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IGI covers Australia, Bahrain, Belgium, Cameroon, Canada, China, Côte d’Ivoire, Czech Republic, Egypt,

France, Germany, Ghana, Great Britain, Hong Kong, India, Indonesia, Italy, Japan, Kenya, Kuwait,

Malaysia, Morocco, Netherlands, Nigeria, Philippines, Poland, Portugal, Qatar, Saudi Arabia, Singapore,

South Africa, South Korea, Spain, Sweden, Switzerland, Taiwan, Thailand, Turkey, United Arab Emirates,

United States.
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