * 1% 1% 1% 1% * 1% * 1% 1% * * 1% 1% 1% 1% 1% * 1% 1% * 1% 1%

 bim          i    m zlm          

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 2

QLIVING Thinking about your home and/or family situation, which, if any, of the following apply to you? Please select all that apply.

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have children who are aged 18 or 

over living with me

639 30 89 64 55 48 64 65 71 69 30 44 11 535 92 467 72 100 - 89 254 295

 13% 16% 17% 16% 13% 14% 14% 16% 11% 10% 13% 11% 8% 14% 14% 17% 5% 21% - 6% 26% 24%

 iprs  zhik hi    hi        zp  zp  r zrs zrs

   l                    

I live in the same home as one or 

both of my own parents

456 22 52 35 47 36 44 24 63 74 20 27 13 390 54 67 380 9 - 99 136 221

 10% 11% 10% 9% 11% 11% 10% 6% 10% 11% 9% 7% 10% 10% 8% 2% 25% 2% - 6% 14% 18%

 goqr g   g g    gk       zoq   r zrs zrst

 s                      

I live in the same home as one or 

both of my partner's parents

123 7 10 10 11 8 17 5 11 34 6 5 - 110 13 67 54 1 - 18 34 71

 3% 4% 2% 3% 3% 2% 4% 1% 2% 5% 3% 1% - 3% 2% 2% 4% * - 1% 3% 6%

 qrs      ghk   zbghk      q zq   r rs zrst

          l             

There are three or more 

generations of my family living in 

my home

97 5 14 5 11 8 8 5 9 17 6 9 1 87 9 54 39 4 - - 20 77

 2% 2% 3% 1% 3% 2% 2% 1% 1% 3% 3% 2% 1% 2% 1% 2% 3% 1% - - 2% 6%

 rs                q    rs zrst

I have one or more friends or 

flatmates (i.e. non-relatives) living 

in the same household as me

203 5 9 22 10 13 18 19 26 51 6 22 3 182 18 69 125 9 - 73 50 80

 4% 2% 2% 6% 2% 4% 4% 5% 4% 8% 3% 5% 2% 5% 3% 3% 8% 2% - 5% 5% 7%

 bnoqr   bd   b b b zabde  b  zn   zoq   r r zrs

          fhj             

I have a child/ children aged under 

18 who do not live with me

310 8 40 24 27 32 21 27 40 43 15 23 11 264 35 204 73 34 45 67 77 121

 7% 4% 8% 6% 7% 9% 5% 7% 6% 6% 7% 6% 8% 7% 5% 7% 5% 7% 5% 4% 8% 10%

 prs     zf          zp     rs zrs

I have a child/ children aged 18 or 

over who do not live with me

906 45 101 84 68 65 83 85 121 82 52 81 39 693 174 610 85 211 234 457 124 91

 19% 24% 20% 22% 16% 19% 19% 21% 19% 12% 23% 20% 29% 18% 26% 22% 6% 43% 25% 28% 13% 7%

 impt i i i  i i i i  i i zbde  zm zp  zop ztu ztu u  

 u            fhi          

None of these 2357 86 242 171 205 156 212 198 350 353 111 214 59 1983 314 1453 744 161 662 845 403 447

 49% 46% 47% 44% 49% 46% 48% 50% 54% 53% 50% 53% 45% 50% 46% 52% 49% 33% 70% 52% 41% 37%

 cqtu        zbce ce  c    zq q  zstu ztu   

Don't know 15 - - 1 3 1 - 1 2 5 1 - 1 13 1 4 9 2 2 2 3 7

 * - - * 1% * - * * 1% * - 1% * * * 1% * * * * 1%

 o                o     s

Prefer not to answer 30 - 5 5 3 - 4 1 4 3 2 3 - 23 7 15 14 1 4 9 7 10

 1% - 1% 1% 1% - 1% * 1% * 1% 1% - 1% 1% 1% 1% * * 1% 1% 1%

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 3

QLIVING Thinking about your home and/or family situation, which, if any, of the following apply to you? Please select all that apply.

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have children who are aged 18 or 

over living with me

639 296 342 192 78 22 5 81 143 186 177 184 217 127 57 47 146 71 44

 13% 18% 11% 21% 14% 17% 19% 10% 12% 15% 16% 19% 21% 23% 13% 12% 30% 13% 10%

 bg zb  zd      gh zgh z z znoq   zmno r  

              r   qr   

I live in the same home as one or 

both of my own parents

456 126 330 76 37 10 3 74 116 114 102 24 11 17 7 3 6 5 -

 10% 8% 10% 8% 7% 8% 10% 9% 10% 9% 9% 2% 1% 3% 2% 1% 1% 1% -

 adklm  za         l  oqr or     

 nopqr                   

I live in the same home as one or 

both of my partner's parents

123 65 58 39 13 11 1 22 22 47 26 7 - 4 3 3 - - -

 3% 4% 2% 4% 2% 9% 3% 3% 2% 4% 2% 1% - 1% 1% 1% - - -

 bklmn zb  z  zcd    zh  l        

 opqr                   

There are three or more 

generations of my family living in 

my home

97 84 13 48 30 6 1 14 22 34 25 8 7 4 4 4 2 5 4

 2% 5% * 5% 5% 5% 3% 2% 2% 3% 2% 1% 1% 1% 1% 1% * 1% 1%

 bklmp zb  z z               

I have one or more friends or 

flatmates (i.e. non-relatives) living 

in the same household as me

203 61 142 37 20 2 2 38 36 60 47 12 7 10 2 2 2 4 3

 4% 4% 5% 4% 3% 1% 8% 5% 3% 5% 4% 1% 1% 2% * * * 1% 1%

 hklmn         h          

 opqr                   

I have a child/ children aged under 

18 who do not live with me

310 223 87 127 77 13 6 43 80 92 85 35 23 21 14 13 7 15 13

 7% 14% 3% 14% 14% 10% 22% 5% 7% 7% 8% 4% 2% 4% 3% 3% 2% 3% 3%

 bklm zb  z z      g   p      

 nopqr                   

I have a child/ children aged 18 or 

over who do not live with me

906 124 782 86 27 9 2 181 263 233 150 339 429 165 173 160 177 252 208

 19% 8% 25% 10% 5% 7% 6% 22% 22% 19% 13% 34% 41% 30% 40% 41% 36% 45% 47%

 acdej  za d    j zj j  z zk z zm zm z zmp zmnp

None of these 2357 843 1514 421 337 69 15 421 602 590 594 454 427 251 203 178 198 229 186

 49% 52% 48% 47% 60% 56% 56% 50% 49% 48% 53% 46% 41% 45% 46% 46% 40% 41% 42%

 bklp zb   zc      zi l        

 qr                   

Don't know 15 8 7 7 1 - - 4 3 5 2 1 1 1 - - - 1 -

 * 1% * 1% * - - * * * * * * * - - - * -

    z                

Prefer not to answer 30 12 18 8 4 - - 5 7 2 8 6 1 4 2 2 - 1 -

 1% 1% 1% 1% 1% - - 1% 1% * 1% 1% * 1% * 1% - * -

 il                   

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 4

QLIVING Thinking about your home and/or family situation, which, if any, of the following apply to you? Please select all that apply.

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have children who are aged 18 or 

over living with me

639 - 184 - 217 - - 129 142 101 231 97 200 190 207 187 138 115 96 327 117 186 69 345 211

 13% - 71% - 78% - - 12% 11% 10% 13% 11% 13% 15% 13% 13% 13% 13% 12% 15% 13% 11% 10% 14% 14%

 acefhik  zacef  zacef   i   hi  hi hikr i i i i  zu    v v

 uv                         

I live in the same home as one or 

both of my own parents

456 18 6 11 * 1 1 77 128 93 149 90 142 128 159 159 110 117 107 148 88 210 84 199 158

 10% 3% 2% 1% * * * 7% 10% 9% 9% 10% 10% 10% 10% 11% 10% 13% 13% 7% 10% 12% 12% 8% 11%

 abcdefg def def f     g   g g g g zgj g zgij zghij  s zs zw  w

 sw                 lmn lmnp       

I live in the same home as one or 

both of my partner's parents

123 5 2 - - 3 - 20 37 36 48 27 45 27 37 43 27 33 25 40 24 58 19 57 43

 3% 1% 1% - - 1% - 2% 3% 3% 3% 3% 3% 2% 2% 3% 3% 4% 3% 2% 3% 3% 3% 2% 3%

 abcdefs c c   c    g   g   m  zgmn    zs    

There are three or more 

generations of my family living in 

my home

97 - 8 1 6 - - 20 30 30 34 23 37 20 36 31 23 25 26 33 16 47 10 50 34

 2% - 3% * 2% - - 2% 2% 3% 2% 3% 2% 2% 2% 2% 2% 3% 3% 2% 2% 3% 1% 2% 2%

 acef  acef  acef     zgjm     m   m zm   zs    

I have one or more friends or 

flatmates (i.e. non-relatives) living 

in the same household as me

203 9 3 6 1 4 * 44 76 61 74 55 70 48 76 78 42 43 43 61 35 106 26 102 73

 4% 1% 1% 1% * 1% * 4% 6% 6% 4% 6% 5% 4% 5% 6% 4% 5% 5% 3% 4% 6% 4% 4% 5%

 abcdefs   f     zgjmp zgjm  zgjmp   m zmp      zst    

I have a child/ children aged under 

18 who do not live with me

310 21 14 17 6 17 14 76 93 102 101 66 96 78 89 99 65 59 62 108 51 149 40 143 125

 7% 3% 5% 2% 2% 5% 3% 7% 7% 10% 6% 8% 6% 6% 6% 7% 6% 6% 7% 5% 6% 9% 6% 6% 8%

 acdfs  c   ac    zghjlmnop            zst   zw

          q                

I have a child/ children aged 18 or 

over who do not live with me

906 268 70 352 77 247 338 223 227 197 354 165 305 221 264 208 185 102 153 592 138 167 167 561 159

 19% 37% 27% 46% 28% 69% 75% 21% 18% 19% 20% 19% 21% 17% 17% 15% 17% 11% 18% 28% 16% 10% 24% 23% 11%

 noqtux zbd z zabd z zabc zabc hmnopq q oq hmnoq oq hmno oq oq q oq  oq ztu u  zx zx  

      d d      q             

None of these 2357 408 47 385 41 90 100 538 658 517 873 437 723 655 776 715 562 491 395 943 484 899 316 1176 809

 49% 56% 18% 50% 15% 25% 22% 51% 51% 49% 50% 50% 49% 51% 50% 51% 53% 53% 48% 45% 55% 53% 45% 48% 54%

 bdefsv zbdef  bdef  bd d       r   r zlr   zs zs   zvw

Don't know 15 1 - - 1 1 - 1 2 2 2 - 1 4 6 8 5 1 2 6 1 4 1 7 2

 * * - - * * - * * * * - * * * 1% * * * * * * * * *

 j               jklq          

Prefer not to answer 30 6 - 1 - 1 - 1 4 7 6 1 5 4 10 8 6 5 2 7 4 10 8 9 9

 1% 1% - * - * - * * 1% * * * * 1% 1% 1% 1% * * * 1% 1% * 1%

 gksw         gk             w   

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 5

QLIVING Thinking about your home and/or family situation, which, if any, of the following apply to you? Please select all that apply.

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have children who are aged 18 or 

over living with me

639 148 387 497 155 294 465 588 400 511 133 118 257 332 57 137 152 93 191 106 100 291 143 359 75

 13% 12% 16% 14% 16% 13% 15% 21% 13% 19% 14% 18% 15% 13% 21% 12% 12% 10% 12% 13% 14% 13% 13% 14% 13%

 pqr  zace  zace  zace zabcde  zabc  zlmo zopq qr zlmo     q q     

   h  h  h fhij  efhj  pqrst r  pqrst           

I live in the same home as one or 

both of my own parents

456 32 155 319 22 168 94 84 185 62 10 20 102 240 14 127 40 46 135 35 5 254 81 267 45

 10% 3% 6% 9% 2% 7% 3% 3% 6% 2% 1% 3% 6% 10% 5% 11% 3% 5% 8% 4% 1% 11% 7% 10% 8%

 abcde j adfgi abdef  abdfg ij ij adfgij j  t kpt klnpq t klnpq t pt klpqst t  zv    

 fghijkln  j ghij  hij        st  rst          

 pqrstv                         

I live in the same home as one or 

both of my partner's parents

123 29 60 76 24 54 48 63 65 60 3 24 40 57 13 42 32 43 45 44 3 66 24 64 22

 3% 2% 2% 2% 3% 2% 2% 2% 2% 2% * 4% 2% 2% 5% 4% 2% 5% 3% 5% * 3% 2% 2% 4%

 cfhjt fj fj fj fj fj j fj fj fj  t t t lmpt zlmt t zlmprt t zlmpr      

                    t      

There are three or more 

generations of my family living in 

my home

97 25 54 75 15 45 46 74 59 60 9 19 34 62 10 31 29 42 41 34 9 50 25 50 19

 2% 2% 2% 2% 2% 2% 2% 3% 2% 2% 1% 3% 2% 2% 4% 3% 2% 5% 3% 4% 1% 2% 2% 2% 3%

 fj j fj fj  j  zcdfhij fj fj  t  zt t   zlmoprt  zlmpr      

                    t      

I have one or more friends or 

flatmates (i.e. non-relatives) living 

in the same household as me

203 34 85 140 25 104 76 66 124 67 9 27 57 109 15 74 48 42 103 40 5 110 41 133 33

 4% 3% 3% 4% 3% 5% 3% 2% 4% 2% 1% 4% 3% 4% 6% 6% 4% 5% 6% 5% 1% 5% 4% 5% 6%

 abcdf j fgij adfgi j abdfg j j adfgij j  t t lt t zklmp t t zklmpqt lt  z  z  

 gijlt   j  ij          t          

I have a child/ children aged under 

18 who do not live with me

310 100 178 228 81 174 211 279 206 210 33 69 119 168 47 109 124 131 132 89 27 157 59 164 40

 7% 8% 7% 6% 9% 8% 7% 10% 7% 8% 3% 11% 7% 7% 17% 9% 9% 15% 8% 11% 4% 7% 5% 6% 7%

 jt zcj cj j zchj zcj j zabcefh j zcfhj  zlmrt t t zklmo zlmt zlmt zklmopr zt zlmrt      

        ij       prst   st        

I have a child/ children aged 18 or 

over who do not live with me

906 712 600 796 377 478 754 869 640 785 405 354 399 503 76 163 192 46 201 104 298 306 310 488 119

 19% 59% 24% 22% 40% 21% 25% 31% 21% 29% 42% 55% 23% 20% 27% 14% 15% 5% 12% 13% 43% 14% 28% 18% 21%

 opqr zbcd zceh z zbce z zceh zbcefh z zbce zbce zlmn zmop zopq zmop q qr  q q zlmn  zu   

 su efghij   fghi   i  fh fghi opqrst qrs rs qrs      opqrs     

None of these 2357 258 1163 1741 336 1109 1552 1067 1570 1226 411 121 824 1196 101 566 770 535 921 470 290 1141 507 1338 269

 49% 21% 47% 48% 36% 49% 51% 38% 52% 45% 43% 19% 48% 48% 36% 49% 59% 60% 56% 57% 42% 52% 46% 50% 47%

 abcd  adgi adgi a abdg zabc a zabcdegi adg adg  knt knt k knt zklm zklmno zklmnot zklm k zv    

 gijkntv  j j  ij degij  j        nort rst  not      

Don't know 15 3 5 8 3 2 4 4 3 5 - 1 3 4 1 2 3 2 3 3 - 8 2 7 4

 * * * * * * * * * * - * * * * * * * * * - * * * 1%

 cefgh    e                     

Prefer not to answer 30 2 14 15 4 8 15 11 13 12 1 2 11 10 1 5 9 4 8 5 1 15 3 10 4

 1% * 1% * * * * * * * * * 1% * * * 1% * * 1% * 1% * * 1%

 acegh  j    j  j j                

 jw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 6

QLIVING Thinking about your home and/or family situation, which, if any, of the following apply to you? Please select all that apply.

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have children who are aged 18 or 

over living with me

639 96 169 364 72 177 375 372 375 371 341 295 280 272 397 416 134 374 263 368 195 131 403 147

 13% 15% 14% 13% 11% 15% 13% 13% 13% 14% 14% 14% 12% 13% 14% 15% 13% 13% 12% 15% 14% 14% 13% 14%

          l lr lr   lr zghi    zghi lr    

                lnqr    lmnqr     

I live in the same home as one or 

both of my own parents

456 89 78 281 86 85 277 349 313 296 285 228 292 235 276 276 85 260 243 168 136 97 308 100

 10% 14% 6% 10% 14% 7% 10% 12% 11% 11% 11% 11% 13% 12% 10% 10% 8% 9% 11% 7% 10% 10% 10% 9%

 bes zbc  b zef  e zhik znopqs znpqs znop znpqs zhij znop s s  s znopqs  s s   

        nopqstu   qs  kmnopqr qs           

             stu            

I live in the same home as one or 

both of my partner's parents

123 30 24 69 25 35 61 75 71 69 63 64 62 57 71 55 31 62 66 51 44 42 95 19

 3% 4% 2% 2% 4% 3% 2% 3% 3% 3% 3% 3% 3% 3% 2% 2% 3% 2% 3% 2% 3% 4% 3% 2%

 os zbc   zf   os o o o oqs os os o  os  noqs  oqs zghijklm z  

                      noqrs   

There are three or more 

generations of my family living in 

my home

97 20 24 52 15 28 51 57 51 57 50 49 55 54 56 58 21 52 42 34 38 21 72 14

 2% 3% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 3% 2% 2% 2% 2% 2% 1% 3% 2% 2% 1%

 s       s  s s hs hqs zghij s s  s s  zghjnqs    

              nqrs           

I have one or more friends or 

flatmates (i.e. non-relatives) living 

in the same household as me

203 45 30 125 50 39 109 151 158 136 128 112 122 98 129 127 56 119 113 79 73 75 155 34

 4% 7% 2% 4% 8% 3% 4% 5% 6% 5% 5% 5% 5% 5% 4% 5% 6% 4% 5% 3% 5% 8% 5% 3%

 bs zbc  b zef   znoqs zinoqs zs znqs znoqs znoqs s s s zs s znqs  zs zghijklm zw  

                      nopqrst   

I have a child/ children aged under 

18 who do not live with me

310 51 79 176 57 63 186 175 200 176 152 172 161 132 184 177 96 175 162 169 120 91 243 49

 7% 8% 6% 6% 9% 5% 7% 6% 7% 6% 6% 8% 7% 7% 6% 6% 10% 6% 8% 7% 9% 10% 8% 5%

 ew    ze    gijnoq   zghijlmnoqs gj    zghij  zgijmnoq  zghijlmno zghijlmn zw  

                 lmnoqrs    qs oqrs   

I have a child/ children aged 18 or 

over who do not live with me

906 99 307 480 108 279 489 467 428 438 380 242 354 336 572 561 177 529 362 561 156 112 523 252

 19% 15% 25% 17% 17% 23% 18% 17% 15% 16% 15% 12% 16% 17% 20% 20% 18% 19% 17% 23% 12% 12% 17% 23%

 acfg  zac   zdf  hjkt ktu ktu ktu  ktu jktu ghij ghij ktu ghijklmr hjkltu zghi    zv

 hijklmr       u       klmrtu klmrtu  tu  jklmnop     

 tuv                   qrtu     

None of these 2357 303 602 1415 284 604 1421 1365 1399 1385 1245 1065 1112 970 1418 1354 489 1385 1029 1191 702 471 1577 516

 49% 46% 49% 51% 45% 50% 51% 49% 50% 51% 50% 52% 49% 48% 49% 48% 49% 50% 49% 49% 52% 49% 50% 48%

 d   a   zd  o gmnors gmo zglmnors         zglmnors    

Don't know 15 2 1 7 2 3 4 9 9 9 10 9 10 9 9 8 5 11 9 7 4 3 6 5

 * * * * * * * * * * * * * * * * * * * * * * * *

 f                        

Prefer not to answer 30 3 7 14 2 7 12 14 13 17 10 10 11 10 14 8 7 11 8 8 6 7 14 6

 1% * 1% 1% * 1% * 1% * 1% * * * 1% * * 1% * * * * 1% * 1%

 oqsv       o  joqs     o       o   

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 7

QLIVING Thinking about your home and/or family situation, which, if any, of the following apply to you? Please select all that apply.

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have children who are aged 18 or 

over living with me

639 40 72 299 264 104 182 201 152 276 333 85 45 42 56 42 107 37 40 19 120 43

 13% 15% 13% 14% 14% 15% 16% 13% 11% 15% 13% 13% 19% 10% 11% 11% 18% 17% 24% 13% 19% 22%

 h      z   zhj h h zhjk    z  z  z zs

I live in the same home as one or 

both of my own parents

456 16 28 150 245 60 56 63 107 65 241 50 19 31 24 15 8 5 10 2 12 11

 10% 6% 5% 7% 13% 9% 5% 4% 7% 4% 9% 8% 8% 7% 5% 4% 1% 2% 6% 1% 2% 6%

 bcfgh    zabc fg   i  hi i i      p   st

 inopqst                      

I live in the same home as one or 

both of my partner's parents

123 6 13 45 64 14 16 26 41 39 47 25 7 13 3 11 4 * 2 1 3 3

 3% 2% 2% 2% 3% 2% 1% 2% 3% 2% 2% 4% 3% 3% 1% 3% 1% * 1% 1% * 1%

 cfgjn    zc    j   zij  n  n       

 pqt                      

There are three or more 

generations of my family living in 

my home

97 5 5 33 48 17 11 28 32 37 57 21 5 9 5 5 4 2 3 - 5 3

 2% 2% 1% 2% 3% 2% 1% 2% 2% 2% 2% 3% 2% 2% 1% 1% 1% 1% 2% - 1% 1%

 cfpt    bc f      zij           

I have one or more friends or 

flatmates (i.e. non-relatives) living 

in the same household as me

203 10 25 101 63 32 23 54 76 64 133 42 9 21 12 21 7 2 3 2 6 4

 4% 4% 4% 5% 3% 5% 2% 4% 5% 4% 5% 7% 4% 5% 3% 6% 1% 1% 2% 2% 1% 2%

 dfpqt     f  f i  zi zi    n       

I have a child/ children aged under 

18 who do not live with me

310 21 42 156 112 58 67 104 123 111 182 65 14 41 33 36 19 6 10 4 22 9

 7% 8% 8% 7% 6% 8% 6% 7% 8% 6% 7% 10% 6% 10% 7% 10% 3% 3% 6% 3% 4% 5%

 pqt     f   zij   zij  z  z       

I have a child/ children aged 18 or 

over who do not live with me

906 66 137 476 339 128 272 320 243 435 535 83 44 67 95 71 227 59 53 57 218 61

 19% 25% 24% 22% 18% 19% 23% 21% 17% 24% 20% 13% 19% 16% 19% 19% 38% 27% 31% 38% 35% 32%

 hk zd zd zd   ze z k zhjk zhk  k    zq z z z z z

None of these 2357 123 280 1114 900 333 608 815 786 933 1323 330 114 228 283 206 262 118 67 70 286 82

 49% 47% 50% 50% 47% 49% 52% 54% 54% 52% 50% 52% 49% 55% 58% 55% 44% 54% 40% 48% 46% 43%

 dprt      z z zj z     z   pr     

Don't know 15 2 2 4 7 - 1 1 1 3 3 2 1 - 1 - - - - - - -

 * 1% * * * - * * * * * * * - * - - - - - - -

 j                      

Prefer not to answer 30 3 4 9 14 5 5 5 11 6 10 5 - 7 - 1 2 - 2 1 1 2

 1% 1% 1% * 1% 1% * * 1% * * 1% - 2% - * * - 1% * * 1%

 j        j     zn         

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 8

Q1 ...which, if any, of the following apply to you?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

Comfortable 1735 901 824 185 327 300 278 645 404 388 497 436 600 493 372 270 443 515 703 73 831 249 91 1171 564

 36% 39% 35% 34% 36% 35% 32% 41% 41% 37% 37% 33% 44% 36% 37% 26% 33% 35% 42% 29% 38% 32% 34% 36% 37%

 bfko zb      zcef zk k k  zmno o o    zpqs  uw   u  

 psu                         

Anxious 1537 647 874 198 281 316 330 413 229 345 419 529 372 480 309 377 455 481 513 89 677 263 87 1028 510

 32% 28% 37% 36% 31% 37% 38% 26% 23% 33% 31% 39% 27% 35% 31% 37% 34% 33% 31% 35% 31% 34% 32% 32% 33%

 aghl  za zg g zdg zdg   h h zhij  zl  zln          

 r                         

Loved 1483 674 801 166 333 282 237 465 260 325 414 476 524 388 330 241 374 435 611 63 695 244 95 1035 449

 31% 29% 34% 31% 37% 33% 27% 29% 26% 31% 31% 36% 39% 28% 33% 23% 28% 29% 37% 25% 32% 32% 35% 32% 29%

 afhm  za  zcfg f    h h zhij zmno o o    zpqs       

 op                         

Stressed 1410 593 798 205 295 291 285 335 197 266 396 531 353 422 289 346 434 425 462 89 643 233 91 967 442

 30% 25% 33% 38% 33% 34% 33% 21% 20% 25% 29% 40% 26% 31% 29% 34% 32% 29% 28% 35% 29% 30% 34% 30% 29%

 aghi  za zg zg zg g   h h zhij  l  zln r   r      

 lr                         

Optimistic 1285 723 551 167 313 250 190 366 258 207 465 344 463 361 276 186 298 399 550 38 666 195 77 938 347

 27% 31% 23% 31% 35% 29% 22% 23% 26% 20% 35% 26% 34% 26% 27% 18% 22% 27% 33% 15% 30% 25% 28% 29% 23%

 bfgi zb  fg zefg fg   i  zhik i zmno o o  s ps zpqs  zuwx   zux  

 opsx                         

Worried 1273 536 721 152 244 268 258 350 198 275 338 447 288 366 286 333 384 388 417 85 530 226 77 834 439

 27% 23% 30% 28% 27% 31% 30% 22% 20% 26% 25% 33% 21% 27% 28% 32% 28% 26% 25% 33% 24% 29% 28% 26% 29%

 aghl  za g g zg g   h h zhij  l l zlm    zr  tw  t t

 rt                         

Fed up 1069 509 554 126 179 218 239 308 203 226 306 327 238 291 246 295 341 353 304 71 479 178 67 724 345

 22% 22% 23% 23% 20% 25% 27% 19% 21% 22% 23% 24% 17% 21% 24% 29% 25% 24% 18% 28% 22% 23% 25% 22% 23%

 glr     dg zdg     h  l l zlm zr r  r      

In control 1051 607 436 109 202 156 158 426 281 236 326 201 351 279 240 182 285 308 417 41 517 164 57 738 313

 22% 26% 18% 20% 22% 18% 18% 27% 28% 22% 24% 15% 26% 20% 24% 18% 21% 21% 25% 16% 24% 21% 21% 23% 20%

 befk zb   f   zcde zijk k k  zmo  o    zpqs  zx     

 o       f                  

Confident 1046 626 412 148 261 183 144 310 215 170 411 243 409 250 234 152 252 257 485 53 567 148 61 776 270

 22% 27% 17% 27% 29% 21% 17% 19% 22% 16% 31% 18% 30% 18% 23% 15% 19% 17% 29% 21% 26% 19% 22% 24% 18%

 bfgi zb  zefg zefg f   ik  zhik  zmno o mo    zpqs  zuwx   zux  

 kmopqx                         

Overwhelmed 917 328 575 157 242 190 163 166 88 156 240 419 269 276 171 202 245 283 344 45 427 184 48 658 259

 19% 14% 24% 29% 27% 22% 19% 10% 9% 15% 18% 31% 20% 20% 17% 20% 18% 19% 21% 18% 20% 24% 18% 20% 17%

 aghi  za zefg zefg zg g   h h zhij       z   ztwx  zx  

 x                         

Resilient 876 452 413 110 181 149 153 283 182 197 270 216 327 234 179 136 198 263 385 31 410 140 56 606 270

 18% 19% 17% 20% 20% 17% 17% 18% 18% 19% 20% 16% 24% 17% 18% 13% 15% 18% 23% 12% 19% 18% 21% 19% 18%

 kops          k  zmno o o    zpqs       

Lonely 829 395 426 109 151 173 171 225 131 174 264 252 183 258 168 221 241 284 258 46 368 124 34 525 304

 17% 17% 18% 20% 17% 20% 20% 14% 13% 17% 20% 19% 13% 19% 17% 21% 18% 19% 15% 18% 17% 16% 12% 16% 20%

 ghlr   g  zg g    zh h  l  zln  r       ztvw

 w                         

None of these 122 67 54 2 11 17 27 64 43 35 24 18 28 33 25 36 51 33 29 8 50 16 12 78 43

 3% 3% 2% * 1% 2% 3% 4% 4% 3% 2% 1% 2% 2% 2% 3% 4% 2% 2% 3% 2% 2% 4% 2% 3%

 cdkr     c cd zcde zjk jk      l zr         

Don't know 40 14 26 2 7 3 6 23 12 15 2 11 5 17 7 10 14 13 10 3 11 9 1 21 19

 1% 1% 1% * 1% * 1% 1% 1% 1% * 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1%

 jlrt       ze j j  j  l           t

Prefer not to answer 42 17 23 9 5 7 10 11 4 9 14 14 4 10 15 13 18 12 11 1 11 7 2 20 22

 1% 1% 1% 2% 1% 1% 1% 1% * 1% 1% 1% * 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1%

 hlrtw   d           l l         ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 9

Q1 ...which, if any, of the following apply to you?

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

Comfortable 1735 73 180 142 174 132 148 151 230 231 87 144 42 1412 280 1180 425 130 256 656 361 461

 36% 39% 35% 37% 42% 39% 33% 38% 35% 35% 39% 36% 32% 36% 41% 43% 28% 27% 27% 41% 37% 38%

 mpqr    zfi          zm zpq    zr r r

Anxious 1537 59 182 126 130 109 161 116 209 187 71 141 47 1289 202 777 577 184 348 480 322 387

 32% 31% 35% 33% 31% 32% 36% 29% 32% 28% 32% 35% 35% 33% 30% 28% 38% 38% 37% 30% 33% 32%

 ios  i    gi     i     zo zo zsu    

Loved 1483 67 148 119 128 110 134 141 211 205 76 104 40 1208 236 1085 301 97 145 564 320 454

 31% 36% 29% 31% 31% 32% 30% 36% 32% 31% 34% 26% 30% 31% 35% 39% 20% 20% 15% 35% 32% 37%

 pqr k      bk       z zpq    zr r zrt

Stressed 1410 44 149 119 121 95 147 108 190 187 65 139 45 1196 169 745 520 144 293 423 310 384

 30% 23% 29% 31% 29% 28% 33% 27% 29% 28% 29% 35% 34% 30% 25% 27% 35% 30% 31% 26% 31% 32%

 nos      a     ag  zn   zo  s  s s

Optimistic 1285 50 122 96 108 78 99 120 171 224 58 107 52 1060 174 827 356 103 201 417 285 383

 27% 27% 24% 25% 26% 23% 22% 30% 26% 34% 26% 27% 39% 27% 26% 30% 24% 21% 21% 26% 29% 32%

 fpqr       bef  zbcd   zabc   zpq    r r zrs

          efhk   defhjk          

Worried 1273 46 142 117 113 88 119 111 162 166 56 113 40 1068 165 665 456 153 280 409 261 323

 27% 24% 28% 30% 27% 26% 27% 28% 25% 25% 25% 28% 30% 27% 24% 24% 30% 31% 30% 25% 26% 27%

 o                zo zo zs    

Fed up 1069 36 130 93 95 63 109 84 143 125 56 118 17 893 159 539 407 122 264 349 202 254

 22% 19% 25% 24% 23% 18% 25% 21% 22% 19% 25% 30% 13% 23% 24% 19% 27% 25% 28% 22% 21% 21%

 ilo  eil l l  il  l  l zaeg     zo o zstu    

            hil           

In control 1051 50 92 94 99 68 80 93 150 151 56 86 32 858 161 683 278 90 194 386 216 255

 22% 26% 18% 24% 24% 20% 18% 23% 23% 23% 25% 22% 24% 22% 24% 25% 18% 18% 21% 24% 22% 21%

 bp bf  b b           zpq       

Confident 1046 39 97 90 112 70 87 85 140 180 45 72 29 876 141 691 280 75 159 351 212 325

 22% 21% 19% 23% 27% 21% 20% 21% 21% 27% 20% 18% 22% 22% 21% 25% 19% 15% 17% 22% 21% 27%

 pqr    zbfk     zbef      zpq    r r zrst

          hk             

Overwhelmed 917 34 92 86 87 54 84 77 128 142 38 75 20 774 123 476 355 87 184 262 197 275

 19% 18% 18% 22% 21% 16% 19% 19% 20% 21% 17% 19% 15% 20% 18% 17% 24% 18% 19% 16% 20% 23%

 os                zoq    s zs

Resilient 876 36 91 70 74 58 61 72 133 130 45 87 19 728 129 492 280 104 183 272 182 240

 18% 19% 18% 18% 18% 17% 14% 18% 21% 20% 20% 22% 14% 18% 19% 18% 19% 21% 19% 17% 18% 20%

 f        f f  f           

Lonely 829 27 93 67 65 58 83 78 106 110 39 92 11 721 97 286 402 141 297 205 151 177

 17% 14% 18% 17% 16% 17% 19% 19% 16% 17% 18% 23% 8% 18% 14% 10% 27% 29% 32% 13% 15% 15%

 lnos  l l  l l l l l l zadhi  zn   zo zo zstu    

 u           l           

None of these 122 4 10 9 11 8 15 21 15 19 5 3 2 97 23 66 44 11 31 57 15 19

 3% 2% 2% 2% 3% 2% 3% 5% 2% 3% 2% 1% 1% 2% 3% 2% 3% 2% 3% 4% 1% 2%

 tu      k zbchk           tu ztu   

Don't know 40 2 5 2 3 2 3 1 3 14 4 2 - 36 4 18 17 5 13 15 5 6

 1% 1% 1% * 1% 1% 1% * * 2% 2% 1% - 1% 1% 1% 1% 1% 1% 1% 1% 1%

          zgh             

Prefer not to answer 42 - 7 4 4 1 2 3 7 4 1 8 1 37 3 14 24 4 5 10 9 18

 1% - 1% 1% 1% * * 1% 1% 1% * 2% 1% 1% * 1% 2% 1% 1% 1% 1% 1%

 o                zo     zs

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 10

Q1 ...which, if any, of the following apply to you?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

Comfortable 1735 596 1139 327 223 39 6 203 395 476 538 404 388 199 206 197 174 214 185

 36% 37% 36% 36% 40% 31% 23% 24% 32% 39% 48% 41% 37% 36% 47% 51% 35% 39% 42%

 gh        g gh zghi z   zmpq zmnp   zq

                qr    

Anxious 1537 525 1012 304 168 45 8 350 425 372 290 229 345 131 98 74 174 171 118

 32% 33% 32% 34% 30% 36% 29% 42% 35% 30% 26% 23% 33% 24% 22% 19% 35% 31% 27%

 jkmn       zhij ij j   k  o  mnor mnor o

 or                   

Loved 1483 580 904 294 231 47 8 173 330 401 477 260 325 135 125 117 146 179 149

 31% 36% 29% 33% 41% 38% 29% 21% 27% 33% 43% 26% 31% 24% 29% 30% 30% 32% 34%

 bghk zb   zc    g gh zghi  k     m m

 m                   

Stressed 1410 530 880 280 188 48 14 335 381 328 281 197 266 116 81 60 133 133 96

 30% 33% 28% 31% 33% 39% 52% 40% 31% 27% 25% 20% 25% 21% 19% 15% 27% 24% 22%

 bijk zb    z  zhij ij    k o o  mno o o

 lmnoqr                   

Optimistic 1285 500 785 265 188 45 3 150 303 339 420 258 207 148 110 101 98 109 88

 27% 31% 25% 29% 33% 36% 12% 18% 25% 28% 38% 26% 20% 27% 25% 26% 20% 20% 20%

 bglp zb   z z   g g zghi l  pqr  pq    

 qr                   

Worried 1273 454 819 257 150 36 10 297 374 296 223 198 275 102 95 72 129 146 102

 27% 28% 26% 29% 27% 29% 38% 36% 31% 24% 20% 20% 26% 19% 22% 19% 26% 26% 23%

 ijkm       zhij zij j   k  o  mo mor  

 no                   

Fed up 1069 347 722 189 120 28 10 243 308 274 177 203 226 114 89 67 123 103 69

 22% 21% 23% 21% 21% 23% 36% 29% 25% 22% 16% 21% 22% 21% 20% 17% 25% 19% 16%

 jor       zij zj j     o  oqr r  

In control 1051 348 703 191 130 21 6 155 220 304 310 281 236 156 125 120 104 131 117

 22% 22% 22% 21% 23% 17% 23% 19% 18% 25% 28% 28% 22% 28% 29% 31% 21% 24% 26%

 gh         zgh zgh zl  zp zp znpq   q

Confident 1046 444 602 226 187 28 4 109 247 258 363 215 170 119 96 91 73 97 88

 22% 28% 19% 25% 33% 23% 14% 13% 20% 21% 33% 22% 16% 22% 22% 23% 15% 18% 20%

 bglp zb  z zce    g g zghi l  p p pq    

 q                   

Overwhelmed 917 379 539 208 134 30 7 189 264 220 196 88 156 51 38 25 87 69 40

 19% 23% 17% 23% 24% 24% 24% 23% 22% 18% 18% 9% 15% 9% 9% 7% 18% 12% 9%

 bklm zb  z z   zij zij    k  o  mnoq or  

 noqr                r   

Resilient 876 307 569 168 115 20 5 128 198 251 252 182 197 101 81 73 102 95 77

 18% 19% 18% 19% 20% 17% 18% 15% 16% 20% 23% 18% 19% 18% 18% 19% 21% 17% 17%

 gh         gh zgh         

Lonely 829 222 607 134 64 22 2 244 239 174 130 131 174 70 61 46 79 95 66

 17% 14% 19% 15% 11% 18% 7% 29% 20% 14% 12% 13% 17% 13% 14% 12% 16% 17% 15%

 adij  za     zhij ij      o   o  

 kmno                   

None of these 122 20 101 12 7 2 - 21 32 26 20 43 35 28 15 13 14 21 17

 3% 1% 3% 1% 1% 1% - 2% 3% 2% 2% 4% 3% 5% 3% 3% 3% 4% 4%

 acd  za         z  z      

Don't know 40 6 35 5 - 1 - 6 13 9 4 12 15 7 5 5 5 10 7

 1% * 1% 1% - 1% - 1% 1% 1% * 1% 1% 1% 1% 1% 1% 2% 2%

 ad  za               z  

Prefer not to answer 42 8 34 3 3 3 - 3 9 3 6 4 9 3 1 1 5 3 2

 1% 1% 1% * 1% 2% - * 1% * 1% * 1% * * * 1% 1% 1%

 ik     c              

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 11

Q1 ...which, if any, of the following apply to you?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

Comfortable 1735 305 100 307 81 167 177 697 728 694 1735 393 905 175 214 185 107 127 121 836 315 574 146 1127 445

 36% 42% 39% 40% 29% 47% 39% 66% 57% 66% 100% 45% 61% 14% 14% 13% 10% 14% 15% 40% 36% 34% 21% 46% 30%

 dmnopq zd d d  zacd d zhklmno zkmnop zhklmno zghikl zmno zhkm p p p  p p zu    zvx v

 ruvx       pqr qr pqr mnopqr pqr nopqr             

Anxious 1537 165 63 242 103 78 128 90 225 124 214 207 371 866 1537 906 613 609 498 671 230 619 336 560 609

 32% 23% 25% 31% 37% 22% 28% 9% 17% 12% 12% 24% 25% 68% 100% 64% 57% 66% 60% 32% 26% 37% 48% 23% 41%

 abeghi   ae abef  e  gij g g ghij ghij zgh zghi zghi zghijkl zghi zghi t  zst zwx  zw

 jkltw             ijklop jklmopqr jklpr  jklpr jkl       

              r            

Loved 1483 188 72 243 83 118 162 504 658 594 905 407 1483 292 371 322 148 219 105 679 229 568 128 869 470

 31% 26% 28% 32% 30% 33% 36% 48% 51% 57% 52% 46% 100% 23% 24% 23% 14% 24% 13% 32% 26% 34% 18% 36% 31%

 amnopq   a  a ac zmnopqr zkmnop zghjkmno zgkmno zmn zghi pr pr pr  pr  t  zt  zvx v

 rtv        qr pqr pqr opqr jkmnopqr             

Stressed 1410 134 63 173 93 57 100 77 194 134 185 200 322 799 906 1410 621 607 446 533 200 656 265 470 637

 30% 18% 25% 22% 33% 16% 22% 7% 15% 13% 11% 23% 22% 63% 59% 100% 58% 66% 54% 25% 23% 39% 38% 19% 43%

 acefgh  ae e abce  e  gij gj g ghij ghij zghi zgh zghi zghijklr zghi zghi   zst zw  zw

 ijklstw    f         jklnpr ijklr jklmnpqr  jklmnpr jkl       

Optimistic 1285 197 61 163 45 107 93 496 1285 580 728 397 658 167 225 194 106 122 109 571 207 497 112 769 392

 27% 27% 24% 21% 16% 30% 20% 47% 100% 55% 42% 45% 44% 13% 15% 14% 10% 13% 13% 27% 23% 29% 16% 31% 26%

 cdfmno cdf d   cdf  zjmnop zgijkl zgjklmno zmnopq zmno zmno p p p  p p   zt  zvx v

 pqrtv       qr mnopqr pqr r pqr pqr             

Worried 1273 148 50 182 93 65 101 91 167 104 175 177 292 1273 866 799 542 520 421 545 177 533 271 450 518

 27% 20% 19% 24% 33% 18% 22% 9% 13% 10% 10% 20% 20% 100% 56% 57% 51% 57% 51% 26% 20% 32% 38% 18% 35%

 abeghi   e zabc    gij   ghij ghi zghi zghi zghi zghijkl zghi zghi t  zst zw  zw

 jkltw    ef        j jklnopqr jklpr jklpr  jklpr jkl       

Fed up 1069 150 53 152 75 54 85 59 106 68 107 125 148 542 613 621 1069 418 420 473 179 404 283 338 422

 22% 21% 21% 20% 27% 15% 19% 6% 8% 7% 6% 14% 10% 43% 40% 44% 100% 46% 51% 22% 20% 24% 40% 14% 28%

 eghijk e   cef    gij   ghij ghij zghi zghi zgh zghijklm zghi zghi    zwx  zw

 lw           l  jkln jkl ijkln noqr jkln jklmnoq       

In control 1051 206 75 196 39 112 117 1051 496 529 697 300 504 91 90 77 59 55 75 521 207 319 88 717 237

 22% 28% 29% 26% 14% 31% 26% 100% 39% 51% 40% 34% 34% 7% 6% 5% 5% 6% 9% 25% 23% 19% 13% 29% 16%

 dmnopq zd zd zd  zd d zhijklm zklmno zhjklmno zklmno zmno zmnop no     nopq zu u   zvx  

 ruvx       nopqr pqr pqr pqr pqr qr             

Confident 1046 174 41 135 34 99 90 529 580 1046 694 328 594 104 124 134 68 89 72 452 178 409 84 662 291

 22% 24% 16% 18% 12% 28% 20% 50% 45% 100% 40% 37% 40% 8% 8% 10% 6% 10% 9% 21% 20% 24% 12% 27% 19%

 bcdmno bcd    zabc d zhjklmn zjklm zghjklmn zmnopq zmno zmnop   p  p p   zt  zvx v

 pqrvx     df  opqr nopqr opqr r pqr qr             

Overwhelmed 917 65 23 105 51 22 53 55 122 89 127 125 219 520 609 607 418 917 306 325 130 452 173 271 454

 19% 9% 9% 14% 18% 6% 12% 5% 10% 8% 7% 14% 15% 41% 40% 43% 39% 100% 37% 15% 15% 27% 24% 11% 30%

 abcefgh e  ae abef  e  gj g g ghij ghij zghi zghi zghi zghijkl zghi zghi   zst zw  zvw

 ijklstw             jklr jkl jklnpr  jklmnopr jkl       

Resilient 876 140 41 139 58 76 71 300 397 328 393 876 407 177 207 200 125 125 121 397 153 320 99 498 275

 18% 19% 16% 18% 21% 21% 16% 29% 31% 31% 23% 100% 27% 14% 13% 14% 12% 14% 15% 19% 17% 19% 14% 20% 18%

 mnopqr       zjmnopq zjlmno zjlmnopq zmnop zghi zjmn   p   p     zv v

 v       r pqr r qr jlmnopqr opqr             

Lonely 829 98 32 136 38 42 74 75 109 72 121 121 105 421 498 446 420 306 829 416 138 265 297 240 271

 17% 13% 13% 18% 14% 12% 16% 7% 9% 7% 7% 14% 7% 33% 32% 32% 39% 33% 100% 20% 16% 16% 42% 10% 18%

 abeghi   ae     ij   ghijl  zghi zghi zghi zghijklm zgh zghi ztu   zwx  w

 jkluw             jkl jkl jkl noq ijkl jklmnopq       

None of these 122 39 4 24 11 14 19 - - - - - - - - - - - - 50 35 34 12 79 26

 3% 5% 1% 3% 4% 4% 4% - - - - - - - - - - - - 2% 4% 2% 2% 3% 2%

 ghijklm zb     z              zsu   zx  

 nopqrx                         

Don't know 40 10 2 11 4 5 7 - - - - - - - - - - - - 18 10 6 4 19 9

 1% 1% 1% 1% 1% 1% 1% - - - - - - - - - - - - 1% 1% * 1% 1% 1%

 ghijklm                    u     

 nopqru                         

Prefer not to answer 42 2 2 4 4 - 4 - - - - - - - - - - - - 10 8 13 8 12 10

 1% * 1% 1% 2% - 1% - - - - - - - - - - - - * 1% 1% 1% 1% 1%

 aghijkl    ae                     

 mnopqrsw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 12

Q1 ...which, if any, of the following apply to you?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

Comfortable 1735 467 901 1306 332 727 1258 1076 1246 1120 436 242 629 916 81 319 560 340 683 343 312 693 488 978 193

 36% 39% 36% 36% 35% 32% 42% 39% 41% 41% 45% 37% 37% 37% 29% 28% 43% 38% 42% 41% 45% 31% 45% 37% 34%

 enou e e e   zabc zbcde zbcdeg zbcd zabc no no no   zklm no zlmnoq zlmn zklm  zu   

       deg   eg defghi      noq   o noq     

Anxious 1537 332 792 1181 273 801 866 840 875 794 223 193 547 833 94 469 376 279 473 250 166 975 179 955 151

 32% 27% 32% 33% 29% 36% 29% 30% 29% 29% 23% 30% 32% 34% 34% 41% 29% 31% 29% 30% 24% 44% 16% 36% 26%

 adfg j afgh adfg j zabc j afj j j  t prt zprs t zklm t t t t  zv  zx  

 hijprtv  ij hij  dfghij        t  npqrst          

 x                         

Loved 1483 410 754 1114 274 575 1021 957 1047 959 310 215 532 771 78 281 500 354 620 364 220 714 338 917 149

 31% 34% 30% 31% 29% 26% 34% 34% 35% 35% 32% 33% 31% 31% 28% 25% 38% 40% 38% 44% 32% 32% 31% 35% 26%

 eox zbcd e e e  zbcd zbcde zbcde zbcd e o o o   zklm zklmno zklmnot zklm o   zx  

  e     e   efj       not t  nopqrt      

Stressed 1410 279 726 1080 243 728 770 783 818 700 179 161 504 763 85 424 354 284 479 237 131 851 190 861 156

 30% 23% 29% 30% 26% 32% 26% 28% 27% 26% 19% 25% 30% 31% 31% 37% 27% 32% 29% 29% 19% 38% 17% 32% 27%

 adfg j adfh adfg j zabc aj afij afij aj  t kt kpt t zklm t kpst kt t  zv  zx  

 hijkptv  ij hij  dfghij          pqrst          

Optimistic 1285 309 677 968 227 537 828 775 931 785 228 174 483 690 75 285 411 295 599 289 164 614 293 787 119

 27% 26% 27% 27% 24% 24% 27% 28% 31% 29% 24% 27% 28% 28% 27% 25% 32% 33% 37% 35% 24% 28% 27% 30% 21%

 ejtx  dej ej   dej adej zabcdefg zacd   ot ot   zklm zklmot zklmnopq zklm    zx  

         ij efj       ot  t nopt      

Worried 1273 286 677 1000 227 700 714 719 752 678 209 161 468 722 82 411 306 255 427 214 151 757 186 789 132

 27% 24% 27% 28% 24% 31% 24% 26% 25% 25% 22% 25% 27% 29% 29% 36% 23% 29% 26% 26% 22% 34% 17% 30% 23%

 afhi  adfh zadf  zabc  fj fj fj   pt zkpr pt zklm  pt pt   zv  zx  

 jptv  ij ghij  dfghij        st  npqrst          

Fed up 1069 237 591 847 201 604 622 591 604 546 165 121 402 598 61 344 250 184 319 161 126 601 171 629 121

 22% 20% 24% 24% 21% 27% 21% 21% 20% 20% 17% 19% 24% 24% 22% 30% 19% 21% 19% 20% 18% 27% 16% 24% 21%

 afgh  zafg zafg j zabc j ij j j   kprs zkpq  zklm      zv  z  

 ijkprst  hij hij  dfghij       t rst  npqrst          

 v                         

In control 1051 316 595 803 216 435 748 664 772 673 276 158 392 559 50 187 316 212 412 200 194 406 327 594 139

 22% 26% 24% 22% 23% 19% 25% 24% 26% 25% 29% 24% 23% 23% 18% 16% 24% 24% 25% 24% 28% 18% 30% 22% 24%

 eou zcde zce e e  zce zce zbceg zce zbcd no o o   zno no zmno no zlmn  zu   

  g         efghi          o     

Confident 1046 291 579 763 191 408 707 665 768 672 210 151 391 508 63 202 359 275 513 261 155 477 294 637 119

 22% 24% 23% 21% 20% 18% 23% 24% 25% 25% 22% 23% 23% 21% 23% 18% 28% 31% 31% 32% 22% 22% 27% 24% 21%

 emo cde zcde e   zcde zcde zbcdefgj zcde e o mo o   zlmo zklmno zklmnopt zklm o  zu z  

          fj       t pt  nopt      

Overwhelmed 917 142 453 681 125 462 490 491 540 447 88 88 322 506 54 302 269 219 350 189 65 626 93 603 89

 19% 12% 18% 19% 13% 21% 16% 18% 18% 16% 9% 14% 19% 20% 19% 26% 21% 25% 21% 23% 9% 28% 9% 23% 16%

 adfg j adfi adfg j abcd adj adfij adfij adj  t kt zkt kt zklm kt zklmpr zklt zklt  zv  zx  

 hijktvx  j hij  fghij          nprt  t        

Resilient 876 196 479 670 184 374 549 529 603 505 181 102 351 461 49 195 247 178 359 167 123 397 198 538 73

 18% 16% 19% 19% 20% 17% 18% 19% 20% 19% 19% 16% 21% 19% 18% 17% 19% 20% 22% 20% 18% 18% 18% 20% 13%

 aex  ae ae ae  e ae zacefi ae a  zkmo     k zkmopt k    zx  

Lonely 829 205 444 631 178 455 466 413 462 380 135 114 325 441 69 268 212 137 256 117 101 511 104 524 91

 17% 17% 18% 18% 19% 20% 15% 15% 15% 14% 14% 18% 19% 18% 25% 23% 16% 15% 16% 14% 14% 23% 10% 20% 16%

 fghi gij fghi fghi fghi zabc i  i    zpqr rst zklm zklm      zv  z  

 jrstv  j j j fghij       st  pqrst pqrst          

None of these 122 38 62 89 21 55 72 65 47 70 33 19 36 54 3 21 25 12 17 12 25 22 55 39 27

 3% 3% 2% 2% 2% 2% 2% 2% 2% 3% 3% 3% 2% 2% 1% 2% 2% 1% 1% 1% 4% 1% 5% 1% 5%

 hqrsu gh h h  h h h  h cfgh qr r r  r r    lmopq  zu  zw

 w                    rs     

Don't know 40 13 22 29 9 20 23 21 18 17 13 8 14 16 1 6 3 1 6 2 6 10 14 11 10

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% * * * * 1% * 1% * 2%

 hpqrs hi         hi pqrs pqr        q  u  zw

 uw                         

Prefer not to answer 42 8 14 25 3 11 13 15 18 13 4 7 12 17 1 9 7 1 9 2 3 15 7 19 3

 1% 1% 1% 1% * 1% * 1% 1% * * 1% 1% 1% * 1% 1% * 1% * * 1% 1% 1% 1%

 bcefg   f        q  q            

 hiqs                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 13

Q1 ...which, if any, of the following apply to you?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTION

S 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOYM

ENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

Comfortable 1735 315 559 850 298 559 857 717 800 714 623 625 544 440 895 969 327 880 568 786 339 272 1200 380

 36% 48% 45% 30% 47% 46% 31% 25% 29% 26% 25% 30% 24% 22% 31% 35% 33% 32% 27% 32% 25% 29% 38% 35%

 cfgh zc zc  zf zf  lm gijlmrt lm m ghijlmrt m  ghij ghij ghij ghijlmrt jlm ghij m gjlmt z  

 ijklmno              lmrt klmnqrs lmrtu u  lmrtu     

 pqrstu               tu         

Anxious 1537 165 284 1071 146 270 1099 1323 1228 1347 1202 853 1081 1012 1212 1084 389 1133 984 972 592 428 1035 331

 32% 25% 23% 38% 23% 22% 39% 47% 44% 49% 48% 41% 48% 50% 42% 39% 39% 41% 46% 40% 44% 45% 33% 31%

 abde   zab   zde zhkn zknopqs zghknop zhkn zo zhkn zghk zos z z zo zhknopqs z zopqs zkopqs   

        opqst  qrstu opqrstu  opqst lnopqrs           

              tu           

Loved 1483 283 421 770 258 408 800 796 823 760 692 665 525 408 871 943 298 804 583 698 364 273 1085 285

 31% 43% 34% 28% 41% 34% 29% 28% 29% 28% 28% 32% 23% 20% 30% 34% 30% 29% 28% 28% 27% 29% 35% 26%

 cfgh zbc zc  zef f  lm ijlmr lm lm ghijlmnqrstu m  gijl zghi lm lm lm lm lm lm zw  

 ijlmqrs              mrst jlmnpqr         

 tw               stu         

Stressed 1410 131 231 1033 130 232 1026 1202 1186 1210 1109 885 1018 924 1095 1000 362 1037 916 876 556 407 938 316

 30% 20% 19% 37% 21% 19% 37% 43% 42% 44% 45% 43% 45% 46% 38% 36% 36% 37% 43% 36% 41% 43% 30% 29%

 abde   zab   zde znop znopqs zghnopq zghn znopqs zghn zghk zos z z zos znopqs z znopqs znopqs   

        qs  st opqst  opqst nopqrst           

Optimistic 1285 239 365 674 216 361 695 603 682 577 515 564 482 345 696 747 261 678 489 583 328 240 956 225

 27% 36% 30% 24% 34% 30% 25% 21% 24% 21% 21% 27% 21% 17% 24% 27% 26% 24% 23% 24% 24% 25% 31% 21%

 cfgh zbc zc  zf zf  m gijlm m m ghijlmnqrst m  gijl ghij gijl gijlm gijlm gijl gijlm gijlm zw  

 ijlmnqr              m lmnqrs mr   m     

 stw                        

Worried 1273 140 237 884 130 216 911 1109 1006 1051 969 722 873 834 986 919 326 937 800 823 471 355 862 283

 27% 21% 19% 32% 21% 18% 33% 39% 36% 38% 39% 35% 39% 41% 34% 33% 32% 34% 38% 34% 35% 37% 28% 26%

 abde   zab   zde zhkn znopqs zhknopq zhkn zo zhkn zghi z z z z zhknopqs z z znopqs   

        opqst  st opqst  opqst jklnopq           

              rstu           

Fed up 1069 87 185 785 82 185 788 870 807 857 802 566 777 792 803 715 311 795 675 687 434 267 674 272

 22% 13% 15% 28% 13% 15% 28% 31% 29% 31% 32% 27% 34% 39% 28% 25% 31% 29% 32% 28% 32% 28% 22% 25%

 abde   zab   zde zhkn zo zhknoqs zhkn zo zghi zghi zo z zkno zo zhknoqsu zo zhknoqsu z  zv

        oqsu  u oqsu  jknopqr jklnopq   s        

             su rstu           

In control 1051 195 378 471 192 364 483 374 422 347 284 337 282 228 485 527 199 455 297 426 195 156 716 247

 22% 30% 31% 17% 30% 30% 17% 13% 15% 13% 11% 16% 12% 11% 17% 19% 20% 16% 14% 17% 14% 16% 23% 23%

 cfgh zc zc  zf zf  jm gijlm jm  ghijlmr   ghij ghij ghij ghijlmr ijlm ghij ijlm gijlm   

 ijklmno              lmrt klmnqrs klmnqrs   lmrt     

 qrstu               t tu        

Confident 1046 235 316 492 213 306 513 433 500 412 326 417 313 261 522 556 219 490 353 398 235 218 777 194

 22% 36% 26% 18% 34% 25% 18% 15% 18% 15% 13% 20% 14% 13% 18% 20% 22% 18% 17% 16% 18% 23% 25% 18%

 cfgh zbc zc  zef zf  jlm gijlms jlm  ghijlmnqrst   gijl ghij ghij gijlms ijlm jlm gijlm ghijlmn zw  

 ijklmno              ms lmnqrst lmnqrst     oqrst   

 qrstw                        

Overwhelmed 917 109 141 658 88 140 674 782 790 781 732 612 662 622 723 639 248 680 595 584 380 284 634 191

 19% 17% 11% 24% 14% 12% 24% 28% 28% 28% 30% 30% 29% 31% 25% 23% 25% 25% 28% 24% 28% 30% 20% 18%

 bde b  zab   zde znop znopqs znopqs zgno zgnopqs znop zghi zo z z zo znopqs z znopqs znopqs z  

        qs   pqs  qs nopqrst           

Resilient 876 159 229 482 149 231 487 480 503 450 393 387 352 276 539 541 174 481 381 438 210 162 644 167

 18% 24% 19% 17% 24% 19% 17% 17% 18% 16% 16% 19% 16% 14% 19% 19% 17% 17% 18% 18% 16% 17% 21% 16%

 cgij zbc   zef   jlm ijlmt m m gijlmt m  gijl ghij m jlm ijlmt ijlm  m zw  

 lmqtw              mqt lmqst    t     

Lonely 829 82 109 630 76 100 641 676 630 708 661 417 760 642 646 531 240 625 579 559 314 226 595 153

 17% 13% 9% 23% 12% 8% 23% 24% 23% 26% 27% 20% 34% 32% 22% 19% 24% 23% 27% 23% 23% 24% 19% 14%

 abde b  zab e  zde zhkn zko zghknoq zghk z zghi zghi zko z zko zko zghknopqs zko zko zko zw  

 w       oq  st noqstu  jkmnopq jknopqr     tu      

             rstu stu           

None of these 122 14 41 57 9 47 53 32 43 38 31 29 29 27 55 56 11 53 28 45 20 14 40 44

 3% 2% 3% 2% 1% 4% 2% 1% 2% 1% 1% 1% 1% 1% 2% 2% 1% 2% 1% 2% 1% 1% 1% 4%

 cfghi  c   zdf   g      gijlm ghijk  gijlmr  gjl    zv

 jklmnop              r lmpr         

 qrstuv                        

Don't know 40 2 11 15 3 10 14 15 19 19 18 6 10 14 13 15 6 20 11 21 7 1 16 4

 1% * 1% 1% * 1% * 1% 1% 1% 1% * * 1% * 1% 1% 1% * 1% 1% * 1% *

 cfgkl       u knu knu klnu   ku    knu  gklno u    

 noruv                   ru     

Prefer not to answer 42 5 7 17 3 10 12 18 22 13 15 8 19 9 17 16 4 15 11 11 5 5 15 8

 1% 1% 1% 1% 1% 1% * 1% 1% * 1% * 1% * 1% 1% * 1% 1% * * 1% * 1%

 cfijk        ikmst    ikmst            

 mnoqrst                        

 v                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 14

Q1 ...which, if any, of the following apply to you?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

Comfortable 1735 86 211 870 620 223 504 537 469 809 1082 292 95 101 184 135 274 88 41 33 318 51

 36% 33% 37% 39% 33% 33% 43% 36% 32% 45% 41% 46% 41% 24% 38% 36% 46% 40% 24% 22% 51% 27%

 dhmr   zad   zeg   zhj zh zhj h  m m zr r   zsu  

 su                      

Anxious 1537 107 197 675 682 258 306 485 510 514 806 170 78 187 146 119 125 40 63 52 100 70

 32% 41% 35% 31% 36% 38% 26% 32% 35% 28% 30% 27% 33% 45% 30% 32% 21% 18% 37% 35% 16% 37%

 cfij zbc c  zc zfg  f zijk     zno     pq t  t

 kpqt                      

Loved 1483 76 154 715 558 205 366 505 350 759 944 250 97 99 117 92 177 44 40 22 190 47

 31% 29% 27% 32% 29% 30% 32% 33% 24% 42% 36% 40% 42% 24% 24% 24% 30% 20% 24% 15% 30% 25%

 hmno   b    z  zhj zh zhj zh    q    s s

 qrs                      

Stressed 1410 84 155 586 639 204 269 469 471 450 747 169 68 150 140 115 103 37 55 47 77 65

 30% 32% 28% 27% 34% 30% 23% 31% 33% 25% 28% 27% 29% 36% 29% 31% 17% 17% 33% 32% 12% 34%

 cfij    zbc f  f zijk  i   zn     pq t  t

 pqt                      

Optimistic 1285 64 141 642 465 191 305 430 403 572 807 243 76 125 127 101 167 52 39 21 189 48

 27% 24% 25% 29% 24% 28% 26% 28% 28% 32% 30% 38% 32% 30% 26% 27% 28% 24% 23% 14% 30% 25%

 ds   zbd      zh zh zhij         s s

Worried 1273 94 160 555 550 209 258 394 411 445 655 157 72 157 100 98 114 29 51 50 78 62

 27% 36% 28% 25% 29% 31% 22% 26% 28% 25% 25% 25% 31% 38% 20% 26% 19% 13% 30% 34% 12% 32%

 cfij zbcd   zc zfg  f ij    ij zno     pq t  t

 npqt                      

Fed up 1069 78 152 491 426 172 223 361 412 353 562 128 61 152 110 100 115 42 42 63 76 56

 22% 30% 27% 22% 22% 25% 19% 24% 28% 20% 21% 20% 26% 36% 22% 27% 19% 19% 25% 43% 12% 29%

 fijt zcd zcd   f  f zijk    i zno      ztu  zt

In control 1051 56 146 566 343 139 322 340 350 472 656 173 60 86 131 91 182 64 33 27 210 42

 22% 21% 26% 26% 18% 20% 28% 22% 24% 26% 25% 27% 26% 21% 27% 24% 31% 29% 20% 18% 33% 22%

 d  zad zd   zeg  z z z z   z  zr zr   zsu  

Confident 1046 60 139 547 361 153 268 317 345 469 669 205 69 99 112 78 139 44 29 17 167 28

 22% 23% 25% 25% 19% 22% 23% 21% 24% 26% 25% 33% 29% 24% 23% 21% 24% 20% 17% 12% 27% 15%

 dsu  d zd      z z zhij z        zsu  

Overwhelmed 917 54 98 378 416 137 148 309 314 299 469 121 54 114 79 74 50 21 17 26 33 27

 19% 21% 17% 17% 22% 20% 13% 20% 22% 17% 18% 19% 23% 27% 16% 20% 9% 9% 10% 18% 5% 14%

 cfij    zbc f  f zij    ij zno      t  t

 pqrt                      

Resilient 876 52 96 414 331 118 219 304 299 350 551 151 55 86 101 84 110 38 33 23 123 36

 18% 20% 17% 19% 17% 17% 19% 20% 21% 19% 21% 24% 23% 20% 21% 22% 19% 17% 20% 15% 20% 19%

         z  z zi           

Lonely 829 70 116 359 359 146 129 298 351 199 419 89 45 138 86 92 85 23 21 59 42 27

 17% 27% 21% 16% 19% 22% 11% 20% 24% 11% 16% 14% 19% 33% 17% 24% 14% 10% 13% 40% 7% 14%

 fijk zbcd c  c zf  zf zijk  i i i zno  zn    ztu  t

 pqt                      

None of these 122 2 7 50 60 6 40 37 36 31 59 10 9 1 21 12 18 14 10 3 28 10

 3% 1% 1% 2% 3% 1% 3% 2% 3% 2% 2% 2% 4% * 4% 3% 3% 6% 6% 2% 5% 5%

 beim    ab  e e     i  zm m  zp z  z z

Don't know 40 2 3 11 20 6 3 7 9 9 16 1 1 3 2 3 7 3 2 1 5 3

 1% 1% 1% * 1% 1% * * 1% * 1% * 1% 1% * 1% 1% 2% 1% 1% 1% 1%

 cfij                      

Prefer not to answer 42 1 4 13 17 6 9 4 9 7 19 5 1 1 5 1 1 2 - - 3 -

 1% * 1% 1% 1% 1% 1% * 1% * 1% 1% * * 1% * * 1% - - 1% -

 cgi          i            

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 15

Q2 Free time now vs. 10 years ago: ...would you say you have more, less, or about the same amount?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

Nowadays, I have a lot more free 

time by myself than I had 10 years 

ago

1245 557 680 62 107 124 202 750 386 475 170 205 285 352 236 372 411 390 366 77 297 180 63 540 704

 26% 24% 28% 11% 12% 14% 23% 47% 39% 45% 13% 15% 21% 26% 23% 36% 30% 26% 22% 30% 14% 23% 23% 17% 46%

 acde  za    cde zcde zjk zhjk    l  zlmn zr r  r  tw tw t ztuvw

 fjklrtw       f                  

Nowadays, I have slightly more 

free time by myself than I had 10 

years ago

869 420 440 111 129 135 183 311 205 208 215 232 283 245 167 173 260 270 298 41 411 176 60 647 222

 18% 18% 18% 20% 14% 16% 21% 20% 21% 20% 16% 17% 21% 18% 17% 17% 19% 18% 18% 16% 19% 23% 22% 20% 14%

 djx   de   zde de zj j   zno        x ztx x ztx  

Nowadays, I have about the same 

amount of free time by myself 

than I had 10 years ago

884 506 375 78 143 192 188 284 220 163 286 212 225 277 179 203 255 294 287 48 433 135 50 617 267

 19% 22% 16% 14% 16% 22% 22% 18% 22% 16% 21% 16% 17% 20% 18% 20% 19% 20% 17% 19% 20% 17% 18% 19% 17%

 bcdi zb    zcdg zcdg  zik  zik   l            

 klr                         

Nowadays, I have slightly less free 

time by myself than I had 10 years 

ago

658 334 323 134 180 119 114 112 70 95 263 228 226 176 160 97 173 188 266 31 379 112 34 524 134

 14% 14% 14% 25% 20% 14% 13% 7% 7% 9% 20% 17% 17% 13% 16% 9% 13% 13% 16% 12% 17% 14% 12% 16% 9%

 ghio   zefg zefg g g    zhi zhi zmo o o    zpq  zwx x  zx  

 x                         

Nowadays, I have a lot less free 

time by myself than I had 10 years 

ago

1033 495 522 147 325 272 174 116 99 93 397 428 330 292 255 156 234 316 434 50 649 161 59 869 164

 22% 21% 22% 27% 36% 32% 20% 7% 10% 9% 29% 32% 24% 21% 25% 15% 17% 21% 26% 20% 30% 21% 22% 27% 11%

 ghio   zfg zcfg zfg g    zhi zhi zo o zo   p zpq  zuvw x x zux  

 px                    x     

NET: All more 2114 976 1120 173 236 259 385 1062 591 683 385 437 568 597 403 545 671 660 664 118 709 356 123 1188 926

 44% 42% 47% 32% 26% 30% 44% 67% 60% 65% 29% 33% 42% 44% 40% 53% 49% 45% 40% 47% 32% 46% 45% 37% 61%

 acde  za d   cde zcde zjk zhjk      zlmn zqr r    tw tw t ztuvw

 jklnrtw       f                  

NET: All less 1691 829 845 281 505 391 287 227 169 188 660 657 556 468 415 253 407 504 700 80 1028 273 92 1393 298

 36% 35% 35% 52% 56% 46% 33% 14% 17% 18% 49% 49% 41% 34% 41% 25% 30% 34% 42% 32% 47% 35% 34% 43% 19%

 ghio   zfg zefg zfg g    zhi zhi zmo o zmo    zpqs  zuvw x x zuvx  

 px                    x     

Don't know 74 24 48 13 14 16 12 18 11 14 13 34 9 20 14 30 24 21 21 7 20 10 6 36 38

 2% 1% 2% 2% 2% 2% 1% 1% 1% 1% 1% 3% 1% 1% 1% 3% 2% 1% 1% 3% 1% 1% 2% 1% 2%

 altw  za g        zhj    zlm         ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 16

Q2 Free time now vs. 10 years ago: ...would you say you have more, less, or about the same amount?

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

Nowadays, I have a lot more free 

time by myself than I had 10 years 

ago

1245 51 143 103 98 96 116 117 189 146 45 110 31 1026 188 670 349 226 371 527 194 152

 26% 27% 28% 26% 23% 28% 26% 29% 29% 22% 20% 28% 23% 26% 28% 24% 23% 47% 39% 33% 20% 13%

 iopt  i     ij ij         zop zstu ztu u  

 u                      

Nowadays, I have slightly more free 

time by myself than I had 10 years 

ago

869 28 94 66 70 47 87 66 117 145 41 78 30 708 131 526 258 84 171 309 163 226

 18% 15% 18% 17% 17% 14% 20% 17% 18% 22% 18% 19% 22% 18% 19% 19% 17% 17% 18% 19% 16% 19%

 e      e   ze   e          

Nowadays, I have about the same 

amount of free time by myself than 

I had 10 years ago

884 37 101 79 74 58 78 79 91 134 51 83 18 754 112 452 362 71 214 314 178 178

 19% 20% 20% 20% 18% 17% 18% 20% 14% 20% 23% 21% 14% 19% 17% 16% 24% 15% 23% 19% 18% 15%

 hoqu  h h    h  h h h     zoq  ztu u   

Nowadays, I have slightly less free 

time by myself than I had 10 years 

ago

658 19 66 56 78 49 57 44 94 106 29 42 18 572 68 404 228 26 79 209 152 218

 14% 10% 13% 14% 19% 14% 13% 11% 14% 16% 13% 11% 14% 14% 10% 15% 15% 5% 8% 13% 15% 18%

 nqr    zabf     k    zn  q q   r r zrs

     gk                  

Nowadays, I have a lot less free 

time by myself than I had 10 years 

ago

1033 52 108 80 88 88 99 86 150 120 54 76 32 830 171 689 276 68 89 239 286 418

 22% 27% 21% 21% 21% 26% 22% 22% 23% 18% 24% 19% 24% 21% 25% 25% 18% 14% 9% 15% 29% 34%

 impq ik    i   i      zm zpq    r zrs zrst

 rs                      

NET: All more 2114 80 237 168 167 143 203 183 306 291 86 188 61 1734 319 1196 607 311 542 837 356 378

 44% 42% 46% 43% 40% 42% 46% 46% 47% 44% 38% 47% 46% 44% 47% 43% 40% 64% 58% 52% 36% 31%

 ptu        j         zop zstu ztu u  

NET: All less 1691 70 174 136 166 137 156 131 245 226 83 118 50 1402 239 1093 504 94 169 448 439 636

 36% 37% 34% 35% 40% 40% 35% 33% 38% 34% 37% 29% 38% 35% 35% 39% 33% 19% 18% 28% 44% 52%

 kqrs    k k   k       zpq q   r zrs zrst

Don't know 74 2 4 5 9 4 5 5 9 12 4 11 4 63 7 30 35 9 17 21 14 22

 2% 1% 1% 1% 2% 1% 1% 1% 1% 2% 2% 3% 3% 2% 1% 1% 2% 2% 2% 1% 1% 2%

 o           b     zo      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 17

Q2 Free time now vs. 10 years ago: ...would you say you have more, less, or about the same amount?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

Nowadays, I have a lot more free 

time by myself than I had 10 years 

ago

1245 192 1052 128 55 9 1 298 333 289 196 386 475 130 257 230 146 330 282

 26% 12% 33% 14% 10% 7% 2% 36% 27% 23% 18% 39% 45% 23% 59% 59% 29% 60% 64%

 acde  za d    zhij j j  z zk  zmp zmp  zmp zmpq

 ij                   

Nowadays, I have slightly more 

free time by myself than I had 10 

years ago

869 285 584 161 103 21 - 143 221 215 228 205 208 150 54 49 120 88 65

 18% 18% 19% 18% 18% 17% - 17% 18% 17% 20% 21% 20% 27% 12% 13% 24% 16% 15%

 no          z z  znoq   znoq   

              r   r   

Nowadays, I have about the same 

amount of free time by myself 

than I had 10 years ago

884 239 645 156 70 8 5 194 230 237 159 220 163 139 81 67 96 67 49

 19% 15% 20% 17% 12% 7% 19% 23% 19% 19% 14% 22% 16% 25% 18% 17% 19% 12% 11%

 adej  za de    zhj j j  zl  znop qr qr qr   

 lqr             qr      

Nowadays, I have slightly less free 

time by myself than I had 10 years 

ago

658 283 376 164 83 27 8 88 152 189 187 70 95 50 20 17 62 32 25

 14% 17% 12% 18% 15% 22% 31% 11% 12% 15% 17% 7% 9% 9% 5% 4% 13% 6% 6%

 bgkl zb  z  z    g zgh   no   noqr   

 mnoqr                   

Nowadays, I have a lot less free 

time by myself than I had 10 years 

ago

1033 598 435 285 245 55 13 99 272 283 336 99 93 76 22 20 67 26 16

 22% 37% 14% 32% 43% 44% 48% 12% 22% 23% 30% 10% 9% 14% 5% 5% 14% 5% 4%

 bgkl zb  z zc zc   g g zghi   noqr   noqr   

 mnopqr                   

NET: All more 2114 477 1637 289 158 30 1 442 554 503 424 591 683 280 311 279 266 417 347

 44% 30% 52% 32% 28% 24% 2% 53% 45% 41% 38% 60% 65% 51% 71% 72% 54% 75% 78%

 acde  za     zhij j   z zk z zmp zmp z zmp zmnpq

 ij                   

NET: All less 1691 880 811 449 328 82 21 187 424 472 523 169 188 126 42 37 129 59 41

 36% 54% 26% 50% 58% 66% 79% 22% 35% 38% 47% 17% 18% 23% 10% 9% 26% 11% 9%

 bgkl zb  z zc zc   g zg zghi   noqr   noqr   

 mnopqr                   

Don't know 74 19 55 6 9 4 - 12 17 17 6 11 14 7 4 4 4 11 6

 2% 1% 2% 1% 2% 3% - 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1%

 cj     c              

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 18

Q2 Free time now vs. 10 years ago: ...would you say you have more, less, or about the same amount?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

Nowadays, I have a lot more free 

time by myself than I had 10 years 

ago

1245 314 72 387 88 170 253 305 304 240 497 203 375 337 418 338 299 200 278 1245 - - 454 726 45

 26% 43% 28% 50% 32% 47% 56% 29% 24% 23% 29% 23% 25% 27% 27% 24% 28% 22% 34% 59% - - 64% 30% 3%

 hikqtu zbd  zabd  zabd zabc zhikloq   zhiklo  q oq hiko  hikoq  zhij ztu   zwx zx  

 x      de    q    q    klmnopq       

Nowadays, I have slightly more 

free time by myself than I had 10 

years ago

869 147 58 138 70 77 84 215 267 213 339 194 303 207 253 194 173 125 139 869 - - 118 612 129

 18% 20% 22% 18% 25% 21% 18% 20% 21% 20% 20% 22% 20% 16% 16% 14% 16% 14% 17% 41% - - 17% 25% 9%

 noqtux    zc   mnopq zmnopq mnopq mnopq zmno zmno oq oq  o  oq ztu   x zvx  

         r   pqr pqr             

Nowadays, I have about the same 

amount of free time by myself 

than I had 10 years ago

884 162 57 122 40 66 49 207 207 178 315 153 229 177 230 200 179 130 138 - 884 - 95 622 143

 19% 22% 22% 16% 14% 18% 11% 20% 16% 17% 18% 17% 15% 14% 15% 14% 17% 14% 17% - 100% - 13% 25% 10%

 fhlmno zcdef cdf f  f  hilmnoq   lmnoq mo     mo  m  zsu  x zvx  

 qsuvx                         

Nowadays, I have slightly less free 

time by myself than I had 10 years 

ago

658 48 22 63 32 24 36 163 206 178 262 122 224 174 207 199 109 116 80 - - 658 25 297 329

 14% 7% 9% 8% 11% 7% 8% 15% 16% 17% 15% 14% 15% 14% 13% 14% 10% 13% 10% - - 39% 3% 12% 22%

 abcefpr    a   pr zpqr zkmnpqr pr pr pr pr pr pr  pr    zst  v zvw

 stvw                         

Nowadays, I have a lot less free 

time by myself than I had 10 years 

ago

1033 51 47 50 43 21 28 157 291 231 312 199 344 359 411 457 295 335 185 - - 1033 11 173 838

 22% 7% 18% 7% 15% 6% 6% 15% 23% 22% 18% 23% 23% 28% 27% 32% 28% 37% 22% - - 61% 2% 7% 56%

 acdefgj  acef  acef    gj gj g gj gj zghi zghi zghi zghijklr zghi gj   zst  v zvw

 stvw             jklr jklr jklmnpr  jklmnop        

                  r        

NET: All more 2114 461 130 525 158 247 336 521 571 452 836 397 679 545 671 533 473 325 416 2114 - - 572 1338 174

 44% 63% 50% 68% 57% 69% 74% 50% 44% 43% 48% 45% 46% 43% 44% 38% 44% 35% 50% 100% - - 81% 55% 12%

 oqtux zb  zabd z zabd zabc zhiklmn oq oq zhimno oq oq oq oq  oq  zhi ztu   zwx zx  

       d opq   q        mnopq       

NET: All less 1691 99 69 113 75 45 64 319 497 409 574 320 568 533 619 656 404 452 265 - - 1691 36 470 1166

 36% 14% 27% 15% 27% 13% 14% 30% 39% 39% 33% 37% 38% 42% 40% 47% 38% 49% 32% - - 100% 5% 19% 78%

 abcdef  acef  acef    zgjr zgjr  g zgjr zgjk zgjr zghi gjr zghi    zst  v zvw

 gjrstvw             pr  jklmnpr  jklmnpr        

Don't know 74 10 1 8 6 2 3 4 10 7 11 6 8 18 17 20 13 10 9 - - - 2 17 12

 2% 1% * 1% 2% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - - - * 1% 1%

 ghijkls e            gjl  gjl          

 tuvwx                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 19

Q2 Free time now vs. 10 years ago: ...would you say you have more, less, or about the same amount?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

Nowadays, I have a lot more free 

time by myself than I had 10 years 

ago

1245 532 758 1027 385 660 919 755 837 815 575 264 511 691 91 311 277 73 269 140 466 554 331 748 117

 26% 44% 31% 29% 41% 29% 30% 27% 28% 30% 60% 41% 30% 28% 33% 27% 21% 8% 16% 17% 67% 25% 30% 28% 20%

 pqrs zbce zcgh zg zbce zg zcgh  z zgh zabc zlmn zpqr zpqr zpqr pqrs qrs  q q zklm  zu zx  

 x fghi   fghi      defghi opqrs s s s      nopqrs     

Nowadays, I have slightly more 

free time by myself than I had 10 

years ago

869 256 444 672 182 428 567 529 585 521 148 141 296 451 56 206 228 120 317 125 104 393 192 474 95

 18% 21% 18% 19% 19% 19% 19% 19% 19% 19% 15% 22% 17% 18% 20% 18% 18% 14% 19% 15% 15% 18% 18% 18% 17%

 jqst zbcf j j j j j j zbj j  zlmo q qst q q q  qst       

  gj          pqst              

Nowadays, I have about the same 

amount of free time by myself 

than I had 10 years ago

884 161 441 625 146 385 520 405 505 424 135 73 305 399 37 185 205 96 268 107 53 378 252 426 140

 19% 13% 18% 17% 16% 17% 17% 15% 17% 16% 14% 11% 18% 16% 13% 16% 16% 11% 16% 13% 8% 17% 23% 16% 25%

 acde  agij agij  agj agij  agij ag  t kqst kqst t kqst kqst  kqst qt   zu  zw

 fghijkm                         

 nopqrst                         

 uw                         

Nowadays, I have slightly less free 

time by myself than I had 10 years 

ago

658 130 329 485 83 285 387 367 387 347 48 83 226 344 37 155 204 161 261 151 32 304 129 383 78

 14% 11% 13% 13% 9% 13% 13% 13% 13% 13% 5% 13% 13% 14% 13% 14% 16% 18% 16% 18% 5% 14% 12% 14% 14%

 adfh j adj adj j dj adj adj adj adj  t t t t t zlt zklmot zlmt zklmo      

 ijt                   pt      

Nowadays, I have a lot less free 

time by myself than I had 10 years 

ago

1033 121 488 750 128 469 601 707 689 590 47 80 352 559 55 279 381 432 509 298 34 558 185 608 132

 22% 10% 20% 21% 14% 21% 20% 25% 23% 22% 5% 12% 21% 23% 20% 24% 29% 49% 31% 36% 5% 25% 17% 23% 23%

 abcd j adj adj aj adj adj zabcde zabcdefj abdfj  t kt klt kt zklt zklm zklmno zklmnot zklmn  zv  z  

 fjktv       fhij         not prst  oprt      

NET: All more 2114 788 1202 1699 567 1088 1486 1285 1422 1336 724 405 807 1142 147 517 506 194 586 265 570 947 523 1222 212

 44% 65% 48% 47% 60% 48% 49% 46% 47% 49% 75% 63% 47% 46% 53% 45% 39% 22% 36% 32% 82% 43% 48% 46% 37%

 pqrs zbcd zg z zbce zg zcgh z z zcgh zabc zlmn zpqr zpqr zmop pqrs qrs  qs q zklm  zu zx  

 x efghi   fghi      defghi opqrs s s qrs      nopqrs     

NET: All less 1691 251 818 1235 211 754 988 1074 1076 937 95 163 577 902 92 434 585 593 770 449 66 862 314 991 210

 36% 21% 33% 34% 22% 33% 33% 39% 36% 34% 10% 25% 34% 37% 33% 38% 45% 67% 47% 54% 9% 39% 29% 37% 37%

 abcd j adj adfj j adj adj zabcde abdefj adfj  t kt klt kt klt zklm zklmno zklmnot zklmn  zv  z  

 efjktv       fhij         not prst  oprt      

Don't know 74 9 20 37 14 25 22 25 22 27 7 5 15 25 3 10 8 7 13 7 7 25 8 17 10

 2% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2%

 abcef   fh abfhj fh    f               w

 ghijlmo                         

 pqruvw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 20

Q2 Free time now vs. 10 years ago: ...would you say you have more, less, or about the same amount?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

Nowadays, I have a lot more free 

time by myself than I had 10 years 

ago

1245 187 303 732 202 287 729 698 589 679 632 199 601 613 837 725 265 798 573 770 237 151 796 297

 26% 28% 25% 26% 32% 24% 26% 25% 21% 25% 25% 10% 27% 30% 29% 26% 26% 29% 27% 31% 18% 16% 25% 28%

 eghi    zef   hktu ktu hktu hktu  ghik zghi zghi hktu hktu zghijklo ghiktu zghi k k   

 ktu            tu jkloprt jklortu   rtu  jklnopq     

              u      rtu     

Nowadays, I have slightly more 

free time by myself than I had 10 

years ago

869 176 251 435 158 265 432 483 463 483 420 309 369 341 501 509 191 477 377 435 243 165 590 194

 18% 27% 20% 16% 25% 22% 15% 17% 17% 18% 17% 15% 16% 17% 17% 18% 19% 17% 18% 18% 18% 17% 19% 18%

 cfgh zbc zc  zf zf  k k hkl k   k k hkl hkl k kl k k    

 jklnq                        

Nowadays, I have about the same 

amount of free time by myself 

than I had 10 years ago

884 88 378 397 95 387 378 427 413 417 370 265 351 300 428 461 172 431 287 390 206 155 553 218

 19% 13% 31% 14% 15% 32% 14% 15% 15% 15% 15% 13% 16% 15% 15% 16% 17% 16% 14% 16% 15% 16% 18% 20%

 acdf  zac   zdf  kr k kr kr  kr k k ghij hknr kr  knr k kr   

 ghijklm               kmnr         

 noqrstv                        

Nowadays, I have slightly less free 

time by myself than I had 10 years 

ago

658 93 150 412 87 154 411 416 457 394 350 408 328 257 422 400 137 365 299 278 221 165 467 141

 14% 14% 12% 15% 14% 13% 15% 15% 16% 14% 14% 20% 15% 13% 15% 14% 14% 13% 14% 11% 16% 17% 15% 13%

 s   z    zmqs zgijlmnopqrs mqs ms zghijlmnopqr mqs s mqs ms s s s  zijmopqrs zgijlmn z  

            st          opqrs   

Nowadays, I have a lot less free 

time by myself than I had 10 years 

ago

1033 108 139 778 87 119 816 754 844 731 680 855 582 484 680 679 230 675 559 555 423 314 699 222

 22% 16% 11% 28% 14% 10% 29% 27% 30% 27% 27% 42% 26% 24% 23% 24% 23% 24% 26% 23% 32% 33% 22% 21%

 abde b  zab e  zde zmno zgijlmnopqrs zmnopqs zlmn zghijlmnopqr zmns z z zs  zs zmnopqs  zgijlmnop zgijlmn   

        pqs   opqs stu         qrs opqrs   

NET: All more 2114 363 554 1168 360 552 1161 1181 1052 1162 1052 508 970 954 1338 1234 456 1275 950 1205 480 316 1386 491

 44% 55% 45% 42% 57% 45% 42% 42% 38% 42% 42% 25% 43% 47% 46% 44% 45% 46% 45% 49% 36% 33% 44% 46%

 cfgh zbc   zef   hktu ku hktu hktu  hktu zghi zghi ghik ghkt zghijklo ghijkltu zghi k k   

 ijktu             jklortu jklotu tu u tu  jklnopq     

                    rtu     

NET: All less 1691 202 289 1190 174 274 1227 1170 1301 1125 1030 1263 911 741 1102 1079 367 1039 858 833 644 479 1166 364

 36% 31% 23% 43% 28% 22% 44% 42% 46% 41% 41% 61% 40% 37% 38% 39% 37% 37% 40% 34% 48% 50% 37% 34%

 abde b  zab e  zde zmno zgijlmnopqrs zmnopqs zmno zghijlmnopqr zmnp s zs zs  zs zmnopqs  zgijlmnop zghijlm z  

 s       pqs   pqs stu qs        qrs nopqrs   

Don't know 74 5 10 33 3 5 26 33 33 37 30 22 29 22 32 29 8 28 24 26 14 4 22 3

 2% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% *

 bcdef       u u u u u u u u u   u u u    

 ghknopq                        

 suvw                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 21

Q2 Free time now vs. 10 years ago: ...would you say you have more, less, or about the same amount?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

Nowadays, I have a lot more free 

time by myself than I had 10 years 

ago

1245 103 209 601 499 190 291 433 370 435 691 90 70 133 105 111 386 - - 116 252 12

 26% 39% 37% 27% 26% 28% 25% 29% 26% 24% 26% 14% 30% 32% 21% 30% 65% - - 79% 40% 6%

 iknq zcd zcd     z k k ik  k zn  n zqr   ztu zu  

 ru                      

Nowadays, I have slightly more free 

time by myself than I had 10 years 

ago

869 43 101 420 319 131 242 278 273 376 540 133 42 81 92 69 205 - - 15 169 20

 18% 16% 18% 19% 17% 19% 21% 18% 19% 21% 20% 21% 18% 20% 19% 18% 35% - - 10% 27% 11%

 qrsu      z   z z      zqr    zsu  

Nowadays, I have about the same 

amount of free time by myself than 

I had 10 years ago

884 42 100 434 353 101 310 223 288 330 458 108 36 49 159 48 - 220 - 14 166 36

 19% 16% 18% 20% 19% 15% 27% 15% 20% 18% 17% 17% 15% 12% 32% 13% - 100% - 9% 26% 19%

 egjm      zeg  j      zmo   zpr   zsu s

 oprs                      

Nowadays, I have slightly less free 

time by myself than I had 10 years 

ago

658 30 58 299 259 102 139 196 206 239 359 128 35 54 51 63 - - 70 1 27 41

 14% 11% 10% 14% 14% 15% 12% 13% 14% 13% 14% 20% 15% 13% 10% 17% - - 42% * 4% 21%

 bnpq   b        zhij    n   zpq  s zst

 st                      

Nowadays, I have a lot less free 

time by myself than I had 10 years 

ago

1033 42 93 443 435 152 169 371 300 409 580 167 49 95 81 82 - - 99 1 15 81

 22% 16% 16% 20% 23% 22% 15% 25% 21% 23% 22% 26% 21% 23% 17% 22% - - 58% 1% 2% 42%

 abcf   b abc f  zf    zhij  n     zpq   zst

 npqst                      

NET: All more 2114 146 310 1022 818 321 532 711 643 811 1231 222 112 215 197 180 591 - - 132 421 32

 44% 56% 55% 46% 43% 47% 46% 47% 44% 45% 46% 35% 48% 51% 40% 48% 100% - - 89% 67% 17%

 kqru zcd zcd z    z k k zk  k zn  n zqr   ztu zu  

NET: All less 1691 72 151 742 694 254 308 566 506 649 938 295 84 149 132 145 - - 169 2 41 122

 36% 27% 27% 34% 37% 37% 27% 37% 35% 36% 35% 47% 36% 36% 27% 39% - - 100% 1% 7% 64%

 abcf   ab ab f  f    zhij  n  n   zpq  s zst

 npqst           l           

Don't know 74 2 2 12 35 5 10 11 11 14 22 6 2 4 2 3 - - - * - 2

 2% 1% * 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% - - - * - 1%

 bcfgh    bc                 t

 ijpt                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 22

Q3 In general, would you say that nowadays you have too much, too little or about the right amount of free time by yourself?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

Nowadays, I have too much free 

time by myself

705 336 362 89 95 104 133 284 147 201 189 161 158 183 137 227 237 220 200 48 209 112 43 364 341

 15% 14% 15% 16% 11% 12% 15% 18% 15% 19% 14% 12% 12% 13% 14% 22% 17% 15% 12% 19% 10% 14% 16% 11% 22%

 dekl   de   d zde  zhjk      zlmn zr r  r  tw tw t ztuvw

 rtw                         

Nowadays, I have about the right 

amount of free time by myself

2447 1230 1200 247 376 371 429 1023 628 641 602 559 694 727 504 523 729 783 823 113 1019 410 130 1559 888

 51% 53% 50% 45% 42% 43% 49% 64% 63% 61% 45% 42% 51% 53% 50% 51% 54% 53% 49% 44% 47% 53% 48% 48% 58%

 cdej      de zcde zjk zjk       rs s    tw  t ztuvw

 krtw       f                  

Nowadays, I have too little free 

time by myself

1495 717 765 194 410 352 296 244 191 183 526 582 496 417 345 237 350 439 624 82 926 241 90 1256 239

 31% 31% 32% 36% 46% 41% 34% 15% 19% 17% 39% 43% 36% 31% 34% 23% 26% 30% 37% 32% 42% 31% 33% 39% 16%

 ghio   zg zcfg zfg g    zhi zhij zmo o o    zpq  zuvw x x zux  

 px                    x     

Don't know 116 52 61 14 17 31 14 39 24 24 28 38 11 36 24 44 42 38 25 11 36 10 8 54 61

 2% 2% 3% 3% 2% 4% 2% 2% 2% 2% 2% 3% 1% 3% 2% 4% 3% 3% 1% 4% 2% 1% 3% 2% 4%

 lrtuw     zdf        l l zln r r  r     ztuw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 23

Q3 In general, would you say that nowadays you have too much, too little or about the right amount of free time by yourself?

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

Nowadays, I have too much free 

time by myself

705 16 90 56 51 42 69 53 103 90 27 87 21 596 89 246 332 127 275 222 101 107

 15% 9% 17% 14% 12% 12% 16% 13% 16% 14% 12% 22% 15% 15% 13% 9% 22% 26% 29% 14% 10% 9%

 aotu  a    a  a   zacd     zo zo zstu tu   

            efghij           

Nowadays, I have about the right 

amount of free time by myself

2447 109 263 196 228 187 221 209 318 341 121 186 67 2021 360 1478 727 242 480 955 481 532

 51% 57% 51% 50% 55% 55% 50% 53% 49% 51% 54% 46% 50% 51% 53% 53% 48% 50% 51% 59% 49% 44%

 pu k   k k          zp   u zrtu u  

Nowadays, I have too little free 

time by myself

1495 58 152 122 128 106 138 131 214 221 71 112 42 1237 216 982 406 107 161 406 378 550

 31% 30% 30% 32% 31% 31% 31% 33% 33% 33% 32% 28% 32% 31% 32% 35% 27% 22% 17% 25% 38% 45%

 pqrs               zpq    r zrs zrst

Don't know 116 7 10 14 8 6 14 5 17 11 5 15 3 99 13 64 42 9 26 36 28 26

 2% 3% 2% 4% 2% 2% 3% 1% 3% 2% 2% 4% 2% 3% 2% 2% 3% 2% 3% 2% 3% 2%

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 24

Q3 In general, would you say that nowadays you have too much, too little or about the right amount of free time by yourself?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

Nowadays, I have too much free 

time by myself

705 120 585 76 37 7 - 213 189 158 90 147 201 57 91 72 73 127 98

 15% 7% 19% 8% 7% 5% - 26% 15% 13% 8% 15% 19% 10% 21% 19% 15% 23% 22%

 acdei  za     zhij j j   zk  zmop zm  zmp zmp

 jm                   

Nowadays, I have about the right 

amount of free time by myself

2447 700 1747 435 218 40 7 427 632 633 552 628 641 336 292 270 279 362 303

 51% 43% 56% 48% 39% 32% 26% 51% 52% 52% 50% 63% 61% 61% 67% 70% 56% 65% 68%

 ade  za de        z z z zp zmnp  zp zmpq

Nowadays, I have too little free 

time by myself

1495 770 726 373 301 75 20 165 379 411 461 191 183 149 42 35 137 47 27

 31% 48% 23% 41% 53% 61% 74% 20% 31% 33% 41% 19% 17% 27% 10% 9% 28% 8% 6%

 bgkl zb  z zc zc   g g zghi   noqr   noqr r  

 mnoqr                   

Don't know 116 26 89 16 8 2 - 30 24 27 9 24 24 11 13 10 7 17 14

 2% 2% 3% 2% 1% 2% - 4% 2% 2% 1% 2% 2% 2% 3% 3% 1% 3% 3%

 aj  za     zj j j          

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 25

Q3 In general, would you say that nowadays you have too much, too little or about the right amount of free time by yourself?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

Nowadays, I have too much free 

time by myself

705 121 26 165 35 56 101 88 112 84 146 99 128 271 336 265 283 173 297 572 95 36 705 - -

 15% 17% 10% 21% 13% 16% 22% 8% 9% 8% 8% 11% 9% 21% 22% 19% 26% 19% 36% 27% 11% 2% 100% - -

 bghijk b  zabde   zabde     ghijl  zghi zghi zghi zghijklm zghi zghi ztu u  zwx   

 ltuwx             jklo jkloq jkl noq jkl jklmnop       

                   q       

Nowadays, I have about the right 

amount of free time by myself

2447 477 151 485 155 241 290 717 769 662 1127 498 869 450 560 470 338 271 240 1338 622 470 - 2447 -

 51% 65% 59% 63% 56% 67% 64% 68% 60% 63% 65% 57% 59% 35% 36% 33% 32% 30% 29% 63% 70% 28% - 100% -

 mnopqr zd z z  zbd z zhijklm zmnopq zhklmnop zhklmn zmno zmno pqr opqr qr    zu zsu   zvx  

 uvx       nopqr r qr opqr pqr pqr             

Nowadays, I have too little free 

time by myself

1495 116 75 103 81 56 53 237 392 291 445 275 470 518 609 637 422 454 271 174 143 1166 - - 1495

 31% 16% 29% 13% 29% 16% 12% 23% 31% 28% 26% 31% 32% 41% 40% 45% 39% 50% 33% 8% 16% 69% - - 100%

 acefgi  acef  acef    gj g g gj gij zghi zghi zghi zghijklr zghi gij  s zst   zvw

 jstvw             jklr jklr jklmnpr  jklmnop        

                  r        

Don't know 116 19 5 16 8 6 8 9 12 9 16 4 16 35 33 38 26 19 22 30 24 19 - - -

 2% 3% 2% 2% 3% 2% 2% 1% 1% 1% 1% * 1% 3% 2% 3% 2% 2% 3% 1% 3% 1% - - -

 ghijkls             ghijk ghijk ghijk ghijkl ghijk ghijk  su     

 uvwx             l l l   l       

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 26

Q3 In general, would you say that nowadays you have too much, too little or about the right amount of free time by yourself?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

Nowadays, I have too much free 

time by myself

705 229 408 552 176 387 409 328 394 328 202 117 280 395 52 210 153 51 155 67 145 410 122 437 65

 15% 19% 16% 15% 19% 17% 14% 12% 13% 12% 21% 18% 16% 16% 19% 18% 12% 6% 9% 8% 21% 19% 11% 16% 11%

 fghi zbcf zfgh fghi zcfg zcfg gi  g  zbce zpqr zpqr zpqr pqrs zpqr qrs  q q zlmp zv  zx  

 pqrsvx ghi i  hi hi     fghi s s s  s     qrs     

Nowadays, I have about the right 

amount of free time by myself

2447 740 1263 1879 536 1119 1631 1423 1595 1469 653 372 844 1240 145 542 616 325 769 353 476 984 673 1310 296

 51% 61% 51% 52% 57% 50% 54% 51% 53% 54% 68% 57% 50% 50% 52% 47% 47% 37% 47% 43% 68% 44% 61% 49% 52%

 opqr zbcd  e zbce  zbce  zbeg zbce zabc zlmo qs qrs qs qs qs  qs q zklm  zu   

 suw efghi   ghi  gh   g defghi pqrs         nopqrs     

Nowadays, I have too little free 

time by myself

1495 219 764 1095 209 693 919 995 991 878 85 151 546 786 78 377 513 503 690 393 58 776 278 868 186

 31% 18% 31% 30% 22% 31% 30% 36% 33% 32% 9% 23% 32% 32% 28% 33% 39% 57% 42% 47% 8% 35% 25% 33% 32%

 acdj j adj adj aj adj adj zabcde zabcdefj acdfj  t kt kt t kt zklm zklmno zklmnopt zklmn  zv  z  

 ktv       fhij         not prst  oprt      

Don't know 116 21 45 70 18 52 57 42 46 47 21 8 34 47 4 18 21 10 25 15 16 42 24 41 25

 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 1% 2% 2% 2% 2% 2% 1% 2% 2% 2% 2% 2% 2% 4%

 bcfgh   gh  gh h                  zw

 ikmopqr                         

 uw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 27

Q3 In general, would you say that nowadays you have too much, too little or about the right amount of free time by yourself?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

Nowadays, I have too much free 

time by myself

705 111 112 471 107 113 466 537 416 513 489 132 523 504 530 410 207 500 418 419 192 143 494 148

 15% 17% 9% 17% 17% 9% 17% 19% 15% 19% 20% 6% 23% 25% 18% 15% 21% 18% 20% 17% 14% 15% 16% 14%

 bek b  zb e  ze zhko k zhkostu zhkno  zghi zghi zhko k zhko zhkotu zhknoqstu zhko k k z  

        stu   qstu  jknoqrs jklnopq stu  qstu   t     

             tu rstu           

Nowadays, I have about the right 

amount of free time by myself

2447 370 858 1192 388 880 1134 1169 1142 1129 978 626 860 752 1315 1344 460 1232 861 1167 529 363 1592 585

 51% 56% 70% 43% 61% 72% 41% 42% 41% 41% 39% 30% 38% 37% 45% 48% 46% 44% 41% 48% 39% 38% 51% 54%

 cfgh zc zac  zf zdf  jklm klm jklmu km  k k ghij ghij ghij ghijklmr klm ghij k k   

 ijklmno       u       klmrtu klmnqrt klmrtu tu  klmnqrt     

 pqrstu               u    u     

Nowadays, I have too little free 

time by myself

1495 170 244 1067 128 210 1138 1044 1176 1036 961 1266 825 714 989 995 322 984 793 820 605 433 1007 327

 31% 26% 20% 38% 20% 17% 41% 37% 42% 38% 39% 62% 36% 35% 34% 35% 32% 35% 37% 33% 45% 45% 32% 30%

 abde b  zab   zde zmno zgijlmnopqrs zmnopqs zglm zghijlmnopqr znps zp z zps  zps zmnopqs z zghijlmno zghijlm   

        pqs   nopqs stu         pqrs nopqrs   

Don't know 116 7 17 58 8 15 55 60 65 65 54 34 54 47 66 54 14 58 46 48 18 16 34 16

 2% 1% 1% 2% 1% 1% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 1% 2% 2% 2% 1% 2% 1% 1%

 abefk       t kpt kpt t  kpt kt kt   t t      

 opstvw                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 28

Q3 In general, would you say that nowadays you have too much, too little or about the right amount of free time by yourself?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

Nowadays, I have too much free 

time by myself

705 62 118 322 299 146 110 221 287 160 359 62 32 122 54 86 132 14 2 147 - -

 15% 24% 21% 15% 16% 22% 9% 15% 20% 9% 14% 10% 14% 29% 11% 23% 22% 6% 1% 100% - -

 fijk zcd zcd   zfg  f zijkl  ik  i zn  zn zqr r  ztu   

 nqrtu                      

Nowadays, I have about the right 

amount of free time by myself

2447 131 293 1201 916 299 731 752 700 1005 1421 309 120 163 293 164 421 166 41 - 628 -

 51% 50% 52% 54% 48% 44% 63% 50% 48% 56% 54% 49% 51% 39% 60% 44% 71% 75% 24% - 100% -

 dehm   zd   zeg e  zhk zhk    zmo  zr zr   zsu  

 orsu                      

Nowadays, I have too little free 

time by myself

1495 64 145 656 628 223 302 513 444 610 830 256 79 129 135 122 32 36 122 - - 191

 31% 24% 26% 30% 33% 33% 26% 34% 31% 34% 31% 41% 34% 31% 28% 32% 5% 16% 72% - - 100%

 abcf   b abc f  zf  zhj  zhij      p zpq   zst

 pqst                      

Don't know 116 6 6 31 58 11 17 25 18 29 40 4 2 3 7 4 7 5 4 - - -

 2% 2% 1% 1% 3% 2% 1% 2% 1% 2% 2% 1% 1% 1% 2% 1% 1% 2% 2% - - -

 bcfgh    bc     k k            

 ijkmptu                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 29

Q4 Life events: when, if ever, experienced. SUMMARY TABLE

BASE: ALL UK ADULTS AGED 18-75

 
Becoming an 

'empty nester' i.e. 

your child(ren) 

having left home

The death of a 

close friend

The death of a 

partner or close 

family member

Going through a 

divorce

Losing your job 

(e.g., being made 

redundant, being 

sacked, laid-off, 

etc.)  Buying a home Starting a family

Receiving a 

promotion in a job

Getting married/ 

civil partnership Retiring from work

UNWEIGHTED BASE 4763 4763 4763 4763 4763 4763 4763 4763 4763 4763

WEIGHTED BASE 4763 4763 4763 4763 4763 4763 4763 4763 4763 4763

I have experienced this in the past 

12 months

133 499 599 73 285 235 172 436 126 122

 3% 10% 13% 2% 6% 5% 4% 9% 3% 3%

I have experienced this in the past 

10 years, but more than 1 year ago

513 1206 1870 205 861 1068 717 1201 702 572

 11% 25% 39% 4% 18% 22% 15% 25% 15% 12%

I have experienced this, but more 

than 10 years ago

563 775 1127 660 1106 1713 1900 1388 1896 265

 12% 16% 24% 14% 23% 36% 40% 29% 40% 6%

I have never experienced this 3427 2162 1059 3712 2380 1648 1845 1587 1935 1819

 72% 45% 22% 78% 50% 35% 39% 33% 41% 38%

NET: Ever experienced 1210 2480 3596 939 2252 3015 2789 3026 2723 960

 25% 52% 75% 20% 47% 63% 59% 64% 57% 20%

NET: Past 10 years 647 1704 2469 279 1147 1303 889 1638 827 695

 14% 36% 52% 6% 24% 27% 19% 34% 17% 15%

Don't know 72 52 40 58 63 55 70 89 56 44

 2% 1% 1% 1% 1% 1% 1% 2% 1% 1%

Prefer not to answer 54 69 68 53 68 45 59 61 49 29

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

Not applicable - - - - - - - - - 1912

 - - - - - - - - - 40%

           

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 30

Q4 Life events: when, if ever, experienced. Becoming an 'empty nester' - i.e. your child(ren) having left home

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

133 68 64 9 31 17 42 34 25 39 43 24 42 25 49 18 41 41 45 6 83 17 5 105 29

 3% 3% 3% 2% 3% 2% 5% 2% 2% 4% 3% 2% 3% 2% 5% 2% 3% 3% 3% 2% 4% 2% 2% 3% 2%

 kmox      zceg   k k    zmo      zwx   zx  

I have experienced this in the past 

10 years, but more than 1 year ago

513 244 270 27 33 28 86 340 173 218 71 51 163 135 104 111 153 174 148 38 172 107 26 306 208

 11% 10% 11% 5% 4% 3% 10% 21% 17% 21% 5% 4% 12% 10% 10% 11% 11% 12% 9% 15% 8% 14% 10% 9% 14%

 cdej      cde zcde zjk zjk       r r  r  ztw  t ztw

 krtw       f                  

I have experienced this, but more 

than 10 years ago

563 267 295 19 20 28 25 471 212 272 55 23 124 148 102 189 219 146 152 47 108 76 23 208 355

 12% 11% 12% 3% 2% 3% 3% 30% 21% 26% 4% 2% 9% 11% 10% 18% 16% 10% 9% 18% 5% 10% 9% 6% 23%

 cdef       zcde zjk zhjk k     zlmn zqr   zqr  tw t t ztuvw

 jklqrtw       f                  

I have never experienced this 3427 1684 1710 453 789 760 698 727 565 509 1119 1200 1004 1025 723 676 903 1085 1285 155 1771 550 208 2530 897

 72% 72% 72% 83% 88% 89% 80% 46% 57% 49% 83% 90% 74% 75% 72% 66% 67% 73% 77% 61% 81% 71% 77% 78% 59%

 ghio   zg zcfg zcfg zg  i  zhi zhij zo zo o   ps zpqs  zuwx x x zux  

 psx                         

NET: Ever experienced 1210 579 628 55 83 73 153 845 409 529 169 99 328 308 255 318 413 361 345 90 364 200 55 618 592

 25% 25% 26% 10% 9% 9% 18% 53% 41% 50% 13% 7% 24% 23% 25% 31% 30% 24% 21% 36% 17% 26% 20% 19% 39%

 cdef      cde zcde zjk zhjk k     zlmn zqr r  zqr  tw  t ztuvw

 jkmrtw       f                  

NET: Past 10 years 647 312 333 36 64 45 128 374 197 257 114 76 205 160 152 129 194 216 193 44 255 124 31 411 236

 14% 13% 14% 7% 7% 5% 15% 24% 20% 25% 8% 6% 15% 12% 15% 13% 14% 15% 12% 17% 12% 16% 12% 13% 15%

 cdej      cde zcde zjk zhjk k  zm    r r  r  tw  t ztw

 kmrtw       f                  

Don't know 72 40 30 22 17 10 12 10 8 7 32 23 13 20 19 20 24 15 24 8 30 12 6 48 23

 2% 2% 1% 4% 2% 1% 1% 1% 1% 1% 2% 2% 1% 1% 2% 2% 2% 1% 1% 3% 1% 2% 2% 1% 2%

 ghil   zdefg g      zhi         q      

Prefer not to answer 54 32 20 14 8 14 10 9 8 2 25 18 13 10 14 17 18 18 18 1 24 11 3 37 17

 1% 1% 1% 2% 1% 2% 1% 1% 1% * 2% 1% 1% 1% 1% 2% 1% 1% 1% * 1% 1% 1% 1% 1%

 gi   zdg  g     zhi i              

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 31

Q4 Life events: when, if ever, experienced. Becoming an 'empty nester' - i.e. your child(ren) having left home

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

133 5 16 14 14 11 14 12 12 17 6 9 2 109 22 92 30 11 16 35 31 51

 3% 2% 3% 4% 3% 3% 3% 3% 2% 3% 3% 2% 2% 3% 3% 3% 2% 2% 2% 2% 3% 4%

 pr               zp      zrs

I have experienced this in the past 

10 years, but more than 1 year ago

513 24 62 45 35 45 44 39 67 61 28 45 21 413 80 360 56 98 98 276 71 68

 11% 13% 12% 11% 8% 13% 10% 10% 10% 9% 12% 11% 15% 10% 12% 13% 4% 20% 10% 17% 7% 6%

 ptu            d   zp  zop tu zrtu   

I have experienced this, but more 

than 10 years ago

563 27 67 63 40 36 49 56 76 42 30 56 21 420 123 378 60 125 152 333 44 33

 12% 14% 13% 16% 10% 11% 11% 14% 12% 6% 13% 14% 15% 11% 18% 14% 4% 26% 16% 21% 5% 3%

 impt i i zdei  i i i i  i i i  zm zp  zop ztu zrtu u  

 u                      

I have never experienced this 3427 132 358 257 316 239 323 283 472 519 159 283 86 2907 434 1884 1305 238 647 937 815 1028

 72% 70% 69% 66% 76% 70% 73% 71% 73% 78% 71% 71% 65% 74% 64% 68% 87% 49% 69% 58% 83% 85%

 cnoq    bcl    c zabc    zn  q zoq  s  zrs zrs

 rs         eghkl             

NET: Ever experienced 1210 55 146 121 89 92 107 107 154 120 63 111 44 941 225 830 146 234 266 644 147 153

 25% 29% 28% 31% 21% 27% 24% 27% 24% 18% 28% 28% 33% 24% 33% 30% 10% 48% 28% 40% 15% 13%

 impt i di zdfh  i i i i  i i di  zm zp  zop ztu zrtu   

 u   i                   

NET: Past 10 years 647 29 79 58 49 56 58 51 79 78 34 55 23 521 102 452 86 109 114 311 103 120

 14% 15% 15% 15% 12% 16% 13% 13% 12% 12% 15% 14% 17% 13% 15% 16% 6% 22% 12% 19% 10% 10%

 ptu               zp  zop  zrtu   

Don't know 72 2 8 6 6 9 2 5 13 15 1 4 1 63 8 31 33 8 13 25 14 20

 2% 1% 2% 2% 2% 3% 1% 1% 2% 2% * 1% * 2% 1% 1% 2% 2% 1% 2% 1% 2%

 o     f    f       zo      

Prefer not to answer 54 - 4 4 5 2 10 2 11 9 1 3 2 41 10 26 23 6 15 14 12 14

 1% - 1% 1% 1% * 2% 1% 2% 1% * 1% 2% 1% 2% 1% 2% 1% 2% 1% 1% 1%

       z                

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 32

Q4 Life events: when, if ever, experienced. Becoming an 'empty nester' - i.e. your child(ren) having left home

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

133 57 76 34 19 4 1 20 37 34 35 25 39 15 10 9 27 12 8

 3% 4% 2% 4% 3% 3% 4% 2% 3% 3% 3% 2% 4% 3% 2% 2% 5% 2% 2%

 b                zmnoq   

                 r   

I have experienced this in the past 

10 years, but more than 1 year ago

513 99 414 58 30 8 3 99 127 166 90 173 218 94 78 73 109 109 86

 11% 6% 13% 6% 5% 7% 12% 12% 10% 13% 8% 17% 21% 17% 18% 19% 22% 20% 20%

 acdj  za     j  zhj  z z z z z z z z

I have experienced this, but more 

than 10 years ago

563 54 509 31 18 3 2 119 181 138 66 212 272 76 136 127 68 204 186

 12% 3% 16% 3% 3% 3% 8% 14% 15% 11% 6% 21% 26% 14% 31% 33% 14% 37% 42%

 acdej  za     zj zij j  z zk  zmp zmp  zmp zmnopq

I have never experienced this 3427 1360 2067 751 485 105 20 565 857 865 896 565 509 356 210 175 286 223 157

 72% 84% 66% 83% 86% 85% 73% 68% 70% 70% 81% 57% 49% 64% 48% 45% 58% 40% 35%

 bgkl zb  z z z     zghi l  noqr oqr r noqr r  

 mnopqr                   

NET: Ever experienced 1210 211 999 122 67 16 6 238 344 337 191 409 529 185 224 209 205 325 281

 25% 13% 32% 14% 12% 13% 23% 29% 28% 27% 17% 41% 50% 33% 51% 54% 41% 59% 63%

 acde  za     zj zj j  z zk z zmp zmnp zm zmnp zmnopq

 j                   

NET: Past 10 years 647 156 490 91 49 12 4 119 164 199 125 197 257 109 88 82 137 121 95

 14% 10% 16% 10% 9% 10% 15% 14% 13% 16% 11% 20% 25% 20% 20% 21% 28% 22% 21%

 acdj  za       zj  z zk z z z zmno z z

Don't know 72 27 44 15 9 2 1 24 12 20 9 8 7 7 1 * 3 4 4

 2% 2% 1% 2% 2% 2% 4% 3% 1% 2% 1% 1% 1% 1% * * 1% 1% 1%

 jklno       zhj            

Prefer not to answer 54 18 37 12 4 1 - 8 11 7 16 8 2 5 3 2 1 1 1

 1% 1% 1% 1% 1% 1% - 1% 1% 1% 1% 1% * 1% 1% 1% * * *

 ilq          i         

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 33

Q4 Life events: when, if ever, experienced. Becoming an 'empty nester' - i.e. your child(ren) having left home

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

133 19 6 20 20 19 20 28 38 33 49 20 40 35 39 32 20 21 25 79 11 41 22 72 36

 3% 3% 2% 3% 7% 5% 4% 3% 3% 3% 3% 2% 3% 3% 3% 2% 2% 2% 3% 4% 1% 2% 3% 3% 2%

 t    zabc zac c            p ztu      

I have experienced this in the past 

10 years, but more than 1 year ago

513 145 27 174 44 145 174 130 136 118 194 82 175 126 154 130 101 66 88 327 62 122 95 299 115

 11% 20% 11% 23% 16% 40% 38% 12% 11% 11% 11% 9% 12% 10% 10% 9% 9% 7% 11% 15% 7% 7% 14% 12% 8%

 oqtux zb  zbd z zabc zabc koq q q q  koq q q q q  q ztu   zx zx  

      d d                   

I have experienced this, but more 

than 10 years ago

563 195 17 259 13 195 259 158 135 139 225 94 194 125 139 117 116 54 91 383 88 88 113 369 69

 12% 27% 6% 34% 5% 54% 57% 15% 10% 13% 13% 11% 13% 10% 9% 8% 11% 6% 11% 18% 10% 5% 16% 15% 5%

 bdmnoq zbd  zabd  zabc zabc zhkmnop q hmnoq hmnoq q hmno q q q oq  oq ztu u  zx zx  

 ux     d d qr     q             

I have never experienced this 3427 362 204 309 201 - - 713 956 734 1237 663 1050 960 1177 1103 814 757 605 1265 709 1406 452 1659 1242

 72% 49% 79% 40% 72% - - 68% 74% 70% 71% 76% 71% 75% 77% 78% 76% 83% 73% 60% 80% 83% 64% 68% 83%

 acefgs cef zacef ef acef    zgijl  g zgij  zgij zgij zghi zgijl zghi g  zs zs   zvw

 vw           l  l lr jlmr  jklmnop        

                  r        

NET: Ever experienced 1210 359 50 453 77 359 453 316 309 291 467 196 410 286 332 279 237 142 205 788 161 251 229 740 219

 25% 49% 19% 59% 27% 100% 100% 30% 24% 28% 27% 22% 28% 22% 22% 20% 22% 15% 25% 37% 18% 15% 33% 30% 15%

 bkmnop zbd  zabd b zab zabc zhjkmno oq hkmnopq hkmnop q zhkm oq q q q  noq ztu   zx zx  

 qtux     cd d pqr   q  nopq             

NET: Past 10 years 647 164 33 194 64 164 194 158 174 151 242 102 215 161 193 161 121 88 114 405 73 163 117 372 151

 14% 22% 13% 25% 23% 46% 43% 15% 14% 14% 14% 12% 15% 13% 13% 11% 11% 10% 14% 19% 8% 10% 17% 15% 10%

 opqtux zb  zb zb zabc zabc kopq q kopq oq  kopq q q    q ztu   zx zx  

      d d                   

Don't know 72 5 3 6 1 - - 14 14 14 24 10 16 18 13 16 10 9 14 36 9 19 9 29 23

 2% 1% 1% 1% * - - 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 2% 1% 1% 1% 1% 2%

 efn             n     n       

Prefer not to answer 54 7 1 1 1 - - 8 6 7 7 7 8 9 15 13 7 10 5 24 6 15 14 18 11

 1% 1% * * * - - 1% * 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1%

 cehjlw                      zwx   

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 34

Q4 Life events: when, if ever, experienced. Becoming an 'empty nester' - i.e. your child(ren) having left home

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

133 133 93 111 45 66 104 120 94 111 30 133 65 82 27 41 44 34 59 40 22 67 27 88 13

 3% 11% 4% 3% 5% 3% 3% 4% 3% 4% 3% 21% 4% 3% 10% 4% 3% 4% 4% 5% 3% 3% 2% 3% 2%

  zbcde zceh  zcefh  z zcefh  zcefh  zlmno z  zlmop    z zmp    z  

  fghij   j       pqrst   qrst           

I have experienced this in the past 

10 years, but more than 1 year ago

513 513 353 431 211 285 428 479 372 439 196 513 238 291 77 133 131 58 130 74 160 177 152 280 67

 11% 42% 14% 12% 23% 13% 14% 17% 12% 16% 20% 79% 14% 12% 28% 12% 10% 7% 8% 9% 23% 8% 14% 11% 12%

 qru zbcd zceh z zbce z zceh zbcefh z zbce zbce zlmn zmop zqrs zlmo qr qr   q zlmop  zu   

  efghij   fghi   i  fh fghi opqrst qrs  pqrs      qrs     

I have experienced this, but more 

than 10 years ago

563 563 406 507 271 318 481 521 411 507 338 - 259 299 44 92 123 36 101 64 225 190 206 294 77

 12% 47% 16% 14% 29% 14% 16% 19% 14% 19% 35% - 15% 12% 16% 8% 9% 4% 6% 8% 32% 9% 19% 11% 13%

 kopq zbcd zceh z zbce z zceh zbcefh z zbce zbcde  zkmo kopq kopqr kqr kqr k kq kq zklmn  zu   

 rsu efghij   fghi     fh fghi  pqrs rs s      opqrs     

I have never experienced this 3427 - 1584 2486 385 1545 1952 1623 2096 1622 384 - 1107 1762 116 855 974 741 1312 627 278 1727 679 1947 391

 72% - 64% 69% 41% 69% 65% 58% 69% 60% 40% - 65% 71% 41% 75% 75% 83% 80% 76% 40% 78% 62% 73% 68%

 abcde  adgi abdf a abdf adgi adj abdfgij adgj a  knt klnt k zklm zklm zklmno zklmnops zklm k zv  zx  

 fghijkln  j gij  gij j         nt nt prst t nt      

 tv                         

NET: Ever experienced 1210 1210 851 1050 528 669 1013 1120 877 1057 565 647 562 671 148 266 298 127 289 179 407 434 386 661 156

 25% 100% 34% 29% 56% 30% 34% 40% 29% 39% 59% 100% 33% 27% 53% 23% 23% 14% 18% 22% 59% 20% 35% 25% 27%

 pqr zbcd zceh z zbce z zceh zbcefh z zbce zbc zlmn zmop zopq zlmo qr qr  q qr zlmo  zu   

 su efghij   fghi   i  fh efghi opqrst qrs rs pqrs      pqrs     

NET: Past 10 years 647 647 445 542 257 350 532 599 466 550 227 647 303 373 105 174 175 92 189 115 182 244 180 368 79

 14% 53% 18% 15% 27% 16% 18% 21% 15% 20% 24% 100% 18% 15% 38% 15% 13% 10% 12% 14% 26% 11% 16% 14% 14%

 qru zbcd zceh z zbce z zceh zbcefh z zbce zbc zlmn zmop zqr zlmo qr qr   qr zlmo  zu   

  efghij   fghij   i  fh efhi opqrst qrs  pqrst      pqrs     

Don't know 72 - 30 41 21 28 32 31 36 33 9 - 25 22 11 17 19 12 23 16 8 23 22 25 16

 2% - 1% 1% 2% 1% 1% 1% 1% 1% 1% - 1% 1% 4% 2% 1% 1% 1% 2% 1% 1% 2% 1% 3%

 acfgh  a a abcef a a a a a a  km k zklmo k k k k km k  u  zw

 kmuw    ghij          pqrst           

Prefer not to answer 54 - 15 19 5 12 19 16 17 11 2 - 11 13 3 8 12 8 13 6 1 28 10 23 9

 1% - 1% 1% 1% 1% 1% 1% 1% * * - 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 2%

 abcef  a a a a ai a a      kt  kt k k       

 ghijklm                         

 t                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 35

Q4 Life events: when, if ever, experienced. Becoming an 'empty nester' - i.e. your child(ren) having left home

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

133 30 22 77 32 25 70 84 92 86 73 58 62 64 90 90 39 79 57 76 46 40 94 24

 3% 5% 2% 3% 5% 2% 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 4% 3% 3% 3% 3% 4% 3% 2%

 b zbc   zef    z        zlr     zgjklqr   

I have experienced this in the past 

10 years, but more than 1 year ago

513 71 175 258 81 146 272 276 236 245 236 167 207 224 321 326 119 293 214 291 113 89 335 128

 11% 11% 14% 9% 13% 12% 10% 10% 8% 9% 10% 8% 9% 11% 11% 12% 12% 11% 10% 12% 8% 9% 11% 12%

 cfgh  zc  f   hik   hk   ghij ghij zghi ghij hijklt hikt zghij     

 ijklt             klt klt jklqrtu klt   klqrtu     

I have experienced this, but more 

than 10 years ago

563 80 171 307 82 158 313 281 242 260 245 138 217 210 363 327 119 354 218 363 80 48 345 138

 12% 12% 14% 11% 13% 13% 11% 10% 9% 9% 10% 7% 10% 10% 13% 12% 12% 13% 10% 15% 6% 5% 11% 13%

 ghij  zc     hktu ktu hktu hktu u ktu hktu ghij ghij hikl zghijklm hktu zghij     

 klmrtuv              klmrtu klrtu tu ortu  klmnopqr     

                    tu     

I have never experienced this 3427 451 838 2086 416 859 2087 2118 2180 2089 1879 1659 1729 1476 2067 2025 711 1986 1586 1680 1079 757 2282 763

 72% 69% 68% 75% 66% 71% 75% 75% 78% 76% 76% 81% 76% 73% 71% 72% 71% 72% 75% 68% 80% 79% 73% 71%

 bds   zab   zde zmno zgijlmnopqrs zmnopqs zmno zghijlmnopqr zmno ns s s  s znopqs  zghijlmno zgijlmn   

        pqs   pqs s pqs        pqrs opqrs   

NET: Ever experienced 1210 181 368 642 195 328 655 640 570 590 554 363 486 497 774 743 277 726 490 730 239 177 774 289

 25% 28% 30% 23% 31% 27% 23% 23% 20% 22% 22% 18% 22% 25% 27% 27% 28% 26% 23% 30% 18% 19% 25% 27%

 cfgh c zc  zf f  hikt kt hktu hktu  ktu ghij zghi ghij ghij ghijklrt hikltu zghi     

 ijklrtu       u      kltu jklmrtu klmrtu klrtu u  jklmnoq     

                    rtu     

NET: Past 10 years 647 101 197 335 113 171 342 360 328 330 309 225 270 288 411 416 158 372 272 367 159 129 429 151

 14% 15% 16% 12% 18% 14% 12% 13% 12% 12% 12% 11% 12% 14% 14% 15% 16% 13% 13% 15% 12% 13% 14% 14%

 cfhi c zc  zef   hk   k   ghij ghij zghi zghi hikl k zghi  k   

 jkl             klrt klrt jklqrt jklqrt   jklqrt     

Don't know 72 18 12 36 15 15 31 30 26 39 28 19 26 24 33 18 10 35 26 27 8 7 38 17

 2% 3% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2%

 fghjk zbc   f   o o ghkot ot  ot ot ot   hot ot o     

 nostuv                        

Prefer not to answer 54 8 12 23 6 15 21 23 23 24 22 18 20 20 26 17 5 26 17 16 18 13 33 7

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

 cfgho         o    o o   os   ghops ops   

 s                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 36

Q4 Life events: when, if ever, experienced. Becoming an 'empty nester' - i.e. your child(ren) having left home

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

133 10 22 72 44 39 19 40 40 55 71 23 4 16 5 11 16 2 6 1 16 7

 3% 4% 4% 3% 2% 6% 2% 3% 3% 3% 3% 4% 2% 4% 1% 3% 3% 1% 4% 1% 2% 3%

 fn     zfg        n         

I have experienced this in the past 

10 years, but more than 1 year ago

513 39 78 268 184 65 147 187 133 253 294 74 27 32 48 38 121 25 27 23 114 33

 11% 15% 14% 12% 10% 10% 13% 12% 9% 14% 11% 12% 11% 8% 10% 10% 20% 11% 16% 16% 18% 18%

 h zd zd zd   z z  zhj h      zq  z z z z

I have experienced this, but more 

than 10 years ago

563 41 84 285 215 78 156 205 136 248 330 27 29 41 48 39 144 43 24 39 145 24

 12% 16% 15% 13% 11% 11% 13% 14% 9% 14% 12% 4% 12% 10% 10% 10% 24% 20% 14% 27% 23% 13%

 hk  zd     z k zhk hk  k    zr z  zu zu  

I have never experienced this 3427 167 369 1551 1401 483 821 1057 1109 1217 1916 498 170 322 382 276 300 149 109 80 348 122

 72% 64% 66% 70% 74% 71% 71% 70% 77% 67% 72% 79% 73% 77% 78% 74% 51% 68% 65% 54% 55% 64%

 abci   ab abc    zij  i zij  z z   p p   t

 prstu                      

NET: Ever experienced 1210 90 184 626 443 183 322 431 309 556 696 124 60 89 100 88 280 70 57 64 275 64

 25% 34% 33% 28% 23% 27% 28% 29% 21% 31% 26% 20% 26% 21% 21% 23% 47% 32% 34% 43% 44% 33%

 dhkn zcd zcd zd    z  zhjk hk      zqr z z z zu z

NET: Past 10 years 647 49 100 340 228 105 166 226 173 308 365 97 30 48 53 49 137 27 34 25 130 40

 14% 19% 18% 15% 12% 15% 14% 15% 12% 17% 14% 15% 13% 11% 11% 13% 23% 12% 20% 17% 21% 21%

 dh zd zd zd      zhj h h     zq  zq  z z

Don't know 72 3 4 19 34 9 12 10 17 19 26 4 4 1 5 6 7 - 1 2 3 3

 2% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 2% * 1% 2% 1% - 1% 2% * 1%

 cgjmt    c                  

Prefer not to answer 54 3 5 13 23 5 5 14 14 12 13 4 - 5 3 5 4 1 1 1 2 3

 1% 1% 1% 1% 1% 1% * 1% 1% 1% * 1% - 1% 1% 1% 1% 1% 1% 1% * 1%

 cfijt        j              

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 37

Q4 Life events: when, if ever, experienced. The death of a close friend

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

499 268 229 40 74 61 83 241 151 137 117 92 145 124 96 134 144 133 179 42 195 72 41 307 191

 10% 11% 10% 7% 8% 7% 10% 15% 15% 13% 9% 7% 11% 9% 10% 13% 11% 9% 11% 16% 9% 9% 15% 10% 13%

 cdej z      zcde zjk zjk      zmn    zpqr   ztuw  ztuw

 ktw       f                  

I have experienced this in the past 

10 years, but more than 1 year ago

1206 653 542 95 180 196 214 520 331 304 322 237 341 342 253 269 389 348 386 83 541 197 60 798 408

 25% 28% 23% 17% 20% 23% 24% 33% 33% 29% 24% 18% 25% 25% 25% 26% 29% 24% 23% 33% 25% 26% 22% 25% 27%

 bcdk zb    c cd zcde zjk zjk k      zqr   zqr      

 r       f                  

I have experienced this, but more 

than 10 years ago

775 404 367 44 97 131 153 350 221 210 182 157 227 231 145 172 243 232 261 39 335 118 42 495 280

 16% 17% 15% 8% 11% 15% 18% 22% 22% 20% 14% 12% 17% 17% 14% 17% 18% 16% 16% 15% 15% 15% 16% 15% 18%

 cdjk     cd cd zcde zjk zjk               ztw

 w       f                  

I have never experienced this 2162 948 1198 330 520 450 405 459 271 385 677 813 614 638 489 421 545 738 798 81 1071 368 119 1558 604

 45% 41% 50% 61% 58% 52% 46% 29% 27% 37% 50% 61% 45% 47% 48% 41% 40% 50% 48% 32% 49% 48% 44% 48% 40%

 aghi  za zefg zefg zfg g   h zhi zhij o o o  s zps zps  zx x  zx  

 opsx                         

NET: Ever experienced 2480 1325 1137 178 351 389 450 1112 704 651 621 486 713 697 495 576 777 713 826 164 1070 388 143 1601 879

 52% 57% 48% 33% 39% 45% 52% 70% 71% 62% 46% 36% 52% 51% 49% 56% 57% 48% 49% 64% 49% 50% 53% 49% 57%

 bcde zb   c cd cde zcde zijk zjk k     zmn zqr   zqr     ztuw

 jkqrtw       f                  

NET: Past 10 years 1704 921 770 135 254 257 297 761 482 441 439 329 486 466 350 404 533 481 565 124 735 269 101 1105 599

 36% 39% 32% 25% 28% 30% 34% 48% 49% 42% 33% 25% 36% 34% 35% 39% 39% 33% 34% 49% 34% 35% 37% 34% 39%

 bcde zb     cd zcde zijk zjk k     zm zqr   zpqr     ztw

 jkqrtw       f                  

Don't know 52 25 26 13 18 6 5 10 7 8 18 19 11 14 12 16 13 13 20 7 22 6 5 33 20

 1% 1% 1% 2% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 3% 1% 1% 2% 1% 1%

 g   zefg zefg               zpq      

Prefer not to answer 69 38 27 23 9 14 13 9 9 5 28 22 21 14 14 19 23 15 28 2 26 11 5 42 26

 1% 2% 1% 4% 1% 2% 1% 1% 1% 1% 2% 2% 2% 1% 1% 2% 2% 1% 2% 1% 1% 1% 2% 1% 2%

 gi   zdefg  g g    hi i              

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 38

Q4 Life events: when, if ever, experienced. The death of a close friend

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

499 21 64 30 44 39 37 33 67 70 32 46 16 410 73 292 144 63 123 179 99 97

 10% 11% 12% 8% 11% 11% 8% 8% 10% 11% 14% 12% 12% 10% 11% 11% 10% 13% 13% 11% 10% 8%

 u  c        cfg        zu u   

I have experienced this in the past 

10 years, but more than 1 year ago

1206 52 125 108 104 95 103 120 164 142 48 110 35 980 191 721 317 168 270 437 214 285

 25% 28% 24% 28% 25% 28% 23% 30% 25% 21% 22% 28% 26% 25% 28% 26% 21% 35% 29% 27% 22% 23%

 ipt   i  i  zfij        p  zop ztu t   

I have experienced this, but more 

than 10 years ago

775 25 82 74 53 50 75 67 105 110 38 69 27 635 114 482 198 95 165 277 153 180

 16% 13% 16% 19% 13% 15% 17% 17% 16% 17% 17% 17% 20% 16% 17% 17% 13% 20% 18% 17% 16% 15%

 p   d            zp  p     

I have never experienced this 2162 89 233 167 210 150 208 171 297 315 99 171 52 1823 287 1219 792 151 366 691 494 612

 45% 47% 45% 43% 51% 44% 47% 43% 46% 48% 44% 43% 39% 46% 42% 44% 53% 31% 39% 43% 50% 50%

 oqrs               q zoq    zrs zrs

NET: Ever experienced 2480 98 270 212 201 184 216 220 336 322 118 225 78 2025 377 1495 659 326 558 894 466 562

 52% 52% 52% 55% 48% 54% 49% 55% 52% 49% 53% 56% 58% 51% 56% 54% 44% 67% 59% 55% 47% 46%

 mptu           i    zp  zop ztu ztu   

NET: Past 10 years 1704 73 188 138 148 134 140 153 231 212 80 157 51 1390 264 1012 460 231 393 616 313 382

 36% 39% 37% 35% 36% 39% 32% 38% 36% 32% 36% 39% 38% 35% 39% 37% 31% 48% 42% 38% 32% 31%

 ptu     fi      i    p  zop ztu ztu   

Don't know 52 2 6 5 1 5 4 4 4 13 5 2 2 48 2 29 20 3 7 17 10 18

 1% 1% 1% 1% * 2% 1% 1% 1% 2% 2% * 1% 1% * 1% 1% 1% 1% 1% 1% 2%

          zd d            

Prefer not to answer 69 - 7 5 4 2 15 3 14 13 2 3 1 56 11 28 36 5 11 18 17 22

 1% - 1% 1% 1% * 4% 1% 2% 2% 1% 1% 1% 1% 2% 1% 2% 1% 1% 1% 2% 2%

 o      zabde          zo      

       gk                

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 39

Q4 Life events: when, if ever, experienced. The death of a close friend

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

499 156 343 96 46 13 1 106 123 134 99 151 137 78 73 64 56 81 69

 10% 10% 11% 11% 8% 10% 5% 13% 10% 11% 9% 15% 13% 14% 17% 16% 11% 15% 16%

        zj    z z z zp zp  z z

I have experienced this in the past 

10 years, but more than 1 year ago

1206 381 825 209 137 33 2 209 340 298 269 331 304 173 158 143 144 160 127

 25% 24% 26% 23% 24% 26% 8% 25% 28% 24% 24% 33% 29% 31% 36% 37% 29% 29% 29%

            z z z zpqr zpqr    

I have experienced this, but more 

than 10 years ago

775 260 515 148 89 14 9 143 212 198 168 221 210 123 99 86 88 122 105

 16% 16% 16% 16% 16% 11% 32% 17% 17% 16% 15% 22% 20% 22% 23% 22% 18% 22% 24%

            z z z z z  z z

I have never experienced this 2162 782 1381 430 278 59 15 353 521 581 548 271 385 168 103 89 201 184 138

 45% 48% 44% 48% 49% 48% 55% 42% 43% 47% 49% 27% 37% 30% 23% 23% 41% 33% 31%

 bklm zb        gh zgh  k no   mnoq no no

 noqr                r   

NET: Ever experienced 2480 797 1682 453 273 59 12 458 675 630 536 704 651 374 330 294 288 363 301

 52% 49% 53% 50% 48% 48% 45% 55% 55% 51% 48% 71% 62% 68% 75% 76% 58% 66% 68%

 aj  za     j zj   zl z zp zmpq zmpq z zp zp

               r r    

NET: Past 10 years 1704 537 1167 305 184 45 3 315 463 432 368 482 441 251 231 207 200 241 196

 36% 33% 37% 34% 33% 37% 12% 38% 38% 35% 33% 49% 42% 45% 53% 54% 40% 44% 44%

 aj  za      j   zl z z zmpq zmpq  z z

               r r    

Don't know 52 17 35 8 5 4 - 16 14 9 7 7 8 3 4 4 4 4 1

 1% 1% 1% 1% 1% 3% - 2% 1% 1% 1% 1% 1% * 1% 1% 1% 1% *

        zij            

Prefer not to answer 69 19 49 10 8 2 - 9 14 9 21 9 5 8 2 1 2 3 2

 1% 1% 2% 1% 1% 1% - 1% 1% 1% 2% 1% 1% 1% * * * 1% *

 ilno          i         

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 40

Q4 Life events: when, if ever, experienced. The death of a close friend

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

499 114 37 103 34 62 72 110 117 109 172 104 134 162 185 175 123 100 95 253 86 155 85 238 165

 10% 16% 14% 13% 12% 17% 16% 10% 9% 10% 10% 12% 9% 13% 12% 12% 12% 11% 12% 12% 10% 9% 12% 10% 11%

 lu z  z  z z     hl  zhjl zhl zhjl    zu      

I have experienced this in the past 

10 years, but more than 1 year ago

1206 242 89 235 70 120 128 283 367 282 457 247 398 305 362 329 278 222 230 554 219 423 195 607 381

 25% 33% 35% 31% 25% 33% 28% 27% 29% 27% 26% 28% 27% 24% 24% 23% 26% 24% 28% 26% 25% 25% 28% 25% 25%

  zd zd z  zd   zmnoq   zmno no      mno       

I have experienced this, but more 

than 10 years ago

775 165 56 160 50 91 101 203 193 188 272 128 222 210 246 221 189 132 119 395 136 240 128 418 218

 16% 23% 22% 21% 18% 25% 22% 19% 15% 18% 16% 15% 15% 16% 16% 16% 18% 14% 14% 19% 15% 14% 18% 17% 15%

 ux z z z  zd z zhjklno  hjklqr       qr   zu      

        qr                  

I have never experienced this 2162 198 73 263 121 83 146 436 587 445 801 387 703 578 713 657 464 445 372 868 424 836 280 1127 708

 45% 27% 28% 34% 43% 23% 32% 41% 46% 43% 46% 44% 47% 45% 46% 47% 43% 49% 45% 41% 48% 49% 40% 46% 47%

 abcefg e  ae abce  e  gi  gi  gi  g g  gip   s zs  v v

 sv    f                     

NET: Ever experienced 2480 521 182 498 153 273 300 595 677 579 901 479 754 677 792 726 591 453 444 1202 441 818 408 1263 764

 52% 71% 71% 65% 55% 76% 66% 57% 53% 55% 52% 55% 51% 53% 52% 51% 55% 49% 54% 57% 50% 48% 58% 52% 51%

 u zcd zd zd  zacd zd zhjlnoq  zjlq  lq  q   zlnoq   ztu   zwx   

      f                    

NET: Past 10 years 1704 356 126 338 103 182 199 392 483 391 629 351 532 468 547 504 402 322 325 807 305 577 280 844 546

 36% 49% 49% 44% 37% 51% 44% 37% 38% 37% 36% 40% 36% 37% 36% 36% 38% 35% 39% 38% 34% 34% 40% 35% 37%

  zd zd z  zd z     zjln       znq zu   zw   

            oq              

Don't know 52 6 1 4 4 2 3 10 12 10 12 4 14 9 15 14 5 10 6 20 9 12 2 31 7

 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% *

 jx                       x  

Prefer not to answer 69 7 2 4 1 1 3 10 9 11 22 5 12 9 17 13 9 9 7 24 10 26 14 26 17

 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 2% 1% 1%

 chklmw e                        

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 41

Q4 Life events: when, if ever, experienced. The death of a close friend

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

499 188 499 419 112 257 339 339 379 317 155 96 499 330 45 122 129 92 187 98 105 235 119 295 47

 10% 16% 20% 12% 12% 11% 11% 12% 13% 12% 16% 15% 29% 13% 16% 11% 10% 10% 11% 12% 15% 11% 11% 11% 8%

  zcde zacd z   z z zf z zcde zopq zkmn zopq zopq      zopq     

  fghi efghij        fghi r opqrst r r      r     

I have experienced this in the past 

10 years, but more than 1 year ago

1206 374 1206 1039 298 632 837 769 854 786 323 207 1206 769 91 318 344 223 443 233 228 566 268 693 131

 25% 31% 49% 29% 32% 28% 28% 28% 28% 29% 34% 32% 71% 31% 33% 28% 26% 25% 27% 28% 33% 26% 24% 26% 23%

  zefg zacd z zefg z z z z zg zcef zpqr zkmn zopq zpq     q zopq     

  h efghij  hi      ghi  opqrst r       r     

I have experienced this, but more 

than 10 years ago

775 289 775 657 192 430 552 521 543 515 219 143 - 363 40 183 184 125 228 110 157 324 205 413 101

 16% 24% 31% 18% 20% 19% 18% 19% 18% 19% 23% 22% - 15% 14% 16% 14% 14% 14% 13% 23% 15% 19% 16% 18%

 lmpr zcde zacd z z z z z z z zcef zlmno  l l l l l l l zlmn  zu   

 su fghi efghij        ghi pqrs         opqrs     

I have never experienced this 2162 342 - 1430 322 900 1240 1126 1209 1073 253 190 - 967 95 501 619 435 750 376 196 1041 484 1202 274

 45% 28% - 40% 34% 40% 41% 40% 40% 39% 26% 29% - 39% 34% 44% 47% 49% 46% 45% 28% 47% 44% 45% 48%

 abcd b  abdj abj abdj abdi abdj abdj abdj b l  klt l klmn klmn zklmno klmnt klmn l     

 efghijk      j         t ot st  t      

 lmnt                         

NET: Ever experienced 2480 851 2480 2115 602 1319 1728 1629 1776 1618 697 445 1704 1462 176 623 657 440 858 440 490 1124 591 1401 278

 52% 70% 100% 59% 64% 59% 57% 58% 59% 59% 73% 69% 100% 59% 63% 54% 50% 50% 52% 53% 71% 51% 54% 53% 49%

  zcd zacd zf zcef z z z zf zf zcde zmo zkmn zopq zopq pq    q zmno     

  efghi efghij  ghi      fghi pqrs opqrst rs rs      pqrs     

NET: Past 10 years 1704 562 1704 1458 410 888 1176 1108 1233 1103 478 303 1704 1099 137 440 473 315 630 331 333 800 387 988 177

 36% 46% 69% 41% 44% 39% 39% 40% 41% 40% 50% 47% 100% 45% 49% 38% 36% 35% 38% 40% 48% 36% 35% 37% 31%

 x zcef zacd zf zefg z z z zf zf zacd zop zkmn zopq zopq    z zpq zopq   zx  

  ghi efghij  i      efghi qrs opqrst rs rs      rs     

Don't know 52 10 - 27 10 19 18 17 21 18 6 7 - 20 5 11 11 8 14 6 6 15 13 17 15

 1% 1% - 1% 1% 1% 1% 1% 1% 1% 1% 1% - 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 3%

 bcfgh b  b b b b b b b b l  l l l l l l l l    zw

 iluw                         

Prefer not to answer 69 6 - 24 5 14 28 18 20 14 4 4 - 19 2 12 17 6 16 6 3 31 8 37 5

 1% 1% - 1% 1% 1% 1% 1% 1% 1% * 1% - 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1%

 abcde b  b b b bcghi b b b b l  l l l l l l l l     

 fghijlm      j                   

 qst                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 42

Q4 Life events: when, if ever, experienced. The death of a close friend

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

499 71 117 304 70 117 305 300 308 302 259 220 238 229 346 325 137 321 256 320 145 106 347 102

 10% 11% 10% 11% 11% 10% 11% 11% 11% 11% 10% 11% 11% 11% 12% 12% 14% 12% 12% 13% 11% 11% 11% 9%

               zgjl zj zghi zj zgjkl zghi     

                 jklmt   jklmnoq     

                    t     

I have experienced this in the past 

10 years, but more than 1 year ago

1206 162 285 737 165 301 715 702 686 700 608 525 576 535 778 762 283 750 550 675 337 259 802 239

 25% 25% 23% 26% 26% 25% 26% 25% 25% 26% 25% 26% 25% 27% 27% 27% 28% 27% 26% 27% 25% 27% 26% 22%

 w             ghj zghj zghi zghj zghij  zghi   w  

                j    jl     

I have experienced this, but more 

than 10 years ago

775 113 204 445 116 174 466 441 436 423 383 311 370 345 483 460 164 463 338 442 195 140 511 191

 16% 17% 17% 16% 18% 14% 17% 16% 16% 15% 15% 15% 16% 17% 17% 16% 16% 17% 16% 18% 15% 15% 16% 18%

     e         ghij ijkt   ijkt  zghi     

              kt      jklnoqr     

                    tu     

I have never experienced this 2162 291 604 1243 266 598 1257 1309 1310 1268 1184 962 1033 868 1236 1201 406 1195 933 977 639 431 1403 520

 45% 44% 49% 45% 42% 49% 45% 47% 47% 46% 48% 47% 46% 43% 43% 43% 40% 43% 44% 40% 48% 45% 45% 48%

 mnop  zc   zdf  mnop zmnopqrs mnopqrs zilm mnopqrs mnop s s s  s ps  mnopqrs ps   

 qs       qrs   nopqrs  qs            

NET: Ever experienced 2480 346 607 1486 352 592 1486 1442 1431 1426 1250 1057 1184 1109 1606 1547 585 1534 1144 1437 677 505 1659 531

 52% 53% 49% 53% 56% 49% 53% 51% 51% 52% 50% 51% 52% 55% 55% 55% 58% 55% 54% 59% 50% 53% 53% 49%

 ej   b e  e   j   j zghi zghi zghi zghi zghijklt zghijkt zghi     

              jklt jklt jklt jklrtu   jklmnoq     

                    rtu     

NET: Past 10 years 1704 233 402 1041 236 417 1020 1002 994 1003 867 745 814 764 1123 1087 420 1071 806 995 482 365 1148 340

 36% 35% 33% 37% 37% 34% 37% 36% 36% 37% 35% 36% 36% 38% 39% 39% 42% 39% 38% 41% 36% 38% 37% 32%

 bw   zb      j    zghj zghi zghi zghi zghijklt zghjl zghi  j w  

              l jklt jklt jklmnqr   jklmnoq     

                 t   rt     

Don't know 52 10 6 29 5 11 24 30 26 24 24 14 20 20 25 25 7 19 18 20 14 3 28 8

 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1%

 bkqu b      kqu u  u   u       u    

Prefer not to answer 69 11 14 30 9 18 27 28 31 24 25 26 23 21 33 30 6 24 24 21 14 15 36 17

 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 2%

 cfghi                     ipqs   

 jlnopqs                        

 v                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 43

Q4 Life events: when, if ever, experienced. The death of a close friend

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

499 32 76 279 162 92 108 181 161 186 298 66 47 48 40 55 91 27 30 22 89 36

 10% 12% 14% 13% 9% 14% 9% 12% 11% 10% 11% 11% 20% 12% 8% 15% 15% 12% 18% 15% 14% 19%

 d  zd zd  zf  z     zhij   zn z  z  z z

             k          

I have experienced this in the past 

10 years, but more than 1 year ago

1206 76 183 625 426 178 321 418 434 510 701 167 74 129 129 135 203 79 49 54 206 63

 25% 29% 33% 28% 22% 26% 28% 28% 30% 28% 26% 27% 32% 31% 26% 36% 34% 36% 29% 37% 33% 33%

 d d zcd zd    z zj z   z z  zn z z  z z z

I have experienced this, but more 

than 10 years ago

775 62 107 380 310 104 212 256 243 277 435 109 43 67 99 59 129 50 42 36 141 42

 16% 24% 19% 17% 16% 15% 18% 17% 17% 15% 16% 17% 18% 16% 20% 16% 22% 23% 25% 24% 22% 22%

  zbcd             z  z z z z z z

I have never experienced this 2162 88 186 896 945 299 502 634 585 805 1177 278 69 171 213 119 159 64 44 32 185 48

 45% 34% 33% 41% 50% 44% 43% 42% 40% 45% 44% 44% 30% 41% 43% 32% 27% 29% 26% 22% 29% 25%

 abcg   ab zabc    l hl hl l  o o        

 hlopqrs                      

 tu                      

NET: Ever experienced 2480 170 367 1283 898 374 641 855 838 972 1435 343 165 245 268 249 423 155 122 112 436 140

 52% 65% 65% 58% 47% 55% 55% 57% 58% 54% 54% 54% 70% 59% 55% 66% 72% 71% 72% 76% 69% 74%

 d zcd zcd zd   z z zij  z  zhij z  zn z z z z z z

             k          

NET: Past 10 years 1704 108 259 904 588 270 429 599 595 696 1000 234 122 178 169 189 294 106 79 76 296 99

 36% 41% 46% 41% 31% 40% 37% 40% 41% 39% 38% 37% 52% 43% 34% 50% 50% 48% 47% 51% 47% 52%

 d d zacd zd  z  z zj z z  zhij zn  zmn z z z z z z

             k          

Don't know 52 3 4 12 28 3 6 9 8 12 11 3 - 2 3 2 5 - 1 * 4 1

 1% 1% 1% 1% 1% * 1% 1% 1% 1% * * - * 1% 1% 1% - * * 1% *

 cghij    c                  

Prefer not to answer 69 1 5 19 30 4 10 13 17 15 27 8 - - 7 5 5 1 3 3 2 2

 1% * 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% - - 1% 1% 1% * 2% 2% * 1%

 cgijm              m m    t   

 t                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 44

Q4 Life events: when, if ever, experienced. The death of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

599 294 303 98 124 85 96 196 123 129 171 174 167 181 102 149 201 171 196 31 265 105 33 404 195

 13% 13% 13% 18% 14% 10% 11% 12% 12% 12% 13% 13% 12% 13% 10% 14% 15% 12% 12% 12% 12% 14% 12% 12% 13%

 enr   zefg e           n zqr         

I have experienced this in the past 

10 years, but more than 1 year ago

1870 882 975 197 321 339 334 679 403 470 479 505 508 538 393 430 572 583 617 98 828 320 92 1240 630

 39% 38% 41% 36% 36% 40% 38% 43% 41% 45% 36% 38% 37% 40% 39% 42% 42% 39% 37% 38% 38% 41% 34% 38% 41%

 djr       zcd j zjk      l zr        v

I have experienced this, but more 

than 10 years ago

1127 563 554 67 140 156 232 531 314 328 249 227 305 313 259 250 321 358 372 77 438 164 83 686 441

 24% 24% 23% 12% 16% 18% 27% 33% 32% 31% 19% 17% 22% 23% 26% 24% 24% 24% 22% 30% 20% 21% 31% 21% 29%

 cdej     c zcde zcde zjk zjk          zr   ztuw t ztuw

 krtw       f                  

I have never experienced this 1059 534 512 155 283 259 194 168 139 113 395 399 349 306 230 174 235 343 439 43 610 169 58 837 222

 22% 23% 21% 29% 31% 30% 22% 11% 14% 11% 29% 30% 26% 22% 23% 17% 17% 23% 26% 17% 28% 22% 21% 26% 15%

 ghio   zfg zfg zfg g  i  zhi zhi zo o o   p zps  zuvw x x zux  

 px                    x     

NET: Ever experienced 3596 1738 1833 362 585 581 662 1406 839 927 899 906 979 1033 755 829 1094 1112 1184 205 1532 590 208 2330 1266

 75% 74% 77% 66% 65% 68% 76% 88% 85% 88% 67% 68% 72% 76% 75% 80% 81% 75% 71% 81% 70% 76% 77% 72% 83%

 cdej      cde zcde zjk zhjk    l  zlmn zqr r  r  tw t t ztuvw

 klrtw       f                  

NET: Past 10 years 2469 1175 1278 295 445 425 430 875 526 599 650 679 675 720 495 579 773 754 812 129 1094 425 125 1644 825

 52% 50% 54% 54% 50% 49% 49% 55% 53% 57% 48% 51% 50% 53% 49% 56% 57% 51% 49% 51% 50% 55% 46% 51% 54%

 jlrt  z     zdef j zjk      zln zqr     tvw   tv

Don't know 40 26 14 8 16 7 2 7 5 3 21 12 8 10 10 13 12 7 17 4 20 6 1 27 13

 1% 1% 1% 1% 2% 1% * * * * 2% 1% 1% 1% 1% 1% 1% * 1% 2% 1% 1% * 1% 1%

 fgi   fg zfg      zhi               

Prefer not to answer 68 37 29 19 13 11 15 9 7 6 30 23 23 14 16 15 16 18 32 2 27 8 5 40 28

 1% 2% 1% 4% 2% 1% 2% 1% 1% 1% 2% 2% 2% 1% 2% 1% 1% 1% 2% 1% 1% 1% 2% 1% 2%

 ghi   zdefg g  g    zhi i       z       

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 45

Q4 Life events: when, if ever, experienced. The death of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

599 18 70 57 45 42 51 53 87 82 25 51 20 510 69 329 203 67 124 198 116 161

 13% 9% 14% 15% 11% 12% 11% 13% 13% 12% 11% 13% 15% 13% 10% 12% 13% 14% 13% 12% 12% 13%

I have experienced this in the past 

10 years, but more than 1 year ago

1870 86 204 165 173 147 173 161 251 216 96 155 42 1517 310 1110 572 188 378 663 383 446

 39% 45% 40% 43% 42% 43% 39% 40% 39% 33% 43% 39% 32% 38% 46% 40% 38% 39% 40% 41% 39% 37%

 im il i i i i i i i  i    zm     u   

I have experienced this, but more 

than 10 years ago

1127 48 123 83 97 68 103 100 161 146 48 108 41 916 170 663 314 150 258 415 212 241

 24% 25% 24% 21% 23% 20% 23% 25% 25% 22% 22% 27% 31% 23% 25% 24% 21% 31% 27% 26% 21% 20%

 pu            e   p  zop ztu ztu   

I have never experienced this 1059 37 110 73 94 78 102 74 142 190 49 83 27 914 119 628 360 72 161 311 252 336

 22% 19% 21% 19% 23% 23% 23% 19% 22% 29% 22% 21% 20% 23% 18% 23% 24% 15% 17% 19% 25% 28%

 nqrs         zabc    zn  q q    zrs zrs

          ghk             

NET: Ever experienced 3596 152 397 305 316 257 327 314 499 444 169 314 103 2943 550 2102 1089 405 760 1276 711 848

 75% 80% 77% 79% 76% 75% 74% 79% 77% 67% 75% 78% 77% 74% 81% 76% 72% 83% 81% 79% 72% 70%

 impt i i i i i i i i  i i i  zm p  zop ztu ztu   

 u                      

NET: Past 10 years 2469 104 274 222 218 189 223 214 338 298 121 206 62 2028 379 1439 775 255 502 861 499 607

 52% 55% 53% 57% 52% 55% 51% 54% 52% 45% 54% 51% 46% 51% 56% 52% 51% 53% 53% 53% 50% 50%

 i i i zi i i  i i  i    zm        

Don't know 40 1 4 3 - 3 2 6 3 13 3 - 1 37 2 14 23 4 10 13 7 11

 1% * 1% 1% - 1% * 2% * 2% 1% - 1% 1% * * 1% 1% 1% 1% 1% 1%

 o       dk  zdhk d      zo      

Prefer not to answer 68 - 4 6 6 3 12 4 6 16 3 4 2 59 7 27 36 5 11 19 19 19

 1% - 1% 2% 1% 1% 3% 1% 1% 2% 1% 1% 2% 1% 1% 1% 2% 1% 1% 1% 2% 2%

 o      zabh          zo      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 46

Q4 Life events: when, if ever, experienced. The death of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

599 198 401 108 73 12 4 114 164 145 130 123 129 63 60 53 69 59 50

 13% 12% 13% 12% 13% 10% 15% 14% 13% 12% 12% 12% 12% 11% 14% 14% 14% 11% 11%

I have experienced this in the past 

10 years, but more than 1 year ago

1870 592 1278 328 204 52 9 352 476 493 412 403 470 222 181 160 219 251 193

 39% 37% 41% 36% 36% 42% 33% 42% 39% 40% 37% 41% 45% 40% 41% 41% 44% 45% 44%

 a  za     j     z    z z  

I have experienced this, but more 

than 10 years ago

1127 341 787 182 127 25 7 207 293 304 230 314 328 169 144 132 124 204 172

 24% 21% 25% 20% 23% 20% 26% 25% 24% 25% 21% 32% 31% 31% 33% 34% 25% 37% 39%

 acj  za       j  z z z zp zp  zp zmp

I have never experienced this 1059 451 609 261 153 30 7 144 261 272 316 139 113 92 47 37 76 37 28

 22% 28% 19% 29% 27% 24% 25% 17% 21% 22% 28% 14% 11% 17% 11% 10% 15% 7% 6%

 bgkl zb  z z    g g zghi l  noqr qr  noqr   

 mnopqr                   

NET: Ever experienced 3596 1130 2465 618 404 89 20 672 933 943 772 839 927 454 385 345 413 514 415

 75% 70% 78% 69% 72% 72% 73% 80% 76% 77% 69% 85% 88% 82% 88% 89% 83% 93% 94%

 acdj  za     zhj j j  z zk z zm zmp z zmnp zmnop

NET: Past 10 years 2469 790 1679 436 277 64 13 465 640 639 542 526 599 285 241 213 289 310 243

 52% 49% 53% 48% 49% 52% 47% 56% 52% 52% 49% 53% 57% 52% 55% 55% 58% 56% 55%

 aj  za     zj     z    z   

Don't know 40 14 26 9 3 2 1 12 9 8 7 5 3 2 3 3 2 1 -

 1% 1% 1% 1% * 2% 2% 1% 1% 1% 1% * * * 1% 1% * * -

 l                   

Prefer not to answer 68 20 48 12 5 2 - 7 22 7 17 7 6 4 3 2 4 2 -

 1% 1% 2% 1% 1% 2% - 1% 2% 1% 2% 1% 1% 1% 1% 1% 1% * -

 iklqr        i  i         

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 47

Q4 Life events: when, if ever, experienced. The death of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

599 87 36 88 41 47 59 137 160 120 209 112 180 185 215 204 155 135 118 282 89 223 108 277 203

 13% 12% 14% 11% 15% 13% 13% 13% 12% 11% 12% 13% 12% 15% 14% 15% 15% 15% 14% 13% 10% 13% 15% 11% 14%

 tw             zi  zi  i  t  t zw   

I have experienced this in the past 

10 years, but more than 1 year ago

1870 292 111 368 102 140 216 422 530 388 707 349 591 537 618 558 443 371 323 860 310 679 287 963 584

 39% 40% 43% 48% 37% 39% 48% 40% 41% 37% 41% 40% 40% 42% 40% 40% 41% 40% 39% 41% 35% 40% 41% 39% 39%

 t   zade   zade  i  i   zi      t  t    

I have experienced this, but more 

than 10 years ago

1127 247 67 248 80 127 145 244 278 255 390 209 343 278 348 318 248 175 190 557 226 333 156 639 308

 24% 34% 26% 32% 29% 35% 32% 23% 22% 24% 22% 24% 23% 22% 23% 23% 23% 19% 23% 26% 26% 20% 22% 26% 21%

 qux zb  z  zb z q  hq  q q  q q q  q zu u   zx  

I have never experienced this 1059 98 41 60 53 44 30 234 301 265 409 195 353 254 327 306 209 224 184 384 232 427 137 532 371

 22% 13% 16% 8% 19% 12% 7% 22% 23% 25% 24% 22% 24% 20% 21% 22% 20% 24% 22% 18% 26% 25% 19% 22% 25%

 abcefm cf cf  acef cf   mp zgmnop mp  mp     mnp   zs zs   zvw

 ps                         

NET: Ever experienced 3596 625 214 704 223 314 420 803 968 763 1306 670 1114 1000 1181 1080 847 681 631 1699 625 1235 552 1879 1095

 75% 85% 83% 92% 80% 87% 93% 76% 75% 73% 75% 76% 75% 79% 77% 77% 79% 74% 76% 80% 71% 73% 78% 77% 73%

 itux z z zabde  zd zabd i    i  zijl i i zhijlq   ztu   x x  

       e       q            

NET: Past 10 years 2469 378 147 456 143 187 274 559 690 508 916 461 771 722 833 763 598 506 441 1142 399 902 395 1240 786

 52% 52% 57% 59% 51% 52% 61% 53% 54% 49% 53% 53% 52% 57% 54% 54% 56% 55% 53% 54% 45% 53% 56% 51% 53%

 it   zade   zade i i  i i i zijl zi i zi zi  zt  t zw   

Don't know 40 4 1 2 1 1 2 5 8 4 4 3 9 11 14 12 3 5 7 9 10 12 4 11 13

 1% 1% * * * * * * 1% * * * 1% 1% 1% 1% * 1% 1% * 1% 1% 1% * 1%

 jsw        j    j jp jp jp   j       

Prefer not to answer 68 6 2 3 3 - 1 9 9 13 16 8 7 7 16 11 10 7 8 22 18 17 12 26 17

 1% 1% 1% * 1% - * 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 2% 1% 2% 1% 1%

 cefhjlm         l     m           

 ow                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 48

Q4 Life events: when, if ever, experienced. The death of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

599 175 384 599 121 306 363 363 388 354 124 117 301 599 47 195 166 123 221 114 91 307 110 353 60

 13% 14% 15% 17% 13% 14% 12% 13% 13% 13% 13% 18% 18% 24% 17% 17% 13% 14% 13% 14% 13% 14% 10% 13% 11%

 v zf zdef zabd  f  f  f  zpqr zpqr zkln z zpqr      zv    

   ghij efghij        st st opqrst  st          

I have experienced this in the past 

10 years, but more than 1 year ago

1870 497 1078 1870 377 949 1199 1100 1257 1079 417 256 798 1870 118 490 515 332 662 327 323 896 429 1067 205

 39% 41% 43% 52% 40% 42% 40% 39% 42% 40% 43% 40% 47% 76% 42% 43% 40% 37% 40% 39% 47% 40% 39% 40% 36%

   zfgh zabd  zfgi   zfgi  zfgi  zkop zkln  zq     zkpq     

   i efghij         qrs opqrst       rs     

I have experienced this, but more 

than 10 years ago

1127 378 654 1127 278 597 817 711 758 705 333 170 359 - 51 233 272 165 311 153 218 465 325 620 142

 24% 31% 26% 31% 30% 26% 27% 25% 25% 26% 35% 26% 21% - 18% 20% 21% 19% 19% 18% 31% 21% 30% 23% 25%

 lmop zbef z zbef zbgh z zghi z z z zabc lmno m  m m m m m m zklm  zu   

 qrsu ghi  ghi i      defghi pqrs         nopqrs     

I have never experienced this 1059 141 336 - 155 373 599 587 598 558 82 89 220 - 59 206 330 254 425 222 60 506 210 578 145

 22% 12% 14% - 17% 17% 20% 21% 20% 21% 9% 14% 13% - 21% 18% 25% 29% 26% 27% 9% 23% 19% 22% 25%

 abcd cj cj  abcj abcj abcd abcdef abcdej abcde c mt mt  klmt klmt zklm zklmno zklmot zklmo m v    

 efghijk      ej hj  j       ot pt  t      

 lmotv                         

NET: Ever experienced 3596 1050 2115 3596 775 1852 2380 2174 2403 2139 874 542 1458 2469 217 919 952 621 1194 593 633 1668 864 2040 407

 75% 87% 85% 100% 83% 82% 79% 78% 79% 79% 91% 84% 86% 100% 78% 80% 73% 70% 73% 72% 91% 75% 79% 77% 71%

 pqrs zdef zde zabd zfgh zfgh z z zg z zabd znpq zno zkln qs zpqr q    zkln  z zx  

 x ghi fghi efghij i i     efghi rs pqrs opqrst  s     opqrs     

NET: Past 10 years 2469 671 1462 2469 498 1255 1563 1463 1645 1434 541 373 1099 2469 166 686 680 456 883 440 415 1203 539 1420 265

 52% 55% 59% 69% 53% 56% 52% 52% 54% 53% 56% 58% 64% 100% 59% 60% 52% 51% 54% 53% 60% 54% 49% 53% 46%

 x zfgi zade zabd  zfgi   zfgi  zfgi zpq zko zkln zpq zpqr   z  zpqr zv  zx  

   fghi efghij         pqrst opqrst  s     s     

Don't know 40 12 14 - 7 14 15 13 12 10 3 9 12 - 3 9 11 8 7 5 1 9 12 7 12

 1% 1% 1% - 1% 1% 1% * * * * 1% 1% - 1% 1% 1% 1% * 1% * * 1% * 2%

 bcfgh cfghi c  c c c c c c c mrt m  m m m m m m   u  zw

 ijmrtuw j                        

Prefer not to answer 68 7 15 - 1 14 21 15 14 15 1 6 13 - - 13 10 6 12 7 1 29 10 31 8

 1% 1% 1% - * 1% 1% 1% * 1% * 1% 1% - - 1% 1% 1% 1% 1% * 1% 1% 1% 1%

 abcde cj cj   cdj cdhj cj c cdj  mt mt   mt m m m m      

 fghijlm                         

 pqrt                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 49

Q4 Life events: when, if ever, experienced. The death of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

599 79 137 372 83 131 370 387 390 389 338 263 332 294 411 447 140 378 317 328 182 139 415 124

 13% 12% 11% 13% 13% 11% 13% 14% 14% 14% 14% 13% 15% 15% 14% 16% 14% 14% 15% 13% 14% 15% 13% 12%

        z z zk z  zk zk zk zghi  z zjks      

                jknqst         

I have experienced this in the past 

10 years, but more than 1 year ago

1870 228 474 1142 241 456 1129 1128 1140 1095 1028 829 888 836 1160 1142 400 1116 894 1004 539 365 1238 423

 39% 35% 39% 41% 38% 37% 40% 40% 41% 40% 41% 40% 39% 41% 40% 41% 40% 40% 42% 41% 40% 38% 40% 39%

 a   za     z  zil   zl  z   zgilnqu z     

I have experienced this, but more 

than 10 years ago

1127 156 319 630 130 328 644 660 599 616 563 429 511 446 694 659 231 672 442 648 268 206 693 277

 24% 24% 26% 23% 21% 27% 23% 23% 21% 22% 23% 21% 23% 22% 24% 24% 23% 24% 21% 26% 20% 22% 22% 26%

 hikr  c   zdf  hkrt  krt hkrt  rt  hikm hkrt  hijklmrt  zghi    v

 tv              rt     jklmnop     

                    qrtu     

I have never experienced this 1059 178 281 594 162 280 609 590 626 598 512 500 495 410 587 518 216 562 430 437 331 228 722 236

 22% 27% 23% 21% 26% 23% 22% 21% 22% 22% 21% 24% 22% 20% 20% 18% 22% 20% 20% 18% 25% 24% 23% 22%

 gjmn zc   z   os gjmnoqrs jmnoqrs os zghijlmnoqrs mnoq os os  os os os  zghijlmno gjmnoqr   

 oqrs            rs        qrs s   

NET: Ever experienced 3596 463 930 2143 454 914 2142 2174 2129 2100 1929 1521 1731 1577 2265 2249 771 2165 1653 1979 990 709 2345 823

 75% 70% 76% 77% 72% 75% 77% 77% 76% 77% 78% 74% 77% 78% 78% 80% 77% 78% 78% 81% 74% 74% 75% 77%

 adk  a za   zd zhkt kt kt zhkt  kt zhik zhik zghi  zhiktu zhktu zghi     

        u   u   ltu ltu jklmnpq    jklmnpq     

                rtu    rtu     

NET: Past 10 years 2469 307 611 1513 325 587 1498 1514 1530 1484 1366 1092 1220 1130 1571 1589 540 1494 1211 1331 721 504 1653 547

 52% 47% 50% 54% 51% 48% 54% 54% 55% 54% 55% 53% 54% 56% 54% 57% 54% 54% 57% 54% 54% 53% 53% 51%

 ae   zab   ze z z z z  z zgik z zghi  z zghijklnq z     

              lq  klnqstu   stu      

Don't know 40 8 3 22 8 5 14 20 19 19 19 18 16 12 22 15 6 19 16 22 9 7 18 9

 1% 1% * 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

 bfov b   ef               o     

Prefer not to answer 68 8 16 28 7 18 27 27 24 24 22 19 18 19 27 21 10 27 20 16 14 11 42 7

 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

 cfghi                 s       

 jklmnoq                        

 rsw                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 50

Q4 Life events: when, if ever, experienced. The death of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

599 39 85 279 239 89 123 191 190 214 328 64 33 64 45 49 80 13 28 15 77 27

 13% 15% 15% 13% 13% 13% 11% 13% 13% 12% 12% 10% 14% 15% 9% 13% 14% 6% 16% 10% 12% 14%

 fnq        k     n   q  q    

I have experienced this in the past 

10 years, but more than 1 year ago

1870 109 228 912 724 282 464 629 579 759 1078 236 98 182 192 150 233 89 81 57 256 83

 39% 42% 41% 41% 38% 41% 40% 42% 40% 42% 41% 37% 42% 44% 39% 40% 39% 40% 48% 39% 41% 44%

    z    z  zk z        z    

I have experienced this, but more 

than 10 years ago

1127 74 149 531 451 153 308 370 347 413 640 144 57 92 135 99 193 82 34 49 209 48

 24% 28% 26% 24% 24% 22% 27% 24% 24% 23% 24% 23% 24% 22% 27% 26% 33% 37% 20% 33% 33% 25%

       z          zr zr  z zu  

I have never experienced this 1059 38 92 464 436 149 252 303 307 398 566 178 45 78 113 73 80 34 22 26 81 29

 22% 14% 16% 21% 23% 22% 22% 20% 21% 22% 21% 28% 19% 19% 23% 19% 14% 15% 13% 18% 13% 15%

 abgp   ab ab       zhij           

 qrtu           l           

NET: Ever experienced 3596 222 462 1723 1415 524 895 1190 1116 1386 2046 443 189 338 371 298 506 184 143 122 542 159

 75% 85% 82% 78% 74% 77% 77% 79% 77% 77% 77% 70% 81% 81% 76% 79% 86% 84% 85% 82% 86% 83%

 k zcd zcd zd    z k k zk  k z   z z z z z z

NET: Past 10 years 2469 148 313 1192 964 371 586 820 769 973 1406 299 132 246 237 198 313 102 109 72 333 111

 52% 57% 56% 54% 51% 55% 51% 54% 53% 54% 53% 47% 56% 59% 48% 53% 53% 46% 64% 49% 53% 58%

 k   z    z k zk k  k zn     zpq    

Don't know 40 2 3 9 16 3 5 6 7 6 12 4 * 1 1 - 1 2 1 - 3 -

 1% 1% 1% * 1% * * * * * * 1% * * * - * 1% 1% - * -

 cgijp                      

Prefer not to answer 68 1 4 13 34 4 9 13 19 14 25 6 - 1 4 5 4 * 2 - 2 3

 1% * 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% - * 1% 1% 1% * 1% - * 2%

 cfgij    c                  

 mt                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 51

Q4 Life events: when, if ever, experienced. Going through a divorce

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

73 36 36 5 21 24 15 8 7 10 29 27 30 23 10 10 14 29 25 6 48 12 2 62 12

 2% 2% 2% 1% 2% 3% 2% 1% 1% 1% 2% 2% 2% 2% 1% 1% 1% 2% 2% 2% 2% 2% 1% 2% 1%

 ghx    g zcg g    hi h zno        zx   zx  

I have experienced this in the past 

10 years, but more than 1 year ago

205 98 105 19 22 40 55 70 37 58 62 47 67 58 38 42 53 63 78 11 108 38 7 153 53

 4% 4% 4% 3% 2% 5% 6% 4% 4% 6% 5% 3% 5% 4% 4% 4% 4% 4% 5% 4% 5% 5% 2% 5% 3%

 d     d zcd d  k           x     

I have experienced this, but more 

than 10 years ago

660 274 386 16 23 31 109 481 218 337 56 49 149 187 129 195 265 195 162 39 188 104 32 324 336

 14% 12% 16% 3% 3% 4% 13% 30% 22% 32% 4% 4% 11% 14% 13% 19% 20% 13% 10% 15% 9% 13% 12% 10% 22%

 acde  za    cde zcde zjk zhjk    l  zlmn zqr r  r  tw  t ztuvw

 jklrtw       f                  

I have never experienced this 3712 1861 1817 475 802 741 677 1017 722 637 1139 1181 1090 1060 807 755 987 1173 1365 188 1794 598 228 2620 1092

 78% 80% 76% 87% 89% 86% 78% 64% 73% 61% 85% 88% 80% 78% 80% 73% 73% 79% 82% 74% 82% 77% 84% 81% 71%

 bghi zb  zfg zfg zfg g  i  zhi zhij zo o o   p zps  zux x zx zux  

 opx                         

NET: Ever experienced 939 409 527 40 66 95 178 559 262 405 147 122 247 268 176 248 332 287 265 55 344 153 40 538 401

 20% 18% 22% 7% 7% 11% 20% 35% 26% 39% 11% 9% 18% 20% 17% 24% 24% 19% 16% 22% 16% 20% 15% 17% 26%

 acde  za   cd cde zcde zjk zhjk      zlmn zqr r  r  tw   ztuvw

 jkrtw       f                  

NET: Past 10 years 279 135 141 24 43 64 69 78 44 68 91 73 98 81 48 53 67 92 103 16 156 50 8 214 64

 6% 6% 6% 4% 5% 8% 8% 5% 4% 6% 7% 5% 7% 6% 5% 5% 5% 6% 6% 6% 7% 6% 3% 7% 4%

 hx     cdg zcdg    h  zno        zvx x  zvx  

Don't know 58 36 20 13 22 11 9 3 2 1 34 19 12 20 12 15 19 9 22 9 31 8 1 40 18

 1% 2% 1% 2% 2% 1% 1% * * * 2% 1% 1% 1% 1% 2% 1% 1% 1% 3% 1% 1% * 1% 1%

 bghiq   zg zfg g g    zhi hi        zqr      

Prefer not to answer 53 29 23 16 8 11 8 11 4 6 25 18 11 15 15 13 19 11 21 3 20 13 3 36 18

 1% 1% 1% 3% 1% 1% 1% 1% * 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1%

 h   zdefg       zhi h              

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 52

Q4 Life events: when, if ever, experienced. Going through a divorce

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

73 6 4 6 5 10 8 2 11 7 6 2 7 64 3 31 13 30 19 9 29 17

 2% 3% 1% 2% 1% 3% 2% * 2% 1% 3% 1% 5% 2% * 1% 1% 6% 2% 1% 3% 1%

 nops gk    bgk     g  zbdgi n    zop s  zsu s

             k          

I have experienced this in the past 

10 years, but more than 1 year ago

205 12 27 11 18 14 18 22 34 21 4 16 7 167 31 87 24 94 60 62 43 41

 4% 6% 5% 3% 4% 4% 4% 6% 5% 3% 2% 4% 5% 4% 5% 3% 2% 19% 6% 4% 4% 3%

 op               p  zop zsu    

I have experienced this, but more 

than 10 years ago

660 29 79 65 63 53 59 69 96 45 28 62 13 523 125 392 33 235 178 319 99 65

 14% 15% 15% 17% 15% 16% 13% 17% 15% 7% 12% 15% 9% 13% 18% 14% 2% 49% 19% 20% 10% 5%

 impt i i i i i i i i  i i   zm p  zop ztu ztu u  

 u                      

I have never experienced this 3712 142 393 295 322 257 346 299 496 563 183 311 107 3095 511 2210 1386 117 661 1201 798 1051

 78% 75% 76% 76% 77% 75% 78% 75% 76% 85% 82% 78% 80% 78% 75% 80% 92% 24% 70% 74% 81% 87%

 qrs         zabc      zq zoq    zrs zrst

          defghk             

NET: Ever experienced 939 46 110 82 86 77 85 93 141 73 39 80 26 754 158 509 70 359 257 389 170 123

 20% 24% 21% 21% 21% 23% 19% 23% 22% 11% 17% 20% 20% 19% 23% 18% 5% 74% 27% 24% 17% 10%

 imop i i i i i i i i  i i i  zm p  zop ztu ztu u  

 u                      

NET: Past 10 years 279 17 31 17 23 24 26 24 46 28 11 18 14 232 33 118 37 124 79 71 71 58

 6% 9% 6% 4% 6% 7% 6% 6% 7% 4% 5% 5% 10% 6% 5% 4% 2% 26% 8% 4% 7% 5%

 ops ci       i    cik   p  zop zsu  su  

Don't know 58 - 8 9 2 4 2 3 6 19 1 6 - 55 3 26 31 2 13 14 11 21

 1% - 2% 2% * 1% * 1% 1% 3% * 1% - 1% 1% 1% 2% * 1% 1% 1% 2%

 o   df      zadfh       zoq      

Prefer not to answer 53 1 5 3 6 4 10 3 7 8 2 4 - 49 4 26 20 7 11 15 8 19

 1% 1% 1% 1% 2% 1% 2% 1% 1% 1% 1% 1% - 1% 1% 1% 1% 1% 1% 1% 1% 2%

       z                

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 53

Q4 Life events: when, if ever, experienced. Going through a divorce

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

73 45 28 26 18 - 1 16 19 24 14 7 10 5 2 1 6 3 2

 2% 3% 1% 3% 3% - 4% 2% 2% 2% 1% 1% 1% 1% * * 1% 1% *

 bkno zb  z z               

I have experienced this in the past 

10 years, but more than 1 year ago

205 87 118 53 27 8 - 35 72 59 38 37 58 27 9 7 28 30 25

 4% 5% 4% 6% 5% 6% - 4% 6% 5% 3% 4% 6% 5% 2% 2% 6% 5% 6%

 bno zb  z     zj     no   no no no

I have experienced this, but more 

than 10 years ago

660 120 540 83 26 9 2 162 185 169 86 218 337 109 109 98 125 212 186

 14% 7% 17% 9% 5% 8% 8% 19% 15% 14% 8% 22% 32% 20% 25% 25% 25% 38% 42%

 acdj  za d    zhij j j  z zk z z z z zmno zmnopq

                  p  

I have never experienced this 3712 1316 2396 715 479 99 23 591 919 963 955 722 637 408 314 277 331 306 229

 78% 81% 76% 79% 85% 80% 86% 71% 75% 78% 86% 73% 61% 74% 72% 72% 67% 55% 52%

 bghk zb   zc     g zghi l  pqr qr qr qr r  

 lmnopqr                   

NET: Ever experienced 939 253 686 161 71 17 3 213 276 252 138 262 405 142 119 106 160 245 213

 20% 16% 22% 18% 13% 14% 12% 26% 23% 21% 12% 26% 39% 26% 27% 27% 32% 44% 48%

 adj  za d    zij zj j  z zk z z z zm zmno zmnopq

                  p  

NET: Past 10 years 279 133 146 79 45 8 1 51 91 83 52 44 68 33 11 8 35 33 27

 6% 8% 5% 9% 8% 6% 4% 6% 7% 7% 5% 4% 6% 6% 2% 2% 7% 6% 6%

 bkno zb  z z    zj j    no   no no no

Don't know 58 28 31 14 8 5 1 20 16 10 9 2 1 1 2 1 1 * -

 1% 2% 1% 2% 1% 4% 2% 2% 1% 1% 1% * * * * * * * -

 bklmq     z  zij            

Prefer not to answer 53 19 35 9 7 3 - 11 13 5 11 4 6 2 2 2 4 2 1

 1% 1% 1% 1% 1% 2% - 1% 1% * 1% * 1% * 1% 1% 1% * *

 ik       i            

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 54

Q4 Life events: when, if ever, experienced. Going through a divorce

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

73 4 3 6 3 3 4 14 22 11 17 18 22 19 32 27 13 22 23 31 8 32 15 34 24

 2% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 2% 1% 1% 2% 2% 1% 2% 3% 1% 1% 2% 2% 1% 2%

 aj        j   ij   j j  zijp zgijl       

                   mp       

I have experienced this in the past 

10 years, but more than 1 year ago

205 28 8 35 23 21 27 36 53 52 64 31 56 63 62 59 48 32 46 116 29 59 37 111 53

 4% 4% 3% 5% 8% 6% 6% 3% 4% 5% 4% 4% 4% 5% 4% 4% 4% 3% 6% 5% 3% 4% 5% 5% 4%

     zabc a    gj    q     gjnq ztu      

I have experienced this, but more 

than 10 years ago

660 168 50 267 71 124 187 166 152 128 251 135 197 145 179 158 140 71 109 420 109 119 125 391 132

 14% 23% 19% 35% 25% 35% 41% 16% 12% 12% 14% 15% 13% 11% 12% 11% 13% 8% 13% 20% 12% 7% 18% 16% 9%

 hmnoqu z z zabd z zabd zabc hilmnoq q q himnoq himn q q q q q  q ztu u  zx zx  

 x      d     oq              

I have never experienced this 3712 527 195 457 180 209 231 819 1042 839 1384 679 1190 1018 1230 1127 845 774 626 1499 723 1447 507 1865 1262

 78% 72% 76% 59% 64% 58% 51% 78% 81% 80% 80% 78% 80% 80% 80% 80% 79% 84% 75% 71% 82% 86% 72% 76% 84%

 acdefs cdef cdef f f    zgkr r zr  zr r zr r r zgij   zs zst  v zvw

 vw                 klmnopr        

NET: Ever experienced 939 200 62 308 97 148 218 216 227 191 332 184 274 227 273 243 201 125 178 567 146 211 176 536 209

 20% 27% 24% 40% 35% 41% 48% 21% 18% 18% 19% 21% 18% 18% 18% 17% 19% 14% 21% 27% 17% 12% 25% 22% 14%

 hnoqtu z  zab zab zab zabc hq q q q hnoq q q q q q  hmno ztu u  zx zx  

 x      d            q       

NET: Past 10 years 279 32 12 41 27 24 32 50 75 63 81 49 78 82 94 85 61 54 69 147 37 92 52 145 78

 6% 4% 4% 5% 10% 7% 7% 5% 6% 6% 5% 6% 5% 6% 6% 6% 6% 6% 8% 7% 4% 5% 7% 6% 5%

 jt    zabc a    j    j     zghjk zt      

                   lnopq       

Don't know 58 2 1 1 * 2 1 6 11 7 8 9 11 15 17 25 12 9 16 20 8 19 7 23 16

 1% * * * * * * 1% 1% 1% * 1% 1% 1% 1% 2% 1% 1% 2% 1% 1% 1% 1% 1% 1%

 acjl             j  gijln   gijl       

                q          

Prefer not to answer 53 4 - 4 2 1 2 10 5 9 12 4 8 14 18 15 11 10 10 27 7 14 15 23 8

 1% 1% - * 1% * * 1% * 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1%

 hjklx              h        zwx   

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 55

Q4 Life events: when, if ever, experienced. Going through a divorce

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

73 41 44 60 73 51 64 61 55 64 10 34 37 50 73 28 43 28 40 33 10 49 8 41 11

 2% 3% 2% 2% 8% 2% 2% 2% 2% 2% 1% 5% 2% 2% 26% 2% 3% 3% 2% 4% 1% 2% 1% 2% 2%

 v zbcef   zabce zcj zcj zcj  zbchj  zlmop z z zklmo z zlmt zmt z zlmor  zv    

  ghij   fghij       qrt   pqrst     t      

I have experienced this in the past 

10 years, but more than 1 year ago

205 107 132 157 205 134 161 168 150 183 46 71 99 116 205 83 102 57 94 74 40 97 43 118 29

 4% 9% 5% 4% 22% 6% 5% 6% 5% 7% 5% 11% 6% 5% 74% 7% 8% 6% 6% 9% 6% 4% 4% 4% 5%

  zbcef zc  zabce zch zc zch zc zbcfg  zlmop zm  zklmo zm zlmr zm z zlmqr      

  ghij   fghij     hj  qrt   pqrst     t      

I have experienced this, but more 

than 10 years ago

660 379 425 558 660 367 557 531 467 636 316 152 273 332 - 115 164 50 111 107 219 257 204 377 83

 14% 31% 17% 16% 70% 16% 18% 19% 15% 23% 33% 23% 16% 13% - 10% 13% 6% 7% 13% 32% 12% 19% 14% 14%

 noqr zbce zch z zabc z zceh zbceh z zbce zbce zlmn zmno noqr  nqr noqr n n noqr zklm  zu   

 u fghi   efghij     fgh fghi opqrs pqrs        nopqrs     

I have never experienced this 3712 658 1835 2767 - 1669 2188 2001 2320 1805 583 373 1266 1931 - 898 963 740 1371 594 421 1769 818 2083 431

 78% 54% 74% 77% - 74% 73% 72% 77% 66% 61% 58% 74% 78% - 78% 74% 83% 84% 72% 61% 80% 75% 78% 75%

 abcd d adgi abdef  adgi adij adij abdefgij adj ad n knt klnps  klnp knt zklmno zklmnops knt n zv    

 efghijk  j gij  j        t  st  pst t       

 lnpstv                         

NET: Ever experienced 939 528 602 775 939 552 782 760 673 883 372 257 410 498 279 226 309 134 245 214 269 403 254 536 123

 20% 44% 24% 22% 100% 25% 26% 27% 22% 32% 39% 40% 24% 20% 100% 20% 24% 15% 15% 26% 39% 18% 23% 20% 21%

 qru zbce zch z zabc zch zbch zbcefh z zbce zbce zlmo zmoq qr zklm qr zmoq   zmoq zlmo  zu   

  fghij   efghij     fgh fghi pqrs r  opqrst  r   r pqrs     

NET: Past 10 years 279 148 176 217 279 185 225 229 205 247 56 105 137 166 279 111 145 85 135 107 50 146 51 159 40

 6% 12% 7% 6% 30% 8% 7% 8% 7% 9% 6% 16% 8% 7% 100% 10% 11% 10% 8% 13% 7% 7% 5% 6% 7%

  zbcef zc  zabce zchj zcj zbchj zc zbcfg  zlmop zm z zklm zm zlmr zm zm zlmoq  v    

  ghij   fghij     hj  qrt   opqrst  t   rt      

Don't know 58 17 23 29 - 22 25 17 21 20 3 13 14 19 - 18 16 10 14 13 3 16 11 18 9

 1% 1% 1% 1% - 1% 1% 1% 1% 1% * 2% 1% 1% - 2% 1% 1% 1% 2% * 1% 1% 1% 2%

 cdfgh cdfgh dj d  dj d d d d  lmnrt    lmrt    mt      

 ijmuw ij                        

Prefer not to answer 53 7 21 24 - 10 21 11 13 15 2 4 15 21 - 5 15 4 7 7 2 24 14 19 10

 1% 1% 1% 1% - * 1% * * 1% * 1% 1% 1% - * 1% * * 1% * 1% 1% 1% 2%

 cdefg d deghj dghj   dgh   d       oqr         

 hijortw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 56

Q4 Life events: when, if ever, experienced. Going through a divorce

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

73 12 19 43 11 12 50 56 47 54 38 38 52 41 47 44 22 38 41 35 35 24 62 10

 2% 2% 2% 2% 2% 1% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 1% 2% 1% 3% 3% 2% 1%

        zjoqs  zjqs   zhjno zjqs     q  zhjnoqs zjnoqs zw  

             qs            

I have experienced this in the past 

10 years, but more than 1 year ago

205 36 44 125 42 40 122 111 128 116 119 90 109 100 126 118 42 129 93 112 70 62 151 34

 4% 5% 4% 4% 7% 3% 4% 4% 5% 4% 5% 4% 5% 5% 4% 4% 4% 5% 4% 5% 5% 7% 5% 3%

     zef    g  g  g g    g   g zghijklm zw  

                      nopqrs   

I have experienced this, but more 

than 10 years ago

660 82 211 355 81 206 357 346 305 320 287 187 248 253 417 400 139 412 256 413 116 78 396 176

 14% 13% 17% 13% 13% 17% 13% 12% 11% 12% 12% 9% 11% 13% 14% 14% 14% 15% 12% 17% 9% 8% 13% 16%

 cfgh  zac   zdf  hklt ktu ktu ktu  ktu hklt ghij ghij hijk zghijklm ktu zghij    zv

 ijklmrt       u      u klmrtu klmrtu ltu rtu  klmnopqr     

 uv                   tu     

I have never experienced this 3712 506 930 2219 474 935 2224 2242 2269 2191 1985 1707 1804 1581 2258 2198 782 2148 1683 1856 1098 763 2454 834

 78% 77% 76% 80% 75% 77% 80% 80% 81% 80% 80% 83% 80% 78% 78% 78% 78% 77% 79% 76% 82% 80% 78% 77%

 bs   zb   zd znoq zgimnopqrs zmnoqs zmno zghijlmnopqr znqs s s s  s znqs  zmnopqrs s   

        s   qs su             

NET: Ever experienced 939 130 274 522 134 258 529 514 480 491 444 315 409 394 590 562 203 579 390 560 221 165 609 220

 20% 20% 22% 19% 21% 21% 19% 18% 17% 18% 18% 15% 18% 20% 20% 20% 20% 21% 18% 23% 16% 17% 19% 20%

 ghij  zc     hk k k k  k hijk ghij ghij hkt zghijklr k zghi     

 klt             lt klrtu klrtu  tu  jklmnoq     

                    rtu     

NET: Past 10 years 279 47 63 167 53 52 172 168 175 170 157 127 161 141 173 162 64 167 134 147 105 86 213 44

 6% 7% 5% 6% 8% 4% 6% 6% 6% 6% 6% 6% 7% 7% 6% 6% 6% 6% 6% 6% 8% 9% 7% 4%

 ew    ze  e      zghin zgnoq       zghijknoqr zghijklm zw  

             oqs        s nopqrs   

Don't know 58 12 12 24 16 9 19 30 28 31 31 21 26 22 27 25 14 24 27 24 11 15 30 14

 1% 2% 1% 1% 3% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1%

 cfnoq c   zef      q        q   noqt   

 v                        

Prefer not to answer 53 10 14 22 8 16 20 24 21 29 22 16 22 20 26 17 5 22 19 14 13 12 34 9

 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1%

 cfhop         hos   os os os       os   

 qs                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 57

Q4 Life events: when, if ever, experienced. Going through a divorce

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

73 7 9 33 28 18 12 24 26 24 34 15 3 15 5 3 5 1 1 1 4 2

 2% 3% 2% 2% 1% 3% 1% 2% 2% 1% 1% 2% 1% 4% 1% 1% 1% * 1% 1% 1% 1%

 t     zf      j  zno         

I have experienced this in the past 

10 years, but more than 1 year ago

205 13 22 91 88 37 42 76 71 60 109 31 8 19 23 20 24 5 7 10 20 7

 4% 5% 4% 4% 5% 5% 4% 5% 5% 3% 4% 5% 4% 4% 5% 5% 4% 2% 4% 7% 3% 3%

 i        i              

I have experienced this, but more 

than 10 years ago

660 46 101 330 249 75 209 233 195 281 349 55 24 50 72 67 136 46 33 37 134 43

 14% 18% 18% 15% 13% 11% 18% 15% 13% 16% 13% 9% 10% 12% 15% 18% 23% 21% 19% 25% 21% 23%

 ek  zcd    ze e k zjkl k     zm z z z z z z

I have never experienced this 3712 191 418 1717 1490 533 885 1154 1127 1411 2123 517 197 328 384 277 421 167 127 100 468 138

 78% 73% 74% 78% 78% 78% 76% 76% 78% 78% 80% 82% 84% 79% 78% 74% 71% 76% 75% 68% 74% 73%

 pst          zhi zhi zhi          

NET: Ever experienced 939 66 132 455 365 130 263 333 292 364 492 101 35 84 99 90 165 52 41 47 158 52

 20% 25% 23% 21% 19% 19% 23% 22% 20% 20% 19% 16% 15% 20% 20% 24% 28% 24% 24% 32% 25% 27%

 jk zd z    z z k k      z z   z z z

NET: Past 10 years 279 20 31 124 116 56 54 100 97 83 143 46 11 34 28 24 29 6 8 11 24 9

 6% 8% 6% 6% 6% 8% 5% 7% 7% 5% 5% 7% 5% 8% 6% 6% 5% 3% 5% 7% 4% 4%

 iqt     zf   ij   ij           

Don't know 58 3 6 22 23 9 7 12 16 17 16 6 * 3 2 3 1 * 1 * * 1

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% * 1% * * 1% * * *

 fjpt        j              

Prefer not to answer 53 2 6 17 24 7 5 12 14 12 18 7 2 2 4 5 3 - - - 2 -

 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - - - * -

 cfijt                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 58

Q4 Life events: when, if ever, experienced. Losing your job (e.g., being made redundant, being sacked, laid-off, etc.)

