HEALTHCARE TOPS VOTING CONCERNS
IN ONTARIO ELECTION, FORD LEADS ON

ECONOMIC ISSUES
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In the upcoming provincial election, healthcare
emerges as the foremost issue influencing their
voting decisions say Ontarians. This is closely
followed by several economic and financial concerns,
such as help with daily living costs like groceries and
fuel, tax reduction, the economy and employment,
and housing affordability.

Regarding which party is most capable of addressing
these concerns, Doug Fords Progressive
Conservatives are perceived as leading in five out of
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nine areas, particularly excelling in pocketbook
issues and managing USrelations.

Conversely, the Liberals are viewed as the most
competent in handling healthcare (consistent with
perceptions at the beginning of the election
campaign), while the NDP is recognized for its focus
on creating affordable housing. Notably, while the
PCs were seen as leaders in making housing more
affordable at writ drop, Ontarians now see no party as

being best to deal with this issue.



About This Study

ABOUT THE STUDY

These are some of the findings of an Ipsos poll conducted between February 18 and 20, 2025, on behalf
of Global News. For this survey, a sample of 800 Ontarioresidents aged 18+ was interviewed online.
Quotas and weightingwere employed to ensure that the sample’s composition reflects that of the
population of Ontario according to census parameters. The precision of Ipsos online polls is measured
using a credibility interval. In this case, the pollis accurate to withint 4.2 percentage points, 19 times
out of 20, had all Ontarians aged 18+ been polled. The credibility interval will be wider among subsets of
the population. All sample surveysand polls may be subject to other sources of error, including, but not
limited to coverage error, and measurement error.

For moreinformation on this news release, please contact:

Darrell Bricker, PhD

CEO, Ipsos Global Public Affairs
+1416 324 2001
Darrell.Bricker@ipsos.com

ABOUT IPSOS

Ipsos is one of the largest market research and polling companies globally, operatingin 90 markets and
employing nearly 20,000 people.

Our passionately curious research professionals, analysts and scientists have built unique multispecialist
capabilities that provide true understanding and powerful insights into the actions, opinions and motivations of
citizens, consumers, patients, customers or employees. Our 75 business solutions are based on primary data
from our surveys, social media monitoring, and qualitative or observational techniques.

“Game Changers” - our tagline - summarizes our ambitionto help our 5,000 clients navigate with confidence our
rapidly changing world.

Founded inFrance in1975, Ipsos has beenlisted onthe Euronext Paris since July 1, 1999. The company is part of
the SBF 120, Mid-60 indices, STOXX Europe 600 and is eligible for the Deferred Settlement Service(SRD).
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