


Introducing the Ipsos Global Consumer Confidence Index (GCCI*)

Ipsos Global Consumer Confidence Index (GCCl) is a national survey of consumer attitudes on the current and
future state of the local economy, personal financial situation, as well as confidence to make large

investments and ability to save.

Conducted regularly since Across 30 Countries

Globally

2019 In Pakistan

*CClIndex is also known as Primary Consumer Sentiments Index (PCSI)
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The GCCI Framework

Ipsos Global Consumer Confidence Index (GCCI) comprises of four sub indices
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CURRENT INDEX: Reflects respondents’ perception of current economic
climate, ability to make household purchases, job security, and investment

confidence within the country.

EXPECTATION INDEX: Reflects respondents’ attitude regarding the

future local economy, future financial situation and job loss expectation
within their country.

INVESTMENT INDEX: Reflects respondents’ perception of current
financial situation, future financial situation, major purchase comfort,
household purchase confidence within the country.

CCI JOB INDEX: Reflects respondents’ perception regarding Job security,
job loss experience, and job less expectation within the country.
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METHODOLOGY

APPROACH

Computer Assisted Telephonic Interviews (CATI) APPROACH
SAMPLE

N=1000+

Fromall 4 provinces of Pakistan, ICT, GB & AJK rq
Post-stratification survey weights for

provinces, gender and SECs applied to align
survey data with population distributions

ta*

TIMELINE

Data collection done from
11th to 18th Feb 2025
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This study had NO external sponsors or
partners. It was initiated and run by
Ipsos with the intention to share our
understanding about the world we live in
and how citizens around the globe think
& feel about their world.
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7 in 10 Pakistanis believe the country is on the wrong track.
The global average of wrong track stands at 637%, slightly below Pakistan. Whereas
optimism is higher among men, rural residents, lower-and middle-income groups,
and in Punjab.

Generally speaking, would you say things in this country are heading in the right direction, or are they off on
the wrong track? Son ol ume oo Bale b oy w5l e oo oy WY 8 OLSLLS o Ik 8 0T o8 il 4

Those who said Pakistan is moving in the right
Global direction.

Ave1 age Overall 31%
Male %
Femal 28%

SECA
SECB
SECC
SECD
SECE

27%
32%
32%
29%
32%

19% @
27%

29%

Urban
Rural

Sindh
Punjab

KPK
Baluchistan
GB/AJK

19%
= Right direction

= Wrong direction ;2:5(5) zggz
31-40 years
41-50 years
51-65 years
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Optimism about country’s direction has significantly increased in 012025 (31%)
compared to 04 2024 (19%), reaching its ever highest in 6 years.

Generally speaking, would you say things in this country are heading in the right direction, or are they off on the wrong track?
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Economic concerns continue to overshadow all others, but they
have significantly declined in 2025, with inflation dropping by 18pp points in last one year
— marking its lowest level in ~4 years.

m According to you, which of the following is the Most & Other worrying issue in Pakistan? In 01 Change since
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MR ELEN T ) 3 in b Pakistanis believe the country's economic

conditionis weak. 1in b believes it to be strong, Confidence is higher among
females and the upper and lower classes.

Rate the current state of the economy in Pakistan. Using a scale from 1to 7, where 7 means a very strong
economy today and 1 means a very weak economy.
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Those who say current economic
state is strong

Overall
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M strong Female

B Weak SEC A
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Base:1078 CATI Pakistani adults 18+, 11-18 Feb 2025
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HIJCEHES CLENS R )H 2 in 3 Pakistanis describe the country’s current state of economy
as weak, while people considering it to be strong have increased 5x since 012024.

Rate the current state of the economy in Pakistan. Using a scale from 1to 7, where 7 means a very strong economy today and 1 means a very
weak economy.
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W LIPE [ BT EEEH 88 % Pakistanis are NOT comfortable making
daily household purchases, However, over the past year, comfort in making household
purchases has tripled

n Compared to 1year ago, are you now more or less comfortable making other household purchases?
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DL e L ER I AL ooking ahead, 4 in 10 Pakistanis expect economy to get
weaker in next 6 months, while 3 in 10 expect improvements, with Punjab and middle class
being the most optimistic.

Looking ahead six months from now, do you expect the economy in your local area to be much stronger, somewhat stronger, about the same,
somewhat weaker, or much weaker than it is now?
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® Ipsos | Consumer Confidence Index| 012025 14



DL E N ER e A BB Optimism about local economic conditions has seen a notable shift
from12% in Aug’' 24, to 31% in Feb’ 25 reaching ever highest since we started tracking consumer
confidence in Pakistan

n Looking ahead six months from now, do you expect the economy in your local area to be much stronger, somewhat stronger, about the same,

somewhat weaker, or much weaker than it is now? ) ) ] )
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3in b Pakistanis expect their 3 &L EIRILENHEINS il Eto get weaker in next 6 months,
whereas 1in 5 are now optimistic, this optimism is on a constant rise since Aug24.

Looking ahead six months from now, do you expect your personal financial situation to be much stronger, somewhat stronger, about the same,
somewhat weaker, or much weaker than it is now?
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L TR NS H 86 % do not feel confident to invest in future. However, confidence among
Pakistanis about future savings has been on anincrease, increasing by 30% since last year.

E Compared to 1 year ago, are you NOW more or less confident to invest in the future, including your ability to save money for your retirement or your children’s education?
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O e N R R EL G A eI el EEEEH While slightly increased, confidence in the ability
to make major purchases still stays at 6%.

Compared to 1 year ago, are you NOW more or less comfortable making a major purchase, like a home or car?
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8 in 10 Pakistanis do not feel secure about
jobs, whereas 2 in 10 feel secure, with males and middle income groups
being most confident.

Comparedto 1year ago, are you NOW more or less confident about job security for yourself, your family
and other people you know personally?
Ay Sl ol ola ba il S 368l b ul Ol OS2 e llae S 1o Jl SO iR S _iliy
fom dlaic) oy ) LaS SSaa e S Hsh e sane —uw dn S ) (B0 S e 5 s S« jlle Qb (ile

Those who are confident about job

security.
Overall
Male 22%
Femal
SEC A 22%
SEC B 25%
SECC 26%
SECD
B More Confident M Less Confident SECE

Base:1078 CATI Pakistani adults 18+, 11 -18 Feb 2025
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has taken off to 19%, reaching ever highest since we

started tracking CCI.
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Over the last one year, Pakistan observed a positive change (2.7 pts) in Global
Consumer Confidence Index, with positive change in all four sub-indices.

Change since
Qtr.1 2024

GLOBAL AVERAGE =sssssssssssssssssssssssassssssssssghssssssssssssiassasssasssiieseasssssssassssssnnsasnnsaanannnnnnnnns | ——

Tiirkiye India

CURRENT INDEX 19.6 23
EXPECTATIONS INDEX 47.4 24
INVESTMENT INDEX  20.8 2.3
JOBS INDEX 482 41

P )
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With constant improvements in the last quarter, Pakistan maintains its
position above Turkiye in rankings, but well below other similar countries

GLOBAL CONSUMER CONFIDENCE INDEX (GCCI)
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THANK YOU

For more details and queries please
reach out at:
Info.pakistan@ipsos.com
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