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

285 157 122 79 67 47 50 42 40 25 118 97 61 72 81 71 76 96 96 18 134 65 18 217 68

 6% 7% 5% 15% 7% 5% 6% 3% 4% 2% 9% 7% 5% 5% 8% 7% 6% 6% 6% 7% 6% 8% 7% 7% 4%

 bghil b  zdefg g g g    zhi zhi   zlm l     x zx  zx  

 x                         

I have experienced this in the past 

10 years, but more than 1 year ago

861 454 401 92 184 187 189 208 157 151 297 250 235 235 174 217 259 245 314 43 430 143 50 623 239

 18% 19% 17% 17% 21% 22% 22% 13% 16% 14% 22% 19% 17% 17% 17% 21% 19% 17% 19% 17% 20% 18% 18% 19% 16%

 bghi zb   g zcg zcg    zhi i    zlm     zx   zx  

 x                         

I have experienced this, but more 

than 10 years ago

1106 608 493 41 83 166 244 572 394 316 214 177 265 344 230 268 378 354 296 78 460 153 73 687 419

 23% 26% 21% 8% 9% 19% 28% 36% 40% 30% 16% 13% 20% 25% 23% 26% 28% 24% 18% 31% 21% 20% 27% 21% 27%

 bcde zb    cd zcde zcde zijk zjk    l  zl zr r  zr   tuw  ztuw

 jklrtuw       f                  

I have never experienced this 2380 1046 1316 300 530 440 369 741 381 542 665 774 763 685 488 443 598 754 923 105 1114 398 119 1632 748

 50% 45% 55% 55% 59% 51% 42% 47% 38% 52% 49% 58% 56% 50% 48% 43% 44% 51% 55% 41% 51% 52% 44% 50% 49%

 afgh  za zfg zefg f    h h zhij zmno o o   ps zpqs       

 ops                         

NET: Ever experienced 2252 1219 1016 212 335 401 484 822 590 492 628 524 562 651 485 555 714 694 706 138 1024 361 142 1527 726

 47% 52% 43% 39% 37% 47% 55% 52% 60% 47% 47% 39% 41% 48% 48% 54% 53% 47% 42% 55% 47% 47% 52% 47% 47%

 bcdk zb    cd zcde zcde zijk k k   l l zlmn zqr r  r      

 lr                         

NET: Past 10 years 1147 611 522 171 251 234 240 250 197 176 415 347 297 307 255 288 335 341 410 60 563 208 68 840 307

 24% 26% 22% 31% 28% 27% 27% 16% 20% 17% 31% 26% 22% 23% 25% 28% 25% 23% 25% 24% 26% 27% 25% 26% 20%

 bghi zb  zg zg zg zg    zhik hi    zlm     zx x  zx  

 lx                         

Don't know 63 32 29 14 16 8 8 18 12 9 20 20 17 13 20 14 24 15 17 6 26 8 5 38 24

 1% 1% 1% 3% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 2% 1% 1% 2% 1% 1% 2% 1% 2%

 r   zefg                      

Prefer not to answer 68 39 27 19 17 10 12 10 7 5 32 22 17 14 18 19 22 16 26 4 25 7 5 37 31

 1% 2% 1% 3% 2% 1% 1% 1% 1% * 2% 2% 1% 1% 2% 2% 2% 1% 2% 2% 1% 1% 2% 1% 2%

 ghiw   zefg g      zhi i             zw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 59

Q4 Life events: when, if ever, experienced. Losing your job (e.g., being made redundant, being sacked, laid-off, etc.)

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

285 6 32 34 18 17 16 20 38 47 17 30 8 241 37 125 139 21 61 75 64 84

 6% 3% 6% 9% 4% 5% 4% 5% 6% 7% 8% 7% 6% 6% 5% 5% 9% 4% 7% 5% 6% 7%

 fos   zadf      f f f     zoq     s

I have experienced this in the past 

10 years, but more than 1 year ago

861 21 86 74 69 61 91 82 121 120 32 78 24 722 116 481 299 81 183 277 189 212

 18% 11% 17% 19% 17% 18% 21% 21% 19% 18% 14% 19% 18% 18% 17% 17% 20% 17% 19% 17% 19% 17%

 a   a   a a a a  a           

I have experienced this, but more 

than 10 years ago

1106 54 122 94 83 91 110 98 157 133 50 91 24 905 177 644 299 163 299 425 182 201

 23% 29% 24% 24% 20% 27% 25% 25% 24% 20% 22% 23% 18% 23% 26% 23% 20% 34% 32% 26% 18% 17%

 ptu di    i          p  zop zstu ztu   

I have never experienced this 2380 105 263 171 237 168 209 189 315 339 113 194 77 1971 332 1458 707 215 378 801 525 676

 50% 55% 51% 44% 57% 49% 47% 47% 48% 51% 50% 48% 58% 50% 49% 53% 47% 44% 40% 49% 53% 56%

 cpqr c   zcfg     c   c   zpq    r zr zrs

     hk                  

NET: Ever experienced 2252 82 241 203 171 168 217 200 316 300 100 198 56 1868 329 1250 738 265 543 777 435 496

 47% 43% 47% 52% 41% 49% 49% 50% 49% 45% 45% 49% 42% 47% 49% 45% 49% 55% 58% 48% 44% 41%

 dotu   d  d d d d   d     o zo zstu u   

NET: Past 10 years 1147 28 119 109 88 77 107 103 160 167 50 108 32 962 152 606 438 102 245 353 253 296

 24% 15% 23% 28% 21% 23% 24% 26% 25% 25% 22% 27% 24% 24% 22% 22% 29% 21% 26% 22% 26% 24%

 aos  a ad  a a a a a  a     zoq  s  s  

Don't know 63 1 6 9 3 3 2 7 6 13 9 2 - 57 5 31 29 3 10 25 12 17

 1% * 1% 2% 1% 1% 1% 2% 1% 2% 4% 1% - 1% 1% 1% 2% 1% 1% 2% 1% 1%

    f       zabde      z      

           fhkl            

Prefer not to answer 68 2 5 5 5 2 13 2 13 10 2 6 - 57 11 32 33 3 12 17 15 25

 1% 1% 1% 1% 1% 1% 3% 1% 2% 2% 1% 2% - 1% 2% 1% 2% 1% 1% 1% 1% 2%

       zbeg          zoq     s

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 60

Q4 Life events: when, if ever, experienced. Losing your job (e.g., being made redundant, being sacked, laid-off, etc.)

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

285 109 177 71 30 7 1 77 78 79 41 40 25 31 9 6 18 7 2

 6% 7% 6% 8% 5% 6% 2% 9% 6% 6% 4% 4% 2% 6% 2% 1% 4% 1% *

 jklno   z    zhij j j    noqr o  qr r  

 pqr                   

I have experienced this in the past 

10 years, but more than 1 year ago

861 317 544 188 100 24 5 172 248 216 181 157 151 96 61 45 82 68 49

 18% 20% 17% 21% 18% 20% 20% 21% 20% 18% 16% 16% 14% 17% 14% 12% 17% 12% 11%

 klno   z    j j     oqr o  r   

 qr                   

I have experienced this, but more 

than 10 years ago

1106 290 816 162 102 23 2 233 310 288 189 394 316 212 182 162 138 178 139

 23% 18% 26% 18% 18% 19% 9% 28% 25% 23% 17% 40% 30% 38% 42% 42% 28% 32% 31%

 acdj  za     zij j j  zl z zp zpqr zpqr z z z

I have never experienced this 2380 850 1530 450 320 63 18 321 559 626 673 381 542 204 177 166 252 291 248

 50% 53% 49% 50% 57% 51% 66% 38% 46% 51% 61% 38% 52% 37% 40% 43% 51% 53% 56%

 bghk zb   zc    g gh zghi  k   n mno mno zmnoq

 mno                   

NET: Ever experienced 2252 716 1537 420 232 55 8 482 635 584 410 590 492 338 253 213 239 253 190

 47% 44% 49% 47% 41% 44% 31% 58% 52% 47% 37% 60% 47% 61% 58% 55% 48% 46% 43%

 adj  za     zhij zj j  zl  zpqr zopq zqr    

               r     

NET: Past 10 years 1147 426 721 259 130 32 6 249 326 295 221 197 176 126 70 51 100 75 51

 24% 26% 23% 29% 23% 26% 22% 30% 27% 24% 20% 20% 17% 23% 16% 13% 20% 14% 12%

 bjkl zb  zd    zij zj j    noqr o  oqr r  

 noqr                   

Don't know 63 26 36 18 5 3 1 18 15 11 10 12 9 7 4 3 3 6 5

 1% 2% 1% 2% 1% 3% 4% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

        zij            

Prefer not to answer 68 23 45 13 8 3 - 13 14 10 19 7 5 3 4 4 2 3 -

 1% 1% 1% 1% 1% 2% - 2% 1% 1% 2% 1% * 1% 1% 1% * 1% -

 iklr               r    

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 61

Q4 Life events: when, if ever, experienced. Losing your job (e.g., being made redundant, being sacked, laid-off, etc.)

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

285 25 14 17 8 10 12 44 68 50 70 49 57 100 112 115 103 84 85 129 38 116 75 116 92

 6% 3% 6% 2% 3% 3% 3% 4% 5% 5% 4% 6% 4% 8% 7% 8% 10% 9% 10% 6% 4% 7% 11% 5% 6%

 acdefgj  c      jl   jl  zghij zghij zghi zghijkln zghi zghij   t zwx   

 ltw             kl l jkl  jkln klmn       

I have experienced this in the past 

10 years, but more than 1 year ago

861 119 38 107 44 48 55 144 217 152 249 146 225 310 357 309 241 218 183 387 147 319 135 426 286

 18% 16% 15% 14% 16% 13% 12% 14% 17% 14% 14% 17% 15% 24% 23% 22% 23% 24% 22% 18% 17% 19% 19% 17% 19%

 cefgij e       gij   g  zghi zghi zghi zghijkl zghi zghi       

 l             jklo jkl jkl  jkl jkl       

I have experienced this, but more 

than 10 years ago

1106 303 90 247 70 161 132 247 251 207 408 179 293 290 332 304 260 160 188 571 200 320 177 578 316

 23% 41% 35% 32% 25% 45% 29% 24% 20% 20% 23% 20% 20% 23% 22% 22% 24% 17% 23% 27% 23% 19% 25% 24% 21%

 hiklqu zcdf zd z  zbcd z hilq   hiklq   q q q hiklnoq  q ztu      

 x     f                    

I have never experienced this 2380 270 111 387 156 139 250 600 724 613 980 490 885 550 702 647 438 439 355 980 471 900 296 1265 776

 50% 37% 43% 50% 56% 39% 55% 57% 56% 59% 57% 56% 60% 43% 46% 46% 41% 48% 43% 46% 53% 53% 42% 52% 52%

 abemno   ae abe  abce zmnopqr zmnopq zmnopqr zmnopq zmno zhjk  p p  mpr   s zs  zv v

 prsv        r  r pqr mnopqr             

NET: Ever experienced 2252 448 143 370 121 218 198 435 537 408 727 374 575 700 801 728 604 462 455 1088 385 754 387 1119 693

 47% 61% 55% 48% 43% 61% 44% 41% 42% 39% 42% 43% 39% 55% 52% 52% 57% 50% 55% 51% 44% 45% 55% 46% 46%

 ghijkl zcdf zdf f  zcdf   l  il l  zghi zghi zghi zghijkln ghij zghi ztu   zwx   

 tu             jklnoq jkl jkl oq kl jklq       

NET: Past 10 years 1147 144 52 124 52 57 66 187 285 202 319 195 281 411 469 424 344 302 268 517 185 434 210 542 377

 24% 20% 20% 16% 19% 16% 15% 18% 22% 19% 18% 22% 19% 32% 31% 30% 32% 33% 32% 24% 21% 26% 30% 22% 25%

 acefgi e       gijl   gjl  zghi zghi zghi zghijkl zghi zghi   t zwx  w

 jltw             jkl jkl jkl  jkl jkl       

Don't know 63 9 3 8 2 2 5 12 18 15 17 9 15 13 18 20 10 7 10 20 15 18 9 31 15

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1%

Prefer not to answer 68 6 1 4 * 1 - 5 7 9 11 4 9 10 17 16 17 9 9 25 13 19 12 32 11

 1% 1% * 1% * * - 1% 1% 1% 1% * 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 2% 1% 1%

 efghjkl e               ghjklm         

 mx                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 62

Q4 Life events: when, if ever, experienced. Losing your job (e.g., being made redundant, being sacked, laid-off, etc.)

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

285 62 157 218 48 285 134 154 162 122 19 50 117 163 28 285 71 74 113 59 18 162 43 158 35

 6% 5% 6% 6% 5% 13% 4% 6% 5% 4% 2% 8% 7% 7% 10% 25% 5% 8% 7% 7% 3% 7% 4% 6% 6%

 fhijt j fhij fhij j zabcd j fij fij j  t t t zmpt zklmn t zpt pt pt  zv    

 v     fghij          pqrst          

I have experienced this in the past 

10 years, but more than 1 year ago

861 204 465 701 177 861 530 486 579 450 118 124 323 523 83 861 258 213 374 167 111 449 134 513 81

 18% 17% 19% 19% 19% 38% 18% 17% 19% 17% 12% 19% 19% 21% 30% 75% 20% 24% 23% 20% 16% 20% 12% 19% 14%

 ijvx j ij zafg ij zabc ij j zafgij j    zlt zklm zklm t zklpst zlpt t  zv  zx  

    ij  dfghij         prst npqrst          

I have experienced this, but more 

than 10 years ago

1106 403 696 933 327 1106 799 721 783 736 336 177 449 569 74 - 249 119 281 146 250 437 338 589 153

 23% 33% 28% 26% 35% 49% 27% 26% 26% 27% 35% 27% 26% 23% 27% - 19% 13% 17% 18% 36% 20% 31% 22% 27%

 opqr zbcf zcgh z zbcf zabc z z z zg zbcf zmop zmop opqr opqrs  oq o oq oq zklm  zu  w

 su ghi   ghi dfghij     ghi qrs qrs s       nopqrs     

I have never experienced this 2380 522 1115 1687 369 - 1503 1390 1470 1373 474 282 781 1176 85 - 697 465 850 436 313 1113 548 1346 276

 50% 43% 45% 47% 39% - 50% 50% 49% 50% 49% 44% 46% 48% 31% - 54% 52% 52% 53% 45% 50% 50% 51% 48%

 abcd de de abde e  abcd abcde abcde abcd abde no no no o  zklm klmnot klmnot klmn no     

 ehklmno      e   eh       not   ot      

 t                         

NET: Ever experienced 2252 669 1319 1852 552 2252 1463 1361 1523 1309 474 350 888 1255 185 1147 578 406 768 372 380 1049 514 1260 268

 47% 55% 53% 52% 59% 100% 49% 49% 50% 48% 49% 54% 52% 51% 66% 100% 44% 46% 47% 45% 55% 47% 47% 47% 47%

 p zcfg zcfg zfgi zab zabc z z zfi   zpqr zpqr zpqr zkl zklm     zpqr     

  hij hij  cfghij dfghij      s s s mpqrst npqrst     s     

NET: Past 10 years 1147 266 623 919 226 1147 664 640 740 572 138 174 440 686 111 1147 329 287 487 226 129 612 177 671 116

 24% 22% 25% 26% 24% 51% 22% 23% 24% 21% 14% 27% 26% 28% 40% 100% 25% 32% 30% 27% 19% 28% 16% 25% 20%

 fijt j afgi zafg ij zabc j ij afgij j  t t zt zkl zklm t zklmps zlpt zt  zv  x  

 vx  j ij  dfghij         mpqrst npqrst  t        

Don't know 63 14 29 34 14 - 31 25 16 27 9 11 23 24 5 - 13 12 7 11 2 22 20 24 16

 1% 1% 1% 1% 1% - 1% 1% 1% 1% 1% 2% 1% 1% 2% - 1% 1% * 1% * 1% 2% 1% 3%

 cefgh eh eh eh eh  eh eh e eh e ort ort or ort  or ort o ort     zw

 imortw                         

Prefer not to answer 68 5 16 22 4 - 19 13 17 14 4 4 11 13 3 - 14 5 13 8 1 29 14 27 11

 1% * 1% 1% * - 1% * 1% * * 1% 1% 1% 1% - 1% 1% 1% 1% * 1% 1% 1% 2%

 abcde e e e e  e e e e e o o o o  mot o o ot      

 fghijlm                         

 oqrtw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 63

Q4 Life events: when, if ever, experienced. Losing your job (e.g., being made redundant, being sacked, laid-off, etc.)

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

285 38 49 194 46 52 180 209 189 198 188 143 187 184 190 161 72 180 164 157 137 137 218 42

 6% 6% 4% 7% 7% 4% 6% 7% 7% 7% 8% 7% 8% 9% 7% 6% 7% 7% 8% 6% 10% 14% 7% 4%

 bew   zb e  e znoqs zo zo zhnoq zo zhikn zghij o    zhnoqs  zghijklno zghijklm zw  

           s  oqs knopqrs       pqrs nopqrst   

I have experienced this in the past 

10 years, but more than 1 year ago

861 103 199 544 111 174 563 603 578 577 538 414 485 442 587 535 241 541 465 471 316 266 590 174

 18% 16% 16% 20% 18% 14% 20% 21% 21% 21% 22% 20% 21% 22% 20% 19% 24% 19% 22% 19% 24% 28% 19% 16%

 e   zab   ze znoq zos zoqs znoq z zoqs znoq z  zhik z znoqs  zhiknoqs zghijkl   

        s   s   s   noqs     mnopqrst   

I have experienced this, but more 

than 10 years ago

1106 133 309 646 132 292 649 642 617 601 549 428 483 456 697 673 254 665 464 666 276 174 644 283

 23% 20% 25% 23% 21% 24% 23% 23% 22% 22% 22% 21% 21% 23% 24% 24% 25% 24% 22% 27% 21% 18% 21% 26%

 hikl  a     kltu u u u  u u hijk hijk hijk hijklrtu u zghi    zv

 tuv              lrtu lrtu lrtu   jklmnoq     

                    rtu     

I have never experienced this 2380 365 644 1343 326 664 1349 1302 1364 1304 1155 1034 1061 899 1371 1389 419 1335 975 1118 592 360 1613 546

 50% 55% 52% 48% 52% 54% 48% 46% 49% 48% 47% 50% 47% 45% 47% 50% 42% 48% 46% 46% 44% 38% 52% 51%

 cfgi zc c   zf  pu gjlmprstu mpstu mpu gijlmnpqrstu mptu u mpst gijl  gmprstu pu pu u  z  

 jlmnpqr              u mnprstu         

 stu                        

NET: Ever experienced 2252 274 557 1384 289 518 1392 1454 1385 1376 1276 985 1156 1083 1475 1369 568 1386 1093 1295 729 577 1452 500

 47% 42% 45% 50% 46% 43% 50% 52% 49% 50% 51% 48% 51% 54% 51% 49% 57% 50% 52% 53% 54% 60% 46% 46%

 ae   zab   ze zhik z zk zhko  zko zghi zko z zghi zk zhko zhik zhijklnoq zghijkl   

        oq      jklnoqr   jklnoqr   noq  mnoqrst   

                 s        

NET: Past 10 years 1147 141 248 738 157 226 743 812 768 775 727 557 673 626 777 696 314 721 629 628 453 403 809 217

 24% 21% 20% 26% 25% 19% 27% 29% 27% 28% 29% 27% 30% 31% 27% 25% 31% 26% 30% 26% 34% 42% 26% 20%

 bew   zab e  ze zhkn zoqs znoqs zhkn zo zhik zghi zo  zhik z zhknoqs z zghijklmn zghijkl zw  

        oqs   oqs  noqs jknoqs   noqs    oqrs mnopqrst   

Don't know 63 7 15 32 7 17 25 25 23 32 27 20 24 17 23 23 9 26 25 25 6 6 26 17

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 2%

 fghmn         ghnot nt t t      hnt t     

 oqtv                        

Prefer not to answer 68 12 15 29 10 19 28 30 27 29 24 18 20 18 31 21 7 27 25 16 16 11 36 14

 1% 2% 1% 1% 2% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

 cfghi       os  s     os   s os  s    

 jklmnoq                        

 sv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 64

Q4 Life events: when, if ever, experienced. Losing your job (e.g., being made redundant, being sacked, laid-off, etc.)

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

285 20 33 116 118 41 41 76 98 80 136 27 15 32 22 22 20 11 7 5 21 14

 6% 8% 6% 5% 6% 6% 4% 5% 7% 4% 5% 4% 7% 8% 5% 6% 3% 5% 4% 3% 3% 7%

 fijpt     f   ijk             t

I have experienced this in the past 

10 years, but more than 1 year ago

861 62 114 417 328 157 186 292 314 310 454 109 52 121 93 68 103 31 22 33 94 27

 18% 24% 20% 19% 17% 23% 16% 19% 22% 17% 17% 17% 22% 29% 19% 18% 17% 14% 13% 23% 15% 14%

 t zd    zf   zijk     zno      tu   

I have experienced this, but more 

than 10 years ago

1106 85 179 569 399 162 319 374 352 447 614 133 62 88 140 105 236 76 77 57 250 77

 23% 32% 32% 26% 21% 24% 27% 25% 24% 25% 23% 21% 26% 21% 29% 28% 40% 34% 46% 39% 40% 40%

 d zcd zcd zd   z   k     zm zm z z zq z z z

I have never experienced this 2380 87 218 1065 997 307 594 748 653 938 1400 352 102 171 227 178 221 98 61 50 252 72

 50% 33% 39% 48% 52% 45% 51% 50% 45% 52% 53% 56% 43% 41% 46% 48% 37% 45% 36% 34% 40% 38%

 abce  a ab zabc  e   zhl zhl zhl           

 hmprstu                      

NET: Ever experienced 2252 167 326 1102 845 360 546 742 764 837 1203 268 129 241 255 195 359 117 106 96 365 117

 47% 64% 58% 50% 44% 53% 47% 49% 53% 46% 45% 43% 55% 58% 52% 52% 61% 53% 63% 65% 58% 61%

 djk zbcd zcd zd  zf   zijk    zijk z z  z  z z z z

NET: Past 10 years 1147 82 147 533 446 198 228 368 412 390 589 136 67 153 115 91 123 41 29 38 115 40

 24% 31% 26% 24% 23% 29% 20% 24% 28% 22% 22% 22% 29% 37% 24% 24% 21% 19% 17% 26% 18% 21%

 fijp zbcd    zfg  f zijk    ijk zno      t   

 rt                      

Don't know 63 6 12 26 23 8 12 8 14 18 23 7 2 4 4 1 7 4 - 1 9 -

 1% 2% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 2% - 1% 1% -

 gj  c                    

Prefer not to answer 68 2 6 17 35 5 8 13 17 11 24 4 1 2 3 1 4 1 1 - 3 2

 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% * 1% 1% * 1% * 1% - * 1%

 cfgij    c    i              

 t                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 65

Q4 Life events: when, if ever, experienced. Buying a home

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

235 113 121 31 79 52 24 49 22 36 91 86 101 61 46 27 43 70 112 10 149 32 9 190 45

 5% 5% 5% 6% 9% 6% 3% 3% 2% 3% 7% 6% 7% 4% 5% 3% 3% 5% 7% 4% 7% 4% 3% 6% 3%

 fghio   fg zcefg fg     zhi zhi zmno o     zpq  zuwx   zux  

 px                         

I have experienced this in the past 

10 years, but more than 1 year ago

1068 534 525 62 279 286 191 250 160 184 374 340 440 304 203 121 222 282 535 30 653 156 55 864 205

 22% 23% 22% 11% 31% 33% 22% 16% 16% 18% 28% 25% 32% 22% 20% 12% 16% 19% 32% 12% 30% 20% 20% 27% 13%

 cghi    zcfg zcfg cg c   zhi zhi zmno o o   s zpqs  zuvw x x zuvx  

 opqsx                    x     

I have experienced this, but more 

than 10 years ago

1713 855 851 33 49 189 389 1053 637 647 218 204 476 533 334 370 529 542 548 94 624 276 110 1009 704

 36% 37% 36% 6% 5% 22% 45% 66% 64% 62% 16% 15% 35% 39% 33% 36% 39% 37% 33% 37% 28% 36% 40% 31% 46%

 cdej     cd zcde zcde zjk zjk    zln   zr r    tw tw t ztuw

 krtw       f                  

I have never experienced this 1648 773 854 386 462 315 259 226 162 177 611 677 316 439 405 487 530 560 445 112 726 289 94 1109 538

 35% 33% 36% 71% 51% 37% 30% 14% 16% 17% 45% 51% 23% 32% 40% 47% 39% 38% 27% 44% 33% 37% 35% 34% 35%

 fghi   zdef zefg fg g    zhi zhij  l zlm zlmn zr zr  zr      

 lr   g                      

NET: Ever experienced 3015 1502 1496 126 408 526 604 1351 819 867 683 630 1017 897 583 518 793 893 1195 134 1425 463 174 2062 953

 63% 64% 63% 23% 45% 61% 69% 85% 83% 83% 51% 47% 75% 66% 58% 50% 58% 60% 71% 53% 65% 60% 64% 64% 62%

 cdjk    c cd zcde zcde zjk zjk   zmno zno o    zpqs  zuw   u  

 nopqs       f                  

NET: Past 10 years 1303 647 646 93 359 338 215 299 182 220 465 426 541 365 249 148 265 352 647 40 802 187 64 1053 249

 27% 28% 27% 17% 40% 39% 25% 19% 18% 21% 35% 32% 40% 27% 25% 14% 19% 24% 39% 16% 37% 24% 24% 33% 16%

 cghi    zcfg zcfg cg    zhi zhi zmno o o   ps zpqs  zuvw x x zuvx  

 opqsx                    x     

Don't know 55 30 24 21 17 9 4 5 3 2 27 22 14 12 12 17 21 9 18 6 24 13 1 38 17

 1% 1% 1% 4% 2% 1% * * * * 2% 2% 1% 1% 1% 2% 2% 1% 1% 2% 1% 2% * 1% 1%

 fghi   zdefg fg      zhi hi        q      

Prefer not to answer 45 30 13 12 11 8 5 8 7 3 24 10 12 14 10 9 13 17 14 2 13 8 3 24 20

 1% 1% 1% 2% 1% 1% 1% 1% 1% * 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

 bgit zb  zfg       zhik              t

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 66

Q4 Life events: when, if ever, experienced. Buying a home

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

235 6 31 25 18 15 20 15 42 28 11 19 4 189 41 167 51 17 36 77 50 71

 5% 3% 6% 6% 4% 4% 5% 4% 6% 4% 5% 5% 3% 5% 6% 6% 3% 3% 4% 5% 5% 6%

 p               zpq       

I have experienced this in the past 

10 years, but more than 1 year ago

1068 41 110 95 101 86 101 100 127 153 43 87 24 867 177 774 190 104 177 317 250 325

 22% 21% 21% 24% 24% 25% 23% 25% 20% 23% 19% 22% 18% 22% 26% 28% 13% 22% 19% 20% 25% 27%

 prs              zm zpq  p   zrs zrs

I have experienced this, but more 

than 10 years ago

1713 75 192 142 138 133 162 158 240 178 89 146 59 1383 270 1147 291 274 382 741 280 310

 36% 39% 37% 37% 33% 39% 37% 40% 37% 27% 40% 36% 45% 35% 40% 41% 19% 57% 41% 46% 28% 26%

 impt i i i  i i i i  i i di  zm zp  zop ztu zrtu   

 u                      

I have never experienced this 1648 66 176 113 153 101 146 121 232 278 78 141 43 1421 184 638 924 86 326 462 386 473

 35% 35% 34% 29% 37% 29% 33% 30% 36% 42% 35% 35% 32% 36% 27% 23% 61% 18% 35% 29% 39% 39%

 cnoq    c     zbce    zn  q zoq  s  zs zs

 s         fgh             

NET: Ever experienced 3015 121 333 262 256 235 283 272 409 359 143 253 88 2440 488 2088 532 395 595 1136 579 706

 63% 64% 65% 67% 62% 69% 64% 68% 63% 54% 64% 63% 66% 62% 72% 75% 35% 81% 63% 70% 59% 58%

 impt i i i i i i zi i  i i i  zm zp  zop u zrtu   

 u                      

NET: Past 10 years 1303 47 141 120 119 101 122 115 169 181 54 106 29 1057 218 941 241 121 213 394 299 396

 27% 25% 27% 31% 29% 30% 27% 29% 26% 27% 24% 27% 22% 27% 32% 34% 16% 25% 23% 24% 30% 33%

 prs              zm zpq  p   zrs zrs

Don't know 55 1 5 7 2 5 4 5 6 12 3 3 2 52 1 26 26 2 8 13 16 18

 1% 1% 1% 2% 1% 1% 1% 1% 1% 2% 1% 1% 2% 1% * 1% 2% 1% 1% 1% 2% 2%

 n             n   zo      

Prefer not to answer 45 - 2 6 4 2 9 - 4 13 - 5 - 40 4 18 25 1 13 9 7 17

 1% - * 2% 1% * 2% - 1% 2% - 1% - 1% 1% 1% 2% * 1% 1% 1% 1%

 o   g   zbg   zbgh       zoq     s

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 67

Q4 Life events: when, if ever, experienced. Buying a home

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

235 113 122 57 48 7 1 30 41 61 93 22 36 13 9 9 10 25 23

 5% 7% 4% 6% 9% 6% 3% 4% 3% 5% 8% 2% 3% 2% 2% 2% 2% 5% 5%

 bhklm zb   z      zghi       n mnop

 nop                   

I have experienced this in the past 

10 years, but more than 1 year ago

1068 533 535 256 231 40 7 101 212 294 417 160 184 98 62 54 87 98 84

 22% 33% 17% 28% 41% 32% 24% 12% 17% 24% 38% 16% 18% 18% 14% 14% 18% 18% 19%

 bghk zb  z zc z   g gh zghi         

 lmnopq                   

I have experienced this, but more 

than 10 years ago

1713 404 1309 232 134 30 7 266 450 488 349 637 647 332 305 281 300 346 291

 36% 25% 42% 26% 24% 24% 27% 32% 37% 40% 31% 64% 62% 60% 70% 73% 61% 63% 66%

 acde  za      gj zgj  z z z zmpq zmnp z z zq

 gj               q    

I have never experienced this 1648 524 1123 330 142 40 12 407 496 373 234 162 177 105 57 39 98 79 41

 35% 32% 36% 37% 25% 32% 46% 49% 41% 30% 21% 16% 17% 19% 13% 10% 20% 14% 9%

 adij  a d    zhij zij j    nor o  noqr r  

 klmnopq                   

 r                   

NET: Ever experienced 3015 1050 1966 545 414 77 15 397 703 843 859 819 867 443 376 344 397 469 398

 63% 65% 62% 61% 73% 62% 54% 48% 57% 69% 77% 83% 83% 80% 86% 89% 80% 85% 90%

 gh    zce    g zgh zghi z z z zmp zmnp z z zmpq

NET: Past 10 years 1303 646 657 313 279 47 7 131 253 355 510 182 220 111 71 63 97 123 107

 27% 40% 21% 35% 49% 38% 27% 16% 21% 29% 46% 18% 21% 20% 16% 16% 20% 22% 24%

 bghk zb  z zce z   g gh zghi       no no

 lmnopq                   

Don't know 55 27 28 18 6 3 - 18 16 11 7 3 2 1 2 2 - 2 1

 1% 2% 1% 2% 1% 2% - 2% 1% 1% 1% * * * * * - * *

 bklmp zb  z    zij            

Prefer not to answer 45 14 31 7 3 4 - 12 9 3 12 7 3 4 3 2 - 3 3

 1% 1% 1% 1% 1% 3% - 1% 1% * 1% 1% * 1% 1% 1% - 1% 1%

 il     zd  i   i         

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 68

Q4 Life events: when, if ever, experienced. Buying a home

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

235 14 8 31 5 7 18 48 66 67 105 36 94 65 75 71 41 58 45 96 31 107 32 107 93

 5% 2% 3% 4% 2% 2% 4% 5% 5% 6% 6% 4% 6% 5% 5% 5% 4% 6% 5% 5% 3% 6% 4% 4% 6%

 ade   a   a   zgkp zgkp  zgkp     kp    zst   zw

I have experienced this in the past 

10 years, but more than 1 year ago

1068 111 49 136 49 60 74 268 344 292 455 211 406 241 301 283 209 211 167 410 174 478 121 509 420

 22% 15% 19% 18% 17% 17% 16% 25% 27% 28% 26% 24% 27% 19% 20% 20% 20% 23% 20% 19% 20% 28% 17% 21% 28%

 acefmn       zmnopr zmnopr zkmnopqr zmnopr mnop zkmn     mnop    zst   zvw

 opsvw            opqr             

I have experienced this, but more 

than 10 years ago

1713 474 163 483 163 260 301 432 418 349 699 302 521 408 490 416 372 221 254 980 315 403 256 1015 406

 36% 65% 63% 63% 58% 72% 67% 41% 32% 33% 40% 34% 35% 32% 32% 29% 35% 24% 31% 46% 36% 24% 36% 41% 27%

 hmnoqr z z z z zabc zc zhiklmn q q zhiklm oq noqr oq q q oqr  q ztu u  x zvx  

 ux     d  opqr   nopqr               

I have never experienced this 1648 129 34 115 62 33 55 283 437 314 453 312 442 546 644 616 435 413 347 586 350 675 279 772 556

 35% 18% 13% 15% 22% 9% 12% 27% 34% 30% 26% 36% 30% 43% 42% 44% 41% 45% 42% 28% 40% 40% 40% 32% 37%

 abcdef ef  ef bcef    gijl gj  gijl j zghi zghi zghi zghijkl zghi zghi  zs zs zw  zw

 gijlsw             jkl jkl jkl  jklp jkl       

NET: Ever experienced 3015 599 220 650 217 327 394 748 828 707 1258 549 1021 714 866 770 622 490 466 1486 520 988 409 1631 919

 63% 82% 86% 84% 78% 91% 87% 71% 64% 68% 73% 63% 69% 56% 56% 55% 58% 53% 56% 70% 59% 58% 58% 67% 61%

 mnopqr z zd zd z zabc zad zhikmno mnopqr zhkmnopq zhiklm mnoq zhkm    oq   ztu    zvx  

 tuv     d  pqr  r nopqr r nopqr             

NET: Past 10 years 1303 124 57 167 53 67 93 316 411 359 560 247 500 306 376 354 250 269 212 506 205 585 153 616 513

 27% 17% 22% 22% 19% 19% 21% 30% 32% 34% 32% 28% 34% 24% 24% 25% 23% 29% 26% 24% 23% 35% 22% 25% 34%

 acdefm   a    zmnopr zkmnop zgkmnopq zkmnop mnp zgkm     mnop    zst   zvw

 nopstvw        r r r  nopqr             

Don't know 55 1 2 2 * - 2 12 8 14 11 9 15 8 14 14 8 9 8 19 5 21 5 25 16

 1% * 1% * * - * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

 acej         hj                

Prefer not to answer 45 5 1 3 - - 2 8 12 11 12 7 5 6 13 9 3 5 8 23 9 7 11 19 5

 1% 1% 1% * - - 1% 1% 1% 1% 1% 1% * * 1% 1% * 1% 1% 1% 1% * 2% 1% *

 lmpux        l l     mp    p u   x   

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 69

Q4 Life events: when, if ever, experienced. Buying a home

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

235 62 119 169 55 100 235 153 180 157 41 45 88 120 27 62 235 83 132 83 33 127 44 145 28

 5% 5% 5% 5% 6% 4% 8% 5% 6% 6% 4% 7% 5% 5% 10% 5% 18% 9% 8% 10% 5% 6% 4% 5% 5%

       zabcd ce zbcej zbcej  zm   zlmot  zklmn zlmot zlmot zklmo  z    

       eghij          oqrst   rt      

I have experienced this in the past 

10 years, but more than 1 year ago

1068 235 538 783 254 478 1068 745 813 756 168 130 384 561 118 267 1068 386 568 370 129 533 215 637 119

 22% 19% 22% 22% 27% 21% 35% 27% 27% 28% 17% 20% 23% 23% 42% 23% 82% 43% 35% 45% 19% 24% 20% 24% 21%

 ajtv  j aj zabc j zabc zabcej zabcej zabc   t t zklm t zklm zklmor zklmot zklm  zv  z  

     ej  deghij   ej     ort  noqrst t  ort      

I have experienced this, but more 

than 10 years ago

1713 715 1071 1428 473 885 1713 1212 1263 1323 657 358 704 882 80 335 - 107 398 159 467 646 534 923 215

 36% 59% 43% 40% 50% 39% 57% 43% 42% 49% 68% 55% 41% 36% 29% 29% - 12% 24% 19% 67% 29% 49% 35% 38%

 nopq zbcd zce z zbce z zbcd zceh zce zbce zabc zlmn zmno nopq pqs pqrs  p pqs pq zklm  zu   

 rsu eghi   gh  eghi   gh defghi opqrs pqrs rs       nopqrs     

I have never experienced this 1648 173 709 1165 139 756 - 649 733 455 89 98 503 870 43 455 - 300 520 199 64 867 278 911 193

 35% 14% 29% 32% 15% 34% - 23% 24% 17% 9% 15% 30% 35% 15% 40% - 34% 32% 24% 9% 39% 25% 34% 34%

 abcd fj adfg abdf fj abdfg  adfij adfij afj f pt knps klnp pt zklmn  klnpst knpst knpt p zv    

 fghijkl  hij ghij  hij       t rst  pqrst          

 nprstv                         

NET: Ever experienced 3015 1013 1728 2380 782 1463 3015 2111 2256 2236 865 532 1176 1563 225 664 1303 576 1098 612 628 1305 794 1705 362

 63% 84% 70% 66% 83% 65% 100% 76% 75% 82% 90% 82% 69% 63% 81% 58% 100% 65% 67% 74% 90% 59% 72% 64% 63%

 ou zbce zce z zbce z zabc zbce zbce zbce zabc zlmo zmoq o zlmo  zklm o zmo zlmo zklm  zu   

  gh   gh  deghij   gh deghi qrs   qrs  noqrst   qr noqrs     

NET: Past 10 years 1303 298 657 952 309 578 1303 898 993 913 208 175 473 680 145 329 1303 469 700 454 162 660 260 782 147

 27% 25% 26% 26% 33% 26% 43% 32% 33% 34% 22% 27% 28% 28% 52% 29% 100% 53% 43% 55% 23% 30% 24% 29% 26%

 acej j j j zabc j zabc zabcej zabcej zabc   t t zklm t zklm zklmor zklmot zklm  zv  z  

 tv    ej  deghij   egj     ort  noqrst t  ort      

Don't know 55 17 24 34 15 23 - 22 24 21 3 11 14 27 8 17 - 9 10 11 2 19 14 22 10

 1% 1% 1% 1% 2% 1% - 1% 1% 1% * 2% 1% 1% 3% 1% - 1% 1% 1% * 1% 1% 1% 2%

 cfghi fghij fj fj fghij f  f f f f prt p prt zlmpq prt  p p prt      

 jprtw              rt           

Prefer not to answer 45 7 18 16 3 10 - 8 14 10 3 6 12 9 3 10 - 3 10 5 1 20 12 18 8

 1% 1% 1% * * * - * * * * 1% 1% * 1% 1% - * 1% 1% * 1% 1% 1% 1%

 cdefg f cfghi f f f  f f f f p p p p mp   p p      

 hijmpt                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 70

Q4 Life events: when, if ever, experienced. Buying a home

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

235 50 56 128 39 47 146 133 167 146 134 133 109 109 157 145 64 162 115 127 92 71 177 43

 5% 8% 5% 5% 6% 4% 5% 5% 6% 5% 5% 6% 5% 5% 5% 5% 6% 6% 5% 5% 7% 7% 6% 4%

  zbc   e    zglo  g zgijlnos   g  zgl zgl   zgijlmnors zgijlmno z  

                      rs   

I have experienced this in the past 

10 years, but more than 1 year ago

1068 160 249 647 152 245 658 611 636 600 534 525 493 405 621 637 260 597 493 516 347 248 765 211

 22% 24% 20% 23% 24% 20% 24% 22% 23% 22% 21% 26% 22% 20% 21% 23% 26% 22% 23% 21% 26% 26% 24% 20%

 emns      ze m mns m  zghijlmnoqrs m   mns zghi  gjmnqs  zghijlmno zghijlm zw  

 w                jlmnoqs    qrs noqs   

I have experienced this, but more 

than 10 years ago

1713 217 567 904 216 521 938 891 818 867 759 555 667 657 1057 1022 323 1001 625 995 358 226 1022 460

 36% 33% 46% 32% 34% 43% 34% 32% 29% 32% 31% 27% 29% 33% 36% 36% 32% 36% 30% 41% 27% 24% 33% 43%

 cfgh  zac   zdf  hklr ktu hklrtu ktu u ktu hjkl ghij ghij hktu ghijklmp ktu zghi u   zv

 ijklmpr       tu      rtu klmprtu klmprtu  rtu  jklmnop     

 tuv                   qrtu     

I have never experienced this 1648 206 339 1068 207 379 1014 1132 1135 1091 1016 814 958 807 1021 963 339 968 848 785 522 384 1101 342

 35% 31% 28% 38% 33% 31% 36% 40% 41% 40% 41% 40% 42% 40% 35% 34% 34% 35% 40% 32% 39% 40% 35% 32%

 bes   zab   ze znop znopqs znopqs znop znopqs zghi znop s s  s znopqs  znopqs znopqs   

        qs   qs  kmnopqr qs           

             st            

NET: Ever experienced 3015 427 872 1678 407 814 1741 1636 1622 1612 1427 1214 1269 1171 1835 1803 647 1760 1234 1638 797 545 1964 715

 63% 65% 71% 60% 64% 67% 62% 58% 58% 59% 58% 59% 56% 58% 63% 64% 64% 63% 58% 67% 59% 57% 63% 66%

 cghi c zac   zf  l l l  l  l ghij ghij ghij ghijklmr l zghi l   z

 jklmrtu              klmrtu klmrtu klmrtu tu  jklmnoq     

                    rtu     

NET: Past 10 years 1303 210 305 774 191 292 804 744 803 746 668 659 602 514 778 781 323 759 608 643 439 319 942 254

 27% 32% 25% 28% 30% 24% 29% 26% 29% 27% 27% 32% 27% 25% 27% 28% 32% 27% 29% 26% 33% 33% 30% 24%

 bemw zb   e  ze  zgijlmns m  zghijlmnoqrs    ms zghi m gjlmns  zghijlmno zghijlm zw  

                 jlmnoqr    qrs noqrs   

                 s        

Don't know 55 16 11 23 7 16 23 25 28 24 23 24 22 25 23 23 12 27 25 19 17 15 34 12

 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1%

 cfino zbc            inos     ns   inos   

 s                        

Prefer not to answer 45 8 9 18 11 8 15 18 14 15 15 8 13 14 21 14 6 20 12 13 8 11 29 8

 1% 1% 1% 1% 2% 1% 1% 1% * 1% 1% * 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1%

 cfghi    f          hko   k    hikos   

 jklors                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 71

Q4 Life events: when, if ever, experienced. Buying a home

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

235 21 37 116 79 50 41 84 83 107 146 44 13 28 19 19 14 4 4 4 15 2

 5% 8% 7% 5% 4% 7% 4% 6% 6% 6% 5% 7% 5% 7% 4% 5% 2% 2% 2% 3% 2% 1%

 fpqtu zd d   zf  f  z  z           

I have experienced this in the past 

10 years, but more than 1 year ago

1068 50 125 548 377 166 272 401 354 482 641 200 51 104 112 101 96 32 32 25 94 39

 22% 19% 22% 25% 20% 24% 23% 27% 24% 27% 24% 32% 22% 25% 23% 27% 16% 14% 19% 17% 15% 21%

 dpqt   zad    z z zj z zhij    z       

            l           

I have experienced this, but more 

than 10 years ago

1713 108 244 896 610 223 561 607 499 784 1012 186 96 125 215 144 399 141 95 89 419 117

 36% 41% 43% 41% 32% 33% 48% 40% 34% 43% 38% 29% 41% 30% 44% 38% 68% 64% 56% 60% 67% 61%

 dkm d zd zd   zeg ze k zhjk zhk  hk  zm m zr z z z z z

I have never experienced this 1648 81 149 617 792 226 278 405 487 406 827 194 74 155 139 107 76 43 36 30 94 32

 35% 31% 26% 28% 42% 33% 24% 27% 34% 23% 31% 31% 32% 37% 28% 28% 13% 20% 21% 20% 15% 17%

 bcfg    zabc fg   i  i i i no    p p    

 ijknopq                      

 rstu                      

NET: Ever experienced 3015 179 406 1560 1066 439 874 1092 936 1373 1799 430 159 256 346 265 509 176 131 118 528 158

 63% 68% 72% 71% 56% 65% 75% 72% 65% 76% 68% 68% 68% 61% 71% 71% 86% 80% 78% 80% 84% 83%

 d d zd zd   ze ze  zhjk zh z   zm zm zqr z z z z z

          l             

NET: Past 10 years 1303 71 162 663 456 216 313 485 437 589 787 245 63 132 131 121 110 35 36 29 109 41

 27% 27% 29% 30% 24% 32% 27% 32% 30% 33% 30% 39% 27% 32% 27% 32% 19% 16% 21% 19% 17% 22%

 dpqs  d zd  zf  zf z zj z zhij           

 t           l           

Don't know 55 * 4 15 26 7 6 7 12 15 13 6 * 1 1 1 2 - - - 2 -

 1% * 1% 1% 1% 1% 1% * 1% 1% 1% 1% * * * * * - - - * -

 cfgjp         j             

 t                      

Prefer not to answer 45 2 3 18 17 7 2 8 14 10 11 1 - 5 3 2 4 * 1 - 4 -

 1% 1% 1% 1% 1% 1% * 1% 1% 1% * * - 1% 1% 1% 1% * 1% - 1% -

 fijk     f   j              

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 72

Q4 Life events: when, if ever, experienced. Starting a family

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

172 94 75 40 92 34 2 3 3 3 91 72 60 36 50 26 32 37 88 14 109 34 9 152 20

 4% 4% 3% 7% 10% 4% * * * * 7% 5% 4% 3% 5% 3% 2% 3% 5% 6% 5% 4% 3% 5% 1%

 fghim   zefg zefg fg     zhi zhi zmo  mo    zpq pq zx x x zx  

 opqx                         

I have experienced this in the past 

10 years, but more than 1 year ago

717 363 350 71 285 250 86 25 28 25 335 325 288 167 153 109 151 192 348 26 468 129 41 638 79

 15% 16% 15% 13% 32% 29% 10% 2% 3% 2% 25% 24% 21% 12% 15% 11% 11% 13% 21% 10% 21% 17% 15% 20% 5%

 fghi   g zcfg zcfg g    zhi zhi zmno  o    zpqs  zuvw x x zux  

 mopqx                    x     

I have experienced this, but more 

than 10 years ago

1900 868 1027 35 96 262 443 1064 603 703 265 323 535 518 402 445 646 584 559 112 715 357 93 1165 735

 40% 37% 43% 6% 11% 31% 51% 67% 61% 67% 20% 24% 39% 38% 40% 43% 48% 39% 33% 44% 33% 46% 34% 36% 48%

 acde  za  c cd zcde zcde zjk zhjk  j    zm zqr r  r  ztvw  t ztvw

 jkrtw       f                  

I have never experienced this 1845 946 876 363 392 288 320 481 345 308 602 567 442 608 373 422 491 640 624 89 832 238 120 1190 655

 39% 41% 37% 67% 44% 34% 37% 30% 35% 29% 45% 42% 32% 45% 37% 41% 36% 43% 37% 35% 38% 31% 44% 37% 43%

 begh zb  zdef zefg  g  i  zhi zhi  zln  l  zpr   u  uw u ztuw

 ilruw   g                      

NET: Ever experienced 2789 1324 1452 147 473 546 532 1092 633 731 691 721 883 721 605 581 829 814 995 151 1293 519 143 1955 834

 59% 57% 61% 27% 53% 64% 61% 69% 64% 70% 51% 54% 65% 53% 60% 56% 61% 55% 60% 60% 59% 67% 53% 60% 55%

 acdj  za  c zcd cd zcde zjk zhjk   zmno  m  q  q  x ztvw  ztvx  

 kmqx       f              x    

NET: Past 10 years 889 457 425 112 377 284 88 28 31 28 426 397 348 202 203 136 183 230 436 40 577 163 50 790 99

 19% 20% 18% 20% 42% 33% 10% 2% 3% 3% 32% 30% 26% 15% 20% 13% 13% 16% 26% 16% 26% 21% 18% 24% 6%

 fghi   fg zcef zcfg g    zhi zhi zmno  mo    zpqs  zuvw x x zuvx  

 mopqx    g                x     

Don't know 70 35 33 18 25 12 11 3 5 1 30 32 19 23 14 15 15 18 28 9 41 8 3 53 17

 1% 1% 1% 3% 3% 1% 1% * * * 2% 2% 1% 2% 1% 1% 1% 1% 2% 4% 2% 1% 1% 2% 1%

 ghi   zefg zfg g g    zhi zhi        zpq      

Prefer not to answer 59 29 27 16 8 12 9 14 7 8 22 19 15 11 19 14 22 8 25 4 23 8 5 35 23

 1% 1% 1% 3% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 2% 1% 2% 1% 1% 1% 1% 1% 2% 1% 2%

 q   zdfg             q  q       

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 73

Q4 Life events: when, if ever, experienced. Starting a family

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

172 7 25 22 13 12 8 6 21 31 6 15 6 151 15 122 49 1 10 42 63 57

 4% 4% 5% 6% 3% 4% 2% 1% 3% 5% 3% 4% 5% 4% 2% 4% 3% * 1% 3% 6% 5%

 fgnqr  fg zfg      fg      zq q   r zrs zrs

 s                      

I have experienced this in the past 

10 years, but more than 1 year ago

717 31 77 52 71 39 71 54 92 121 34 57 17 626 74 583 94 40 35 73 240 369

 15% 16% 15% 13% 17% 11% 16% 14% 14% 18% 15% 14% 13% 16% 11% 21% 6% 8% 4% 4% 24% 30%

 npqr    e     ze    zn  zpq     zrs zrst

 s                      

I have experienced this, but more 

than 10 years ago

1900 86 232 166 152 145 185 162 252 201 98 160 61 1501 338 1363 187 351 268 725 421 486

 40% 45% 45% 43% 37% 43% 42% 41% 39% 30% 44% 40% 46% 38% 50% 49% 12% 72% 28% 45% 43% 40%

 impr i zdi i  i i i i  i i i  zm zp  zop  zru r r

I have never experienced this 1845 63 171 136 167 139 163 166 272 282 80 157 47 1560 238 642 1115 88 606 739 233 267

 39% 33% 33% 35% 40% 41% 37% 42% 42% 43% 36% 39% 35% 39% 35% 23% 74% 18% 64% 46% 24% 22%

 boqt    b b  b b abc    z  q zoq  zstu ztu   

 u                      

NET: Ever experienced 2789 124 334 240 236 196 264 222 365 353 139 233 84 2278 427 2067 330 391 313 840 724 912

 59% 65% 65% 62% 57% 57% 60% 56% 56% 53% 62% 58% 63% 58% 63% 75% 22% 81% 33% 52% 73% 75%

 impr ghi zdgh i       i    zm zp  zop  r zrs zrs

 s  i                    

NET: Past 10 years 889 38 102 74 84 51 79 60 113 152 40 73 23 777 88 704 144 41 45 115 303 425

 19% 20% 20% 19% 20% 15% 18% 15% 17% 23% 18% 18% 17% 20% 13% 25% 10% 8% 5% 7% 31% 35%

 npqr         zegh    zn  zpq    r zrs zrs

 s                      

Don't know 70 - 3 8 7 4 6 8 7 19 3 5 1 67 3 31 39 * 13 22 16 18

 1% - 1% 2% 2% 1% 1% 2% 1% 3% 1% 1% * 2% * 1% 3% * 1% 1% 2% 1%

 noq         zab    zn   zoq      

Prefer not to answer 59 2 8 3 5 2 10 2 6 10 3 6 1 48 10 30 23 5 9 18 14 17

 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1%

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 74

Q4 Life events: when, if ever, experienced. Starting a family

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

172 128 44 91 27 8 1 23 42 49 52 3 3 - 3 3 2 1 -

 4% 8% 1% 10% 5% 7% 5% 3% 3% 4% 5% * * - 1% 1% * * -

 bklmn zb  zd       zg     m    

 opqr                   

I have experienced this in the past 

10 years, but more than 1 year ago

717 631 86 304 260 54 13 57 163 210 274 28 25 21 7 6 19 7 6

 15% 39% 3% 34% 46% 44% 48% 7% 13% 17% 25% 3% 2% 4% 2% 2% 4% 1% 1%

 bgkl zb  z zc z   g zgh zghi   noqr   qr   

 mnopqr                   

I have experienced this, but more 

than 10 years ago

1900 684 1216 383 241 48 12 295 495 528 424 603 703 331 272 245 320 383 310

 40% 42% 39% 43% 43% 39% 43% 35% 40% 43% 38% 61% 67% 60% 62% 63% 65% 69% 70%

 bg zb       g zgj  z zk z z z z zmn zmn

I have never experienced this 1845 133 1713 95 28 9 1 430 486 424 339 345 308 194 151 129 152 156 122

 39% 8% 54% 11% 5% 7% 5% 51% 40% 35% 30% 35% 29% 35% 35% 33% 31% 28% 28%

 acdei  za d    zhij ij   l  qr qr     

 jklnopqr                   

NET: Ever experienced 2789 1443 1347 779 528 110 26 375 700 788 750 633 731 352 282 254 341 391 316

 59% 89% 43% 87% 94% 89% 95% 45% 57% 64% 67% 64% 70% 64% 64% 66% 69% 71% 71%

 bg zb  z zc z   g zgh zgh z zk z z z z zmn zmn

NET: Past 10 years 889 758 130 395 287 62 14 80 205 260 326 31 28 21 10 9 21 7 6

 19% 47% 4% 44% 51% 50% 52% 10% 17% 21% 29% 3% 3% 4% 2% 2% 4% 1% 1%

 bgkl zb  z zc z   g zgh zghi   qr   qr   

 mnopqr                   

Don't know 70 21 49 15 4 2 - 22 20 10 10 5 1 3 1 1 1 - -

 1% 1% 2% 2% 1% 2% - 3% 2% 1% 1% * * 1% * * * - -

 iklno       zij            

 pqr                   

Prefer not to answer 59 19 39 12 5 3 - 8 18 8 14 7 8 4 4 3 2 6 5

 1% 1% 1% 1% 1% 2% - 1% 2% 1% 1% 1% 1% 1% 1% 1% * 1% 1%

 i                   

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 75

Q4 Life events: when, if ever, experienced. Starting a family

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

172 3 - 2 1 1 2 41 54 54 70 40 81 45 40 50 23 39 17 39 17 115 13 71 87

 4% * - * * * * 4% 4% 5% 4% 5% 5% 4% 3% 4% 2% 4% 2% 2% 2% 7% 2% 3% 6%

 abcdefn       pr npr znpr npr npr zgjmn npr  npr  npr    zst   zvw

 prstvw            opr             

I have experienced this in the past 

10 years, but more than 1 year ago

717 11 17 11 15 8 7 170 241 221 270 138 273 210 239 235 161 180 120 155 79 478 37 254 415

 15% 1% 7% 1% 5% 2% 1% 16% 19% 21% 16% 16% 18% 16% 16% 17% 15% 20% 14% 7% 9% 28% 5% 10% 28%

 abcdefs  acef  acf    zjknpr zgjklmno   zjnp     zjkm    zst  v zvw

 tvw         pr   r     nopr        

I have experienced this, but more 

than 10 years ago

1900 376 227 451 252 332 434 452 479 390 736 351 603 465 561 498 407 272 277 1091 309 481 278 1098 492

 40% 51% 88% 59% 90% 92% 96% 43% 37% 37% 42% 40% 41% 36% 36% 35% 38% 30% 33% 52% 35% 28% 39% 45% 33%

 hmnoqr z zac za zac zac zabc zhimnop q q zhimno oqr himn q q q qr   ztu u  x zvx  

 tux      de qr   pqr  oqr             

I have never experienced this 1845 334 11 298 10 16 9 361 486 351 629 336 499 524 665 585 454 406 397 776 460 577 360 962 469

 39% 46% 4% 39% 4% 4% 2% 34% 38% 34% 36% 38% 34% 41% 43% 42% 42% 44% 48% 37% 52% 34% 51% 39% 31%

 bdefgi zbcdef  bdef     gil  l gil  gijl zghi zgij zghijl zghi zghi  zsu  zwx x  

 jlsux              jkl l  jkl jklmnop       

NET: Ever experienced 2789 389 244 464 267 341 443 664 775 665 1076 529 957 719 840 783 591 491 413 1285 405 1074 328 1423 995

 59% 53% 95% 60% 96% 95% 98% 63% 60% 64% 62% 60% 65% 57% 55% 56% 55% 54% 50% 61% 46% 64% 47% 58% 67%

 anopqr  zac a zac zac zace zmnopqr nopqr zhmnopqr zmnopq nopq zhjk r r r r   zt  zt  v zvw

 tv          r r mnopqr             

NET: Past 10 years 889 14 17 13 15 9 9 212 295 275 340 178 354 255 279 284 184 219 137 194 96 593 51 325 503

 19% 2% 7% 2% 5% 2% 2% 20% 23% 26% 20% 20% 24% 20% 18% 20% 17% 24% 16% 9% 11% 35% 7% 13% 34%

 abcdefs  acef  acf    zgjnpr zghjkmno  r zgjk pr  npr  zjmn    zst  v zvw

 tvw         pr   mnopr     opr        

Don't know 70 4 1 1 - 2 - 11 13 15 18 5 13 17 15 27 9 14 13 30 13 21 7 36 18

 1% 1% * * - * - 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 2% 1% 1% 1% 1% 1% 1%

 acfkl         k      jklnp          

Prefer not to answer 59 6 1 6 2 1 * 15 11 15 13 6 15 12 17 14 14 6 6 24 7 19 9 26 13

 1% 1% * 1% 1% * * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

 fj   f    j  j                

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 76

Q4 Life events: when, if ever, experienced. Starting a family

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

172 36 102 120 30 80 97 172 120 105 7 29 76 94 24 58 88 172 98 91 7 95 30 93 29

 4% 3% 4% 3% 3% 4% 3% 6% 4% 4% 1% 5% 4% 4% 9% 5% 7% 19% 6% 11% 1% 4% 3% 3% 5%

 jt j acfj j j j j zabcdef cfj fj  t zt t zklmo zmt zlmt zklmnop zlmt zklmo  z    

        hij       t   rst  prt      

I have experienced this in the past 

10 years, but more than 1 year ago

717 91 338 501 105 326 479 717 515 500 20 62 239 362 60 229 381 717 426 381 17 398 96 437 78

 15% 8% 14% 14% 11% 14% 16% 26% 17% 18% 2% 10% 14% 15% 22% 20% 29% 81% 26% 46% 2% 18% 9% 16% 14%

 abcdj j adj adj aj adj zabc zabcde zabcdefj zabcd  t kt kt zklm zklm zklm zklmno zklmot zklmn  zv  z  

 ktv      dj fhij  efhj     t t nort prst  oprt      

I have experienced this, but more 

than 10 years ago

1900 992 1188 1554 626 955 1535 1900 1329 1625 640 507 793 1008 144 353 430 - 486 186 463 750 558 1029 243

 40% 82% 48% 43% 67% 42% 51% 68% 44% 60% 67% 78% 47% 41% 52% 31% 33% - 30% 22% 67% 34% 51% 39% 42%

 opqr zbcd zceh z zbce z zbce zbcefh z zbce zbce zlmn zmop opqr zmop qs qrs  qs q zlmn  zu   

 su efghij   fhi  h i  fh fhi opqrst qrs s qrs      opqrs     

I have never experienced this 1845 75 812 1368 168 864 866 - 1023 462 285 38 569 969 44 490 378 - 597 154 200 915 380 1044 199

 39% 6% 33% 38% 18% 38% 29% - 34% 17% 30% 6% 33% 39% 16% 43% 29% - 36% 19% 29% 41% 35% 39% 35%

 abdfg g adfg abdf ag abdf adgi  adfgij ag adgi q knpq klnp kq zklm knqs  klnpqst kq knqs zv    

 hijklnpq  ij ghij  ghij       st qrst  npqrst          

 rstv                         

NET: Ever experienced 2789 1120 1629 2174 760 1361 2111 2789 1964 2229 667 599 1108 1463 229 640 898 889 1011 658 488 1243 684 1559 351

 59% 93% 66% 60% 81% 60% 70% 100% 65% 82% 69% 93% 65% 59% 82% 56% 69% 100% 62% 79% 70% 56% 62% 59% 61%

 u zbcd zce z zbce z zbc zabcde zce zbce zbce zlmn zmor o zlmo  zlm zklmno zo zlmo zlmo  zu   

  efhij   fhj  eh fhij  fhj h oprst   prt  or prst  prt r     

NET: Past 10 years 889 127 440 621 134 406 576 889 635 605 27 92 315 456 85 287 469 889 525 472 24 493 126 529 108

 19% 11% 18% 17% 14% 18% 19% 32% 21% 22% 3% 14% 18% 18% 30% 25% 36% 100% 32% 57% 4% 22% 11% 20% 19%

 acdj j adj adj aj adj acdj zabcde zabcdefj zabcd  t kt kt zklm zklm zkl zklmno zklmot zklmn  zv  z  

 ktv       fhij  efj     t t mort prst  oprt      

Don't know 70 9 22 32 8 19 18 - 25 19 2 7 16 20 6 10 12 - 21 9 1 22 22 23 16

 1% 1% 1% 1% 1% 1% 1% - 1% 1% * 1% 1% 1% 2% 1% 1% - 1% 1% * 1% 2% 1% 3%

 abcef gj gj fgj gj gj g  gj g g qt qt q qt q q  qt q   u  zw

 ghijlmq                         

 tuw                         

Prefer not to answer 59 6 17 21 3 8 21 - 15 13 6 3 11 16 - 6 14 - 9 7 6 33 11 31 7

 1% * 1% 1% * * 1% - * * 1% * 1% 1% - 1% 1% - 1% 1% 1% 1% 1% 1% 1%

 abcde g g g g g egi  g g g  q q  q qr  q q q     

 fghilmo                         

 qr                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 77

Q4 Life events: when, if ever, experienced. Starting a family

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

172 29 28 114 30 32 109 122 126 110 96 115 86 73 113 96 52 101 86 83 73 56 122 44

 4% 4% 2% 4% 5% 3% 4% 4% 5% 4% 4% 6% 4% 4% 4% 3% 5% 4% 4% 3% 5% 6% 4% 4%

 b b  b e   zoqs zjlmnoqs   zghijlmnoqrs     zjlmn    zijlmnoqrs zgijlmno   

                 oqs     qrs   

I have experienced this in the past 

10 years, but more than 1 year ago

717 129 123 462 112 113 488 435 519 441 403 478 354 274 425 422 182 443 359 328 264 206 553 113

 15% 20% 10% 17% 18% 9% 17% 15% 19% 16% 16% 23% 16% 14% 15% 15% 18% 16% 17% 13% 20% 22% 18% 10%

 bems zb  zb e  ze ms zgijlmnoqrs zmns zmns zghijlmnopqr ms  s s zglm mns zgmnos  zgijlmnoq zghijlm zw  

 w           st     nos    rs nopqrs   

I have experienced this, but more 

than 10 years ago

1900 226 579 1061 216 541 1093 1021 984 983 875 670 763 758 1176 1180 359 1088 771 1097 417 276 1194 465

 40% 34% 47% 38% 34% 44% 39% 36% 35% 36% 35% 33% 34% 38% 41% 42% 36% 39% 36% 45% 31% 29% 38% 43%

 acdg  zac   zdf d kltu ktu kltu ktu u tu hijk ghij zghi ktu ghijklpr kltu zghi    zv

 hijklmp             ltu klmprtu jklmnpq  tu  jklmnop     

 rtuv               rtu    qrtu     

I have never experienced this 1845 249 474 1088 254 501 1047 1175 1104 1148 1050 754 1009 869 1133 1057 396 1083 854 908 551 391 1186 427

 39% 38% 38% 39% 40% 41% 37% 42% 39% 42% 42% 37% 45% 43% 39% 38% 40% 39% 40% 37% 41% 41% 38% 40%

 ks       zhkn kos zhknoqs zhkn  zghi zhkn ks   ks kos  kos ks   

        oqs   oqrs  jknopqr opqrs           

             stu            

NET: Ever experienced 2789 384 731 1637 358 686 1690 1578 1629 1534 1374 1263 1202 1105 1714 1698 594 1632 1217 1508 754 538 1869 622

 59% 58% 59% 59% 57% 56% 61% 56% 58% 56% 55% 61% 53% 55% 59% 61% 59% 59% 57% 61% 56% 56% 60% 58%

 gijl      ze l gijlm l l zghijlmnqrtu   gijl zghi ijlm gijlmt jlm zghi l  z  

 m              mt jlmnqrt    jlmnqrt     

                u    u     

NET: Past 10 years 889 158 152 576 142 146 597 557 646 551 499 593 439 347 538 518 234 544 445 411 337 262 675 157

 19% 24% 12% 21% 22% 12% 21% 20% 23% 20% 20% 29% 19% 17% 19% 18% 23% 20% 21% 17% 25% 27% 22% 15%

 besw zb  zb ze  ze zmno zgijlmnoqrs zmnos zmno zghijlmnopqr ms  s s zgij ms zlmnos  zgijlmnoq zghijlm zw  

        s   s st     lmnoqs    rs nopqrs   

Don't know 70 15 18 33 13 17 29 35 37 34 34 23 31 25 24 28 8 31 25 21 24 16 39 16

 1% 2% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 2% 1% 1%

 fnoqs       ns ns ns nos  ns n    n   knopqs ns   

Prefer not to answer 59 9 8 29 7 14 27 22 28 26 23 18 20 18 30 20 5 27 23 18 15 10 33 11

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1%

 bgops              os          

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 78

Q4 Life events: when, if ever, experienced. Starting a family

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

172 10 20 65 71 26 21 48 47 60 97 41 10 11 7 14 2 1 - * 2 -

 4% 4% 3% 3% 4% 4% 2% 3% 3% 3% 4% 6% 4% 3% 2% 4% * * - * * -

 cfnpq     f      zhij           

 rstu                      

I have experienced this in the past 

10 years, but more than 1 year ago

717 34 67 340 262 128 141 263 264 298 409 147 42 85 73 71 8 9 11 4 13 11

 15% 13% 12% 15% 14% 19% 12% 17% 18% 16% 15% 23% 18% 20% 15% 19% 1% 4% 6% 3% 2% 6%

 bfpq   b  zf  zf zj z  zhij  z    p p   t

 rstu                      

I have experienced this, but more 

than 10 years ago

1900 109 244 950 729 271 567 671 502 881 1093 222 101 146 191 149 376 117 108 79 394 123

 40% 41% 43% 43% 38% 40% 49% 44% 35% 49% 41% 35% 43% 35% 39% 40% 64% 53% 64% 53% 63% 64%

 hk   zd   zeg z  zhjk hk  hk    zq z zq z zs zs

I have never experienced this 1845 105 222 819 772 243 415 499 609 539 994 205 75 172 210 137 197 92 48 64 212 55

 39% 40% 39% 37% 41% 36% 36% 33% 42% 30% 38% 32% 32% 41% 43% 37% 33% 42% 28% 44% 34% 29%

 cfgi    c    zijk  ik       pr  tu   

 klprtu        l              

NET: Ever experienced 2789 153 330 1355 1062 426 729 982 813 1239 1599 410 153 242 271 234 387 127 118 83 409 134

 59% 58% 59% 61% 56% 63% 63% 65% 56% 69% 60% 65% 66% 58% 55% 62% 65% 58% 70% 56% 65% 70%

 dh   zd  z z z  zhj zh zhj zh    zq  zq  z zs

NET: Past 10 years 889 45 86 405 333 154 162 311 311 357 506 188 52 96 80 85 11 9 11 4 15 11

 19% 17% 15% 18% 18% 23% 14% 21% 21% 20% 19% 30% 22% 23% 16% 23% 2% 4% 6% 3% 2% 6%

 bfpq     zf  zf zj   zhij  zn  n   p   t

 rstu           l           

Don't know 70 4 6 20 39 9 6 18 15 14 29 11 3 1 4 3 3 * 2 - 2 1

 1% 1% 1% 1% 2% 1% * 1% 1% 1% 1% 2% 1% * 1% 1% * * 1% - * 1%

 cfijm    zc       i           

 pt                      

Prefer not to answer 59 * 4 15 27 2 10 12 11 13 28 6 2 3 5 1 4 1 1 - 4 1

 1% * 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% - 1% 1%

 cei    c                  

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 79

Q4 Life events: when, if ever, experienced. Receiving a promotion in a job

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

436 232 199 85 189 84 45 33 24 30 209 169 225 103 77 32 51 98 268 20 346 52 14 412 25

 9% 10% 8% 16% 21% 10% 5% 2% 2% 3% 16% 13% 17% 8% 8% 3% 4% 7% 16% 8% 16% 7% 5% 13% 2%

 fghi   zefg zcef fg g    zhi zhi zmno o o   p zpqs p zuvwx x x zuvx  

 mopquv    g                     

 x                         

I have experienced this in the past 

10 years, but more than 1 year ago

1201 656 536 98 337 322 208 235 190 146 466 390 491 358 224 128 234 368 576 23 808 159 49 1017 185

 25% 28% 22% 18% 38% 38% 24% 15% 19% 14% 35% 29% 36% 26% 22% 12% 17% 25% 34% 9% 37% 21% 18% 31% 12%

 bcgh zb   zcfg zcfg cg  i  zhik zhi zmno o o  s ps zpqs  zuvw x x zuvx  

 iopsuvx                    x     

I have experienced this, but more 

than 10 years ago

1388 688 692 32 59 142 274 882 519 519 169 172 357 472 228 331 447 470 411 60 417 217 72 706 682

 29% 29% 29% 6% 7% 17% 31% 55% 52% 50% 13% 13% 26% 35% 23% 32% 33% 32% 25% 24% 19% 28% 27% 22% 45%

 cdej     cd cde zcde zjk zjk    zln  zln zrs zrs    tw t t ztuvw

 klnrtw       f                  

I have never experienced this 1587 685 891 292 285 279 324 407 240 329 445 562 255 390 446 497 567 512 373 136 558 316 131 1004 583

 33% 29% 37% 54% 32% 32% 37% 26% 24% 31% 33% 42% 19% 29% 44% 48% 42% 35% 22% 54% 25% 41% 48% 31% 38%

 aghl  za zdef g g zdg   h h zhij  l zlm zlm zqr r  zpqr  ztw ztwx t ztw

 mrtw   g                      

NET: Ever experienced 3026 1576 1427 214 586 549 527 1151 733 696 844 731 1072 933 529 492 733 935 1255 103 1571 429 135 2134 892

 64% 68% 60% 39% 65% 64% 60% 72% 74% 66% 63% 55% 79% 69% 52% 48% 54% 63% 75% 40% 72% 55% 50% 66% 58%

 bckn zb   c c c zcde zijk k k  zmno zno   s ps zpqs  zuvw   zuvx v

 opsuvx       f             x     

NET: Past 10 years 1638 889 735 182 527 406 253 269 214 176 675 559 716 461 301 160 286 465 844 43 1154 212 63 1428 209

 34% 38% 31% 34% 59% 47% 29% 17% 22% 17% 50% 42% 53% 34% 30% 16% 21% 31% 50% 17% 53% 27% 23% 44% 14%

 bfgh zb  g zcef zcfg g  i  zhik zhi zmno o o   ps zpqs  zuvw x x zuvx  

 inopqsu    g                x     

 vx                         

Don't know 89 40 47 26 15 19 11 17 10 13 30 34 16 26 19 28 38 20 18 12 32 17 3 51 37

 2% 2% 2% 5% 2% 2% 1% 1% 1% 1% 2% 3% 1% 2% 2% 3% 3% 1% 1% 5% 1% 2% 1% 2% 2%

 ghlr   zdefg       h hi    l zqr   zqr     t

Prefer not to answer 61 34 23 12 12 11 10 15 8 11 26 12 16 14 16 15 20 12 26 3 29 12 3 44 17

 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 2% 1% 1% 1% 2% 1% 1% 2% 1% 1% 1%

    g       zh               

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 80

Q4 Life events: when, if ever, experienced. Receiving a promotion in a job

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

436 8 49 26 36 18 47 40 49 105 16 35 7 384 45 267 141 28 63 104 94 176

 9% 4% 10% 7% 9% 5% 11% 10% 8% 16% 7% 9% 6% 10% 7% 10% 9% 6% 7% 6% 9% 14%

 aenqr  ae    ae ae  zabcd    zn  q q    rs zrst

 s         efghjkl             

I have experienced this in the past 

10 years, but more than 1 year ago

1201 53 106 99 97 68 106 92 178 194 54 118 38 992 171 784 336 81 207 358 273 363

 25% 28% 21% 25% 23% 20% 24% 23% 27% 29% 24% 29% 29% 25% 25% 28% 22% 17% 22% 22% 28% 30%

 bepq        be zbe  be    zpq q    rs zrs

 rs                      

I have experienced this, but more 

than 10 years ago

1388 54 151 102 125 110 135 127 206 144 64 122 48 1104 237 887 279 223 342 611 238 197

 29% 29% 29% 26% 30% 32% 31% 32% 32% 22% 29% 30% 36% 28% 35% 32% 18% 46% 36% 38% 24% 16%

 impt  i  i i i i i   i i  zm zp  zop ztu ztu u  

 u                      

I have never experienced this 1587 71 195 141 145 135 133 124 204 198 85 119 38 1338 212 767 681 140 303 496 350 439

 33% 37% 38% 36% 35% 40% 30% 31% 31% 30% 38% 30% 28% 34% 31% 28% 45% 29% 32% 31% 35% 36%

 oqs  zfhi i  zfgh           zoq    s zs

   k   ikl                 

NET: Ever experienced 3026 115 307 228 257 196 288 259 433 443 134 275 93 2481 453 1938 756 332 612 1073 605 736

 64% 61% 59% 59% 62% 57% 65% 65% 67% 67% 60% 69% 70% 63% 67% 70% 50% 68% 65% 66% 61% 61%

 empu      e e bce bce  bce ce   zp  zp  ztu   

NET: Past 10 years 1638 61 155 125 132 86 153 132 227 299 70 153 45 1377 216 1052 477 109 270 462 367 539

 34% 32% 30% 32% 32% 25% 35% 33% 35% 45% 31% 38% 34% 35% 32% 38% 32% 22% 29% 29% 37% 44%

 bepq      e e e zabc  be    zpq q    rs zrst

 rs         defghjl             

Don't know 89 3 9 16 8 6 7 12 4 14 5 4 2 80 7 34 46 8 18 31 15 25

 2% 2% 2% 4% 2% 2% 2% 3% 1% 2% 2% 1% 1% 2% 1% 1% 3% 2% 2% 2% 2% 2%

 ho   zfhk    h  h       zo      

Prefer not to answer 61 1 5 4 5 5 15 4 9 8 1 3 1 54 6 31 24 5 9 20 17 15

 1% * 1% 1% 1% 2% 3% 1% 1% 1% * 1% 1% 1% 1% 1% 2% 1% 1% 1% 2% 1%

       zabcg                

       ijk                

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 81

Q4 Life events: when, if ever, experienced. Receiving a promotion in a job

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

436 231 206 110 93 24 3 38 76 114 190 24 30 20 4 4 29 2 1

 9% 14% 7% 12% 17% 19% 12% 5% 6% 9% 17% 2% 3% 4% 1% 1% 6% * *

 bghk zb  z zc z    gh zghi   noqr   noqr   

 lmnopq                   

 r                   

I have experienced this in the past 

10 years, but more than 1 year ago

1201 540 661 278 211 36 14 108 239 353 451 190 146 139 52 43 93 53 42

 25% 33% 21% 31% 37% 29% 53% 13% 20% 29% 41% 19% 14% 25% 12% 11% 19% 10% 9%

 bghk zb  z zc    g zgh zghi l  nopq   noqr   

 lnopqr             r      

I have experienced this, but more 

than 10 years ago

1388 307 1082 196 95 14 2 267 393 394 232 519 519 228 291 267 198 321 272

 29% 19% 34% 22% 17% 12% 7% 32% 32% 32% 21% 52% 50% 41% 67% 69% 40% 58% 61%

 acde  za de    j zj zj  z z z zmpq zmnp z zmp zmpq

 j               qr    

I have never experienced this 1587 486 1102 279 155 44 7 385 483 341 214 240 329 158 82 66 162 167 122

 33% 30% 35% 31% 27% 36% 27% 46% 39% 28% 19% 24% 31% 29% 19% 17% 33% 30% 28%

 adij  za     zhij zij j   k no o  no no no

 kmnor                   

NET: Ever experienced 3026 1077 1949 585 400 74 19 413 708 860 873 733 696 386 347 314 320 376 315

 64% 67% 62% 65% 71% 60% 72% 49% 58% 70% 79% 74% 66% 70% 79% 81% 65% 68% 71%

 bgh zb   zce    g zgh zghi zl  z zmpq zmnp  z zq

               r qr    

NET: Past 10 years 1638 771 867 389 305 60 17 146 315 467 641 214 176 158 56 47 122 54 43

 34% 48% 28% 43% 54% 48% 65% 17% 26% 38% 58% 22% 17% 29% 13% 12% 25% 10% 10%

 bghk zb  z zc z   g zgh zghi l  noqr   noqr   

 lmnopqr                   

Don't know 89 33 56 21 7 5 1 29 26 17 5 10 13 4 6 5 6 7 5

 2% 2% 2% 2% 1% 4% 2% 3% 2% 1% * 1% 1% 1% 1% 1% 1% 1% 1%

 jkm       zij j j          

Prefer not to answer 61 20 41 16 3 1 - 9 7 11 20 8 11 5 3 2 8 3 1

 1% 1% 1% 2% 1% 1% - 1% 1% 1% 2% 1% 1% 1% 1% 1% 2% 1% *

 h          h       r  

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 82

Q4 Life events: when, if ever, experienced. Receiving a promotion in a job

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

436 13 11 22 9 7 11 124 190 175 199 116 176 109 119 111 68 98 72 160 60 215 33 207 195

 9% 2% 4% 3% 3% 2% 2% 12% 15% 17% 11% 13% 12% 9% 8% 8% 6% 11% 9% 8% 7% 13% 5% 8% 13%

 abcdefn  a     zmnopr zgjlmn zgjklmno zmnopr zmno zmnop p    mnop p   zst  v zvw

 pstv        opqr pqr  pr r             

I have experienced this in the past 

10 years, but more than 1 year ago

1201 118 72 102 44 57 54 288 410 338 484 243 444 318 354 367 251 252 184 426 209 556 122 561 495

 25% 16% 28% 13% 16% 16% 12% 27% 32% 32% 28% 28% 30% 25% 23% 26% 23% 27% 22% 20% 24% 33% 17% 23% 33%

 acdefn  acdef     nr zgjkmn zgjkmnop znpr npr zmno   nr  npr    zst  v zvw

 svw        opqr qr   pr             

I have experienced this, but more 

than 10 years ago

1388 400 119 422 97 224 255 360 332 255 564 244 427 326 402 339 285 190 206 837 237 306 239 826 301

 29% 55% 46% 55% 35% 62% 56% 34% 26% 24% 32% 28% 29% 26% 26% 24% 27% 21% 25% 40% 27% 18% 34% 34% 20%

 himnoq zbd zd zbd  zabc zbd zhiklmn q  zhiklm ioq hioq q q q q  q ztu u  zx zx  

 rux     d  opqr   nopqr               

I have never experienced this 1587 188 52 210 119 68 123 254 325 246 446 251 410 491 624 552 436 365 353 628 354 571 286 777 479

 33% 26% 20% 27% 42% 19% 27% 24% 25% 24% 26% 29% 28% 39% 41% 39% 41% 40% 43% 30% 40% 34% 41% 32% 32%

 abcefg e  be zabc  e     ghi gi zghi zghi zghi zghijkl zghi zghi  zsu s zwx   

 hijklsw    ef         jkl jkl jkl  jkl jklm       

NET: Ever experienced 3026 531 202 546 150 288 320 772 931 768 1246 603 1047 752 875 818 604 540 462 1422 505 1076 394 1595 991

 64% 72% 78% 71% 54% 80% 71% 73% 72% 73% 72% 69% 71% 59% 57% 58% 56% 59% 56% 67% 57% 64% 56% 65% 66%

 dmnopq zd zcdf zd  zacd zd zkmnopq zkmnop zklmnopq zmnopq zmno zmno       ztu  t  zv zv

 rtv     f  r qr r r pqr pqr             

NET: Past 10 years 1638 131 83 124 53 64 65 412 599 513 683 359 620 427 473 479 319 350 256 586 268 770 155 769 690

 34% 18% 32% 16% 19% 18% 14% 39% 47% 49% 39% 41% 42% 34% 31% 34% 30% 38% 31% 28% 30% 46% 22% 31% 46%

 acdefn  acdef     zmnopr zgjklm zgjklmno zmnopr zmno zmno np  np  zmno    zst  v zvw

 prstvw        nopqr pqr  pr pr     pr        

Don't know 89 8 2 8 5 3 7 15 22 18 26 13 16 19 22 29 17 6 8 32 17 31 10 52 15

 2% 1% 1% 1% 2% 1% 2% 1% 2% 2% 1% 1% 1% 1% 1% 2% 2% 1% 1% 2% 2% 2% 1% 2% 1%

 lqx        q q    q q lqr q       x  

Prefer not to answer 61 6 1 5 6 * 3 11 7 13 17 9 11 11 17 11 12 6 6 31 8 14 15 24 10

 1% 1% 1% 1% 2% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1%

 ehlx e   e     h             wx   

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 83

Q4 Life events: when, if ever, experienced. Receiving a promotion in a job

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

436 71 227 308 58 184 279 272 436 255 9 58 172 236 39 126 203 170 436 154 8 259 54 286 40

 9% 6% 9% 9% 6% 8% 9% 10% 14% 9% 1% 9% 10% 10% 14% 11% 16% 19% 27% 19% 1% 12% 5% 11% 7%

 acdej j adj adj j adj adj acdej zabcdefgi adj  t t t zkmt zt zklm zklmop zklmnopq zklmo  zv  zx  

 tv        j        ot t st pt      

I have experienced this in the past 

10 years, but more than 1 year ago

1201 218 631 886 188 584 819 739 1201 708 113 131 458 647 96 361 497 355 1201 325 109 613 223 723 118

 25% 18% 25% 25% 20% 26% 27% 26% 40% 26% 12% 20% 27% 26% 34% 31% 38% 40% 73% 39% 16% 28% 20% 27% 21%

 adjk j adj adj j adj zabc zacdj zabcdefg acdj  t kt kt zklm zklm zklm zklmot zklmnopq zklm  zv  zx  

 tvx      dij  ij      t t ot  st ot      

I have experienced this, but more 

than 10 years ago

1388 588 918 1209 427 756 1158 954 1388 1020 616 277 603 761 71 254 293 110 - 139 419 533 420 757 152

 29% 49% 37% 34% 46% 34% 38% 34% 46% 37% 64% 43% 35% 31% 25% 22% 23% 12% - 17% 60% 24% 38% 29% 26%

 opqr zbce zceg z zbce z zceg z zbcefgi zceg zabc zlmn zmno zopq qrs qrs qrs r  qr zklm  zu   

 su fgi   fgi      defghi opqrs pqrs rs       nopqrs     

I have never experienced this 1587 292 646 1111 238 679 697 763 - 683 208 151 429 762 62 378 284 233 - 188 149 744 361 820 233

 33% 24% 26% 31% 25% 30% 23% 27% - 25% 22% 23% 25% 31% 22% 33% 22% 26% - 23% 21% 34% 33% 31% 41%

 abcd h fhj abdf hj abdf h afhij  fhj h r prt klnp r klnp r prst  r r    zw

 efghijk   ghij  ghij        qrst  qrst          

 lmnpqrs                         

 tw                         

NET: Ever experienced 3026 877 1776 2403 673 1523 2256 1964 3026 1983 738 466 1233 1645 205 740 993 635 1638 619 535 1405 697 1766 310

 64% 73% 72% 67% 72% 68% 75% 70% 100% 73% 77% 72% 72% 67% 74% 65% 76% 71% 100% 75% 77% 64% 64% 66% 54%

 x zce zce z zce z zbcd zce zabcdefg zceg zabc zmo zmo z zmo  zklm zmo zklmnopq zmoq zklm   zx  

       egi  ij  degi      oq  st  oq     

NET: Past 10 years 1638 289 858 1194 245 768 1098 1011 1638 963 123 189 630 883 135 487 700 525 1638 479 117 872 278 1009 158

 34% 24% 35% 33% 26% 34% 36% 36% 54% 35% 13% 29% 37% 36% 48% 42% 54% 59% 100% 58% 17% 39% 25% 38% 28%

 acdj j adj adj j adj zabc zacdej zabcdefg acdj  t zkt kt zklm zklm zklm zklmn zklmnopq zklm  zv  zx  

 ktvx      dej  ij      t t ot opt st nopt      

Don't know 89 26 35 57 21 37 36 39 - 35 9 19 26 40 7 20 13 13 - 14 8 32 22 40 19

 2% 2% 1% 2% 2% 2% 1% 1% - 1% 1% 3% 2% 2% 2% 2% 1% 1% - 2% 1% 1% 2% 2% 3%

 bcfgh fghij h fh fghij h h h  h h lmprt r r r r r r  r r    zw

 ijpr                         

Prefer not to answer 61 14 23 26 7 12 26 23 - 22 3 11 17 22 4 9 13 8 - 7 3 30 17 30 11

 1% 1% 1% 1% 1% 1% 1% 1% - 1% * 2% 1% 1% 2% 1% 1% 1% - 1% * 1% 2% 1% 2%

 bcefg ehj ehj h h h h h  h h rt r r r r r r  r r     

 hijmrt                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 84

Q4 Life events: when, if ever, experienced. Receiving a promotion in a job

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

436 115 78 242 91 81 262 283 302 267 222 252 216 175 270 274 120 244 217 186 172 139 354 65

 9% 17% 6% 9% 14% 7% 9% 10% 11% 10% 9% 12% 10% 9% 9% 10% 12% 9% 10% 8% 13% 15% 11% 6%

 besw zbc  b zef  e zjmq zijlmnoqs mqs s zghijlmnoqrs s  s qs zijlm s zjmqs  zghijlmno zghijkl zw  

        s         noqs    qrs mnoqrs   

I have experienced this in the past 

10 years, but more than 1 year ago

1201 175 287 733 168 289 735 716 782 699 635 633 579 484 730 766 287 706 557 593 454 334 869 230

 25% 27% 23% 26% 27% 24% 26% 25% 28% 26% 26% 31% 26% 24% 25% 27% 29% 25% 26% 24% 34% 35% 28% 21%

 w        zgijlmnqrs  m zghijlmnoqrs m   zgij zgij  ms  zghijklmn zghijkl zw  

                mnqs lmnqs    opqrs mnopqrs   

I have experienced this, but more 

than 10 years ago

1388 154 441 774 169 415 778 700 661 690 646 434 531 551 856 829 256 827 533 855 257 157 856 359

 29% 23% 36% 28% 27% 34% 28% 25% 24% 25% 26% 21% 23% 27% 30% 30% 26% 30% 25% 35% 19% 16% 27% 33%

 acfg  zac a  zdf  hklt ktu hkltu hklt u ktu ghik ghij ghij ktu ghijklmp kltu zghi u   zv

 hijklmp       u   u   lrtu klmprtu klmprtu  rtu  jklmnop     

 rtuv                   qrtu     

I have never experienced this 1587 186 392 966 180 387 960 1041 984 1018 914 695 875 751 967 875 315 929 751 767 439 302 964 393

 33% 28% 32% 35% 28% 32% 34% 37% 35% 37% 37% 34% 39% 37% 33% 31% 31% 33% 35% 31% 33% 32% 31% 37%

 ados   za   d zhkn znopqstu zhknopq zhkn os zghi zhkn os   os znopqstu     zv

 v       opqstu  stu opqstu  jknopqr opqstu           

             stu            

NET: Ever experienced 3026 444 806 1749 428 786 1775 1699 1745 1656 1504 1319 1326 1210 1856 1868 663 1776 1307 1635 882 630 2079 654

 64% 68% 66% 63% 68% 65% 64% 60% 62% 60% 61% 64% 59% 60% 64% 67% 66% 64% 62% 67% 66% 66% 66% 61%

 gijl zc   z   l gijlm l l ghijlmr   ghij zghi ghij ghijlmr l zghi ghijlmr ghijlmr zw  

 mr              lmr jklmnqr lmr   jklmnqr     

NET: Past 10 years 1638 290 365 976 259 370 997 999 1084 966 858 885 795 659 1000 1039 407 949 775 780 626 473 1223 295

 34% 44% 30% 35% 41% 30% 36% 36% 39% 35% 35% 43% 35% 33% 34% 37% 41% 34% 37% 32% 47% 50% 39% 27%

 besw zbc  b zef  ze ms zgijlmnoqrs ms ms zghijlmnoqrs ms  s zgij zgij s zjmnqs  zghijklmn zghijkl zw  

                lmnqs lmnoqrs    opqrs mnopqrs   

Don't know 89 17 20 45 12 31 35 45 49 43 46 29 43 34 46 35 19 44 38 35 12 12 48 18

 2% 3% 2% 2% 2% 3% 1% 2% 2% 2% 2% 1% 2% 2% 2% 1% 2% 2% 2% 1% 1% 1% 2% 2%

 fostv     f  t ot t ot  ot t t  t t ot      

Prefer not to answer 61 10 13 27 12 14 24 26 20 24 18 15 18 22 32 25 7 25 23 17 10 10 35 11

 1% 2% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

 cfghi    f         hj hjs    hj      

 jkloqs                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 85

Q4 Life events: when, if ever, experienced. Receiving a promotion in a job

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

436 25 59 243 133 104 61 132 180 162 278 128 24 63 38 43 17 3 4 4 16 3

 9% 9% 10% 11% 7% 15% 5% 9% 12% 9% 11% 20% 10% 15% 8% 11% 3% 1% 2% 3% 3% 1%

 dfpqr  d zd  zfg  f zij  zi zhij  zn         

 stu           l           

I have experienced this in the past 

10 years, but more than 1 year ago

1201 64 144 626 408 193 310 444 429 536 769 243 64 135 142 109 100 43 45 16 112 61

 25% 25% 26% 28% 21% 28% 27% 29% 30% 30% 29% 39% 27% 32% 29% 29% 17% 20% 27% 11% 18% 32%

 dpst   zd    z z z z zhij  z     p  s zst

            l           

I have experienced this, but more 

than 10 years ago

1388 92 209 710 507 172 451 483 407 613 798 126 79 97 180 114 338 110 70 76 357 78

 29% 35% 37% 32% 27% 25% 39% 32% 28% 34% 30% 20% 34% 23% 37% 30% 57% 50% 41% 51% 57% 41%

 dekm d zcd zd   zeg ze k zhjk k  k  zm  zr z z z zu z

I have never experienced this 1587 79 141 582 788 200 313 420 396 460 750 122 62 117 118 101 124 62 47 51 132 47

 33% 30% 25% 26% 41% 29% 27% 28% 27% 25% 28% 19% 26% 28% 24% 27% 21% 28% 28% 35% 21% 25%

 bcef b   zabc    k k ik  k     p  t   

 ghijklm                      

 noptu                      

NET: Ever experienced 3026 181 411 1579 1048 469 822 1059 1015 1310 1845 498 167 294 360 266 455 156 119 96 486 141

 64% 69% 73% 71% 55% 69% 71% 70% 70% 73% 70% 79% 72% 71% 74% 71% 77% 71% 70% 65% 77% 74%

 d d zd zd  z z z z zj z zhij z z z z z z   zs z

            l           

NET: Past 10 years 1638 89 202 869 541 297 371 576 608 698 1047 372 88 197 181 152 117 46 49 20 128 63

 34% 34% 36% 39% 28% 44% 32% 38% 42% 39% 40% 59% 38% 47% 37% 40% 20% 21% 29% 14% 20% 33%

 dpqs  d zd  zfg  zf zi z z zhij  zn  z   p   st

 t           l           

Don't know 89 2 4 28 40 4 18 21 23 17 34 7 3 5 5 6 6 2 2 - 7 -

 2% 1% 1% 1% 2% 1% 2% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - 1% -

 bceij    b                  

Prefer not to answer 61 * 7 21 24 6 8 12 15 17 22 5 2 1 5 4 5 * 1 * 3 2

 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% * 1% * * 1%

 gj  a                    

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 86

Q4 Life events: when, if ever, experienced. Getting married/ civil partnership

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

126 73 53 19 50 25 11 20 12 12 61 41 49 26 36 15 20 28 73 5 76 22 6 104 21

 3% 3% 2% 4% 6% 3% 1% 1% 1% 1% 5% 3% 4% 2% 4% 1% 1% 2% 4% 2% 3% 3% 2% 3% 1%

 fghio   fg zefg fg     zhi hi zmo  mo    zpq  zx x  zx  

 px                         

I have experienced this in the past 

10 years, but more than 1 year ago

702 341 353 51 260 201 95 95 66 79 275 274 299 174 132 96 144 173 360 25 454 111 24 588 113

 15% 15% 15% 9% 29% 23% 11% 6% 7% 8% 20% 20% 22% 13% 13% 9% 11% 12% 22% 10% 21% 14% 9% 18% 7%

 cfgh   g zcef zcfg g    zhi zhi zmno o o    zpqs  zuvw vx  zuvx  

 imopqvx    g                x     

I have experienced this, but more 

than 10 years ago

1896 888 999 30 78 243 413 1131 635 732 253 268 564 549 372 410 611 558 615 112 713 309 104 1126 769

 40% 38% 42% 5% 9% 28% 47% 71% 64% 70% 19% 20% 42% 40% 37% 40% 45% 38% 37% 44% 33% 40% 38% 35% 50%

 acde  za  c cd zcde zcde zjk zhjk   n    zqr     tw  t ztuvw

 jkrtw       f                  

I have never experienced this 1935 974 940 407 478 371 348 331 270 221 704 719 419 587 444 484 551 693 588 103 897 314 132 1342 592

 41% 42% 39% 75% 53% 43% 40% 21% 27% 21% 52% 54% 31% 43% 44% 47% 41% 47% 35% 41% 41% 41% 48% 42% 39%

 ghil   zdef zefg g g  i  zhi zhi  l l zl r zpr     ztwx   

 r   g                      

NET: Ever experienced 2723 1302 1405 100 388 469 519 1246 713 822 589 583 912 749 541 522 775 759 1048 141 1243 442 134 1819 904

 57% 56% 59% 18% 43% 55% 59% 78% 72% 78% 44% 44% 67% 55% 54% 51% 57% 51% 63% 56% 57% 57% 49% 56% 59%

 cdjk  z  c cd cd zcde zjk zhjk   zmno    q  zpq  v   v v

 noqv       f                  

NET: Past 10 years 827 414 406 71 310 226 105 115 77 91 336 315 347 200 168 112 164 202 433 29 530 133 30 692 135

 17% 18% 17% 13% 35% 26% 12% 7% 8% 9% 25% 24% 26% 15% 17% 11% 12% 14% 26% 12% 24% 17% 11% 21% 9%

 cfgh   g zcef zcfg g    zhi zhi zmno o o    zpqs  zuvw vx  zuvx  

 imopqsv    g                x     

 x                         

Don't know 56 31 23 22 15 11 4 5 3 2 28 21 14 12 18 12 20 14 18 5 31 10 4 45 12

 1% 1% 1% 4% 2% 1% * * * * 2% 2% 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1%

 fghi   zdefg fg g     zhi hi              

Prefer not to answer 49 28 20 15 17 7 2 9 5 3 23 17 14 15 7 13 12 13 18 5 18 8 2 28 21

 1% 1% 1% 3% 2% 1% * 1% * * 2% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1%

 fghi   zefg zfg      zhi i              

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 87

Q4 Life events: when, if ever, experienced. Getting married/ civil partnership

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

126 2 11 15 16 9 10 8 16 20 8 7 3 109 14 102 20 3 8 50 24 44

 3% 1% 2% 4% 4% 3% 2% 2% 2% 3% 3% 2% 2% 3% 2% 4% 1% 1% 1% 3% 2% 4%

 pqr               zpq    r r zr

I have experienced this in the past 

10 years, but more than 1 year ago

702 25 85 50 60 45 59 57 86 130 36 56 13 607 82 608 40 54 40 174 200 288

 15% 13% 17% 13% 15% 13% 13% 14% 13% 20% 16% 14% 10% 15% 12% 22% 3% 11% 4% 11% 20% 24%

 pqrs         zcef    zn  zpq  p  r zrs zrs

          ghkl             

I have experienced this, but more 

than 10 years ago

1896 75 208 163 151 147 199 171 277 190 93 162 60 1494 341 1445 49 401 274 829 370 423

 40% 39% 40% 42% 36% 43% 45% 43% 43% 29% 42% 40% 45% 38% 50% 52% 3% 83% 29% 51% 37% 35%

 impr i i i i i zdi i i  i i i  zm zp  zop  zrtu r r

 u                      

I have never experienced this 1935 83 202 155 180 137 164 152 257 298 83 169 55 1652 228 571 1341 23 599 535 374 427

 41% 44% 39% 40% 43% 40% 37% 38% 40% 45% 37% 42% 41% 42% 34% 21% 89% 5% 64% 33% 38% 35%

 noqs         zf    zn  q zoq  zstu  s  

 u                      

NET: Ever experienced 2723 101 304 228 227 200 268 237 379 341 137 224 76 2210 437 2156 109 458 321 1053 594 755

 57% 54% 59% 59% 55% 59% 61% 59% 58% 51% 61% 56% 57% 56% 64% 78% 7% 94% 34% 65% 60% 62%

 impr  i i   i i i  i    zm zp  zop  zrt r zr

NET: Past 10 years 827 27 96 65 77 53 69 66 102 150 44 62 16 716 95 711 60 57 48 224 224 332

 17% 14% 19% 17% 18% 16% 16% 16% 16% 23% 20% 16% 12% 18% 14% 26% 4% 12% 5% 14% 23% 27%

 npqr         zace    zn  zpq  p  r zrs zrst

 s         fghkl             

Don't know 56 3 4 3 6 2 3 8 9 11 1 6 1 50 6 16 38 2 15 16 10 15

 1% 2% 1% 1% 1% 1% 1% 2% 1% 2% * 2% 1% 1% 1% 1% 3% * 2% 1% 1% 1%

 o                zoq      

Prefer not to answer 49 2 5 4 3 3 8 1 6 13 3 1 1 41 7 27 20 1 7 14 10 17

 1% 1% 1% 1% 1% 1% 2% * 1% 2% 1% * 1% 1% 1% 1% 1% * 1% 1% 1% 1%

       g   zg             

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 88

Q4 Life events: when, if ever, experienced. Getting married/ civil partnership

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

126 64 62 29 29 5 * 18 31 36 39 12 12 6 5 5 5 7 7

 3% 4% 2% 3% 5% 4% 1% 2% 2% 3% 3% 1% 1% 1% 1% 1% 1% 1% 2%

 bklmn zb   z               

 p                   

I have experienced this in the past 

10 years, but more than 1 year ago

702 469 233 237 183 40 9 56 142 192 287 66 79 44 21 17 36 43 32

 15% 29% 7% 26% 32% 32% 32% 7% 12% 16% 26% 7% 8% 8% 5% 4% 7% 8% 7%

 bghk zb  z zc z   g gh zghi   o      

 lmnopqr                   

I have experienced this, but more 

than 10 years ago

1896 561 1335 298 217 34 12 283 477 524 435 635 732 337 298 272 317 415 352

 40% 35% 42% 33% 38% 27% 43% 34% 39% 43% 39% 64% 70% 61% 68% 70% 64% 75% 79%

 aceg  za  e    g zg g z zk z zm zmn z zmnp zmnopq

I have never experienced this 1935 480 1455 309 124 41 6 453 548 460 330 270 221 160 109 89 136 84 51

 41% 30% 46% 34% 22% 33% 22% 54% 45% 37% 30% 27% 21% 29% 25% 23% 28% 15% 12%

 acdi  za d  d  zhij zij j  l  oqr oqr qr qr r  

 jklmnop                   

 qr                   

NET: Ever experienced 2723 1094 1629 564 430 79 21 357 649 752 760 713 822 388 325 294 357 465 390

 57% 68% 52% 63% 76% 64% 76% 43% 53% 61% 68% 72% 78% 70% 74% 76% 72% 84% 88%

 bgh zb  z zce    g zgh zghi z zk z z zn z zmno zmnopq

                  p  

NET: Past 10 years 827 533 295 266 212 45 9 74 172 228 325 77 91 51 27 22 41 50 38

 17% 33% 9% 30% 38% 36% 33% 9% 14% 19% 29% 8% 9% 9% 6% 6% 8% 9% 9%

 bghk zb  z zc z   g gh zghi         

 lmnopqr                   

Don't know 56 21 36 14 4 2 1 14 15 16 7 3 2 2 1 1 2 1 1

 1% 1% 1% 2% 1% 2% 2% 2% 1% 1% 1% * * * * * * * *

 klnq       j            

Prefer not to answer 49 21 28 13 6 2 - 10 12 2 15 5 3 2 3 2 - 3 1

 1% 1% 1% 1% 1% 1% - 1% 1% * 1% * * * 1% 1% - 1% *

 ikl       i i  i         

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 89

Q4 Life events: when, if ever, experienced. Getting married/ civil partnership

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

126 8 4 10 2 5 8 27 36 39 52 28 57 25 35 34 25 25 17 42 14 68 13 59 52

 3% 1% 1% 1% 1% 1% 2% 3% 3% 4% 3% 3% 4% 2% 2% 2% 2% 3% 2% 2% 2% 4% 2% 2% 3%

 acs         zgmnr   zgmno         zst   z

             pr             

I have experienced this in the past 

10 years, but more than 1 year ago

702 42 24 52 28 18 34 173 253 222 291 139 307 189 215 204 137 163 100 223 93 381 54 294 341

 15% 6% 9% 7% 10% 5% 8% 16% 20% 21% 17% 16% 21% 15% 14% 14% 13% 18% 12% 11% 10% 23% 8% 12% 23%

 abcdefr    ae   pr zgjkmn zgjkmnop znpr r zgjk r    zmno    zst  v zvw

 stvw        opr r   mnopr     pr        

I have experienced this, but more 

than 10 years ago

1896 432 203 522 210 311 379 473 496 411 777 338 595 464 543 462 384 258 263 1071 317 488 262 1116 486

 40% 59% 79% 68% 75% 87% 84% 45% 39% 39% 45% 39% 40% 36% 35% 33% 36% 28% 32% 51% 36% 29% 37% 46% 32%

 mnopqr z zac za za zabc zacd zhiklmn oqr oqr zhiklm oqr mnop oqr oqr q oqr   ztu u   zvx  

 tux     d  opqr   nopqr  qr             

I have never experienced this 1935 244 26 181 40 24 30 362 484 360 588 360 502 577 721 689 510 460 439 734 443 730 358 933 595

 41% 33% 10% 23% 14% 7% 7% 34% 38% 34% 34% 41% 34% 45% 47% 49% 48% 50% 53% 35% 50% 43% 51% 38% 40%

 abcdef bcdef  bdef ef    ijl   gijl  zghi zghi zghi zghijkl zghi zghi  zsu zs zwx   

 ghijlsw             jl jkl jklm  jklmn jklmnop       

NET: Ever experienced 2723 483 230 583 239 334 421 673 785 672 1120 505 959 678 794 700 546 447 380 1336 424 937 328 1469 878

 57% 66% 89% 76% 86% 93% 93% 64% 61% 64% 65% 58% 65% 53% 52% 50% 51% 49% 46% 63% 48% 55% 47% 60% 59%

 mnopqr z zac za zac zacd zacd zkmnopq zmnopq zhkmnopq zhkmno mnop zhkm oqr r  r   ztu  t  zv v

 tv       r r r pqr qr nopqr             

NET: Past 10 years 827 50 27 61 30 23 42 200 289 261 343 167 364 214 250 237 161 189 117 265 107 449 67 353 393

 17% 7% 11% 8% 11% 6% 9% 19% 22% 25% 20% 19% 25% 17% 16% 17% 15% 21% 14% 13% 12% 27% 9% 14% 26%

 abcdefr       pr zgjkmn zgjkmnop zmnopr pr zgjk     zmno    zst  v zvw

 stvw        opr qr   mnopqr     pr        

Don't know 56 2 1 2 - 1 1 8 12 6 15 8 12 15 13 11 8 4 6 20 11 13 8 22 15

 1% * * * - * * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1%

 aciq             q            

Prefer not to answer 49 4 * 3 - - 1 9 5 9 12 3 9 3 10 11 6 7 4 24 7 13 11 23 7

 1% 1% * * - - * 1% * 1% 1% * 1% * 1% 1% 1% 1% * 1% 1% 1% 2% 1% *

 hkmx              m m  m     x   

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 90

Q4 Life events: when, if ever, experienced. Getting married/ civil partnership

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

126 44 67 89 41 72 84 94 90 126 19 35 54 77 26 49 65 65 73 126 17 65 25 84 16

 3% 4% 3% 2% 4% 3% 3% 3% 3% 5% 2% 5% 3% 3% 9% 4% 5% 7% 4% 15% 2% 3% 2% 3% 3%

  zcj   zbcfh cj  zbcfj c zbcef  zlmt   zklmo zt zlmt zlmoprt zlmt zklmn    z  

     j     ghj     prt     opqrt      

I have experienced this in the past 

10 years, but more than 1 year ago

702 134 373 504 173 301 529 563 528 702 64 80 277 363 81 177 389 407 406 702 56 389 124 422 89

 15% 11% 15% 14% 18% 13% 18% 20% 17% 26% 7% 12% 16% 15% 29% 15% 30% 46% 25% 85% 8% 18% 11% 16% 15%

 acej j aej aj zabc aj zabc zabcef zabcej zabcd  t kt t zklm t zklm zklmno zklmot zklmn  zv  z  

 tv    ej  ej hj  efghj     ot  ort prt  opqrt      

I have experienced this, but more 

than 10 years ago

1896 878 1177 1546 669 936 1624 1572 1365 1896 709 435 772 994 140 346 459 133 484 - 500 726 552 1020 214

 40% 73% 47% 43% 71% 42% 54% 56% 45% 70% 74% 67% 45% 40% 50% 30% 35% 15% 30% - 72% 33% 50% 38% 37%

 opqr zbce zceh z zbce z zbce zbcefh zce zbce zbce zlmn zmop opqr zmop qs oqrs s qs  zlmn  zu   

 suw fghi   fgh  h   fgh fghi opqrs qrs s qrs      opqrs     

I have never experienced this 1935 136 827 1411 36 911 742 538 1008 - 165 84 577 1006 19 551 359 269 650 - 121 990 367 1091 228

 41% 11% 33% 39% 4% 40% 25% 19% 33% - 17% 13% 34% 41% 7% 48% 28% 30% 40% - 17% 45% 33% 41% 40%

 abcd di adfg abdfg i abdf adgi adi adfgij  adi ns knps klnpq s zklm knst knst klnpqst  kns zv    

 fghijkl  ij hij  ghij j      t st  npqrst          

 npqstv                         

NET: Ever experienced 2723 1057 1618 2139 883 1309 2236 2229 1983 2723 792 550 1103 1434 247 572 913 605 963 827 573 1180 702 1527 319

 57% 87% 65% 59% 94% 58% 74% 80% 66% 100% 82% 85% 65% 58% 89% 50% 70% 68% 59% 100% 82% 53% 64% 57% 56%

 ou zbce zce z zabc  zbce zbcefh zce zabc zbce zlmo zmor o zlmo  zlmo zmor o zklm zlmo  zu   

  fghj   efghj  h   defghj fh pqr   pqrt  r   nopqrt pqr     

NET: Past 10 years 827 179 440 593 214 372 612 658 619 827 83 115 331 440 107 226 454 472 479 827 73 454 150 507 104

 17% 15% 18% 16% 23% 17% 20% 24% 20% 30% 9% 18% 19% 18% 38% 20% 35% 53% 29% 100% 10% 21% 14% 19% 18%

 acjt j acj j zabc j zabc zabcef zabcej zabcd  t zt t zklm zt zklm zklmno zklmot zklm  zv  z  

 v    ej  ej hj  efghj     ort  ort prt  nopqrt      

Don't know 56 12 20 30 14 26 20 13 22 - 1 10 16 20 11 18 16 8 15 - 1 19 16 20 13

 1% 1% 1% 1% 2% 1% 1% * 1% - * 2% 1% 1% 4% 2% 1% 1% 1% - * 1% 1% 1% 2%

 bcfgh gij gij gij bcfgh fghij ij i gij   st st st zklmo mst st st st      zw

 ijmstw    ij          pqrst           

Prefer not to answer 49 6 16 15 5 7 17 10 14 - 2 2 9 8 2 5 15 7 10 - 1 23 13 18 12

 1% * 1% * 1% * 1% * * - * * 1% * 1% * 1% 1% 1% - * 1% 1% 1% 2%

 abcef i egi i i i gi i i  i    s  lmrst s s      zw

 ghijlmo                         

 rstw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 91

Q4 Life events: when, if ever, experienced. Getting married/ civil partnership

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

126 27 20 76 26 26 72 77 91 83 64 73 60 53 86 81 39 76 69 65 45 37 100 17

 3% 4% 2% 3% 4% 2% 3% 3% 3% 3% 3% 4% 3% 3% 3% 3% 4% 3% 3% 3% 3% 4% 3% 2%

 bw zb   ze    zgjl   zgjlmqs     zgjlm  zj   zjlm zw  

                 qs        

I have experienced this in the past 

10 years, but more than 1 year ago

702 127 144 430 120 140 437 415 461 424 371 408 318 281 430 425 171 419 328 334 231 205 534 119

 15% 19% 12% 15% 19% 11% 16% 15% 16% 15% 15% 20% 14% 14% 15% 15% 17% 15% 15% 14% 17% 21% 17% 11%

 besw zbc  b ze  e  zgjlmnoqs lms s zghijlmnopqr   s s zlms s lms  zgjlmnoqs zghijlm zw  

            st          nopqrst   

I have experienced this, but more 

than 10 years ago

1896 237 619 1008 224 573 1055 969 941 949 855 674 728 728 1161 1172 346 1107 697 1096 394 245 1160 484

 40% 36% 50% 36% 35% 47% 38% 34% 34% 35% 34% 33% 32% 36% 40% 42% 34% 40% 33% 45% 29% 26% 37% 45%

 acdf  zac   zdf  ltu tu ltu ltu tu tu hklr ghij zghi tu ghijklmp tu zghi u   zv

 ghijklm             tu klmprtu jklmnpq  rtu  jklmnop     

 prtuv               rtu    qrtu     

I have never experienced this 1935 241 424 1235 238 450 1202 1313 1267 1244 1152 869 1118 921 1179 1095 426 1126 990 927 654 448 1277 434

 41% 37% 34% 44% 38% 37% 43% 47% 45% 45% 46% 42% 49% 46% 41% 39% 42% 41% 47% 38% 49% 47% 41% 40%

 abeo   zab   zde zkno zknoqs zknoqs zkno os zghi zkno os  os s zknopqs  zhikmnopq zknopqs   

 s       pqs   pqs  jkmnopq qs       s    

             rs            

NET: Ever experienced 2723 391 783 1514 371 739 1563 1461 1493 1455 1290 1156 1105 1061 1676 1677 556 1602 1094 1495 670 487 1794 620

 57% 60% 64% 54% 59% 61% 56% 52% 53% 53% 52% 56% 49% 53% 58% 60% 55% 58% 52% 61% 50% 51% 57% 58%

 cghi c zc   zf  l lt lt l ghijlmrtu  l ghij zghi gjlr ghijlmrt l zghi     

 jlmrtu              lmrtu jklmnpq tu u  jklmnpq     

                rtu    rtu     

NET: Past 10 years 827 154 164 506 146 166 509 492 552 506 435 481 378 334 515 505 211 495 397 400 276 241 633 136

 17% 23% 13% 18% 23% 14% 18% 18% 20% 18% 18% 23% 17% 17% 18% 18% 21% 18% 19% 16% 21% 25% 20% 13%

 bew zbc  b zef  e  zgijlmnoqs zlms  zghijlmnoqrs   s s zgjl s zlms  zgijlmnoq zghijlm zw  

            t     mnoqs    s nopqrst   

Don't know 56 12 14 24 13 15 17 18 22 22 24 21 22 23 21 18 12 25 20 19 9 11 28 14

 1% 2% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

 cfghi c   f      g g g gno   g        

 noqsv                        

Prefer not to answer 49 13 10 15 11 14 11 19 16 20 17 13 16 13 24 12 8 20 15 12 11 10 28 8

 1% 2% 1% 1% 2% 1% * 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% * 1% 1% 1% 1%

 cfghi zc   f f    o     hos   o    o   

 jklmoqs                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 92

Q4 Life events: when, if ever, experienced. Getting married/ civil partnership

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

126 5 12 55 46 24 21 37 39 49 63 22 4 11 9 12 5 1 5 1 6 4

 3% 2% 2% 2% 2% 3% 2% 2% 3% 3% 2% 4% 2% 3% 2% 3% 1% 1% 3% 1% 1% 2%

 pt                  p    

I have experienced this in the past 

10 years, but more than 1 year ago

702 34 79 341 260 123 136 279 232 329 388 139 42 81 44 74 38 16 12 8 43 14

 15% 13% 14% 15% 14% 18% 12% 18% 16% 18% 15% 22% 18% 20% 9% 20% 6% 7% 7% 6% 7% 7%

 fnpq     zf  zf  zj  zhij  zn  zn       

 rstu                      

I have experienced this, but more 

than 10 years ago

1896 127 259 977 693 260 617 641 504 945 1096 212 104 131 210 147 393 128 110 86 413 126

 40% 48% 46% 44% 36% 38% 53% 42% 35% 52% 41% 34% 44% 31% 43% 39% 66% 58% 65% 58% 66% 66%

 dhkm zd zd zd   zeg z  zhjk zhk  hk  m m zq z z z z z

          l             

I have never experienced this 1935 88 200 801 860 258 374 541 648 462 1064 247 83 186 224 141 152 72 41 52 163 46

 41% 34% 36% 36% 45% 38% 32% 36% 45% 26% 40% 39% 36% 45% 46% 37% 26% 33% 24% 35% 26% 24%

 abcf    zabc f   zijk  i i i  zo   p  tu   

 gipqrtu        l              

NET: Ever experienced 2723 166 350 1374 998 407 774 957 775 1323 1548 374 149 224 263 233 436 146 127 95 462 145

 57% 63% 62% 62% 53% 60% 67% 63% 54% 73% 58% 59% 64% 54% 54% 62% 74% 66% 75% 65% 74% 76%

 dh d zd zd   ze z  zhjk h h zh   mn zq z z  zs zs

          l             

NET: Past 10 years 827 39 91 396 306 146 157 316 271 378 452 161 46 92 53 86 43 18 17 9 49 19

 17% 15% 16% 18% 16% 22% 14% 21% 19% 21% 17% 26% 20% 22% 11% 23% 7% 8% 10% 6% 8% 10%

 fnpq     zf  zf  zj  zhij  zn  zn       

 rstu                      

Don't know 56 3 6 18 23 7 9 5 14 12 18 8 - 3 2 - - 1 1 - 1 -

 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% - 1% * - - * 1% - * -

 cgijp                      

 t                      

Prefer not to answer 49 5 6 17 19 9 4 9 11 7 20 2 1 5 1 2 3 1 - - 3 -

 1% 2% 1% 1% 1% 1% * 1% 1% * 1% * 1% 1% * 1% 1% * - - * -

 fi     f     i            

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 93

Q4 Life events: when, if ever, experienced. Retiring from work

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

122 61 61 - - 6 7 109 54 60 8 1 29 24 17 52 45 33 34 10 16 12 5 34 89

 3% 3% 3% - - 1% 1% 7% 5% 6% 1% * 2% 2% 2% 5% 3% 2% 2% 4% 1% 2% 2% 1% 6%

 cdefj     d d zcdef zjk zjk      zlmn r       t ztuvw

 krtw                         

I have experienced this in the past 

10 years, but more than 1 year ago

572 283 287 - - 5 34 533 278 283 6 4 144 183 77 169 201 172 162 36 17 36 7 60 513

 12% 12% 12% - - 1% 4% 34% 28% 27% * * 11% 13% 8% 16% 15% 12% 10% 14% 1% 5% 3% 2% 34%

 cdef     d cde zcde zjk zjk   n ln  zln zqr     tw t t ztuvw

 jklnrtu       f                  

 vw                         

I have experienced this, but more 

than 10 years ago

265 117 148 - - 7 10 249 113 142 5 5 67 79 38 81 88 77 72 28 9 10 4 24 241

 6% 5% 6% - - 1% 1% 16% 11% 14% * * 5% 6% 4% 8% 6% 5% 4% 11% * 1% 2% 1% 16%

 cdefj     d cd zcde zjk zjk      zln r   zpqr  t t t ztuvw

 knrtuvw       f                  

I have never experienced this 1819 904 904 - - 360 797 661 522 539 382 366 470 577 403 368 588 571 574 85 1009 396 161 1566 252

 38% 39% 38% - - 42% 91% 42% 53% 51% 28% 27% 35% 42% 40% 36% 43% 39% 34% 33% 46% 51% 59% 48% 17%

 cdjk     zcd zcde zcd zjk zjk    zlo l  zqrs r   zx ztx ztwx ztx  

 lrx      g                   

NET: Ever experienced 960 462 496 - - 18 51 891 444 485 18 11 240 286 131 303 334 282 269 75 42 58 17 117 843

 20% 20% 21% - - 2% 6% 56% 45% 46% 1% 1% 18% 21% 13% 29% 25% 19% 16% 29% 2% 8% 6% 4% 55%

 cdef     cd cde zcde zjk zjk   n ln  zlmn zqr r  zqr  tw tw t ztuvw

 jklnrtu       f                  

 vw                         

NET: Past 10 years 695 345 348 - - 11 41 642 331 343 13 5 173 207 94 222 246 206 197 47 33 48 12 94 601

 15% 15% 15% - - 1% 5% 40% 33% 33% 1% * 13% 15% 9% 22% 18% 14% 12% 18% 2% 6% 5% 3% 39%

 cdef     cd cde zcde zjk zjk   n n  zlmn zqr   r  tw t t ztuvw

 jklnrtu       f                  

 vw                         

Don't know 44 15 27 - - 7 16 21 11 18 4 9 6 12 4 21 20 6 11 6 11 11 5 27 17

 1% 1% 1% - - 1% 2% 1% 1% 2% * 1% * 1% * 2% 1% * 1% 2% 1% 1% 2% 1% 1%

 cdjlr     d zcd cd j zjk      zlmn q   zqr  t t t  

 t                         

Prefer not to answer 29 19 9 - - 3 8 17 13 6 6 3 5 7 9 9 12 5 11 * 8 4 4 16 13

 1% 1% * - - * 1% 1% 1% 1% * * * * 1% 1% 1% * 1% * * * 1% * 1%

 dk      cd zcd zjk              t   

Not applicable 1912 935 951 544 898 470 - - - - 935 951 638 481 463 330 404 614 806 88 1118 304 85 1508 404

 40% 40% 40% 100% 100% 55% - - - - 70% 71% 47% 35% 46% 32% 30% 41% 48% 35% 51% 39% 31% 47% 26%

 fghi   zef zefg zfg     zhi zhi zmo  zmo   p zpqs  zuvw vx  zuvx  

 mopvx   g                 x     

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 94

Q4 Life events: when, if ever, experienced. Retiring from work

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

122 3 15 14 6 9 8 7 17 15 2 20 7 85 31 84 20 18 28 62 23 10

 3% 1% 3% 4% 1% 3% 2% 2% 3% 2% 1% 5% 5% 2% 5% 3% 1% 4% 3% 4% 2% 1%

 mpu           zdfgi dj  zm zp  p u zu u  

            j           

I have experienced this in the past 

10 years, but more than 1 year ago

572 28 67 67 52 44 50 49 86 44 20 53 14 435 124 381 79 113 157 336 53 26

 12% 15% 13% 17% 12% 13% 11% 12% 13% 7% 9% 13% 10% 11% 18% 14% 5% 23% 17% 21% 5% 2%

 impt i i zfij i i i i i   i   zm zp  zop ztu zrtu u  

 u                      

I have experienced this, but more 

than 10 years ago

265 14 34 16 21 15 22 27 46 25 15 18 12 214 39 162 35 68 86 138 28 13

 6% 8% 7% 4% 5% 4% 5% 7% 7% 4% 7% 4% 9% 5% 6% 6% 2% 14% 9% 9% 3% 1%

 ptu        i    i   p  zop ztu ztu u  

I have never experienced this 1819 71 198 134 150 130 184 187 248 223 96 143 55 1476 287 1081 488 250 423 598 378 420

 38% 37% 38% 35% 36% 38% 42% 47% 38% 34% 43% 36% 42% 37% 42% 39% 32% 51% 45% 37% 38% 35%

 impu      i zbcd   i    zm p  zop zstu    

        ehik               

NET: Ever experienced 960 45 116 97 79 68 79 82 149 84 37 91 32 734 194 627 134 199 271 536 104 48

 20% 24% 22% 25% 19% 20% 18% 21% 23% 13% 17% 23% 24% 19% 29% 23% 9% 41% 29% 33% 11% 4%

 impt i i zfij i i i i i   i i  zm zp  zop ztu zrtu u  

 u                      

NET: Past 10 years 695 31 82 81 57 53 58 56 103 59 22 73 21 520 154 465 99 131 185 398 76 36

 15% 16% 16% 21% 14% 15% 13% 14% 16% 9% 10% 18% 16% 13% 23% 17% 7% 27% 20% 25% 8% 3%

 impt i i zdfg i i i i i   ij i  zm zp  zop ztu zrtu u  

 u   ij                   

Don't know 44 1 1 1 1 7 5 5 6 10 1 5 - 37 6 26 7 10 7 19 12 7

 1% * * * * 2% 1% 1% 1% 1% 1% 1% - 1% 1% 1% * 2% 1% 1% 1% 1%

 p     bd            zop     

Prefer not to answer 29 - 2 4 6 1 4 3 2 3 1 2 - 24 5 17 11 2 10 13 3 3

 1% - * 1% 2% * 1% 1% * * * 1% - 1% 1% 1% 1% * 1% 1% * *

     z              u    

Not applicable 1912 73 199 152 179 136 170 121 245 343 89 160 45 1681 186 1020 868 24 231 453 492 736

 40% 39% 39% 39% 43% 40% 38% 30% 38% 52% 40% 40% 34% 43% 27% 37% 58% 5% 25% 28% 50% 61%

 gnoq  g g g g g  g zabc g g  zn  q zoq    zrs zrst

 rs         defghjk             

          l             

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 95

Q4 Life events: when, if ever, experienced. Retiring from work

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

122 12 111 7 2 - 2 36 25 29 17 54 60 14 40 38 12 48 43

 3% 1% 4% 1% * - 8% 4% 2% 2% 1% 5% 6% 3% 9% 10% 2% 9% 10%

 acdj  za     zhij    z z  zmp zmp  zmp zmp

I have experienced this in the past 

10 years, but more than 1 year ago

572 19 554 10 8 1 - 130 184 130 59 278 283 35 243 236 18 265 252

 12% 1% 18% 1% 2% 1% - 16% 15% 11% 5% 28% 27% 6% 56% 61% 4% 48% 57%

 acdej  za     zij zij j  z z  zmpq zmnpq  zmp zmpq

 mp                   

I have experienced this, but more 

than 10 years ago

265 9 256 6 3 - - 57 79 65 33 113 142 11 101 99 5 137 128

 6% 1% 8% 1% 1% - - 7% 6% 5% 3% 11% 14% 2% 23% 26% 1% 25% 29%

 acdej  za     j j j  z z  zmp zmnp  zmp zmpq

 mp                   

I have never experienced this 1819 612 1206 357 206 44 6 298 474 489 423 522 539 481 41 6 449 90 14

 38% 38% 38% 40% 36% 36% 21% 36% 39% 40% 38% 53% 51% 87% 9% 2% 91% 16% 3%

 noqr           z z znoqr or  znoq nor  

                 r   

NET: Ever experienced 960 40 920 23 14 1 2 223 289 224 108 444 485 60 384 373 35 450 423

 20% 2% 29% 3% 2% 1% 8% 27% 24% 18% 10% 45% 46% 11% 88% 96% 7% 81% 95%

 acdej  za     zij zij j  z z  zmpq zmnpq  zmp zmnpq

 mp                   

NET: Past 10 years 695 31 664 17 11 1 2 166 210 159 75 331 343 49 283 273 30 313 295

 15% 2% 21% 2% 2% 1% 8% 20% 17% 13% 7% 33% 33% 9% 65% 71% 6% 57% 67%

 acdej  za     zij zij j  z z  zmpq zmnpq  zmp zmpq

 mp                   

Don't know 44 13 30 10 3 * - 13 9 10 6 11 18 5 6 2 9 9 6

 1% 1% 1% 1% 1% * - 2% 1% 1% 1% 1% 2% 1% 1% 1% 2% 2% 1%

        j     z  o     

Prefer not to answer 29 5 24 3 - 2 - 5 8 6 4 13 6 7 7 5 3 4 -

 1% * 1% * - 2% - 1% 1% * * 1% 1% 1% 2% 1% 1% 1% -

      d      z  r zr r    

Not applicable 1912 945 967 507 342 77 19 297 444 501 571 - - - - - - - -

 40% 59% 31% 56% 61% 62% 71% 36% 36% 41% 51% - - - - - - - -

 bghk zb  z z z    g zghi         

 lmnopqr                   

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 96

Q4 Life events: when, if ever, experienced. Retiring from work

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

122 40 13 47 13 21 35 24 28 19 40 14 37 32 44 27 27 18 17 91 15 14 31 71 13

 3% 5% 5% 6% 5% 6% 8% 2% 2% 2% 2% 2% 3% 3% 3% 2% 3% 2% 2% 4% 2% 1% 4% 3% 1%

 ux z z z z z z        o     ztu   zx x  

I have experienced this in the past 

10 years, but more than 1 year ago

572 236 42 250 33 137 170 170 136 136 272 108 183 119 122 103 99 47 84 479 38 51 114 405 44

 12% 32% 16% 33% 12% 38% 38% 16% 11% 13% 16% 12% 12% 9% 8% 7% 9% 5% 10% 23% 4% 3% 16% 17% 3%

 mnopqt zbd z zbd  zabd zbcd zhiklmn noq hmnopq zhiklm mnop mnopq oq q q oq  noq ztu   zx zx  

 ux       opqr   nopqr q              

I have experienced this, but more 

than 10 years ago

265 97 15 127 15 60 79 82 64 55 124 59 89 57 57 48 39 23 34 154 82 29 57 177 27

 6% 13% 6% 17% 5% 17% 17% 8% 5% 5% 7% 7% 6% 5% 4% 3% 4% 3% 4% 7% 9% 2% 8% 7% 2%

 nopqux zbd  zbd  zabd zbd zhilmnop q oq zhimnop hmnop nopq oq q    q zu zu  zx zx  

        qr   qr qr              

I have never experienced this 1819 339 182 330 209 134 163 352 417 305 598 313 503 504 650 556 448 314 336 811 413 572 240 941 599

 38% 46% 71% 43% 75% 37% 36% 33% 32% 29% 34% 36% 34% 40% 42% 39% 42% 34% 41% 38% 47% 34% 34% 38% 40%

 ghijlq zef zacef zf zace   i i  i i i ghij zghi ghij zghijklq i ghij u zsu    v

 uv    f         lq jklmoq lq   klq       

NET: Ever experienced 960 373 71 424 61 218 284 276 228 210 436 181 310 209 223 179 165 88 135 724 135 95 202 653 85

 20% 51% 27% 55% 22% 61% 63% 26% 18% 20% 25% 21% 21% 16% 14% 13% 15% 10% 16% 34% 15% 6% 29% 27% 6%

 hmnopq zbd z zbd  zabd zabc zhiklmn noq mnopqr zhiklm hmno hmno noq oq q oq  oq ztu u  zx zx  

 rtux      d opqr   nopqr pqr pqr             

NET: Past 10 years 695 276 55 297 46 158 205 194 164 155 312 123 220 151 166 131 126 65 101 570 53 66 145 476 58

 15% 38% 22% 39% 16% 44% 45% 18% 13% 15% 18% 14% 15% 12% 11% 9% 12% 7% 12% 27% 6% 4% 21% 19% 4%

 hmnopq zbd z zbd  zabd zabc zhiklmn oq noq zhiklm noq hmno oq q q oq  oq ztu u  zx zx  

 tux      d opqr   nopqr  pq             

Don't know 44 7 4 11 7 2 4 6 6 8 15 3 5 11 18 16 15 9 7 23 6 9 6 27 4

 1% 1% 2% 1% 2% 1% 1% 1% * 1% 1% * * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% *

 hlx    z      l    hkl kl hkl       x  

Prefer not to answer 29 13 * 4 3 5 1 4 5 3 8 2 3 3 6 6 7 3 2 12 5 9 3 17 6

 1% 2% * * 1% 2% * * * * * * * * * * 1% * * 1% 1% 1% * 1% *

 l zcf    z                    

Not applicable 1912 - - - - - - 413 630 520 679 378 663 546 641 653 434 504 350 545 325 1006 254 810 802

 40% - - - - - - 39% 49% 50% 39% 43% 45% 43% 42% 46% 41% 55% 42% 26% 37% 60% 36% 33% 54%

 abcdefs        zgjklm zgjklmnp  j zgj zj  zgjm  zghi   s zst   zvw

 tvw        npr r      npr  jklmnop        

                  r        

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 97

Q4 Life events: when, if ever, experienced. Retiring from work

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

122 72 88 112 45 68 103 89 87 98 122 37 64 83 8 30 30 9 37 21 122 54 27 70 9

 3% 6% 4% 3% 5% 3% 3% 3% 3% 4% 13% 6% 4% 3% 3% 3% 2% 1% 2% 3% 18% 2% 2% 3% 2%

 q zbcef zh z zcefg  zh z  zh zabcd zlmop zpqr zpqr q q q  q q zklmn     

  ghi   h      efghi qrs         opqrs     

I have experienced this in the past 

10 years, but more than 1 year ago

572 335 402 521 224 311 526 399 449 474 572 145 269 332 41 99 132 16 80 51 572 169 218 306 67

 12% 28% 16% 14% 24% 14% 17% 14% 15% 17% 60% 22% 16% 13% 15% 9% 10% 2% 5% 6% 82% 8% 20% 12% 12%

 opqr zbcd zceg z zbce z zceg z z zceg zabc zlmn zmop zopq opqrs qrs qrs  q q zklmn  zu   

 su efghi h  fghi  h   h defghi opqrs qrs rs       opqrs     

I have experienced this, but more 

than 10 years ago

265 157 207 241 103 94 237 180 203 219 265 44 145 126 7 8 47 3 6 10 - 79 108 144 32

 6% 13% 8% 7% 11% 4% 8% 6% 7% 8% 28% 7% 9% 5% 2% 1% 4% * * 1% - 4% 10% 5% 6%

 enop zbcef zcegh ze zbcef  zcegh ze ze zceg zabcd nopqr zmnop opqrs oqrt t oqrst   qrt   zu   

 qrstu ghi   ghi     h efghi st qrst t            

I have never experienced this 1819 444 991 1419 391 1000 1289 1167 1165 1147 - 279 658 922 120 441 422 181 558 215 - 797 428 994 215

 38% 37% 40% 39% 42% 44% 43% 42% 38% 42% - 43% 39% 37% 43% 38% 32% 20% 34% 26% - 36% 39% 37% 38%

 jpqr j zaj zaj zaj zabc zabc zabchj j zabch  zlmp pqrs pqrs pqrs pqrs qst t qst qt      

 stu     ghij hj   j  qrst t t t t          

NET: Ever experienced 960 565 697 874 372 474 865 667 738 792 960 227 478 541 56 138 208 27 123 83 695 302 352 520 108

 20% 47% 28% 24% 40% 21% 29% 24% 24% 29% 100% 35% 28% 22% 20% 12% 16% 3% 7% 10% 100% 14% 32% 20% 19%

 opqr zbcd zceg ze zbce  zceg ze ze zce zabc zlmn zmno zopq oqrs qr oqrs  q qr zklm  zu   

 su efghi h  fghi  h   gh defghi opqrs pqrs rs       nopqrs     

NET: Past 10 years 695 407 490 633 269 380 628 488 535 573 695 182 333 415 50 129 162 24 117 73 695 223 245 376 76

 15% 34% 20% 18% 29% 17% 21% 17% 18% 21% 72% 28% 20% 17% 18% 11% 12% 3% 7% 9% 100% 10% 22% 14% 13%

 opqr zbcd zceg z zbce z zceg z z zceg zabc zlmn zmop zopq opqr qr qrs  q q zklm  zu   

 su efghi h  fghi  h   h defghi opqrs qrs rs s      nopqrs     

Don't know 44 11 23 27 19 15 26 25 19 28 - 9 15 17 3 11 5 4 7 5 - 16 11 21 8

 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% - 1% 1% 1% 1% 1% * * * 1% - 1% 1% 1% 1%

 hjprt j j j zabce j hj j j hj  prt prt  t t          

     fghij                     

Prefer not to answer 29 9 13 13 5 10 15 12 10 11 - 4 11 11 1 5 5 2 3 2 - 9 4 13 1

 1% 1% 1% * 1% * * * * * - 1% 1% * * * * * * * - * * * *

 chjr chj j  j  j      r             

Not applicable 1912 180 756 1263 152 754 820 918 1094 745 - 128 541 978 99 551 663 674 947 524 - 1087 302 1108 240

 40% 15% 30% 35% 16% 33% 27% 33% 36% 27% - 20% 32% 40% 36% 48% 51% 76% 58% 63% - 49% 27% 42% 42%

 abcd j adfi abdf j abdf adj abdfij abdefgij adj  t kt klt kt zklm zklm zklmno zklmnopt zklmn  zv  z  

 efghijk  j gij  ij          nt nt prst  oprt      

 ltv                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Q4 Life events: when, if ever, experienced. Retiring from work

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

122 8 38 74 8 31 77 73 56 72 68 27 56 65 82 83 28 84 52 72 18 10 75 32

 3% 1% 3% 3% 1% 3% 3% 3% 2% 3% 3% 1% 2% 3% 3% 3% 3% 3% 2% 3% 1% 1% 2% 3%

 adhkt  a a    hktu ku hktu hktu  ktu zghkl hktu hktu ktu zhktu ktu hktu     

 u             rtu           

I have experienced this in the past 

10 years, but more than 1 year ago

572 68 181 316 103 159 302 271 202 246 217 91 193 219 377 345 96 373 212 387 12 9 344 153

 12% 10% 15% 11% 16% 13% 11% 10% 7% 9% 9% 4% 9% 11% 13% 12% 10% 13% 10% 16% 1% 1% 11% 14%

 fghi  zac  zf   hjklt ktu hktu hktu tu hktu ghij zghi ghij hktu zghijklm hjkltu zghij    zv

 jklprtu       u      kltu jklmprt klmprtu  oprtu  klmnopqr     

 v              u     tu     

I have experienced this, but more 

than 10 years ago

265 44 89 128 37 98 119 123 91 106 105 42 80 89 170 137 40 152 76 176 3 1 151 73

 6% 7% 7% 5% 6% 8% 4% 4% 3% 4% 4% 2% 4% 4% 6% 5% 4% 5% 4% 7% * * 5% 7%

 cfghi c zc   zf  hklrt ktu hktu hkltu tu ktu hkltu ghijk hiklr ktu ghijklmpr ktu zghij    v

 jklmopr       u       lmoprtu tu  tu  klmnopq     

 tuv                   rtu     

I have never experienced this 1819 165 543 1070 131 530 1106 1040 1084 1073 955 806 837 772 1109 1074 384 1032 773 986 618 395 1106 456

 38% 25% 44% 38% 21% 44% 40% 37% 39% 39% 38% 39% 37% 38% 38% 38% 38% 37% 36% 40% 46% 41% 35% 42%

 adv  zac a  zdf zd  glqr glqr gr glr        zgln zghijklmn zglqr  zv

                    oqr opqrsu    

NET: Ever experienced 960 120 308 517 148 289 498 467 349 425 390 160 329 372 629 564 164 610 341 635 32 20 570 259

 20% 18% 25% 19% 23% 24% 18% 17% 12% 15% 16% 8% 15% 18% 22% 20% 16% 22% 16% 26% 2% 2% 18% 24%

 cfgh  zac  zf zf  hikl ktu hktu hktu tu hktu ghij zghi ghij hktu zghijklm hkltu zghij    zv

 ijklmpr       tu      klrtu jklmopr klmprtu  oprtu  klmnopqr     

 tuv              tu     tu     

NET: Past 10 years 695 76 219 390 111 191 379 344 258 318 285 118 249 283 459 428 124 458 264 459 30 18 419 185

 15% 12% 18% 14% 18% 16% 14% 12% 9% 12% 11% 6% 11% 14% 16% 15% 12% 17% 12% 19% 2% 2% 13% 17%

 afgh  zac  zf   hkltu ktu hktu hktu tu hktu ghij zghi ghij hktu zghijklm hkltu zghij    zv

 ijklprt             klrtu jklmprt klprtu  oprtu  klmnopqr     

 uv              u     tu     

Don't know 44 5 12 24 1 14 23 22 22 21 20 11 18 14 22 23 7 17 14 20 4 3 26 9

 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * * 1% 1%

 dkqt     d  t t t t  t t t t    t     

Prefer not to answer 29 - 9 15 * 10 14 12 12 12 10 6 10 9 18 15 2 15 10 14 3 1 14 3

 1% - 1% 1% * 1% * * * * * * * * 1% 1% * 1% * 1% * * * *

 kuv  a            ku          

Not applicable 1912 367 358 1161 351 375 1153 1269 1331 1210 1107 1076 1068 850 1122 1127 446 1100 981 800 687 535 1411 350

 40% 56% 29% 42% 56% 31% 41% 45% 48% 44% 45% 52% 47% 42% 39% 40% 44% 40% 46% 33% 51% 56% 45% 32%

 bens zbc  zb zef  e zmno zgijmnoqs zmnoqs zmno zghijlmnopqr zgij znqs s ns znoq s zimnoqs  zghijlmno zghijkl zw  

 w       qs   qs s mnoqs    s    pqrs mnopqrst   

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 99

Q4 Life events: when, if ever, experienced. Retiring from work

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

122 15 21 57 50 16 36 43 35 47 65 6 6 14 10 11 44 4 5 9 38 5

 3% 6% 4% 3% 3% 2% 3% 3% 2% 3% 2% 1% 3% 3% 2% 3% 7% 2% 3% 6% 6% 3%

 k zcd       k k k      zqr   z z  

I have experienced this in the past 

10 years, but more than 1 year ago

572 53 101 305 203 65 179 217 154 266 338 10 48 40 56 58 231 21 24 56 193 25

 12% 20% 18% 14% 11% 10% 15% 14% 11% 15% 13% 2% 21% 10% 11% 15% 39% 10% 14% 38% 31% 13%

 dk zcd zcd zd   ze ze k zhjk hk  zhij   m zqr   zu zu  

             k          

I have experienced this, but more 

than 10 years ago

265 18 44 127 117 21 77 99 55 100 146 4 16 12 24 19 56 43 13 17 80 14

 6% 7% 8% 6% 6% 3% 7% 7% 4% 6% 6% 1% 7% 3% 5% 5% 10% 20% 8% 12% 13% 7%

 ehkm  zc    e e k hk hk  hk    z zpr  z zu  

I have never experienced this 1819 108 238 908 690 271 567 630 578 763 984 260 80 160 254 160 245 146 123 62 304 144

 38% 41% 42% 41% 36% 40% 49% 42% 40% 42% 37% 41% 34% 38% 52% 43% 41% 66% 73% 42% 48% 76%

   d zd   zeg z j zjl  j   zmo   zp zp  z zst

NET: Ever experienced 960 86 166 489 370 102 292 359 245 412 549 19 70 67 90 88 332 69 42 83 310 44

 20% 33% 30% 22% 19% 15% 25% 24% 17% 23% 21% 3% 30% 16% 18% 24% 56% 31% 25% 56% 49% 23%

 ehkm zcd zcd z   ze ze k zhjk hk  zhij   m zqr z  zu zu  

             k          

NET: Past 10 years 695 67 122 362 253 82 215 260 189 312 403 16 54 55 66 69 276 25 29 66 230 30

 15% 26% 22% 16% 13% 12% 19% 17% 13% 17% 15% 2% 23% 13% 13% 18% 47% 12% 17% 45% 37% 16%

 k zcd zcd zd   ze ze k zhjk hk  zhij    zqr   zu zu  

             k          

Don't know 44 3 5 16 20 6 13 11 12 7 18 1 2 2 5 3 6 2 2 3 5 1

 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% * 1% * 1% 1% 1% 1% 1% 2% 1% *

 ik                      

Prefer not to answer 29 * 4 12 10 1 9 9 8 10 14 4 1 - 6 1 8 3 1 - 9 2

 1% * 1% 1% 1% * 1% 1% 1% 1% 1% 1% * - 1% * 1% 2% 1% - 1% 1%

                 z    z  

Not applicable 1912 65 149 786 812 300 279 501 605 612 1084 347 81 189 135 123 - - - - - -

 40% 25% 26% 36% 43% 44% 24% 33% 42% 34% 41% 55% 35% 45% 28% 33% - - - - - -

 abcf   ab zabc zfg  f il  i zhij  zno         

 ginopqr           l           

 stu                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 100

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? SUMMARY TABLE

BASE: ALL UK ADULTS AGED 18-75

 Your mental 

wellbeing

Your physical 

wellbeing

UNWEIGHTED BASE 4763 4763

WEIGHTED BASE 4763 4763

Always/nearly always 652 642

 14% 13%

Very often 1561 2014

 33% 42%

Sometimes/occasionally 1403 1487

 29% 31%

Not very often 520 325

 11% 7%

Hardly ever 380 178

 8% 4%

Never 197 70

 4% 1%

NET: At least sometimes 3615 4143

 76% 87%

NET: At least very often 2212 2656

 46% 56%

NET: At most not very often 1097 572

 23% 12%

NET: Hardly ever/ never 577 247

 12% 5%

Don't know 34 26

 1% 1%

Prefer not to answer 17 22

 * *

   

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 101

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your mental wellbeing

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

Always/nearly always 652 252 390 98 173 149 127 104 62 103 191 287 177 185 118 172 197 182 253 20 319 116 33 468 183

 14% 11% 16% 18% 19% 17% 15% 7% 6% 10% 14% 21% 13% 14% 12% 17% 15% 12% 15% 8% 15% 15% 12% 14% 12%

 aghi  za zg zfg zg g   h hi zhij    zln s  zqs  x   zx  

 sx                         

Very often 1561 743 804 201 347 323 300 390 215 318 529 486 510 422 324 304 337 526 614 84 756 264 102 1123 438

 33% 32% 34% 37% 39% 38% 34% 25% 22% 30% 39% 36% 38% 31% 32% 30% 25% 36% 37% 33% 35% 34% 38% 35% 29%

 ghop   g zg zg g   h zhi zhi zmno     zp zp p zx x x zx  

 x                         

Sometimes/occasionally 1403 723 666 142 236 240 261 525 345 321 378 345 408 404 291 299 415 420 479 88 662 233 72 967 436

 29% 31% 28% 26% 26% 28% 30% 33% 35% 31% 28% 26% 30% 30% 29% 29% 31% 28% 29% 35% 30% 30% 26% 30% 29%

 bdk zb      zcde zjk k                

Not very often 520 246 270 52 74 62 85 246 140 150 107 120 128 160 121 110 161 168 164 27 200 80 25 306 214

 11% 11% 11% 10% 8% 7% 10% 15% 14% 14% 8% 9% 9% 12% 12% 11% 12% 11% 10% 11% 9% 10% 9% 9% 14%

 dejk       zcde zjk zjk               ztuw

 lrtw       f                  

Hardly ever 380 225 155 29 46 48 63 195 140 92 86 63 89 113 98 79 144 102 110 24 160 55 14 229 151

 8% 10% 6% 5% 5% 6% 7% 12% 14% 9% 6% 5% 7% 8% 10% 8% 11% 7% 7% 10% 7% 7% 5% 7% 10%

 bcde zb      zcde zijk k     l  zqr        ztuvw

 jklrw       f                  

Never 197 120 77 11 13 27 27 119 79 57 41 19 37 64 46 50 81 70 38 8 74 17 21 112 85

 4% 5% 3% 2% 1% 3% 3% 7% 8% 5% 3% 1% 3% 5% 5% 5% 6% 5% 2% 3% 3% 2% 8% 3% 6%

 bcdjk zb    d d zcdef zijk zjk k   l l l zr r     ztuw  ztuw

 lrtuw                         

NET: At least sometimes 3615 1718 1860 440 756 711 688 1019 622 742 1097 1118 1095 1012 733 775 950 1129 1345 191 1737 613 207 2558 1057

 76% 74% 78% 81% 84% 83% 79% 64% 63% 71% 82% 84% 81% 74% 73% 75% 70% 76% 80% 75% 79% 79% 76% 79% 69%

 aghi  za zg zfg zg zg   h zhi zhi zmno     p zpq  zx zx x zx  

 npx                         

NET: At least very often 2212 996 1194 299 520 472 428 494 277 421 719 773 687 607 442 477 534 708 866 103 1075 380 136 1591 621

 46% 43% 50% 55% 58% 55% 49% 31% 28% 40% 53% 58% 51% 45% 44% 46% 39% 48% 52% 41% 49% 49% 50% 49% 41%

 aghi  za zg zfg zfg g   h zhi zhi zmno     p zpqs  zx x x zx  

 px                         

NET: At most not very often 1097 592 502 92 133 137 175 559 359 299 233 202 254 338 266 239 385 341 312 59 434 152 60 647 451

 23% 25% 21% 17% 15% 16% 20% 35% 36% 29% 17% 15% 19% 25% 26% 23% 28% 23% 19% 23% 20% 20% 22% 20% 29%

 bcde zb     d zcde zijk zjk    l zl l zqr r       ztuvw

 fjklrtu       f                  

 w                         

NET: Hardly ever/ never 577 346 232 40 59 75 90 313 219 149 126 82 126 177 144 130 225 173 148 32 234 72 35 341 236

 12% 15% 10% 7% 7% 9% 10% 20% 22% 14% 9% 6% 9% 13% 14% 13% 17% 12% 9% 13% 11% 9% 13% 11% 15%

 bcde zb     d zcde zijk jk k   l l l zqr r       ztuw

 jklrtuw       f                  

Don't know 34 16 18 7 6 7 7 7 8 4 8 14 9 9 8 7 15 7 9 2 13 6 4 23 10

 1% 1% 1% 1% 1% 1% 1% * 1% * 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1%

Prefer not to answer 17 9 8 5 3 2 3 5 2 3 6 5 1 4 3 9 8 3 5 2 5 2 - 6 11

 * * * 1% * * * * * * * * * * * 1% 1% * * 1% * * - * 1%

 lw               zl         ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 102

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your mental wellbeing

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

Always/nearly always 652 27 78 52 54 49 60 48 74 96 34 62 17 552 83 335 257 60 140 178 132 203

 14% 14% 15% 13% 13% 14% 14% 12% 11% 14% 15% 16% 13% 14% 12% 12% 17% 12% 15% 11% 13% 17%

 os                zoq  s   zs

Very often 1561 59 164 123 125 105 142 123 210 249 69 143 48 1306 207 893 506 162 281 490 355 434

 33% 31% 32% 32% 30% 31% 32% 31% 32% 38% 31% 36% 36% 33% 31% 32% 34% 33% 30% 30% 36% 36%

 s         zdg           zrs zrs

Sometimes/occasionally 1403 52 149 103 125 100 136 134 220 176 62 110 36 1148 219 831 421 151 291 488 293 330

 29% 27% 29% 26% 30% 29% 31% 34% 34% 27% 27% 27% 27% 29% 32% 30% 28% 31% 31% 30% 30% 27%

        ci zci              

Not very often 520 22 48 47 60 38 51 44 73 69 17 33 17 438 65 311 156 53 113 198 93 116

 11% 12% 9% 12% 14% 11% 12% 11% 11% 10% 8% 8% 13% 11% 10% 11% 10% 11% 12% 12% 9% 10%

     zbjk               u   

Hardly ever 380 17 45 41 26 33 37 31 38 41 33 32 6 303 71 238 108 34 68 165 76 71

 8% 9% 9% 11% 6% 10% 8% 8% 6% 6% 15% 8% 5% 8% 11% 9% 7% 7% 7% 10% 8% 6%

 hu   hi  h     zbdfg    zm     zru   

           hikl            

Never 197 12 27 16 18 15 12 15 30 22 8 15 7 166 25 136 39 23 41 86 30 40

 4% 6% 5% 4% 4% 4% 3% 4% 5% 3% 3% 4% 5% 4% 4% 5% 3% 5% 4% 5% 3% 3%

 p               zp  p  ztu   

NET: At least sometimes 3615 138 391 278 304 255 337 305 504 521 165 316 101 3005 508 2059 1184 372 712 1156 780 967

 76% 73% 76% 72% 73% 75% 76% 77% 77% 79% 74% 79% 76% 76% 75% 74% 79% 77% 76% 71% 79% 80%

 os         c  c     zo  s  zs zrs

NET: At least very often 2212 87 242 176 179 154 201 171 284 344 103 206 65 1857 289 1228 763 222 421 668 487 637

 46% 46% 47% 45% 43% 45% 46% 43% 44% 52% 46% 51% 49% 47% 43% 44% 51% 46% 45% 41% 49% 52%

 os         zdgh  dgh     zo    s zrs

NET: At most not very often 1097 51 119 104 104 87 101 90 140 133 58 80 30 907 161 685 303 109 222 449 199 227

 23% 27% 23% 27% 25% 25% 23% 23% 22% 20% 26% 20% 23% 23% 24% 25% 20% 23% 24% 28% 20% 19%

 ptu   ik            zp   u zrtu   

NET: Hardly ever/ never 577 29 71 57 44 49 50 46 67 64 40 47 13 468 96 374 147 56 109 251 106 111

 12% 15% 14% 15% 11% 14% 11% 12% 10% 10% 18% 12% 10% 12% 14% 13% 10% 12% 12% 16% 11% 9%

 pu  i i  i     zdfh     zp    zrtu   

           i            

Don't know 34 - 3 6 4 - 2 3 4 6 2 4 - 28 6 20 11 2 1 12 7 13

 1% - 1% 1% 1% - * 1% 1% 1% 1% 1% - 1% 1% 1% 1% * * 1% 1% 1%

 r   e                  r

Prefer not to answer 17 - 2 - 3 - 3 - 3 3 - 2 1 13 3 6 10 1 6 3 2 7

 * - * - 1% - 1% - * * - * 1% * * * 1% * 1% * * 1%

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 103

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your mental wellbeing

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

Always/nearly always 652 244 407 124 89 24 7 141 177 146 145 62 103 32 30 18 61 42 28

 14% 15% 13% 14% 16% 20% 27% 17% 14% 12% 13% 6% 10% 6% 7% 5% 12% 8% 6%

 klmn       zij     k  o  mnoqr   

 oqr                   

Very often 1561 590 971 333 204 43 10 256 400 386 429 215 318 129 85 70 153 165 124

 33% 36% 31% 37% 36% 34% 38% 31% 33% 31% 39% 22% 30% 23% 20% 18% 31% 30% 28%

 bkmn zb  z       zghi  k    mno mno no

 o                   

Sometimes/occasionally 1403 461 942 271 150 37 3 238 367 366 317 345 321 209 136 123 156 165 128

 29% 29% 30% 30% 27% 30% 12% 28% 30% 30% 29% 35% 31% 38% 31% 32% 32% 30% 29%

            z  znqr      

Not very often 520 140 380 78 51 7 4 97 126 151 107 140 150 63 77 73 68 83 74

 11% 9% 12% 9% 9% 6% 14% 12% 10% 12% 10% 14% 14% 11% 17% 19% 14% 15% 17%

 ac  za         z z  zm zm  z zm

Hardly ever 380 121 259 60 52 7 2 69 101 108 72 140 92 71 68 64 35 57 51

 8% 7% 8% 7% 9% 6% 9% 8% 8% 9% 6% 14% 9% 13% 16% 17% 7% 10% 12%

 j         j  zl  zp zpq zpq   z

Never 197 43 154 29 11 3 - 24 43 61 36 79 57 41 39 36 20 38 36

 4% 3% 5% 3% 2% 2% - 3% 3% 5% 3% 8% 5% 7% 9% 9% 4% 7% 8%

 ad  za       g  zl z zp zp zp  z zp

NET: At least sometimes 3615 1295 2320 727 444 104 21 635 944 897 891 622 742 370 252 212 371 371 280

 76% 80% 74% 81% 79% 84% 77% 76% 77% 73% 80% 63% 71% 67% 57% 55% 75% 67% 63%

 bikl zb  z     i  zgi  k no o  mnoq nor o

 mnoqr                r   

NET: At least very often 2212 834 1378 456 293 67 17 397 577 532 574 277 421 161 116 88 214 207 152

 46% 52% 44% 51% 52% 54% 65% 48% 47% 43% 52% 28% 40% 29% 26% 23% 43% 37% 34%

 bikl zb  z z      zi  k o o  mnor mnor no

 mnoqr                   

NET: At most not very often 1097 304 793 167 114 17 6 191 269 321 215 359 299 175 184 173 122 178 161

 23% 19% 25% 19% 20% 14% 23% 23% 22% 26% 19% 36% 29% 32% 42% 45% 25% 32% 36%

 acej  za       zhj  zl z zp zmpq zmnp  zp zpq

                qr    

NET: Hardly ever/ never 577 164 413 89 63 10 2 94 144 170 108 219 149 112 107 101 54 95 87

 12% 10% 13% 10% 11% 8% 9% 11% 12% 14% 10% 22% 14% 20% 25% 26% 11% 17% 20%

 acj  za       j  zl  zp zpq zmpq  zp zpq

Don't know 34 13 20 5 6 2 - 4 9 12 3 8 4 6 1 1 3 1 1

 1% 1% 1% 1% 1% 2% - 1% 1% 1% * 1% * 1% * * 1% * *

Prefer not to answer 17 3 15 1 1 1 - 5 2 - 2 2 3 1 1 1 - 3 2

 * * * * * 1% - 1% * - * * * * * * - 1% *

        i            

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 104

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your mental wellbeing

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

Always/nearly always 652 39 23 63 40 17 30 115 169 142 181 111 198 284 344 319 216 254 210 275 100 265 139 259 238

 14% 5% 9% 8% 14% 5% 7% 11% 13% 14% 10% 13% 13% 22% 22% 23% 20% 28% 25% 13% 11% 16% 20% 11% 16%

 abcefgj  e ae acef    gj gj   gj zghi zghi zghi zghijkl zghi zghi   zst zw  zw

 tw             jkl jkl jkl  jklmnop jklp       

Very often 1561 149 66 227 91 58 133 291 445 335 512 286 515 473 630 533 385 372 302 672 278 597 271 725 538

 33% 20% 26% 30% 33% 16% 29% 28% 35% 32% 30% 33% 35% 37% 41% 38% 36% 41% 36% 32% 31% 35% 39% 30% 36%

 abegjw e e ae ae  ae  gj g  g gj zgij zghi zgij zgj zghi zgj   zs zw  zw

              k jklmopr k  jklp        

Sometimes/occasionally 1403 259 86 232 89 132 136 313 372 266 544 276 425 319 373 360 289 193 206 633 240 506 166 774 429

 29% 35% 33% 30% 32% 37% 30% 30% 29% 25% 31% 32% 29% 25% 24% 26% 27% 21% 25% 30% 27% 30% 24% 32% 29%

 imnoqr z    zc  imnoqr imnq q zilmno imno imnq q q q q  q     zv v

 v          pqr pqr              

Not very often 520 116 24 116 34 54 80 152 134 137 211 109 158 102 100 107 87 56 50 245 109 164 68 305 140

 11% 16% 9% 15% 12% 15% 18% 14% 10% 13% 12% 12% 11% 8% 6% 8% 8% 6% 6% 12% 12% 10% 10% 12% 9%

 mnopqr zb  zb  zb zb zhjlmno mnoqr zhlmnopq mnopqr mnop mnoqr nq   qr       zx  

 x       pqr  r  qr              

Hardly ever 380 108 32 74 18 64 37 104 105 97 175 65 121 57 58 69 62 30 37 180 79 120 39 231 105

 8% 15% 12% 10% 6% 18% 8% 10% 8% 9% 10% 7% 8% 4% 4% 5% 6% 3% 5% 9% 9% 7% 6% 9% 7%

 mnopqr zcdf zd   zacdf  zkmnopqr mnopqr mnopqr zhklmno mnoqr mnopq   nq nq       zvx  

 v          pqr  r             

Never 197 56 23 51 6 31 33 71 54 61 102 24 59 27 21 14 21 7 17 98 64 31 15 138 33

 4% 8% 9% 7% 2% 9% 7% 7% 4% 6% 6% 3% 4% 2% 1% 1% 2% 1% 2% 5% 7% 2% 2% 6% 2%

 kmnopqr zd zd zd  zd zd zhklmnop kmnopqr zhklmnopq zhklmno noq mnopq noq   oq  oq u zsu   zvx  

 uvx       qr  r pqr  r             

NET: At least sometimes 3615 448 174 522 220 207 299 719 986 743 1237 673 1139 1076 1347 1212 890 818 718 1580 619 1368 576 1758 1205

 76% 61% 68% 68% 79% 58% 66% 68% 77% 71% 71% 77% 77% 84% 88% 86% 83% 89% 87% 75% 70% 81% 82% 72% 81%

 abcefg  e ae abce  e  gij  g gij gij zghi zghi zghi zghijkl zghi zghi t  zst zw  zw

 ijtw    f         jkl jklmp jklp  jklmop jklp       

NET: At least very often 2212 188 88 290 131 75 163 406 614 477 693 397 714 757 975 851 601 626 511 947 378 862 410 984 776

 46% 26% 34% 38% 47% 21% 36% 39% 48% 46% 40% 45% 48% 59% 63% 60% 56% 68% 62% 45% 43% 51% 58% 40% 52%

 abcefg e ae ae abce  ae  gj gj  gj gj zghi zghi zghi zghijkl zghi zghi   zst zwx  zw

 jtw    f         jkl jklmop jklp  jklmnop jklp       

                  r        

NET: At most not very often 1097 280 79 242 57 150 150 327 293 294 488 198 338 186 179 190 171 93 104 523 252 314 122 673 278

 23% 38% 31% 31% 21% 42% 33% 31% 23% 28% 28% 23% 23% 15% 12% 13% 16% 10% 13% 25% 29% 19% 17% 28% 19%

 mnopqr zbcd zd zd  zbcd zd zhijklm mnopqr zhklmnop zhklmn mnop mnop nq  nq noqr   zu zu   zvx  

 uvx     f  nopqr  qr opqr qr qr             

NET: Hardly ever/ never 577 164 55 126 23 95 70 175 159 157 278 89 180 84 80 83 83 38 54 278 143 150 54 369 138

 12% 22% 21% 16% 8% 26% 15% 17% 12% 15% 16% 10% 12% 7% 5% 6% 8% 4% 7% 13% 16% 9% 8% 15% 9%

 mnopqr zcdf zd zd  zacd d zhklmno mnopqr zhklmnop zhklmn mnoq mnopq nq  q noq  q u zu   zvx  

 uvx     f  pqr  qr opqr r r             

Don't know 34 3 4 4 - 3 4 5 4 8 6 3 6 6 4 2 7 3 4 6 12 6 5 12 8

 1% * 2% 1% - 1% 1% * * 1% * * * * * * 1% * 1% * 1% * 1% * 1%

 jnosu  d       ho       o    zsu     

Prefer not to answer 17 2 - 1 2 - - - 2 1 3 3 1 6 7 6 1 2 3 5 2 4 2 4 5

 * * - * 1% - - - * * * * * * * * * * * * * * * * *

 lw             g            

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 105

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your mental wellbeing

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

Always/nearly always 652 110 344 501 122 309 344 356 400 317 64 64 259 384 51 203 202 154 267 137 45 652 - 583 11

 14% 9% 14% 14% 13% 14% 11% 13% 13% 12% 7% 10% 15% 16% 18% 18% 15% 17% 16% 17% 7% 29% - 22% 2%

 afgij j afij afgi aj afij aj afij afij aj  t zkt zkt zkt zkt zkt zkt zkt zkt  zv  zx  

 ktvx   j                      

Very often 1561 324 780 1168 281 739 962 887 1006 863 238 180 541 819 95 409 458 339 605 318 178 1561 - 1214 57

 33% 27% 31% 32% 30% 33% 32% 32% 33% 32% 25% 28% 32% 33% 34% 36% 35% 38% 37% 38% 26% 71% - 46% 10%

 ajkt  aj aj aj aj aj aj abdfij aj   t kt t zklt zklt zklmt zklmt zklm  zv  zx  

 vx                   t      

Sometimes/occasionally 1403 378 744 1037 273 674 899 840 904 821 300 217 502 707 79 350 378 263 478 219 223 - - 537 92

 29% 31% 30% 29% 29% 30% 30% 30% 30% 30% 31% 34% 29% 29% 28% 30% 29% 30% 29% 26% 32% - - 20% 16%

 uvwx           zlmp    s  s   s     

            rs              

Not very often 520 180 275 411 115 250 354 316 322 324 152 79 174 263 26 96 124 60 135 70 109 - 520 182 142

 11% 15% 11% 11% 12% 11% 12% 11% 11% 12% 16% 12% 10% 11% 9% 8% 10% 7% 8% 8% 16% - 47% 7% 25%

 oqrs zbcd     zh   zh zbcd oqrs qr oqrs   q    zlmno  zu  zw

 uw efghi         efghi          pqrs     

Hardly ever 380 134 214 295 95 175 296 242 263 245 124 73 149 189 23 55 105 61 109 60 89 - 380 99 154

 8% 11% 9% 8% 10% 8% 10% 9% 9% 9% 13% 11% 9% 8% 8% 5% 8% 7% 7% 7% 13% - 35% 4% 27%

 oruw zbceg   zce  zbceg  z ze zbcd zlmop or o o  or o o o zlmop  zu  zw

  hi     hi    efghi qrs         qrs     

Never 197 72 102 159 44 89 143 125 112 133 76 27 63 87 2 26 30 5 34 20 46 - 197 38 112

 4% 6% 4% 4% 5% 4% 5% 4% 4% 5% 8% 4% 4% 4% 1% 2% 2% 1% 2% 2% 7% - 18% 1% 20%

 mnopq zbcef  h   zh h  zbeh zabcd nopqr nopqr nopqr  q q  q q zklmn  zu  zw

 rsuw gh         efghi s         opqrs     

NET: At least sometimes 3615 812 1868 2705 676 1722 2204 2083 2309 2001 603 461 1302 1910 224 961 1038 756 1350 673 446 2212 - 2335 160

 76% 67% 75% 75% 72% 76% 73% 75% 76% 73% 63% 71% 76% 77% 81% 84% 80% 85% 82% 81% 64% 100% - 88% 28%

 adfg j adfi adfi aj adfi aj afij adfgij aj  t kt zkt kt zklm zklt zklmpr zklmpt zklm  zv  zx  

 ijktvx  j j  j          pt  st  t      

NET: At least very often 2212 434 1124 1668 403 1049 1305 1243 1405 1180 302 244 800 1203 146 612 660 493 872 454 223 2212 - 1798 68

 46% 36% 45% 46% 43% 47% 43% 45% 46% 43% 32% 38% 47% 49% 52% 53% 51% 55% 53% 55% 32% 100% - 68% 12%

 adfg j afij adfg aj adfi aj aij adfgij aj  t kt zkt kt zklm zklt zklmpt zklmt zklm  zv  zx  

 ijktvx   ij  j          t    pt      

NET: At most not very often 1097 386 591 864 254 514 794 684 697 702 352 180 387 539 51 177 260 126 278 150 245 - 1097 318 409

 23% 32% 24% 24% 27% 23% 26% 25% 23% 26% 37% 28% 23% 22% 18% 15% 20% 14% 17% 18% 35% - 100% 12% 71%

 opqr zbcd  z zbce  zbce zh  zbce zabc zlmn opqr oqrs   oqr  q q zklmn  zu  zw

 suw efghi   h  gh   gh defghi opqrs s        opqrs     

NET: Hardly ever/ never 577 206 317 453 139 264 439 367 375 378 201 101 213 276 25 81 136 66 142 80 135 - 577 136 266

 12% 17% 13% 13% 15% 12% 15% 13% 12% 14% 21% 16% 12% 11% 9% 7% 10% 7% 9% 10% 19% - 53% 5% 47%

 opqr zbce   zeh  zbce ze  zceh zabc zlmn oqrs oqr   oqr   oq zklmn  zu  zw

 suw fghi     gh    defghi opqrs         opqrs     

Don't know 34 11 13 18 7 12 17 17 17 17 2 5 11 13 3 5 4 5 8 3 2 - - 2 3

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% * * 1% * * * - - * 1%

 cjuvw j                       w

Prefer not to answer 17 1 7 8 1 4 1 6 3 4 3 1 5 6 - 4 1 2 3 1 3 - - 1 -

 * * * * * * * * * * * * * * - * * * * * * - - * -

 cefgh  fh fh    f f f f               

 ipuw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 106

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your mental wellbeing

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS 

LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTION

S 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

Always/nearly always 652 102 113 432 104 115 422 497 504 522 462 358 451 402 516 471 167 433 396 374 243 219 508 89

 14% 15% 9% 16% 17% 9% 15% 18% 18% 19% 19% 17% 20% 20% 18% 17% 17% 16% 19% 15% 18% 23% 16% 8%

 bew b  zb ze  ze zqs zqs zgknoqs zoqs zqs zghj zghk zqs zs z z zoqs z zqs zghijkl zw  

             knopqs nopqs        mnopqrst   

Very often 1561 226 348 973 227 366 947 1115 1081 1161 1030 768 898 794 1086 1040 394 992 792 817 526 365 1156 264

 33% 34% 28% 35% 36% 30% 34% 40% 39% 42% 41% 37% 40% 39% 37% 37% 39% 36% 37% 33% 39% 38% 37% 25%

 bew b  zb e  e zkno zqs zghklmn zghk zs zkno znoq zqs zs zqs zs zs  zqs zs zw  

        qrs  oqrstu lmnoqrs  qrs s           

           u              

Sometimes/occasionally 1403 183 387 806 149 380 838 781 772 740 664 587 631 543 804 776 289 793 594 717 374 240 944 301

 29% 28% 31% 29% 24% 31% 30% 28% 28% 27% 27% 29% 28% 27% 28% 28% 29% 29% 28% 29% 28% 25% 30% 28%

 dghi     d d     u     u iju  hijm     

 jlmnou                   nu     

Not very often 520 71 164 279 78 159 280 227 232 174 172 177 154 159 280 282 72 280 170 265 105 71 281 166

 11% 11% 13% 10% 12% 13% 10% 8% 8% 6% 7% 9% 7% 8% 10% 10% 7% 10% 8% 11% 8% 7% 9% 15%

 cfgh  zc   zf  ijl ijl   ijl  ijl ghij ghijk  ghijklmpr ijl ghijk i   zv

 ijklmno              lmprtu lmprtu  tu  lmnprtu     

 prtuv                        

Hardly ever 380 51 118 200 56 98 217 135 155 100 117 126 88 87 154 153 57 183 117 187 73 49 166 159

 8% 8% 10% 7% 9% 8% 8% 5% 6% 4% 5% 6% 4% 4% 5% 5% 6% 7% 6% 8% 5% 5% 5% 15%

 cghij  zc     il gijlm  il gijlm  i ilm ilm il ghijlmnor ilm ghijk il i  zv

 klmnopq                   lmnopqr     

 rtuv                   tu     

Never 197 24 85 81 18 89 73 43 40 31 25 28 25 22 51 64 20 73 37 83 16 7 57 90

 4% 4% 7% 3% 3% 7% 3% 2% 1% 1% 1% 1% 1% 1% 2% 2% 2% 3% 2% 3% 1% 1% 2% 8%

 cfghi  zac   zdf  ijlu j      ijlmu ghijk ijlmu ghijklmnr ijlmu ghijk    zv

 jklmnop               lmntu  tu  lmnopqr     

 qrstuv                   tu     

NET: At least sometimes 3615 510 848 2211 480 861 2207 2393 2357 2423 2155 1714 1980 1739 2406 2288 851 2218 1782 1908 1143 824 2608 654

 76% 78% 69% 79% 76% 71% 79% 85% 84% 88% 87% 83% 88% 86% 83% 82% 85% 80% 84% 78% 85% 86% 83% 61%

 bew b  zb e  ze zkno znoqs zghjkmn zghk zoqs zghk zhkn zoqs zqs zoqs zs zoqs z znoqs zknoqs zw  

        qs  opqrst noqrst  mnopqrs oqrs           

             t            

NET: At least very often 2212 328 461 1405 332 481 1369 1612 1585 1684 1491 1127 1349 1196 1601 1512 562 1425 1188 1191 769 585 1664 353

 46% 50% 37% 50% 52% 40% 49% 57% 57% 61% 60% 55% 60% 59% 55% 54% 56% 51% 56% 49% 57% 61% 53% 33%

 bew b  zb ze  ze zkno zkoqs zghklmn zghk zqs zghk zghk zqs zqs zqs zs zoqs z zoqs zghknop zw  

        qs  opqrst nopqrst  nopqrs noqrs        qrst   

NET: At most not very often 1097 146 367 559 152 346 569 404 427 305 314 332 267 269 485 499 149 537 324 535 194 128 503 415

 23% 22% 30% 20% 24% 28% 20% 14% 15% 11% 13% 16% 12% 13% 17% 18% 15% 19% 15% 22% 14% 13% 16% 39%

 cfgh  zac   zf  ijl ijlm  i gijlmu  il ghij ghij ijl ghijklmn ijlm ghij ijl i  zv

 ijklmno              lmrtu klmprtu  oprtu  klmnopq     

 pqrtuv                   rtu     

NET: Hardly ever/ never 577 74 203 281 74 187 290 177 195 131 143 154 113 110 205 217 77 257 154 270 89 57 223 249

 12% 11% 17% 10% 12% 15% 10% 6% 7% 5% 6% 8% 5% 5% 7% 8% 8% 9% 7% 11% 7% 6% 7% 23%

 cfgh  zac   zf  ilm ijlm  il gijlm   gijlm gijlm ijlm ghijklmno gijlm ghijk il   zv

 ijklmno               u  rtu  lmnopqrt     

 pqrstuv                   u     

Don't know 34 2 13 10 - 7 11 8 7 9 8 9 10 7 6 10 3 14 5 6 6 1 10 5

 1% * 1% * - 1% * * * * * * * * * * * * * * * * * *

 cfghi  c         n n     hns       

 jlmnoqr                        

 suv                        

Prefer not to answer 17 - 1 8 - 3 6 5 7 5 4 3 5 2 3 6 - 5 6 5 1 1 5 3

 * - * * - * * * * * * * * * * * - * * * * * * *

 fgijm        n          mn      

 nqtv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 107

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your mental wellbeing

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

Always/nearly always 652 41 86 290 287 107 104 201 216 196 324 74 30 77 46 62 41 13 8 23 27 11

 14% 16% 15% 13% 15% 16% 9% 13% 15% 11% 12% 12% 13% 18% 9% 16% 7% 6% 5% 16% 4% 6%

 fijn    z f  f ijk     zn  n    tu   

 pqrtu                      

Very often 1561 85 179 745 604 265 363 496 514 608 927 256 89 175 162 119 126 46 42 42 109 55

 33% 32% 32% 34% 32% 39% 31% 33% 35% 34% 35% 40% 38% 42% 33% 32% 21% 21% 25% 29% 17% 29%

 pqrt     zfg   z  z zhij  zno      t  t

Sometimes/occasionally 1403 79 159 634 555 188 361 469 435 540 781 199 63 110 163 119 212 67 62 46 225 70

 29% 30% 28% 29% 29% 28% 31% 31% 30% 30% 29% 31% 27% 26% 33% 32% 36% 30% 37% 31% 36% 37%

               m  z  z  z z

Not very often 520 23 56 243 211 67 143 155 127 202 305 45 29 29 49 32 82 35 22 20 99 19

 11% 9% 10% 11% 11% 10% 12% 10% 9% 11% 12% 7% 13% 7% 10% 8% 14% 16% 13% 13% 16% 10%

 hkm         hk hk  k    z z   z  

Hardly ever 380 21 56 185 147 32 108 134 106 159 209 44 11 18 43 32 82 35 22 12 104 21

 8% 8% 10% 8% 8% 5% 9% 9% 7% 9% 8% 7% 5% 4% 9% 9% 14% 16% 13% 8% 17% 11%

 em      e e  l     m m z z z  zs  

Never 197 13 25 104 77 20 77 44 48 86 91 9 10 7 27 11 44 24 10 4 62 12

 4% 5% 4% 5% 4% 3% 7% 3% 3% 5% 3% 1% 4% 2% 6% 3% 7% 11% 6% 3% 10% 6%

 gjkm      zeg  k hjk k  k  m  z z   zs  

NET: At least sometimes 3615 205 424 1669 1446 560 828 1166 1165 1344 2032 528 182 362 371 300 379 125 112 112 361 136

 76% 78% 75% 76% 76% 82% 71% 77% 80% 74% 77% 84% 78% 87% 76% 80% 64% 57% 66% 76% 57% 71%

 fpqr     zfg  f zij  i zij  zno      t  t

 t                      

NET: At least very often 2212 126 265 1035 891 373 467 697 730 804 1251 330 119 252 208 181 167 58 49 66 136 65

 46% 48% 47% 47% 47% 55% 40% 46% 50% 45% 47% 52% 51% 60% 42% 48% 28% 27% 29% 44% 22% 34%

 fpqr     zfg  f zij  i zij  zno      t  t

 tu                      

NET: At most not very often 1097 57 137 533 434 120 329 333 281 448 605 98 51 55 118 75 208 95 55 35 265 53

 23% 22% 24% 24% 23% 18% 28% 22% 19% 25% 23% 16% 22% 13% 24% 20% 35% 43% 32% 24% 42% 28%

 ehkm      zeg e k zhjk hk  k  m m z zpr z  zsu  

NET: Hardly ever/ never 577 34 81 290 223 52 186 178 154 246 300 53 22 26 70 44 126 60 32 16 166 33

 12% 13% 14% 13% 12% 8% 16% 12% 11% 14% 11% 8% 9% 6% 14% 12% 21% 27% 19% 11% 26% 18%

 ekm      zeg e  zhjk k    m m z z z  zsu z

Don't know 34 - 2 6 15 - 3 10 2 11 11 4 1 - - - 3 - 2 - 3 2

 1% - * * 1% - * 1% * 1% * 1% * - - - 1% - 1% - * 1%

 chj    c     h             

Prefer not to answer 17 - - 2 7 - - 2 1 1 2 1 - - - - 1 - - - - -

 * - - * * - - * * * * * - - - - * - - - - -

 chij                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 108

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your physical wellbeing

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

Always/nearly always 642 276 362 87 143 134 133 145 88 133 188 229 216 171 109 147 170 188 266 19 311 104 37 452 190

 13% 12% 15% 16% 16% 16% 15% 9% 9% 13% 14% 17% 16% 13% 11% 14% 13% 13% 16% 7% 14% 14% 14% 14% 12%

 aghn  za g zg g g   h h zhi zmn      zpqs       

 s                         

Very often 2014 921 1073 215 400 343 370 685 362 497 559 575 632 553 416 412 531 619 767 96 906 350 121 1377 636

 42% 39% 45% 40% 45% 40% 42% 43% 37% 47% 42% 43% 47% 41% 41% 40% 39% 42% 46% 38% 41% 45% 45% 43% 42%

 ahp  za       zhj h h zmno      zpqs       

Sometimes/occasionally 1487 805 668 154 235 278 269 551 393 307 412 361 397 451 305 333 440 474 473 99 666 243 79 987 499

 31% 34% 28% 28% 26% 32% 31% 35% 40% 29% 31% 27% 29% 33% 30% 32% 32% 32% 28% 39% 30% 31% 29% 31% 33%

 bdkl zb    d  zcd zijk     l   r r  zr      

 r                         

Not very often 325 172 152 49 67 50 48 110 80 55 92 97 68 101 98 58 83 114 105 23 163 39 14 215 110

 7% 7% 6% 9% 8% 6% 6% 7% 8% 5% 7% 7% 5% 7% 10% 6% 6% 8% 6% 9% 7% 5% 5% 7% 7%

 il   zef     i     l zlo      uw     

Hardly ever 178 100 78 18 34 27 35 64 48 35 51 43 35 48 49 46 75 53 40 10 91 24 12 127 51

 4% 4% 3% 3% 4% 3% 4% 4% 5% 3% 4% 3% 3% 4% 5% 4% 6% 4% 2% 4% 4% 3% 4% 4% 3%

 lr        z      l l zr         

Never 70 38 32 6 10 20 12 22 13 14 24 18 5 28 20 16 33 21 11 4 34 8 7 49 21

 1% 2% 1% 1% 1% 2% 1% 1% 1% 1% 2% 1% * 2% 2% 2% 2% 1% 1% 2% 2% 1% 3% 2% 1%

 lr             l l l zr r        

NET: At least sometimes 4143 2003 2103 456 778 755 772 1382 843 938 1160 1165 1244 1175 831 892 1141 1281 1506 214 1884 697 237 2817 1326

 87% 86% 88% 84% 87% 88% 88% 87% 85% 89% 86% 87% 92% 86% 82% 87% 84% 87% 90% 84% 86% 90% 87% 87% 87%

 acnp  a   c c   zhj   zmno n  n   zpqs   ztwx  t  

NET: At least very often 2656 1198 1435 302 543 478 503 830 450 631 748 804 848 724 526 559 701 807 1033 115 1217 454 158 1830 827

 56% 51% 60% 56% 60% 56% 58% 52% 45% 60% 56% 60% 62% 53% 52% 54% 52% 55% 62% 45% 56% 59% 58% 57% 54%

 aghm  za  zg  g   zh h zhj zmno     s zpqs       

 nps                         

NET: At most not very often 572 309 262 73 111 97 95 196 141 105 168 158 108 177 167 120 191 189 155 37 288 71 33 391 181

 12% 13% 11% 13% 12% 11% 11% 12% 14% 10% 12% 12% 8% 13% 17% 12% 14% 13% 9% 15% 13% 9% 12% 12% 12%

 lru zb       zi     l zlmo l zr r  r zuw   u  

NET: Hardly ever/ never 247 137 110 24 44 47 47 86 62 50 75 61 40 76 69 62 108 75 50 14 125 32 19 176 72

 5% 6% 5% 4% 5% 5% 5% 5% 6% 5% 6% 5% 3% 6% 7% 6% 8% 5% 3% 6% 6% 4% 7% 5% 5%

 lr             l l l zqr r        

Don't know 26 13 13 6 6 4 3 7 4 3 9 10 4 7 8 8 13 5 7 1 11 4 2 18 9

 1% 1% 1% 1% 1% * * * * * 1% 1% * * 1% 1% 1% * * * 1% 1% 1% 1% 1%

Prefer not to answer 22 10 9 9 3 2 3 5 2 3 8 6 2 4 4 12 12 4 5 2 6 2 - 8 14

 * * * 2% * * * * * * 1% * * * * 1% 1% * * 1% * * - * 1%

 lrw   zdefg            zlm r        ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your physical wellbeing

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

Always/nearly always 642 23 75 52 41 37 61 52 72 124 37 47 20 544 79 371 208 64 122 180 132 209

 13% 12% 15% 13% 10% 11% 14% 13% 11% 19% 17% 12% 15% 14% 12% 13% 14% 13% 13% 11% 13% 17%

 s         zcde d           zrst

          ghk             

Very often 2014 90 204 159 166 144 187 163 303 260 94 191 53 1664 297 1173 625 215 391 731 400 492

 42% 47% 40% 41% 40% 42% 42% 41% 47% 39% 42% 48% 40% 42% 44% 42% 41% 44% 41% 45% 40% 41%

         zbi   bi        ztu   

Sometimes/occasionally 1487 48 152 117 149 116 132 132 203 200 67 124 48 1204 235 865 467 155 314 515 308 350

 31% 25% 29% 30% 36% 34% 30% 33% 31% 30% 30% 31% 36% 30% 35% 31% 31% 32% 33% 32% 31% 29%

 m    a          m    u    

Not very often 325 19 41 32 36 29 36 23 31 51 9 10 7 286 32 182 113 30 61 92 74 98

 7% 10% 8% 8% 9% 8% 8% 6% 5% 8% 4% 2% 5% 7% 5% 7% 7% 6% 6% 6% 7% 8%

 hkns hjk hk hk hk hk hk k  k    zn        s

Hardly ever 178 4 27 16 13 11 16 16 27 14 13 18 2 153 23 114 51 13 29 66 46 36

 4% 2% 5% 4% 3% 3% 4% 4% 4% 2% 6% 5% 2% 4% 3% 4% 3% 3% 3% 4% 5% 3%

 i  i        i            

Never 70 5 13 7 3 4 3 6 10 7 2 8 - 65 4 43 23 3 14 24 17 14

 1% 3% 2% 2% 1% 1% 1% 2% 2% 1% 1% 2% - 2% 1% 2% 2% 1% 2% 1% 2% 1%

              z         

NET: At least sometimes 4143 161 431 328 356 297 380 347 578 584 198 363 121 3411 611 2408 1300 434 826 1426 840 1051

 87% 85% 83% 84% 86% 87% 86% 87% 89% 88% 88% 90% 91% 86% 90% 87% 86% 89% 88% 88% 85% 87%

 bm        b b  bc   zm        

NET: At least very often 2656 113 279 211 207 181 248 215 375 384 131 239 73 2207 376 1544 833 279 513 911 532 701

 56% 60% 54% 54% 50% 53% 56% 54% 58% 58% 59% 60% 55% 56% 56% 56% 55% 58% 54% 56% 54% 58%

 d d       d d  d           

NET: At most not very often 572 28 81 55 53 43 56 45 69 72 24 36 10 504 59 339 187 46 105 182 137 148

 12% 15% 16% 14% 13% 13% 13% 11% 11% 11% 11% 9% 7% 13% 9% 12% 12% 10% 11% 11% 14% 12%

 n  zhik k          zn         

   l                    

NET: Hardly ever/ never 247 9 40 23 16 15 20 22 38 21 15 26 2 218 27 157 74 16 44 90 63 50

 5% 5% 8% 6% 4% 4% 4% 6% 6% 3% 7% 6% 2% 6% 4% 6% 5% 3% 5% 6% 6% 4%

 i  zdil      i  i i         u  

Don't know 26 - 2 4 2 1 4 5 1 5 2 1 - 22 4 16 6 4 3 7 7 10

 1% - * 1% * * 1% 1% * 1% 1% * - 1% 1% 1% * 1% * * 1% 1%

Prefer not to answer 22 - 2 1 5 - 3 1 3 2 - 2 2 16 3 7 14 1 8 4 4 6

 * - * * 1% - 1% * * * - * 2% * * * 1% * 1% * * *

 o            ze    zo      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your physical wellbeing

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

Always/nearly always 642 255 388 135 99 16 5 126 155 140 183 88 133 46 42 31 72 61 40

 13% 16% 12% 15% 18% 13% 18% 15% 13% 11% 16% 9% 13% 8% 10% 8% 15% 11% 9%

 bikm zb   z   i   zhi  k  o  mnor r  

 nor                   

Very often 2014 665 1349 362 238 53 12 321 522 518 503 362 497 196 165 143 227 270 221

 42% 41% 43% 40% 42% 43% 43% 38% 43% 42% 45% 37% 47% 36% 38% 37% 46% 49% 50%

 gkmn          zg  zk    mno zmno zmno

 o                   

Sometimes/occasionally 1487 459 1027 273 142 40 5 282 384 395 314 393 307 224 170 160 154 153 124

 31% 28% 33% 30% 25% 32% 17% 34% 31% 32% 28% 40% 29% 40% 39% 41% 31% 28% 28%

 adj  za     j    zl  zpqr zpqr znpq    

                r    

Not very often 325 127 198 65 46 10 6 54 83 91 74 80 55 44 36 31 18 36 29

 7% 8% 6% 7% 8% 8% 21% 6% 7% 7% 7% 8% 5% 8% 8% 8% 4% 7% 7%

 lp           l  p p p    

Hardly ever 178 68 110 39 28 1 - 27 54 51 26 48 35 30 18 17 14 21 19

 4% 4% 3% 4% 5% 1% - 3% 4% 4% 2% 5% 3% 5% 4% 4% 3% 4% 4%

 j        j j  z  z      

Never 70 26 43 18 8 1 - 13 16 24 9 13 14 9 4 3 7 7 6

 1% 2% 1% 2% 1% 1% - 2% 1% 2% 1% 1% 1% 2% 1% 1% 1% 1% 1%

 j         j          

NET: At least sometimes 4143 1379 2764 770 479 109 21 729 1061 1053 1000 843 938 466 377 334 453 484 386

 87% 85% 88% 85% 85% 88% 79% 87% 87% 86% 90% 85% 89% 84% 86% 86% 91% 88% 87%

 a  za        zhi  zk    zmno   

NET: At least very often 2656 919 1737 497 337 69 17 447 677 658 686 450 631 242 207 174 300 331 262

 56% 57% 55% 55% 60% 56% 62% 54% 55% 54% 62% 45% 60% 44% 47% 45% 60% 60% 59%

 kmno          zghi  zk  o  mno mno mno

NET: At most not very often 572 221 351 121 82 12 6 94 153 166 108 141 105 83 58 50 40 65 55

 12% 14% 11% 13% 15% 10% 21% 11% 12% 13% 10% 14% 10% 15% 13% 13% 8% 12% 12%

 bjp zb        j  zl  zp p p    

NET: Hardly ever/ never 247 94 153 56 36 2 - 40 70 75 34 62 50 39 22 20 21 28 25

 5% 6% 5% 6% 6% 1% - 5% 6% 6% 3% 6% 5% 7% 5% 5% 4% 5% 6%

 j        j j    z      

Don't know 26 11 16 5 3 2 - 4 8 9 2 4 3 2 2 1 2 1 1

 1% 1% * 1% 1% 2% - * 1% 1% * * * * * * * * *

Prefer not to answer 22 5 17 4 - 1 - 8 2 1 1 2 3 1 1 1 - 3 2

 * * 1% * - 1% - 1% * * * * * * * * - 1% *

 j       zhij            

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 111

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your physical wellbeing

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

Always/nearly always 642 61 27 88 45 25 49 136 196 172 215 116 238 236 277 252 183 208 162 295 98 246 126 300 208

 13% 8% 10% 11% 16% 7% 11% 13% 15% 16% 12% 13% 16% 19% 18% 18% 17% 23% 20% 14% 11% 15% 18% 12% 14%

 aetw   e ae    j zgjk   zgjk zghj zgjk zgjk zgjk zghi zghj   t zwx   

              k    jklmnop kl       

Very often 2014 275 86 374 124 141 219 458 591 466 762 422 679 553 678 609 446 395 362 927 328 746 311 1009 660

 42% 38% 34% 49% 44% 39% 48% 44% 46% 45% 44% 48% 46% 43% 44% 43% 42% 43% 44% 44% 37% 44% 44% 41% 44%

 abt   zabe b  zabe  z   zgjm z       t  t    

            opq              

Sometimes/occasionally 1487 295 98 218 89 145 135 311 377 283 556 259 413 343 424 384 313 221 208 669 307 481 199 826 429

 31% 40% 38% 28% 32% 40% 30% 30% 29% 27% 32% 30% 28% 27% 28% 27% 29% 24% 25% 32% 35% 28% 28% 34% 29%

 ilmnoq zcdf zcf   zcdf  qr qr  hilmno qr q  q q qr    zu   zvx  

 rux          qr               

Not very often 325 52 28 45 10 23 27 85 72 77 111 42 83 79 89 91 67 56 50 125 62 134 29 172 113

 7% 7% 11% 6% 4% 7% 6% 8% 6% 7% 6% 5% 6% 6% 6% 6% 6% 6% 6% 6% 7% 8% 4% 7% 8%

 dklsv  zcdf     hjkln  hkl            s  v v

Hardly ever 178 35 14 28 7 20 14 37 35 30 61 27 51 43 49 59 48 28 29 63 45 67 27 87 58

 4% 5% 5% 4% 3% 6% 3% 3% 3% 3% 4% 3% 3% 3% 3% 4% 4% 3% 3% 3% 5% 4% 4% 4% 4%

 hs               hn hn    zs     

Never 70 10 3 12 2 4 5 18 13 12 21 4 15 10 13 5 7 6 12 25 33 9 9 38 14

 1% 1% 1% 2% 1% 1% 1% 2% 1% 1% 1% * 1% 1% 1% * 1% 1% 1% 1% 4% 1% 1% 2% 1%

 kmnopqu       kopq  o ko  o o o    o  zsu     

NET: At least sometimes 4143 632 211 680 258 311 403 905 1164 921 1534 797 1330 1132 1379 1245 942 825 732 1891 733 1472 636 2136 1297

 87% 86% 82% 88% 92% 86% 89% 86% 91% 88% 88% 91% 90% 89% 90% 88% 88% 90% 88% 89% 83% 87% 90% 87% 87%

 bt   b zabe  b  zgij  zg zgij zg z zg   zg  ztu  t zx   

            o              

NET: At least very often 2656 337 113 462 169 165 268 594 787 637 978 538 917 789 955 861 629 603 524 1222 426 991 437 1310 868

 56% 46% 44% 60% 60% 46% 59% 57% 61% 61% 56% 61% 62% 62% 62% 61% 59% 66% 63% 58% 48% 59% 62% 54% 58%

 abetw   zabe abe  abe  zgj zgj  zgj zgj zgj zgjp zgj z zghi zgjp zt  zt zw  w

                  jlmnop        

NET: At most not very often 572 97 44 85 19 47 47 139 119 119 193 73 149 132 151 156 121 89 91 212 140 210 65 296 186

 12% 13% 17% 11% 7% 13% 10% 13% 9% 11% 11% 8% 10% 10% 10% 11% 11% 10% 11% 10% 16% 12% 9% 12% 12%

 dhklnq d zcdf   d  hjklmnq  hk hk     k k    zsu s    

 sv                         

NET: Hardly ever/ never 247 45 17 40 9 24 20 54 47 42 82 31 66 54 61 64 55 33 41 87 78 77 36 125 72

 5% 6% 7% 5% 3% 7% 4% 5% 4% 4% 5% 4% 4% 4% 4% 5% 5% 4% 5% 4% 9% 5% 5% 5% 5%

 hknqs       h             zsu     

Don't know 26 2 2 3 - 2 3 5 1 5 6 1 4 3 1 2 3 1 3 5 6 4 1 8 6

 1% * 1% * - * 1% 1% * * * * * * * * * * * * 1% * * * *

 hnoqsuw                         

Prefer not to answer 22 2 - 1 2 - - 1 1 1 3 4 - 6 7 7 2 3 3 6 5 4 2 7 6

 * * - * 1% - - * * * * * - * * 1% * * * * 1% * * * *

 hjl           l  l l l  l l       

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 112

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your physical wellbeing

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

Always/nearly always 642 134 359 498 130 314 390 383 426 363 96 78 250 362 47 181 207 150 267 152 82 544 37 642 -

 13% 11% 14% 14% 14% 14% 13% 14% 14% 13% 10% 12% 15% 15% 17% 16% 16% 17% 16% 18% 12% 25% 3% 24% -

 ajvx  afj aj aj aj aj aj afj aj    zt kt zkt zkt zkt zkt zklm  zv  zx  

                    t      

Very often 2014 527 1042 1542 406 946 1315 1176 1340 1164 423 289 739 1058 112 490 575 379 742 354 294 1254 282 2014 -

 42% 44% 42% 43% 43% 42% 44% 42% 44% 43% 44% 45% 43% 43% 40% 43% 44% 43% 45% 43% 42% 57% 26% 76% -

 vx      z  zbcegi          z   zv  zx  

Sometimes/occasionally 1487 383 782 1127 275 710 938 861 937 862 326 193 523 766 79 352 372 246 465 212 238 342 364 - -

 31% 32% 32% 31% 29% 32% 31% 31% 31% 32% 34% 30% 31% 31% 28% 31% 29% 28% 28% 26% 34% 15% 33% - -

 pqrs          dfgh  s rs  s     pqrs  u   

 uwx                         

Not very often 325 90 160 235 64 168 208 202 182 183 59 44 102 151 27 66 87 67 99 60 43 51 203 - 325

 7% 7% 6% 7% 7% 7% 7% 7% 6% 7% 6% 7% 6% 6% 10% 6% 7% 8% 6% 7% 6% 2% 19% - 57%

 huw h    h h h       lmor        zu  zw

Hardly ever 178 52 94 124 46 70 117 116 100 105 43 28 65 85 11 35 46 36 50 37 29 12 145 - 178

 4% 4% 4% 3% 5% 3% 4% 4% 3% 4% 4% 4% 4% 3% 4% 3% 4% 4% 3% 4% 4% 1% 13% - 31%

 ehuw e   ceh  eh ceh   e         r   zu  zw

Never 70 14 24 48 13 31 36 33 28 31 7 8 10 29 2 15 14 5 9 8 5 5 60 - 70

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 5% - 12%

 bhijl   bh  h h       lr  lr r      zu  zw

 qruw                         

NET: At least sometimes 4143 1044 2183 3167 811 1970 2643 2420 2704 2389 846 561 1511 2186 238 1022 1153 776 1474 719 614 2140 682 2656 -

 87% 86% 88% 88% 86% 87% 88% 87% 89% 88% 88% 87% 89% 89% 85% 89% 89% 87% 90% 87% 88% 97% 62% 100% -

 vx  zg zg     zabcdefg g   z z  z   zknqs   zv  zx  

         i                 

NET: At least very often 2656 661 1401 2040 536 1260 1705 1559 1766 1527 520 368 988 1420 159 671 782 529 1009 507 376 1798 318 2656 -

 56% 55% 56% 57% 57% 56% 57% 56% 58% 56% 54% 57% 58% 58% 57% 59% 60% 60% 62% 61% 54% 81% 29% 100% -

 vx   z     zabcefgi    z z   zt zt zklmt zmt  zv  zx  

         j                 

NET: At most not very often 572 156 278 407 123 268 362 351 310 319 108 79 177 265 40 116 147 108 158 104 76 68 409 - 572

 12% 13% 11% 11% 13% 12% 12% 13% 10% 12% 11% 12% 10% 11% 14% 10% 11% 12% 10% 13% 11% 3% 37% - 100%

 chlm h  h h h h bchi  h     r   r  r   zu  zw

 oruw                         

NET: Hardly ever/ never 247 67 118 171 59 101 153 149 128 135 50 36 75 114 13 49 60 41 58 44 33 18 205 - 247

 5% 6% 5% 5% 6% 4% 5% 5% 4% 5% 5% 6% 4% 5% 5% 4% 5% 5% 4% 5% 5% 1% 19% - 43%

 chruw h   ceh  h h  h  r  r      r   zu  zw

Don't know 26 7 9 11 4 7 10 11 10 10 4 5 8 9 - 3 1 3 4 2 2 4 2 - -

 1% 1% * * * * * * * * * 1% * * - * * * * * * * * - -

 cfhpr           p              

 uw                         

Prefer not to answer 22 2 10 11 2 7 1 7 3 5 2 2 8 9 1 5 1 2 2 2 2 - 4 - -

 * * * * * * * * * * * * * * * * * * * * * - * - -

 cfghi  fhi fh  fh  h     r   r       u   

 pruw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 113

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your physical wellbeing

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS 

LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTION

S 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

Always/nearly always 642 117 136 385 106 131 402 455 458 449 417 302 370 347 494 443 160 423 363 375 213 177 485 92

 13% 18% 11% 14% 17% 11% 14% 16% 16% 16% 17% 15% 16% 17% 17% 16% 16% 15% 17% 15% 16% 19% 16% 9%

 bew zbc  b ze  e zk zk zk zkqs  zk zkqs zkoq z z z zkqs z z zkoqst zw  

               s          

Very often 2014 277 475 1247 295 460 1234 1304 1280 1261 1169 931 1021 921 1414 1335 445 1270 960 1136 609 427 1419 407

 42% 42% 39% 45% 47% 38% 44% 46% 46% 46% 47% 45% 45% 46% 49% 48% 44% 46% 45% 46% 45% 45% 45% 38%

 bew   zb ze  ze z z z zl z z z zghi zhik  z z z z  zw  

               jklmpqr lpqr         

               stu          

Sometimes/occasionally 1487 188 446 821 159 442 841 775 783 775 678 581 647 543 778 778 289 799 574 706 376 248 945 354

 31% 29% 36% 29% 25% 36% 30% 28% 28% 28% 27% 28% 29% 27% 27% 28% 29% 29% 27% 29% 28% 26% 30% 33%

 cdgh  zac   zdf d   n   mn     mnr  n     

 ijklmno                        

 qrstu                        

Not very often 325 42 86 188 46 91 182 159 157 142 125 142 133 119 128 148 61 161 116 134 87 63 162 115

 7% 6% 7% 7% 7% 7% 7% 6% 6% 5% 5% 7% 6% 6% 4% 5% 6% 6% 5% 5% 6% 7% 5% 11%

 ghijl       n n n  ghijnoqrs ijn jn  n n jn n n ijn jn  zv

 mnoqrsv                        

Hardly ever 178 19 51 102 14 53 103 85 81 76 65 75 61 61 59 65 35 86 71 68 49 28 74 73

 4% 3% 4% 4% 2% 4% 4% 3% 3% 3% 3% 4% 3% 3% 2% 2% 3% 3% 3% 3% 4% 3% 2% 7%

 ghijl     d  no no n n hijlnos n no   no no jlno n jlno   zv

 mnoqsv                        

Never 70 9 28 25 7 34 19 19 24 21 15 18 17 15 16 21 8 19 17 21 8 7 26 28

 1% 1% 2% 1% 1% 3% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 3%

 cfghi  zc   zdf   n           n    zv

 jklmnoq                        

 rstv                        

NET: At least sometimes 4143 583 1058 2453 559 1034 2476 2534 2521 2485 2265 1813 2037 1811 2685 2556 894 2492 1897 2216 1198 852 2849 854

 87% 89% 86% 88% 89% 85% 89% 90% 90% 91% 91% 88% 90% 90% 93% 91% 89% 90% 90% 90% 89% 89% 91% 79%

 ew   z   ze zk zk zkr zghk  zk zk zghi zghk z zk zk zk z z zw  

           lmpqrtu    jklmopq mpqrtu         

               rstu          

NET: At least very often 2656 394 612 1632 401 591 1635 1759 1738 1710 1587 1232 1390 1268 1907 1778 605 1693 1323 1510 821 604 1904 500

 56% 60% 50% 59% 63% 49% 59% 63% 62% 62% 64% 60% 61% 63% 66% 63% 60% 61% 62% 62% 61% 63% 61% 46%

 bew zb  zb zef  ze zk zk zk zhik z z zk zghi zklq z z zk z z zk zw  

           lpqst    jklmopq s         

               rst          

NET: At most not very often 572 71 165 316 68 177 304 263 261 238 205 234 211 194 202 234 103 266 204 224 144 98 261 216

 12% 11% 13% 11% 11% 15% 11% 9% 9% 9% 8% 11% 9% 10% 7% 8% 10% 10% 10% 9% 11% 10% 8% 20%

 fghi     zdf  jno jno n n ghijlmnoqrs jn jno  n jno jno jno n ijno jno  zv

 jlmnoqr                        

 sv                        

NET: Hardly ever/ never 247 29 79 127 22 87 122 104 105 96 80 92 78 75 75 86 43 105 88 90 57 35 99 100

 5% 4% 6% 5% 3% 7% 4% 4% 4% 4% 3% 4% 3% 4% 3% 3% 4% 4% 4% 4% 4% 4% 3% 9%

 cdfgh  c   zdf  no no n n ghijlno n n   no no jno n jno n  zv

 ijlmnoq                        

 rsuv                        

Don't know 26 3 6 8 3 3 5 7 6 9 7 4 7 8 8 6 5 10 9 5 1 4 11 1

 1% 1% * * 1% * * * * * * * * * * * * * * * * * * *

 cfghi             t    s hot      

 jklnost                        

 vw                        

Prefer not to answer 22 1 1 11 1 4 7 6 10 10 6 7 6 4 4 7 1 6 9 9 1 1 6 6

 * * * * * * * * * * * * * * * * * * * * * * * 1%

 fgjmn        n gnt         gnqt nq     

 oqtv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 114

Q5 Thinking more generally now, how often, if at all, would you say you think about the following? Your physical wellbeing

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

Always/nearly always 642 36 75 305 263 107 121 191 204 209 342 88 33 68 46 67 58 17 13 25 45 18

 13% 14% 13% 14% 14% 16% 10% 13% 14% 12% 13% 14% 14% 16% 9% 18% 10% 8% 8% 17% 7% 9%

 finp     f   i     n  zn    tu   

 qrt                      

Very often 2014 98 224 949 792 275 484 705 617 778 1208 298 102 175 218 161 224 74 62 68 212 74

 42% 37% 40% 43% 42% 40% 42% 47% 43% 43% 46% 47% 44% 42% 44% 43% 38% 34% 36% 46% 34% 39%

 pqt       zef   zhi zh        t   

Sometimes/occasionally 1487 98 194 689 592 218 401 436 463 590 823 176 68 128 172 109 239 81 68 45 269 72

 31% 37% 35% 31% 31% 32% 35% 29% 32% 33% 31% 28% 29% 31% 35% 29% 40% 37% 41% 31% 43% 38%

 g c     zg  k k       z  z  zs z

Not very often 325 16 40 151 129 52 81 110 96 124 170 42 19 29 29 22 44 20 16 5 57 15

 7% 6% 7% 7% 7% 8% 7% 7% 7% 7% 6% 7% 8% 7% 6% 6% 7% 9% 9% 3% 9% 8%

                     zs  

Hardly ever 178 7 21 78 73 17 44 53 49 73 81 23 9 14 13 15 18 21 10 3 35 10

 4% 3% 4% 4% 4% 3% 4% 4% 3% 4% 3% 4% 4% 3% 3% 4% 3% 9% 6% 2% 6% 5%

 j         j        zp   z  

Never 70 7 8 31 32 11 27 12 17 23 20 2 3 3 10 3 5 7 * * 10 2

 1% 3% 1% 1% 2% 2% 2% 1% 1% 1% 1% * 1% 1% 2% 1% 1% 3% * * 2% 1%

 gjk b     zg  k jk        p     

NET: At least sometimes 4143 232 492 1943 1647 600 1006 1331 1283 1577 2373 561 204 371 437 337 521 173 143 139 525 164

 87% 88% 88% 88% 87% 88% 87% 88% 89% 87% 90% 89% 87% 89% 89% 90% 88% 78% 85% 94% 84% 86%

 qt        z  zi      q   ztu   

NET: At least very often 2656 134 298 1254 1055 381 605 895 820 987 1550 385 136 243 264 227 282 91 75 94 257 92

 56% 51% 53% 57% 56% 56% 52% 59% 57% 55% 58% 61% 58% 58% 54% 61% 48% 42% 44% 63% 41% 48%

 fpqr       zf   zi zhi        tu   

 tu                      

NET: At most not very often 572 31 69 259 234 80 152 176 162 220 271 67 30 46 52 39 67 47 26 8 101 27

 12% 12% 12% 12% 12% 12% 13% 12% 11% 12% 10% 11% 13% 11% 11% 10% 11% 22% 15% 6% 16% 14%

 js         j        zp   zs s

NET: Hardly ever/ never 247 15 29 109 105 28 71 65 66 95 101 25 12 17 23 17 23 28 10 4 44 11

 5% 6% 5% 5% 6% 4% 6% 4% 5% 5% 4% 4% 5% 4% 5% 5% 4% 13% 6% 2% 7% 6%

 j         j        zpr   zs  

Don't know 26 - - 4 11 - 2 3 2 4 5 3 - - 1 - 2 - - - 1 -

 1% - - * 1% - * * * * * * - - * - * - - - * -

 cghij                      

Prefer not to answer 22 - 1 3 9 - - 1 1 4 1 1 - - - - 1 - - - - -

 * - * * * - - * * * * * - - - - * - - - - -

 cfghj         j             

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 115

Q6 Where would you go, if anywhere, if you wanted to speak to someone or needed support for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

GP or other health practitioner 2098 979 1104 158 354 346 416 824 523 515 456 588 588 593 431 485 609 674 703 111 905 349 100 1354 744

 44% 42% 46% 29% 39% 40% 48% 52% 53% 49% 34% 44% 43% 44% 43% 47% 45% 46% 42% 44% 41% 45% 37% 42% 49%

 acde  za  c c zcde zcde zjk zjk  j    z      v   ztvw

 jrtvw                         

A family member 1950 936 998 246 432 386 343 543 344 383 592 615 616 545 414 376 497 606 762 86 929 333 126 1389 562

 41% 40% 42% 45% 48% 45% 39% 34% 35% 37% 44% 46% 45% 40% 41% 36% 37% 41% 46% 34% 42% 43% 47% 43% 37%

 ghio   g zfg zfg g    zhi zhi zmo      zpqs  x x x zx  

 px                         

A friend 1853 821 1019 269 412 348 350 475 257 374 564 644 579 529 376 368 457 581 724 92 896 330 105 1330 522

 39% 35% 43% 49% 46% 41% 40% 30% 26% 36% 42% 48% 43% 39% 37% 36% 34% 39% 43% 36% 41% 43% 38% 41% 34%

 aghi  za zefg zfg g g   h zhi zhij zno     p zpq  zx zx  zx  

 opx                         

Counsellor or psychotherapist 960 467 481 120 282 179 159 221 150 145 317 335 383 250 166 161 200 267 465 29 502 145 57 704 256

 20% 20% 20% 22% 31% 21% 18% 14% 15% 14% 24% 25% 28% 18% 16% 16% 15% 18% 28% 11% 23% 19% 21% 22% 17%

 ghin   g zcef g g    zhi zhi zmno     s zpqs  zuwx   zx  

 opsx    g                     

Self-help materials (e.g., books, 

audio books, podcasts, videos, 

apps, etc.)

809 326 478 92 225 169 144 178 81 156 245 322 315 211 149 134 144 245 399 21 410 150 52 612 197

 17% 14% 20% 17% 25% 20% 17% 11% 8% 15% 18% 24% 23% 16% 15% 13% 11% 17% 24% 8% 19% 19% 19% 19% 13%

 agho  za g zcef zg g   h h zhij zmno     ps zpqs  zx x x zx  

 psx    g                     

Charity that provides support for 

mental wellbeing (e.g., Samaritans, 

Calm, Mind, Sane, Anxiety UK, 

YoungMinds, etc.)

767 361 399 81 172 164 128 221 127 154 234 245 244 220 168 135 168 248 311 40 377 135 32 543 223

 16% 15% 17% 15% 19% 19% 15% 14% 13% 15% 17% 18% 18% 16% 17% 13% 12% 17% 19% 16% 17% 17% 12% 17% 15%

 ghop    zfg zfg     h zhi zo     p zp  v   v  

NHS 111 or the NHS website 740 405 329 97 155 145 130 212 141 134 264 196 229 190 178 144 186 229 290 34 371 126 27 524 216

 16% 17% 14% 18% 17% 17% 15% 13% 14% 13% 20% 15% 17% 14% 18% 14% 14% 15% 17% 14% 17% 16% 10% 16% 14%

 bgiv zb  g g g     zhik  m  m    zp  zvx v  v  

My workplace (e.g., a colleague, 

employee assistance programme, 

etc.)

444 232 210 45 119 112 97 70 55 55 177 154 174 127 99 43 73 144 213 14 354 86 4 444 -

 9% 10% 9% 8% 13% 13% 11% 4% 6% 5% 13% 12% 13% 9% 10% 4% 5% 10% 13% 6% 16% 11% 1% 14% -

 ghio   g zcg zcg g    zhi zhi zmno o o   p zpqs  zuvw vx x zuvx  

 pvx                    x     

A local community group, club or 

society

264 157 105 47 71 68 32 46 30 34 127 71 107 63 45 50 52 78 119 15 148 37 15 200 64

 6% 7% 4% 9% 8% 8% 4% 3% 3% 3% 9% 5% 8% 5% 4% 5% 4% 5% 7% 6% 7% 5% 6% 6% 4%

 bfghi zb  zfg zfg zfg     zhik hi zmno      zp  zx   zx  

 px                         

Other form of therapy 251 130 117 47 84 49 36 35 25 26 105 91 81 69 62 39 70 62 110 10 134 39 17 191 61

 5% 6% 5% 9% 9% 6% 4% 2% 3% 2% 8% 7% 6% 5% 6% 4% 5% 4% 7% 4% 6% 5% 6% 6% 4%

 ghiox   zfg zefg g g    zhi zhi o  o    zq  zx   zx  

Somewhere else 96 57 36 17 20 26 19 15 13 11 44 25 26 29 20 21 25 23 44 5 50 16 5 71 25

 2% 2% 2% 3% 2% 3% 2% 1% 1% 1% 3% 2% 2% 2% 2% 2% 2% 2% 3% 2% 2% 2% 2% 2% 2%

 bgi b  g g g g    zhik        zq       

I wouldn't seek advice or support 

for my mental wellbeing

452 255 194 44 59 61 85 203 133 119 122 74 99 131 101 121 169 151 117 15 183 61 36 280 172

 9% 11% 8% 8% 7% 7% 10% 13% 13% 11% 9% 6% 7% 10% 10% 12% 12% 10% 7% 6% 8% 8% 13% 9% 11%

 bdek zb     d zcde zjk k k   l l zl zrs r     tuw  ztuw

 lrtw       f                  

Don't know 253 124 126 10 19 47 56 122 83 73 41 53 49 94 42 67 102 63 74 15 96 37 15 148 105

 5% 5% 5% 2% 2% 5% 6% 8% 8% 7% 3% 4% 4% 7% 4% 6% 7% 4% 4% 6% 4% 5% 6% 5% 7%

 cdjkl     cd cd zcd zjk zjk    zln  l zqr        ztw

 rtw                         

Prefer not to answer 39 21 17 11 5 7 6 9 4 5 17 12 4 10 7 17 13 11 10 5 10 5 - 15 24

 1% 1% 1% 2% 1% 1% 1% 1% * * 1% 1% * 1% 1% 2% 1% 1% 1% 2% * 1% - * 2%

 lrtw   zdfg       h     zl    r     ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 116

Q6 Where would you go, if anywhere, if you wanted to speak to someone or needed support for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

GP or other health practitioner 2098 84 234 175 187 148 202 176 293 244 111 184 60 1702 337 1275 599 224 441 765 425 468

 44% 44% 45% 45% 45% 43% 46% 44% 45% 37% 50% 46% 45% 43% 50% 46% 40% 46% 47% 47% 43% 39%

 impu  i i i  i i i  i i   zm zp  p u zu   

A family member 1950 81 209 154 164 149 167 164 281 258 100 164 60 1610 280 1234 559 157 289 655 436 571

 41% 43% 41% 40% 39% 44% 38% 41% 43% 39% 45% 41% 45% 41% 41% 45% 37% 32% 31% 40% 44% 47%

 pqr               zpq    r zr zrs

A friend 1853 51 207 157 158 128 146 160 257 262 94 170 62 1535 256 1016 646 191 368 586 397 502

 39% 27% 40% 40% 38% 37% 33% 40% 40% 40% 42% 42% 47% 39% 38% 37% 43% 39% 39% 36% 40% 41%

 afos  af af a a  af af af af af af    zo     s

Counsellor or psychotherapist 960 28 87 66 79 71 78 77 138 150 46 107 34 802 125 596 278 86 171 290 198 301

 20% 15% 17% 17% 19% 21% 18% 19% 21% 23% 20% 27% 25% 20% 18% 22% 18% 18% 18% 18% 20% 25%

 s         ab  zabc a   zp      zrst

            dfg           

Self-help materials (e.g., books, 

audio books, podcasts, videos, 

apps, etc.)

809 21 101 51 50 51 76 70 123 141 33 76 17 676 116 479 275 55 142 249 169 250

 17% 11% 20% 13% 12% 15% 17% 17% 19% 21% 15% 19% 13% 17% 17% 17% 18% 11% 15% 15% 17% 21%

 cdq  acd     d acd zacd  ad    q q     zrs

          e             

Charity that provides support for 

mental wellbeing (e.g., Samaritans, 

Calm, Mind, Sane, Anxiety UK, 

YoungMinds, etc.)

767 28 76 61 49 48 69 59 109 118 49 70 30 643 94 445 247 75 159 228 178 202

 16% 15% 15% 16% 12% 14% 16% 15% 17% 18% 22% 17% 22% 16% 14% 16% 16% 16% 17% 14% 18% 17%

 ds         d zbde  d        s  

NHS 111 or the NHS website 740 24 86 56 75 51 82 51 104 104 42 53 12 624 104 433 249 59 146 228 164 203

 16% 13% 17% 14% 18% 15% 19% 13% 16% 16% 19% 13% 9% 16% 15% 16% 16% 12% 15% 14% 17% 17%

     l  gl    l      q      

My workplace (e.g., a colleague, 

employee assistance programme, 

etc.)

444 13 50 44 26 32 40 46 76 58 20 28 12 377 55 285 114 45 64 135 100 145

 9% 7% 10% 11% 6% 9% 9% 11% 12% 9% 9% 7% 9% 10% 8% 10% 8% 9% 7% 8% 10% 12%

 pr   d    d dk       zp     r zrs

A local community group, club or 

society

264 9 29 33 17 19 17 13 39 53 10 17 8 228 28 151 93 20 55 63 63 83

 6% 5% 6% 9% 4% 5% 4% 3% 6% 8% 5% 4% 6% 6% 4% 5% 6% 4% 6% 4% 6% 7%

 s   zdfgk      zdfgk         s  s zs

Other form of therapy 251 11 30 22 15 18 21 16 42 46 12 11 6 219 26 135 99 17 45 75 60 72

 5% 6% 6% 6% 4% 5% 5% 4% 6% 7% 5% 3% 5% 6% 4% 5% 7% 4% 5% 5% 6% 6%

         k k       zoq      

Somewhere else 96 2 7 6 6 10 8 4 17 25 2 10 - 82 14 51 37 9 21 25 22 29

 2% 1% 1% 1% 2% 3% 2% 1% 3% 4% 1% 2% - 2% 2% 2% 2% 2% 2% 2% 2% 2%

          zbg             

I wouldn't seek advice or support 

for my mental wellbeing

452 14 44 40 48 35 43 42 39 72 22 38 14 379 59 256 146 49 90 176 88 97

 9% 8% 8% 10% 12% 10% 10% 10% 6% 11% 10% 10% 11% 10% 9% 9% 10% 10% 10% 11% 9% 8%

 h   h h h h h  h          zu   

Don't know 253 15 36 28 19 13 27 24 33 34 3 18 3 210 40 141 80 33 74 89 38 52

 5% 8% 7% 7% 5% 4% 6% 6% 5% 5% 1% 4% 2% 5% 6% 5% 5% 7% 8% 6% 4% 4%

 jt j j j   j j j j         zstu    

Prefer not to answer 39 - 6 - - - 3 6 6 7 1 8 1 32 6 15 19 4 8 7 6 17

 1% - 1% - - - 1% 2% 1% 1% * 2% 1% 1% 1% 1% 1% 1% 1% * 1% 1%

 o       cde    zcde     zo     zs

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 117

Q6 Where would you go, if anywhere, if you wanted to speak to someone or needed support for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

GP or other health practitioner 2098 660 1438 365 236 54 6 391 543 528 477 523 515 277 245 216 224 291 231

 44% 41% 46% 41% 42% 43% 21% 47% 44% 43% 43% 53% 49% 50% 56% 56% 45% 53% 52%

 ac  za         z z z zp zp  zp z

A family member 1950 750 1200 417 268 54 11 293 470 530 529 344 383 196 148 132 202 181 135

 41% 46% 38% 46% 47% 44% 42% 35% 38% 43% 48% 35% 37% 35% 34% 34% 41% 33% 31%

 bgkl zb  z z     gh zghi      nqr   

 mnoqr                   

A friend 1853 696 1157 399 233 51 12 315 436 489 468 257 374 147 110 99 191 183 146

 39% 43% 37% 44% 41% 41% 46% 38% 36% 40% 42% 26% 36% 27% 25% 25% 39% 33% 33%

 bhkl zb  z       zh  k    mno mno no

 mnoqr                   

Counsellor or psychotherapist 960 389 571 192 159 35 3 143 208 249 313 150 145 85 65 55 70 76 53

 20% 24% 18% 21% 28% 28% 10% 17% 17% 20% 28% 15% 14% 15% 15% 14% 14% 14% 12%

 bghk zb   zc z     zghi         

 lmnopqr                   

Self-help materials (e.g., books, 

audio books, podcasts, videos, 

apps, etc.)

809 337 473 170 139 24 4 112 189 214 245 81 156 54 27 22 88 68 53

 17% 21% 15% 19% 25% 19% 14% 13% 15% 17% 22% 8% 15% 10% 6% 6% 18% 12% 12%

 bgkm zb   zc     g zghi  k no   mnoq no no

 noqr                r   

Charity that provides support for 

mental wellbeing (e.g., Samaritans, 

Calm, Mind, Sane, Anxiety UK, 

YoungMinds, etc.)

767 302 465 195 87 18 2 131 188 198 204 127 154 59 68 58 83 71 52

 16% 19% 15% 22% 15% 15% 8% 16% 15% 16% 18% 13% 15% 11% 16% 15% 17% 13% 12%

 bkmr zb  zd       z    m  m   

NHS 111 or the NHS website 740 272 468 157 89 24 3 140 195 175 186 141 134 79 61 53 67 67 53

 16% 17% 15% 17% 16% 19% 11% 17% 16% 14% 17% 14% 13% 14% 14% 14% 14% 12% 12%

 lq                   

My workplace (e.g., a colleague, 

employee assistance programme, 

etc.)

444 210 234 114 83 13 - 31 96 136 163 55 55 55 - - 55 - -

 9% 13% 7% 13% 15% 10% - 4% 8% 11% 15% 6% 5% 10% - - 11% - -

 bgkl zb  z z    g zgh zghi   noqr   noqr   

 noqr                   

A local community group, club or 

society

264 123 141 69 46 6 2 46 68 64 81 30 34 18 12 10 15 19 15

 6% 8% 4% 8% 8% 4% 6% 5% 6% 5% 7% 3% 3% 3% 3% 3% 3% 3% 3%

 bklmn zb  z z      z         

 opq                   

Other form of therapy 251 106 145 69 30 5 2 54 51 68 66 25 26 13 12 9 14 11 7

 5% 7% 5% 8% 5% 4% 8% 6% 4% 6% 6% 3% 2% 2% 3% 2% 3% 2% 2%

 bklmn zb  z    h            

 opqr                   

Somewhere else 96 40 56 25 11 3 1 16 24 23 25 13 11 11 3 1 9 2 2

 2% 2% 2% 3% 2% 2% 2% 2% 2% 2% 2% 1% 1% 2% 1% * 2% * *

 lnoqr             oq o     

I wouldn't seek advice or support 

for my mental wellbeing

452 121 331 77 35 5 4 100 135 119 69 133 119 75 58 51 52 67 56

 9% 7% 11% 9% 6% 4% 13% 12% 11% 10% 6% 13% 11% 14% 13% 13% 10% 12% 13%

 adj  za     zj j j  z  z z z    

Don't know 253 62 191 24 27 9 2 42 72 64 44 83 73 42 41 36 37 36 30

 5% 4% 6% 3% 5% 7% 6% 5% 6% 5% 4% 8% 7% 8% 9% 9% 7% 7% 7%

 acj  za  c c      z z z z z    

Prefer not to answer 39 9 29 4 4 2 - 6 5 1 5 4 5 1 3 3 - 5 5

 1% 1% 1% * 1% 1% - 1% * * * * * * 1% 1% - 1% 1%

 i       i            

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 118

Q6 Where would you go, if anywhere, if you wanted to speak to someone or needed support for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

GP or other health practitioner 2098 386 137 386 129 190 238 494 593 465 811 427 746 603 763 647 477 441 372 1024 350 705 304 1119 640

 44% 53% 53% 50% 46% 53% 53% 47% 46% 44% 47% 49% 50% 47% 50% 46% 45% 48% 45% 48% 40% 42% 43% 46% 43%

 tu z z z  z z    z zi zhij z ziop   z  ztu    z  

             opr  r           

A family member 1950 244 100 254 130 135 168 493 676 529 855 416 864 534 628 574 376 381 268 819 324 794 245 1000 682

 41% 33% 39% 33% 46% 38% 37% 47% 53% 51% 49% 47% 58% 42% 41% 41% 35% 41% 32% 39% 37% 47% 35% 41% 46%

 acprst    acef a c zmnopqr zgjkmn zgmnopqr zmnopq zmno zghi pr pr pr  pr    zst  v zvw

 v        opqr  r pqr jkmnopq             

             r             

A friend 1853 192 65 281 93 97 159 453 608 501 771 411 750 524 603 546 405 381 308 787 329 714 281 923 617

 39% 26% 25% 37% 33% 27% 35% 43% 47% 48% 44% 47% 51% 41% 39% 39% 38% 42% 37% 37% 37% 42% 40% 38% 41%

 abe   abe a  abe zopr zgjmno zgjmnopq znopr zmno zghj r    r    zst   zw

         pqr r  pqr kmnopqr             

Counsellor or psychotherapist 960 107 42 102 43 56 56 227 357 291 386 219 377 304 373 334 232 267 210 427 154 370 159 457 328

 20% 15% 16% 13% 15% 16% 12% 22% 28% 28% 22% 25% 25% 24% 24% 24% 22% 29% 25% 20% 17% 22% 23% 19% 22%

 aceftw        zgjmno zgjmnop z zg zgjp z z z  zgjl zp   t w  w

         p         mnopr        

Self-help materials (e.g., books, 

audio books, podcasts, videos, 

apps, etc.)

809 61 20 118 38 22 63 173 283 226 332 193 344 275 332 272 187 229 162 331 115 356 120 390 286

 17% 8% 8% 15% 14% 6% 14% 16% 22% 22% 19% 22% 23% 22% 22% 19% 17% 25% 20% 16% 13% 21% 17% 16% 19%

 abest e  abe abe  abe  zgjp zgjp zg zgp zgjo zgop zgop z  zgjm    zst   zw

             p     nopr        

Charity that provides support for 

mental wellbeing (e.g., Samaritans, 

Calm, Mind, Sane, Anxiety UK, 

YoungMinds, etc.)

767 87 41 113 41 40 55 167 271 191 294 192 300 228 298 267 203 189 178 366 125 270 146 383 222

 16% 12% 16% 15% 15% 11% 12% 16% 21% 18% 17% 22% 20% 18% 19% 19% 19% 21% 21% 17% 14% 16% 21% 16% 15%

 aef   f     zgij z  zgij zgj  zg z z zgj zgjm    zwx   

            m              

NHS 111 or the NHS website 740 100 41 92 42 45 43 194 239 197 309 153 283 222 250 221 155 152 165 329 140 265 110 394 222

 16% 14% 16% 12% 15% 13% 10% 18% 19% 19% 18% 17% 19% 17% 16% 16% 14% 17% 20% 16% 16% 16% 16% 16% 15%

 cf  f f    zp zp zop zp  znop p     znop       

                   q       

My workplace (e.g., a colleague, 

employee assistance programme, 

etc.)

444 33 22 41 14 15 24 121 173 147 221 105 204 111 161 139 98 106 64 150 70 222 31 211 202

 9% 5% 8% 5% 5% 4% 5% 11% 13% 14% 13% 12% 14% 9% 10% 10% 9% 12% 8% 7% 8% 13% 4% 9% 14%

 acdefsv  ae     zmr zmnopr zgmnopr zmopr zmr zgmno  mr   zmpr    zst  v zvw

             pr             

A local community group, club or 

society

264 25 6 23 11 15 17 75 109 97 121 79 117 71 72 73 53 49 53 112 40 112 40 144 78

 6% 3% 2% 3% 4% 4% 4% 7% 8% 9% 7% 9% 8% 6% 5% 5% 5% 5% 6% 5% 5% 7% 6% 6% 5%

 abc       zn zmnopq zgjmnopqr znop zjmno zmnop      n   z    

            pq q             

Other form of therapy 251 21 3 18 8 10 6 63 98 78 95 72 97 95 117 93 75 92 65 110 36 105 33 133 83

 5% 3% 1% 2% 3% 3% 1% 6% 8% 7% 5% 8% 7% 7% 8% 7% 7% 10% 8% 5% 4% 6% 5% 5% 6%

 abcef   f     zj zj  zgj z zj zj z z zgijl zj   t    

                  mnop        

Somewhere else 96 9 4 7 4 5 3 28 31 24 35 28 30 35 37 38 30 28 21 51 12 32 23 45 23

 2% 1% 2% 1% 2% 1% 1% 3% 2% 2% 2% 3% 2% 3% 2% 3% 3% 3% 3% 2% 1% 2% 3% 2% 2%

 c           zjl      z     zwx   

I wouldn't seek advice or support 

for my mental wellbeing

452 99 34 80 39 44 40 92 81 70 119 54 69 130 139 156 141 80 93 194 115 134 60 237 145

 9% 14% 13% 10% 14% 12% 9% 9% 6% 7% 7% 6% 5% 10% 9% 11% 13% 9% 11% 9% 13% 8% 8% 10% 10%

 hijklu zf z  z   hijkl l l l   hijkl hijk zhij zghijklmn hkl hijkl  zsu     

               l klnq q  n       

Don't know 253 61 21 59 14 35 33 31 34 26 59 21 36 66 82 71 61 38 54 110 59 68 44 117 61

 5% 8% 8% 8% 5% 10% 7% 3% 3% 2% 3% 2% 2% 5% 5% 5% 6% 4% 6% 5% 7% 4% 6% 5% 4%

 ghijklu z z z  zd     l   ghijk ghijk ghijk ghijkl ikl ghijk  u  x   

 x             l l l   lq       

Prefer not to answer 39 4 - 3 2 2 2 1 3 8 7 3 4 5 7 4 4 1 4 13 4 10 5 11 11

 1% 1% - * 1% * 1% * * 1% * * * * * * * * * 1% * 1% 1% * 1%

 ghjloqw         ghlq     q           

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 119

Q6 Where would you go, if anywhere, if you wanted to speak to someone or needed support for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING YOUR 

JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING YOUR 

JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

GP or other health practitioner 2098 582 1173 1658 439 1016 1394 1316 1432 1243 514 310 808 1167 122 512 587 368 712 347 391 1073 402 1270 191

 44% 48% 47% 46% 47% 45% 46% 47% 47% 46% 54% 48% 47% 47% 44% 45% 45% 41% 43% 42% 56% 49% 37% 48% 33%

 vx z ze z   z zi zei z zabc qs zqrs zqrs   q    zklm zv  zx  

           defghi          nopqrs     

A family member 1950 476 991 1457 315 872 1226 1206 1298 1142 328 280 686 1033 90 474 579 435 777 393 247 995 359 1208 167

 41% 39% 40% 41% 34% 39% 41% 43% 43% 42% 34% 43% 40% 42% 32% 41% 44% 49% 47% 48% 35% 45% 33% 45% 29%

 dejn dj dj dej  dj dj zabcde zabcdefj abde  nt nt nt  nt zlnt zklmno zlmnopt zlmn  zv  zx  

 tvx       fij  j        pt  ot      

A friend 1853 415 997 1413 309 835 1138 1035 1248 987 290 243 712 1012 107 451 554 395 747 365 207 993 332 1154 159

 39% 34% 40% 39% 33% 37% 38% 37% 41% 36% 30% 38% 42% 41% 38% 39% 43% 44% 46% 44% 30% 45% 30% 43% 28%

 adef j adef adef  dj adij adj zacdefgi dj  t zt zt t t zkt zkot zklmnopt zkot  zv  zx  

 gijtvx  gij gij     j                 

Counsellor or psychotherapist 960 196 500 719 164 432 613 564 695 563 133 120 340 505 55 250 319 235 456 231 106 626 118 650 72

 20% 16% 20% 20% 17% 19% 20% 20% 23% 21% 14% 19% 20% 20% 20% 22% 25% 26% 28% 28% 15% 28% 11% 24% 13%

 adjt  adj aj j aj adj adj zabcdefg adj   t t  t zklm zklmno zklmnopt zklm  zv  zx  

 vx        ij        t t  nopt      

Self-help materials (e.g., books, 

audio books, podcasts, videos, 

apps, etc.)

809 167 419 591 118 393 498 461 554 443 105 113 276 417 42 221 261 198 339 179 84 499 88 578 53

 17% 14% 17% 16% 13% 17% 17% 17% 18% 16% 11% 17% 16% 17% 15% 19% 20% 22% 21% 22% 12% 23% 8% 22% 9%

 adjt j adj adj  adj adj adj zabcdfgi adj  t t t  zlmt zlmt zklmnt zlmnt zklm  zv  zx  

 vx        j           nt      

Charity that provides support for 

mental wellbeing (e.g., Samaritans, 

Calm, Mind, Sane, Anxiety UK, 

YoungMinds, etc.)

767 181 423 576 136 370 485 453 529 441 141 110 307 417 49 202 237 153 314 154 103 438 118 485 67

 16% 15% 17% 16% 14% 16% 16% 16% 17% 16% 15% 17% 18% 17% 17% 18% 18% 17% 19% 19% 15% 20% 11% 18% 12%

 vx  ad      zacdfgij    zt    z  zmt z  zv  zx  

NHS 111 or the NHS website 740 166 392 544 136 341 425 420 502 407 121 96 272 371 49 189 211 175 300 148 85 361 130 443 66

 16% 14% 16% 15% 14% 15% 14% 15% 17% 15% 13% 15% 16% 15% 17% 17% 16% 20% 18% 18% 12% 16% 12% 17% 12%

 fjtv  afj fj  j  j zacefgij j   t  t t t zklmpt zlmpt mt  v  zx  

 x                         

My workplace (e.g., a colleague, 

employee assistance programme, 

etc.)

444 96 230 301 101 188 317 279 344 281 12 64 159 227 61 99 185 128 264 125 9 235 74 288 34

 9% 8% 9% 8% 11% 8% 11% 10% 11% 10% 1% 10% 9% 9% 22% 9% 14% 14% 16% 15% 1% 11% 7% 11% 6%

 cejtv j cj j acej j zabc acej zabcefgi zacej  t t t zklmo t zklm zklmot zklmot zklmo  zv  zx  

 x      ej  j      pqrst  ot   t      

A local community group, club or 

society

264 72 153 206 59 143 175 163 194 157 36 46 109 153 34 91 119 81 136 87 30 148 41 157 24

 6% 6% 6% 6% 6% 6% 6% 6% 6% 6% 4% 7% 6% 6% 12% 8% 9% 9% 8% 11% 4% 7% 4% 6% 4%

 jv j j j j zj j j zcj j  t t t zklmo zmt zlmt zlmt zlmt zklmo  zv    

               rt     rt      

Other form of therapy 251 57 144 174 49 127 145 125 159 137 22 32 97 130 29 90 92 68 114 73 20 156 35 167 25

 5% 5% 6% 5% 5% 6% 5% 4% 5% 5% 2% 5% 6% 5% 10% 8% 7% 8% 7% 9% 3% 7% 3% 6% 4%

 cgjtv j cfgj j j cgj j j gj gj  t t t zklmt zklmt zmt zklmt zmt zklmr  zv  z  

                    t      

Somewhere else 96 28 58 69 19 57 57 53 65 52 9 13 39 56 12 38 40 20 41 25 7 65 10 69 9

 2% 2% 2% 2% 2% 3% 2% 2% 2% 2% 1% 2% 2% 2% 4% 3% 3% 2% 2% 3% 1% 3% 1% 3% 2%

 jtv j j j j zcfj j j j j   t t zmt zmt zt  t zt  zv  z  

I wouldn't seek advice or support 

for my mental wellbeing

452 104 218 336 84 228 278 253 240 258 125 47 146 195 8 96 73 49 102 43 95 144 190 194 103

 9% 9% 9% 9% 9% 10% 9% 9% 8% 9% 13% 7% 9% 8% 3% 8% 6% 5% 6% 5% 14% 6% 17% 7% 18%

 hmnpq   h  bh h h  h zabcd n npqrs npqrs  npqrs   n  zklmn  zu  zw

 rsuw          efghi          opqrs     

Don't know 253 81 137 194 56 147 173 142 122 150 68 33 93 122 11 59 48 25 44 33 42 63 105 82 59

 5% 7% 6% 5% 6% 7% 6% 5% 4% 6% 7% 5% 5% 5% 4% 5% 4% 3% 3% 4% 6% 3% 10% 3% 10%

 hpqru zgh h h h zbcgh h h  h zbcgh qr pqr pqr  qr r   r pqr  zu  zw

 w     i     i               

Prefer not to answer 39 10 12 19 3 10 8 13 14 16 6 6 8 16 2 6 1 2 6 2 4 5 5 7 5

 1% 1% * 1% * * * * * 1% 1% 1% * 1% 1% 1% * * * * 1% * * * 1%

 bcefg f f f    f f f f p  p p p   p  p    w

 hilpruw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 120

Q6 Where would you go, if anywhere, if you wanted to speak to someone or needed support for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTION

S 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOYM

ENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

GP or other health practitioner 2098 286 529 1257 280 530 1246 1289 1288 1299 1173 910 1016 913 1438 1328 458 1279 958 1183 604 408 1453 421

 44% 43% 43% 45% 44% 44% 45% 46% 46% 47% 47% 44% 45% 45% 50% 47% 46% 46% 45% 48% 45% 43% 46% 39%

 w       z zku zgklmru zklm    zghi zklm  zu  zghk   zw  

           ru    jklmopq ru    lmqrtu     

               rtu          

A family member 1950 285 521 1138 284 485 1159 1213 1193 1134 1028 925 897 752 1220 1268 380 1122 850 961 555 411 1390 381

 41% 43% 42% 41% 45% 40% 41% 43% 43% 41% 41% 45% 40% 37% 42% 45% 38% 40% 40% 39% 41% 43% 44% 35%

 mpsw    z   zijl zlmpqrs lmps lmps zhijlmnpqrst m  lmpq zghi  m m  m lmps zw  

        mpqrs       rs jlmnpqr         

                st         

A friend 1853 334 459 1049 330 459 1045 1177 1198 1128 1017 875 924 785 1210 1195 445 1138 865 944 583 396 1378 333

 39% 51% 37% 38% 52% 38% 37% 42% 43% 41% 41% 42% 41% 39% 42% 43% 44% 41% 41% 38% 43% 42% 44% 31%

 fw zbc   zef   zms zijlmqrs zms zms zms zms  zms zms zijl zms zs  zms  zw  

                 mqrs        

Counsellor or psychotherapist 960 167 201 584 151 222 575 652 682 646 583 479 538 450 688 654 241 630 499 525 314 216 746 150

 20% 25% 16% 21% 24% 18% 21% 23% 24% 24% 23% 23% 24% 22% 24% 23% 24% 23% 24% 21% 23% 23% 24% 14%

 bw zbc  b ze   zs zmqs zs zs zs zs z zs zs z zs zs  z  zw  

Self-help materials (e.g., books, 

audio books, podcasts, videos, 

apps, etc.)

809 142 179 479 127 178 489 576 568 565 495 432 458 380 572 569 185 505 434 438 284 199 630 125

 17% 22% 15% 17% 20% 15% 17% 21% 20% 21% 20% 21% 20% 19% 20% 20% 18% 18% 21% 18% 21% 21% 20% 12%

 bew zbc   ze  e zmqs zqs zmqs zqs zmqs zqs z zqs zqs  z zmqs  zmqs zqs zw  

Charity that provides support for 

mental wellbeing (e.g., Samaritans, 

Calm, Mind, Sane, Anxiety UK, 

YoungMinds, etc.)

767 137 170 457 133 176 447 518 494 495 425 360 423 364 539 519 193 480 388 414 246 201 601 110

 16% 21% 14% 16% 21% 14% 16% 18% 18% 18% 17% 17% 19% 18% 19% 19% 19% 17% 18% 17% 18% 21% 19% 10%

 bw zbc   zef   zjs z z  z zjs z zjqs zjs z z z  z zghijkm zw  

                      qrst   

NHS 111 or the NHS website 740 114 189 431 104 206 424 429 445 427 390 335 370 311 462 435 174 413 322 359 224 174 544 138

 16% 17% 15% 15% 16% 17% 15% 15% 16% 16% 16% 16% 16% 15% 16% 16% 17% 15% 15% 15% 17% 18% 17% 13%

 w           s qs  s  qs     zgijmoq zw  

                      rs   

My workplace (e.g., a colleague, 

employee assistance programme, 

etc.)

444 88 99 257 79 97 267 268 312 270 238 251 231 187 268 285 113 257 220 227 187 139 343 75

 9% 13% 8% 9% 12% 8% 10% 10% 11% 10% 10% 12% 10% 9% 9% 10% 11% 9% 10% 9% 14% 15% 11% 7%

 w zbc   zef    zgijmnoqs   zgijlmnoqrs    zn znqs  zn  zghijlmno zghijkl zw  

                     pqrs mnopqrs   

A local community group, club or 

society

264 69 60 134 64 48 151 149 145 153 128 128 133 111 163 162 90 146 129 124 86 63 233 24

 6% 10% 5% 5% 10% 4% 5% 5% 5% 6% 5% 6% 6% 6% 6% 6% 9% 5% 6% 5% 6% 7% 7% 2%

 cew zbc   zef       ghjqs     zghij  hjs  hjs  zw  

                 klmnoqr        

                 stu        

Other form of therapy 251 50 60 138 45 63 142 164 178 163 153 132 142 117 174 148 89 157 139 133 90 67 198 43

 5% 8% 5% 5% 7% 5% 5% 6% 6% 6% 6% 6% 6% 6% 6% 5% 9% 6% 7% 5% 7% 7% 6% 4%

  zbc   z    zos z zo zo zo  zo  zghij  zos  zo zo zw  

                 klmnoqr        

                 st        

Somewhere else 96 25 16 54 20 20 55 73 64 68 64 41 57 55 75 70 36 71 60 53 38 34 78 14

 2% 4% 1% 2% 3% 2% 2% 3% 2% 2% 3% 2% 3% 3% 3% 3% 4% 3% 3% 2% 3% 4% 2% 1%

 b zbc   z   z  z z   z z z zhiko z zks  z zhiks zw  

                 s        

I wouldn't seek advice or support 

for my mental wellbeing

452 36 128 280 29 128 279 245 235 230 204 172 204 204 243 217 81 257 184 238 108 73 170 212

 9% 5% 10% 10% 5% 11% 10% 9% 8% 8% 8% 8% 9% 10% 8% 8% 8% 9% 9% 10% 8% 8% 5% 20%

 adhij  a a  d d o     o ghijk    jno  hijkn    zv

 knouv             lnoprtu      ou     

Don't know 253 18 74 134 11 65 149 129 115 137 115 81 118 112 125 114 42 137 98 119 64 33 111 48

 5% 3% 6% 5% 2% 5% 5% 5% 4% 5% 5% 4% 5% 6% 4% 4% 4% 5% 5% 5% 5% 3% 4% 4%

 adghk  a a  d d   hknou   hknou ghjkn    hknou  ho u    

 nouv             oru           

Prefer not to answer 39 3 8 12 6 4 12 6 12 8 9 7 6 7 11 10 1 9 5 8 3 3 19 7

 1% * 1% * 1% * * * * * * * * * * * * * * * * * 1% 1%

 cefgh        g                

 ijklmno                        

 pqrstuv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 121

Q6 Where would you go, if anywhere, if you wanted to speak to someone or needed support for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

GP or other health practitioner 2098 124 261 1028 823 312 525 737 651 865 1263 292 109 197 207 191 325 104 90 76 337 101

 44% 47% 46% 47% 43% 46% 45% 49% 45% 48% 48% 46% 47% 47% 42% 51% 55% 47% 54% 51% 54% 53%

    z    z  z zh     zn z  z  z z

A family member 1950 89 189 932 771 265 478 661 547 847 1201 309 112 155 180 146 220 70 52 53 228 62

 41% 34% 34% 42% 41% 39% 41% 44% 38% 47% 45% 49% 48% 37% 37% 39% 37% 32% 31% 36% 36% 33%

 abhp   ab b   z  zh zh zh zh          

 qrtu                      

A friend 1853 88 192 909 682 283 453 608 594 728 1252 326 103 192 179 144 157 58 41 42 161 51

 39% 34% 34% 41% 36% 42% 39% 40% 41% 40% 47% 52% 44% 46% 36% 38% 27% 26% 24% 29% 26% 27%

 bdpq   zabd       zhi zhij  zn         

 rstu                      

Counsellor or psychotherapist 960 58 114 466 363 164 198 342 338 408 608 204 54 114 88 98 95 29 24 28 88 32

 20% 22% 20% 21% 19% 24% 17% 23% 23% 23% 23% 32% 23% 27% 18% 26% 16% 13% 14% 19% 14% 17%

 fpqt     zf  zf z z z zhij  zn  zn       

            l           

Self-help materials (e.g., books, 

audio books, podcasts, videos, 

apps, etc.)

809 41 84 355 345 129 166 273 279 319 490 157 55 88 80 80 51 15 16 13 55 13

 17% 16% 15% 16% 18% 19% 14% 18% 19% 18% 19% 25% 23% 21% 16% 21% 9% 7% 9% 9% 9% 7%

 fpqr     f  f z  z zhij zi z  z       

 stu                      

Charity that provides support for 

mental wellbeing (e.g., Samaritans, 

Calm, Mind, Sane, Anxiety UK, 

YoungMinds, etc.)

767 52 95 378 278 130 174 267 295 323 475 145 53 96 71 95 89 25 12 24 86 16

 16% 20% 17% 17% 15% 19% 15% 18% 20% 18% 18% 23% 23% 23% 14% 25% 15% 11% 7% 16% 14% 8%

 dru     zf   zij z z zij z zn  zn r   u   

NHS 111 or the NHS website 740 43 81 363 288 134 173 220 256 289 422 118 46 72 81 70 90 25 26 19 88 32

 16% 17% 14% 16% 15% 20% 15% 15% 18% 16% 16% 19% 20% 17% 17% 19% 15% 11% 15% 13% 14% 17%

      zfg   z   z           

My workplace (e.g., a colleague, 

employee assistance programme, 

etc.)

444 26 52 217 160 79 109 155 156 212 306 153 17 42 53 40 24 12 19 4 30 21

 9% 10% 9% 10% 8% 12% 9% 10% 11% 12% 12% 24% 7% 10% 11% 11% 4% 5% 11% 3% 5% 11%

 pqst     z   z z z zhijl       pq   st

A local community group, club or 

society

264 24 48 149 80 56 45 96 110 107 163 59 21 44 21 30 21 4 5 4 23 2

 6% 9% 9% 7% 4% 8% 4% 6% 8% 6% 6% 9% 9% 11% 4% 8% 4% 2% 3% 3% 4% 1%

 dfpqt zd zd zd  zf  f zij   zij z zn  n       

 u                      

Other form of therapy 251 12 23 113 100 45 47 76 90 82 148 53 22 39 19 20 19 4 2 4 19 2

 5% 5% 4% 5% 5% 7% 4% 5% 6% 5% 6% 8% 9% 9% 4% 5% 3% 2% 1% 2% 3% 1%

 fpqrt     f   i  i zij zij zn         

 u                      

Somewhere else 96 11 15 43 39 23 14 33 39 36 41 17 9 16 8 9 6 3 4 4 5 4

 2% 4% 3% 2% 2% 3% 1% 2% 3% 2% 2% 3% 4% 4% 2% 2% 1% 1% 2% 3% 1% 2%

 fjt zc    zf   j   j j z         

I wouldn't seek advice or support 

for my mental wellbeing

452 27 70 209 195 51 128 113 144 148 190 27 26 33 70 29 71 41 19 17 89 25

 9% 10% 13% 9% 10% 8% 11% 7% 10% 8% 7% 4% 11% 8% 14% 8% 12% 19% 12% 11% 14% 13%

 gijk  zc    eg  jk k k  jk  zmo  z zp   z  

Don't know 253 19 34 107 102 34 58 75 73 89 102 18 16 22 27 21 44 13 20 13 42 20

 5% 7% 6% 5% 5% 5% 5% 5% 5% 5% 4% 3% 7% 5% 5% 6% 7% 6% 12% 9% 7% 10%

 jk        jk jk   jk    z  zq   z

Prefer not to answer 39 - 1 5 18 3 4 2 2 7 12 2 - 1 - - 3 - - - 1 1

 1% - * * 1% * * * * * * * - * - - * - - - * 1%

 cfghi    c      h            

 jt                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 122

Q7 Social circle now vs. 10 years ago: ...would you say it is larger, smaller, or about the same in size?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

My social circle is a lot larger than 

it was 10 years ago

220 131 83 56 73 36 23 33 24 20 107 63 90 62 32 35 40 63 108 9 112 27 10 148 72

 5% 6% 3% 10% 8% 4% 3% 2% 2% 2% 8% 5% 7% 5% 3% 3% 3% 4% 6% 4% 5% 3% 4% 5% 5%

 bfghi zb  zefg zefg g     zhik hi zmno      zpq       

 op                         

My social circle is slightly larger 

than it was 10 years ago

438 229 207 86 91 69 70 121 71 80 157 127 183 95 89 71 88 136 194 20 208 63 17 289 149

 9% 10% 9% 16% 10% 8% 8% 8% 7% 8% 12% 10% 13% 7% 9% 7% 6% 9% 12% 8% 10% 8% 6% 9% 10%

 ghmo   zdef       zhi  zmno     p zpq       

 p   g                      

My social circle is about the same 

size as it was 10 years ago

1230 615 608 73 169 217 239 532 320 338 295 271 328 391 267 245 364 390 413 63 527 249 71 847 384

 26% 26% 25% 13% 19% 25% 27% 33% 32% 32% 22% 20% 24% 29% 26% 24% 27% 26% 25% 25% 24% 32% 26% 26% 25%

 cdjk    c cd cd zcde zjk zjk    zlo        ztwx  t  

 rt       f                  

My social circle is slightly smaller 

than it was 10 years ago

946 481 458 93 215 186 157 295 198 175 282 283 323 267 183 172 252 276 379 38 475 146 56 677 268

 20% 21% 19% 17% 24% 22% 18% 19% 20% 17% 21% 21% 24% 20% 18% 17% 19% 19% 23% 15% 22% 19% 21% 21% 18%

 iox    zcfg      i i zmno      zpqs  zx   zx  

My social circle is a lot smaller than 

it was 10 years ago

1841 837 986 226 341 337 364 575 354 411 483 575 421 524 421 476 578 584 562 118 834 275 115 1223 618

 39% 36% 41% 41% 38% 39% 42% 36% 36% 39% 36% 43% 31% 38% 42% 46% 43% 39% 34% 46% 38% 36% 42% 38% 40%

 aghj  za g   g     zhj  l l zlm zr r  zr     u

 lr                         

NET: All larger 658 360 290 142 164 105 93 154 96 100 264 190 273 157 121 106 127 199 302 29 320 90 28 437 221

 14% 15% 12% 26% 18% 12% 11% 10% 10% 9% 20% 14% 20% 12% 12% 10% 9% 13% 18% 11% 15% 12% 10% 14% 14%

 bfgh zb  zdef zefg      zhik hi zmno     p zpqs  w     

 imop   g                      

NET: All smaller 2787 1318 1444 319 556 523 520 870 552 587 766 858 744 791 604 648 830 860 941 156 1309 421 171 1901 886

 59% 56% 60% 59% 62% 61% 60% 55% 56% 56% 57% 64% 55% 58% 60% 63% 61% 58% 56% 61% 60% 54% 63% 59% 58%

 aghl  za  zg g g     zhij   l zlm r    u  u u  

 ru                         

Don't know 88 42 45 11 10 12 20 34 22 25 20 21 14 23 18 32 36 30 15 6 34 14 2 49 38

 2% 2% 2% 2% 1% 1% 2% 2% 2% 2% 2% 2% 1% 2% 2% 3% 3% 2% 1% 2% 2% 2% 1% 2% 3%

 lrw               zlm zr r       zw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 123

Q7 Social circle now vs. 10 years ago: ...would you say it is larger, smaller, or about the same in size?

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

My social circle is a lot larger than 

it was 10 years ago

220 4 24 16 19 17 21 15 33 42 6 14 9 187 24 117 85 18 39 39 44 98

 5% 2% 5% 4% 5% 5% 5% 4% 5% 6% 3% 4% 7% 5% 3% 4% 6% 4% 4% 2% 4% 8%

 s                  s  s zrst

My social circle is slightly larger 

than it was 10 years ago

438 17 38 37 43 29 50 41 64 66 15 25 13 362 63 271 125 41 81 127 83 146

 9% 9% 7% 9% 10% 9% 11% 10% 10% 10% 6% 6% 10% 9% 9% 10% 8% 8% 9% 8% 8% 12%

 s      k               zrst

My social circle is about the same 

size as it was 10 years ago

1230 51 148 114 114 89 121 89 166 149 61 97 30 1026 174 780 324 126 240 500 258 233

 26% 27% 29% 29% 27% 26% 27% 22% 26% 22% 27% 24% 23% 26% 26% 28% 22% 26% 25% 31% 26% 19%

 pu  i gi            zp   u zrtu u  

My social circle is slightly smaller 

than it was 10 years ago

946 31 110 69 69 55 82 80 138 155 48 81 28 795 122 573 293 79 174 329 192 251

 20% 17% 21% 18% 17% 16% 18% 20% 21% 23% 22% 20% 21% 20% 18% 21% 19% 16% 19% 20% 19% 21%

          zde             

My social circle is a lot smaller than 

it was 10 years ago

1841 85 186 149 166 145 162 160 239 239 86 173 50 1509 282 988 642 211 385 595 393 468

 39% 45% 36% 38% 40% 42% 37% 40% 37% 36% 39% 43% 38% 38% 42% 36% 43% 44% 41% 37% 40% 39%

 o                zo zo     

NET: All larger 658 21 62 53 62 47 71 56 97 108 21 39 22 549 87 388 210 59 120 166 128 244

 14% 11% 12% 14% 15% 14% 16% 14% 15% 16% 9% 10% 16% 14% 13% 14% 14% 12% 13% 10% 13% 20%

 ks      jk  k jk            zrst

NET: All smaller 2787 116 296 218 235 200 244 241 377 394 135 254 78 2305 405 1562 935 291 559 924 586 719

 59% 61% 57% 56% 57% 58% 55% 60% 58% 59% 60% 63% 59% 58% 60% 56% 62% 60% 59% 57% 59% 59%

 o           f     zo      

Don't know 88 1 10 3 4 7 6 12 11 12 7 11 3 73 12 41 38 9 23 31 16 18

 2% 1% 2% 1% 1% 2% 1% 3% 2% 2% 3% 3% 2% 2% 2% 1% 3% 2% 2% 2% 2% 1%

 o                zo      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 124

Q7 Social circle now vs. 10 years ago: ...would you say it is larger, smaller, or about the same in size?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

My social circle is a lot larger than 

it was 10 years ago

220 100 120 58 34 6 1 34 44 46 80 24 20 11 13 12 8 12 11

 5% 6% 4% 6% 6% 5% 4% 4% 4% 4% 7% 2% 2% 2% 3% 3% 2% 2% 3%

 bklmp zb  z       zghi         

 q                   

My social circle is slightly larger 

than it was 10 years ago

438 167 270 78 69 19 2 68 87 118 132 71 80 33 38 38 26 54 48

 9% 10% 9% 9% 12% 15% 6% 8% 7% 10% 12% 7% 8% 6% 9% 10% 5% 10% 11%

 hkmp    zc zc     zgh    p mp  mp mp

My social circle is about the same 

size as it was 10 years ago

1230 355 875 219 114 19 3 202 342 322 277 320 338 178 142 127 180 158 132

 26% 22% 28% 24% 20% 16% 13% 24% 28% 26% 25% 32% 32% 32% 33% 33% 36% 28% 30%

 ade  za         z z z z z zq   

My social circle is slightly smaller 

than it was 10 years ago

946 342 604 183 133 23 3 135 235 255 266 198 175 112 86 77 81 94 74

 20% 21% 19% 20% 24% 18% 12% 16% 19% 21% 24% 20% 17% 20% 20% 20% 16% 17% 17%

 gl    z     g zgh         

My social circle is a lot smaller than 

it was 10 years ago

1841 637 1204 352 211 56 18 377 494 479 346 354 411 204 150 125 186 226 169

 39% 39% 38% 39% 37% 46% 65% 45% 40% 39% 31% 36% 39% 37% 34% 32% 37% 41% 38%

 jkno       zij j j        no  

NET: All larger 658 267 390 136 104 25 2 102 131 164 212 96 100 44 51 50 34 66 59

 14% 17% 12% 15% 18% 21% 9% 12% 11% 13% 19% 10% 9% 8% 12% 13% 7% 12% 13%

 bhkl zb   z z     zghi    p mp  p mp

 mp                   

NET: All smaller 2787 979 1808 535 344 79 21 512 729 734 612 552 587 317 236 202 267 320 243

 59% 61% 57% 59% 61% 64% 78% 61% 60% 60% 55% 56% 56% 57% 54% 52% 54% 58% 55%

 jkno       j j j          

Don't know 88 14 74 11 3 - - 20 22 10 10 22 25 14 8 7 15 10 9

 2% 1% 2% 1% 1% - - 2% 2% 1% 1% 2% 2% 3% 2% 2% 3% 2% 2%

 adij  za     ij            

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 125

Q7 Social circle now vs. 10 years ago: ...would you say it is larger, smaller, or about the same in size?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

My social circle is a lot larger than 

it was 10 years ago

220 15 9 13 7 12 9 70 85 88 117 63 101 47 57 44 23 41 23 118 34 65 41 114 60

 5% 2% 3% 2% 2% 3% 2% 7% 7% 8% 7% 7% 7% 4% 4% 3% 2% 4% 3% 6% 4% 4% 6% 5% 4%

 acfopr     a  zmnopr zmnopqr zghjmnopq zmnopqr zmnop zmnop p p   opr  zu      

          r  qr qr             

My social circle is slightly larger 

than it was 10 years ago

438 58 14 65 15 39 34 126 153 147 199 96 182 93 108 86 65 68 59 244 53 137 69 255 110

 9% 8% 5% 8% 5% 11% 8% 12% 12% 14% 11% 11% 12% 7% 7% 6% 6% 7% 7% 12% 6% 8% 10% 10% 7%

 bdmnopr     abd  zmnopqr zmnopq zhjkmnop zmnopq mnop zmnop       ztu    zx  

 tx        r qr r qr qr             

My social circle is about the same 

size as it was 10 years ago

1230 242 78 256 82 124 150 378 365 316 559 229 421 237 284 231 185 141 109 554 378 289 112 858 244

 26% 33% 30% 33% 29% 35% 33% 36% 28% 30% 32% 26% 28% 19% 18% 16% 17% 15% 13% 26% 43% 17% 16% 35% 16%

 mnopqr z  z  z z zhijklm zmnopq zkmnopqr zhklmn mnop zmno oqr oqr r r   u zsu   zvx  

 uvx       nopqr r  opqr qr pqr             

My social circle is slightly smaller 

than it was 10 years ago

946 144 54 140 36 68 83 200 272 216 355 187 328 222 288 286 186 173 132 370 172 394 104 499 325

 20% 20% 21% 18% 13% 19% 18% 19% 21% 21% 20% 21% 22% 17% 19% 20% 17% 19% 16% 18% 19% 23% 15% 20% 22%

 dmprsv d d      mpr r r mpr zgmn  r mpr      zst  v zv

             pr             

My social circle is a lot smaller than 

it was 10 years ago

1841 255 99 281 130 109 168 271 402 276 494 295 442 661 783 747 599 484 498 797 225 795 367 693 741

 39% 35% 38% 37% 47% 30% 37% 26% 31% 26% 28% 34% 30% 52% 51% 53% 56% 53% 60% 38% 25% 47% 52% 28% 50%

 aeghij e e  zace    gij  g gijl gi zghi zghi zghi zghijklm zghi zghi t  zst zw  zw

 kltw    f         jkl jkl jkl n jkl jklmnop       

                   q       

NET: All larger 658 73 23 78 21 51 43 195 239 235 315 159 283 140 165 131 87 109 82 363 88 202 111 370 170

 14% 10% 9% 10% 8% 14% 10% 19% 19% 22% 18% 18% 19% 11% 11% 9% 8% 12% 10% 17% 10% 12% 16% 15% 11%

 abcdfm     abd  zmnopqr zmnopq zghjklmn zmnopq zmno zmno op p   op  ztu   x zx  

 noprtux        r opqr r pqr pqr             

NET: All smaller 2787 400 153 421 166 177 251 471 674 492 850 482 770 884 1071 1033 785 658 630 1168 397 1190 471 1192 1067

 59% 55% 59% 55% 59% 49% 55% 45% 52% 47% 49% 55% 52% 69% 70% 73% 73% 72% 76% 55% 45% 70% 67% 49% 71%

 aeghij e e  e    gij  g gij gij zghi zghi zghi zghijklm zghi zghi t  zst zw  zw

 klstw             jkl jkl jklmn n jkl jklmnq       

Don't know 88 18 4 15 10 7 8 7 7 3 11 7 9 12 18 15 12 10 9 29 22 11 12 28 15

 2% 2% 2% 2% 4% 2% 2% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 2% 1% 1%

 ghijklm              i  i    u     

 nosuwx                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 126

Q7 Social circle now vs. 10 years ago: ...would you say it is larger, smaller, or about the same in size?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

My social circle is a lot larger than 

it was 10 years ago

220 55 116 150 44 92 129 127 143 129 27 33 76 106 17 50 76 63 94 63 15 127 49 146 21

 5% 5% 5% 4% 5% 4% 4% 5% 5% 5% 3% 5% 4% 4% 6% 4% 6% 7% 6% 8% 2% 6% 4% 5% 4%

 cjt j j j j  j j j j  t t t t t zmt zlmot zmt zklmo  z  z  

                    prt      

My social circle is slightly larger 

than it was 10 years ago

438 126 230 313 85 182 298 258 301 262 93 68 157 201 30 90 134 96 196 91 61 201 97 248 50

 9% 10% 9% 9% 9% 8% 10% 9% 10% 10% 10% 11% 9% 8% 11% 8% 10% 11% 12% 11% 9% 9% 9% 9% 9%

 em ce     zce  zce ce  m     mo mo zlmot mo      

My social circle is about the same 

size as it was 10 years ago

1230 368 607 930 274 557 872 731 806 783 308 197 402 611 63 248 305 152 365 164 219 461 367 612 165

 26% 30% 24% 26% 29% 25% 29% 26% 27% 29% 32% 30% 24% 25% 23% 22% 23% 17% 22% 20% 32% 21% 33% 23% 29%

 blop zbce  b zbce  zbce b be zbce zbce zlmn qs oqrs q q qs  q q zlmn  zu  w

 qrsuw gh   g  gh   gh fghi opqrs         opqrs     

My social circle is slightly smaller 

than it was 10 years ago

946 219 500 708 149 404 607 547 628 533 174 107 374 500 54 197 294 195 365 198 131 436 202 526 110

 20% 18% 20% 20% 16% 18% 20% 20% 21% 20% 18% 16% 22% 20% 19% 17% 23% 22% 22% 24% 19% 20% 18% 20% 19%

 deko  de de   de de adej d   zko ko   zko ko zko zkmo      

                    t      

My social circle is a lot smaller than 

it was 10 years ago

1841 423 986 1435 373 980 1071 1090 1122 980 344 229 667 1013 113 541 480 381 610 307 259 969 358 1106 206

 39% 35% 40% 40% 40% 44% 36% 39% 37% 36% 36% 35% 39% 41% 41% 47% 37% 43% 37% 37% 37% 44% 33% 42% 36%

 afhi  afhi zafh afij zabc  afhij f     zkpr  zklm  zkprst    zv  zx  

 v  j ij  dfghij        s  pqrst          

NET: All larger 658 181 346 463 130 274 427 384 444 391 120 101 233 307 47 141 210 158 290 154 76 328 146 394 71

 14% 15% 14% 13% 14% 12% 14% 14% 15% 14% 13% 16% 14% 12% 17% 12% 16% 18% 18% 19% 11% 15% 13% 15% 12%

 cemt cej ce    ce e zce ce  mt   mot  zlmo zlmot zlmot zlmo    z  

                 t   t      

NET: All smaller 2787 642 1486 2143 522 1384 1678 1637 1749 1514 517 335 1041 1513 167 738 774 576 976 506 390 1405 559 1632 316

 59% 53% 60% 60% 56% 61% 56% 59% 58% 56% 54% 52% 61% 61% 60% 64% 59% 65% 60% 61% 56% 63% 51% 61% 55%

 afij  adfh zadf  zacd  afij afij    zkt zkt k zkmp k zkprst k k  zv  zx  

 kv  ij hij  fghij          rt          

Don't know 88 19 41 59 13 38 38 36 27 35 14 14 28 37 1 20 14 3 7 3 10 19 25 19 21

 2% 2% 2% 2% 1% 2% 1% 1% 1% 1% 1% 2% 2% 1% * 2% 1% * * * 1% 1% 2% 1% 4%

 fghip h h fh  h h h  h  nqrs qrs qrs  qrs qr    qrs  u  zw

 qrsuw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 127

Q7 Social circle now vs. 10 years ago: ...would you say it is larger, smaller, or about the same in size?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

My social circle is a lot larger than 

it was 10 years ago

220 220 - - 163 24 26 111 134 101 93 87 70 64 126 121 63 111 72 92 55 37 185 27

 5% 33% - - 26% 2% 1% 4% 5% 4% 4% 4% 3% 3% 4% 4% 6% 4% 3% 4% 4% 4% 6% 3%

 bcef zbc   zef f  lm gijlmqrs l l lm   ilmr lmr zghij lm     zw  

 gijlmq                klmnoqr        

 rsw                stu        

My social circle is slightly larger 

than it was 10 years ago

438 438 - - 244 122 67 237 227 231 190 192 173 141 249 272 109 226 165 211 96 81 343 65

 9% 67% - - 39% 10% 2% 8% 8% 8% 8% 9% 8% 7% 9% 10% 11% 8% 8% 9% 7% 8% 11% 6%

 bcfh zbc   zef f  m m m  hjlmqrt   jm ghij ghijl m  m   zw  

 jlmqrt               lmnqrst mnqrst        

 w                        

My social circle is about the same 

size as it was 10 years ago

1230 - 1230 - 117 823 275 532 535 525 442 396 389 343 612 635 192 542 297 511 257 172 756 304

 26% - 100% - 18% 68% 10% 19% 19% 19% 18% 19% 17% 17% 21% 23% 19% 20% 14% 21% 19% 18% 24% 28%

 acdfg  zac  f zdf  lmr jlmr jlmr r lmr r r ghij ghij r jlmr  ghij r r  v

 hijklmno              klmqru klmnpqr    lmqru     

 pqrstuv               stu         

My social circle is slightly smaller 

than it was 10 years ago

946 - - 946 52 154 730 571 584 541 504 453 463 390 593 584 211 575 421 480 298 212 650 199

 20% - - 34% 8% 13% 26% 20% 21% 20% 20% 22% 20% 19% 20% 21% 21% 21% 20% 20% 22% 22% 21% 18%

 abde   zab  d zde     zgijmrs         zimrs m z  

My social circle is a lot smaller than 

it was 10 years ago

1841 - - 1841 52 88 1682 1335 1287 1319 1226 917 1140 1059 1296 1167 424 1289 1142 1134 630 448 1169 463

 39% - - 66% 8% 7% 60% 47% 46% 48% 49% 45% 50% 52% 45% 42% 42% 46% 54% 46% 47% 47% 37% 43%

 abdev   zab   zde zhkn zop zhknops zghk zo zghi zghi zo z z znop zghijklno zop zop zop  zv

        op   nopqs  knopqst jklnopq     pqstu      

             u stu           

NET: All larger 658 658 - - 407 146 94 348 361 332 283 279 243 205 375 393 173 337 237 303 151 118 529 92

 14% 100% - - 64% 12% 3% 12% 13% 12% 11% 14% 11% 10% 13% 14% 17% 12% 11% 12% 11% 12% 17% 9%

 bcf zbc   zef f  jlmr jlmr lm m ijlmqrt   jlmr ghij zghi lm  lm  m zw  

 gijlmn               lmnqrst jklmnoq        

 qrstw                rstu        

NET: All smaller 2787 - - 2787 104 242 2412 1906 1870 1860 1730 1369 1603 1449 1888 1751 635 1864 1563 1614 928 660 1819 662

 59% - - 100% 16% 20% 86% 68% 67% 68% 70% 67% 71% 72% 65% 62% 63% 67% 74% 66% 69% 69% 58% 62%

 abde   zab   zde znop znop znops zghi zop zghi zghi zo z z znops zghijklmn zo znops znops  z

        s   knopqs  knopqs jknopqs     opqstu      

              t           

Don't know 88 - - - 5 6 11 24 32 25 27 15 27 20 25 25 4 30 21 26 8 4 23 18

 2% - - - 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% * 1% 2%

 abcde        kpu  pu  gkptu p    pu p p    v

 fghijkl                        

 mnopqrs                        

 tuv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 128

Q7 Social circle now vs. 10 years ago: ...would you say it is larger, smaller, or about the same in size?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

My social circle is a lot larger than 

it was 10 years ago

220 15 37 122 70 61 39 38 67 83 144 44 13 18 14 20 18 1 6 3 15 6

 5% 6% 7% 6% 4% 9% 3% 3% 5% 5% 5% 7% 6% 4% 3% 5% 3% 1% 3% 2% 2% 3%

 dfgpq  zd zd  zfg     z zhi     q  q    

 t                      

My social circle is slightly larger 

than it was 10 years ago

438 24 64 226 145 102 93 104 133 189 279 79 25 50 38 24 53 7 10 7 52 11

 9% 9% 11% 10% 8% 15% 8% 7% 9% 10% 11% 13% 11% 12% 8% 6% 9% 3% 6% 5% 8% 6%

 dgq  d zd  zfg    z z zh  o   q      

My social circle is about the same 

size as it was 10 years ago

1230 67 142 613 465 121 489 321 332 522 712 164 53 67 175 58 184 94 43 24 253 42

 26% 26% 25% 28% 24% 18% 42% 21% 23% 29% 27% 26% 23% 16% 36% 15% 31% 43% 25% 17% 40% 22%

 eghm   zd   zeg   zhj h    zmo  z zpr   zsu  

 os                      

My social circle is slightly smaller 

than it was 10 years ago

946 44 103 460 344 134 237 337 309 373 626 169 42 84 117 79 120 51 28 23 134 39

 20% 17% 18% 21% 18% 20% 20% 22% 21% 21% 24% 27% 18% 20% 24% 21% 20% 23% 17% 16% 21% 21%

 d       z   zhil zhil   z        

My social circle is a lot smaller than 

it was 10 years ago

1841 111 214 766 836 253 289 701 595 618 866 169 100 195 141 194 209 59 82 89 166 89

 39% 42% 38% 35% 44% 37% 25% 46% 41% 34% 33% 27% 43% 47% 29% 52% 35% 27% 48% 61% 27% 47%

 cfij c   zbc f  zef zijk k k  ijk zn  zn q  zpq ztu  zt

 knqt                      

NET: All larger 658 39 101 348 215 163 132 142 200 272 423 123 39 68 52 44 71 8 15 10 67 18

 14% 15% 18% 16% 11% 24% 11% 9% 14% 15% 16% 19% 17% 16% 11% 12% 12% 4% 9% 7% 11% 9%

 dfgq  zd zd  zfg     zh zhij  n   q  q    

 st                      

NET: All smaller 2787 155 317 1226 1180 388 526 1038 904 990 1492 337 142 279 258 272 329 110 110 112 301 129

 59% 59% 56% 55% 62% 57% 45% 69% 62% 55% 56% 53% 61% 67% 53% 73% 56% 50% 65% 76% 48% 67%

 cfij    zbc f  zef zijk     zn  zn   pq zt  zt

 knqt                      

Don't know 88 1 1 23 42 8 13 10 13 20 22 7 - 3 5 1 7 8 1 * 8 3

 2% * * 1% 2% 1% 1% 1% 1% 1% 1% 1% - 1% 1% * 1% 4% 1% * 1% 2%

 bcfgh   b bc             zpr     

 ijo                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 129

Q8 Social circle now vs. 10 years ago: Would you say that, nowadays, you spend more, less, or about the same amount of time in contact...?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I spend a lot more time in contact 

with my social circle than I did 10 

years ago

181 94 83 43 56 23 15 46 25 28 69 55 58 40 39 45 37 50 78 16 83 17 5 104 77

 4% 4% 3% 8% 6% 3% 2% 3% 3% 3% 5% 4% 4% 3% 4% 4% 3% 3% 5% 6% 4% 2% 2% 3% 5%

 fghpu   zefg zefg      zhi        zp p w    zuvw

 w                         

I spend a lot more time in contact 

with my social circle than I did 10 

years ago

451 230 220 103 95 70 53 130 60 94 170 126 169 133 75 74 101 145 189 15 201 70 15 287 164

 9% 10% 9% 19% 11% 8% 6% 8% 6% 9% 13% 9% 12% 10% 7% 7% 7% 10% 11% 6% 9% 9% 6% 9% 11%

 fgho   zdef f     h zhik h zmno      zps      v

 p   g                      

I spend about the same amount of 

time in contact with my social 

circle than I did 10 years ago

1218 648 562 113 159 200 245 501 336 300 311 262 345 361 269 243 370 389 401 58 531 217 76 823 394

 26% 28% 24% 21% 18% 23% 28% 32% 34% 29% 23% 20% 25% 27% 27% 24% 27% 26% 24% 23% 24% 28% 28% 25% 26%

 bcdj zb    d cd zcde zijk zjk k             t  

 kr                         

I spend slightly less time in contact 

with my social circle than I did 10 

years ago

1047 516 527 103 253 197 188 307 198 197 317 331 331 305 232 179 274 329 404 40 529 183 67 779 267

 22% 22% 22% 19% 28% 23% 22% 19% 20% 19% 24% 25% 24% 22% 23% 17% 20% 22% 24% 16% 24% 24% 25% 24% 17%

 gios    zcef      i zhi zo o o    zps  zx x x zx  

 x    g                     

I spend a lot less time in contact 

with my social circle than I did 10 

years ago

1746 797 927 172 319 347 348 559 340 397 457 530 442 484 371 448 523 527 580 116 803 265 103 1171 575

 37% 34% 39% 32% 36% 40% 40% 35% 34% 38% 34% 40% 33% 36% 37% 43% 39% 36% 35% 45% 37% 34% 38% 36% 38%

 acjl  za   zcg zcg     zhj    zlmn r   zqr      

 r                         

NET: All more time 632 323 303 146 151 93 67 175 85 121 238 181 226 173 114 119 138 196 267 32 283 87 20 391 241

 13% 14% 13% 27% 17% 11% 8% 11% 9% 12% 18% 14% 17% 13% 11% 12% 10% 13% 16% 12% 13% 11% 7% 12% 16%

 efgh   zdef zefg   f  h zhik h zmno     p zpq  vw   v ztuvw

 pvw   g                      

NET: All less time 2793 1313 1454 275 572 544 536 866 539 594 774 860 773 789 603 628 798 856 984 155 1333 448 170 1951 842

 59% 56% 61% 50% 64% 63% 61% 54% 54% 57% 58% 64% 57% 58% 60% 61% 59% 58% 59% 61% 61% 58% 63% 60% 55%

 acgh  za  zcg zcg cg     zhij         zx  x zx  

 x                         

Don't know 120 51 69 11 16 21 24 48 30 33 21 36 15 39 24 42 52 39 21 9 42 21 6 69 51

 3% 2% 3% 2% 2% 2% 3% 3% 3% 3% 2% 3% 1% 3% 2% 4% 4% 3% 1% 4% 2% 3% 2% 2% 3%

 jlrtw        j j    l l zl zr r  r     ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 130

Q8 Social circle now vs. 10 years ago: Would you say that, nowadays, you spend more, less, or about the same amount of time in contact...?

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I spend a lot more time in contact 

with my social circle than I did 10 

years ago

181 8 20 9 15 10 25 10 28 31 7 12 7 154 20 94 68 19 34 55 30 62

 4% 4% 4% 2% 4% 3% 6% 3% 4% 5% 3% 3% 5% 4% 3% 3% 5% 4% 4% 3% 3% 5%

       cg               zst

I spend a lot more time in contact 

with my social circle than I did 10 

years ago

451 17 39 52 40 40 28 36 64 75 19 27 13 384 54 254 150 47 86 132 85 148

 9% 9% 8% 13% 10% 12% 6% 9% 10% 11% 9% 7% 10% 10% 8% 9% 10% 10% 9% 8% 9% 12%

 fs   zbfk  fk    bfk            zrst

I spend about the same amount of 

time in contact with my social 

circle than I did 10 years ago

1218 46 154 92 116 84 135 90 158 154 61 93 33 1025 159 746 360 111 245 467 250 256

 26% 25% 30% 24% 28% 25% 30% 23% 24% 23% 27% 23% 25% 26% 24% 27% 24% 23% 26% 29% 25% 21%

 u  zgi    zghi         z   u zu u  

       k                

I spend slightly less time in contact 

with my social circle than I did 10 

years ago

1047 30 115 91 85 68 84 94 155 158 40 98 28 867 152 654 303 89 186 343 252 265

 22% 16% 22% 23% 20% 20% 19% 24% 24% 24% 18% 24% 21% 22% 22% 24% 20% 18% 20% 21% 26% 22%

         a a  a    zpq     zrs  

I spend a lot less time in contact 

with my social circle than I did 10 

years ago

1746 85 180 136 151 130 162 155 234 226 86 155 47 1424 275 966 576 205 359 578 347 461

 37% 45% 35% 35% 36% 38% 37% 39% 36% 34% 38% 39% 35% 36% 41% 35% 38% 42% 38% 36% 35% 38%

 o zbci             zm   zo     

NET: All more time 632 25 59 61 55 50 53 46 92 106 27 39 20 538 74 348 218 66 120 187 115 210

 13% 13% 11% 16% 13% 15% 12% 12% 14% 16% 12% 10% 15% 14% 11% 13% 14% 14% 13% 12% 12% 17%

 s   k      bk            zrst

NET: All less time 2793 115 295 227 236 199 246 249 390 384 126 252 74 2292 427 1620 879 294 546 922 599 726

 59% 61% 57% 58% 57% 58% 56% 63% 60% 58% 56% 63% 56% 58% 63% 58% 58% 61% 58% 57% 61% 60%

               zm        

Don't know 120 3 8 9 9 8 9 13 11 19 10 17 5 98 17 56 50 14 31 43 24 22

 3% 2% 2% 2% 2% 2% 2% 3% 2% 3% 5% 4% 4% 2% 3% 2% 3% 3% 3% 3% 2% 2%

 o          bh bh     o  u    

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 131

Q8 Social circle now vs. 10 years ago: Would you say that, nowadays, you spend more, less, or about the same amount of time in contact...?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I spend a lot more time in contact 

with my social circle than I did 10 

years ago

181 63 119 32 23 8 - 39 32 49 51 25 28 6 19 17 10 18 16

 4% 4% 4% 4% 4% 6% - 5% 3% 4% 5% 3% 3% 1% 4% 4% 2% 3% 4%

 hkm       h   h    m m  m m

I spend a lot more time in contact 

with my social circle than I did 10 

years ago

451 175 276 92 66 14 3 77 111 100 124 60 94 19 41 39 29 65 59

 9% 11% 9% 10% 12% 11% 9% 9% 9% 8% 11% 6% 9% 4% 9% 10% 6% 12% 13%

 bkmp zb         zi  k  m mp  mp zmp

I spend about the same amount of 

time in contact with my social 

circle than I did 10 years ago

1218 343 875 202 115 22 5 203 318 338 279 336 300 197 140 130 154 146 120

 26% 21% 28% 22% 20% 17% 17% 24% 26% 28% 25% 34% 29% 36% 32% 34% 31% 26% 27%

 acd  za         zl z zqr z zq z   

I spend slightly less time in contact 

with my social circle than I did 10 

years ago

1047 403 644 229 144 25 5 150 256 280 285 198 197 125 74 64 103 94 78

 22% 25% 20% 25% 26% 20% 18% 18% 21% 23% 26% 20% 19% 23% 17% 17% 21% 17% 18%

 bgln zb  z z     g zgh   noq      

 oq                   

I spend a lot less time in contact 

with my social circle than I did 10 

years ago

1746 608 1138 328 211 53 15 345 472 446 359 340 397 188 152 125 184 213 155

 37% 38% 36% 36% 37% 43% 55% 41% 39% 36% 32% 34% 38% 34% 35% 32% 37% 39% 35%

 j       zij j      o   r  

NET: All more time 632 238 394 125 88 22 3 116 143 148 176 85 121 26 59 56 39 83 75

 13% 15% 13% 14% 16% 18% 9% 14% 12% 12% 16% 9% 12% 5% 14% 15% 8% 15% 17%

 kmp          zhi  k  mp mp  mp mp

NET: All less time 2793 1011 1782 557 355 78 20 495 728 725 644 539 594 313 226 189 287 307 232

 59% 63% 57% 62% 63% 63% 74% 59% 59% 59% 58% 54% 57% 57% 52% 49% 58% 56% 52%

 bkno zb   z         o o  o r  

 r                   

Don't know 120 24 96 16 6 2 - 22 35 18 13 30 33 17 13 11 16 17 16

 3% 2% 3% 2% 1% 2% - 3% 3% 1% 1% 3% 3% 3% 3% 3% 3% 3% 4%

 adij  za     j ij           

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Q8 Social circle now vs. 10 years ago: Would you say that, nowadays, you spend more, less, or about the same amount of time in contact...?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I spend a lot more time in contact 

with my social circle than I did 10 

years ago

181 19 6 21 6 13 16 50 63 69 90 51 76 34 47 43 23 26 22 110 26 43 49 93 38

 4% 3% 2% 3% 2% 4% 4% 5% 5% 7% 5% 6% 5% 3% 3% 3% 2% 3% 3% 5% 3% 3% 7% 4% 3%

 mpux       mnopqr zmnopqr zghjlmnop zmnopqr zmnop zmnop       ztu   zwx   

          qr  qr qr             

I spend a lot more time in contact 

with my social circle than I did 10 

years ago

451 53 7 80 14 33 42 141 153 144 208 98 182 96 99 88 59 61 55 250 69 131 59 295 91

 9% 7% 3% 10% 5% 9% 9% 13% 12% 14% 12% 11% 12% 8% 6% 6% 6% 7% 7% 12% 8% 8% 8% 12% 6%

 abdmnop b  abd  b b zmnopqr zmnopq zmnopqr zmnopq mnop zmnop p      ztu    zvx  

 qrux        r  r qr qr             

I spend about the same amount of 

time in contact with my social 

circle than I did 10 years ago

1218 250 86 225 75 125 119 364 361 306 559 231 408 216 270 232 185 140 100 552 387 274 113 880 210

 26% 34% 33% 29% 27% 35% 26% 35% 28% 29% 32% 26% 28% 17% 18% 16% 17% 15% 12% 26% 44% 16% 16% 36% 14%

 mnopqr zdf z z  zf  zhiklmn zmnopq zmnopqr zhiklm mnop mnop r r r r r  u zsu   zvx  

 uvx       opqr r  nopqr qr qr             

I spend slightly less time in contact 

with my social circle than I did 10 

years ago

1047 143 55 146 51 73 92 255 324 270 397 195 364 265 325 292 209 203 149 417 157 467 122 509 396

 22% 20% 21% 19% 18% 20% 20% 24% 25% 26% 23% 22% 25% 21% 21% 21% 20% 22% 18% 20% 18% 28% 17% 21% 27%

 rstv       pr zmnopr zjkmnopr r r zmno  r   r    zst   zvw

             pr             

I spend a lot less time in contact 

with my social circle than I did 10 

years ago

1746 244 96 275 122 108 168 228 371 243 460 293 435 646 775 734 578 471 492 744 221 760 344 625 742

 37% 33% 37% 36% 44% 30% 37% 22% 29% 23% 27% 33% 29% 51% 50% 52% 54% 51% 59% 35% 25% 45% 49% 26% 50%

 aeghij    zace    gi  gi ghij gij zghi zghi zghi zghijkln zghi zghi t  zst zw  zw

 kltw           l  jkl jkl jkl  jkl jklmnop       

                   q       

NET: All more time 632 72 13 101 20 45 58 192 216 213 298 149 258 130 146 130 82 88 76 360 95 174 107 388 128

 13% 10% 5% 13% 7% 13% 13% 18% 17% 20% 17% 17% 17% 10% 10% 9% 8% 10% 9% 17% 11% 10% 15% 16% 9%

 abdmno b  bd  abd bd zmnopqr zmnopq zhjklmno zmnopq zmno zmno p p     ztu   x zx  

 pqrtux        r pqr r pqr pqr             

NET: All less time 2793 387 151 421 173 181 260 483 695 513 857 487 800 911 1099 1026 788 674 641 1161 378 1227 466 1134 1138

 59% 53% 59% 55% 62% 50% 57% 46% 54% 49% 49% 56% 54% 72% 71% 73% 74% 73% 77% 55% 43% 73% 66% 46% 76%

 aceghi  e  ae    gij  g gij gij zghi zghi zghi zghijkl zghi zghi t  zst zw  zvw

 jlstw             jkl jkl jkl  jkl jklmnop       

                   q       

Don't know 120 23 7 23 11 8 16 13 14 14 21 9 17 17 22 22 15 15 12 40 25 16 19 45 19

 3% 3% 3% 3% 4% 2% 4% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 2% 1% 2% 3% 1% 3% 2% 1%

 ghijklm                   u u  x   

 noprsuwx                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 133

Q8 Social circle now vs. 10 years ago: Would you say that, nowadays, you spend more, less, or about the same amount of time in contact...?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I spend a lot more time in contact 

with my social circle than I did 10 

years ago

181 56 95 127 42 79 111 98 111 95 35 37 71 94 14 47 57 39 69 37 29 100 54 113 24

 4% 5% 4% 4% 5% 3% 4% 4% 4% 3% 4% 6% 4% 4% 5% 4% 4% 4% 4% 4% 4% 5% 5% 4% 4%

  cgi          zm          z    

I spend a lot more time in contact 

with my social circle than I did 10 

years ago

451 139 257 328 91 210 296 260 317 275 113 76 164 231 39 110 134 103 190 110 82 232 98 288 44

 9% 11% 10% 9% 10% 9% 10% 9% 10% 10% 12% 12% 10% 9% 14% 10% 10% 12% 12% 13% 12% 10% 9% 11% 8%

  zcef c      zcg cg zcef    zlmo   zm zlm zlmo zm z  z  

  g         g         p      

I spend about the same amount of 

time in contact with my social 

circle than I did 10 years ago

1218 328 592 914 258 518 814 686 786 739 289 171 417 587 52 226 292 146 370 166 191 481 346 591 177

 26% 27% 24% 25% 27% 23% 27% 25% 26% 27% 30% 26% 24% 24% 19% 20% 22% 16% 23% 20% 27% 22% 32% 22% 31%

 bemn beg  be beg  zbce  be zbce zabc noqs noqs oqs  q q  oq q mnop  zu  zw

 opqrsuw      g   g efghi          qrs     

I spend slightly less time in contact 

with my social circle than I did 10 

years ago

1047 256 575 801 180 471 689 645 709 607 168 132 398 563 78 227 347 249 440 213 131 472 227 604 106

 22% 21% 23% 22% 19% 21% 23% 23% 23% 22% 17% 20% 23% 23% 28% 20% 27% 28% 27% 26% 19% 21% 21% 23% 19%

 djt j dej dj  j dej zdej zdej dj   ot ot zkot  zklm zklmot zklmot zkot      

                 ot         

I spend a lot less time in contact 

with my social circle than I did 10 

years ago

1746 398 911 1342 349 921 1052 1045 1066 956 330 210 622 935 95 516 457 348 557 295 248 897 342 1031 198

 37% 33% 37% 37% 37% 41% 35% 37% 35% 35% 34% 32% 36% 38% 34% 45% 35% 39% 34% 36% 36% 41% 31% 39% 35%

 afhi  af afhi a zabc  afhi      kr  zklm  kprs    zv  z  

 krv     dfghij          npqrst          

NET: All more time 632 195 352 454 134 289 407 358 428 371 148 113 236 325 53 157 191 142 259 146 111 332 152 401 68

 13% 16% 14% 13% 14% 13% 14% 13% 14% 14% 15% 17% 14% 13% 19% 14% 15% 16% 16% 18% 16% 15% 14% 15% 12%

 c zcef cg      zcg  ceg zlmo   zlmo   zm zm zlmo zm z  z  

  gi                  p      

NET: All less time 2793 655 1486 2142 529 1392 1741 1690 1775 1563 498 342 1020 1498 172 743 804 597 997 509 379 1369 569 1635 304

 59% 54% 60% 60% 56% 62% 58% 61% 59% 57% 52% 53% 60% 61% 62% 65% 62% 67% 61% 61% 55% 62% 52% 62% 53%

 ajkt  adfi zafi j zacd aj zadfhi aj aj   kt zkt k zklm zkt zklmpr zkt kt  zv  zx  

 vx  j j  fhij  j        rt  st        

Don't know 120 32 50 84 18 53 53 55 38 50 25 21 31 59 1 20 16 4 12 7 15 30 30 29 23

 3% 3% 2% 2% 2% 2% 2% 2% 1% 2% 3% 3% 2% 2% * 2% 1% * 1% 1% 2% 1% 3% 1% 4%

 bfghi fhi h fhi  fh h h  h fh lnopq qrs pqrs  qr q    qrs  u  zw

 lnpqrsu           rs              

 w                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 134

Q8 Social circle now vs. 10 years ago: Would you say that, nowadays, you spend more, less, or about the same amount of time in contact...?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I spend a lot more time in contact 

with my social circle than I did 10 

years ago

181 135 22 24 181 - - 98 96 96 81 64 63 67 107 107 42 94 59 77 39 38 144 30

 4% 21% 2% 1% 29% - - 3% 3% 3% 3% 3% 3% 3% 4% 4% 4% 3% 3% 3% 3% 4% 5% 3%

 bcef zbc c  zef   lr lr lr     lr lrs lr     lr zw  

 klrs                        

I spend a lot more time in contact 

with my social circle than I did 10 

years ago

451 272 95 80 451 - - 255 247 222 211 193 182 156 263 273 117 238 150 208 102 97 354 66

 9% 41% 8% 3% 71% - - 9% 9% 8% 9% 9% 8% 8% 9% 10% 12% 9% 7% 8% 8% 10% 11% 6%

 bcef zbc c  zef   ilmr mr r r ilmrt   ilmr ijlm zghij r  r  ilmrt zw  

 ijlmqr               qrst klmnqrst        

 stw                        

I spend about the same amount of 

time in contact with my social 

circle than I did 10 years ago

1218 146 823 242 - 1218 - 504 514 519 416 367 384 314 601 625 208 508 308 499 227 156 788 294

 26% 22% 67% 9% - 100% - 18% 18% 19% 17% 18% 17% 16% 21% 22% 21% 18% 15% 20% 17% 16% 25% 27%

 acdf c zac   zdf  jmr jlmr jlmrtu r mr mr  ghij ghij gjkl jmr  ghjk r    

 ghijklm              klmqrtu klmnqrs mrtu   lmqrtu     

 nopqrst               tu         

 u                        

I spend slightly less time in contact 

with my social circle than I did 10 

years ago

1047 71 191 782 - - 1047 644 677 596 541 511 498 432 643 640 227 632 480 532 339 226 722 217

 22% 11% 16% 28% - - 37% 23% 24% 22% 22% 25% 22% 21% 22% 23% 23% 23% 23% 22% 25% 24% 23% 20%

 abde  a zab   zde i zgijlmnqs   zgijlmnoqrs         zgijlmnoq  z  

                     rs    

I spend a lot less time in contact 

with my social circle than I did 10 

years ago

1746 23 84 1631 - - 1746 1271 1221 1263 1194 902 1096 1024 1245 1119 400 1259 1101 1098 622 429 1082 458

 37% 4% 7% 59% - - 63% 45% 44% 46% 48% 44% 48% 51% 43% 40% 40% 45% 52% 45% 46% 45% 35% 43%

 abdev  a zab   zde zhno zop zhknop zghi zop zghi zghi zo z z zhnop zghijklno znop zhnop zop  zv

        p   knopqs  knopqsu jklnopq     pqstu      

              stu           

NET: All more time 632 407 117 104 632 - - 353 343 318 292 258 245 223 370 380 159 332 208 285 142 135 498 96

 13% 62% 9% 4% 100% - - 13% 12% 12% 12% 13% 11% 11% 13% 14% 16% 12% 10% 12% 11% 14% 16% 9%

 bcef zbc c  zef   ilmr lrt r r lrt   ilmr hijl zghi r  r  ijlmrst zw  

 hijlmqr       t       st mqrst jklmnoq        

 stw                rst        

NET: All less time 2793 94 275 2412 - - 2793 1914 1897 1859 1735 1414 1594 1456 1888 1759 626 1892 1580 1630 961 655 1804 675

 59% 14% 22% 87% - - 100% 68% 68% 68% 70% 69% 71% 72% 65% 63% 62% 68% 75% 66% 72% 69% 58% 63%

 abde  a zab   zde znop znop znop zghi znops zghi zghi zo z z znops zghijklmn zop zghiknopq znop  zv

        s   nopqs  nopqs jklnopq     opqstu  su    

              su           

Don't know 120 11 15 29 - - - 40 44 46 39 20 38 24 41 38 10 41 22 40 14 9 37 11

 3% 2% 1% 1% - - - 1% 2% 2% 2% 1% 2% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1%

 bcdef       k kr kmrt kr  kmr     k  kr     

 ghijklm                        

 nopqrst                        

 uvw                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 135

Q8 Social circle now vs. 10 years ago: Would you say that, nowadays, you spend more, less, or about the same amount of time in contact...?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I spend a lot more time in contact 

with my social circle than I did 10 

years ago

181 15 33 94 70 48 24 35 55 71 113 35 10 19 11 14 20 2 4 7 14 4

 4% 6% 6% 4% 4% 7% 2% 2% 4% 4% 4% 6% 4% 5% 2% 4% 3% 1% 2% 5% 2% 2%

 fgqt  zd   zfg      z     q      

I spend a lot more time in contact 

with my social circle than I did 10 

years ago

451 25 52 238 148 95 98 106 141 177 292 65 21 47 36 29 47 8 5 4 51 5

 9% 9% 9% 11% 8% 14% 8% 7% 10% 10% 11% 10% 9% 11% 7% 8% 8% 4% 3% 3% 8% 2%

 dgqrs   zd  zfg     z      qr    su  

 u                      

I spend about the same amount of 

time in contact with my social 

circle than I did 10 years ago

1218 59 142 640 429 119 506 271 337 510 710 177 49 59 183 57 193 105 38 22 269 42

 26% 23% 25% 29% 23% 18% 44% 18% 23% 28% 27% 28% 21% 14% 37% 15% 33% 48% 23% 15% 43% 22%

 degh   zabd   zeg   zhl h hl   zmo  zr zpr   zsu  

 mos                      

I spend slightly less time in contact 

with my social circle than I did 10 

years ago

1047 54 126 482 404 177 220 387 316 410 684 177 58 101 98 86 114 47 38 28 124 44

 22% 21% 22% 22% 21% 26% 19% 26% 22% 23% 26% 28% 25% 24% 20% 23% 19% 21% 22% 19% 20% 23%

 f     zf  zf   zhi zhi           

I spend a lot less time in contact 

with my social circle than I did 10 

years ago

1746 107 202 722 790 233 294 684 578 613 814 168 95 187 156 180 204 49 83 81 158 93

 37% 41% 36% 33% 42% 34% 25% 45% 40% 34% 31% 27% 41% 45% 32% 48% 35% 22% 49% 55% 25% 49%

 cfij bc   zbc f  zef zijk jk k  jk zn  zn q  zpq zt  zt

 knqt                      

NET: All more time 632 39 85 333 218 143 122 142 195 248 405 100 31 66 47 43 66 10 9 11 65 9

 13% 15% 15% 15% 11% 21% 11% 9% 13% 14% 15% 16% 13% 16% 10% 11% 11% 4% 5% 8% 10% 5%

 dfgn  d zd  zfg     z   n   qr    u  

 qrstu                      

NET: All less time 2793 161 329 1203 1194 410 514 1071 894 1023 1498 345 152 288 254 266 318 96 121 109 282 137

 59% 61% 58% 54% 63% 60% 44% 71% 62% 57% 57% 55% 65% 69% 52% 71% 54% 44% 72% 74% 45% 72%

 cfjk c c  zc f  zef zijk    ijk zn  zn q  zpq zt  zt

 npqt                      

Don't know 120 3 7 33 59 7 19 28 22 23 37 10 1 5 5 9 14 9 1 5 13 3

 3% 1% 1% 2% 3% 1% 2% 2% 2% 1% 1% 2% 1% 1% 1% 2% 2% 4% * 3% 2% 1%

 bcefh    bc             r     

 ij                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 136

Q9 Have you, or have you not, experienced the following in the past 12 months? SUMMARY TABLE

BASE: ALL UK ADULTS AGED 18-75

 

Feeling fearful 

about the future

Feeling burnt out, 

or exhausted

Experiencing 

feelings of anxiety 

or depression

Losing confidence 

in yourself

Feeling as though 

you don't have 

enough time for 

yourself

Feeling lonely or 

isolated

Feeling that your 

life has less 

meaning than it 

used to

Concerns for your 

own health

Concerns for the 

health of a partner 

or close family 

member

Feeling that you 

may be consuming 

too much alcohol

Feeling that you 

are being less 

active than you 

used to be

Losing 

connections with 

friends and family

Feeling less 

physically mobile/ 

agile than you 

used to

Struggling to find 

meaning in your 

current job

Fears about 

becoming 

unemployed

UNWEIGHTED BASE 4763 4763 4763 4763 4763 4763 4763 4763 4763 4763 4763 4763 4763 4763 4763

WEIGHTED BASE 4763 4763 4763 4763 4763 4763 4763 4763 4763 4763 4763 4763 4763 4763 4763

I have experienced this in the past 

12 months

2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955

 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20%

I have not experienced this in the 

past 12 months

1672 1747 1803 1970 2419 2200 2358 1644 1736 3548 1750 2384 2096 1677 1830

 35% 37% 38% 41% 51% 46% 50% 35% 36% 74% 37% 50% 44% 35% 38%

Don't know 232 169 159 254 239 230 323 170 169 150 194 200 157 180 147

 5% 4% 3% 5% 5% 5% 7% 4% 4% 3% 4% 4% 3% 4% 3%

Prefer not to answer 49 49 59 57 47 72 65 48 55 62 45 60 56 33 31

 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1%

Not applicable - - - - - - - - - - - - - 1529 1801

 - - - - - - - - - - - - - 32% 38%

                

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 137

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling fearful about the future

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

2810 1239 1542 395 577 541 526 771 438 598 801 944 767 839 591 613 762 896 989 163 1265 476 171 1912 898

 59% 53% 65% 73% 64% 63% 60% 48% 44% 57% 60% 70% 56% 62% 59% 59% 56% 61% 59% 64% 58% 62% 63% 59% 59%

 aghl  za zdef zg zg g   h h zhij  l      p    t  

 p   g                      

I have not experienced this in the 

past 12 months

1672 961 704 100 262 268 300 742 503 400 458 305 535 455 349 333 497 508 594 74 808 249 88 1146 526

 35% 41% 29% 18% 29% 31% 34% 47% 51% 38% 34% 23% 39% 33% 35% 32% 37% 34% 36% 29% 37% 32% 32% 35% 34%

 bcde zb   c c cd zcde zijk k k  zmno        zuw     

 k       f                  

Don't know 232 108 120 38 47 43 40 65 44 43 64 77 49 56 61 66 84 62 70 15 100 44 13 157 75

 5% 5% 5% 7% 5% 5% 5% 4% 4% 4% 5% 6% 4% 4% 6% 6% 6% 4% 4% 6% 5% 6% 5% 5% 5%

 lr   zg           l zlm zr         

Prefer not to answer 49 27 22 12 12 6 6 13 5 8 22 14 8 13 9 18 15 13 19 2 16 4 - 20 29

 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% * - 1% 2%

 lw   zefg       zh     zl         ztuvw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 138

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling fearful about the future

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

2810 116 309 220 235 206 265 222 376 387 136 252 86 2329 396 1518 996 296 564 887 594 765

 59% 61% 60% 57% 57% 60% 60% 56% 58% 58% 61% 63% 64% 59% 58% 55% 66% 61% 60% 55% 60% 63%

 os                zo o s  s zs

I have not experienced this in the 

past 12 months

1672 69 178 140 155 122 156 153 235 227 75 119 44 1374 254 1105 400 168 324 640 332 377

 35% 36% 34% 36% 37% 36% 35% 38% 36% 34% 33% 30% 33% 35% 37% 40% 27% 35% 34% 40% 34% 31%

 pu    k   k        zpq  p  zrtu   

Don't know 232 3 24 25 20 12 15 20 35 40 12 25 2 206 24 127 86 18 46 81 50 55

 5% 1% 5% 6% 5% 3% 3% 5% 5% 6% 5% 6% 1% 5% 4% 5% 6% 4% 5% 5% 5% 4%

 a   al     a a  a  z         

Prefer not to answer 49 2 5 3 6 2 7 3 5 9 1 5 1 43 4 20 25 3 8 11 12 18

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1%

 o                zo      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 139

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling fearful about the future

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

2810 985 1826 545 342 80 17 537 775 718 582 438 598 244 195 158 294 304 224

 59% 61% 58% 61% 61% 65% 64% 64% 63% 58% 52% 44% 57% 44% 44% 41% 59% 55% 51%

 jkmn       zij zij j   k  o  mnor mnor o

 or                   

I have not experienced this in the 

past 12 months

1672 534 1138 294 193 38 9 225 390 456 480 503 400 285 219 209 187 213 189

 35% 33% 36% 33% 34% 31% 34% 27% 32% 37% 43% 51% 38% 51% 50% 54% 38% 38% 43%

 gh        g gh zghi zl  zpqr zpq znpq   zq

                r    

Don't know 232 82 150 51 26 4 1 64 48 54 41 44 43 24 20 16 14 29 24

 5% 5% 5% 6% 5% 4% 2% 8% 4% 4% 4% 4% 4% 4% 5% 4% 3% 5% 5%

 j       zhij            

Prefer not to answer 49 15 34 10 4 1 - 9 11 2 9 5 8 1 5 4 - 8 5

 1% 1% 1% 1% 1% 1% - 1% 1% * 1% 1% 1% * 1% 1% - 1% 1%

 im       i i  i    mp p  mp  

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 140

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling fearful about the future

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

2810 318 120 421 177 147 245 374 603 433 717 480 796 1109 1323 1202 870 782 676 1181 427 1170 537 1169 1044

 59% 43% 47% 55% 63% 41% 54% 36% 47% 41% 41% 55% 54% 87% 86% 85% 81% 85% 82% 56% 48% 69% 76% 48% 70%

 abcegh   abe abce  ae  gij g g ghij ghij zghi zghi zghi zghijkl zghi zghi t  zst zwx  zw

 ijklstw    f         jklopr jklpr jklpr  jklpr jkl       

I have not experienced this in the 

past 12 months

1672 374 129 311 89 195 181 625 628 565 936 360 628 126 177 174 149 105 115 817 395 444 124 1144 379

 35% 51% 50% 40% 32% 54% 40% 59% 49% 54% 54% 41% 42% 10% 12% 12% 14% 11% 14% 39% 45% 26% 18% 47% 25%

 mnopqr zcdf zcdf zd  zcdf  zhijklm zklmno zhklmnop zhklmn zmno zmno   m mn  mn zu zsu   zvx v

 uvx       nopqr pqr qr opqr pqr pqr             

Don't know 232 36 8 33 10 15 23 44 46 43 75 32 58 28 28 29 42 24 32 102 55 61 38 113 60

 5% 5% 3% 4% 4% 4% 5% 4% 4% 4% 4% 4% 4% 2% 2% 2% 4% 3% 4% 5% 6% 4% 5% 5% 4%

 hlmnoqu       mno no mno mnoq no mno    mno  mno  u     

Prefer not to answer 49 5 * 5 3 2 4 8 8 5 7 5 2 9 9 5 8 6 6 14 7 17 5 22 12

 1% 1% * 1% 1% 1% 1% 1% 1% * * 1% * 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1%

 ijlos       l l   l  l   l l l       

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 141

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling fearful about the future

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

2810 640 1442 2174 514 1454 1636 1578 1699 1461 467 360 1002 1514 168 812 744 557 999 492 344 1612 404 1759 263

 59% 53% 58% 60% 55% 65% 54% 57% 56% 54% 49% 56% 59% 61% 60% 71% 57% 63% 61% 59% 50% 73% 37% 66% 46%

 adfg j adfh zabd j zabc j afij afij j  t t zklp t zklm t zklpt kpt t  zv  zx  

 hijtvx  ij fghij  dfghij        t  npqrst          

I have not experienced this in the 

past 12 months

1672 500 903 1242 362 682 1230 1056 1173 1114 443 255 610 823 92 270 494 276 554 285 317 505 629 778 270

 35% 41% 36% 35% 39% 30% 41% 38% 39% 41% 46% 39% 36% 33% 33% 24% 38% 31% 34% 34% 46% 23% 57% 29% 47%

 emoq zbce ce e zce  zbce zce zbce zbce zabc zmoq moq o o  zmoq o o oq zklm  zu  zw

 uw g     gh   gh defghi r     rs    nopqrs     

Don't know 232 56 111 151 54 99 132 133 132 128 43 26 76 115 17 54 53 48 72 44 28 83 57 102 32

 5% 5% 4% 4% 6% 4% 4% 5% 4% 5% 4% 4% 4% 5% 6% 5% 4% 5% 4% 5% 4% 4% 5% 4% 6%

 chuw    cf                     

Prefer not to answer 49 14 23 29 9 17 18 22 22 20 7 7 16 17 2 11 11 8 14 6 5 13 7 17 7

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

 cfhim f f                       

 uw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 142

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling fearful about the future

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

2810 348 532 1906 353 504 1914 2810 2135 2208 2039 1540 1846 1689 2142 1986 736 1994 1666 1704 1050 791 1927 601

 59% 53% 43% 68% 56% 41% 69% 100% 76% 81% 82% 75% 82% 84% 74% 71% 73% 72% 79% 69% 78% 83% 62% 56%

 abew b  zab e  zde zhij zknopqs zhknopq zhik zoqs zhkn zhij zoqs z zs zs zhknopqs z zknopqs zhknopq zw  

        klmnopqr  rst nopqrst  opqrst klnopqr        rst   

        stu      st           

I have not experienced this in the 

past 12 months

1672 271 619 751 241 647 753 - 549 417 358 440 326 254 641 690 235 659 357 635 246 135 1043 424

 35% 41% 50% 27% 38% 53% 27% - 20% 15% 14% 21% 14% 13% 22% 25% 23% 24% 17% 26% 18% 14% 33% 39%

 cfgh zc zac  f zdf   gijlmru gm gm ghijlmrtu gm g ghij ghij ghij ghijklmn gijlmu ghij gijlmu g  zv

 ijklmno              lmrtu klmnrtu lmrtu rtu  klmnqrt     

 pqrstuv                   u     

Don't know 232 31 68 114 32 53 114 - 105 107 82 70 81 69 112 118 28 109 88 106 44 25 136 42

 5% 5% 5% 4% 5% 4% 4% - 4% 4% 3% 3% 4% 3% 4% 4% 3% 4% 4% 4% 3% 3% 4% 4%

 cfghi        g gju g g g g gju gjkpu g gju gjpu gjkmp g g   

 jklmnop                   u     

 qtuv                        

Prefer not to answer 49 7 12 16 7 15 12 - 9 9 4 9 7 5 5 9 4 12 8 9 4 4 21 8

 1% 1% 1% 1% 1% 1% * - * * * * * * * * * * * * * * 1% 1%

 cfghi     f   g gj  gn gj g g g g gjn gjn gjn g g   

 jklmnop                        

 qrstuv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 143

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling fearful about the future

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

2810 180 347 1261 1179 447 578 896 922 982 1548 380 146 313 258 244 262 76 96 103 212 111

 59% 68% 62% 57% 62% 66% 50% 59% 64% 54% 58% 60% 62% 75% 53% 65% 44% 35% 57% 70% 34% 58%

 cfin zbc c  zc zfg  f zij  i i i zno  zn q  pq ztu  t

 pqt                      

I have not experienced this in the 

past 12 months

1672 73 192 857 592 210 531 544 456 748 986 229 79 93 210 117 301 131 69 37 386 74

 35% 28% 34% 39% 31% 31% 46% 36% 31% 41% 37% 36% 34% 22% 43% 31% 51% 60% 41% 25% 62% 39%

 adeh  a zabd   zeg e  zhjk zh h   zmo m zr zpr   zsu s

 ms         l             

Don't know 232 6 18 79 105 20 44 68 59 71 106 20 8 10 20 14 26 12 4 7 29 4

 5% 2% 3% 4% 6% 3% 4% 5% 4% 4% 4% 3% 3% 2% 4% 4% 4% 5% 3% 5% 5% 2%

 ceijk    abc                  

 m                      

Prefer not to answer 49 5 6 13 25 3 8 2 12 3 10 2 1 2 2 - 2 1 - * 1 1

 1% 2% 1% 1% 1% * 1% * 1% * * * * 1% * - * 1% - * * 1%

 cgijt c   c    ij              

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 144

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling burnt out, or exhausted

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

2798 1263 1505 391 644 558 556 649 412 499 851 1006 817 788 594 599 749 884 1026 139 1401 480 145 2025 773

 59% 54% 63% 72% 72% 65% 64% 41% 42% 48% 63% 75% 60% 58% 59% 58% 55% 60% 61% 55% 64% 62% 53% 63% 51%

 aghi  za zefg zefg zg zg   h zhi zhij       zp  zvwx vx  zvx  

 px                         

I have not experienced this in the 

past 12 months

1747 959 781 98 214 261 295 879 543 511 415 270 500 522 357 368 530 530 588 99 709 258 111 1078 670

 37% 41% 33% 18% 24% 30% 34% 55% 55% 49% 31% 20% 37% 38% 35% 36% 39% 36% 35% 39% 32% 33% 41% 33% 44%

 bcde zb   c cd cd zcde zijk zjk k      r      tw  ztuw

 jkrtw       f                  

Don't know 169 90 77 50 27 27 17 48 30 30 60 47 34 40 49 46 60 52 44 13 64 31 13 108 61

 4% 4% 3% 9% 3% 3% 2% 3% 3% 3% 4% 4% 3% 3% 5% 4% 4% 4% 3% 5% 3% 4% 5% 3% 4%

 flr   zdefg           lm l r         

Prefer not to answer 49 24 25 6 13 12 5 13 5 9 18 16 7 12 10 19 18 14 14 3 15 5 3 23 25

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 2%

 ltw               zl         ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 145

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling burnt out, or exhausted

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

2798 111 317 223 244 209 257 224 356 367 143 266 80 2346 372 1579 952 268 507 837 628 826

 59% 58% 61% 57% 59% 61% 58% 56% 55% 55% 64% 66% 61% 59% 55% 57% 63% 55% 54% 52% 64% 68%

 hors  h        h zcfg     zoq    zrs zrs

            hi           

I have not experienced this in the 

past 12 months

1747 71 176 149 148 121 164 155 264 255 72 122 51 1422 274 1086 460 201 393 707 314 333

 37% 37% 34% 38% 35% 35% 37% 39% 41% 38% 32% 30% 38% 36% 40% 39% 31% 41% 42% 44% 32% 27%

 kmpt   k    k zbjk k     zm zp  zp ztu ztu u  

 u                      

Don't know 169 8 17 12 17 11 17 16 28 28 8 6 - 141 28 80 74 14 34 60 35 40

 4% 4% 3% 3% 4% 3% 4% 4% 4% 4% 4% 2% - 4% 4% 3% 5% 3% 4% 4% 3% 3%

 o l   l   l kl l       zo      

Prefer not to answer 49 - 5 4 7 1 5 3 2 13 1 7 1 44 4 26 21 2 8 14 10 16

 1% - 1% 1% 2% * 1% 1% * 2% 1% 2% 1% 1% 1% 1% 1% * 1% 1% 1% 1%

     h     zeh             

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 146

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling burnt out, or exhausted

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

2798 1112 1686 601 392 95 24 505 737 695 685 412 499 247 165 133 274 225 162

 59% 69% 54% 67% 69% 77% 87% 60% 60% 57% 62% 42% 48% 45% 38% 34% 55% 41% 36%

 bklm zb  z z zc     zi  k nor o  mnoq r  

 noqr                r   

I have not experienced this in the 

past 12 months

1747 442 1306 259 154 26 3 277 439 487 395 543 511 288 255 240 211 300 260

 37% 27% 41% 29% 27% 21% 13% 33% 36% 40% 36% 55% 49% 52% 58% 62% 43% 54% 59%

 acde  za       zg  zl z zp zp zmnp z zp zpq

 g               q    

Don't know 169 49 119 35 12 2 - 45 38 43 24 30 30 16 14 11 9 21 18

 4% 3% 4% 4% 2% 2% - 5% 3% 4% 2% 3% 3% 3% 3% 3% 2% 4% 4%

 j       zhj            

Prefer not to answer 49 13 36 5 7 1 - 8 11 4 8 5 9 2 4 3 1 8 4

 1% 1% 1% 1% 1% 1% - 1% 1% * 1% 1% 1% * 1% 1% * 1% 1%

 i                   

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 147

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling burnt out, or exhausted

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

2798 286 126 329 169 136 193 422 682 500 800 503 823 1006 1228 1186 807 790 630 1052 413 1301 416 1142 1176

 59% 39% 49% 43% 61% 38% 43% 40% 53% 48% 46% 57% 55% 79% 80% 84% 75% 86% 76% 50% 47% 77% 59% 47% 79%

 abcefg  ae  abce    gij g g ghij gij zghi zghi zghi zghijkl zghi zghi   zst w  zvw

 hijlstw    f         jklp jklpr jklmnpr  jklmnpr jkl       

I have not experienced this in the 

past 12 months

1747 416 128 408 103 213 238 596 554 509 887 353 623 232 262 196 219 102 162 979 427 326 247 1204 273

 37% 57% 50% 53% 37% 59% 53% 57% 43% 49% 51% 40% 42% 18% 17% 14% 20% 11% 20% 46% 48% 19% 35% 49% 18%

 mnopqr zd zd zd  zbd zd zhijklm zmnopq zhklmnop zhklmn zmno zmno oq oq q noq  oq zu zu  x zvx  

 ux       nopqr r qr opqr pqr pqr             

Don't know 169 26 4 26 4 9 18 31 42 31 44 16 32 27 42 21 39 24 34 69 30 55 32 80 38

 4% 4% 1% 3% 1% 3% 4% 3% 3% 3% 3% 2% 2% 2% 3% 1% 4% 3% 4% 3% 3% 3% 5% 3% 3%

 jklmox       o klo o o    o  klmo o jklmn    x   

                   o       

Prefer not to answer 49 5 * 6 3 1 3 2 7 7 4 4 6 8 6 6 4 2 4 14 14 9 10 22 9

 1% 1% * 1% 1% * 1% * 1% 1% * * * 1% * * * * * 1% 2% 1% 1% 1% 1%

 gjlnopq         g           su     

 sux                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 148

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling burnt out, or exhausted

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

2798 570 1431 2129 480 1385 1622 1629 1745 1493 349 328 994 1530 175 768 803 646 1084 552 258 1585 427 1738 261

 59% 47% 58% 59% 51% 61% 54% 58% 58% 55% 36% 51% 58% 62% 63% 67% 62% 73% 66% 67% 37% 72% 39% 65% 46%

 adfi j adfi adfh aj zabc aj adfij adfij adj  t kt zklt kt zklm zklt zklmno zklmpt zklm  zv  zx  

 jktvx  j ij  dfghij          pt  prst  pt      

I have not experienced this in the 

past 12 months

1747 585 948 1330 420 776 1289 1061 1201 1123 572 289 633 860 92 328 452 217 514 245 411 562 615 836 273

 37% 48% 38% 37% 45% 34% 43% 38% 40% 41% 60% 45% 37% 35% 33% 29% 35% 24% 31% 30% 59% 25% 56% 31% 48%

 emoq zbcd ze e zbce  zbce ze zceg zbce zabc zlmn moqr oqrs q q oqrs  q q zklm  zu  zw

 rsuw efghi   ghi  ghi   gh defghi opqrs s        nopqrs     

Don't know 169 45 86 115 34 85 91 82 69 88 32 23 67 63 11 47 42 21 33 25 21 53 47 66 34

 4% 4% 3% 3% 4% 4% 3% 3% 2% 3% 3% 4% 4% 3% 4% 4% 3% 2% 2% 3% 3% 2% 4% 2% 6%

 cfghm h h h h fgh h h  h h r mqr   mqr r      u  zw

 qruw                         

Prefer not to answer 49 10 15 22 5 6 14 17 11 19 6 7 10 15 1 5 5 5 6 5 4 13 8 16 5

 1% 1% 1% 1% 1% * * 1% * 1% 1% 1% 1% 1% * * * 1% * 1% 1% 1% 1% 1% 1%

 bcefg efh eh eh    eh  efh                

 hilmopr                         

 uw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 149

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling burnt out, or exhausted

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

2798 361 535 1870 343 514 1897 2135 2798 2134 1963 1699 1774 1549 2098 1944 713 1989 1616 1731 1072 767 1915 589

 59% 55% 44% 67% 54% 42% 68% 76% 100% 78% 79% 83% 78% 77% 72% 69% 71% 72% 76% 71% 80% 80% 61% 55%

 abde b  zab e  zde zno zgijklmnopqr

stu

zgnopqr zgim zgijlmnopqrs zgmn znop zos z z zo znopqs z zgmnopqrs zgmnopq zw  

 w       pqs  s nopqrs t opqrs qs        rs   

I have not experienced this in the 

past 12 months

1747 252 648 822 252 652 810 593 - 525 451 308 431 401 727 774 259 709 446 662 238 160 1104 446

 37% 38% 53% 30% 40% 54% 29% 21% - 19% 18% 15% 19% 20% 25% 28% 26% 26% 21% 27% 18% 17% 35% 41%

 cfgh c zac  f zdf  hijkl  hk hk h hk hjku ghij ghij ghij ghijklmr hijkltu ghij hk h  zv

 ijklmno       tu       klmrtu klmnqrt klmrtu tu  klmnqrt     

 pqrstuv               u    u     

Don't know 169 35 38 77 29 39 72 69 - 68 58 46 51 53 63 67 23 67 52 52 29 24 88 32

 4% 5% 3% 3% 5% 3% 3% 2% - 2% 2% 2% 2% 3% 2% 2% 2% 2% 2% 2% 2% 3% 3% 3%

 cfghi zbc   f   h  h h h h h h h h h h h h h   

 jklmnop                        

 qrstv                        

Prefer not to answer 49 10 10 17 8 13 13 14 - 15 10 6 5 14 12 17 8 8 6 10 4 4 20 9

 1% 2% 1% 1% 1% 1% * * - 1% * * * 1% * 1% 1% * * * * * 1% 1%

 cfghi c   f f  hl  hklqr h h h hjkln h hklqr hklq h h h h h   

 jklnoqr             qrs           

 stuv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 150

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling burnt out, or exhausted

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

2798 162 323 1230 1192 434 558 911 903 1021 1576 427 139 285 259 244 223 71 113 76 200 122

 59% 62% 57% 56% 63% 64% 48% 60% 62% 57% 59% 68% 59% 68% 53% 65% 38% 32% 67% 51% 32% 64%

 cfin    zbc zf  f zij  i zhij  zn  zn   zpq t  st

 pqt           l           

I have not experienced this in the 

past 12 months

1747 90 222 912 603 218 563 562 489 725 1003 186 89 115 217 120 349 141 51 64 411 63

 37% 34% 40% 41% 32% 32% 49% 37% 34% 40% 38% 30% 38% 28% 44% 32% 59% 64% 30% 44% 65% 33%

 dehk  ad zad   zeg e k zhjk hk  k  zmo  zr zr  u zsu  

 m                      

Don't know 169 10 13 54 83 23 30 34 47 53 54 17 6 17 10 10 17 4 5 7 15 6

 4% 4% 2% 2% 4% 3% 3% 2% 3% 3% 2% 3% 3% 4% 2% 3% 3% 2% 3% 5% 2% 3%

 cgj    zc    j j             

Prefer not to answer 49 * 4 13 22 5 10 4 9 6 17 1 - 1 3 2 1 3 - - 3 1

 1% * 1% 1% 1% 1% 1% * 1% * 1% * - * 1% * * 2% - - * 1%

 cgijk                 p     

 p                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 151

Q9 Have you, or have you not, experienced the following in the past 12 months? Experiencing feelings of anxiety or depression

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

2742 1189 1524 363 553 535 565 725 427 580 763 944 758 792 561 631 745 887 965 145 1252 482 169 1903 838

 58% 51% 64% 67% 62% 62% 65% 46% 43% 55% 57% 71% 56% 58% 56% 61% 55% 60% 58% 57% 57% 62% 62% 59% 55%

 aghx  za zg zg zg zg   h h zhij    zln  p    ztx  ztx  

I have not experienced this in the 

past 12 months

1803 1033 762 142 305 278 276 800 520 434 513 328 560 511 393 339 545 529 635 93 851 251 92 1194 609

 38% 44% 32% 26% 34% 32% 32% 50% 53% 41% 38% 25% 41% 38% 39% 33% 40% 36% 38% 37% 39% 32% 34% 37% 40%

 bcde zb   c c c zcde zijk zk k  zo o o      uw   u u

 fkou       f                  

Don't know 159 83 74 26 27 34 21 52 37 26 46 47 32 48 40 39 51 46 49 14 74 27 6 107 53

 3% 4% 3% 5% 3% 4% 2% 3% 4% 3% 3% 4% 2% 3% 4% 4% 4% 3% 3% 5% 3% 4% 2% 3% 3%

 l   f                      

Prefer not to answer 59 30 28 13 12 11 10 14 7 9 23 19 9 12 16 22 16 17 23 3 13 12 5 30 29

 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 2% 2% 1% 1% 1% 1% 1% 2% 2% 1% 2%

 ltw   zg       h     zlm      t t t ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 152

Q9 Have you, or have you not, experienced the following in the past 12 months? Experiencing feelings of anxiety or depression

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

2742 105 305 221 238 204 246 219 381 361 138 247 77 2291 374 1495 954 293 553 880 589 719

 58% 55% 59% 57% 57% 60% 56% 55% 58% 54% 62% 62% 58% 58% 55% 54% 63% 60% 59% 54% 60% 59%

 os                zo o   s s

I have not experienced this in the 

past 12 months

1803 80 189 150 159 129 174 153 249 255 77 134 54 1465 283 1161 461 180 343 672 351 436

 38% 42% 37% 39% 38% 38% 39% 38% 38% 38% 35% 33% 41% 37% 42% 42% 31% 37% 36% 41% 36% 36%

 mp              zm zp  p  zrtu   

Don't know 159 4 12 13 12 8 16 21 17 37 7 12 - 146 14 94 56 9 33 54 32 40

 3% 2% 2% 3% 3% 2% 4% 5% 3% 6% 3% 3% - 4% 2% 3% 4% 2% 4% 3% 3% 3%

        zbhl  zbehl    zn         

Prefer not to answer 59 1 10 5 7 1 6 5 4 10 2 8 1 51 7 20 36 3 12 14 15 18

 1% * 2% 1% 2% * 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 2% 2%

 o  eh         e     zoq      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 153

Q9 Have you, or have you not, experienced the following in the past 12 months? Experiencing feelings of anxiety or depression

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

2742 960 1781 534 329 81 16 543 742 694 588 427 580 257 170 136 291 289 211

 58% 59% 57% 59% 58% 65% 60% 65% 61% 56% 53% 43% 55% 46% 39% 35% 59% 52% 48%

 jkmn       zij zj    k no o  mnor nor no

 oqr                   

I have not experienced this in the 

past 12 months

1803 588 1214 327 220 34 8 244 421 501 487 520 434 272 248 235 188 245 217

 38% 36% 39% 36% 39% 27% 29% 29% 34% 41% 44% 53% 41% 49% 57% 61% 38% 44% 49%

 egh    e    g zgh zgh zl z zp zmpq zmnp  z zpq

               r qr    

Don't know 159 53 106 31 13 6 3 34 45 29 35 37 26 20 16 14 14 12 10

 3% 3% 3% 3% 2% 5% 12% 4% 4% 2% 3% 4% 3% 4% 4% 3% 3% 2% 2%

 i                   

Prefer not to answer 59 14 45 9 2 3 - 15 16 5 2 7 9 4 3 3 2 7 5

 1% 1% 1% 1% * 3% - 2% 1% * * 1% 1% 1% 1% 1% * 1% 1%

 ij     d  ij ij           

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 154

Q9 Have you, or have you not, experienced the following in the past 12 months? Experiencing feelings of anxiety or depression

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

2742 301 126 400 179 133 224 347 577 412 714 450 760 1051 1347 1210 857 781 708 1162 417 1125 513 1129 1036

 58% 41% 49% 52% 64% 37% 49% 33% 45% 39% 41% 51% 51% 83% 88% 86% 80% 85% 85% 55% 47% 67% 73% 46% 69%

 abcefg e ae ae zabc  ae  gij g g ghij ghij zghi zghi zghi zghijkl zghi zghi t  zst zw  zw

 hijklstw    ef         jkl jklmopq jklmp  jklp jklp       

I have not experienced this in the 

past 12 months

1803 394 126 346 88 215 214 670 659 605 986 397 684 177 142 160 174 110 88 867 418 506 155 1225 400

 38% 54% 49% 45% 31% 60% 47% 64% 51% 58% 57% 45% 46% 14% 9% 11% 16% 12% 11% 41% 47% 30% 22% 50% 27%

 dmnopq zcd zd zd  zabc zd zhijklm zklmno zhklmnop zhklmn zmno zmno nor  n noqr n  zu zsu   zvx v

 ruvx     df  nopqr pqr qr opqr pqr pqr             

Don't know 159 31 6 18 8 11 13 30 39 23 29 26 36 31 32 28 25 16 24 64 37 44 23 71 47

 3% 4% 2% 2% 3% 3% 3% 3% 3% 2% 2% 3% 2% 2% 2% 2% 2% 2% 3% 3% 4% 3% 3% 3% 3%

 ijlnoq       j j   j j             

Prefer not to answer 59 7 * 5 4 * 2 5 11 6 6 3 3 14 16 12 13 10 9 21 12 16 14 23 13

 1% 1% * 1% 1% * * * 1% 1% * * * 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1%

 egijkl e       jl     jkl jl l jl jl jl    w   

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 155

Q9 Have you, or have you not, experienced the following in the past 12 months? Experiencing feelings of anxiety or depression

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

2742 590 1426 2100 491 1376 1612 1534 1656 1455 425 330 1003 1484 170 775 746 551 966 506 318 1684 305 1710 238

 58% 49% 58% 58% 52% 61% 53% 55% 55% 53% 44% 51% 59% 60% 61% 68% 57% 62% 59% 61% 46% 76% 28% 64% 42%

 adfg j adfg adfg aj zabc aj afij aj aj  t kt zkpt kt zklm kt zkpt kt zkpt  zv  zx  

 hijktvx  hij hij  dfghij          npqrst          

I have not experienced this in the 

past 12 months

1803 566 951 1357 409 778 1291 1155 1255 1171 500 284 634 893 96 321 511 304 611 293 352 466 743 853 304

 38% 47% 38% 38% 44% 35% 43% 41% 41% 43% 52% 44% 37% 36% 35% 28% 39% 34% 37% 35% 51% 21% 68% 32% 53%

 emoq zbce e e zbce  zbce zbce zbce zbce zabc zlmn o o o  moqs o o o zklm  zu  zw

 uw fghi     h   gh defghi opqrs         nopqrs     

Don't know 159 45 80 104 34 79 92 80 90 77 27 30 53 69 11 37 38 28 48 20 18 40 42 67 24

 3% 4% 3% 3% 4% 4% 3% 3% 3% 3% 3% 5% 3% 3% 4% 3% 3% 3% 3% 2% 3% 2% 4% 3% 4%

 cimuw gi          mst           u   

Prefer not to answer 59 8 23 34 5 19 21 20 26 20 8 2 14 24 2 13 8 5 13 7 7 22 8 27 6

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

 abcef   f                      

 ghikp                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 156

Q9 Have you, or have you not, experienced the following in the past 12 months? Experiencing feelings of anxiety or depression

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

2742 332 525 1860 318 519 1859 2208 2134 2742 2049 1504 1903 1667 2119 1925 723 1930 1634 1664 1041 743 1900 551

 58% 51% 43% 67% 50% 43% 67% 79% 76% 100% 83% 73% 84% 83% 73% 69% 72% 70% 77% 68% 77% 78% 61% 51%

 abde b  zab e  zde zhkn zknopqs zghjklm zghk zoqs zghj zghk zoqs z zos zs zknopqs z zknopqs zknopqs zw  

 w       opqs  nopqrstu nopqrst  kmnopqr nopqrst           

           u  stu u           

I have not experienced this in the 

past 12 months

1803 297 657 823 286 660 831 505 580 - 372 501 302 286 696 793 243 754 421 710 259 188 1111 484

 38% 45% 53% 30% 45% 54% 30% 18% 21% - 15% 24% 13% 14% 24% 28% 24% 27% 20% 29% 19% 20% 36% 45%

 cfgh zc zac  zf zdf  ijlm gijlm  il ghijlmrtu i i ghij ghij ghij ghijklmn gijlm ghij ijlm ijlm  zv

 ijklmno              lmrtu klmnprt lmrtu prtu  klmnpqr     

 pqrstuv               u    tu     

Don't know 159 18 36 80 15 29 81 76 62 - 46 43 45 51 68 72 31 75 53 67 37 19 88 30

 3% 3% 3% 3% 2% 2% 3% 3% 2% - 2% 2% 2% 3% 2% 3% 3% 3% 2% 3% 3% 2% 3% 3%

 eghij       hijkl i  i i i ij ij ij ijl ijl ij ijl ij i   

 klmnoqr                        

 suv                        

Prefer not to answer 59 10 13 24 13 10 22 21 22 - 15 10 11 14 18 13 7 15 11 13 7 5 27 11

 1% 2% 1% 1% 2% 1% 1% 1% 1% - 1% * * 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1%

 cfghi    ef   io iklo  i i i i i i i i i i i i   

 jklmnoq                        

 rstuv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 157

Q9 Have you, or have you not, experienced the following in the past 12 months? Experiencing feelings of anxiety or depression

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

2742 184 347 1209 1162 451 548 879 925 971 1493 354 141 315 275 230 247 73 101 94 205 112

 58% 70% 62% 55% 61% 66% 47% 58% 64% 54% 56% 56% 60% 76% 56% 61% 42% 33% 60% 64% 33% 59%

 cfip zbcd c  zc zfg  f zijk  i   zno   q  pq t  t

 qt                      

I have not experienced this in the 

past 12 months

1803 69 193 917 646 200 573 579 468 769 1075 253 86 86 199 132 319 134 66 42 403 71

 38% 26% 34% 41% 34% 29% 49% 38% 32% 43% 41% 40% 37% 21% 41% 35% 54% 61% 39% 28% 64% 37%

 adeh  a zabd a  zeg e  zh zh h   m m zr zr   zsu  

 ms                      

Don't know 159 8 18 67 66 24 32 43 39 55 62 22 5 11 11 11 20 11 3 9 16 8

 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 2% 4% 2% 3% 2% 3% 3% 5% 2% 6% 3% 4%

 j         j          zt   

Prefer not to answer 59 2 5 16 27 5 7 10 17 9 19 2 2 4 4 2 4 2 - 2 3 -

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% - 2% 1% -

 cfgij        i              

 k                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 158

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing confidence in yourself

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

2482 1030 1430 353 485 496 503 646 355 544 674 885 670 729 500 584 691 801 862 128 1135 437 124 1696 786

 52% 44% 60% 65% 54% 58% 58% 41% 36% 52% 50% 66% 49% 53% 49% 57% 51% 54% 52% 50% 52% 56% 46% 52% 51%

 aghl  za zdef g zg zg   h h zhij  l  zln      zvwx  v  

    g                      

I have not experienced this in the 

past 12 months

1970 1156 803 146 351 309 323 841 579 439 577 364 632 550 435 353 551 605 714 101 930 289 124 1343 627

 41% 50% 34% 27% 39% 36% 37% 53% 58% 42% 43% 27% 47% 40% 43% 34% 41% 41% 43% 40% 42% 37% 46% 42% 41%

 bcef zb   c c c zcde zijk k k  zmo o o    z  u  u u  

 kou       f                  

Don't know 254 120 131 38 48 45 36 88 47 57 73 74 49 67 65 74 97 59 76 23 107 43 20 170 84

 5% 5% 5% 7% 5% 5% 4% 6% 5% 5% 5% 6% 4% 5% 6% 7% 7% 4% 5% 9% 5% 6% 8% 5% 6%

 lqr   f           l zlm zqr   zqr      

Prefer not to answer 57 29 24 8 14 8 10 16 9 8 20 16 8 17 11 21 19 15 21 2 17 5 3 25 32

 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 2%

 ltw               zl         ztuw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 159

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing confidence in yourself

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

2482 99 268 201 221 175 228 197 338 312 132 224 87 2033 362 1314 899 269 512 791 529 650

 52% 52% 52% 52% 53% 51% 51% 50% 52% 47% 59% 56% 65% 51% 53% 47% 60% 55% 54% 49% 54% 54%

 ios          gi i zabc    zo o s  s s

             defghi          

I have not experienced this in the 

past 12 months

1970 85 220 162 168 146 180 173 272 295 80 146 44 1634 292 1279 495 196 369 726 397 479

 41% 45% 43% 42% 40% 43% 41% 43% 42% 44% 36% 36% 33% 41% 43% 46% 33% 40% 39% 45% 40% 39%

 p         jkl      zpq  p  zrtu   

Don't know 254 5 24 22 21 16 29 24 32 46 11 23 1 234 20 153 83 18 49 88 53 65

 5% 3% 5% 6% 5% 5% 7% 6% 5% 7% 5% 6% * 6% 3% 6% 6% 4% 5% 5% 5% 5%

 ln   l l  l l l l l l  zn         

Prefer not to answer 57 - 4 3 6 5 5 4 9 11 1 8 1 51 4 25 30 2 12 15 9 21

 1% - 1% 1% 1% 1% 1% 1% 1% 2% * 2% 1% 1% 1% 1% 2% * 1% 1% 1% 2%

 o                zo      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 160

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing confidence in yourself

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

2482 867 1615 476 305 73 14 498 683 626 513 355 544 202 153 121 270 274 201

 52% 54% 51% 53% 54% 59% 53% 60% 56% 51% 46% 36% 52% 37% 35% 31% 55% 49% 45%

 jkmn       zij zij j   k  o  mnor mnor mno

 or                   

I have not experienced this in the 

past 12 months

1970 663 1307 378 230 42 13 275 450 549 554 579 439 323 256 240 201 238 208

 41% 41% 42% 42% 41% 34% 47% 33% 37% 45% 50% 58% 42% 58% 58% 62% 41% 43% 47%

 gh         zgh zghi zl  zpqr zpqr znpq   zq

                r    

Don't know 254 74 180 42 26 7 - 51 76 49 41 47 57 24 23 21 23 34 28

 5% 5% 6% 5% 5% 6% - 6% 6% 4% 4% 5% 5% 4% 5% 5% 5% 6% 6%

 ij       ij ij           

Prefer not to answer 57 11 45 5 4 2 - 12 15 6 4 9 8 3 6 5 1 7 6

 1% 1% 1% 1% 1% 2% - 1% 1% 1% * 1% 1% 1% 1% 1% * 1% 1%

 aijp  a     j j      p     

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 161

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing confidence in yourself

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

2482 252 103 385 159 113 227 284 515 326 623 393 692 969 1202 1109 802 732 661 1052 370 1030 489 978 961

 52% 34% 40% 50% 57% 31% 50% 27% 40% 31% 36% 45% 47% 76% 78% 79% 75% 80% 80% 50% 42% 61% 69% 40% 64%

 abeghi  e abe abe  abe  gij g gi ghij ghij zghi zghi zghi zghijkl zghi zghi t  zst zwx  zw

 jklstw             jkl jklp jklmp  jklmp jklmp       

I have not experienced this in the 

past 12 months

1970 433 146 340 99 230 206 723 708 670 1035 442 723 238 267 233 219 136 128 943 446 566 179 1323 445

 41% 59% 57% 44% 35% 64% 45% 69% 55% 64% 60% 50% 49% 19% 17% 17% 21% 15% 15% 45% 50% 33% 25% 54% 30%

 mnopqr zcdf zcdf d  zacd d zhijklm zklmno zhjklmno zhklmn zmno zmno oqr q  noqr   zu zsu   zvx  

 uvx     f  nopqr pqr pqr opqr pqr pqr             

Don't know 254 42 5 41 16 14 18 40 52 40 71 39 65 56 56 60 39 45 35 100 56 79 26 122 76

 5% 6% 2% 5% 6% 4% 4% 4% 4% 4% 4% 4% 4% 4% 4% 4% 4% 5% 4% 5% 6% 5% 4% 5% 5%

 bghijnp be  b b                     

Prefer not to answer 57 6 3 3 5 2 2 4 11 9 6 2 3 10 12 7 8 4 5 19 13 16 11 24 13

 1% 1% 1% * 2% 1% 1% * 1% 1% * * * 1% 1% * 1% * 1% 1% 1% 1% 2% 1% 1%

 gjkloq        jl jkl                

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 162

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing confidence in yourself

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

2482 554 1250 1929 444 1276 1427 1374 1504 1290 390 309 867 1366 157 727 668 499 858 435 285 1491 314 1587 205

 52% 46% 50% 54% 47% 57% 47% 49% 50% 47% 41% 48% 51% 55% 56% 63% 51% 56% 52% 53% 41% 67% 29% 60% 36%

 abdf j afij zabd j zabc j afij afij j  t t zklp kt zklm t zklprs kt t  zv  zx  

 ghijktv   fghij  dfghij        rt  npqrst  t        

 x                         

I have not experienced this in the 

past 12 months

1970 597 1075 1472 437 830 1427 1256 1374 1284 509 306 730 974 102 334 561 331 695 346 365 624 713 945 324

 41% 49% 43% 41% 47% 37% 47% 45% 45% 47% 53% 47% 43% 39% 37% 29% 43% 37% 42% 42% 52% 28% 65% 36% 57%

 emoq zbce zce e zce  zbce zce zbce zbce zabc zlmn moq o o  moq o moq oq zklm  zu  zw

 uw gh     gh   gh defghi oqrs         nopqrs     

Don't know 254 50 131 164 52 130 141 135 128 129 50 27 89 110 19 71 62 51 71 40 36 78 61 105 39

 5% 4% 5% 5% 5% 6% 5% 5% 4% 5% 5% 4% 5% 4% 7% 6% 5% 6% 4% 5% 5% 4% 6% 4% 7%

 cfhim  ch   acfhi          mr       u  w

 ruw                         

Prefer not to answer 57 9 24 30 7 16 20 24 21 20 10 5 18 18 1 15 12 8 14 7 9 19 9 19 5

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

 cefgh  f                       

 imw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 163

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing confidence in yourself

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

2482 283 442 1730 292 416 1735 2039 1963 2049 2482 1409 1759 1625 1934 1738 662 1851 1542 1595 1006 708 1707 518

 52% 43% 36% 62% 46% 34% 62% 73% 70% 75% 100% 68% 78% 81% 67% 62% 66% 67% 73% 65% 75% 74% 55% 48%

 abde b  zab e  zde zhkn zknopqs zghkno zghi zos zghi zghi zos z zo zos zhknopqs zo zhknopqs zhknopq zw  

 w       opqs  pqrs klmnopqr  knopqrs klnopqr        s   

           stu  tu stu           

I have not experienced this in the 

past 12 months

1970 340 695 909 307 717 911 631 695 554 - 544 397 302 821 919 303 788 476 726 280 210 1241 503

 41% 52% 56% 33% 49% 59% 33% 22% 25% 20% - 26% 18% 15% 28% 33% 30% 28% 22% 30% 21% 22% 40% 47%

 cfgh zc zc  zf zdf  ijlm gijlmrtu jlm  ghijlmrtu jm j ghij ghij ghij ghijklmr ijlm ghij jlm jlm  zv

 ijklmno              klmrtu klmnqrs klmrtu tu  klmrtu     

 pqrstuv               tu         

Don't know 254 29 79 126 27 71 126 124 119 125 - 97 92 85 124 128 30 116 88 117 53 34 151 44

 5% 4% 6% 5% 4% 6% 4% 4% 4% 5% - 5% 4% 4% 4% 5% 3% 4% 4% 5% 4% 4% 5% 4%

 cfghi  c     jp jp jp  jp j j jp jp j j j jp j j   

 jlmnopq                        

 rtuv                        

Prefer not to answer 57 6 14 22 6 13 21 16 22 13 - 9 13 6 21 18 8 18 13 16 4 3 29 11

 1% 1% 1% 1% 1% 1% 1% 1% 1% * - * 1% * 1% 1% 1% 1% 1% 1% * * 1% 1%

 cfghi       jm ijkmt j  j jm j ijkm jm j jm jm jm j j   

 jklmnoq                        

 rstuv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 164

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing confidence in yourself

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

2482 135 272 1041 1108 392 468 826 804 865 1319 308 115 258 228 213 205 64 82 95 152 95

 52% 52% 48% 47% 58% 58% 40% 55% 56% 48% 50% 49% 49% 62% 46% 57% 35% 29% 48% 65% 24% 50%

 cfij    zbc zf  zf zijk     zn  n   pq ztu  t

 npqt                      

I have not experienced this in the 

past 12 months

1970 111 261 1053 663 248 636 608 563 854 1198 299 106 142 230 143 357 141 79 48 440 87

 41% 42% 46% 48% 35% 36% 55% 40% 39% 47% 45% 47% 45% 34% 47% 38% 60% 64% 47% 33% 70% 46%

 dehm d zd zd   zeg   zh zh zh   zmo  zr zr   zsu s

 s                      

Don't know 254 12 20 100 103 30 52 72 68 78 116 23 12 15 29 18 22 14 8 4 30 8

 5% 5% 4% 5% 5% 4% 4% 5% 5% 4% 4% 4% 5% 3% 6% 5% 4% 6% 5% 3% 5% 4%

 cij                      

Prefer not to answer 57 4 10 16 27 10 4 6 14 7 17 2 1 3 3 1 7 2 - * 6 1

 1% 1% 2% 1% 1% 1% * * 1% * 1% * 1% 1% 1% * 1% 1% - * 1% *

 cfgij  c   fg   i              

 k                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 165

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling as though you don't have enough time for yourself

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

2058 950 1088 297 519 474 395 374 264 289 686 799 680 568 457 354 507 629 820 102 1162 371 117 1650 408

 43% 41% 46% 55% 58% 55% 45% 23% 27% 28% 51% 60% 50% 42% 45% 34% 37% 42% 49% 40% 53% 48% 43% 51% 27%

 aghi  za zfg zfg zfg g    zhi zhij zmo o o   p zpqs  zuvw zx x zvx  

 opx                    x     

I have not experienced this in the 

past 12 months

2419 1247 1159 201 314 334 426 1144 684 709 564 451 626 716 487 589 754 769 761 134 907 364 140 1411 1007

 51% 53% 49% 37% 35% 39% 49% 72% 69% 68% 42% 34% 46% 53% 48% 57% 56% 52% 46% 53% 41% 47% 52% 44% 66%

 bcde zb     cde zcde zjk zjk k   l  zlmn zr r    t tw t ztuvw

 jklrtw       f                  

Don't know 239 114 118 38 56 44 44 57 38 40 76 78 46 70 55 68 74 73 76 16 109 28 12 150 89

 5% 5% 5% 7% 6% 5% 5% 4% 4% 4% 6% 6% 3% 5% 5% 7% 5% 5% 5% 6% 5% 4% 5% 5% 6%

 gl   g g       h  l l zl          

Prefer not to answer 47 24 22 8 8 6 9 16 5 10 19 12 7 9 10 21 22 9 15 1 11 10 2 23 24

 1% 1% 1% 2% 1% 1% 1% 1% * 1% 1% 1% * 1% 1% 2% 2% 1% 1% 1% 1% 1% 1% 1% 2%

 ltw          h     zlm zq     t   ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 166

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling as though you don't have enough time for yourself

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

2058 73 225 167 186 165 186 161 269 298 108 161 59 1721 278 1261 642 155 285 580 487 706

 43% 39% 44% 43% 45% 48% 42% 40% 41% 45% 48% 40% 44% 44% 41% 46% 43% 32% 30% 36% 49% 58%

 qrs               zq q   r zrs zrst

I have not experienced this in the 

past 12 months

2419 105 264 199 203 161 226 212 342 316 107 215 70 1980 369 1357 748 313 597 951 439 432

 51% 55% 51% 51% 49% 47% 51% 53% 53% 48% 48% 54% 53% 50% 54% 49% 50% 64% 63% 59% 44% 36%

 otu                 zop zstu ztu u  

Don't know 239 11 24 21 20 13 23 24 33 43 9 16 2 210 26 130 95 14 47 77 49 66

 5% 6% 5% 5% 5% 4% 5% 6% 5% 7% 4% 4% 2% 5% 4% 5% 6% 3% 5% 5% 5% 5%

 q                zq      

Prefer not to answer 47 1 3 1 6 3 7 2 7 6 1 9 1 41 4 22 22 3 13 10 13 10

 1% 1% 1% * 2% 1% 2% * 1% 1% * 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

            zcg           

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 167

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling as though you don't have enough time for yourself

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

2058 958 1101 484 367 84 22 284 543 536 590 264 289 185 79 66 205 84 52

 43% 59% 35% 54% 65% 68% 83% 34% 44% 44% 53% 27% 28% 33% 18% 17% 41% 15% 12%

 bgkl zb  z zc zc   g g zghi   noqr r  mnoq r  

 mnoqr                r   

I have not experienced this in the 

past 12 months

2419 572 1847 363 171 35 2 486 599 630 484 684 709 344 340 308 275 434 365

 51% 35% 59% 40% 30% 28% 9% 58% 49% 51% 44% 69% 68% 62% 78% 80% 55% 78% 82%

 acde  za de    zhij j j  z z z zmp zmnp  zmp zmpq

 j                   

Don't know 239 75 164 46 23 4 2 52 70 58 35 38 40 23 16 11 14 26 19

 5% 5% 5% 5% 4% 3% 8% 6% 6% 5% 3% 4% 4% 4% 4% 3% 3% 5% 4%

 jop       j j      o     

Prefer not to answer 47 11 36 7 4 1 - 13 12 6 2 5 10 2 3 2 1 9 7

 1% 1% 1% 1% 1% 1% - 2% 1% * * * 1% * 1% * * 2% 2%

 ij       ij j         mp  

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 168

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling as though you don't have enough time for yourself

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

2058 168 96 175 114 76 84 337 564 417 625 387 665 722 853 885 566 612 417 508 265 1263 132 626 1266

 43% 23% 37% 23% 41% 21% 19% 32% 44% 40% 36% 44% 45% 57% 55% 63% 53% 67% 50% 24% 30% 75% 19% 26% 85%

 acefgi  acef f acef    gij gj g gij gij zghi zghi zghi zghijkl zghi zghi  s zst  v zvw

 jstvw             jklpr jklr jklmnpr  jklmnop jkl       

                  r        

I have not experienced this in the 

past 12 months

2419 534 150 560 149 274 349 677 681 597 1054 461 773 453 568 433 428 251 349 1488 546 363 509 1691 182

 51% 73% 58% 73% 53% 76% 77% 64% 53% 57% 61% 53% 52% 36% 37% 31% 40% 27% 42% 70% 62% 21% 72% 69% 12%

 mnopqr zbd z zbd  zabd zbcd zhijklm mnopqr zhklmnop zhiklm mnop mnop oq oq q moq  mnoq ztu zu  zx zx  

 ux       nopqr  qr nopqr qr qr             

Don't know 239 27 11 28 12 7 13 32 36 30 50 27 43 88 104 82 63 52 58 99 65 55 54 111 41

 5% 4% 4% 4% 4% 2% 3% 3% 3% 3% 3% 3% 3% 7% 7% 6% 6% 6% 7% 5% 7% 3% 8% 5% 3%

 eghijkl e            zghij zghij ghijk ghijkl ghijk zghij  zsu  zwx x  

 ux             kl kl l  l kl       

Prefer not to answer 47 4 * 7 3 2 6 5 5 2 6 2 2 10 12 10 12 1 7 19 8 10 10 19 6

 1% 1% * 1% 1% 1% 1% * * * * * * 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% *

 hijklqx             lq lq l ijklq  lq    x   

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 169

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling as though you don't have enough time for yourself

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

2058 363 1057 1521 315 985 1214 1263 1319 1156 160 225 745 1092 127 557 659 593 885 481 118 1127 332 1232 234

 43% 30% 43% 42% 34% 44% 40% 45% 44% 42% 17% 35% 44% 44% 46% 49% 51% 67% 54% 58% 17% 51% 30% 46% 41%

 adfj j adfj adfj aj adfj adj zabcdf adfj adfj  t kt kt kt zklm zklm zklmno zklmnopt zklm  zv  zx  

 ktv       hij        t t prst  noprt      

I have not experienced this in the 

past 12 months

2419 794 1289 1896 574 1141 1650 1394 1579 1433 754 390 868 1248 132 509 574 247 685 295 540 947 717 1293 300

 51% 66% 52% 53% 61% 51% 55% 50% 52% 53% 79% 60% 51% 51% 47% 44% 44% 28% 42% 36% 78% 43% 65% 49% 52%

 opqr zbcd g zeg zbce  zbce  zg zg zabc zlmn opqr opqr qs qs qs  qs q zklm  zu   

 suw efghi   fghi  ghi    defghi opqrs s s       nopqrs     

Don't know 239 42 114 157 42 112 134 109 113 115 38 29 81 115 17 76 63 42 62 44 30 117 44 111 36

 5% 3% 5% 4% 4% 5% 4% 4% 4% 4% 4% 4% 5% 5% 6% 7% 5% 5% 4% 5% 4% 5% 4% 4% 6%

 acfgh  h h  agh h         zlmpr    r      

 irw               t          

Prefer not to answer 47 11 20 22 8 14 19 23 15 19 8 2 10 14 2 4 7 6 6 7 7 21 4 21 2

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% * 1% 1% * 1% 1% 1% * 1% *

 cefhi  h     h                  

 morv                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 170

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling as though you don't have enough time for yourself

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

2058 279 396 1369 258 367 1414 1540 1699 1504 1409 2058 1255 1077 1489 1440 553 1419 1185 1210 871 632 1437 421

 43% 42% 32% 49% 41% 30% 51% 55% 61% 55% 57% 100% 55% 53% 51% 51% 55% 51% 56% 49% 65% 66% 46% 39%

 bew b  zab e  zde znoq zgijlmnopqrs znoqs zgi zghijlmnopqr zmno znqs zs zs znoq zs zmnoqs z zghijlmno zghijlm zw  

        s   mnoqs stu qs    s    pqrs nopqrs   

I have not experienced this in the 

past 12 months

2419 346 770 1260 344 792 1228 1114 958 1071 944 - 895 820 1274 1226 408 1216 824 1127 419 279 1541 605

 51% 53% 63% 45% 54% 65% 44% 40% 34% 39% 38% - 40% 41% 44% 44% 41% 44% 39% 46% 31% 29% 49% 56%

 cfgh c zac  f zdf  hjkt ktu hktu hktu  hktu hjkt ghij ghij hktu ghijklmp hktu ghij k k  zv

 ijklmno       u      u klmprtu klmrtu  rtu  klmnopq     

 pqrstuv                   rtu     

Don't know 239 26 55 139 26 47 135 142 130 151 115 - 104 110 122 123 38 123 98 104 48 36 129 43

 5% 4% 4% 5% 4% 4% 5% 5% 5% 6% 5% - 5% 5% 4% 4% 4% 4% 5% 4% 4% 4% 4% 4%

 knoqs       knst kt hjklnopq kt  k jklno k k k k k k k k   

 tv         rstu    pqstu           

Prefer not to answer 47 6 9 19 5 12 16 15 11 16 15 - 7 10 16 13 4 16 11 13 6 7 20 6

 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% - * 1% 1% * * 1% 1% 1% * 1% 1% 1%

 cfghi       kl k kl kl  k k k k k kl k k k k   

 jklmnoq                        

 rstv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 171

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling as though you don't have enough time for yourself

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

2058 109 221 918 849 328 402 684 646 811 1146 352 111 198 187 174 87 46 125 16 84 156

 43% 41% 39% 42% 45% 48% 35% 45% 45% 45% 43% 56% 47% 47% 38% 46% 15% 21% 74% 11% 13% 82%

 fnpq    b zf  f    zhij  n  n  p zpq   zst

 st           l           

I have not experienced this in the 

past 12 months

2419 138 309 1198 920 316 707 762 730 918 1394 256 112 201 278 186 480 164 37 118 523 32

 51% 53% 55% 54% 48% 46% 61% 50% 50% 51% 53% 40% 48% 48% 57% 50% 81% 74% 22% 80% 83% 17%

 dekr  d zd   zeg  k k zk    zm  zqr zr  zu zu  

 u                      

Don't know 239 13 28 83 109 33 47 56 64 64 94 20 9 18 23 14 23 8 6 13 18 3

 5% 5% 5% 4% 6% 5% 4% 4% 4% 4% 4% 3% 4% 4% 5% 4% 4% 4% 3% 9% 3% 2%

 cgijk    c               ztu   

 tu                      

Prefer not to answer 47 2 5 11 22 4 4 9 9 11 16 4 2 1 2 1 1 2 1 - 3 -

 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% * * * * 1% * - * -

 cfijp    c                  

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 172

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling lonely or isolated

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

2261 1000 1241 331 480 456 413 581 333 449 668 792 628 667 450 517 614 741 783 123 1055 396 127 1579 683

 47% 43% 52% 61% 53% 53% 47% 37% 34% 43% 50% 59% 46% 49% 45% 50% 45% 50% 47% 48% 48% 51% 47% 49% 45%

 aghi  za zdef zfg zfg g   h hi zhij    n  p    x  zx  

 x   g                      

I have not experienced this in the 

past 12 months

2200 1173 1011 152 360 348 406 934 610 549 563 462 671 618 482 430 644 649 794 114 992 336 131 1459 742

 46% 50% 42% 28% 40% 41% 46% 59% 62% 52% 42% 35% 49% 45% 48% 42% 47% 44% 47% 45% 45% 43% 48% 45% 48%

 bcde zb   c c cde zcde zijk zjk k  zmo  o    z      zu

 jko       f                  

Don't know 230 123 102 44 47 45 38 56 37 36 86 67 48 60 60 62 77 68 72 12 118 35 9 162 67

 5% 5% 4% 8% 5% 5% 4% 4% 4% 3% 6% 5% 4% 4% 6% 6% 6% 5% 4% 5% 5% 4% 3% 5% 4%

 gil   zfg       zhi    l l          

Prefer not to answer 72 38 33 17 11 9 16 19 11 15 28 19 12 17 20 23 23 21 23 4 23 7 4 34 38

 2% 2% 1% 3% 1% 1% 2% 1% 1% 1% 2% 1% 1% 1% 2% 2% 2% 1% 1% 2% 1% 1% 1% 1% 2%

 ltw   zdeg            l         ztuw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 173

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling lonely or isolated

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

2261 81 234 181 192 163 191 181 311 325 123 220 60 1912 290 1095 899 267 537 659 481 585

 47% 43% 45% 47% 46% 48% 43% 45% 48% 49% 55% 55% 45% 48% 43% 40% 60% 55% 57% 41% 49% 48%

 nos          abfg zabd  zn   zo zo zstu  s s

            fg           

I have not experienced this in the 

past 12 months

2200 93 252 186 194 157 223 195 299 283 86 163 69 1778 353 1513 488 199 365 868 437 531

 46% 49% 49% 48% 47% 46% 50% 49% 46% 43% 39% 41% 52% 45% 52% 55% 32% 41% 39% 54% 44% 44%

 jmpq  jk j   ijk jk     j  zm zpq  p  zrtu r r

 r                      

Don't know 230 13 24 18 19 21 23 17 31 41 13 8 2 198 30 130 84 15 29 69 56 76

 5% 7% 5% 5% 4% 6% 5% 4% 5% 6% 6% 2% 1% 5% 4% 5% 6% 3% 3% 4% 6% 6%

 kr kl    k k   k k          r zrs

Prefer not to answer 72 2 7 2 11 1 5 5 10 15 2 10 2 66 4 33 36 3 12 24 14 22

 2% 1% 1% 1% 3% * 1% 1% 2% 2% 1% 2% 1% 2% 1% 1% 2% 1% 1% 1% 1% 2%

 o    ce     e  e     zoq      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 174

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling lonely or isolated

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

2261 785 1476 440 269 64 12 464 619 569 467 333 449 198 135 106 227 223 161

 47% 49% 47% 49% 48% 52% 44% 56% 51% 46% 42% 34% 43% 36% 31% 27% 46% 40% 36%

 jklm       zij zj    k o o  mnor nor o

 noqr                   

I have not experienced this in the 

past 12 months

2200 731 1469 400 271 46 15 313 524 597 593 610 549 328 282 264 247 302 257

 46% 45% 47% 44% 48% 37% 54% 37% 43% 49% 53% 62% 52% 59% 64% 68% 50% 55% 58%

 gh    e    g gh zghi zl z zp zpq zmnp  z zpq

                qr    

Don't know 230 85 145 50 22 12 * 45 66 49 46 37 36 22 15 12 18 18 16

 5% 5% 5% 6% 4% 10% 2% 5% 5% 4% 4% 4% 3% 4% 3% 3% 4% 3% 4%

 l     zd              

Prefer not to answer 72 14 57 9 3 2 - 13 15 15 6 11 15 5 6 5 4 11 8

 2% 1% 2% 1% 1% 2% - 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 2%

 aj  za     j            

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 175

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling lonely or isolated

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

2261 241 92 322 127 105 172 282 482 313 544 352 525 873 1081 1018 777 662 760 970 351 911 523 860 825

 47% 33% 36% 42% 45% 29% 38% 27% 37% 30% 31% 40% 35% 69% 70% 72% 73% 72% 92% 46% 40% 54% 74% 35% 55%

 abcefg e  aef abe  e  gij g g gijl gij zghi zghi zghi zghijklm zghi zghi t  zst zwx  zw

 hijkltw             jkl jkl jklm  jklm jklmnop       

                   q       

I have not experienced this in the 

past 12 months

2200 453 157 414 135 239 260 729 743 687 1114 491 889 337 378 332 240 215 42 1035 471 678 149 1442 583

 46% 62% 61% 54% 48% 66% 57% 69% 58% 66% 64% 56% 60% 26% 25% 24% 22% 23% 5% 49% 53% 40% 21% 59% 39%

 mnopqr zcd zd z  zacd zd zhijklm zmnopq zhklmnop zhklmn zmno zkmn opqr r r r r  zu zu   zvx v

 uvx     f  nopqr r qr opqr pqr opqr             

Don't know 230 29 8 23 12 12 14 33 50 38 66 28 62 43 63 45 41 36 20 86 48 80 23 115 68

 5% 4% 3% 3% 4% 3% 3% 3% 4% 4% 4% 3% 4% 3% 4% 3% 4% 4% 2% 4% 5% 5% 3% 5% 5%

 cgjkmor            r  r  r r        

Prefer not to answer 72 10 * 9 5 4 7 7 11 8 11 6 7 20 16 15 11 4 8 22 14 22 10 30 20

 2% 1% * 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% * 1% 1% 2% 1% 1% 1% 1%

 ghijklq             jlq  q          

 s                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 176

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling lonely or isolated

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

2261 486 1184 1731 409 1156 1269 1202 1326 1105 329 270 814 1220 161 673 602 439 795 378 249 1349 267 1390 211

 47% 40% 48% 48% 44% 51% 42% 43% 44% 41% 34% 42% 48% 49% 58% 59% 46% 49% 49% 46% 36% 61% 24% 52% 37%

 adfg j adfg adfg j zabc ij aij afij j  t kt zkps zklm zklm t kst kt t  zv  zx  

 hijktvx  hij hij  dfghij        t pqrst pqrst          

I have not experienced this in the 

past 12 months

2200 648 1159 1676 469 960 1586 1434 1560 1463 586 329 789 1119 96 396 624 395 770 401 415 756 766 1149 310

 46% 54% 47% 47% 50% 43% 53% 51% 52% 54% 61% 51% 46% 45% 35% 35% 48% 44% 47% 48% 60% 34% 70% 43% 54%

 enou zbcd e e zce  zbce zbce zbce zbcd zabc zlmn no no   no no no noq zklm  zu  zw

 w e        egh defghi oq         nopqrs     

Don't know 230 53 106 152 45 112 132 125 111 122 33 35 81 103 17 64 67 47 55 41 20 82 53 86 43

 5% 4% 4% 4% 5% 5% 4% 4% 4% 4% 3% 5% 5% 4% 6% 6% 5% 5% 3% 5% 3% 4% 5% 3% 8%

 chjrt   h  hj h h  h  rt rt  rt mrt rt rt  r     zw

 uw                         

Prefer not to answer 72 23 30 37 16 25 28 28 29 33 13 14 20 26 4 14 10 7 17 7 11 25 12 31 8

 2% 2% 1% 1% 2% 1% 1% 1% 1% 1% 1% 2% 1% 1% 2% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1%

 cfghm bcefg   fgh     f  mpqrs              

 pw hi                        

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 177

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling lonely or isolated

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

2261 243 389 1603 245 384 1594 1846 1774 1903 1759 1255 2261 1531 1733 1552 629 1652 1478 1429 924 656 1621 419

 47% 37% 32% 58% 39% 32% 57% 66% 63% 69% 71% 61% 100% 76% 60% 55% 63% 60% 70% 58% 69% 69% 52% 39%

 abde b  zab e  zde zhkn zknoqs zghknop zghi zos zghi zghi zo z zoqs zo zghknopqs zo zghknopqs zghknop zw  

 w       oqs  qs knopqs  jkmnopqr jknopqr        qs   

             stu stu           

I have not experienced this in the 

past 12 months

2200 355 770 1048 333 759 1070 837 895 712 613 714 - 397 1047 1122 324 1000 543 925 353 248 1342 590

 46% 54% 63% 38% 53% 62% 38% 30% 32% 26% 25% 35% - 20% 36% 40% 32% 36% 26% 38% 26% 26% 43% 55%

 cfgh zc zac  zf zdf  ijlm gijlmrtu jlm lm ghijlmrtu  l ghij ghij ijlm ghijlmpr lm ghij lm lm  zv

 ijklmno       rtu       lmprtu klmnpqr rtu tu  klmnpqr     

 pqrstuv               stu    tu     

Don't know 230 43 59 109 44 55 103 106 109 108 93 76 - 72 97 100 41 95 83 80 61 42 131 55

 5% 7% 5% 4% 7% 4% 4% 4% 4% 4% 4% 4% - 4% 3% 4% 4% 3% 4% 3% 5% 4% 4% 5%

 cfghi zc   zef   l l ln l l  l l l l l l l lnqs l   

 jklmnoq                        

 rsv                        

Prefer not to answer 72 17 12 27 10 20 25 21 21 18 17 13 - 17 23 28 10 25 15 20 6 9 33 13

 2% 3% 1% 1% 2% 2% 1% 1% 1% 1% 1% 1% - 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1%

 cfghi zbc      l l l l l  l l ilt l lt l l l lt   

 jklmnoq                        

 rstv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 178

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling lonely or isolated

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

2261 143 264 975 975 365 448 728 823 701 1225 310 112 283 226 216 199 57 72 107 132 82

 47% 55% 47% 44% 51% 54% 39% 48% 57% 39% 46% 49% 48% 68% 46% 58% 34% 26% 43% 73% 21% 43%

 cfip zbc   zc zfg  f zijk  i i i zno  zn q  pq ztu  t

 qt        l              

I have not experienced this in the 

past 12 months

2200 110 268 1127 792 278 661 720 568 1016 1306 297 112 120 249 147 368 150 89 36 470 99

 46% 42% 48% 51% 42% 41% 57% 48% 39% 56% 49% 47% 48% 29% 51% 39% 62% 68% 53% 24% 75% 52%

 dehm  ad zad   zeg e  zhjk zh h h  mo m zr zr   zsu s

 os         l             

Don't know 230 5 21 90 98 32 41 54 42 73 93 21 6 12 10 10 17 10 7 3 21 9

 5% 2% 4% 4% 5% 5% 4% 4% 3% 4% 4% 3% 3% 3% 2% 3% 3% 4% 4% 2% 3% 5%

 cfghj    a                  

 np                      

Prefer not to answer 72 4 9 19 36 6 10 10 16 14 26 4 4 2 5 2 6 3 1 2 5 2

 2% 2% 2% 1% 2% 1% 1% 1% 1% 1% 1% 1% 2% * 1% * 1% 1% * 1% 1% 1%

 cfgij    c                  

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 179

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that your life has less meaning than it used to

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

2017 907 1090 275 367 383 403 589 347 440 560 650 534 581 413 490 596 636 672 113 905 345 102 1353 665

 42% 39% 46% 50% 41% 45% 46% 37% 35% 42% 42% 49% 39% 43% 41% 48% 44% 43% 40% 45% 41% 45% 38% 42% 43%

 aghl  za zdg  g zdg   h h zhij    zlmn          

 r                         

I have not experienced this in the 

past 12 months

2358 1244 1096 208 451 400 412 887 573 530 671 566 743 681 506 428 630 722 890 116 1118 377 148 1643 714

 50% 53% 46% 38% 50% 47% 47% 56% 58% 51% 50% 42% 55% 50% 50% 42% 46% 49% 53% 46% 51% 49% 54% 51% 47%

 bcko zb   c c c zcde zijk k k  zmo o o    zpq  x  x zx  

 px       f                  

Don't know 323 155 167 53 68 66 43 92 57 60 97 107 70 85 74 94 109 104 89 20 143 42 16 201 122

 7% 7% 7% 10% 8% 8% 5% 6% 6% 6% 7% 8% 5% 6% 7% 9% 8% 7% 5% 8% 7% 5% 6% 6% 8%

 flrw   zfg f f          zlm r        zuw

Prefer not to answer 65 29 35 9 11 8 14 23 12 19 17 17 13 16 18 19 22 17 22 5 22 9 6 37 28

 1% 1% 1% 2% 1% 1% 2% 1% 1% 2% 1% 1% 1% 1% 2% 2% 2% 1% 1% 2% 1% 1% 2% 1% 2%

                         t

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 180

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that your life has less meaning than it used to

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

2017 69 206 176 180 143 185 156 276 286 104 188 49 1691 277 1020 766 231 456 644 409 508

 42% 36% 40% 45% 43% 42% 42% 39% 42% 43% 46% 47% 37% 43% 41% 37% 51% 48% 48% 40% 41% 42%

 os           a     zo zo zstu    

I have not experienced this in the 

past 12 months

2358 107 273 177 211 162 218 202 326 319 109 177 75 1931 351 1536 597 225 417 836 495 609

 50% 57% 53% 45% 51% 48% 49% 51% 50% 48% 49% 44% 57% 49% 52% 55% 40% 46% 44% 52% 50% 50%

 pr ck ck          k   zpq  p  r r r

Don't know 323 10 30 32 20 33 32 34 44 45 11 26 7 273 43 180 120 23 60 120 65 77

 7% 5% 6% 8% 5% 10% 7% 8% 7% 7% 5% 6% 5% 7% 6% 7% 8% 5% 6% 7% 7% 6%

      zd           q      

Prefer not to answer 65 3 7 4 5 3 8 6 6 13 - 10 1 58 6 34 25 7 9 19 18 20

 1% 2% 1% 1% 1% 1% 2% 2% 1% 2% - 2% 1% 1% 1% 1% 2% 1% 1% 1% 2% 2%

            j           

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 181

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that your life has less meaning than it used to

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

2017 650 1367 370 221 47 12 428 568 514 377 347 440 187 160 126 206 234 173

 42% 40% 43% 41% 39% 38% 44% 51% 46% 42% 34% 35% 42% 34% 37% 33% 42% 42% 39%

 jkmn       zij zij j   k  o  mo mor  

 o                   

I have not experienced this in the 

past 12 months

2358 857 1501 461 318 64 14 327 558 641 657 573 530 332 241 230 256 273 233

 50% 53% 48% 51% 56% 52% 53% 39% 46% 52% 59% 58% 51% 60% 55% 59% 52% 49% 53%

 bgh zb   z    g gh zghi zl  zpqr z znpq   q

Don't know 323 94 228 61 22 10 1 71 82 68 64 57 60 27 30 27 24 36 31

 7% 6% 7% 7% 4% 8% 2% 9% 7% 6% 6% 6% 6% 5% 7% 7% 5% 7% 7%

 d   d    ij            

Prefer not to answer 65 14 51 8 3 3 - 9 16 6 14 12 19 7 6 5 9 9 7

 1% 1% 2% 1% 1% 2% - 1% 1% * 1% 1% 2% 1% 1% 1% 2% 2% 2%

 i                   

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 182

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that your life has less meaning than it used to

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

2017 248 99 316 124 109 184 228 345 261 440 276 408 834 1012 924 792 622 642 954 300 741 504 752 714

 42% 34% 38% 41% 44% 30% 41% 22% 27% 25% 25% 32% 27% 65% 66% 66% 74% 68% 77% 45% 34% 44% 72% 31% 48%

 aeghij e e ae ae  ae  g g g ghij g zghi zghi zghi zghijklm zghi zghi zt  t zwx  zw

 kltw           l  jkl jkl jkl noq jkl jklmnoq       

I have not experienced this in the 

past 12 months

2358 427 146 392 138 223 231 775 857 738 1198 552 987 349 403 390 206 238 144 1004 512 824 155 1514 669

 50% 58% 57% 51% 49% 62% 51% 74% 67% 71% 69% 63% 67% 27% 26% 28% 19% 26% 17% 47% 58% 49% 22% 62% 45%

 mnopqr zcdf z   zacd  zhijklm zkmnop zhklmnop zklmno zmno zkmn pr pr pr  pr   zsu   zvx v

 svx     f  nopqr qr qr pqr pqr opqr             

Don't know 323 47 10 50 10 24 29 46 74 37 88 44 84 77 107 77 61 47 40 129 61 107 35 156 94

 7% 6% 4% 6% 4% 7% 6% 4% 6% 4% 5% 5% 6% 6% 7% 5% 6% 5% 5% 6% 7% 6% 5% 6% 6%

 gijkoqr        i  i  i i gijoq i i         

               r           

Prefer not to answer 65 10 2 11 8 3 9 2 10 10 10 4 4 13 15 19 9 10 4 27 11 20 11 25 19

 1% 1% 1% 1% 3% 1% 2% * 1% 1% 1% * * 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1%

 ghjklrw        gl gl    gl gl gjklr  gl        

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 183

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that your life has less meaning than it used to

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

2017 497 1109 1577 394 1083 1171 1105 1210 1061 372 288 764 1130 141 626 514 347 659 334 283 1196 269 1268 194

 42% 41% 45% 44% 42% 48% 39% 40% 40% 39% 39% 45% 45% 46% 51% 55% 39% 39% 40% 40% 41% 54% 24% 48% 34%

 fghi  zafg zafg fi zabc      pq zpqr zpqr zpqr zklm      zv  zx  

 jprvx  hij hij  dfghij       s st st pqrst          

I have not experienced this in the 

past 12 months

2358 619 1196 1754 481 991 1643 1498 1624 1465 522 313 823 1163 119 431 700 488 874 440 370 874 735 1218 321

 50% 51% 48% 49% 51% 44% 55% 54% 54% 54% 54% 48% 48% 47% 43% 38% 54% 55% 53% 53% 53% 40% 67% 46% 56%

 emno be e e e  zabc zabce zbce zabc zbce o o o   zklm zklmno zklmno zlmn lmno  zu  zw

 uw      de   e       no   o      

Don't know 323 78 148 225 56 157 174 155 167 159 55 36 94 145 18 77 81 47 92 40 34 112 87 141 52

 7% 6% 6% 6% 6% 7% 6% 6% 6% 6% 6% 6% 6% 6% 7% 7% 6% 5% 6% 5% 5% 5% 8% 5% 9%

 bcfgh   h  fghi                 u  zw

 ilmrstu                         

 w                         

Prefer not to answer 65 15 27 40 7 22 27 31 26 37 11 10 23 30 - 12 8 6 13 13 8 30 7 30 5

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - 1% 1% 1% 1% 2% 1% 1% 1% 1% 1%

 cefhp         fh   p p      pqr      

 rv                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 184

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that your life has less meaning than it used to

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

2017 205 343 1449 223 314 1456 1689 1549 1667 1625 1077 1531 2017 1566 1390 584 1519 1317 1340 861 596 1383 420

 42% 31% 28% 52% 35% 26% 52% 60% 55% 61% 65% 52% 68% 100% 54% 50% 58% 55% 62% 55% 64% 62% 44% 39%

 abde   zab e  zde zhkn zko zhknoqs zghi zo zgh zghi zo z zkno zko zghknopqs zko zghiknopq zhknopq zw  

 w       oqs   knopqrs  ijknop jklnopqr   qs    s s   

             qrstu stu           

I have not experienced this in the 

past 12 months

2358 402 787 1142 368 810 1142 935 1049 878 694 837 573 - 1142 1218 358 1062 646 942 390 305 1524 590

 50% 61% 64% 41% 58% 67% 41% 33% 37% 32% 28% 41% 25% - 39% 43% 36% 38% 30% 38% 29% 32% 49% 55%

 cfgh zc zc  zf zdf  jlmr gijlmrtu jlmt lm ghijlmpqrstu m  ghij ghij ijlm gijlmrtu jlm gijl lm jlmt  zv

 ijklmno       t       lmprtu klmnpqr rt   mrtu     

 pqrstu               stu         

Don't know 323 44 84 169 35 78 170 161 172 170 140 123 134 - 167 168 50 164 134 151 84 44 190 57

 7% 7% 7% 6% 6% 6% 6% 6% 6% 6% 6% 6% 6% - 6% 6% 5% 6% 6% 6% 6% 5% 6% 5%

 cfgjl       m mu mu m m m  m m m m mu m mu m   

 mnopquv                        

Prefer not to answer 65 6 15 27 5 16 24 26 29 27 24 22 23 - 25 27 11 29 22 22 9 10 29 9

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

 cfghi       m m m m m m  m m m m m m m m   

 jmnoqst                        

 v                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 185

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that your life has less meaning than it used to

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

2017 133 270 882 884 326 394 653 685 661 1021 227 99 248 172 183 213 52 78 109 133 93

 42% 51% 48% 40% 47% 48% 34% 43% 47% 37% 39% 36% 42% 59% 35% 49% 36% 24% 46% 74% 21% 49%

 cfij zc zc  zc zf  f zijk     zno  zn q  pq ztu  t

 knpqt                      

I have not experienced this in the 

past 12 months

2358 115 255 1204 830 302 707 757 677 1034 1457 376 114 143 293 176 338 155 79 34 448 88

 50% 44% 45% 54% 44% 44% 61% 50% 47% 57% 55% 60% 49% 34% 60% 47% 57% 70% 47% 23% 71% 46%

 dehm   zabd   zeg e  zhjl zh zhjl   zmo m zr zpr   zsu s

 s                      

Don't know 323 12 29 104 155 37 53 92 73 94 150 22 16 23 20 17 31 10 13 4 39 9

 7% 5% 5% 5% 8% 6% 5% 6% 5% 5% 6% 4% 7% 6% 4% 5% 5% 5% 7% 3% 6% 5%

 cfhij    zbc      k  k          

 kns                      

Prefer not to answer 65 3 8 20 32 15 6 10 13 14 22 6 5 3 5 - 9 3 - 1 8 1

 1% 1% 1% 1% 2% 2% 1% 1% 1% 1% 1% 1% 2% 1% 1% - 1% 1% - 1% 1% 1%

 cfgij    c fg                 

 o                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 186

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for your own health

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

2900 1314 1556 325 509 527 542 997 580 683 733 873 848 816 565 671 792 888 1058 162 1243 479 170 1892 1008

 61% 56% 65% 60% 57% 61% 62% 63% 59% 65% 55% 65% 62% 60% 56% 65% 58% 60% 63% 64% 57% 62% 63% 59% 66%

 adjn  za    d d  zhj  zhj n   zmn   zp   t  t ztw

 tw                         

I have not experienced this in the 

past 12 months

1644 911 727 175 335 294 309 530 380 325 531 402 473 495 384 292 488 525 553 78 854 262 91 1207 437

 35% 39% 30% 32% 37% 34% 35% 33% 38% 31% 39% 30% 35% 36% 38% 28% 36% 35% 33% 31% 39% 34% 34% 37% 29%

 biko zb       zik  zik  o o zo      zuwx x  zx  

 rx                         

Don't know 170 88 81 37 42 31 15 46 25 28 62 53 30 44 47 50 59 55 47 10 78 29 7 115 56

 4% 4% 3% 7% 5% 4% 2% 3% 3% 3% 5% 4% 2% 3% 5% 5% 4% 4% 3% 4% 4% 4% 3% 4% 4%

 fhlr   zefg fg f     zhi    l zl r         

Prefer not to answer 48 23 24 7 12 6 7 17 5 13 18 12 7 8 14 19 19 12 15 3 14 4 3 21 28

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% * 1% 1% 2%

 ltw               zlm         ztuw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 187

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for your own health

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

2900 108 316 233 242 201 288 246 399 396 138 255 79 2385 437 1640 929 331 606 999 567 728

 61% 57% 61% 60% 58% 59% 65% 62% 61% 60% 62% 64% 59% 60% 64% 59% 62% 68% 64% 62% 57% 60%

 ot                 zop zt    

I have not experienced this in the 

past 12 months

1644 68 179 140 162 124 138 126 222 234 71 125 53 1376 216 1023 483 138 298 548 376 422

 35% 36% 35% 36% 39% 36% 31% 32% 34% 35% 32% 31% 40% 35% 32% 37% 32% 28% 32% 34% 38% 35%

 pq    fk           zpq     zr  

Don't know 170 13 16 10 8 16 10 25 25 22 11 15 - 150 21 92 67 12 20 65 33 52

 4% 7% 3% 3% 2% 5% 2% 6% 4% 3% 5% 4% - 4% 3% 3% 4% 2% 2% 4% 3% 4%

 r zbcdf    l  zbcdf l  dl         r  r

  il      il               

Prefer not to answer 48 - 5 6 4 * 6 2 4 11 3 6 1 42 4 17 27 4 18 7 12 12

 1% - 1% 1% 1% * 1% * 1% 2% 2% 2% 1% 1% 1% 1% 2% 1% 2% * 1% 1%

 os         e       zo  zs    

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 188

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for your own health

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

2900 962 1938 534 328 85 16 546 782 712 651 580 683 292 288 248 308 375 295

 61% 60% 62% 59% 58% 69% 60% 65% 64% 58% 59% 59% 65% 53% 66% 64% 62% 68% 67%

 im     d  zij zij    zk  zm m m zm zm

I have not experienced this in the 

past 12 months

1644 595 1049 336 217 33 10 238 384 479 422 380 325 246 134 126 173 152 128

 35% 37% 33% 37% 38% 26% 38% 29% 31% 39% 38% 38% 31% 44% 31% 33% 35% 27% 29%

 bghl zb  e e     zgh zgh zl  znop   q   

 qr             qr      

Don't know 170 47 123 26 16 4 1 41 47 31 33 25 28 13 13 11 14 14 11

 4% 3% 4% 3% 3% 3% 3% 5% 4% 3% 3% 3% 3% 2% 3% 3% 3% 3% 3%

 ik       zij            

Prefer not to answer 48 11 38 5 4 2 - 10 11 7 6 5 13 2 3 2 1 12 9

 1% 1% 1% 1% 1% 2% - 1% 1% 1% 1% 1% 1% * 1% * * 2% 2%

                  zmp mp

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 189

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for your own health

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

2900 436 145 502 181 222 299 485 696 522 895 539 871 986 1212 1095 803 723 646 1338 428 1102 530 1315 989

 61% 59% 56% 65% 65% 62% 66% 46% 54% 50% 52% 61% 59% 77% 79% 78% 75% 79% 78% 63% 48% 65% 75% 54% 66%

 ghijtw   zab   zab  gi g g ghij ghij zghi zghi zghi zghijkl zghi zghi zt  zt zwx  zw

              jkl jklp jkl  jklp jkl       

I have not experienced this in the 

past 12 months

1644 274 106 240 85 128 138 537 549 497 789 320 572 239 264 272 234 160 145 695 405 526 157 1018 449

 35% 37% 41% 31% 30% 36% 30% 51% 43% 48% 45% 36% 39% 19% 17% 19% 22% 17% 17% 33% 46% 31% 22% 42% 30%

 mnopqr cf zcdf     zhijklm zklmno zhklmnop zklmno mnop zmno   n mnqr    zsu   zvx v

 uvx       nopqr pqr qr pqr qr pqr             

Don't know 170 19 6 17 11 10 11 21 33 20 41 16 37 39 53 38 30 30 36 66 40 52 14 88 47

 4% 3% 2% 2% 4% 3% 2% 2% 3% 2% 2% 2% 3% 3% 3% 3% 3% 3% 4% 3% 5% 3% 2% 4% 3%

 ghijklv              gik    ghijk       

                   lop       

Prefer not to answer 48 5 * 10 2 * 5 7 7 7 10 1 2 9 8 5 2 5 4 14 11 12 4 25 11

 1% 1% * 1% 1% * 1% 1% 1% 1% 1% * * 1% 1% * * * * 1% 1% 1% 1% 1% 1%

 jklnop e       l l l   lop            

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 190

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for your own health

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

2900 774 1606 2265 590 1475 1835 1714 1856 1676 629 411 1123 1571 173 777 778 538 1000 515 459 1601 485 1907 202

 61% 64% 65% 63% 63% 65% 61% 61% 61% 62% 66% 64% 66% 64% 62% 68% 60% 61% 61% 62% 66% 72% 44% 72% 35%

 vx zfg zcfg zfgh  zcfg     zfgh  zmpq zpr  zmpq     zpqr zv  zx  

   hi   hi     i  r   rs          

I have not experienced this in the 

past 12 months

1644 384 775 1194 308 687 1074 972 1066 943 297 208 510 806 91 315 477 316 579 282 214 546 559 681 332

 35% 32% 31% 33% 33% 31% 36% 35% 35% 35% 31% 32% 30% 33% 32% 28% 37% 36% 35% 34% 31% 25% 51% 26% 58%

 abce   be   zabc abcej abcej abej  o  lo   lmot lo lmot lo   zu  zw

 jlmotuw      ej                   

Don't know 170 40 79 112 33 79 86 84 91 86 24 22 59 74 12 49 39 27 50 25 16 52 44 55 34

 4% 3% 3% 3% 4% 4% 3% 3% 3% 3% 3% 3% 3% 3% 4% 4% 3% 3% 3% 3% 2% 2% 4% 2% 6%

 cfghm               mt       u  zw

 uw                         

Prefer not to answer 48 12 19 25 7 11 20 19 14 18 10 5 12 18 3 5 9 7 9 5 6 13 9 13 4

 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% * 1%

 cefgh h h h       h               

 imoruw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 191

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for your own health

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

2900 375 612 1888 370 601 1888 2142 2098 2119 1934 1489 1733 1566 2900 2088 735 2124 1624 1942 965 724 1973 622

 61% 57% 50% 68% 59% 49% 68% 76% 75% 77% 78% 72% 77% 78% 100% 74% 73% 77% 77% 79% 72% 76% 63% 58%

 abew b  zab e  zde zkop zkt zhkopt zghk z zhko zhk zghi zkt z zhkopt zhkopt zghi z zkt zw  

        t   opt  pt opt jklmopqr     klopqrt     

               stu     u     

I have not experienced this in the 

past 12 months

1644 256 563 795 233 560 812 593 613 532 478 501 463 391 - 651 242 572 433 444 339 205 1046 408

 35% 39% 46% 29% 37% 46% 29% 21% 22% 19% 19% 24% 20% 19% - 23% 24% 21% 20% 18% 25% 21% 33% 38%

 cfgh zc zac  f zdf  ijmn ijlmns n n ghijlmnqrsu ns n  gijl gijl jns ns n ghijlmnqr ns  zv

 ijklmno       s        mnqrs mnqrs    su    

 pqrstu                        

Don't know 170 21 44 87 24 44 81 68 76 75 60 60 56 49 - 59 21 67 55 57 38 23 91 37

 4% 3% 4% 3% 4% 4% 3% 2% 3% 3% 2% 3% 2% 2% - 2% 2% 2% 3% 2% 3% 2% 3% 3%

 fghij       n no no n no n n  n n n n n n n   

 klmnopq                        

 rsv                        

Prefer not to answer 48 5 12 17 5 13 12 8 11 16 9 8 11 10 - 4 5 10 7 11 2 2 17 9

 1% 1% 1% 1% 1% 1% * * * 1% * * * 1% - * 1% * * * * * 1% 1%

 cfghi     f  n no gjnot no no not gnot   no no n no  n   

 jklmnoq                        

 rstuv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 192

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for your own health

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

2900 192 368 1345 1189 453 623 982 948 1074 1626 370 158 297 292 259 365 94 117 115 327 124

 61% 73% 65% 61% 63% 67% 54% 65% 65% 60% 61% 59% 68% 71% 60% 69% 62% 43% 69% 78% 52% 65%

 fqt zbcd zc   zf  zf zijk    zik zn  zn q  zq ztu  t

I have not experienced this in the 

past 12 months

1644 61 171 788 615 200 493 494 449 664 945 245 69 107 181 109 210 115 51 29 283 63

 35% 23% 30% 36% 32% 29% 42% 33% 31% 37% 36% 39% 29% 26% 37% 29% 36% 52% 30% 20% 45% 33%

 adeh  a ab a  zeg   zhl h zhl   mo   zpr   zsu s

 mos                      

Don't know 170 7 16 66 68 23 36 31 42 59 67 13 7 13 13 7 15 7 1 3 15 4

 4% 3% 3% 3% 4% 3% 3% 2% 3% 3% 3% 2% 3% 3% 3% 2% 3% 3% * 2% 2% 2%

 gjkr         j             

Prefer not to answer 48 2 7 12 28 3 8 4 9 8 11 3 - 1 4 1 * 4 - - 4 -

 1% 1% 1% 1% 1% * 1% * 1% * * 1% - * 1% * * 2% - - 1% -

 cgijp  c  zc             p     

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 193

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for the health of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

2803 1238 1537 303 535 518 533 913 523 673 715 864 827 830 557 589 771 855 1050 126 1253 479 172 1904 899

 59% 53% 64% 56% 60% 60% 61% 57% 53% 64% 53% 65% 61% 61% 55% 57% 57% 58% 63% 50% 57% 62% 63% 59% 59%

 ahjn  za       zhj  zhj zn n     zpqs   t  t  

 s                         

I have not experienced this in the 

past 12 months

1736 981 749 197 318 294 306 622 432 345 549 404 489 476 396 375 511 566 550 110 851 255 88 1194 543

 36% 42% 31% 36% 35% 34% 35% 39% 44% 33% 41% 30% 36% 35% 39% 36% 38% 38% 33% 43% 39% 33% 32% 37% 35%

 bikr zb      ze zik  zik      r r  r zuw   u  

Don't know 169 87 81 32 32 36 26 42 29 24 57 58 35 42 43 48 59 44 50 16 69 34 10 113 56

 4% 4% 3% 6% 4% 4% 3% 3% 3% 2% 4% 4% 3% 3% 4% 5% 4% 3% 3% 6% 3% 4% 4% 3% 4%

 gilr   zfg       i i    l    qr      

Prefer not to answer 55 30 21 12 12 9 7 14 6 7 24 14 8 14 14 20 17 13 22 2 16 4 2 23 32

 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 2%

 ltw   zfg       h     zl         ztuw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 194

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for the health of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

2803 111 276 227 245 199 256 248 392 390 122 261 76 2318 408 1740 807 255 474 1010 565 753

 59% 59% 54% 59% 59% 58% 58% 62% 60% 59% 54% 65% 57% 59% 60% 63% 54% 53% 50% 62% 57% 62%

 bpqr       b b   zbj    zpq    zrt r zrt

I have not experienced this in the 

past 12 months

1736 76 216 138 156 129 166 131 229 225 91 126 52 1434 251 940 587 210 412 547 376 402

 36% 40% 42% 36% 37% 38% 38% 33% 35% 34% 41% 32% 39% 36% 37% 34% 39% 43% 44% 34% 38% 33%

 osu  zghi        k      zo zo zstu  u  

   k                    

Don't know 169 2 17 19 10 13 12 16 21 40 9 9 2 154 13 75 83 11 41 51 37 40

 4% 1% 3% 5% 2% 4% 3% 4% 3% 6% 4% 2% 1% 4% 2% 3% 5% 2% 4% 3% 4% 3%

 no   a      zabdf    zn   zoq      

          hk             

Prefer not to answer 55 - 6 3 5 1 9 4 9 7 2 5 3 47 5 16 30 8 15 12 10 18

 1% - 1% 1% 1% * 2% 1% 1% 1% 1% 1% 2% 1% 1% 1% 2% 2% 2% 1% 1% 2%

 o                zo o     

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 195

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for the health of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

2803 957 1845 511 347 80 19 495 704 709 684 523 673 286 237 206 320 352 275

 59% 59% 59% 57% 62% 65% 72% 59% 58% 58% 62% 53% 64% 52% 54% 53% 65% 64% 62%

 kmno          z  zk    zmno zmno mno

I have not experienced this in the 

past 12 months

1736 589 1147 349 197 36 8 285 459 481 389 432 345 252 180 164 161 184 155

 36% 36% 36% 39% 35% 29% 28% 34% 38% 39% 35% 44% 33% 46% 41% 42% 32% 33% 35%

 l         zg  zl  zpqr zpq zpq    

Don't know 169 55 114 30 19 6 - 44 47 32 30 29 24 14 15 13 15 9 7

 4% 3% 4% 3% 3% 5% - 5% 4% 3% 3% 3% 2% 3% 4% 3% 3% 2% 2%

 lq       zij            

Prefer not to answer 55 14 41 10 2 2 - 11 14 7 8 6 7 1 5 4 - 7 5

 1% 1% 1% 1% * 2% - 1% 1% 1% 1% 1% 1% * 1% 1% - 1% 1%

 imp              mp p  p p

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 196

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for the health of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

2803 377 145 479 194 206 298 527 747 556 969 541 943 919 1084 1000 715 639 531 1234 461 1079 410 1344 995

 59% 51% 56% 62% 69% 57% 66% 50% 58% 53% 56% 62% 64% 72% 71% 71% 67% 70% 64% 58% 52% 64% 58% 55% 67%

 agijtw   a zabe a zabc  gi  g gij zghi zghi zghi zghi zghijk zghi zghi t  zst   zvw

       e      j jklpr jklpr jklpr  jklr j       

I have not experienced this in the 

past 12 months

1736 324 108 267 78 142 140 496 500 460 725 310 517 296 375 355 302 246 247 808 377 531 259 1009 438

 36% 44% 42% 35% 28% 40% 31% 47% 39% 44% 42% 35% 35% 23% 24% 25% 28% 27% 30% 38% 43% 31% 37% 41% 29%

 dfmnop zcdef df f  df  zhijklm lmnopq zhklmnop zhklmn mnop mnop    mno m mno zu zsu  x zx  

 qrux       nopqr r qr opqr qr qr             

Don't know 169 26 4 19 5 9 11 22 32 26 34 20 22 42 56 40 41 22 38 60 38 56 30 73 44

 4% 4% 1% 2% 2% 2% 2% 2% 2% 3% 2% 2% 2% 3% 4% 3% 4% 2% 5% 3% 4% 3% 4% 3% 3%

 ghjklqs        l l    jl gjlq l gjlq  ghijk       

 w                  loq       

Prefer not to answer 55 5 1 5 2 2 4 6 7 5 7 6 1 17 22 15 11 11 13 12 8 24 5 22 18

 1% 1% * 1% 1% 1% 1% 1% 1% * * 1% * 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1%

 hijls       l l l l l  ijl hijl jl jl jl hijl   s    

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 197

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for the health of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

2803 743 1547 2249 562 1369 1803 1698 1868 1677 564 416 1087 1589 162 696 781 518 1039 505 428 1512 499 1778 234

 59% 61% 62% 63% 60% 61% 60% 61% 62% 62% 59% 64% 64% 64% 58% 61% 60% 58% 63% 61% 62% 68% 45% 67% 41%

 vx  zfj zfgj  z  z zf zf  zq zpq zopq     zpq   zv  zx  

I have not experienced this in the 

past 12 months

1736 424 827 1210 336 781 1115 989 1072 954 368 211 538 786 101 383 473 332 551 289 251 635 549 803 299

 36% 35% 33% 34% 36% 35% 37% 35% 35% 35% 38% 33% 32% 32% 36% 33% 36% 37% 34% 35% 36% 29% 50% 30% 52%

 bcei      bceg bc bc  abce      lmr lmr   lm  zu  zw

 lmoruw      hi    i               

Don't know 169 32 86 114 28 84 80 79 69 69 20 16 67 80 12 52 38 32 38 28 11 46 45 53 37

 4% 3% 3% 3% 3% 4% 3% 3% 2% 3% 2% 3% 4% 3% 4% 5% 3% 4% 2% 3% 2% 2% 4% 2% 6%

 cfghi  fghij fhij  fghij  h     rt rt t kmprt  rt  rt   u  zw

 jrtuw                         

Prefer not to answer 55 10 19 23 12 18 18 24 17 23 8 3 13 14 4 16 10 7 10 5 5 19 3 23 3

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1%

 bcfgh    cfh   fh  fh      mr          

 imrvw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 198

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for the health of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

2803 393 635 1751 380 625 1759 1986 1944 1925 1738 1440 1552 1390 2088 2803 683 1913 1489 1712 919 677 1934 572

 59% 60% 52% 63% 60% 51% 63% 71% 69% 70% 70% 70% 69% 69% 72% 100% 68% 69% 70% 70% 68% 71% 62% 53%

 bew b  zb e  ze zlmq z zl z z z z zgh zghi z z z z z z zw  

               ijklmp jklmnpqr         

               qrst stu         

I have not experienced this in the 

past 12 months

1736 238 552 915 229 542 927 733 765 715 670 552 625 555 732 - 279 773 551 661 384 243 1073 463

 36% 36% 45% 33% 36% 45% 33% 26% 27% 26% 27% 27% 28% 28% 25% - 28% 28% 26% 27% 29% 25% 34% 43%

 cfgh  zac   zdf  o no o no o gino no o  o ginor o no ginoru o  zv

 ijklmno                        

 pqrstuv                        

Don't know 169 21 35 95 19 37 85 76 69 78 61 52 68 61 67 - 35 69 61 61 40 30 90 37

 4% 3% 3% 3% 3% 3% 3% 3% 2% 3% 2% 3% 3% 3% 2% - 4% 2% 3% 2% 3% 3% 3% 3%

 fghij       o o no o o jno jno o  hjno o o o o o   

 knoqrsv                        

Prefer not to answer 55 6 9 26 4 14 21 16 20 23 14 15 16 11 13 - 6 19 18 20 2 4 30 5

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * - 1% 1% 1% 1% * * 1% *

 fghij       ot not gjnot ot ot ot ot o  o not not not  o   

 klmnoqs                        

 tuw                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 199

Q9 Have you, or have you not, experienced the following in the past 12 months? Concerns for the health of a partner or close family member

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

2803 181 358 1330 1109 429 655 944 870 1187 1674 386 156 259 276 237 323 88 108 81 312 120

 59% 69% 64% 60% 58% 63% 56% 62% 60% 66% 63% 61% 66% 62% 56% 63% 55% 40% 64% 55% 50% 63%

 pqt zbcd zd   zf  zf  zhjk zh  z    q  pq   t

I have not experienced this in the 

past 12 months

1736 70 177 806 695 213 476 525 511 577 907 229 70 139 191 125 252 123 54 62 297 65

 36% 27% 32% 36% 37% 31% 41% 35% 35% 32% 34% 36% 30% 33% 39% 33% 43% 56% 32% 42% 47% 34%

 abei  a ab a  zeg  i  i i     zr zpr   zu  

 jl                      

Don't know 169 10 23 64 67 33 22 36 55 35 52 13 5 19 19 11 14 7 5 4 16 4

 4% 4% 4% 3% 4% 5% 2% 2% 4% 2% 2% 2% 2% 4% 4% 3% 2% 3% 3% 3% 3% 2%

 cfgij     fg   ijk              

 k                      

Prefer not to answer 55 1 5 10 31 5 7 6 13 5 17 4 3 - 5 2 3 2 1 - 3 2

 1% * 1% * 2% 1% 1% * 1% * 1% 1% 1% - 1% 1% * 1% 1% - * 1%

 cgij    zc    i  i  i          

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 200

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you may be consuming too much alcohol

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

1003 557 439 127 200 210 193 273 205 159 352 281 330 265 231 178 253 313 379 57 533 151 66 751 252

 21% 24% 18% 23% 22% 24% 22% 17% 21% 15% 26% 21% 24% 19% 23% 17% 19% 21% 23% 22% 24% 20% 24% 23% 17%

 bgio zb  g g zg g  i  zhik i zmo  o    zp  zuwx  x zux  

 px                         

I have not experienced this in the 

past 12 months

3548 1667 1851 381 653 608 646 1261 750 856 918 995 982 1042 733 791 1045 1095 1222 186 1573 578 195 2346 1202

 74% 71% 78% 70% 73% 71% 74% 79% 76% 82% 68% 74% 72% 76% 73% 77% 77% 74% 73% 73% 72% 75% 72% 73% 79%

 acej  za     zcde j zhjk  j  l  l zr        ztvw

 lrtw       f                  

Don't know 150 82 65 29 31 31 22 37 28 21 54 44 40 40 33 37 40 51 49 10 69 33 6 108 42

 3% 4% 3% 5% 3% 4% 2% 2% 3% 2% 4% 3% 3% 3% 3% 4% 3% 3% 3% 4% 3% 4% 2% 3% 3%

 gi   zfg       i               

Prefer not to answer 62 29 32 8 14 9 12 19 8 12 21 20 7 16 14 25 19 21 21 1 14 11 4 29 33

 1% 1% 1% 2% 2% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% * 1% 1% 1% 1% 2%

 ltw              l zlm        t ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 201

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you may be consuming too much alcohol

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

1003 32 125 96 100 69 74 75 127 141 46 90 27 839 138 566 338 100 231 300 211 261

 21% 17% 24% 25% 24% 20% 17% 19% 20% 21% 21% 22% 20% 21% 20% 20% 22% 21% 25% 19% 21% 21%

 fs  f f f              zs    

I have not experienced this in the 

past 12 months

3548 151 373 277 288 257 352 310 495 485 166 294 100 2927 520 2091 1092 365 681 1244 729 894

 74% 80% 72% 71% 69% 75% 80% 78% 76% 73% 74% 73% 75% 74% 77% 75% 72% 75% 72% 77% 74% 74%

 d d     zbcd d d           zr   

       i                

Don't know 150 4 14 9 17 14 11 10 20 31 9 7 4 134 12 91 49 10 20 58 34 37

 3% 2% 3% 2% 4% 4% 2% 3% 3% 5% 4% 2% 3% 3% 2% 3% 3% 2% 2% 4% 3% 3%

 n         zk    n         

Prefer not to answer 62 2 4 6 11 2 6 3 8 6 3 10 1 53 8 23 29 11 10 17 13 22

 1% 1% 1% 2% 3% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 2% 2% 1% 1% 1% 2%

 o    zi            zo o     

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 202

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you may be consuming too much alcohol

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

1003 376 628 213 128 32 2 167 255 260 284 205 159 114 91 79 86 73 58

 21% 23% 20% 24% 23% 26% 8% 20% 21% 21% 26% 21% 15% 21% 21% 21% 17% 13% 13%

 blqr zb         zghi l  qr qr qr    

I have not experienced this in the 

past 12 months

3548 1170 2378 641 420 85 24 621 910 932 796 750 856 419 330 292 396 460 369

 74% 72% 76% 71% 74% 69% 90% 74% 74% 76% 72% 76% 82% 76% 75% 76% 80% 83% 83%

 acj  za       j   zk    z zmno zmno

Don't know 150 56 94 38 15 3 1 33 41 31 25 28 21 16 12 11 10 11 9

 3% 3% 3% 4% 3% 3% 2% 4% 3% 3% 2% 3% 2% 3% 3% 3% 2% 2% 2%

 jl       j            

Prefer not to answer 62 13 49 8 2 3 - 15 18 7 7 8 12 3 5 4 3 9 7

 1% 1% 2% 1% * 3% - 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 2%

 dij     d  ij            

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 203

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you may be consuming too much alcohol

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

1003 145 59 120 38 79 61 199 261 219 327 174 298 326 389 362 311 248 240 456 172 367 207 460 322

 21% 20% 23% 16% 14% 22% 14% 19% 20% 21% 19% 20% 20% 26% 25% 26% 29% 27% 29% 22% 19% 22% 29% 19% 22%

 cdfjw df cdf   cdf        zghi zghi zghi zghijklm zghi zghi    zwx   

              jkl jkl jkl no jkl jklmn       

I have not experienced this in the 

past 12 months

3548 557 193 624 232 270 371 822 982 788 1361 673 1152 900 1079 999 710 639 549 1574 662 1265 467 1891 1113

 74% 76% 75% 81% 83% 75% 82% 78% 76% 75% 78% 77% 78% 71% 70% 71% 66% 70% 66% 74% 75% 75% 66% 77% 74%

 mnopqr   zabe zabe  zabe zimnopq mnopqr mnopqr zimnop mnop zmno pr pr pr        zv v

 v       r   qr qr pqr             

Don't know 150 25 2 17 4 10 16 24 37 35 36 25 30 31 45 36 33 18 23 66 35 41 21 70 41

 3% 3% 1% 2% 2% 3% 3% 2% 3% 3% 2% 3% 2% 2% 3% 3% 3% 2% 3% 3% 4% 2% 3% 3% 3%

 bjlqu b     c   jl                

Prefer not to answer 62 5 3 7 5 1 4 5 6 4 11 4 4 17 24 13 16 12 17 18 15 18 9 26 19

 1% 1% 1% 1% 2% * 1% 1% * * 1% * * 1% 2% 1% 1% 1% 2% 1% 2% 1% 1% 1% 1%

 ghijkls          l   hikl ghijk l hijkl ikl ghijk       

               lo    lo       

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 204

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you may be consuming too much alcohol

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

1003 277 585 771 203 568 647 594 663 556 164 158 420 540 64 314 323 234 407 211 124 562 149 605 103

 21% 23% 24% 21% 22% 25% 21% 21% 22% 20% 17% 24% 25% 22% 23% 27% 25% 26% 25% 25% 18% 25% 14% 23% 18%

 jtv ij zcfg j j zcdf j j ij j  zt zmt t  zmt zmt zmt zmt zmt  zv  zx  

   hij   ghij                    

I have not experienced this in the 

past 12 months

3548 879 1792 2698 702 1589 2265 2091 2259 2060 767 457 1212 1841 201 779 937 619 1176 580 553 1576 895 1975 432

 74% 73% 72% 75% 75% 71% 75% 75% 75% 76% 80% 71% 71% 75% 72% 68% 72% 70% 72% 70% 80% 71% 82% 74% 76%

 bekl   abe e  abe abe be zabe zabc   klop   o  o  zklm  zu   

 opqrsu          defghi   qrs       nopqrs     

Don't know 150 43 72 90 28 71 82 77 79 80 19 25 54 62 13 38 34 26 42 27 10 51 43 56 28

 3% 4% 3% 2% 3% 3% 3% 3% 3% 3% 2% 4% 3% 3% 5% 3% 3% 3% 3% 3% 1% 2% 4% 2% 5%

 cfhjm cj    cj    j  t t  t t    t   u  zw

 tuw                         

Prefer not to answer 62 12 31 37 6 25 22 27 25 27 11 7 18 26 1 16 8 10 13 10 8 23 10 19 9

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 2%

 cdfgh  fh f            p          

 iprw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 205

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you may be consuming too much alcohol

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

1003 173 192 635 159 208 626 736 713 723 662 553 629 584 735 683 1003 725 606 648 407 313 717 210

 21% 26% 16% 23% 25% 17% 22% 26% 25% 26% 27% 27% 28% 29% 25% 24% 100% 26% 29% 26% 30% 33% 23% 19%

 be zb  zb ze  ze zo z zo zo zo zghi zghi z z zghi zo zghijnoqs zo zghijklno zghijkl zw  

             noq jnoqs   jklmnoqr    qs mnoqrs   

                 stu        

I have not experienced this in the 

past 12 months

3548 454 986 2048 441 964 2063 1999 1994 1926 1744 1459 1563 1360 2083 2048 - 1955 1446 1726 906 609 2290 821

 74% 69% 80% 73% 70% 79% 74% 71% 71% 70% 70% 71% 69% 67% 72% 73% - 70% 68% 70% 67% 64% 73% 76%

 adgh  zac a  zdf  lmpr lmprtu mprtu mprt mprtu pu pu ijlm ghijk  mprtu pu mprt pu p   

 ijklmno       tu   u    pqrstu lmpqrstu    u     

 pqrstuv                        

Don't know 150 24 40 74 24 38 72 54 62 71 55 37 50 48 60 60 - 64 50 57 24 30 89 34

 3% 4% 3% 3% 4% 3% 3% 2% 2% 3% 2% 2% 2% 2% 2% 2% - 2% 2% 2% 2% 3% 3% 3%

 cfghi       p p gknpt p p p p p p  p p p p gknopt   

 jklmnop                        

 qrst                        

Prefer not to answer 62 7 12 30 8 8 33 21 29 22 21 9 19 25 21 12 - 29 17 23 7 2 31 11

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% * - 1% 1% 1% 1% * 1% 1%

 egijk       op gknoptu kop kopu  kopu gijkn op   knoptu op kopu p    

 lnoprst             oprtu           

 uv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 206

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you may be consuming too much alcohol

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

1003 172 341 782 117 376 218 246 566 446 627 171 66 245 149 113 132 37 33 54 107 39

 21% 66% 61% 35% 6% 55% 19% 16% 39% 25% 24% 27% 28% 59% 30% 30% 22% 17% 20% 36% 17% 20%

 dgt zbcd zcd zd  zfg   zijk z z z z zno z z    ztu   

         l              

I have not experienced this in the 

past 12 months

3548 77 196 1348 1691 276 905 1226 821 1303 1950 441 163 153 323 253 439 175 130 89 499 148

 74% 29% 35% 61% 89% 41% 78% 81% 57% 72% 74% 70% 70% 37% 66% 67% 74% 80% 77% 60% 79% 77%

 abce  a ab zabc  ze ze  h hk h h  m m     zs s

 hikmnos                      

Don't know 150 8 17 61 64 22 28 33 46 47 61 19 4 13 14 10 16 6 5 4 17 4

 3% 3% 3% 3% 3% 3% 2% 2% 3% 3% 2% 3% 2% 3% 3% 3% 3% 3% 3% 2% 3% 2%

 gj        j              

Prefer not to answer 62 5 9 19 29 6 8 6 15 8 12 1 1 6 5 - 4 2 1 1 5 -

 1% 2% 2% 1% 2% 1% 1% * 1% * * * * 1% 1% - 1% 1% * 1% 1% -

 cgijk        ij     o         

 o                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 207

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you are being less active than you used to be

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

2773 1255 1495 323 506 481 496 967 559 660 696 835 781 793 556 644 784 863 961 166 1193 460 139 1792 982

 58% 54% 63% 59% 56% 56% 57% 61% 56% 63% 52% 62% 57% 58% 55% 62% 58% 58% 57% 65% 54% 59% 51% 55% 64%

 ajtv  za     ze j zhj  zhj    zln    r  tvw   ztvw

 w                         

I have not experienced this in the 

past 12 months

1750 962 775 174 338 329 343 565 393 352 569 423 529 501 397 324 514 534 629 73 891 279 117 1287 463

 37% 41% 32% 32% 38% 38% 39% 36% 40% 34% 42% 32% 39% 37% 39% 31% 38% 36% 38% 29% 41% 36% 43% 40% 30%

 bcik zb    c c  zik  zik  zo o o  s  s  zux x x zux  

 osx                         

Don't know 194 92 100 33 43 45 26 49 31 30 61 70 43 59 44 49 45 70 66 14 92 31 13 136 59

 4% 4% 4% 6% 5% 5% 3% 3% 3% 3% 5% 5% 3% 4% 4% 5% 3% 5% 4% 5% 4% 4% 5% 4% 4%

 gl   zfg g fg      zhi              

Prefer not to answer 45 25 18 15 10 3 8 9 7 6 18 12 7 10 14 15 14 12 16 2 13 4 2 19 26

 1% 1% 1% 3% 1% * 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2%

 ltw   zdefg           l l         ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 208

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you are being less active than you used to be

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

2773 111 312 219 233 197 247 226 370 369 133 261 94 2275 405 1570 878 325 590 930 579 675

 58% 58% 61% 56% 56% 58% 56% 57% 57% 56% 59% 65% 71% 58% 60% 57% 58% 67% 63% 57% 59% 56%

 o           zcdf zcde     zop zsu    

            ghi fghi          

I have not experienced this in the 

past 12 months

1750 76 179 146 163 132 181 142 245 246 80 125 35 1467 248 1077 530 144 313 611 358 468

 37% 40% 35% 38% 39% 39% 41% 36% 38% 37% 36% 31% 26% 37% 37% 39% 35% 30% 33% 38% 36% 39%

 lqr l  l kl l kl  l l      zpq    r  r

Don't know 194 3 19 20 14 12 12 28 31 36 10 8 3 170 22 111 70 13 30 72 37 55

 4% 1% 4% 5% 3% 4% 3% 7% 5% 5% 5% 2% 2% 4% 3% 4% 5% 3% 3% 4% 4% 5%

    k    zabdf  afk             

        k               

Prefer not to answer 45 - 5 3 6 * 3 2 5 12 1 6 1 41 3 12 29 3 9 6 14 16

 1% - 1% 1% 1% * 1% * 1% 2% * 2% 1% 1% * * 2% 1% 1% * 1% 1%

 os         ze       zo    s s

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 209

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you are being less active than you used to be

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

2773 925 1848 513 322 76 14 531 727 681 629 559 660 280 279 244 296 364 286

 58% 57% 59% 57% 57% 61% 52% 64% 59% 55% 57% 56% 63% 51% 64% 63% 60% 66% 65%

 im       zij     zk  zm zm m zm zm

I have not experienced this in the 

past 12 months

1750 609 1141 341 215 41 12 264 433 497 442 393 352 249 144 132 186 166 137

 37% 38% 36% 38% 38% 33% 43% 32% 35% 40% 40% 40% 34% 45% 33% 34% 38% 30% 31%

 glqr         zgh zg zl  znop   q   

              qr      

Don't know 194 70 125 38 25 5 1 32 53 46 35 31 30 19 12 8 12 18 15

 4% 4% 4% 4% 4% 4% 5% 4% 4% 4% 3% 3% 3% 3% 3% 2% 2% 3% 3%

 o                   

Prefer not to answer 45 12 33 9 1 2 - 8 12 6 7 7 6 5 3 2 1 5 4

 1% 1% 1% 1% * 2% - 1% 1% 1% 1% 1% 1% 1% 1% * * 1% 1%

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 210

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you are being less active than you used to be

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

2773 412 148 489 171 200 294 455 678 490 880 481 804 937 1133 1037 795 680 625 1275 431 1039 500 1232 984

 58% 56% 57% 64% 61% 56% 65% 43% 53% 47% 51% 55% 54% 74% 74% 74% 74% 74% 75% 60% 49% 61% 71% 50% 66%

 ghijkl   zae   zae  gi g gi gij gij zghi zghi zghi zghijkl zghi zghi zt  zt zwx  zw

 tw             jkl jkl jkl  jkl jkl       

I have not experienced this in the 

past 12 months

1750 289 104 252 100 147 142 557 550 516 790 361 629 292 348 318 239 199 172 739 410 588 179 1092 453

 37% 39% 40% 33% 36% 41% 31% 53% 43% 49% 46% 41% 42% 23% 23% 23% 22% 22% 21% 35% 46% 35% 25% 45% 30%

 cfmnop cf cf   cf  zhijklm zmnopq zhjklmno zklmno zmno zmno        zsu   zvx v

 qrsvx       nopqr r pqr pqr pqr pqr             

Don't know 194 25 6 24 6 12 14 37 52 35 58 29 47 33 45 47 28 32 26 88 32 52 20 104 48

 4% 3% 2% 3% 2% 3% 3% 3% 4% 3% 3% 3% 3% 3% 3% 3% 3% 4% 3% 4% 4% 3% 3% 4% 3%

 lmnpux        m                 

Prefer not to answer 45 7 * 4 2 - 3 3 5 4 6 6 3 11 11 7 7 6 7 12 12 12 6 20 11

 1% 1% * * 1% - 1% * * * * 1% * 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1%

 ghjls             l l    l       

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 211

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you are being less active than you used to be

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

2773 726 1534 2165 579 1386 1760 1632 1776 1602 610 372 1071 1494 167 721 759 544 949 495 458 1425 537 1693 266

 58% 60% 62% 60% 62% 62% 58% 59% 59% 59% 64% 58% 63% 61% 60% 63% 58% 61% 58% 60% 66% 64% 49% 64% 46%

 vx  zcfg zfgh zfg zfgh     zacf  zkmp zr  zkpr     zkmp zv  zx  

   hi   i     ghi  r        rs     

I have not experienced this in the 

past 12 months

1750 438 854 1279 320 757 1143 1047 1145 1013 319 254 566 864 99 363 492 307 629 293 219 708 495 884 259

 37% 36% 34% 36% 34% 34% 38% 38% 38% 37% 33% 39% 33% 35% 36% 32% 38% 35% 38% 35% 32% 32% 45% 33% 45%

 bcej   e   zbcd bcdej bcdej bcde  lmot  o   lot  lmoqt    zu  zw

 lmotuw      ej   j                

Don't know 194 38 79 132 34 97 100 92 93 94 26 19 56 97 11 52 45 30 53 34 14 64 55 68 40

 4% 3% 3% 4% 4% 4% 3% 3% 3% 3% 3% 3% 3% 4% 4% 5% 3% 3% 3% 4% 2% 3% 5% 3% 7%

 bcfgh   h  bfghi        t  rt    t   u  zw

 ijrtuw     j                    

Prefer not to answer 45 7 13 19 6 13 14 17 12 14 5 2 11 13 2 10 7 7 6 4 4 16 10 11 8

 1% 1% 1% 1% 1% 1% * 1% * 1% 1% * 1% 1% 1% 1% 1% 1% * * 1% 1% 1% * 1%

 bcefg       h                 w

 himrw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 212

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you are being less active than you used to be

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

2773 337 542 1864 332 508 1892 1994 1989 1930 1851 1419 1652 1519 2124 1913 725 2773 1558 2002 942 685 1862 613

 58% 51% 44% 67% 53% 42% 68% 71% 71% 70% 75% 69% 73% 75% 73% 68% 72% 100% 74% 82% 70% 72% 60% 57%

 abde b  zab e  zde zko zko zo zghi z zghi zghi zghi z zko zghijklm zghikot zghi z zo z  

           klot  kot klnoptu kot   noprstu  jklmnop     

                    rtu     

I have not experienced this in the 

past 12 months

1750 284 623 819 271 642 809 728 707 711 558 570 538 435 687 808 252 - 498 378 355 242 1131 427

 37% 43% 51% 29% 43% 53% 29% 26% 25% 26% 22% 28% 24% 22% 24% 29% 25% - 24% 15% 26% 25% 36% 40%

 cfgh zc zac  zf zdf  jlmn jlmnqrs jlmnqrs qs ghijlmnqrs mqs qs mqs ghij mqs  mqs q jlmnqrs jmqs  z

 ijklmno       qrs        lmnpqrs         

 pqrstu               u         

Don't know 194 31 57 86 21 54 84 80 94 91 67 61 65 55 80 77 22 - 56 66 43 24 113 28

 4% 5% 5% 3% 3% 4% 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 2% - 3% 3% 3% 3% 4% 3%

 cfghi  c   f  q gjnopqrs gjnopqrs q q q q q q q  q q q q   

 jklmnop                        

 qrsuvw                        

Prefer not to answer 45 6 8 18 8 13 8 9 8 10 7 9 5 8 9 6 5 - 6 8 4 3 20 8

 1% 1% 1% 1% 1% 1% * * * * * * * * * * * - * * * * 1% 1%

 cfghi    f f  q q q q q q q q q q  q q q q   

 jklmnoq                        

 rstuv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 213

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling that you are being less active than you used to be

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

2773 183 366 1259 1157 440 574 938 912 1017 1518 344 143 303 282 230 358 98 101 113 307 122

 58% 70% 65% 57% 61% 65% 49% 62% 63% 56% 57% 54% 61% 73% 58% 61% 61% 44% 60% 77% 49% 64%

 fqt zcd zc  zc zf  zf zijk     zno   q  q ztu  t

I have not experienced this in the 

past 12 months

1750 70 178 879 633 215 543 522 471 740 1039 266 84 95 190 130 212 114 64 31 296 62

 37% 27% 32% 40% 33% 32% 47% 35% 32% 41% 39% 42% 36% 23% 39% 35% 36% 52% 38% 21% 47% 32%

 abde  a zabd   zeg   zh zh zh   m m  zpr   zsu s

 hms                      

Don't know 194 5 12 60 89 18 40 47 51 42 86 19 6 13 15 16 18 5 4 3 20 6

 4% 2% 2% 3% 5% 3% 3% 3% 4% 2% 3% 3% 2% 3% 3% 4% 3% 2% 2% 2% 3% 3%

 bcgij    bc    i  i            

Prefer not to answer 45 4 7 12 21 6 3 4 15 6 7 3 1 7 2 - 3 3 - - 5 1

 1% 2% 1% 1% 1% 1% * * 1% * * * * 2% 1% - * 2% - - 1% *

 cfgij        ij     o         

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 214

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing connections with friends and family

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

2119 995 1103 296 455 422 391 555 348 399 647 704 612 587 445 475 611 616 780 111 997 342 131 1470 649

 44% 43% 46% 54% 51% 49% 45% 35% 35% 38% 48% 53% 45% 43% 44% 46% 45% 42% 47% 44% 46% 44% 48% 45% 42%

 aghi  za zfg zfg zg g    zhi zhij       zq       

 q                         

I have not experienced this in the 

past 12 months

2384 1210 1157 205 402 387 434 956 600 594 610 563 690 702 518 475 676 766 818 125 1080 393 126 1600 784

 50% 52% 48% 38% 45% 45% 50% 60% 61% 57% 45% 42% 51% 51% 51% 46% 50% 52% 49% 49% 49% 51% 47% 49% 51%

 cdej zb   c c c zcde zjk zjk   o o            

 ko       f                  

Don't know 200 101 98 30 29 43 38 59 35 43 66 56 50 55 35 60 51 78 54 16 93 29 12 134 66

 4% 4% 4% 6% 3% 5% 4% 4% 4% 4% 5% 4% 4% 4% 4% 6% 4% 5% 3% 6% 4% 4% 4% 4% 4%

 r               zln  r  r      

Prefer not to answer 60 29 30 13 11 6 9 20 7 12 22 17 8 18 12 21 19 20 20 1 19 8 2 29 30

 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% * 1% 1% 1% 1% 2%

 ltw   ze            zl         ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 215

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing connections with friends and family

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

2119 72 213 163 195 165 195 166 275 311 99 204 62 1788 269 1120 796 203 449 637 448 585

 44% 38% 41% 42% 47% 48% 44% 42% 42% 47% 44% 51% 47% 45% 40% 40% 53% 42% 48% 39% 45% 48%

 nos     a      zabc  zn   zoq  s  s zs

            gh           

I have not experienced this in the 

past 12 months

2384 108 280 208 202 163 232 204 338 297 115 170 67 1940 377 1521 604 259 442 898 482 563

 50% 57% 54% 54% 49% 48% 52% 51% 52% 45% 51% 42% 50% 49% 56% 55% 40% 53% 47% 55% 49% 46%

 ikmp ik ik ik   ik k ik      zm zp  p  zrtu   

 u                      

Don't know 200 8 18 12 10 12 11 25 30 44 9 17 3 172 26 105 77 19 38 68 47 47

 4% 4% 4% 3% 2% 3% 3% 6% 5% 7% 4% 4% 2% 4% 4% 4% 5% 4% 4% 4% 5% 4%

        zdf  zbcdf             

Prefer not to answer 60 1 4 5 9 2 5 3 6 11 2 10 1 52 6 25 30 5 13 16 11 19

 1% 1% 1% 1% 2% 1% 1% 1% 1% 2% 1% 3% 1% 1% 1% 1% 2% 1% 1% 1% 1% 2%

 o                zo      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 216

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing connections with friends and family

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

2119 785 1334 429 272 73 12 422 544 523 477 348 399 201 147 121 187 213 162

 44% 49% 42% 48% 48% 59% 43% 51% 44% 43% 43% 35% 38% 36% 34% 31% 38% 38% 37%

 bklm zb    zcd  zhij       o   o  

 nopqr                   

I have not experienced this in the 

past 12 months

2384 756 1629 425 268 48 15 362 608 656 586 600 594 329 272 251 283 312 259

 50% 47% 52% 47% 48% 38% 55% 43% 50% 53% 53% 61% 57% 59% 62% 65% 57% 56% 58%

 aeg  za      g zg g z z z z znpq z z z

Don't know 200 63 137 39 22 2 1 41 61 39 41 35 43 22 13 9 20 22 17

 4% 4% 4% 4% 4% 2% 2% 5% 5% 3% 4% 4% 4% 4% 3% 2% 4% 4% 4%

         i           

Prefer not to answer 60 12 48 8 3 1 - 11 12 12 8 7 12 1 6 5 6 6 5

 1% 1% 2% 1% 1% 1% - 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1%

 ajm  za            m m    

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 217

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing connections with friends and family

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

2119 245 103 292 108 117 174 297 489 353 568 381 583 800 984 916 675 595 579 950 287 858 418 861 793

 44% 33% 40% 38% 39% 33% 38% 28% 38% 34% 33% 43% 39% 63% 64% 65% 63% 65% 70% 45% 32% 51% 59% 35% 53%

 acefgh        gij g g ghij gij zghi zghi zghi zghijkl zghi zghi t  zst zwx  zw

 ijltw           l  jkl jkl jkl  jkl jklmnop       

                   q       

I have not experienced this in the 

past 12 months

2384 457 144 440 154 228 257 720 745 662 1118 475 865 402 482 423 333 277 198 1075 534 757 242 1475 634

 50% 62% 56% 57% 55% 63% 57% 69% 58% 63% 64% 54% 58% 32% 31% 30% 31% 30% 24% 51% 60% 45% 34% 60% 42%

 mnopqr z  z  z z zhijklm zkmnop zhklmnop zhklmn zmno zkmn r r r r r  u zsu   zvx v

 uvx       nopqr qr qr opqr pqr opqr             

Don't know 200 24 11 28 14 12 16 29 43 27 44 14 32 57 56 60 48 38 42 67 51 62 31 88 57

 4% 3% 4% 4% 5% 3% 4% 3% 3% 3% 3% 2% 2% 5% 4% 4% 5% 4% 5% 3% 6% 4% 4% 4% 4%

 gijklsw        kl     gijkl kl ijkl ijkl jkl gijkl  zsu     

                   n       

Prefer not to answer 60 7 * 9 3 2 6 4 9 4 5 7 3 14 16 10 12 8 10 22 12 14 14 23 12

 1% 1% * 1% 1% 1% 1% * 1% * * 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1%

 ghijlo        jl   l  jl jl  jl jl ijl    x   

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 218

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing connections with friends and family

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

2119 490 1144 1653 390 1093 1234 1217 1307 1094 341 272 806 1211 134 629 608 445 775 397 264 1188 324 1323 204

 44% 40% 46% 46% 42% 49% 41% 44% 43% 40% 35% 42% 47% 49% 48% 55% 47% 50% 47% 48% 38% 54% 30% 50% 36%

 afhi j zadf zadf j zabc j afij fij j   zkt zkt t zklm t zkt zkt zkt  zv  zx  

 jtvx  ghij ghij  dfghij          npqrst          

I have not experienced this in the 

past 12 months

2384 656 1219 1786 502 1040 1644 1452 1606 1500 581 338 823 1146 126 450 637 415 809 396 403 924 715 1233 327

 50% 54% 49% 50% 54% 46% 55% 52% 53% 55% 61% 52% 48% 46% 45% 39% 49% 47% 49% 48% 58% 42% 65% 46% 57%

 emoq zbce e e zbce  zbce zbce zbce zbce zabc moq o o   o o mo o zklm  zu  zw

 uw      gh   gh defghi          nopqrs     

Don't know 200 50 94 128 37 101 114 102 87 99 30 30 59 91 15 55 48 26 44 25 22 80 50 76 38

 4% 4% 4% 4% 4% 4% 4% 4% 3% 4% 3% 5% 3% 4% 5% 5% 4% 3% 3% 3% 3% 4% 5% 3% 7%

 cghiq h h h  cgh h h  h  r  r r qrs r        zw

 rw                         

Prefer not to answer 60 14 23 28 9 17 24 19 26 29 8 7 16 21 3 12 9 3 11 9 6 21 8 24 3

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1%

 bcefg g        fg      q    q      

 hmpqrw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 219

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing connections with friends and family

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

2119 237 297 1563 208 308 1580 1666 1616 1634 1542 1185 1478 1317 1624 1489 606 1558 2119 1348 831 594 1492 430

 44% 36% 24% 56% 33% 25% 57% 59% 58% 60% 62% 58% 65% 65% 56% 53% 60% 56% 100% 55% 62% 62% 48% 40%

 abde b  zab e  zde zhno znos zhknoqs zghi zos zghi zghi zo z znoq zo zghijklmn zo zhknoqs zhknoqs zw  

 w       qs   knoqs  jknopqs jknopqs   s  opqstu      

             t t           

I have not experienced this in the 

past 12 months

2384 386 880 1089 388 860 1095 1027 1065 990 840 792 685 605 1183 1210 359 1106 - 1010 464 321 1501 606

 50% 59% 71% 39% 61% 71% 39% 37% 38% 36% 34% 38% 30% 30% 41% 43% 36% 40% - 41% 35% 34% 48% 56%

 cfgh zc zac  zf zdf  jlmr gijlmrtu jlmr lmr gijlmrtu r r ghij ghij lmr ghijlmprt  ghij lmr lmr  zv

 ijklmno              klmprtu klmnpqr  u  klmprtu     

 pqrstuv               stu         

Don't know 200 25 46 111 24 40 100 97 97 101 82 73 84 78 77 90 32 90 - 80 43 33 107 31

 4% 4% 4% 4% 4% 3% 4% 3% 3% 4% 3% 4% 4% 4% 3% 3% 3% 3% - 3% 3% 3% 3% 3%

 fghjn       nr nr nr nr nr nr nr r nr r nr  nr r r   

 oqrstvw                        

Prefer not to answer 60 9 8 25 12 11 17 21 20 17 19 8 15 17 16 14 6 19 - 16 6 6 26 9

 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% * 1% 1% 1% * 1% 1% - 1% * 1% 1% 1%

 bcfgh    f   kr kr r kr r r kor r r r r  r r r   

 ijklnoq                        

 rstv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 220

Q9 Have you, or have you not, experienced the following in the past 12 months? Losing connections with friends and family

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

2119 137 277 947 894 350 401 718 745 753 1171 303 119 264 198 193 210 62 71 82 163 89

 44% 52% 49% 43% 47% 52% 35% 48% 51% 42% 44% 48% 51% 63% 40% 51% 35% 28% 42% 56% 26% 47%

 fipq zc zc  zc zf  zf zij  i i i zno  zn   q zt  t

 t                      

I have not experienced this in the 

past 12 months

2384 114 256 1181 881 294 714 739 634 984 1391 303 109 133 270 170 360 149 89 63 440 91

 50% 43% 45% 53% 46% 43% 62% 49% 44% 55% 53% 48% 47% 32% 55% 45% 61% 68% 53% 43% 70% 48%

 abde   zabd   zeg e  zhkl zhk    zmo m z zr   zsu  

 hm                      

Don't know 200 9 21 66 97 28 38 49 58 51 67 20 6 18 18 12 19 7 8 1 22 10

 4% 3% 4% 3% 5% 4% 3% 3% 4% 3% 3% 3% 3% 4% 4% 3% 3% 3% 5% 1% 4% 5%

 cgijs    zc    ij             s

Prefer not to answer 60 2 8 16 29 8 7 5 12 17 20 5 - 2 3 - 2 2 1 1 3 -

 1% 1% 1% 1% 2% 1% 1% * 1% 1% 1% 1% - 1% 1% - * 1% * 1% * -

 cfgjp    c g                 

 t                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 221

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling less physically mobile/ agile than you used to

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

2454 1139 1299 205 365 409 468 1007 592 661 548 637 654 725 482 593 709 772 821 151 1007 395 123 1525 929

 52% 49% 54% 38% 41% 48% 54% 63% 60% 63% 41% 48% 48% 53% 48% 58% 52% 52% 49% 60% 46% 51% 45% 47% 61%

 acde  za   cd cde zcde zjk zjk  j  ln  zln    zr  tw   ztuvw

 jklnrtw       f                  

I have not experienced this in the 

past 12 months

2096 1094 980 293 484 407 364 546 374 356 720 624 667 584 470 374 587 643 784 83 1086 349 129 1564 532

 44% 47% 41% 54% 54% 47% 42% 34% 38% 34% 54% 47% 49% 43% 47% 36% 43% 43% 47% 33% 50% 45% 47% 48% 35%

 bghi zb  zefg zefg fg g    zhik zhi zmo o o  s s zs  zx x x zx  

 osx                         

Don't know 157 73 83 32 38 34 29 24 20 21 53 62 29 42 43 43 43 49 48 17 78 22 18 117 40

 3% 3% 3% 6% 4% 4% 3% 2% 2% 2% 4% 5% 2% 3% 4% 4% 3% 3% 3% 7% 4% 3% 6% 4% 3%

 ghil   zfg g g g    hi zhi   l l    zpqr   ztuwx   

Prefer not to answer 56 29 26 14 11 7 11 13 5 10 24 16 9 12 14 21 19 15 19 3 18 7 2 28 28

 1% 1% 1% 3% 1% 1% 1% 1% * 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 2%

 hlw   zeg       zh     zlm         ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 222

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling less physically mobile/ agile than you used to

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

2454 97 273 211 219 180 223 214 321 314 122 222 59 2019 376 1421 718 314 561 886 452 555

 52% 51% 53% 54% 53% 53% 50% 54% 49% 47% 54% 55% 44% 51% 55% 51% 48% 65% 60% 55% 46% 46%

 iptu           i   z p  zop zstu ztu   

I have not experienced this in the 

past 12 months

2096 87 223 162 175 154 199 163 296 307 94 166 70 1751 274 1244 690 162 344 673 488 591

 44% 46% 43% 42% 42% 45% 45% 41% 45% 46% 42% 41% 53% 44% 40% 45% 46% 33% 37% 42% 49% 49%

 qrs            cg   q q   r zrs zrs

Don't know 157 3 17 14 11 7 14 17 28 30 6 8 1 134 22 85 68 4 27 45 37 48

 3% 2% 3% 4% 3% 2% 3% 4% 4% 4% 2% 2% 1% 3% 3% 3% 5% 1% 3% 3% 4% 4%

 q               q zoq      

Prefer not to answer 56 2 3 1 11 - 6 4 6 13 3 5 2 48 6 21 31 4 10 16 11 19

 1% 1% 1% * 3% - 1% 1% 1% 2% 1% 1% 2% 1% 1% 1% 2% 1% 1% 1% 1% 2%

 o    zbce  e   e   e    zo      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 223

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling less physically mobile/ agile than you used to

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

2454 743 1711 406 264 58 14 476 673 611 512 592 661 296 296 259 286 375 299

 52% 46% 54% 45% 47% 47% 52% 57% 55% 50% 46% 60% 63% 53% 68% 67% 58% 68% 67%

 acdj  za     zij zij   z z  zmp zmp z zmp zmp

I have not experienced this in the 

past 12 months

2096 801 1295 457 278 56 10 311 508 564 571 374 356 246 128 117 196 160 131

 44% 50% 41% 51% 49% 45% 38% 37% 42% 46% 51% 38% 34% 44% 29% 30% 40% 29% 30%

 bgkl zb  z z     g zghi   noqr   noqr   

 noqr                   

Don't know 157 61 96 29 22 8 3 37 31 46 23 20 21 11 10 8 12 9 6

 3% 4% 3% 3% 4% 6% 11% 4% 3% 4% 2% 2% 2% 2% 2% 2% 3% 2% 1%

 jklqr       hj  j          

Prefer not to answer 56 11 45 8 1 2 - 12 11 9 6 5 10 1 4 3 * 9 8

 1% 1% 1% 1% * 1% - 1% 1% 1% 1% * 1% * 1% 1% * 2% 2%

 adjkm  za               mp mp

 p                   

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 224

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling less physically mobile/ agile than you used to

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

2454 439 153 496 165 217 299 426 583 398 786 438 698 823 972 876 687 584 559 1205 390 833 419 1167 820

 52% 60% 59% 65% 59% 60% 66% 40% 45% 38% 45% 50% 47% 65% 63% 62% 64% 64% 67% 57% 44% 49% 59% 48% 55%

 ghijlt z z z z z z  gi  gi ghij gi zghi zghi zghi zghijkl zghi zghi ztu  t zw  zw

 uw             jkl jkl jkl  jkl jklno       

I have not experienced this in the 

past 12 months

2096 273 101 255 101 137 147 586 660 614 906 419 750 402 508 476 333 291 241 837 460 781 265 1182 609

 44% 37% 39% 33% 36% 38% 32% 56% 51% 59% 52% 48% 51% 32% 33% 34% 31% 32% 29% 40% 52% 46% 38% 48% 41%

 acdefm       zhjklmn zmnopq zhjklmno zkmnop zmno zmno  r r     zsu zs  zvx  

 nopqrsvx       opqr r pqr qr pqr pqr             

Don't know 157 18 2 13 8 6 5 34 34 31 36 18 32 33 42 50 36 36 24 61 27 55 18 72 50

 3% 2% 1% 2% 3% 2% 1% 3% 3% 3% 2% 2% 2% 3% 3% 4% 3% 4% 3% 3% 3% 3% 3% 3% 3%

 bcfjkl       jl        jkl j jklm        

Prefer not to answer 56 4 1 5 5 - 2 5 8 4 7 1 3 15 15 8 13 7 5 11 8 23 3 26 16

 1% * * 1% 2% - * * 1% * * * * 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1%

 eghijkl    e    l     ijklo jkl  ijklo     s    

 os                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 225

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling less physically mobile/ agile than you used to

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

2454 730 1437 1979 560 1295 1638 1508 1635 1495 635 367 995 1331 147 628 643 411 780 400 459 1191 535 1510 224

 52% 60% 58% 55% 60% 57% 54% 54% 54% 55% 66% 57% 58% 54% 53% 55% 49% 46% 48% 48% 66% 54% 49% 57% 39%

 qrx zcfg zcfg z zcfg zcfg z z z z zabc zpqr zmop zpqr  zpqr     zklm zv  zx  

  hi hi  hi hi     defghi s qrs s  s     nopqrs     

I have not experienced this in the 

past 12 months

2096 441 950 1493 347 865 1273 1197 1295 1144 300 258 649 1050 124 460 607 451 802 396 217 950 509 1070 307

 44% 36% 38% 42% 37% 38% 42% 43% 43% 42% 31% 40% 38% 43% 44% 40% 47% 51% 49% 48% 31% 43% 46% 40% 54%

 abcd j j abde j j abde abdej abdej abde  t t lt t t zklm zklmop zklmot zklm     zw

 efhijkl   j   j   j       ot t  ot      

 otw                         

Don't know 157 27 72 94 22 77 82 66 77 62 17 15 48 72 5 46 40 22 44 27 11 58 45 59 35

 3% 2% 3% 3% 2% 3% 3% 2% 3% 2% 2% 2% 3% 3% 2% 4% 3% 3% 3% 3% 2% 3% 4% 2% 6%

 acfgh  ij   acfgh i       t  mqrt       u  zw

 ijtuw     ij                    

Prefer not to answer 56 11 20 30 10 16 23 18 20 22 8 7 13 16 2 11 12 5 12 5 8 14 8 16 7

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

 bcefg                         

 himuw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 226

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling less physically mobile/ agile than you used to

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

2454 303 511 1614 285 499 1630 1704 1731 1664 1595 1210 1429 1340 1942 1712 648 2002 1348 2454 803 573 1621 570

 52% 46% 42% 58% 45% 41% 58% 61% 62% 61% 64% 59% 63% 66% 67% 61% 65% 72% 64% 100% 60% 60% 52% 53%

 abde   zab   zde z zk z zghi z zgik zghi zghi zk zgik zghijklm zgikotu zghi z z   

           kotu  ot jklortu jklortu  otu noprtu  jklmnopq     

                    rtu     

I have not experienced this in the 

past 12 months

2096 324 662 1079 317 671 1074 1020 989 991 817 780 768 613 880 1010 323 708 702 - 497 357 1404 464

 44% 49% 54% 39% 50% 55% 38% 36% 35% 36% 33% 38% 34% 30% 30% 36% 32% 26% 33% - 37% 37% 45% 43%

 cfgh zc zc  zf zf  jlmn jmnpqrs jlmnpqr mnqs hjlmnpqrs mnqs qs qs jlmn qs s mnqs  jlmnpqrs jlmnpqr   

 ijklmno       pqrs  s      pqrs      s   

 pqrstu                        

Don't know 157 22 42 75 25 33 70 78 64 74 66 56 60 56 69 68 28 53 57 - 41 18 81 31

 3% 3% 3% 3% 4% 3% 3% 3% 2% 3% 3% 3% 3% 3% 2% 2% 3% 2% 3% - 3% 2% 3% 3%

 cfghi       hqs s qs qs qs qs qs qs qs s s qs  qsu s   

 jlnoqrs                        

 uv                        

Prefer not to answer 56 9 15 19 5 14 19 9 14 13 5 12 5 9 9 12 4 12 12 - 3 6 22 11

 1% 1% 1% 1% 1% 1% 1% * 1% * * 1% * * * * * * 1% - * 1% 1% 1%

 cfghi       s gjlns jls  gjlns s jls s js s js gjlns  s js   

 jklmnop                        

 qrstv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 227

Q9 Have you, or have you not, experienced the following in the past 12 months? Feeling less physically mobile/ agile than you used to

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

2454 168 342 1150 1011 406 534 847 782 917 1321 275 142 253 258 211 372 109 106 107 342 128

 52% 64% 61% 52% 53% 60% 46% 56% 54% 51% 50% 43% 61% 61% 53% 56% 63% 50% 63% 72% 54% 67%

 fjk zcd zcd   zf  zf zijk k k  zijk zn   zq  zq zt  zt

I have not experienced this in the 

past 12 months

2096 82 200 990 793 253 587 621 606 839 1257 338 81 150 212 154 203 107 62 37 273 59

 44% 31% 36% 45% 42% 37% 51% 41% 42% 47% 47% 54% 34% 36% 43% 41% 34% 49% 36% 25% 44% 31%

 abde   ab ab  zeg  l zhl zhl zhij   m   pr   su  

 glmpsu           l           

Don't know 157 8 12 57 70 19 31 40 48 45 60 15 11 13 15 10 14 2 2 4 12 3

 3% 3% 2% 3% 4% 3% 3% 3% 3% 3% 2% 2% 5% 3% 3% 3% 2% 1% 1% 2% 2% 2%

 cijt        j    j          

Prefer not to answer 56 4 8 13 27 3 8 4 12 2 12 4 1 1 4 - 1 1 - - 1 1

 1% 2% 1% 1% 1% * 1% * 1% * * 1% * * 1% - * 1% - - * *

 cgijp  c  c    i  i            

 t                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Q9 Have you, or have you not, experienced the following in the past 12 months? Struggling to find meaning in your current job

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

1344 664 672 171 342 309 321 201 181 184 483 487 429 429 306 180 310 430 552 52 952 312 81 1344 -

 28% 28% 28% 31% 38% 36% 37% 13% 18% 18% 36% 36% 32% 32% 30% 18% 23% 29% 33% 21% 43% 40% 30% 42% -

 ghio   g zcg zg zg    zhi zhi zo zo o   ps zpqs  zvwx zvx x zvx  

 psx                         

I have not experienced this in the 

past 12 months

1677 908 751 140 393 363 352 430 339 276 569 475 582 440 436 220 441 483 684 70 1107 401 170 1677 -

 35% 39% 31% 26% 44% 42% 40% 27% 34% 26% 42% 35% 43% 32% 43% 21% 32% 33% 41% 27% 51% 52% 62% 52% -

 bcgi zb   zcg zcg zcg  i  zhik i zmo o zmo    zpqs  zx zx ztuw ztx  

 mopsx                      x   

Don't know 180 90 90 21 36 42 43 38 28 33 62 57 36 67 37 40 65 58 51 6 109 53 18 180 -

 4% 4% 4% 4% 4% 5% 5% 2% 3% 3% 5% 4% 3% 5% 4% 4% 5% 4% 3% 2% 5% 7% 7% 6% -

 glrx     g g    h   zl   r    zx zx zx ztx  

Prefer not to answer 33 18 15 8 10 4 6 5 5 2 14 12 10 12 7 4 7 6 19 1 22 7 3 33 -

 1% 1% 1% 1% 1% 1% 1% * * * 1% 1% 1% 1% 1% * * * 1% * 1% 1% 1% 1% -

 gx   g g              zq  zx x x zx  

Not applicable 1529 655 861 205 117 139 152 916 438 553 217 308 303 415 225 587 535 503 366 125 - - - - 1529

 32% 28% 36% 38% 13% 16% 17% 58% 44% 53% 16% 23% 22% 30% 22% 57% 39% 34% 22% 49% - - - - 100%

 adef  za zdef   d zcde zjk zhjk  j  ln  zlmn zqr r  zpqr     ztuvw

 jklnrtu       f                  

 vw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 229

Q9 Have you, or have you not, experienced the following in the past 12 months? Struggling to find meaning in your current job

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

1344 51 130 113 110 87 128 107 182 201 63 119 52 1112 180 748 486 110 249 391 314 391

 28% 27% 25% 29% 26% 26% 29% 27% 28% 30% 28% 30% 39% 28% 27% 27% 32% 23% 26% 24% 32% 32%

 oqs            zabd    zoq    zrs zrs

             egh          

I have not experienced this in the 

past 12 months

1677 71 178 126 152 117 158 149 223 256 84 126 36 1415 227 1089 444 143 277 493 410 497

 35% 38% 34% 33% 37% 34% 36% 37% 34% 39% 38% 31% 27% 36% 33% 39% 29% 30% 29% 30% 42% 41%

 pqrs         kl      zpq     zrs zrs

Don't know 180 1 24 13 14 12 16 11 27 33 8 18 4 152 24 116 47 18 24 68 37 51

 4% * 5% 3% 3% 4% 4% 3% 4% 5% 4% 5% 3% 4% 4% 4% 3% 4% 3% 4% 4% 4%

 a  a      a a  a           

Prefer not to answer 33 2 3 2 1 2 4 1 3 10 - 4 - 29 3 16 14 3 1 8 6 16

 1% 1% * 1% * 1% 1% * 1% 2% - 1% - 1% * 1% 1% 1% * 1% 1% 1%

 r         z            zrs

Not applicable 1529 64 182 134 138 122 137 129 216 162 68 134 42 1244 243 802 517 210 391 660 220 259

 32% 34% 35% 34% 33% 36% 31% 32% 33% 24% 31% 33% 31% 31% 36% 29% 34% 43% 42% 41% 22% 21%

 iotu i i i i i i i i   i   zm  o zop ztu ztu   

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 230

Q9 Have you, or have you not, experienced the following in the past 12 months? Struggling to find meaning in your current job

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

1344 576 768 342 184 35 15 146 360 411 375 181 184 181 - - 184 - -

 28% 36% 24% 38% 33% 28% 54% 17% 29% 33% 34% 18% 18% 33% - - 37% - -

 bgkl zb  z z    g zg zgh   znoqr   znoqr   

 noqr                   

I have not experienced this in the 

past 12 months

1677 743 934 400 285 52 7 176 386 484 544 339 276 339 - - 276 - -

 35% 46% 30% 44% 50% 42% 25% 21% 32% 39% 49% 34% 26% 61% - - 56% - -

 bghl zb  z zc    g zgh zghi l  znoqr   znoqr   

 noqr                   

Don't know 180 68 113 40 22 6 - 37 36 51 41 28 33 28 - - 33 - -

 4% 4% 4% 4% 4% 5% - 4% 3% 4% 4% 3% 3% 5% - - 7% - -

 noqr             noqr   znoqr   

Prefer not to answer 33 11 22 7 4 1 - 2 7 7 7 5 2 5 - - 2 - -

 1% 1% 1% 1% 1% * - * 1% 1% 1% * * 1% - - * - -

Not applicable 1529 217 1312 111 70 31 6 474 435 276 146 438 553 - 438 387 - 553 443

 32% 13% 42% 12% 12% 25% 21% 57% 36% 22% 13% 44% 53% - 100% 100% - 100% 100%

 acdi  za   cd  zhij zij j  z zk  zmp zmp  zmp zmp

 jmp                   

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 231

Q9 Have you, or have you not, experienced the following in the past 12 months? Struggling to find meaning in your current job

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

1344 107 74 105 79 39 45 195 328 235 339 210 364 471 592 556 434 380 314 480 206 644 192 529 605

 28% 15% 29% 14% 28% 11% 10% 19% 26% 22% 20% 24% 25% 37% 39% 39% 41% 41% 38% 23% 23% 38% 27% 22% 40%

 acefgh ef acef f acef    gij gj  gj gj zghi zghi zghi zghijklm zghi zghi   zst w  zvw

 ijklstw             jkl jkl jkl  jklm jkl       

I have not experienced this in the 

past 12 months

1677 230 109 180 96 104 93 513 572 510 787 369 630 302 371 357 237 240 166 622 377 666 140 942 576

 35% 31% 42% 23% 34% 29% 21% 49% 44% 49% 45% 42% 42% 24% 24% 25% 22% 26% 20% 29% 43% 39% 20% 39% 39%

 acefmn cf zacef  cf f  zhjklmn zmnopq zhjklmno zlmnop zmno zmno r r pr  pr   zs zs  zv zv

 opqrsv       opqr r pqr qr pqr pqr             

Don't know 180 22 6 17 16 8 15 28 33 27 40 22 38 49 55 48 43 32 40 73 29 69 27 73 66

 4% 3% 2% 2% 6% 2% 3% 3% 3% 3% 2% 3% 3% 4% 4% 3% 4% 3% 5% 3% 3% 4% 4% 3% 4%

 chijklw    ce         j j  jl  ghijk      w

                   l       

Prefer not to answer 33 1 3 1 1 - - 3 6 4 5 5 3 11 10 5 10 7 5 13 5 14 5 14 9

 1% * 1% * * - - * * * * 1% * 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1%

 jl  acef           jlo   lo         

Not applicable 1529 373 65 465 88 209 300 313 347 270 564 270 449 439 510 442 345 259 304 926 267 298 341 888 239

 32% 51% 25% 61% 31% 58% 66% 30% 27% 26% 32% 31% 30% 35% 33% 31% 32% 28% 37% 44% 30% 18% 48% 36% 16%

 bhiqux zbd  zabd  zabd zabc i   hiq hi hi ghil hiq hiq hiq  zghi ztu u  zwx zx  

       de       oq     klnopq       

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 232

Q9 Have you, or have you not, experienced the following in the past 12 months? Struggling to find meaning in your current job

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

1344 239 677 990 221 729 797 754 882 670 32 159 482 721 105 453 439 337 626 276 30 769 194 821 144

 28% 20% 27% 28% 24% 32% 26% 27% 29% 25% 3% 25% 28% 29% 38% 39% 34% 38% 38% 33% 4% 35% 18% 31% 25%

 adfi j adij adij aj zabc adij adij abcdfgij aj  t t kt zklm zklm zklm zklmps zklmpst zklmt  zv  zx  

 jtv     dfghij         t pst t t        

I have not experienced this in the 

past 12 months

1677 338 806 1204 268 691 1139 1087 1151 1028 74 223 533 813 93 334 554 418 747 371 54 739 403 926 212

 35% 28% 33% 33% 29% 31% 38% 39% 38% 38% 8% 35% 31% 33% 34% 29% 43% 47% 46% 45% 8% 33% 37% 35% 37%

 abcd j adj adej j j zabc zabcde zabcdej zabcd  ot t ot t t zklm zklmno zklmnopt zklmn      

 ejlmotu      dej ij  ej       not pt  ot      

Don't know 180 35 102 120 46 90 111 102 84 104 9 21 78 98 14 45 51 29 43 38 8 69 42 68 29

 4% 3% 4% 3% 5% 4% 4% 4% 3% 4% 1% 3% 5% 4% 5% 4% 4% 3% 3% 5% 1% 3% 4% 3% 5%

 chjrt j achj hj acghj achj hj hj j hj  t rt rt rt rt rt t t qrt     w

 uw                         

Prefer not to answer 33 7 16 17 3 16 16 13 17 16 2 7 13 12 2 7 10 6 13 7 2 14 8 14 6

 1% 1% 1% * * 1% 1% * 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1%

 cg                         

Not applicable 1529 592 879 1266 401 726 953 834 892 904 843 236 599 825 64 307 249 99 209 135 601 621 451 827 181

 32% 49% 35% 35% 43% 32% 32% 30% 29% 33% 88% 37% 35% 33% 23% 27% 19% 11% 13% 16% 87% 28% 41% 31% 32%

 ghno zbcd zefg zefg zbce gh gh   fgh zabc znop znop nopq qrs pqrs qrs   qr zklm  zu   

 pqrsu efghi hi hi fghi      defghi qrs qrs rs       nopqrs     

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 233

Q9 Have you, or have you not, experienced the following in the past 12 months? Struggling to find meaning in your current job

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

1344 151 257 928 142 227 961 1050 1072 1041 1006 871 924 861 965 919 407 942 831 803 1344 645 944 273

 28% 23% 21% 33% 22% 19% 34% 37% 38% 38% 41% 42% 41% 43% 33% 33% 41% 34% 39% 33% 100% 68% 30% 25%

 abde   zab   zde znoq znoqs znoqs zghi zghinoqrs zghi zghi z z zgno z zgnoqs z zghijklmn zghijkl zw  

 w       s   noqs  noqs jlnoqrs   qs    opqrsu mnopqrs   

I have not experienced this in the 

past 12 months

1677 261 532 859 221 548 875 764 842 753 594 709 570 415 830 872 302 743 558 633 - 274 1139 376

 35% 40% 43% 31% 35% 45% 31% 27% 30% 27% 24% 34% 25% 21% 29% 31% 30% 27% 26% 26% - 29% 36% 35%

 cfgh zc zc   zdf  jlmt gijlmnqrst jlmst mt ghijlmnopqrs mt t gjlm gijl gjlm jmt jmt jmt  jlmt z  

 ijlmnop           tu   qrst mnqrst qrst        

 qrstu                        

Don't know 180 21 50 97 21 45 97 85 93 100 85 60 77 66 80 97 36 88 68 78 - 27 118 24

 4% 3% 4% 3% 3% 4% 3% 3% 3% 4% 3% 3% 3% 3% 3% 3% 4% 3% 3% 3% - 3% 4% 2%

 gknqs       t nt gknt nt t nt t t nt t t t t  t w  

 tw                        

Prefer not to answer 33 4 7 17 6 4 17 14 17 9 11 10 8 10 17 16 5 18 13 12 - 9 19 5

 1% 1% 1% 1% 1% * 1% * 1% * * * * 1% 1% 1% * 1% 1% * - 1% 1% 1%

 ijlt       t ilt  t t  t it it t ilt ilt t  ijlt   

Not applicable 1529 221 384 886 241 394 842 898 773 838 786 408 683 665 1008 899 252 982 649 929 - - 907 399

 32% 34% 31% 32% 38% 32% 30% 32% 28% 31% 32% 20% 30% 33% 35% 32% 25% 35% 31% 38% - - 29% 37%

 fhik    zef   hikl ktu hkptu hkpt tu hkpt hikl zghi hklp ktu zghijklm hkptu zghij    zv

 lptuv       ptu   u  u prtu jkloprt tu  oprtu  klmnopqr     

               u     tu     

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 234

Q9 Have you, or have you not, experienced the following in the past 12 months? Struggling to find meaning in your current job

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

1344 56 132 625 519 228 246 502 482 503 771 269 49 147 133 132 85 39 52 33 78 66

 28% 21% 24% 28% 27% 34% 21% 33% 33% 28% 29% 43% 21% 35% 27% 35% 14% 18% 31% 22% 12% 35%

 abfl   ab  zf  zf zijl l l zhij  zn  zn   pq t  zst

 pqt           l           

I have not experienced this in the 

past 12 months

1677 87 199 866 581 254 512 495 550 706 1005 341 77 147 221 125 175 95 67 21 238 75

 35% 33% 35% 39% 31% 37% 44% 33% 38% 39% 38% 54% 33% 35% 45% 33% 30% 43% 40% 14% 38% 39%

 dgps  d zd   zeg  z z z zhij   zmo   zp p  s s

            l           

Don't know 180 8 19 63 82 26 50 38 55 58 78 20 5 12 24 14 15 5 7 3 16 8

 4% 3% 3% 3% 4% 4% 4% 3% 4% 3% 3% 3% 2% 3% 5% 4% 3% 2% 4% 2% 3% 4%

 cgj    c  g                

Prefer not to answer 33 4 8 15 15 5 2 8 13 8 11 1 2 2 1 2 5 - - - 3 -

 1% 2% 1% 1% 1% 1% * 1% 1% * * * 1% 1% * 1% 1% - - - 1% -

 fj  c      j              

Not applicable 1529 108 204 640 705 167 351 468 349 528 785 - 100 109 111 102 311 81 42 91 292 42

 32% 41% 36% 29% 37% 25% 30% 31% 24% 29% 30% - 43% 26% 23% 27% 53% 37% 25% 62% 46% 22%

 cehi zc zc  zc  e e k hk hk  zhij    zqr r  ztu zu  

 jkmnu            k          

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 235

Q9 Have you, or have you not, experienced the following in the past 12 months? Fears about becoming unemployed

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

I have experienced this in the past 

12 months

955 496 449 156 268 205 207 119 113 108 382 340 297 299 235 123 210 287 417 41 712 242 - 955 -

 20% 21% 19% 29% 30% 24% 24% 7% 11% 10% 28% 25% 22% 22% 23% 12% 15% 19% 25% 16% 33% 31% - 30% -

 ghio   zg zefg zg zg    zhi zhi zo o zo   p zpqs  zvwx zvx  zvx  

 pvx                         

I have not experienced this in the 

past 12 months

1830 941 879 133 430 423 404 440 344 315 597 564 619 549 414 247 497 563 721 48 1344 485 - 1830 -

 38% 40% 37% 24% 48% 49% 46% 28% 35% 30% 44% 42% 46% 40% 41% 24% 37% 38% 43% 19% 61% 63% - 57% -

 bcgh zb   zcg zcg zcg  i  zhi zhi zmo o o  s s zpqs  zvwx zvwx  zvx  

 iosvx                         

Don't know 147 81 62 24 41 33 21 28 25 15 57 47 39 35 38 35 44 44 50 10 115 32 - 147 -

 3% 3% 3% 4% 5% 4% 2% 2% 2% 1% 4% 4% 3% 3% 4% 3% 3% 3% 3% 4% 5% 4% - 5% -

 givx   g zfg g     zhi i         zvwx vx  zvx  

Prefer not to answer 31 15 16 10 5 6 4 6 1 5 14 11 9 10 6 5 11 6 11 2 17 14 - 31 -

 1% 1% 1% 2% 1% 1% * * * * 1% 1% 1% 1% 1% * 1% * 1% 1% 1% 2% - 1% -

 hx   zdfg       h h         x ztwx  zx  

Not applicable 1801 802 982 220 155 191 236 998 507 604 295 377 394 468 318 621 596 579 474 153 - - 272 272 1529

 38% 34% 41% 40% 17% 22% 27% 63% 51% 58% 22% 28% 29% 34% 31% 60% 44% 39% 28% 60% - - 100% 8% 100%

 adef  za def  d de zcde zjk zhjk  j  l  zlmn zqr r  zpqr   ztuw tu ztuw

 jklmnrt       f                  

 uw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 236

Q9 Have you, or have you not, experienced the following in the past 12 months? Fears about becoming unemployed

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

I have experienced this in the past 

12 months

955 36 88 79 81 69 82 72 133 154 50 81 28 797 130 523 352 80 159 293 231 271

 20% 19% 17% 20% 19% 20% 19% 18% 20% 23% 23% 20% 21% 20% 19% 19% 23% 17% 17% 18% 23% 22%

 ors         b       zoq    zrs zrs

I have not experienced this in the 

past 12 months

1830 77 201 146 159 126 188 155 237 270 76 146 49 1549 233 1188 488 154 303 527 417 582

 38% 41% 39% 38% 38% 37% 42% 39% 36% 41% 34% 37% 37% 39% 34% 43% 32% 32% 32% 33% 42% 48%

 npqr             zn  zpq     zrs zrst

 s                      

Don't know 147 3 12 9 14 9 15 19 15 21 14 14 2 124 21 79 55 13 27 48 36 37

 3% 1% 2% 2% 3% 3% 3% 5% 2% 3% 6% 4% 1% 3% 3% 3% 4% 3% 3% 3% 4% 3%

        h   zabch            

Prefer not to answer 31 3 3 3 2 2 2 1 5 8 - 2 - 27 4 15 12 4 6 4 10 11

 1% 1% 1% 1% 1% * * * 1% 1% - * - 1% 1% 1% 1% 1% 1% * 1% 1%

 s                    s s

Not applicable 1801 71 212 151 160 135 155 151 261 209 84 157 54 1456 291 966 601 234 447 747 294 314

 38% 37% 41% 39% 38% 40% 35% 38% 40% 31% 37% 39% 41% 37% 43% 35% 40% 48% 47% 46% 30% 26%

 imot  i i i i   i   i   zm  o zop ztu ztu   

 u                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 237

Q9 Have you, or have you not, experienced the following in the past 12 months? Fears about becoming unemployed

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

I have experienced this in the past 

12 months

955 416 539 245 144 20 7 135 250 268 267 113 108 113 - - 108 - -

 20% 26% 17% 27% 26% 16% 26% 16% 20% 22% 24% 11% 10% 21% - - 22% - -

 bgkl zb  ze ze    g g zg   noqr   noqr   

 noqr                   

I have not experienced this in the 

past 12 months

1830 819 1011 433 309 64 12 141 425 567 606 344 315 344 - - 315 - -

 38% 51% 32% 48% 55% 52% 46% 17% 35% 46% 54% 35% 30% 62% - - 64% - -

 bghk zb  z zc z   g zgh zghi l  znoqr   znoqr   

 lnoqr                   

Don't know 147 60 87 45 12 3 1 29 36 34 40 25 15 25 - - 15 - -

 3% 4% 3% 5% 2% 2% 2% 3% 3% 3% 4% 2% 1% 4% - - 3% - -

 lnoqr   zd          noqr   noqr   

Prefer not to answer 31 16 15 12 3 - - 6 8 8 2 1 5 1 - - 5 - -

 1% 1% * 1% 1% - - 1% 1% 1% * * * * - - 1% - -

 jk   z             nq   

Not applicable 1801 305 1496 165 96 37 7 524 504 353 198 507 604 69 438 387 51 553 443

 38% 19% 48% 18% 17% 30% 26% 63% 41% 29% 18% 51% 58% 13% 100% 100% 10% 100% 100%

 acdi  za   cd  zhij zij j  z zk  zmp zmp  zmp zmp

 jmp                   

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 238

Q9 Have you, or have you not, experienced the following in the past 12 months? Fears about becoming unemployed

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

I have experienced this in the past 

12 months

955 66 47 59 49 26 27 156 240 218 272 162 273 355 428 407 267 284 226 316 155 479 143 363 433

 20% 9% 18% 8% 18% 7% 6% 15% 19% 21% 16% 18% 18% 28% 28% 29% 25% 31% 27% 15% 18% 28% 20% 15% 29%

 acefgjs  acef  acef    gj gjl  gj gj zghi zghi zghi zghijkl zghi zghi   zst w  zvw

 w             jkl jkl jklp  jklnp jkl       

I have not experienced this in the 

past 12 months

1830 215 129 200 115 98 104 497 578 473 773 361 635 354 457 423 344 291 231 691 381 742 158 985 670

 38% 29% 50% 26% 41% 27% 23% 47% 45% 45% 45% 41% 43% 28% 30% 30% 32% 32% 28% 33% 43% 44% 22% 40% 45%

 acefmn f zacef  acef   zklmnop zkmnop zkmnopqr zmnopq mnop zmno    mr mr   zs zs  zv zvw

 opqrsv       qr qr  r qr pqr             

Don't know 147 17 7 11 4 5 10 23 40 22 31 24 30 36 44 38 35 28 29 45 27 66 16 70 51

 3% 2% 3% 1% 1% 1% 2% 2% 3% 2% 2% 3% 2% 3% 3% 3% 3% 3% 3% 2% 3% 4% 2% 3% 3%

 cijls        ijl        j  j   zs    

Prefer not to answer 31 1 - 3 2 - 3 5 3 3 4 3 2 11 11 8 10 8 6 12 4 14 4 12 12

 1% * - * 1% - 1% 1% * * * * * 1% 1% 1% 1% 1% 1% 1% * 1% 1% * 1%

 hjl             jl jl l hjl jl l       

Not applicable 1801 433 74 495 109 230 308 370 424 331 655 327 544 517 597 534 413 307 338 1049 317 391 384 1018 329

 38% 59% 29% 64% 39% 64% 68% 35% 33% 32% 38% 37% 37% 41% 39% 38% 39% 33% 41% 50% 36% 23% 54% 42% 22%

 bhiqux zbd  zbd b zabd zabc i   hiq hi hi zghi hiq hiq hiq  ghiq ztu u  zwx zx  

       d       loq            

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 239

Q9 Have you, or have you not, experienced the following in the past 12 months? Fears about becoming unemployed

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

I have experienced this in the past 

12 months

955 177 505 709 165 577 545 538 630 487 20 129 365 504 86 403 319 262 473 241 18 585 128 604 98

 20% 15% 20% 20% 18% 26% 18% 19% 21% 18% 2% 20% 21% 20% 31% 35% 24% 30% 29% 29% 3% 26% 12% 23% 17%

 afij j adfi afij aj zabc aj afij adfgij aj  t t t zklm zklm zklm zklmpt zklmpt zklmp  zv  zx  

 tv  j   dfghij         pt pqrst t   t      

I have not experienced this in the 

past 12 months

1830 344 879 1301 297 716 1248 1184 1277 1114 76 220 596 937 100 311 619 440 832 382 59 800 419 988 229

 38% 28% 35% 36% 32% 32% 41% 42% 42% 41% 8% 34% 35% 38% 36% 27% 48% 50% 51% 46% 8% 36% 38% 37% 40%

 abcd j adej adej aj aj zabc zabcde zabcdej zabcd  ot ot lot ot t zklm zklmno zklmnops zklmn      

 ejklotu      dej ij  ej       not st t ot      

Don't know 147 35 59 94 30 75 83 79 83 70 4 28 36 65 16 49 45 32 56 29 4 55 35 61 30

 3% 3% 2% 3% 3% 3% 3% 3% 3% 3% * 4% 2% 3% 6% 4% 3% 4% 3% 4% 1% 2% 3% 2% 5%

 bcijl j j j j bcij j j j j  lmt t t zlmt zlmt lt lt lt lt     zw

 tuw                         

Prefer not to answer 31 8 14 17 6 16 12 11 10 14 1 3 9 13 4 8 6 6 5 11 1 15 4 19 2

 1% 1% 1% * 1% 1% * * * 1% * * 1% 1% 1% 1% * 1% * 1% * 1% * 1% *

 cfghj j hj   fhj    hj     rt     zlmpq      

 r                   rt      

Not applicable 1801 646 1022 1474 441 868 1127 977 1027 1038 859 268 700 950 73 375 314 149 272 165 614 757 511 985 214

 38% 53% 41% 41% 47% 39% 37% 35% 34% 38% 90% 41% 41% 38% 26% 33% 24% 17% 17% 20% 88% 34% 47% 37% 37%

 ghno zbcd zefg zefg zbce gh gh   gh zabc nopq zmno nopq qrs npqr qrs   qr zklm  zu   

 pqrsu efghi hi hi fghi      defghi rs pqrs rs  s     nopqrs     

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 240

Q9 Have you, or have you not, experienced the following in the past 12 months? Fears about becoming unemployed

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

I have experienced this in the past 

12 months

955 118 172 660 135 156 655 791 767 743 708 632 656 596 724 677 313 685 594 573 645 955 708 165

 20% 18% 14% 24% 21% 13% 23% 28% 27% 27% 29% 31% 29% 30% 25% 24% 31% 25% 28% 23% 48% 100% 23% 15%

 bew b  zab e  ze znoq znoqs znoqs zino zghijnoqrs zhin zhin zs z zghi zs znoqs z zghijklm zghijkl zw  

        s   qs  oqs oqs   noqrs    nopqrs mnopqrst   

I have not experienced this in the 

past 12 months

1830 261 560 977 215 545 1032 864 1025 897 786 825 722 586 911 973 343 887 677 755 558 - 1229 403

 38% 40% 45% 35% 34% 45% 37% 31% 37% 33% 32% 40% 32% 29% 31% 35% 34% 32% 32% 31% 42% - 39% 37%

 cdfg c zac   zdf  mu gijlmnoqrsu gmsu mu ghijlmnopqrs mu u mu gijl gmsu mu mu u zghijlmnop    

 hijlmno           u    mnqrsu     qrsu    

 pqrsu                        

Don't know 147 23 37 79 18 38 78 76 79 83 67 67 61 53 74 71 25 65 59 66 54 - 99 29

 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 2% 2% 3% 3% 4% - 3% 3%

 noqu       u u nqu u noqu u u u u u u u u zghijlmnop    

                     qrsu    

Prefer not to answer 31 7 7 14 3 9 15 11 10 12 12 8 13 16 12 12 4 15 10 8 6 - 23 3

 1% 1% 1% 1% 1% 1% 1% * * * * * 1% 1% * * * 1% * * * - 1% *

 ghino            u ghijk    su       

 su             nosu           

Not applicable 1801 248 455 1057 261 470 1012 1069 918 1007 910 526 810 767 1178 1070 319 1121 780 1052 81 - 1069 476

 38% 38% 37% 38% 41% 39% 36% 38% 33% 37% 37% 26% 36% 38% 41% 38% 32% 40% 37% 43% 6% - 34% 44%

 fhkl    f   hklp ktu hkptu hkpt tu hkpt hklp zghi hklp ktu zghijklm hkptu zghij u   zv

 ptuv       tu   u  u tu jklmopr tu  oprtu  klmnopqr     

               tu     tu     

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 241

Q9 Have you, or have you not, experienced the following in the past 12 months? Fears about becoming unemployed

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

I have experienced this in the past 

12 months

955 56 126 466 359 189 177 294 368 343 509 198 42 123 98 89 45 26 39 15 49 46

 20% 21% 22% 21% 19% 28% 15% 19% 25% 19% 19% 31% 18% 30% 20% 24% 8% 12% 23% 10% 8% 24%

 fpqs     zfg  f zijl   zhij  zn     pq   st

 t           l           

I have not experienced this in the 

past 12 months

1830 71 170 902 663 267 517 623 588 773 1124 378 57 147 225 158 178 93 73 33 220 86

 38% 27% 30% 41% 35% 39% 45% 41% 41% 43% 42% 60% 24% 35% 46% 42% 30% 42% 43% 22% 35% 45%

 abdl   zabd a  ze z l zl zl zhij   zm   p p  s st

 ps           l           

Don't know 147 5 13 51 54 18 32 39 38 45 58 16 5 10 15 6 13 4 7 2 18 4

 3% 2% 2% 2% 3% 3% 3% 3% 3% 2% 2% 3% 2% 2% 3% 2% 2% 2% 4% 1% 3% 2%

 cj                      

Prefer not to answer 31 - 2 9 16 3 5 5 9 8 14 4 1 - 2 2 1 * - - * 1

 1% - * * 1% * * * 1% * 1% 1% * - * 1% * * - - * *

 t                      

Not applicable 1801 130 251 782 809 203 429 549 445 635 945 35 129 137 149 121 355 96 49 98 341 54

 38% 50% 45% 35% 43% 30% 37% 36% 31% 35% 36% 6% 55% 33% 30% 32% 60% 44% 29% 66% 54% 28%

 cehi zbc zc  zc  e e k hk hk  zhij    zqr r  ztu zu  

 jknoru            k          

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 242

Q10 Access to group/club/society: ...How beneficial, or not, do you think personally attending something like this would be for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

Very beneficial 1028 508 507 131 273 171 177 275 155 204 353 304 369 293 188 177 220 293 479 36 521 155 61 736 291

 22% 22% 21% 24% 30% 20% 20% 17% 16% 19% 26% 23% 27% 22% 19% 17% 16% 20% 29% 14% 24% 20% 22% 23% 19%

 ghno   g zcef     h zhi h zmno o    p zpqs  zx   zx  

 psx    g                     

Fairly beneficial 2100 1040 1046 262 415 425 369 629 402 421 638 625 640 584 436 439 599 662 729 110 1029 353 102 1484 616

 44% 45% 44% 48% 46% 50% 42% 40% 41% 40% 47% 47% 47% 43% 43% 43% 44% 45% 44% 43% 47% 46% 38% 46% 40%

 ghix   g g zfg     zhi zhi zmo        zvx vx  zvx  

Not very beneficial 697 356 335 90 104 106 144 252 181 152 175 184 189 201 164 144 196 229 229 43 298 120 40 458 239

 15% 15% 14% 17% 12% 12% 17% 16% 18% 14% 13% 14% 14% 15% 16% 14% 14% 16% 14% 17% 14% 16% 15% 14% 16%

 dr   d   de de zijk                 

Not at all beneficial 379 166 211 29 38 56 69 188 93 128 74 82 73 101 93 112 150 105 98 26 129 53 37 219 160

 8% 7% 9% 5% 4% 7% 8% 12% 9% 12% 5% 6% 5% 7% 9% 11% 11% 7% 6% 10% 6% 7% 14% 7% 10%

 cdjkl      d zcdef jk zjk    l l zlm zqr   r   ztuw t ztuw

 rtw                         

NET: all fairly/very beneficial 3127 1548 1553 393 688 596 546 904 557 625 992 928 1009 877 624 617 819 955 1208 146 1550 508 162 2221 907

 66% 66% 65% 72% 77% 70% 63% 57% 56% 60% 74% 69% 74% 64% 62% 60% 60% 65% 72% 57% 71% 66% 60% 69% 59%

 ghin   zfg zefg zfg g    zhik zhi zmno o     zpqs  zuvw x  zvx  

 opsx                    x     

NET: all not very/ not at all 

beneficial

1076 522 546 119 142 162 213 440 274 280 248 266 262 301 257 256 346 334 327 68 428 173 77 677 399

 23% 22% 23% 22% 16% 19% 24% 28% 28% 27% 18% 20% 19% 22% 25% 25% 25% 23% 20% 27% 20% 22% 28% 21% 26%

 dejk   d   de zcde zjk zjk     l l zr   r   ztw t ztw

 lrtw                         

Don't know 560 265 289 33 68 100 113 247 160 144 105 145 88 184 129 159 193 190 137 40 212 92 32 336 224

 12% 11% 12% 6% 8% 12% 13% 16% 16% 14% 8% 11% 6% 13% 13% 15% 14% 13% 8% 16% 10% 12% 12% 10% 15%

 cdjl     cd cd zcde zjk j  j  zl l zl zr r  r     ztw

 rtw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 243

Q10 Access to group/club/society: ...How beneficial, or not, do you think personally attending something like this would be for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

Very beneficial 1028 23 113 66 75 76 87 80 139 193 53 87 35 844 149 610 326 91 178 335 198 317

 22% 12% 22% 17% 18% 22% 20% 20% 21% 29% 24% 22% 26% 21% 22% 22% 22% 19% 19% 21% 20% 26%

 acr  a   a a a a zabc a a ac         zrst

          defghk             

Fairly beneficial 2100 74 224 182 203 143 201 171 290 275 92 182 63 1767 270 1225 650 225 415 654 460 571

 44% 39% 43% 47% 49% 42% 45% 43% 45% 41% 41% 45% 47% 45% 40% 44% 43% 46% 44% 40% 47% 47%

 ns    i         n       s zs

Not very beneficial 697 41 76 51 67 56 62 63 111 68 27 57 18 570 109 401 240 56 135 264 150 148

 15% 22% 15% 13% 16% 16% 14% 16% 17% 10% 12% 14% 14% 14% 16% 14% 16% 12% 14% 16% 15% 12%

 iu zbcf i  i i  i i        q   zu   

  ij                     

Not at all beneficial 379 21 50 44 29 23 30 31 40 50 26 31 5 309 66 227 109 43 87 146 70 75

 8% 11% 10% 11% 7% 7% 7% 8% 6% 8% 11% 8% 3% 8% 10% 8% 7% 9% 9% 9% 7% 6%

 u hl hl zefhl       hl        u u   

NET: all fairly/very beneficial 3127 97 337 247 278 219 288 251 429 468 146 269 97 2611 420 1835 976 316 593 988 657 889

 66% 51% 65% 64% 67% 64% 65% 63% 66% 71% 65% 67% 73% 66% 62% 66% 65% 65% 63% 61% 67% 73%

 ans  a a a a a a a zacg a a a        s zrst

NET: all not very/ not at all 

beneficial

1076 62 126 96 96 78 92 94 150 118 53 88 23 879 174 628 349 99 222 411 220 224

 23% 33% 24% 25% 23% 23% 21% 24% 23% 18% 24% 22% 17% 22% 26% 23% 23% 21% 24% 25% 22% 18%

 iu zdef i i    i i          u zu u  

  ghikl                     

Don't know 560 30 53 45 42 45 62 53 71 76 25 44 13 463 84 308 182 69 127 220 110 102

 12% 16% 10% 12% 10% 13% 14% 13% 11% 12% 11% 11% 10% 12% 12% 11% 12% 14% 14% 14% 11% 8%

 u                  u zu   

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 244

Q10 Access to group/club/society: ...How beneficial, or not, do you think personally attending something like this would be for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

Very beneficial 1028 405 622 220 149 29 7 164 234 260 311 155 204 85 69 61 90 113 91

 22% 25% 20% 24% 26% 24% 25% 20% 19% 21% 28% 16% 19% 15% 16% 16% 18% 20% 21%

 bhkm zb  z z      zghi  k       

 no                   

Fairly beneficial 2100 790 1310 446 266 66 11 341 575 556 499 402 421 236 166 151 206 215 175

 44% 49% 42% 50% 47% 54% 41% 41% 47% 45% 45% 41% 40% 43% 38% 39% 42% 39% 40%

 bkln zb  z  z   zg           

 oq                   

Not very beneficial 697 213 484 114 83 11 4 142 155 193 153 181 152 100 81 69 76 76 59

 15% 13% 15% 13% 15% 9% 17% 17% 13% 16% 14% 18% 14% 18% 19% 18% 15% 14% 13%

        h    zl  z z     

Not at all beneficial 379 91 288 56 28 4 2 83 106 86 57 93 128 43 50 44 60 68 58

 8% 6% 9% 6% 5% 4% 6% 10% 9% 7% 5% 9% 12% 8% 11% 11% 12% 12% 13%

 adj  za     zij j    z  z z zm zm zm

NET: all fairly/very beneficial 3127 1195 1932 667 414 96 18 506 809 816 811 557 625 322 235 212 297 328 266

 66% 74% 61% 74% 73% 77% 66% 61% 66% 66% 73% 56% 60% 58% 54% 55% 60% 59% 60%

 bgkl zb  z z z   g g zghi         

 mnopqr                   

NET: all not very/ not at all 

beneficial

1076 304 772 171 112 15 6 225 261 279 210 274 280 142 131 114 136 144 117

 23% 19% 25% 19% 20% 12% 23% 27% 21% 23% 19% 28% 27% 26% 30% 29% 27% 26% 26%

 acej  za     zhj  j  z z  z z z   

Don't know 560 117 443 63 39 13 3 105 154 135 91 160 144 89 72 61 63 81 60

 12% 7% 14% 7% 7% 10% 11% 13% 13% 11% 8% 16% 14% 16% 16% 16% 13% 15% 13%

 acdj  za     j j j  z  z z z    

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 245

Q10 Access to group/club/society: ...How beneficial, or not, do you think personally attending something like this would be for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

Very beneficial 1028 108 47 154 50 57 97 261 363 322 422 252 409 309 363 313 237 236 231 490 144 387 188 500 334

 22% 15% 18% 20% 18% 16% 21% 25% 28% 31% 24% 29% 28% 24% 24% 22% 22% 26% 28% 23% 16% 23% 27% 20% 22%

 aet   a   a z zgjmno zgjlmnop z zgjm zjmn z z   zop zmno zt  t zw   

         p q  nop op      p       

Fairly beneficial 2100 292 110 305 116 151 183 454 593 455 778 393 676 553 672 625 438 398 364 896 409 779 306 1092 673

 44% 40% 43% 40% 41% 42% 40% 43% 46% 44% 45% 45% 46% 43% 44% 44% 41% 43% 44% 42% 46% 46% 43% 45% 45%

 acp        p    p   p      s    

Not very beneficial 697 133 48 118 33 61 67 176 162 136 262 111 200 173 197 186 166 121 94 306 133 256 93 388 208

 15% 18% 18% 15% 12% 17% 15% 17% 13% 13% 15% 13% 14% 14% 13% 13% 15% 13% 11% 14% 15% 15% 13% 16% 14%

 hnr zd      zhiklmn   hir      nor       z  

        oqr                  

Not at all beneficial 379 69 24 88 40 31 47 71 63 59 118 56 85 109 133 130 107 71 60 185 85 107 54 198 120

 8% 9% 9% 11% 14% 9% 10% 7% 5% 6% 7% 6% 6% 9% 9% 9% 10% 8% 7% 9% 10% 6% 8% 8% 8%

 hijlu   z zae   h   h   hil hijl ghij zghijklqr hl h u u     

                kl          

NET: all fairly/very beneficial 3127 400 156 459 166 208 280 716 956 777 1200 644 1085 862 1035 938 674 634 595 1386 553 1166 494 1592 1007

 66% 55% 61% 60% 59% 58% 62% 68% 74% 74% 69% 74% 73% 68% 67% 67% 63% 69% 72% 66% 63% 69% 70% 65% 67%

 acde      a p zgjmno zgjmnopq zp zgjm zgjm p p p  zp zmno   zt zw   

         pq   nopq nopq      p       

NET: all not very/ not at all 

beneficial

1076 202 72 206 74 93 114 247 225 194 380 167 285 283 331 316 272 191 153 491 218 364 148 585 327

 23% 28% 28% 27% 26% 26% 25% 23% 18% 19% 22% 19% 19% 22% 22% 22% 25% 21% 18% 23% 25% 22% 21% 24% 22%

 hiklr z z z    hiklr   hil   hir hr hilr zhijklmn       z  

                 oqr         

Don't know 560 131 29 104 40 59 59 89 104 74 155 65 113 129 172 156 122 92 81 237 113 162 63 270 161

 12% 18% 11% 13% 14% 16% 13% 8% 8% 7% 9% 7% 8% 10% 11% 11% 11% 10% 10% 11% 13% 10% 9% 11% 11%

 ghijkl zbcf    z     i   ikl ghij ghik ghijkl il   u     

 uv              kl l          

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 246

Q10 Access to group/club/society: ...How beneficial, or not, do you think personally attending something like this would be for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

Very beneficial 1028 247 557 780 179 466 646 634 719 600 183 144 398 569 66 272 339 256 458 240 137 654 107 737 57

 22% 20% 22% 22% 19% 21% 21% 23% 24% 22% 19% 22% 23% 23% 24% 24% 26% 29% 28% 29% 20% 30% 10% 28% 10%

 vx  dej j    zadefj zacdefij dj   zt z  t zmt zklmot zklmot zklm  zv  zx  

                    ot      

Fairly beneficial 2100 527 1102 1565 430 987 1318 1235 1360 1194 388 285 750 1084 147 536 603 419 765 394 282 1010 396 1167 205

 44% 44% 44% 44% 46% 44% 44% 44% 45% 44% 40% 44% 44% 44% 53% 47% 46% 47% 47% 48% 41% 46% 36% 44% 36%

 jvx  j j j  j j cj j     zklm t t t zmt zmt  v  x  

               t           

Not very beneficial 697 181 349 528 134 321 465 402 446 389 143 89 240 361 33 143 180 116 218 93 103 219 248 322 132

 15% 15% 14% 15% 14% 14% 15% 14% 15% 14% 15% 14% 14% 15% 12% 12% 14% 13% 13% 11% 15% 10% 23% 12% 23%

 osuw      bi      s s   s    s  zu  zw

Not at all beneficial 379 109 182 295 86 179 249 220 208 231 116 63 100 186 11 74 75 41 77 43 82 134 166 178 84

 8% 9% 7% 8% 9% 8% 8% 8% 7% 8% 12% 10% 6% 8% 4% 6% 6% 5% 5% 5% 12% 6% 15% 7% 15%

 hlnop bh  bh h h h h  bh zabc lnopq  lnpqr  r     zlmno  zu  zw

 qrsuw          defghi rs  s       pqrs     

NET: all fairly/very beneficial 3127 774 1659 2345 609 1452 1964 1869 2079 1794 570 429 1148 1653 213 809 942 675 1223 633 419 1664 503 1904 261

 66% 64% 67% 65% 65% 64% 65% 67% 69% 66% 59% 66% 67% 67% 76% 71% 72% 76% 75% 77% 60% 75% 46% 72% 46%

 jtvx j acef j j j j zacefj zabcdefg j  t t t zklm zmt zklm zklmop zklmot zklm  zv  zx  

   j      ij      t  t t  opt      

NET: all not very/ not at all 

beneficial

1076 289 531 823 220 500 715 622 654 620 259 151 340 547 44 217 254 157 295 136 185 353 415 500 216

 23% 24% 21% 23% 23% 22% 24% 22% 22% 23% 27% 23% 20% 22% 16% 19% 20% 18% 18% 16% 27% 16% 38% 19% 38%

 hlno b  bh   zbgh    zabc noqr s lnop   s    zlmn  zu  zw

 pqrsuw          defghi s  qrs       opqrs     

Don't know 560 146 289 427 111 301 337 298 293 309 131 66 216 269 22 121 106 57 120 58 90 196 179 253 95

 12% 12% 12% 12% 12% 13% 11% 11% 10% 11% 14% 10% 13% 11% 8% 11% 8% 6% 7% 7% 13% 9% 16% 10% 17%

 ghpq h h gh h zbcf h h  h fghi qrs mnpq pqrs  pqrs     npqrs  zu  zw

 rsuw     ghi       rs             

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 247

Q10 Access to group/club/society: ...How beneficial, or not, do you think personally attending something like this would be for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

Very beneficial 1028 223 191 609 220 189 613 682 660 676 587 497 572 486 702 700 271 629 530 538 319 259 1028 -

 22% 34% 15% 22% 35% 15% 22% 24% 24% 25% 24% 24% 25% 24% 24% 25% 27% 23% 25% 22% 24% 27% 33% -

 bew zbc  b zef  e zqs zs zqs zs zs zhjq zs zqs zqs zghj  zqs  z zghjkmn zw  

             s    mnqst     qst   

Fairly beneficial 2100 305 565 1210 278 600 1192 1245 1255 1225 1120 940 1048 897 1272 1234 446 1233 962 1084 625 449 2100 -

 44% 46% 46% 43% 44% 49% 43% 44% 45% 45% 45% 46% 46% 44% 44% 44% 44% 44% 45% 44% 47% 47% 67% -

 fw     zf       zgim          zw  

             noqs            

Not very beneficial 697 76 187 426 80 183 427 385 380 363 342 283 284 266 411 383 144 402 288 354 185 113 - 697

 15% 11% 15% 15% 13% 15% 15% 14% 14% 13% 14% 14% 13% 13% 14% 14% 14% 14% 14% 14% 14% 12% - 65%

 ahil  a a    l   l    lu   ilu  lu    zv

 mouv                        

Not at all beneficial 379 17 117 237 16 111 248 216 209 189 176 138 135 154 211 188 65 211 142 216 88 52 - 379

 8% 3% 9% 8% 3% 9% 9% 8% 7% 7% 7% 7% 6% 8% 7% 7% 7% 8% 7% 9% 7% 5% - 35%

 adijk  za a  d zd iloru lu l l   lu lu   lou  ghijk    zv

 lnortuv                   lmnopqr     

                    tu     

NET: all fairly/very beneficial 3127 529 756 1819 498 788 1804 1927 1915 1900 1707 1437 1621 1383 1973 1934 717 1862 1492 1621 944 708 3127 -

 66% 80% 61% 65% 79% 65% 65% 69% 68% 69% 69% 70% 72% 69% 68% 69% 71% 67% 70% 66% 70% 74% 100% -

 bw zbc  b zef   zs zs zqs zqs zqs zghi zs zs zqs zhnq z zghnqs  zqs zghijk zw  

             jmnoqs    s     mnoqrst   

NET: all not very/ not at all 

beneficial

1076 92 304 662 96 294 675 601 589 551 518 421 419 420 622 572 210 613 430 570 273 165 - 1076

 23% 14% 25% 24% 15% 24% 24% 21% 21% 20% 21% 20% 19% 21% 21% 20% 21% 22% 20% 23% 20% 17% - 100%

 adgh  a za  d zd ilu lu lu lu lu  lu ilu lu u iloru lu ghij u   zv

 ijklmno                   klmnort     

 rtuv                   u     

Don't know 560 37 171 306 38 136 313 282 294 290 257 199 222 214 305 297 76 298 197 263 127 82 - -

 12% 6% 14% 11% 6% 11% 11% 10% 10% 11% 10% 10% 10% 11% 11% 11% 8% 11% 9% 11% 9% 9% - -

 adghi  zac a  d d p pru pru p p p pru pru pru  pru  pru     

 jklnopqr                        

 stuvw                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 248

Q10 Access to group/club/society: ...How beneficial, or not, do you think personally attending something like this would be for your mental wellbeing?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

Very beneficial 1028 65 140 527 365 198 215 319 354 399 616 177 69 132 90 82 106 24 23 40 86 27

 22% 25% 25% 24% 19% 29% 18% 21% 24% 22% 23% 28% 30% 32% 18% 22% 18% 11% 14% 27% 14% 14%

 dfpq  d zd  zfg   z  z zij zij zno   q   tu   

 rtu                      

Fairly beneficial 2100 91 222 985 822 299 525 699 655 813 1219 321 94 186 221 174 238 91 69 54 266 73

 44% 34% 39% 45% 43% 44% 45% 46% 45% 45% 46% 51% 40% 45% 45% 46% 40% 41% 41% 37% 42% 38%

 ab  a ab a      z zhij           

            l           

Not very beneficial 697 46 85 313 277 81 193 224 202 276 398 74 34 45 71 58 107 39 34 27 114 38

 15% 17% 15% 14% 15% 12% 17% 15% 14% 15% 15% 12% 15% 11% 14% 15% 18% 18% 20% 18% 18% 20%

 km      e   k k      z  z  z z

Not at all beneficial 379 31 55 167 176 48 102 95 97 126 143 26 19 24 45 25 47 32 13 9 63 18

 8% 12% 10% 8% 9% 7% 9% 6% 7% 7% 5% 4% 8% 6% 9% 7% 8% 15% 8% 6% 10% 10%

 gjk zc c  z  g  jk jk   k     zpr   z  

NET: all fairly/very beneficial 3127 156 362 1513 1186 497 740 1018 1009 1212 1835 497 163 318 312 256 345 115 92 94 353 100

 66% 59% 64% 68% 62% 73% 64% 67% 70% 67% 69% 79% 70% 76% 64% 68% 58% 52% 54% 64% 56% 52%

 adpq  a zabd  zfg   z  zi zhij  zno      u   

 rtu           l           

NET: all not very/ not at all 

beneficial

1076 76 141 480 453 129 294 320 299 403 541 100 53 69 115 83 154 72 47 36 177 56

 23% 29% 25% 22% 24% 19% 25% 21% 21% 22% 20% 16% 23% 16% 24% 22% 26% 33% 28% 25% 28% 29%

 ejkm zc     zeg  k jk k  k  m  z z   z z

Don't know 560 31 60 217 261 54 126 173 140 190 274 34 18 30 63 37 92 34 29 17 98 35

 12% 12% 11% 10% 14% 8% 11% 11% 10% 11% 10% 5% 8% 7% 13% 10% 15% 15% 17% 12% 16% 18%

 cehj    zc   e k k k    m  z  z  z z

 km                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? SUMMARY TABLE

BASE: ALL UK ADULTS AGED 18-75

 

Community 

organisations are 

for people like me

I don't think I 

would get much 

benefit from 

attending a 

community 

organisation

Community 

organisations are 

important for 

people in society 

who have less 

social support 

than others

Community 

organisations are 

of great benefit to 

society

Time and 

resources would 

be better used 

elsewhere, rather 

than on 

community 

organisations

UNWEIGHTED BASE 4763 4763 4763 4763 4763

WEIGHTED BASE 4763 4763 4763 4763 4763

Strongly agree 463 558 1643 1333 224

 10% 12% 34% 28% 5%

Tend to agree 1233 1139 1945 2104 595

 26% 24% 41% 44% 12%

Neither agree nor disagree 1579 1368 772 924 1371

 33% 29% 16% 19% 29%

Tend to disagree 818 1047 168 148 1510

 17% 22% 4% 3% 32%

Strongly disagree 443 398 79 59 781

 9% 8% 2% 1% 16%

NET: all agree 1696 1697 3588 3437 819

 36% 36% 75% 72% 17%

NET: all disagree 1261 1444 248 207 2291

 26% 30% 5% 4% 48%

Don't know 227 254 155 195 281

 5% 5% 3% 4% 6%

      

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are for people like me

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

Strongly agree 463 234 226 60 143 89 76 95 46 81 188 145 166 114 102 81 106 121 219 17 252 79 26 357 106

 10% 10% 9% 11% 16% 10% 9% 6% 5% 8% 14% 11% 12% 8% 10% 8% 8% 8% 13% 7% 12% 10% 10% 11% 7%

 ghio   g zcef g g   h zhik hi zmo      zpqs  zx x  zx  

 px    g                     

Tend to agree 1233 633 596 146 299 248 205 335 208 224 425 372 389 342 288 214 296 365 507 64 650 187 68 905 328

 26% 27% 25% 27% 33% 29% 24% 21% 21% 21% 32% 28% 29% 25% 29% 21% 22% 25% 30% 25% 30% 24% 25% 28% 21%

 ghio   g zcfg fg     zhi hi zmo o o    zpq  zuwx   zux  

 px                         

Neither agree nor disagree 1579 748 815 165 234 284 314 582 369 394 379 421 417 446 327 389 492 516 475 96 683 265 84 1032 547

 33% 32% 34% 30% 26% 33% 36% 37% 37% 38% 28% 31% 31% 33% 32% 38% 36% 35% 28% 38% 31% 34% 31% 32% 36%

 djlr     d cd zcd zjk zjk      zlmn zr r  r     ztw

 tw                         

Tend to disagree 818 411 398 103 126 123 143 323 223 176 188 221 230 249 155 184 226 269 274 49 339 139 44 523 295

 17% 18% 17% 19% 14% 14% 16% 20% 22% 17% 14% 17% 17% 18% 15% 18% 17% 18% 16% 19% 15% 18% 16% 16% 19%

 dejt   de    zdef zijk                ztw

 w                         

Strongly disagree 443 223 215 53 63 65 84 179 102 112 121 103 115 122 97 109 147 136 142 17 172 64 39 275 168

 9% 10% 9% 10% 7% 8% 10% 11% 10% 11% 9% 8% 8% 9% 10% 11% 11% 9% 9% 7% 8% 8% 14% 8% 11%

 dkrt       zde k k       r      ztuw  ztw

 w                         

NET: all agree 1696 867 822 206 442 337 281 430 253 306 613 516 555 456 391 294 402 487 726 82 902 266 94 1262 434

 36% 37% 34% 38% 49% 39% 32% 27% 26% 29% 46% 39% 41% 33% 39% 29% 30% 33% 43% 32% 41% 34% 35% 39% 28%

 fghi   g zcef zfg g    zhik zhi zmo o mo    zpqs  zuwx x  zux  

 opqx    g                     

NET: all disagree 1261 634 613 156 189 188 227 502 325 288 309 325 345 371 252 293 373 405 416 66 511 203 83 797 464

 26% 27% 26% 29% 21% 22% 26% 32% 33% 27% 23% 24% 25% 27% 25% 28% 27% 27% 25% 26% 23% 26% 30% 25% 30%

 dejk   de   d zdef zijk j             tw t ztw

 rtw                         

Don't know 227 86 138 18 33 50 50 76 43 61 43 77 42 89 41 55 91 72 55 10 92 39 11 142 85

 5% 4% 6% 3% 4% 6% 6% 5% 4% 6% 3% 6% 3% 7% 4% 5% 7% 5% 3% 4% 4% 5% 4% 4% 6%

 ajlr  za       j  j  zln  l zr r        

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 251

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are for people like me

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

Strongly agree 463 5 54 30 44 36 40 34 62 81 19 48 11 395 57 289 137 38 85 121 108 149

 10% 2% 11% 8% 11% 10% 9% 8% 9% 12% 9% 12% 8% 10% 8% 10% 9% 8% 9% 7% 11% 12%

 as  a a a a a a a zac a a a        s zrs

Tend to agree 1233 48 141 105 98 72 106 102 168 179 58 112 44 1032 157 749 359 125 233 361 263 377

 26% 25% 27% 27% 23% 21% 24% 26% 26% 27% 26% 28% 33% 26% 23% 27% 24% 26% 25% 22% 27% 31%

 s            e   p     s zrst

Neither agree nor disagree 1579 64 152 128 141 113 172 135 225 194 76 142 40 1268 272 916 490 173 317 572 321 369

 33% 34% 29% 33% 34% 33% 39% 34% 35% 29% 34% 35% 30% 32% 40% 33% 33% 36% 34% 35% 33% 30%

 imu      zbi        zm     zu   

Tend to disagree 818 35 98 68 78 69 64 71 123 103 41 50 17 689 112 457 278 83 146 321 163 188

 17% 18% 19% 17% 19% 20% 14% 18% 19% 16% 18% 12% 13% 17% 17% 16% 18% 17% 16% 20% 16% 15%

 k  k  k k   k           zru   

Strongly disagree 443 27 44 41 38 38 40 37 48 64 22 30 14 376 53 237 165 41 100 166 88 90

 9% 14% 9% 11% 9% 11% 9% 9% 7% 10% 10% 8% 11% 10% 8% 9% 11% 8% 11% 10% 9% 7%

 u zhk               zo  u u   

NET: all agree 1696 53 195 135 141 108 147 136 229 260 77 160 56 1426 214 1038 496 163 318 482 371 526

 36% 28% 38% 35% 34% 32% 33% 34% 35% 39% 34% 40% 42% 36% 32% 37% 33% 34% 34% 30% 38% 43%

 anps  a       ae  ae a n  zp     s zrst

NET: all disagree 1261 61 143 109 116 107 104 108 171 167 64 80 31 1065 165 694 443 124 246 487 250 277

 26% 32% 28% 28% 28% 31% 24% 27% 26% 25% 28% 20% 23% 27% 24% 25% 29% 26% 26% 30% 25% 23%

 kou fk k k k fk  k   k      zo   ztu   

Don't know 227 12 26 16 18 14 19 20 26 42 8 19 7 194 27 123 78 26 61 79 46 42

 5% 6% 5% 4% 4% 4% 4% 5% 4% 6% 3% 5% 5% 5% 4% 4% 5% 5% 6% 5% 5% 3%

 u                  zu    

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are for people like me

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

Strongly agree 463 225 238 123 82 18 3 87 114 103 143 46 81 29 16 12 38 43 36

 10% 14% 8% 14% 15% 14% 11% 10% 9% 8% 13% 5% 8% 5% 4% 3% 8% 8% 8%

 bklm zb  z z      zhi  k    no no no

 no                   

Tend to agree 1233 524 709 286 177 42 19 187 307 342 332 208 224 128 80 70 101 123 98

 26% 32% 23% 32% 31% 34% 71% 22% 25% 28% 30% 21% 21% 23% 18% 18% 20% 22% 22%

 bgkl zb  z z     g zgh         

 nop                   

Neither agree nor disagree 1579 481 1098 268 174 38 - 293 424 409 314 369 394 209 160 143 185 208 169

 33% 30% 35% 30% 31% 31% - 35% 35% 33% 28% 37% 38% 38% 37% 37% 37% 38% 38%

 acj  za     j j j  z z z    z  

Tend to disagree 818 222 596 118 87 12 5 140 204 218 188 223 176 110 113 103 91 85 67

 17% 14% 19% 13% 15% 10% 18% 17% 17% 18% 17% 22% 17% 20% 26% 27% 18% 15% 15%

 ace  za         zl   zmpq zmpq    

               r r    

Strongly disagree 443 110 333 73 29 8 - 93 118 98 93 102 112 50 52 46 52 59 48

 9% 7% 11% 8% 5% 6% - 11% 10% 8% 8% 10% 11% 9% 12% 12% 11% 11% 11%

 ad  za     i       z     

NET: all agree 1696 749 947 409 259 60 22 274 421 445 475 253 306 157 96 82 140 166 134

 36% 46% 30% 45% 46% 48% 82% 33% 34% 36% 43% 26% 29% 28% 22% 21% 28% 30% 30%

 bklm zb  z z z     zghi   no   no no no

 nopqr                   

NET: all disagree 1261 332 929 191 116 20 5 233 323 316 280 325 288 160 165 149 144 144 116

 26% 21% 30% 21% 21% 16% 18% 28% 26% 26% 25% 33% 27% 29% 38% 39% 29% 26% 26%

 acde  za         zl   zmpq zmpq    

               r r    

Don't know 227 53 174 32 15 6 - 36 56 60 43 43 61 26 17 12 27 35 25

 5% 3% 6% 4% 3% 5% - 4% 5% 5% 4% 4% 6% 5% 4% 3% 5% 6% 6%

 ad  za                 

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 253

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are for people like me

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

Strongly agree 463 32 14 58 24 11 36 130 162 185 193 110 182 140 140 149 105 102 101 201 86 174 84 230 147

 10% 4% 5% 7% 9% 3% 8% 12% 13% 18% 11% 13% 12% 11% 9% 11% 10% 11% 12% 10% 10% 10% 12% 9% 10%

 abe   ae ae  ae zn zn zghjklmn z zn zn n    n zn       

          opqr                

Tend to agree 1233 148 60 166 58 84 102 278 427 318 507 252 447 316 407 355 239 237 214 528 206 492 181 627 414

 26% 20% 23% 22% 21% 23% 23% 26% 33% 30% 29% 29% 30% 25% 26% 25% 22% 26% 26% 25% 23% 29% 26% 26% 28%

 acp     a  p zgjklm zgmnopqr zgmop zmp zgmn  p   p p   zst    

         nopqr    opqr             

Neither agree nor disagree 1579 277 92 280 113 138 185 343 404 296 555 274 470 404 475 455 359 291 264 726 328 494 225 838 470

 33% 38% 36% 36% 41% 38% 41% 33% 31% 28% 32% 31% 32% 32% 31% 32% 34% 32% 32% 34% 37% 29% 32% 34% 31%

 inu z   z z zc i i  i  i   i i   u zu     

Tend to disagree 818 168 54 134 42 82 62 178 171 155 287 144 257 221 285 243 185 153 107 371 140 302 109 442 251

 17% 23% 21% 17% 15% 23% 14% 17% 13% 15% 17% 16% 17% 17% 19% 17% 17% 17% 13% 18% 16% 18% 15% 18% 17%

 hir zcdf f f  zcdf  hr   hr h hir hr hir hr hr hr        

Strongly disagree 443 78 25 87 25 32 46 97 85 69 136 76 89 126 153 146 121 85 89 199 88 151 72 219 143

 9% 11% 10% 11% 9% 9% 10% 9% 7% 7% 8% 9% 6% 10% 10% 10% 11% 9% 11% 9% 10% 9% 10% 9% 10%

 hijl       hil   l hl  hil hijl hijl zhijl hil hijl       

NET: all agree 1696 179 74 224 82 95 139 408 588 504 701 362 629 455 547 504 344 339 315 729 292 666 265 857 561

 36% 24% 29% 29% 29% 27% 31% 39% 46% 48% 40% 41% 42% 36% 36% 36% 32% 37% 38% 34% 33% 39% 38% 35% 37%

 abcep      a zp zgjklm zgjklmno zmnop zmno zgmn p p p  p p   zst    

         nopqr pqr  p opq             

NET: all disagree 1261 246 79 221 67 114 107 275 256 224 423 219 347 347 438 389 306 238 196 570 228 453 180 661 395

 26% 34% 31% 29% 24% 32% 24% 26% 20% 21% 24% 25% 23% 27% 28% 28% 29% 26% 24% 27% 26% 27% 26% 27% 26%

 hijl zdf  f  zdf  hi   hi hi h hilr hijl hilr hijlr hi        

               r           

Don't know 227 30 13 44 17 11 21 25 38 23 56 21 38 67 78 62 59 49 55 89 36 79 34 91 70

 5% 4% 5% 6% 6% 3% 5% 2% 3% 2% 3% 2% 3% 5% 5% 4% 6% 5% 7% 4% 4% 5% 5% 4% 5%

 ghijklw          i   ghijk ghijk gikl ghijkl ghijk zghij       

              l l   l klo       

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 254

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are for people like me

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

Strongly agree 463 127 274 344 85 223 284 299 321 261 59 87 191 265 37 126 173 142 215 115 46 306 59 332 41

 10% 10% 11% 10% 9% 10% 9% 11% 11% 10% 6% 13% 11% 11% 13% 11% 13% 16% 13% 14% 7% 14% 5% 12% 7%

 jtv j zcfi j j j j zcfij zcfij j  zmt zt zt t t zmt zlmopr zlmt zlmot  zv  zx  

   j               t        

Tend to agree 1233 294 674 915 237 543 802 776 830 743 217 155 476 648 90 292 414 311 521 290 163 680 205 778 112

 26% 24% 27% 25% 25% 24% 27% 28% 27% 27% 23% 24% 28% 26% 32% 25% 32% 35% 32% 35% 23% 31% 19% 29% 20%

 ejvx  acej j   ej zacej zacej zace   zkt  zkmo  zklm zklmor zklmot zklm  zv  zx  

          j     t  ot t  oprt      

Neither agree nor disagree 1579 438 838 1201 333 749 1004 944 978 919 353 228 588 826 88 385 388 253 484 229 253 626 370 776 190

 33% 36% 34% 33% 35% 33% 33% 34% 32% 34% 37% 35% 35% 33% 32% 34% 30% 28% 30% 28% 36% 28% 34% 29% 33%

 pqrs zcef      h  h zcef pqrs pqrs pqrs  pqrs     pqrs  u   

 uw h         hi               

Tend to disagree 818 199 380 634 160 391 519 434 525 450 185 98 249 414 43 182 192 103 239 106 138 333 247 425 122

 17% 16% 15% 18% 17% 17% 17% 16% 17% 17% 19% 15% 15% 17% 16% 16% 15% 12% 15% 13% 20% 15% 22% 16% 21%

 bglp   bg  bg bg  bg g abgi  q lqrs  qs q  q  klmo  zu  zw

 qrsuw                    pqrs     

Strongly disagree 443 105 211 327 85 212 266 239 248 232 105 57 130 200 10 97 88 59 122 50 67 170 160 239 81

 9% 9% 9% 9% 9% 9% 9% 9% 8% 9% 11% 9% 8% 8% 3% 8% 7% 7% 7% 6% 10% 8% 15% 9% 14%

 hilmn   h  h     abcfg ns n ns  ns n  n  npqs  zu  zw

 pqrsu          hi               

NET: all agree 1696 421 948 1258 322 766 1085 1075 1150 1004 276 242 667 913 126 418 588 453 736 405 209 986 263 1110 153

 36% 35% 38% 35% 34% 34% 36% 39% 38% 37% 29% 37% 39% 37% 45% 36% 45% 51% 45% 49% 30% 45% 24% 42% 27%

 ejtv j zacd j j j ej zacdef zacdefj zcej  t zt t zkmo t zklm zklmop zklmot zklm  zv  zx  

 x  efj     ij       t  ot rt  oprt      

NET: all disagree 1261 304 591 961 245 603 785 673 773 683 290 154 379 614 53 279 280 162 360 156 206 502 407 664 203

 26% 25% 24% 27% 26% 27% 26% 24% 26% 25% 30% 24% 22% 25% 19% 24% 21% 18% 22% 19% 30% 23% 37% 25% 35%

 bgil   bgi  bg bg  bg  zabc qs qs lnpq  qs q  qs  klmn  zu  zw

 mnpqrsu          defghi   rs       opqrs     

 w                         

Don't know 227 47 103 176 39 135 141 97 126 117 40 22 70 116 11 64 47 21 58 38 27 98 57 107 27

 5% 4% 4% 5% 4% 6% 5% 3% 4% 4% 4% 3% 4% 5% 4% 6% 4% 2% 4% 5% 4% 4% 5% 4% 5%

 bghpq   bgh  zabcd g  g g   q qr  kpqr q   q      

 rw     fghij                    

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 255

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are for people like me

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

Strongly agree 463 113 103 246 114 113 232 290 299 284 248 235 244 208 308 308 125 264 216 226 134 128 432 25

 10% 17% 8% 9% 18% 9% 8% 10% 11% 10% 10% 11% 11% 10% 11% 11% 13% 10% 10% 9% 10% 13% 14% 2%

 cfw zbc   zef   s zqs s  zjqs zqs  zqs zqs zgij     zghijlm zw  

                 mqrst     noqrst   

Tend to agree 1233 202 276 751 200 298 726 779 779 773 672 572 666 543 795 790 298 749 586 649 411 294 1101 91

 26% 31% 22% 27% 32% 25% 26% 28% 28% 28% 27% 28% 29% 27% 27% 28% 30% 27% 28% 26% 31% 31% 35% 8%

 bw zb  b zef   z z zs  z zghj  z zs zs  z  zghijkmnq zghjkmn zw  

             mnqrs        rs qrs   

Neither agree nor disagree 1579 202 453 882 166 445 919 875 892 865 799 648 700 628 946 901 297 905 683 812 410 264 1034 308

 33% 31% 37% 32% 26% 37% 33% 31% 32% 32% 32% 32% 31% 31% 33% 32% 30% 33% 32% 33% 31% 28% 33% 29%

 cdgh  zac   zd d u u u u u u u glu u  gu u glmp u  w  

 ilmptuw                   u     

Tend to disagree 818 92 215 500 107 191 507 464 451 468 425 353 337 338 472 464 156 488 345 437 223 158 381 329

 17% 14% 17% 18% 17% 16% 18% 17% 16% 17% 17% 17% 15% 17% 16% 17% 16% 18% 16% 18% 17% 17% 12% 31%

 ahlv   a    l  l l l  l l l  hln l hln    zv

Strongly disagree 443 36 134 265 33 126 274 275 244 230 211 171 199 199 252 212 86 238 192 225 102 70 101 300

 9% 5% 11% 10% 5% 10% 10% 10% 9% 8% 9% 8% 9% 10% 9% 8% 9% 9% 9% 9% 8% 7% 3% 28%

 adiot  a a  d d hijkl o    o hijkl o   o o ot    zv

 uv       noqtu      noqtu           

NET: all agree 1696 315 379 997 314 411 958 1069 1078 1057 921 806 910 751 1103 1098 423 1013 802 875 545 422 1533 116

 36% 48% 31% 36% 50% 34% 34% 38% 39% 39% 37% 39% 40% 37% 38% 39% 42% 37% 38% 36% 41% 44% 49% 11%

 bfw zbc  b zef   zs zqs zjqs z zjqs zghi  zqs zjqs zghi  zs  zjmqs zghijkl zw  

             jmnqrs    jmnqrs     mnoqrst   

NET: all disagree 1261 128 349 765 139 317 781 738 695 698 637 524 536 537 723 676 242 726 537 662 325 228 482 629

 26% 19% 28% 27% 22% 26% 28% 26% 25% 25% 26% 25% 24% 27% 25% 24% 24% 26% 25% 27% 24% 24% 15% 58%

 adhl  a a   zd hlno  l l   hlno    lo l hlno    zv

 notv             t      ptu     

Don't know 227 12 49 144 12 45 135 128 133 122 126 80 115 101 128 127 41 129 97 104 64 41 77 23

 5% 2% 4% 5% 2% 4% 5% 5% 5% 4% 5% 4% 5% 5% 4% 5% 4% 5% 5% 4% 5% 4% 2% 2%

 adkvw  a a   d  k  iks  k k           

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 256

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are for people like me

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

Strongly agree 463 26 64 254 153 99 92 116 170 167 271 93 28 63 39 35 28 8 8 11 24 10

 10% 10% 11% 11% 8% 14% 8% 8% 12% 9% 10% 15% 12% 15% 8% 9% 5% 4% 5% 8% 4% 5%

 dfgp  d zd  zfg   zi   zhij  zno      t   

 qrtu                      

Tend to agree 1233 56 132 595 455 209 294 426 406 470 744 192 61 124 121 118 122 44 40 41 121 46

 26% 21% 23% 27% 24% 31% 25% 28% 28% 26% 28% 30% 26% 30% 25% 31% 21% 20% 24% 28% 19% 24%

 dpqt   b  zf  z z  zi zi    zn    t   

Neither agree nor disagree 1579 87 176 676 684 174 422 511 428 624 855 181 71 109 177 89 223 85 58 51 239 67

 33% 33% 31% 31% 36% 26% 36% 34% 30% 35% 32% 29% 30% 26% 36% 24% 38% 39% 35% 35% 38% 35%

 cehk    zc  ze e  hjk h    mo  z    z  

 mo                      

Tend to disagree 818 48 106 405 313 116 196 277 250 330 487 102 46 71 80 73 139 49 34 21 160 39

 17% 18% 19% 18% 16% 17% 17% 18% 17% 18% 18% 16% 20% 17% 16% 20% 24% 22% 20% 14% 26% 21%

           z      z z   zs  

Strongly disagree 443 34 61 186 209 53 111 112 130 139 186 35 20 31 54 37 62 24 15 18 63 18

 9% 13% 11% 8% 11% 8% 10% 7% 9% 8% 7% 6% 8% 7% 11% 10% 10% 11% 9% 12% 10% 10%

 gijk c c  zc    jk              

NET: all agree 1696 83 195 849 608 307 387 542 576 637 1015 285 89 187 160 154 150 53 48 52 144 56

 36% 31% 35% 38% 32% 45% 33% 36% 40% 35% 38% 45% 38% 45% 33% 41% 25% 24% 28% 35% 23% 29%

 dpqt   zad  zfg   zi  zi zhij  zn  zn    t   

NET: all disagree 1261 82 167 591 522 169 308 389 380 469 673 137 66 102 133 110 201 73 49 39 223 58

 26% 31% 30% 27% 27% 25% 27% 26% 26% 26% 25% 22% 28% 24% 27% 29% 34% 33% 29% 26% 36% 30%

 k        k k k      z z   zs  

Don't know 227 11 24 94 87 29 44 69 65 74 107 28 8 19 19 22 17 9 13 5 22 10

 5% 4% 4% 4% 5% 4% 4% 5% 4% 4% 4% 4% 4% 5% 4% 6% 3% 4% 8% 4% 4% 5%

 jp                  p    

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 257

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? I don't think I would get much benefit from attending a community organisation

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

Strongly agree 558 277 279 60 80 105 95 218 121 139 155 140 156 150 120 131 171 166 195 27 230 83 44 356 202

 12% 12% 12% 11% 9% 12% 11% 14% 12% 13% 12% 10% 12% 11% 12% 13% 13% 11% 12% 10% 11% 11% 16% 11% 13%

 dt     d  zd               ztuw  ztw

Tend to agree 1139 561 566 142 204 194 214 386 252 255 309 311 311 313 275 240 307 365 391 76 531 190 59 781 358

 24% 24% 24% 26% 23% 23% 24% 24% 25% 24% 23% 23% 23% 23% 27% 23% 23% 25% 23% 30% 24% 25% 22% 24% 23%

               zl     p      

Neither agree nor disagree 1368 669 689 151 249 246 232 489 303 301 366 389 366 376 277 349 431 436 418 83 616 221 73 910 458

 29% 29% 29% 28% 28% 29% 27% 31% 31% 29% 27% 29% 27% 28% 27% 34% 32% 29% 25% 33% 28% 29% 27% 28% 30%

 r       z        zlmn zr r  r      

Tend to disagree 1047 527 511 129 236 197 191 294 186 206 340 305 342 315 219 171 253 321 423 49 500 182 61 744 303

 22% 23% 21% 24% 26% 23% 22% 18% 19% 20% 25% 23% 25% 23% 22% 17% 19% 22% 25% 19% 23% 24% 23% 23% 20%

 ghop   g zg g     zhi h zo o o    zpq  x   zx  

 x                         

Strongly disagree 398 198 197 43 90 71 75 118 71 85 127 112 144 105 77 73 100 115 174 8 202 58 20 280 117

 8% 8% 8% 8% 10% 8% 9% 7% 7% 8% 9% 8% 11% 8% 8% 7% 7% 8% 10% 3% 9% 7% 7% 9% 8%

 s    g        zmno     s zpqs       

NET: all agree 1697 837 844 202 284 299 309 604 373 394 464 451 467 463 396 371 478 531 586 102 761 273 103 1137 560

 36% 36% 35% 37% 32% 35% 35% 38% 38% 38% 35% 34% 34% 34% 39% 36% 35% 36% 35% 40% 35% 35% 38% 35% 37%

 d       zd       zlm           

NET: all disagree 1444 725 708 173 327 268 265 412 257 291 468 417 486 419 296 243 353 436 598 57 702 240 81 1024 421

 30% 31% 30% 32% 36% 31% 30% 26% 26% 28% 35% 31% 36% 31% 29% 24% 26% 29% 36% 23% 32% 31% 30% 32% 28%

 ghop   g zefg g g    zhi h zmno o o    zpqs  zx   zx  

 sx                         

Don't know 254 104 146 19 38 45 66 86 57 63 47 83 40 104 41 68 95 76 71 11 109 39 15 163 90

 5% 4% 6% 3% 4% 5% 8% 5% 6% 6% 3% 6% 3% 8% 4% 7% 7% 5% 4% 4% 5% 5% 5% 5% 6%

 ajlr  za    zcd  j j  j  zln  ln zr         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 258

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? I don't think I would get much benefit from attending a community organisation

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

Strongly agree 558 27 59 55 52 38 44 44 67 90 29 38 16 482 60 320 184 54 111 195 109 144

 12% 14% 11% 14% 13% 11% 10% 11% 10% 14% 13% 9% 12% 12% 9% 12% 12% 11% 12% 12% 11% 12%

 n             n         

Tend to agree 1139 53 122 96 107 71 100 95 170 145 48 102 27 963 149 651 373 115 235 386 247 270

 24% 28% 24% 25% 26% 21% 23% 24% 26% 22% 22% 26% 20% 24% 22% 23% 25% 24% 25% 24% 25% 22%

Neither agree nor disagree 1368 62 147 101 130 115 137 120 176 171 68 101 40 1108 221 815 421 132 235 496 301 336

 29% 33% 29% 26% 31% 34% 31% 30% 27% 26% 30% 25% 30% 28% 33% 29% 28% 27% 25% 31% 31% 28%

 mr     cik         zm     r r  

Tend to disagree 1047 32 121 91 73 68 106 86 155 138 57 89 30 862 156 606 333 108 211 317 206 313

 22% 17% 23% 23% 18% 20% 24% 22% 24% 21% 25% 22% 22% 22% 23% 22% 22% 22% 22% 20% 21% 26%

 ds      d  d  d           zst

Strongly disagree 398 7 36 27 35 34 28 32 49 81 15 44 9 328 60 251 109 38 77 135 79 107

 8% 4% 7% 7% 8% 10% 6% 8% 7% 12% 7% 11% 7% 8% 9% 9% 7% 8% 8% 8% 8% 9%

 a     a    zabcf  af           

          h             

NET: all agree 1697 80 181 151 160 109 144 139 237 234 77 140 43 1444 209 971 557 169 346 581 356 414

 36% 42% 35% 39% 38% 32% 33% 35% 36% 35% 34% 35% 32% 37% 31% 35% 37% 35% 37% 36% 36% 34%

 n ef            zn         

NET: all disagree 1444 40 157 118 108 102 134 118 204 219 72 133 39 1190 216 857 441 146 288 452 285 420

 30% 21% 30% 30% 26% 30% 30% 30% 31% 33% 32% 33% 29% 30% 32% 31% 29% 30% 31% 28% 29% 35%

 as  a a  a a a a ad a a          zst

Don't know 254 8 30 19 18 16 27 21 33 38 7 26 11 211 32 128 87 38 73 91 46 45

 5% 4% 6% 5% 4% 5% 6% 5% 5% 6% 3% 7% 8% 5% 5% 5% 6% 8% 8% 6% 5% 4%

 ou                 zo ztu u   

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 259

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? I don't think I would get much benefit from attending a community organisation

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

Strongly agree 558 176 382 92 62 20 2 105 154 134 125 121 139 60 61 53 65 74 60

 12% 11% 12% 10% 11% 16% 8% 13% 13% 11% 11% 12% 13% 11% 14% 14% 13% 13% 13%

Tend to agree 1139 363 776 209 125 23 6 220 287 308 243 252 255 138 114 100 129 126 104

 24% 22% 25% 23% 22% 19% 22% 26% 23% 25% 22% 25% 24% 25% 26% 26% 26% 23% 23%

        j            

Neither agree nor disagree 1368 468 900 269 161 30 7 247 366 315 312 303 301 167 136 120 137 164 128

 29% 29% 29% 30% 29% 24% 27% 30% 30% 26% 28% 31% 29% 30% 31% 31% 28% 30% 29%

 i        i           

Tend to disagree 1047 395 652 203 151 35 7 157 258 298 271 186 206 108 78 71 99 108 88

 22% 24% 21% 23% 27% 28% 24% 19% 21% 24% 24% 19% 20% 20% 18% 18% 20% 19% 20%

 bgkn zb   z     g zg         

Strongly disagree 398 157 240 90 50 12 5 63 96 106 118 71 85 40 31 27 38 47 34

 8% 10% 8% 10% 9% 10% 20% 8% 8% 9% 11% 7% 8% 7% 7% 7% 8% 9% 8%

 b zb         zgh         

NET: all agree 1697 539 1158 302 187 43 8 325 441 442 368 373 394 199 175 153 194 199 164

 36% 33% 37% 33% 33% 34% 30% 39% 36% 36% 33% 38% 38% 36% 40% 40% 39% 36% 37%

 a  za     j       z     

NET: all disagree 1444 552 892 293 201 47 12 221 355 404 390 257 291 148 109 98 137 155 121

 30% 34% 28% 32% 36% 38% 44% 26% 29% 33% 35% 26% 28% 27% 25% 25% 28% 28% 27%

 bgkn zb   z     g zgh         

 o                   

Don't know 254 57 197 37 16 4 - 43 62 69 42 57 63 39 18 15 28 35 30

 5% 4% 6% 4% 3% 3% - 5% 5% 6% 4% 6% 6% 7% 4% 4% 6% 6% 7%

 adj  za                 

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 260

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? I don't think I would get much benefit from attending a community organisation

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

Strongly agree 558 94 27 98 41 35 56 118 122 117 196 100 160 146 175 175 127 97 95 265 109 181 79 286 181

 12% 13% 11% 13% 15% 10% 12% 11% 9% 11% 11% 11% 11% 11% 11% 12% 12% 11% 11% 13% 12% 11% 11% 12% 12%

 h e         h     h          

Tend to agree 1139 187 65 189 65 89 97 262 278 236 404 202 343 319 389 347 287 224 223 514 206 407 192 567 357

 24% 26% 25% 25% 23% 25% 21% 25% 22% 23% 23% 23% 23% 25% 25% 25% 27% 24% 27% 24% 23% 24% 27% 23% 24%

 h   f    h       h  zhijl  hi    w   

Neither agree nor disagree 1368 220 83 226 75 114 156 280 323 264 471 198 389 325 404 384 288 251 172 591 291 461 177 749 408

 29% 30% 32% 29% 27% 32% 35% 27% 25% 25% 27% 23% 26% 25% 26% 27% 27% 27% 21% 28% 33% 27% 25% 31% 27%

 hiklmn      zc kr r r kr  kr r kr kr kr kr   zsu   zvx  

 rv                         

Tend to disagree 1047 138 48 149 57 75 82 244 375 269 433 244 389 293 359 325 222 207 222 466 160 415 151 527 358

 22% 19% 19% 19% 20% 21% 18% 23% 29% 26% 25% 28% 26% 23% 23% 23% 21% 23% 27% 22% 18% 25% 21% 22% 24%

 at        zgijlm zp zp zgmn zgop      zmno t  zt   z

         nopq   opq q      pq       

Strongly disagree 398 51 20 62 23 25 41 111 141 131 163 98 150 120 134 112 85 89 67 174 75 146 73 198 123

 8% 7% 8% 8% 8% 7% 9% 11% 11% 13% 9% 11% 10% 9% 9% 8% 8% 10% 8% 8% 8% 9% 10% 8% 8%

        zo znopr zjlmnopr  zopr zo             

NET: all agree 1697 281 92 287 107 125 153 381 400 353 600 302 503 465 564 521 415 321 318 779 315 588 271 853 538

 36% 38% 36% 37% 38% 35% 34% 36% 31% 34% 35% 34% 34% 37% 37% 37% 39% 35% 38% 37% 36% 35% 38% 35% 36%

 h e      h   h  h h h h zhijlq  hl       

NET: all disagree 1444 189 68 211 80 100 123 355 516 400 596 342 539 413 492 437 306 296 289 641 235 562 224 725 481

 30% 26% 27% 27% 29% 28% 27% 34% 40% 38% 34% 39% 36% 32% 32% 31% 29% 32% 35% 30% 27% 33% 32% 30% 32%

 at       zp zgjlmn zgjmnopq zp zgjm zmno p p   p zop   zt    

         opqr   nopq pq             

Don't know 254 43 14 45 18 21 20 36 46 30 68 35 52 71 77 67 60 50 51 104 44 81 33 120 68

 5% 6% 5% 6% 6% 6% 4% 3% 4% 3% 4% 4% 4% 6% 5% 5% 6% 5% 6% 5% 5% 5% 5% 5% 5%

 ghijl          i   ghijl il i ghil ghil ghijl       

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 261

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? I don't think I would get much benefit from attending a community organisation

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

Strongly agree 558 150 271 428 126 293 348 322 342 317 126 78 172 287 24 135 133 101 170 90 81 231 192 303 97

 12% 12% 11% 12% 13% 13% 12% 12% 11% 12% 13% 12% 10% 12% 9% 12% 10% 11% 10% 11% 12% 10% 18% 11% 17%

 lru    b zbfg     b   l         zu  zw

      h                    

Tend to agree 1139 300 597 858 229 580 732 664 725 649 235 166 404 564 60 297 299 200 362 183 171 495 299 611 147

 24% 25% 24% 24% 24% 26% 24% 24% 24% 24% 25% 26% 24% 23% 22% 26% 23% 23% 22% 22% 25% 22% 27% 23% 26%

 ru     zcgh          mrs       zu   

      i                    

Neither agree nor disagree 1368 385 697 1022 276 636 862 831 835 779 299 196 482 721 94 335 355 240 434 224 218 570 312 717 174

 29% 32% 28% 28% 29% 28% 29% 30% 28% 29% 31% 30% 28% 29% 34% 29% 27% 27% 27% 27% 31% 26% 28% 27% 30%

 hruw zbce      hi   bh   r pqrs      r     

  fhi                        

Tend to disagree 1047 227 569 793 192 432 659 598 698 600 182 127 398 566 58 221 329 236 434 208 135 555 187 628 98

 22% 19% 23% 22% 20% 19% 22% 21% 23% 22% 19% 20% 23% 23% 21% 19% 25% 27% 27% 25% 19% 25% 17% 24% 17%

 aejo  aej aej   aej ae zaefgj aej   kot ot   zkot zkmot zklmot zkot  zv  zx  

 vx                         

Strongly disagree 398 98 233 300 68 168 253 256 287 245 71 56 172 207 27 83 130 89 170 92 56 261 49 288 29

 8% 8% 9% 8% 7% 7% 8% 9% 9% 9% 7% 9% 10% 8% 10% 7% 10% 10% 10% 11% 8% 12% 4% 11% 5%

 vx  zcdef     zde zcdefj de   zmo    zo o zmo zmo  zv  zx  

   j                       

NET: all agree 1697 450 868 1286 355 873 1079 987 1067 966 361 244 576 850 84 432 432 302 532 272 252 725 491 915 244

 36% 37% 35% 36% 38% 39% 36% 35% 35% 35% 38% 38% 34% 34% 30% 38% 33% 34% 32% 33% 36% 33% 45% 34% 43%

 pru     zbcf      npr    lmnp       zu  zw

      ghi          rs          

NET: all disagree 1444 325 802 1093 260 600 911 855 985 845 253 182 570 773 85 304 459 325 604 300 191 816 236 916 127

 30% 27% 32% 30% 28% 27% 30% 31% 33% 31% 26% 28% 33% 31% 31% 26% 35% 37% 37% 36% 27% 37% 22% 35% 22%

 aejo  zacd aej   aej aej zacdefgi adej   zkot ot   zkmo zkmot zklmot zkmo  zv  zx  

 vx  efj      j        t   t      

Don't know 254 51 113 196 47 143 162 117 139 133 46 25 77 125 16 76 57 22 68 31 34 101 58 108 27

 5% 4% 5% 5% 5% 6% 5% 4% 5% 5% 5% 4% 5% 5% 6% 7% 4% 2% 4% 4% 5% 5% 5% 4% 5%

 bghqr   abgh  zabcf abgh   g   q q q klmpq q  q q q     

 suw     ghi          rs          

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 262

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? I don't think I would get much benefit from attending a community organisation

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

Strongly agree 558 73 162 315 72 157 318 323 320 290 270 223 238 233 328 290 121 298 240 300 147 95 160 347

 12% 11% 13% 11% 11% 13% 11% 11% 11% 11% 11% 11% 11% 12% 11% 10% 12% 11% 11% 12% 11% 10% 5% 32%

 iloq       io o      o     ijlo    zv

 v                   qu     

Tend to agree 1139 156 282 692 171 278 677 665 659 663 598 507 527 511 689 641 250 674 504 601 342 261 598 414

 24% 24% 23% 25% 27% 23% 24% 24% 24% 24% 24% 25% 23% 25% 24% 23% 25% 24% 24% 24% 25% 27% 19% 38%

 v           o  ghlo    o  o o zghijln  zv

                      oqr   

Neither agree nor disagree 1368 157 395 779 148 387 788 768 770 747 701 560 625 557 809 775 268 794 578 688 375 259 917 217

 29% 24% 32% 28% 23% 32% 28% 27% 28% 27% 28% 27% 28% 28% 28% 28% 27% 29% 27% 28% 28% 27% 29% 20%

 adgh  zac   zdf d                w  

 iw                        

Tend to disagree 1047 180 229 632 151 239 650 670 665 659 565 507 563 442 662 701 241 630 517 548 325 222 975 60

 22% 27% 19% 23% 24% 20% 23% 24% 24% 24% 23% 25% 25% 22% 23% 25% 24% 23% 24% 22% 24% 23% 31% 6%

 bew zbc  b   ze zm zm zjms  zjmnqs zjmn   zjmn   zjmqs  z  zw  

             qs   qs         

Strongly disagree 398 77 90 230 76 97 220 251 243 251 212 182 198 177 274 262 87 236 179 205 94 83 370 21

 8% 12% 7% 8% 12% 8% 8% 9% 9% 9% 9% 9% 9% 9% 9% 9% 9% 9% 8% 8% 7% 9% 12% 2%

 w zbc   zef   t t zt t t t t zqst zt  t    t zw  

NET: all agree 1697 229 444 1006 243 435 995 988 979 953 868 731 765 745 1017 931 371 972 744 902 488 356 758 761

 36% 35% 36% 36% 38% 36% 36% 35% 35% 35% 35% 35% 34% 37% 35% 33% 37% 35% 35% 37% 36% 37% 24% 71%

 lov       o o o o o  ghij o  lo o o hiln o lo  zv

              lo      oq     

NET: all disagree 1444 257 319 862 228 336 870 921 909 910 777 689 761 619 936 963 328 866 696 754 419 305 1344 81

 30% 39% 26% 31% 36% 28% 31% 33% 32% 33% 31% 33% 34% 31% 32% 34% 33% 31% 33% 31% 31% 32% 43% 7%

 bew zbc  b zef  e zjmq zs zjmqs  zjmqs zjmq  zs zghj   zms    zw  

        s     s   mnqst         

Don't know 254 15 73 140 14 60 140 134 141 132 135 79 111 96 138 134 36 141 101 111 62 34 108 17

 5% 2% 6% 5% 2% 5% 5% 5% 5% 5% 5% 4% 5% 5% 5% 5% 4% 5% 5% 5% 5% 4% 3% 2%

 adknp  a a  d d k kpu k gikps  k  k k  kpu k    w  

 suvw          u              

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 263

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? I don't think I would get much benefit from attending a community organisation

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

Strongly agree 558 40 82 257 231 84 135 149 164 198 243 50 28 46 62 41 72 30 19 21 77 20

 12% 15% 15% 12% 12% 12% 12% 10% 11% 11% 9% 8% 12% 11% 13% 11% 12% 14% 11% 14% 12% 10%

 gjk  zc      jk jk             

Tend to agree 1139 69 129 551 436 178 281 367 349 437 635 153 53 87 129 91 149 55 48 29 164 56

 24% 26% 23% 25% 23% 26% 24% 24% 24% 24% 24% 24% 23% 21% 26% 24% 25% 25% 28% 20% 26% 29%

Neither agree nor disagree 1368 71 154 587 591 168 358 424 382 520 751 163 55 104 144 83 180 74 44 35 209 52

 29% 27% 27% 27% 31% 25% 31% 28% 26% 29% 28% 26% 24% 25% 29% 22% 31% 34% 26% 24% 33% 27%

 ceho    zc  e        o      zs  

Tend to disagree 1047 53 125 511 388 162 244 373 345 427 663 169 63 119 94 100 122 37 28 39 115 31

 22% 20% 22% 23% 20% 24% 21% 25% 24% 24% 25% 27% 27% 29% 19% 27% 21% 17% 16% 26% 18% 16%

 t       zf  z z z  zn  zn    tu   

Strongly disagree 398 22 50 211 146 63 93 126 143 143 245 72 26 42 40 41 41 14 15 17 37 16

 8% 8% 9% 10% 8% 9% 8% 8% 10% 8% 9% 11% 11% 10% 8% 11% 7% 6% 9% 12% 6% 8%

 t   z     zi  zi zi        t   

NET: all agree 1697 108 211 808 668 262 417 516 513 635 878 203 81 134 191 133 221 85 67 50 241 76

 36% 41% 37% 37% 35% 39% 36% 34% 35% 35% 33% 32% 35% 32% 39% 35% 37% 39% 40% 34% 38% 40%

 j         j             

NET: all disagree 1444 75 175 722 533 225 337 499 488 570 908 241 89 161 134 141 163 51 42 56 152 47

 30% 29% 31% 33% 28% 33% 29% 33% 34% 32% 34% 38% 38% 39% 27% 37% 28% 23% 25% 38% 24% 25%

 dqt   zd    zf z  zi zhij zi zn  zn    ztu   

Don't know 254 8 22 93 109 24 49 71 65 79 113 25 8 18 22 19 27 10 15 6 26 16

 5% 3% 4% 4% 6% 4% 4% 5% 5% 4% 4% 4% 3% 4% 4% 5% 4% 4% 9% 4% 4% 8%

 ceij    c              zp   t

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 264

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are important for people in society who have less social support than others

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

Strongly agree 1643 710 917 174 323 296 344 506 266 404 444 512 485 491 352 315 392 536 643 71 744 270 99 1113 530

 34% 30% 38% 32% 36% 34% 39% 32% 27% 39% 33% 38% 36% 36% 35% 31% 29% 36% 38% 28% 34% 35% 37% 34% 35%

 agho  za    zcg   zhj h zhj o o    ps zps       

 p                         

Tend to agree 1945 982 951 193 332 349 332 739 465 448 517 503 589 562 385 409 591 589 674 91 868 331 110 1309 636

 41% 42% 40% 36% 37% 41% 38% 46% 47% 43% 38% 38% 43% 41% 38% 40% 44% 40% 40% 36% 40% 43% 41% 40% 42%

 cdk       zcde zjk k   zn             

        f                  

Neither agree nor disagree 772 422 342 99 151 155 131 236 179 135 243 207 193 189 182 208 250 242 224 56 385 122 38 545 228

 16% 18% 14% 18% 17% 18% 15% 15% 18% 13% 18% 15% 14% 14% 18% 20% 18% 16% 13% 22% 18% 16% 14% 17% 15%

 bilm zb       i  i    lm zlm zr r  zr z     

 r                         

Tend to disagree 168 91 75 41 46 22 21 39 25 23 66 52 49 37 42 41 41 51 57 18 82 23 13 117 51

 4% 4% 3% 7% 5% 3% 2% 2% 3% 2% 5% 4% 4% 3% 4% 4% 3% 3% 3% 7% 4% 3% 5% 4% 3%

 gi   zefg zefg      zhi i        zpqr      

Strongly disagree 79 45 35 14 23 13 9 21 14 12 31 23 22 24 20 13 25 11 35 9 50 9 2 62 18

 2% 2% 1% 2% 3% 1% 1% 1% 1% 1% 2% 2% 2% 2% 2% 1% 2% 1% 2% 3% 2% 1% 1% 2% 1%

 q    f            q  zq q zwx     

NET: all agree 3588 1692 1868 368 655 645 676 1244 732 853 961 1015 1074 1053 737 725 983 1126 1317 162 1612 601 209 2422 1166

 75% 72% 78% 68% 73% 75% 77% 78% 74% 81% 71% 76% 79% 77% 73% 70% 72% 76% 79% 64% 74% 78% 77% 75% 76%

 acjo  za  c c c zcd  zhjk  j zno o   s s zps   t  t  

 pst                         

NET: all disagree 248 136 110 54 68 34 30 60 39 35 97 75 71 61 62 53 67 62 92 27 132 32 15 179 69

 5% 6% 5% 10% 8% 4% 3% 4% 4% 3% 7% 6% 5% 4% 6% 5% 5% 4% 5% 11% 6% 4% 5% 6% 5%

 fghi   zefg zefg      zhi i        zpqr z     

Don't know 155 85 68 23 23 23 35 50 41 26 44 42 21 60 29 45 57 50 39 9 61 17 10 89 67

 3% 4% 3% 4% 3% 3% 4% 3% 4% 3% 3% 3% 2% 4% 3% 4% 4% 3% 2% 4% 3% 2% 4% 3% 4%

 lrw             zl  zl r        ztuw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 265

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are important for people in society who have less social support than others

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

Strongly agree 1643 59 179 135 135 115 149 152 219 224 80 134 61 1354 228 964 521 158 342 543 339 419

 34% 31% 35% 35% 33% 34% 34% 38% 34% 34% 36% 33% 46% 34% 34% 35% 35% 33% 36% 34% 34% 35%

             zabd          

             efhik          

Tend to agree 1945 66 212 160 176 142 184 159 273 259 90 173 49 1613 284 1141 569 235 382 703 391 469

 41% 35% 41% 41% 42% 42% 42% 40% 42% 39% 40% 43% 37% 41% 42% 41% 38% 48% 41% 43% 40% 39%

 p                 zop  zu   

Neither agree nor disagree 772 43 79 59 74 53 72 57 101 121 38 62 15 642 115 450 266 56 130 247 175 220

 16% 23% 15% 15% 18% 15% 16% 14% 16% 18% 17% 15% 11% 16% 17% 16% 18% 11% 14% 15% 18% 18%

 qr zbcg              q q    r r

  hl                     

Tend to disagree 168 12 20 12 12 18 17 10 25 22 10 10 1 139 29 103 49 16 21 51 41 56

 4% 6% 4% 3% 3% 5% 4% 3% 4% 3% 5% 2% 1% 4% 4% 4% 3% 3% 2% 3% 4% 5%

 r gkl    l               r zr

Strongly disagree 79 * 8 10 6 5 8 3 12 12 4 9 2 73 4 44 31 5 11 33 13 22

 2% * 2% 3% 1% 2% 2% 1% 2% 2% 2% 2% 1% 2% 1% 2% 2% 1% 1% 2% 1% 2%

 n             n         

NET: all agree 3588 126 391 295 312 257 333 311 492 484 170 307 110 2967 512 2105 1090 393 724 1246 730 888

 75% 66% 76% 76% 75% 75% 75% 78% 76% 73% 76% 77% 83% 75% 76% 76% 72% 81% 77% 77% 74% 73%

 ap  a a   a a a   a ai   p  zop  u   

NET: all disagree 248 13 28 21 18 24 25 13 38 33 14 19 3 212 33 147 80 21 32 83 55 78

 5% 7% 5% 6% 4% 7% 6% 3% 6% 5% 6% 5% 2% 5% 5% 5% 5% 4% 3% 5% 6% 6%

 r     g               r r

Don't know 155 8 18 13 13 9 13 18 19 24 2 13 6 132 17 69 71 15 56 43 28 28

 3% 4% 4% 3% 3% 2% 3% 4% 3% 4% 1% 3% 4% 3% 3% 2% 5% 3% 6% 3% 3% 2%

 o       j         zo  zstu    

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are important for people in society who have less social support than others

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

Strongly agree 1643 564 1079 319 194 43 8 266 412 431 416 266 404 145 122 106 195 210 164

 34% 35% 34% 35% 34% 35% 29% 32% 34% 35% 37% 27% 39% 26% 28% 28% 39% 38% 37%

 kmno          zg  zk    zmno mno mno

Tend to agree 1945 627 1318 340 228 45 14 308 525 520 449 465 448 258 207 187 212 236 192

 41% 39% 42% 38% 40% 36% 51% 37% 43% 42% 40% 47% 43% 47% 47% 48% 43% 43% 43%

 g        g g  z  z z z    

Neither agree nor disagree 772 280 492 156 97 24 3 171 198 177 165 179 135 105 74 64 62 72 60

 16% 17% 16% 17% 17% 20% 12% 20% 16% 14% 15% 18% 13% 19% 17% 17% 13% 13% 14%

 lp       zhij    l  pq      

Tend to disagree 168 77 91 40 29 7 1 36 40 37 41 25 23 13 12 12 9 14 11

 4% 5% 3% 4% 5% 6% 5% 4% 3% 3% 4% 3% 2% 2% 3% 3% 2% 3% 2%

 blp zb                  

Strongly disagree 79 34 46 23 9 1 1 18 13 23 22 14 12 9 5 5 7 5 4

 2% 2% 1% 3% 2% 1% 3% 2% 1% 2% 2% 1% 1% 2% 1% 1% 1% 1% 1%

NET: all agree 3588 1191 2397 659 423 87 22 573 937 950 865 732 853 403 328 294 407 446 356

 75% 74% 76% 73% 75% 71% 80% 69% 77% 77% 78% 74% 81% 73% 75% 76% 82% 81% 80%

 g        g g zg  zk    zmno zmn zm

NET: all disagree 248 111 137 62 38 8 2 53 53 60 64 39 35 22 17 16 16 19 14

 5% 7% 4% 7% 7% 6% 8% 6% 4% 5% 6% 4% 3% 4% 4% 4% 3% 3% 3%

 bkl zb  z                

Don't know 155 34 121 23 7 4 - 38 36 42 18 41 26 23 18 13 10 16 12

 3% 2% 4% 3% 1% 3% - 5% 3% 3% 2% 4% 3% 4% 4% 3% 2% 3% 3%

 adj  za     j  j     o     

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are important for people in society who have less social support than others

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

Strongly agree 1643 197 69 305 100 101 174 379 531 415 671 381 654 505 605 509 369 364 301 765 281 584 262 850 502

 34% 27% 27% 40% 36% 28% 38% 36% 41% 40% 39% 43% 44% 40% 39% 36% 35% 40% 36% 36% 32% 35% 37% 35% 34%

 abe   zabe ab  abe  zgopr zgp zp zgjo zgij zop zop   zop  t      

            pr mnopqr             

Tend to agree 1945 348 117 324 124 178 192 434 516 392 683 356 564 504 610 567 436 349 346 923 326 680 301 1006 613

 41% 47% 45% 42% 44% 50% 42% 41% 40% 37% 39% 41% 38% 40% 40% 40% 41% 38% 42% 44% 37% 40% 43% 41% 41%

 ilt z    zc  i            zt      

Neither agree nor disagree 772 127 52 95 39 55 57 156 155 161 255 86 168 160 196 208 180 117 112 291 189 265 92 396 254

 16% 17% 20% 12% 14% 15% 13% 15% 12% 15% 15% 10% 11% 13% 13% 15% 17% 13% 13% 14% 21% 16% 13% 16% 17%

 chklmn c cf     hkl  hkl hkl   k k hklm hklmnqr  k  zsu    v

 qrsv               n          

Tend to disagree 168 14 11 16 7 6 13 41 41 42 57 22 52 43 47 59 29 40 32 49 34 85 22 77 62

 4% 2% 4% 2% 3% 2% 3% 4% 3% 4% 3% 2% 3% 3% 3% 4% 3% 4% 4% 2% 4% 5% 3% 3% 4%

 aces         k      knp  knp    zs    

Strongly disagree 79 11 2 9 3 5 4 24 24 22 35 19 24 19 32 23 16 17 9 31 18 29 13 42 24

 2% 2% 1% 1% 1% 1% 1% 2% 2% 2% 2% 2% 2% 1% 2% 2% 1% 2% 1% 1% 2% 2% 2% 2% 2%

               r           

NET: all agree 3588 545 186 629 224 279 366 812 1047 807 1354 737 1218 1009 1215 1077 806 713 646 1688 607 1264 563 1856 1115

 75% 74% 72% 82% 80% 78% 81% 77% 81% 77% 78% 84% 82% 79% 79% 76% 75% 78% 78% 80% 69% 75% 80% 76% 75%

 t   zab  a zab  zgijop  z zgij zgij zop zop     ztu  t zx   

         q   mnopqr nopqr             

NET: all disagree 248 26 13 25 11 10 17 65 64 64 92 41 75 62 79 82 45 57 41 81 51 114 35 119 85

 5% 3% 5% 3% 4% 3% 4% 6% 5% 6% 5% 5% 5% 5% 5% 6% 4% 6% 5% 4% 6% 7% 5% 5% 6%

 aces               p  p   s zs    

Don't know 155 35 6 20 6 15 13 18 19 14 34 13 22 42 47 43 38 31 30 54 37 48 14 76 41

 3% 5% 2% 3% 2% 4% 3% 2% 1% 1% 2% 1% 1% 3% 3% 3% 4% 3% 4% 3% 4% 3% 2% 3% 3%

 ghijkls z            ghijk hijkl hikl ghijkl ghijk ghijk  s     

              l    l l       

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are important for people in society who have less social support than others

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

Strongly agree 1643 394 875 1270 295 748 1019 958 1099 902 309 224 623 889 74 397 455 298 618 283 228 920 308 1094 129

 34% 33% 35% 35% 31% 33% 34% 34% 36% 33% 32% 35% 37% 36% 27% 35% 35% 34% 38% 34% 33% 42% 28% 41% 22%

 dinv  adei adef    i zadefgij   n zn zn  n n n znpqst n  zv  zx  

 x  j ij                      

Tend to agree 1945 532 1028 1484 406 926 1316 1159 1238 1188 447 263 695 1025 121 467 542 345 633 317 328 818 475 1039 231

 41% 44% 41% 41% 43% 41% 44% 42% 41% 44% 47% 41% 41% 42% 43% 41% 42% 39% 39% 38% 47% 37% 43% 39% 40%

 ruw zch     zbce   zbce zbce   r   r    zklm  u   

       gh   gh gh          opqrs     

Neither agree nor disagree 772 178 381 546 157 357 430 448 446 414 140 99 255 372 48 176 184 152 249 140 97 282 211 333 142

 16% 15% 15% 15% 17% 16% 14% 16% 15% 15% 15% 15% 15% 15% 17% 15% 14% 17% 15% 17% 14% 13% 19% 13% 25%

 cfhi    f f  fh  f        p  p   zu  zw

 mpuw                         

Tend to disagree 168 54 89 130 41 84 110 113 105 106 29 35 63 78 21 43 61 57 67 49 21 86 46 90 33

 4% 4% 4% 4% 4% 4% 4% 4% 3% 4% 3% 5% 4% 3% 8% 4% 5% 6% 4% 6% 3% 4% 4% 3% 6%

  j      z    zmt   zlmop  zm zlmoprt  zlmor     zw

               rt     t      

Strongly disagree 79 19 36 50 18 36 50 48 57 51 8 13 21 34 8 19 30 21 31 23 3 45 17 41 13

 2% 2% 1% 1% 2% 2% 2% 2% 2% 2% 1% 2% 1% 1% 3% 2% 2% 2% 2% 3% * 2% 2% 2% 2%

 cjt    j  j j cj cj  t  t t t lmt lmt t zlmt      

NET: all agree 3588 927 1904 2754 700 1674 2335 2116 2336 2091 756 487 1318 1914 195 863 998 643 1250 600 556 1738 783 2133 360

 75% 77% 77% 77% 75% 74% 77% 76% 77% 77% 79% 75% 77% 78% 70% 75% 77% 72% 76% 73% 80% 79% 71% 80% 63%

 qvx  ze ze   zdeg  ze ze zdeg  znqs znqs   nqs  nqs  zkno zv  zx  

                     qs     

NET: all disagree 248 73 125 180 59 121 160 161 162 157 37 48 84 112 29 63 91 78 98 72 24 131 62 131 46

 5% 6% 5% 5% 6% 5% 5% 6% 5% 6% 4% 7% 5% 5% 10% 5% 7% 9% 6% 9% 3% 6% 6% 5% 8%

 mt j   j  j cj j cj  zlmt   zlmor  zlmt zlmort mt zlmor     zw

               t     t      

Don't know 155 32 70 116 22 101 90 64 82 61 26 12 47 71 7 45 30 16 40 15 17 62 41 59 25

 3% 3% 3% 3% 2% 4% 3% 2% 3% 2% 3% 2% 3% 3% 2% 4% 2% 2% 2% 2% 2% 3% 4% 2% 4%

 ghipq  i ghi  zabcd gi  i       kpqrs         w

 rsw     fghij                    

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are important for people in society who have less social support than others

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

Strongly agree 1643 291 401 935 288 380 950 1071 1046 1038 924 741 825 702 1103 1107 364 998 746 879 473 337 1268 272

 34% 44% 33% 34% 46% 31% 34% 38% 37% 38% 37% 36% 36% 35% 38% 40% 36% 36% 35% 36% 35% 35% 41% 25%

 ew zbc   zef   zklm zmr zmqrst zmr  z  zkmq zhij  z     zw  

        qrst       rst klmnpqr         

                stu         

Tend to agree 1945 232 537 1166 221 519 1183 1142 1125 1098 1002 845 933 830 1213 1126 405 1159 893 1037 571 397 1304 428

 41% 35% 44% 42% 35% 43% 42% 41% 40% 40% 40% 41% 41% 41% 42% 40% 40% 42% 42% 42% 42% 42% 42% 40%

 ad  za a  d zd        hio   hio hio hijo     

Neither agree nor disagree 772 84 203 446 76 219 436 384 406 389 352 317 329 310 382 386 147 410 311 355 207 142 367 251

 16% 13% 16% 16% 12% 18% 16% 14% 15% 14% 14% 15% 15% 15% 13% 14% 15% 15% 15% 14% 15% 15% 12% 23%

 adgh     d d  n n  gno n gno    gn n n n   zv

 ijlnoqr                        

 sv                        

Tend to disagree 168 25 35 107 22 40 104 102 109 99 92 80 81 83 97 84 45 91 85 83 44 44 106 56

 4% 4% 3% 4% 4% 3% 4% 4% 4% 4% 4% 4% 4% 4% 3% 3% 5% 3% 4% 3% 3% 5% 3% 5%

 o       o oq o o o  noq   oq  oq   noqt  zv

Strongly disagree 79 15 22 41 14 31 32 39 37 43 37 32 29 31 38 36 16 39 30 35 18 20 47 30

 2% 2% 2% 1% 2% 3% 1% 1% 1% 2% 2% 2% 1% 2% 1% 1% 2% 1% 1% 1% 1% 2% 1% 3%

 fhno     zf                  zv

NET: all agree 3588 523 937 2101 509 899 2133 2213 2171 2136 1925 1586 1758 1532 2316 2233 768 2157 1639 1915 1044 734 2572 701

 75% 80% 76% 75% 81% 74% 76% 79% 78% 78% 78% 77% 78% 76% 80% 80% 77% 78% 77% 78% 78% 77% 82% 65%

 w zc   zef   zkm z zm zm z zm  zhij zhij  zm z zm z  zw  

               klmpqrs klmpqrs         

               u u         

NET: all disagree 248 40 57 148 36 71 136 140 145 141 130 112 110 114 135 120 61 130 115 118 62 63 153 86

 5% 6% 5% 5% 6% 6% 5% 5% 5% 5% 5% 5% 5% 6% 5% 4% 6% 5% 5% 5% 5% 7% 5% 8%

 no       o o o o o  noq   no  o   glnoqst  zv

Don't know 155 10 33 93 10 29 88 74 76 75 75 43 65 61 68 64 26 76 54 66 31 15 36 38

 3% 2% 3% 3% 2% 2% 3% 3% 3% 3% 3% 2% 3% 3% 2% 2% 3% 3% 3% 3% 2% 2% 1% 4%

 adghi   a    u ku ku knou  ku knou    ku  u    v

 knoqrst                        

 uv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are important for people in society who have less social support than others

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

Strongly agree 1643 81 182 761 656 256 377 553 490 639 1010 235 91 165 147 133 169 55 40 44 180 37

 34% 31% 32% 34% 35% 38% 32% 37% 34% 35% 38% 37% 39% 40% 30% 35% 29% 25% 24% 30% 29% 20%

 npqr     f     zhi   zn      u u  

 tu                      

Tend to agree 1945 105 237 943 768 265 525 630 616 776 1114 267 94 159 227 168 294 88 81 78 286 97

 41% 40% 42% 43% 40% 39% 45% 42% 42% 43% 42% 42% 40% 38% 46% 45% 50% 40% 48% 53% 46% 51%

    z   ze   z     zm  zq   z z z

Neither agree nor disagree 772 49 88 330 329 104 179 221 222 261 335 76 34 67 70 52 81 57 39 16 109 48

 16% 19% 16% 15% 17% 15% 15% 15% 15% 14% 13% 12% 14% 16% 14% 14% 14% 26% 23% 11% 17% 25%

 cijk        jk j        zp zp   zst

Tend to disagree 168 8 19 69 75 23 35 49 46 59 92 26 7 8 15 8 19 5 1 4 17 3

 4% 3% 3% 3% 4% 3% 3% 3% 3% 3% 3% 4% 3% 2% 3% 2% 3% 2% 1% 3% 3% 1%

Strongly disagree 79 5 13 43 25 12 16 20 24 29 33 20 4 6 7 6 9 3 2 3 11 *

 2% 2% 2% 2% 1% 2% 1% 1% 2% 2% 1% 3% 2% 2% 1% 2% 1% 1% 1% 2% 2% *

 j           zhij           

NET: all agree 3588 186 419 1704 1424 521 902 1183 1105 1416 2124 502 185 324 373 301 463 143 121 121 466 134

 75% 71% 75% 77% 75% 77% 78% 78% 76% 78% 80% 79% 79% 78% 76% 80% 78% 65% 72% 82% 74% 70%

 q   za   z z  z zh z    z q   ztu   

NET: all disagree 248 13 31 112 100 36 51 70 70 87 125 46 11 14 22 14 28 8 3 7 28 3

 5% 5% 6% 5% 5% 5% 4% 5% 5% 5% 5% 7% 5% 3% 5% 4% 5% 4% 2% 5% 4% 2%

 u           zhij           

Don't know 155 15 24 64 47 19 28 37 51 40 65 8 4 12 24 9 20 12 6 3 25 6

 3% 6% 4% 3% 2% 3% 2% 2% 3% 2% 2% 1% 2% 3% 5% 2% 3% 5% 3% 2% 4% 3%

 dijk zcd d      ijk  k            

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are of great benefit to society

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

Strongly agree 1333 584 735 149 289 246 253 396 198 320 386 416 410 375 295 252 301 403 564 65 636 217 68 921 413

 28% 25% 31% 27% 32% 29% 29% 25% 20% 30% 29% 31% 30% 28% 29% 24% 22% 27% 34% 26% 29% 28% 25% 28% 27%

 agho  za  zg  g   h h zh zo  o   p zpqs       

 p                         

Tend to agree 2104 1025 1066 217 378 389 383 736 456 482 568 583 655 600 411 437 603 659 748 94 969 358 118 1445 659

 44% 44% 45% 40% 42% 45% 44% 46% 46% 46% 42% 44% 48% 44% 41% 42% 44% 45% 45% 37% 44% 46% 43% 45% 43%

        c     zmno             

Neither agree nor disagree 924 516 401 108 161 152 163 341 250 172 266 228 208 257 198 260 327 297 243 57 404 140 54 599 325

 19% 22% 17% 20% 18% 18% 19% 21% 25% 16% 20% 17% 15% 19% 20% 25% 24% 20% 15% 23% 18% 18% 20% 19% 21%

 bikl zb      z zijk     l l zlmn zqr r  r     zw

 r                         

Tend to disagree 148 87 60 33 37 30 25 23 23 15 64 45 40 41 49 19 29 45 55 19 81 22 12 115 33

 3% 4% 2% 6% 4% 4% 3% 1% 2% 1% 5% 3% 3% 3% 5% 2% 2% 3% 3% 7% 4% 3% 4% 4% 2%

 bgiop zb  zefg g g g    zhi i   zlo     zpqr x  x zx  

 x                         

Strongly disagree 59 24 35 12 8 10 5 24 11 17 13 18 11 19 18 11 23 10 19 7 24 6 4 35 24

 1% 1% 1% 2% 1% 1% 1% 2% 1% 2% 1% 1% 1% 1% 2% 1% 2% 1% 1% 3% 1% 1% 2% 1% 2%

 lq   f             q   q      

NET: all agree 3437 1608 1801 366 667 635 637 1132 654 802 954 999 1066 976 706 690 904 1062 1312 159 1605 575 186 2366 1072

 72% 69% 75% 67% 74% 74% 73% 71% 66% 76% 71% 75% 78% 72% 70% 67% 67% 72% 78% 63% 73% 74% 68% 73% 70%

 acho  za  c c c   zhj h zh zmno o    ps zpqs     x  

 psx                         

NET: all disagree 207 112 94 45 45 41 30 47 34 32 77 63 51 59 67 30 52 55 74 26 105 28 16 150 57

 4% 5% 4% 8% 5% 5% 3% 3% 3% 3% 6% 5% 4% 4% 7% 3% 4% 4% 4% 10% 5% 4% 6% 5% 4%

 gio   zdefg g      zhi    zlmo     zpqr      

Don't know 195 99 92 26 25 31 43 70 52 42 47 50 34 70 39 51 75 66 43 12 74 30 16 120 75

 4% 4% 4% 5% 3% 4% 5% 4% 5% 4% 4% 4% 3% 5% 4% 5% 6% 4% 3% 5% 3% 4% 6% 4% 5%

 dlrt      d  z     l  l zr r       t

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are of great benefit to society

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

Strongly agree 1333 47 146 109 100 91 118 128 177 188 65 121 45 1088 200 803 409 121 256 470 258 350

 28% 25% 28% 28% 24% 27% 27% 32% 27% 28% 29% 30% 34% 28% 29% 29% 27% 25% 27% 29% 26% 29%

        d               

Tend to agree 2104 75 218 160 198 157 196 188 291 281 97 184 59 1744 301 1260 608 237 403 725 425 552

 44% 39% 42% 41% 48% 46% 44% 47% 45% 42% 43% 46% 45% 44% 44% 45% 40% 49% 43% 45% 43% 45%

 p               p  p     

Neither agree nor disagree 924 50 108 90 88 57 92 48 122 133 48 69 19 783 122 500 331 92 188 311 214 211

 19% 26% 21% 23% 21% 17% 21% 12% 19% 20% 21% 17% 14% 20% 18% 18% 22% 19% 20% 19% 22% 17%

 go zegh g eg g  g  g g g      zo    u  

  kl                     

Tend to disagree 148 8 18 11 11 15 14 9 15 29 5 10 3 124 21 82 59 6 24 41 37 45

 3% 4% 4% 3% 3% 4% 3% 2% 2% 4% 2% 3% 2% 3% 3% 3% 4% 1% 3% 3% 4% 4%

 q                q      

Strongly disagree 59 3 3 6 5 4 4 5 10 13 1 5 1 51 8 31 21 7 11 22 11 15

 1% 1% 1% 2% 1% 1% 1% 1% 2% 2% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1%

NET: all agree 3437 122 364 269 298 249 314 315 468 469 162 304 104 2833 500 2063 1017 357 659 1194 682 902

 72% 64% 70% 69% 72% 73% 71% 79% 72% 71% 72% 76% 78% 72% 74% 74% 67% 74% 70% 74% 69% 74%

 apt       zabc    a a   zp  p  t  rt

        dfhi               

NET: all disagree 207 10 21 17 16 18 19 14 25 42 6 15 3 174 29 113 80 14 36 63 48 60

 4% 5% 4% 4% 4% 5% 4% 3% 4% 6% 3% 4% 3% 4% 4% 4% 5% 3% 4% 4% 5% 5%

          z             

Don't know 195 7 23 13 14 17 18 22 35 19 8 12 7 162 26 94 79 22 60 51 44 41

 4% 4% 5% 3% 3% 5% 4% 5% 5% 3% 3% 3% 5% 4% 4% 3% 5% 5% 6% 3% 4% 3%

 os        i        zo  zsu    

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 273

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are of great benefit to society

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

Strongly agree 1333 489 844 261 179 41 8 218 330 350 343 198 320 107 91 79 146 174 138

 28% 30% 27% 29% 32% 33% 31% 26% 27% 28% 31% 20% 30% 19% 21% 21% 29% 31% 31%

 bkmn zb         zg  k    mno mno mno

 o                   

Tend to agree 2104 706 1398 381 266 46 13 331 546 561 518 456 482 267 189 171 237 246 201

 44% 44% 44% 42% 47% 37% 49% 40% 45% 46% 47% 46% 46% 48% 43% 44% 48% 44% 45%

 g        g g g   z      

Neither agree nor disagree 924 284 640 175 80 26 3 212 244 220 163 250 172 127 123 108 76 96 75

 19% 18% 20% 19% 14% 21% 12% 25% 20% 18% 15% 25% 16% 23% 28% 28% 15% 17% 17%

 adjl  za d    zhij j   zl  zpqr zpqr zpqr    

 p                   

Tend to disagree 148 65 82 39 20 4 2 36 24 38 42 23 15 16 8 6 8 7 6

 3% 4% 3% 4% 3% 3% 8% 4% 2% 3% 4% 2% 1% 3% 2% 2% 2% 1% 1%

 bhlq zb  z    h   h         

Strongly disagree 59 20 39 12 7 1 - 8 16 16 12 11 17 4 7 6 9 8 6

 1% 1% 1% 1% 1% 1% - 1% 1% 1% 1% 1% 2% 1% 2% 2% 2% 1% 1%

NET: all agree 3437 1196 2242 642 444 88 22 550 877 911 861 654 802 374 280 250 382 419 340

 72% 74% 71% 71% 79% 71% 80% 66% 72% 74% 77% 66% 76% 68% 64% 65% 77% 76% 77%

 gkmn    zc    g g zgh  zk    zmno mno mno

 o                   

NET: all disagree 207 86 121 52 27 5 2 44 40 54 55 34 32 20 14 13 17 15 11

 4% 5% 4% 6% 5% 4% 8% 5% 3% 4% 5% 3% 3% 4% 3% 3% 3% 3% 3%

 bl zb                  

Don't know 195 50 145 31 14 5 - 30 63 46 33 52 42 31 21 16 20 23 17

 4% 3% 5% 3% 2% 4% - 4% 5% 4% 3% 5% 4% 6% 5% 4% 4% 4% 4%

 adj  za      j   z        

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 274

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are of great benefit to society

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

Strongly agree 1333 138 60 241 78 68 145 338 453 372 564 326 541 399 479 408 295 303 235 613 219 489 205 674 437

 28% 19% 23% 31% 28% 19% 32% 32% 35% 36% 32% 37% 36% 31% 31% 29% 28% 33% 28% 29% 25% 29% 29% 28% 29%

 aet   abe ae  abe zp zjmnop zgjmnopr zopr zgjm zgjm zp zp   zopr  t  t    

         r   nopr nopr             

Tend to agree 2104 339 117 349 133 178 206 453 572 443 763 390 654 545 670 618 460 389 368 939 364 785 313 1095 665

 44% 46% 45% 45% 48% 49% 45% 43% 45% 42% 44% 44% 44% 43% 44% 44% 43% 42% 44% 44% 41% 46% 44% 45% 45%

      z                zt    

Neither agree nor disagree 924 188 62 123 49 89 72 181 186 158 282 111 202 222 266 261 226 156 143 396 222 279 129 484 272

 19% 26% 24% 16% 18% 25% 16% 17% 14% 15% 16% 13% 14% 17% 17% 19% 21% 17% 17% 19% 25% 16% 18% 20% 18%

 chijkl zcdf cf   zcdf  hkl   kl   kl hkl hikl ghijklmn kl kl  zsu     

 nu                oqr         

Tend to disagree 148 19 4 11 4 5 6 37 31 37 55 16 40 41 43 51 22 25 27 68 21 59 29 69 49

 3% 3% 2% 1% 2% 1% 1% 4% 2% 4% 3% 2% 3% 3% 3% 4% 2% 3% 3% 3% 2% 3% 4% 3% 3%

 cekp e      k  hkp k   p  kp          

Strongly disagree 59 10 1 14 3 3 10 16 16 12 24 11 16 17 18 16 16 15 11 24 15 21 8 34 16

 1% 1% * 2% 1% 1% 2% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 2% 1% 1% 1% 1%

NET: all agree 3437 477 177 590 211 246 350 791 1025 814 1327 716 1195 945 1149 1026 755 692 603 1553 582 1274 518 1769 1102

 72% 65% 69% 77% 76% 68% 77% 75% 80% 78% 76% 82% 81% 74% 75% 73% 71% 75% 73% 73% 66% 75% 73% 72% 74%

 at   zabe a  zabe zp zgjmno zopr zop zgij zgij p zp   zp  t  zt    

         pqr   mnopqr mnopqr             

NET: all disagree 207 29 5 25 7 8 16 53 46 49 79 27 55 58 62 67 38 40 38 91 35 80 38 104 66

 4% 4% 2% 3% 2% 2% 4% 5% 4% 5% 5% 3% 4% 5% 4% 5% 4% 4% 5% 4% 4% 5% 5% 4% 4%

 e e      hk  k                

Don't know 195 39 12 30 12 16 14 27 28 24 47 22 31 49 61 55 50 30 46 74 45 58 21 91 56

 4% 5% 5% 4% 4% 5% 3% 3% 2% 2% 3% 2% 2% 4% 4% 4% 5% 3% 6% 3% 5% 3% 3% 4% 4%

 ghijkl             hil hil hil ghijkl  ghijk       

                   lmnoq       

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are of great benefit to society

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

Strongly agree 1333 334 725 1030 238 607 843 801 922 752 252 194 516 732 70 324 397 280 547 264 190 785 216 913 103

 28% 28% 29% 29% 25% 27% 28% 29% 30% 28% 26% 30% 30% 30% 25% 28% 30% 32% 33% 32% 27% 35% 20% 34% 18%

 vx  deij de    di zacdefgi    z z   z zn zlmnopt zn  zv  zx  

         j                 

Tend to agree 2104 534 1084 1621 433 961 1403 1254 1368 1283 434 279 754 1126 140 495 609 393 744 376 320 935 484 1169 226

 44% 44% 44% 45% 46% 43% 47% 45% 45% 47% 45% 43% 44% 46% 50% 43% 47% 44% 45% 45% 46% 42% 44% 44% 39%

 ux   e e  zbce e e zabc     ko  z         

       g   egh                

Neither agree nor disagree 924 252 474 661 201 463 537 531 527 493 208 131 316 431 47 223 201 149 244 123 144 313 281 384 166

 19% 21% 19% 18% 21% 21% 18% 19% 17% 18% 22% 20% 19% 17% 17% 19% 15% 17% 15% 15% 21% 14% 26% 14% 29%

 cfhi cfhi h  cfhi cfhi  fh   bcfg prs prs r  prs     mprs  zu  zw

 mpqrsuw          hi               

Tend to disagree 148 31 80 96 26 72 86 84 79 79 16 17 50 66 9 41 44 36 40 37 9 73 42 75 30

 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 2% 3% 3% 3% 3% 4% 3% 4% 2% 5% 1% 3% 4% 3% 5%

 chjt  chj j  j j j  j   t t  rt rt mrt  zlmrt     zw

Strongly disagree 59 20 25 42 9 28 33 27 35 36 15 8 13 27 2 14 14 6 15 10 11 24 22 30 14

 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 2% 1% 2%

 l bg        g             z  zw

NET: all agree 3437 867 1809 2651 671 1568 2246 2055 2290 2035 685 473 1270 1858 210 819 1005 673 1291 640 510 1720 701 2082 328

 72% 72% 73% 74% 71% 70% 74% 74% 76% 75% 71% 73% 75% 75% 75% 71% 77% 76% 79% 77% 73% 78% 64% 78% 57%

 evx  e ze   zade ze zabcdefg zabd   zo zo   zo zo zklmoqt zo  zv  zx  

       j  j ej                

NET: all disagree 207 50 104 138 36 101 119 111 114 116 31 25 63 93 11 55 58 42 55 47 20 97 64 105 44

 4% 4% 4% 4% 4% 4% 4% 4% 4% 4% 3% 4% 4% 4% 4% 5% 4% 5% 3% 6% 3% 4% 6% 4% 8%

 chr               rt r r  lmrt   z  zw

Don't know 195 41 92 145 32 121 113 93 95 80 35 18 55 87 11 50 38 25 47 18 21 82 52 85 34

 4% 3% 4% 4% 3% 5% 4% 3% 3% 3% 4% 3% 3% 4% 4% 4% 3% 3% 3% 2% 3% 4% 5% 3% 6%

 ghilp  i ghi  zabcd hi       s  prs         w

 qrsw     fghij                    

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 276

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are of great benefit to society

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

Strongly agree 1333 245 317 763 238 299 779 868 836 835 729 632 676 559 885 888 293 805 619 683 377 309 1100 164

 28% 37% 26% 27% 38% 25% 28% 31% 30% 30% 29% 31% 30% 28% 31% 32% 29% 29% 29% 28% 28% 32% 35% 15%

 ew zbc   zef   zjmq zms zmst m zmst zms  zmqs zhjl      zjmqrst zw  

        rst       t mqrst         

Tend to agree 2104 275 531 1277 253 547 1277 1268 1289 1238 1133 924 1023 907 1327 1296 459 1263 939 1110 630 419 1450 438

 44% 42% 43% 46% 40% 45% 46% 45% 46% 45% 46% 45% 45% 45% 46% 46% 46% 46% 44% 45% 47% 44% 46% 41%

 dw   z   zd  z      z z  z   z  zw  

Neither agree nor disagree 924 95 272 518 97 271 517 469 476 467 418 359 385 380 484 445 162 510 391 464 232 160 403 347

 19% 14% 22% 19% 15% 22% 19% 17% 17% 17% 17% 17% 17% 19% 17% 16% 16% 18% 18% 19% 17% 17% 13% 32%

 adgh  zac a  zdf      o  ghij    ghijno ghijno ghij    zv

 ijklnop             lnop      lnop     

 tuv                        

Tend to disagree 148 25 42 81 26 39 81 81 71 76 71 62 68 63 80 69 40 67 68 67 45 33 88 57

 3% 4% 3% 3% 4% 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 2% 4% 2% 3% 3% 3% 3% 3% 5%

 hoq            q q   hinoq  hoq  hoq   zv

                 s        

Strongly disagree 59 4 17 36 8 18 30 31 28 27 32 20 24 22 30 21 12 35 21 35 14 9 24 33

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 3%

 ov       o   io    o   o  hino    zv

NET: all agree 3437 521 848 2040 491 846 2055 2136 2125 2072 1862 1556 1699 1466 2213 2184 752 2068 1559 1793 1007 728 2551 602

 72% 79% 69% 73% 78% 69% 74% 76% 76% 76% 75% 76% 75% 73% 76% 78% 75% 75% 74% 73% 75% 76% 82% 56%

 bew zbc  b ze  ze zmqr zmqrs zmrs zms zmrs zms  zmqr zghi z zms   z zms zw  

        s       s jklmnpq         

                rst         

NET: all disagree 207 28 59 117 34 57 111 112 99 103 104 82 92 85 111 90 52 101 89 102 60 41 113 89

 4% 4% 5% 4% 5% 5% 4% 4% 4% 4% 4% 4% 4% 4% 4% 3% 5% 4% 4% 4% 4% 4% 4% 8%

 hinoq       o   ho o o o o  hinoq  o o o   zv

 v                        

Don't know 195 14 51 113 11 45 109 93 98 100 99 61 86 86 93 83 37 94 80 95 45 26 61 37

 4% 2% 4% 4% 2% 4% 4% 3% 4% 4% 4% 3% 4% 4% 3% 3% 4% 3% 4% 4% 3% 3% 2% 3%

 adghk  a a  d d   o gknou  ko ghkno     ko kno    v

 noquv             qu           

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Community organisations are of great benefit to society

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

Strongly agree 1333 60 144 649 503 196 300 463 415 526 832 216 78 128 121 123 120 40 35 33 127 35

 28% 23% 26% 29% 26% 29% 26% 31% 29% 29% 31% 34% 33% 31% 25% 33% 20% 18% 21% 22% 20% 18%

 pqrt   ab    zf   zhi zhi    n       

 u                      

Tend to agree 2104 115 254 1000 839 331 538 680 657 834 1235 299 96 189 230 169 285 97 73 73 290 88

 44% 44% 45% 45% 44% 49% 46% 45% 45% 46% 47% 47% 41% 45% 47% 45% 48% 44% 43% 50% 46% 46%

      z    z z      z      

Neither agree nor disagree 924 57 115 393 392 96 233 275 263 323 412 84 44 70 97 58 144 61 43 28 162 52

 19% 22% 20% 18% 21% 14% 20% 18% 18% 18% 16% 13% 19% 17% 20% 15% 24% 28% 25% 19% 26% 27%

 cejk    c  e e jk jk   k    z z   z z

Tend to disagree 148 8 18 54 77 22 37 40 45 46 60 17 8 8 14 15 14 4 6 5 15 4

 3% 3% 3% 2% 4% 3% 3% 3% 3% 3% 2% 3% 4% 2% 3% 4% 2% 2% 3% 3% 2% 2%

 cj    zc    j              

Strongly disagree 59 3 6 28 26 9 9 15 13 22 28 7 - 3 3 4 8 2 1 * 11 *

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - 1% 1% 1% 1% 1% 1% * 2% *

NET: all agree 3437 175 397 1650 1341 527 838 1143 1072 1361 2067 514 174 317 352 292 405 137 108 106 417 123

 72% 67% 71% 75% 71% 77% 72% 76% 74% 75% 78% 81% 74% 76% 72% 78% 69% 62% 64% 72% 66% 64%

 pqrt   zabd  zf  z  z zhi zhij    z       

 u           l           

NET: all disagree 207 11 24 82 103 31 46 54 58 68 88 24 8 11 18 19 22 6 7 5 25 4

 4% 4% 4% 4% 5% 4% 4% 4% 4% 4% 3% 4% 4% 3% 4% 5% 4% 3% 4% 4% 4% 2%

 j    zc                  

Don't know 195 19 26 85 64 26 43 39 56 53 82 9 8 19 24 7 20 16 12 7 24 12

 4% 7% 5% 4% 3% 4% 4% 3% 4% 3% 3% 1% 3% 5% 5% 2% 3% 7% 7% 5% 4% 6%

 gijko zbcd       k k k    o   zp     

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 278

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used elsewhere, rather than on community organisations

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

Strongly agree 224 141 82 39 64 55 26 41 29 21 112 61 82 51 56 35 58 55 100 12 129 34 20 183 42

 5% 6% 3% 7% 7% 6% 3% 3% 3% 2% 8% 5% 6% 4% 6% 3% 4% 4% 6% 5% 6% 4% 7% 6% 3%

 bfghi zb  zfg zfg zfg     zhik hi zmo  o    zpq  zx  x zx  

 ox                         

Tend to agree 595 338 252 98 182 118 80 117 94 64 244 188 197 124 157 116 155 172 233 34 338 103 32 472 122

 12% 14% 11% 18% 20% 14% 9% 7% 9% 6% 18% 14% 15% 9% 16% 11% 11% 12% 14% 13% 15% 13% 12% 15% 8%

 bfgh zb  zfg zefg fg   i  zhik hi zmo  zmo    z  zx x  zx  

 imx                         

Neither agree nor disagree 1371 689 670 174 214 225 242 516 313 329 377 341 340 407 278 347 438 440 392 101 597 227 79 904 468

 29% 30% 28% 32% 24% 26% 28% 32% 32% 31% 28% 25% 25% 30% 27% 34% 32% 30% 23% 40% 27% 29% 29% 28% 31%

 dklr   de    zdef zk k    l  zln zr r  zqr     t

Tend to disagree 1510 674 825 141 256 270 289 555 322 383 352 442 472 415 309 315 400 471 575 64 652 249 80 980 530

 32% 29% 35% 26% 28% 31% 33% 35% 33% 37% 26% 33% 35% 30% 31% 31% 29% 32% 34% 25% 30% 32% 29% 30% 35%

 acdj  za    c zcd j zj  j zmo      zps      ztw

 tw                         

Strongly disagree 781 364 408 75 150 131 177 248 153 179 211 229 215 254 160 152 198 245 305 33 359 119 46 524 258

 16% 16% 17% 14% 17% 15% 20% 16% 15% 17% 16% 17% 16% 19% 16% 15% 15% 17% 18% 13% 16% 15% 17% 16% 17%

       zceg       zo     zp       

NET: all agree 819 479 335 136 246 173 106 158 123 85 357 250 279 175 214 151 213 227 333 46 467 137 52 655 164

 17% 21% 14% 25% 27% 20% 12% 10% 12% 8% 27% 19% 21% 13% 21% 15% 16% 15% 20% 18% 21% 18% 19% 20% 11%

 bfgh zb  zfg zefg zfg   i  zhik hi zmo  zmo    zpq  zwx x x zx  

 imox                         

NET: all disagree 2291 1038 1233 216 406 401 465 803 475 562 563 671 687 669 469 467 598 716 880 97 1011 368 126 1504 788

 48% 44% 52% 40% 45% 47% 53% 51% 48% 54% 42% 50% 51% 49% 46% 45% 44% 48% 53% 38% 46% 48% 46% 47% 52%

 acjp  za   c zcde zcd j zhj  j zo     s zpqs      ztw

 stw                         

Don't know 281 128 150 17 32 59 59 113 80 72 48 78 54 112 50 66 109 96 67 10 114 42 15 171 110

 6% 5% 6% 3% 4% 7% 7% 7% 8% 7% 4% 6% 4% 8% 5% 6% 8% 6% 4% 4% 5% 5% 6% 5% 7%

 cdjlr     cd cd zcd zjk j  j  zln  l zr r       ztw

 w                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 279

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used elsewhere, rather than on community organisations

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

Strongly agree 224 7 26 21 20 16 15 11 30 54 6 15 1 200 23 128 82 15 38 50 44 92

 5% 4% 5% 6% 5% 5% 3% 3% 5% 8% 3% 4% 1% 5% 3% 5% 5% 3% 4% 3% 4% 8%

 s         zfghj    z        zrst

          kl             

Tend to agree 595 21 65 49 61 45 61 26 65 115 29 36 20 524 51 359 205 31 93 163 152 187

 12% 11% 13% 13% 15% 13% 14% 7% 10% 17% 13% 9% 15% 13% 8% 13% 14% 6% 10% 10% 15% 15%

 gnqr  g g ghk g g   zbgh g  g zn  q q    zrs zrs

 s         k             

Neither agree nor disagree 1371 68 145 123 121 106 114 100 177 187 74 118 39 1122 210 763 459 149 265 482 298 326

 29% 36% 28% 32% 29% 31% 26% 25% 27% 28% 33% 29% 30% 28% 31% 28% 30% 31% 28% 30% 30% 27%

 o fgh                     

Tend to disagree 1510 49 154 116 135 111 153 146 223 159 70 155 40 1226 245 915 423 172 302 559 291 359

 32% 26% 30% 30% 32% 32% 35% 37% 34% 24% 31% 39% 30% 31% 36% 33% 28% 36% 32% 34% 29% 30%

 imp  i  i i i zabi i   zabc   zm zp  p  ztu   

            i           

Strongly disagree 781 32 88 58 54 49 69 85 110 109 40 59 28 644 109 455 244 82 167 273 149 193

 16% 17% 17% 15% 13% 14% 16% 21% 17% 16% 18% 15% 21% 16% 16% 16% 16% 17% 18% 17% 15% 16%

        zcde     d          

        fk               

NET: all agree 819 29 91 71 81 61 76 38 95 170 35 51 21 724 74 486 287 46 132 212 196 279

 17% 15% 18% 18% 20% 18% 17% 9% 15% 26% 16% 13% 16% 18% 11% 18% 19% 9% 14% 13% 20% 23%

 gknq  g g gk g g  g zabc g   zn  q zq    zrs zrs

 rs         defghjk             

          l             

NET: all disagree 2291 81 242 174 189 160 222 231 333 268 109 213 68 1869 354 1370 667 254 469 831 440 551

 48% 43% 47% 45% 46% 47% 50% 58% 51% 40% 49% 53% 51% 47% 52% 49% 44% 52% 50% 51% 45% 45%

 impt  i    i zabc i   aci i  zm zp  p t ztu   

 u       defi               

Don't know 281 12 38 20 24 14 31 30 45 39 6 19 4 238 39 151 94 36 77 93 53 58

 6% 6% 7% 5% 6% 4% 7% 7% 7% 6% 2% 5% 3% 6% 6% 5% 6% 7% 8% 6% 5% 5%

   j    j j j          zstu    

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used elsewhere, rather than on community organisations

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

Strongly agree 224 117 107 62 46 9 * 40 49 64 66 29 21 17 11 10 14 7 6

 5% 7% 3% 7% 8% 7% 2% 5% 4% 5% 6% 3% 2% 3% 3% 2% 3% 1% 1%

 bklno zb  z z      z         

 qr                   

Tend to agree 595 278 317 150 98 23 8 103 141 155 163 94 64 63 30 26 39 26 19

 12% 17% 10% 17% 17% 19% 28% 12% 12% 13% 15% 9% 6% 11% 7% 7% 8% 5% 4%

 bkln zb  z z      zh l  noqr      

 opqr                   

Neither agree nor disagree 1371 418 954 252 131 30 5 266 382 340 271 313 329 161 152 136 159 170 139

 29% 26% 30% 28% 23% 24% 20% 32% 31% 28% 24% 32% 31% 29% 35% 35% 32% 31% 31%

 adj  za     j j   z   z z    

Tend to disagree 1510 486 1024 271 168 39 7 234 392 402 360 322 383 184 139 125 167 215 175

 32% 30% 33% 30% 30% 32% 26% 28% 32% 33% 32% 33% 37% 33% 32% 32% 34% 39% 39%

 g         g   z     zn zn

Strongly disagree 781 247 534 118 107 16 7 144 198 197 196 153 179 79 74 65 81 98 75

 16% 15% 17% 13% 19% 13% 24% 17% 16% 16% 18% 15% 17% 14% 17% 17% 16% 18% 17%

 c    c               

NET: all agree 819 395 424 212 144 32 8 143 191 219 229 123 85 81 42 35 53 33 25

 17% 24% 13% 24% 25% 26% 30% 17% 16% 18% 21% 12% 8% 15% 10% 9% 11% 6% 6%

 bkln zb  z z z     zh l  noqr q  qr   

 opqr                   

NET: all disagree 2291 733 1558 390 275 55 14 377 590 599 556 475 562 262 213 190 249 313 250

 48% 45% 50% 43% 49% 45% 50% 45% 48% 49% 50% 48% 54% 47% 49% 49% 50% 57% 56%

 ac  za          zk     zmno zmn

Don't know 281 69 212 47 15 7 - 49 62 71 57 80 72 49 31 25 35 38 29

 6% 4% 7% 5% 3% 5% - 6% 5% 6% 5% 8% 7% 9% 7% 7% 7% 7% 7%

 ad  za d        z  z      

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used elsewhere, rather than on community organisations

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

Strongly agree 224 23 6 14 7 4 8 58 59 65 85 39 68 68 74 63 59 47 45 87 46 90 38 114 70

 5% 3% 2% 2% 3% 1% 2% 6% 5% 6% 5% 4% 5% 5% 5% 4% 6% 5% 5% 4% 5% 5% 5% 5% 5%

 acef e        zhl                

Tend to agree 595 67 27 42 23 34 23 149 165 182 196 91 166 151 173 181 127 103 94 237 97 258 72 299 219

 12% 9% 11% 5% 8% 9% 5% 14% 13% 17% 11% 10% 11% 12% 11% 13% 12% 11% 11% 11% 11% 15% 10% 12% 15%

 acdfs cf cf   cf  jkln k zghjklmn            zst   zvw

          opqr                

Neither agree nor disagree 1371 237 75 240 90 113 146 305 331 263 510 201 371 336 379 384 313 223 202 612 311 418 198 757 370

 29% 32% 29% 31% 32% 32% 32% 29% 26% 25% 29% 23% 25% 26% 25% 27% 29% 24% 24% 29% 35% 25% 28% 31% 25%

 hiklmn z      hiklnqr   hiklnq     knq iklnqr   u zsu   zx  

 qrux          r               

Tend to disagree 1510 239 83 291 92 124 173 329 423 306 581 325 522 397 520 443 322 310 270 720 218 563 229 772 491

 32% 33% 32% 38% 33% 34% 38% 31% 33% 29% 33% 37% 35% 31% 34% 31% 30% 34% 33% 34% 25% 33% 32% 32% 33%

 t   z   z  i  i zghi zgim  imp   ip  zt  t    

            jmop op             

Strongly disagree 781 108 45 135 44 59 80 178 278 207 303 188 311 247 295 255 179 183 159 343 156 279 134 379 259

 16% 15% 18% 18% 16% 16% 18% 17% 22% 20% 17% 21% 21% 19% 19% 18% 17% 20% 19% 16% 18% 17% 19% 16% 17%

         zgjop zgj  zgjp zgjp zp z   zp z       

NET: all agree 819 90 33 55 30 38 31 207 224 247 281 130 234 219 248 244 186 149 140 324 143 348 110 413 290

 17% 12% 13% 7% 11% 11% 7% 20% 17% 24% 16% 15% 16% 17% 16% 17% 17% 16% 17% 15% 16% 21% 16% 17% 19%

 acdefs cf cf     zjkln  zghjklmn            zst   z

          opqr                

NET: all disagree 2291 347 129 427 135 183 254 507 701 513 884 512 833 645 815 698 501 493 429 1062 374 842 363 1151 751

 48% 47% 50% 55% 48% 51% 56% 48% 55% 49% 51% 58% 56% 51% 53% 50% 47% 54% 52% 50% 42% 50% 51% 47% 50%

 t   za   za  zgijop  z zghi zgij p zgop   zgio zp zt  t    

            jmnopqr mop     p        

Don't know 281 59 21 48 25 25 23 33 30 24 60 33 46 74 96 83 69 52 58 115 57 84 33 127 85

 6% 8% 8% 6% 9% 7% 5% 3% 2% 2% 3% 4% 3% 6% 6% 6% 6% 6% 7% 5% 6% 5% 5% 5% 6%

 ghijkl z         hi hi  ghijk ghijk ghijk ghijkl ghijl ghijk       

              l l l   l       

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used elsewhere, rather than on community organisations

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

Strongly agree 224 41 118 157 40 111 127 135 136 117 24 31 81 114 15 73 68 69 99 55 17 117 53 134 30

 5% 3% 5% 4% 4% 5% 4% 5% 4% 4% 3% 5% 5% 5% 5% 6% 5% 8% 6% 7% 2% 5% 5% 5% 5%

 afjt  aj j j aj j afij aj j  t t t t zlmt t zklmprt zmt zlmt      

Tend to agree 595 150 293 398 92 281 356 364 366 338 63 89 208 288 49 174 208 178 255 154 47 286 122 323 77

 12% 12% 12% 11% 10% 12% 12% 13% 12% 12% 7% 14% 12% 12% 17% 15% 16% 20% 16% 19% 7% 13% 11% 12% 14%

 cdjt dj j j j cdj j bcdfj cdj cdj  t t t zlmt zlmt zlmt zklmop zlmt zklmo      

                  rt  prt      

Neither agree nor disagree 1371 373 703 1022 307 664 849 792 808 769 312 194 477 691 78 309 339 220 389 200 218 533 387 676 211

 29% 31% 28% 28% 33% 29% 28% 28% 27% 28% 32% 30% 28% 28% 28% 27% 26% 25% 24% 24% 31% 24% 35% 25% 37%

 hpqr fghi h h zbce h h h  h zbcf qrs rs qrs  r     opqr  zu  zw

 suw    fghi      ghi          s     

Tend to disagree 1510 387 806 1175 320 682 1016 906 1028 897 348 201 538 797 92 346 417 254 541 249 261 714 317 875 152

 32% 32% 33% 33% 34% 30% 34% 32% 34% 33% 36% 31% 32% 32% 33% 30% 32% 29% 33% 30% 37% 32% 29% 33% 27%

 qx  e ze e  ze e ze e zabc   q   q  q  zklm   x  

           egi          opqrs     

Strongly disagree 781 197 421 624 127 353 494 454 539 452 156 104 311 442 31 181 210 137 294 133 112 456 138 522 66

 16% 16% 17% 17% 14% 16% 16% 16% 18% 17% 16% 16% 18% 18% 11% 16% 16% 15% 18% 16% 16% 21% 13% 20% 12%

 dnvx d d zde   d d zdefgi d   zn zn   n  zn   zv  zx  

NET: all agree 819 190 411 556 133 392 483 499 501 455 87 120 289 401 64 247 276 248 354 209 63 403 175 457 107

 17% 16% 17% 15% 14% 17% 16% 18% 17% 17% 9% 19% 17% 16% 23% 22% 21% 28% 22% 25% 9% 18% 16% 17% 19%

 cdfj j j j j cdj j acdfhi cj cdj  t t t zlmt zlmt zlmt zklmop zlmt zklmo      

 t       j          rt  prt      

NET: all disagree 2291 584 1228 1800 447 1035 1510 1360 1567 1349 504 305 849 1239 123 527 627 391 835 382 373 1170 456 1397 218

 48% 48% 50% 50% 48% 46% 50% 49% 52% 50% 53% 47% 50% 50% 44% 46% 48% 44% 51% 46% 54% 53% 42% 53% 38%

 eqvx  e ze   ze e zabcdefg ze zade  oq zoqs   q  znopqs  zkno zv  zx  

         i  g          pqs     

Don't know 281 62 138 218 52 162 173 139 150 150 57 27 90 138 14 64 61 30 59 36 41 106 79 126 36

 6% 5% 6% 6% 6% 7% 6% 5% 5% 6% 6% 4% 5% 6% 5% 6% 5% 3% 4% 4% 6% 5% 7% 5% 6%

 ghpqr   gh  zabcf gh      qr qr  qr     qr  u   

 suw     ghi                    

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 283

Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used elsewhere, rather than on community organisations

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

Strongly agree 224 51 59 112 48 60 113 141 122 120 106 111 114 94 133 123 71 123 115 114 84 73 146 73

 5% 8% 5% 4% 8% 5% 4% 5% 4% 4% 4% 5% 5% 5% 5% 4% 7% 4% 5% 5% 6% 8% 5% 7%

 cf zbc   zef   hij    hijoq ij    zghij  hijnoq  zghijmnoqs zghijklm  zv

                 klmnoqr     noqrs   

                 s        

Tend to agree 595 94 148 348 89 164 333 361 353 349 316 304 292 287 353 313 161 334 307 288 200 160 411 153

 12% 14% 12% 12% 14% 13% 12% 13% 13% 13% 13% 15% 13% 14% 12% 11% 16% 12% 14% 12% 15% 17% 13% 14%

 o       o o o o zghijlnoqs o zghi o  zghi  zghijlnoq  zghijlnoq zghijlm   

              jlnoqs   jlnoqs  s  s noqs   

Neither agree nor disagree 1371 145 404 784 151 414 765 732 761 723 652 529 613 546 790 757 271 777 603 701 371 250 735 424

 29% 22% 33% 28% 24% 34% 27% 26% 27% 26% 26% 26% 27% 27% 27% 27% 27% 28% 28% 29% 28% 26% 23% 39%

 adfg  zac a  zdf            gijk gijk gijk    zv

 hijklmn                        

 ov                        

Tend to disagree 1510 228 372 893 214 353 920 912 910 893 802 664 718 621 947 954 294 895 640 786 392 270 1103 273

 32% 35% 30% 32% 34% 29% 33% 32% 33% 33% 32% 32% 32% 31% 33% 34% 29% 32% 30% 32% 29% 28% 35% 25%

 etuw      e mprt prtu mprtu rtu rtu tu  mprt zgjl  rtu  tu   zw  

        u       u mpqrstu         

Strongly disagree 781 120 179 481 114 166 494 520 516 512 467 354 408 359 523 519 159 493 354 442 229 160 645 94

 16% 18% 15% 17% 18% 14% 18% 19% 18% 19% 19% 17% 18% 18% 18% 19% 16% 18% 17% 18% 17% 17% 21% 9%

 ew    e  ze zpr zpr zpr zkpr  z  z zpr  z  z   zw  

NET: all agree 819 144 207 460 137 224 446 502 475 469 422 416 406 381 486 436 232 457 422 402 284 233 557 226

 17% 22% 17% 17% 22% 18% 16% 18% 17% 17% 17% 20% 18% 19% 17% 16% 23% 16% 20% 16% 21% 24% 18% 21%

 fo zbc   zf   noqs o o o zghijlnoqs oqs zhij o  zghi  zghijlnoq  zghijlmno zghijkl  zv

              noqs   jklmnoq  s  qs mnoqrst   

                 rs        

NET: all disagree 2291 349 551 1374 329 519 1415 1432 1426 1405 1269 1018 1126 979 1470 1473 454 1388 994 1228 622 430 1748 367

 48% 53% 45% 49% 52% 43% 51% 51% 51% 51% 51% 49% 50% 49% 51% 53% 45% 50% 47% 50% 46% 45% 56% 34%

 bew zb  b e  ze zmpr zmprtu zmprtu zmpr prtu prtu u zmpr zgkl  zprtu  zprt   zw  

        tu   tu    tu mnpqrst    u     

                u         

Don't know 281 19 69 169 15 60 167 144 137 144 139 95 116 110 155 137 47 152 101 123 67 41 87 59

 6% 3% 6% 6% 2% 5% 6% 5% 5% 5% 6% 5% 5% 5% 5% 5% 5% 5% 5% 5% 5% 4% 3% 5%

 adghk  a a  d d    hkr             v

 orsuv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Q11 Thinking about this, to what extent do you agree or disagree with each of the following statements? Time and resources would be better used elsewhere, rather than on community organisations

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

Strongly agree 224 17 43 125 73 51 49 47 75 78 112 45 13 33 21 13 15 8 5 3 19 6

 5% 6% 8% 6% 4% 8% 4% 3% 5% 4% 4% 7% 6% 8% 4% 3% 3% 4% 3% 2% 3% 3%

 dgpt  zcd zd  zfg      zij  zno         

Tend to agree 595 36 64 279 231 101 119 185 192 184 291 92 12 51 50 57 59 11 25 12 61 20

 12% 14% 11% 13% 12% 15% 10% 12% 13% 10% 11% 15% 5% 12% 10% 15% 10% 5% 15% 8% 10% 11%

 fijl     f   ijl l l ijl     q  q    

 pqt                      

Neither agree nor disagree 1371 71 143 615 571 172 356 385 398 505 699 139 66 96 156 94 181 87 42 40 207 56

 29% 27% 25% 28% 30% 25% 31% 26% 27% 28% 26% 22% 28% 23% 32% 25% 31% 40% 25% 27% 33% 30%

 gjkm      eg  k k k    m   zpr   z  

Tend to disagree 1510 86 189 722 580 209 399 540 468 652 964 243 80 136 154 129 208 59 54 44 213 61

 32% 33% 34% 33% 31% 31% 34% 36% 32% 36% 36% 38% 34% 32% 32% 34% 35% 27% 32% 30% 34% 32%

       z ze  zh zh zh     q      

Strongly disagree 781 31 84 346 333 117 169 266 221 295 455 95 52 74 68 61 87 36 28 34 88 28

 16% 12% 15% 16% 17% 17% 15% 18% 15% 16% 17% 15% 22% 18% 14% 16% 15% 16% 17% 23% 14% 15%

     a        zhik       zt   

NET: all agree 819 52 108 404 304 152 168 232 267 262 403 137 26 84 71 69 74 19 30 15 80 27

 17% 20% 19% 18% 16% 22% 14% 15% 18% 15% 15% 22% 11% 20% 14% 18% 13% 8% 18% 10% 13% 14%

 fgij     zfg   ijl   zijl  n     q    

 lpqst                      

NET: all disagree 2291 117 273 1069 913 326 567 806 689 947 1419 338 131 210 223 190 295 95 82 79 300 90

 48% 44% 49% 48% 48% 48% 49% 53% 48% 53% 54% 53% 56% 50% 46% 51% 50% 43% 49% 54% 48% 47%

        zef  zh zh zh zh          

Don't know 281 22 38 122 113 30 69 88 95 90 129 18 11 27 40 21 41 19 14 13 41 18

 6% 9% 7% 6% 6% 4% 6% 6% 7% 5% 5% 3% 5% 6% 8% 6% 7% 9% 8% 9% 6% 9%

 jk c       ijk k k           z

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Q12 What, if anything, do you think are potential benefits for someone joining a community organisation?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

Building social connections 3017 1405 1586 302 547 531 594 1043 619 727 786 859 902 914 636 566 798 957 1137 125 1332 487 177 1997 1021

 63% 60% 66% 55% 61% 62% 68% 66% 63% 69% 58% 64% 66% 67% 63% 55% 59% 65% 68% 49% 61% 63% 65% 62% 67%

 acjo  za   c zcde zcd  zhjk  j zo zo o  s ps zps      ztw

 pstw                         

Feeling a sense of belonging 2893 1348 1521 267 526 525 559 1016 606 689 742 832 871 853 594 575 794 901 1087 112 1300 476 169 1944 949

 61% 58% 64% 49% 59% 61% 64% 64% 61% 66% 55% 62% 64% 63% 59% 56% 58% 61% 65% 44% 59% 62% 62% 60% 62%

 acjo  za  c c zcd zcd j zj  j zno o   s s zpqs       

 s                         

Better mental wellbeing 2870 1345 1500 281 534 532 573 949 585 651 760 849 834 845 612 578 772 911 1072 115 1324 490 169 1983 886

 60% 58% 63% 52% 59% 62% 66% 60% 59% 62% 57% 63% 61% 62% 61% 56% 57% 62% 64% 45% 60% 63% 62% 61% 58%

 acjo  za  c c zcdg c  j  zhj o o   s ps zps   x  x  

 psx                         

Feeling more supported 2698 1232 1441 273 518 496 524 888 531 640 701 800 810 784 540 565 720 849 1007 123 1224 451 158 1832 866

 57% 53% 60% 50% 58% 58% 60% 56% 54% 61% 52% 60% 60% 58% 53% 55% 53% 57% 60% 48% 56% 58% 58% 57% 57%

 achj  za  c c zc c  zhj  zhj zno     s zps       

 ps                         

Learning new skills 2117 969 1129 212 404 401 411 688 413 498 556 632 647 597 456 417 554 654 813 95 958 326 135 1419 698

 44% 42% 47% 39% 45% 47% 47% 43% 42% 47% 41% 47% 48% 44% 45% 40% 41% 44% 49% 37% 44% 42% 50% 44% 46%

 acjo  za  c c c   hj  zhj zo      zpqs       

 p                         

Sharing knowledge with others 2111 1008 1084 212 359 334 423 782 466 528 542 555 645 591 444 430 563 631 804 113 896 320 133 1349 762

 44% 43% 45% 39% 40% 39% 49% 49% 47% 50% 40% 41% 47% 43% 44% 42% 41% 43% 48% 44% 41% 41% 49% 42% 50%

 cdej      zcde zcde jk zjk   zmo      zpq    tw  ztuw

 ktw                         

Feeling a sense of helping the 

wider community

2081 983 1076 212 397 384 421 668 416 474 567 603 671 601 419 390 526 626 839 91 957 310 138 1405 676

 44% 42% 45% 39% 44% 45% 48% 42% 42% 45% 42% 45% 49% 44% 41% 38% 39% 42% 50% 36% 44% 40% 51% 43% 44%

 acop      zcg      zmno o     zpqs    zuw   

 s                         

Having more of a sense of purpose 2058 974 1065 192 383 378 413 691 422 483 552 582 643 587 431 397 528 643 788 99 924 309 128 1361 697

 43% 42% 45% 35% 43% 44% 47% 43% 43% 46% 41% 43% 47% 43% 43% 39% 39% 43% 47% 39% 42% 40% 47% 42% 46%

 copw    c c zc c  j   zmo o    p zps      zuw

Better physical wellbeing 1718 795 909 164 334 332 357 531 314 400 482 509 522 480 385 331 480 515 651 71 825 265 102 1192 525

 36% 34% 38% 30% 37% 39% 41% 33% 32% 38% 36% 38% 38% 35% 38% 32% 35% 35% 39% 28% 38% 34% 38% 37% 34%

 acgh  za  c cg zcg   h  h zo  o    zqs       

 os                         

Other potential benefit(s) 666 319 337 66 126 122 148 204 129 158 191 179 208 184 153 121 188 179 274 24 293 99 52 444 221

 14% 14% 14% 12% 14% 14% 17% 13% 13% 15% 14% 13% 15% 14% 15% 12% 14% 12% 16% 10% 13% 13% 19% 14% 14%

 o      zcg      o      zqs    ztuw   

There would be no benefits for 

someone joining a community 

organisation

107 66 41 8 16 17 20 46 29 24 37 17 11 33 26 37 43 32 27 4 34 20 12 66 41

 2% 3% 2% 1% 2% 2% 2% 3% 3% 2% 3% 1% 1% 2% 3% 4% 3% 2% 2% 2% 2% 3% 4% 2% 3%

 bklrt zb       k  k   l l zl zr      ztw t t

Don't know 396 188 206 40 38 56 87 175 117 104 72 102 64 112 63 158 165 118 75 39 139 61 28 228 168

 8% 8% 9% 7% 4% 7% 10% 11% 12% 10% 5% 8% 5% 8% 6% 15% 12% 8% 4% 15% 6% 8% 10% 7% 11%

 djlnr   d   de zcde zjk j  j  l  zlmn zqr r  zqr   t t ztuw

 tw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Q12 What, if anything, do you think are potential benefits for someone joining a community organisation?

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

Building social connections 3017 107 318 244 250 199 296 283 431 407 129 272 82 2485 450 1765 941 311 612 1068 583 755

 63% 57% 62% 63% 60% 58% 67% 71% 66% 61% 58% 68% 61% 63% 66% 64% 62% 64% 65% 66% 59% 62%

 t      aej zabc aej   aej       t zt   

        deij               

Feeling a sense of belonging 2893 111 297 226 243 201 289 261 420 380 128 250 87 2372 435 1714 875 304 562 1038 587 706

 61% 58% 58% 58% 58% 59% 65% 65% 65% 57% 57% 62% 65% 60% 64% 62% 58% 63% 60% 64% 59% 58%

 mp      bi bi bi       p    ztu   

Better mental wellbeing 2870 112 320 227 222 198 261 266 406 377 137 264 80 2398 392 1709 854 307 562 1002 573 733

 60% 59% 62% 58% 53% 58% 59% 67% 62% 57% 61% 66% 60% 61% 58% 62% 57% 63% 60% 62% 58% 60%

 dp  d     zcde d   di    zp  p     

        fi               

Feeling more supported 2698 103 297 211 215 183 251 253 388 377 121 223 76 2250 373 1607 801 290 502 941 551 704

 57% 55% 58% 54% 52% 53% 57% 63% 60% 57% 54% 56% 57% 57% 55% 58% 53% 60% 53% 58% 56% 58%

 pr       zcde d       zp  p  r   

        j               

Learning new skills 2117 84 246 158 163 149 187 193 288 275 104 198 73 1739 305 1296 612 208 394 724 420 578

 44% 44% 48% 41% 39% 44% 42% 48% 44% 41% 47% 49% 55% 44% 45% 47% 41% 43% 42% 45% 43% 48%

 dp  d     cdi    cdi zcdf   zp      zrt

             i          

Sharing knowledge with others 2111 78 242 172 171 131 193 208 302 270 95 187 62 1727 322 1292 607 211 412 781 386 531

 44% 41% 47% 44% 41% 38% 44% 52% 46% 41% 42% 47% 47% 44% 48% 47% 40% 44% 44% 48% 39% 44%

 ept  e     zacd e       zp    ztu   

        efij               

Feeling a sense of helping the 

wider community

2081 76 229 158 162 132 185 205 300 274 116 183 62 1711 308 1246 632 203 387 708 424 562

 44% 40% 44% 41% 39% 39% 42% 51% 46% 41% 52% 46% 47% 43% 46% 45% 42% 42% 41% 44% 43% 46%

        zacd de  zacd           r

        efi   efi            

Having more of a sense of purpose 2058 67 217 156 180 143 179 201 299 282 92 180 63 1694 301 1234 606 218 421 719 402 516

 43% 36% 42% 40% 43% 42% 40% 51% 46% 43% 41% 45% 47% 43% 44% 45% 40% 45% 45% 44% 41% 42%

 p       zabc a       zp       

        efij               

Better physical wellbeing 1718 64 196 136 153 99 147 165 244 238 80 143 53 1442 223 1052 503 163 310 600 332 475

 36% 34% 38% 35% 37% 29% 33% 41% 38% 36% 36% 36% 40% 36% 33% 38% 33% 34% 33% 37% 34% 39%

 epr  e  e   zef e e      zp      zrt

Other potential benefit(s) 666 30 71 48 45 41 61 75 106 88 29 58 13 554 98 397 203 66 127 245 126 167

 14% 16% 14% 12% 11% 12% 14% 19% 16% 13% 13% 14% 10% 14% 15% 14% 13% 14% 14% 15% 13% 14%

        zcde d              

        il               

There would be no benefits for 

someone joining a community 

organisation

107 6 12 12 11 9 8 5 12 18 8 5 1 92 14 56 37 14 27 37 25 17

 2% 3% 2% 3% 3% 3% 2% 1% 2% 3% 4% 1% * 2% 2% 2% 2% 3% 3% 2% 3% 1%

 u                  u    

Don't know 396 18 51 36 37 32 32 35 49 48 15 32 9 323 64 202 138 56 105 146 71 74

 8% 10% 10% 9% 9% 9% 7% 9% 8% 7% 7% 8% 7% 8% 9% 7% 9% 11% 11% 9% 7% 6%

 ou                 zo ztu u   

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 287

Q12 What, if anything, do you think are potential benefits for someone joining a community organisation?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

Building social connections 3017 962 2055 508 358 81 16 481 769 780 753 619 727 331 288 255 329 398 324

 63% 60% 65% 56% 63% 65% 58% 58% 63% 63% 68% 63% 69% 60% 66% 66% 66% 72% 73%

 acg  za  c    g g zghi  zk     zmn zmno

Feeling a sense of belonging 2893 921 1972 503 341 66 12 466 747 761 697 606 689 334 272 245 316 373 299

 61% 57% 63% 56% 60% 53% 43% 56% 61% 62% 63% 61% 66% 60% 62% 63% 64% 67% 68%

 acg  za      g g g  z     zm zm

Better mental wellbeing 2870 961 1909 525 352 73 11 471 716 743 728 585 651 341 243 216 315 336 264

 60% 59% 61% 58% 62% 59% 41% 56% 58% 60% 65% 59% 62% 62% 56% 56% 64% 61% 60%

 gn          zghi      no   

Feeling more supported 2698 931 1767 499 344 75 13 451 688 716 647 531 640 310 221 193 300 341 266

 57% 58% 56% 55% 61% 61% 47% 54% 56% 58% 58% 54% 61% 56% 50% 50% 60% 62% 60%

 kno    z        zk    no zno no

Learning new skills 2117 745 1372 402 275 56 12 346 542 543 510 413 498 235 178 157 230 268 203

 44% 46% 44% 45% 49% 46% 43% 41% 44% 44% 46% 42% 47% 43% 41% 41% 46% 48% 46%

     z        k     no  

Sharing knowledge with others 2111 661 1450 348 246 57 10 324 559 549 515 466 528 240 226 203 228 301 246

 44% 41% 46% 39% 44% 46% 36% 39% 46% 45% 46% 47% 50% 43% 52% 52% 46% 54% 55%

 acg  za      g g g  z  zm zm  zmp zmp

Feeling a sense of helping the 

wider community

2081 716 1365 391 257 55 13 319 509 556 546 416 474 236 180 155 218 255 199

 44% 44% 43% 43% 46% 44% 49% 38% 42% 45% 49% 42% 45% 43% 41% 40% 44% 46% 45%

 g         g zgh         

Having more of a sense of purpose 2058 660 1397 346 250 58 6 343 499 528 529 422 483 225 197 179 215 268 212

 43% 41% 44% 38% 44% 47% 23% 41% 41% 43% 48% 43% 46% 41% 45% 46% 43% 49% 48%

 ac  za  c      zghi       zm  

Better physical wellbeing 1718 622 1096 340 226 42 13 294 453 413 436 314 400 177 137 118 189 210 160

 36% 39% 35% 38% 40% 34% 50% 35% 37% 34% 39% 32% 38% 32% 31% 30% 38% 38% 36%

 bkmn zb         zi  k    no no  

 o                   

Other potential benefit(s) 666 211 454 116 74 19 2 113 161 164 167 129 158 71 58 49 71 87 65

 14% 13% 14% 13% 13% 15% 9% 13% 13% 13% 15% 13% 15% 13% 13% 13% 14% 16% 15%

There would be no benefits for 

someone joining a community 

organisation

107 34 72 23 9 2 1 31 32 26 13 29 24 7 21 19 16 8 7

 2% 2% 2% 3% 2% 1% 2% 4% 3% 2% 1% 3% 2% 1% 5% 5% 3% 1% 1%

 j       zj j      zmqr zmqr    

Don't know 396 80 316 50 20 10 - 95 99 83 51 117 104 72 45 40 36 68 55

 8% 5% 10% 6% 4% 8% - 11% 8% 7% 5% 12% 10% 13% 10% 10% 7% 12% 12%

 acdij  za   d  zhij j j  z  zp    zp zp

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 288

Q12 What, if anything, do you think are potential benefits for someone joining a community organisation?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

Building social connections 3017 468 151 540 187 223 315 722 893 697 1172 652 1082 886 1056 949 714 644 573 1400 491 1102 471 1521 974

 63% 64% 59% 70% 67% 62% 70% 69% 69% 67% 68% 74% 73% 70% 69% 67% 67% 70% 69% 66% 55% 65% 67% 62% 65%

 t   zabe   zbe z z z z zghi zghi z z z z z z zt  t w   

            jmnopr jnop             

Feeling a sense of belonging 2893 446 160 509 180 224 304 683 883 682 1142 619 1067 849 1025 913 678 618 533 1359 476 1038 450 1483 921

 61% 61% 62% 66% 64% 62% 67% 65% 69% 65% 66% 71% 72% 67% 67% 65% 63% 67% 64% 64% 54% 61% 64% 61% 62%

 t   z   z z zgijop z z zgij zghi z zp z  zp z zt  t    

         r   nopr jmnopqr             

Better mental wellbeing 2870 424 161 467 184 207 275 655 879 660 1108 618 1055 843 1031 925 678 620 556 1297 489 1060 444 1437 947

 60% 58% 63% 61% 66% 58% 61% 62% 68% 63% 64% 70% 71% 66% 67% 66% 63% 68% 67% 61% 55% 63% 63% 59% 63%

 tw    a    zgijp z z zgij zghi z zgip z z zgip zg t  zt   zw

            mop jmnop             

Feeling more supported 2698 380 151 463 177 185 268 620 852 633 1058 580 1015 827 975 885 632 596 494 1237 447 992 409 1354 898

 57% 52% 59% 60% 64% 52% 59% 59% 66% 60% 61% 66% 68% 65% 63% 63% 59% 65% 60% 59% 51% 59% 58% 55% 60%

 aet   ae zae  ae  zgijpr z z zgij zgij zgij zgpr zp  zgpr  zt  t   zw

            pr nopr pr            

Learning new skills 2117 296 117 359 139 153 207 519 667 514 845 458 818 651 749 685 519 460 379 945 362 791 304 1072 702

 44% 40% 45% 47% 50% 43% 46% 49% 52% 49% 49% 52% 55% 51% 49% 49% 49% 50% 46% 45% 41% 47% 43% 44% 47%

 at   a a   z zjr z z zr zghi zr z z z zr    zt   z

             jmnopqr             

Sharing knowledge with others 2111 368 98 388 140 186 239 542 704 544 865 486 812 642 760 677 504 448 376 990 324 780 309 1073 694

 44% 50% 38% 51% 50% 52% 53% 52% 55% 52% 50% 56% 55% 50% 49% 48% 47% 49% 45% 47% 37% 46% 44% 44% 46%

 bt zb  zb b zb zb zr zjmnop zpr zr zjmn zjmn zr zr z  z  zt  t    

         qr   opqr opqr             

Feeling a sense of helping the 

wider community

2081 304 112 353 121 157 216 518 669 541 846 499 822 613 720 637 478 453 381 935 370 758 315 1053 680

 44% 41% 43% 46% 43% 44% 48% 49% 52% 52% 49% 57% 55% 48% 47% 45% 45% 49% 46% 44% 42% 45% 45% 43% 45%

        z zjnopr zjnopr z zghi zghi zop z   zop        

            jmnopqr jmnopqr             

Having more of a sense of purpose 2058 312 110 364 119 159 212 502 656 527 812 467 788 642 771 654 510 466 408 963 351 728 328 1030 668

 43% 43% 43% 47% 43% 44% 47% 48% 51% 50% 47% 53% 53% 50% 50% 46% 48% 51% 49% 46% 40% 43% 46% 42% 45%

 t   z    z zjo zj z zgjo zgjo zo zo z z zo z zt      

            p p             

Better physical wellbeing 1718 228 86 286 114 116 164 420 566 455 709 389 703 531 634 554 410 373 317 779 291 627 238 865 588

 36% 31% 33% 37% 41% 32% 36% 40% 44% 43% 41% 44% 47% 42% 41% 39% 38% 41% 38% 37% 33% 37% 34% 35% 39%

 a   a ae   z zgjopr zgopr z zgop zghi z z z  z       zvw

            r jmnopqr             

Other potential benefit(s) 666 94 34 118 40 51 64 167 257 191 275 169 278 243 257 235 168 172 152 309 105 245 107 329 220

 14% 13% 13% 15% 14% 14% 14% 16% 20% 18% 16% 19% 19% 19% 17% 17% 16% 19% 18% 15% 12% 14% 15% 13% 15%

         zgjnop zj z zgjp zgj zjno z z  zp z       

              p            

There would be no benefits for 

someone joining a community 

organisation

107 24 5 16 8 10 6 24 19 18 30 16 14 30 28 32 23 12 17 47 36 20 18 59 25

 2% 3% 2% 2% 3% 3% 1% 2% 1% 2% 2% 2% 1% 2% 2% 2% 2% 1% 2% 2% 4% 1% 3% 2% 2%

 hlu z      l  l l l  lq  lq l  l u zsu     

Don't know 396 86 30 77 27 44 51 54 51 45 93 25 46 82 104 98 96 52 59 175 80 105 58 196 96

 8% 12% 12% 10% 10% 12% 11% 5% 4% 4% 5% 3% 3% 6% 7% 7% 9% 6% 7% 8% 9% 6% 8% 8% 6%

 ghijkl z z   z  kl  l hkl   hikl hikl hikl ghijklmno kl hikl u u     

 mnqux                q         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE



Return to Index

23-085423-36 - MEN'S SHEDS

WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 289

Q12 What, if anything, do you think are potential benefits for someone joining a community organisation?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

Building social connections 3017 741 1560 2322 574 1399 1963 1748 2019 1736 659 391 1085 1593 153 702 830 522 1081 503 494 1468 649 1843 286

 63% 61% 63% 65% 61% 62% 65% 63% 67% 64% 69% 60% 64% 65% 55% 61% 64% 59% 66% 61% 71% 66% 59% 69% 50%

 nqvx   zabd   zabd  zabcdefg a zabc  nq noqs   nq  zknoqs  zklm zv  zx  

    eg   egi  i  defgi          nopqrs     

Feeling a sense of belonging 2893 725 1505 2229 540 1329 1892 1703 1932 1689 627 382 1047 1532 136 661 783 488 1015 484 472 1431 615 1760 268

 61% 60% 61% 62% 57% 59% 63% 61% 64% 62% 65% 59% 61% 62% 49% 58% 60% 55% 62% 59% 68% 65% 56% 66% 47%

 deno   zde   zabd d zabcdegi zde zabc n noq noq  n nq  noqs nq zklm zv  zx  

 qvx      eg    degi          nopqrs     

Better mental wellbeing 2870 681 1483 2224 558 1325 1875 1695 1917 1679 565 376 1048 1563 152 682 806 507 1049 502 433 1478 538 1773 250

 60% 56% 60% 62% 59% 59% 62% 61% 63% 62% 59% 58% 62% 63% 55% 59% 62% 57% 64% 61% 62% 67% 49% 67% 44%

 avx  a zabe   zabe a zabcdegi zabe   nq zkno   nq  zknoqs q n zv  zx  

       j  j     q            

Feeling more supported 2698 652 1403 2080 520 1255 1742 1608 1781 1568 544 368 978 1452 146 649 759 490 965 486 402 1384 520 1656 250

 57% 54% 57% 58% 55% 56% 58% 58% 59% 58% 57% 57% 57% 59% 52% 57% 58% 55% 59% 59% 58% 63% 47% 62% 44%

 avx   zae   ae a zabde a    zq     zq q  zv  zx  

Learning new skills 2117 527 1127 1655 406 984 1358 1245 1408 1235 429 294 772 1149 132 512 572 383 784 370 330 1088 418 1308 204

 44% 44% 45% 46% 43% 44% 45% 45% 47% 45% 45% 45% 45% 47% 47% 45% 44% 43% 48% 45% 48% 49% 38% 49% 36%

 vx   ze     zaefg     z     zpq   zv  zx  

Sharing knowledge with others 2111 582 1172 1673 410 982 1403 1257 1411 1274 509 308 818 1147 113 486 567 360 748 378 378 1047 435 1355 186

 44% 48% 47% 47% 44% 44% 47% 45% 47% 47% 53% 48% 48% 46% 41% 42% 44% 41% 46% 46% 54% 47% 40% 51% 32%

 qvx zdeg zdeg ze   ze  ze zdeg zabc oq znop zopq     q q zklm zv  zx  

           defghi  q        nopqrs     

Feeling a sense of helping the 

wider community

2081 523 1102 1587 396 950 1360 1247 1399 1227 423 303 755 1108 116 507 594 379 793 381 322 1066 412 1283 200

 44% 43% 44% 44% 42% 42% 45% 45% 46% 45% 44% 47% 44% 45% 41% 44% 46% 43% 48% 46% 46% 48% 38% 48% 35%

 vx  e e   ze e zabcde ze         zlmnopq q  zv  zx  

Having more of a sense of purpose 2058 515 1105 1592 411 949 1356 1199 1389 1213 451 267 770 1117 114 477 587 349 748 365 337 1053 423 1300 183

 43% 43% 45% 44% 44% 42% 45% 43% 46% 45% 47% 41% 45% 45% 41% 42% 45% 39% 46% 44% 49% 48% 39% 49% 32%

 qvx  e ze   zeg  zaceg zeg zaeg  oq zoq   q  zoq q zkno zv  zx  

                     q     

Better physical wellbeing 1718 427 934 1342 335 817 1141 1045 1171 1013 334 241 652 938 93 448 509 340 662 333 254 918 293 1110 128

 36% 35% 38% 37% 36% 36% 38% 37% 39% 37% 35% 37% 38% 38% 33% 39% 39% 38% 40% 40% 37% 41% 27% 42% 22%

 vx  z z   zj z zaceij    z z  z z  zn zn  zv  zx  

Other potential benefit(s) 666 162 368 525 125 343 434 368 457 377 140 91 261 361 38 181 192 114 265 110 106 368 117 437 52

 14% 13% 15% 15% 13% 15% 14% 13% 15% 14% 15% 14% 15% 15% 14% 16% 15% 13% 16% 13% 15% 17% 11% 16% 9%

 vx  g g  zg g  zgi       q   zqs   zv  zx  

There would be no benefits for 

someone joining a community 

organisation

107 27 52 72 28 57 56 56 53 54 28 13 31 40 10 32 21 19 26 15 13 40 39 40 28

 2% 2% 2% 2% 3% 3% 2% 2% 2% 2% 3% 2% 2% 2% 4% 3% 2% 2% 2% 2% 2% 2% 4% 1% 5%

 fhmrw    cfghi cfh     cfh    mpr mpr       zu  zw

Don't know 396 125 213 296 85 203 230 224 192 223 96 53 134 194 19 87 67 47 84 46 59 119 142 140 79

 8% 10% 9% 8% 9% 9% 8% 8% 6% 8% 10% 8% 8% 8% 7% 8% 5% 5% 5% 6% 9% 5% 13% 5% 14%

 fhpq zbcfg fh h h fh h h  h cfghi pqrs pqrs pqrs  pqr     pqrs  zu  zw

 rsuw hi                        

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 290

Q12 What, if anything, do you think are potential benefits for someone joining a community organisation?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS 

LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTION

S 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

Building social connections 3017 436 760 1801 414 728 1842 1905 1852 1819 1641 1352 1482 1291 1947 1926 625 1815 1395 1624 854 602 2143 593

 63% 66% 62% 65% 66% 60% 66% 68% 66% 66% 66% 66% 66% 64% 67% 69% 62% 65% 66% 66% 64% 63% 69% 55%

 ew    e  ze zhij zmptu zmptu zmpt zp zp  zmpq zhij  zp zp zmp   zw  

        klmpqrt       tu klmnpqr         

        u        stu         

Feeling a sense of belonging 2893 419 740 1713 390 701 1771 1824 1788 1767 1589 1278 1425 1244 1887 1864 599 1763 1333 1550 820 592 2064 569

 61% 64% 60% 61% 62% 58% 63% 65% 64% 64% 64% 62% 63% 62% 65% 67% 60% 64% 63% 63% 61% 62% 66% 53%

 ew      ze zklm zkmpt zkmpt zmpt  zp  zklm zghi  zp z zp   zw  

        prst       pqrst jklmnpq         

                rstu         

Better mental wellbeing 2870 390 708 1749 394 686 1753 1822 1819 1801 1617 1332 1453 1254 1928 1867 596 1766 1339 1544 862 618 2122 521

 60% 59% 58% 63% 62% 56% 63% 65% 65% 66% 65% 65% 64% 62% 66% 67% 59% 64% 63% 63% 64% 65% 68% 48%

 bew   zb e  ze zmps zmprs zmpqrs zmpr zmp zmp z zghl zghl  zp zp zp zp zp zw  

           s    mpqrs mpqrs         

Feeling more supported 2698 379 670 1625 362 658 1642 1726 1700 1673 1519 1245 1356 1188 1804 1749 571 1653 1275 1442 793 567 1942 525

 57% 58% 54% 58% 57% 54% 59% 61% 61% 61% 61% 60% 60% 59% 62% 62% 57% 60% 60% 59% 59% 59% 62% 49%

 w   zb   ze zmpq zps zmps zmps zp z z zhlm zhlm  z z z   zw  

        s       pqrst pqrst         

Learning new skills 2117 318 528 1251 300 512 1277 1358 1328 1309 1183 981 1050 923 1418 1403 448 1309 993 1179 621 435 1560 390

 44% 48% 43% 45% 48% 42% 46% 48% 47% 48% 48% 48% 46% 46% 49% 50% 45% 47% 47% 48% 46% 46% 50% 36%

 w zb   e   zlmp z zm zm z z  zlmp zghi  z z zmp   zw  

               qrtu jklmpqr         

                stu         

Sharing knowledge with others 2111 317 526 1254 301 494 1291 1325 1282 1260 1133 953 992 887 1432 1378 439 1288 991 1188 562 406 1546 389

 44% 48% 43% 45% 48% 41% 46% 47% 46% 46% 46% 46% 44% 44% 49% 49% 44% 46% 47% 48% 42% 43% 49% 36%

 ew zb   e  ze zjlm zltu zlmtu lt zlmtu   zghi zghi  zlmtu zlmtu zhij   zw  

        ptu       jklmpqr jklmpqr    lmpqtu     

               tu tu         

Feeling a sense of helping the 

wider community

2081 309 506 1253 293 512 1258 1329 1301 1258 1137 978 1009 886 1368 1353 442 1243 984 1107 582 439 1514 401

 44% 47% 41% 45% 46% 42% 45% 47% 47% 46% 46% 48% 45% 44% 47% 48% 44% 45% 46% 45% 43% 46% 48% 37%

 w b  b   z zijl zlmqt zm zm zlmpqst   zlmq zhij   zmt    zw  

        mpqst       st lmpqst         

Having more of a sense of purpose 2058 297 486 1262 278 480 1287 1319 1272 1263 1141 940 1019 922 1377 1361 451 1292 991 1136 608 439 1505 393

 43% 45% 40% 45% 44% 39% 46% 47% 45% 46% 46% 46% 45% 46% 47% 49% 45% 47% 47% 46% 45% 46% 48% 37%

 bew b  zb   ze zhl z z z z z z zhl zghi  z z z   zw  

                jklmpqs         

                t         

Better physical wellbeing 1718 279 403 1023 269 408 1025 1114 1080 1074 971 818 852 782 1176 1100 375 1072 827 937 534 388 1340 264

 36% 42% 33% 37% 43% 34% 37% 40% 39% 39% 39% 40% 38% 39% 41% 39% 37% 39% 39% 38% 40% 41% 43% 25%

 bw zbc  b zef   zl z z z z  z zhlp z  z z z z z zw  

               qs          

Other potential benefit(s) 666 112 146 406 92 149 420 447 435 419 376 315 340 291 473 457 141 424 344 389 194 142 499 114

 14% 17% 12% 15% 15% 12% 15% 16% 16% 15% 15% 15% 15% 14% 16% 16% 14% 15% 16% 16% 14% 15% 16% 11%

 bw zb  b   ze zm z z z z   zjm zm  z zm z   zw  

There would be no benefits for 

someone joining a community 

organisation

107 9 41 53 12 38 50 49 47 53 49 34 48 45 57 39 18 55 43 55 22 15 38 55

 2% 1% 3% 2% 2% 3% 2% 2% 2% 2% 2% 2% 2% 2% 2% 1% 2% 2% 2% 2% 2% 2% 1% 5%

 fghko  zac   f    o o  o ho o   o o ho    zv

 v                        

Don't know 396 27 105 219 19 111 210 164 193 183 167 125 156 144 182 165 58 201 144 198 77 40 106 136

 8% 4% 9% 8% 3% 9% 8% 6% 7% 7% 7% 6% 7% 7% 6% 6% 6% 7% 7% 8% 6% 4% 3% 13%

 adfgh  a a  d d u gou gu gu u gou gotu u u  gknotu gu ghijk u   zv

 ijklmno                   lnopqrt     

 pqrtuv                   u     

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 291

Q12 What, if anything, do you think are potential benefits for someone joining a community organisation?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

Building social connections 3017 163 357 1422 1206 431 751 1016 959 1200 1854 424 172 279 322 265 379 132 103 106 381 122

 63% 62% 64% 64% 63% 63% 65% 67% 66% 67% 70% 67% 74% 67% 66% 70% 64% 60% 61% 72% 61% 64%

        z z z zhi z zhi   z    zt   

Feeling a sense of belonging 2893 159 344 1344 1183 406 694 1019 897 1184 1755 397 169 280 290 251 379 127 97 94 389 114

 61% 60% 61% 61% 62% 60% 60% 67% 62% 66% 66% 63% 72% 67% 59% 67% 64% 58% 58% 64% 62% 60%

        zef  zh zh  zhik zn  zn       

Better mental wellbeing 2870 156 341 1336 1167 399 710 986 914 1155 1729 418 157 272 298 259 357 127 98 91 374 111

 60% 60% 61% 60% 61% 59% 61% 65% 63% 64% 65% 66% 67% 65% 61% 69% 60% 58% 58% 62% 60% 58%

        ze z z z z z   zn       

Feeling more supported 2698 150 312 1267 1085 382 658 917 849 1075 1645 420 153 255 273 243 319 118 88 86 328 107

 57% 57% 56% 57% 57% 56% 57% 61% 59% 60% 62% 66% 65% 61% 56% 65% 54% 54% 52% 58% 52% 56%

 t       z  z zhi zhij z   zn       

Learning new skills 2117 103 229 978 856 304 504 750 652 861 1297 318 132 194 210 185 247 92 70 69 256 83

 44% 39% 41% 44% 45% 45% 43% 50% 45% 48% 49% 50% 56% 46% 43% 49% 42% 42% 41% 47% 41% 44%

        zf  z zh zh zhij          

Sharing knowledge with others 2111 124 264 991 841 279 523 742 662 868 1318 298 138 185 214 197 289 98 75 78 293 85

 44% 47% 47% 45% 44% 41% 45% 49% 46% 48% 50% 47% 59% 44% 44% 52% 49% 45% 44% 53% 47% 45%

        ze  z zh  zhij   zmn z   z   

             k          

Feeling a sense of helping the 

wider community

2081 121 257 978 818 297 493 726 666 845 1291 306 127 198 206 194 243 106 63 62 271 75

 44% 46% 46% 44% 43% 44% 43% 48% 46% 47% 49% 48% 54% 47% 42% 52% 41% 48% 37% 42% 43% 39%

        zf  z zh z zhi   zn  r     

Having more of a sense of purpose 2058 115 246 953 832 273 506 719 667 823 1256 308 144 201 217 190 268 87 63 72 264 76

 43% 44% 44% 43% 44% 40% 44% 48% 46% 46% 47% 49% 62% 48% 44% 51% 45% 39% 38% 49% 42% 40%

        ze z z z z zhij   z       

             k          

Better physical wellbeing 1718 93 198 791 681 249 431 585 543 690 1032 280 105 170 171 153 187 76 47 43 207 59

 36% 35% 35% 36% 36% 37% 37% 39% 37% 38% 39% 44% 45% 41% 35% 41% 32% 34% 28% 29% 33% 31%

 pr       z  z z zhij zh          

Other potential benefit(s) 666 42 81 294 270 93 141 246 215 291 427 114 70 66 59 68 81 32 14 24 83 20

 14% 16% 14% 13% 14% 14% 12% 16% 15% 16% 16% 18% 30% 16% 12% 18% 14% 14% 8% 16% 13% 10%

 r       zf  z z zh zhij   zn       

             k          

There would be no benefits for 

someone joining a community 

organisation

107 4 17 56 44 10 30 32 30 37 38 7 3 7 16 6 18 7 3 7 18 3

 2% 2% 3% 3% 2% 2% 3% 2% 2% 2% 1% 1% 1% 2% 3% 2% 3% 3% 2% 4% 3% 2%

 j         j             

Don't know 396 19 37 150 165 43 83 104 89 115 153 16 14 25 36 19 63 29 19 10 74 22

 8% 7% 7% 7% 9% 6% 7% 7% 6% 6% 6% 3% 6% 6% 7% 5% 11% 13% 11% 7% 12% 11%

 cghij    c    k k k  k    z z   z  

 ko                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 292

Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%

6 or more times a week (i.e., daily/ 

most days)

262 171 91 18 33 33 53 125 95 60 76 31 80 73 53 57 74 79 89 20 100 32 23 155 108

 6% 7% 4% 3% 4% 4% 6% 8% 10% 6% 6% 2% 6% 5% 5% 5% 5% 5% 5% 8% 5% 4% 8% 5% 7%

 bcdek zb     cd zcde zijk k k            tuw  ztuw

 tw                         

4 to 5 times a week 300 186 111 17 53 37 51 142 107 66 80 45 110 73 69 48 82 96 110 12 153 26 24 203 97

 6% 8% 5% 3% 6% 4% 6% 9% 11% 6% 6% 3% 8% 5% 7% 5% 6% 6% 7% 5% 7% 3% 9% 6% 6%

 bceko zb   c  c zcde zijk k k  zmo        uw  u u u

 u       f                  

2 to 3 times a week 942 537 404 70 185 176 173 337 226 198 310 206 335 276 182 150 226 277 392 48 491 135 56 681 261

 20% 23% 17% 13% 21% 21% 20% 21% 23% 19% 23% 15% 25% 20% 18% 15% 17% 19% 23% 19% 22% 17% 21% 21% 17%

 bcko zb   c c c c zik  zik  zmno o     zpq  zuwx   zux  

 px                         

Once a week 705 393 307 57 130 147 127 244 168 148 225 158 198 194 170 143 224 211 231 39 383 108 38 530 175

 15% 17% 13% 10% 14% 17% 15% 15% 17% 14% 17% 12% 15% 14% 17% 14% 17% 14% 14% 15% 18% 14% 14% 16% 11%

 bckr zb   c c c c zk  zk          zuwx   zx  

 x                         

2-3 times a month 580 267 306 101 124 101 93 161 104 115 164 192 178 169 129 104 149 191 221 19 294 108 22 425 155

 12% 11% 13% 18% 14% 12% 11% 10% 10% 11% 12% 14% 13% 12% 13% 10% 11% 13% 13% 7% 13% 14% 8% 13% 10%

 gox   zdef g       zhi o     s zs  zvx vx  zvx  

    g                      

Once a month 302 135 163 43 57 76 52 75 41 59 94 105 84 83 73 62 85 95 107 15 139 61 19 219 83

 6% 6% 7% 8% 6% 9% 6% 5% 4% 6% 7% 8% 6% 6% 7% 6% 6% 6% 6% 6% 6% 8% 7% 7% 5%

 gh   g  zfg     h zh          x    

Once every couple of months 438 160 272 62 92 95 73 117 58 86 102 186 103 149 100 86 123 139 147 29 214 79 24 316 122

 9% 7% 11% 11% 10% 11% 8% 7% 6% 8% 8% 14% 8% 11% 10% 8% 9% 9% 9% 12% 10% 10% 9% 10% 8%

 aghjl  za g g g      zhij  zl            

Once or twice a year 277 103 172 30 50 54 61 82 38 74 65 98 70 69 59 79 77 104 80 15 108 62 13 183 94

 6% 4% 7% 5% 6% 6% 7% 5% 4% 7% 5% 7% 5% 5% 6% 8% 6% 7% 5% 6% 5% 8% 5% 6% 6%

 ahrt  za       hj  zhj    zlm  r    ztw  t  

Less often than once a year 150 52 97 24 23 23 39 41 21 37 30 60 21 39 40 49 44 49 48 9 55 27 8 90 60

 3% 2% 4% 4% 3% 3% 5% 3% 2% 4% 2% 4% 2% 3% 4% 5% 3% 3% 3% 4% 2% 4% 3% 3% 4%

 ahlt  za    zdg     zhj  l l zlm         t

Never (i.e., I do not personally 

consume alcoholic drinks)

733 298 426 108 137 105 131 253 123 199 175 226 168 215 121 229 250 218 225 40 222 126 39 388 345

 15% 13% 18% 20% 15% 12% 15% 16% 12% 19% 13% 17% 12% 16% 12% 22% 18% 15% 13% 16% 10% 16% 14% 12% 23%

 aehj  za zdef    e  zhj  hj  ln  zlmn zqr     tw  t ztuvw

 lnrtw                         

NET: 4+ times per week 562 358 203 35 86 70 104 267 201 126 156 77 190 146 122 105 156 175 199 31 253 59 47 358 204

 12% 15% 8% 6% 10% 8% 12% 17% 20% 12% 12% 6% 14% 11% 12% 10% 12% 12% 12% 12% 12% 8% 17% 11% 13%

 bcde zb     ce zcde zijk k k  zmo        u  ztuw u zuw

 kuw       f                  

NET: 2+ times per week 1505 894 607 106 271 246 277 604 428 324 466 283 525 422 303 255 382 452 592 79 744 193 103 1040 465

 32% 38% 25% 19% 30% 29% 32% 38% 43% 31% 35% 21% 39% 31% 30% 25% 28% 31% 35% 31% 34% 25% 38% 32% 30%

 bcko zb   c c c zcde zijk k zk  zmno o o    zpq  zuwx  ux u u

 pu       f                  

NET: once a week or more 2210 1287 913 163 401 393 405 848 596 472 692 441 722 616 474 398 606 663 822 118 1127 301 141 1569 640

 46% 55% 38% 30% 45% 46% 46% 53% 60% 45% 51% 33% 53% 45% 47% 39% 45% 45% 49% 46% 51% 39% 52% 49% 42%

 bcko zb   c c c zcde zijk k zik  zmno o o    zpq  zuwx  ux zux  

 ux       f                  

NET: Once a month or less 1901 747 1130 266 359 352 356 568 282 455 465 675 447 556 394 504 579 606 608 108 737 355 104 1196 705

 40% 32% 47% 49% 40% 41% 41% 36% 28% 43% 35% 50% 33% 41% 39% 49% 43% 41% 36% 43% 34% 46% 38% 37% 46%

 aghj  za zdef  g g   zhj h zhij  l l zlmn r r    ztw  t ztvw

 lrtw   g                      

Don't know 43 17 25 8 11 10 9 5 4 3 13 21 6 14 10 13 13 9 12 7 18 4 3 25 17

 1% 1% 1% 1% 1% 1% 1% * * * 1% 2% * 1% 1% 1% 1% 1% 1% 3% 1% 1% 1% 1% 1%

 ghil   g g g      zhi    l    zpqr      

Prefer not to answer 30 16 13 7 3 3 10 7 6 3 10 10 6 7 4 13 10 10 9 1 13 4 1 19 11

 1% 1% 1% 1% * * 1% * 1% * 1% 1% * 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

    dg            zl          

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 293

Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%

6 or more times a week (i.e., daily/ 

most days)

262 8 33 23 23 16 16 27 35 43 12 21 4 212 46 149 75 39 65 96 40 61

 6% 4% 6% 6% 6% 5% 4% 7% 5% 7% 5% 5% 3% 5% 7% 5% 5% 8% 7% 6% 4% 5%

 t                 zop t    

4 to 5 times a week 300 12 28 22 31 25 30 27 33 53 8 29 3 255 42 177 91 32 78 101 57 63

 6% 6% 5% 6% 7% 7% 7% 7% 5% 8% 4% 7% 2% 6% 6% 6% 6% 7% 8% 6% 6% 5%

     l     l         zu    

2 to 3 times a week 942 34 109 76 81 64 90 70 128 134 57 69 31 769 142 634 238 70 160 345 209 229

 20% 18% 21% 20% 19% 19% 20% 18% 20% 20% 25% 17% 23% 19% 21% 23% 16% 14% 17% 21% 21% 19%

 pqr          gk     zpq    r r  

Once a week 705 34 83 43 61 53 65 48 104 94 38 60 22 576 107 446 192 68 116 253 170 165

 15% 18% 16% 11% 15% 16% 15% 12% 16% 14% 17% 15% 17% 15% 16% 16% 13% 14% 12% 16% 17% 14%

 pr c       c       zp    r zru  

2-3 times a month 580 22 60 56 55 37 46 51 82 74 26 52 17 489 73 333 189 58 106 215 110 149

 12% 12% 12% 15% 13% 11% 10% 13% 13% 11% 12% 13% 13% 12% 11% 12% 13% 12% 11% 13% 11% 12%

Once a month 302 8 34 30 29 16 31 23 48 42 11 23 8 250 45 155 107 40 74 77 63 89

 6% 4% 7% 8% 7% 5% 7% 6% 7% 6% 5% 6% 6% 6% 7% 6% 7% 8% 8% 5% 6% 7%

 os                 o s   s

Once every couple of months 438 14 42 32 30 34 43 48 52 60 15 54 14 364 59 253 142 43 70 136 98 134

 9% 7% 8% 8% 7% 10% 10% 12% 8% 9% 7% 13% 11% 9% 9% 9% 9% 9% 7% 8% 10% 11%

        dh    zbcd          zrs

            hj           

Once or twice a year 277 14 30 23 29 17 33 25 39 27 7 24 9 232 36 160 87 30 54 108 52 63

 6% 7% 6% 6% 7% 5% 7% 6% 6% 4% 3% 6% 7% 6% 5% 6% 6% 6% 6% 7% 5% 5%

       ij                

Less often than once a year 150 10 20 7 5 11 10 14 22 26 5 15 4 126 19 71 59 20 37 46 32 35

 3% 6% 4% 2% 1% 3% 2% 4% 3% 4% 2% 4% 3% 3% 3% 3% 4% 4% 4% 3% 3% 3%

 do cd d     d d d  d     o      

Never (i.e., I do not personally 

consume alcoholic drinks)

733 29 66 65 67 62 76 60 96 99 42 51 20 616 97 363 290 80 166 218 142 207

 15% 16% 13% 17% 16% 18% 17% 15% 15% 15% 19% 13% 15% 16% 14% 13% 19% 17% 18% 13% 14% 17%

 os     b           zo  s   s

NET: 4+ times per week 562 20 62 45 54 41 47 54 68 96 20 49 6 467 89 326 166 70 143 198 97 124

 12% 10% 12% 12% 13% 12% 11% 14% 10% 15% 9% 12% 5% 12% 13% 12% 11% 14% 15% 12% 10% 10%

 lt  l  l l  l  zhl  l       ztu    

NET: 2+ times per week 1505 54 171 121 135 105 136 124 196 230 77 119 37 1237 231 961 404 141 303 543 306 353

 32% 28% 33% 31% 32% 31% 31% 31% 30% 35% 34% 30% 28% 31% 34% 35% 27% 29% 32% 34% 31% 29%

 p               zpq    u   

NET: once a week or more 2210 88 254 164 196 158 201 173 301 324 115 178 59 1813 338 1406 595 208 419 796 476 518

 46% 46% 49% 42% 47% 46% 45% 43% 46% 49% 52% 44% 44% 46% 50% 51% 40% 43% 45% 49% 48% 43%

 pu          c     zpq    zru u  

NET: Once a month or less 1901 76 193 156 158 140 193 170 257 254 80 168 55 1589 256 1003 684 214 400 586 386 528

 40% 40% 37% 40% 38% 41% 44% 43% 40% 38% 36% 42% 41% 40% 38% 36% 45% 44% 42% 36% 39% 44%

 os                zo o s   zs

Don't know 43 3 7 7 4 3 - 4 4 8 2 2 - 35 8 19 22 2 8 15 12 8

 1% 2% 1% 2% 1% 1% - 1% 1% 1% 1% * - 1% 1% 1% 1% * 1% 1% 1% 1%

  f f f      f       zo      

Prefer not to answer 30 - 2 6 2 3 3 1 7 3 1 1 1 26 3 11 16 3 8 8 3 11

 1% - * 1% 1% 1% 1% * 1% * 1% * 1% 1% * * 1% 1% 1% * * 1%

 o                zo      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 294

Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%

6 or more times a week (i.e., daily/ 

most days)

262 67 195 32 31 4 - 54 64 66 65 95 60 45 49 45 21 38 31

 6% 4% 6% 4% 5% 4% - 6% 5% 5% 6% 10% 6% 8% 11% 12% 4% 7% 7%

 ac  za         zl  zp zpq zpq    

4 to 5 times a week 300 86 214 49 32 5 - 36 70 87 83 107 66 54 53 50 33 33 31

 6% 5% 7% 5% 6% 4% - 4% 6% 7% 7% 11% 6% 10% 12% 13% 7% 6% 7%

 g         g g zl  zq zpqr zpqr    

2 to 3 times a week 942 341 602 188 119 27 6 120 208 251 324 226 198 122 105 96 97 101 83

 20% 21% 19% 21% 21% 22% 22% 14% 17% 20% 29% 23% 19% 22% 24% 25% 20% 18% 19%

 gh         g zghi zl   zq zq    

Once a week 705 253 452 159 66 24 4 92 189 203 171 168 148 110 59 51 84 64 53

 15% 16% 14% 18% 12% 19% 16% 11% 15% 17% 15% 17% 14% 20% 13% 13% 17% 12% 12%

 dg   zd  d   g g g z  znoq   q   

              r      

2-3 times a month 580 212 368 111 84 15 2 90 158 158 138 104 115 66 37 32 64 51 39

 12% 13% 12% 12% 15% 12% 8% 11% 13% 13% 12% 10% 11% 12% 8% 8% 13% 9% 9%

 noq                no   

Once a month 302 125 178 68 49 6 1 53 82 77 64 41 59 22 19 17 31 27 23

 6% 8% 6% 8% 9% 5% 4% 6% 7% 6% 6% 4% 6% 4% 4% 4% 6% 5% 5%

 bkm zb   z               

Once every couple of months 438 181 257 99 60 17 4 84 100 137 84 58 86 26 32 26 47 39 30

 9% 11% 8% 11% 11% 14% 16% 10% 8% 11% 8% 6% 8% 5% 7% 7% 9% 7% 7%

 bjkm zb        zhj       m   

Once or twice a year 277 82 195 51 26 3 2 55 100 58 49 38 74 23 15 10 31 43 32

 6% 5% 6% 6% 5% 2% 8% 7% 8% 5% 4% 4% 7% 4% 3% 3% 6% 8% 7%

 jkno       j zij    k    o mno no

Less often than once a year 150 39 111 17 16 4 1 33 43 27 27 21 37 14 7 6 15 22 20

 3% 2% 4% 2% 3% 3% 3% 4% 4% 2% 2% 2% 4% 3% 2% 1% 3% 4% 4%

 acikn       i          no no

 o                   

Never (i.e., I do not personally 

consume alcoholic drinks)

733 208 526 112 75 14 6 199 190 156 97 123 199 65 59 50 69 130 100

 15% 13% 17% 12% 13% 11% 23% 24% 16% 13% 9% 12% 19% 12% 13% 13% 14% 24% 23%

 acij  za     zhij j j   zk     zmno zmnop

 km                 p  

NET: 4+ times per week 562 153 409 81 63 10 - 89 134 153 148 201 126 99 102 95 54 72 63

 12% 9% 13% 9% 11% 8% - 11% 11% 12% 13% 20% 12% 18% 23% 24% 11% 13% 14%

 ac  za         zl  zpq zmpq zmpq    

               r r    

NET: 2+ times per week 1505 494 1011 270 182 37 6 209 342 404 472 428 324 221 207 191 151 172 145

 32% 31% 32% 30% 32% 30% 22% 25% 28% 33% 42% 43% 31% 40% 47% 49% 31% 31% 33%

 gh         gh zghi zl  zpqr zmpq zmpq    

               r r    

NET: once a week or more 2210 747 1463 429 248 60 10 301 532 607 644 596 472 331 265 241 235 237 198

 46% 46% 46% 48% 44% 49% 38% 36% 43% 49% 58% 60% 45% 60% 61% 62% 47% 43% 45%

 gh        g zgh zghi zl  zpqr zpqr zpqr    

NET: Once a month or less 1901 634 1267 348 227 44 15 425 515 454 321 282 455 151 131 109 193 263 203

 40% 39% 40% 39% 40% 36% 54% 51% 42% 37% 29% 28% 43% 27% 30% 28% 39% 48% 46%

 ijkm       zhij ij j   zk    mno zmno zmno

 no                 p  

Don't know 43 13 30 8 3 2 - 11 12 7 5 4 3 1 2 2 1 2 2

 1% 1% 1% 1% 1% 2% - 1% 1% 1% * * * * * 1% * * *

 kl                   

Prefer not to answer 30 9 21 5 2 2 - 8 7 4 4 6 3 3 2 2 3 - -

 1% 1% 1% 1% * 2% - 1% 1% * * 1% * 1% 1% 1% 1% - -

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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WEDNESDAY 4TH - MONDAY 9TH SEPTEMBER 2024

PUBLIC

IPSOS

9 Oct 2024

Table 295

Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%

6 or more times a week (i.e., daily/ 

most days)

262 71 24 52 7 33 28 56 64 60 86 52 76 94 107 84 78 54 70 146 42 72 62 131 64

 6% 10% 9% 7% 3% 9% 6% 5% 5% 6% 5% 6% 5% 7% 7% 6% 7% 6% 8% 7% 5% 4% 9% 5% 4%

 ux zd zd d  zd        zhjlo zhjl  zhjl  zghij zu   zwx   

                   loq       

4 to 5 times a week 300 79 27 57 9 42 26 90 77 79 124 43 78 66 90 71 74 44 46 164 58 79 56 161 82

 6% 11% 11% 7% 3% 12% 6% 9% 6% 8% 7% 5% 5% 5% 6% 5% 7% 5% 5% 8% 7% 5% 8% 7% 5%

 ou zcdf zdf d  zcdf  zhklmnoq  hklmoq klmoq      moq   zu   x   

        r                  

2 to 3 times a week 942 166 60 155 43 87 93 259 295 260 395 187 327 227 254 246 203 168 135 433 174 331 130 516 289

 20% 23% 23% 20% 15% 24% 21% 25% 23% 25% 23% 21% 22% 18% 17% 17% 19% 18% 16% 20% 20% 20% 18% 21% 19%

 nor zd d   zd  zmnopqr zmnopq zklmnopq zmnopq mnor zmno           z  

         r r r  qr             

Once a week 705 117 51 98 51 64 56 161 206 147 264 132 235 168 224 185 137 112 109 279 159 261 74 392 222

 15% 16% 20% 13% 18% 18% 12% 15% 16% 14% 15% 15% 16% 13% 15% 13% 13% 12% 13% 13% 18% 15% 11% 16% 15%

 qsv  zcf   cf   opq  q  mopq  q      zs   zv v

2-3 times a month 580 77 26 79 36 38 45 137 170 130 236 124 193 146 157 160 133 110 100 252 88 233 75 309 188

 12% 11% 10% 10% 13% 11% 10% 13% 13% 12% 14% 14% 13% 11% 10% 11% 12% 12% 12% 12% 10% 14% 11% 13% 13%

 nt       n n  zn no n    n     zt    

Once a month 302 29 12 42 17 15 30 52 78 62 84 47 82 77 107 103 63 63 63 122 69 109 43 162 95

 6% 4% 5% 5% 6% 4% 7% 5% 6% 6% 5% 5% 6% 6% 7% 7% 6% 7% 8% 6% 8% 6% 6% 7% 6%

 agj              gj gjl  j gj       

Once every couple of months 438 44 14 59 27 22 39 89 110 85 151 93 139 129 157 158 99 98 79 182 74 175 67 197 162

 9% 6% 5% 8% 10% 6% 9% 8% 9% 8% 9% 11% 9% 10% 10% 11% 9% 11% 9% 9% 8% 10% 10% 8% 11%

 abew           i    zghij         zw

Once or twice a year 277 29 9 51 23 8 32 55 70 54 81 51 93 76 95 93 73 62 57 131 51 90 40 128 98

 6% 4% 4% 7% 8% 2% 7% 5% 5% 5% 5% 6% 6% 6% 6% 7% 7% 7% 7% 6% 6% 5% 6% 5% 7%

 aej e  ae abe  ae      j   j j j j       

Less often than once a year 150 14 7 28 9 5 13 21 39 26 50 26 49 46 61 46 32 37 26 66 22 60 27 67 54

 3% 2% 3% 4% 3% 1% 3% 2% 3% 2% 3% 3% 3% 4% 4% 3% 3% 4% 3% 3% 2% 4% 4% 3% 4%

 aeg   e         g g g   g        

Never (i.e., I do not personally 

consume alcoholic drinks)

733 99 24 145 55 43 87 126 168 134 253 114 195 222 261 239 159 156 135 316 137 260 121 363 218

 15% 14% 9% 19% 20% 12% 19% 12% 13% 13% 15% 13% 13% 17% 17% 17% 15% 17% 16% 15% 15% 15% 17% 15% 15%

 bghikl   zabe abe  zabe    g   zghi ghik ghik  ghik gi       

              jklp l l  l        

NET: 4+ times per week 562 150 51 109 17 75 55 146 141 139 211 96 154 160 197 155 152 98 116 310 100 151 118 293 145

 12% 20% 20% 14% 6% 21% 12% 14% 11% 13% 12% 11% 10% 13% 13% 11% 14% 11% 14% 15% 11% 9% 17% 12% 10%

 dux zcdf zcdf d  zcdf d zhkloq  hl l    loq  zhkloq  loq ztu   zwx   

NET: 2+ times per week 1505 316 111 264 60 162 148 405 436 399 606 282 480 387 451 401 355 266 250 743 275 481 248 808 435

 32% 43% 43% 34% 21% 45% 33% 39% 34% 38% 35% 32% 32% 30% 29% 28% 33% 29% 30% 35% 31% 28% 35% 33% 29%

 dnoux zcdf zcdf d  zcdf d zhjklmn noq zhjklmno zlmnoq  o    noq   zu   x x  

        opqr  pqr r               

NET: once a week or more 2210 434 162 362 110 227 204 566 642 547 870 414 715 555 675 586 491 378 359 1022 434 742 322 1201 656

 46% 59% 63% 47% 39% 63% 45% 54% 50% 52% 50% 47% 48% 44% 44% 42% 46% 41% 43% 48% 49% 44% 46% 49% 44%

 dmnoqu zcdf zcdf   zacd  zhjklmn zmnoqr zklmnopq zmnoqr oq mnoq    oq   zu u   zx  

 x     f  opqr  r   r             

NET: Once a month or less 1901 215 67 324 131 93 201 343 465 361 620 331 558 550 682 639 426 416 359 818 353 694 299 916 628

 40% 29% 26% 42% 47% 26% 45% 33% 36% 35% 36% 38% 38% 43% 44% 45% 40% 45% 43% 39% 40% 41% 42% 37% 42%

 abeghi e  abe zabe  abe  g  g g gi zghi zghi zghi gij zghi ghij    w  w

 jlw             jkl jklp jklp  jklp kl       

Don't know 43 3 1 3 1 1 2 5 5 4 5 4 11 15 16 15 11 12 8 16 5 9 7 11 11

 1% * * * * * * * * * * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1%

 hjw            j hj hj hj j hj j       

Prefer not to answer 30 4 2 1 2 1 1 1 3 4 5 2 7 7 8 10 8 1 4 6 4 13 2 11 12

 1% 1% 1% * 1% * * * * * * * * 1% 1% 1% 1% * * * * 1% * * 1%

 gjs         g   g   g gq         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 296

Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%

6 or more times a week (i.e., daily/ 

most days)

262 90 170 222 66 167 179 153 181 166 86 49 108 148 20 82 71 45 89 39 67 126 57 134 31

 6% 7% 7% 6% 7% 7% 6% 6% 6% 6% 9% 8% 6% 6% 7% 7% 5% 5% 5% 5% 10% 6% 5% 5% 5%

  zfghi zfgh z g zcfgh    g zbcfg zqs    zqrs     zlmpq     

      i     hi          rs     

4 to 5 times a week 300 94 197 240 66 159 227 177 230 184 81 51 151 165 11 65 91 41 113 52 55 139 80 164 38

 6% 8% 8% 7% 7% 7% 8% 6% 8% 7% 8% 8% 9% 7% 4% 6% 7% 5% 7% 6% 8% 6% 7% 6% 7%

 q zg zcgi    zcgi  zcgi  zcgi nq zmnop q   q  q q nq     

             qrs             

2 to 3 times a week 942 248 538 735 179 435 683 599 693 602 203 131 385 519 43 205 305 180 389 178 149 444 224 561 94

 20% 20% 22% 20% 19% 19% 23% 21% 23% 22% 21% 20% 23% 21% 16% 18% 23% 20% 24% 22% 21% 20% 20% 21% 16%

   ze    zcde ze zacdeg zcde   zno no   znoq  zmnoq no    zx  

Once a week 705 195 379 526 144 341 470 426 475 422 120 109 259 359 50 181 197 138 278 127 91 325 171 394 96

 15% 16% 15% 15% 15% 15% 16% 15% 16% 15% 12% 17% 15% 15% 18% 16% 15% 16% 17% 15% 13% 15% 16% 15% 17%

 j j j  j j j j zcj j  t       zmt       

2-3 times a month 580 132 274 422 109 273 369 342 376 337 94 73 199 292 36 147 172 138 217 121 75 259 123 326 72

 12% 11% 11% 12% 12% 12% 12% 12% 12% 12% 10% 11% 12% 12% 13% 13% 13% 16% 13% 15% 11% 12% 11% 12% 13%

 bj     j bj bj bj bj        zklmt  zlmt      

Once a month 302 78 150 219 60 135 188 176 187 160 51 45 106 147 26 72 82 63 107 62 37 145 58 162 34

 6% 6% 6% 6% 6% 6% 6% 6% 6% 6% 5% 7% 6% 6% 9% 6% 6% 7% 7% 8% 5% 7% 5% 6% 6%

               mt           

Once every couple of months 438 95 198 329 85 189 260 263 263 229 66 56 135 230 26 103 134 95 154 75 51 201 103 227 67

 9% 8% 8% 9% 9% 8% 9% 9% 9% 8% 7% 9% 8% 9% 9% 9% 10% 11% 9% 9% 7% 9% 9% 9% 12%

 bijl   bj j  j abij j     l   lt lt       w

Once or twice a year 277 66 145 214 61 138 168 160 170 152 55 28 90 148 20 81 69 48 86 44 32 133 62 163 35

 6% 5% 6% 6% 6% 6% 6% 6% 6% 6% 6% 4% 5% 6% 7% 7% 5% 5% 5% 5% 5% 6% 6% 6% 6%

                klrt          

Less often than once a year 150 26 83 115 28 79 76 78 87 71 28 6 55 75 8 36 29 22 35 19 18 76 27 90 19

 3% 2% 3% 3% 3% 4% 3% 3% 3% 3% 3% 1% 3% 3% 3% 3% 2% 2% 2% 2% 3% 3% 2% 3% 3%

 afikp  afi afi  afi       kr kr k k k k k k k     

 r                         

Never (i.e., I do not personally 

consume alcoholic drinks)

733 179 322 538 132 304 374 385 341 387 171 94 202 364 36 155 142 105 158 105 114 336 183 413 78

 15% 15% 13% 15% 14% 13% 12% 14% 11% 14% 18% 14% 12% 15% 13% 14% 11% 12% 10% 13% 16% 15% 17% 16% 14%

 befg fh h befg h h h fh  bfh zabc pr r lpqr  pr  r  r lpqr     

 hilpqrs   h       defghi               

NET: 4+ times per week 562 184 367 462 132 326 406 330 411 350 166 100 259 313 31 147 162 86 202 91 122 265 137 298 69

 12% 15% 15% 13% 14% 14% 13% 12% 14% 13% 17% 15% 15% 13% 11% 13% 12% 10% 12% 11% 18% 12% 12% 11% 12%

 q zcgi zcfg z zg zcgi zg  zg zg zbcd zqs zmpq q  q q  q  zmno     

   i        efghi  rs        pqrs     

NET: 2+ times per week 1505 431 905 1197 310 761 1089 929 1104 952 369 231 645 832 74 353 467 267 591 269 271 709 362 860 163

 32% 36% 36% 33% 33% 34% 36% 33% 36% 35% 38% 36% 38% 34% 27% 31% 36% 30% 36% 33% 39% 32% 33% 32% 29%

  z zcde z  z zceg z zcdegi zcg zcde znoq zmno znoq   znoq  znoqs  zmno     

   g        gi  qs        qs     

NET: once a week or more 2210 626 1283 1723 455 1102 1560 1355 1579 1374 489 340 904 1192 124 533 663 405 869 396 362 1035 533 1254 259

 46% 52% 52% 48% 48% 49% 52% 49% 52% 50% 51% 53% 53% 48% 45% 47% 51% 46% 53% 48% 52% 47% 49% 47% 45%

  zcg zceg z  z zcde z zcdegi zcg z zmno zmno z   zoq  zmnoqs  zoq     

       g     q qs             

NET: Once a month or less 1901 443 898 1415 365 845 1066 1062 1048 998 370 228 588 964 116 446 456 333 541 306 253 891 434 1055 234

 40% 37% 36% 39% 39% 38% 35% 38% 35% 37% 39% 35% 34% 39% 42% 39% 35% 38% 33% 37% 36% 40% 40% 40% 41%

 abef   abef fh fh  bfhi  fh fh   lpr lpr lpr  r  r      

 ghiklpr   hi                      

Don't know 43 6 10 22 4 17 8 14 12 4 5 3 5 13 3 10 6 7 6 - 4 18 3 12 7

 1% * * 1% * 1% * 1% * * 1% * * 1% 1% 1% * 1% * - 1% 1% * * 1%

 bcfgh i i fhi i bfhi  fi i  i    s lrs  s   s     

 ilmrsvw                         

Prefer not to answer 30 3 14 14 6 15 13 16 12 10 3 2 9 8 - 10 5 6 5 5 2 10 5 9 *

 1% * 1% * 1% 1% * 1% * * * * 1% * - 1% * 1% * 1% * * * * *

 cfhim     chi  i        mr          

 rw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 297

Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTION

S 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOYM

ENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%

6 or more times a week (i.e., daily/ 

most days)

262 39 67 155 39 59 161 180 162 184 135 109 143 133 192 181 172 183 137 168 56 56 156 76

 6% 6% 5% 6% 6% 5% 6% 6% 6% 7% 5% 5% 6% 7% 7% 6% 17% 7% 6% 7% 4% 6% 5% 7%

 tv       zjkt t zhjkt t  zjkt zjkt zhjkt zjkt zghij zhjkt zjkt zhjkt  t  zv

                 klmnoqrs        

                 tu        

4 to 5 times a week 300 62 75 162 46 82 168 167 161 163 136 112 121 137 176 176 169 183 140 174 76 70 206 64

 6% 9% 6% 6% 7% 7% 6% 6% 6% 6% 5% 5% 5% 7% 6% 6% 17% 7% 7% 7% 6% 7% 7% 6%

 jkl zbc            hjkl  l zghij hjkl jkl zghij  hjklt   

                 klmnoqrs   kln     

                 tu        

2 to 3 times a week 942 161 257 516 151 272 503 522 532 503 444 397 410 358 577 571 320 527 396 477 282 187 668 187

 20% 24% 21% 18% 24% 22% 18% 19% 19% 18% 18% 19% 18% 18% 20% 20% 32% 19% 19% 19% 21% 20% 21% 17%

 cfgi zc   zf zf         gijl ghij zghi   jm gijlmr  zw  

 jlmw              m lmqr jklmnoq        

                 rstu        

Once a week 705 86 214 393 97 226 372 393 376 359 325 300 300 254 400 401 121 366 274 331 212 152 483 153

 15% 13% 17% 14% 15% 19% 13% 14% 13% 13% 13% 15% 13% 13% 14% 14% 12% 13% 13% 13% 16% 16% 15% 14%

 fhij  zac   zf  m    ijmpr    impr     hijlmnpqr hijlmpq   

 lmnpqrs                    s rs   

2-3 times a month 580 85 145 346 77 139 360 343 347 338 302 267 287 228 340 336 91 331 253 268 186 121 395 130

 12% 13% 12% 12% 12% 11% 13% 12% 12% 12% 12% 13% 13% 11% 12% 12% 9% 12% 12% 11% 14% 13% 13% 12%

 ps       ps ps ps ps mps mps p p p  ps p  mnpqrs p   

Once a month 302 52 83 167 47 79 170 183 187 176 172 129 155 126 181 178 35 169 157 145 104 64 212 56

 6% 8% 7% 6% 7% 6% 6% 7% 7% 6% 7% 6% 7% 6% 6% 6% 4% 6% 7% 6% 8% 7% 7% 5%

 p       p p p pqs p p p p p  p zikmnopqs p zkmnpqs p   

Once every couple of months 438 44 93 295 46 76 303 268 286 265 271 208 234 208 276 273 31 283 214 249 141 94 281 109

 9% 7% 8% 11% 7% 6% 11% 10% 10% 10% 11% 10% 10% 10% 10% 10% 3% 10% 10% 10% 10% 10% 9% 10%

 abep   zab   zde p zp p zgin p zp p p p  zp p zp p p   

           op              

Once or twice a year 277 31 79 161 37 61 173 176 178 176 171 136 140 133 184 170 19 158 142 154 82 56 183 57

 6% 5% 6% 6% 6% 5% 6% 6% 6% 6% 7% 7% 6% 7% 6% 6% 2% 6% 7% 6% 6% 6% 6% 5%

 p       p p p zpq p p p p p  p zpq p p p   

Less often than once a year 150 14 32 102 19 31 95 104 99 97 101 82 89 65 110 90 9 102 68 92 50 33 85 42

 3% 2% 3% 4% 3% 3% 3% 4% 4% 4% 4% 4% 4% 3% 4% 3% 1% 4% 3% 4% 4% 3% 3% 4%

 pv   z    zp p p zmopr zop zmopr p zop p  zp p zp p p   

Never (i.e., I do not personally 

consume alcoholic drinks)

733 74 178 455 69 182 453 448 443 447 393 295 356 352 438 397 22 446 314 370 143 112 425 189

 15% 11% 14% 16% 11% 15% 16% 16% 16% 16% 16% 14% 16% 17% 15% 14% 2% 16% 15% 15% 11% 12% 14% 18%

 adop   a  d d kopt koptu knoprtu kopt ptu optu zghj ptu ptu  koptu ptu ptu p p  v

 tuv       u   u   klnoprs           

              tu           

NET: 4+ times per week 562 101 142 317 85 142 329 347 323 347 272 221 264 270 368 358 341 366 277 342 132 126 362 141

 12% 15% 12% 11% 13% 12% 12% 12% 12% 13% 11% 11% 12% 13% 13% 13% 34% 13% 13% 14% 10% 13% 12% 13%

 t zbc      jkt t hjkt   t zhjk zhjk zhjk zghi zhjklt zhjklt zghi  jkt   

              lt t t jklmnoq   jklnt     

                 rstu        

NET: 2+ times per week 1505 262 399 833 236 414 831 868 854 850 716 617 675 628 945 929 661 893 673 819 414 313 1030 327

 32% 40% 32% 30% 37% 34% 30% 31% 31% 31% 29% 30% 30% 31% 33% 33% 66% 32% 32% 33% 31% 33% 33% 30%

 cfjl zbc   zf f  j j j    j ghij zghi zghi hjkl jl zghi  j z  

               kl jklm jklmnoq   jklm     

                 rstu        

NET: once a week or more 2210 348 613 1226 333 640 1203 1261 1230 1209 1041 918 975 882 1345 1330 782 1259 947 1150 625 466 1513 480

 46% 53% 50% 44% 53% 53% 43% 45% 44% 44% 42% 45% 43% 44% 46% 47% 78% 45% 45% 47% 47% 49% 48% 45%

 cfgh zc zc  zf zf  jl j j  j  j ghij ghij zghi jl j ghij hjlm ghijklm z  

 ijklm              lm klmqr jklmnoq   klmr  qr   

                 rstu        

NET: Once a month or less 1901 215 465 1180 218 429 1194 1179 1192 1162 1108 849 975 884 1189 1109 117 1157 894 1011 519 359 1186 453

 40% 33% 38% 42% 35% 35% 43% 42% 43% 42% 45% 41% 43% 44% 41% 40% 12% 42% 42% 41% 39% 38% 38% 42%

 adep  a zab   zde zopt znoptu zoptu zghi pu znop zgkn opu p  zoptu zoptu pu p p  v

 v       u   knopqrs  tu opqstu           

           tu              

Don't know 43 3 7 22 1 5 20 17 18 21 19 14 17 13 17 18 9 15 13 14 9 4 23 4

 1% * 1% 1% * * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% *

 dghno                        

 qs                        

Prefer not to answer 30 7 2 13 3 4 15 10 11 12 12 11 8 9 9 10 5 11 12 11 5 6 10 9

 1% 1% * * * * 1% * * * * 1% * * * * * * 1% * * 1% * 1%

 bghln b                       

 oqv                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 298

Q13 On average, how frequently, if ever, do you personally consume alcoholic drinks (e.g., beer, wine, spirits, etc.)?

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%

6 or more times a week (i.e., daily/ 

most days)

262 262 262 262 - 133 86 27 194 137 159 39 28 105 61 16 62 16 16 17 58 17

 6% 100% 47% 12% - 19% 7% 2% 13% 8% 6% 6% 12% 25% 12% 4% 10% 7% 10% 12% 9% 9%

 dg zbcd zcd zd  zfg zg  zijk zj   zijk zno zo  z  z z z z

4 to 5 times a week 300 - 300 300 - 135 91 56 185 162 206 49 17 91 55 27 70 25 12 15 78 13

 6% - 53% 14% - 20% 8% 4% 13% 9% 8% 8% 7% 22% 11% 7% 12% 11% 7% 10% 12% 7%

 adg  zacd zad  zfg zg  zijkl zj z   zno z  z z   zu  

2 to 3 times a week 942 - - 942 - 215 356 293 469 537 709 197 62 134 174 121 137 51 36 35 146 42

 20% - - 43% - 32% 31% 19% 32% 30% 27% 31% 27% 32% 35% 32% 23% 23% 22% 23% 23% 22%

 abd   zabd  zg zg  zj zj z zj z z z z z    z  

Once a week 705 - - 705 - 88 234 306 256 365 451 102 31 42 100 80 95 37 35 19 100 43

 15% - - 32% - 13% 20% 20% 18% 20% 17% 16% 13% 10% 20% 21% 16% 17% 20% 13% 16% 22%

 abdm   zabd   ze ze z zhjk z    zm zm   z   zs

          l             

2-3 times a month 580 - - - - 52 147 272 161 261 427 111 38 23 47 64 64 26 14 16 66 20

 12% - - - - 8% 13% 18% 11% 14% 16% 18% 16% 6% 10% 17% 11% 12% 8% 11% 11% 11%

 abcde      e zef  zh zhi zhi h   zmn       

 m                      

Once a month 302 - - - 302 20 72 161 72 102 203 38 12 11 18 26 21 11 9 4 28 8

 6% - - - 16% 3% 6% 11% 5% 6% 8% 6% 5% 3% 4% 7% 4% 5% 6% 3% 5% 4%

 abceh    zabc  e zef   zhi     m       

 mnpt                      

Once every couple of months 438 - - - 438 26 90 249 81 163 305 63 20 8 22 32 38 13 6 15 31 10

 9% - - - 23% 4% 8% 16% 6% 9% 12% 10% 9% 2% 4% 8% 6% 6% 4% 10% 5% 5%

 abceh    zabc  e zef  h zhi h    mn    t   

 mnprt                      

Once or twice a year 277 - - - 277 11 83 149 32 77 190 32 25 3 14 10 21 10 6 5 25 7

 6% - - - 15% 2% 7% 10% 2% 4% 7% 5% 11% 1% 3% 3% 4% 4% 3% 3% 4% 4%

 abceh    zabc  ze zef  h zhik h zhik  m        

 imnopt                      

Less often than once a year 150 - - - 150 - - - - - - - - - - - 10 4 7 2 12 5

 3% - - - 8% - - - - - - - - - - - 2% 2% 4% 2% 2% 3%

 abcef    zabc              p    

 ghijklm                      

 nop                      

Never (i.e., I do not personally 

consume alcoholic drinks)

733 - - - 733 - - - - - - - - - - - 71 24 26 18 78 24

 15% - - - 39% - - - - - - - - - - - 12% 11% 16% 12% 12% 13%

 abcef    zabc                  

 ghijklmn                      

 opt                      

NET: 4+ times per week 562 262 562 562 - 268 177 82 379 299 365 87 46 196 116 43 131 42 28 32 137 30

 12% 100% 100% 25% - 39% 15% 5% 26% 17% 14% 14% 20% 47% 24% 11% 22% 19% 17% 22% 22% 16%

 dg zcd zcd zd  zfg zg  zijk zj z  zjk zno zo  z z  z z  

         l              

NET: 2+ times per week 1505 262 562 1505 - 483 532 375 848 836 1074 284 108 330 289 164 269 92 65 67 283 73

 32% 100% 100% 68% - 71% 46% 25% 59% 46% 41% 45% 46% 79% 59% 44% 45% 42% 38% 45% 45% 38%

 dg zcd zcd zd  zfg zg  zijk zj z zj z zno zo z z z  z z  

         l              

NET: once a week or more 2210 262 562 2210 - 570 767 681 1104 1201 1525 386 139 372 389 244 363 129 99 86 383 115

 46% 100% 100% 100% - 84% 66% 45% 76% 67% 58% 61% 59% 89% 80% 65% 61% 59% 59% 59% 61% 60%

 d zd zd zd  zfg zg  zijk zjkl z z z zno zo z z z z z z z

         l              

NET: Once a month or less 1901 - - - 1901 57 246 558 184 342 698 134 57 22 54 68 161 63 55 45 174 55

 40% - - - 100% 8% 21% 37% 13% 19% 26% 21% 24% 5% 11% 18% 27% 29% 33% 30% 28% 29%

 abcef    zabc  e ef  h hik h h  m mn       

 ghijklmn                      

 opqstu                      

Don't know 43 - - - - - - - - - - - - - - - 2 - - - 2 -

 1% - - - - - - - - - - - - - - - * - - - * -

 bcdef                      

 ghijk                      

Prefer not to answer 30 - - - - - - - - - - - - - - - 1 2 * - 3 *

 1% - - - - - - - - - - - - - - - * 1% * - * *

 cdfgh                      

 ij                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 299

Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 3241 1776 1447 - 547 630 712 1352 1024 733 752 714 1303 829 448 661 664 647 1803 127 1547 427 194 2168 1073

WEIGHTED BASE 3225 1646 1561 -** 540 718 684 1283 837 806 809 756 997 937 645 647 907 964 1185 169 1559 502 199 2260 965

 100% 51% 48% -** 17% 22% 21% 40% 26% 25% 25% 23% 31% 29% 20% 20% 28% 30% 37% 5% 48% 16% 6% 70% 30%

A lot more frequently than 10 

years ago

208 111 95 - 52 49 51 56 38 43 73 52 65 50 45 49 53 55 83 17 115 26 13 155 53

 6% 7% 6% - 10% 7% 7% 4% 5% 5% 9% 7% 6% 5% 7% 8% 6% 6% 7% 10% 7% 5% 7% 7% 5%

 gh    zg g g    zhi               

A little more frequently than 10 

years ago

397 229 164 - 88 103 89 117 87 77 142 87 152 100 86 59 97 109 172 19 232 51 21 303 93

 12% 14% 10% - 16% 14% 13% 9% 10% 10% 18% 12% 15% 11% 13% 9% 11% 11% 14% 11% 15% 10% 10% 13% 10%

 bghi zb   zg g g    zhik  zmo  o    zpq  zuwx   zux  

 ox                         

About the same as 10 years ago 1128 591 533 - 125 230 250 524 340 306 251 227 327 354 230 217 322 361 408 38 515 190 78 783 346

 35% 36% 34% - 23% 32% 37% 41% 41% 38% 31% 30% 33% 38% 36% 34% 35% 37% 34% 22% 33% 38% 39% 35% 36%

 djks     d d zde zjk jk    l   s s s     t  

 t                         

A little less frequently than 10 

years ago

612 335 274 - 122 139 111 239 171 127 164 147 215 190 100 108 158 177 247 31 295 99 41 435 177

 19% 20% 18% - 23% 19% 16% 19% 20% 16% 20% 19% 22% 20% 16% 17% 17% 18% 21% 18% 19% 20% 21% 19% 18%

 i    zf    i  i  zno      z       

A lot less frequently than 10 years 

ago

849 364 480 - 142 185 178 343 195 251 170 228 235 239 168 206 266 254 270 59 391 131 40 562 287

 26% 22% 31% - 26% 26% 26% 27% 23% 31% 21% 30% 24% 26% 26% 32% 29% 26% 23% 35% 25% 26% 20% 25% 30%

 ahjl  za       zhj  zhj    zlm r   zr     ztvw

 rw                         

NET: All more frequent 604 339 259 - 140 151 140 173 125 120 215 139 217 150 130 107 150 164 255 36 347 77 34 458 146

 19% 21% 17% - 26% 21% 20% 13% 15% 15% 27% 18% 22% 16% 20% 17% 17% 17% 21% 21% 22% 15% 17% 20% 15%

 bghi zb   zfg g g    zhik  zmo      zpq  zuwx   zux  

 mx                         

NET: All less frequent 1461 699 754 - 264 325 290 583 366 378 334 376 450 429 269 314 423 431 517 90 686 230 82 997 464

 45% 42% 48% - 49% 45% 42% 45% 44% 47% 41% 50% 45% 46% 42% 49% 47% 45% 44% 53% 44% 46% 41% 44% 48%

 ajr  za  f     j  zhj    n    r      

Don't know 22 8 14 - 5 11 4 2 5 1 3 12 3 4 8 7 10 4 4 4 10 6 4 20 2

 1% * 1% - 1% 2% 1% * 1% * * 2% * * 1% 1% 1% * * 2% 1% 1% 2% 1% *

 glr    g zg      zij    l r   zqr   x   

Prefer not to answer 9 8 1 - 7 - 1 2 2 - 6 1 - - 8 1 2 4 2 1 2 - 1 3 7

 * * * - 1% - * * * - 1% * - - 1% * * * * 1% * - * * 1%

 bw    zefg      zi    zlm          ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 300

Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 3241 136 361 268 268 238 319 280 456 418 156 261 80 2649 512 2146 721 374 658 1199 636 748

WEIGHTED BASE 3225 124 350 250 278 224 305 282 446 429 154 288 95* 2635 494 2099 749 378 646 1192 656 731

 100% 4% 11% 8% 9% 7% 9% 9% 14% 13% 5% 9% 3%* 82% 15% 65% 23% 12% 20% 37% 20% 23%

A lot more frequently than 10 

years ago

208 8 26 17 17 20 13 17 23 37 2 24 3 182 22 119 64 25 46 58 36 68

 6% 7% 7% 7% 6% 9% 4% 6% 5% 9% 1% 8% 3% 7% 4% 6% 9% 7% 7% 5% 5% 9%

 jos j j j j fj  j  fj  j  z   zo     zst

A little more frequently than 10 

years ago

397 10 48 22 41 25 36 33 56 65 16 36 8 339 49 268 92 37 74 115 101 107

 12% 8% 14% 9% 15% 11% 12% 12% 13% 15% 11% 12% 8% 13% 10% 13% 12% 10% 11% 10% 15% 15%

 s         c           zs s

About the same as 10 years ago 1128 52 116 82 110 83 112 88 152 141 62 98 31 890 207 757 241 130 224 460 229 216

 35% 42% 33% 33% 40% 37% 37% 31% 34% 33% 40% 34% 33% 34% 42% 36% 32% 34% 35% 39% 35% 29%

 mu              zm     zu   

A little less frequently than 10 

years ago

612 21 57 58 40 43 42 58 95 90 38 41 29 504 79 424 122 66 110 230 110 162

 19% 17% 16% 23% 14% 19% 14% 21% 21% 21% 25% 14% 31% 19% 16% 20% 16% 18% 17% 19% 17% 22%

 f   dfk     dfk df dfk  zabd   zp      zrt

             fk          

A lot less frequently than 10 years 

ago

849 32 100 69 66 52 95 83 117 90 34 87 23 691 134 516 213 120 187 321 167 174

 26% 26% 29% 27% 24% 23% 31% 30% 26% 21% 22% 30% 25% 26% 27% 25% 28% 32% 29% 27% 25% 24%

 io  i    i i    i      zo     

NET: All more frequent 604 18 74 40 58 45 49 50 80 102 18 60 11 522 72 387 155 62 119 173 137 175

 19% 15% 21% 16% 21% 20% 16% 18% 18% 24% 12% 21% 12% 20% 14% 18% 21% 16% 18% 15% 21% 24%

 jns  j  j j    zcfj  j  zn       s zrs

          l             

NET: All less frequent 1461 53 157 127 106 96 137 141 211 180 72 128 53 1195 214 940 335 186 297 552 277 335

 45% 43% 45% 51% 38% 43% 45% 50% 47% 42% 47% 44% 55% 45% 43% 45% 45% 49% 46% 46% 42% 46%

 d   di    d d    di          

Don't know 22 - 3 1 3 - 3 3 1 3 2 3 - 21 1 13 9 - 3 6 9 4

 1% - 1% 1% 1% - 1% 1% * 1% 1% 1% - 1% * 1% 1% - * 1% 1% *

                     z  

Prefer not to answer 9 - - - 1 - 4 - 2 2 - - - 8 1 1 8 - 2 1 4 2

 * - - - * - 1% - * * - - - * * * 1% - * * 1% *

 o      zb          zo      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 3241 1115 2126 582 424 94 15 470 751 867 951 1024 733 512 512 388 348 385 257

WEIGHTED BASE 3225 1116 2109 602 406 92* 17** 471 828 887 829 837 806 469 368 327 408 398 322

 100% 35% 65% 19% 13% 3%* 1%** 15% 26% 27% 26% 26% 25% 15% 11% 10% 13% 12% 10%

A lot more frequently than 10 

years ago

208 86 122 39 43 3 - 41 52 52 56 38 43 17 20 17 33 10 7

 6% 8% 6% 7% 11% 4% - 9% 6% 6% 7% 5% 5% 4% 6% 5% 8% 2% 2%

 kmqr    zc          qr  mqr   

A little more frequently than 10 

years ago

397 169 228 91 61 14 3 46 90 95 135 87 77 55 32 29 36 41 36

 12% 15% 11% 15% 15% 15% 17% 10% 11% 11% 16% 10% 10% 12% 9% 9% 9% 10% 11%

 bkln zb         zghi         

 op                   

About the same as 10 years ago 1128 325 804 189 110 21 4 158 274 323 292 340 306 191 149 134 159 147 115

 35% 29% 38% 31% 27% 23% 25% 34% 33% 36% 35% 41% 38% 41% 40% 41% 39% 37% 36%

 ade  za         z  z z z    

A little less frequently than 10 

years ago

612 228 385 99 96 27 6 78 149 193 152 171 127 96 75 69 64 63 54

 19% 20% 18% 16% 24% 29% 38% 17% 18% 22% 18% 20% 16% 20% 20% 21% 16% 16% 17%

 l    zc zc    zg  l        

A lot less frequently than 10 years 

ago

849 297 552 174 95 25 3 146 245 216 190 195 251 103 91 77 115 136 110

 26% 27% 26% 29% 23% 27% 20% 31% 30% 24% 23% 23% 31% 22% 25% 24% 28% 34% 34%

 jkm       zij zij    zk     zmno zmno

NET: All more frequent 604 255 350 130 104 17 3 87 142 148 192 125 120 73 52 46 69 51 43

 19% 23% 17% 22% 26% 19% 17% 18% 17% 17% 23% 15% 15% 16% 14% 14% 17% 13% 13%

 bkln zb   z      zhi         

 oqr                   

NET: All less frequent 1461 525 937 272 190 52 10 224 395 409 342 366 378 200 166 146 179 199 164

 45% 47% 44% 45% 47% 57% 58% 48% 48% 46% 41% 44% 47% 43% 45% 45% 44% 50% 51%

 j     z   j         m m

Don't know 22 11 11 11 - - - 1 10 5 3 5 1 4 1 - 1 * -

 1% 1% 1% 2% - - - * 1% 1% * 1% * 1% * - * * -

    zd                

Prefer not to answer 9 2 7 - 1 1 - 1 7 1 - 2 - 2 - - - - -

 * * * - * 1% - * 1% * - * - * - - - - -

      c   zij           

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 302

Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 3241 760 264 528 205 384 308 785 911 756 1268 650 1072 817 982 876 701 553 524 1573 623 1019 472 1745 969

WEIGHTED BASE 3225 613 224 593 213 309 349 770 881 706 1220 610 1030 820 989 888 719 547 543 1519 639 1040 461 1728 979

 100% 19% 7% 18% 7% 10% 11% 24% 27% 22% 38% 19% 32% 25% 31% 28% 22% 17% 17% 47% 20% 32% 14% 54% 30%

A lot more frequently than 10 

years ago

208 21 17 33 10 13 18 33 42 38 48 30 50 79 100 80 69 54 67 108 32 65 65 69 69

 6% 3% 7% 6% 5% 4% 5% 4% 5% 5% 4% 5% 5% 10% 10% 9% 10% 10% 12% 7% 5% 6% 14% 4% 7%

 aghjlw  a           zghi zghij zghi zghijkl zghi zghij    zwx  w

              jkl kl jkl  jkl klo       

A little more frequently than 10 

years ago

397 61 26 54 23 31 34 91 123 97 149 74 126 108 122 96 82 59 63 188 64 144 68 201 121

 12% 10% 12% 9% 11% 10% 10% 12% 14% 14% 12% 12% 12% 13% 12% 11% 11% 11% 12% 12% 10% 14% 15% 12% 12%

 ac             o        t    

About the same as 10 years ago 1128 251 89 227 79 121 128 319 298 262 493 214 359 246 296 255 214 138 124 522 306 291 109 715 288

 35% 41% 40% 38% 37% 39% 37% 41% 34% 37% 40% 35% 35% 30% 30% 29% 30% 25% 23% 34% 48% 28% 24% 41% 29%

 mnopqr z      zhiklmn oqr mnopqr zhklmn mnop mnop qr qr r qr   u zsu   zvx v

 uvx       opqr   opqr qr qr             

A little less frequently than 10 

years ago

612 128 43 98 29 69 57 151 180 152 238 123 226 139 156 179 124 114 98 295 91 224 78 331 198

 19% 21% 19% 16% 14% 22% 16% 20% 20% 22% 19% 20% 22% 17% 16% 20% 17% 21% 18% 19% 14% 21% 17% 19% 20%

 nt d    cd   n mn n n zjmn   mn  mn  t  zt    

             p             

A lot less frequently than 10 years 

ago

849 147 48 181 70 75 113 174 231 153 285 168 263 241 310 272 225 178 190 403 129 309 140 398 292

 26% 24% 21% 30% 33% 24% 32% 23% 26% 22% 23% 27% 26% 29% 31% 31% 31% 33% 35% 27% 20% 30% 30% 23% 30%

 gijtw   zab zabe  zabe  gi   gij i zgij zghi zgij zghijl zghi zghi t  zt w  zw

               jl l  jl jklm       

NET: All more frequent 604 82 43 87 33 43 52 124 165 134 197 104 177 187 221 176 151 113 130 296 96 209 133 270 190

 19% 13% 19% 15% 15% 14% 15% 16% 19% 19% 16% 17% 17% 23% 22% 20% 21% 21% 24% 19% 15% 20% 29% 16% 19%

 acejtw  a      j j    zgjk zgjk j gj j zghj t  t zwx  w

              lo l    klo       

NET: All less frequent 1461 275 90 278 100 144 169 324 411 305 523 291 489 380 466 451 349 292 288 698 220 533 217 729 490

 45% 45% 40% 47% 47% 47% 49% 42% 47% 43% 43% 48% 47% 46% 47% 51% 49% 53% 53% 46% 34% 51% 47% 42% 50%

 jtw        gj   gj gij   zgij gj zghi zghi t  zst   zw

                mn  jlmn jmn       

Don't know 22 3 1 - 1 1 - 3 5 5 5 1 6 6 5 6 3 4 2 4 11 5 2 7 8

 1% 1% 1% - 1% * - * 1% 1% * * 1% 1% * 1% * 1% * * 2% * * * 1%

 s                    zsu     

Prefer not to answer 9 2 - - - - - - 1 - 2 - - 2 - - 1 - - - 6 2 - 6 3

 * * - - - - - - * - * - - * - - * - - - 1% * - * *

                     zs     

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 303

Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 3241 953 1868 2519 708 1591 2467 2104 2386 2173 800 503 1290 1698 201 748 1027 582 1251 607 588 1453 761 1858 360

WEIGHTED BASE 3225 924 1825 2510 714 1591 2355 2088 2265 2096 754 492 1264 1698 202 743 969 577 1164 583 557 1444 774 1804 382

 100% 29% 57% 78% 22% 49% 73% 65% 70% 65% 23% 15% 39% 53% 6% 23% 30% 18% 36% 18% 17% 45% 24% 56% 12%

A lot more frequently than 10 

years ago

208 65 134 175 45 138 124 129 133 116 29 38 96 122 20 79 53 43 82 43 26 130 30 134 14

 6% 7% 7% 7% 6% 9% 5% 6% 6% 6% 4% 8% 8% 7% 10% 11% 5% 7% 7% 7% 5% 9% 4% 7% 4%

 fijvx fij zfghi zfhij j zbcdf  fj j j  t pt pt pt zlmpq      zv  zx  

   j   ghij          rst          

A little more frequently than 10 

years ago

397 115 210 292 82 192 290 272 292 271 73 65 148 203 34 91 140 89 174 88 55 190 80 208 48

 12% 12% 12% 12% 11% 12% 12% 13% 13% 13% 10% 13% 12% 12% 17% 12% 14% 15% 15% 15% 10% 13% 10% 12% 13%

 j j     j bcj bcj bcj     t  zlmt zlmt zlmt zlmt      

About the same as 10 years ago 1128 314 632 874 256 532 860 710 801 760 292 163 425 573 50 217 302 146 353 145 215 448 325 590 145

 35% 34% 35% 35% 36% 33% 37% 34% 35% 36% 39% 33% 34% 34% 25% 29% 31% 25% 30% 25% 39% 31% 42% 33% 38%

 nopq      zbce   eg zabc nqs noqr noqr   qs  qs  lmno  zu   

 rsuw      g    egh  s s       pqrs     

A little less frequently than 10 

years ago

612 169 359 474 119 302 463 402 433 397 143 86 264 325 35 144 224 134 238 140 109 262 145 345 71

 19% 18% 20% 19% 17% 19% 20% 19% 19% 19% 19% 17% 21% 19% 17% 19% 23% 23% 20% 24% 20% 18% 19% 19% 18%

   d    d          zkmr zkm  zkmn      

                    or      

A lot less frequently than 10 years 

ago

849 258 477 678 211 415 611 561 595 543 216 138 322 463 62 207 247 160 309 161 151 406 184 518 98

 26% 28% 26% 27% 29% 26% 26% 27% 26% 26% 29% 28% 25% 27% 31% 28% 26% 28% 27% 28% 27% 28% 24% 29% 26%

     fi                   z  

NET: All more frequent 604 180 344 467 127 330 414 401 425 388 102 103 244 325 53 169 193 132 255 132 82 321 111 342 62

 19% 19% 19% 19% 18% 21% 18% 19% 19% 18% 14% 21% 19% 19% 26% 23% 20% 23% 22% 23% 15% 22% 14% 19% 16%

 fjtv j j j j zcfh j fj fj j  t t t zlmp zlmt t zmt zmt zt  zv    

      ij         t           

NET: All less frequent 1461 427 836 1151 329 718 1073 962 1028 939 359 223 585 788 97 352 471 294 547 301 260 668 329 864 169

 45% 46% 46% 46% 46% 45% 46% 46% 45% 45% 48% 45% 46% 46% 48% 47% 49% 51% 47% 52% 47% 46% 43% 48% 44%

                 z zm  zklm    z  

                    r      

Don't know 22 2 12 15 2 11 7 12 10 8 * 1 9 11 1 5 3 4 8 4 - 7 7 8 5

 1% * 1% 1% * 1% * 1% * * * * 1% 1% * 1% * 1% 1% 1% - 1% 1% * 1%

 afhij  afj f  fj  af                  

Prefer not to answer 9 1 2 2 - - - 2 1 1 - 1 1 1 - - - 1 1 1 - - 3 - 1

 * * * * - - - * * * - * * * - - - * * * - - * - *

 bcfgh                      u  w

 imw                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 304

Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 3241 450 910 1854 412 870 1914 1827 1803 1794 1603 1328 1444 1326 2042 1992 805 1892 1405 1773 879 586 2180 716

WEIGHTED BASE 3225 408 915 1866 378 877 1911 1818 1790 1780 1595 1322 1454 1310 1974 1940 792 1869 1388 1739 921 609 2151 710

 100% 13% 28% 58% 12% 27% 59% 56% 56% 55% 49% 41% 45% 41% 61% 60% 25% 58% 43% 54% 29% 19% 67% 22%

A lot more frequently than 10 

years ago

208 46 31 128 46 22 140 157 149 156 133 103 130 124 153 128 155 152 119 140 84 62 143 47

 6% 11% 3% 7% 12% 2% 7% 9% 8% 9% 8% 8% 9% 9% 8% 7% 20% 8% 9% 8% 9% 10% 7% 7%

 be zbc  b zef  ze zo zo zo zo z zo zno zo  zghij zo zo zo zo zno   

                 klmnoqrs        

                 tu        

A little more frequently than 10 

years ago

397 99 78 215 79 85 226 231 226 239 205 174 188 167 256 252 190 239 182 230 120 101 301 60

 12% 24% 8% 12% 21% 10% 12% 13% 13% 13% 13% 13% 13% 13% 13% 13% 24% 13% 13% 13% 13% 17% 14% 8%

 bew zbc  b zef            zghi     zghijkl zw  

                 jklmnoq     mnoqrst   

                 rstu        

About the same as 10 years ago 1128 127 481 508 116 494 500 557 532 527 449 379 423 381 601 639 208 562 382 528 233 166 717 288

 35% 31% 53% 27% 31% 56% 26% 31% 30% 30% 28% 29% 29% 29% 30% 33% 26% 30% 28% 30% 25% 27% 33% 41%

 cfgh  zac   zdf  jprt prt prt t t t t jprt ghij  jprt  jprt    zv

 ijklmno               klmnpqr         

 pqrstuv               stu         

A little less frequently than 10 

years ago

612 70 163 377 61 143 399 346 343 325 296 271 274 234 371 370 141 371 261 314 206 116 419 128

 19% 17% 18% 20% 16% 16% 21% 19% 19% 18% 19% 21% 19% 18% 19% 19% 18% 20% 19% 18% 22% 19% 19% 18%

 e      ze     ims      ims   zghijlmno    

                     prsu    

A lot less frequently than 10 years 

ago

849 66 153 622 74 126 631 515 528 522 499 386 426 395 582 543 95 538 435 514 272 160 560 182

 26% 16% 17% 33% 20% 14% 33% 28% 29% 29% 31% 29% 29% 30% 29% 28% 12% 29% 31% 30% 30% 26% 26% 26%

 abde   zab e  zde zp zp zp zgil zp zp zp zp zp  zp zgopqu zp zp p   

 p          opqu              

NET: All more frequent 604 145 109 343 125 107 366 388 375 395 338 277 318 291 410 380 344 391 300 370 203 163 444 107

 19% 36% 12% 18% 33% 12% 19% 21% 21% 22% 21% 21% 22% 22% 21% 20% 43% 21% 22% 21% 22% 27% 21% 15%

 bew zbc  b zef  e zo z zo z z zo zo z  zghi z zo z z zghijkl zw  

                 jklmnoq     mnoqrst   

                 rstu        

NET: All less frequent 1461 136 316 999 135 269 1030 861 871 847 795 657 700 629 954 914 236 909 696 828 478 277 978 310

 45% 33% 35% 54% 36% 31% 54% 47% 49% 48% 50% 50% 48% 48% 48% 47% 30% 49% 50% 48% 52% 45% 45% 44%

 abde   zab   zde zp zp zp zgio zopu zp zp zp zp  zp zgiopsu zp zghilmnop p   

 p          pu          su    

Don't know 22 - 5 12 2 3 12 12 11 12 12 8 13 9 9 8 4 7 9 11 7 3 8 3

 1% - 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% * * * * 1% 1% 1% 1% * *

 noqv          noq  noq       q     

Prefer not to answer 9 - 4 5 - 4 3 - 1 - 1 - 1 - 1 - - - 1 3 - - 4 2

 * - * * - 1% * - * - * - * - * - - - * * - - * *

 ghijl                        

 noqr                        

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 305

Q14 Consumption of alcoholic drinks: ...would you say that you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK AT LEAST ANNUALLY

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 3241 253 534 1985 797 611 1150 1454 1272 1652 2275 523 220 380 504 371 633 233 152 170 645 186

WEIGHTED BASE 3225 235 508 1945 838 604 1128 1461 1240 1602 2230 511 198 375 477 365 507 190 135 127 533 161

 100% 7% 16% 60% 26% 19% 35% 45% 38% 50% 69% 16% 6% 12% 15% 11% 16% 6% 4% 4% 17% 5%

A lot more frequently than 10 

years ago

208 72 123 186 11 208 - - 148 88 123 35 12 127 13 8 29 2 7 13 17 7

 6% 31% 24% 10% 1% 34% - - 12% 5% 6% 7% 6% 34% 3% 2% 6% 1% 5% 11% 3% 5%

 dfgi zbcd zcd zd  zfg   zijkl     zno   q  q t   

 jnoqt                      

A little more frequently than 10 

years ago

397 50 126 328 39 397 - - 189 203 259 85 19 135 43 11 54 16 18 15 54 17

 12% 21% 25% 17% 5% 66% - - 15% 13% 12% 17% 10% 36% 9% 3% 11% 8% 13% 12% 10% 11%

 dfgn zd zcd zd  zfg   zijl   zijl  zno o        

 o                      

About the same as 10 years ago 1128 86 176 753 234 - 1128 - 432 610 808 183 73 53 341 36 193 95 50 35 237 63

 35% 37% 35% 39% 28% - 100% - 35% 38% 36% 36% 37% 14% 72% 10% 38% 50% 37% 27% 44% 39%

 degm d d zbd   zeg   zh z    zmo   zpr   zs s

 o                      

A little less frequently than 10 

years ago

612 18 58 372 148 - - 612 237 327 449 97 39 27 57 147 113 30 29 25 110 33

 19% 8% 11% 19% 18% - - 42% 19% 20% 20% 19% 20% 7% 12% 40% 22% 16% 21% 20% 21% 21%

 abefm  a ab ab   zef   z     zmn z      

 n                      

A lot less frequently than 10 years 

ago

849 9 22 292 396 - - 849 218 364 588 108 54 31 20 163 118 43 31 38 114 39

 26% 4% 4% 15% 47% - - 58% 18% 23% 26% 21% 27% 8% 4% 45% 23% 23% 23% 30% 21% 24%

 abcef   ab zabc   zef  h hik  h n  zmn    t   

 hikmnt                      

NET: All more frequent 604 122 249 514 50 604 - - 337 291 382 120 31 262 56 19 82 18 25 28 71 25

 19% 52% 49% 26% 6% 100% - - 27% 18% 17% 24% 16% 70% 12% 5% 16% 9% 18% 22% 13% 15%

 dfgj zcd zcd zd  zfg   zijl   zijl  zno o  q  q t   

 noqt                      

NET: All less frequent 1461 27 80 664 543 - - 1461 455 691 1037 205 92 59 76 310 231 73 60 63 223 72

 45% 11% 16% 34% 65% - - 100% 37% 43% 46% 40% 47% 16% 16% 85% 46% 38% 45% 50% 42% 45%

 abce  a ab zabc   zef  h hik  h   zmn       

 fhikmn                      

Don't know 22 * * 10 6 - - - 10 10 4 2 2 1 3 * 1 2 - 1 - 1

 1% * * 1% 1% - - - 1% 1% * * 1% * 1% * * 1% - 1% - 1%

 fgj        j j   j          

Prefer not to answer 9 - 2 3 4 - - - 5 - - - - - 1 - - 2 - - 2 -

 * - * * 1% - - - * - - - - - * - - 1% - - * -

 j        ij         p     

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 306

Q15 Which of the following describe when you ever drink alcoholic drinks nowadays?

BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 3825 2045 1752 400 731 630 712 1352 1024 733 1021 1019 1519 978 581 747 759 813 2106 147 1879 531 212 2622 1203

WEIGHTED BASE 3807 1952 1827 398 724 718 684 1283 837 806 1115 1021 1158 1086 835 728 1041 1193 1378 196 1881 611 220 2712 1095

 100% 51% 48% 10% 19% 19% 18% 34% 22% 21% 29% 27% 30% 29% 22% 19% 27% 31% 36% 5% 49% 16% 6% 71% 29%

When I am alone (i.e., by myself) 1449 892 547 138 300 283 284 442 352 239 539 308 476 394 290 288 381 423 566 79 803 201 96 1100 349

 38% 46% 30% 35% 41% 39% 42% 34% 42% 30% 48% 30% 41% 36% 35% 40% 37% 36% 41% 40% 43% 33% 44% 41% 32%

 bgik zb   cg  cg  zik  zhik  zmn      zpq  zuwx  ux zux  

 ux                         

When I am with my partner (i.e. 

without others present too)

1804 898 890 135 300 340 342 687 464 417 434 472 634 516 370 285 484 542 703 75 872 297 106 1276 528

 47% 46% 49% 34% 41% 47% 50% 54% 55% 52% 39% 46% 55% 47% 44% 39% 47% 45% 51% 38% 46% 49% 48% 47% 48%

 cdjo    c cd cd zcde zjk zjk  j zmno o     zpqs       

 s                         

When I am with friends and family 2650 1308 1322 278 521 478 460 912 566 578 742 744 863 766 539 482 689 846 999 116 1277 428 160 1865 785

 70% 67% 72% 70% 72% 67% 67% 71% 68% 72% 67% 73% 75% 70% 65% 66% 66% 71% 73% 59% 68% 70% 73% 69% 72%

 ajno  za       j  zhj zmno n    s zps      t

 pst                         

When I am with work colleagues 631 378 247 64 176 188 121 82 84 59 294 189 283 168 137 43 107 184 319 22 502 94 35 631 -

 17% 19% 14% 16% 24% 26% 18% 6% 10% 7% 26% 18% 24% 15% 16% 6% 10% 15% 23% 11% 27% 15% 16% 23% -

 bghi zb  g zcfg zcfg g    zhik hi zmno o o   p zpqs  zuvw x x zuvx  

 opx                    x     

Other setting(s) 234 140 92 26 33 33 42 99 79 42 62 50 80 62 50 42 67 56 96 16 81 24 29 133 100

 6% 7% 5% 7% 5% 5% 6% 8% 9% 5% 6% 5% 7% 6% 6% 6% 6% 5% 7% 8% 4% 4% 13% 5% 9%

 btuw zb      zde zijk          zq    ztuw t ztuw

Don't know 24 7 16 3 3 8 5 6 2 5 5 11 5 11 3 5 8 7 9 1 9 4 2 15 10

 1% * 1% 1% * 1% 1% * * 1% * 1% * 1% * 1% 1% 1% 1% 1% * 1% 1% 1% 1%

 a           h              

Prefer not to answer 11 5 6 - 4 - 1 6 4 2 1 4 1 4 5 2 6 2 3 1 4 3 - 7 4

 * * * - * - * * * * * * * * 1% * 1% * * 1% * * - * *

 l                         

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Table 307

Q15 Which of the following describe when you ever drink alcoholic drinks nowadays?

BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 3825 156 429 313 333 271 368 320 533 533 178 299 92 3166 567 2372 1076 377 730 1341 775 979

WEIGHTED BASE 3807 146 421 305 338 262 354 319 522 527 174 331 107* 3150 550 2308 1120 380 723 1332 799 953

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 9% 3%* 83% 14% 61% 29% 10% 19% 35% 21% 25%

When I am alone (i.e., by myself) 1449 37 146 121 136 80 124 119 197 245 66 140 38 1230 181 699 554 196 428 383 273 365

 38% 25% 35% 40% 40% 31% 35% 37% 38% 46% 38% 42% 36% 39% 33% 30% 49% 52% 59% 29% 34% 38%

 aeno   ae ae   a a zabe a ae  zn   zo zo zstu  s s

 st         fgh             

When I am with my partner (i.e. 

without others present too)

1804 79 181 136 155 144 175 146 270 206 99 152 61 1429 314 1556 180 69 97 850 373 485

 47% 54% 43% 45% 46% 55% 49% 46% 52% 39% 57% 46% 57% 45% 57% 67% 16% 18% 13% 64% 47% 51%

 impq bi    zbcd i  bi  zbcd  bi  zm zpq    zrtu r zr

 r     gi     gik            

When I am with friends and family 2650 89 288 208 234 182 254 224 379 360 112 255 64 2179 406 1590 784 277 499 927 550 674

 70% 61% 68% 68% 69% 70% 72% 70% 73% 68% 65% 77% 60% 69% 74% 69% 70% 73% 69% 70% 69% 71%

 a      a  al   zabc   z        

            ijl           

When I am with work colleagues 631 16 65 40 51 34 56 49 90 128 26 61 17 548 66 420 168 43 90 177 148 216

 17% 11% 15% 13% 15% 13% 16% 15% 17% 24% 15% 18% 16% 17% 12% 18% 15% 11% 12% 13% 19% 23%

 nqrs         zabc    zn  zpq     rs zrs

          defghj             

Other setting(s) 234 6 23 25 20 15 12 14 40 37 10 25 6 195 32 149 65 20 40 84 46 64

 6% 4% 5% 8% 6% 6% 4% 4% 8% 7% 6% 8% 6% 6% 6% 6% 6% 5% 6% 6% 6% 7%

 f   f     f f  f           

Don't know 24 3 2 * 2 1 3 1 3 4 * 5 - 23 2 9 12 4 10 4 4 6

 1% 2% * * 1% * 1% * 1% 1% * 1% - 1% * * 1% 1% 1% * 1% 1%

 o                o  zs    

Prefer not to answer 11 - - 2 1 1 1 2 2 3 - - - 9 2 5 4 2 2 4 4 1

 * - - 1% * * * * * 1% - - - * * * * 1% * * * *

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Table 308

Q15 Which of the following describe when you ever drink alcoholic drinks nowadays?

BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 3825 1348 2477 722 499 107 20 578 884 1020 1116 1024 733 512 512 388 348 385 257

WEIGHTED BASE 3807 1347 2460 758 468 101* 20** 584 972 1036 978 837 806 469 368 327 408 398 322

 100% 35% 65% 20% 12% 3%* 1%** 15% 26% 27% 26% 22% 21% 12% 10% 9% 11% 10% 8%

When I am alone (i.e., by myself) 1449 537 911 288 194 50 5 257 380 387 371 352 239 203 149 129 139 101 78

 38% 40% 37% 38% 41% 50% 25% 44% 39% 37% 38% 42% 30% 43% 41% 39% 34% 25% 24%

 lqr     zc  zij    zl  zpqr qr qr qr   

When I am with my partner (i.e. 

without others present too)

1804 679 1125 354 257 58 10 158 417 535 569 464 417 262 202 189 201 216 177

 47% 50% 46% 47% 55% 57% 50% 27% 43% 52% 58% 55% 52% 56% 55% 58% 49% 54% 55%

 bgh zb   zc    g zgh zghi z z z z znp  z z

When I am with friends and family 2650 924 1726 505 336 69 13 374 672 691 736 566 578 310 256 232 283 295 242

 70% 69% 70% 67% 72% 68% 66% 64% 69% 67% 75% 68% 72% 66% 70% 71% 69% 74% 75%

 gi          zghi       m m

When I am with work colleagues 631 322 309 173 126 21 2 40 117 174 282 84 59 84 - - 59 - -

 17% 24% 13% 23% 27% 21% 11% 7% 12% 17% 29% 10% 7% 18% - - 14% - -

 bghk zb  z z    g gh zghi   noqr   noqr   

 lnoqr                   

Other setting(s) 234 81 153 44 25 9 3 37 56 67 55 79 42 33 46 42 14 28 20

 6% 6% 6% 6% 5% 9% 13% 6% 6% 7% 6% 9% 5% 7% 12% 13% 3% 7% 6%

 p           zl  p zmpq zmpqr  p  

               r     

Don't know 24 8 17 5 3 - - 5 8 3 2 2 5 * 2 2 4 1 1

 1% 1% 1% 1% 1% - - 1% 1% * * * 1% * 1% * 1% * *

 j                   

Prefer not to answer 11 4 7 3 1 1 - 1 7 1 1 4 2 2 2 2 2 - -

 * * * * * 1% - * 1% * * * * * * 1% 1% - -

         zij           

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Table 309

Q15 Which of the following describe when you ever drink alcoholic drinks nowadays?

BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 3825 760 264 528 205 384 308 924 1111 936 1486 773 1272 984 1187 1083 835 731 636 1759 703 1329 557 2012 1195

WEIGHTED BASE 3807 613 224 593 213 309 349 898 1070 878 1422 730 1222 984 1192 1100 859 711 657 1709 716 1349 548 1995 1200

 100% 16% 6% 16% 6% 8% 9% 24% 28% 23% 37% 19% 32% 26% 31% 29% 23% 19% 17% 45% 19% 35% 14% 52% 32%

When I am alone (i.e., by myself) 1449 272 80 186 53 105 83 350 403 345 469 299 350 411 510 471 412 314 351 643 288 506 287 700 444

 38% 44% 36% 31% 25% 34% 24% 39% 38% 39% 33% 41% 29% 42% 43% 43% 48% 44% 53% 38% 40% 38% 52% 35% 37%

 cdfjlw zbcdef df f  df  jl jl jl l jl  zjl zhjl zhjl zghijklm zhjl zghi    zwx   

                 no  jklmnop       

                   q       

When I am with my partner (i.e. 

without others present too)

1804 318 147 313 104 203 204 472 572 469 809 350 759 445 514 450 353 299 199 811 330 649 160 1005 610

 47% 52% 65% 53% 49% 66% 58% 53% 53% 53% 57% 48% 62% 45% 43% 41% 41% 42% 30% 47% 46% 48% 29% 50% 51%

 nopqrv z zacd z  zacd zc zkmnopq zkmnop zkmnopqr zghikm nopq zghi opr r r r r      zv zv

        r qr  nopqr r jkmnopq             

             r             

When I am with friends and family 2650 417 149 437 141 229 265 656 807 669 1082 551 944 655 806 747 562 469 419 1231 458 938 359 1421 830

 70% 68% 67% 74% 66% 74% 76% 73% 75% 76% 76% 76% 77% 67% 68% 68% 65% 66% 64% 72% 64% 70% 66% 71% 69%

 mpqrt   za  a zabd zmnopqr zmnopq zgmnopqr zgmnop zmno zgmn   r    zt  t  zv  

         r  qr pqr opqr             

When I am with work colleagues 631 48 36 43 16 27 22 173 243 205 292 151 250 157 170 169 128 121 89 222 108 295 62 309 256

 17% 8% 16% 7% 7% 9% 6% 19% 23% 23% 21% 21% 20% 16% 14% 15% 15% 17% 14% 13% 15% 22% 11% 16% 21%

 acdefnr  acdef     znopr zgmnop zgjlmnop zmnopr zmno zmno     n    zst  v zvw

 sv        qr qr  pr pr             

Other setting(s) 234 53 26 28 14 24 14 60 76 69 95 55 97 72 78 68 61 54 45 112 36 84 32 120 79

 6% 9% 11% 5% 7% 8% 4% 7% 7% 8% 7% 8% 8% 7% 7% 6% 7% 8% 7% 7% 5% 6% 6% 6% 7%

  zcf zcf       z   z             

Don't know 24 2 - 3 2 2 2 1 7 6 4 4 2 10 13 12 7 3 7 8 6 6 7 8 6

 1% * - 1% 1% 1% 1% * 1% 1% * 1% * 1% 1% 1% 1% * 1% * 1% * 1% * *

 gjl        l gl    gjl gjl gjlq g  gjl    w   

Prefer not to answer 11 3 1 1 2 2 1 2 2 2 2 - 2 7 1 2 2 5 1 2 2 6 - 6 5

 * 1% * * 1% 1% * * * * * - * 1% * * * 1% * * * * - * *

              zjkno    jkno        

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Q15 Which of the following describe when you ever drink alcoholic drinks nowadays?

BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 3825 1028 2092 2906 763 1833 2661 2320 2707 2345 800 556 1454 1997 232 938 1185 757 1531 736 588 1805 854 2201 438

WEIGHTED BASE 3807 996 2051 2907 770 1838 2544 2297 2575 2251 754 542 1434 2009 232 935 1121 749 1433 698 557 1773 879 2132 468

 100% 26% 54% 76% 20% 48% 67% 60% 68% 59% 20% 14% 38% 53% 6% 25% 29% 20% 38% 18% 15% 47% 23% 56% 12%

When I am alone (i.e., by myself) 1449 309 838 1116 292 764 936 813 1015 775 245 173 595 769 97 412 437 311 608 271 189 730 281 820 162

 38% 31% 41% 38% 38% 42% 37% 35% 39% 34% 32% 32% 41% 38% 42% 44% 39% 41% 42% 39% 34% 41% 32% 38% 35%

 afgi  zacf afgi aij zacf aij a zafgij a   zkmt kt kt zkmp kt kt zkmpt k  zv    

 jkv  gij j  ghij          st          

When I am with my partner (i.e. 

without others present too)

1804 556 972 1386 364 837 1373 1239 1310 1323 412 308 696 973 83 390 589 357 698 378 312 804 448 987 220

 47% 56% 47% 48% 47% 46% 54% 54% 51% 59% 55% 57% 49% 48% 36% 42% 53% 48% 49% 54% 56% 45% 51% 46% 47%

 nou zbcd  e   zbcd zbcdeh zbce zabc zbcd zlmn no no   zlmn no no zlmn zlmn  zu   

  eh     eh   defghj eh oqr     oqr   oqr oqr     

When I am with friends and family 2650 696 1435 2046 492 1203 1799 1599 1845 1548 549 365 1000 1406 143 589 787 506 1047 452 403 1251 605 1550 271

 70% 70% 70% 70% 64% 65% 71% 70% 72% 69% 73% 67% 70% 70% 61% 63% 70% 68% 73% 65% 72% 71% 69% 73% 58%

 deno de de dei   zdei de zbdegi de zdei  nos nos   nos o zklmnopq  nos   zx  

 sx                  s       

When I am with work colleagues 631 124 343 443 101 268 430 410 498 374 19 97 234 299 46 136 245 188 372 161 16 330 98 385 67

 17% 12% 17% 15% 13% 15% 17% 18% 19% 17% 3% 18% 16% 15% 20% 15% 22% 25% 26% 23% 3% 19% 11% 18% 14%

 acde j acde aj j j acde zacdei zabcdefg acdej  t t t t t zlmo zklmop zklmnopt zklmo  zv  z  

 jmtv  j    j j ij        t t  t      

Other setting(s) 234 60 165 189 35 129 159 153 167 149 70 30 122 132 11 67 63 52 88 46 54 119 51 136 30

 6% 6% 8% 6% 5% 7% 6% 7% 6% 7% 9% 6% 8% 7% 5% 7% 6% 7% 6% 7% 10% 7% 6% 6% 6%

   zacdf d  d d d d d zacde  zkmpr        zkmnp     

   ghi        fghi          rs     

Don't know 24 5 10 20 6 12 12 12 12 11 4 3 7 16 * 3 4 3 7 2 2 12 7 9 9

 1% * * 1% 1% 1% * 1% * * 1% * * 1% * * * * 1% * * 1% 1% * 2%

 f   f                     zw

Prefer not to answer 11 4 4 6 2 5 7 8 6 7 2 3 3 6 - 2 3 2 4 2 2 2 7 3 4

 * * * * * * * * * * * 1% * * - * * * * * * * 1% * 1%

 w                      zu  w

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 311

Q15 Which of the following describe when you ever drink alcoholic drinks nowadays?

BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 3825 606 1008 2178 571 994 2212 2234 2240 2179 1966 1660 1785 1590 2403 2348 976 2232 1732 1998 1090 782 2635 825

WEIGHTED BASE 3807 560 1012 2195 540 994 2210 2232 2227 2165 1957 1658 1791 1578 2325 2287 958 2199 1712 1967 1137 800 2584 832

 100% 15% 27% 58% 14% 26% 58% 59% 59% 57% 51% 44% 47% 41% 61% 60% 25% 58% 45% 52% 30% 21% 68% 22%

When I am alone (i.e., by myself) 1449 200 332 904 195 337 894 922 903 925 804 646 823 685 948 870 566 912 745 782 482 368 1009 299

 38% 36% 33% 41% 36% 34% 40% 41% 41% 43% 41% 39% 46% 43% 41% 38% 59% 41% 44% 40% 42% 46% 39% 36%

 be   zab   ze zko zo zhjknos zo  zghi zghj zo  zghi zkos zghjknos z zko zghjkno   

             jkmnoqr knos   jklmnoq     qst   

             st    rstu        

When I am with my partner (i.e. 

without others present too)

1804 272 522 990 248 510 1023 982 1021 971 865 811 701 661 1074 1187 446 1017 753 917 503 343 1212 403

 47% 49% 52% 45% 46% 51% 46% 44% 46% 45% 44% 49% 39% 42% 46% 52% 47% 46% 44% 47% 44% 43% 47% 48%

 cghi  zc   zf  lm glm lm lm ghijlmnqrtu  l gjlm zghi lm gjlmr l gjlm l l   

 jlmrtu              r jklmnpq    r     

                rstu         

When I am with friends and family 2650 423 712 1492 405 710 1498 1548 1576 1493 1319 1146 1225 1021 1626 1674 627 1518 1171 1321 771 509 1835 541

 70% 76% 70% 68% 75% 71% 68% 69% 71% 69% 67% 69% 68% 65% 70% 73% 65% 69% 68% 67% 68% 64% 71% 65%

 cfjm zbc   zf   jmps ijlmpqrstu jmpu mu mpu mu  jmps zghi  mpsu mu m mu  zw  

 psuw       u       u jklmnpq         

                rstu         

When I am with work colleagues 631 123 164 337 100 177 345 380 427 354 308 352 310 227 370 386 171 344 303 275 269 198 497 100

 17% 22% 16% 15% 19% 18% 16% 17% 19% 16% 16% 21% 17% 14% 16% 17% 18% 16% 18% 14% 24% 25% 19% 12%

 cmsw zbc      jmqs zgijlmnoqs ms s zghijlmnopqr jmqs  s ms ms s jmnqs  zghijlmno zghijkl zw  

            s         pqrs mnopqrs   

Other setting(s) 234 39 53 142 31 49 152 146 139 141 115 111 112 99 158 156 66 143 119 142 49 42 163 53

 6% 7% 5% 6% 6% 5% 7% 7% 6% 7% 6% 7% 6% 6% 7% 7% 7% 7% 7% 7% 4% 5% 6% 6%

 t      z t t t t t t t jt t t t jt zjtu     

Don't know 24 4 7 13 4 7 10 16 16 15 15 14 14 13 18 17 3 16 10 19 3 1 13 7

 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% * * * 1%

        u t  t tu t t tu u  u  zptu     

Prefer not to answer 11 - 1 10 - 1 7 6 6 3 5 5 3 1 4 3 2 5 3 8 3 1 2 4

 * - * * - * * * * * * * * * * * * * * * * * * *

 imov   z    m   m         ilmno    v

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 312

Q15 Which of the following describe when you ever drink alcoholic drinks nowadays?

BASE: ALL UK ADULTS AGED 18-75 WHO DRINK AT LEAST ANNUALLY

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 3825 277 586 2258 978 685 1184 1499 1491 1869 2698 650 254 419 516 385 633 233 152 170 645 186

WEIGHTED BASE 3807 262 562 2210 1018 680 1160 1511 1449 1804 2650 631 234 417 490 376 507 190 135 127 533 161

 100% 7% 15% 58% 27% 18% 30% 40% 38% 47% 70% 17% 6% 11% 13% 10% 13% 5% 4% 3% 14% 4%

When I am alone (i.e., by myself) 1449 194 379 1104 184 381 443 467 1449 530 898 271 100 417 490 376 211 78 59 76 194 70

 38% 74% 67% 50% 18% 56% 38% 31% 100% 29% 34% 43% 43% 100% 100% 100% 42% 41% 44% 60% 36% 44%

 dgij zbcd zcd zd  zfg g  zijk  i zij ij z z z    ztu   

         l              

When I am with my partner (i.e. 

without others present too)

1804 137 299 1201 342 324 626 699 530 1804 1223 327 117 145 199 137 288 97 77 47 311 100

 47% 52% 53% 54% 34% 48% 54% 46% 37% 100% 46% 52% 50% 35% 41% 36% 57% 51% 57% 37% 58% 62%

 dhjm d zd zd   zeg   zhjk h zhj h    z  z  zs zs

 nos         l             

When I am with friends and family 2650 159 365 1525 698 440 825 1079 898 1223 2650 516 161 248 321 244 355 117 90 65 389 104

 70% 61% 65% 69% 69% 65% 71% 71% 62% 68% 100% 82% 69% 59% 66% 65% 70% 62% 67% 52% 73% 65%

 abeh   ab a  e e  h zhikl zhil     q    s s

 imqs                      

When I am with work colleagues 631 39 87 386 134 136 195 215 271 327 516 631 40 80 96 66 45 16 22 4 55 26

 17% 15% 16% 17% 13% 20% 17% 14% 19% 18% 19% 100% 17% 19% 20% 18% 9% 9% 16% 3% 10% 16%

 dgpq   d  zg   z z z zhij       pq  s s

 st           l           

Other setting(s) 234 28 46 139 57 35 73 100 100 117 161 40 234 30 32 30 46 17 16 8 53 17

 6% 11% 8% 6% 6% 5% 6% 7% 7% 6% 6% 6% 100% 7% 6% 8% 9% 9% 12% 6% 10% 11%

  zcd           zhijk    z  z  z z

Don't know 24 3 3 5 15 2 5 12 - - - - - - - - 2 1 - 1 1 -

 1% 1% 1% * 1% * * 1% - - - - - - - - * * - 1% * -

 chij c   zc                  

Prefer not to answer 11 - 2 5 2 2 1 4 - - - - - - - - 2 2 1 - 3 1

 * - * * * * * * - - - - - - - - * 1% * - 1% *

 ij                      

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ CSE/ 

NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 1272 824 441 - 235 252 302 483 436 222 388 219 554 301 151 266 232 243 744 53 677 141 82 900 372

WEIGHTED BASE 1240 764 469 -** 230 283 284 442 352 239 411 230 409 349 226 255 326 360 487 68* 672 165 87* 924 316

 100% 62% 38% -** 19% 23% 23% 36% 28% 19% 33% 19% 33% 28% 18% 21% 26% 29% 39% 5%* 54% 13% 7%* 75% 25%

A lot more frequently than 10 

years ago

170 102 68 - 41 50 37 42 28 32 74 36 45 45 40 40 48 56 62 4 93 23 15 130 40

 14% 13% 14% - 18% 18% 13% 10% 8% 13% 18% 16% 11% 13% 18% 16% 15% 16% 13% 6% 14% 14% 17% 14% 13%

 ghl    g g     zh h              

A little more frequently than 10 

years ago

204 115 89 - 40 68 31 65 45 37 70 52 93 52 29 31 48 56 97 4 113 22 11 146 58

 16% 15% 19% - 17% 24% 11% 15% 13% 15% 17% 23% 23% 15% 13% 12% 15% 15% 20% 6% 17% 13% 13% 16% 18%

 fhos     zfg      zh zmno      zs       

About the same as 10 years ago 477 320 154 - 62 95 129 191 171 85 149 69 156 136 88 97 117 141 189 29 259 69 39 367 110

 38% 42% 33% - 27% 34% 45% 43% 48% 35% 36% 30% 38% 39% 39% 38% 36% 39% 39% 43% 39% 42% 45% 40% 35%

 bdk zb     zde zde zijk                 

A little less frequently than 10 

years ago

190 117 72 - 38 33 46 73 53 44 64 29 62 65 32 32 46 48 81 16 106 25 12 144 47

 15% 15% 15% - 17% 12% 16% 17% 15% 18% 16% 13% 15% 19% 14% 12% 14% 13% 17% 24% 16% 15% 14% 16% 15%

A lot less frequently than 10 years 

ago

175 96 78 - 40 28 38 68 52 42 45 36 51 43 28 53 59 49 53 14 89 24 7 120 56

 14% 13% 17% - 18% 10% 13% 15% 15% 18% 11% 16% 12% 12% 12% 21% 18% 14% 11% 21% 13% 14% 8% 13% 18%

 jr    e     j      zlmn r   r      

NET: All more frequent 375 216 157 - 81 118 68 107 73 68 143 88 138 97 69 71 95 112 159 8 206 45 26 277 98

 30% 28% 33% - 35% 42% 24% 24% 21% 29% 35% 38% 34% 28% 30% 28% 29% 31% 33% 12% 31% 27% 30% 30% 31%

 fghs    fg zfg     zh zh z    s s zs       

NET: All less frequent 365 213 150 - 78 61 84 142 105 85 109 65 113 107 60 85 104 97 133 30 195 49 19 263 102

 29% 28% 32% - 34% 22% 30% 32% 30% 36% 26% 28% 28% 31% 26% 33% 32% 27% 27% 45% 29% 30% 22% 28% 32%

 er    e   e  j          zqr      

Don't know 14 7 7 - 4 7 2 2 2 1 6 6 2 8 3 2 4 5 5 - 10 2 1 14 *

 1% 1% 1% - 2% 2% 1% * * * 1% 3% * 2% 1% 1% 1% 1% 1% - 2% 1% 1% 1% *

 x     g      h              

Prefer not to answer 9 7 2 - 4 2 1 1 3 - 4 2 - - 8 1 4 4 - - 1 - 2 3 5

 1% 1% * - 2% 1% 1% * 1% - 1% 1% - - 3% * 1% 1% - - * - 2% * 2%

 rtw    g          zlmo  r r     tw  ztw

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION
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Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 1272 37 134 109 109 72 110 114 172 205 61 118 31 1073 168 671 402 199 400 346 223 303

WEIGHTED BASE 1240 30** 127 102* 111* 64* 105* 113* 168 199 59* 124* 38** 1040 162 622 423 195 393 332 233 281

 100% 2%** 10% 8%* 9%* 5%* 8%* 9%* 14% 16% 5%* 10%* 3%** 84% 13% 50% 34% 16% 32% 27% 19% 23%

A lot more frequently than 10 

years ago

170 6 19 11 20 9 11 13 26 32 3 18 2 152 16 73 68 29 58 40 34 38

 14% 21% 15% 11% 18% 15% 11% 11% 15% 16% 5% 15% 5% 15% 10% 12% 16% 15% 15% 12% 15% 14%

A little more frequently than 10 

years ago

204 3 19 13 23 8 13 18 24 44 12 23 5 176 23 105 68 32 61 42 49 53

 16% 10% 15% 13% 21% 12% 13% 16% 14% 22% 20% 19% 13% 17% 14% 17% 16% 17% 15% 13% 21% 19%

 s                    s  

About the same as 10 years ago 477 10 43 40 40 24 46 45 70 68 28 46 17 390 69 256 162 58 153 140 85 98

 38% 33% 34% 39% 36% 38% 44% 40% 41% 34% 47% 37% 45% 38% 43% 41% 38% 30% 39% 42% 36% 35%

 q               q       

A little less frequently than 10 

years ago

190 2 22 23 9 12 13 20 25 35 8 16 5 160 26 98 51 41 58 48 34 50

 15% 6% 17% 23% 8% 18% 13% 18% 15% 17% 13% 13% 12% 15% 16% 16% 12% 21% 15% 14% 15% 18%

 dp   d    d  d        zp     

A lot less frequently than 10 years 

ago

175 9 22 14 18 7 15 15 22 18 8 19 7 143 24 81 60 34 60 58 18 40

 14% 30% 18% 14% 17% 11% 14% 13% 13% 9% 14% 15% 19% 14% 15% 13% 14% 17% 15% 18% 8% 14%

 it  i                t t  t

NET: All more frequent 375 9 37 24 43 17 24 31 50 76 15 42 7 328 40 178 136 61 118 82 83 91

 30% 30% 30% 24% 38% 27% 23% 27% 30% 38% 25% 34% 18% 32% 25% 29% 32% 31% 30% 25% 36% 32%

 s    cf     zcf    z       s  

NET: All less frequent 365 11 44 38 27 18 28 35 47 53 16 35 12 303 50 179 112 75 118 106 52 89

 29% 36% 35% 37% 25% 29% 27% 31% 28% 27% 28% 28% 31% 29% 31% 29% 26% 39% 30% 32% 22% 32%

 t                 zop  t  t

Don't know 14 - - - 2 3 2 1 2 2 - - 2 9 3 6 8 1 2 4 5 3

 1% - - - 1% 5% 2% 1% 1% 1% - - 6% 1% 2% 1% 2% * 1% 1% 2% 1%

      zbck                 

Prefer not to answer 9 - 2 - - 1 4 - - - - 1 - 9 - 3 5 - 1 - 8 -

 1% - 1% - - 2% 4% - - - - 1% - 1% - 1% 1% - * - 3% -

       zghi              zrsu  

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD
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Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 1272 458 814 221 184 49 4 230 283 326 381 436 222 226 210 147 117 105 65

WEIGHTED BASE 1240 437 802 225 163 45* 5** 224 317 338 310 352 239 203 149 129 139* 101* 78*

 100% 35% 65% 18% 13% 4%* *** 18% 26% 27% 25% 28% 19% 16% 12% 10% 11%* 8%* 6%*

A lot more frequently than 10 

years ago

170 58 113 34 20 4 - 41 46 37 43 28 32 18 10 6 19 12 10

 14% 13% 14% 15% 12% 8% - 18% 15% 11% 14% 8% 13% 9% 7% 5% 14% 12% 12%

 kmno       i         o   

A little more frequently than 10 

years ago

204 94 111 47 33 13 1 35 38 59 66 45 37 19 26 24 14 23 18

 16% 21% 14% 21% 20% 30% 11% 16% 12% 17% 21% 13% 15% 10% 17% 19% 10% 23% 23%

 bhkm zb    z     zh    m m  mp mp

About the same as 10 years ago 477 147 330 72 60 13 2 75 120 143 110 171 85 109 62 54 54 31 23

 38% 34% 41% 32% 37% 29% 42% 33% 38% 42% 36% 48% 35% 54% 41% 42% 39% 31% 29%

 a  za         zl  znpq      

              r      

A little less frequently than 10 

years ago

190 74 117 31 30 11 2 32 41 46 61 53 44 28 25 24 29 14 11

 15% 17% 15% 14% 18% 24% 47% 14% 13% 14% 20% 15% 18% 14% 17% 18% 21% 14% 15%

           zh         

A lot less frequently than 10 years 

ago

175 56 119 32 20 4 - 38 61 45 30 52 42 27 25 19 21 20 16

 14% 13% 15% 14% 12% 9% - 17% 19% 13% 10% 15% 18% 13% 17% 15% 16% 20% 20%

 j       j zj           

NET: All more frequent 375 151 223 81 53 17 1 76 85 96 108 73 68 37 36 30 33 35 28

 30% 35% 28% 36% 33% 37% 11% 34% 27% 28% 35% 21% 29% 18% 24% 24% 24% 35% 36%

 bkm zb         zh       m m

NET: All less frequent 365 130 236 63 50 15 2 70 102 91 91 105 85 55 50 43 51 35 27

 29% 30% 29% 28% 30% 34% 47% 31% 32% 27% 29% 30% 36% 27% 34% 33% 37% 34% 35%

Don't know 14 6 8 6 - - - 2 4 6 1 2 1 1 * - 1 - -

 1% 1% 1% 3% - - - 1% 1% 2% * * * 1% * - * - -

 j                   

Prefer not to answer 9 3 5 3 - - - 1 6 2 - 3 - 1 1 1 - - -

 1% 1% 1% 1% - - - * 2% 1% - 1% - 1% 1% 1% - - -

         zj           

                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS
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Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(a)

MEN 50-75-

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN IN 

HOUSEHOLD 

(ANY AGE) 

(c)

WOMEN 50-

75-CHILDREN 

IN 

HOUSEHOLD 

(ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTAB

LE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHELM

ED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 1272 339 97 168 54 135 76 313 362 310 440 263 324 350 422 379 332 256 295 613 256 393 252 620 376

WEIGHTED BASE 1240 272 80* 186 53* 105 83* 295 336 273 403 253 292 343 427 386 345 249 301 573 261 395 254 604 364

 100% 22% 6%* 15% 4%* 8% 7%* 24% 27% 22% 32% 20% 24% 28% 34% 31% 28% 20% 24% 46% 21% 32% 20% 49% 29%

A lot more frequently than 10 

years ago

170 20 8 24 8 8 14 28 35 28 27 29 31 74 87 74 68 47 72 82 30 57 63 57 47

 14% 7% 9% 13% 15% 8% 17% 9% 10% 10% 7% 11% 11% 22% 20% 19% 20% 19% 24% 14% 11% 14% 25% 10% 13%

 aeghjw      a  j j  j j zghi zghi zghi zghijkl zghi zghi    zwx   

              jkl jkl jkl  jkl jkl       

A little more frequently than 10 

years ago

204 33 12 28 8 14 12 49 77 60 60 46 54 71 79 59 70 51 52 116 17 69 49 93 61

 16% 12% 15% 15% 16% 13% 14% 17% 23% 22% 15% 18% 18% 21% 18% 15% 20% 21% 17% 20% 6% 17% 19% 15% 17%

 at        zgjo zgjo    zjo   o o  zt  t    

About the same as 10 years ago 477 131 40 65 19 49 25 128 123 109 181 96 115 98 140 132 104 76 82 196 154 124 54 286 129

 38% 48% 50% 35% 36% 47% 31% 43% 37% 40% 45% 38% 40% 29% 33% 34% 30% 30% 27% 34% 59% 31% 21% 47% 36%

 mnpqrs zcf zcf   f  hmnopqr mr mpqr zhkmno mr mpqr  r mr     zsu   zvx v

 uv          pqr               

A little less frequently than 10 

years ago

190 46 7 33 11 20 15 49 54 42 73 41 55 49 54 58 49 39 41 100 20 70 45 89 56

 15% 17% 9% 18% 21% 19% 18% 17% 16% 15% 18% 16% 19% 14% 13% 15% 14% 16% 14% 17% 8% 18% 18% 15% 15%

 t          n  n       t  t    

A lot less frequently than 10 years 

ago

175 40 12 36 6 13 16 37 42 30 56 40 32 48 63 56 49 34 51 77 27 68 41 67 64

 14% 15% 15% 19% 11% 12% 20% 12% 13% 11% 14% 16% 11% 14% 15% 14% 14% 13% 17% 13% 10% 17% 16% 11% 18%

 w           i          t   zw

NET: All more frequent 375 53 19 52 16 22 26 77 112 88 87 75 85 145 166 133 138 98 124 198 47 126 112 151 108

 30% 20% 24% 28% 31% 21% 32% 26% 33% 32% 22% 30% 29% 42% 39% 34% 40% 39% 41% 35% 18% 32% 44% 25% 30%

 aejtw      a  gj gj  j j zghi zgjk gj zgjkl zgjk zghi zt  t zwx   

              jklo l   l jklo       

NET: All less frequent 365 85 19 69 17 33 31 85 96 72 129 81 87 97 116 114 98 72 92 177 47 139 86 155 120

 29% 31% 24% 37% 31% 31% 38% 29% 29% 26% 32% 32% 30% 28% 27% 30% 28% 29% 30% 31% 18% 35% 34% 26% 33%

 tw   z       i         t  zt w  w

Don't know 14 2 - - 1 - - 4 4 4 2 2 4 2 4 4 4 3 3 2 6 5 1 7 4

 1% 1% - - 1% - - 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1% 1% * 2% 1% 1% 1% 1%

 s                    s     

Prefer not to answer 9 1 1 - - 1 - - - - 4 - - 1 1 3 1 - - - 8 1 - 4 2

 1% * 2% - - 1% - - - - 1% - - * * 1% * - - - 3% * - 1% 1%

                     zsu     

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE
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Table 317

Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTION 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTION 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 1272 294 778 985 275 673 931 757 957 770 269 154 540 653 86 327 407 245 539 235 205 621 250 749 122

WEIGHTED BASE 1240 275 739 962 270 661 854 724 884 704 245 149 517 642 83* 328 368 237 493 216 189 604 243 703 124*

 100% 22% 60% 78% 22% 53% 69% 58% 71% 57% 20% 12% 42% 52% 7%* 26% 30% 19% 40% 17% 15% 49% 20% 57% 10%*

A lot more frequently than 10 

years ago

170 41 105 137 39 114 93 88 108 82 22 20 73 90 18 75 44 30 66 29 18 106 28 105 17

 14% 15% 14% 14% 15% 17% 11% 12% 12% 12% 9% 13% 14% 14% 21% 23% 12% 13% 13% 14% 9% 17% 11% 15% 14%

 fhij fj fhij fhij j zbcf         pt zklm      zv    

      ghij          pqrst          

A little more frequently than 10 

years ago

204 44 116 166 41 103 141 133 158 124 45 27 84 122 14 54 67 47 105 49 37 113 21 115 16

 16% 16% 16% 17% 15% 16% 17% 18% 18% 18% 18% 18% 16% 19% 17% 17% 18% 20% 21% 23% 20% 19% 9% 16% 13%

 v       b zb     z     zl zl  v    

About the same as 10 years ago 477 100 264 361 99 247 345 267 350 262 90 52 166 230 28 107 130 76 171 53 66 200 118 253 51

 38% 36% 36% 38% 37% 37% 40% 37% 40% 37% 37% 35% 32% 36% 33% 33% 35% 32% 35% 25% 35% 33% 49% 36% 41%

 bloq      zbcg  b   s s s  s s s s  s  zu   

 rsu      i                   

A little less frequently than 10 

years ago

190 48 124 151 41 101 146 123 128 124 42 25 94 100 6 45 67 47 77 44 34 92 31 116 17

 15% 17% 17% 16% 15% 15% 17% 17% 15% 18% 17% 17% 18% 16% 7% 14% 18% 20% 16% 20% 18% 15% 13% 17% 13%

 n  h    zh h  zh  n zn n   n n n znor n     

A lot less frequently than 10 years 

ago

175 40 120 140 48 90 116 106 129 105 46 24 92 92 17 43 51 33 67 38 35 83 43 105 22

 14% 14% 16% 15% 18% 14% 14% 15% 15% 15% 19% 16% 18% 14% 21% 13% 14% 14% 14% 18% 18% 14% 18% 15% 17%

   zf  f      zef  zmor             

NET: All more frequent 375 86 221 302 81 217 235 221 267 207 67 47 158 212 32 130 111 77 171 78 55 219 49 220 34

 30% 31% 30% 31% 30% 33% 27% 31% 30% 29% 27% 32% 31% 33% 38% 40% 30% 32% 35% 36% 29% 36% 20% 31% 27%

 fv   f  f  f f     z  zlmp   z z  zv    

                t          

NET: All less frequent 365 88 244 291 90 191 262 229 257 229 88 49 186 192 23 87 118 80 144 82 69 175 74 222 38

 29% 32% 33% 30% 33% 29% 31% 32% 29% 32% 36% 33% 36% 30% 28% 27% 32% 34% 29% 38% 36% 29% 31% 32% 31%

   zceh       zh zceh  zmor       zmor zo     

Don't know 14 1 5 7 1 6 8 5 10 3 - - 5 7 1 4 7 5 8 2 - 10 * 6 *

 1% * 1% 1% * 1% 1% 1% 1% * - - 1% 1% 1% 1% 2% 2% 2% 1% - 2% * 1% *

 ci      i  i                 

Prefer not to answer 9 1 4 1 - - 4 2 - 3 - 1 3 1 - - 1 - - - - 1 1 1 1

 1% * 1% * - - 1% * - * - 1% * * - - * - - - - * * * 1%

 cghmw  ch    c                   

                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…
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Table 318

Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DEP

RESSION 

(i)

CONFIDENCE 

LOSS 

(j)

NO TIME FOR 

SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 1272 187 302 772 163 300 790 786 774 793 675 545 689 591 861 787 488 808 629 738 378 270 876 266

WEIGHTED BASE 1240 153 300 774 142 297 779 783 754 785 665 527 694 577 814 744 484 790 623 701 402 286 854 253

 100% 12% 24% 62% 11% 24% 63% 63% 61% 63% 54% 43% 56% 47% 66% 60% 39% 64% 50% 57% 32% 23% 69% 20%

A lot more frequently than 10 

years ago

170 16 28 123 17 22 128 142 124 132 115 79 128 113 121 96 122 131 112 117 70 52 123 31

 14% 11% 9% 16% 12% 7% 16% 18% 16% 17% 17% 15% 18% 20% 15% 13% 25% 17% 18% 17% 18% 18% 14% 12%

 be   zb   ze zkno zo zo zno  zkno zhik o  zghi zo zno zo zo zo   

              noq   jklmnoq        

                 rstu        

A little more frequently than 10 

years ago

204 42 35 127 35 33 135 139 130 152 114 91 129 115 147 139 100 145 123 113 66 53 166 25

 16% 27% 12% 16% 25% 11% 17% 18% 17% 19% 17% 17% 19% 20% 18% 19% 21% 18% 20% 16% 16% 19% 19% 10%

 bew zbc   ze  e   zjs    zjs  z zhjs zs zs    zw  

About the same as 10 years ago 477 52 173 247 47 181 243 248 249 263 217 181 213 165 280 269 147 275 189 256 128 92 302 113

 38% 34% 58% 32% 33% 61% 31% 32% 33% 33% 33% 34% 31% 29% 34% 36% 30% 35% 30% 37% 32% 32% 35% 45%

 cfgh  zac   zdf  m m lm m m   glmr ghjl  glmpr  ghjl    zv

 ijklmnp               mpr    mpr     

 qrtuv                        

A little less frequently than 10 

years ago

190 25 41 124 21 35 130 122 121 109 97 80 107 92 133 120 65 114 87 104 74 50 133 39

 15% 16% 14% 16% 15% 12% 17% 16% 16% 14% 15% 15% 15% 16% 16% 16% 13% 14% 14% 15% 18% 17% 16% 15%

         i      iqr i     ijpqr    

A lot less frequently than 10 years 

ago

175 18 16 140 20 20 130 117 117 115 111 89 104 86 120 110 46 114 101 106 55 34 117 42

 14% 12% 5% 18% 14% 7% 17% 15% 16% 15% 17% 17% 15% 15% 15% 15% 10% 14% 16% 15% 14% 12% 14% 16%

 bep b  zb e  ze p p p zpu zpu p p p p  p p p p    

NET: All more frequent 375 58 63 250 52 55 263 281 254 284 229 169 257 228 268 235 222 276 235 231 137 105 288 56

 30% 38% 21% 32% 37% 18% 34% 36% 34% 36% 34% 32% 37% 40% 33% 32% 46% 35% 38% 33% 34% 37% 34% 22%

 bew zb  b e  ze zno z zknos z  zhkn zghi z  zghi zo zhjknos z  z zw  

             os jknoqst   jklmnoq        

                 rstu        

NET: All less frequent 365 43 57 264 41 55 260 239 238 224 207 169 211 178 253 230 111 228 188 210 129 84 250 80

 29% 28% 19% 34% 29% 19% 33% 31% 32% 29% 31% 32% 30% 31% 31% 31% 23% 29% 30% 30% 32% 29% 29% 32%

 bep b  zb e  ze p ipq p ip p p p p p  p p p p p   

Don't know 14 - 3 10 2 - 10 10 10 10 8 6 10 3 9 8 4 9 8 3 8 5 10 *

 1% - 1% 1% 1% - 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 2% 2% 1% *

 s       ms ms ms ms s ms  s s  s ms  ms ms   

Prefer not to answer 9 - 4 3 - 6 3 4 3 4 3 2 3 3 4 2 - 3 3 2 - - 4 3

 1% - 1% * - 2% * 1% * 1% * * * 1% 1% * - * * * - - * 1%

 oqs     zf                   

                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY
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Table 319

Q16 Lone drinking... Would you say you do this more frequently or less frequently than you did 10 years ago, or is this about the same?

BASE: ALL UK ADULTS AGED 28-75 WHO DRINK ALONE

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY OR 

LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUES 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 1272 176 349 993 145 348 456 456 1272 505 822 248 103 380 504 371 266 100 66 100 237 82

WEIGHTED BASE 1240 171 336 961 149 337 432 455 1240 458 777 232 88* 375 477 365 211 78* 59* 76* 194 70*

 100% 14% 27% 77% 12% 27% 35% 37% 100% 37% 63% 19% 7%* 30% 38% 29% 17% 6%* 5%* 6%* 16% 6%*

A lot more frequently than 10 

years ago

170 59 94 157 9 135 12 24 170 44 98 24 7 170 - - 23 3 2 13 11 4

 14% 35% 28% 16% 6% 40% 3% 5% 14% 10% 13% 10% 8% 45% - - 11% 4% 3% 16% 6% 5%

 dfgi zbcd zcd zd  zfg   i  i   zno      tu   

 noqrtu                      

A little more frequently than 10 

years ago

204 36 85 180 11 127 42 35 204 80 124 48 19 204 - - 35 4 4 14 23 8

 16% 21% 25% 19% 7% 38% 10% 8% 16% 18% 16% 21% 22% 55% - - 17% 5% 7% 18% 12% 11%

 dfgn d zcd zd  zfg      j  zno   q      

 oq                      

About the same as 10 years ago 477 61 115 377 54 56 341 76 477 199 312 95 32 - 477 - 86 54 29 20 110 36

 38% 35% 34% 39% 36% 16% 79% 17% 38% 43% 40% 41% 36% - 100% - 41% 69% 49% 26% 57% 51%

 egmo   b   zeg   zh     zmo   zpr   zs zs

 s                      

A little less frequently than 10 

years ago

190 10 33 138 23 11 27 152 190 74 138 39 16 - - 190 38 5 10 14 30 9

 15% 6% 10% 14% 15% 3% 6% 34% 15% 16% 18% 17% 18% - - 52% 18% 6% 17% 18% 15% 13%

 abefm  a ab a   zef   zh     zmn q  q    

 nq                      

A lot less frequently than 10 years 

ago

175 6 10 100 41 7 10 157 175 59 99 25 14 - - 175 26 11 13 16 19 14

 14% 3% 3% 10% 28% 2% 2% 35% 14% 13% 13% 11% 16% - - 48% 13% 14% 22% 21% 10% 20%

 abcef   ab zabc   zef        zmn    t  t

 mn                      

NET: All more frequent 375 95 179 337 19 262 53 59 375 124 222 72 27 375 - - 58 7 6 26 35 11

 30% 55% 53% 35% 13% 78% 12% 13% 30% 27% 29% 31% 30% 100% - - 28% 9% 10% 34% 18% 16%

 dfgn zcd zcd zd  zfg        zno   qr   tu   

 oqrtu                      

NET: All less frequent 365 16 42 238 64 19 36 310 365 133 237 64 30 - - 365 64 15 23 30 49 23

 29% 9% 13% 25% 43% 6% 8% 68% 29% 29% 30% 28% 34% - - 100% 31% 20% 39% 39% 25% 33%

 abcef   ab zabc   zef        zmn   q t   

 mn                      

Don't know 14 - 1 6 6 1 1 9 14 2 5 1 - - - - 2 - - * - -

 1% - * 1% 4% * * 2% 1% * 1% * - - - - 1% - - * - -

 cfijn    zabc   ef ij              

Prefer not to answer 9 - - 3 6 - - 1 9 - 1 - - - - - - 1 1 - - -

 1% - - * 4% - - * 1% - * - - - - - - 2% 2% - - -

 cj    zabc    j              

                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

MEN AGED 50-75: FREE TIME: TOO MUCH/ 

TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO
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Table 320
Sample profile

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

Men 50-75 

(h)

Women 50-

75 

(i)

Men 18-49 

(j)

Women 18-

49 

(k)

AB 

(l)

C1 

(m)

C2 

(n)

DE 

(o)

GCSE/ 

OLEVEL/ 

CSE/ NVQ12 

(p)

A-LEVEL OR 

EQUIV. 

(q)

DEGREE/ 

MASTERS / 

PHD 

(r)

NO FORMAL 

QUALS. 

(s)

FULL TIME 

(t)

PART TIME 

(u)

SELF 

EMPLOYED 

(v)

ANY 

WORKING 

(w)

NOT 

WORKING 

(x)

UNWEIGHTED BASE 4763 2426 2297 545 898 760 894 1666 1205 961 1221 1336 1784 1218 712 1049 998 1017 2553 195 2189 684 260 3133 1630

WEIGHTED BASE 4763 2335 2388 544 898 858 873 1590 990 1049 1345 1339 1359 1362 1010 1031 1358 1479 1672 254 2189 773 272 3234 1529

 100% 49% 50% 11% 19% 18% 18% 33% 21% 22% 28% 28% 29% 29% 21% 22% 29% 31% 35% 5% 46% 16% 6% 68% 32%
GENDER                          

MAN 2335 2335 - 272 449 421 426 768 990 - 1345 - 736 607 537 455 628 720 850 137 1328 206 147 1680 655

 49% 100% - 50% 50% 49% 49% 48% 100% - 100% - 54% 45% 53% 44% 46% 49% 51% 54% 61% 27% 54% 52% 43%

 bik zb       zik  zik  zmo  zmo    zp  zuwx  ux zux u

 moux                         

WOMAN 2388 - 2388 261 440 429 440 818 - 1049 - 1339 607 750 463 567 722 753 798 115 843 563 121 1527 861

 50% - 100% 48% 49% 50% 50% 51% - 100% - 100% 45% 55% 46% 55% 53% 51% 48% 45% 39% 73% 44% 47% 56%

 ahjln  za       zhj  zhj  zln  zln zr     ztvw  t ztvw

 rtw                     x    
AGE                          

18-24 544 272 261 544 - - - - - - 272 261 120 145 176 104 143 250 125 26 213 112 15 340 205

 11% 12% 11% 100% - - - - - - 20% 20% 9% 11% 17% 10% 11% 17% 7% 10% 10% 14% 6% 10% 13%

 defg   zdefg       zhi zhi   zlmo  r zprs    ztvw  tv ztvw

 hilrtvw                         

25-34 898 449 440 - 898 - - - - - 449 440 352 219 196 131 153 235 471 38 628 115 37 780 117

 19% 19% 18% - 100% - - - - - 33% 33% 26% 16% 19% 13% 11% 16% 28% 15% 29% 15% 14% 24% 8%

 cefg    zcefg      zhi zhi zmno o o   p zpqs  zuvw x x zuvx  

 himopqu                    x     

 x                         

35-44 858 421 429 - - 858 - - - - 421 429 297 231 163 167 186 252 385 36 517 150 52 719 139

 18% 18% 18% - - 100% - - - - 31% 32% 22% 17% 16% 16% 14% 17% 23% 14% 24% 19% 19% 22% 9%

 cdfg     zcdfg     zhi zhi zmno      zpqs  zuwx x x zx  

 hipx                         

45-54 873 426 440 - - - 873 - 223 231 203 209 230 277 183 183 294 252 291 36 483 154 85 721 152

 18% 18% 18% - - - 100% - 22% 22% 15% 16% 17% 20% 18% 18% 22% 17% 17% 14% 22% 20% 31% 22% 10%

 cdeg      zcdeg  zjk zjk    l   zqrs    zx x ztuw zx  

 jkx                      x   

55-75 1590 768 818 - - - - 1590 768 818 - - 360 491 292 446 581 490 401 118 349 243 82 674 916

 33% 33% 34% - - - - 100% 78% 78% - - 27% 36% 29% 43% 43% 33% 24% 46% 16% 31% 30% 21% 60%

 cdef       zcde zjk zjk    zln  zlmn zqr r  zqr  tw tw t ztuvw

 jklnrtw       f                  
MEN'S SHED TARGET AGE AND 

GENDER
                         

Men 50-75 990 990 - - - - 223 768 990 - - - 267 291 198 234 358 298 268 66 394 89 69 553 438

 21% 42% - - - - 26% 48% 100% - - - 20% 21% 20% 23% 26% 20% 16% 26% 18% 11% 26% 17% 29%

 bcde zb     zcde zcd zijk        zqr r  r u  tuw u ztuw

 ijkrtuw       ef                  

Women 50-75 1049 - 1049 - - - 231 818 - 1049 - - 214 353 187 295 402 316 263 68 211 233 51 495 553

 22% - 44% - - - 26% 51% - 100% - - 16% 26% 18% 29% 30% 21% 16% 27% 10% 30% 19% 15% 36%

 acdeh  za    zcde zcdef  zhjk    zln  zln zqr r  r  ztvw t t ztuvw

 jklnrtw                         

Men 18-49 1345 1345 - 272 449 421 203 - - - 1345 - 469 316 339 220 270 422 582 71 933 117 77 1127 217

 28% 58% - 50% 50% 49% 23% - - - 100% - 35% 23% 34% 21% 20% 29% 35% 28% 43% 15% 28% 35% 14%

 bfgh zb  zfg zfg zfg g    zhik  zmo  zmo   p zpq p zuvw  ux zuvx  

 ikmopux                    x     

Women 18-49 1339 - 1339 261 440 429 209 - - - - 1339 393 398 277 272 320 437 535 47 632 330 69 1031 308

 28% - 56% 48% 49% 50% 24% - - - - 100% 29% 29% 27% 26% 24% 30% 32% 19% 29% 43% 26% 32% 20%

 afghi  za zfg zfg zfg g     zhij      ps zps  x ztvw  ztvx  

 jpsx                     x    
SOCIAL GRADE                          

AB 1359 736 607 120 352 297 230 360 267 214 469 393 1359 - - - 152 304 883 20 814 151 91 1056 303

 29% 32% 25% 22% 39% 35% 26% 23% 27% 20% 35% 29% 100% - - - 11% 21% 53% 8% 37% 19% 34% 33% 20%

 bcgi zb   zcfg zcfg   i  zhik i zmno     ps zpqs  zuwx  ux zux  

 mnopqsu                         

 x                         

C1 1362 607 750 145 219 231 277 491 291 353 316 398 - 1362 - - 358 519 445 40 675 219 53 948 415

 29% 26% 31% 27% 24% 27% 32% 31% 29% 34% 24% 30% - 100% - - 26% 35% 27% 16% 31% 28% 20% 29% 27%

 adjl  za    zd zd j zj  j  zlno   s zprs s  zvwx v  v v

 norsv                         

C2 1010 537 463 176 196 163 183 292 198 187 339 277 - - 1010 - 381 369 198 62 487 206 93 786 225

 21% 23% 19% 32% 22% 19% 21% 18% 20% 18% 25% 21% - - 100% - 28% 25% 12% 25% 22% 27% 34% 24% 15%

 bgil zb  zdef       zhik    zlmo  zr zr  r x ztx ztuw ztx  

 morx   g                   x   

DE 1031 455 567 104 131 167 183 446 234 295 220 272 - - - 1031 466 288 146 131 213 198 34 444 587

 22% 19% 24% 19% 15% 20% 21% 28% 24% 28% 16% 20% - - - 100% 34% 19% 9% 52% 10% 26% 13% 14% 38%

 adjl  za d  d d zcde j zhjk  j    zlmn zqr r  zpqr  ztvw  t ztuvw

 mnrtvw       f                  
EDUCATION                          

GCSE/ O-LEVEL/ CSE/ NVQ12 1358 628 722 143 153 186 294 581 358 402 270 320 152 358 381 466 1358 - - - 505 257 60 822 535

 29% 27% 30% 26% 17% 22% 34% 37% 36% 38% 20% 24% 11% 26% 38% 45% 100% - - - 23% 33% 22% 25% 35%

 adej  za d  d zcde zcde zjk zjk  j  l zlm zlm zqrs     ztvw  t ztvw

 klqrstv               n          

 w                         

A-LEVEL OR EQUIV. 1479 720 753 250 235 252 252 490 298 316 422 437 304 519 369 288 - 1479 - - 628 273 76 976 503

 31% 31% 32% 46% 26% 29% 29% 31% 30% 30% 31% 33% 22% 38% 36% 28% - 100% - - 29% 35% 28% 30% 33%

 dlop   zdef    d      zlo zlo l  zprs    ztw  t t

 rst   g                      

DEGREE/ MASTERS/ PHD 1672 850 798 125 471 385 291 401 268 263 582 535 883 445 198 146 - - 1672 - 994 205 108 1306 366

 35% 36% 33% 23% 52% 45% 33% 25% 27% 25% 43% 40% 65% 33% 20% 14% - - 100% - 45% 26% 40% 40% 24%

 bcgh    zcef zcfg cg    zhi zhi zmno no o    zpqs  zuwx  ux zux  

 inopqsu    g                     

 x                         

NO FORMAL QUALS. 254 137 115 26 38 36 36 118 66 68 71 47 20 40 62 131 - - - 254 63 39 28 129 125

 5% 6% 5% 5% 4% 4% 4% 7% 7% 6% 5% 4% 1% 3% 6% 13% - - - 100% 3% 5% 10% 4% 8%

 klmpq       zdef zk k    l lm zlmn    zpqr  t ztuw t ztuw

 rtw                         
WORKING STATUS                          

FULL TIME 2189 1328 843 213 628 517 483 349 394 211 933 632 814 675 487 213 505 628 994 63 2189 - - 2189 -

 46% 57% 35% 39% 70% 60% 55% 22% 40% 20% 69% 47% 60% 50% 48% 21% 37% 42% 59% 25% 100% - - 68% -

 bcgh zb  g zcef zcg zcg  i  zhik hi zmno zo o  s ps zpqs  zuvwx   zuvx  

 iopqsuv    g                     

 x                         

PART TIME 773 206 563 112 115 150 154 243 89 233 117 330 151 219 206 198 257 273 205 39 - 773 - 773 -

 16% 9% 24% 20% 13% 18% 18% 15% 9% 22% 9% 25% 11% 16% 20% 19% 19% 18% 12% 15% - 100% - 24% -

 adhjl  za zdg  d d   zhj  zhj  l zlm zl zr zr    ztvwx  ztvx  

 rtvx                         

SELF EMPLOYED 272 147 121 15 37 52 85 82 69 51 77 69 91 53 93 34 60 76 108 28 - - 272 272 -

 6% 6% 5% 3% 4% 6% 10% 5% 7% 5% 6% 5% 7% 4% 9% 3% 4% 5% 6% 11% - - 100% 8% -

 cdmot     c zcdeg c     zmo  zmo    zp zpqr   ztuwx ztux  

 ux                         

ANY WORKING 3234 1680 1527 340 780 719 721 674 553 495 1127 1031 1056 948 786 444 822 976 1306 129 2189 773 272 3234 -

 68% 72% 64% 62% 87% 84% 83% 42% 56% 47% 84% 77% 78% 70% 78% 43% 61% 66% 78% 51% 100% 100% 100% 100% -

 bcgh zb  g zcfg zcg zcg  i  zhik zhi zmo o zmo  s ps zpqs  zx zx zx zx  

 iopsx                         

NOT WORKING 1529 655 861 205 117 139 152 916 438 553 217 308 303 415 225 587 535 503 366 125 - - - - 1529

 32% 28% 36% 38% 13% 16% 17% 58% 44% 53% 16% 23% 22% 30% 22% 57% 39% 34% 22% 49% - - - - 100%

 adef  za zdef   d zcde zjk zhjk  j  ln  zlmn zqr r  zpqr     ztuvw

 jklnrtu       f                  

 vw                         
GOVERNMENT OFFICE REGION                          

NORTH EAST 189 93 96 17 42 32 24 75 41 43 51 53 26 60 55 48 72 62 47 9 83 36 6 125 64

 4% 4% 4% 3% 5% 4% 3% 5% 4% 4% 4% 4% 2% 4% 5% 5% 5% 4% 3% 3% 4% 5% 2% 4% 4%

 lr       f      l zl l zr         

NORTH WEST 516 255 260 58 84 89 107 177 108 115 147 145 122 140 127 128 144 149 177 45 221 83 31 334 182

 11% 11% 11% 11% 9% 10% 12% 11% 11% 11% 11% 11% 9% 10% 13% 12% 11% 10% 11% 18% 10% 11% 11% 10% 12%

 l              l l    zpqr      

YORKS & HUMBER 388 191 195 48 72 52 77 140 82 87 109 108 82 121 92 94 149 101 118 20 156 81 17 254 134

 8% 8% 8% 9% 8% 6% 9% 9% 8% 8% 8% 8% 6% 9% 9% 9% 11% 7% 7% 8% 7% 11% 6% 8% 9%

 elrt       e      l l l zqr     ztw  t  

WEST MIDLANDS 416 205 207 69 67 74 76 130 84 91 121 116 107 121 107 81 116 143 141 16 192 64 21 277 138

 9% 9% 9% 13% 8% 9% 9% 8% 8% 9% 9% 9% 8% 9% 11% 8% 9% 10% 8% 6% 9% 8% 8% 9% 9%

    zdefg                      

EAST MIDLANDS 342 169 172 47 60 49 67 119 77 80 92 92 82 106 72 82 103 123 104 13 144 62 13 219 122

 7% 7% 7% 9% 7% 6% 8% 8% 8% 8% 7% 7% 6% 8% 7% 8% 8% 8% 6% 5% 7% 8% 5% 7% 8%

 lr                 r        

EAST OF ENGLAND 442 216 222 42 81 81 93 144 101 106 115 115 128 122 95 97 153 137 129 24 201 86 18 305 137

 9% 9% 9% 8% 9% 9% 11% 9% 10% 10% 9% 9% 9% 9% 9% 9% 11% 9% 8% 9% 9% 11% 7% 9% 9%

 r                zr         

SOUTH WEST 398 194 200 37 47 82 87 145 92 96 102 104 94 118 96 90 126 154 104 15 178 69 22 269 129

 8% 8% 8% 7% 5% 10% 10% 9% 9% 9% 8% 8% 7% 9% 9% 9% 9% 10% 6% 6% 8% 9% 8% 8% 8%

 dlr     d d d         r zr        

SOUTH EAST 651 316 326 76 112 109 124 230 144 149 173 177 217 186 121 127 173 213 236 29 296 95 45 435 216

 14% 14% 14% 14% 12% 13% 14% 14% 14% 14% 13% 13% 16% 14% 12% 12% 13% 14% 14% 11% 14% 12% 16% 13% 14%

             zno             

LONDON 663 331 327 87 177 135 95 169 105 111 226 217 283 187 92 101 134 184 306 39 376 79 46 501 162

 14% 14% 14% 16% 20% 16% 11% 11% 11% 11% 17% 16% 21% 14% 9% 10% 10% 12% 18% 15% 17% 10% 17% 15% 11%

 fghi   fg zfg fg     zhi zhi zmno no     zpq p zuwx  ux zux  

 nopux                         

WALES 224 111 112 20 49 44 32 78 47 51 64 61 65 65 40 54 64 75 75 9 99 41 16 156 68

 5% 5% 5% 4% 5% 5% 4% 5% 5% 5% 5% 5% 5% 5% 4% 5% 5% 5% 4% 4% 5% 5% 6% 5% 4%

SCOTLAND 401 191 204 35 81 86 63 136 83 91 108 112 109 99 92 101 99 101 178 23 184 60 23 267 134

 8% 8% 9% 6% 9% 10% 7% 9% 8% 9% 8% 8% 8% 7% 9% 10% 7% 7% 11% 9% 8% 8% 9% 8% 9%

 q     c          m   zpq       

NI 133 64 67 9 26 25 26 47 28 29 36 38 43 39 24 28 25 38 58 12 59 19 13 91 42

 3% 3% 3% 2% 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 2% 3% 2% 3% 3% 5% 3% 2% 5% 3% 3%

 p                  zp p      
URBAN                          

URBAN 3953 1960 1958 473 798 733 709 1240 787 810 1173 1149 1116 1142 846 847 1116 1226 1393 219 1868 629 211 2708 1244

 83% 84% 82% 87% 89% 85% 81% 78% 79% 77% 87% 86% 82% 84% 84% 82% 82% 83% 83% 86% 85% 81% 78% 84% 81%

 ghiv   zfg zfg fg     zhi zhi         zuvw   v  

                     x     

RURAL 677 311 363 62 73 100 138 304 175 210 136 153 200 181 140 156 217 216 221 24 262 125 48 434 243

 14% 13% 15% 11% 8% 12% 16% 19% 18% 20% 10% 11% 15% 13% 14% 15% 16% 15% 13% 9% 12% 16% 18% 13% 16%

 dejk     d cde zcde zjk zjk       rs     tw t t ztw

 rtw                         
MARITAL STATUS                          

MARRIED /LIVING AS 2771 1351 1400 133 559 570 493 1016 657 626 695 775 935 736 621 479 761 803 1086 121 1360 445 164 1969 802

 58% 58% 59% 25% 62% 66% 56% 64% 66% 60% 52% 58% 69% 54% 61% 46% 56% 54% 65% 47% 62% 58% 60% 61% 52%

 cjmo    zcf zcf c zcf zijk j  j zmno o mo  s  zpqs  zx x x zx  

 qsx                         

SINGLE 1507 824 662 410 332 231 276 259 218 166 607 496 317 457 328 405 435 532 447 93 674 232 84 990 517

 32% 35% 28% 75% 37% 27% 32% 16% 22% 16% 45% 37% 23% 34% 32% 39% 32% 36% 27% 37% 31% 30% 31% 31% 34%

 begh zb  zdef zefg g g  i  zhik zhi  l l zlmn r zr  r     zw

 ilr   g                      

WID/ DIV/ SEP 485 160 326 1 8 58 104 315 116 257 43 69 107 169 62 147 161 145 139 40 155 96 24 275 210

 10% 7% 14% * 1% 7% 12% 20% 12% 24% 3% 5% 8% 12% 6% 14% 12% 10% 8% 16% 7% 12% 9% 8% 14%

 acdej  za   cd cde zcde jk zhjk  j  zln  zln r   zqr  tw  t ztw

 klnrtw       f                  
NUMBER IN HOUSEHOLD                          

1 942 498 437 60 111 126 193 452 263 290 236 147 191 313 142 296 287 294 293 68 380 115 56 551 391

 20% 21% 18% 11% 12% 15% 22% 28% 27% 28% 18% 11% 14% 23% 14% 29% 21% 20% 18% 27% 17% 15% 20% 17% 26%

 bcde zb     cde zcde zjk zjk k   zln  zlmn r   zqr     ztuw

 jklnrtu       f                  

 w                         

2 1619 709 899 109 231 191 255 833 451 524 259 375 436 470 321 391 535 480 517 87 621 252 87 960 660

 34% 30% 38% 20% 26% 22% 29% 52% 46% 50% 19% 28% 32% 35% 32% 38% 39% 32% 31% 34% 28% 33% 32% 30% 43%

 acde  za  c  ce zcde zjk zjk  j    zln zqr       t ztuvw

 fjkrtw       f                  

3 988 488 491 125 241 225 199 197 154 150 334 341 291 268 256 173 257 321 360 49 514 180 74 768 220

 21% 21% 21% 23% 27% 26% 23% 12% 16% 14% 25% 25% 21% 20% 25% 17% 19% 22% 22% 19% 23% 23% 27% 24% 14%

 ghio   g zg zg g    zhi zhi o  zmo      zx x zx zx  

 x                         

4+ 1214 640 562 251 315 316 225 108 123 84 516 477 441 310 291 172 279 384 502 50 673 227 55 956 259

 25% 27% 24% 46% 35% 37% 26% 7% 12% 8% 38% 36% 32% 23% 29% 17% 21% 26% 30% 20% 31% 29% 20% 30% 17%

 bghi zb  zdef zfg zfg g  i  zhi zhi zmo o zmo   p zpqs  zvwx zvx  zvx  

 mopx   g                      
CHILDREN IN HOUSEHOLD                          

YES 1615 797 807 195 457 522 340 101 124 116 672 691 623 374 385 233 357 476 710 73 980 331 87 1398 217

 34% 34% 34% 36% 51% 61% 39% 6% 13% 11% 50% 52% 46% 27% 38% 23% 26% 32% 42% 29% 45% 43% 32% 43% 14%

 ghim   g zcfg zcdf zg    zhi zhi zmno o zmo   p zpqs  zvwx zvx x zvx  

 opx     g                    

NO 3148 1538 1581 349 441 336 533 1489 866 932 673 649 736 988 625 798 1001 1003 962 181 1209 443 184 1836 1312

 66% 66% 66% 64% 49% 39% 61% 94% 87% 89% 50% 48% 54% 73% 62% 77% 74% 68% 58% 71% 55% 57% 68% 57% 86%

 defj   de e  de zcde zjk zjk    zln l zlmn zqr r  r   tuw t ztuvw

 klnrtuw       f                  
NUMBER OF CHILDREN IN 

HOUSEHOLD
                         

1 900 445 450 136 234 240 208 83 91 89 354 361 292 229 258 121 214 302 344 39 544 191 54 789 111

 19% 19% 19% 25% 26% 28% 24% 5% 9% 9% 26% 27% 21% 17% 26% 12% 16% 20% 21% 16% 25% 25% 20% 24% 7%

 ghim   zg zg zg zg    zhi zhi zmo o zlmo   p zp  zx zx x zx  

 opx                         

2 565 281 280 44 177 221 107 15 28 20 253 260 267 119 90 89 107 132 296 30 352 117 26 495 70

 12% 12% 12% 8% 20% 26% 12% 1% 3% 2% 19% 19% 20% 9% 9% 9% 8% 9% 18% 12% 16% 15% 10% 15% 5%

 cghi   g zcfg zcdf cg    zhi zhi zmno      zpqs  zvx zx x zvx  

 mnopqx     g                    

3 124 60 62 13 33 52 22 4 5 7 54 55 51 21 30 22 30 32 58 4 67 20 6 93 31

 3% 3% 3% 2% 4% 6% 2% * 1% 1% 4% 4% 4% 2% 3% 2% 2% 2% 3% 2% 3% 3% 2% 3% 2%

 ghim   g g zcdfg g    zhi zhi zmo      zq       

4+ 27 11 14 2 12 10 3 - - - 11 14 14 5 6 2 6 10 11 - 17 3 1 21 6

 1% * 1% * 1% 1% * - - - 1% 1% 1% * 1% * * 1% 1% - 1% * 1% 1% *

 ghi   g zfg g g    hi zhi zo             
INCOME                          

UP TO £19999 835 355 470 137 103 103 163 330 169 244 186 227 68 202 143 423 352 235 166 82 122 188 50 361 474

 18% 15% 20% 25% 12% 12% 19% 21% 17% 23% 14% 17% 5% 15% 14% 41% 26% 16% 10% 32% 6% 24% 18% 11% 31%

 adej  za zdef   de zde  zhjk    l l zlmn zqr r  zqr  ztw tw t ztuvw

 lmnrtw                         

£20000 - £34999 1224 592 627 125 221 205 210 464 275 295 316 332 201 391 312 320 424 399 321 80 498 222 70 789 435

 26% 25% 26% 23% 25% 24% 24% 29% 28% 28% 24% 25% 15% 29% 31% 31% 31% 27% 19% 32% 23% 29% 26% 24% 28%

 lrtw       zcde j j    zl zl zl zqr r  r  tw  t ztw

        f                  

£35000 - £54999 1230 643 581 141 225 233 214 417 283 245 360 336 371 426 297 136 300 417 464 49 671 206 77 954 276

 26% 28% 24% 26% 25% 27% 25% 26% 29% 23% 27% 25% 27% 31% 29% 13% 22% 28% 28% 19% 31% 27% 28% 29% 18%

 bops zb       zi    o zlo zo   ps zps  zx x x zx  

 x                         

£55000+ 1112 638 462 101 318 266 213 214 201 118 437 344 662 227 187 36 160 306 624 22 817 97 52 966 146

 23% 27% 19% 19% 35% 31% 24% 13% 20% 11% 32% 26% 49% 17% 18% 3% 12% 21% 37% 8% 37% 13% 19% 30% 10%

 bcgh zb  g zcfg zcfg cg  i  zhik zhi zmno o o   ps zpqs  zuvw  ux zuvx  

 imnopqs                    x     

 ux                         
MEN'S SHED BESPOKE BREAKS - 

50-75'S
                         

MEN 50-75 990 990 - - - - 223 768 990 - - - 267 291 198 234 358 298 268 66 394 89 69 553 438

 21% 42% - - - - 26% 48% 100% - - - 20% 21% 20% 23% 26% 20% 16% 26% 18% 11% 26% 17% 29%

 bcde zb     zcde zcd zijk        zqr r  r u  tuw u ztuw

 ijkrtuw       ef                  

WOMEN 50-75 1049 - 1049 - - - 231 818 - 1049 - - 214 353 187 295 402 316 263 68 211 233 51 495 553

 22% - 44% - - - 26% 51% - 100% - - 16% 26% 18% 29% 30% 21% 16% 27% 10% 30% 19% 15% 36%

 acdeh  za    zcde zcdef  zhjk    zln  zln zqr r  r  ztvw t t ztuvw

 jklnrtw                         
MEN'S SHED BESPOKE BREAKS - 

WORKING STATUS
                         

MEN 50-75 WORKING 553 553 - - - - 197 356 553 - - - 161 161 157 73 203 180 150 19 394 89 69 553 -

 12% 24% - - - - 23% 22% 56% - - - 12% 12% 16% 7% 15% 12% 9% 7% 18% 11% 26% 17% -

 bcde zb     zcde zcde zijk    o o zlmo  zrs r   zux x ztuw zux  

 ijkorx                      x   

MEN 50-75 NOT WORKING 438 438 - - - - 26 412 438 - - - 106 130 40 161 155 118 118 47 - - - - 438

 9% 19% - - - - 3% 26% 44% - - - 8% 10% 4% 16% 11% 8% 7% 18% - - - - 29%

 bcde zb     cde zcde zijk    n n  zlmn zqr   zpqr     ztuvw

 fijkln       f                  

 rtuvw                         

MEN 50-75 RETIRED 387 387 - - - - 8 379 387 - - - 101 122 38 127 133 107 108 40 - - - - 387

 8% 17% - - - - 1% 24% 39% - - - 7% 9% 4% 12% 10% 7% 6% 16% - - - - 25%

 bcde zb     cde zcde zijk    n n  zlmn zr   zpqr     ztuvw

 fijknr       f                  

 tuvw                         

WOMEN 50-75 WORKING 495 - 495 - - - 181 315 - 495 - - 100 208 97 90 183 151 133 28 211 233 51 495 -

 10% - 21% - - - 21% 20% - 47% - - 7% 15% 10% 9% 14% 10% 8% 11% 10% 30% 19% 15% -

 acdeh  za    zcde zcde  zhjk    zlno   zqr r   x ztvw ztx ztx  

 jklrx                     x    

WOMEN 50-75 NOT WORKING 553 - 553 - - - 50 503 - 553 - - 113 144 90 206 218 164 130 40 - - - - 553

 12% - 23% - - - 6% 32% - 53% - - 8% 11% 9% 20% 16% 11% 8% 16% - - - - 36%

 acdef  za    cde zcdef  zhjk      zlmn zqr r  r     ztuvw

 hjklnrtu                         

 vw                         

WOMEN 50-75 RETIRED 443 - 443 - - - 10 433 - 443 - - 97 127 66 152 162 141 105 35 - - - - 443

 9% - 19% - - - 1% 27% - 42% - - 7% 9% 7% 15% 12% 10% 6% 14% - - - - 29%

 acdef  za    cde zcdef  zhjk      zlmn zr r  zr     ztuvw

 hjklnrt                         

 uvw                         
MEN'S SHED BESPOKE BREAKS - 

CHILDREN
                         

MEN 50-75 - NO CHILDREN IN 

HOUSEHOLD (ANY AGE)

733 733 - - - - 133 600 733 - - - 191 202 140 200 271 215 195 53 229 71 60 360 373

 15% 31% - - - - 15% 38% 74% - - - 14% 15% 14% 19% 20% 15% 12% 21% 10% 9% 22% 11% 24%

 bcde zb     cde zcde zijk       zlmn zqr r  qr   ztuw  ztuw

 ijkrtuw       f                  

MEN 50-75- CHILDREN IN 

HOUSEHOLD (ANY AGE)

258 258 - - - - 90 167 258 - - - 76 89 58 35 87 84 74 13 165 18 9 193 65

 5% 11% - - - - 10% 11% 26% - - - 6% 7% 6% 3% 6% 6% 4% 5% 8% 2% 3% 6% 4%

 bcde zb     zcde zcde zijk    o o o  r    zuvwx   zux u

 ijkoru                         

 x                         

WOMEN 50-75- NO CHILDREN IN 

HOUSEHOLD (ANY AGE)

769 - 769 - - - 104 665 - 769 - - 159 256 129 225 284 235 198 52 130 144 30 304 465

 16% - 32% - - - 12% 42% - 73% - - 12% 19% 13% 22% 21% 16% 12% 21% 6% 19% 11% 9% 30%

 acdef  za    cde zcdef  zhjk    zln  zln zqr r  r  tvw t t ztuvw

 hjklnrtv                         

 w                         

WOMEN 50-75- CHILDREN IN 

HOUSEHOLD (ANY AGE)

279 - 279 - - - 127 152 - 279 - - 55 97 58 70 118 81 65 16 81 89 21 192 88

 6% - 12% - - - 15% 10% - 27% - - 4% 7% 6% 7% 9% 5% 4% 6% 4% 12% 8% 6% 6%

 acdeh  za    zcde zcde  zhjk    l  l zqr r    ztwx t t t

 jklrt      g                   

MEN 50-75 'EMPTY NESTERS' 359 359 - - - - 28 332 359 - - - 95 101 65 98 139 95 98 27 92 37 21 150 209

 8% 15% - - - - 3% 21% 36% - - - 7% 7% 6% 10% 10% 6% 6% 10% 4% 5% 8% 5% 14%

 bcde zb     cde zcde zijk       zln zqr   r   tw  ztuvw

 fijkrt       f                  

 uw                         

WOMEN 50-75 'EMPTY NESTERS' 453 - 453 - - - 26 426 - 453 - - 105 126 80 142 163 152 106 31 50 95 8 153 300

 10% - 19% - - - 3% 27% - 43% - - 8% 9% 8% 14% 12% 10% 6% 12% 2% 12% 3% 5% 20%

 acdef  za    cde zcdef  zhjk      zlmn zr r  r  ztvw  t ztuvw

 hjklrtvw                         
WHICH, IF ANY, OF THE 

FOLLOWING WORDS DESCRIBE 

HOW  YOU FEEL?

                         

IN CONTROL 1051 607 436 109 202 156 158 426 281 236 326 201 351 279 240 182 285 308 417 41 517 164 57 738 313

 22% 26% 18% 20% 22% 18% 18% 27% 28% 22% 24% 15% 26% 20% 24% 18% 21% 21% 25% 16% 24% 21% 21% 23% 20%

 befk zb   f   zcde zijk k k  zmo  o    zpqs  zx     

 o       f                  

OPTIMISTIC 1285 723 551 167 313 250 190 366 258 207 465 344 463 361 276 186 298 399 550 38 666 195 77 938 347

 27% 31% 23% 31% 35% 29% 22% 23% 26% 20% 35% 26% 34% 26% 27% 18% 22% 27% 33% 15% 30% 25% 28% 29% 23%

 bfgi zb  fg zefg fg   i  zhik i zmno o o  s ps zpqs  zuwx   zux  

 opsx                         

CONFIDENT 1046 626 412 148 261 183 144 310 215 170 411 243 409 250 234 152 252 257 485 53 567 148 61 776 270

 22% 27% 17% 27% 29% 21% 17% 19% 22% 16% 31% 18% 30% 18% 23% 15% 19% 17% 29% 21% 26% 19% 22% 24% 18%

 bfgi zb  zefg zefg f   ik  zhik  zmno o mo    zpqs  zuwx   zux  

 kmopqx                         

 WORKING STATUS GENDER  AGE MEN'S SHED TARGET AGE AND GENDER  SOCIAL GRADE  EDUCATION



COMFORTABLE 1735 901 824 185 327 300 278 645 404 388 497 436 600 493 372 270 443 515 703 73 831 249 91 1171 564

 36% 39% 35% 34% 36% 35% 32% 41% 41% 37% 37% 33% 44% 36% 37% 26% 33% 35% 42% 29% 38% 32% 34% 36% 37%

 bfko zb      zcef zk k k  zmno o o    zpqs  uw   u  

 psu                         

RESILIENT 876 452 413 110 181 149 153 283 182 197 270 216 327 234 179 136 198 263 385 31 410 140 56 606 270

 18% 19% 17% 20% 20% 17% 17% 18% 18% 19% 20% 16% 24% 17% 18% 13% 15% 18% 23% 12% 19% 18% 21% 19% 18%

 kops          k  zmno o o    zpqs       

LOVED 1483 674 801 166 333 282 237 465 260 325 414 476 524 388 330 241 374 435 611 63 695 244 95 1035 449

 31% 29% 34% 31% 37% 33% 27% 29% 26% 31% 31% 36% 39% 28% 33% 23% 28% 29% 37% 25% 32% 32% 35% 32% 29%

 afhm  za  zcfg f    h h zhij zmno o o    zpqs       

 op                         

WORRIED 1273 536 721 152 244 268 258 350 198 275 338 447 288 366 286 333 384 388 417 85 530 226 77 834 439

 27% 23% 30% 28% 27% 31% 30% 22% 20% 26% 25% 33% 21% 27% 28% 32% 28% 26% 25% 33% 24% 29% 28% 26% 29%

 aghl  za g g zg g   h h zhij  l l zlm    zr  tw  t t

 rt                         

ANXIOUS 1537 647 874 198 281 316 330 413 229 345 419 529 372 480 309 377 455 481 513 89 677 263 87 1028 510

 32% 28% 37% 36% 31% 37% 38% 26% 23% 33% 31% 39% 27% 35% 31% 37% 34% 33% 31% 35% 31% 34% 32% 32% 33%

 aghl  za zg g zdg zdg   h h zhij  zl  zln          

 r                         

STRESSED 1410 593 798 205 295 291 285 335 197 266 396 531 353 422 289 346 434 425 462 89 643 233 91 967 442

 30% 25% 33% 38% 33% 34% 33% 21% 20% 25% 29% 40% 26% 31% 29% 34% 32% 29% 28% 35% 29% 30% 34% 30% 29%

 aghi  za zg zg zg g   h h zhij  l  zln r   r      

 lr                         

FED UP 1069 509 554 126 179 218 239 308 203 226 306 327 238 291 246 295 341 353 304 71 479 178 67 724 345

 22% 22% 23% 23% 20% 25% 27% 19% 21% 22% 23% 24% 17% 21% 24% 29% 25% 24% 18% 28% 22% 23% 25% 22% 23%

 glr     dg zdg     h  l l zlm zr r  r      

OVERWHELMED 917 328 575 157 242 190 163 166 88 156 240 419 269 276 171 202 245 283 344 45 427 184 48 658 259

 19% 14% 24% 29% 27% 22% 19% 10% 9% 15% 18% 31% 20% 20% 17% 20% 18% 19% 21% 18% 20% 24% 18% 20% 17%

 aghi  za zefg zefg zg g   h h zhij       z   ztwx  zx  

 x                         

LONELY 829 395 426 109 151 173 171 225 131 174 264 252 183 258 168 221 241 284 258 46 368 124 34 525 304

 17% 17% 18% 20% 17% 20% 20% 14% 13% 17% 20% 19% 13% 19% 17% 21% 18% 19% 15% 18% 17% 16% 12% 16% 20%

 ghlr   g  zg g    zh h  l  zln  r       ztvw

 w                         
FREE TIME: NOW VS. 10 YEARS 

AGO
                         

MORE (NET) 2114 976 1120 173 236 259 385 1062 591 683 385 437 568 597 403 545 671 660 664 118 709 356 123 1188 926

 44% 42% 47% 32% 26% 30% 44% 67% 60% 65% 29% 33% 42% 44% 40% 53% 49% 45% 40% 47% 32% 46% 45% 37% 61%

 acde  za d   cde zcde zjk zhjk      zlmn zqr r    tw tw t ztuvw

 jklnrtw       f                  

SAME 884 506 375 78 143 192 188 284 220 163 286 212 225 277 179 203 255 294 287 48 433 135 50 617 267

 19% 22% 16% 14% 16% 22% 22% 18% 22% 16% 21% 16% 17% 20% 18% 20% 19% 20% 17% 19% 20% 17% 18% 19% 17%

 bcdi zb    zcdg zcdg  zik  zik   l            

 klr                         

LESS (NET) 1691 829 845 281 505 391 287 227 169 188 660 657 556 468 415 253 407 504 700 80 1028 273 92 1393 298

 36% 35% 35% 52% 56% 46% 33% 14% 17% 18% 49% 49% 41% 34% 41% 25% 30% 34% 42% 32% 47% 35% 34% 43% 19%

 ghio   zfg zefg zfg g    zhi zhi zmo o zmo    zpqs  zuvw x x zuvx  

 px                    x     
FREE TIME: TOO MUCH/ TOO 

LITTLE
                         

TOO MUCH 705 336 362 89 95 104 133 284 147 201 189 161 158 183 137 227 237 220 200 48 209 112 43 364 341

 15% 14% 15% 16% 11% 12% 15% 18% 15% 19% 14% 12% 12% 13% 14% 22% 17% 15% 12% 19% 10% 14% 16% 11% 22%

 dekl   de   d zde  zhjk      zlmn zr r  r  tw tw t ztuvw

 rtw                         

RIGHT AMOUNT 2447 1230 1200 247 376 371 429 1023 628 641 602 559 694 727 504 523 729 783 823 113 1019 410 130 1559 888

 51% 53% 50% 45% 42% 43% 49% 64% 63% 61% 45% 42% 51% 53% 50% 51% 54% 53% 49% 44% 47% 53% 48% 48% 58%

 cdej      de zcde zjk zjk       rs s    tw  t ztuvw

 krtw       f                  

TOO LITTLE 1495 717 765 194 410 352 296 244 191 183 526 582 496 417 345 237 350 439 624 82 926 241 90 1256 239

 31% 31% 32% 36% 46% 41% 34% 15% 19% 17% 39% 43% 36% 31% 34% 23% 26% 30% 37% 32% 42% 31% 33% 39% 16%

 ghio   zg zcfg zfg g    zhi zhij zmo o o    zpq  zuvw x x zux  

 px                    x     
EVENTS EXPERIENCED: EVER                          

EMPTY NESTER 1210 579 628 55 83 73 153 845 409 529 169 99 328 308 255 318 413 361 345 90 364 200 55 618 592

 25% 25% 26% 10% 9% 9% 18% 53% 41% 50% 13% 7% 24% 23% 25% 31% 30% 24% 21% 36% 17% 26% 20% 19% 39%

 cdef      cde zcde zjk zhjk k     zlmn zqr r  zqr  tw  t ztuvw

 jkmrtw       f                  

THE DEATH OF A CLOSE FRIEND 2480 1325 1137 178 351 389 450 1112 704 651 621 486 713 697 495 576 777 713 826 164 1070 388 143 1601 879

 52% 57% 48% 33% 39% 45% 52% 70% 71% 62% 46% 36% 52% 51% 49% 56% 57% 48% 49% 64% 49% 50% 53% 49% 57%

 bcde zb   c cd cde zcde zijk zjk k     zmn zqr   zqr     ztuw

 jkqrtw       f                  

THE DEATH OF PARTNER / FAMILY 3596 1738 1833 362 585 581 662 1406 839 927 899 906 979 1033 755 829 1094 1112 1184 205 1532 590 208 2330 1266

 75% 74% 77% 66% 65% 68% 76% 88% 85% 88% 67% 68% 72% 76% 75% 80% 81% 75% 71% 81% 70% 76% 77% 72% 83%

 cdej      cde zcde zjk zhjk    l  zlmn zqr r  r  tw t t ztuvw

 klrtw       f                  

DIVORCE 939 409 527 40 66 95 178 559 262 405 147 122 247 268 176 248 332 287 265 55 344 153 40 538 401

 20% 18% 22% 7% 7% 11% 20% 35% 26% 39% 11% 9% 18% 20% 17% 24% 24% 19% 16% 22% 16% 20% 15% 17% 26%

 acde  za   cd cde zcde zjk zhjk      zlmn zqr r  r  tw   ztuvw

 jkrtw       f                  

LOSING YOUR JOB 2252 1219 1016 212 335 401 484 822 590 492 628 524 562 651 485 555 714 694 706 138 1024 361 142 1527 726

 47% 52% 43% 39% 37% 47% 55% 52% 60% 47% 47% 39% 41% 48% 48% 54% 53% 47% 42% 55% 47% 47% 52% 47% 47%

 bcdk zb    cd zcde zcde zijk k k   l l zlmn zqr r  r      

 lr                         

BUYING A HOME 3015 1502 1496 126 408 526 604 1351 819 867 683 630 1017 897 583 518 793 893 1195 134 1425 463 174 2062 953

 63% 64% 63% 23% 45% 61% 69% 85% 83% 83% 51% 47% 75% 66% 58% 50% 58% 60% 71% 53% 65% 60% 64% 64% 62%

 cdjk    c cd zcde zcde zjk zjk   zmno zno o    zpqs  zuw   u  

 nopqs       f                  

STARTING A FAMILY 2789 1324 1452 147 473 546 532 1092 633 731 691 721 883 721 605 581 829 814 995 151 1293 519 143 1955 834

 59% 57% 61% 27% 53% 64% 61% 69% 64% 70% 51% 54% 65% 53% 60% 56% 61% 55% 60% 60% 59% 67% 53% 60% 55%

 acdj  za  c zcd cd zcde zjk zhjk   zmno  m  q  q  x ztvw  ztvx  

 kmqx       f              x    

RECEIVING A PROMOTION 3026 1576 1427 214 586 549 527 1151 733 696 844 731 1072 933 529 492 733 935 1255 103 1571 429 135 2134 892

 64% 68% 60% 39% 65% 64% 60% 72% 74% 66% 63% 55% 79% 69% 52% 48% 54% 63% 75% 40% 72% 55% 50% 66% 58%

 bckn zb   c c c zcde zijk k k  zmno zno   s ps zpqs  zuvw   zuvx v

 opsuvx       f             x     

GET MARRIED/ CIVIL PARTNERSHIP 2723 1302 1405 100 388 469 519 1246 713 822 589 583 912 749 541 522 775 759 1048 141 1243 442 134 1819 904

 57% 56% 59% 18% 43% 55% 59% 78% 72% 78% 44% 44% 67% 55% 54% 51% 57% 51% 63% 56% 57% 57% 49% 56% 59%

 cdjk  z  c cd cd zcde zjk zhjk   zmno    q  zpq  v   v v

 noqv       f                  

RETIRING FROM WORK 960 462 496 - - 18 51 891 444 485 18 11 240 286 131 303 334 282 269 75 42 58 17 117 843

 20% 20% 21% - - 2% 6% 56% 45% 46% 1% 1% 18% 21% 13% 29% 25% 19% 16% 29% 2% 8% 6% 4% 55%

 cdef     cd cde zcde zjk zjk   n ln  zlmn zqr r  zqr  tw tw t ztuvw

 jklnrtu       f                  

 vw                         
EVENTS EXPERIENCED: PAST 10 

YEARS
                         

EMPTY NESTER 647 312 333 36 64 45 128 374 197 257 114 76 205 160 152 129 194 216 193 44 255 124 31 411 236

 14% 13% 14% 7% 7% 5% 15% 24% 20% 25% 8% 6% 15% 12% 15% 13% 14% 15% 12% 17% 12% 16% 12% 13% 15%

 cdej      cde zcde zjk zhjk k  zm    r r  r  tw  t ztw

 kmrtw       f                  

THE DEATH OF A CLOSE FRIEND 1704 921 770 135 254 257 297 761 482 441 439 329 486 466 350 404 533 481 565 124 735 269 101 1105 599

 36% 39% 32% 25% 28% 30% 34% 48% 49% 42% 33% 25% 36% 34% 35% 39% 39% 33% 34% 49% 34% 35% 37% 34% 39%

 bcde zb     cd zcde zijk zjk k     zm zqr   zpqr     ztw

 jkqrtw       f                  

THE DEATH OF PARTNER / FAMILY 2469 1175 1278 295 445 425 430 875 526 599 650 679 675 720 495 579 773 754 812 129 1094 425 125 1644 825

 52% 50% 54% 54% 50% 49% 49% 55% 53% 57% 48% 51% 50% 53% 49% 56% 57% 51% 49% 51% 50% 55% 46% 51% 54%

 jlrt  z     zdef j zjk      zln zqr     tvw   tv

DIVORCE 279 135 141 24 43 64 69 78 44 68 91 73 98 81 48 53 67 92 103 16 156 50 8 214 64

 6% 6% 6% 4% 5% 8% 8% 5% 4% 6% 7% 5% 7% 6% 5% 5% 5% 6% 6% 6% 7% 6% 3% 7% 4%

 hx     cdg zcdg    h  zno        zvx x  zvx  

LOSING YOUR JOB 1147 611 522 171 251 234 240 250 197 176 415 347 297 307 255 288 335 341 410 60 563 208 68 840 307

 24% 26% 22% 31% 28% 27% 27% 16% 20% 17% 31% 26% 22% 23% 25% 28% 25% 23% 25% 24% 26% 27% 25% 26% 20%

 bghi zb  zg zg zg zg    zhik hi    zlm     zx x  zx  

 lx                         

BUYING A HOME 1303 647 646 93 359 338 215 299 182 220 465 426 541 365 249 148 265 352 647 40 802 187 64 1053 249

 27% 28% 27% 17% 40% 39% 25% 19% 18% 21% 35% 32% 40% 27% 25% 14% 19% 24% 39% 16% 37% 24% 24% 33% 16%

 cghi    zcfg zcfg cg    zhi zhi zmno o o   ps zpqs  zuvw x x zuvx  

 opqsx                    x     

STARTING A FAMILY 889 457 425 112 377 284 88 28 31 28 426 397 348 202 203 136 183 230 436 40 577 163 50 790 99

 19% 20% 18% 20% 42% 33% 10% 2% 3% 3% 32% 30% 26% 15% 20% 13% 13% 16% 26% 16% 26% 21% 18% 24% 6%

 fghi   fg zcef zcfg g    zhi zhi zmno  mo    zpqs  zuvw x x zuvx  

 mopqx    g                x     

RECEIVING A PROMOTION 1638 889 735 182 527 406 253 269 214 176 675 559 716 461 301 160 286 465 844 43 1154 212 63 1428 209

 34% 38% 31% 34% 59% 47% 29% 17% 22% 17% 50% 42% 53% 34% 30% 16% 21% 31% 50% 17% 53% 27% 23% 44% 14%

 bfgh zb  g zcef zcfg g  i  zhik zhi zmno o o   ps zpqs  zuvw x x zuvx  

 inopqsu    g                x     

 vx                         

GET MARRIED/ CIVIL PARTNERSHIP 827 414 406 71 310 226 105 115 77 91 336 315 347 200 168 112 164 202 433 29 530 133 30 692 135

 17% 18% 17% 13% 35% 26% 12% 7% 8% 9% 25% 24% 26% 15% 17% 11% 12% 14% 26% 12% 24% 17% 11% 21% 9%

 cfgh   g zcef zcfg g    zhi zhi zmno o o    zpqs  zuvw vx  zuvx  

 imopqsv    g                x     

 x                         

RETIRING FROM WORK 695 345 348 - - 11 41 642 331 343 13 5 173 207 94 222 246 206 197 47 33 48 12 94 601

 15% 15% 15% - - 1% 5% 40% 33% 33% 1% * 13% 15% 9% 22% 18% 14% 12% 18% 2% 6% 5% 3% 39%

 cdef     cd cde zcde zjk zjk   n n  zlmn zqr   r  tw t t ztuvw

 jklnrtu       f                  

 vw                         
THINK ABOUT MENTAL 

WELLBEING…
                         

NET VERY OFTEN/ ALWAYS 2212 996 1194 299 520 472 428 494 277 421 719 773 687 607 442 477 534 708 866 103 1075 380 136 1591 621

 46% 43% 50% 55% 58% 55% 49% 31% 28% 40% 53% 58% 51% 45% 44% 46% 39% 48% 52% 41% 49% 49% 50% 49% 41%

 aghi  za zg zfg zfg g   h zhi zhi zmno     p zpqs  zx x x zx  

 px                         

NET NOT VERY OFTEN/ HARDLY/ 

NEVER

1097 592 502 92 133 137 175 559 359 299 233 202 254 338 266 239 385 341 312 59 434 152 60 647 451

 23% 25% 21% 17% 15% 16% 20% 35% 36% 29% 17% 15% 19% 25% 26% 23% 28% 23% 19% 23% 20% 20% 22% 20% 29%

 bcde zb     d zcde zijk zjk    l zl l zqr r       ztuvw

 fjklrtu       f                  

 w                         
THINK ABOUT PHYSICAL 

WELLBEING…
                         

NET VERY OFTEN/ ALWAYS 2656 1198 1435 302 543 478 503 830 450 631 748 804 848 724 526 559 701 807 1033 115 1217 454 158 1830 827

 56% 51% 60% 56% 60% 56% 58% 52% 45% 60% 56% 60% 62% 53% 52% 54% 52% 55% 62% 45% 56% 59% 58% 57% 54%

 aghm  za  zg  g   zh h zhj zmno     s zpqs       

 nps                         

NET NOT VERY OFTEN/ HARDLY/ 

NEVER

572 309 262 73 111 97 95 196 141 105 168 158 108 177 167 120 191 189 155 37 288 71 33 391 181

 12% 13% 11% 13% 12% 11% 11% 12% 14% 10% 12% 12% 8% 13% 17% 12% 14% 13% 9% 15% 13% 9% 12% 12% 12%

 lru zb       zi     l zlmo l zr r  r zuw   u  
SOCIAL CIRCLE NOW VS. 10 YRS 

AGO: SIZE
                         

LARGER 658 360 290 142 164 105 93 154 96 100 264 190 273 157 121 106 127 199 302 29 320 90 28 437 221

 14% 15% 12% 26% 18% 12% 11% 10% 10% 9% 20% 14% 20% 12% 12% 10% 9% 13% 18% 11% 15% 12% 10% 14% 14%

 bfgh zb  zdef zefg      zhik hi zmno     p zpqs  w     

 imop   g                      

SAME SIZE 1230 615 608 73 169 217 239 532 320 338 295 271 328 391 267 245 364 390 413 63 527 249 71 847 384

 26% 26% 25% 13% 19% 25% 27% 33% 32% 32% 22% 20% 24% 29% 26% 24% 27% 26% 25% 25% 24% 32% 26% 26% 25%

 cdjk    c cd cd zcde zjk zjk    zlo        ztwx  t  

 rt       f                  

SMALLER 2787 1318 1444 319 556 523 520 870 552 587 766 858 744 791 604 648 830 860 941 156 1309 421 171 1901 886

 59% 56% 60% 59% 62% 61% 60% 55% 56% 56% 57% 64% 55% 58% 60% 63% 61% 58% 56% 61% 60% 54% 63% 59% 58%

 aghl  za  zg g g     zhij   l zlm r    u  u u  

 ru                         
SOCIAL CIRCLE NOW VS. 10 YRS 

AGO: CONTACT
                         

MORE 632 323 303 146 151 93 67 175 85 121 238 181 226 173 114 119 138 196 267 32 283 87 20 391 241

 13% 14% 13% 27% 17% 11% 8% 11% 9% 12% 18% 14% 17% 13% 11% 12% 10% 13% 16% 12% 13% 11% 7% 12% 16%

 efgh   zdef zefg   f  h zhik h zmno     p zpq  vw   v ztuvw

 pvw   g                      

SAME AMOUNT 1218 648 562 113 159 200 245 501 336 300 311 262 345 361 269 243 370 389 401 58 531 217 76 823 394

 26% 28% 24% 21% 18% 23% 28% 32% 34% 29% 23% 20% 25% 27% 27% 24% 27% 26% 24% 23% 24% 28% 28% 25% 26%

 bcdj zb    d cd zcde zijk zjk k             t  

 kr                         

LESS 2793 1313 1454 275 572 544 536 866 539 594 774 860 773 789 603 628 798 856 984 155 1333 448 170 1951 842

 59% 56% 61% 50% 64% 63% 61% 54% 54% 57% 58% 64% 57% 58% 60% 61% 59% 58% 59% 61% 61% 58% 63% 60% 55%

 acgh  za  zcg zcg cg     zhij         zx  x zx  

 x                         
FEELINGS EXPERIENCED: P12M                          

FEARFUL ABOUT FUTURE 2810 1239 1542 395 577 541 526 771 438 598 801 944 767 839 591 613 762 896 989 163 1265 476 171 1912 898

 59% 53% 65% 73% 64% 63% 60% 48% 44% 57% 60% 70% 56% 62% 59% 59% 56% 61% 59% 64% 58% 62% 63% 59% 59%

 aghl  za zdef zg zg g   h h zhij  l      p    t  

 p   g                      

BURN OUT 2798 1263 1505 391 644 558 556 649 412 499 851 1006 817 788 594 599 749 884 1026 139 1401 480 145 2025 773

 59% 54% 63% 72% 72% 65% 64% 41% 42% 48% 63% 75% 60% 58% 59% 58% 55% 60% 61% 55% 64% 62% 53% 63% 51%

 aghi  za zefg zefg zg zg   h zhi zhij       zp  zvwx vx  zvx  

 px                         

ANXIETY/DEPRESSION 2742 1189 1524 363 553 535 565 725 427 580 763 944 758 792 561 631 745 887 965 145 1252 482 169 1903 838

 58% 51% 64% 67% 62% 62% 65% 46% 43% 55% 57% 71% 56% 58% 56% 61% 55% 60% 58% 57% 57% 62% 62% 59% 55%

 aghx  za zg zg zg zg   h h zhij    zln  p    ztx  ztx  

CONFIDENCE LOSS 2482 1030 1430 353 485 496 503 646 355 544 674 885 670 729 500 584 691 801 862 128 1135 437 124 1696 786

 52% 44% 60% 65% 54% 58% 58% 41% 36% 52% 50% 66% 49% 53% 49% 57% 51% 54% 52% 50% 52% 56% 46% 52% 51%

 aghl  za zdef g zg zg   h h zhij  l  zln      zvwx  v  

    g                      

NO TIME FOR SELF 2058 950 1088 297 519 474 395 374 264 289 686 799 680 568 457 354 507 629 820 102 1162 371 117 1650 408

 43% 41% 46% 55% 58% 55% 45% 23% 27% 28% 51% 60% 50% 42% 45% 34% 37% 42% 49% 40% 53% 48% 43% 51% 27%

 aghi  za zfg zfg zfg g    zhi zhij zmo o o   p zpqs  zuvw zx x zvx  

 opx                    x     

LONELY/ISOLATED 2261 1000 1241 331 480 456 413 581 333 449 668 792 628 667 450 517 614 741 783 123 1055 396 127 1579 683

 47% 43% 52% 61% 53% 53% 47% 37% 34% 43% 50% 59% 46% 49% 45% 50% 45% 50% 47% 48% 48% 51% 47% 49% 45%

 aghi  za zdef zfg zfg g   h hi zhij    n  p    x  zx  

 x   g                      

LIFE HAS LESS MEANING 2017 907 1090 275 367 383 403 589 347 440 560 650 534 581 413 490 596 636 672 113 905 345 102 1353 665

 42% 39% 46% 50% 41% 45% 46% 37% 35% 42% 42% 49% 39% 43% 41% 48% 44% 43% 40% 45% 41% 45% 38% 42% 43%

 aghl  za zdg  g zdg   h h zhij    zlmn          

 r                         

CONCERNS FOR OWN HEALTH 2900 1314 1556 325 509 527 542 997 580 683 733 873 848 816 565 671 792 888 1058 162 1243 479 170 1892 1008

 61% 56% 65% 60% 57% 61% 62% 63% 59% 65% 55% 65% 62% 60% 56% 65% 58% 60% 63% 64% 57% 62% 63% 59% 66%

 adjn  za    d d  zhj  zhj n   zmn   zp   t  t ztw

 tw                         

CONCERN FOR OTHERS' HEALTH 2803 1238 1537 303 535 518 533 913 523 673 715 864 827 830 557 589 771 855 1050 126 1253 479 172 1904 899

 59% 53% 64% 56% 60% 60% 61% 57% 53% 64% 53% 65% 61% 61% 55% 57% 57% 58% 63% 50% 57% 62% 63% 59% 59%

 ahjn  za       zhj  zhj zn n     zpqs   t  t  

 s                         

TOO MUCH ALCOHOL 1003 557 439 127 200 210 193 273 205 159 352 281 330 265 231 178 253 313 379 57 533 151 66 751 252

 21% 24% 18% 23% 22% 24% 22% 17% 21% 15% 26% 21% 24% 19% 23% 17% 19% 21% 23% 22% 24% 20% 24% 23% 17%

 bgio zb  g g zg g  i  zhik i zmo  o    zp  zuwx  x zux  

 px                         

LESS ACTIVE 2773 1255 1495 323 506 481 496 967 559 660 696 835 781 793 556 644 784 863 961 166 1193 460 139 1792 982

 58% 54% 63% 59% 56% 56% 57% 61% 56% 63% 52% 62% 57% 58% 55% 62% 58% 58% 57% 65% 54% 59% 51% 55% 64%

 ajtv  za     ze j zhj  zhj    zln    r  tvw   ztvw

 w                         

LOSING CONNECTIONS 2119 995 1103 296 455 422 391 555 348 399 647 704 612 587 445 475 611 616 780 111 997 342 131 1470 649

 44% 43% 46% 54% 51% 49% 45% 35% 35% 38% 48% 53% 45% 43% 44% 46% 45% 42% 47% 44% 46% 44% 48% 45% 42%

 aghi  za zfg zfg zg g    zhi zhij       zq       

 q                         

LESS MOBILE/AGILE 2454 1139 1299 205 365 409 468 1007 592 661 548 637 654 725 482 593 709 772 821 151 1007 395 123 1525 929

 52% 49% 54% 38% 41% 48% 54% 63% 60% 63% 41% 48% 48% 53% 48% 58% 52% 52% 49% 60% 46% 51% 45% 47% 61%

 acde  za   cd cde zcde zjk zjk  j  ln  zln    zr  tw   ztuvw

 jklnrtw       f                  

JOB - STRUGGLE FINDING 

MEANING

1344 664 672 171 342 309 321 201 181 184 483 487 429 429 306 180 310 430 552 52 952 312 81 1344 -

 28% 28% 28% 31% 38% 36% 37% 13% 18% 18% 36% 36% 32% 32% 30% 18% 23% 29% 33% 21% 43% 40% 30% 42% -

 ghio   g zcg zg zg    zhi zhi zo zo o   ps zpqs  zvwx zvx x zvx  

 psx                         

FEARS OF UNEMPLOYMENT 955 496 449 156 268 205 207 119 113 108 382 340 297 299 235 123 210 287 417 41 712 242 - 955 -

 20% 21% 19% 29% 30% 24% 24% 7% 11% 10% 28% 25% 22% 22% 23% 12% 15% 19% 25% 16% 33% 31% - 30% -

 ghio   zg zefg zg zg    zhi zhi zo o zo   p zpqs  zvwx zvx  zvx  

 pvx                         
ACCESS TO A GROUP, CLUB OR 

SOCIETY
                         

NET: VERY/ FAIRLY BENEFICIAL 3127 1548 1553 393 688 596 546 904 557 625 992 928 1009 877 624 617 819 955 1208 146 1550 508 162 2221 907

 66% 66% 65% 72% 77% 70% 63% 57% 56% 60% 74% 69% 74% 64% 62% 60% 60% 65% 72% 57% 71% 66% 60% 69% 59%

 ghin   zfg zefg zfg g    zhik zhi zmno o     zpqs  zuvw x  zvx  

 opsx                    x     

NET: NOT VERY/ NOT AT ALL 

BENEFICIAL

1076 522 546 119 142 162 213 440 274 280 248 266 262 301 257 256 346 334 327 68 428 173 77 677 399

 23% 22% 23% 22% 16% 19% 24% 28% 28% 27% 18% 20% 19% 22% 25% 25% 25% 23% 20% 27% 20% 22% 28% 21% 26%

 dejk   d   de zcde zjk zjk     l l zr   r   ztw t ztw

 lrtw                         
DRINKING FREQUENCY - HOW 

OFTEN
                         

6+ TIMES A WEEK 262 171 91 18 33 33 53 125 95 60 76 31 80 73 53 57 74 79 89 20 100 32 23 155 108

 6% 7% 4% 3% 4% 4% 6% 8% 10% 6% 6% 2% 6% 5% 5% 5% 5% 5% 5% 8% 5% 4% 8% 5% 7%

 bcdek zb     cd zcde zijk k k            tuw  ztuw

 tw                         

NET: 4+ TIMES A WEEK 562 358 203 35 86 70 104 267 201 126 156 77 190 146 122 105 156 175 199 31 253 59 47 358 204

 12% 15% 8% 6% 10% 8% 12% 17% 20% 12% 12% 6% 14% 11% 12% 10% 12% 12% 12% 12% 12% 8% 17% 11% 13%

 bcde zb     ce zcde zijk k k  zmo        u  ztuw u zuw

 kuw       f                  

NET: WEEKLY OR MORE 2210 1287 913 163 401 393 405 848 596 472 692 441 722 616 474 398 606 663 822 118 1127 301 141 1569 640

 46% 55% 38% 30% 45% 46% 46% 53% 60% 45% 51% 33% 53% 45% 47% 39% 45% 45% 49% 46% 51% 39% 52% 49% 42%

 bcko zb   c c c zcde zijk k zik  zmno o o    zpq  zuwx  ux zux  

 ux       f                  

NET: MONTHLY OR LESS 1901 747 1130 266 359 352 356 568 282 455 465 675 447 556 394 504 579 606 608 108 737 355 104 1196 705

 40% 32% 47% 49% 40% 41% 41% 36% 28% 43% 35% 50% 33% 41% 39% 49% 43% 41% 36% 43% 34% 46% 38% 37% 46%

 aghj  za zdef  g g   zhj h zhij  l l zlmn r r    ztw  t ztvw

 lrtw   g                      
DRINKING FREQUENCY - LEVEL 

NOW VS. 10 YRS PRIOR
                         

NET: MORE FREQUENT 680 383 291 56 160 151 140 173 125 120 259 171 230 168 163 119 166 198 277 39 387 91 36 513 167

 14% 16% 12% 10% 18% 18% 16% 11% 13% 11% 19% 13% 17% 12% 16% 12% 12% 13% 17% 15% 18% 12% 13% 16% 11%

 bcgi zb   zcg zcg cg    zhik  zmo  mo    zpq  zuwx   zux  

 mopx                         

SAME 1160 601 553 20 137 230 250 524 340 306 262 246 339 358 241 222 326 375 421 38 535 196 78 809 351

 24% 26% 23% 4% 15% 27% 29% 33% 34% 29% 19% 18% 25% 26% 24% 21% 24% 25% 25% 15% 24% 25% 29% 25% 23%

 cdjk z   c cd zcd zcde zijk zjk    o   s s s       

 os       f                  

NET: LESS FREQUENT 1511 731 771 32 282 325 290 583 366 378 366 392 462 444 289 316 437 450 531 93 723 239 82 1043 468

 32% 31% 32% 6% 31% 38% 33% 37% 37% 36% 27% 29% 34% 33% 29% 31% 32% 30% 32% 37% 33% 31% 30% 32% 31%

 cjk    c zcd c zcd zjk zjk   zn             
DRINKING SETTING                          

ALONE 1449 892 547 138 300 283 284 442 352 239 539 308 476 394 290 288 381 423 566 79 803 201 96 1100 349

 30% 38% 23% 25% 33% 33% 33% 28% 36% 23% 40% 23% 35% 29% 29% 28% 28% 29% 34% 31% 37% 26% 35% 34% 23%

 bcgi zb   cg cg cg  zik  zhik  zmno      zpq  zuwx  ux zux  

 kux                         

WITH PARTNER 1804 898 890 135 300 340 342 687 464 417 434 472 634 516 370 285 484 542 703 75 872 297 106 1276 528

 38% 38% 37% 25% 33% 40% 39% 43% 47% 40% 32% 35% 47% 38% 37% 28% 36% 37% 42% 30% 40% 38% 39% 39% 35%

 cdjk    c cd cd zcd zijk jk   zmno o o    zpqs  zx   zx  

 osx                         

WITH FRIENDS & FAMILY 2650 1308 1322 278 521 478 460 912 566 578 742 744 863 766 539 482 689 846 999 116 1277 428 160 1865 785

 56% 56% 55% 51% 58% 56% 53% 57% 57% 55% 55% 56% 64% 56% 53% 47% 51% 57% 60% 46% 58% 55% 59% 58% 51%

 cops    cf   cf     zmno o o   ps zps  zx  x zx  

 x                         

WITH COLLEAGUES 631 378 247 64 176 188 121 82 84 59 294 189 283 168 137 43 107 184 319 22 502 94 35 631 -

 13% 16% 10% 12% 20% 22% 14% 5% 9% 6% 22% 14% 21% 12% 14% 4% 8% 12% 19% 8% 23% 12% 13% 20% -

 bghi zb  g zcfg zcfg g  i  zhik hi zmno o o   p zpqs  zuvw x x zuvx  

 opx                    x     

OTHER 234 140 92 26 33 33 42 99 79 42 62 50 80 62 50 42 67 56 96 16 81 24 29 133 100

 5% 6% 4% 5% 4% 4% 5% 6% 8% 4% 5% 4% 6% 5% 5% 4% 5% 4% 6% 6% 4% 3% 11% 4% 7%

 bktuw zb      zde zijk    z      zq    ztuwx  ztuw
LONE DRINKING: NOW VS. 10 YRS 

PRIOR
                         

NET: MORE FREQUENT 417 247 168 29 95 118 68 107 73 68 174 100 147 107 87 76 109 126 172 10 230 50 28 308 109

 9% 11% 7% 5% 11% 14% 8% 7% 7% 7% 13% 7% 11% 8% 9% 7% 8% 9% 10% 4% 11% 7% 10% 10% 7%

 bcgi zb   cg zcfg     zhik  zmo     s zps  zuwx   zux  

 sux                         

SAME 490 328 158 7 68 95 129 191 171 85 158 73 159 140 93 98 121 146 192 30 271 70 39 379 111

 10% 14% 7% 1% 8% 11% 15% 12% 17% 8% 12% 5% 12% 10% 9% 10% 9% 10% 11% 12% 12% 9% 14% 12% 7%

 bcdi zb   c cd zcde zcd zijk k ik  z      zp  zux  ux zux  

 kx                         

NET: LESS FREQUENT 376 219 155 7 81 61 84 142 105 85 114 69 118 109 62 86 106 98 141 30 203 51 19 273 102

 8% 9% 6% 1% 9% 7% 10% 9% 11% 8% 8% 5% 9% 8% 6% 8% 8% 7% 8% 12% 9% 7% 7% 8% 7%

 bck zb   c c c c zk k k  n       zq zwx     



MEN AGED 50-75: FREE TIME: 

NOW VS. 10 YEARS AGO
                         

NET: MORE 591 591 - - - - 96 494 591 - - - 150 188 106 146 202 181 164 43 174 62 44 280 311

 12% 25% - - - - 11% 31% 60% - - - 11% 14% 11% 14% 15% 12% 10% 17% 8% 8% 16% 9% 20%

 bcde zb     cde zcde zijk     l  ln zr r  r   tuw  ztuw

 ijklrtu       f                  

 w                         

SAME 220 220 - - - - 58 162 220 - - - 67 61 46 46 86 64 60 10 109 15 15 139 81

 5% 9% - - - - 7% 10% 22% - - - 5% 4% 5% 4% 6% 4% 4% 4% 5% 2% 6% 4% 5%

 bcdei zb     zcde zcde zijk        zr    uw  u u u

 jkru       f                  

NET: LESS 169 169 - - - - 64 105 169 - - - 49 40 43 36 66 48 43 12 108 11 7 126 42

 4% 7% - - - - 7% 7% 17% - - - 4% 3% 4% 4% 5% 3% 3% 5% 5% 1% 3% 4% 3%

 bcdei zb     zcde zcde zijk        zr    zuwx   u  

 jkru                         
MEN AGED 50-75: FREE TIME: TOO 

MUCH/ TOO LITTLE
                         

TOO MUCH 147 147 - - - - 30 118 147 - - - 28 35 34 50 62 34 34 18 36 13 7 57 91

 3% 6% - - - - 3% 7% 15% - - - 2% 3% 3% 5% 5% 2% 2% 7% 2% 2% 3% 2% 6%

 bcdei zb     cde zcde zijk       zlm zqr   zqr     ztuw

 jklrtuw       f                  

ABOUT RIGHT 628 628 - - - - 123 505 628 - - - 181 198 109 141 228 191 176 34 223 64 49 336 292

 13% 27% - - - - 14% 32% 63% - - - 13% 15% 11% 14% 17% 13% 11% 13% 10% 8% 18% 10% 19%

 bcde zb     cde zcde zijk     n   zqr      ztuw  ztuw

 ijkrtuw       f                  

TOO LITTLE 191 191 - - - - 65 125 191 - - - 56 54 52 29 61 66 54 10 126 12 11 149 42

 4% 8% - - - - 7% 8% 19% - - - 4% 4% 5% 3% 4% 4% 3% 4% 6% 2% 4% 5% 3%

 bcdei zb     zcde zcde zijk      o      zuwx  u zux  

 jkorux                         
                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o - z/p/q/r/s - z/t/u/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 321
Sample profile

BASE: ALL UK ADULTS AGED 18-75

 
TOTAL 

(z)

NORTH EAST 

(a)

NORTH 

WEST 

(b)

YORKS & 

HUMBER 

(c)

WEST 

MIDLANDS 

(d)

EAST 

MIDLANDS 

(e)

EAST OF 

ENGLAND 

(f)

SOUTH 

WEST 

(g)

SOUTH EAST 

(h)

LONDON 

(i)

WALES 

(j)

SCOTLAND 

(k)

NI 

(l)

URBAN 

(m)

RURAL 

(n)

MARRIED 

/LIVING AS 

(o)

SINGLE 

(p)

WID/ DIV/ 

SEP 

(q)

1 

(r)

2 

(s)

3 

(t)

4+ 

(u)

UNWEIGHTED BASE 4763 198 534 401 406 353 460 398 655 658 222 361 117 3948 698 2842 1439 482 941 1628 968 1226

WEIGHTED BASE 4763 189 516 388 416 342 442 398 651 663 224 401 133* 3953 677 2771 1507 485 942 1619 988 1214

 100% 4% 11% 8% 9% 7% 9% 8% 14% 14% 5% 8% 3%* 83% 14% 58% 32% 10% 20% 34% 21% 25%
GENDER                       

MAN 2335 93 255 191 205 169 216 194 316 331 111 191 64 1960 311 1351 824 160 498 709 488 640

 49% 49% 49% 49% 49% 49% 49% 49% 49% 50% 49% 48% 48% 50% 46% 49% 55% 33% 53% 44% 49% 53%

 qs               q zoq  zs  s zs

WOMAN 2388 96 260 195 207 172 222 200 326 327 112 204 67 1958 363 1400 662 326 437 899 491 562

 50% 51% 50% 50% 50% 50% 50% 50% 50% 49% 50% 51% 50% 50% 54% 51% 44% 67% 46% 56% 50% 46%

 pru               p  zop  zrtu   
AGE                       

18-24 544 17 58 48 69 47 42 37 76 87 20 35 9 473 62 133 410 1 60 109 125 251

 11% 9% 11% 12% 17% 14% 10% 9% 12% 13% 9% 9% 7% 12% 9% 5% 27% * 6% 7% 13% 21%

 oqrs    zabf         z  q zoq    rs zrst

     ghjkl                  

25-34 898 42 84 72 67 60 81 47 112 177 49 81 26 798 73 559 332 8 111 231 241 315

 19% 22% 16% 18% 16% 18% 18% 12% 17% 27% 22% 20% 20% 20% 11% 20% 22% 2% 12% 14% 24% 26%

 gnqr g  g  g g  g zbcd g g g zn  zq zq    zrs zrs

 s         efghk             

35-44 858 32 89 52 74 49 81 82 109 135 44 86 25 733 100 570 231 58 126 191 225 316

 18% 17% 17% 13% 18% 14% 18% 21% 17% 20% 20% 21% 19% 19% 15% 21% 15% 12% 13% 12% 23% 26%

 cnpq       ce  ce  ce  n  zpq     zrs zrs

 rs                      

45-54 873 24 107 77 76 67 93 87 124 95 32 63 26 709 138 493 276 104 193 255 199 225

 18% 13% 21% 20% 18% 20% 21% 22% 19% 14% 14% 16% 20% 18% 20% 18% 18% 21% 21% 16% 20% 18%

 is  ai i   ai aij i          s  s  

55-75 1590 75 177 140 130 119 144 145 230 169 78 136 47 1240 304 1016 259 315 452 833 197 108

 33% 40% 34% 36% 31% 35% 33% 36% 35% 26% 35% 34% 35% 31% 45% 37% 17% 65% 48% 51% 20% 9%

 impt i i i  i i i i  i i   zm zp  zop ztu ztu u  

 u                      
MEN'S SHED TARGET AGE AND 

GENDER
                      

Men 50-75 990 41 108 82 84 77 101 92 144 105 47 83 28 787 175 657 218 116 263 451 154 123

 21% 22% 21% 21% 20% 22% 23% 23% 22% 16% 21% 21% 21% 20% 26% 24% 14% 24% 28% 28% 16% 10%

 impt  i   i i i i      zm zp  p ztu ztu u  

 u                      

Women 50-75 1049 43 115 87 91 80 106 96 149 111 51 91 29 810 210 626 166 257 290 524 150 84

 22% 23% 22% 22% 22% 23% 24% 24% 23% 17% 23% 23% 22% 20% 31% 23% 11% 53% 31% 32% 15% 7%

 impt  i i  i i i i   i   zm p  zop ztu ztu u  

 u                      

Men 18-49 1345 51 147 109 121 92 115 102 173 226 64 108 36 1173 136 695 607 43 236 259 334 516

 28% 27% 28% 28% 29% 27% 26% 26% 27% 34% 28% 27% 27% 30% 20% 25% 40% 9% 25% 16% 34% 43%

 noqr         zefg    zn  q zoq  s  zrs zrst

 s         hk             

Women 18-49 1339 53 145 108 116 92 115 104 177 217 61 112 38 1149 153 775 496 69 147 375 341 477

 28% 28% 28% 28% 28% 27% 26% 26% 27% 33% 27% 28% 28% 29% 23% 28% 33% 14% 16% 23% 35% 39%

 nqrs         zfg    zn  q zoq   r zrs zrst
SOCIAL GRADE                       

AB 1359 26 122 82 107 82 128 94 217 283 65 109 43 1116 200 935 317 107 191 436 291 441

 29% 14% 24% 21% 26% 24% 29% 24% 33% 43% 29% 27% 32% 28% 30% 34% 21% 22% 20% 27% 29% 36%

 abcg  a  a a ac a zabc zabc a a ac   zpq    r r zrst

 pqr        deg defghjk             

C1 1362 60 140 121 121 106 122 118 186 187 65 99 39 1142 181 736 457 169 313 470 268 310

 29% 32% 27% 31% 29% 31% 28% 30% 29% 28% 29% 25% 29% 29% 27% 27% 30% 35% 33% 29% 27% 26%

 ou                o zo zstu    

C2 1010 55 127 92 107 72 95 96 121 92 40 92 24 846 140 621 328 62 142 321 256 291

 21% 29% 25% 24% 26% 21% 21% 24% 19% 14% 18% 23% 18% 21% 21% 22% 22% 13% 15% 20% 26% 24%

 iqr zhij hi i zhij i i i i   i    zq q   r zrs zrs

  l                     

DE 1031 48 128 94 81 82 97 90 127 101 54 101 28 847 156 479 405 147 296 391 173 172

 22% 25% 25% 24% 20% 24% 22% 23% 20% 15% 24% 25% 21% 21% 23% 17% 27% 30% 31% 24% 17% 14%

 iotu i i i  i i i   i i     zo zo zstu ztu   
EDUCATION                       

GCSE/ O-LEVEL/ CSE/ NVQ12 1358 72 144 149 116 103 153 126 173 134 64 99 25 1116 217 761 435 161 287 535 257 279

 29% 38% 28% 38% 28% 30% 35% 32% 27% 20% 29% 25% 19% 28% 32% 27% 29% 33% 30% 33% 26% 23%

 ilu zbdh i zbde i il zbhi il i  i       zo u ztu   

  ikl  hijkl   kl                

A-LEVEL OR EQUIV. 1479 62 149 101 143 123 137 154 213 184 75 101 38 1226 216 803 532 145 294 480 321 384

 31% 33% 29% 26% 34% 36% 31% 39% 33% 28% 34% 25% 28% 31% 32% 29% 35% 30% 31% 30% 33% 32%

 cko    cik bcik  zbcf ck        zo      

        ik               

DEGREE/ MASTERS/ PHD 1672 47 177 118 141 104 129 104 236 306 75 178 58 1393 221 1086 447 139 293 517 360 502

 35% 25% 34% 30% 34% 30% 29% 26% 36% 46% 34% 44% 44% 35% 33% 39% 30% 29% 31% 32% 36% 41%

 afgp  ag  g    afg zabc  zabc acef   zpq     rs zrst

 qrs         defghj  defghj g          

NO FORMAL QUALS. 254 9 45 20 16 13 24 15 29 39 9 23 12 219 24 121 93 40 68 87 49 50

 5% 4% 9% 5% 4% 4% 5% 4% 4% 6% 4% 6% 9% 6% 3% 4% 6% 8% 7% 5% 5% 4%

 nou  zdegh           n   o zo zu    
WORKING STATUS                       

FULL TIME 2189 83 221 156 192 144 201 178 296 376 99 184 59 1868 262 1360 674 155 380 621 514 673

 46% 44% 43% 40% 46% 42% 45% 45% 45% 57% 44% 46% 45% 47% 39% 49% 45% 32% 40% 38% 52% 55%

 cnqr         zabc    zn  zpq q    zrs zrs

 s         defghjk             

          l             

PART TIME 773 36 83 81 64 62 86 69 95 79 41 60 19 629 125 445 232 96 115 252 180 227

 16% 19% 16% 21% 15% 18% 19% 17% 15% 12% 18% 15% 14% 16% 18% 16% 15% 20% 12% 16% 18% 19%

 ir i  zhi  i i i   i       p  r r zrs

SELF EMPLOYED 272 6 31 17 21 13 18 22 45 46 16 23 13 211 48 164 84 24 56 87 74 55

 6% 3% 6% 4% 5% 4% 4% 6% 7% 7% 7% 6% 10% 5% 7% 6% 6% 5% 6% 5% 7% 5%

 m            aef        zu  

ANY WORKING 3234 125 334 254 277 219 305 269 435 501 156 267 91 2708 434 1969 990 275 551 960 768 956

 68% 66% 65% 66% 67% 64% 69% 68% 67% 76% 69% 67% 69% 69% 64% 71% 66% 57% 58% 59% 78% 79%

 nqrs         zabc    n  zpq q    zrs zrs

          defghk             

NOT WORKING 1529 64 182 134 138 122 137 129 216 162 68 134 42 1244 243 802 517 210 391 660 220 259

 32% 34% 35% 34% 33% 36% 31% 32% 33% 24% 31% 33% 31% 31% 36% 29% 34% 43% 42% 41% 22% 21%

 iotu i i i i i i i i   i   zm  o zop ztu ztu   
GOVERNMENT OFFICE REGION                       

NORTH EAST 189 189 - - - - - - - - - - - 160 29 114 57 19 32 66 52 39

 4% 100% - - - - - - - - - - - 4% 4% 4% 4% 4% 3% 4% 5% 3%

 bcd zbcde                   zu  

 efghi fghijkl                     

 jkl                      

NORTH WEST 516 - 516 - - - - - - - - - - 476 40 294 158 64 102 155 116 143

 11% - 100% - - - - - - - - - - 12% 6% 11% 10% 13% 11% 10% 12% 12%

 acdef  zacde           zn         

 ghijkln  fghijkl                    

YORKS & HUMBER 388 - - 388 - - - - - - - - - 339 49 221 124 44 80 133 80 95

 8% - - 100% - - - - - - - - - 9% 7% 8% 8% 9% 9% 8% 8% 8%

 abdef   zabde          z         

 ghijkl   fghijkl                   

WEST MIDLANDS 416 - - - 416 - - - - - - - - 383 33 229 152 36 87 138 82 110

 9% - - - 100% - - - - - - - - 10% 5% 8% 10% 7% 9% 9% 8% 9%

 abcef    zabce         zn         

 ghijkln    fghijkl                  

EAST MIDLANDS 342 - - - - 342 - - - - - - - 264 78 204 104 34 61 126 82 72

 7% - - - - 100% - - - - - - - 7% 11% 7% 7% 7% 7% 8% 8% 6%

 abcdf     zabcd         zm        

 ghijklm     fghijkl                 

EAST OF ENGLAND 442 - - - - - 442 - - - - - - 336 106 277 126 40 76 145 100 121

 9% - - - - - 100% - - - - - - 9% 16% 10% 8% 8% 8% 9% 10% 10%

 abcde      zabcd        zm        

 ghijklm      eghijkl                

SOUTH WEST 398 - - - - - - 398 - - - - - 284 114 244 108 46 83 144 70 102

 8% - - - - - - 100% - - - - - 7% 17% 9% 7% 9% 9% 9% 7% 8%

 abcde       zabcd       zm        

 fhijklm       efhijkl               

SOUTH EAST 651 - - - - - - - 651 - - - - 555 95 390 185 76 135 234 118 164

 14% - - - - - - - 100% - - - - 14% 14% 14% 12% 16% 14% 14% 12% 14%

 abcde        zabcd              

 fgijkl        efgijkl              

LONDON 663 - - - - - - - - 663 - - - 662 1 354 265 44 123 190 132 218

 14% - - - - - - - - 100% - - - 17% * 13% 18% 9% 13% 12% 13% 18%

 abcde         zabcd    zn  q zoq     zrst

 fghjklno         efghjkl             

 qs                      

WALES 224 - - - - - - - - - 224 - - 155 69 140 61 23 34 94 54 42

 5% - - - - - - - - - 100% - - 4% 10% 5% 4% 5% 4% 6% 5% 3%

 abcde          zabcd    zm     zru u  

 fghiklm          efghikl            

 u                      

SCOTLAND 401 - - - - - - - - - - 401 - 338 63 227 131 42 98 153 72 78

 8% - - - - - - - - - - 100% - 9% 9% 8% 9% 9% 10% 9% 7% 6%

 abcde           zabcd       ztu u   

 fghijlu           efghijl           

NI 133 - - - - - - - - - - - 133 - - 77 38 18 30 43 30 29

 3% - - - - - - - - - - - 100% - - 3% 3% 4% 3% 3% 3% 2%

 abcde            zabcd          

 fghijkm            efghijk          

 n                      
URBAN                       

URBAN 3953 160 476 339 383 264 336 284 555 662 155 338 - 3953 - 2248 1315 390 802 1292 816 1044

 83% 85% 92% 87% 92% 77% 76% 71% 85% 100% 69% 84% - 100% - 81% 87% 80% 85% 80% 83% 86%

 efgj fgjl zace zefg zace l l l efg zabc l efgjl  zn   zoq  s   zs

 lnos  fghjkl jl fghjkl    jl defghjkl             

RURAL 677 29 40 49 33 78 106 114 95 1 69 63 - - 677 446 154 78 110 284 142 141

 14% 15% 8% 13% 8% 23% 24% 29% 15% * 31% 16% - - 100% 16% 10% 16% 12% 18% 14% 12%

 bdil bdil il bdil il zbcd zabc zabc bdil  zabc bdil   zm zp  p  zru   

 mpru     hikl dhikl dhikl   dhikl            
MARITAL STATUS                       

MARRIED /LIVING AS 2771 114 294 221 229 204 277 244 390 354 140 227 77 2248 446 2771 - - 18 1214 680 858

 58% 60% 57% 57% 55% 60% 63% 61% 60% 53% 62% 57% 58% 57% 66% 100% - - 2% 75% 69% 71%

 impq      di i i  i    zm zpq    zrtu zr zr

 r                      

SINGLE 1507 57 158 124 152 104 126 108 185 265 61 131 38 1315 154 - 1507 - 642 300 239 326

 32% 30% 31% 32% 36% 30% 28% 27% 28% 40% 27% 33% 29% 33% 23% - 100% - 68% 19% 24% 27%

 noqs    fghj     zabc    zn   zoq  zstu  s s

 tu         efghjkl             

WID/ DIV/ SEP 485 19 64 44 36 34 40 46 76 44 23 42 18 390 78 - - 485 281 105 68 30

 10% 10% 12% 11% 9% 10% 9% 12% 12% 7% 10% 11% 13% 10% 11% - - 100% 30% 7% 7% 2%

 iops  i i    i i    i     zop zstu u u  

 tu                      
NUMBER IN HOUSEHOLD                       

1 942 32 102 80 87 61 76 83 135 123 34 98 30 802 110 18 642 281 942 - - -

 20% 17% 20% 21% 21% 18% 17% 21% 21% 19% 15% 24% 23% 20% 16% 1% 43% 58% 100% - - -

 nost           fj  n   zo zop zstu    

 u                      

2 1619 66 155 133 138 126 145 144 234 190 94 153 43 1292 284 1214 300 105 - 1619 - -

 34% 35% 30% 34% 33% 37% 33% 36% 36% 29% 42% 38% 33% 33% 42% 44% 20% 22% - 100% - -

 impq     i  i i  zbfi bi   zm zpq    zrtu   

 rtu                      

3 988 52 116 80 82 82 100 70 118 132 54 72 30 816 142 680 239 68 - - 988 -

 21% 28% 23% 21% 20% 24% 23% 17% 18% 20% 24% 18% 23% 21% 21% 25% 16% 14% - - 100% -

 pqrs zghi    gh          zpq     zrsu  

 u k                     

4+ 1214 39 143 95 110 72 121 102 164 218 42 78 29 1044 141 858 326 30 - - - 1214

 25% 21% 28% 25% 26% 21% 27% 26% 25% 33% 19% 19% 22% 26% 21% 31% 22% 6% - - - 100%

 jknp  jk  k  jk   zacd    zn  zpq q     zrst

 qrst         eghjkl             
CHILDREN IN HOUSEHOLD                       

YES 1615 66 196 127 144 102 149 120 204 259 71 131 46 1380 189 1247 267 102 - 135 588 892

 34% 35% 38% 33% 35% 30% 34% 30% 31% 39% 32% 33% 35% 35% 28% 45% 18% 21% - 8% 60% 73%

 npqr  egh       zegh    zn  zpq    r zrs zrst

 s                      

NO 3148 124 319 261 272 240 294 278 446 404 153 270 87 2572 489 1524 1240 383 942 1484 399 322

 66% 65% 62% 67% 65% 70% 66% 70% 69% 61% 68% 67% 65% 65% 72% 55% 82% 79% 100% 92% 40% 27%

 imot     bi  bi bi      zm  zo zo zstu ztu u  

 u                      
NUMBER OF CHILDREN IN 

HOUSEHOLD
                      

1 900 43 105 72 87 63 73 59 116 127 51 78 25 768 107 644 193 63 - 135 540 225

 19% 23% 20% 19% 21% 18% 17% 15% 18% 19% 23% 19% 19% 19% 16% 23% 13% 13% - 8% 55% 19%

 gnpq g   g      g   n  zpq    r zrsu rs

 rs                      

2 565 14 76 41 40 32 58 51 71 108 18 43 16 484 65 478 52 34 - - 48 516

 12% 7% 15% 11% 10% 9% 13% 13% 11% 16% 8% 11% 12% 12% 10% 17% 3% 7% - - 5% 43%

 pqrst  adej       zacde      zpq  p   rs zrst

          hjk             

3 124 6 12 13 17 6 15 7 15 17 1 11 4 106 13 101 19 4 - - - 124

 3% 3% 2% 3% 4% 2% 3% 2% 2% 3% * 3% 3% 3% 2% 4% 1% 1% - - - 10%

 pqrst   j j  j         zpq      zrst

4+ 27 2 4 1 1 1 3 3 3 8 1 - 1 23 3 24 3 - - - - 27

 1% 1% 1% * * * 1% 1% * 1% 1% - 1% 1% * 1% * - - - - 2%

 prst               zp      zrst
INCOME                       

UP TO £19999 835 29 94 96 70 73 72 78 95 80 42 89 18 706 111 225 450 161 375 243 109 108

 18% 15% 18% 25% 17% 21% 16% 19% 15% 12% 19% 22% 14% 18% 16% 8% 30% 33% 40% 15% 11% 9%

 iost  i zabd  hi  i   i zhi     zo zo zstu tu   

 u   fhil                   

£20000 - £34999 1224 62 137 116 133 75 114 101 146 113 71 103 53 996 176 618 439 167 319 448 218 239

 26% 33% 27% 30% 32% 22% 26% 25% 22% 17% 32% 26% 40% 25% 26% 22% 29% 34% 34% 28% 22% 20%

 iotu zehi i ehi zehi  i i i  ehi i zbef    zo zo zstu ztu   

             ghik          

£35000 - £54999 1230 60 142 87 107 98 101 106 201 158 49 96 28 1028 174 835 311 84 146 448 286 349

 26% 31% 27% 22% 26% 29% 23% 26% 31% 24% 22% 24% 21% 26% 26% 30% 21% 17% 15% 28% 29% 29%

 pqr cf       zcfi       zpq    r zr zr

         jkl              

£55000+ 1112 31 101 65 82 67 119 77 163 251 46 79 31 927 154 890 183 39 39 327 297 449

 23% 17% 20% 17% 20% 20% 27% 19% 25% 38% 20% 20% 23% 23% 23% 32% 12% 8% 4% 20% 30% 37%

 acpq      abcd  abc zabc      zpq q   r zrs zrst

 rs      egk   defghjk             

          l             
MEN'S SHED BESPOKE BREAKS - 

50-75'S
                      

MEN 50-75 990 41 108 82 84 77 101 92 144 105 47 83 28 787 175 657 218 116 263 451 154 123

 21% 22% 21% 21% 20% 22% 23% 23% 22% 16% 21% 21% 21% 20% 26% 24% 14% 24% 28% 28% 16% 10%

 impt  i   i i i i      zm zp  p ztu ztu u  

 u                      

WOMEN 50-75 1049 43 115 87 91 80 106 96 149 111 51 91 29 810 210 626 166 257 290 524 150 84

 22% 23% 22% 22% 22% 23% 24% 24% 23% 17% 23% 23% 22% 20% 31% 23% 11% 53% 31% 32% 15% 7%

 impt  i i  i i i i   i   zm p  zop ztu ztu u  

 u                      
MEN'S SHED BESPOKE BREAKS - 

WORKING STATUS
                      

MEN 50-75 WORKING 553 19 53 36 44 40 66 59 78 69 31 43 15 437 100 363 124 66 136 209 111 97

 12% 10% 10% 9% 11% 12% 15% 15% 12% 10% 14% 11% 11% 11% 15% 13% 8% 14% 14% 13% 11% 8%

 mpu      zbci c       zm zp  p zu u u  

MEN 50-75 NOT WORKING 438 22 54 47 40 37 34 33 65 36 16 40 13 350 75 294 93 51 127 241 43 27

 9% 12% 11% 12% 10% 11% 8% 8% 10% 5% 7% 10% 10% 9% 11% 11% 6% 10% 13% 15% 4% 2%

 iptu i i i i i   i   i    zp  p ztu ztu u  

MEN 50-75 RETIRED 387 20 49 43 35 33 29 28 59 28 14 36 12 307 67 271 75 41 105 224 38 19

 8% 11% 10% 11% 8% 10% 7% 7% 9% 4% 6% 9% 9% 8% 10% 10% 5% 8% 11% 14% 4% 2%

 iptu i i fi i i   i   i    zp  p ztu ztu u  

WOMEN 50-75 WORKING 495 19 56 38 45 41 59 42 63 61 24 37 13 383 100 284 105 107 126 212 94 64

 10% 10% 11% 10% 11% 12% 13% 10% 10% 9% 11% 9% 9% 10% 15% 10% 7% 22% 13% 13% 9% 5%

 mpu              zm p  zop ztu ztu u  

WOMEN 50-75 NOT WORKING 553 24 59 49 46 39 48 54 86 50 27 54 16 427 110 342 61 150 164 313 56 21

 12% 13% 11% 13% 11% 11% 11% 14% 13% 7% 12% 14% 12% 11% 16% 12% 4% 31% 17% 19% 6% 2%

 impt i i i    i i   i   zm p  zop ztu ztu u  

 u                      

WOMEN 50-75 RETIRED 443 20 51 41 37 27 37 46 69 38 19 44 14 333 96 276 38 130 140 264 32 8

 9% 10% 10% 11% 9% 8% 8% 12% 11% 6% 9% 11% 11% 8% 14% 10% 3% 27% 15% 16% 3% 1%

 impt  i i    i i   i   zm p  zop ztu ztu u  

 u                      
MEN'S SHED BESPOKE BREAKS - 

CHILDREN
                      

MEN 50-75 - NO CHILDREN IN 

HOUSEHOLD (ANY AGE)

733 31 79 67 64 51 71 71 106 79 30 62 21 584 128 425 213 95 263 433 31 5

 15% 16% 15% 17% 15% 15% 16% 18% 16% 12% 13% 16% 16% 15% 19% 15% 14% 20% 28% 27% 3% *

 imtu   i    i i      zm   zop ztu ztu u  

MEN 50-75- CHILDREN IN 

HOUSEHOLD (ANY AGE)

258 10 29 15 20 25 29 21 38 26 17 21 7 203 47 231 5 21 - 17 123 118

 5% 5% 6% 4% 5% 7% 7% 5% 6% 4% 7% 5% 5% 5% 7% 8% * 4% - 1% 12% 10%

 prs     i          zpq  p  r zrs zrs

WOMEN 50-75- NO CHILDREN IN 

HOUSEHOLD (ANY AGE)

769 31 75 59 65 52 75 70 117 83 43 73 28 586 155 445 139 185 290 457 15 7

 16% 16% 14% 15% 16% 15% 17% 18% 18% 13% 19% 18% 21% 15% 23% 16% 9% 38% 31% 28% 2% 1%

 impt       i i  i i i  zm p  zop ztu ztu   

 u                      

WOMEN 50-75- CHILDREN IN 

HOUSEHOLD (ANY AGE)

279 12 40 28 27 28 32 26 32 28 8 18 1 224 55 181 27 72 - 68 135 77

 6% 7% 8% 7% 6% 8% 7% 6% 5% 4% 4% 5% * 6% 8% 7% 2% 15% - 4% 14% 6%

 lprs l il l l il l l l      zm zp  zop  r zrsu rs

MEN 50-75 'EMPTY NESTERS' 359 21 49 37 31 24 30 34 47 22 15 35 15 275 69 269 19 72 86 260 10 3

 8% 11% 10% 9% 7% 7% 7% 9% 7% 3% 7% 9% 11% 7% 10% 10% 1% 15% 9% 16% 1% *

 impt i i i i i i i i   i i  zm zp  zop tu zrtu u  

 u                      

WOMEN 50-75 'EMPTY NESTERS' 453 18 48 42 33 30 43 41 64 38 27 48 21 324 108 305 24 124 141 300 7 5

 10% 10% 9% 11% 8% 9% 10% 10% 10% 6% 12% 12% 16% 8% 16% 11% 2% 26% 15% 19% 1% *

 impt  i i   i i i  i i zdei  zm zp  zop ztu zrtu   

 u                      
WHICH, IF ANY, OF THE 

FOLLOWING WORDS DESCRIBE 

HOW  YOU FEEL?

                      

IN CONTROL 1051 50 92 94 99 68 80 93 150 151 56 86 32 858 161 683 278 90 194 386 216 255

 22% 26% 18% 24% 24% 20% 18% 23% 23% 23% 25% 22% 24% 22% 24% 25% 18% 18% 21% 24% 22% 21%

 bp bf  b b           zpq       

OPTIMISTIC 1285 50 122 96 108 78 99 120 171 224 58 107 52 1060 174 827 356 103 201 417 285 383

 27% 27% 24% 25% 26% 23% 22% 30% 26% 34% 26% 27% 39% 27% 26% 30% 24% 21% 21% 26% 29% 32%

 fpqr       bef  zbcd   zabc   zpq    r r zrs

          efhk   defhjk          

CONFIDENT 1046 39 97 90 112 70 87 85 140 180 45 72 29 876 141 691 280 75 159 351 212 325

 22% 21% 19% 23% 27% 21% 20% 21% 21% 27% 20% 18% 22% 22% 21% 25% 19% 15% 17% 22% 21% 27%

 pqr    zbfk     zbef      zpq    r r zrst

          hk             

COMFORTABLE 1735 73 180 142 174 132 148 151 230 231 87 144 42 1412 280 1180 425 130 256 656 361 461

 36% 39% 35% 37% 42% 39% 33% 38% 35% 35% 39% 36% 32% 36% 41% 43% 28% 27% 27% 41% 37% 38%

 mpqr    zfi          zm zpq    zr r r

RESILIENT 876 36 91 70 74 58 61 72 133 130 45 87 19 728 129 492 280 104 183 272 182 240

 18% 19% 18% 18% 18% 17% 14% 18% 21% 20% 20% 22% 14% 18% 19% 18% 19% 21% 19% 17% 18% 20%

 f        f f  f           

LOVED 1483 67 148 119 128 110 134 141 211 205 76 104 40 1208 236 1085 301 97 145 564 320 454

 31% 36% 29% 31% 31% 32% 30% 36% 32% 31% 34% 26% 30% 31% 35% 39% 20% 20% 15% 35% 32% 37%

 pqr k      bk       z zpq    zr r zrt

WORRIED 1273 46 142 117 113 88 119 111 162 166 56 113 40 1068 165 665 456 153 280 409 261 323

 27% 24% 28% 30% 27% 26% 27% 28% 25% 25% 25% 28% 30% 27% 24% 24% 30% 31% 30% 25% 26% 27%

 o                zo zo zs    

ANXIOUS 1537 59 182 126 130 109 161 116 209 187 71 141 47 1289 202 777 577 184 348 480 322 387

 32% 31% 35% 33% 31% 32% 36% 29% 32% 28% 32% 35% 35% 33% 30% 28% 38% 38% 37% 30% 33% 32%

 ios  i    gi     i     zo zo zsu    

STRESSED 1410 44 149 119 121 95 147 108 190 187 65 139 45 1196 169 745 520 144 293 423 310 384

GOVERNMENT OFFICE REGION URBAN MARITAL STATUS NUMBER IN HOUSEHOLD



 30% 23% 29% 31% 29% 28% 33% 27% 29% 28% 29% 35% 34% 30% 25% 27% 35% 30% 31% 26% 31% 32%

 nos      a     ag  zn   zo  s  s s

FED UP 1069 36 130 93 95 63 109 84 143 125 56 118 17 893 159 539 407 122 264 349 202 254

 22% 19% 25% 24% 23% 18% 25% 21% 22% 19% 25% 30% 13% 23% 24% 19% 27% 25% 28% 22% 21% 21%

 ilo  eil l l  il  l  l zaeg     zo o zstu    

            hil           

OVERWHELMED 917 34 92 86 87 54 84 77 128 142 38 75 20 774 123 476 355 87 184 262 197 275

 19% 18% 18% 22% 21% 16% 19% 19% 20% 21% 17% 19% 15% 20% 18% 17% 24% 18% 19% 16% 20% 23%

 os                zoq    s zs

LONELY 829 27 93 67 65 58 83 78 106 110 39 92 11 721 97 286 402 141 297 205 151 177

 17% 14% 18% 17% 16% 17% 19% 19% 16% 17% 18% 23% 8% 18% 14% 10% 27% 29% 32% 13% 15% 15%

 lnos  l l  l l l l l l zadhi  zn   zo zo zstu    

 u           l           
FREE TIME: NOW VS. 10 YEARS 

AGO
                      

MORE (NET) 2114 80 237 168 167 143 203 183 306 291 86 188 61 1734 319 1196 607 311 542 837 356 378

 44% 42% 46% 43% 40% 42% 46% 46% 47% 44% 38% 47% 46% 44% 47% 43% 40% 64% 58% 52% 36% 31%

 ptu        j         zop zstu ztu u  

SAME 884 37 101 79 74 58 78 79 91 134 51 83 18 754 112 452 362 71 214 314 178 178

 19% 20% 20% 20% 18% 17% 18% 20% 14% 20% 23% 21% 14% 19% 17% 16% 24% 15% 23% 19% 18% 15%

 hoqu  h h    h  h h h     zoq  ztu u   

LESS (NET) 1691 70 174 136 166 137 156 131 245 226 83 118 50 1402 239 1093 504 94 169 448 439 636

 36% 37% 34% 35% 40% 40% 35% 33% 38% 34% 37% 29% 38% 35% 35% 39% 33% 19% 18% 28% 44% 52%

 kqrs    k k   k       zpq q   r zrs zrst
FREE TIME: TOO MUCH/ TOO 

LITTLE
                      

TOO MUCH 705 16 90 56 51 42 69 53 103 90 27 87 21 596 89 246 332 127 275 222 101 107

 15% 9% 17% 14% 12% 12% 16% 13% 16% 14% 12% 22% 15% 15% 13% 9% 22% 26% 29% 14% 10% 9%

 aotu  a    a  a   zacd     zo zo zstu tu   

            efghij           

RIGHT AMOUNT 2447 109 263 196 228 187 221 209 318 341 121 186 67 2021 360 1478 727 242 480 955 481 532

 51% 57% 51% 50% 55% 55% 50% 53% 49% 51% 54% 46% 50% 51% 53% 53% 48% 50% 51% 59% 49% 44%

 pu k   k k          zp   u zrtu u  

TOO LITTLE 1495 58 152 122 128 106 138 131 214 221 71 112 42 1237 216 982 406 107 161 406 378 550

 31% 30% 30% 32% 31% 31% 31% 33% 33% 33% 32% 28% 32% 31% 32% 35% 27% 22% 17% 25% 38% 45%

 pqrs               zpq    r zrs zrst
EVENTS EXPERIENCED: EVER                       

EMPTY NESTER 1210 55 146 121 89 92 107 107 154 120 63 111 44 941 225 830 146 234 266 644 147 153

 25% 29% 28% 31% 21% 27% 24% 27% 24% 18% 28% 28% 33% 24% 33% 30% 10% 48% 28% 40% 15% 13%

 impt i di zdfh  i i i i  i i di  zm zp  zop ztu zrtu   

 u   i                   

THE DEATH OF A CLOSE FRIEND 2480 98 270 212 201 184 216 220 336 322 118 225 78 2025 377 1495 659 326 558 894 466 562

 52% 52% 52% 55% 48% 54% 49% 55% 52% 49% 53% 56% 58% 51% 56% 54% 44% 67% 59% 55% 47% 46%

 mptu           i    zp  zop ztu ztu   

THE DEATH OF PARTNER / FAMILY 3596 152 397 305 316 257 327 314 499 444 169 314 103 2943 550 2102 1089 405 760 1276 711 848

 75% 80% 77% 79% 76% 75% 74% 79% 77% 67% 75% 78% 77% 74% 81% 76% 72% 83% 81% 79% 72% 70%

 impt i i i i i i i i  i i i  zm p  zop ztu ztu   

 u                      

DIVORCE 939 46 110 82 86 77 85 93 141 73 39 80 26 754 158 509 70 359 257 389 170 123

 20% 24% 21% 21% 21% 23% 19% 23% 22% 11% 17% 20% 20% 19% 23% 18% 5% 74% 27% 24% 17% 10%

 imop i i i i i i i i  i i i  zm p  zop ztu ztu u  

 u                      

LOSING YOUR JOB 2252 82 241 203 171 168 217 200 316 300 100 198 56 1868 329 1250 738 265 543 777 435 496

 47% 43% 47% 52% 41% 49% 49% 50% 49% 45% 45% 49% 42% 47% 49% 45% 49% 55% 58% 48% 44% 41%

 dotu   d  d d d d   d     o zo zstu u   

BUYING A HOME 3015 121 333 262 256 235 283 272 409 359 143 253 88 2440 488 2088 532 395 595 1136 579 706

 63% 64% 65% 67% 62% 69% 64% 68% 63% 54% 64% 63% 66% 62% 72% 75% 35% 81% 63% 70% 59% 58%

 impt i i i i i i zi i  i i i  zm zp  zop u zrtu   

 u                      

STARTING A FAMILY 2789 124 334 240 236 196 264 222 365 353 139 233 84 2278 427 2067 330 391 313 840 724 912

 59% 65% 65% 62% 57% 57% 60% 56% 56% 53% 62% 58% 63% 58% 63% 75% 22% 81% 33% 52% 73% 75%

 impr ghi zdgh i       i    zm zp  zop  r zrs zrs

 s  i                    

RECEIVING A PROMOTION 3026 115 307 228 257 196 288 259 433 443 134 275 93 2481 453 1938 756 332 612 1073 605 736

 64% 61% 59% 59% 62% 57% 65% 65% 67% 67% 60% 69% 70% 63% 67% 70% 50% 68% 65% 66% 61% 61%

 empu      e e bce bce  bce ce   zp  zp  ztu   

GET MARRIED/ CIVIL PARTNERSHIP 2723 101 304 228 227 200 268 237 379 341 137 224 76 2210 437 2156 109 458 321 1053 594 755

 57% 54% 59% 59% 55% 59% 61% 59% 58% 51% 61% 56% 57% 56% 64% 78% 7% 94% 34% 65% 60% 62%

 impr  i i   i i i  i    zm zp  zop  zrt r zr

RETIRING FROM WORK 960 45 116 97 79 68 79 82 149 84 37 91 32 734 194 627 134 199 271 536 104 48

 20% 24% 22% 25% 19% 20% 18% 21% 23% 13% 17% 23% 24% 19% 29% 23% 9% 41% 29% 33% 11% 4%

 impt i i zfij i i i i i   i i  zm zp  zop ztu zrtu u  

 u                      
EVENTS EXPERIENCED: PAST 10 

YEARS
                      

EMPTY NESTER 647 29 79 58 49 56 58 51 79 78 34 55 23 521 102 452 86 109 114 311 103 120

 14% 15% 15% 15% 12% 16% 13% 13% 12% 12% 15% 14% 17% 13% 15% 16% 6% 22% 12% 19% 10% 10%

 ptu               zp  zop  zrtu   

THE DEATH OF A CLOSE FRIEND 1704 73 188 138 148 134 140 153 231 212 80 157 51 1390 264 1012 460 231 393 616 313 382

 36% 39% 37% 35% 36% 39% 32% 38% 36% 32% 36% 39% 38% 35% 39% 37% 31% 48% 42% 38% 32% 31%

 ptu     fi      i    p  zop ztu ztu   

THE DEATH OF PARTNER / FAMILY 2469 104 274 222 218 189 223 214 338 298 121 206 62 2028 379 1439 775 255 502 861 499 607

 52% 55% 53% 57% 52% 55% 51% 54% 52% 45% 54% 51% 46% 51% 56% 52% 51% 53% 53% 53% 50% 50%

 i i i zi i i  i i  i    zm        

DIVORCE 279 17 31 17 23 24 26 24 46 28 11 18 14 232 33 118 37 124 79 71 71 58

 6% 9% 6% 4% 6% 7% 6% 6% 7% 4% 5% 5% 10% 6% 5% 4% 2% 26% 8% 4% 7% 5%

 ops ci       i    cik   p  zop zsu  su  

LOSING YOUR JOB 1147 28 119 109 88 77 107 103 160 167 50 108 32 962 152 606 438 102 245 353 253 296

 24% 15% 23% 28% 21% 23% 24% 26% 25% 25% 22% 27% 24% 24% 22% 22% 29% 21% 26% 22% 26% 24%

 aos  a ad  a a a a a  a     zoq  s  s  

BUYING A HOME 1303 47 141 120 119 101 122 115 169 181 54 106 29 1057 218 941 241 121 213 394 299 396

 27% 25% 27% 31% 29% 30% 27% 29% 26% 27% 24% 27% 22% 27% 32% 34% 16% 25% 23% 24% 30% 33%

 prs              zm zpq  p   zrs zrs

STARTING A FAMILY 889 38 102 74 84 51 79 60 113 152 40 73 23 777 88 704 144 41 45 115 303 425

 19% 20% 20% 19% 20% 15% 18% 15% 17% 23% 18% 18% 17% 20% 13% 25% 10% 8% 5% 7% 31% 35%

 npqr         zegh    zn  zpq    r zrs zrs

 s                      

RECEIVING A PROMOTION 1638 61 155 125 132 86 153 132 227 299 70 153 45 1377 216 1052 477 109 270 462 367 539

 34% 32% 30% 32% 32% 25% 35% 33% 35% 45% 31% 38% 34% 35% 32% 38% 32% 22% 29% 29% 37% 44%

 bepq      e e e zabc  be    zpq q    rs zrst

 rs         defghjl             

GET MARRIED/ CIVIL PARTNERSHIP 827 27 96 65 77 53 69 66 102 150 44 62 16 716 95 711 60 57 48 224 224 332

 17% 14% 19% 17% 18% 16% 16% 16% 16% 23% 20% 16% 12% 18% 14% 26% 4% 12% 5% 14% 23% 27%

 npqr         zace    zn  zpq  p  r zrs zrst

 s         fghkl             

RETIRING FROM WORK 695 31 82 81 57 53 58 56 103 59 22 73 21 520 154 465 99 131 185 398 76 36

 15% 16% 16% 21% 14% 15% 13% 14% 16% 9% 10% 18% 16% 13% 23% 17% 7% 27% 20% 25% 8% 3%

 impt i i zdfg i i i i i   ij i  zm zp  zop ztu zrtu u  

 u   ij                   
THINK ABOUT MENTAL 

WELLBEING…
                      

NET VERY OFTEN/ ALWAYS 2212 87 242 176 179 154 201 171 284 344 103 206 65 1857 289 1228 763 222 421 668 487 637

 46% 46% 47% 45% 43% 45% 46% 43% 44% 52% 46% 51% 49% 47% 43% 44% 51% 46% 45% 41% 49% 52%

 os         zdgh  dgh     zo    s zrs

NET NOT VERY OFTEN/ HARDLY/ 

NEVER

1097 51 119 104 104 87 101 90 140 133 58 80 30 907 161 685 303 109 222 449 199 227

 23% 27% 23% 27% 25% 25% 23% 23% 22% 20% 26% 20% 23% 23% 24% 25% 20% 23% 24% 28% 20% 19%

 ptu   ik            zp   u zrtu   
THINK ABOUT PHYSICAL 

WELLBEING…
                      

NET VERY OFTEN/ ALWAYS 2656 113 279 211 207 181 248 215 375 384 131 239 73 2207 376 1544 833 279 513 911 532 701

 56% 60% 54% 54% 50% 53% 56% 54% 58% 58% 59% 60% 55% 56% 56% 56% 55% 58% 54% 56% 54% 58%

 d d       d d  d           

NET NOT VERY OFTEN/ HARDLY/ 

NEVER

572 28 81 55 53 43 56 45 69 72 24 36 10 504 59 339 187 46 105 182 137 148

 12% 15% 16% 14% 13% 13% 13% 11% 11% 11% 11% 9% 7% 13% 9% 12% 12% 10% 11% 11% 14% 12%

 n  zhik k          zn         

   l                    
SOCIAL CIRCLE NOW VS. 10 YRS 

AGO: SIZE
                      

LARGER 658 21 62 53 62 47 71 56 97 108 21 39 22 549 87 388 210 59 120 166 128 244

 14% 11% 12% 14% 15% 14% 16% 14% 15% 16% 9% 10% 16% 14% 13% 14% 14% 12% 13% 10% 13% 20%

 ks      jk  k jk            zrst

SAME SIZE 1230 51 148 114 114 89 121 89 166 149 61 97 30 1026 174 780 324 126 240 500 258 233

 26% 27% 29% 29% 27% 26% 27% 22% 26% 22% 27% 24% 23% 26% 26% 28% 22% 26% 25% 31% 26% 19%

 pu  i gi            zp   u zrtu u  

SMALLER 2787 116 296 218 235 200 244 241 377 394 135 254 78 2305 405 1562 935 291 559 924 586 719

 59% 61% 57% 56% 57% 58% 55% 60% 58% 59% 60% 63% 59% 58% 60% 56% 62% 60% 59% 57% 59% 59%

 o           f     zo      
SOCIAL CIRCLE NOW VS. 10 YRS 

AGO: CONTACT
                      

MORE 632 25 59 61 55 50 53 46 92 106 27 39 20 538 74 348 218 66 120 187 115 210

 13% 13% 11% 16% 13% 15% 12% 12% 14% 16% 12% 10% 15% 14% 11% 13% 14% 14% 13% 12% 12% 17%

 s   k      bk            zrst

SAME AMOUNT 1218 46 154 92 116 84 135 90 158 154 61 93 33 1025 159 746 360 111 245 467 250 256

 26% 25% 30% 24% 28% 25% 30% 23% 24% 23% 27% 23% 25% 26% 24% 27% 24% 23% 26% 29% 25% 21%

 u  zgi    zghi         z   u zu u  

       k                

LESS 2793 115 295 227 236 199 246 249 390 384 126 252 74 2292 427 1620 879 294 546 922 599 726

 59% 61% 57% 58% 57% 58% 56% 63% 60% 58% 56% 63% 56% 58% 63% 58% 58% 61% 58% 57% 61% 60%

               zm        
FEELINGS EXPERIENCED: P12M                       

FEARFUL ABOUT FUTURE 2810 116 309 220 235 206 265 222 376 387 136 252 86 2329 396 1518 996 296 564 887 594 765

 59% 61% 60% 57% 57% 60% 60% 56% 58% 58% 61% 63% 64% 59% 58% 55% 66% 61% 60% 55% 60% 63%

 os                zo o s  s zs

BURN OUT 2798 111 317 223 244 209 257 224 356 367 143 266 80 2346 372 1579 952 268 507 837 628 826

 59% 58% 61% 57% 59% 61% 58% 56% 55% 55% 64% 66% 61% 59% 55% 57% 63% 55% 54% 52% 64% 68%

 hors  h        h zcfg     zoq    zrs zrs

            hi           

ANXIETY/DEPRESSION 2742 105 305 221 238 204 246 219 381 361 138 247 77 2291 374 1495 954 293 553 880 589 719

 58% 55% 59% 57% 57% 60% 56% 55% 58% 54% 62% 62% 58% 58% 55% 54% 63% 60% 59% 54% 60% 59%

 os                zo o   s s

CONFIDENCE LOSS 2482 99 268 201 221 175 228 197 338 312 132 224 87 2033 362 1314 899 269 512 791 529 650

 52% 52% 52% 52% 53% 51% 51% 50% 52% 47% 59% 56% 65% 51% 53% 47% 60% 55% 54% 49% 54% 54%

 ios          gi i zabc    zo o s  s s

             defghi          

NO TIME FOR SELF 2058 73 225 167 186 165 186 161 269 298 108 161 59 1721 278 1261 642 155 285 580 487 706

 43% 39% 44% 43% 45% 48% 42% 40% 41% 45% 48% 40% 44% 44% 41% 46% 43% 32% 30% 36% 49% 58%

 qrs               zq q   r zrs zrst

LONELY/ISOLATED 2261 81 234 181 192 163 191 181 311 325 123 220 60 1912 290 1095 899 267 537 659 481 585

 47% 43% 45% 47% 46% 48% 43% 45% 48% 49% 55% 55% 45% 48% 43% 40% 60% 55% 57% 41% 49% 48%

 nos          abfg zabd  zn   zo zo zstu  s s

            fg           

LIFE HAS LESS MEANING 2017 69 206 176 180 143 185 156 276 286 104 188 49 1691 277 1020 766 231 456 644 409 508

 42% 36% 40% 45% 43% 42% 42% 39% 42% 43% 46% 47% 37% 43% 41% 37% 51% 48% 48% 40% 41% 42%

 os           a     zo zo zstu    

CONCERNS FOR OWN HEALTH 2900 108 316 233 242 201 288 246 399 396 138 255 79 2385 437 1640 929 331 606 999 567 728

 61% 57% 61% 60% 58% 59% 65% 62% 61% 60% 62% 64% 59% 60% 64% 59% 62% 68% 64% 62% 57% 60%

 ot                 zop zt    

CONCERN FOR OTHERS' HEALTH 2803 111 276 227 245 199 256 248 392 390 122 261 76 2318 408 1740 807 255 474 1010 565 753

 59% 59% 54% 59% 59% 58% 58% 62% 60% 59% 54% 65% 57% 59% 60% 63% 54% 53% 50% 62% 57% 62%

 bpqr       b b   zbj    zpq    zrt r zrt

TOO MUCH ALCOHOL 1003 32 125 96 100 69 74 75 127 141 46 90 27 839 138 566 338 100 231 300 211 261

 21% 17% 24% 25% 24% 20% 17% 19% 20% 21% 21% 22% 20% 21% 20% 20% 22% 21% 25% 19% 21% 21%

 fs  f f f              zs    

LESS ACTIVE 2773 111 312 219 233 197 247 226 370 369 133 261 94 2275 405 1570 878 325 590 930 579 675

 58% 58% 61% 56% 56% 58% 56% 57% 57% 56% 59% 65% 71% 58% 60% 57% 58% 67% 63% 57% 59% 56%

 o           zcdf zcde     zop zsu    

            ghi fghi          

LOSING CONNECTIONS 2119 72 213 163 195 165 195 166 275 311 99 204 62 1788 269 1120 796 203 449 637 448 585

 44% 38% 41% 42% 47% 48% 44% 42% 42% 47% 44% 51% 47% 45% 40% 40% 53% 42% 48% 39% 45% 48%

 nos     a      zabc  zn   zoq  s  s zs

            gh           

LESS MOBILE/AGILE 2454 97 273 211 219 180 223 214 321 314 122 222 59 2019 376 1421 718 314 561 886 452 555

 52% 51% 53% 54% 53% 53% 50% 54% 49% 47% 54% 55% 44% 51% 55% 51% 48% 65% 60% 55% 46% 46%

 iptu           i   z p  zop zstu ztu   

JOB - STRUGGLE FINDING 

MEANING

1344 51 130 113 110 87 128 107 182 201 63 119 52 1112 180 748 486 110 249 391 314 391

 28% 27% 25% 29% 26% 26% 29% 27% 28% 30% 28% 30% 39% 28% 27% 27% 32% 23% 26% 24% 32% 32%

 oqs            zabd    zoq    zrs zrs

             egh          

FEARS OF UNEMPLOYMENT 955 36 88 79 81 69 82 72 133 154 50 81 28 797 130 523 352 80 159 293 231 271

 20% 19% 17% 20% 19% 20% 19% 18% 20% 23% 23% 20% 21% 20% 19% 19% 23% 17% 17% 18% 23% 22%

 ors         b       zoq    zrs zrs
ACCESS TO A GROUP, CLUB OR 

SOCIETY
                      

NET: VERY/ FAIRLY BENEFICIAL 3127 97 337 247 278 219 288 251 429 468 146 269 97 2611 420 1835 976 316 593 988 657 889

 66% 51% 65% 64% 67% 64% 65% 63% 66% 71% 65% 67% 73% 66% 62% 66% 65% 65% 63% 61% 67% 73%

 ans  a a a a a a a zacg a a a        s zrst

NET: NOT VERY/ NOT AT ALL 

BENEFICIAL

1076 62 126 96 96 78 92 94 150 118 53 88 23 879 174 628 349 99 222 411 220 224

 23% 33% 24% 25% 23% 23% 21% 24% 23% 18% 24% 22% 17% 22% 26% 23% 23% 21% 24% 25% 22% 18%

 iu zdef i i    i i          u zu u  

  ghikl                     
DRINKING FREQUENCY - HOW 

OFTEN
                      

6+ TIMES A WEEK 262 8 33 23 23 16 16 27 35 43 12 21 4 212 46 149 75 39 65 96 40 61

 6% 4% 6% 6% 6% 5% 4% 7% 5% 7% 5% 5% 3% 5% 7% 5% 5% 8% 7% 6% 4% 5%

 t                 zop t    

NET: 4+ TIMES A WEEK 562 20 62 45 54 41 47 54 68 96 20 49 6 467 89 326 166 70 143 198 97 124

 12% 10% 12% 12% 13% 12% 11% 14% 10% 15% 9% 12% 5% 12% 13% 12% 11% 14% 15% 12% 10% 10%

 lt  l  l l  l  zhl  l       ztu    

NET: WEEKLY OR MORE 2210 88 254 164 196 158 201 173 301 324 115 178 59 1813 338 1406 595 208 419 796 476 518

 46% 46% 49% 42% 47% 46% 45% 43% 46% 49% 52% 44% 44% 46% 50% 51% 40% 43% 45% 49% 48% 43%

 pu          c     zpq    zru u  

NET: MONTHLY OR LESS 1901 76 193 156 158 140 193 170 257 254 80 168 55 1589 256 1003 684 214 400 586 386 528

 40% 40% 37% 40% 38% 41% 44% 43% 40% 38% 36% 42% 41% 40% 38% 36% 45% 44% 42% 36% 39% 44%

 os                zo o s   zs
DRINKING FREQUENCY - LEVEL 

NOW VS. 10 YRS PRIOR
                      

NET: MORE FREQUENT 680 21 82 47 63 50 62 53 89 118 18 63 14 585 80 414 204 62 128 191 158 203

 14% 11% 16% 12% 15% 14% 14% 13% 14% 18% 8% 16% 11% 15% 12% 15% 14% 13% 14% 12% 16% 17%

 js  j  j j    zcj  j  z       s zs

SAME 1160 52 124 84 115 83 117 90 154 148 62 101 31 919 209 778 252 130 225 467 239 229

 24% 28% 24% 22% 28% 24% 26% 23% 24% 22% 28% 25% 24% 23% 31% 28% 17% 27% 24% 29% 24% 19%

 mpu              zm zp  p u zrtu u  

NET: LESS FREQUENT 1511 58 160 136 111 101 140 143 213 190 74 132 53 1242 216 962 363 186 305 567 288 351

 32% 31% 31% 35% 27% 30% 32% 36% 33% 29% 33% 33% 40% 31% 32% 35% 24% 38% 32% 35% 29% 29%

 dpu   di    di     di   zp  zp  ztu   
DRINKING SETTING                       

ALONE 1449 37 146 121 136 80 124 119 197 245 66 140 38 1230 181 699 554 196 428 383 273 365

 30% 20% 28% 31% 33% 23% 28% 30% 30% 37% 29% 35% 29% 31% 27% 25% 37% 40% 45% 24% 28% 30%

 aeno  a ae ae   a ae zabe a ae  zn   zo zo zstu  s s

 s         fgh             

WITH PARTNER 1804 79 181 136 155 144 175 146 270 206 99 152 61 1429 314 1556 180 69 97 850 373 485

 38% 42% 35% 35% 37% 42% 39% 37% 42% 31% 44% 38% 46% 36% 46% 56% 12% 14% 10% 52% 38% 40%

 impq i    i i  bi  bci  bci  zm zpq    zrtu r r

 r                      

WITH FRIENDS & FAMILY 2650 89 288 208 234 182 254 224 379 360 112 255 64 2179 406 1590 784 277 499 927 550 674

 56% 47% 56% 54% 56% 53% 57% 56% 58% 54% 50% 64% 49% 55% 60% 57% 52% 57% 53% 57% 56% 55%

 ap      a  a   zabc   zm zp       

            eijl           

WITH COLLEAGUES 631 16 65 40 51 34 56 49 90 128 26 61 17 548 66 420 168 43 90 177 148 216

 13% 8% 13% 10% 12% 10% 13% 12% 14% 19% 12% 15% 13% 14% 10% 15% 11% 9% 10% 11% 15% 18%

 npqrs         zabc  a  zn  zpq     rs zrs

          defghj             

OTHER 234 6 23 25 20 15 12 14 40 37 10 25 6 195 32 149 65 20 40 84 46 64

 5% 3% 4% 6% 5% 4% 3% 3% 6% 6% 4% 6% 5% 5% 5% 5% 4% 4% 4% 5% 5% 5%

 f   f     f f  f           
LONE DRINKING: NOW VS. 10 YRS 

PRIOR
                      

NET: MORE FREQUENT 417 10 41 29 47 21 31 31 55 86 16 44 7 367 44 196 161 61 125 89 94 109

 9% 5% 8% 8% 11% 6% 7% 8% 8% 13% 7% 11% 5% 9% 6% 7% 11% 13% 13% 6% 10% 9%

 nos    ae     zabce    zn   zo zo zstu  s s

          fghjl             

SAME 490 11 44 41 40 24 47 45 70 73 28 48 17 402 71 257 174 58 157 143 87 103

 10% 6% 9% 11% 10% 7% 11% 11% 11% 11% 12% 12% 13% 10% 10% 9% 12% 12% 17% 9% 9% 9%

 osu           a     o  zstu    

NET: LESS FREQUENT 376 12 45 38 27 19 29 35 48 57 16 36 12 314 50 186 115 75 118 110 53 94

 8% 6% 9% 10% 7% 6% 6% 9% 7% 9% 7% 9% 9% 8% 7% 7% 8% 15% 13% 7% 5% 8%

 ot                 zop zstu   t
MEN AGED 50-75: FREE TIME: 

NOW VS. 10 YEARS AGO
                      

NET: MORE 591 28 71 56 49 42 57 52 89 59 21 50 17 467 107 399 114 78 163 287 79 61

 12% 15% 14% 14% 12% 12% 13% 13% 14% 9% 9% 13% 13% 12% 16% 14% 8% 16% 17% 18% 8% 5%

 impt i i i     i      zm zp  zp ztu ztu u  

 u                      

SAME 220 8 21 14 20 16 22 22 28 27 14 21 8 184 28 139 62 19 63 99 34 24

 5% 4% 4% 4% 5% 5% 5% 5% 4% 4% 6% 5% 6% 5% 4% 5% 4% 4% 7% 6% 3% 2%

 u                  ztu ztu   

NET: LESS 169 5 14 12 12 18 20 18 23 19 12 11 3 127 39 115 37 17 33 60 40 37

 4% 3% 3% 3% 3% 5% 5% 5% 4% 3% 5% 3% 3% 3% 6% 4% 2% 4% 3% 4% 4% 3%

 mp              zm zp       
MEN AGED 50-75: FREE TIME: TOO 

MUCH/ TOO LITTLE
                      

TOO MUCH 147 4 15 15 8 8 19 16 26 12 5 15 5 116 26 74 39 34 68 51 14 14

 3% 2% 3% 4% 2% 2% 4% 4% 4% 2% 2% 4% 4% 3% 4% 3% 3% 7% 7% 3% 1% 1%

 tu      i  i         zop zstu tu   

ABOUT RIGHT 628 28 71 54 61 53 58 54 85 68 30 48 19 496 114 438 132 58 148 319 94 66

 13% 15% 14% 14% 15% 16% 13% 14% 13% 10% 13% 12% 14% 13% 17% 16% 9% 12% 16% 20% 10% 5%

 impt     i         zm zp   ztu zrtu u  

 u                      

TOO LITTLE 191 9 17 13 10 14 22 21 29 24 12 16 4 152 35 131 38 22 39 71 41 40

 4% 5% 3% 3% 2% 4% 5% 5% 4% 4% 5% 4% 3% 4% 5% 5% 3% 5% 4% 4% 4% 3%

 p               zp  p     
                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j/k/l - z/m/n - z/o/p/q - z/r/s/t/u

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 322
Sample profile

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

YES 

(a)

NO 

(b)

1 

(c)

2 

(d)

3 

(e)

4+ 

(f)

UP TO 

£19999 

(g)

£20000-

£34999 

(h)

£35000-

£54999 

(i)

£55000+ 

(j)

MEN 50-75 

(k)

WOMEN 50-

75 

(l)

MEN 50-75 

WORKING 

(m)

MEN 50-75 

NOT 

WORKING 

(n)

MEN 50-75 

RETIRED 

(o)

WOMEN 50-

75 

WORKING 

(p)

WOMEN 50-

75 NOT 

WORKING 

(q)

WOMEN 50-

75 RETIRED 

(r)

UNWEIGHTED BASE 4763 1614 3149 862 599 127 26 820 1124 1214 1266 1205 961 598 607 454 430 531 351

WEIGHTED BASE 4763 1615 3148 900 565 124 27** 835 1224 1230 1112 990 1049 553 438 387 495 553 443

 100% 34% 66% 19% 12% 3% 1%** 18% 26% 26% 23% 21% 22% 12% 9% 8% 10% 12% 9%
GENDER                    

MAN 2335 797 1538 445 281 60 11 355 592 643 638 990 - 553 438 387 - - -

 49% 49% 49% 49% 50% 48% 39% 42% 48% 52% 57% 100% - 100% 100% 100% - - -

 glpq        g zg zgh zl  zpq zpq zpqr    

 r          i   r r     

WOMAN 2388 807 1581 450 280 62 14 470 627 581 462 - 1049 - - - 495 553 443

 50% 50% 50% 50% 50% 50% 53% 56% 51% 47% 42% - 100% - - - 100% 100% 100%

 ijkm       zhij j j   zk    zmn zmn zmno

 no                o o  
AGE                    

18-24 544 195 349 136 44 13 2 137 125 141 101 - - - - - - - -

 11% 12% 11% 15% 8% 11% 7% 16% 10% 11% 9% - - - - - - - -

 djkl   zd    zhij            

 mnopqr                   

25-34 898 457 441 234 177 33 12 103 221 225 318 - - - - - - - -

 19% 28% 14% 26% 31% 27% 46% 12% 18% 18% 29% - - - - - - - -

 bgkl zb  z zc z   g g zghi         

 mnopqr                   

35-44 858 522 336 240 221 52 10 103 205 233 266 - - - - - - - -

 18% 32% 11% 27% 39% 42% 36% 12% 17% 19% 24% - - - - - - - -

 bgkl zb  z zc zc   g g zghi         

 mnopqr                   

45-54 873 340 533 208 107 22 3 163 210 214 213 223 231 197 26 8 181 50 10

 18% 21% 17% 23% 19% 17% 12% 19% 17% 17% 19% 22% 22% 36% 6% 2% 36% 9% 2%

 bnoq zb  z        z z znoqr or  znoqr or  

 r                   

55-75 1590 101 1489 83 15 4 - 330 464 417 214 768 818 356 412 379 315 503 433

 33% 6% 47% 9% 3% 3% - 39% 38% 34% 19% 78% 78% 64% 94% 98% 64% 91% 98%

 acdej  za de    zij zj j  z z z zmp zmnp z zmp zmnpq

                q    
MEN'S SHED TARGET AGE AND 

GENDER
                   

Men 50-75 990 124 866 91 28 5 - 169 275 283 201 990 - 553 438 387 - - -

 21% 8% 28% 10% 5% 4% - 20% 22% 23% 18% 100% - 100% 100% 100% - - -

 acdej  za d     j j  zl  zpq zpq zpqr    

 lpqr             r r     

Women 50-75 1049 116 932 89 20 7 - 244 295 245 118 - 1049 - - - 495 553 443

 22% 7% 30% 10% 4% 5% - 29% 24% 20% 11% - 100% - - - 100% 100% 100%

 acdej  za d    zhij ij j   zk    zmn zmn zmno

 kmno                o o  

Men 18-49 1345 672 673 354 253 54 11 186 316 360 437 - - - - - - - -

 28% 42% 21% 39% 45% 44% 39% 22% 26% 29% 39% - - - - - - - -

 bgkl zb  z z z    g zghi         

 mnopqr                   

Women 18-49 1339 691 649 361 260 55 14 227 332 336 344 - - - - - - - -

 28% 43% 21% 40% 46% 45% 53% 27% 27% 27% 31% - - - - - - - -

 bklm zb  z zc z     z         

 nopqr                   
SOCIAL GRADE                    

AB 1359 623 736 292 267 51 14 68 201 371 662 267 214 161 106 101 100 113 97

 29% 39% 23% 32% 47% 41% 50% 8% 16% 30% 60% 27% 20% 29% 24% 26% 20% 21% 22%

 bghl zb  z zc z   g gh zghi l  pqr  n    

 npqr                   

C1 1362 374 988 229 119 21 5 202 391 426 227 291 353 161 130 122 208 144 127

 29% 23% 31% 25% 21% 17% 20% 24% 32% 35% 20% 29% 34% 29% 30% 31% 42% 26% 29%

 acde  za      zgj zgj   z    zmno   

 gj                qr   

C2 1010 385 625 258 90 30 6 143 312 297 187 198 187 157 40 38 97 90 66

 21% 24% 20% 29% 16% 24% 24% 17% 26% 24% 17% 20% 18% 28% 9% 10% 20% 16% 15%

 bdgj zb  zd     zgj zgj    znopq   no no no

 lnoqr             r      

DE 1031 233 798 121 89 22 2 423 320 136 36 234 295 73 161 127 90 206 152

 22% 14% 25% 13% 16% 17% 6% 51% 26% 11% 3% 24% 28% 13% 37% 33% 18% 37% 34%

 acdi  za     zhij zij j   zk  zmop zmp  zmp zmp

 jm                   
EDUCATION                    

GCSE/ O-LEVEL/ CSE/ NVQ12 1358 357 1001 214 107 30 6 352 424 300 160 358 402 203 155 133 183 218 162

 29% 22% 32% 24% 19% 24% 21% 42% 35% 24% 14% 36% 38% 37% 35% 34% 37% 39% 37%

 acdi  za     zhij zij j  z z z z z z z z

 j                   

A-LEVEL OR EQUIV. 1479 476 1003 302 132 32 10 235 399 417 306 298 316 180 118 107 151 164 141

 31% 29% 32% 34% 23% 26% 37% 28% 33% 34% 28% 30% 30% 33% 27% 28% 31% 30% 32%

 djn   d     j zgj          

DEGREE/ MASTERS/ PHD 1672 710 962 344 296 58 11 166 321 464 624 268 263 150 118 108 133 130 105

 35% 44% 31% 38% 52% 47% 42% 20% 26% 38% 56% 27% 25% 27% 27% 28% 27% 24% 24%

 bghk zb   zc z   g gh zghi         

 lmnopqr                   

NO FORMAL QUALS. 254 73 181 39 30 4 - 82 80 49 22 66 68 19 47 40 28 40 35

 5% 5% 6% 4% 5% 3% - 10% 7% 4% 2% 7% 6% 3% 11% 10% 6% 7% 8%

 ijm       zhij ij j  z   zmp zmp  m zm
WORKING STATUS                    

FULL TIME 2189 980 1209 544 352 67 17 122 498 671 817 394 211 394 - - 211 - -

 46% 61% 38% 60% 62% 54% 63% 15% 41% 55% 73% 40% 20% 71% - - 43% - -

 bghk zb  z z    g zgh zghi l  znopq   noqr   

 lnoqr             r      

PART TIME 773 331 443 191 117 20 3 188 222 206 97 89 233 89 - - 233 - -

 16% 20% 14% 21% 21% 16% 11% 23% 18% 17% 9% 9% 22% 16% - - 47% - -

 bjkn zb  z z   zhij j j   zk noqr   zmnoq   

 oqr                r   

SELF EMPLOYED 272 87 184 54 26 6 1 50 70 77 52 69 51 69 - - 51 - -

 6% 5% 6% 6% 5% 5% 5% 6% 6% 6% 5% 7% 5% 13% - - 10% - -

 noqr             znoqr   znoqr   

ANY WORKING 3234 1398 1836 789 495 93 21 361 789 954 966 553 495 553 - - 495 - -

 68% 87% 58% 88% 88% 75% 79% 43% 64% 78% 87% 56% 47% 100% - - 100% - -

 bghk zb  ze ze    g zgh zghi l  znoqr   znoqr   

 lnoqr                   

NOT WORKING 1529 217 1312 111 70 31 6 474 435 276 146 438 553 - 438 387 - 553 443

 32% 13% 42% 12% 12% 25% 21% 57% 36% 22% 13% 44% 53% - 100% 100% - 100% 100%

 acdi  za   cd  zhij zij j  z zk  zmp zmp  zmp zmp

 jmp                   
GOVERNMENT OFFICE REGION                    

NORTH EAST 189 66 124 43 14 6 2 29 62 60 31 41 43 19 22 20 19 24 20

 4% 4% 4% 5% 2% 5% 7% 3% 5% 5% 3% 4% 4% 3% 5% 5% 4% 4% 4%

 j   d     j j          

NORTH WEST 516 196 319 105 76 12 4 94 137 142 101 108 115 53 54 49 56 59 51

 11% 12% 10% 12% 13% 9% 15% 11% 11% 12% 9% 11% 11% 10% 12% 13% 11% 11% 11%

 j                   

YORKS & HUMBER 388 127 261 72 41 13 1 96 116 87 65 82 87 36 47 43 38 49 41

 8% 8% 8% 8% 7% 10% 4% 12% 10% 7% 6% 8% 8% 6% 11% 11% 8% 9% 9%

 j       zij j      zm zm    

WEST MIDLANDS 416 144 272 87 40 17 1 70 133 107 82 84 91 44 40 35 45 46 37

 9% 9% 9% 10% 7% 14% 3% 8% 11% 9% 7% 8% 9% 8% 9% 9% 9% 8% 8%

      d   zj           

EAST MIDLANDS 342 102 240 63 32 6 1 73 75 98 67 77 80 40 37 33 41 39 27

 7% 6% 8% 7% 6% 5% 4% 9% 6% 8% 6% 8% 8% 7% 8% 9% 8% 7% 6%

        j            

EAST OF ENGLAND 442 149 294 73 58 15 3 72 114 101 119 101 106 66 34 29 59 48 37

 9% 9% 9% 8% 10% 12% 10% 9% 9% 8% 11% 10% 10% 12% 8% 8% 12% 9% 8%

              zno      

SOUTH WEST 398 120 278 59 51 7 3 78 101 106 77 92 96 59 33 28 42 54 46

 8% 7% 9% 7% 9% 6% 10% 9% 8% 9% 7% 9% 9% 11% 7% 7% 8% 10% 10%

SOUTH EAST 651 204 446 116 71 15 3 95 146 201 163 144 149 78 65 59 63 86 69

 14% 13% 14% 13% 13% 12% 11% 11% 12% 16% 15% 14% 14% 14% 15% 15% 13% 16% 16%

          zgh          

LONDON 663 259 404 127 108 17 8 80 113 158 251 105 111 69 36 28 61 50 38

 14% 16% 13% 14% 19% 14% 28% 10% 9% 13% 23% 11% 11% 12% 8% 7% 12% 9% 9%

 bghk zb   zc     gh zghi   no   o   

 lnoqr                   

WALES 224 71 153 51 18 1 1 42 71 49 46 47 51 31 16 14 24 27 19

 5% 4% 5% 6% 3% 1% 5% 5% 6% 4% 4% 5% 5% 6% 4% 4% 5% 5% 4%

    de                

SCOTLAND 401 131 270 78 43 11 - 89 103 96 79 83 91 43 40 36 37 54 44

 8% 8% 9% 9% 8% 9% - 11% 8% 8% 7% 8% 9% 8% 9% 9% 7% 10% 10%

        zij            

NI 133 46 87 25 16 4 1 18 53 28 31 28 29 15 13 12 13 16 14

 3% 3% 3% 3% 3% 4% 3% 2% 4% 2% 3% 3% 3% 3% 3% 3% 3% 3% 3%

         zgi           
URBAN                    

URBAN 3953 1380 2572 768 484 106 23 706 996 1028 927 787 810 437 350 307 383 427 333

 83% 85% 82% 85% 86% 86% 86% 85% 81% 84% 83% 79% 77% 79% 80% 79% 77% 77% 75%

 bklm zb                  

 pqr                   

RURAL 677 189 489 107 65 13 3 111 176 174 154 175 210 100 75 67 100 110 96

 14% 12% 16% 12% 11% 11% 11% 13% 14% 14% 14% 18% 20% 18% 17% 17% 20% 20% 22%

 a  za         z z z   z z z
MARITAL STATUS                    

MARRIED /LIVING AS 2771 1247 1524 644 478 101 24 225 618 835 890 657 626 363 294 271 284 342 276

 58% 77% 48% 72% 85% 81% 90% 27% 50% 68% 80% 66% 60% 66% 67% 70% 57% 62% 62%

 bgh zb  z zc zc   g zgh zghi zl  zp zp znpq    

                r    

SINGLE 1507 267 1240 193 52 19 3 450 439 311 183 218 166 124 93 75 105 61 38

 32% 17% 39% 21% 9% 15% 10% 54% 36% 25% 16% 22% 16% 22% 21% 19% 21% 11% 9%

 acde  za d    zhij zij j  l  qr oqr qr qr r  

 ijklmno                   

 pqr                   

WID/ DIV/ SEP 485 102 383 63 34 4 - 161 167 84 39 116 257 66 51 41 107 150 130

 10% 6% 12% 7% 6% 3% - 19% 14% 7% 3% 12% 24% 12% 12% 11% 22% 27% 29%

 acdei  za     zhij zij j   zk    zmno zmno zmnop

 j                   
NUMBER IN HOUSEHOLD                    

1 942 - 942 - - - - 375 319 146 39 263 290 136 127 105 126 164 140

 20% - 30% - - - - 45% 26% 12% 3% 27% 28% 25% 29% 27% 25% 30% 32%

 acdei  za     zhij zij j  z z z z z z z zm

 j                   

2 1619 135 1484 135 - - - 243 448 448 327 451 524 209 241 224 212 313 264

 34% 8% 47% 15% - - - 29% 37% 36% 29% 46% 50% 38% 55% 58% 43% 57% 60%

 acdeg  za de     gj gj  z z  zmp zmnp z zmp zmp

 j                   

3 988 588 399 540 48 - - 109 218 286 297 154 150 111 43 38 94 56 32

 21% 36% 13% 60% 9% - - 13% 18% 23% 27% 16% 14% 20% 10% 10% 19% 10% 7%

 bdeg zb  zde e    g zgh zgh   noqr   noqr r  

 hklnoqr                   

4+ 1214 892 322 225 516 124 27 108 239 349 449 123 84 97 27 19 64 21 8

 25% 55% 10% 25% 91% 100% 100% 13% 20% 28% 40% 12% 8% 17% 6% 5% 13% 4% 2%

 bghk zb   zc zcd   g zgh zghi l  noqr or r noqr r  

 lmnopqr                   
CHILDREN IN HOUSEHOLD                    

YES 1615 1615 - 900 565 124 27 156 374 453 580 124 116 110 14 7 88 28 7

 34% 100% - 100% 100% 100% 100% 19% 31% 37% 52% 13% 11% 20% 3% 2% 18% 5% 2%

 bgh zb  z z z   g zgh zghi   noqr o  noqr or  

 klmnop                   

 qr                   

NO 3148 - 3148 - - - - 679 850 777 532 866 932 442 424 379 407 525 436

 66% - 100% - - - - 81% 69% 63% 48% 87% 89% 80% 97% 98% 82% 95% 98%

 acdei  za     zhij zij j  z z z zmp zmnp z zmp zmpq

 j               q    
NUMBER OF CHILDREN IN 

HOUSEHOLD
                   

1 900 900 - 900 - - - 104 217 258 287 91 89 80 10 5 67 23 5

 19% 56% - 100% - - - 13% 18% 21% 26% 9% 9% 15% 2% 1% 13% 4% 1%

 bdeg zb  zde     g g zghi   noqr o  noqr or  

 klmnopq                   

 r                   

2 565 565 - - 565 - - 40 121 146 242 28 20 25 4 3 15 5 2

 12% 35% - - 100% - - 5% 10% 12% 22% 3% 2% 4% 1% 1% 3% 1% *

 bceg zb   zce    g g zghi   noqr   noqr   

 hklmnop                   

 qr                   

3 124 124 - - - 124 - 8 36 35 41 5 7 5 * - 6 * -

 3% 8% - - - 100% - 1% 3% 3% 4% 1% 1% 1% * - 1% * -

 bcdgk zb    zcd   g g zg      noq   

 lmnoqr                   

4+ 27 27 - - - - 27 3 1 14 10 - - - - - - - -

 1% 2% - - - - 100% * * 1% 1% - - - - - - - -

 bchkl zb        zh h         
INCOME                    

UP TO £19999 835 156 679 104 40 8 3 835 - - - 169 244 50 118 91 83 160 116

 18% 10% 22% 12% 7% 7% 11% 100% - - - 17% 23% 9% 27% 24% 17% 29% 26%

 acde  za d    zhij     zk  zmop zmp m zmpr zmp

 hijm                   

£20000 - £34999 1224 374 850 217 121 36 1 - 1224 - - 275 295 135 141 130 137 158 129

 26% 23% 27% 24% 21% 29% 2% - 100% - - 28% 28% 24% 32% 34% 28% 29% 29%

 adgi  za      zgij      zm zm    

 j                   

£35000 - £54999 1230 453 777 258 146 35 14 - - 1230 - 283 245 192 92 86 142 104 88

 26% 28% 25% 29% 26% 29% 51% - - 100% - 29% 23% 35% 21% 22% 29% 19% 20%

 bghj zb        zghj  zl  znoq   nqr   

 nqr             r      

£55000+ 1112 580 532 287 242 41 10 - - - 1112 201 118 149 52 48 83 35 29

 23% 36% 17% 32% 43% 33% 36% - - - 100% 20% 11% 27% 12% 12% 17% 6% 7%

 bghi zb  z zc z     zghi l  znop qr qr qr   

 klnopqr             qr      
MEN'S SHED BESPOKE BREAKS - 

50-75'S
                   

MEN 50-75 990 124 866 91 28 5 - 169 275 283 201 990 - 553 438 387 - - -

 21% 8% 28% 10% 5% 4% - 20% 22% 23% 18% 100% - 100% 100% 100% - - -

 acdej  za d     j j  zl  zpq zpq zpqr    

 lpqr             r r     

WOMEN 50-75 1049 116 932 89 20 7 - 244 295 245 118 - 1049 - - - 495 553 443

 22% 7% 30% 10% 4% 5% - 29% 24% 20% 11% - 100% - - - 100% 100% 100%

 acdej  za d    zhij ij j   zk    zmn zmn zmno

 kmno                o o  
MEN'S SHED BESPOKE BREAKS - 

WORKING STATUS
                   

MEN 50-75 WORKING 553 110 442 80 25 5 - 50 135 192 149 553 - 553 - - - - -

 12% 7% 14% 9% 4% 4% - 6% 11% 16% 13% 56% - 100% - - - - -

 acdeg  za d     g zgh zg zl  znopq      

 lnopqr             r      

MEN 50-75 NOT WORKING 438 14 424 10 4 * - 118 141 92 52 438 - - 438 387 - - -

 9% 1% 13% 1% 1% * - 14% 11% 7% 5% 44% - - 100% 100% - - -

 acdei  za     zij zij j  zl   zmp zmpqr    

 jlmpqr              qr     

MEN 50-75 RETIRED 387 7 379 5 3 - - 91 130 86 48 387 - - 387 387 - - -

 8% * 12% 1% 1% - - 11% 11% 7% 4% 39% - - 88% 100% - - -

 acdej  za     zij zij j  zl   zmp zmnpq    

 lmpqr              qr r    

WOMEN 50-75 WORKING 495 88 407 67 15 6 - 83 137 142 83 - 495 - - - 495 - -

 10% 5% 13% 7% 3% 5% - 10% 11% 12% 7% - 47% - - - 100% - -

 acdjk  za d     j j   zk    zmnoq   

 mnoqr                r   

WOMEN 50-75 NOT WORKING 553 28 525 23 5 * - 160 158 104 35 - 553 - - - - 553 443

 12% 2% 17% 3% 1% * - 19% 13% 8% 3% - 53% - - - - 100% 100%

 acdei  za d    zhij ij j   zk     zmn zmnop

 jkmnop                 op  

WOMEN 50-75 RETIRED 443 7 436 5 2 - - 116 129 88 29 - 443 - - - - 443 443

 9% * 14% 1% * - - 14% 11% 7% 3% - 42% - - - - 80% 100%

 acdei  za     zhij ij j   zk     zmn zmnopq

 jkmnop                 op  
MEN'S SHED BESPOKE BREAKS - 

CHILDREN
                   

MEN 50-75 - NO CHILDREN IN 

HOUSEHOLD (ANY AGE)

733 - 733 - - - - 157 219 198 108 733 - 360 373 335 - - -

 15% - 23% - - - - 19% 18% 16% 10% 74% - 65% 85% 87% - - -

 acdej  za     zj zj j  zl  zpqr zmpq zmpqr    

 lpqr              r     

MEN 50-75- CHILDREN IN 

HOUSEHOLD (ANY AGE)

258 124 133 91 28 5 - 11 56 85 93 258 - 193 65 52 - - -

 5% 8% 4% 10% 5% 4% - 1% 5% 7% 8% 26% - 35% 15% 13% - - -

 bglpq zb  zd     g zgh zgh zl  znop zpqr zpqr    

 r             qr      

WOMEN 50-75- NO CHILDREN IN 

HOUSEHOLD (ANY AGE)

769 - 769 - - - - 205 226 166 69 - 769 - - - 304 465 396

 16% - 24% - - - - 25% 18% 14% 6% - 73% - - - 61% 84% 89%

 acdei  za     zhij zij j   zk    zmno zmno zmnopq

 jkmno                 p  

WOMEN 50-75- CHILDREN IN 

HOUSEHOLD (ANY AGE)

279 116 163 89 20 7 - 39 69 79 49 - 279 - - - 192 88 47

 6% 7% 5% 10% 4% 5% - 5% 6% 6% 4% - 27% - - - 39% 16% 11%

 bdjkm zb  zd      j   zk    zmno zmno zmno

 no                qr r  

MEN 50-75 'EMPTY NESTERS' 359 - 359 - - - - 57 111 112 59 359 - 150 209 196 - - -

 8% - 11% - - - - 7% 9% 9% 5% 36% - 27% 48% 51% - - -

 acdej  za      j zj  zl  zpqr zmpq zmnpq    

 lpqr              r r    

WOMEN 50-75 'EMPTY NESTERS' 453 - 453 - - - - 114 135 101 40 - 453 - - - 153 300 267

 10% - 14% - - - - 14% 11% 8% 4% - 43% - - - 31% 54% 60%

 acdej  za     zij ij j   zk    zmno zmno zmnopq

 kmno                 p  
WHICH, IF ANY, OF THE 

FOLLOWING WORDS DESCRIBE 

HOW  YOU FEEL?

                   

IN CONTROL 1051 348 703 191 130 21 6 155 220 304 310 281 236 156 125 120 104 131 117

 22% 22% 22% 21% 23% 17% 23% 19% 18% 25% 28% 28% 22% 28% 29% 31% 21% 24% 26%

 gh         zgh zgh zl  zp zp znpq   q

OPTIMISTIC 1285 500 785 265 188 45 3 150 303 339 420 258 207 148 110 101 98 109 88

 27% 31% 25% 29% 33% 36% 12% 18% 25% 28% 38% 26% 20% 27% 25% 26% 20% 20% 20%

 bglp zb   z z   g g zghi l  pqr  pq    

 qr                   

CONFIDENT 1046 444 602 226 187 28 4 109 247 258 363 215 170 119 96 91 73 97 88

 22% 28% 19% 25% 33% 23% 14% 13% 20% 21% 33% 22% 16% 22% 22% 23% 15% 18% 20%

 bglp zb  z zce    g g zghi l  p p pq    

 q                   

COMFORTABLE 1735 596 1139 327 223 39 6 203 395 476 538 404 388 199 206 197 174 214 185

 36% 37% 36% 36% 40% 31% 23% 24% 32% 39% 48% 41% 37% 36% 47% 51% 35% 39% 42%

 gh        g gh zghi z   zmpq zmnp   zq

                qr    

RESILIENT 876 307 569 168 115 20 5 128 198 251 252 182 197 101 81 73 102 95 77

 18% 19% 18% 19% 20% 17% 18% 15% 16% 20% 23% 18% 19% 18% 18% 19% 21% 17% 17%

 gh         gh zgh         

LOVED 1483 580 904 294 231 47 8 173 330 401 477 260 325 135 125 117 146 179 149

 31% 36% 29% 33% 41% 38% 29% 21% 27% 33% 43% 26% 31% 24% 29% 30% 30% 32% 34%

 bghk zb   zc    g gh zghi  k     m m

 m                   

WORRIED 1273 454 819 257 150 36 10 297 374 296 223 198 275 102 95 72 129 146 102

 27% 28% 26% 29% 27% 29% 38% 36% 31% 24% 20% 20% 26% 19% 22% 19% 26% 26% 23%

CHILDREN IN HOUSEHOLD  NUMBER OF CHILDREN IN HOUSEHOLD  INCOME

MEN'S SHED BESPOKE 

BREAKS - 50-75'S  MEN'S SHED BESPOKE BREAKS - WORKING STATUS



 ijkm       zhij zij j   k  o  mo mor  

 no                   

ANXIOUS 1537 525 1012 304 168 45 8 350 425 372 290 229 345 131 98 74 174 171 118

 32% 33% 32% 34% 30% 36% 29% 42% 35% 30% 26% 23% 33% 24% 22% 19% 35% 31% 27%

 jkmn       zhij ij j   k  o  mnor mnor o

 or                   

STRESSED 1410 530 880 280 188 48 14 335 381 328 281 197 266 116 81 60 133 133 96

 30% 33% 28% 31% 33% 39% 52% 40% 31% 27% 25% 20% 25% 21% 19% 15% 27% 24% 22%

 bijk zb    z  zhij ij    k o o  mno o o

 lmnoqr                   

FED UP 1069 347 722 189 120 28 10 243 308 274 177 203 226 114 89 67 123 103 69

 22% 21% 23% 21% 21% 23% 36% 29% 25% 22% 16% 21% 22% 21% 20% 17% 25% 19% 16%

 jor       zij zj j     o  oqr r  

OVERWHELMED 917 379 539 208 134 30 7 189 264 220 196 88 156 51 38 25 87 69 40

 19% 23% 17% 23% 24% 24% 24% 23% 22% 18% 18% 9% 15% 9% 9% 7% 18% 12% 9%

 bklm zb  z z   zij zij    k  o  mnoq or  

 noqr                r   

LONELY 829 222 607 134 64 22 2 244 239 174 130 131 174 70 61 46 79 95 66

 17% 14% 19% 15% 11% 18% 7% 29% 20% 14% 12% 13% 17% 13% 14% 12% 16% 17% 15%

 adij  za     zhij ij      o   o  

 kmno                   
FREE TIME: NOW VS. 10 YEARS 

AGO
                   

MORE (NET) 2114 477 1637 289 158 30 1 442 554 503 424 591 683 280 311 279 266 417 347

 44% 30% 52% 32% 28% 24% 2% 53% 45% 41% 38% 60% 65% 51% 71% 72% 54% 75% 78%

 acde  za     zhij j   z zk z zmp zmp z zmp zmnpq

 ij                   

SAME 884 239 645 156 70 8 5 194 230 237 159 220 163 139 81 67 96 67 49

 19% 15% 20% 17% 12% 7% 19% 23% 19% 19% 14% 22% 16% 25% 18% 17% 19% 12% 11%

 adej  za de    zhj j j  zl  znop qr qr qr   

 lqr             qr      

LESS (NET) 1691 880 811 449 328 82 21 187 424 472 523 169 188 126 42 37 129 59 41

 36% 54% 26% 50% 58% 66% 79% 22% 35% 38% 47% 17% 18% 23% 10% 9% 26% 11% 9%

 bgkl zb  z zc zc   g zg zghi   noqr   noqr   

 mnopqr                   
FREE TIME: TOO MUCH/ TOO 

LITTLE
                   

TOO MUCH 705 120 585 76 37 7 - 213 189 158 90 147 201 57 91 72 73 127 98

 15% 7% 19% 8% 7% 5% - 26% 15% 13% 8% 15% 19% 10% 21% 19% 15% 23% 22%

 acdei  za     zhij j j   zk  zmop zm  zmp zmp

 jm                   

RIGHT AMOUNT 2447 700 1747 435 218 40 7 427 632 633 552 628 641 336 292 270 279 362 303

 51% 43% 56% 48% 39% 32% 26% 51% 52% 52% 50% 63% 61% 61% 67% 70% 56% 65% 68%

 ade  za de        z z z zp zmnp  zp zmpq

TOO LITTLE 1495 770 726 373 301 75 20 165 379 411 461 191 183 149 42 35 137 47 27

 31% 48% 23% 41% 53% 61% 74% 20% 31% 33% 41% 19% 17% 27% 10% 9% 28% 8% 6%

 bgkl zb  z zc zc   g g zghi   noqr   noqr r  

 mnoqr                   
EVENTS EXPERIENCED: EVER                    

EMPTY NESTER 1210 211 999 122 67 16 6 238 344 337 191 409 529 185 224 209 205 325 281

 25% 13% 32% 14% 12% 13% 23% 29% 28% 27% 17% 41% 50% 33% 51% 54% 41% 59% 63%

 acde  za     zj zj j  z zk z zmp zmnp zm zmnp zmnopq

 j                   

THE DEATH OF A CLOSE FRIEND 2480 797 1682 453 273 59 12 458 675 630 536 704 651 374 330 294 288 363 301

 52% 49% 53% 50% 48% 48% 45% 55% 55% 51% 48% 71% 62% 68% 75% 76% 58% 66% 68%

 aj  za     j zj   zl z zp zmpq zmpq z zp zp

               r r    

THE DEATH OF PARTNER / FAMILY 3596 1130 2465 618 404 89 20 672 933 943 772 839 927 454 385 345 413 514 415

 75% 70% 78% 69% 72% 72% 73% 80% 76% 77% 69% 85% 88% 82% 88% 89% 83% 93% 94%

 acdj  za     zhj j j  z zk z zm zmp z zmnp zmnop

DIVORCE 939 253 686 161 71 17 3 213 276 252 138 262 405 142 119 106 160 245 213

 20% 16% 22% 18% 13% 14% 12% 26% 23% 21% 12% 26% 39% 26% 27% 27% 32% 44% 48%

 adj  za d    zij zj j  z zk z z z zm zmno zmnopq

                  p  

LOSING YOUR JOB 2252 716 1537 420 232 55 8 482 635 584 410 590 492 338 253 213 239 253 190

 47% 44% 49% 47% 41% 44% 31% 58% 52% 47% 37% 60% 47% 61% 58% 55% 48% 46% 43%

 adj  za     zhij zj j  zl  zpqr zopq zqr    

               r     

BUYING A HOME 3015 1050 1966 545 414 77 15 397 703 843 859 819 867 443 376 344 397 469 398

 63% 65% 62% 61% 73% 62% 54% 48% 57% 69% 77% 83% 83% 80% 86% 89% 80% 85% 90%

 gh    zce    g zgh zghi z z z zmp zmnp z z zmpq

STARTING A FAMILY 2789 1443 1347 779 528 110 26 375 700 788 750 633 731 352 282 254 341 391 316

 59% 89% 43% 87% 94% 89% 95% 45% 57% 64% 67% 64% 70% 64% 64% 66% 69% 71% 71%

 bg zb  z zc z   g zgh zgh z zk z z z z zmn zmn

RECEIVING A PROMOTION 3026 1077 1949 585 400 74 19 413 708 860 873 733 696 386 347 314 320 376 315

 64% 67% 62% 65% 71% 60% 72% 49% 58% 70% 79% 74% 66% 70% 79% 81% 65% 68% 71%

 bgh zb   zce    g zgh zghi zl  z zmpq zmnp  z zq

               r qr    

GET MARRIED/ CIVIL PARTNERSHIP 2723 1094 1629 564 430 79 21 357 649 752 760 713 822 388 325 294 357 465 390

 57% 68% 52% 63% 76% 64% 76% 43% 53% 61% 68% 72% 78% 70% 74% 76% 72% 84% 88%

 bgh zb  z zce    g zgh zghi z zk z z zn z zmno zmnopq

                  p  

RETIRING FROM WORK 960 40 920 23 14 1 2 223 289 224 108 444 485 60 384 373 35 450 423

 20% 2% 29% 3% 2% 1% 8% 27% 24% 18% 10% 45% 46% 11% 88% 96% 7% 81% 95%

 acdej  za     zij zij j  z z  zmpq zmnpq  zmp zmnpq

 mp                   
EVENTS EXPERIENCED: PAST 10 

YEARS
                   

EMPTY NESTER 647 156 490 91 49 12 4 119 164 199 125 197 257 109 88 82 137 121 95

 14% 10% 16% 10% 9% 10% 15% 14% 13% 16% 11% 20% 25% 20% 20% 21% 28% 22% 21%

 acdj  za       zj  z zk z z z zmno z z

THE DEATH OF A CLOSE FRIEND 1704 537 1167 305 184 45 3 315 463 432 368 482 441 251 231 207 200 241 196

 36% 33% 37% 34% 33% 37% 12% 38% 38% 35% 33% 49% 42% 45% 53% 54% 40% 44% 44%

 aj  za      j   zl z z zmpq zmpq  z z

               r r    

THE DEATH OF PARTNER / FAMILY 2469 790 1679 436 277 64 13 465 640 639 542 526 599 285 241 213 289 310 243

 52% 49% 53% 48% 49% 52% 47% 56% 52% 52% 49% 53% 57% 52% 55% 55% 58% 56% 55%

 aj  za     zj     z    z   

DIVORCE 279 133 146 79 45 8 1 51 91 83 52 44 68 33 11 8 35 33 27

 6% 8% 5% 9% 8% 6% 4% 6% 7% 7% 5% 4% 6% 6% 2% 2% 7% 6% 6%

 bkno zb  z z    zj j    no   no no no

LOSING YOUR JOB 1147 426 721 259 130 32 6 249 326 295 221 197 176 126 70 51 100 75 51

 24% 26% 23% 29% 23% 26% 22% 30% 27% 24% 20% 20% 17% 23% 16% 13% 20% 14% 12%

 bjkl zb  zd    zij zj j    noqr o  oqr r  

 noqr                   

BUYING A HOME 1303 646 657 313 279 47 7 131 253 355 510 182 220 111 71 63 97 123 107

 27% 40% 21% 35% 49% 38% 27% 16% 21% 29% 46% 18% 21% 20% 16% 16% 20% 22% 24%

 bghk zb  z zce z   g gh zghi       no no

 lmnopq                   

STARTING A FAMILY 889 758 130 395 287 62 14 80 205 260 326 31 28 21 10 9 21 7 6

 19% 47% 4% 44% 51% 50% 52% 10% 17% 21% 29% 3% 3% 4% 2% 2% 4% 1% 1%

 bgkl zb  z zc z   g zgh zghi   qr   qr   

 mnopqr                   

RECEIVING A PROMOTION 1638 771 867 389 305 60 17 146 315 467 641 214 176 158 56 47 122 54 43

 34% 48% 28% 43% 54% 48% 65% 17% 26% 38% 58% 22% 17% 29% 13% 12% 25% 10% 10%

 bghk zb  z zc z   g zgh zghi l  noqr   noqr   

 lmnopqr                   

GET MARRIED/ CIVIL PARTNERSHIP 827 533 295 266 212 45 9 74 172 228 325 77 91 51 27 22 41 50 38

 17% 33% 9% 30% 38% 36% 33% 9% 14% 19% 29% 8% 9% 9% 6% 6% 8% 9% 9%

 bghk zb  z zc z   g gh zghi         

 lmnopqr                   

RETIRING FROM WORK 695 31 664 17 11 1 2 166 210 159 75 331 343 49 283 273 30 313 295

 15% 2% 21% 2% 2% 1% 8% 20% 17% 13% 7% 33% 33% 9% 65% 71% 6% 57% 67%

 acdej  za     zij zij j  z z  zmpq zmnpq  zmp zmpq

 mp                   
THINK ABOUT MENTAL 

WELLBEING…
                   

NET VERY OFTEN/ ALWAYS 2212 834 1378 456 293 67 17 397 577 532 574 277 421 161 116 88 214 207 152

 46% 52% 44% 51% 52% 54% 65% 48% 47% 43% 52% 28% 40% 29% 26% 23% 43% 37% 34%

 bikl zb  z z      zi  k o o  mnor mnor no

 mnoqr                   

NET NOT VERY OFTEN/ HARDLY/ 

NEVER

1097 304 793 167 114 17 6 191 269 321 215 359 299 175 184 173 122 178 161

 23% 19% 25% 19% 20% 14% 23% 23% 22% 26% 19% 36% 29% 32% 42% 45% 25% 32% 36%

 acej  za       zhj  zl z zp zmpq zmnp  zp zpq

                qr    
THINK ABOUT PHYSICAL 

WELLBEING…
                   

NET VERY OFTEN/ ALWAYS 2656 919 1737 497 337 69 17 447 677 658 686 450 631 242 207 174 300 331 262

 56% 57% 55% 55% 60% 56% 62% 54% 55% 54% 62% 45% 60% 44% 47% 45% 60% 60% 59%

 kmno          zghi  zk  o  mno mno mno

NET NOT VERY OFTEN/ HARDLY/ 

NEVER

572 221 351 121 82 12 6 94 153 166 108 141 105 83 58 50 40 65 55

 12% 14% 11% 13% 15% 10% 21% 11% 12% 13% 10% 14% 10% 15% 13% 13% 8% 12% 12%

 bjp zb        j  zl  zp p p    
SOCIAL CIRCLE NOW VS. 10 YRS 

AGO: SIZE
                   

LARGER 658 267 390 136 104 25 2 102 131 164 212 96 100 44 51 50 34 66 59

 14% 17% 12% 15% 18% 21% 9% 12% 11% 13% 19% 10% 9% 8% 12% 13% 7% 12% 13%

 bhkl zb   z z     zghi    p mp  p mp

 mp                   

SAME SIZE 1230 355 875 219 114 19 3 202 342 322 277 320 338 178 142 127 180 158 132

 26% 22% 28% 24% 20% 16% 13% 24% 28% 26% 25% 32% 32% 32% 33% 33% 36% 28% 30%

 ade  za         z z z z z zq   

SMALLER 2787 979 1808 535 344 79 21 512 729 734 612 552 587 317 236 202 267 320 243

 59% 61% 57% 59% 61% 64% 78% 61% 60% 60% 55% 56% 56% 57% 54% 52% 54% 58% 55%

 jkno       j j j          
SOCIAL CIRCLE NOW VS. 10 YRS 

AGO: CONTACT
                   

MORE 632 238 394 125 88 22 3 116 143 148 176 85 121 26 59 56 39 83 75

 13% 15% 13% 14% 16% 18% 9% 14% 12% 12% 16% 9% 12% 5% 14% 15% 8% 15% 17%

 kmp          zhi  k  mp mp  mp mp

SAME AMOUNT 1218 343 875 202 115 22 5 203 318 338 279 336 300 197 140 130 154 146 120

 26% 21% 28% 22% 20% 17% 17% 24% 26% 28% 25% 34% 29% 36% 32% 34% 31% 26% 27%

 acd  za         zl z zqr z zq z   

LESS 2793 1011 1782 557 355 78 20 495 728 725 644 539 594 313 226 189 287 307 232

 59% 63% 57% 62% 63% 63% 74% 59% 59% 59% 58% 54% 57% 57% 52% 49% 58% 56% 52%

 bkno zb   z         o o  o r  

 r                   
FEELINGS EXPERIENCED: P12M                    

FEARFUL ABOUT FUTURE 2810 985 1826 545 342 80 17 537 775 718 582 438 598 244 195 158 294 304 224

 59% 61% 58% 61% 61% 65% 64% 64% 63% 58% 52% 44% 57% 44% 44% 41% 59% 55% 51%

 jkmn       zij zij j   k  o  mnor mnor o

 or                   

BURN OUT 2798 1112 1686 601 392 95 24 505 737 695 685 412 499 247 165 133 274 225 162

 59% 69% 54% 67% 69% 77% 87% 60% 60% 57% 62% 42% 48% 45% 38% 34% 55% 41% 36%

 bklm zb  z z zc     zi  k nor o  mnoq r  

 noqr                r   

ANXIETY/DEPRESSION 2742 960 1781 534 329 81 16 543 742 694 588 427 580 257 170 136 291 289 211

 58% 59% 57% 59% 58% 65% 60% 65% 61% 56% 53% 43% 55% 46% 39% 35% 59% 52% 48%

 jkmn       zij zj    k no o  mnor nor no

 oqr                   

CONFIDENCE LOSS 2482 867 1615 476 305 73 14 498 683 626 513 355 544 202 153 121 270 274 201

 52% 54% 51% 53% 54% 59% 53% 60% 56% 51% 46% 36% 52% 37% 35% 31% 55% 49% 45%

 jkmn       zij zij j   k  o  mnor mnor mno

 or                   

NO TIME FOR SELF 2058 958 1101 484 367 84 22 284 543 536 590 264 289 185 79 66 205 84 52

 43% 59% 35% 54% 65% 68% 83% 34% 44% 44% 53% 27% 28% 33% 18% 17% 41% 15% 12%

 bgkl zb  z zc zc   g g zghi   noqr r  mnoq r  

 mnoqr                r   

LONELY/ISOLATED 2261 785 1476 440 269 64 12 464 619 569 467 333 449 198 135 106 227 223 161

 47% 49% 47% 49% 48% 52% 44% 56% 51% 46% 42% 34% 43% 36% 31% 27% 46% 40% 36%

 jklm       zij zj    k o o  mnor nor o

 noqr                   

LIFE HAS LESS MEANING 2017 650 1367 370 221 47 12 428 568 514 377 347 440 187 160 126 206 234 173

 42% 40% 43% 41% 39% 38% 44% 51% 46% 42% 34% 35% 42% 34% 37% 33% 42% 42% 39%

 jkmn       zij zij j   k  o  mo mor  

 o                   

CONCERNS FOR OWN HEALTH 2900 962 1938 534 328 85 16 546 782 712 651 580 683 292 288 248 308 375 295

 61% 60% 62% 59% 58% 69% 60% 65% 64% 58% 59% 59% 65% 53% 66% 64% 62% 68% 67%

 im     d  zij zij    zk  zm m m zm zm

CONCERN FOR OTHERS' HEALTH 2803 957 1845 511 347 80 19 495 704 709 684 523 673 286 237 206 320 352 275

 59% 59% 59% 57% 62% 65% 72% 59% 58% 58% 62% 53% 64% 52% 54% 53% 65% 64% 62%

 kmno          z  zk    zmno zmno mno

TOO MUCH ALCOHOL 1003 376 628 213 128 32 2 167 255 260 284 205 159 114 91 79 86 73 58

 21% 23% 20% 24% 23% 26% 8% 20% 21% 21% 26% 21% 15% 21% 21% 21% 17% 13% 13%

 blqr zb         zghi l  qr qr qr    

LESS ACTIVE 2773 925 1848 513 322 76 14 531 727 681 629 559 660 280 279 244 296 364 286

 58% 57% 59% 57% 57% 61% 52% 64% 59% 55% 57% 56% 63% 51% 64% 63% 60% 66% 65%

 im       zij     zk  zm zm m zm zm

LOSING CONNECTIONS 2119 785 1334 429 272 73 12 422 544 523 477 348 399 201 147 121 187 213 162

 44% 49% 42% 48% 48% 59% 43% 51% 44% 43% 43% 35% 38% 36% 34% 31% 38% 38% 37%

 bklm zb    zcd  zhij       o   o  

 nopqr                   

LESS MOBILE/AGILE 2454 743 1711 406 264 58 14 476 673 611 512 592 661 296 296 259 286 375 299

 52% 46% 54% 45% 47% 47% 52% 57% 55% 50% 46% 60% 63% 53% 68% 67% 58% 68% 67%

 acdj  za     zij zij   z z  zmp zmp z zmp zmp

JOB - STRUGGLE FINDING 

MEANING

1344 576 768 342 184 35 15 146 360 411 375 181 184 181 - - 184 - -

 28% 36% 24% 38% 33% 28% 54% 17% 29% 33% 34% 18% 18% 33% - - 37% - -

 bgkl zb  z z    g zg zgh   znoqr   znoqr   

 noqr                   

FEARS OF UNEMPLOYMENT 955 416 539 245 144 20 7 135 250 268 267 113 108 113 - - 108 - -

 20% 26% 17% 27% 26% 16% 26% 16% 20% 22% 24% 11% 10% 21% - - 22% - -

 bgkl zb  ze ze    g g zg   noqr   noqr   

 noqr                   
ACCESS TO A GROUP, CLUB OR 

SOCIETY
                   

NET: VERY/ FAIRLY BENEFICIAL 3127 1195 1932 667 414 96 18 506 809 816 811 557 625 322 235 212 297 328 266

 66% 74% 61% 74% 73% 77% 66% 61% 66% 66% 73% 56% 60% 58% 54% 55% 60% 59% 60%

 bgkl zb  z z z   g g zghi         

 mnopqr                   

NET: NOT VERY/ NOT AT ALL 

BENEFICIAL

1076 304 772 171 112 15 6 225 261 279 210 274 280 142 131 114 136 144 117

 23% 19% 25% 19% 20% 12% 23% 27% 21% 23% 19% 28% 27% 26% 30% 29% 27% 26% 26%

 acej  za     zhj  j  z z  z z z   
DRINKING FREQUENCY - HOW 

OFTEN
                   

6+ TIMES A WEEK 262 67 195 32 31 4 - 54 64 66 65 95 60 45 49 45 21 38 31

 6% 4% 6% 4% 5% 4% - 6% 5% 5% 6% 10% 6% 8% 11% 12% 4% 7% 7%

 ac  za         zl  zp zpq zpq    

NET: 4+ TIMES A WEEK 562 153 409 81 63 10 - 89 134 153 148 201 126 99 102 95 54 72 63

 12% 9% 13% 9% 11% 8% - 11% 11% 12% 13% 20% 12% 18% 23% 24% 11% 13% 14%

 ac  za         zl  zpq zmpq zmpq    

               r r    

NET: WEEKLY OR MORE 2210 747 1463 429 248 60 10 301 532 607 644 596 472 331 265 241 235 237 198

 46% 46% 46% 48% 44% 49% 38% 36% 43% 49% 58% 60% 45% 60% 61% 62% 47% 43% 45%

 gh        g zgh zghi zl  zpqr zpqr zpqr    

NET: MONTHLY OR LESS 1901 634 1267 348 227 44 15 425 515 454 321 282 455 151 131 109 193 263 203

 40% 39% 40% 39% 40% 36% 54% 51% 42% 37% 29% 28% 43% 27% 30% 28% 39% 48% 46%

 ijkm       zhij ij j   zk    mno zmno zmno

 no                 p  
DRINKING FREQUENCY - LEVEL 

NOW VS. 10 YRS PRIOR
                   

NET: MORE FREQUENT 680 280 400 147 113 17 3 94 164 166 219 125 120 73 52 46 69 51 43

 14% 17% 13% 16% 20% 14% 11% 11% 13% 14% 20% 13% 11% 13% 12% 12% 14% 9% 10%

 bglq zb   z      zghi      q   

 r                   

SAME 1160 343 817 199 117 23 4 161 279 334 304 340 306 191 149 134 159 147 115

 24% 21% 26% 22% 21% 19% 16% 19% 23% 27% 27% 34% 29% 35% 34% 35% 32% 27% 26%

 adg  za       zgh zgh zl z zqr zqr zqr z   

NET: LESS FREQUENT 1511 548 963 291 194 52 11 238 406 423 352 366 378 200 166 146 179 199 164

 32% 34% 31% 32% 34% 42% 40% 28% 33% 34% 32% 37% 36% 36% 38% 38% 36% 36% 37%

 b zb    zc   g zg  z z z z z  z z
DRINKING SETTING                    

ALONE 1449 537 911 288 194 50 5 257 380 387 371 352 239 203 149 129 139 101 78

 30% 33% 29% 32% 34% 41% 18% 31% 31% 31% 33% 36% 23% 37% 34% 33% 28% 18% 18%

 blqr zb   z z     z zl  zpqr qr qr qr   

WITH PARTNER 1804 679 1125 354 257 58 10 158 417 535 569 464 417 262 202 189 201 216 177

 38% 42% 36% 39% 46% 47% 37% 19% 34% 44% 51% 47% 40% 47% 46% 49% 41% 39% 40%

 bgh zb   zc    g zgh zghi zl  zpqr zq znpq    

                r    

WITH FRIENDS & FAMILY 2650 924 1726 505 336 69 13 374 672 691 736 566 578 310 256 232 283 295 242

 56% 57% 55% 56% 60% 56% 49% 45% 55% 56% 66% 57% 55% 56% 59% 60% 57% 53% 55%

 g        g g zghi         

WITH COLLEAGUES 631 322 309 173 126 21 2 40 117 174 282 84 59 84 - - 59 - -

 13% 20% 10% 19% 22% 17% 8% 5% 10% 14% 25% 9% 6% 15% - - 12% - -

 bghk zb  z z    g gh zghi l  noqr   noqr   

 lnoqr                   

OTHER 234 81 153 44 25 9 3 37 56 67 55 79 42 33 46 42 14 28 20

 5% 5% 5% 5% 5% 7% 9% 4% 5% 5% 5% 8% 4% 6% 10% 11% 3% 5% 5%

            zl  p zmpq zmpqr    

               r     
LONE DRINKING: NOW VS. 10 YRS 

PRIOR
                   

NET: MORE FREQUENT 417 172 245 91 62 19 1 79 100 103 125 73 68 37 36 30 33 35 28

 9% 11% 8% 10% 11% 15% 2% 9% 8% 8% 11% 7% 7% 7% 8% 8% 7% 6% 6%

 bl zb    z     zhi         

SAME 490 152 338 77 60 13 2 75 126 148 112 171 85 109 62 54 54 31 23

 10% 9% 11% 9% 11% 11% 7% 9% 10% 12% 10% 17% 8% 20% 14% 14% 11% 6% 5%

 lqr         z  zl  znop zqr zqr qr   

              qr      

NET: LESS FREQUENT 376 136 239 66 52 16 2 71 103 94 96 105 85 55 50 43 51 35 27

 8% 8% 8% 7% 9% 13% 8% 9% 8% 8% 9% 11% 8% 10% 11% 11% 10% 6% 6%

            z  q zqr zqr q   
MEN AGED 50-75: FREE TIME: 

NOW VS. 10 YEARS AGO
                   

NET: MORE 591 47 544 38 8 1 - 103 171 167 112 591 - 280 311 279 - - -

 12% 3% 17% 4% 1% 1% - 12% 14% 14% 10% 60% - 51% 71% 72% - - -

 acdej  za d     j j  zl  zpqr zmpq zmpqr    

 lpqr              r     

SAME 220 36 184 29 7 * - 39 62 67 39 220 - 139 81 67 - - -

 5% 2% 6% 3% 1% * - 5% 5% 5% 4% 22% - 25% 18% 17% - - -

 acdel  za d      j  zl  znop zpqr zpqr    

 pqr             qr      

NET: LESS 169 41 128 23 14 4 - 23 41 45 49 169 - 126 42 37 - - -

 4% 3% 4% 3% 2% 3% - 3% 3% 4% 4% 17% - 23% 10% 9% - - -

 alpqr  za         zl  znop zpqr zpqr    

              qr      
MEN AGED 50-75: FREE TIME: TOO 

MUCH/ TOO LITTLE
                   

TOO MUCH 147 9 138 8 1 1 - 43 40 44 16 147 - 57 91 72 - - -

 3% 1% 4% 1% * 1% - 5% 3% 4% 1% 15% - 10% 21% 19% - - -

 acdjl  za     zj j j  zl  zpqr zmop zmpqr    

 pqr              qr     

ABOUT RIGHT 628 65 563 52 12 1 - 97 182 182 126 628 - 336 292 270 - - -

 13% 4% 18% 6% 2% 1% - 12% 15% 15% 11% 63% - 61% 67% 70% - - -

 acdej  za de     j j  zl  zpqr zpqr zmnpq    

 lpqr               r    

TOO LITTLE 191 46 144 26 16 4 - 22 49 50 56 191 - 149 42 35 - - -

 4% 3% 5% 3% 3% 3% - 3% 4% 4% 5% 19% - 27% 10% 9% - - -

 aglpq  za        g zl  znop zpqr zpqr    

 r             qr      
                    

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f - z/g/h/i/j - z/k/l - z/m/n/o/p/q/r

Overlap formulae used.  ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 323
Sample profile

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

MEN 50-75- 

NO 

CHILDREN 

IN 

HOUSEHOL

D (ANY AGE) 

(a)

MEN 50-75-

CHILDREN 

IN 

HOUSEHOL

D (ANY AGE) 

(b)

WOMEN 50-

75-- NO 

CHILDREN 

IN 

HOUSEHOL

D (ANY AGE) 

(c)

WOMEN 50-

75-

CHILDREN 

IN 

HOUSEHOL

D (ANY AGE) 

(d)

MEN 50-75 

'EMPTY 

NESTERS ' 

(e)

WOMEN 50-

75 'EMPTY 

NESTERS ' 

(f)

IN CONTROL 

(g)

OPTIMISTIC 

(h)

CONFIDENT 

(i)

COMFORTA

BLE 

(j)

RESILIENT 

(k)

LOVED 

(l)

WORRIED 

(m)

ANXIOUS 

(n)

STRESSE D 

(o)

FED UP 

(p)

OVERWHEL

MED 

(q)

LONELY 

(r)

MORE (NET) 

(s)

SAME 

(t)

LESS (NET) 

(u)

TOO MUCH 

(v)

RIGHT 

AMOUNT 

(w)

TOO LITTLE 

(x)

UNWEIGHTED BASE 4763 898 307 691 270 446 397 1083 1330 1117 1805 928 1533 1263 1523 1382 1031 940 810 2150 866 1676 701 2453 1499

WEIGHTED BASE 4763 733 258 769 279 359 453 1051 1285 1046 1735 876 1483 1273 1537 1410 1069 917 829 2114 884 1691 705 2447 1495

 100% 15% 5% 16% 6% 8% 10% 22% 27% 22% 36% 18% 31% 27% 32% 30% 22% 19% 17% 44% 19% 36% 15% 51% 31%
GENDER                          

MAN 2335 733 258 - - 359 - 607 723 626 901 452 674 536 647 593 509 328 395 976 506 829 336 1230 717

 49% 100% 100% - - 100% - 58% 56% 60% 52% 52% 45% 42% 42% 42% 48% 36% 48% 46% 57% 49% 48% 50% 48%

 cdflm zcdf zcdf   zcdf  zjklmno zjklmn zhjklmno zlmnop lmno q q q q mnoq  mnoq  zsu     

 noqs       pqr opqr pqr q q              

WOMAN 2388 - - 769 279 - 453 436 551 412 824 413 801 721 874 798 554 575 426 1120 375 845 362 1200 765

 50% - - 100% 100% - 100% 41% 43% 39% 47% 47% 54% 57% 57% 57% 52% 63% 51% 53% 42% 50% 51% 49% 51%

 abeghij   zabe zabe  zabe  i  ghi ghi zghi zghi zghi zghi ghij zghi ghi zt  t    

 t            jk jkpr jkpr jkpr  jklmnop        

                  r        
AGE                          

18-24 544 - - - - - - 109 167 148 185 110 166 152 198 205 126 157 109 173 78 281 89 247 194

 11% - - - - - - 10% 13% 14% 11% 13% 11% 12% 13% 15% 12% 17% 13% 8% 9% 17% 13% 10% 13%

 abcdefs        gj zgjl      zgjl  zghj    zst   zw

 tw               mp  klmnopr        

25-34 898 - - - - - - 202 313 261 327 181 333 244 281 295 179 242 151 236 143 505 95 376 410

 19% - - - - - - 19% 24% 25% 19% 21% 22% 19% 18% 21% 17% 26% 18% 11% 16% 30% 13% 15% 27%

 abcdefs        zgjkmn zgjkmnop  p zgjm   znp  zgjk   s zst   zvw

 tvw        opr r   npr     lmnopr        

35-44 858 - - - - - - 156 250 183 300 149 282 268 316 291 218 190 173 259 192 391 104 371 352

 18% - - - - - - 15% 19% 17% 17% 17% 19% 21% 21% 21% 20% 21% 21% 12% 22% 23% 15% 15% 24%

 abcdefg        g g g  g zgij zgjk zgjk g zgj zgj  zs zs   zvw

 svw             k            

45-54 873 133 90 104 127 28 26 158 190 144 278 153 237 258 330 285 239 163 171 385 188 287 133 429 296

 18% 18% 35% 13% 46% 8% 6% 15% 15% 14% 16% 17% 16% 20% 21% 20% 22% 18% 21% 18% 21% 17% 19% 18% 20%

 cefghi cef zacef ef zabce      i i i ghij zghi ghij zghijklq i ghij  zu     

 jl    f         l jklq l   l       

55-75 1590 600 167 665 152 332 426 426 366 310 645 283 465 350 413 335 308 166 225 1062 284 227 284 1023 244

 33% 82% 65% 87% 54% 92% 94% 41% 28% 30% 37% 32% 31% 28% 27% 24% 29% 18% 27% 50% 32% 13% 40% 42% 16%

 himnop zbd zd zabd z zabc zabc zhijklm oq oq zhiklm hmno hmno oq oq q oq  oq ztu u  zx zx  

 qrux     d d nopqr   nopqr qr qr             
MEN'S SHED TARGET AGE AND 

GENDER
                         

Men 50-75 990 733 258 - - 359 - 281 258 215 404 182 260 198 229 197 203 88 131 591 220 169 147 628 191

 21% 100% 100% - - 100% - 27% 20% 21% 23% 21% 18% 16% 15% 14% 19% 10% 16% 28% 25% 10% 21% 26% 13%

 cdflm zcdf zcdf   zcdf  zhijklm lmnoqr lmnoqr zhilmn lmno noq q q q mnoqr  q zu zu  x zvx  

 noqrux       nopqr   opqr qr              

Women 50-75 1049 - - 769 279 - 453 236 207 170 388 197 325 275 345 266 226 156 174 683 163 188 201 641 183

 22% - - 100% 100% - 100% 22% 16% 16% 22% 22% 22% 22% 22% 19% 21% 17% 21% 32% 18% 11% 28% 26% 12%

 abehioq   zabe zabe  zabe hioq   hioq hioq hioq hioq hioq  hiq  hiq ztu u  zx zx  

 tux                         

Men 18-49 1345 - - - - - - 326 465 411 497 270 414 338 419 396 306 240 264 385 286 660 189 602 526

 28% - - - - - - 31% 36% 39% 29% 31% 28% 27% 27% 28% 29% 26% 32% 18% 32% 39% 27% 25% 35%

 abcdefs       zlmq zgjklm zghjklmn  mq       zmno  zs zst   zvw

 w        nopq opqr         q       

Women 18-49 1339 - - - - - - 201 344 243 436 216 476 447 529 531 327 419 252 437 212 657 161 559 582

 28% - - - - - - 19% 27% 23% 25% 25% 32% 35% 34% 38% 31% 46% 30% 21% 24% 39% 23% 23% 39%

 abcdefg        gi g g g zghi zghi zghi zghi gijk zghi gijk   zst   zvw

 ijkstvw            jk jkpr jkpr jklnpr  jklmnop        

                  r        
SOCIAL GRADE                          

AB 1359 191 76 159 55 95 105 351 463 409 600 327 524 288 372 353 238 269 183 568 225 556 158 694 496

 29% 26% 29% 21% 20% 26% 23% 33% 36% 39% 35% 37% 35% 23% 24% 25% 22% 29% 22% 27% 25% 33% 22% 28% 33%

 cdfmno c cd   c  zmnopr zmnopq zghjlmno zmnopq zgmn zmno   mp  mnop    zst  v zvw

 prsv        r pqr r opqr pqr     r        

C1 1362 202 89 256 97 101 126 279 361 250 493 234 388 366 480 422 291 276 258 597 277 468 183 727 417

 29% 28% 35% 33% 35% 28% 28% 27% 28% 24% 28% 27% 26% 29% 31% 30% 27% 30% 31% 28% 31% 28% 26% 30% 28%

 il  za zaf za    i  i   i zgik il  il gilp       

               lmp           

C2 1010 140 58 129 58 65 80 240 276 234 372 179 330 286 309 289 246 171 168 403 179 415 137 504 345

 21% 19% 22% 17% 21% 18% 18% 23% 21% 22% 21% 20% 22% 22% 20% 20% 23% 19% 20% 19% 20% 25% 19% 21% 23%

 cs       q  q   q nq   nq     zst    

DE 1031 200 35 225 70 98 142 182 186 152 270 136 241 333 377 346 295 202 221 545 203 253 227 523 237

 22% 27% 13% 29% 25% 27% 31% 17% 14% 15% 16% 16% 16% 26% 24% 25% 28% 22% 27% 26% 23% 15% 32% 21% 16%

 bghijk zb  zb b zb zb hi      zghi zghi zghi zghijkln ghij zghi zu u  zwx x  

 lux             jklq jkl jkl oq kl jklq       
EDUCATION                          

GCSE/ O-LEVEL/ CSE/ NVQ12 1358 271 87 284 118 139 163 285 298 252 443 198 374 384 455 434 341 245 241 671 255 407 237 729 350

 29% 37% 34% 37% 42% 39% 36% 27% 23% 24% 26% 23% 25% 30% 30% 31% 32% 27% 29% 32% 29% 24% 34% 30% 23%

 hijklu z  z z z z hik      hijk hijk hijk zghijklq k hik zu u  zx x  

 x             lq l lq          

A-LEVEL OR EQUIV. 1479 215 84 235 81 95 152 308 399 257 515 263 435 388 481 425 353 283 284 660 294 504 220 783 439

 31% 29% 32% 31% 29% 26% 34% 29% 31% 25% 30% 30% 29% 30% 31% 30% 33% 31% 34% 31% 33% 30% 31% 32% 29%

 i      e i i  i i i i i i i i gijl       

                   mo       

DEGREE/ MASTERS/ PHD 1672 195 74 198 65 98 106 417 550 485 703 385 611 417 513 462 304 344 258 664 287 700 200 823 624

 35% 27% 29% 26% 23% 27% 23% 40% 43% 46% 41% 44% 41% 33% 33% 33% 28% 37% 31% 31% 32% 41% 28% 34% 42%

 abcdef       zmnopr zmnopq zghjlmno zmnopr zgmn zmno p p p  mnop    zst  v zvw

 prsv        r pqr  opqr pr     r        

NO FORMAL QUALS. 254 53 13 52 16 27 31 41 38 53 73 31 63 85 89 89 71 45 46 118 48 80 48 113 82

 5% 7% 5% 7% 6% 7% 7% 4% 3% 5% 4% 3% 4% 7% 6% 6% 7% 5% 6% 6% 5% 5% 7% 5% 5%

 ghjklw z        h h  h zghjk hjk ghjkl ghjkl h h    w   

              lq            
WORKING STATUS                          

FULL TIME 2189 229 165 130 81 92 50 517 666 567 831 410 695 530 677 643 479 427 368 709 433 1028 209 1019 926

 46% 31% 64% 17% 29% 26% 11% 49% 52% 54% 48% 47% 47% 42% 44% 46% 45% 47% 44% 34% 49% 61% 30% 42% 62%

 acdefm cef zacdef f cf cf  zmn zjklmn zgjklmno mn m m   m  m   s zst  v zvw

 svw        opqr pqr                

PART TIME 773 71 18 144 89 37 95 164 195 148 249 140 244 226 263 233 178 184 124 356 135 273 112 410 241

 16% 10% 7% 19% 32% 10% 21% 16% 15% 14% 14% 16% 16% 18% 17% 16% 17% 20% 15% 17% 15% 16% 16% 17% 16%

 abej   abe zabc  zabe      ij ij j   zghi        

     ef             jklnopr        

SELF EMPLOYED 272 60 9 30 21 21 8 57 77 61 91 56 95 77 87 91 67 48 34 123 50 92 43 130 90

 6% 8% 4% 4% 8% 6% 2% 5% 6% 6% 5% 6% 6% 6% 6% 6% 6% 5% 4% 6% 6% 5% 6% 5% 6%

 cfr zbcef  f cf f      r r r r r r         

ANY WORKING 3234 360 193 304 192 150 153 738 938 776 1171 606 1035 834 1028 967 724 658 525 1188 617 1393 364 1559 1256

 68% 49% 75% 39% 69% 42% 34% 70% 73% 74% 68% 69% 70% 65% 67% 69% 68% 72% 63% 56% 70% 82% 52% 64% 84%

 acefrs cef zacef f acef f  mr zjklmn zgjklmno  r mr  r mr r zjmn   s zst  v zvw

 vw        opr pr        opr        

NOT WORKING 1529 373 65 465 88 209 300 313 347 270 564 270 449 439 510 442 345 259 304 926 267 298 341 888 239

 32% 51% 25% 61% 31% 58% 66% 30% 27% 26% 32% 31% 30% 35% 33% 31% 32% 28% 37% 44% 30% 18% 48% 36% 16%

 bhiqux zbd  zabd  zabd zabc i   hiq hi hi ghil hiq hiq hiq  zghi ztu u  zwx zx  

       de       oq     klnopq       
GOVERNMENT OFFICE REGION                          

NORTH EAST 189 31 10 31 12 21 18 50 50 39 73 36 67 46 59 44 36 34 27 80 37 70 16 109 58

 4% 4% 4% 4% 4% 6% 4% 5% 4% 4% 4% 4% 5% 4% 4% 3% 3% 4% 3% 4% 4% 4% 2% 4% 4%

 v     a       o           v  

NORTH WEST 516 79 29 75 40 49 48 92 122 97 180 91 148 142 182 149 130 92 93 237 101 174 90 263 152

 11% 11% 11% 10% 14% 14% 11% 9% 9% 9% 10% 10% 10% 11% 12% 11% 12% 10% 11% 11% 11% 10% 13% 11% 10%

 g     a         g  gi         

YORKS & HUMBER 388 67 15 59 28 37 42 94 96 90 142 70 119 117 126 119 93 86 67 168 79 136 56 196 122

 8% 9% 6% 8% 10% 10% 9% 9% 7% 9% 8% 8% 8% 9% 8% 8% 9% 9% 8% 8% 9% 8% 8% 8% 8%

WEST MIDLANDS 416 64 20 65 27 31 33 99 108 112 174 74 128 113 130 121 95 87 65 167 74 166 51 228 128

 9% 9% 8% 8% 10% 9% 7% 9% 8% 11% 10% 8% 9% 9% 8% 9% 9% 10% 8% 8% 8% 10% 7% 9% 9%

          zhlr z               

EAST MIDLANDS 342 51 25 52 28 24 30 68 78 70 132 58 110 88 109 95 63 54 58 143 58 137 42 187 106

 7% 7% 10% 7% 10% 7% 7% 6% 6% 7% 8% 7% 7% 7% 7% 7% 6% 6% 7% 7% 7% 8% 6% 8% 7%

           h               

EAST OF ENGLAND 442 71 29 75 32 30 43 80 99 87 148 61 134 119 161 147 109 84 83 203 78 156 69 221 138

 9% 10% 11% 10% 11% 8% 10% 8% 8% 8% 9% 7% 9% 9% 10% 10% 10% 9% 10% 10% 9% 9% 10% 9% 9%

 hk            k k ghk ghk hk  k       

SOUTH WEST 398 71 21 70 26 34 41 93 120 85 151 72 141 111 116 108 84 77 78 183 79 131 53 209 131

 8% 10% 8% 9% 9% 9% 9% 9% 9% 8% 9% 8% 10% 9% 8% 8% 8% 8% 9% 9% 9% 8% 8% 9% 9%

             n             

SOUTH EAST 651 106 38 117 32 47 64 150 171 140 230 133 211 162 209 190 143 128 106 306 91 245 103 318 214

 14% 14% 15% 15% 12% 13% 14% 14% 13% 13% 13% 15% 14% 13% 14% 14% 13% 14% 13% 14% 10% 14% 15% 13% 14%

 t                   t  t    

LONDON 663 79 26 83 28 22 38 151 224 180 231 130 205 166 187 187 125 142 110 291 134 226 90 341 221

 14% 11% 10% 11% 10% 6% 8% 14% 17% 17% 13% 15% 14% 13% 12% 13% 12% 15% 13% 14% 15% 13% 13% 14% 15%

 acefnp e  ef     zgjlmn zgjlmnop        mnp        

         opr r                

WALES 224 30 17 43 8 15 27 56 58 45 87 45 76 56 71 65 56 38 39 86 51 83 27 121 71

 5% 4% 6% 6% 3% 4% 6% 5% 5% 4% 5% 5% 5% 4% 5% 5% 5% 4% 5% 4% 6% 5% 4% 5% 5%

SCOTLAND 401 62 21 73 18 35 48 86 107 72 144 87 104 113 141 139 118 75 92 188 83 118 87 186 112

 8% 8% 8% 9% 6% 10% 11% 8% 8% 7% 8% 10% 7% 9% 9% 10% 11% 8% 11% 9% 9% 7% 12% 8% 7%

 lu           il   il zil zghijlmq  zghij    zwx   

                   lq       

NI 133 21 7 28 1 15 21 32 52 29 42 19 40 40 47 45 17 20 11 61 18 50 21 67 42

 3% 3% 3% 4% * 4% 5% 3% 4% 3% 2% 2% 3% 3% 3% 3% 2% 2% 1% 3% 2% 3% 3% 3% 3%

 dpr d d d  d zd pr zijklpq r   r pr pr pr          

         r                 
URBAN                          

URBAN 3953 584 203 586 224 275 324 858 1060 876 1412 728 1208 1068 1289 1196 893 774 721 1734 754 1402 596 2021 1237

 83% 80% 79% 76% 80% 77% 71% 82% 82% 84% 81% 83% 81% 84% 84% 85% 84% 84% 87% 82% 85% 83% 85% 83% 83%

 acefj ef  f f     j      zgjl   zghj       

                   klmnp       

RURAL 677 128 47 155 55 69 108 161 174 141 280 129 236 165 202 169 159 123 97 319 112 239 89 360 216

 14% 17% 18% 20% 20% 19% 24% 15% 14% 14% 16% 15% 16% 13% 13% 12% 15% 13% 12% 15% 13% 14% 13% 15% 14%

 or z  z z z zac or   zhimno  zhim    or         

           r  nor             
MARITAL STATUS                          

MARRIED /LIVING AS 2771 425 231 445 181 269 305 683 827 691 1180 492 1085 665 777 745 539 476 286 1196 452 1093 246 1478 982

 58% 58% 90% 58% 65% 75% 67% 65% 64% 66% 68% 56% 73% 52% 51% 53% 50% 52% 34% 57% 51% 65% 35% 60% 66%

 mnopqr  zacdef  z zacd zac zkmnopq zkmnop zkmnopqr zghkmn npr zghi r r r r r  t  zst  zv zvw

 tv     f  r qr  opqr  jkmnopq             

             r             

SINGLE 1507 213 5 139 27 19 24 278 356 280 425 280 301 456 577 520 407 355 402 607 362 504 332 727 406

 32% 29% 2% 18% 10% 5% 5% 26% 28% 27% 24% 32% 20% 36% 38% 37% 38% 39% 49% 29% 41% 30% 47% 30% 27%

 bcdefg bcdef  bdef be b b l jl l l ghij  zghi zghi zghi zghijkl zghi zghi  zsu  zwx   

 hijlswx           l  jl jkl jkl  jkl jklmnop       

                   q       

WID/ DIV/ SEP 485 95 21 185 72 72 124 90 103 75 130 104 97 153 184 144 122 87 141 311 71 94 127 242 107

 10% 13% 8% 24% 26% 20% 27% 9% 8% 7% 7% 12% 7% 12% 12% 10% 11% 9% 17% 15% 8% 6% 18% 10% 7%

 hijltu z  zab zab zab zabce l    ghijl  zghi zghi ijl ghijl l zghi ztu u  zwx x  

 x             jloq jloq    jklmnop       

                   q       
NUMBER IN HOUSEHOLD                          

1 942 263 - 290 - 86 141 194 201 159 256 183 145 280 348 293 264 184 297 542 214 169 275 480 161

 20% 36% - 38% - 24% 31% 18% 16% 15% 15% 21% 10% 22% 23% 21% 25% 20% 36% 26% 24% 10% 39% 20% 11%

 bdhijl zbde  zbdef  zbd zbde hijl l l l hijl  zhij zghi hijl zghijloq hijl zghi zu zu  zwx x  

 ux             l jl    jklmnop       

                   q       

2 1619 433 17 457 68 260 300 386 417 351 656 272 564 409 480 423 349 262 205 837 314 448 222 955 406

 34% 59% 7% 59% 24% 72% 66% 37% 32% 34% 38% 31% 38% 32% 31% 30% 33% 29% 25% 40% 35% 26% 32% 39% 27%

 bdnoqr zbd  zbd b zabc zabc hikmnoq r qr zhikmn r zhik qr r r qr r  zu u   zvx  

 ux     d d r   opqr  mnopqr             

3 988 31 123 15 135 10 7 216 285 212 361 182 320 261 322 310 202 197 151 356 178 439 101 481 378

 21% 4% 48% 2% 48% 3% 2% 21% 22% 20% 21% 21% 22% 21% 21% 22% 19% 21% 18% 17% 20% 26% 14% 20% 25%

 acefsv cf zacef  zacef    r       pr      zst  v zvw

4+ 1214 5 118 7 77 3 5 255 383 325 461 240 454 323 387 384 254 275 177 378 178 636 107 532 550

 25% 1% 46% 1% 28% 1% 1% 24% 30% 31% 27% 27% 31% 25% 25% 27% 24% 30% 21% 18% 20% 38% 15% 22% 37%

 acefrst  zacdef  acef    zgjmnp zgjkmnpr r r zgjm r r pr  zgmn    zst  v zvw

 vw        r    nopr     pr        
CHILDREN IN HOUSEHOLD                          

YES 1615 - 124 - 116 - - 348 500 444 596 307 580 454 525 530 347 379 222 477 239 880 120 700 770

 34% - 48% - 42% - - 33% 39% 42% 34% 35% 39% 36% 34% 38% 32% 41% 27% 23% 27% 52% 17% 29% 51%

 acefrst  zacef  zacef   r zgjknp zghjklmn r r zgjk r r zgnp r zgjk   s zst  v zvw

 vw        r opr   npr   r  mnopr        

NO 3148 733 133 769 163 359 453 703 785 602 1139 569 904 819 1012 880 722 539 607 1637 645 811 585 1747 726

 66% 100% 52% 100% 58% 100% 100% 67% 61% 58% 66% 65% 61% 64% 66% 62% 68% 59% 73% 77% 73% 48% 83% 71% 49%

 bdhil zbd  zbd  zbd zbd hiloq i  hilq hilq i iq hilo iq hiloq  zghi ztu zu  zwx zx  

 oqux              q    jklmnop       

                   q       
NUMBER OF CHILDREN IN 

HOUSEHOLD
                         

1 900 - 91 - 89 - - 191 265 226 327 168 294 257 304 280 189 208 134 289 156 449 76 435 373

 19% - 35% - 32% - - 18% 21% 22% 19% 19% 20% 20% 20% 20% 18% 23% 16% 14% 18% 27% 11% 18% 25%

 acefsv  zacef  zacef    r zgjpr   r r r r  zgjn   s zst  v zvw

                  opr        

2 565 - 28 - 20 - - 130 188 187 223 115 231 150 168 188 120 134 64 158 70 328 37 218 301

 12% - 11% - 7% - - 12% 15% 18% 13% 13% 16% 12% 11% 13% 11% 15% 8% 7% 8% 19% 5% 9% 20%

 acdefrs  acef  acef   r zmnpr zghjklmn r r zgjm r r nr r zmnpr    zst  v zvw

 tvw         opr   npr             

3 124 - 5 - 7 - - 21 45 28 39 20 47 36 45 48 28 30 22 30 8 82 7 40 75

 3% - 2% - 2% - - 2% 3% 3% 2% 2% 3% 3% 3% 3% 3% 3% 3% 1% 1% 5% 1% 2% 5%

 acefstv  acef  acef    zgj    gj   g      zst   zvw

 w                         

4+ 27 - - - - - - 6 3 4 6 5 8 10 8 14 10 7 2 1 5 21 - 7 20

 1% - - - - - - 1% * * * 1% 1% 1% 1% 1% 1% 1% * * 1% 1% - * 1%

 asw               zhjnr r    s zs   zvw
INCOME                          

UP TO £19999 835 157 11 205 39 57 114 155 150 109 203 128 173 297 350 335 243 189 244 442 194 187 213 427 165

 18% 21% 4% 27% 14% 16% 25% 15% 12% 10% 12% 15% 12% 23% 23% 24% 23% 21% 29% 21% 22% 11% 30% 17% 11%

 bghijk zbde  zabde b b zbde hijl    hijl  zghi zghi zghi zghijkl zghi zghi zu zu  zwx x  

 lux             jkl jkl jklq  jkl jklmnop       

                   q       

£20000 - £34999 1224 219 56 226 69 111 135 220 303 247 395 198 330 374 425 381 308 264 239 554 230 424 189 632 379

 26% 30% 22% 29% 25% 31% 30% 21% 24% 24% 23% 23% 22% 29% 28% 27% 29% 29% 29% 26% 26% 25% 27% 26% 25%

 gjkl zb  zb  zb b   g    zghi ghij ghjk zghijkl zghi zghi       

              jkl kl l  jkl jkl       

£35000 - £54999 1230 198 85 166 79 112 101 304 339 258 476 251 401 296 372 328 274 220 174 503 237 472 158 633 411

 26% 27% 33% 22% 28% 31% 22% 29% 26% 25% 27% 29% 27% 23% 24% 23% 26% 24% 21% 24% 27% 28% 22% 26% 28%

 cmors c zcf   zacf  zimnoqr r  imnor zimn mor  r  r     zs   v

            oqr              

£55000+ 1112 108 93 69 49 59 40 310 420 363 538 252 477 223 290 281 177 196 130 424 159 523 90 552 461

 23% 15% 36% 9% 18% 16% 9% 30% 33% 35% 31% 29% 32% 18% 19% 20% 17% 21% 16% 20% 18% 31% 13% 23% 31%

 acdefm cf zacdef  cf cf  zmnopqr zgkmno zgjkmnop zmnopq zmno zmno  r mpr  mpr    zst  v zvw

 noprstv        pqr qr r pqr pqr             
MEN'S SHED BESPOKE BREAKS - 

50-75'S
                         

MEN 50-75 990 733 258 - - 359 - 281 258 215 404 182 260 198 229 197 203 88 131 591 220 169 147 628 191

 21% 100% 100% - - 100% - 27% 20% 21% 23% 21% 18% 16% 15% 14% 19% 10% 16% 28% 25% 10% 21% 26% 13%

 cdflm zcdf zcdf   zcdf  zhijklm lmnoqr lmnoqr zhilmn lmno noq q q q mnoqr  q zu zu  x zvx  

 noqrux       nopqr   opqr qr              

WOMEN 50-75 1049 - - 769 279 - 453 236 207 170 388 197 325 275 345 266 226 156 174 683 163 188 201 641 183

 22% - - 100% 100% - 100% 22% 16% 16% 22% 22% 22% 22% 22% 19% 21% 17% 21% 32% 18% 11% 28% 26% 12%

 abehioq   zabe zabe  zabe hioq   hioq hioq hioq hioq hioq  hiq  hiq ztu u  zx zx  

 tux                         
MEN'S SHED BESPOKE BREAKS - 

WORKING STATUS
                         

MEN 50-75 WORKING 553 360 193 - - 150 - 156 148 119 199 101 135 102 131 116 114 51 70 280 139 126 57 336 149

 12% 49% 75% - - 42% - 15% 12% 11% 11% 11% 9% 8% 9% 8% 11% 6% 8% 13% 16% 7% 8% 14% 10%

 cdflmn zcdef zacdef   zcdf  zhijklm lmnoqr lmnoqr lmnoqr lmnoq q q q q mnoq  q zu zu   zvx  

 oqruvx       nopqr    r              

MEN 50-75 NOT WORKING 438 373 65 - - 209 - 125 110 96 206 81 125 95 98 81 89 38 61 311 81 42 91 292 42

 9% 51% 25% - - 58% - 12% 9% 9% 12% 9% 8% 7% 6% 6% 8% 4% 7% 15% 9% 3% 13% 12% 3%

 cdfmno zbcdf zcdf   zabcd  zhiklmno noq noq zhiklmn noq noq oq q q noq  q ztu u  zx zx  

 qux     f  pqr   opqr               

MEN 50-75 RETIRED 387 335 52 - - 196 - 120 101 91 197 73 117 72 74 60 67 25 46 279 67 37 72 270 35

 8% 46% 20% - - 54% - 11% 8% 9% 11% 8% 8% 6% 5% 4% 6% 3% 6% 13% 8% 2% 10% 11% 2%

 cdfmno zbcdf zcdf   zabcd  zhiklmno mnoq mnoqr zhiklmn mnoqr mnoqr oq q q oq  q ztu u  x zx  

 pqrux     f  pqr   opqr               

WOMEN 50-75 WORKING 495 - - 304 192 - 153 104 98 73 174 102 146 129 174 133 123 87 79 266 96 129 73 279 137

 10% - - 39% 69% - 34% 10% 8% 7% 10% 12% 10% 10% 11% 9% 12% 10% 10% 13% 11% 8% 10% 11% 9%

 abehiu   zabef zabce  zabe hi   hi hi hi hi hio i hio i  zu u   zx  

     f                     

WOMEN 50-75 NOT WORKING 553 - - 465 88 - 300 131 109 97 214 95 179 146 171 133 103 69 95 417 67 59 127 362 47

 12% - - 61% 31% - 66% 12% 8% 9% 12% 11% 12% 11% 11% 9% 10% 8% 11% 20% 8% 3% 18% 15% 3%

 abehioq   zabde zabe  zabc hioq   hiopq hq hioq hoq hoq q   hq ztu u  zx zx  

 tux      de                   

WOMEN 50-75 RETIRED 443 - - 396 47 - 267 117 88 88 185 77 149 102 118 96 69 40 66 347 49 41 98 303 27

 9% - - 51% 17% - 59% 11% 7% 8% 11% 9% 10% 8% 8% 7% 6% 4% 8% 16% 6% 2% 14% 12% 2%

 abehnop   zabde zabe  zabc zhimnopq q q zhimnop q hnopq q q q q  q ztu u  zx zx  

 qtux      de r   qr               
MEN'S SHED BESPOKE BREAKS - 

CHILDREN
                         

MEN 50-75 - NO CHILDREN IN 

HOUSEHOLD (ANY AGE)

733 733 - - - 359 - 206 197 174 305 140 188 148 165 134 150 65 98 461 162 99 121 477 116

 15% 100% - - - 100% - 20% 15% 17% 18% 16% 13% 12% 11% 9% 14% 7% 12% 22% 18% 6% 17% 19% 8%

 bcdfl zbcdf    zbcdf  zhiklmn lmnoqr lmnoqr zhlmno lmno oq oq q q mnoq  oq zu zu  x zx  

 mnoqrux       opqr   pqr qr              

MEN 50-75- CHILDREN IN 

HOUSEHOLD (ANY AGE)

258 - 258 - - - - 75 61 41 100 41 72 50 63 63 53 23 32 130 57 69 26 151 75

 5% - 100% - - - - 7% 5% 4% 6% 5% 5% 4% 4% 5% 5% 2% 4% 6% 7% 4% 4% 6% 5%

 acdefim  zacdef     zhiklmno q  imnq q q q q q q   u u   zv  

 nqu       qr                  

WOMEN 50-75- NO CHILDREN IN 

HOUSEHOLD (ANY AGE)

769 - - 769 - - 453 196 163 135 307 139 243 182 242 173 152 105 136 525 122 113 165 485 103

 16% - - 100% - - 100% 19% 13% 13% 18% 16% 16% 14% 16% 12% 14% 11% 16% 25% 14% 7% 23% 20% 7%

 abdehio   zabde   zabd zhimopq   zhimop hioq hioq oq hoq  q  hioq ztu u  zx zx  

 qux      e    q               

WOMEN 50-75- CHILDREN IN 

HOUSEHOLD (ANY AGE)

279 - - - 279 - - 39 45 34 81 58 83 93 103 93 75 51 38 158 40 75 35 155 81

 6% - - - 100% - - 4% 3% 3% 5% 7% 6% 7% 7% 7% 7% 6% 5% 7% 5% 4% 5% 6% 5%

 abcefgh    zabce      hi ghij ghi zghij ghijr ghijr ghijr hi  ztu      

 iju    f         qr            

MEN 50-75 'EMPTY NESTERS' 359 359 - - - 359 - 112 107 99 167 76 118 65 78 57 54 22 42 247 66 45 56 241 56

 8% 49% - - - 100% - 11% 8% 9% 10% 9% 8% 5% 5% 4% 5% 2% 5% 12% 7% 3% 8% 10% 4%

 bcdfmn zbcdf    zabcd  zhlmnopq mnopqr zmnopqr zlmnopq mnopq mnopq q q q q  q ztu u  x zx  

 opqrux     f  r   r r r             

WOMEN 50-75 'EMPTY NESTERS' 453 - - 453 - - 453 117 93 90 177 71 162 101 128 100 85 53 74 336 49 64 101 290 53

 10% - - 59% - - 100% 11% 7% 9% 10% 8% 11% 8% 8% 7% 8% 6% 9% 16% 6% 4% 14% 12% 4%

 abdehoq   zabde   zabc hikmnopq  q hmoq  zhikm q q  q  q ztu   zx zx  

 tux      de      nopq             
WHICH, IF ANY, OF THE 

FOLLOWING WORDS DESCRIBE 

HOW  YOU FEEL?

                         

IN CONTROL 1051 206 75 196 39 112 117 1051 496 529 697 300 504 91 90 77 59 55 75 521 207 319 88 717 237

 22% 28% 29% 26% 14% 31% 26% 100% 39% 51% 40% 34% 34% 7% 6% 5% 5% 6% 9% 25% 23% 19% 13% 29% 16%

 dmnopq zd zd zd  zd d zhijklm zklmno zhjklmno zklmno zmno zmnop no     nopq zu u   zvx  

 ruvx       nopqr pqr pqr pqr pqr qr             

OPTIMISTIC 1285 197 61 163 45 107 93 496 1285 580 728 397 658 167 225 194 106 122 109 571 207 497 112 769 392

 27% 27% 24% 21% 16% 30% 20% 47% 100% 55% 42% 45% 44% 13% 15% 14% 10% 13% 13% 27% 23% 29% 16% 31% 26%

 cdfmno cdf d   cdf  zjmnop zgijkl zgjklmno zmnopq zmno zmno p p p  p p   zt  zvx v

 pqrtv       qr mnopqr pqr r pqr pqr             

CONFIDENT 1046 174 41 135 34 99 90 529 580 1046 694 328 594 104 124 134 68 89 72 452 178 409 84 662 291

 22% 24% 16% 18% 12% 28% 20% 50% 45% 100% 40% 37% 40% 8% 8% 10% 6% 10% 9% 21% 20% 24% 12% 27% 19%

 bcdmno bcd    zabc d zhjklmn zjklm zghjklmn zmnopq zmno zmnop   p  p p   zt  zvx v

 pqrvx     df  opqr nopqr opqr r pqr qr             

COMFORTABLE 1735 305 100 307 81 167 177 697 728 694 1735 393 905 175 214 185 107 127 121 836 315 574 146 1127 445

 36% 42% 39% 40% 29% 47% 39% 66% 57% 66% 100% 45% 61% 14% 14% 13% 10% 14% 15% 40% 36% 34% 21% 46% 30%

 dmnopq zd d d  zacd d zhklmno zkmnop zhklmno zghikl zmno zhkm p p p  p p zu    zvx v

 ruvx       pqr qr pqr mnopqr pqr nopqr             

RESILIENT 876 140 41 139 58 76 71 300 397 328 393 876 407 177 207 200 125 125 121 397 153 320 99 498 275

 MEN'S SHED BESPOKE BREAKS - CHILDREN  WHICH, IF ANY, OF THE FOLLOWING WORDS DESCRIBE HOW  YOU FEEL? FREE TIME: NOW VS. 10 YEARS AGO FREE TIME: TOO MUCH/ TOO LITTLE



 18% 19% 16% 18% 21% 21% 16% 29% 31% 31% 23% 100% 27% 14% 13% 14% 12% 14% 15% 19% 17% 19% 14% 20% 18%

 mnopqr       zjmnopq zjlmno zjlmnopq zmnop zghi zjmn   p   p     zv v

 v       r pqr r qr jlmnopqr opqr             

LOVED 1483 188 72 243 83 118 162 504 658 594 905 407 1483 292 371 322 148 219 105 679 229 568 128 869 470

 31% 26% 28% 32% 30% 33% 36% 48% 51% 57% 52% 46% 100% 23% 24% 23% 14% 24% 13% 32% 26% 34% 18% 36% 31%

 amnopq   a  a ac zmnopqr zkmnop zghjkmno zgkmno zmn zghi pr pr pr  pr  t  zt  zvx v

 rtv        qr pqr pqr opqr jkmnopqr             

WORRIED 1273 148 50 182 93 65 101 91 167 104 175 177 292 1273 866 799 542 520 421 545 177 533 271 450 518

 27% 20% 19% 24% 33% 18% 22% 9% 13% 10% 10% 20% 20% 100% 56% 57% 51% 57% 51% 26% 20% 32% 38% 18% 35%

 abeghi   e zabc    gij   ghij ghi zghi zghi zghi zghijkl zghi zghi t  zst zw  zw

 jkltw    ef        j jklnopqr jklpr jklpr  jklpr jkl       

ANXIOUS 1537 165 63 242 103 78 128 90 225 124 214 207 371 866 1537 906 613 609 498 671 230 619 336 560 609

 32% 23% 25% 31% 37% 22% 28% 9% 17% 12% 12% 24% 25% 68% 100% 64% 57% 66% 60% 32% 26% 37% 48% 23% 41%

 abeghi   ae abef  e  gij g g ghij ghij zgh zghi zghi zghijkl zghi zghi t  zst zwx  zw

 jkltw             ijklop jklmopqr jklpr  jklpr jkl       

              r            

STRESSED 1410 134 63 173 93 57 100 77 194 134 185 200 322 799 906 1410 621 607 446 533 200 656 265 470 637

 30% 18% 25% 22% 33% 16% 22% 7% 15% 13% 11% 23% 22% 63% 59% 100% 58% 66% 54% 25% 23% 39% 38% 19% 43%

 acefgh  ae e abce  e  gij gj g ghij ghij zghi zgh zghi zghijklr zghi zghi   zst zw  zw

 ijklstw    f         jklnpr ijklr jklmnpqr  jklmnpr jkl       

FED UP 1069 150 53 152 75 54 85 59 106 68 107 125 148 542 613 621 1069 418 420 473 179 404 283 338 422

 22% 21% 21% 20% 27% 15% 19% 6% 8% 7% 6% 14% 10% 43% 40% 44% 100% 46% 51% 22% 20% 24% 40% 14% 28%

 eghijk e   cef    gij   ghij ghij zghi zghi zgh zghijklm zghi zghi    zwx  zw

 lw           l  jkln jkl ijkln noqr jkln jklmnoq       

OVERWHELMED 917 65 23 105 51 22 53 55 122 89 127 125 219 520 609 607 418 917 306 325 130 452 173 271 454

 19% 9% 9% 14% 18% 6% 12% 5% 10% 8% 7% 14% 15% 41% 40% 43% 39% 100% 37% 15% 15% 27% 24% 11% 30%

 abcefgh e  ae abef  e  gj g g ghij ghij zghi zghi zghi zghijkl zghi zghi   zst zw  zvw

 ijklstw             jklr jkl jklnpr  jklmnopr jkl       

LONELY 829 98 32 136 38 42 74 75 109 72 121 121 105 421 498 446 420 306 829 416 138 265 297 240 271

 17% 13% 13% 18% 14% 12% 16% 7% 9% 7% 7% 14% 7% 33% 32% 32% 39% 33% 100% 20% 16% 16% 42% 10% 18%

 abeghi   ae     ij   ghijl  zghi zghi zghi zghijklm zgh zghi ztu   zwx  w

 jkluw             jkl jkl jkl noq ijkl jklmnopq       
FREE TIME: NOW VS. 10 YEARS 

AGO
                         

MORE (NET) 2114 461 130 525 158 247 336 521 571 452 836 397 679 545 671 533 473 325 416 2114 - - 572 1338 174

 44% 63% 50% 68% 57% 69% 74% 50% 44% 43% 48% 45% 46% 43% 44% 38% 44% 35% 50% 100% - - 81% 55% 12%

 oqtux zb  zabd z zabd zabc zhiklmn oq oq zhimno oq oq oq oq  oq  zhi ztu   zwx zx  

       d opq   q        mnopq       

SAME 884 162 57 122 40 66 49 207 207 178 315 153 229 177 230 200 179 130 138 - 884 - 95 622 143

 19% 22% 22% 16% 14% 18% 11% 20% 16% 17% 18% 17% 15% 14% 15% 14% 17% 14% 17% - 100% - 13% 25% 10%

 fhlmno zcdef cdf f  f  hilmnoq   lmnoq mo     mo  m  zsu  x zvx  

 qsuvx                         

LESS (NET) 1691 99 69 113 75 45 64 319 497 409 574 320 568 533 619 656 404 452 265 - - 1691 36 470 1166

 36% 14% 27% 15% 27% 13% 14% 30% 39% 39% 33% 37% 38% 42% 40% 47% 38% 49% 32% - - 100% 5% 19% 78%

 abcdef  acef  acef    zgjr zgjr  g zgjr zgjk zgjr zghi gjr zghi    zst  v zvw

 gjrstvw             pr  jklmnpr  jklmnpr        
FREE TIME: TOO MUCH/ TOO 

LITTLE
                         

TOO MUCH 705 121 26 165 35 56 101 88 112 84 146 99 128 271 336 265 283 173 297 572 95 36 705 - -

 15% 17% 10% 21% 13% 16% 22% 8% 9% 8% 8% 11% 9% 21% 22% 19% 26% 19% 36% 27% 11% 2% 100% - -

 bghijk b  zabde   zabde     ghijl  zghi zghi zghi zghijklm zghi zghi ztu u  zwx   

 ltuwx             jklo jkloq jkl noq jkl jklmnop       

                   q       

RIGHT AMOUNT 2447 477 151 485 155 241 290 717 769 662 1127 498 869 450 560 470 338 271 240 1338 622 470 - 2447 -

 51% 65% 59% 63% 56% 67% 64% 68% 60% 63% 65% 57% 59% 35% 36% 33% 32% 30% 29% 63% 70% 28% - 100% -

 mnopqr zd z z  zbd z zhijklm zmnopq zhklmnop zhklmn zmno zmno pqr opqr qr    zu zsu   zvx  

 uvx       nopqr r qr opqr pqr pqr             

TOO LITTLE 1495 116 75 103 81 56 53 237 392 291 445 275 470 518 609 637 422 454 271 174 143 1166 - - 1495

 31% 16% 29% 13% 29% 16% 12% 23% 31% 28% 26% 31% 32% 41% 40% 45% 39% 50% 33% 8% 16% 69% - - 100%

 acefgi  acef  acef    gj g g gj gij zghi zghi zghi zghijklr zghi gij  s zst   zvw

 jstvw             jklr jklr jklmnpr  jklmnop        

                  r        
EVENTS EXPERIENCED: EVER                          

EMPTY NESTER 1210 359 50 453 77 359 453 316 309 291 467 196 410 286 332 279 237 142 205 788 161 251 229 740 219

 25% 49% 19% 59% 27% 100% 100% 30% 24% 28% 27% 22% 28% 22% 22% 20% 22% 15% 25% 37% 18% 15% 33% 30% 15%

 bkmnop zbd  zabd b zab zabc zhjkmno oq hkmnopq hkmnop q zhkm oq q q q  noq ztu   zx zx  

 qtux     cd d pqr   q  nopq             

THE DEATH OF A CLOSE FRIEND 2480 521 182 498 153 273 300 595 677 579 901 479 754 677 792 726 591 453 444 1202 441 818 408 1263 764

 52% 71% 71% 65% 55% 76% 66% 57% 53% 55% 52% 55% 51% 53% 52% 51% 55% 49% 54% 57% 50% 48% 58% 52% 51%

 u zcd zd zd  zacd zd zhjlnoq  zjlq  lq  q   zlnoq   ztu   zwx   

      f                    

THE DEATH OF PARTNER / FAMILY 3596 625 214 704 223 314 420 803 968 763 1306 670 1114 1000 1181 1080 847 681 631 1699 625 1235 552 1879 1095

 75% 85% 83% 92% 80% 87% 93% 76% 75% 73% 75% 76% 75% 79% 77% 77% 79% 74% 76% 80% 71% 73% 78% 77% 73%

 itux z z zabde  zd zabd i    i  zijl i i zhijlq   ztu   x x  

       e       q            

DIVORCE 939 200 62 308 97 148 218 216 227 191 332 184 274 227 273 243 201 125 178 567 146 211 176 536 209

 20% 27% 24% 40% 35% 41% 48% 21% 18% 18% 19% 21% 18% 18% 18% 17% 19% 14% 21% 27% 17% 12% 25% 22% 14%

 hnoqtu z  zab zab zab zabc hq q q q hnoq q q q q q  hmno ztu u  zx zx  

 x      d            q       

LOSING YOUR JOB 2252 448 143 370 121 218 198 435 537 408 727 374 575 700 801 728 604 462 455 1088 385 754 387 1119 693

 47% 61% 55% 48% 43% 61% 44% 41% 42% 39% 42% 43% 39% 55% 52% 52% 57% 50% 55% 51% 44% 45% 55% 46% 46%

 ghijkl zcdf zdf f  zcdf   l  il l  zghi zghi zghi zghijkln ghij zghi ztu   zwx   

 tu             jklnoq jkl jkl oq kl jklq       

BUYING A HOME 3015 599 220 650 217 327 394 748 828 707 1258 549 1021 714 866 770 622 490 466 1486 520 988 409 1631 919

 63% 82% 86% 84% 78% 91% 87% 71% 64% 68% 73% 63% 69% 56% 56% 55% 58% 53% 56% 70% 59% 58% 58% 67% 61%

 mnopqr z zd zd z zabc zad zhikmno mnopqr zhkmnopq zhiklm mnoq zhkm    oq   ztu    zvx  

 tuv     d  pqr  r nopqr r nopqr             

STARTING A FAMILY 2789 389 244 464 267 341 443 664 775 665 1076 529 957 719 840 783 591 491 413 1285 405 1074 328 1423 995

 59% 53% 95% 60% 96% 95% 98% 63% 60% 64% 62% 60% 65% 57% 55% 56% 55% 54% 50% 61% 46% 64% 47% 58% 67%

 anopqr  zac a zac zac zace zmnopqr nopqr zhmnopqr zmnopq nopq zhjk r r r r   zt  zt  v zvw

 tv          r r mnopqr             

RECEIVING A PROMOTION 3026 531 202 546 150 288 320 772 931 768 1246 603 1047 752 875 818 604 540 462 1422 505 1076 394 1595 991

 64% 72% 78% 71% 54% 80% 71% 73% 72% 73% 72% 69% 71% 59% 57% 58% 56% 59% 56% 67% 57% 64% 56% 65% 66%

 dmnopq zd zcdf zd  zacd zd zkmnopq zkmnop zklmnopq zmnopq zmno zmno       ztu  t  zv zv

 rtv     f  r qr r r pqr pqr             

GET MARRIED/ CIVIL PARTNERSHIP 2723 483 230 583 239 334 421 673 785 672 1120 505 959 678 794 700 546 447 380 1336 424 937 328 1469 878

 57% 66% 89% 76% 86% 93% 93% 64% 61% 64% 65% 58% 65% 53% 52% 50% 51% 49% 46% 63% 48% 55% 47% 60% 59%

 mnopqr z zac za zac zacd zacd zkmnopq zmnopq zhkmnopq zhkmno mnop zhkm oqr r  r   ztu  t  zv v

 tv       r r r pqr qr nopqr             

RETIRING FROM WORK 960 373 71 424 61 218 284 276 228 210 436 181 310 209 223 179 165 88 135 724 135 95 202 653 85

 20% 51% 27% 55% 22% 61% 63% 26% 18% 20% 25% 21% 21% 16% 14% 13% 15% 10% 16% 34% 15% 6% 29% 27% 6%

 hmnopq zbd z zbd  zabd zabc zhiklmn noq mnopqr zhiklm hmno hmno noq oq q oq  oq ztu u  zx zx  

 rtux      d opqr   nopqr pqr pqr             
EVENTS EXPERIENCED: PAST 10 

YEARS
                         

EMPTY NESTER 647 164 33 194 64 164 194 158 174 151 242 102 215 161 193 161 121 88 114 405 73 163 117 372 151

 14% 22% 13% 25% 23% 46% 43% 15% 14% 14% 14% 12% 15% 13% 13% 11% 11% 10% 14% 19% 8% 10% 17% 15% 10%

 opqtux zb  zb zb zabc zabc kopq q kopq oq  kopq q q    q ztu   zx zx  

      d d                   

THE DEATH OF A CLOSE FRIEND 1704 356 126 338 103 182 199 392 483 391 629 351 532 468 547 504 402 322 325 807 305 577 280 844 546

 36% 49% 49% 44% 37% 51% 44% 37% 38% 37% 36% 40% 36% 37% 36% 36% 38% 35% 39% 38% 34% 34% 40% 35% 37%

  zd zd z  zd z     zjln       znq zu   zw   

            oq              

THE DEATH OF PARTNER / FAMILY 2469 378 147 456 143 187 274 559 690 508 916 461 771 722 833 763 598 506 441 1142 399 902 395 1240 786

 52% 52% 57% 59% 51% 52% 61% 53% 54% 49% 53% 53% 52% 57% 54% 54% 56% 55% 53% 54% 45% 53% 56% 51% 53%

 it   zade   zade i i  i i i zijl zi i zi zi  zt  t zw   

DIVORCE 279 32 12 41 27 24 32 50 75 63 81 49 78 82 94 85 61 54 69 147 37 92 52 145 78

 6% 4% 4% 5% 10% 7% 7% 5% 6% 6% 5% 6% 5% 6% 6% 6% 6% 6% 8% 7% 4% 5% 7% 6% 5%

 jt    zabc a    j    j     zghjk zt      

                   lnopq       

LOSING YOUR JOB 1147 144 52 124 52 57 66 187 285 202 319 195 281 411 469 424 344 302 268 517 185 434 210 542 377

 24% 20% 20% 16% 19% 16% 15% 18% 22% 19% 18% 22% 19% 32% 31% 30% 32% 33% 32% 24% 21% 26% 30% 22% 25%

 acefgi e       gijl   gjl  zghi zghi zghi zghijkl zghi zghi   t zwx  w

 jltw             jkl jkl jkl  jkl jkl       

BUYING A HOME 1303 124 57 167 53 67 93 316 411 359 560 247 500 306 376 354 250 269 212 506 205 585 153 616 513

 27% 17% 22% 22% 19% 19% 21% 30% 32% 34% 32% 28% 34% 24% 24% 25% 23% 29% 26% 24% 23% 35% 22% 25% 34%

 acdefm   a    zmnopr zkmnop zgkmnopq zkmnop mnp zgkm     mnop    zst   zvw

 nopstvw        r r r  nopqr             

STARTING A FAMILY 889 14 17 13 15 9 9 212 295 275 340 178 354 255 279 284 184 219 137 194 96 593 51 325 503

 19% 2% 7% 2% 5% 2% 2% 20% 23% 26% 20% 20% 24% 20% 18% 20% 17% 24% 16% 9% 11% 35% 7% 13% 34%

 abcdefs  acef  acf    zgjnpr zghjkmno  r zgjk pr  npr  zjmn    zst  v zvw

 tvw         pr   mnopr     opr        

RECEIVING A PROMOTION 1638 131 83 124 53 64 65 412 599 513 683 359 620 427 473 479 319 350 256 586 268 770 155 769 690

 34% 18% 32% 16% 19% 18% 14% 39% 47% 49% 39% 41% 42% 34% 31% 34% 30% 38% 31% 28% 30% 46% 22% 31% 46%

 acdefn  acdef     zmnopr zgjklm zgjklmno zmnopr zmno zmno np  np  zmno    zst  v zvw

 prstvw        nopqr pqr  pr pr     pr        

GET MARRIED/ CIVIL PARTNERSHIP 827 50 27 61 30 23 42 200 289 261 343 167 364 214 250 237 161 189 117 265 107 449 67 353 393

 17% 7% 11% 8% 11% 6% 9% 19% 22% 25% 20% 19% 25% 17% 16% 17% 15% 21% 14% 13% 12% 27% 9% 14% 26%

 abcdefr       pr zgjkmn zgjkmnop zmnopr pr zgjk     zmno    zst  v zvw

 stvw        opr qr   mnopqr     pr        

RETIRING FROM WORK 695 276 55 297 46 158 205 194 164 155 312 123 220 151 166 131 126 65 101 570 53 66 145 476 58

 15% 38% 22% 39% 16% 44% 45% 18% 13% 15% 18% 14% 15% 12% 11% 9% 12% 7% 12% 27% 6% 4% 21% 19% 4%

 hmnopq zbd z zbd  zabd zabc zhiklmn oq noq zhiklm noq hmno oq q q oq  oq ztu u  zx zx  

 tux      d opqr   nopqr  pq             
THINK ABOUT MENTAL 

WELLBEING…
                         

NET VERY OFTEN/ ALWAYS 2212 188 88 290 131 75 163 406 614 477 693 397 714 757 975 851 601 626 511 947 378 862 410 984 776

 46% 26% 34% 38% 47% 21% 36% 39% 48% 46% 40% 45% 48% 59% 63% 60% 56% 68% 62% 45% 43% 51% 58% 40% 52%

 abcefg e ae ae abce  ae  gj gj  gj gj zghi zghi zghi zghijkl zghi zghi   zst zwx  zw

 jtw    f         jkl jklmop jklp  jklmnop jklp       

                  r        

NET NOT VERY OFTEN/ HARDLY/ 

NEVER

1097 280 79 242 57 150 150 327 293 294 488 198 338 186 179 190 171 93 104 523 252 314 122 673 278

 23% 38% 31% 31% 21% 42% 33% 31% 23% 28% 28% 23% 23% 15% 12% 13% 16% 10% 13% 25% 29% 19% 17% 28% 19%

 mnopqr zbcd zd zd  zbcd zd zhijklm mnopqr zhklmnop zhklmn mnop mnop nq  nq noqr   zu zu   zvx  

 uvx     f  nopqr  qr opqr qr qr             
THINK ABOUT PHYSICAL 

WELLBEING…
                         

NET VERY OFTEN/ ALWAYS 2656 337 113 462 169 165 268 594 787 637 978 538 917 789 955 861 629 603 524 1222 426 991 437 1310 868

 56% 46% 44% 60% 60% 46% 59% 57% 61% 61% 56% 61% 62% 62% 62% 61% 59% 66% 63% 58% 48% 59% 62% 54% 58%

 abetw   zabe abe  abe  zgj zgj  zgj zgj zgj zgjp zgj z zghi zgjp zt  zt zw  w

                  jlmnop        

NET NOT VERY OFTEN/ HARDLY/ 

NEVER

572 97 44 85 19 47 47 139 119 119 193 73 149 132 151 156 121 89 91 212 140 210 65 296 186

 12% 13% 17% 11% 7% 13% 10% 13% 9% 11% 11% 8% 10% 10% 10% 11% 11% 10% 11% 10% 16% 12% 9% 12% 12%

 dhklnq d zcdf   d  hjklmnq  hk hk     k k    zsu s    

 sv                         
SOCIAL CIRCLE NOW VS. 10 YRS 

AGO: SIZE
                         

LARGER 658 73 23 78 21 51 43 195 239 235 315 159 283 140 165 131 87 109 82 363 88 202 111 370 170

 14% 10% 9% 10% 8% 14% 10% 19% 19% 22% 18% 18% 19% 11% 11% 9% 8% 12% 10% 17% 10% 12% 16% 15% 11%

 abcdfm     abd  zmnopqr zmnopq zghjklmn zmnopq zmno zmno op p   op  ztu   x zx  

 noprtux        r opqr r pqr pqr             

SAME SIZE 1230 242 78 256 82 124 150 378 365 316 559 229 421 237 284 231 185 141 109 554 378 289 112 858 244

 26% 33% 30% 33% 29% 35% 33% 36% 28% 30% 32% 26% 28% 19% 18% 16% 17% 15% 13% 26% 43% 17% 16% 35% 16%

 mnopqr z  z  z z zhijklm zmnopq zkmnopqr zhklmn mnop zmno oqr oqr r r   u zsu   zvx  

 uvx       nopqr r  opqr qr pqr             

SMALLER 2787 400 153 421 166 177 251 471 674 492 850 482 770 884 1071 1033 785 658 630 1168 397 1190 471 1192 1067

 59% 55% 59% 55% 59% 49% 55% 45% 52% 47% 49% 55% 52% 69% 70% 73% 73% 72% 76% 55% 45% 70% 67% 49% 71%

 aeghij e e  e    gij  g gij gij zghi zghi zghi zghijklm zghi zghi t  zst zw  zw

 klstw             jkl jkl jklmn n jkl jklmnq       
SOCIAL CIRCLE NOW VS. 10 YRS 

AGO: CONTACT
                         

MORE 632 72 13 101 20 45 58 192 216 213 298 149 258 130 146 130 82 88 76 360 95 174 107 388 128

 13% 10% 5% 13% 7% 13% 13% 18% 17% 20% 17% 17% 17% 10% 10% 9% 8% 10% 9% 17% 11% 10% 15% 16% 9%

 abdmno b  bd  abd bd zmnopqr zmnopq zhjklmno zmnopq zmno zmno p p     ztu   x zx  

 pqrtux        r pqr r pqr pqr             

SAME AMOUNT 1218 250 86 225 75 125 119 364 361 306 559 231 408 216 270 232 185 140 100 552 387 274 113 880 210

 26% 34% 33% 29% 27% 35% 26% 35% 28% 29% 32% 26% 28% 17% 18% 16% 17% 15% 12% 26% 44% 16% 16% 36% 14%

 mnopqr zdf z z  zf  zhiklmn zmnopq zmnopqr zhiklm mnop mnop r r r r r  u zsu   zvx  

 uvx       opqr r  nopqr qr qr             

LESS 2793 387 151 421 173 181 260 483 695 513 857 487 800 911 1099 1026 788 674 641 1161 378 1227 466 1134 1138

 59% 53% 59% 55% 62% 50% 57% 46% 54% 49% 49% 56% 54% 72% 71% 73% 74% 73% 77% 55% 43% 73% 66% 46% 76%

 aceghi  e  ae    gij  g gij gij zghi zghi zghi zghijkl zghi zghi t  zst zw  zvw

 jlstw             jkl jkl jkl  jkl jklmnop       

                   q       
FEELINGS EXPERIENCED: P12M                          

FEARFUL ABOUT FUTURE 2810 318 120 421 177 147 245 374 603 433 717 480 796 1109 1323 1202 870 782 676 1181 427 1170 537 1169 1044

 59% 43% 47% 55% 63% 41% 54% 36% 47% 41% 41% 55% 54% 87% 86% 85% 81% 85% 82% 56% 48% 69% 76% 48% 70%

 abcegh   abe abce  ae  gij g g ghij ghij zghi zghi zghi zghijkl zghi zghi t  zst zwx  zw

 ijklstw    f         jklopr jklpr jklpr  jklpr jkl       

BURN OUT 2798 286 126 329 169 136 193 422 682 500 800 503 823 1006 1228 1186 807 790 630 1052 413 1301 416 1142 1176

 59% 39% 49% 43% 61% 38% 43% 40% 53% 48% 46% 57% 55% 79% 80% 84% 75% 86% 76% 50% 47% 77% 59% 47% 79%

 abcefg  ae  abce    gij g g ghij gij zghi zghi zghi zghijkl zghi zghi   zst w  zvw

 hijlstw    f         jklp jklpr jklmnpr  jklmnpr jkl       

ANXIETY/DEPRESSION 2742 301 126 400 179 133 224 347 577 412 714 450 760 1051 1347 1210 857 781 708 1162 417 1125 513 1129 1036

 58% 41% 49% 52% 64% 37% 49% 33% 45% 39% 41% 51% 51% 83% 88% 86% 80% 85% 85% 55% 47% 67% 73% 46% 69%

 abcefg e ae ae zabc  ae  gij g g ghij ghij zghi zghi zghi zghijkl zghi zghi t  zst zw  zw

 hijklstw    ef         jkl jklmopq jklmp  jklp jklp       

CONFIDENCE LOSS 2482 252 103 385 159 113 227 284 515 326 623 393 692 969 1202 1109 802 732 661 1052 370 1030 489 978 961

 52% 34% 40% 50% 57% 31% 50% 27% 40% 31% 36% 45% 47% 76% 78% 79% 75% 80% 80% 50% 42% 61% 69% 40% 64%

 abeghi  e abe abe  abe  gij g gi ghij ghij zghi zghi zghi zghijkl zghi zghi t  zst zwx  zw

 jklstw             jkl jklp jklmp  jklmp jklmp       

NO TIME FOR SELF 2058 168 96 175 114 76 84 337 564 417 625 387 665 722 853 885 566 612 417 508 265 1263 132 626 1266

 43% 23% 37% 23% 41% 21% 19% 32% 44% 40% 36% 44% 45% 57% 55% 63% 53% 67% 50% 24% 30% 75% 19% 26% 85%

 acefgi  acef f acef    gij gj g gij gij zghi zghi zghi zghijkl zghi zghi  s zst  v zvw

 jstvw             jklpr jklr jklmnpr  jklmnop jkl       

                  r        

LONELY/ISOLATED 2261 241 92 322 127 105 172 282 482 313 544 352 525 873 1081 1018 777 662 760 970 351 911 523 860 825

 47% 33% 36% 42% 45% 29% 38% 27% 37% 30% 31% 40% 35% 69% 70% 72% 73% 72% 92% 46% 40% 54% 74% 35% 55%

 abcefg e  aef abe  e  gij g g gijl gij zghi zghi zghi zghijklm zghi zghi t  zst zwx  zw

 hijkltw             jkl jkl jklm  jklm jklmnop       

                   q       

LIFE HAS LESS MEANING 2017 248 99 316 124 109 184 228 345 261 440 276 408 834 1012 924 792 622 642 954 300 741 504 752 714

 42% 34% 38% 41% 44% 30% 41% 22% 27% 25% 25% 32% 27% 65% 66% 66% 74% 68% 77% 45% 34% 44% 72% 31% 48%

 aeghij e e ae ae  ae  g g g ghij g zghi zghi zghi zghijklm zghi zghi zt  t zwx  zw

 kltw           l  jkl jkl jkl noq jkl jklmnoq       

CONCERNS FOR OWN HEALTH 2900 436 145 502 181 222 299 485 696 522 895 539 871 986 1212 1095 803 723 646 1338 428 1102 530 1315 989

 61% 59% 56% 65% 65% 62% 66% 46% 54% 50% 52% 61% 59% 77% 79% 78% 75% 79% 78% 63% 48% 65% 75% 54% 66%

 ghijtw   zab   zab  gi g g ghij ghij zghi zghi zghi zghijkl zghi zghi zt  zt zwx  zw

              jkl jklp jkl  jklp jkl       

CONCERN FOR OTHERS' HEALTH 2803 377 145 479 194 206 298 527 747 556 969 541 943 919 1084 1000 715 639 531 1234 461 1079 410 1344 995

 59% 51% 56% 62% 69% 57% 66% 50% 58% 53% 56% 62% 64% 72% 71% 71% 67% 70% 64% 58% 52% 64% 58% 55% 67%

 agijtw   a zabe a zabc  gi  g gij zghi zghi zghi zghi zghijk zghi zghi t  zst   zvw

       e      j jklpr jklpr jklpr  jklr j       

TOO MUCH ALCOHOL 1003 145 59 120 38 79 61 199 261 219 327 174 298 326 389 362 311 248 240 456 172 367 207 460 322

 21% 20% 23% 16% 14% 22% 14% 19% 20% 21% 19% 20% 20% 26% 25% 26% 29% 27% 29% 22% 19% 22% 29% 19% 22%

 cdfjw df cdf   cdf        zghi zghi zghi zghijklm zghi zghi    zwx   

              jkl jkl jkl no jkl jklmn       

LESS ACTIVE 2773 412 148 489 171 200 294 455 678 490 880 481 804 937 1133 1037 795 680 625 1275 431 1039 500 1232 984

 58% 56% 57% 64% 61% 56% 65% 43% 53% 47% 51% 55% 54% 74% 74% 74% 74% 74% 75% 60% 49% 61% 71% 50% 66%

 ghijkl   zae   zae  gi g gi gij gij zghi zghi zghi zghijkl zghi zghi zt  zt zwx  zw

 tw             jkl jkl jkl  jkl jkl       

LOSING CONNECTIONS 2119 245 103 292 108 117 174 297 489 353 568 381 583 800 984 916 675 595 579 950 287 858 418 861 793

 44% 33% 40% 38% 39% 33% 38% 28% 38% 34% 33% 43% 39% 63% 64% 65% 63% 65% 70% 45% 32% 51% 59% 35% 53%

 acefgh        gij g g ghij gij zghi zghi zghi zghijkl zghi zghi t  zst zwx  zw

 ijltw           l  jkl jkl jkl  jkl jklmnop       

                   q       

LESS MOBILE/AGILE 2454 439 153 496 165 217 299 426 583 398 786 438 698 823 972 876 687 584 559 1205 390 833 419 1167 820

 52% 60% 59% 65% 59% 60% 66% 40% 45% 38% 45% 50% 47% 65% 63% 62% 64% 64% 67% 57% 44% 49% 59% 48% 55%

 ghijlt z z z z z z  gi  gi ghij gi zghi zghi zghi zghijkl zghi zghi ztu  t zw  zw

 uw             jkl jkl jkl  jkl jklno       

JOB - STRUGGLE FINDING 

MEANING

1344 107 74 105 79 39 45 195 328 235 339 210 364 471 592 556 434 380 314 480 206 644 192 529 605

 28% 15% 29% 14% 28% 11% 10% 19% 26% 22% 20% 24% 25% 37% 39% 39% 41% 41% 38% 23% 23% 38% 27% 22% 40%

 acefgh ef acef f acef    gij gj  gj gj zghi zghi zghi zghijklm zghi zghi   zst w  zvw

 ijklstw             jkl jkl jkl  jklm jkl       

FEARS OF UNEMPLOYMENT 955 66 47 59 49 26 27 156 240 218 272 162 273 355 428 407 267 284 226 316 155 479 143 363 433

 20% 9% 18% 8% 18% 7% 6% 15% 19% 21% 16% 18% 18% 28% 28% 29% 25% 31% 27% 15% 18% 28% 20% 15% 29%

 acefgjs  acef  acef    gj gjl  gj gj zghi zghi zghi zghijkl zghi zghi   zst w  zvw

 w             jkl jkl jklp  jklnp jkl       
ACCESS TO A GROUP, CLUB OR 

SOCIETY
                         

NET: VERY/ FAIRLY BENEFICIAL 3127 400 156 459 166 208 280 716 956 777 1200 644 1085 862 1035 938 674 634 595 1386 553 1166 494 1592 1007

 66% 55% 61% 60% 59% 58% 62% 68% 74% 74% 69% 74% 73% 68% 67% 67% 63% 69% 72% 66% 63% 69% 70% 65% 67%

 acde      a p zgjmno zgjmnopq zp zgjm zgjm p p p  zp zmno   zt zw   

         pq   nopq nopq      p       

NET: NOT VERY/ NOT AT ALL 

BENEFICIAL

1076 202 72 206 74 93 114 247 225 194 380 167 285 283 331 316 272 191 153 491 218 364 148 585 327

 23% 28% 28% 27% 26% 26% 25% 23% 18% 19% 22% 19% 19% 22% 22% 22% 25% 21% 18% 23% 25% 22% 21% 24% 22%

 hiklr z z z    hiklr   hil   hir hr hilr zhijklmn       z  

                 oqr         
DRINKING FREQUENCY - HOW 

OFTEN
                         

6+ TIMES A WEEK 262 71 24 52 7 33 28 56 64 60 86 52 76 94 107 84 78 54 70 146 42 72 62 131 64

 6% 10% 9% 7% 3% 9% 6% 5% 5% 6% 5% 6% 5% 7% 7% 6% 7% 6% 8% 7% 5% 4% 9% 5% 4%

 ux zd zd d  zd        zhjlo zhjl  zhjl  zghij zu   zwx   

                   loq       

NET: 4+ TIMES A WEEK 562 150 51 109 17 75 55 146 141 139 211 96 154 160 197 155 152 98 116 310 100 151 118 293 145

 12% 20% 20% 14% 6% 21% 12% 14% 11% 13% 12% 11% 10% 13% 13% 11% 14% 11% 14% 15% 11% 9% 17% 12% 10%

 dux zcdf zcdf d  zcdf d zhkloq  hl l    loq  zhkloq  loq ztu   zwx   

NET: WEEKLY OR MORE 2210 434 162 362 110 227 204 566 642 547 870 414 715 555 675 586 491 378 359 1022 434 742 322 1201 656

 46% 59% 63% 47% 39% 63% 45% 54% 50% 52% 50% 47% 48% 44% 44% 42% 46% 41% 43% 48% 49% 44% 46% 49% 44%

 dmnoqu zcdf zcdf   zacd  zhjklmn zmnoqr zklmnopq zmnoqr oq mnoq    oq   zu u   zx  

 x     f  opqr  r   r             

NET: MONTHLY OR LESS 1901 215 67 324 131 93 201 343 465 361 620 331 558 550 682 639 426 416 359 818 353 694 299 916 628

 40% 29% 26% 42% 47% 26% 45% 33% 36% 35% 36% 38% 38% 43% 44% 45% 40% 45% 43% 39% 40% 41% 42% 37% 42%

 abeghi e  abe zabe  abe  g  g g gi zghi zghi zghi gij zghi ghij    w  w

 jlw             jkl jklp jklp  jklp kl       
DRINKING FREQUENCY - LEVEL 

NOW VS. 10 YRS PRIOR
                         

NET: MORE FREQUENT 680 82 43 87 33 43 52 139 191 153 223 118 205 209 258 204 172 137 146 321 101 254 146 299 223

 14% 11% 17% 11% 12% 12% 12% 13% 15% 15% 13% 13% 14% 16% 17% 14% 16% 15% 18% 15% 11% 15% 21% 12% 15%

 acjtw  ac      j     zgj zgjk  j  zgjk t  t zwx  w

               lo    lo       

SAME 1160 251 89 227 79 121 128 322 305 268 504 219 366 258 306 269 223 148 129 532 310 308 110 731 302

 24% 34% 35% 30% 28% 34% 28% 31% 24% 26% 29% 25% 25% 20% 20% 19% 21% 16% 16% 25% 35% 18% 16% 30% 20%

 mnopqr z z z  z  zhiklmn mnoqr mnopqr zhiklm mnop mnop qr qr qr qr   u zsu   zvx v

 uvx       opqr   nopqr qr qr             

NET: LESS FREQUENT 1511 275 90 278 100 144 169 340 430 317 537 304 505 394 485 469 361 309 298 711 223 566 221 752 513

 32% 38% 35% 36% 36% 40% 37% 32% 33% 30% 31% 35% 34% 31% 32% 33% 34% 34% 36% 34% 25% 33% 31% 31% 34%

 t z  z  z z  i   ij zij      zijm zt  t   zw

                   n       
DRINKING SETTING                          

ALONE 1449 272 80 186 53 105 83 350 403 345 469 299 350 411 510 471 412 314 351 643 288 506 287 700 444

 30% 37% 31% 24% 19% 29% 18% 33% 31% 33% 27% 34% 24% 32% 33% 33% 39% 34% 42% 30% 33% 30% 41% 29% 30%

 cdfjlw zcdef cdf f  df  zjl jl jl l zjl  jl zjl zjl zghijlmn zjl zghi    zwx   

                 oq  jklmnoq       

WITH PARTNER 1804 318 147 313 104 203 204 472 572 469 809 350 759 445 514 450 353 299 199 811 330 649 160 1005 610

 38% 43% 57% 41% 37% 57% 45% 45% 44% 45% 47% 40% 51% 35% 33% 32% 33% 33% 24% 38% 37% 38% 23% 41% 41%

 mnopqr z zacdf   zacd zc zkmnopq zkmnop zkmnopqr zkmnop mnop zghi or r r r r      zv zv

 v     f  r qr  qr qr jkmnopq             

             r             

WITH FRIENDS & FAMILY 2650 417 149 437 141 229 265 656 807 669 1082 551 944 655 806 747 562 469 419 1231 458 938 359 1421 830

 56% 57% 58% 57% 50% 64% 58% 62% 63% 64% 62% 63% 64% 51% 52% 53% 53% 51% 51% 58% 52% 55% 51% 58% 55%

 mnoqrt     zacd  zmnopqr zmnopq zmnopqr zmnopq zmno zmno       zt    zv  

 v        r  r pqr pqr             

WITH COLLEAGUES 631 48 36 43 16 27 22 173 243 205 292 151 250 157 170 169 128 121 89 222 108 295 62 309 256

 13% 7% 14% 6% 6% 8% 5% 17% 19% 20% 17% 17% 17% 12% 11% 12% 12% 13% 11% 11% 12% 17% 9% 13% 17%

 acdefnr  acdef     zmnopr zmnopq zgjlmnop zmnopq zmno zmno     n    zst  v zvw

 sv        r qr r pqr pqr             

OTHER 234 53 26 28 14 24 14 60 76 69 95 55 97 72 78 68 61 54 45 112 36 84 32 120 79

 5% 7% 10% 4% 5% 7% 3% 6% 6% 7% 5% 6% 7% 6% 5% 5% 6% 6% 5% 5% 4% 5% 5% 5% 5%

  zcf zcf   cf    z   zo             
LONE DRINKING: NOW VS. 10 YRS 

PRIOR
                         

NET: MORE FREQUENT 417 53 19 52 16 22 26 86 125 99 101 86 99 157 187 150 152 114 138 215 49 149 122 163 129

 9% 7% 8% 7% 6% 6% 6% 8% 10% 9% 6% 10% 7% 12% 12% 11% 14% 12% 17% 10% 6% 9% 17% 7% 9%

 fjltw       j jl jl  jl  zghi zghi zjl zghijklo zgij zghi zt  t zwx  w

              jl jl   l jklmnoq       

SAME 490 131 40 65 19 49 25 131 127 112 184 101 117 100 146 140 110 79 86 197 159 132 54 293 135

 10% 18% 16% 9% 7% 14% 6% 12% 10% 11% 11% 11% 8% 8% 10% 10% 10% 9% 10% 9% 18% 8% 8% 12% 9%

 flmuv zcdef zcdf f  zcdf  zhlmnq l lm lm lmq   m m m  m  zsu   zvx  

NET: LESS FREQUENT 376 85 19 69 17 33 31 91 101 78 135 84 92 98 119 115 100 74 92 180 48 145 86 164 122



 8% 12% 8% 9% 6% 9% 7% 9% 8% 7% 8% 10% 6% 8% 8% 8% 9% 8% 11% 9% 5% 9% 12% 7% 8%

 ltw zdef  f    l l  l l    l l  zhijl t  t zwx   

                   mnoq       
MEN AGED 50-75: FREE TIME: 

NOW VS. 10 YEARS AGO
                         

NET: MORE 591 461 130 - - 247 - 182 167 139 274 110 177 114 125 103 115 50 85 591 - - 132 421 32

 12% 63% 50% - - 69% - 17% 13% 13% 16% 13% 12% 9% 8% 7% 11% 5% 10% 28% - - 19% 17% 2%

 cdfmno zbcdf zcdf   zabcd  zhiklmn mnoq mnoq zhiklm mnoq mnoq oq q q noq  noq ztu   zx zx  

 qtux     f  opqr   nopqr               

SAME 220 162 57 - - 66 - 64 52 44 88 38 44 29 40 37 42 21 23 - 220 - 14 166 36

 5% 22% 22% - - 18% - 6% 4% 4% 5% 4% 3% 2% 3% 3% 4% 2% 3% - 25% - 2% 7% 2%

 cdflmn zcdef zcdf   zcdf  zhilmnop lmnoq lmnoq lmnoqr lmnoq     mnoq    zsu   zvx  

 oqrsuvx       qr                  

NET: LESS 169 99 69 - - 45 - 33 39 29 41 33 40 51 63 55 42 17 21 - - 169 2 41 122

 4% 14% 27% - - 13% - 3% 3% 3% 2% 4% 3% 4% 4% 4% 4% 2% 3% - - 10% * 2% 8%

 cdfjlq zcdf zacdef   zcdf      jq  jlqr jlqr jq jq     zst  v zvw

 stvw                         
MEN AGED 50-75: FREE TIME: TOO 

MUCH/ TOO LITTLE
                         

TOO MUCH 147 121 26 - - 56 - 27 21 17 33 23 22 50 52 47 63 26 59 132 14 2 147 - -

 3% 17% 10% - - 16% - 3% 2% 2% 2% 3% 2% 4% 3% 3% 6% 3% 7% 6% 2% * 21% - -

 cdfhij zbcdf zcdf   zcdf  l    l  hijl hijl hijl zghijklmn l zghij ztu u  zwx   

 ltuwx                oq  klmnoq       

ABOUT RIGHT 628 477 151 - - 241 - 210 189 167 318 123 190 78 100 77 76 33 42 421 166 41 - 628 -

 13% 65% 59% - - 67% - 20% 15% 16% 18% 14% 13% 6% 7% 5% 7% 4% 5% 20% 19% 2% - 26% -

 cdfmno zcdf zcdf   zbcdf  zhiklmn mnopqr zlmnopqr zhiklm mnop mnopq q q q oqr   zu zu   zvx  

 pqruvx       opqr   nopqr qr r             

TOO LITTLE 191 116 75 - - 56 - 42 48 28 51 36 47 62 70 65 56 27 27 32 36 122 - - 191

 4% 16% 29% - - 16% - 4% 4% 3% 3% 4% 3% 5% 5% 5% 5% 3% 3% 1% 4% 7% - - 13%

 cdfijs zcdf zacdef   zcdf  i    i  ijlqr ijlq ijlq zijlqr    s zst   zvw

 vw                         
                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r - z/s/t/u - z/v/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 324
Sample profile

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

EMPTY 

NESTER 

(a)

THE DEATH 

OF A CLOSE 

FRIEND 

(b)

THE DEATH 

OF PARTNER 

/FAMILY 

(c)

DIVORCE 

(d)

LOSING 

YOUR JOB 

(e)

BUYING A 

HOME 

(f)

STARTING A 

FAMILY 

(g)

RECEIVING A 

PROMOTIO

N 

(h)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(i)

RETIRING 

FROM 

WORK 

(j)

EMPTY 

NESTER 

(k)

THE DEATH 

OF A CLOSE 

FRIEND 

(l)

THE DEATH 

OF PARTNER 

/FAMILY 

(m)

DIVORCE 

(n)

LOSING 

YOUR JOB 

(o)

BUYING A 

HOME 

(p)

STARTING A 

FAMILY 

(q)

RECEIVING A 

PROMOTIO

N 

(r)

GET 

MARRIED/ 

CIVIL 

PARTNERSHI

P 

(s)

RETIRING 

FROM 

WORK 

(t)

NET VERY 

OFTEN/ 

ALWAYS 

(u)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(v)

NET VERY 

OFTEN/ 

ALWAYS 

(w)

NET NOT 

VERY OFTEN/ 

HARDLY/ 

NEVER 

(x)

UNWEIGHTED BASE 4763 1234 2520 3587 930 2247 3160 2809 3188 2840 1000 656 1734 2458 277 1156 1388 902 1757 883 726 2255 1057 2737 534

WEIGHTED BASE 4763 1210 2480 3596 939 2252 3015 2789 3026 2723 960 647 1704 2469 279 1147 1303 889 1638 827 695 2212 1097 2656 572

 100% 25% 52% 75% 20% 47% 63% 59% 64% 57% 20% 14% 36% 52% 6% 24% 27% 19% 34% 17% 15% 46% 23% 56% 12%
GENDER                          

MAN 2335 579 1325 1738 409 1219 1502 1324 1576 1302 462 312 921 1175 135 611 647 457 889 414 345 996 592 1198 309

 49% 48% 53% 48% 44% 54% 50% 47% 52% 48% 48% 48% 54% 48% 48% 53% 50% 51% 54% 50% 50% 45% 54% 45% 54%

 dguw d zacd d  zacd cdgi d zacdfgij d d  zkmp   zkm  m zkmpst    zu  zw

   fgij   fghij       st             

WOMAN 2388 628 1137 1833 527 1016 1496 1452 1427 1405 496 333 770 1278 141 522 646 425 735 406 348 1194 502 1435 262

 50% 52% 46% 51% 56% 45% 50% 52% 47% 52% 52% 52% 45% 52% 51% 46% 50% 48% 45% 49% 50% 54% 46% 54% 46%

 behl beh  beh zabc  beh zbefh e zbef beh lor  zloq   lor   r lr zv  zx  

 orv    efghij     h    r            
AGE                          

18-24 544 55 178 362 40 212 126 147 214 100 - 36 135 295 24 171 93 112 182 71 - 299 92 302 73

 11% 5% 7% 10% 4% 9% 4% 5% 7% 4% - 6% 8% 12% 9% 15% 7% 13% 11% 9% - 14% 8% 11% 13%

 abcde j adfg abdfg j abdfg j fij adfgij j  t kt klpst t zklmn t klpst klpst kt  zv    

 fghijklp  ij hij  hij          prst          

 stv                         

25-34 898 83 351 585 66 335 408 473 586 388 - 64 254 445 43 251 359 377 527 310 - 520 133 543 111

 19% 7% 14% 16% 7% 15% 14% 17% 19% 14% - 10% 15% 18% 15% 22% 28% 42% 32% 37% - 24% 12% 20% 19%

 abcde j adj abdef j adj adj abdefi abcdefgi adj  t kt klt kt zklm zklm zklmno zklmnopt zklmn  zv  z  

 fgijkltv   ij    j j       nt not prst  oprt      

35-44 858 73 389 581 95 401 526 546 549 469 18 45 257 425 64 234 338 284 406 226 11 472 137 478 97

 18% 6% 16% 16% 10% 18% 17% 20% 18% 17% 2% 7% 15% 17% 23% 20% 26% 32% 25% 27% 2% 21% 13% 18% 17%

 abcdj j adj adj aj abcd abcd zabcde abcdj abdj  t kt klt zklm zklm zklm zklmno zklmot zklmo  zv    

 kltv     j j fhij       t t ot prst  t      

45-54 873 153 450 662 178 484 604 532 527 519 51 128 297 430 69 240 215 88 253 105 41 428 175 503 95

 18% 13% 18% 18% 19% 21% 20% 19% 17% 19% 5% 20% 17% 17% 25% 21% 17% 10% 15% 13% 6% 19% 16% 19% 17%

 ahjq j aj aj aj zabc zabc ahj aj ahj  qrst qst qrst zlmp zlmp qst t qst qt  v    

 rstv     ghij hj        qrst qrst          

55-75 1590 845 1112 1406 559 822 1351 1092 1151 1246 891 374 761 875 78 250 299 28 269 115 642 494 559 830 196

 33% 70% 45% 39% 60% 36% 45% 39% 38% 46% 93% 58% 45% 35% 28% 22% 23% 3% 16% 14% 92% 22% 51% 31% 34%

 opqr zbcd zceg ze zbce z zceg ze z zceg zabc zlmn zmno znop oqrs qrs qrs  qs q zklm  zu   

 suw efghi h  fghi  h   h defghi opqrs pqrs qrs       nopqrs     
MEN'S SHED TARGET AGE AND 

GENDER
                         

Men 50-75 990 409 704 839 262 590 819 633 733 713 444 197 482 526 44 197 182 31 214 77 331 277 359 450 141

 21% 34% 28% 23% 28% 26% 27% 23% 24% 26% 46% 31% 28% 21% 16% 17% 14% 3% 13% 9% 48% 13% 33% 17% 25%

 opqr zbcd zceg z zcgh zcgh zcgh z zg zcgh zabc zmno zmno nopq qs pqrs qs  qs q zklm  zu  zw

 suw efghi hi        defghi pqrs pqrs rs       nopqrs     

Women 50-75 1049 529 651 927 405 492 867 731 696 822 485 257 441 599 68 176 220 28 176 91 343 421 299 631 105

 22% 44% 26% 26% 43% 22% 29% 26% 23% 30% 51% 40% 26% 24% 24% 15% 17% 3% 11% 11% 49% 19% 27% 24% 18%

 opqr zbce zeh zeh zbce  zbce zeh z zbce zabc zlmn zopq zopq opqr qrs qrs  q q zklm  zu zx  

 sux fghi   fghi  gh   fgh defghi opqrs rs rs s      nopqrs     

Men 18-49 1345 169 621 899 147 628 683 691 844 589 18 114 439 650 91 415 465 426 675 336 13 719 233 748 168

 28% 14% 25% 25% 16% 28% 23% 25% 28% 22% 2% 18% 26% 26% 33% 36% 36% 48% 41% 41% 2% 33% 21% 28% 29%

 abcd j adfi adfi j abcd adj adfij abcdfgij adj  t kt kt klmt zklm zklm zklmno zklmnopt zklmn  zv    

 fgijklm  j j  fgij          t t prst  opt      

 tv                         

Women 18-49 1339 99 486 906 122 524 630 721 731 583 11 76 329 679 73 347 426 397 559 315 5 773 202 804 158

 28% 8% 20% 25% 13% 23% 21% 26% 24% 21% 1% 12% 19% 28% 26% 30% 33% 45% 34% 38% 1% 35% 18% 30% 28%

 abcde j adj abde aj abdf adj abdefh abdfij abdj  t kt klt klt klt zklm zklmno zklmnot zklmn  zv  z  

 fghijklt   fij  ij  ij         nt prst  oprt      

 v                         
SOCIAL GRADE                          

AB 1359 328 713 979 247 562 1017 883 1072 912 240 205 486 675 98 297 541 348 716 347 173 687 254 848 108

 29% 27% 29% 27% 26% 25% 34% 32% 35% 33% 25% 32% 28% 27% 35% 26% 42% 39% 44% 42% 25% 31% 23% 32% 19%

 cejo  cej e   zabc zabcde zabcdefg zabc  mot   zlmo  zklm zklmot zklmnoqt zklm  zv  zx  

 tvx      degj j ij degj     t  ot   not      

C1 1362 308 697 1033 268 651 897 721 933 749 286 160 466 720 81 307 365 202 461 200 207 607 338 724 177

 29% 25% 28% 29% 29% 29% 30% 26% 31% 28% 30% 25% 27% 29% 29% 27% 28% 23% 28% 24% 30% 27% 31% 27% 31%

 agkq  ag ag a ag zabg  zabcegi g ag  q kqs q q qs  qs  kqs     

 sw      i                   

C2 1010 255 495 755 176 485 583 605 529 541 131 152 350 495 48 255 249 203 301 168 94 442 266 526 167

 21% 21% 20% 21% 19% 22% 19% 22% 17% 20% 14% 24% 21% 20% 17% 22% 19% 23% 18% 20% 13% 20% 24% 20% 29%

 bfhi hj hj fhj j fhj hj bdfhij j hj  mnpr t t  prt t prt t t   zu  zw

 jprtw           t              

DE 1031 318 576 829 248 555 518 581 492 522 303 129 404 579 53 288 148 136 160 112 222 477 239 559 120

 22% 26% 23% 23% 26% 25% 17% 21% 16% 19% 32% 20% 24% 23% 19% 25% 11% 15% 10% 14% 32% 22% 22% 21% 21%

 fhip zbcf zfgh zfgh zbcf zcfg  fhi  fh zabc pqrs zkpq zpqr prs zknp  pr  r zklm     

 qrs ghi i i ghi hi     defghi  rs s  qrs     nopqrs     
EDUCATION                          

GCSE/ O-LEVEL/ CSE/ NVQ12 1358 413 777 1094 332 714 793 829 733 775 334 194 533 773 67 335 265 183 286 164 246 534 385 701 191

 29% 34% 31% 30% 35% 32% 26% 30% 24% 28% 35% 30% 31% 31% 24% 29% 20% 21% 17% 20% 35% 24% 35% 26% 33%

 fhpq zbcf zfhi zfhi zbce zfhi h zfhi  fh zbcf pqrs znpq znpq r pqrs r r   zklm  zu  zw

 rsuw ghi   fghi      ghi  rs rs       nopqrs     

A-LEVEL OR EQUIV. 1479 361 713 1112 287 694 893 814 935 759 282 216 481 754 92 341 352 230 465 202 206 708 341 807 189

 31% 30% 29% 31% 31% 31% 30% 29% 31% 28% 29% 33% 28% 31% 33% 30% 27% 26% 28% 24% 30% 32% 31% 30% 33%

 bfgi   bfgi  bi i i bfgi   lpqr s lpqs pqs qs   s  s     

 lpqrs           s              

DEGREE/ MASTERS/ PHD 1672 345 826 1184 265 706 1195 995 1255 1048 269 193 565 812 103 410 647 436 844 433 197 866 312 1033 155

 35% 29% 33% 33% 28% 31% 40% 36% 41% 38% 28% 30% 33% 33% 37% 36% 50% 49% 52% 52% 28% 39% 28% 39% 27%

 abcd  adj adj  aj zabc abcdej zabcdefg zabc   t t kt kt zklm zklmno zklmnot zklm  zv  zx  

 ejkmtvx      degj  ij degj       not t  not      

NO FORMAL QUALS. 254 90 164 205 55 138 134 151 103 141 75 44 124 129 16 60 40 40 43 29 47 103 59 115 37

 5% 7% 7% 6% 6% 6% 4% 5% 3% 5% 8% 7% 7% 5% 6% 5% 3% 4% 3% 4% 7% 5% 5% 4% 6%

 fhprs zcfgh zcfgh fh fh zfh h fh  fh zcfgh prs zmopq prs pr pr  pr   prs     

 w i i        i  rs             
WORKING STATUS                          

FULL TIME 2189 364 1070 1532 344 1024 1425 1293 1571 1243 42 255 735 1094 156 563 802 577 1154 530 33 1075 434 1217 288

 46% 30% 43% 43% 37% 45% 47% 46% 52% 46% 4% 39% 43% 44% 56% 49% 62% 65% 70% 64% 5% 49% 40% 46% 50%

 abcd j adj adj aj abcd zabc abcdj zabcdefg abcdj  t t kt zklm zklm zklm zklmno zklmnopq zklmn  zv    

 jklmtv     j dij  ij      ot t ot pt st ot      

PART TIME 773 200 388 590 153 361 463 519 429 442 58 124 269 425 50 208 187 163 212 133 48 380 152 454 71

 16% 17% 16% 16% 16% 16% 15% 19% 14% 16% 6% 19% 16% 17% 18% 18% 14% 18% 13% 16% 7% 17% 14% 17% 12%

 fhjp hj hj fhj j hj hj zabcef j hj  lprt rt prt rt prt t prt t rt  v  x  

 rtvx       hij                  

SELF EMPLOYED 272 55 143 208 40 142 174 143 135 134 17 31 101 125 8 68 64 50 63 30 12 136 60 158 33

 6% 5% 6% 6% 4% 6% 6% 5% 4% 5% 2% 5% 6% 5% 3% 6% 5% 6% 4% 4% 2% 6% 5% 6% 6%

 hijrs j hij ahij j adghi ahij j j j  t rst rt  rst t rst t t      

 t     j                    

ANY WORKING 3234 618 1601 2330 538 1527 2062 1955 2134 1819 117 411 1105 1644 214 840 1053 790 1428 692 94 1591 647 1830 391

 68% 51% 65% 65% 57% 68% 68% 70% 71% 67% 12% 63% 65% 67% 77% 73% 81% 89% 87% 84% 13% 72% 59% 69% 68%

 abcd j adj adj aj abcd abcd zabcde zabcdefi abcd  t t t zklm zklm zklm zklmno zklmnops zklm  zv    

 jkltv     j ij fij j j     t t ot pst t nopt      

NOT WORKING 1529 592 879 1266 401 726 953 834 892 904 843 236 599 825 64 307 249 99 209 135 601 621 451 827 181

 32% 49% 35% 35% 43% 32% 32% 30% 29% 33% 88% 37% 35% 33% 23% 27% 19% 11% 13% 16% 87% 28% 41% 31% 32%

 ghno zbcd zefg zefg zbce gh gh   fgh zabc znop znop nopq qrs pqrs qrs   qr zklm  zu   

 pqrsu efghi hi hi fghi      defghi qrs qrs rs       nopqrs     
GOVERNMENT OFFICE REGION                          

NORTH EAST 189 55 98 152 46 82 121 124 115 101 45 29 73 104 17 28 47 38 61 27 31 87 51 113 28

 4% 5% 4% 4% 5% 4% 4% 4% 4% 4% 5% 4% 4% 4% 6% 2% 4% 4% 4% 3% 4% 4% 5% 4% 5%

 o    i   hi    o o o ops   o o  o     

NORTH WEST 516 146 270 397 110 241 333 334 307 304 116 79 188 274 31 119 141 102 155 96 82 242 119 279 81

 11% 12% 11% 11% 12% 11% 11% 12% 10% 11% 12% 12% 11% 11% 11% 10% 11% 11% 9% 12% 12% 11% 11% 11% 14%

 r h  h   h zhi  h    r      r     zw

YORKS & HUMBER 388 121 212 305 82 203 262 240 228 228 97 58 138 222 17 109 120 74 125 65 81 176 104 211 55

 8% 10% 9% 8% 9% 9% 9% 9% 8% 8% 10% 9% 8% 9% 6% 9% 9% 8% 8% 8% 12% 8% 9% 8% 10%

 h zhi h h  h h h  h zh      r    zlmnq     

                     rs     

WEST MIDLANDS 416 89 201 316 86 171 256 236 257 227 79 49 148 218 23 88 119 84 132 77 57 179 104 207 53

 9% 7% 8% 9% 9% 8% 9% 8% 9% 8% 8% 8% 9% 9% 8% 8% 9% 9% 8% 9% 8% 8% 9% 8% 9%

 ew   e                      

EAST MIDLANDS 342 92 184 257 77 168 235 196 196 200 68 56 134 189 24 77 101 51 86 53 53 154 87 181 43

 7% 8% 7% 7% 8% 7% 8% 7% 6% 7% 7% 9% 8% 8% 9% 7% 8% 6% 5% 6% 8% 7% 8% 7% 8%

 hr  h  h h zh   h  qr qr qr r  qr    r     

EAST OF ENGLAND 442 107 216 327 85 217 283 264 288 268 79 58 140 223 26 107 122 79 153 69 58 201 101 248 56

 9% 9% 9% 9% 9% 10% 9% 9% 10% 10% 8% 9% 8% 9% 9% 9% 9% 9% 9% 8% 8% 9% 9% 9% 10%

          b                

SOUTH WEST 398 107 220 314 93 200 272 222 259 237 82 51 153 214 24 103 115 60 132 66 56 171 90 215 45

 8% 9% 9% 9% 10% 9% 9% 8% 9% 9% 9% 8% 9% 9% 9% 9% 9% 7% 8% 8% 8% 8% 8% 8% 8%

     g  zg   g   q    q         

SOUTH EAST 651 154 336 499 141 316 409 365 433 379 149 79 231 338 46 160 169 113 227 102 103 284 140 375 69

 14% 13% 14% 14% 15% 14% 14% 13% 14% 14% 15% 12% 14% 14% 16% 14% 13% 13% 14% 12% 15% 13% 13% 14% 12%

         g  ag               

LONDON 663 120 322 444 73 300 359 353 443 341 84 78 212 298 28 167 181 152 299 150 59 344 133 384 72

 14% 10% 13% 12% 8% 13% 12% 13% 15% 13% 9% 12% 12% 12% 10% 15% 14% 17% 18% 18% 8% 16% 12% 14% 13%

 acdf d adj adj  adfj adj adj abcdfgij adj  t t t  mt t zklmnp zklmnopt zklmn  zv    

 gijlmt                 t  opt      

WALES 224 63 118 169 39 100 143 139 134 137 37 34 80 121 11 50 54 40 70 44 22 103 58 131 24

 5% 5% 5% 5% 4% 4% 5% 5% 4% 5% 4% 5% 5% 5% 4% 4% 4% 5% 4% 5% 3% 5% 5% 5% 4%

              t            

SCOTLAND 401 111 225 314 80 198 253 233 275 224 91 55 157 206 18 108 106 73 153 62 73 206 80 239 36

 8% 9% 9% 9% 9% 9% 8% 8% 9% 8% 10% 8% 9% 8% 7% 9% 8% 8% 9% 8% 11% 9% 7% 9% 6%

         zi                 

NI 133 44 78 103 26 56 88 84 93 76 32 23 51 62 14 32 29 23 45 16 21 65 30 73 10

 3% 4% 3% 3% 3% 2% 3% 3% 3% 3% 3% 4% 3% 3% 5% 3% 2% 3% 3% 2% 3% 3% 3% 3% 2%

  e             mps           
URBAN                          

URBAN 3953 941 2025 2943 754 1868 2440 2278 2481 2210 734 521 1390 2028 232 962 1057 777 1377 716 520 1857 907 2207 504

 83% 78% 82% 82% 80% 83% 81% 82% 82% 81% 76% 81% 82% 82% 83% 84% 81% 87% 84% 87% 75% 84% 83% 83% 88%

 abcd  aj aj j afij aj aj afj aj  t t t t t t zklmop lpt zklm     zw

 fghijpt                 rt  prt      

RURAL 677 225 377 550 158 329 488 427 453 437 194 102 264 379 33 152 218 88 216 95 154 289 161 376 59

 14% 19% 15% 15% 17% 15% 16% 15% 15% 16% 20% 16% 15% 15% 12% 13% 17% 10% 13% 12% 22% 13% 15% 14% 10%

 qsx zbce  z z  zeh z  z zbcd qs qrs zqrs  q zoqr  q  zklm   x  

  fghi         efghi      s    nopqrs     
MARITAL STATUS                          

MARRIED /LIVING AS 2771 830 1495 2102 509 1250 2088 2067 1938 2156 627 452 1012 1439 118 606 941 704 1052 711 465 1228 685 1544 339

 58% 69% 60% 58% 54% 55% 69% 74% 64% 79% 65% 70% 59% 58% 42% 53% 72% 79% 64% 86% 67% 56% 62% 58% 59%

 deno zbcd zcde de   zbcd zabcde zbcde zabc zbcd zlmn no no  n zlmn zklmno zlmno zklm zlmn  zu   

 u ehj     ehj fhj  defghj e or     ort prt  nopqrt o     

SINGLE 1507 146 659 1089 70 738 532 330 756 109 134 86 460 775 37 438 241 144 477 60 99 763 303 833 187

 32% 12% 27% 30% 7% 33% 18% 12% 25% 4% 14% 13% 27% 31% 13% 38% 19% 16% 29% 7% 14% 34% 28% 31% 33%

 abcd di adfg abdfg i abcd adgi di adfgij  di s knpq klnp s zklm knst s knpqst  s zv    

 fghijkl  hij hij  fghij j      st qst  npqrst          

 npqrstv                         

WID/ DIV/ SEP 485 234 326 405 359 265 395 391 332 458 199 109 231 255 124 102 121 41 109 57 131 222 109 279 46

 10% 19% 13% 11% 38% 12% 13% 14% 11% 17% 21% 17% 14% 10% 45% 9% 9% 5% 7% 7% 19% 10% 10% 11% 8%

 qrs zbce zch z zabc z zch zceh z zbce zbce zlmo zmop qrs zklmo qr qrs  q q zlmo     

  fghi   efghij     fgh fghi pqrs qrs  pqrst      pqrs     
NUMBER IN HOUSEHOLD                          

1 942 266 558 760 257 543 595 313 612 321 271 114 393 502 79 245 213 45 270 48 185 421 222 513 105

 20% 22% 22% 21% 27% 24% 20% 11% 20% 12% 28% 18% 23% 20% 28% 21% 16% 5% 16% 6% 27% 19% 20% 19% 18%

 gipq zfgi zcfg zfgi zabc zcfg gi  gi  zabc qs zkmp pqrs zkmo pqrs qs  qs  zklm     

 rs  hi  efghi hi     efghi  qrs  pqrs      opqrs     

2 1619 644 894 1276 389 777 1136 840 1073 1053 536 311 616 861 71 353 394 115 462 224 398 668 449 911 182

 34% 53% 36% 35% 41% 35% 38% 30% 35% 39% 56% 48% 36% 35% 25% 31% 30% 13% 28% 27% 57% 30% 41% 34% 32%

 gnop zbcd zg zg zbce g zceg  zg zbce zbcd zlmn znop nopq q q qs  q q zklm  zu   

 qrsu efghi   fgh  h   gh efghi opqrs qrs rs       nopqrs     

3 988 147 466 711 170 435 579 724 605 594 104 103 313 499 71 253 299 303 367 224 76 487 199 532 137

 21% 12% 19% 20% 18% 19% 19% 26% 20% 22% 11% 16% 18% 20% 26% 22% 23% 34% 22% 27% 11% 22% 18% 20% 24%

 abce  aj aj aj aj aj zabcde aj abcd  t t kt klmt klt zklm zklmno klmt zklm  v    

 fjkltv       fhij  efhj       t prst  oprt      

4+ 1214 153 562 848 123 496 706 912 736 755 48 120 382 607 58 296 396 425 539 332 36 637 227 701 148

 25% 13% 23% 24% 13% 22% 23% 33% 24% 28% 5% 19% 22% 25% 21% 26% 30% 48% 33% 40% 5% 29% 21% 26% 26%

 abcd j adj adej j adj adj zabcde abdej zabcd  t kt klt t klt zklm zklmno zklmnot zklmn  zv    

 efhjklt       fhij  efhj       not prst  oprt      

 v                         
CHILDREN IN HOUSEHOLD                          

YES 1615 211 797 1130 253 716 1050 1443 1077 1094 40 156 537 790 133 426 646 758 771 533 31 834 304 919 221

 34% 17% 32% 31% 27% 32% 35% 52% 36% 40% 4% 24% 32% 32% 48% 37% 50% 85% 47% 64% 4% 38% 28% 35% 39%

 abcd j adj adj aj adj abcd zabcde zabcdej zabcd  t kt kt zklm zklm zklm zklmno zklmot zklmn  zv   z

 ejklmtv      ej fhij  efhj     ot t ot prst  oprt      

NO 3148 999 1682 2465 686 1537 1966 1347 1949 1629 920 490 1167 1679 146 721 657 130 867 295 664 1378 793 1737 351

 66% 83% 68% 69% 73% 68% 65% 48% 64% 60% 96% 76% 68% 68% 52% 63% 50% 15% 53% 36% 96% 62% 72% 65% 61%

 ghin zbcd zfgh zfgh zbce zfgh gi  gi g zabc zlmn znop znop qs npqr qs  qs q zklm  zu   

 opqrsux efghi i i fghi i     defghi opqrs qrs qrs  s     nopqrs     
NUMBER OF CHILDREN IN 

HOUSEHOLD
                         

1 900 122 453 618 161 420 545 779 585 564 23 91 305 436 79 259 313 395 389 266 17 456 167 497 121

 19% 10% 18% 17% 17% 19% 18% 28% 19% 21% 2% 14% 18% 18% 28% 23% 24% 44% 24% 32% 2% 21% 15% 19% 21%

 acjk j aj aj aj acj aj zabcde acfj zabcd  t kt kt zklm zklm zklm zklmno zklmt zklmo  zv    

 mtv       fhij  efhj     ot t t prst  prt      

2 565 67 273 404 71 232 414 528 400 430 14 49 184 277 45 130 279 287 305 212 11 293 114 337 82

 12% 6% 11% 11% 8% 10% 14% 19% 13% 16% 1% 8% 11% 11% 16% 11% 21% 32% 19% 26% 2% 13% 10% 13% 14%

 acdej j adj adj aj adj zabc zabcde zabcdej zabcd  t kt kt zklm kt zklm zklmno zklmot zklmn  zv    

 kt      dej fhij  efhj     ot  ort prst  oprt      

3 124 16 59 89 17 55 77 110 74 79 1 12 45 64 8 32 47 62 60 45 1 67 17 69 12

 3% 1% 2% 2% 2% 2% 3% 4% 2% 3% * 2% 3% 3% 3% 3% 4% 7% 4% 5% * 3% 2% 3% 2%

 ajtv j aj aj j aj aj zabcdef aj adj  t t t t t zkmt zklmnop zkmt zklmo  v    

        hij          rt  prt      

4+ 27 6 12 20 3 8 15 26 19 21 2 4 3 13 1 6 7 14 17 9 2 17 6 17 6

 1% 1% * 1% * * * 1% 1% 1% * 1% * 1% * 1% 1% 2% 1% 1% * 1% 1% 1% 1%

 l       zbcdefh  efj    l    zlmopt zlm l      

        j                  
INCOME                          

UP TO £19999 835 238 458 672 213 482 397 375 413 357 223 119 315 465 51 249 131 80 146 74 166 397 191 447 94

 18% 20% 18% 19% 23% 21% 13% 13% 14% 13% 23% 18% 18% 19% 18% 22% 10% 9% 9% 9% 24% 18% 17% 17% 16%

 fghi zfgh fghi zfgh zabc zbcf     zabc pqrs pqrs zpqr pqrs zlmp     zklm     

 pqrs i  i fghi ghi     fghi   s  qrs     pqrs     

£20000 - £34999 1224 344 675 933 276 635 703 700 708 649 289 164 463 640 91 326 253 205 315 172 210 577 269 677 153

 26% 28% 27% 26% 29% 28% 23% 25% 23% 24% 30% 25% 27% 26% 33% 28% 19% 23% 19% 21% 30% 26% 25% 25% 27%

 fhip zcfg zfgh fhi zcfg zcfg  fhi   zcfg prs pqrs prs zkmp zpqr  pr   zkmp     

 rs hi i  hi hi     hi    qrs s     qrs     

£35000 - £54999 1230 337 630 943 252 584 843 788 860 752 224 199 432 639 83 295 355 260 467 228 159 532 321 658 166

 26% 28% 25% 26% 27% 26% 28% 28% 28% 28% 23% 31% 25% 26% 30% 26% 27% 29% 28% 28% 23% 24% 29% 25% 29%

 u bj  j j  zbce zbcej zbcej zbcj  zlmo   t  t zlmt zlmt t   zu   

       j     t              

£55000+ 1112 191 536 772 138 410 859 750 873 760 108 125 368 542 52 221 510 326 641 325 75 574 215 686 108

 23% 16% 22% 21% 15% 18% 28% 27% 29% 28% 11% 19% 22% 22% 19% 19% 39% 37% 39% 39% 11% 26% 20% 26% 19%

 abcd j adej adej j adj zabc zabcde zabcdegj zabc  t t ot t t zklm zklmno zklmnot zklm  zv  zx  

 ejkmotv      degj j  dej       not t  not      

 x                         
MEN'S SHED BESPOKE BREAKS - 

50-75'S
                         

MEN 50-75 990 409 704 839 262 590 819 633 733 713 444 197 482 526 44 197 182 31 214 77 331 277 359 450 141

 21% 34% 28% 23% 28% 26% 27% 23% 24% 26% 46% 31% 28% 21% 16% 17% 14% 3% 13% 9% 48% 13% 33% 17% 25%

 opqr zbcd zceg z zcgh zcgh zcgh z zg zcgh zabc zmno zmno nopq qs pqrs qs  qs q zklm  zu  zw

 suw efghi hi        defghi pqrs pqrs rs       nopqrs     

WOMEN 50-75 1049 529 651 927 405 492 867 731 696 822 485 257 441 599 68 176 220 28 176 91 343 421 299 631 105

 22% 44% 26% 26% 43% 22% 29% 26% 23% 30% 51% 40% 26% 24% 24% 15% 17% 3% 11% 11% 49% 19% 27% 24% 18%

 opqr zbce zeh zeh zbce  zbce zeh z zbce zabc zlmn zopq zopq opqr qrs qrs  q q zklm  zu zx  

 sux fghi   fghi  gh   fgh defghi opqrs rs rs s      nopqrs     
MEN'S SHED BESPOKE BREAKS - 

WORKING STATUS
                         

MEN 50-75 WORKING 553 185 374 454 142 338 443 352 386 388 60 109 251 285 33 126 111 21 158 51 49 161 175 242 83

 12% 15% 15% 13% 15% 15% 15% 13% 13% 14% 6% 17% 15% 12% 12% 11% 8% 2% 10% 6% 7% 7% 16% 9% 15%

 jpqr zcgh zcgh zj zcgh zcgh zcgh zj zj zcghj  zmno zmop pqrs qst pqst qs  qst q q  zu  zw

 stuw j j  j j j     pqrst qrst t            

MEN 50-75 NOT WORKING 438 224 330 385 119 253 376 282 347 325 384 88 231 241 11 70 71 10 56 27 283 116 184 207 58

 9% 19% 13% 11% 13% 11% 12% 10% 11% 12% 40% 14% 14% 10% 4% 6% 5% 1% 3% 3% 41% 5% 17% 8% 10%

 nopq zbcd zceg z zg z zcgh z zg zcg zabc zmno zmno nopqr q qrs qrs  q q zklmn  zu   

 rsuw efghi hi        defghi pqrs pqrs s       opqrs     

MEN 50-75 RETIRED 387 209 294 345 106 213 344 254 314 294 373 82 207 213 8 51 63 9 47 22 273 88 173 174 50

 8% 17% 12% 10% 11% 9% 11% 9% 10% 11% 39% 13% 12% 9% 3% 4% 5% 1% 3% 3% 39% 4% 16% 7% 9%

 nopq zbcd zceg z zg z zcegh z zg zceg zabc zmno zmnop nopqr q qrs qrs  q q zklmn  zu   

 rsuw efghi h        defghi pqrs qrs s       opqrs     

WOMEN 50-75 WORKING 495 205 288 413 160 239 397 341 320 357 35 137 200 289 35 100 97 21 122 41 30 214 122 300 40

 10% 17% 12% 11% 17% 11% 13% 12% 11% 13% 4% 21% 12% 12% 12% 9% 7% 2% 7% 5% 4% 10% 11% 11% 7%

 jpqr zbce zj zhj zbce j zbce zehj j zbceg  zlmn zopq zopq pqrst qst qst  qst q q   zx  

 stx fghij   fghij  hj   hj  opqrst rst rst            

WOMEN 50-75 NOT WORKING 553 325 363 514 245 253 469 391 376 465 450 121 241 310 33 75 123 7 54 50 313 207 178 331 65

 12% 27% 15% 14% 26% 11% 16% 14% 12% 17% 47% 19% 14% 13% 12% 7% 9% 1% 3% 6% 45% 9% 16% 12% 11%

 opqr zbce zeh zeh zbce  zceg zeh z zbce zabc zlmn zopq opqr oqrs qr oqrs  q qr zklmn  zu   

 su fghi   fghi  h   fgh defghi opqrs rs s       opqrs     

WOMEN 50-75 RETIRED 443 281 301 415 213 190 398 316 315 390 423 95 196 243 27 51 107 6 43 38 295 152 161 262 55

 9% 23% 12% 12% 23% 8% 13% 11% 10% 14% 44% 15% 12% 10% 10% 4% 8% 1% 3% 5% 42% 7% 15% 10% 10%

 oqrs zbce zeh zeh zbcef  zceg ze ze zbce zabc zlmn zmop oqrs oqrs qr oqrs  q qr zklmn  zu   

 u fghi   ghi  h   fgh defghi opqrs qrs        opqrs     
MEN'S SHED BESPOKE BREAKS - 

CHILDREN
                         

MEN 50-75 - NO CHILDREN IN 

HOUSEHOLD (ANY AGE)

733 359 521 625 200 448 599 389 531 483 373 164 356 378 32 144 124 14 131 50 276 188 280 337 97

 15% 30% 21% 17% 21% 20% 20% 14% 18% 18% 39% 25% 21% 15% 12% 13% 10% 2% 8% 6% 40% 9% 26% 13% 17%

 gopq zbcd zcgh zg zcgh zcgh zcgh  zg zg zabc zlmn zmno opqr qs pqrs qrs  qs q zklmn  zu  w

 rsuw efghi i  i i i    defghi opqrs pqrs s       opqrs     

MEN 50-75- CHILDREN IN 

HOUSEHOLD (ANY AGE)

258 50 182 214 62 143 220 244 202 230 71 33 126 147 12 52 57 17 83 27 55 88 79 113 44

 5% 4% 7% 6% 7% 6% 7% 9% 7% 8% 7% 5% 7% 6% 4% 5% 4% 2% 5% 3% 8% 4% 7% 4% 8%

 aqsuw  zac za a za zac zabcdef zac zabcd za q zkmop opqs q q q  qs q zkmno  zu  zw

        h  efh   qrs        pqrs     

WOMEN 50-75- NO CHILDREN IN 

HOUSEHOLD (ANY AGE)

769 453 498 704 308 370 650 464 546 583 424 194 338 456 41 124 167 13 124 61 297 290 242 462 85

 16% 37% 20% 20% 33% 16% 22% 17% 18% 21% 44% 30% 20% 18% 15% 11% 13% 1% 8% 7% 43% 13% 22% 17% 15%

 opqr zbcd zegh zegh zbce  zbce  zeg zceg zabc zlmn zopq zopq qrs qrs qrs  q q zklm  zu z  

 su efghi   fghi  gh   h defghi opqrs rs rs       nopqrs     

WOMEN 50-75- CHILDREN IN 

HOUSEHOLD (ANY AGE)

279 77 153 223 97 121 217 267 150 239 61 64 103 143 27 52 53 15 53 30 46 131 57 169 19

 6% 6% 6% 6% 10% 5% 7% 10% 5% 9% 6% 10% 6% 6% 10% 5% 4% 2% 3% 4% 7% 6% 5% 6% 3%

 hopqr h h h zabce  zbce zabcefh  zabce  zlmop pqrs pqrs zlmop qr q  q q pqrs   x  

 sx    fhj  h ij  fhj  qrst   qrs           

MEN 50-75 'EMPTY NESTERS' 359 359 273 314 148 218 327 341 288 334 218 164 182 187 24 57 67 9 64 23 158 75 150 165 47

 8% 30% 11% 9% 16% 10% 11% 12% 10% 12% 23% 25% 11% 8% 9% 5% 5% 1% 4% 3% 23% 3% 14% 6% 8%

 opqr zbcd zceh z zbce z zch zbcefh z zbce zbcd zlmn zmopq opqrs opqrs qs qrs  q q zlmno  zu   

 suw efghij   fghi     fh efghi opqrs rs        pqrs     

WOMEN 50-75 'EMPTY NESTERS' 453 453 300 420 218 198 394 443 320 421 284 194 199 274 32 66 93 9 65 42 205 163 150 268 47

 10% 37% 12% 12% 23% 9% 13% 16% 11% 15% 30% 30% 12% 11% 11% 6% 7% 1% 4% 5% 30% 7% 14% 10% 8%

 opqr zbcd zeh zeh zbcef  zceh zbcefh ze zbce zbcd zlmn zopq zopq opqrs qr qrs  q q zlmno  zu   

 su efghij   ghi     fh efghi opqrs rs rs       pqrs     
WHICH, IF ANY, OF THE 

FOLLOWING WORDS DESCRIBE 

HOW  YOU FEEL?

                         

IN CONTROL 1051 316 595 803 216 435 748 664 772 673 276 158 392 559 50 187 316 212 412 200 194 406 327 594 139

 22% 26% 24% 22% 23% 19% 25% 24% 26% 25% 29% 24% 23% 23% 18% 16% 24% 24% 25% 24% 28% 18% 30% 22% 24%

 eou zcde zce e e  zce zce zbceg zce zbcd no o o   zno no zmno no zlmn  zu   

  g         efghi          o     

OPTIMISTIC 1285 309 677 968 227 537 828 775 931 785 228 174 483 690 75 285 411 295 599 289 164 614 293 787 119

 27% 26% 27% 27% 24% 24% 27% 28% 31% 29% 24% 27% 28% 28% 27% 25% 32% 33% 37% 35% 24% 28% 27% 30% 21%

 ejtx  dej ej   dej adej zabcdefg zacd   ot ot   zklm zklmot zklmnopq zklm    zx  

         ij efj       ot  t nopt      

CONFIDENT 1046 291 579 763 191 408 707 665 768 672 210 151 391 508 63 202 359 275 513 261 155 477 294 637 119

 22% 24% 23% 21% 20% 18% 23% 24% 25% 25% 22% 23% 23% 21% 23% 18% 28% 31% 31% 32% 22% 22% 27% 24% 21%

 emo cde zcde e   zcde zcde zbcdefgj zcde e o mo o   zlmo zklmno zklmnopt zklm o  zu z  

          fj       t pt  nopt      

COMFORTABLE 1735 467 901 1306 332 727 1258 1076 1246 1120 436 242 629 916 81 319 560 340 683 343 312 693 488 978 193

 EVENTS EXPERIENCED: EVER  EVENTS EXPERIENCED: PAST 10 YEARS

THINK ABOUT MENTAL 

WELLBEING…

THINK ABOUT PHYSICAL 

WELLBEING…



 36% 39% 36% 36% 35% 32% 42% 39% 41% 41% 45% 37% 37% 37% 29% 28% 43% 38% 42% 41% 45% 31% 45% 37% 34%

 enou e e e   zabc zbcde zbcdeg zbcd zabc no no no   zklm no zlmnoq zlmn zklm  zu   

       deg   eg defghi      noq   o noq     

RESILIENT 876 196 479 670 184 374 549 529 603 505 181 102 351 461 49 195 247 178 359 167 123 397 198 538 73

 18% 16% 19% 19% 20% 17% 18% 19% 20% 19% 19% 16% 21% 19% 18% 17% 19% 20% 22% 20% 18% 18% 18% 20% 13%

 aex  ae ae ae  e ae zacefi ae a  zkmo     k zkmopt k    zx  

LOVED 1483 410 754 1114 274 575 1021 957 1047 959 310 215 532 771 78 281 500 354 620 364 220 714 338 917 149

 31% 34% 30% 31% 29% 26% 34% 34% 35% 35% 32% 33% 31% 31% 28% 25% 38% 40% 38% 44% 32% 32% 31% 35% 26%

 eox zbcd e e e  zbcd zbcde zbcde zbcd e o o o   zklm zklmno zklmnot zklm o   zx  

  e     e   efj       not t  nopqrt      

WORRIED 1273 286 677 1000 227 700 714 719 752 678 209 161 468 722 82 411 306 255 427 214 151 757 186 789 132

 27% 24% 27% 28% 24% 31% 24% 26% 25% 25% 22% 25% 27% 29% 29% 36% 23% 29% 26% 26% 22% 34% 17% 30% 23%

 afhi  adfh zadf  zabc  fj fj fj   pt zkpr pt zklm  pt pt   zv  zx  

 jptv  ij ghij  dfghij        st  npqrst          

ANXIOUS 1537 332 792 1181 273 801 866 840 875 794 223 193 547 833 94 469 376 279 473 250 166 975 179 955 151

 32% 27% 32% 33% 29% 36% 29% 30% 29% 29% 23% 30% 32% 34% 34% 41% 29% 31% 29% 30% 24% 44% 16% 36% 26%

 adfg j afgh adfg j zabc j afj j j  t prt zprs t zklm t t t t  zv  zx  

 hijprtv  ij hij  dfghij        t  npqrst          

 x                         

STRESSED 1410 279 726 1080 243 728 770 783 818 700 179 161 504 763 85 424 354 284 479 237 131 851 190 861 156

 30% 23% 29% 30% 26% 32% 26% 28% 27% 26% 19% 25% 30% 31% 31% 37% 27% 32% 29% 29% 19% 38% 17% 32% 27%

 adfg j adfh adfg j zabc aj afij afij aj  t kt kpt t zklm t kpst kt t  zv  zx  

 hijkptv  ij hij  dfghij          pqrst          

FED UP 1069 237 591 847 201 604 622 591 604 546 165 121 402 598 61 344 250 184 319 161 126 601 171 629 121

 22% 20% 24% 24% 21% 27% 21% 21% 20% 20% 17% 19% 24% 24% 22% 30% 19% 21% 19% 20% 18% 27% 16% 24% 21%

 afgh  zafg zafg j zabc j ij j j   kprs zkpq  zklm      zv  z  

 ijkprst  hij hij  dfghij       t rst  npqrst          

 v                         

OVERWHELMED 917 142 453 681 125 462 490 491 540 447 88 88 322 506 54 302 269 219 350 189 65 626 93 603 89

 19% 12% 18% 19% 13% 21% 16% 18% 18% 16% 9% 14% 19% 20% 19% 26% 21% 25% 21% 23% 9% 28% 9% 23% 16%

 adfg j adfi adfg j abcd adj adfij adfij adj  t kt zkt kt zklm kt zklmpr zklt zklt  zv  zx  

 hijktvx  j hij  fghij          nprt  t        

LONELY 829 205 444 631 178 455 466 413 462 380 135 114 325 441 69 268 212 137 256 117 101 511 104 524 91

 17% 17% 18% 18% 19% 20% 15% 15% 15% 14% 14% 18% 19% 18% 25% 23% 16% 15% 16% 14% 14% 23% 10% 20% 16%

 fghi gij fghi fghi fghi zabc i  i    zpqr rst zklm zklm      zv  z  

 jrstv  j j j fghij       st  pqrst pqrst          
FREE TIME: NOW VS. 10 YEARS 

AGO
                         

MORE (NET) 2114 788 1202 1699 567 1088 1486 1285 1422 1336 724 405 807 1142 147 517 506 194 586 265 570 947 523 1222 212

 44% 65% 48% 47% 60% 48% 49% 46% 47% 49% 75% 63% 47% 46% 53% 45% 39% 22% 36% 32% 82% 43% 48% 46% 37%

 pqrs zbcd zg z zbce zg zcgh z z zcgh zabc zlmn zpqr zpqr zmop pqrs qrs  qs q zklm  zu zx  

 x efghi   fghi      defghi opqrs s s qrs      nopqrs     

SAME 884 161 441 625 146 385 520 405 505 424 135 73 305 399 37 185 205 96 268 107 53 378 252 426 140

 19% 13% 18% 17% 16% 17% 17% 15% 17% 16% 14% 11% 18% 16% 13% 16% 16% 11% 16% 13% 8% 17% 23% 16% 25%

 acde  agij agij  agj agij  agij ag  t kqst kqst t kqst kqst  kqst qt   zu  zw

 fghijkm                         

 nopqrst                         

 uw                         

LESS (NET) 1691 251 818 1235 211 754 988 1074 1076 937 95 163 577 902 92 434 585 593 770 449 66 862 314 991 210

 36% 21% 33% 34% 22% 33% 33% 39% 36% 34% 10% 25% 34% 37% 33% 38% 45% 67% 47% 54% 9% 39% 29% 37% 37%

 abcd j adj adfj j adj adj zabcde abdefj adfj  t kt klt kt klt zklm zklmno zklmnot zklmn  zv  z  

 efjktv       fhij         not prst  oprt      
FREE TIME: TOO MUCH/ TOO 

LITTLE
                         

TOO MUCH 705 229 408 552 176 387 409 328 394 328 202 117 280 395 52 210 153 51 155 67 145 410 122 437 65

 15% 19% 16% 15% 19% 17% 14% 12% 13% 12% 21% 18% 16% 16% 19% 18% 12% 6% 9% 8% 21% 19% 11% 16% 11%

 fghi zbcf zfgh fghi zcfg zcfg gi  g  zbce zpqr zpqr zpqr pqrs zpqr qrs  q q zlmp zv  zx  

 pqrsvx ghi i  hi hi     fghi s s s  s     qrs     

RIGHT AMOUNT 2447 740 1263 1879 536 1119 1631 1423 1595 1469 653 372 844 1240 145 542 616 325 769 353 476 984 673 1310 296

 51% 61% 51% 52% 57% 50% 54% 51% 53% 54% 68% 57% 50% 50% 52% 47% 47% 37% 47% 43% 68% 44% 61% 49% 52%

 opqr zbcd  e zbce  zbce  zbeg zbce zabc zlmo qs qrs qs qs qs  qs q zklm  zu   

 suw efghi   ghi  gh   g defghi pqrs         nopqrs     

TOO LITTLE 1495 219 764 1095 209 693 919 995 991 878 85 151 546 786 78 377 513 503 690 393 58 776 278 868 186

 31% 18% 31% 30% 22% 31% 30% 36% 33% 32% 9% 23% 32% 32% 28% 33% 39% 57% 42% 47% 8% 35% 25% 33% 32%

 acdj j adj adj aj adj adj zabcde zabcdefj acdfj  t kt kt t kt zklm zklmno zklmnopt zklmn  zv  z  

 ktv       fhij         not prst  oprt      
EVENTS EXPERIENCED: EVER                          

EMPTY NESTER 1210 1210 851 1050 528 669 1013 1120 877 1057 565 647 562 671 148 266 298 127 289 179 407 434 386 661 156

 25% 100% 34% 29% 56% 30% 34% 40% 29% 39% 59% 100% 33% 27% 53% 23% 23% 14% 18% 22% 59% 20% 35% 25% 27%

 pqr zbcd zceh z zbce z zceh zbcefh z zbce zbc zlmn zmop zopq zlmo qr qr  q qr zlmo  zu   

 su efghij   fghi   i  fh efghi opqrst qrs rs pqrs      pqrs     

THE DEATH OF A CLOSE FRIEND 2480 851 2480 2115 602 1319 1728 1629 1776 1618 697 445 1704 1462 176 623 657 440 858 440 490 1124 591 1401 278

 52% 70% 100% 59% 64% 59% 57% 58% 59% 59% 73% 69% 100% 59% 63% 54% 50% 50% 52% 53% 71% 51% 54% 53% 49%

  zcd zacd zf zcef z z z zf zf zcde zmo zkmn zopq zopq pq    q zmno     

  efghi efghij  ghi      fghi pqrs opqrst rs rs      pqrs     

THE DEATH OF PARTNER / FAMILY 3596 1050 2115 3596 775 1852 2380 2174 2403 2139 874 542 1458 2469 217 919 952 621 1194 593 633 1668 864 2040 407

 75% 87% 85% 100% 83% 82% 79% 78% 79% 79% 91% 84% 86% 100% 78% 80% 73% 70% 73% 72% 91% 75% 79% 77% 71%

 pqrs zdef zde zabd zfgh zfgh z z zg z zabd znpq zno zkln qs zpqr q    zkln  z zx  

 x ghi fghi efghij i i     efghi rs pqrs opqrst  s     opqrs     

DIVORCE 939 528 602 775 939 552 782 760 673 883 372 257 410 498 279 226 309 134 245 214 269 403 254 536 123

 20% 44% 24% 22% 100% 25% 26% 27% 22% 32% 39% 40% 24% 20% 100% 20% 24% 15% 15% 26% 39% 18% 23% 20% 21%

 qru zbce zch z zabc zch zbch zbcefh z zbce zbce zlmo zmoq qr zklm qr zmoq   zmoq zlmo  zu   

  fghij   efghij     fgh fghi pqrs r  opqrst  r   r pqrs     

LOSING YOUR JOB 2252 669 1319 1852 552 2252 1463 1361 1523 1309 474 350 888 1255 185 1147 578 406 768 372 380 1049 514 1260 268

 47% 55% 53% 52% 59% 100% 49% 49% 50% 48% 49% 54% 52% 51% 66% 100% 44% 46% 47% 45% 55% 47% 47% 47% 47%

 p zcfg zcfg zfgi zab zabc z z zfi   zpqr zpqr zpqr zkl zklm     zpqr     

  hij hij  cfghij dfghij      s s s mpqrst npqrst     s     

BUYING A HOME 3015 1013 1728 2380 782 1463 3015 2111 2256 2236 865 532 1176 1563 225 664 1303 576 1098 612 628 1305 794 1705 362

 63% 84% 70% 66% 83% 65% 100% 76% 75% 82% 90% 82% 69% 63% 81% 58% 100% 65% 67% 74% 90% 59% 72% 64% 63%

 ou zbce zce z zbce z zabc zbce zbce zbce zabc zlmo zmoq o zlmo  zklm o zmo zlmo zklm  zu   

  gh   gh  deghij   gh deghi qrs   qrs  noqrst   qr noqrs     

STARTING A FAMILY 2789 1120 1629 2174 760 1361 2111 2789 1964 2229 667 599 1108 1463 229 640 898 889 1011 658 488 1243 684 1559 351

 59% 93% 66% 60% 81% 60% 70% 100% 65% 82% 69% 93% 65% 59% 82% 56% 69% 100% 62% 79% 70% 56% 62% 59% 61%

 u zbcd zce z zbce z zbc zabcde zce zbce zbce zlmn zmor o zlmo  zlm zklmno zo zlmo zlmo  zu   

  efhij   fhj  eh fhij  fhj h oprst   prt  or prst  prt r     

RECEIVING A PROMOTION 3026 877 1776 2403 673 1523 2256 1964 3026 1983 738 466 1233 1645 205 740 993 635 1638 619 535 1405 697 1766 310

 64% 73% 72% 67% 72% 68% 75% 70% 100% 73% 77% 72% 72% 67% 74% 65% 76% 71% 100% 75% 77% 64% 64% 66% 54%

 x zce zce z zce z zbcd zce zabcdefg zceg zabc zmo zmo z zmo  zklm zmo zklmnopq zmoq zklm   zx  

       egi  ij  degi      oq  st  oq     

GET MARRIED/ CIVIL PARTNERSHIP 2723 1057 1618 2139 883 1309 2236 2229 1983 2723 792 550 1103 1434 247 572 913 605 963 827 573 1180 702 1527 319

 57% 87% 65% 59% 94% 58% 74% 80% 66% 100% 82% 85% 65% 58% 89% 50% 70% 68% 59% 100% 82% 53% 64% 57% 56%

 ou zbce zce z zabc  zbce zbcefh zce zabc zbce zlmo zmor o zlmo  zlmo zmor o zklm zlmo  zu   

  fghj   efghj  h   defghj fh pqr   pqrt  r   nopqrt pqr     

RETIRING FROM WORK 960 565 697 874 372 474 865 667 738 792 960 227 478 541 56 138 208 27 123 83 695 302 352 520 108

 20% 47% 28% 24% 40% 21% 29% 24% 24% 29% 100% 35% 28% 22% 20% 12% 16% 3% 7% 10% 100% 14% 32% 20% 19%

 opqr zbcd zceg ze zbce  zceg ze ze zce zabc zlmn zmno zopq oqrs qr oqrs  q qr zklm  zu   

 su efghi h  fghi  h   gh defghi opqrs pqrs rs       nopqrs     
EVENTS EXPERIENCED: PAST 10 

YEARS
                         

EMPTY NESTER 647 647 445 542 257 350 532 599 466 550 227 647 303 373 105 174 175 92 189 115 182 244 180 368 79

 14% 53% 18% 15% 27% 16% 18% 21% 15% 20% 24% 100% 18% 15% 38% 15% 13% 10% 12% 14% 26% 11% 16% 14% 14%

 qru zbcd zceh z zbce z zceh zbcefh z zbce zbc zlmn zmop zqr zlmo qr qr   qr zlmo  zu   

  efghij   fghij   i  fh efhi opqrst qrs  pqrst      pqrs     

THE DEATH OF A CLOSE FRIEND 1704 562 1704 1458 410 888 1176 1108 1233 1103 478 303 1704 1099 137 440 473 315 630 331 333 800 387 988 177

 36% 46% 69% 41% 44% 39% 39% 40% 41% 40% 50% 47% 100% 45% 49% 38% 36% 35% 38% 40% 48% 36% 35% 37% 31%

 x zcef zacd zf zefg z z z zf zf zacd zop zkmn zopq zopq    z zpq zopq   zx  

  ghi efghij  i      efghi qrs opqrst rs rs      rs     

THE DEATH OF PARTNER / FAMILY 2469 671 1462 2469 498 1255 1563 1463 1645 1434 541 373 1099 2469 166 686 680 456 883 440 415 1203 539 1420 265

 52% 55% 59% 69% 53% 56% 52% 52% 54% 53% 56% 58% 64% 100% 59% 60% 52% 51% 54% 53% 60% 54% 49% 53% 46%

 x zfgi zade zabd  zfgi   zfgi  zfgi zpq zko zkln zpq zpqr   z  zpqr zv  zx  

   fghi efghij         pqrst opqrst  s     s     

DIVORCE 279 148 176 217 279 185 225 229 205 247 56 105 137 166 279 111 145 85 135 107 50 146 51 159 40

 6% 12% 7% 6% 30% 8% 7% 8% 7% 9% 6% 16% 8% 7% 100% 10% 11% 10% 8% 13% 7% 7% 5% 6% 7%

  zbcef zc  zabce zchj zcj zbchj zc zbcfg  zlmop zm z zklm zm zlmr zm zm zlmoq  v    

  ghij   fghij     hj  qrt   opqrst  t   rt      

LOSING YOUR JOB 1147 266 623 919 226 1147 664 640 740 572 138 174 440 686 111 1147 329 287 487 226 129 612 177 671 116

 24% 22% 25% 26% 24% 51% 22% 23% 24% 21% 14% 27% 26% 28% 40% 100% 25% 32% 30% 27% 19% 28% 16% 25% 20%

 fijt j afgi zafg ij zabc j ij afgij j  t t zt zkl zklm t zklmps zlpt zt  zv  x  

 vx  j ij  dfghij         mpqrst npqrst  t        

BUYING A HOME 1303 298 657 952 309 578 1303 898 993 913 208 175 473 680 145 329 1303 469 700 454 162 660 260 782 147

 27% 25% 26% 26% 33% 26% 43% 32% 33% 34% 22% 27% 28% 28% 52% 29% 100% 53% 43% 55% 23% 30% 24% 29% 26%

 acej j j j zabc j zabc zabcej zabcej zabc   t t zklm t zklm zklmor zklmot zklm  zv  z  

 tv    ej  deghij   egj     ort  noqrst t  ort      

STARTING A FAMILY 889 127 440 621 134 406 576 889 635 605 27 92 315 456 85 287 469 889 525 472 24 493 126 529 108

 19% 11% 18% 17% 14% 18% 19% 32% 21% 22% 3% 14% 18% 18% 30% 25% 36% 100% 32% 57% 4% 22% 11% 20% 19%

 acdj j adj adj aj adj acdj zabcde zabcdefj zabcd  t kt kt zklm zklm zkl zklmno zklmot zklmn  zv  z  

 ktv       fhij  efj     t t mort prst  oprt      

RECEIVING A PROMOTION 1638 289 858 1194 245 768 1098 1011 1638 963 123 189 630 883 135 487 700 525 1638 479 117 872 278 1009 158

 34% 24% 35% 33% 26% 34% 36% 36% 54% 35% 13% 29% 37% 36% 48% 42% 54% 59% 100% 58% 17% 39% 25% 38% 28%

 acdj j adj adj j adj zabc zacdej zabcdefg acdj  t zkt kt zklm zklm zklm zklmn zklmnopq zklm  zv  zx  

 ktvx      dej  ij      t t ot opt st nopt      

GET MARRIED/ CIVIL PARTNERSHIP 827 179 440 593 214 372 612 658 619 827 83 115 331 440 107 226 454 472 479 827 73 454 150 507 104

 17% 15% 18% 16% 23% 17% 20% 24% 20% 30% 9% 18% 19% 18% 38% 20% 35% 53% 29% 100% 10% 21% 14% 19% 18%

 acjt j acj j zabc j zabc zabcef zabcej zabcd  t zt t zklm zt zklm zklmno zklmot zklm  zv  z  

 v    ej  ej hj  efghj     ort  ort prt  nopqrt      

RETIRING FROM WORK 695 407 490 633 269 380 628 488 535 573 695 182 333 415 50 129 162 24 117 73 695 223 245 376 76

 15% 34% 20% 18% 29% 17% 21% 17% 18% 21% 72% 28% 20% 17% 18% 11% 12% 3% 7% 9% 100% 10% 22% 14% 13%

 opqr zbcd zceg z zbce z zceg z z zceg zabc zlmn zmop zopq opqr qr qrs  q q zklm  zu   

 su efghi h  fghi  h   h defghi opqrs qrs rs s      nopqrs     
THINK ABOUT MENTAL 

WELLBEING…
                         

NET VERY OFTEN/ ALWAYS 2212 434 1124 1668 403 1049 1305 1243 1405 1180 302 244 800 1203 146 612 660 493 872 454 223 2212 - 1798 68

 46% 36% 45% 46% 43% 47% 43% 45% 46% 43% 32% 38% 47% 49% 52% 53% 51% 55% 53% 55% 32% 100% - 68% 12%

 adfg j afij adfg aj adfi aj aij adfgij aj  t kt zkt kt zklm zklt zklmpt zklmt zklm  zv  zx  

 ijktvx   ij  j          t    pt      

NET NOT VERY OFTEN/ HARDLY/ 

NEVER

1097 386 591 864 254 514 794 684 697 702 352 180 387 539 51 177 260 126 278 150 245 - 1097 318 409

 23% 32% 24% 24% 27% 23% 26% 25% 23% 26% 37% 28% 23% 22% 18% 15% 20% 14% 17% 18% 35% - 100% 12% 71%

 opqr zbcd  z zbce  zbce zh  zbce zabc zlmn opqr oqrs   oqr  q q zklmn  zu  zw

 suw efghi   h  gh   gh defghi opqrs s        opqrs     
THINK ABOUT PHYSICAL 

WELLBEING…
                         

NET VERY OFTEN/ ALWAYS 2656 661 1401 2040 536 1260 1705 1559 1766 1527 520 368 988 1420 159 671 782 529 1009 507 376 1798 318 2656 -

 56% 55% 56% 57% 57% 56% 57% 56% 58% 56% 54% 57% 58% 58% 57% 59% 60% 60% 62% 61% 54% 81% 29% 100% -

 vx   z     zabcefgi    z z   zt zt zklmt zmt  zv  zx  

         j                 

NET NOT VERY OFTEN/ HARDLY/ 

NEVER

572 156 278 407 123 268 362 351 310 319 108 79 177 265 40 116 147 108 158 104 76 68 409 - 572

 12% 13% 11% 11% 13% 12% 12% 13% 10% 12% 11% 12% 10% 11% 14% 10% 11% 12% 10% 13% 11% 3% 37% - 100%

 chlm h  h h h h bchi  h     r   r  r   zu  zw

 oruw                         
SOCIAL CIRCLE NOW VS. 10 YRS 

AGO: SIZE
                         

LARGER 658 181 346 463 130 274 427 384 444 391 120 101 233 307 47 141 210 158 290 154 76 328 146 394 71

 14% 15% 14% 13% 14% 12% 14% 14% 15% 14% 13% 16% 14% 12% 17% 12% 16% 18% 18% 19% 11% 15% 13% 15% 12%

 cemt cej ce    ce e zce ce  mt   mot  zlmo zlmot zlmot zlmo    z  

                 t   t      

SAME SIZE 1230 368 607 930 274 557 872 731 806 783 308 197 402 611 63 248 305 152 365 164 219 461 367 612 165

 26% 30% 24% 26% 29% 25% 29% 26% 27% 29% 32% 30% 24% 25% 23% 22% 23% 17% 22% 20% 32% 21% 33% 23% 29%

 blop zbce  b zbce  zbce b be zbce zbce zlmn qs oqrs q q qs  q q zlmn  zu  w

 qrsuw gh   g  gh   gh fghi opqrs         opqrs     

SMALLER 2787 642 1486 2143 522 1384 1678 1637 1749 1514 517 335 1041 1513 167 738 774 576 976 506 390 1405 559 1632 316

 59% 53% 60% 60% 56% 61% 56% 59% 58% 56% 54% 52% 61% 61% 60% 64% 59% 65% 60% 61% 56% 63% 51% 61% 55%

 afij  adfh zadf  zacd  afij afij    zkt zkt k zkmp k zkprst k k  zv  zx  

 kv  ij hij  fghij          rt          
SOCIAL CIRCLE NOW VS. 10 YRS 

AGO: CONTACT
                         

MORE 632 195 352 454 134 289 407 358 428 371 148 113 236 325 53 157 191 142 259 146 111 332 152 401 68

 13% 16% 14% 13% 14% 13% 14% 13% 14% 14% 15% 17% 14% 13% 19% 14% 15% 16% 16% 18% 16% 15% 14% 15% 12%

 c zcef cg      zcg  ceg zlmo   zlmo   zm zm zlmo zm z  z  

  gi                  p      

SAME AMOUNT 1218 328 592 914 258 518 814 686 786 739 289 171 417 587 52 226 292 146 370 166 191 481 346 591 177

 26% 27% 24% 25% 27% 23% 27% 25% 26% 27% 30% 26% 24% 24% 19% 20% 22% 16% 23% 20% 27% 22% 32% 22% 31%

 bemn beg  be beg  zbce  be zbce zabc noqs noqs oqs  q q  oq q mnop  zu  zw

 opqrsuw      g   g efghi          qrs     

LESS 2793 655 1486 2142 529 1392 1741 1690 1775 1563 498 342 1020 1498 172 743 804 597 997 509 379 1369 569 1635 304

 59% 54% 60% 60% 56% 62% 58% 61% 59% 57% 52% 53% 60% 61% 62% 65% 62% 67% 61% 61% 55% 62% 52% 62% 53%

 ajkt  adfi zafi j zacd aj zadfhi aj aj   kt zkt k zklm zkt zklmpr zkt kt  zv  zx  

 vx  j j  fhij  j        rt  st        
FEELINGS EXPERIENCED: P12M                          

FEARFUL ABOUT FUTURE 2810 640 1442 2174 514 1454 1636 1578 1699 1461 467 360 1002 1514 168 812 744 557 999 492 344 1612 404 1759 263

 59% 53% 58% 60% 55% 65% 54% 57% 56% 54% 49% 56% 59% 61% 60% 71% 57% 63% 61% 59% 50% 73% 37% 66% 46%

 adfg j adfh zabd j zabc j afij afij j  t t zklp t zklm t zklpt kpt t  zv  zx  

 hijtvx  ij fghij  dfghij        t  npqrst          

BURN OUT 2798 570 1431 2129 480 1385 1622 1629 1745 1493 349 328 994 1530 175 768 803 646 1084 552 258 1585 427 1738 261

 59% 47% 58% 59% 51% 61% 54% 58% 58% 55% 36% 51% 58% 62% 63% 67% 62% 73% 66% 67% 37% 72% 39% 65% 46%

 adfi j adfi adfh aj zabc aj adfij adfij adj  t kt zklt kt zklm zklt zklmno zklmpt zklm  zv  zx  

 jktvx  j ij  dfghij          pt  prst  pt      

ANXIETY/DEPRESSION 2742 590 1426 2100 491 1376 1612 1534 1656 1455 425 330 1003 1484 170 775 746 551 966 506 318 1684 305 1710 238

 58% 49% 58% 58% 52% 61% 53% 55% 55% 53% 44% 51% 59% 60% 61% 68% 57% 62% 59% 61% 46% 76% 28% 64% 42%

 adfg j adfg adfg aj zabc aj afij aj aj  t kt zkpt kt zklm kt zkpt kt zkpt  zv  zx  

 hijktvx  hij hij  dfghij          npqrst          

CONFIDENCE LOSS 2482 554 1250 1929 444 1276 1427 1374 1504 1290 390 309 867 1366 157 727 668 499 858 435 285 1491 314 1587 205

 52% 46% 50% 54% 47% 57% 47% 49% 50% 47% 41% 48% 51% 55% 56% 63% 51% 56% 52% 53% 41% 67% 29% 60% 36%

 abdf j afij zabd j zabc j afij afij j  t t zklp kt zklm t zklprs kt t  zv  zx  

 ghijktv   fghij  dfghij        rt  npqrst  t        

 x                         

NO TIME FOR SELF 2058 363 1057 1521 315 985 1214 1263 1319 1156 160 225 745 1092 127 557 659 593 885 481 118 1127 332 1232 234

 43% 30% 43% 42% 34% 44% 40% 45% 44% 42% 17% 35% 44% 44% 46% 49% 51% 67% 54% 58% 17% 51% 30% 46% 41%

 adfj j adfj adfj aj adfj adj zabcdf adfj adfj  t kt kt kt zklm zklm zklmno zklmnopt zklm  zv  zx  

 ktv       hij        t t prst  noprt      

LONELY/ISOLATED 2261 486 1184 1731 409 1156 1269 1202 1326 1105 329 270 814 1220 161 673 602 439 795 378 249 1349 267 1390 211

 47% 40% 48% 48% 44% 51% 42% 43% 44% 41% 34% 42% 48% 49% 58% 59% 46% 49% 49% 46% 36% 61% 24% 52% 37%

 adfg j adfg adfg j zabc ij aij afij j  t kt zkps zklm zklm t kst kt t  zv  zx  

 hijktvx  hij hij  dfghij        t pqrst pqrst          

LIFE HAS LESS MEANING 2017 497 1109 1577 394 1083 1171 1105 1210 1061 372 288 764 1130 141 626 514 347 659 334 283 1196 269 1268 194

 42% 41% 45% 44% 42% 48% 39% 40% 40% 39% 39% 45% 45% 46% 51% 55% 39% 39% 40% 40% 41% 54% 24% 48% 34%

 fghi  zafg zafg fi zabc      pq zpqr zpqr zpqr zklm      zv  zx  

 jprvx  hij hij  dfghij       s st st pqrst          

CONCERNS FOR OWN HEALTH 2900 774 1606 2265 590 1475 1835 1714 1856 1676 629 411 1123 1571 173 777 778 538 1000 515 459 1601 485 1907 202

 61% 64% 65% 63% 63% 65% 61% 61% 61% 62% 66% 64% 66% 64% 62% 68% 60% 61% 61% 62% 66% 72% 44% 72% 35%

 vx zfg zcfg zfgh  zcfg     zfgh  zmpq zpr  zmpq     zpqr zv  zx  

   hi   hi     i  r   rs          

CONCERN FOR OTHERS' HEALTH 2803 743 1547 2249 562 1369 1803 1698 1868 1677 564 416 1087 1589 162 696 781 518 1039 505 428 1512 499 1778 234

 59% 61% 62% 63% 60% 61% 60% 61% 62% 62% 59% 64% 64% 64% 58% 61% 60% 58% 63% 61% 62% 68% 45% 67% 41%

 vx  zfj zfgj  z  z zf zf  zq zpq zopq     zpq   zv  zx  

TOO MUCH ALCOHOL 1003 277 585 771 203 568 647 594 663 556 164 158 420 540 64 314 323 234 407 211 124 562 149 605 103

 21% 23% 24% 21% 22% 25% 21% 21% 22% 20% 17% 24% 25% 22% 23% 27% 25% 26% 25% 25% 18% 25% 14% 23% 18%

 jtv ij zcfg j j zcdf j j ij j  zt zmt t  zmt zmt zmt zmt zmt  zv  zx  

   hij   ghij                    

LESS ACTIVE 2773 726 1534 2165 579 1386 1760 1632 1776 1602 610 372 1071 1494 167 721 759 544 949 495 458 1425 537 1693 266

 58% 60% 62% 60% 62% 62% 58% 59% 59% 59% 64% 58% 63% 61% 60% 63% 58% 61% 58% 60% 66% 64% 49% 64% 46%

 vx  zcfg zfgh zfg zfgh     zacf  zkmp zr  zkpr     zkmp zv  zx  

   hi   i     ghi  r        rs     

LOSING CONNECTIONS 2119 490 1144 1653 390 1093 1234 1217 1307 1094 341 272 806 1211 134 629 608 445 775 397 264 1188 324 1323 204

 44% 40% 46% 46% 42% 49% 41% 44% 43% 40% 35% 42% 47% 49% 48% 55% 47% 50% 47% 48% 38% 54% 30% 50% 36%

 afhi j zadf zadf j zabc j afij fij j   zkt zkt t zklm t zkt zkt zkt  zv  zx  

 jtvx  ghij ghij  dfghij          npqrst          

LESS MOBILE/AGILE 2454 730 1437 1979 560 1295 1638 1508 1635 1495 635 367 995 1331 147 628 643 411 780 400 459 1191 535 1510 224

 52% 60% 58% 55% 60% 57% 54% 54% 54% 55% 66% 57% 58% 54% 53% 55% 49% 46% 48% 48% 66% 54% 49% 57% 39%

 qrx zcfg zcfg z zcfg zcfg z z z z zabc zpqr zmop zpqr  zpqr     zklm zv  zx  

  hi hi  hi hi     defghi s qrs s  s     nopqrs     

JOB - STRUGGLE FINDING 

MEANING

1344 239 677 990 221 729 797 754 882 670 32 159 482 721 105 453 439 337 626 276 30 769 194 821 144

 28% 20% 27% 28% 24% 32% 26% 27% 29% 25% 3% 25% 28% 29% 38% 39% 34% 38% 38% 33% 4% 35% 18% 31% 25%

 adfi j adij adij aj zabc adij adij abcdfgij aj  t t kt zklm zklm zklm zklmps zklmpst zklmt  zv  zx  

 jtv     dfghij         t pst t t        

FEARS OF UNEMPLOYMENT 955 177 505 709 165 577 545 538 630 487 20 129 365 504 86 403 319 262 473 241 18 585 128 604 98

 20% 15% 20% 20% 18% 26% 18% 19% 21% 18% 2% 20% 21% 20% 31% 35% 24% 30% 29% 29% 3% 26% 12% 23% 17%

 afij j adfi afij aj zabc aj afij adfgij aj  t t t zklm zklm zklm zklmpt zklmpt zklmp  zv  zx  

 tv  j   dfghij         pt pqrst t   t      
ACCESS TO A GROUP, CLUB OR 

SOCIETY
                         

NET: VERY/ FAIRLY BENEFICIAL 3127 774 1659 2345 609 1452 1964 1869 2079 1794 570 429 1148 1653 213 809 942 675 1223 633 419 1664 503 1904 261

 66% 64% 67% 65% 65% 64% 65% 67% 69% 66% 59% 66% 67% 67% 76% 71% 72% 76% 75% 77% 60% 75% 46% 72% 46%

 jtvx j acef j j j j zacefj zabcdefg j  t t t zklm zmt zklm zklmop zklmot zklm  zv  zx  

   j      ij      t  t t  opt      

NET: NOT VERY/ NOT AT ALL 

BENEFICIAL

1076 289 531 823 220 500 715 622 654 620 259 151 340 547 44 217 254 157 295 136 185 353 415 500 216

 23% 24% 21% 23% 23% 22% 24% 22% 22% 23% 27% 23% 20% 22% 16% 19% 20% 18% 18% 16% 27% 16% 38% 19% 38%

 hlno b  bh   zbgh    zabc noqr s lnop   s    zlmn  zu  zw

 pqrsuw          defghi s  qrs       opqrs     
DRINKING FREQUENCY - HOW 

OFTEN
                         

6+ TIMES A WEEK 262 90 170 222 66 167 179 153 181 166 86 49 108 148 20 82 71 45 89 39 67 126 57 134 31

 6% 7% 7% 6% 7% 7% 6% 6% 6% 6% 9% 8% 6% 6% 7% 7% 5% 5% 5% 5% 10% 6% 5% 5% 5%

  zfghi zfgh z g zcfgh    g zbcfg zqs    zqrs     zlmpq     

      i     hi          rs     

NET: 4+ TIMES A WEEK 562 184 367 462 132 326 406 330 411 350 166 100 259 313 31 147 162 86 202 91 122 265 137 298 69

 12% 15% 15% 13% 14% 14% 13% 12% 14% 13% 17% 15% 15% 13% 11% 13% 12% 10% 12% 11% 18% 12% 12% 11% 12%

 q zcgi zcfg z zg zcgi zg  zg zg zbcd zqs zmpq q  q q  q  zmno     

   i        efghi  rs        pqrs     

NET: WEEKLY OR MORE 2210 626 1283 1723 455 1102 1560 1355 1579 1374 489 340 904 1192 124 533 663 405 869 396 362 1035 533 1254 259

 46% 52% 52% 48% 48% 49% 52% 49% 52% 50% 51% 53% 53% 48% 45% 47% 51% 46% 53% 48% 52% 47% 49% 47% 45%

  zcg zceg z  z zcde z zcdegi zcg z zmno zmno z   zoq  zmnoqs  zoq     

       g     q qs             

NET: MONTHLY OR LESS 1901 443 898 1415 365 845 1066 1062 1048 998 370 228 588 964 116 446 456 333 541 306 253 891 434 1055 234

 40% 37% 36% 39% 39% 38% 35% 38% 35% 37% 39% 35% 34% 39% 42% 39% 35% 38% 33% 37% 36% 40% 40% 40% 41%

 abef   abef fh fh  bfhi  fh fh   lpr lpr lpr  r  r      

 ghiklpr   hi                      
DRINKING FREQUENCY - LEVEL 

NOW VS. 10 YRS PRIOR
                         

NET: MORE FREQUENT 680 183 374 524 130 360 439 426 469 407 102 105 270 371 56 198 216 154 297 146 82 373 120 381 80

 14% 15% 15% 15% 14% 16% 15% 15% 16% 15% 11% 16% 16% 15% 20% 17% 17% 17% 18% 18% 12% 17% 11% 14% 14%

 jv j j j j zcj j zj zj j  t zt t zmt zt zt zt zlmt zt  zv    

SAME 1160 322 641 895 263 546 874 729 822 774 292 166 429 586 54 228 313 162 371 157 215 467 329 605 152

 24% 27% 26% 25% 28% 24% 29% 26% 27% 28% 30% 26% 25% 24% 19% 20% 24% 18% 23% 19% 31% 21% 30% 23% 27%

 oqsu  z  zce  zbce ze zce zbce zabc noqs noqr oqs   oqs  oqs  zklm  zu   

 w      gh   g egh  s        nopqrs     

NET: LESS FREQUENT 1511 431 855 1190 333 742 1092 982 1059 957 359 226 599 820 100 368 485 311 576 316 260 697 333 895 176

 32% 36% 34% 33% 35% 33% 36% 35% 35% 35% 37% 35% 35% 33% 36% 32% 37% 35% 35% 38% 37% 32% 30% 34% 31%

  z z z z  zbce zce zce zce zce  z z   zmo z z zmoq zmo   z  
DRINKING SETTING                          

ALONE 1449 309 838 1116 292 764 936 813 1015 775 245 173 595 769 97 412 437 311 608 271 189 730 281 820 162

 30% 26% 34% 31% 31% 34% 31% 29% 34% 28% 25% 27% 35% 31% 35% 36% 34% 35% 37% 33% 27% 33% 26% 31% 28%

 agij  zacf agij aj zacf agij aj zacfgij aj   zkmt kt kt zkmt zkt zkmt zkmpst kt  zv    

 kv  gij   gij                    

WITH PARTNER 1804 556 972 1386 364 837 1373 1239 1310 1323 412 308 696 973 83 390 589 357 698 378 312 804 448 987 220

 38% 46% 39% 39% 39% 37% 46% 44% 43% 49% 43% 48% 41% 39% 30% 34% 45% 40% 43% 46% 45% 36% 41% 37% 38%

 no zbcd e    zbcd zbcde zbcde zabc zbcd zlmn zno zno   zlmn no zmno zlmn zlmn  zu   

  e     eh   defghj e oqr     oq   oq o     

WITH FRIENDS & FAMILY 2650 696 1435 2046 492 1203 1799 1599 1845 1548 549 365 1000 1406 143 589 787 506 1047 452 403 1251 605 1550 271

 56% 57% 58% 57% 52% 53% 60% 57% 61% 57% 57% 57% 59% 57% 51% 51% 60% 57% 64% 55% 58% 57% 55% 58% 47%

 eox de zde zde   zbcd zde zabcdefg de de o znos o   zmno o zklmnopq  o   zx  

       egi  ij        qs  st       

WITH COLLEAGUES 631 124 343 443 101 268 430 410 498 374 19 97 234 299 46 136 245 188 372 161 16 330 98 385 67

 13% 10% 14% 12% 11% 12% 14% 15% 16% 14% 2% 15% 14% 12% 16% 12% 19% 21% 23% 19% 2% 15% 9% 15% 12%

 acde j acde aj j j zacd zacdei zabcdefg acdej  mt mt t ot t zklm zklmot zklmnops zklmo  zv  z  

 jmtv  j    ej j ij        ot  t t      

OTHER 234 60 165 189 35 129 159 153 167 149 70 30 122 132 11 67 63 52 88 46 54 119 51 136 30

 5% 5% 7% 5% 4% 6% 5% 5% 6% 5% 7% 5% 7% 5% 4% 6% 5% 6% 5% 6% 8% 5% 5% 5% 5%

   zacdf d  zd d d zd d zacdf  zkmpr        zkmnp     

   ghi        ghi          r     
LONE DRINKING: NOW VS. 10 YRS 

PRIOR
                         

NET: MORE FREQUENT 417 89 245 338 84 241 256 242 294 224 67 48 178 246 34 153 132 96 197 92 55 252 55 243 46

 9% 7% 10% 9% 9% 11% 8% 9% 10% 8% 7% 7% 10% 10% 12% 13% 10% 11% 12% 11% 8% 11% 5% 9% 8%

 jv  zafgi zafij  zacfg   zafgij    zkt zk kt zklm  zk zkmpt zkt  zv    

   j   ij          pt          

SAME 490 100 268 371 99 255 346 271 360 263 90 53 169 237 28 115 131 80 181 53 66 208 118 264 52

 10% 8% 11% 10% 11% 11% 11% 10% 12% 10% 9% 8% 10% 10% 10% 10% 10% 9% 11% 6% 9% 9% 11% 10% 9%

 as  ai a a agi zacg  zabcgij    s s  s s s ks  s     

       ij                   

NET: LESS FREQUENT 376 88 249 298 90 195 265 234 266 233 88 49 189 198 24 91 121 85 152 86 69 181 75 227 39



 8% 7% 10% 8% 10% 9% 9% 8% 9% 9% 9% 8% 11% 8% 8% 8% 9% 10% 9% 10% 10% 8% 7% 9% 7%

   zacef  a  za  z  a  zkmor    z  z zmo      

   ghi                       
MEN AGED 50-75: FREE TIME: 

NOW VS. 10 YEARS AGO
                         

NET: MORE 591 280 423 506 165 359 509 387 455 436 332 137 294 313 29 123 110 11 117 43 276 167 208 282 67

 12% 23% 17% 14% 18% 16% 17% 14% 15% 16% 35% 21% 17% 13% 11% 11% 8% 1% 7% 5% 40% 8% 19% 11% 12%

 pqrs zbcd zcgh z zcgh zcg zcgh z zg zcg zabc zlmn zmno pqrs qs pqrs qs  qs q zklmn  zu   

 uw efghi         defghi opqrs pqrs        opqrs     

SAME 220 70 155 184 52 117 176 127 156 146 69 27 106 102 6 41 35 9 46 18 25 58 95 91 47

 5% 6% 6% 5% 6% 5% 6% 5% 5% 5% 7% 4% 6% 4% 2% 4% 3% 1% 3% 2% 4% 3% 9% 3% 8%

 pqrsu g zcegh z   zcgh  z zg zcegh qs zkmno pqrs  qs q  q q q  zu  zw

 w  i        i  pqrst             

NET: LESS 169 57 122 143 41 106 131 118 119 127 42 34 79 109 8 29 36 11 49 17 29 49 55 75 26

 4% 5% 5% 4% 4% 5% 4% 4% 4% 5% 4% 5% 5% 4% 3% 3% 3% 1% 3% 2% 4% 2% 5% 3% 5%

 qsuw z zch z  zch z z  zch  zopqr zopqr zopqr  q q  q q qs  zu   

            s s s            
MEN AGED 50-75: FREE TIME: TOO 

MUCH/ TOO LITTLE
                         

TOO MUCH 147 64 112 122 47 96 118 83 96 95 83 25 76 72 11 38 29 4 20 9 66 66 35 94 8

 3% 5% 5% 3% 5% 4% 4% 3% 3% 4% 9% 4% 4% 3% 4% 3% 2% 1% 1% 1% 9% 3% 3% 4% 1%

 pqrsx zcfgh zcghi  zcghi zcgh zgh   g zabcd pqrs zmpqr qrs qrs qrs qrs  q q zklmn   x  

  i         efghi  s        opqrs     

ABOUT RIGHT 628 275 436 542 158 365 528 409 486 462 310 130 296 333 24 115 109 15 128 49 230 136 265 257 101

 13% 23% 18% 15% 17% 16% 18% 15% 16% 17% 32% 20% 17% 13% 9% 10% 8% 2% 8% 6% 33% 6% 24% 10% 18%

 nopq zbcd zcgh z z z zcgh z zg zcg zabc zmno zmno nopqr q qrs qs  qs q zklmn  zu  zw

 rsuw efghi         defghi pqrs pqrs s       opqrs     

TOO LITTLE 191 64 140 159 52 117 158 134 141 145 44 40 99 111 9 40 41 11 63 19 30 65 53 92 27

 4% 5% 6% 4% 6% 5% 5% 5% 5% 5% 5% 6% 6% 4% 3% 3% 3% 1% 4% 2% 4% 3% 5% 3% 5%

 qsuw z zcgh z z zc zch z z zc  zopqr zmopq pqs q q q  qs q qs  u   

            s rs             
                          

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d/e/f/g/h/i/j - z/k/l/m/n/o/p/q/r/s/t - z/u/v - z/w/x

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 325
Sample profile

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

LARGER 

(a)

SAME SIZE 

(b)

SMALLER 

(c)

MORE 

(d)

SAME 

AMOUNT 

(e)

LESS 

(f)

FEARFUL 

ABOUT 

FUTURE 

(g)

BURN OUT 

(h)

ANXIETY/DE

PRESSION 

(i)

CONFIDENC

E LOSS 

(j)

NO TIME 

FOR SELF 

(k)

LONELY/ISOL

ATED 

(l)

LIFE HAS 

LESS 

MEANING 

(m)

CONCERNS 

FOR OWN 

HEALTH 

(n)

CONCERN 

FOR 

OTHERS' 

HEALTH 

(o)

TOO MUCH 

ALCOHOL 

(p)

LESS ACTIVE 

(q)

LOSING 

CONNECTIO

NS 

(r)

LESS 

MOBILE/ 

AGILE 

(s)

JOB 

STRUGGLE 

FINDING 

MEANING 

(t)

FEARS OF 

UNEMPLOY

MENT 

(u)

NET: VERY/ 

FAIRLY 

BENEFICIAL 

(v)

NET: NOT 

VERY/ NOT 

AT ALL 

BENEFICIAL 

(w)

UNWEIGHTED BASE 4763 703 1222 2761 665 1209 2789 2806 2811 2754 2485 2067 2250 2030 2988 2872 1022 2803 2140 2491 1297 939 3173 1068

WEIGHTED BASE 4763 658 1230 2787 632 1218 2793 2810 2798 2742 2482 2058 2261 2017 2900 2803 1003 2773 2119 2454 1344 955 3127 1076

 100% 14% 26% 59% 13% 26% 59% 59% 59% 58% 52% 43% 47% 42% 61% 59% 21% 58% 44% 52% 28% 20% 66% 23%
GENDER                         

MAN 2335 360 615 1318 323 648 1313 1239 1263 1189 1030 950 1000 907 1314 1238 557 1255 995 1139 664 496 1548 522

 49% 55% 50% 47% 51% 53% 47% 44% 45% 43% 41% 46% 44% 45% 45% 44% 56% 45% 47% 46% 49% 52% 50% 49%

 cfgh zc    zf  j ij j  gij j j ij j zghi ij gijlo gijl ghijklmno ghijklm   

 ijklmno                jklmnoq   o qs noqrs   

 qrs                rst        

WOMAN 2388 290 608 1444 303 562 1454 1542 1505 1524 1430 1088 1241 1090 1556 1537 439 1495 1103 1299 672 449 1553 546

 50% 44% 49% 52% 48% 46% 52% 55% 54% 56% 58% 53% 55% 54% 54% 55% 44% 54% 52% 53% 50% 47% 50% 51%

 aep  a za   ze zkpr zptu zhknpqr zghi zptu zprt zptu zptu zprs  zptu zpu zptu p    

        stu  stu klmnopq  u   tu         

           rstu              
AGE                         

18-24 544 142 73 319 146 113 275 395 391 363 353 297 331 275 325 303 127 323 296 205 171 156 393 119

 11% 22% 6% 11% 23% 9% 10% 14% 14% 13% 14% 14% 15% 14% 11% 11% 13% 12% 14% 8% 13% 16% 13% 11%

 befs zbc  b zef   znoq znoqs znoqs znoq znoqs zino znoq s s s s znoqs  os zghimno z  

        s   s  qst s        pqrst   

25-34 898 164 169 556 151 159 572 577 644 553 485 519 480 367 509 535 200 506 455 365 342 268 688 142

 19% 25% 14% 20% 24% 13% 20% 21% 23% 20% 20% 25% 21% 18% 18% 19% 20% 18% 21% 15% 25% 28% 22% 13%

 bens zbc  zb ze  ze zmno zgijlmnopqr zmnqs ns zghijlmnopq zjmn s s ns s s zjmnoqs  zghijlmno zghijlm zw  

 w       qs    s oqs        pqrs nopqrs   

35-44 858 105 217 523 93 200 544 541 558 535 496 474 456 383 527 518 210 481 422 409 309 205 596 162

 18% 16% 18% 19% 15% 16% 19% 19% 20% 20% 20% 23% 20% 19% 18% 18% 21% 17% 20% 17% 23% 21% 19% 15%

 dsw      zde zqs znoqs znqs znoq zghijlmnoqr znoq qs s s znqs  znqs  zghijlmno znoqs zw  

           s  s        qrs    

45-54 873 93 239 520 67 245 536 526 556 565 503 395 413 403 542 533 193 496 391 468 321 207 546 213

 18% 14% 19% 19% 11% 20% 19% 19% 20% 21% 20% 19% 18% 20% 19% 19% 19% 18% 18% 19% 24% 22% 17% 20%

 ad  a a  d d  zglnq zglnoqr zgln   zlq      q zghijklmn zglnqr   

          s qr          opqrs    

55-75 1590 154 532 870 175 501 866 771 649 725 646 374 581 589 997 913 273 967 555 1007 201 119 904 440

 33% 23% 43% 31% 28% 41% 31% 27% 23% 26% 26% 18% 26% 29% 34% 33% 27% 35% 26% 41% 15% 12% 29% 41%

 acdf  zac a  zdf  hjkl ktu hktu hktu tu hktu ghij ghij ghij hktu zghijklm hktu zghi u   zv

 ghijklm       tu      klrtu klmoprt klmprtu  oprtu  jklmnop     

 prtuv              u     qrtu     
MEN'S SHED TARGET AGE AND 

GENDER
                        

Men 50-75 990 96 320 552 85 336 539 438 412 427 355 264 333 347 580 523 205 559 348 592 181 113 557 274

 21% 15% 26% 20% 13% 28% 19% 16% 15% 16% 14% 13% 15% 17% 20% 19% 20% 20% 16% 24% 13% 12% 18% 25%

 adfg  zac a  zdf d jktu ku jktu ku  ku ghij ghij ghij ghij ghijklmo hjkltu zghi    zv

 hijklmo             kltu klmortu klrtu klmrtu rtu  jklmnop     

 rtuv                   qrtu     

Women 50-75 1049 100 338 587 121 300 594 598 499 580 544 289 449 440 683 673 159 660 399 661 184 108 625 280

 22% 15% 27% 21% 19% 25% 21% 21% 18% 21% 22% 14% 20% 22% 24% 24% 16% 24% 19% 27% 14% 11% 20% 26%

 ahkl  zac a  zdf  hklp ktu hklprtu hklp u hkpt hklp zghi zghi u zghijklm kptu zghi u   zv

 prtuv       rtu   rtu  u rtu jklmprt jklmprt  prtu  jklmnop     

               u u    qrtu     

Men 18-49 1345 264 295 766 238 311 774 801 851 763 674 686 668 560 733 715 352 696 647 548 483 382 992 248

 28% 40% 24% 27% 38% 26% 28% 28% 30% 28% 27% 33% 30% 28% 25% 26% 35% 25% 31% 22% 36% 40% 32% 23%

 beno zbc  b zef   jnoq zgijmnoqs noqs noqs zghijlmnoqr ijmn noqs s s zghi s zgijmnoqs  zghijlmno zghijkl zw  

 qsw       s     oqs    jlmnoqr    qrs mnopqrst   

                 s        

Women 18-49 1339 190 271 858 181 262 860 944 1006 944 885 799 792 650 873 864 281 835 704 637 487 340 928 266

 28% 29% 22% 31% 29% 22% 31% 34% 36% 34% 36% 39% 35% 32% 30% 31% 28% 30% 33% 26% 36% 36% 30% 25%

 besw b  zb e  ze znop zgimnopqrs zmnopqs zgmn zghijlmnopq zmno znpq zs zs  zs znopqs  zgmnopqrs zmnopqs zw  

        qs   opqrs s pqrs s           
SOCIAL GRADE                         

AB 1359 273 328 744 226 345 773 767 817 758 670 680 628 534 848 827 330 781 612 654 429 297 1009 262

 29% 42% 27% 27% 36% 28% 28% 27% 29% 28% 27% 33% 28% 26% 29% 29% 33% 28% 29% 27% 32% 31% 32% 24%

 cgjm zbc   zef    gijms   zghijlmnoqr   gijm gijm zghi s jms  zghijlmnq gijlms zw  

 sw              s s jlmnoqr    rs    

                 s        

C1 1362 157 391 791 173 361 789 839 788 792 729 568 667 581 816 830 265 793 587 725 429 299 877 301

 29% 24% 32% 28% 27% 30% 28% 30% 28% 29% 29% 28% 30% 29% 28% 30% 26% 29% 28% 30% 32% 31% 28% 28%

 a  za a    zhkn   p  pr   knpr    p zhijkmnpq hknpr   

        pr             r    

C2 1010 121 267 604 114 269 603 591 594 561 500 457 450 413 565 557 231 556 445 482 306 235 624 257

 21% 18% 22% 22% 18% 22% 22% 21% 21% 20% 20% 22% 20% 20% 19% 20% 23% 20% 21% 20% 23% 25% 20% 24%

 noqs       n nos   ijlnoqs     jlno  n  ijlmnoqs zghijlm  zv

 v                qs     noqrs   

DE 1031 106 245 648 119 243 628 613 599 631 584 354 517 490 671 589 178 644 475 593 180 123 617 256

 22% 16% 20% 23% 19% 20% 22% 22% 21% 23% 24% 17% 23% 24% 23% 21% 18% 23% 22% 24% 13% 13% 20% 24%

 akpt   zab    kptu kptu zghkopt zghk tu hkop zghk zghk kptu tu zghkoptu kptu zghk    v

 uv         u optu  tu oprtu optu     oprtu     
EDUCATION                         

GCSE/ O-LEVEL/ CSE/ NVQ12 1358 127 364 830 138 370 798 762 749 745 691 507 614 596 792 771 253 784 611 709 310 210 819 346

 29% 19% 30% 30% 22% 30% 29% 27% 27% 27% 28% 25% 27% 30% 27% 28% 25% 28% 29% 29% 23% 22% 26% 32%

 adgh  a za  d d ktu ktu ktu ktu  ktu ghij ktu ktu  hkptu ghiklptu ghik    zv

 iknptuv             klnoptu      nptu     

A-LEVEL OR EQUIV. 1479 199 390 860 196 389 856 896 884 887 801 629 741 636 888 855 313 863 616 772 430 287 955 334

 31% 30% 32% 31% 31% 32% 31% 32% 32% 32% 32% 31% 33% 32% 31% 31% 31% 31% 29% 31% 32% 30% 31% 31%

 r       r r znor nor  zkno r    r  r r    

             r            

DEGREE/ MASTERS/ PHD 1672 302 413 941 267 401 984 989 1026 965 862 820 783 672 1058 1050 379 961 780 821 552 417 1208 327

 35% 46% 34% 34% 42% 33% 35% 35% 37% 35% 35% 40% 35% 33% 36% 37% 38% 35% 37% 33% 41% 44% 39% 30%

 cmsw zbc   zef   m zgijlmqs m  zghijlmnoqr   zjlm zgij lmqs  zjlmqs  zghijlmno zghijkl zw  

               qs lmqs     qrs mnopqrs   

NO FORMAL QUALS. 254 29 63 156 32 58 155 163 139 145 128 102 123 113 162 126 57 166 111 151 52 41 146 68

 5% 4% 5% 6% 5% 5% 6% 6% 5% 5% 5% 5% 5% 6% 6% 5% 6% 6% 5% 6% 4% 4% 5% 6%

 otv       hotu t ot t  ot ot ot  t zhjkotu t zhijk     

                    otu     
WORKING STATUS                         

FULL TIME 2189 320 527 1309 283 531 1333 1265 1401 1252 1135 1162 1055 905 1243 1253 533 1193 997 1007 952 712 1550 428

 46% 49% 43% 47% 45% 44% 48% 45% 50% 46% 46% 56% 47% 45% 43% 45% 53% 43% 47% 41% 71% 75% 50% 40%

 bnqs b  b   ze nqs zgijlmnoqrs nqs nqs zghijlmnoqr gnoq ns s nqs zgij s gmnoqs  zghijklmn zghijkl zw  

 w            s    lmnoqrs    opqrs mnopqrst   

PART TIME 773 90 249 421 87 217 448 476 480 482 437 371 396 345 479 479 151 460 342 395 312 242 508 173

 16% 14% 20% 15% 14% 18% 16% 17% 17% 18% 18% 18% 18% 17% 17% 17% 15% 17% 16% 16% 23% 25% 16% 16%

 c  zac   d    zprs zprs znprs z        zghijklmn zghijkl   

                     opqrs mnopqrs   

SELF EMPLOYED 272 28 71 171 20 76 170 171 145 169 124 117 127 102 170 172 66 139 131 123 81 - 162 77

 6% 4% 6% 6% 3% 6% 6% 6% 5% 6% 5% 6% 6% 5% 6% 6% 7% 5% 6% 5% 6% - 5% 7%

 djqu     d d hjmqs u hjmqsu u u u u hjqsu hjmqs jqsu u hjmqsu u u   zv

        u        u         

ANY WORKING 3234 437 847 1901 391 823 1951 1912 2025 1903 1696 1650 1579 1353 1892 1904 751 1792 1470 1525 1344 955 2221 677

 68% 66% 69% 68% 62% 68% 70% 68% 72% 69% 68% 80% 70% 67% 65% 68% 75% 65% 69% 62% 100% 100% 71% 63%

 dnqs     d zd nqs zgijlmnoqrs zgmnqs nqs zghijlmnopq zgmn qs s nqs zgij s mnqs  zghijklm zghijkl zw  

 w           s oqs    lmnoqrs    nopqrs mnopqrs   

NOT WORKING 1529 221 384 886 241 394 842 898 773 838 786 408 683 665 1008 899 252 982 649 929 - - 907 399

 32% 34% 31% 32% 38% 32% 30% 32% 28% 31% 32% 20% 30% 33% 35% 32% 25% 35% 31% 38% - - 29% 37%

 fhik    zef   hikl ktu hkptu hkpt tu hkpt hikl zghi hklp ktu zghijklm hkptu zghij    zv

 lptuv       ptu   u  u prtu jkloprt tu  oprtu  klmnopqr     

               u     tu     
GOVERNMENT OFFICE REGION                         

NORTH EAST 189 21 51 116 25 46 115 116 111 105 99 73 81 69 108 111 32 111 72 97 51 36 97 62

 4% 3% 4% 4% 4% 4% 4% 4% 4% 4% 4% 4% 4% 3% 4% 4% 3% 4% 3% 4% 4% 4% 3% 6%

 v       mr                zv

NORTH WEST 516 62 148 296 59 154 295 309 317 305 268 225 234 206 316 276 125 312 213 273 130 88 337 126

 11% 9% 12% 11% 9% 13% 11% 11% 11% 11% 11% 11% 10% 10% 11% 10% 12% 11% 10% 11% 10% 9% 11% 12%

 o     z  o ortu o     o  lmor oru  o     

                 tu        

YORKS & HUMBER 388 53 114 218 61 92 227 220 223 221 201 167 181 176 233 227 96 219 163 211 113 79 247 96

 8% 8% 9% 8% 10% 8% 8% 8% 8% 8% 8% 8% 8% 9% 8% 8% 10% 8% 8% 9% 8% 8% 8% 9%

                 r        

WEST MIDLANDS 416 62 114 235 55 116 236 235 244 238 221 186 192 180 242 245 100 233 195 219 110 81 278 96

 9% 9% 9% 8% 9% 10% 8% 8% 9% 9% 9% 9% 8% 9% 8% 9% 10% 8% 9% 9% 8% 8% 9% 9%

EAST MIDLANDS 342 47 89 200 50 84 199 206 209 204 175 165 163 143 201 199 69 197 165 180 87 69 219 78

 7% 7% 7% 7% 8% 7% 7% 7% 7% 7% 7% 8% 7% 7% 7% 7% 7% 7% 8% 7% 6% 7% 7% 7%

            nt             

EAST OF ENGLAND 442 71 121 244 53 135 246 265 257 246 228 186 191 185 288 256 74 247 195 223 128 82 288 92

 9% 11% 10% 9% 8% 11% 9% 9% 9% 9% 9% 9% 8% 9% 10% 9% 7% 9% 9% 9% 10% 9% 9% 9%

 p     z  lp       ilpq      p    

SOUTH WEST 398 56 89 241 46 90 249 222 224 219 197 161 181 156 246 248 75 226 166 214 107 72 251 94

 8% 9% 7% 9% 7% 7% 9% 8% 8% 8% 8% 8% 8% 8% 8% 9% 7% 8% 8% 9% 8% 8% 8% 9%

                g         

SOUTH EAST 651 97 166 377 92 158 390 376 356 381 338 269 311 276 399 392 127 370 275 321 182 133 429 150

 14% 15% 14% 14% 15% 13% 14% 13% 13% 14% 14% 13% 14% 14% 14% 14% 13% 13% 13% 13% 14% 14% 14% 14%

 h         h     h h         

LONDON 663 108 149 394 106 154 384 387 367 361 312 298 325 286 396 390 141 369 311 314 201 154 468 118

 14% 16% 12% 14% 17% 13% 14% 14% 13% 13% 13% 14% 14% 14% 14% 14% 14% 13% 15% 13% 15% 16% 15% 11%

 jsw b   ze   j    hjs hijs j j j   hijqs  hijs zghijnq zw  

                      s   

WALES 224 21 61 135 27 61 126 136 143 138 132 108 123 104 138 122 46 133 99 122 63 50 146 53

 5% 3% 5% 5% 4% 5% 5% 5% 5% 5% 5% 5% 5% 5% 5% 4% 5% 5% 5% 5% 5% 5% 5% 5%

         o  o o o            

SCOTLAND 401 39 97 254 39 93 252 252 266 247 224 161 220 188 255 261 90 261 204 222 119 81 269 88

 8% 6% 8% 9% 6% 8% 9% 9% 10% 9% 9% 8% 10% 9% 9% 9% 9% 9% 10% 9% 9% 9% 9% 8%

 ad   a   d k zk k k  zk k  zk  zk zk      

NI 133 22 30 78 20 33 74 86 80 77 87 59 60 49 79 76 27 94 62 59 52 28 97 23

 3% 3% 2% 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 2% 3% 3% 3% 3% 3% 2% 4% 3% 3% 2%

        ms   zhilm       zilmnos   zhilmnos    

           nos              
URBAN                         

URBAN 3953 549 1026 2305 538 1025 2292 2329 2346 2291 2033 1721 1912 1691 2385 2318 839 2275 1788 2019 1112 797 2611 879

 83% 83% 83% 83% 85% 84% 82% 83% 84% 84% 82% 84% 85% 84% 82% 83% 84% 82% 84% 82% 83% 83% 83% 82%

         jnqs jnq  jq zgjn jnq     zgjnoqs      

             oqs            

RURAL 677 87 174 405 74 159 427 396 372 374 362 278 290 277 437 408 138 405 269 376 180 130 420 174

 14% 13% 14% 15% 12% 13% 15% 14% 13% 14% 15% 14% 13% 14% 15% 15% 14% 15% 13% 15% 13% 14% 13% 16%

 lrv      zd lr   hlr    hikl hlr  hlr  zhik    v

               r     lmr     
MARITAL STATUS                         

MARRIED /LIVING AS 2771 388 780 1562 348 746 1620 1518 1579 1495 1314 1261 1095 1020 1640 1740 566 1570 1120 1421 748 523 1835 628

 58% 59% 63% 56% 55% 61% 58% 54% 56% 55% 53% 61% 48% 51% 57% 62% 56% 57% 53% 58% 56% 55% 59% 58%

 cghi  zc   zd  lm gijlmr jlm lm zghijlmnpqr  l gijl zghi jlmr gijlmr lm gijl jlm lm   

 jlmnqru           tu   mr jlmnpqr    mr     

                stu         

SINGLE 1507 210 324 935 218 360 879 996 952 954 899 642 899 766 929 807 338 878 796 718 486 352 976 349

 32% 32% 26% 34% 35% 30% 31% 35% 34% 35% 36% 31% 40% 38% 32% 29% 34% 32% 38% 29% 36% 37% 31% 32%

 bos b  zb    zhkn zknoqs zknoqs zhik o zghi zghi os  os os zghiknopq  zknoqs zknoqs   

        oqs   noqs  jkmnopq jknopqs     s      

             rst            

WID/ DIV/ SEP 485 59 126 291 66 111 294 296 268 293 269 155 267 231 331 255 100 325 203 314 110 80 316 99

 10% 9% 10% 10% 10% 9% 11% 11% 10% 11% 11% 8% 12% 11% 11% 9% 10% 12% 10% 13% 8% 8% 10% 9%

 kot       hkot k hkortu hkort  zghi zhko zhkor k k zghikort k zghij     

        u   u  kortu rtu tu   u  knopqrtu     
NUMBER IN HOUSEHOLD                         

1 942 120 240 559 120 245 546 564 507 553 512 285 537 456 606 474 231 590 449 561 249 159 593 222

 20% 18% 19% 20% 19% 20% 20% 20% 18% 20% 21% 14% 24% 23% 21% 17% 23% 21% 21% 23% 18% 17% 19% 21%

 hkou       hkou k hkou hkot  zghi zghi zhko k zghi zhkotu hkotu zghi k k   

           u  jknoqrt jknotu tu  kotu   jknoqtu     

             u            

2 1619 166 500 924 187 467 922 887 837 880 791 580 659 644 999 1010 300 930 637 886 391 293 988 411

 34% 25% 41% 33% 30% 38% 33% 32% 30% 32% 32% 28% 29% 32% 34% 36% 30% 34% 30% 36% 29% 31% 32% 38%

 adgh  zac a  zdf  hklt k hklrt hklr   hklt ghij zghi  ghjklprt  zghi    zv

 ijklmpr          t    klmprtu jklmnpq    jklmnpq     

 tuv               rtu    rtu     

3 988 128 258 586 115 250 599 594 628 589 529 487 481 409 567 565 211 579 448 452 314 231 657 220

 21% 19% 21% 21% 18% 20% 21% 21% 22% 21% 21% 24% 21% 20% 20% 20% 21% 21% 21% 18% 23% 24% 21% 20%

 ns       ns zgmnoqs nos ns zgijlmnoqrs ns s  s s ns ns  zgmnoqs zgijlmn   

                      oqrs   

4+ 1214 244 233 719 210 256 726 765 826 719 650 706 585 508 728 753 261 675 585 555 391 271 889 224

 25% 37% 19% 26% 33% 21% 26% 27% 30% 26% 26% 34% 26% 25% 25% 27% 26% 24% 28% 23% 29% 28% 28% 21%

 beqs zbc  b zef  e zmnq zgijlmnopqr qs qs zghijlmnopq s s s znqs s s zlmnqs  zijlmnqs zmnqs zw  

 w       s    stu             
CHILDREN IN HOUSEHOLD                         

YES 1615 267 355 979 238 343 1011 985 1112 960 867 958 785 650 962 957 376 925 785 743 576 416 1195 304

 34% 41% 29% 35% 38% 28% 36% 35% 40% 35% 35% 47% 35% 32% 33% 34% 37% 33% 37% 30% 43% 44% 38% 28%

 besw zbc  b e  ze mnqs zgijlmnoqrs mnqs mns zghijlmnopq ms s s s zmno s zgijlmnoq  zghijlmno zghijlm zw  

            st     qs  s  pqrs nopqrs   

NO 3148 390 875 1808 394 875 1782 1826 1686 1781 1615 1101 1476 1367 1938 1845 628 1848 1334 1711 768 539 1932 772

 66% 59% 71% 65% 62% 72% 64% 65% 60% 65% 65% 53% 65% 68% 67% 66% 63% 67% 63% 70% 57% 56% 62% 72%

 afhk  zac a  zdf  hkrt ktu hkrtu hkrt  hkrt ghij ghij hkpr ktu ghikprtu hktu zghi k   zv

 prtuv       u   u  u klprtu kprtu tu    jklmnop     

                    qrtu     
NUMBER OF CHILDREN IN 

HOUSEHOLD
                        

1 900 136 219 535 125 202 557 545 601 534 476 484 440 370 534 511 213 513 429 406 342 245 667 171

 19% 21% 18% 19% 20% 17% 20% 19% 21% 19% 19% 24% 19% 18% 18% 18% 21% 18% 20% 17% 25% 26% 21% 16%

 esw      e s zgijlmnoqs os s zghijlmnoqr s s s s mnoq s mnoqs  zghijlmno zghijlm zw  

                 s    pqrs nopqrs   

2 565 104 114 344 88 115 355 342 392 329 305 367 269 221 328 347 128 322 272 264 184 144 414 112

 12% 16% 9% 12% 14% 9% 13% 12% 14% 12% 12% 18% 12% 11% 11% 12% 13% 12% 13% 11% 14% 15% 13% 10%

 bes zbc  b e  e ms zgijlmnoqs s ms zghijlmnopq    mns   mns  zlmnqs zgijlmn zw  

            stu          oqs   

3 124 25 19 79 22 22 78 80 95 81 73 84 64 47 85 80 32 76 73 58 35 20 96 15

 3% 4% 2% 3% 3% 2% 3% 3% 3% 3% 3% 4% 3% 2% 3% 3% 3% 3% 3% 2% 3% 2% 3% 1%

 bw zb  b e    zgmqsu m m zghijlmnoqs

tu

  s    zmqsu    zw  

4+ 27 2 3 21 3 5 20 17 24 16 14 22 12 12 16 19 2 14 12 14 15 7 18 6

 1% * * 1% * * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% * 1% 1% 1% 1% 1% 1% 1%

         zijlnpq   zgijlmnopqr         zgijlmnpqr    

                     s    
INCOME                         

UP TO £19999 835 102 202 512 116 203 495 537 505 543 498 284 464 428 546 495 167 531 422 476 146 135 506 225

 18% 16% 16% 18% 18% 17% 18% 19% 18% 20% 20% 14% 21% 21% 19% 18% 17% 19% 20% 19% 11% 14% 16% 21%

 ktuv       zkot ktu zhkoptu zhko t zghk zghk zkot ktu kt zkoptu zhkoptu zkop  t  zv

        u   ptu  noptu nopqstu u     tu     

£20000 - £34999 1224 131 342 729 143 318 728 775 737 742 683 543 619 568 782 704 255 727 544 673 360 250 809 261

 26% 20% 28% 26% 23% 26% 26% 28% 26% 27% 28% 26% 27% 28% 27% 25% 25% 26% 26% 27% 27% 26% 26% 24%

 a  a a    zor  zo zor  zor zhoq zo     zo     

              r           

£35000 - £54999 1230 164 322 734 148 338 725 718 695 694 626 536 569 514 712 709 260 681 523 611 411 268 816 279

 26% 25% 26% 26% 23% 28% 26% 26% 25% 25% 25% 26% 25% 26% 25% 25% 26% 25% 25% 25% 31% 28% 26% 26%

 nq                    zghijklmn hnqrs   

                     opqrs    

£55000+ 1112 212 277 612 176 279 644 582 685 588 513 590 467 377 651 684 284 629 477 512 375 267 811 210

 23% 32% 23% 22% 28% 23% 23% 21% 24% 21% 21% 29% 21% 19% 22% 24% 28% 23% 23% 21% 28% 28% 26% 20%

 cgij zbc   zef   m gijlmnqrs m m zghijlmnoqr m  gjlm gijl zghi gjlms gjlm m zghijlmno zghijlm zw  

 lmsw              s mnqrs jlmnoqr    qrs noqrs   

                 s        
MEN'S SHED BESPOKE BREAKS - 

50-75'S
                        

MEN 50-75 990 96 320 552 85 336 539 438 412 427 355 264 333 347 580 523 205 559 348 592 181 113 557 274

 21% 15% 26% 20% 13% 28% 19% 16% 15% 16% 14% 13% 15% 17% 20% 19% 20% 20% 16% 24% 13% 12% 18% 25%

 adfg  zac a  zdf d jktu ku jktu ku  ku ghij ghij ghij ghij ghijklmo hjkltu zghi    zv

 hijklmo             kltu klmortu klrtu klmrtu rtu  jklmnop     

 rtuv                   qrtu     

WOMEN 50-75 1049 100 338 587 121 300 594 598 499 580 544 289 449 440 683 673 159 660 399 661 184 108 625 280

 22% 15% 27% 21% 19% 25% 21% 21% 18% 21% 22% 14% 20% 22% 24% 24% 16% 24% 19% 27% 14% 11% 20% 26%

 ahkl  zac a  zdf  hklp ktu hklprtu hklp u hkpt hklp zghi zghi u zghijklm kptu zghi u   zv

 prtuv       rtu   rtu  u rtu jklmprt jklmprt  prtu  jklmnop     

               u u    qrtu     
MEN'S SHED BESPOKE BREAKS - 

WORKING STATUS
                        

MEN 50-75 WORKING 553 44 178 317 26 197 313 244 247 257 202 185 198 187 292 286 114 280 201 296 181 113 322 142

 12% 7% 14% 11% 4% 16% 11% 9% 9% 9% 8% 9% 9% 9% 10% 10% 11% 10% 10% 12% 13% 12% 10% 13%

 adghi  zac a  zdf d   j    j ghjl ghjk ghij ghjl j ghij zghijklmn ghijklm  v

 jklmnoqr               l klm   klmnoqr oqr r   

 v                        

MEN 50-75 NOT WORKING 438 51 142 236 59 140 226 195 165 170 153 79 135 160 288 237 91 279 147 296 - - 235 131

 9% 8% 12% 8% 9% 11% 8% 7% 6% 6% 6% 4% 6% 8% 10% 8% 9% 10% 7% 12% - - 8% 12%

 fghij  zac   zf  hijkl ktu ktu ktu tu ktu ghij zghij ghijk ghij zghijklmo hkltu zghij    zv

 klmortu       tu      kltu klmortu lrtu klrtu rtu  klmnopqr     

 v                   tu     

MEN 50-75 RETIRED 387 50 127 202 56 130 189 158 133 136 121 66 106 126 248 206 79 244 121 259 - - 212 114

 8% 8% 10% 7% 9% 11% 7% 6% 5% 5% 5% 3% 5% 6% 9% 7% 8% 9% 6% 11% - - 7% 11%

 cfghi  zc   zf  hijkl ktu ktu ktu tu ktu hijkl ghijk ghijk ghijk ghijklmor hjkltu zghij    zv

 jklmort       tu      tu lmortu lmrtu lrtu tu  klmnopqr     

 uv                   tu     

WOMEN 50-75 WORKING 495 34 180 267 39 154 287 294 274 291 270 205 227 206 308 320 86 296 187 286 184 108 297 136

 10% 5% 15% 10% 6% 13% 10% 10% 10% 11% 11% 10% 10% 10% 11% 11% 9% 11% 9% 12% 14% 11% 9% 13%

 acdrv  zac a  zd d r  pr hpr  r r pr zhklp  pr  zghk zghijklmn pr  zv

                r    lmnpqr opqrsu    

WOMEN 50-75 NOT WORKING 553 66 158 320 83 146 307 304 225 289 274 84 223 234 375 352 73 364 213 375 - - 328 144

 12% 10% 13% 11% 13% 12% 11% 11% 8% 11% 11% 4% 10% 12% 13% 13% 7% 13% 10% 15% - - 10% 13%

 hikl       hkptu ktu hkptu hklpt tu hkpt hklp zghi zghij ktu zghijklm hkptu zghij    v

 prtuv          u  u rtu jklmprt klprtu  prtu  klmnopqr     

               u     tu     

WOMEN 50-75 RETIRED 443 59 132 243 75 120 232 224 162 211 201 52 161 173 295 275 58 286 162 299 - - 266 117

 9% 9% 11% 9% 12% 10% 8% 8% 6% 8% 8% 3% 7% 9% 10% 10% 6% 10% 8% 12% - - 9% 11%

 fghij    zf   hkptu ktu hkptu hklpt tu hktu hklp zghi ghijk ktu zghijklmp hkptu zghij    v

 klprtuv          u   tu jklmprt lmprtu  rtu  klmnopqr     

               u     tu     
MEN'S SHED BESPOKE BREAKS - 

CHILDREN
                        

MEN 50-75 - NO CHILDREN IN 

HOUSEHOLD (ANY AGE)

733 73 242 400 72 250 387 318 286 301 252 168 241 248 436 377 145 412 245 439 107 66 400 202

 15% 11% 20% 14% 11% 21% 14% 11% 10% 11% 10% 8% 11% 12% 15% 13% 14% 15% 12% 18% 8% 7% 13% 19%

 acdf  zac a  zdf  hjkt ktu ktu ktu  ktu hijk ghij ghij ghij ghijklmo hjktu zghij    zv

 ghijklm       u      ltu klmortu klrtu klrtu rtu  klmnopqr     

 ortuv                   tu     

MEN 50-75- CHILDREN IN 

HOUSEHOLD (ANY AGE)

258 23 78 153 13 86 151 120 126 126 103 96 92 99 145 145 59 148 103 153 74 47 156 72

 5% 3% 6% 5% 2% 7% 5% 4% 4% 5% 4% 5% 4% 5% 5% 5% 6% 5% 5% 6% 6% 5% 5% 7%

 adghi  a a  zd d       jl gjl ghjl ghjl ghijl l zghij gjl    

 jl                   klmnoqr     

WOMEN 50-75- NO CHILDREN IN 

HOUSEHOLD (ANY AGE)

769 78 256 421 101 225 421 421 329 400 385 175 322 316 502 479 120 489 292 496 105 59 459 206

 16% 12% 21% 15% 16% 18% 15% 15% 12% 15% 16% 8% 14% 16% 17% 17% 12% 18% 14% 20% 8% 6% 15% 19%

 acfg  zac   zf  hkpt ktu hkptu hklpr u hktu hklp zghi ghij ktu zghijklm hktu zghij u   zv

 hiklprt       u   tu   rtu jklmprt klprtu  prtu  klmnopqr     

 uv              u     tu     

WOMEN 50-75- CHILDREN IN 

HOUSEHOLD (ANY AGE)

279 21 82 166 20 75 173 177 169 179 159 114 127 124 181 194 38 171 108 165 79 49 166 74

 6% 3% 7% 6% 3% 6% 6% 6% 6% 7% 6% 6% 6% 6% 6% 7% 4% 6% 5% 7% 6% 5% 5% 7%

 adpv  a a  d d pr pr zklpr lpr p p pr pr zhklp  pr  zklpr p    

                ru         

MEN 50-75 'EMPTY NESTERS' 359 51 124 177 45 125 181 147 136 133 113 76 105 109 222 206 79 200 117 217 39 26 208 93

 8% 8% 10% 6% 7% 10% 6% 5% 5% 5% 5% 4% 5% 5% 8% 7% 8% 7% 6% 9% 3% 3% 7% 9%

 cfghi  zc   zdf  jktu ktu ktu ktu  ktu jktu ghijk ghijk ghijk ghijklmrt jkltu zghij     

 jklmrtu              lmrtu lmrtu lmrtu u  klmnoqr     

 v                   tu     

WOMEN 50-75 'EMPTY NESTERS' 453 43 150 251 58 119 260 245 193 224 227 84 172 184 299 298 61 294 174 299 45 27 280 114

 10% 7% 12% 9% 9% 10% 9% 9% 7% 8% 9% 4% 8% 9% 10% 11% 6% 11% 8% 12% 3% 3% 9% 11%

 aghik  zac     hklpt ktu hkptu hiklp  ktu hklp zghi zghij ktu zghijklmp hkptu zghij     

SOCIAL CIRCLE NOW VS. 10 YRS AGO: SIZE

SOCIAL CIRCLE NOW VS. 10 YRS AGO: 

CONTACT  FEELINGS EXPERIENCED: P12M

ACCESS TO A GROUP, CLUB 

OR SOCIETY



 lprtu       u   tu   tu jklmprt klmprtu  rtu  klmnopqr     

               u     tu     
WHICH, IF ANY, OF THE 

FOLLOWING WORDS DESCRIBE 

HOW  YOU FEEL?

                        

IN CONTROL 1051 195 378 471 192 364 483 374 422 347 284 337 282 228 485 527 199 455 297 426 195 156 716 247

 22% 30% 31% 17% 30% 30% 17% 13% 15% 13% 11% 16% 12% 11% 17% 19% 20% 16% 14% 17% 14% 16% 23% 23%

 cfgh zc zc  zf zf  jm gijlm jm  ghijlmr   ghij ghij ghij ghijlmr ijlm ghij ijlm gijlm   

 ijklmno              lmrt klmnqrs klmnqrs   lmrt     

 qrstu               t tu        

OPTIMISTIC 1285 239 365 674 216 361 695 603 682 577 515 564 482 345 696 747 261 678 489 583 328 240 956 225

 27% 36% 30% 24% 34% 30% 25% 21% 24% 21% 21% 27% 21% 17% 24% 27% 26% 24% 23% 24% 24% 25% 31% 21%

 cfgh zbc zc  zf zf  m gijlm m m ghijlmnqrst m  gijl ghij gijl gijlm gijlm gijl gijlm gijlm zw  

 ijlmnqr              m lmnqrs mr   m     

 stw                        

CONFIDENT 1046 235 316 492 213 306 513 433 500 412 326 417 313 261 522 556 219 490 353 398 235 218 777 194

 22% 36% 26% 18% 34% 25% 18% 15% 18% 15% 13% 20% 14% 13% 18% 20% 22% 18% 17% 16% 18% 23% 25% 18%

 cfgh zbc zc  zef zf  jlm gijlms jlm  ghijlmnqrst   gijl ghij ghij gijlms ijlm jlm gijlm ghijlmn zw  

 ijklmno              ms lmnqrst lmnqrst     oqrst   

 qrstw                        

COMFORTABLE 1735 315 559 850 298 559 857 717 800 714 623 625 544 440 895 969 327 880 568 786 339 272 1200 380

 36% 48% 45% 30% 47% 46% 31% 25% 29% 26% 25% 30% 24% 22% 31% 35% 33% 32% 27% 32% 25% 29% 38% 35%

 cfgh zc zc  zf zf  lm gijlmrt lm m ghijlmrt m  ghij ghij ghij ghijlmrt jlm ghij m gjlmt z  

 ijklmno              lmrt klmnqrs lmrtu u  lmrtu     

 pqrstu               tu         

RESILIENT 876 159 229 482 149 231 487 480 503 450 393 387 352 276 539 541 174 481 381 438 210 162 644 167

 18% 24% 19% 17% 24% 19% 17% 17% 18% 16% 16% 19% 16% 14% 19% 19% 17% 17% 18% 18% 16% 17% 21% 16%

 cgij zbc   zef   jlm ijlmt m m gijlmt m  gijl ghij m jlm ijlmt ijlm  m zw  

 lmqtw              mqt lmqst    t     

LOVED 1483 283 421 770 258 408 800 796 823 760 692 665 525 408 871 943 298 804 583 698 364 273 1085 285

 31% 43% 34% 28% 41% 34% 29% 28% 29% 28% 28% 32% 23% 20% 30% 34% 30% 29% 28% 28% 27% 29% 35% 26%

 cfgh zbc zc  zef f  lm ijlmr lm lm ghijlmnqrstu m  gijl zghi lm lm lm lm lm lm zw  

 ijlmqrs              mrst jlmnpqr         

 tw               stu         

WORRIED 1273 140 237 884 130 216 911 1109 1006 1051 969 722 873 834 986 919 326 937 800 823 471 355 862 283

 27% 21% 19% 32% 21% 18% 33% 39% 36% 38% 39% 35% 39% 41% 34% 33% 32% 34% 38% 34% 35% 37% 28% 26%

 abde   zab   zde zhkn znopqs zhknopq zhkn zo zhkn zghi z z z z zhknopqs z z znopqs   

        opqst  st opqst  opqst jklnopq           

              rstu           

ANXIOUS 1537 165 284 1071 146 270 1099 1323 1228 1347 1202 853 1081 1012 1212 1084 389 1133 984 972 592 428 1035 331

 32% 25% 23% 38% 23% 22% 39% 47% 44% 49% 48% 41% 48% 50% 42% 39% 39% 41% 46% 40% 44% 45% 33% 31%

 abde   zab   zde zhkn zknopqs zghknop zhkn zo zhkn zghk zos z z zo zhknopqs z zopqs zkopqs   

        opqst  qrstu opqrstu  opqst lnopqrs           

              tu           

STRESSED 1410 131 231 1033 130 232 1026 1202 1186 1210 1109 885 1018 924 1095 1000 362 1037 916 876 556 407 938 316

 30% 20% 19% 37% 21% 19% 37% 43% 42% 44% 45% 43% 45% 46% 38% 36% 36% 37% 43% 36% 41% 43% 30% 29%

 abde   zab   zde znop znopqs zghnopq zghn znopqs zghn zghk zos z z zos znopqs z znopqs znopqs   

        qs  st opqst  opqst nopqrst           

FED UP 1069 87 185 785 82 185 788 870 807 857 802 566 777 792 803 715 311 795 675 687 434 267 674 272

 22% 13% 15% 28% 13% 15% 28% 31% 29% 31% 32% 27% 34% 39% 28% 25% 31% 29% 32% 28% 32% 28% 22% 25%

 abde   zab   zde zhkn zo zhknoqs zhkn zo zghi zghi zo z zkno zo zhknoqsu zo zhknoqsu z  zv

        oqsu  u oqsu  jknopqr jklnopq   s        

             su rstu           

OVERWHELMED 917 109 141 658 88 140 674 782 790 781 732 612 662 622 723 639 248 680 595 584 380 284 634 191

 19% 17% 11% 24% 14% 12% 24% 28% 28% 28% 30% 30% 29% 31% 25% 23% 25% 25% 28% 24% 28% 30% 20% 18%

 bde b  zab   zde znop znopqs znopqs zgno zgnopqs znop zghi zo z z zo znopqs z znopqs znopqs z  

        qs   pqs  qs nopqrst           

LONELY 829 82 109 630 76 100 641 676 630 708 661 417 760 642 646 531 240 625 579 559 314 226 595 153

 17% 13% 9% 23% 12% 8% 23% 24% 23% 26% 27% 20% 34% 32% 22% 19% 24% 23% 27% 23% 23% 24% 19% 14%

 abde b  zab e  zde zhkn zko zghknoq zghk z zghi zghi zko z zko zko zghknopqs zko zko zko zw  

 w       oq  st noqstu  jkmnopq jknopqr     tu      

             rstu stu           
FREE TIME: NOW VS. 10 YEARS 

AGO
                        

MORE (NET) 2114 363 554 1168 360 552 1161 1181 1052 1162 1052 508 970 954 1338 1234 456 1275 950 1205 480 316 1386 491

 44% 55% 45% 42% 57% 45% 42% 42% 38% 42% 42% 25% 43% 47% 46% 44% 45% 46% 45% 49% 36% 33% 44% 46%

 cfgh zbc   zef   hktu ku hktu hktu  hktu zghi zghi ghik ghkt zghijklo ghijkltu zghi k k   

 ijktu             jklortu jklotu tu u tu  jklnopq     

                    rtu     

SAME 884 88 378 397 95 387 378 427 413 417 370 265 351 300 428 461 172 431 287 390 206 155 553 218

 19% 13% 31% 14% 15% 32% 14% 15% 15% 15% 15% 13% 16% 15% 15% 16% 17% 16% 14% 16% 15% 16% 18% 20%

 acdf  zac   zdf  kr k kr kr  kr k k ghij hknr kr  knr k kr   

 ghijklm               kmnr         

 noqrstv                        

LESS (NET) 1691 202 289 1190 174 274 1227 1170 1301 1125 1030 1263 911 741 1102 1079 367 1039 858 833 644 479 1166 364

 36% 31% 23% 43% 28% 22% 44% 42% 46% 41% 41% 61% 40% 37% 38% 39% 37% 37% 40% 34% 48% 50% 37% 34%

 abde b  zab e  zde zmno zgijlmnopqr zmnopqs zmno zghijlmnopq zmnp s zs zs  zs zmnopqs  zgijlmnop zghijlm z  

 s       pqs   pqs stu qs        qrs nopqrs   
FREE TIME: TOO MUCH/ TOO 

LITTLE
                        

TOO MUCH 705 111 112 471 107 113 466 537 416 513 489 132 523 504 530 410 207 500 418 419 192 143 494 148

 15% 17% 9% 17% 17% 9% 17% 19% 15% 19% 20% 6% 23% 25% 18% 15% 21% 18% 20% 17% 14% 15% 16% 14%

 bek b  zb e  ze zhko k zhkostu zhkno  zghi zghi zhko k zhko zhkotu zhknoqstu zhko k k z  

        stu   qstu  jknoqrs jklnopq stu  qstu   t     

             tu rstu           

RIGHT AMOUNT 2447 370 858 1192 388 880 1134 1169 1142 1129 978 626 860 752 1315 1344 460 1232 861 1167 529 363 1592 585

 51% 56% 70% 43% 61% 72% 41% 42% 41% 41% 39% 30% 38% 37% 45% 48% 46% 44% 41% 48% 39% 38% 51% 54%

 cfgh zc zac  zf zdf  jklm klm jklmu km  k k ghij ghij ghij ghijklmr klm ghij k k   

 ijklmno       u       klmrtu klmnqrt klmrtu tu  klmnqrt     

 pqrstu               u    u     

TOO LITTLE 1495 170 244 1067 128 210 1138 1044 1176 1036 961 1266 825 714 989 995 322 984 793 820 605 433 1007 327

 31% 26% 20% 38% 20% 17% 41% 37% 42% 38% 39% 62% 36% 35% 34% 35% 32% 35% 37% 33% 45% 45% 32% 30%

 abde b  zab   zde zmno zgijlmnopqr zmnopqs zglm zghijlmnopq znps zp z zps  zps zmnopqs z zghijlmno zghijlm   

        pqs   nopqs stu         pqrs nopqrs   
EVENTS EXPERIENCED: EVER                         

EMPTY NESTER 1210 181 368 642 195 328 655 640 570 590 554 363 486 497 774 743 277 726 490 730 239 177 774 289

 25% 28% 30% 23% 31% 27% 23% 23% 20% 22% 22% 18% 22% 25% 27% 27% 28% 26% 23% 30% 18% 19% 25% 27%

 cfgh c zc  zf f  hikt kt hktu hktu  ktu ghij zghi ghij ghij ghijklrt hikltu zghi     

 ijklrtu       u      kltu jklmrtu klmrtu klrtu u  jklmnoq     

                    rtu     

THE DEATH OF A CLOSE FRIEND 2480 346 607 1486 352 592 1486 1442 1431 1426 1250 1057 1184 1109 1606 1547 585 1534 1144 1437 677 505 1659 531

 52% 53% 49% 53% 56% 49% 53% 51% 51% 52% 50% 51% 52% 55% 55% 55% 58% 55% 54% 59% 50% 53% 53% 49%

 ej   b e  e   j   j zghi zghi zghi zghi zghijklt zghijkt zghi     

              jklt jklt jklt jklrtu   jklmnoq     

                    rtu     

THE DEATH OF PARTNER / FAMILY 3596 463 930 2143 454 914 2142 2174 2129 2100 1929 1521 1731 1577 2265 2249 771 2165 1653 1979 990 709 2345 823

 75% 70% 76% 77% 72% 75% 77% 77% 76% 77% 78% 74% 77% 78% 78% 80% 77% 78% 78% 81% 74% 74% 75% 77%

 adk  a za   zd zhkt kt kt zhkt  kt zhik zhik zghi  zhiktu zhktu zghi     

        u   u   ltu ltu jklmnpq    jklmnpq     

                rtu    rtu     

DIVORCE 939 130 274 522 134 258 529 514 480 491 444 315 409 394 590 562 203 579 390 560 221 165 609 220

 20% 20% 22% 19% 21% 21% 19% 18% 17% 18% 18% 15% 18% 20% 20% 20% 20% 21% 18% 23% 16% 17% 19% 20%

 ghij  zc     hk k k k  k hijk ghij ghij hkt zghijklr k zghi     

 klt             lt klrtu klrtu  tu  jklmnoq     

                    rtu     

LOSING YOUR JOB 2252 274 557 1384 289 518 1392 1454 1385 1376 1276 985 1156 1083 1475 1369 568 1386 1093 1295 729 577 1452 500

 47% 42% 45% 50% 46% 43% 50% 52% 49% 50% 51% 48% 51% 54% 51% 49% 57% 50% 52% 53% 54% 60% 46% 46%

 ae   zab   ze zhik z zk zhko  zko zghi zko z zghi zk zhko zhik zhijklnoq zghijkl   

        oq      jklnoqr   jklnoqr   noq  mnoqrst   

                 s        

BUYING A HOME 3015 427 872 1678 407 814 1741 1636 1622 1612 1427 1214 1269 1171 1835 1803 647 1760 1234 1638 797 545 1964 715

 63% 65% 71% 60% 64% 67% 62% 58% 58% 59% 58% 59% 56% 58% 63% 64% 64% 63% 58% 67% 59% 57% 63% 66%

 cghi c zac   zf  l l l  l  l ghij ghij ghij ghijklmr l zghi l   z

 jklmrtu              klmrtu klmrtu klmrtu tu  jklmnoq     

                    rtu     

STARTING A FAMILY 2789 384 731 1637 358 686 1690 1578 1629 1534 1374 1263 1202 1105 1714 1698 594 1632 1217 1508 754 538 1869 622

 59% 58% 59% 59% 57% 56% 61% 56% 58% 56% 55% 61% 53% 55% 59% 61% 59% 59% 57% 61% 56% 56% 60% 58%

 gijl      ze l gijlm l l zghijlmnqrtu   gijl zghi ijlm gijlmt jlm zghi l  z  

 m              mt jlmnqrt    jlmnqrt     

                u    u     

RECEIVING A PROMOTION 3026 444 806 1749 428 786 1775 1699 1745 1656 1504 1319 1326 1210 1856 1868 663 1776 1307 1635 882 630 2079 654

 64% 68% 66% 63% 68% 65% 64% 60% 62% 60% 61% 64% 59% 60% 64% 67% 66% 64% 62% 67% 66% 66% 66% 61%

 gijl zc   z   l gijlm l l ghijlmr   ghij zghi ghij ghijlmr l zghi ghijlmr ghijlmr zw  

 mr              lmr jklmnqr lmr   jklmnqr     

GET MARRIED/ CIVIL PARTNERSHIP 2723 391 783 1514 371 739 1563 1461 1493 1455 1290 1156 1105 1061 1676 1677 556 1602 1094 1495 670 487 1794 620

 57% 60% 64% 54% 59% 61% 56% 52% 53% 53% 52% 56% 49% 53% 58% 60% 55% 58% 52% 61% 50% 51% 57% 58%

 cghi c zc   zf  l lt lt l ghijlmrtu  l ghij zghi gjlr ghijlmrt l zghi     

 jlmrtu              lmrtu jklmnpq tu u  jklmnpq     

                rtu    rtu     

RETIRING FROM WORK 960 120 308 517 148 289 498 467 349 425 390 160 329 372 629 564 164 610 341 635 32 20 570 259

 20% 18% 25% 19% 23% 24% 18% 17% 12% 15% 16% 8% 15% 18% 22% 20% 16% 22% 16% 26% 2% 2% 18% 24%

 cfgh  zac  zf zf  hikl ktu hktu hktu tu hktu ghij zghi ghij hktu zghijklm hkltu zghij    zv

 ijklmpr       tu      klrtu jklmopr klmprtu  oprtu  klmnopqr     

 tuv              tu     tu     
EVENTS EXPERIENCED: PAST 10 

YEARS
                        

EMPTY NESTER 647 101 197 335 113 171 342 360 328 330 309 225 270 288 411 416 158 372 272 367 159 129 429 151

 14% 15% 16% 12% 18% 14% 12% 13% 12% 12% 12% 11% 12% 14% 14% 15% 16% 13% 13% 15% 12% 13% 14% 14%

 cfhi c zc  zef   hk   k   ghij ghij zghi zghi hikl k zghi  k   

 jkl             klrt klrt jklqrt jklqrt   jklqrt     

THE DEATH OF A CLOSE FRIEND 1704 233 402 1041 236 417 1020 1002 994 1003 867 745 814 764 1123 1087 420 1071 806 995 482 365 1148 340

 36% 35% 33% 37% 37% 34% 37% 36% 36% 37% 35% 36% 36% 38% 39% 39% 42% 39% 38% 41% 36% 38% 37% 32%

 bw   zb      j    zghj zghi zghi zghi zghijklt zghjl zghi  j w  

              l jklt jklt jklmnqr   jklmnoq     

                 t   rt     

THE DEATH OF PARTNER / FAMILY 2469 307 611 1513 325 587 1498 1514 1530 1484 1366 1092 1220 1130 1571 1589 540 1494 1211 1331 721 504 1653 547

 52% 47% 50% 54% 51% 48% 54% 54% 55% 54% 55% 53% 54% 56% 54% 57% 54% 54% 57% 54% 54% 53% 53% 51%

 ae   zab   ze z z z z  z zgik z zghi  z zghijklnq z     

              lq  klnqstu   stu      

DIVORCE 279 47 63 167 53 52 172 168 175 170 157 127 161 141 173 162 64 167 134 147 105 86 213 44

 6% 7% 5% 6% 8% 4% 6% 6% 6% 6% 6% 6% 7% 7% 6% 6% 6% 6% 6% 6% 8% 9% 7% 4%

 ew    ze  e      zghin zgnoq       zghijknoqr zghijklm zw  

             oqs        s nopqrs   

LOSING YOUR JOB 1147 141 248 738 157 226 743 812 768 775 727 557 673 626 777 696 314 721 629 628 453 403 809 217

 24% 21% 20% 26% 25% 19% 27% 29% 27% 28% 29% 27% 30% 31% 27% 25% 31% 26% 30% 26% 34% 42% 26% 20%

 bew   zab e  ze zhkn zoqs znoqs zhkn zo zhik zghi zo  zhik z zhknoqs z zghijklmn zghijkl zw  

        oqs   oqs  noqs jknoqs   noqs    oqrs mnopqrst   

BUYING A HOME 1303 210 305 774 191 292 804 744 803 746 668 659 602 514 778 781 323 759 608 643 439 319 942 254

 27% 32% 25% 28% 30% 24% 29% 26% 29% 27% 27% 32% 27% 25% 27% 28% 32% 27% 29% 26% 33% 33% 30% 24%

 bemw zb   e  ze  zgijlmns m  zghijlmnoqr    ms zghi m gjlmns  zghijlmno zghijlm zw  

                 jlmnoqr    qrs noqrs   

                 s        

STARTING A FAMILY 889 158 152 576 142 146 597 557 646 551 499 593 439 347 538 518 234 544 445 411 337 262 675 157

 19% 24% 12% 21% 22% 12% 21% 20% 23% 20% 20% 29% 19% 17% 19% 18% 23% 20% 21% 17% 25% 27% 22% 15%

 besw zb  zb ze  ze zmno zgijlmnoqrs zmnos zmno zghijlmnopq ms  s s zgij ms zlmnos  zgijlmnoq zghijlm zw  

        s   s st     lmnoqs    rs nopqrs   

RECEIVING A PROMOTION 1638 290 365 976 259 370 997 999 1084 966 858 885 795 659 1000 1039 407 949 775 780 626 473 1223 295

 34% 44% 30% 35% 41% 30% 36% 36% 39% 35% 35% 43% 35% 33% 34% 37% 41% 34% 37% 32% 47% 50% 39% 27%

 besw zbc  b zef  ze ms zgijlmnoqrs ms ms zghijlmnoqr ms  s zgij zgij s zjmnqs  zghijklmn zghijkl zw  

                lmnqs lmnoqrs    opqrs mnopqrs   

GET MARRIED/ CIVIL PARTNERSHIP 827 154 164 506 146 166 509 492 552 506 435 481 378 334 515 505 211 495 397 400 276 241 633 136

 17% 23% 13% 18% 23% 14% 18% 18% 20% 18% 18% 23% 17% 17% 18% 18% 21% 18% 19% 16% 21% 25% 20% 13%

 bew zbc  b zef  e  zgijlmnoqs zlms  zghijlmnoqr   s s zgjl s zlms  zgijlmnoq zghijlm zw  

            t     mnoqs    s nopqrst   

RETIRING FROM WORK 695 76 219 390 111 191 379 344 258 318 285 118 249 283 459 428 124 458 264 459 30 18 419 185

 15% 12% 18% 14% 18% 16% 14% 12% 9% 12% 11% 6% 11% 14% 16% 15% 12% 17% 12% 19% 2% 2% 13% 17%

 afgh  zac  zf   hkltu ktu hktu hktu tu hktu ghij zghi ghij hktu zghijklm hkltu zghij    zv

 ijklprt             klrtu jklmprt klprtu  oprtu  klmnopqr     

 uv              u     tu     
THINK ABOUT MENTAL 

WELLBEING…
                        

NET VERY OFTEN/ ALWAYS 2212 328 461 1405 332 481 1369 1612 1585 1684 1491 1127 1349 1196 1601 1512 562 1425 1188 1191 769 585 1664 353

 46% 50% 37% 50% 52% 40% 49% 57% 57% 61% 60% 55% 60% 59% 55% 54% 56% 51% 56% 49% 57% 61% 53% 33%

 bew b  zb ze  ze zkno zkoqs zghklmn zghk zqs zghk zghk zqs zqs zqs zs zoqs z zoqs zghknop zw  

        qs  opqrst nopqrst  nopqrs noqrs        qrst   

NET NOT VERY OFTEN/ HARDLY/ 

NEVER

1097 146 367 559 152 346 569 404 427 305 314 332 267 269 485 499 149 537 324 535 194 128 503 415

 23% 22% 30% 20% 24% 28% 20% 14% 15% 11% 13% 16% 12% 13% 17% 18% 15% 19% 15% 22% 14% 13% 16% 39%

 cfgh  zac   zf  ijl ijlm  i gijlmu  il ghij ghij ijl ghijklmn ijlm ghij ijl i  zv

 ijklmno              lmrtu klmprtu  oprtu  klmnopq     

 pqrtuv                   rtu     
THINK ABOUT PHYSICAL 

WELLBEING…
                        

NET VERY OFTEN/ ALWAYS 2656 394 612 1632 401 591 1635 1759 1738 1710 1587 1232 1390 1268 1907 1778 605 1693 1323 1510 821 604 1904 500

 56% 60% 50% 59% 63% 49% 59% 63% 62% 62% 64% 60% 61% 63% 66% 63% 60% 61% 62% 62% 61% 63% 61% 46%

 bew zb  zb zef  ze zk zk zk zhik z z zk zghi zklq z z zk z z zk zw  

           lpqst    jklmopq s         

               rst          

NET NOT VERY OFTEN/ HARDLY/ 

NEVER

572 71 165 316 68 177 304 263 261 238 205 234 211 194 202 234 103 266 204 224 144 98 261 216

 12% 11% 13% 11% 11% 15% 11% 9% 9% 9% 8% 11% 9% 10% 7% 8% 10% 10% 10% 9% 11% 10% 8% 20%

 fghi     zdf  jno jno n n ghijlmnoqrs jn jno  n jno jno jno n ijno jno  zv

 jlmnoqr                        

 sv                        
SOCIAL CIRCLE NOW VS. 10 YRS 

AGO: SIZE
                        

LARGER 658 658 - - 407 146 94 348 361 332 283 279 243 205 375 393 173 337 237 303 151 118 529 92

 14% 100% - - 64% 12% 3% 12% 13% 12% 11% 14% 11% 10% 13% 14% 17% 12% 11% 12% 11% 12% 17% 9%

 bcf zbc   zef f  jlmr jlmr lm m ijlmqrt   jlmr ghij zghi lm  lm  m zw  

 gijlmn               lmnqrst jklmnoq        

 qrstw                rstu        

SAME SIZE 1230 - 1230 - 117 823 275 532 535 525 442 396 389 343 612 635 192 542 297 511 257 172 756 304

 26% - 100% - 18% 68% 10% 19% 19% 19% 18% 19% 17% 17% 21% 23% 19% 20% 14% 21% 19% 18% 24% 28%

 acdfg  zac  f zdf  lmr jlmr jlmr r lmr r r ghij ghij r jlmr  ghij r r  v

 hijklmno              klmqru klmnpqr    lmqru     

 pqrstuv               stu         

SMALLER 2787 - - 2787 104 242 2412 1906 1870 1860 1730 1369 1603 1449 1888 1751 635 1864 1563 1614 928 660 1819 662

 59% - - 100% 16% 20% 86% 68% 67% 68% 70% 67% 71% 72% 65% 62% 63% 67% 74% 66% 69% 69% 58% 62%

 abde   zab   zde znop znop znops zghi zop zghi zghi zo z z znops zghijklmn zo znops znops  z

        s   knopqs  knopqs jknopqs     opqstu      

              t           
SOCIAL CIRCLE NOW VS. 10 YRS 

AGO: CONTACT
                        

MORE 632 407 117 104 632 - - 353 343 318 292 258 245 223 370 380 159 332 208 285 142 135 498 96

 13% 62% 9% 4% 100% - - 13% 12% 12% 12% 13% 11% 11% 13% 14% 16% 12% 10% 12% 11% 14% 16% 9%

 bcef zbc c  zef   ilmr lrt r r lrt   ilmr hijl zghi r  r  ijlmrst zw  

 hijlmqr       t       st mqrst jklmnoq        

 stw                rst        

SAME AMOUNT 1218 146 823 242 - 1218 - 504 514 519 416 367 384 314 601 625 208 508 308 499 227 156 788 294

 26% 22% 67% 9% - 100% - 18% 18% 19% 17% 18% 17% 16% 21% 22% 21% 18% 15% 20% 17% 16% 25% 27%

 acdf c zac   zdf  jmr jlmr jlmrtu r mr mr  ghij ghij gjkl jmr  ghjk r    

 ghijklm              klmqrtu klmnqrs mrtu   lmqrtu     

 nopqrst               tu         

 u                        

LESS 2793 94 275 2412 - - 2793 1914 1897 1859 1735 1414 1594 1456 1888 1759 626 1892 1580 1630 961 655 1804 675

 59% 14% 22% 87% - - 100% 68% 68% 68% 70% 69% 71% 72% 65% 63% 62% 68% 75% 66% 72% 69% 58% 63%

 abde  a zab   zde znop znop znop zghi znops zghi zghi zo z z znops zghijklmn zop zghiknopq znop  zv

        s   nopqs  nopqs jklnopq     opqstu  su    

              su           
FEELINGS EXPERIENCED: P12M                         

FEARFUL ABOUT FUTURE 2810 348 532 1906 353 504 1914 2810 2135 2208 2039 1540 1846 1689 2142 1986 736 1994 1666 1704 1050 791 1927 601

 59% 53% 43% 68% 56% 41% 69% 100% 76% 81% 82% 75% 82% 84% 74% 71% 73% 72% 79% 69% 78% 83% 62% 56%

 abew b  zab e  zde zhij zknopqs zhknopq zhik zoqs zhkn zhij zoqs z zs zs zhknopqs z zknopqs zhknopq zw  

        klmnopqr  rst nopqrst  opqrst klnopqr        rst   

        stu      st           

BURN OUT 2798 361 535 1870 343 514 1897 2135 2798 2134 1963 1699 1774 1549 2098 1944 713 1989 1616 1731 1072 767 1915 589

 59% 55% 44% 67% 54% 42% 68% 76% 100% 78% 79% 83% 78% 77% 72% 69% 71% 72% 76% 71% 80% 80% 61% 55%

 abde b  zab e  zde zno zgijklmnopq

rstu

zgnopqr zgim zgijlmnopqr

s

zgmn znop zos z z zo znopqs z zgmnopqrs zgmnopq zw  

 w       pqs  s nopqrs t opqrs qs        rs   

ANXIETY/DEPRESSION 2742 332 525 1860 318 519 1859 2208 2134 2742 2049 1504 1903 1667 2119 1925 723 1930 1634 1664 1041 743 1900 551

 58% 51% 43% 67% 50% 43% 67% 79% 76% 100% 83% 73% 84% 83% 73% 69% 72% 70% 77% 68% 77% 78% 61% 51%

 abde b  zab e  zde zhkn zknopqs zghjklm zghk zoqs zghj zghk zoqs z zos zs zknopqs z zknopqs zknopqs zw  

 w       opqs  nopqrstu nopqrst  kmnopqr nopqrst           

           u  stu u           

CONFIDENCE LOSS 2482 283 442 1730 292 416 1735 2039 1963 2049 2482 1409 1759 1625 1934 1738 662 1851 1542 1595 1006 708 1707 518

 52% 43% 36% 62% 46% 34% 62% 73% 70% 75% 100% 68% 78% 81% 67% 62% 66% 67% 73% 65% 75% 74% 55% 48%

 abde b  zab e  zde zhkn zknopqs zghkno zghi zos zghi zghi zos z zo zos zhknopqs zo zhknopqs zhknopq zw  

 w       opqs  pqrs klmnopqr  knopqrs klnopqr        s   

           stu  tu stu           

NO TIME FOR SELF 2058 279 396 1369 258 367 1414 1540 1699 1504 1409 2058 1255 1077 1489 1440 553 1419 1185 1210 871 632 1437 421

 43% 42% 32% 49% 41% 30% 51% 55% 61% 55% 57% 100% 55% 53% 51% 51% 55% 51% 56% 49% 65% 66% 46% 39%

 bew b  zab e  zde znoq zgijlmnopqr znoqs zgi zghijlmnopq zmno znqs zs zs znoq zs zmnoqs z zghijlmno zghijlm zw  

        s   mnoqs stu qs    s    pqrs nopqrs   

LONELY/ISOLATED 2261 243 389 1603 245 384 1594 1846 1774 1903 1759 1255 2261 1531 1733 1552 629 1652 1478 1429 924 656 1621 419

 47% 37% 32% 58% 39% 32% 57% 66% 63% 69% 71% 61% 100% 76% 60% 55% 63% 60% 70% 58% 69% 69% 52% 39%

 abde b  zab e  zde zhkn zknoqs zghknop zghi zos zghi zghi zo z zoqs zo zghknopqs zo zghknopqs zghknop zw  

 w       oqs  qs knopqs  jkmnopqr jknopqr        qs   

             stu stu           

LIFE HAS LESS MEANING 2017 205 343 1449 223 314 1456 1689 1549 1667 1625 1077 1531 2017 1566 1390 584 1519 1317 1340 861 596 1383 420

 42% 31% 28% 52% 35% 26% 52% 60% 55% 61% 65% 52% 68% 100% 54% 50% 58% 55% 62% 55% 64% 62% 44% 39%

 abde   zab e  zde zhkn zko zhknoqs zghi zo zgh zghi zo z zkno zko zghknopqs zko zghiknopq zhknopq zw  

 w       oqs   knopqrs  ijknop jklnopqr   qs    s s   

             qrstu stu           

CONCERNS FOR OWN HEALTH 2900 375 612 1888 370 601 1888 2142 2098 2119 1934 1489 1733 1566 2900 2088 735 2124 1624 1942 965 724 1973 622

 61% 57% 50% 68% 59% 49% 68% 76% 75% 77% 78% 72% 77% 78% 100% 74% 73% 77% 77% 79% 72% 76% 63% 58%

 abew b  zab e  zde zkop zkt zhkopt zghk z zhko zhk zghi zkt z zhkopt zhkopt zghi z zkt zw  

        t   opt  pt opt jklmopqr     klopqrt     

               stu     u     

CONCERN FOR OTHERS' HEALTH 2803 393 635 1751 380 625 1759 1986 1944 1925 1738 1440 1552 1390 2088 2803 683 1913 1489 1712 919 677 1934 572

 59% 60% 52% 63% 60% 51% 63% 71% 69% 70% 70% 70% 69% 69% 72% 100% 68% 69% 70% 70% 68% 71% 62% 53%

 bew b  zb e  ze zlmq z zl z z z z zgh zghi z z z z z z zw  

               ijklmp jklmnpqr         

               qrst stu         

TOO MUCH ALCOHOL 1003 173 192 635 159 208 626 736 713 723 662 553 629 584 735 683 1003 725 606 648 407 313 717 210

 21% 26% 16% 23% 25% 17% 22% 26% 25% 26% 27% 27% 28% 29% 25% 24% 100% 26% 29% 26% 30% 33% 23% 19%

 be zb  zb ze  ze zo z zo zo zo zghi zghi z z zghi zo zghijnoqs zo zghijklno zghijkl zw  

             noq jnoqs   jklmnoqr    qs mnoqrs   

                 stu        

LESS ACTIVE 2773 337 542 1864 332 508 1892 1994 1989 1930 1851 1419 1652 1519 2124 1913 725 2773 1558 2002 942 685 1862 613

 58% 51% 44% 67% 53% 42% 68% 71% 71% 70% 75% 69% 73% 75% 73% 68% 72% 100% 74% 82% 70% 72% 60% 57%

 abde b  zab e  zde zko zko zo zghi z zghi zghi zghi z zko zghijklm zghikot zghi z zo z  

           klot  kot klnoptu kot   noprstu  jklmnop     

                    rtu     

LOSING CONNECTIONS 2119 237 297 1563 208 308 1580 1666 1616 1634 1542 1185 1478 1317 1624 1489 606 1558 2119 1348 831 594 1492 430

 44% 36% 24% 56% 33% 25% 57% 59% 58% 60% 62% 58% 65% 65% 56% 53% 60% 56% 100% 55% 62% 62% 48% 40%

 abde b  zab e  zde zhno znos zhknoqs zghi zos zghi zghi zo z znoq zo zghijklmn zo zhknoqs zhknoqs zw  

 w       qs   knoqs  jknopqs jknopqs   s  opqstu      

             t t           

LESS MOBILE/AGILE 2454 303 511 1614 285 499 1630 1704 1731 1664 1595 1210 1429 1340 1942 1712 648 2002 1348 2454 803 573 1621 570

 52% 46% 42% 58% 45% 41% 58% 61% 62% 61% 64% 59% 63% 66% 67% 61% 65% 72% 64% 100% 60% 60% 52% 53%

 abde   zab   zde z zk z zghi z zgik zghi zghi zk zgik zghijklm zgikotu zghi z z   

           kotu  ot jklortu jklortu  otu noprtu  jklmnopq     

                    rtu     

JOB - STRUGGLE FINDING 

MEANING

1344 151 257 928 142 227 961 1050 1072 1041 1006 871 924 861 965 919 407 942 831 803 1344 645 944 273

 28% 23% 21% 33% 22% 19% 34% 37% 38% 38% 41% 42% 41% 43% 33% 33% 41% 34% 39% 33% 100% 68% 30% 25%

 abde   zab   zde znoq znoqs znoqs zghi zghinoqrs zghi zghi z z zgno z zgnoqs z zghijklmn zghijkl zw  

 w       s   noqs  noqs jlnoqrs   qs    opqrsu mnopqrs   

FEARS OF UNEMPLOYMENT 955 118 172 660 135 156 655 791 767 743 708 632 656 596 724 677 313 685 594 573 645 955 708 165

 20% 18% 14% 24% 21% 13% 23% 28% 27% 27% 29% 31% 29% 30% 25% 24% 31% 25% 28% 23% 48% 100% 23% 15%

 bew b  zab e  ze znoq znoqs znoqs zino zghijnoqrs zhin zhin zs z zghi zs znoqs z zghijklm zghijkl zw  

        s   qs  oqs oqs   noqrs    nopqrs mnopqrst   
ACCESS TO A GROUP, CLUB OR 

SOCIETY
                        

NET: VERY/ FAIRLY BENEFICIAL 3127 529 756 1819 498 788 1804 1927 1915 1900 1707 1437 1621 1383 1973 1934 717 1862 1492 1621 944 708 3127 -

 66% 80% 61% 65% 79% 65% 65% 69% 68% 69% 69% 70% 72% 69% 68% 69% 71% 67% 70% 66% 70% 74% 100% -

 bw zbc  b zef   zs zs zqs zqs zqs zghi zs zs zqs zhnq z zghnqs  zqs zghijk zw  

             jmnoqs    s     mnoqrst   

NET: NOT VERY/ NOT AT ALL 

BENEFICIAL

1076 92 304 662 96 294 675 601 589 551 518 421 419 420 622 572 210 613 430 570 273 165 - 1076

 23% 14% 25% 24% 15% 24% 24% 21% 21% 20% 21% 20% 19% 21% 21% 20% 21% 22% 20% 23% 20% 17% - 100%

 adgh  a za  d zd ilu lu lu lu lu  lu ilu lu u iloru lu ghij u   zv

 ijklmno                   klmnort     



 rtuv                   u     
DRINKING FREQUENCY - HOW 

OFTEN
                        

6+ TIMES A WEEK 262 39 67 155 39 59 161 180 162 184 135 109 143 133 192 181 172 183 137 168 56 56 156 76

 6% 6% 5% 6% 6% 5% 6% 6% 6% 7% 5% 5% 6% 7% 7% 6% 17% 7% 6% 7% 4% 6% 5% 7%

 tv       zjkt t zhjkt t  zjkt zjkt zhjkt zjkt zghij zhjkt zjkt zhjkt  t  zv

                 klmnoqrs        

                 tu        

NET: 4+ TIMES A WEEK 562 101 142 317 85 142 329 347 323 347 272 221 264 270 368 358 341 366 277 342 132 126 362 141

 12% 15% 12% 11% 13% 12% 12% 12% 12% 13% 11% 11% 12% 13% 13% 13% 34% 13% 13% 14% 10% 13% 12% 13%

 t zbc      jkt t hjkt   t zhjk zhjk zhjk zghi zhjklt zhjklt zghi  jkt   

              lt t t jklmnoq   jklnt     

                 rstu        

NET: WEEKLY OR MORE 2210 348 613 1226 333 640 1203 1261 1230 1209 1041 918 975 882 1345 1330 782 1259 947 1150 625 466 1513 480

 46% 53% 50% 44% 53% 53% 43% 45% 44% 44% 42% 45% 43% 44% 46% 47% 78% 45% 45% 47% 47% 49% 48% 45%

 cfgh zc zc  zf zf  jl j j  j  j ghij ghij zghi jl j ghij hjlm ghijklm z  

 ijklm              lm klmqr jklmnoq   klmr  qr   

                 rstu        

NET: MONTHLY OR LESS 1901 215 465 1180 218 429 1194 1179 1192 1162 1108 849 975 884 1189 1109 117 1157 894 1011 519 359 1186 453

 40% 33% 38% 42% 35% 35% 43% 42% 43% 42% 45% 41% 43% 44% 41% 40% 12% 42% 42% 41% 39% 38% 38% 42%

 adep  a zab   zde zopt znoptu zoptu zghi pu znop zgkn opu p  zoptu zoptu pu p p  v

 v       u   knopqrs  tu opqstu           

           tu              
DRINKING FREQUENCY - LEVEL 

NOW VS. 10 YRS PRIOR
                        

NET: MORE FREQUENT 680 163 121 388 143 119 410 447 434 451 392 328 365 326 453 429 376 440 350 406 228 189 497 129

 14% 25% 10% 14% 23% 10% 15% 16% 16% 16% 16% 16% 16% 16% 16% 15% 37% 16% 17% 17% 17% 20% 16% 12%

 bew zbc  b zef  e z z z z z z z z z zghi z z z z zghijkl zw  

                 jklmnoq     mnoqrst   

                 rstu        

SAME 1160 132 489 526 122 506 514 578 558 548 468 402 448 394 623 655 218 574 401 534 246 177 740 294

 24% 20% 40% 19% 19% 42% 18% 21% 20% 20% 19% 20% 20% 20% 21% 23% 22% 21% 19% 22% 18% 19% 24% 27%

 acdf  zac   zdf  jrt  j     hijk ghij jrt jrt  hijk    zv

 ghijklm              lmrtu klmnqrs    lmrtu     

 nqrstu               tu         

NET: LESS FREQUENT 1511 142 321 1038 142 271 1071 896 911 879 826 684 728 653 982 944 246 938 718 847 502 294 1018 320

 32% 22% 26% 37% 22% 22% 38% 32% 33% 32% 33% 33% 32% 32% 34% 34% 25% 34% 34% 35% 37% 31% 33% 30%

 abde   zab   zde p p p zp p p p zgil zgip  zgip zgip zghi zghijklmn p   

 p              p     lmpu opqrsu    
DRINKING SETTING                         

ALONE 1449 200 332 904 195 337 894 922 903 925 804 646 823 685 948 870 566 912 745 782 482 368 1009 299

 30% 30% 27% 32% 31% 28% 32% 33% 32% 34% 32% 31% 36% 34% 33% 31% 56% 33% 35% 32% 36% 39% 32% 28%

 be   zb   ze zo z zhjkos z  zghi zkos zo  zghi zo zghjknoqs z zghjknoqs zghijkm zw  

             jkmnoqs    jklmnoq     noqrs   

                 rstu        

WITH PARTNER 1804 272 522 990 248 510 1023 982 1021 971 865 811 701 661 1074 1187 446 1017 753 917 503 343 1212 403

 38% 41% 42% 36% 39% 42% 37% 35% 36% 35% 35% 39% 31% 33% 37% 42% 44% 37% 36% 37% 37% 36% 39% 37%

 cghi c zc   zf  lm gjlm lm lm ghijlmnqru  l gijl zghi zghi gjlm lm gijl jlm l   

 jlmr              m jklmnqr jklmnqr   m     

                stu stu        

WITH FRIENDS & FAMILY 2650 423 712 1492 405 710 1498 1548 1576 1493 1319 1146 1225 1021 1626 1674 627 1518 1171 1321 771 509 1835 541

 56% 64% 58% 54% 64% 58% 54% 55% 56% 54% 53% 56% 54% 51% 56% 60% 62% 55% 55% 54% 57% 53% 59% 50%

 cfjm zbc c  zef f  jm ijlmqs m m jm m  ijlm zghi zghi m jm m ijlmsu  zw  

 sw              s jklmnqr jklmnqr        

                su stu        

WITH COLLEAGUES 631 123 164 337 100 177 345 380 427 354 308 352 310 227 370 386 171 344 303 275 269 198 497 100

 13% 19% 13% 12% 16% 15% 12% 14% 15% 13% 12% 17% 14% 11% 13% 14% 17% 12% 14% 11% 20% 21% 16% 9%

 cfms zbc   f   jmqs zgijlmnoqs ms m zghijlmnoqr jmqs  ms jmqs zgij s ijmnqs  zghijklmn zghijkl zw  

 w                lmnoqrs    opqrs mnopqrs   

OTHER 234 39 53 142 31 49 152 146 139 141 115 111 112 99 158 156 66 143 119 142 49 42 163 53

 5% 6% 4% 5% 5% 4% 5% 5% 5% 5% 5% 5% 5% 5% 5% 6% 7% 5% 6% 6% 4% 4% 5% 5%

 t       t t t  t t t zjt zjt zhjlm t jt zhjt     

                 tu        
LONE DRINKING: NOW VS. 10 YRS 

PRIOR
                        

NET: MORE FREQUENT 417 68 67 279 66 59 288 313 285 315 258 198 283 248 297 259 245 303 264 253 147 123 318 69

 9% 10% 5% 10% 10% 5% 10% 11% 10% 11% 10% 10% 13% 12% 10% 9% 24% 11% 12% 10% 11% 13% 10% 6%

 bew b  zb e  ze zhko z zhjknos zo  zghi zghj zo  zghi zko zghjknoqs z zo zhjknos zw  

             jknoqs knoqs   jklmnoq        

                 rstu        

SAME 490 52 175 258 47 183 254 258 259 275 228 187 226 172 292 276 149 282 198 258 133 98 312 115

 10% 8% 14% 9% 7% 15% 9% 9% 9% 10% 9% 9% 10% 9% 10% 10% 15% 10% 9% 11% 10% 10% 10% 11%

 acdfg  zac   zdf    gjm   m  gm m zghi gjm  ghjk     

 hjkm                jklmnoq   m     

                 rstu        

NET: LESS FREQUENT 376 44 58 272 43 57 266 244 244 230 213 174 216 183 259 237 113 230 193 211 132 89 256 83

 8% 7% 5% 10% 7% 5% 10% 9% 9% 8% 9% 8% 10% 9% 9% 8% 11% 8% 9% 9% 10% 9% 8% 8%

 be   zab   zde z z    zijq z z  zghij  z  z    

                 kmnoqrs        
MEN AGED 50-75: FREE TIME: 

NOW VS. 10 YEARS AGO
                        

NET: MORE 591 71 184 329 66 193 318 262 223 247 205 87 199 213 365 323 132 358 210 372 85 45 345 154

 12% 11% 15% 12% 11% 16% 11% 9% 8% 9% 8% 4% 9% 11% 13% 12% 13% 13% 10% 15% 6% 5% 11% 14%

 fghi  zac   zdf  hjktu ktu hktu ktu  ktu ghij ghij ghij ghij ghijklmo hjktu zghij ku   v

 jklmort             kltu klmortu klrtu klmrtu rtu  klmnoqrt     

 uv                   u     

SAME 220 8 94 110 10 105 96 76 71 73 64 46 57 52 94 88 37 98 62 109 39 26 115 72

 5% 1% 8% 4% 2% 9% 3% 3% 3% 3% 3% 2% 3% 3% 3% 3% 4% 4% 3% 4% 3% 3% 4% 7%

 acdfg  zac a  zdf d        ghijk hk hjkl ghijklm  ghijk    zv

 hijklmn              l     lmnoqrt     

 oqrtuv                   u     

NET: LESS 169 15 43 110 9 38 121 96 113 101 82 125 72 78 117 108 33 101 71 106 52 39 92 47

 4% 2% 3% 4% 1% 3% 4% 3% 4% 4% 3% 6% 3% 4% 4% 4% 3% 4% 3% 4% 4% 4% 3% 4%

 dv     d zd  gjl   zghijlmnopq

rs

 l zgjl     zgjlq    v

            tu        r     
MEN AGED 50-75: FREE TIME: TOO 

MUCH/ TOO LITTLE
                        

TOO MUCH 147 10 24 112 11 22 109 103 76 94 95 16 107 109 115 81 54 113 82 107 33 15 94 36

 3% 2% 2% 4% 2% 2% 4% 4% 3% 3% 4% 1% 5% 5% 4% 3% 5% 4% 4% 4% 2% 2% 3% 3%

 abeku   zab   zde zhkot ku hktu zhkot  zghij zghij zhkot ku zghij zhikotu zhkotu zhiko k k   

        u   u  knortu knoqrst u  knortu   tu     

              u           

ABOUT RIGHT 628 67 253 301 65 269 282 212 200 205 152 84 132 133 327 312 107 307 163 342 78 49 353 177

 13% 10% 21% 11% 10% 22% 10% 8% 7% 7% 6% 4% 6% 7% 11% 11% 11% 11% 8% 14% 6% 5% 11% 16%

 acdf  zac   zdf  jklmt jkltu jkltu k  k k ghij ghij ghij ghijklmrt jklmtu ghijk k   zv

 ghijklm       u       klmrtu klmrtu klmrtu u  lmnopqrt     

 nopqrtu                   u     

 v                        

TOO LITTLE 191 18 42 129 9 42 137 111 122 112 95 156 82 93 124 120 39 122 89 128 66 46 100 56

 4% 3% 3% 5% 1% 3% 5% 4% 4% 4% 4% 8% 4% 5% 4% 4% 4% 4% 4% 5% 5% 5% 3% 5%

 dv   za  d zd  l   zghijlmnopq

rs

 jl    l  zghij jl   v

            tu        lnoqr     
                         

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c - z/d/e/f - z/g/h/i/j/k/l/m/n/o/p/q/r/s/t/u - z/v/w

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 326
Sample profile

BASE: ALL UK ADULTS AGED 18-75

 

TOTAL 

(z)

6+ TIMES A 

WEEK 

(a)

NET: 4+ 

TIMES A 

WEEK 

(b)

NET: WEEKLY 

OR MORE 

(c)

NET: 

MONTHLY 

OR LESS 

(d)

NET: MORE 

FREQUENT 

(e)

SAME 

(f)

NET: LESS 

FREQUENT 

(g)

ALONE 

(h)

WITH 

PARTNER 

(i)

WITH 

FRIENDS & 

FAMILY 

(j)

WITH 

COLLEAGUE

S 

(k)

OTHER 

(l)

NET: MORE 

FREQUENT 

(m)

SAME 

(n)

NET: LESS 

FREQUENT 

(o)

NET: MORE 

(p)

SAME 

(q)

NET: LESS 

(r)

TOO MUCH 

(s)

ABOUT 

RIGHT 

(t)

TOO LITTLE 

(u)

UNWEIGHTED BASE 4763 277 586 2258 1848 685 1184 1499 1491 1869 2698 650 254 419 516 385 731 273 190 195 755 223

WEIGHTED BASE 4763 262 562 2210 1901 680 1160 1511 1449 1804 2650 631 234 417 490 376 591 220 169 147 628 191

 100% 6% 12% 46% 40% 14% 24% 32% 30% 38% 56% 13% 5% 9% 10% 8% 12% 5% 4% 3% 13% 4%
GENDER                       

MAN 2335 171 358 1287 747 383 601 731 892 898 1308 378 140 247 328 219 591 220 169 147 628 191

 49% 65% 64% 58% 39% 56% 52% 48% 62% 50% 49% 60% 60% 59% 67% 58% 100% 100% 100% 100% 100% 100%

 d zcd zcd zd  zg   zij   zij zij z zmo z z z z z z z

WOMAN 2388 91 203 913 1130 291 553 771 547 890 1322 247 92 168 158 155 - - - - - -

 50% 35% 36% 41% 59% 43% 48% 51% 38% 49% 50% 39% 40% 40% 32% 41% - - - - - -

 abce   ab zabc   e  hkl hkl   n  n       

 hklmnop                      

 qrstu                      
AGE                       

18-24 544 18 35 163 266 56 20 32 138 135 278 64 26 29 7 7 - - - - - -

 11% 7% 6% 7% 14% 8% 2% 2% 10% 7% 11% 10% 11% 7% 2% 2% - - - - - -

 abcef    zabc fg   i  i i i no         

 ghijmnop                      

 qrstu                      

25-34 898 33 86 401 359 160 137 282 300 300 521 176 33 95 68 81 - - - - - -

 19% 13% 15% 18% 19% 23% 12% 19% 21% 17% 20% 28% 14% 23% 14% 22% - - - - - -

 abfi   a a zfg  f il  il zhij  n  n       

 npqrstu           l           

35-44 858 33 70 393 352 151 230 325 283 340 478 188 33 118 95 61 - - - - - -

 18% 13% 12% 18% 19% 22% 20% 21% 20% 19% 18% 30% 14% 28% 19% 16% - - - - - -

 abpq   ab ab z  z    zhij  zno         

 rstu           l           

45-54 873 53 104 405 356 140 250 290 284 342 460 121 42 68 129 84 96 58 64 30 123 65

 18% 20% 19% 18% 19% 21% 22% 19% 20% 19% 17% 19% 18% 16% 26% 22% 16% 26% 38% 20% 20% 34%

       z  j      zm m  zp zpq   zst

55-75 1590 125 267 848 568 173 524 583 442 687 912 82 99 107 191 142 494 162 105 118 505 125

 33% 48% 47% 38% 30% 25% 45% 39% 31% 38% 34% 13% 42% 26% 39% 38% 84% 74% 62% 80% 80% 66%

 dehk zcd zcd zd   zeg ze k zhjk hk  zhjk  zm m zqr zr z zu zu z

 m                      
MEN'S SHED TARGET AGE AND 

GENDER
                      

Men 50-75 990 95 201 596 282 125 340 366 352 464 566 84 79 73 171 105 591 220 169 147 628 191

 21% 36% 36% 27% 15% 18% 29% 24% 24% 26% 21% 13% 34% 17% 35% 28% 100% 100% 100% 100% 100% 100%

 dk zcd zcd zd   zeg ze zjk zjk k  zhij  zm zm z z z z z z

             k          

Women 50-75 1049 60 126 472 455 120 306 378 239 417 578 59 42 68 85 85 - - - - - -

 22% 23% 22% 21% 24% 18% 26% 25% 17% 23% 22% 9% 18% 16% 17% 23% - - - - - -

 ehkm    z  ze ze k hk hk  k   m       

 npqrstu                      

Men 18-49 1345 76 156 692 465 259 262 366 539 434 742 294 62 174 158 114 - - - - - -

 28% 29% 28% 31% 24% 38% 23% 24% 37% 24% 28% 47% 26% 42% 32% 30% - - - - - -

 dfgi   zd  zfg   zijl  i zhij  zno         

 pqrstu           l           

Women 18-49 1339 31 77 441 675 171 246 392 308 472 744 189 50 100 73 69 - - - - - -

 28% 12% 14% 20% 35% 25% 21% 26% 21% 26% 28% 30% 21% 24% 15% 18% - - - - - -

 abcf   ab zabc   f  h hl hl  n         

 ghilnop                      

 qrstu                      
SOCIAL GRADE                       

AB 1359 80 190 722 447 230 339 462 476 634 863 283 80 147 159 118 150 67 49 28 181 56

 29% 30% 34% 33% 23% 34% 29% 31% 33% 35% 33% 45% 34% 35% 33% 31% 25% 30% 29% 19% 29% 29%

 ds d zd zd  z   z zj z zhij  z       s s

            l           

C1 1362 73 146 616 556 168 358 444 394 516 766 168 62 107 140 109 188 61 40 35 198 54

 29% 28% 26% 28% 29% 25% 31% 29% 27% 29% 29% 27% 27% 26% 28% 29% 32% 28% 24% 24% 32% 28%

 e      e e               

C2 1010 53 122 474 394 163 241 289 290 370 539 137 50 87 93 62 106 46 43 34 109 52

 21% 20% 22% 21% 21% 24% 21% 19% 20% 20% 20% 22% 21% 21% 19% 17% 18% 21% 26% 23% 17% 27%

 gopt     g             p   zt

DE 1031 57 105 398 504 119 222 316 288 285 482 43 42 76 98 86 146 46 36 50 141 29

 22% 22% 19% 18% 27% 18% 19% 21% 20% 16% 18% 7% 18% 18% 20% 23% 25% 21% 21% 34% 22% 15%

 cefi    zbc    ik k ik  k       ztu u  

 jku                      
EDUCATION                       

GCSE/ O-LEVEL/ CSE/ NVQ12 1358 74 156 606 579 166 326 437 381 484 689 107 67 109 121 106 202 86 66 62 228 61

 29% 28% 28% 27% 30% 24% 28% 29% 26% 27% 26% 17% 29% 26% 25% 28% 34% 39% 39% 42% 36% 32%

 ehjk    z   e k k k  k    z z z z z  

A-LEVEL OR EQUIV. 1479 79 175 663 606 198 375 450 423 542 846 184 56 126 146 98 181 64 48 34 191 66

 31% 30% 31% 30% 32% 29% 32% 30% 29% 30% 32% 29% 24% 30% 30% 26% 31% 29% 28% 23% 30% 34%

 ls          hl           s

DEGREE/ MASTERS/ PHD 1672 89 199 822 608 277 421 531 566 703 999 319 96 172 192 141 164 60 43 34 176 54

 35% 34% 35% 37% 32% 41% 36% 35% 39% 39% 38% 51% 41% 41% 39% 38% 28% 27% 26% 23% 28% 29%

 dpqr   zd  zg   z z z zhij  z         

 st           l           

NO FORMAL QUALS. 254 20 31 118 108 39 38 93 79 75 116 22 16 10 30 30 43 10 12 18 34 10

 5% 8% 6% 5% 6% 6% 3% 6% 5% 4% 4% 3% 7% 2% 6% 8% 7% 4% 7% 12% 5% 5%

 fijkm     f  f k    k  m zm z   ztu   
WORKING STATUS                       

FULL TIME 2189 100 253 1127 737 387 535 723 803 872 1277 502 81 230 271 203 174 109 108 36 223 126

 46% 38% 45% 51% 39% 57% 46% 48% 55% 48% 48% 80% 35% 55% 55% 54% 29% 50% 64% 25% 36% 66%

 adlp  ad zabd  zfg   zijl zl zl zhij  z z z  p zpq  s zst

 st           l           

PART TIME 773 32 59 301 355 91 196 239 201 297 428 94 24 50 70 51 62 15 11 13 64 12

 16% 12% 10% 14% 19% 13% 17% 16% 14% 16% 16% 15% 10% 12% 14% 14% 11% 7% 7% 9% 10% 6%

 bceh   b zabc     hl hl            

 lmpqrst                      

 u                      

SELF EMPLOYED 272 23 47 141 104 36 78 82 96 106 160 35 29 28 39 19 44 15 7 7 49 11

 6% 9% 8% 6% 5% 5% 7% 5% 7% 6% 6% 6% 12% 7% 8% 5% 7% 7% 4% 5% 8% 6%

   zd          zhijk        z  

ANY WORKING 3234 155 358 1569 1196 513 809 1043 1100 1276 1865 631 133 308 379 273 280 139 126 57 336 149

 68% 59% 64% 71% 63% 75% 70% 69% 76% 71% 70% 100% 57% 74% 77% 73% 47% 63% 75% 38% 54% 78%

 abdl   zabd  zfg   zijl zl zl zhij  z z   p pq  s zst

 pst           l           

NOT WORKING 1529 108 204 640 705 167 351 468 349 528 785 - 100 109 111 102 311 81 42 91 292 42

 32% 41% 36% 29% 37% 25% 30% 31% 24% 29% 30% - 43% 26% 23% 27% 53% 37% 25% 62% 46% 22%

 cehi zc zc  zc  e e k hk hk  zhij    zqr r  ztu zu  

 jkmnu            k          
GOVERNMENT OFFICE REGION                       

NORTH EAST 189 8 20 88 76 21 52 58 37 79 89 16 6 10 11 12 28 8 5 4 28 9

 4% 3% 4% 4% 4% 3% 5% 4% 3% 4% 3% 2% 3% 2% 2% 3% 5% 3% 3% 3% 4% 5%

 hj         hjk             

NORTH WEST 516 33 62 254 193 82 124 160 146 181 288 65 23 41 44 45 71 21 14 15 71 17

 11% 13% 11% 11% 10% 12% 11% 11% 10% 10% 11% 10% 10% 10% 9% 12% 12% 10% 8% 10% 11% 9%

YORKS & HUMBER 388 23 45 164 156 47 84 136 121 136 208 40 25 29 41 38 56 14 12 15 54 13

 8% 9% 8% 7% 8% 7% 7% 9% 8% 8% 8% 6% 11% 7% 8% 10% 9% 6% 7% 10% 9% 7%

             k          

WEST MIDLANDS 416 23 54 196 158 63 115 111 136 155 234 51 20 47 40 27 49 20 12 8 61 10

 9% 9% 10% 9% 8% 9% 10% 7% 9% 9% 9% 8% 9% 11% 8% 7% 8% 9% 7% 5% 10% 5%

 g      g                

EAST MIDLANDS 342 16 41 158 140 50 83 101 80 144 182 34 15 21 24 19 42 16 18 8 53 14

 7% 6% 7% 7% 7% 7% 7% 7% 6% 8% 7% 5% 7% 5% 5% 5% 7% 7% 11% 5% 8% 7%

 h         hk h            

EAST OF ENGLAND 442 16 47 201 193 62 117 140 124 175 254 56 12 31 47 29 57 22 20 19 58 22

 9% 6% 8% 9% 10% 9% 10% 9% 9% 10% 10% 9% 5% 7% 10% 8% 10% 10% 12% 13% 9% 11%

 l         l l            

SOUTH WEST 398 27 54 173 170 53 90 143 119 146 224 49 14 31 45 35 52 22 18 16 54 21

 8% 10% 10% 8% 9% 8% 8% 9% 8% 8% 8% 8% 6% 7% 9% 9% 9% 10% 11% 11% 9% 11%

SOUTH EAST 651 35 68 301 257 89 154 213 197 270 379 90 40 55 70 48 89 28 23 26 85 29

 14% 13% 12% 14% 14% 13% 13% 14% 14% 15% 14% 14% 17% 13% 14% 13% 15% 13% 14% 18% 13% 15%

LONDON 663 43 96 324 254 118 148 190 245 206 360 128 37 86 73 57 59 27 19 12 68 24

 14% 17% 17% 15% 13% 17% 13% 13% 17% 11% 14% 20% 16% 21% 15% 15% 10% 12% 11% 8% 11% 13%

 ipst  zd   zfg   zij  i zij i zn         

WALES 224 12 20 115 80 18 62 74 66 99 112 26 10 16 28 16 21 14 12 5 30 12

 5% 5% 4% 5% 4% 3% 5% 5% 5% 5% 4% 4% 4% 4% 6% 4% 3% 6% 7% 3% 5% 6%

 e      e e  j             

SCOTLAND 401 21 49 178 168 63 101 132 140 152 255 61 25 44 48 36 50 21 11 15 48 16

 8% 8% 9% 8% 9% 9% 9% 9% 10% 8% 10% 10% 11% 10% 10% 10% 9% 9% 6% 10% 8% 8%

           z            

NI 133 4 6 59 55 14 31 53 38 61 64 17 6 7 17 12 17 8 3 5 19 4

 3% 1% 1% 3% 3% 2% 3% 4% 3% 3% 2% 3% 3% 2% 4% 3% 3% 4% 2% 4% 3% 2%

 b   b b     j             
URBAN                       

URBAN 3953 212 467 1813 1589 585 919 1242 1230 1429 2179 548 195 367 402 314 467 184 127 116 496 152

 83% 81% 83% 82% 84% 86% 79% 82% 85% 79% 82% 87% 84% 88% 82% 83% 79% 84% 75% 79% 79% 80%

 fipr     zfg   zij  i zij  zn    r     

 t                      

RURAL 677 46 89 338 256 80 209 216 181 314 406 66 32 44 71 50 107 28 39 26 114 35

 14% 18% 16% 15% 13% 12% 18% 14% 12% 17% 15% 10% 14% 10% 14% 13% 18% 13% 23% 17% 18% 18%

 hkm      zeg   zhjk zhk      z  zq  z  
MARITAL STATUS                       

MARRIED /LIVING AS 2771 149 326 1406 1003 414 778 962 699 1556 1590 420 149 196 257 186 399 139 115 74 438 131

 58% 57% 58% 64% 53% 61% 67% 64% 48% 86% 60% 67% 64% 47% 53% 50% 68% 63% 68% 50% 70% 69%

 dhmn  d zabd   ze z  zhjk zh zhj h    z  z  zs zs

 os         l             

SINGLE 1507 75 166 595 684 204 252 363 554 180 784 168 65 161 174 115 114 62 37 39 132 38

 32% 28% 29% 27% 36% 30% 22% 24% 38% 10% 30% 27% 28% 39% 36% 31% 19% 28% 22% 27% 21% 20%

 cfgi    zabc fg   zijk  i i i zo    p     

 jkprtu        l              

WID/ DIV/ SEP 485 39 70 208 214 62 130 186 196 69 277 43 20 61 58 75 78 19 17 34 58 22

 10% 15% 12% 9% 11% 9% 11% 12% 14% 4% 10% 7% 8% 15% 12% 20% 13% 9% 10% 23% 9% 11%

 ik zc c     z zijkl  ik i i z  zn z   ztu   
NUMBER IN HOUSEHOLD                       

1 942 65 143 419 400 128 225 305 428 97 499 90 40 125 157 118 163 63 33 68 148 39

 20% 25% 26% 19% 21% 19% 19% 20% 30% 5% 19% 14% 17% 30% 32% 31% 28% 29% 19% 46% 24% 20%

 ik c zcd      zijkl  ik i i z z z zr zr  ztu z  

2 1619 96 198 796 586 191 467 567 383 850 927 177 84 89 143 110 287 99 60 51 319 71

 34% 37% 35% 36% 31% 28% 40% 38% 26% 47% 35% 28% 36% 21% 29% 29% 49% 45% 35% 35% 51% 37%

 dehk   zd   ze ze  zhjk hk  hk  m m zr z   zsu  

 mn         l             

3 988 40 97 476 386 158 239 288 273 373 550 148 46 94 87 53 79 34 40 14 94 41

 21% 15% 17% 22% 20% 23% 21% 19% 19% 21% 21% 23% 19% 23% 18% 14% 13% 16% 24% 10% 15% 21%

 abop   ab  g      h  o     p   st

 st                      

4+ 1214 61 124 518 528 203 229 351 365 485 674 216 64 109 103 94 61 24 37 14 66 40

 25% 23% 22% 23% 28% 30% 20% 23% 25% 27% 25% 34% 27% 26% 21% 25% 10% 11% 22% 10% 11% 21%

 cfgn    zbc zfg      zhij       pq   st

 pqst                      
CHILDREN IN HOUSEHOLD                       

YES 1615 67 153 747 634 280 343 548 537 679 924 322 81 172 152 136 47 36 41 9 65 46

 34% 26% 27% 34% 33% 41% 30% 36% 37% 38% 35% 51% 35% 41% 31% 36% 8% 16% 24% 6% 10% 24%

 abfp   ab ab zf  zf z zj  zhij  zn    p p   st

 qrstu           l           

NO 3148 195 409 1463 1267 400 817 963 911 1125 1726 309 153 245 338 239 544 184 128 138 563 144

 66% 74% 73% 66% 67% 59% 70% 64% 63% 62% 65% 49% 65% 59% 69% 64% 92% 84% 76% 94% 90% 76%

 eghi zcd zcd    zeg  k k ik  k  m  zqr z z zu zu z

 km                      
NUMBER OF CHILDREN IN 

HOUSEHOLD
                      

1 900 32 81 429 348 147 199 291 288 354 505 173 44 91 77 66 38 29 23 8 52 26

 19% 12% 14% 19% 18% 22% 17% 19% 20% 20% 19% 27% 19% 22% 16% 18% 6% 13% 14% 5% 8% 14%

 abpq   ab a f      zhij  n    p p   st

 st           l           

2 565 31 63 248 227 113 117 194 194 257 336 126 25 62 60 52 8 7 14 1 12 16

 12% 12% 11% 11% 12% 17% 10% 13% 13% 14% 13% 20% 11% 15% 12% 14% 1% 3% 8% * 2% 8%

 fpqs     zfg  f  zj  zhij       pq   st

 t           l           

3 124 4 10 60 44 17 23 52 50 58 69 21 9 19 13 16 1 * 4 1 1 4

 3% 2% 2% 3% 2% 3% 2% 3% 3% 3% 3% 3% 4% 4% 3% 4% * * 2% * * 2%

 pqt       z z     z     pq   t

4+ 27 - - 10 15 3 4 11 5 10 13 2 3 1 2 2 - - - - - -

 1% - - * 1% * * 1% * 1% * * 1% * * 1% - - - - - -
INCOME                       

UP TO £19999 835 54 89 301 425 94 161 238 257 158 374 40 37 79 75 71 103 39 23 43 97 22

 18% 20% 16% 14% 22% 14% 14% 16% 18% 9% 14% 6% 16% 19% 15% 19% 17% 18% 14% 29% 15% 11%

 cefg bc   zbc    ijk k ik  ik       ztu   

 ijku                      

£20000 - £34999 1224 64 134 532 515 164 279 406 380 417 672 117 56 100 126 103 171 62 41 40 182 49

 26% 24% 24% 24% 27% 24% 24% 27% 26% 23% 25% 18% 24% 24% 26% 27% 29% 28% 24% 27% 29% 26%

 cik    c    ik k ik            

£35000 - £54999 1230 66 153 607 454 166 334 423 387 535 691 174 67 103 148 94 167 67 45 44 182 50

 26% 25% 27% 27% 24% 24% 29% 28% 27% 30% 26% 28% 29% 25% 30% 25% 28% 31% 27% 30% 29% 26%

 d   zd   z z  zhj     z        

£55000+ 1112 65 148 644 321 219 304 352 371 569 736 282 55 125 112 96 112 39 49 16 126 56

 23% 25% 26% 29% 17% 32% 26% 23% 26% 32% 28% 45% 24% 30% 23% 26% 19% 18% 29% 11% 20% 30%

 dpst d d zd  zfg z  z zhjl z zhij  zn     pq  s zst

            l           
MEN'S SHED BESPOKE BREAKS - 

50-75'S
                      

MEN 50-75 990 95 201 596 282 125 340 366 352 464 566 84 79 73 171 105 591 220 169 147 628 191

 21% 36% 36% 27% 15% 18% 29% 24% 24% 26% 21% 13% 34% 17% 35% 28% 100% 100% 100% 100% 100% 100%

 dk zcd zcd zd   zeg ze zjk zjk k  zhij  zm zm z z z z z z

             k          

WOMEN 50-75 1049 60 126 472 455 120 306 378 239 417 578 59 42 68 85 85 - - - - - -

 22% 23% 22% 21% 24% 18% 26% 25% 17% 23% 22% 9% 18% 16% 17% 23% - - - - - -

 ehkm    z  ze ze k hk hk  k   m       

 npqrstu                      
MEN'S SHED BESPOKE BREAKS - 

WORKING STATUS
                      

MEN 50-75 WORKING 553 45 99 331 151 73 191 200 203 262 310 84 33 37 109 55 280 139 126 57 336 149

 12% 17% 18% 15% 8% 11% 16% 13% 14% 15% 12% 13% 14% 9% 22% 15% 47% 63% 75% 38% 54% 78%

 d zd zd zd   zeg z zj zj     zmo m z zp zpq z zs zst

MEN 50-75 NOT WORKING 438 49 102 265 131 52 149 166 149 202 256 - 46 36 62 50 311 81 42 91 292 42

 9% 19% 18% 12% 7% 8% 13% 11% 10% 11% 10% - 19% 9% 13% 13% 53% 37% 25% 62% 46% 22%

 dk zcd zcd zd   ze ze k zjk k  zhijk  z z zqr zr z ztu zu z

MEN 50-75 RETIRED 387 45 95 241 109 46 134 146 129 189 232 - 42 30 54 43 279 67 37 72 270 35

 8% 17% 17% 11% 6% 7% 12% 10% 9% 10% 9% - 18% 7% 11% 11% 47% 31% 22% 49% 43% 18%

 dk zcd zcd zd   ze ze k zjk k  zhijk  z z zqr z z zu zu z

WOMEN 50-75 WORKING 495 21 54 235 193 69 159 179 139 201 283 59 14 33 54 51 - - - - - -

 10% 8% 10% 11% 10% 10% 14% 12% 10% 11% 11% 9% 6% 8% 11% 14% - - - - - -

 lpqrs      ze   l l     m       

 tu                      

WOMEN 50-75 NOT WORKING 553 38 72 237 263 51 147 199 101 216 295 - 28 35 31 35 - - - - - -

 12% 15% 13% 11% 14% 7% 13% 13% 7% 12% 11% - 12% 8% 6% 9% - - - - - -

 ehkn    zc  e ze k hk hk  hk          

 pqrstu                      

WOMEN 50-75 RETIRED 443 31 63 198 203 43 115 164 78 177 242 - 20 28 23 27 - - - - - -

 9% 12% 11% 9% 11% 6% 10% 11% 5% 10% 9% - 9% 7% 5% 7% - - - - - -

 ehkn    z  e ze k hk hk  hk          

 pqrstu                      
MEN'S SHED BESPOKE BREAKS - 

CHILDREN
                      

MEN 50-75 - NO CHILDREN IN 

HOUSEHOLD (ANY AGE)

733 71 150 434 215 82 251 275 272 318 417 48 53 53 131 85 461 162 99 121 477 116

 15% 27% 27% 20% 11% 12% 22% 18% 19% 18% 16% 8% 23% 13% 27% 23% 78% 74% 59% 82% 76% 61%

 dek zcd zcd zd   ze ze zjk zjk k  zjk  zm zm zr zr z zu zu z

MEN 50-75- CHILDREN IN 

HOUSEHOLD (ANY AGE)

258 24 51 162 67 43 89 90 80 147 149 36 26 19 40 19 130 57 69 26 151 75

 5% 9% 9% 7% 4% 6% 8% 6% 6% 8% 6% 6% 11% 5% 8% 5% 22% 26% 41% 18% 24% 39%

 d zd zd zd   z   zhjk   zhjk  z  z z zpq z z zst

WOMEN 50-75- NO CHILDREN IN 

HOUSEHOLD (ANY AGE)

769 52 109 362 324 87 227 278 186 313 437 43 28 52 65 69 - - - - - -

 16% 20% 19% 16% 17% 13% 20% 18% 13% 17% 16% 7% 12% 12% 13% 18% - - - - - -

 ehkp  zc    ze ze k hkl hk  k   m       

 qrstu                      

WOMEN 50-75- CHILDREN IN 

HOUSEHOLD (ANY AGE)

279 7 17 110 131 33 79 100 53 104 141 16 14 16 19 17 - - - - - -

 6% 3% 3% 5% 7% 5% 7% 7% 4% 6% 5% 2% 6% 4% 4% 4% - - - - - -

 bchkp   b zabc     hk hk  k          

 qrstu                      

MEN 50-75 'EMPTY NESTERS' 359 33 75 227 93 43 121 144 105 203 229 27 24 22 49 33 247 66 45 56 241 56

 8% 13% 13% 10% 5% 6% 10% 10% 7% 11% 9% 4% 10% 5% 10% 9% 42% 30% 27% 38% 38% 29%

 dk zd zcd zd   ze ze k zhjk zk  k  zm  zqr z z z zu z

WOMEN 50-75 'EMPTY NESTERS' 453 28 55 204 201 52 128 169 83 204 265 22 14 26 25 31 - - - - - -

 10% 11% 10% 9% 11% 8% 11% 11% 6% 11% 10% 4% 6% 6% 5% 8% - - - - - -

 hkmn      e ze k zhkl hk            

 pqrstu                      
WHICH, IF ANY, OF THE 

FOLLOWING WORDS DESCRIBE 

HOW  YOU FEEL?

                      

IN CONTROL 1051 56 146 566 343 139 322 340 350 472 656 173 60 86 131 91 182 64 33 27 210 42

 22% 21% 26% 26% 18% 20% 28% 22% 24% 26% 25% 27% 26% 21% 27% 24% 31% 29% 20% 18% 33% 22%

 d  zad zd   zeg  z z z z   z  zr zr   zsu  

OPTIMISTIC 1285 64 141 642 465 191 305 430 403 572 807 243 76 125 127 101 167 52 39 21 189 48

 27% 24% 25% 29% 24% 28% 26% 28% 28% 32% 30% 38% 32% 30% 26% 27% 28% 24% 23% 14% 30% 25%

 ds   zbd      zh zh zhij         s s

CONFIDENT 1046 60 139 547 361 153 268 317 345 469 669 205 69 99 112 78 139 44 29 17 167 28

 22% 23% 25% 25% 19% 22% 23% 21% 24% 26% 25% 33% 29% 24% 23% 21% 24% 20% 17% 12% 27% 15%

 dsu  d zd      z z zhij z        zsu  

COMFORTABLE 1735 86 211 870 620 223 504 537 469 809 1082 292 95 101 184 135 274 88 41 33 318 51

 36% 33% 37% 39% 33% 33% 43% 36% 32% 45% 41% 46% 41% 24% 38% 36% 46% 40% 24% 22% 51% 27%

 dhmr   zad   zeg   zhj zh zhj h  m m zr r   zsu  

 su                      

RESILIENT 876 52 96 414 331 118 219 304 299 350 551 151 55 86 101 84 110 38 33 23 123 36

 18% 20% 17% 19% 17% 17% 19% 20% 21% 19% 21% 24% 23% 20% 21% 22% 19% 17% 20% 15% 20% 19%

         z  z zi           

LOVED 1483 76 154 715 558 205 366 505 350 759 944 250 97 99 117 92 177 44 40 22 190 47

 31% 29% 27% 32% 29% 30% 32% 33% 24% 42% 36% 40% 42% 24% 24% 24% 30% 20% 24% 15% 30% 25%

 hmno   b    z  zhj zh zhj zh    q    s s

 qrs                      

WORRIED 1273 94 160 555 550 209 258 394 411 445 655 157 72 157 100 98 114 29 51 50 78 62

 27% 36% 28% 25% 29% 31% 22% 26% 28% 25% 25% 25% 31% 38% 20% 26% 19% 13% 30% 34% 12% 32%

 cfij zbcd   zc zfg  f ij    ij zno     pq t  t

 npqt                      

ANXIOUS 1537 107 197 675 682 258 306 485 510 514 806 170 78 187 146 119 125 40 63 52 100 70

 32% 41% 35% 31% 36% 38% 26% 32% 35% 28% 30% 27% 33% 45% 30% 32% 21% 18% 37% 35% 16% 37%

 cfij zbc c  zc zfg  f zijk     zno     pq t  t

 kpqt                      

STRESSED 1410 84 155 586 639 204 269 469 471 450 747 169 68 150 140 115 103 37 55 47 77 65

 30% 32% 28% 27% 34% 30% 23% 31% 33% 25% 28% 27% 29% 36% 29% 31% 17% 17% 33% 32% 12% 34%

 cfij    zbc f  f zijk  i   zn     pq t  t

 pqt                      

FED UP 1069 78 152 491 426 172 223 361 412 353 562 128 61 152 110 100 115 42 42 63 76 56

 22% 30% 27% 22% 22% 25% 19% 24% 28% 20% 21% 20% 26% 36% 22% 27% 19% 19% 25% 43% 12% 29%

 fijt zcd zcd   f  f zijk    i zno      ztu  zt

OVERWHELMED 917 54 98 378 416 137 148 309 314 299 469 121 54 114 79 74 50 21 17 26 33 27

 19% 21% 17% 17% 22% 20% 13% 20% 22% 17% 18% 19% 23% 27% 16% 20% 9% 9% 10% 18% 5% 14%

 cfij    zbc f  f zij    ij zno      t  t

 pqrt                      

LONELY 829 70 116 359 359 146 129 298 351 199 419 89 45 138 86 92 85 23 21 59 42 27

 17% 27% 21% 16% 19% 22% 11% 20% 24% 11% 16% 14% 19% 33% 17% 24% 14% 10% 13% 40% 7% 14%

 fijk zbcd c  c zf  zf zijk  i i i zno  zn    ztu  t

 pqt                      

MEN AGED 50-75: FREE TIME: TOO 

MUCH/ TOO LITTLE DRINKING FREQUENCY - HOW OFTEN

DRINKING FREQUENCY LEVEL NOW VS. 10 

YRS PRIOR  DRINKING SETTING LONE DRINKING: NOW VS. 10 YRS PRIOR

MEN AGED 50-75: FREE TIME: NOW VS. 10 

YEARS AGO



FREE TIME: NOW VS. 10 YEARS 

AGO
                      

MORE (NET) 2114 146 310 1022 818 321 532 711 643 811 1231 222 112 215 197 180 591 - - 132 421 32

 44% 56% 55% 46% 43% 47% 46% 47% 44% 45% 46% 35% 48% 51% 40% 48% 100% - - 89% 67% 17%

 kqru zcd zcd z    z k k zk  k zn  n zqr   ztu zu  

SAME 884 42 100 434 353 101 310 223 288 330 458 108 36 49 159 48 - 220 - 14 166 36

 19% 16% 18% 20% 19% 15% 27% 15% 20% 18% 17% 17% 15% 12% 32% 13% - 100% - 9% 26% 19%

 egjm      zeg  j      zmo   zpr   zsu s

 oprs                      

LESS (NET) 1691 72 151 742 694 254 308 566 506 649 938 295 84 149 132 145 - - 169 2 41 122

 36% 27% 27% 34% 37% 37% 27% 37% 35% 36% 35% 47% 36% 36% 27% 39% - - 100% 1% 7% 64%

 abcf   ab ab f  f    zhij  n  n   zpq  s zst

 npqst           l           
FREE TIME: TOO MUCH/ TOO 

LITTLE
                      

TOO MUCH 705 62 118 322 299 146 110 221 287 160 359 62 32 122 54 86 132 14 2 147 - -

 15% 24% 21% 15% 16% 22% 9% 15% 20% 9% 14% 10% 14% 29% 11% 23% 22% 6% 1% 100% - -

 fijk zcd zcd   zfg  f zijkl  ik  i zn  zn zqr r  ztu   

 nqrtu                      

RIGHT AMOUNT 2447 131 293 1201 916 299 731 752 700 1005 1421 309 120 163 293 164 421 166 41 - 628 -

 51% 50% 52% 54% 48% 44% 63% 50% 48% 56% 54% 49% 51% 39% 60% 44% 71% 75% 24% - 100% -

 dehm   zd   zeg e  zhk zhk    zmo  zr zr   zsu  

 orsu                      

TOO LITTLE 1495 64 145 656 628 223 302 513 444 610 830 256 79 129 135 122 32 36 122 - - 191

 31% 24% 26% 30% 33% 33% 26% 34% 31% 34% 31% 41% 34% 31% 28% 32% 5% 16% 72% - - 100%

 abcf   b abc f  zf  zhj  zhij      p zpq   zst

 pqst                      
EVENTS EXPERIENCED: EVER                       

EMPTY NESTER 1210 90 184 626 443 183 322 431 309 556 696 124 60 89 100 88 280 70 57 64 275 64

 25% 34% 33% 28% 23% 27% 28% 29% 21% 31% 26% 20% 26% 21% 21% 23% 47% 32% 34% 43% 44% 33%

 dhkn zcd zcd zd    z  zhjk hk      zqr z z z zu z

THE DEATH OF A CLOSE FRIEND 2480 170 367 1283 898 374 641 855 838 972 1435 343 165 245 268 249 423 155 122 112 436 140

 52% 65% 65% 58% 47% 55% 55% 57% 58% 54% 54% 54% 70% 59% 55% 66% 72% 71% 72% 76% 69% 74%

 d zcd zcd zd   z z zij  z  zhij z  zn z z z z z z

             k          

THE DEATH OF PARTNER / FAMILY 3596 222 462 1723 1415 524 895 1190 1116 1386 2046 443 189 338 371 298 506 184 143 122 542 159

 75% 85% 82% 78% 74% 77% 77% 79% 77% 77% 77% 70% 81% 81% 76% 79% 86% 84% 85% 82% 86% 83%

 k zcd zcd zd    z k k zk  k z   z z z z z z

DIVORCE 939 66 132 455 365 130 263 333 292 364 492 101 35 84 99 90 165 52 41 47 158 52

 20% 25% 23% 21% 19% 19% 23% 22% 20% 20% 19% 16% 15% 20% 20% 24% 28% 24% 24% 32% 25% 27%

 jk zd z    z z k k      z z   z z z

LOSING YOUR JOB 2252 167 326 1102 845 360 546 742 764 837 1203 268 129 241 255 195 359 117 106 96 365 117

 47% 64% 58% 50% 44% 53% 47% 49% 53% 46% 45% 43% 55% 58% 52% 52% 61% 53% 63% 65% 58% 61%

 djk zbcd zcd zd  zf   zijk    zijk z z  z  z z z z

BUYING A HOME 3015 179 406 1560 1066 439 874 1092 936 1373 1799 430 159 256 346 265 509 176 131 118 528 158

 63% 68% 72% 71% 56% 65% 75% 72% 65% 76% 68% 68% 68% 61% 71% 71% 86% 80% 78% 80% 84% 83%

 d d zd zd   ze ze  zhjk zh z   zm zm zqr z z z z z

          l             

STARTING A FAMILY 2789 153 330 1355 1062 426 729 982 813 1239 1599 410 153 242 271 234 387 127 118 83 409 134

 59% 58% 59% 61% 56% 63% 63% 65% 56% 69% 60% 65% 66% 58% 55% 62% 65% 58% 70% 56% 65% 70%

 dh   zd  z z z  zhj zh zhj zh    zq  zq  z zs

RECEIVING A PROMOTION 3026 181 411 1579 1048 469 822 1059 1015 1310 1845 498 167 294 360 266 455 156 119 96 486 141

 64% 69% 73% 71% 55% 69% 71% 70% 70% 73% 70% 79% 72% 71% 74% 71% 77% 71% 70% 65% 77% 74%

 d d zd zd  z z z z zj z zhij z z z z z z   zs z

            l           

GET MARRIED/ CIVIL PARTNERSHIP 2723 166 350 1374 998 407 774 957 775 1323 1548 374 149 224 263 233 436 146 127 95 462 145

 57% 63% 62% 62% 53% 60% 67% 63% 54% 73% 58% 59% 64% 54% 54% 62% 74% 66% 75% 65% 74% 76%

 dh d zd zd   ze z  zhjk h h zh   mn zq z z  zs zs

          l             

RETIRING FROM WORK 960 86 166 489 370 102 292 359 245 412 549 19 70 67 90 88 332 69 42 83 310 44

 20% 33% 30% 22% 19% 15% 25% 24% 17% 23% 21% 3% 30% 16% 18% 24% 56% 31% 25% 56% 49% 23%

 ehkm zcd zcd z   ze ze k zhjk hk  zhij   m zqr z  zu zu  

             k          
EVENTS EXPERIENCED: PAST 10 

YEARS
                      

EMPTY NESTER 647 49 100 340 228 105 166 226 173 308 365 97 30 48 53 49 137 27 34 25 130 40

 14% 19% 18% 15% 12% 15% 14% 15% 12% 17% 14% 15% 13% 11% 11% 13% 23% 12% 20% 17% 21% 21%

 dh zd zd zd      zhj h h     zq  zq  z z

THE DEATH OF A CLOSE FRIEND 1704 108 259 904 588 270 429 599 595 696 1000 234 122 178 169 189 294 106 79 76 296 99

 36% 41% 46% 41% 31% 40% 37% 40% 41% 39% 38% 37% 52% 43% 34% 50% 50% 48% 47% 51% 47% 52%

 d d zacd zd  z  z zj z z  zhij zn  zmn z z z z z z

             k          

THE DEATH OF PARTNER / FAMILY 2469 148 313 1192 964 371 586 820 769 973 1406 299 132 246 237 198 313 102 109 72 333 111

 52% 57% 56% 54% 51% 55% 51% 54% 53% 54% 53% 47% 56% 59% 48% 53% 53% 46% 64% 49% 53% 58%

 k   z    z k zk k  k zn     zpq    

DIVORCE 279 20 31 124 116 56 54 100 97 83 143 46 11 34 28 24 29 6 8 11 24 9

 6% 8% 6% 6% 6% 8% 5% 7% 7% 5% 5% 7% 5% 8% 6% 6% 5% 3% 5% 7% 4% 4%

 iqt     zf   ij   ij           

LOSING YOUR JOB 1147 82 147 533 446 198 228 368 412 390 589 136 67 153 115 91 123 41 29 38 115 40

 24% 31% 26% 24% 23% 29% 20% 24% 28% 22% 22% 22% 29% 37% 24% 24% 21% 19% 17% 26% 18% 21%

 fijp zbcd    zfg  f zijk    ijk zno      t   

 rt                      

BUYING A HOME 1303 71 162 663 456 216 313 485 437 589 787 245 63 132 131 121 110 35 36 29 109 41

 27% 27% 29% 30% 24% 32% 27% 32% 30% 33% 30% 39% 27% 32% 27% 32% 19% 16% 21% 19% 17% 22%

 dpqs  d zd  zf  zf z zj z zhij           

 t           l           

STARTING A FAMILY 889 45 86 405 333 154 162 311 311 357 506 188 52 96 80 85 11 9 11 4 15 11

 19% 17% 15% 18% 18% 23% 14% 21% 21% 20% 19% 30% 22% 23% 16% 23% 2% 4% 6% 3% 2% 6%

 bfpq     zf  zf zj   zhij  zn  n   p   t

 rstu           l           

RECEIVING A PROMOTION 1638 89 202 869 541 297 371 576 608 698 1047 372 88 197 181 152 117 46 49 20 128 63

 34% 34% 36% 39% 28% 44% 32% 38% 42% 39% 40% 59% 38% 47% 37% 40% 20% 21% 29% 14% 20% 33%

 dpqs  d zd  zfg  zf zi z z zhij  zn  z   p   st

 t           l           

GET MARRIED/ CIVIL PARTNERSHIP 827 39 91 396 306 146 157 316 271 378 452 161 46 92 53 86 43 18 17 9 49 19

 17% 15% 16% 18% 16% 22% 14% 21% 19% 21% 17% 26% 20% 22% 11% 23% 7% 8% 10% 6% 8% 10%

 fnpq     zf  zf  zj  zhij  zn  zn       

 rstu                      

RETIRING FROM WORK 695 67 122 362 253 82 215 260 189 312 403 16 54 55 66 69 276 25 29 66 230 30

 15% 26% 22% 16% 13% 12% 19% 17% 13% 17% 15% 2% 23% 13% 13% 18% 47% 12% 17% 45% 37% 16%

 k zcd zcd zd   ze ze k zhjk hk  zhij    zqr   zu zu  

             k          
THINK ABOUT MENTAL 

WELLBEING…
                      

NET VERY OFTEN/ ALWAYS 2212 126 265 1035 891 373 467 697 730 804 1251 330 119 252 208 181 167 58 49 66 136 65

 46% 48% 47% 47% 47% 55% 40% 46% 50% 45% 47% 52% 51% 60% 42% 48% 28% 27% 29% 44% 22% 34%

 fpqr     zfg  f zij  i zij  zno      t  t

 tu                      

NET NOT VERY OFTEN/ HARDLY/ 

NEVER

1097 57 137 533 434 120 329 333 281 448 605 98 51 55 118 75 208 95 55 35 265 53

 23% 22% 24% 24% 23% 18% 28% 22% 19% 25% 23% 16% 22% 13% 24% 20% 35% 43% 32% 24% 42% 28%

 ehkm      zeg e k zhjk hk  k  m m z zpr z  zsu  
THINK ABOUT PHYSICAL 

WELLBEING…
                      

NET VERY OFTEN/ ALWAYS 2656 134 298 1254 1055 381 605 895 820 987 1550 385 136 243 264 227 282 91 75 94 257 92

 56% 51% 53% 57% 56% 56% 52% 59% 57% 55% 58% 61% 58% 58% 54% 61% 48% 42% 44% 63% 41% 48%

 fpqr       zf   zi zhi        tu   

 tu                      

NET NOT VERY OFTEN/ HARDLY/ 

NEVER

572 31 69 259 234 80 152 176 162 220 271 67 30 46 52 39 67 47 26 8 101 27

 12% 12% 12% 12% 12% 12% 13% 12% 11% 12% 10% 11% 13% 11% 11% 10% 11% 22% 15% 6% 16% 14%

 js         j        zp   zs s
SOCIAL CIRCLE NOW VS. 10 YRS 

AGO: SIZE
                      

LARGER 658 39 101 348 215 163 132 142 200 272 423 123 39 68 52 44 71 8 15 10 67 18

 14% 15% 18% 16% 11% 24% 11% 9% 14% 15% 16% 19% 17% 16% 11% 12% 12% 4% 9% 7% 11% 9%

 dfgq  zd zd  zfg     zh zhij  n   q  q    

 st                      

SAME SIZE 1230 67 142 613 465 121 489 321 332 522 712 164 53 67 175 58 184 94 43 24 253 42

 26% 26% 25% 28% 24% 18% 42% 21% 23% 29% 27% 26% 23% 16% 36% 15% 31% 43% 25% 17% 40% 22%

 eghm   zd   zeg   zhj h    zmo  z zpr   zsu  

 os                      

SMALLER 2787 155 317 1226 1180 388 526 1038 904 990 1492 337 142 279 258 272 329 110 110 112 301 129

 59% 59% 56% 55% 62% 57% 45% 69% 62% 55% 56% 53% 61% 67% 53% 73% 56% 50% 65% 76% 48% 67%

 cfij    zbc f  zef zijk     zn  zn   pq zt  zt

 knqt                      
SOCIAL CIRCLE NOW VS. 10 YRS 

AGO: CONTACT
                      

MORE 632 39 85 333 218 143 122 142 195 248 405 100 31 66 47 43 66 10 9 11 65 9

 13% 15% 15% 15% 11% 21% 11% 9% 13% 14% 15% 16% 13% 16% 10% 11% 11% 4% 5% 8% 10% 5%

 dfgn  d zd  zfg     z   n   qr    u  

 qrstu                      

SAME AMOUNT 1218 59 142 640 429 119 506 271 337 510 710 177 49 59 183 57 193 105 38 22 269 42

 26% 23% 25% 29% 23% 18% 44% 18% 23% 28% 27% 28% 21% 14% 37% 15% 33% 48% 23% 15% 43% 22%

 degh   zabd   zeg   zhl h hl   zmo  zr zpr   zsu  

 mos                      

LESS 2793 161 329 1203 1194 410 514 1071 894 1023 1498 345 152 288 254 266 318 96 121 109 282 137

 59% 61% 58% 54% 63% 60% 44% 71% 62% 57% 57% 55% 65% 69% 52% 71% 54% 44% 72% 74% 45% 72%

 cfjk c c  zc f  zef zijk    ijk zn  zn q  zpq zt  zt

 npqt                      
FEELINGS EXPERIENCED: P12M                       

FEARFUL ABOUT FUTURE 2810 180 347 1261 1179 447 578 896 922 982 1548 380 146 313 258 244 262 76 96 103 212 111

 59% 68% 62% 57% 62% 66% 50% 59% 64% 54% 58% 60% 62% 75% 53% 65% 44% 35% 57% 70% 34% 58%

 cfin zbc c  zc zfg  f zij  i i i zno  zn q  pq ztu  t

 pqt                      

BURN OUT 2798 162 323 1230 1192 434 558 911 903 1021 1576 427 139 285 259 244 223 71 113 76 200 122

 59% 62% 57% 56% 63% 64% 48% 60% 62% 57% 59% 68% 59% 68% 53% 65% 38% 32% 67% 51% 32% 64%

 cfin    zbc zf  f zij  i zhij  zn  zn   zpq t  st

 pqt           l           

ANXIETY/DEPRESSION 2742 184 347 1209 1162 451 548 879 925 971 1493 354 141 315 275 230 247 73 101 94 205 112

 58% 70% 62% 55% 61% 66% 47% 58% 64% 54% 56% 56% 60% 76% 56% 61% 42% 33% 60% 64% 33% 59%

 cfip zbcd c  zc zfg  f zijk  i   zno   q  pq t  t

 qt                      

CONFIDENCE LOSS 2482 135 272 1041 1108 392 468 826 804 865 1319 308 115 258 228 213 205 64 82 95 152 95

 52% 52% 48% 47% 58% 58% 40% 55% 56% 48% 50% 49% 49% 62% 46% 57% 35% 29% 48% 65% 24% 50%

 cfij    zbc zf  zf zijk     zn  n   pq ztu  t

 npqt                      

NO TIME FOR SELF 2058 109 221 918 849 328 402 684 646 811 1146 352 111 198 187 174 87 46 125 16 84 156

 43% 41% 39% 42% 45% 48% 35% 45% 45% 45% 43% 56% 47% 47% 38% 46% 15% 21% 74% 11% 13% 82%

 fnpq    b zf  f    zhij  n  n  p zpq   zst

 st           l           

LONELY/ISOLATED 2261 143 264 975 975 365 448 728 823 701 1225 310 112 283 226 216 199 57 72 107 132 82

 47% 55% 47% 44% 51% 54% 39% 48% 57% 39% 46% 49% 48% 68% 46% 58% 34% 26% 43% 73% 21% 43%

 cfip zbc   zc zfg  f zijk  i i i zno  zn q  pq ztu  t

 qt        l              

LIFE HAS LESS MEANING 2017 133 270 882 884 326 394 653 685 661 1021 227 99 248 172 183 213 52 78 109 133 93

 42% 51% 48% 40% 47% 48% 34% 43% 47% 37% 39% 36% 42% 59% 35% 49% 36% 24% 46% 74% 21% 49%

 cfij zc zc  zc zf  f zijk     zno  zn q  pq ztu  t

 knpqt                      

CONCERNS FOR OWN HEALTH 2900 192 368 1345 1189 453 623 982 948 1074 1626 370 158 297 292 259 365 94 117 115 327 124

 61% 73% 65% 61% 63% 67% 54% 65% 65% 60% 61% 59% 68% 71% 60% 69% 62% 43% 69% 78% 52% 65%

 fqt zbcd zc   zf  zf zijk    zik zn  zn q  zq ztu  t

CONCERN FOR OTHERS' HEALTH 2803 181 358 1330 1109 429 655 944 870 1187 1674 386 156 259 276 237 323 88 108 81 312 120

 59% 69% 64% 60% 58% 63% 56% 62% 60% 66% 63% 61% 66% 62% 56% 63% 55% 40% 64% 55% 50% 63%

 pqt zbcd zd   zf  zf  zhjk zh  z    q  pq   t

TOO MUCH ALCOHOL 1003 172 341 782 117 376 218 246 566 446 627 171 66 245 149 113 132 37 33 54 107 39

 21% 66% 61% 35% 6% 55% 19% 16% 39% 25% 24% 27% 28% 59% 30% 30% 22% 17% 20% 36% 17% 20%

 dgt zbcd zcd zd  zfg   zijk z z z z zno z z    ztu   

         l              

LESS ACTIVE 2773 183 366 1259 1157 440 574 938 912 1017 1518 344 143 303 282 230 358 98 101 113 307 122

 58% 70% 65% 57% 61% 65% 49% 62% 63% 56% 57% 54% 61% 73% 58% 61% 61% 44% 60% 77% 49% 64%

 fqt zcd zc  zc zf  zf zijk     zno   q  q ztu  t

LOSING CONNECTIONS 2119 137 277 947 894 350 401 718 745 753 1171 303 119 264 198 193 210 62 71 82 163 89

 44% 52% 49% 43% 47% 52% 35% 48% 51% 42% 44% 48% 51% 63% 40% 51% 35% 28% 42% 56% 26% 47%

 fipq zc zc  zc zf  zf zij  i i i zno  zn   q zt  t

 t                      

LESS MOBILE/AGILE 2454 168 342 1150 1011 406 534 847 782 917 1321 275 142 253 258 211 372 109 106 107 342 128

 52% 64% 61% 52% 53% 60% 46% 56% 54% 51% 50% 43% 61% 61% 53% 56% 63% 50% 63% 72% 54% 67%

 fjk zcd zcd   zf  zf zijk k k  zijk zn   zq  zq zt  zt

JOB - STRUGGLE FINDING 

MEANING

1344 56 132 625 519 228 246 502 482 503 771 269 49 147 133 132 85 39 52 33 78 66

 28% 21% 24% 28% 27% 34% 21% 33% 33% 28% 29% 43% 21% 35% 27% 35% 14% 18% 31% 22% 12% 35%

 abfl   ab  zf  zf zijl l l zhij  zn  zn   pq t  zst

 pqt           l           

FEARS OF UNEMPLOYMENT 955 56 126 466 359 189 177 294 368 343 509 198 42 123 98 89 45 26 39 15 49 46

 20% 21% 22% 21% 19% 28% 15% 19% 25% 19% 19% 31% 18% 30% 20% 24% 8% 12% 23% 10% 8% 24%

 fpqs     zfg  f zijl   zhij  zn     pq   st

 t           l           
ACCESS TO A GROUP, CLUB OR 

SOCIETY
                      

NET: VERY/ FAIRLY BENEFICIAL 3127 156 362 1513 1186 497 740 1018 1009 1212 1835 497 163 318 312 256 345 115 92 94 353 100

 66% 59% 64% 68% 62% 73% 64% 67% 70% 67% 69% 79% 70% 76% 64% 68% 58% 52% 54% 64% 56% 52%

 adpq  a zabd  zfg   z  zi zhij  zno      u   

 rtu           l           

NET: NOT VERY/ NOT AT ALL 

BENEFICIAL

1076 76 141 480 453 129 294 320 299 403 541 100 53 69 115 83 154 72 47 36 177 56

 23% 29% 25% 22% 24% 19% 25% 21% 21% 22% 20% 16% 23% 16% 24% 22% 26% 33% 28% 25% 28% 29%

 ejkm zc     zeg  k jk k  k  m  z z   z z
DRINKING FREQUENCY - HOW 

OFTEN
                      

6+ TIMES A WEEK 262 262 262 262 - 133 86 27 194 137 159 39 28 105 61 16 62 16 16 17 58 17

 6% 100% 47% 12% - 19% 7% 2% 13% 8% 6% 6% 12% 25% 12% 4% 10% 7% 10% 12% 9% 9%

 dg zbcd zcd zd  zfg zg  zijk zj   zijk zno zo  z  z z z z

NET: 4+ TIMES A WEEK 562 262 562 562 - 268 177 82 379 299 365 87 46 196 116 43 131 42 28 32 137 30

 12% 100% 100% 25% - 39% 15% 5% 26% 17% 14% 14% 20% 47% 24% 11% 22% 19% 17% 22% 22% 16%

 dg zcd zcd zd  zfg zg  zijk zj z  zjk zno zo  z z  z z  

         l              

NET: WEEKLY OR MORE 2210 262 562 2210 - 570 767 681 1104 1201 1525 386 139 372 389 244 363 129 99 86 383 115

 46% 100% 100% 100% - 84% 66% 45% 76% 67% 58% 61% 59% 89% 80% 65% 61% 59% 59% 59% 61% 60%

 d zd zd zd  zfg zg  zijk zjkl z z z zno zo z z z z z z z

         l              

NET: MONTHLY OR LESS 1901 - - - 1901 57 246 558 184 342 698 134 57 22 54 68 161 63 55 45 174 55

 40% - - - 100% 8% 21% 37% 13% 19% 26% 21% 24% 5% 11% 18% 27% 29% 33% 30% 28% 29%

 abcef    zabc  e ef  h hik h h  m mn       

 ghijklmn                      

 opqstu                      
DRINKING FREQUENCY - LEVEL 

NOW VS. 10 YRS PRIOR
                      

NET: MORE FREQUENT 680 133 268 570 57 680 - - 381 324 440 136 35 302 59 19 82 18 25 28 71 25

 14% 51% 48% 26% 3% 100% - - 26% 18% 17% 22% 15% 72% 12% 5% 14% 8% 15% 19% 11% 13%

 dfgo zcd zcd zd  zfg   zijk z z zijl  zno o  q   t   

 qt        l              

SAME 1160 86 177 767 246 - 1160 - 443 626 825 195 73 55 345 41 193 95 50 35 237 63

 24% 33% 31% 35% 13% - 100% - 31% 35% 31% 31% 31% 13% 70% 11% 33% 43% 30% 23% 38% 33%

 degm zd zd zd   zeg  z zhj z z z  zmo  z zpr   zs z

 o                      

NET: LESS FREQUENT 1511 27 82 681 558 - - 1511 467 699 1079 215 100 60 82 315 231 73 60 63 223 72

 32% 10% 15% 31% 29% - - 100% 32% 39% 41% 34% 43% 14% 17% 84% 39% 33% 36% 43% 36% 38%

 abde  a ab ab   zef  zhk zhk  zhk   zmn z   z z  

 fmn                      
DRINKING SETTING                       

ALONE 1449 194 379 1104 184 381 443 467 1449 530 898 271 100 417 490 376 211 78 59 76 194 70

 30% 74% 67% 50% 10% 56% 38% 31% 100% 29% 34% 43% 43% 100% 100% 100% 36% 35% 35% 52% 31% 37%

 d zbcd zcd zd  zfg zg  zijk  zi zij zij z z z z   ztu   

         l              

WITH PARTNER 1804 137 299 1201 342 324 626 699 530 1804 1223 327 117 145 199 137 288 97 77 47 311 100

 38% 52% 53% 54% 18% 48% 54% 46% 37% 100% 46% 52% 50% 35% 41% 36% 49% 44% 46% 32% 49% 53%

 d zd zd zd  z zeg z  zhjk zh zhj zh    z  z  zs zs

          l             

WITH FRIENDS & FAMILY 2650 159 365 1525 698 440 825 1079 898 1223 2650 516 161 248 321 244 355 117 90 65 389 104

 56% 61% 65% 69% 37% 65% 71% 71% 62% 68% 100% 82% 69% 59% 66% 65% 60% 53% 53% 44% 62% 55%

 ds d zd zabd  z ze ze z zh zhikl zhil z  z z z    zs  

WITH COLLEAGUES 631 39 87 386 134 136 195 215 271 327 516 631 40 80 96 66 45 16 22 4 55 26

 13% 15% 16% 17% 7% 20% 17% 14% 19% 18% 19% 100% 17% 19% 20% 18% 8% 7% 13% 3% 9% 13%

 dpqs d d zd  zg z  z z z zhij  z z z   p  s s

 t           l           

OTHER 234 28 46 139 57 35 73 100 100 117 161 40 234 30 32 30 46 17 16 8 53 17

 5% 11% 8% 6% 3% 5% 6% 7% 7% 6% 6% 6% 100% 7% 6% 8% 8% 8% 9% 5% 8% 9%

 d zcd zd zd   z z z z z  zhijk   z z  z  z z
LONE DRINKING: NOW VS. 10 YRS 

PRIOR
                      

NET: MORE FREQUENT 417 105 196 372 22 302 55 60 417 145 248 80 30 417 - - 58 7 6 26 35 11

 9% 40% 35% 17% 1% 44% 5% 4% 29% 8% 9% 13% 13% 100% - - 10% 3% 4% 18% 6% 6%

 dfgn zbcd zcd zd  zfg   zijkl  i zij zi zno   qr   ztu   

 oqrt                      

SAME 490 61 116 389 54 59 345 82 490 199 321 96 32 - 490 - 86 54 29 20 110 36

 10% 23% 21% 18% 3% 9% 30% 5% 34% 11% 12% 15% 14% - 100% - 15% 25% 17% 13% 18% 19%

 dgmo zcd zd zd  g zeg  zijk  z zij   zmo  z zp z  z z

         l              

NET: LESS FREQUENT 376 16 43 244 68 19 41 315 376 137 244 66 30 - - 376 64 15 23 30 49 23

 8% 6% 8% 11% 4% 3% 4% 21% 26% 8% 9% 10% 13% - - 100% 11% 7% 14% 20% 8% 12%

 defmn  d zabd    zef zijkl  zi zi zi   zmn z  zq ztu  z
MEN AGED 50-75: FREE TIME: 

NOW VS. 10 YEARS AGO
                      

NET: MORE 591 62 131 363 161 82 193 231 211 288 355 45 46 58 86 64 591 - - 132 421 32

 12% 24% 23% 16% 8% 12% 17% 15% 15% 16% 13% 7% 20% 14% 18% 17% 100% - - 89% 67% 17%

 dkqr zcd zcd zd   ze z zk zjk zk  zjk  z z zqr   ztu zu  

SAME 220 16 42 129 63 18 95 73 78 97 117 16 17 7 54 15 - 220 - 14 166 36

 5% 6% 7% 6% 3% 3% 8% 5% 5% 5% 4% 3% 7% 2% 11% 4% - 100% - 9% 26% 19%

 dekmp d zd zd   zeg e k jk k  k  zmo   zpr  z zsu zs

 r                      

NET: LESS 169 16 28 99 55 25 50 60 59 77 90 22 16 6 29 23 - - 169 2 41 122

 4% 6% 5% 4% 3% 4% 4% 4% 4% 4% 3% 3% 7% 1% 6% 6% - - 100% 1% 7% 64%

 mpq zd d zd      j   zjk  zm zm   zpq  zs zst
MEN AGED 50-75: FREE TIME: TOO 

MUCH/ TOO LITTLE
                      

TOO MUCH 147 17 32 86 45 28 35 63 76 47 65 4 8 26 20 30 132 14 2 147 - -

 3% 7% 6% 4% 2% 4% 3% 4% 5% 3% 2% 1% 3% 6% 4% 8% 22% 6% 1% 100% - -

 djktu zcd zcd zd    z zijk k k  k z  zn zqr zr  ztu   

ABOUT RIGHT 628 58 137 383 174 71 237 223 194 311 389 55 53 35 110 49 421 166 41 - 628 -

 13% 22% 24% 17% 9% 10% 20% 15% 13% 17% 15% 9% 23% 8% 22% 13% 71% 75% 24% - 100% -

 dekm zcd zcd zd   zeg e k zhjk zk  zhjk  zmo  zr zr z  zsu  

 su                      

TOO LITTLE 191 17 30 115 55 25 63 72 70 100 104 26 17 11 36 23 32 36 122 - - 191

 4% 7% 5% 5% 3% 4% 5% 5% 5% 6% 4% 4% 7% 3% 7% 6% 5% 16% 72% - - 100%

 dst zd d zd   z   zj   zj  zm zm  zp zpq   zst
                       

Proportions/Means: Columns Tested (5% risk level) - z/a/b/c/d - z/e/f/g - z/h/i/j/k/l - z/m/n/o - z/p/q/r - z/s/t/u

Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.


