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Facing strong economic headwinds and uncertainty 
due to tariffs and fears of a recession, a majority of 
Canadians say that they are likely to reduce charitable 
donations this year due to economic pressures.

This sentiment is stronger among Canadians aged 35-
54 (55%) who are facing the costs of raising families 
along with aging parents, as well as  Albertans (60%).  
Those who said they planned to vote Conservative 
(60%)  or Bloc (57%) in the last election were also 
more likely to say they planned to cut back, while 
Liberal (45%), NDP (43%) and Green voters (31%) were 
less likely to agree they would cut back.  Men (52%) 

and women (54%) were statistically no more or less 
likely to say they would cut back. Even among those 
with incomes of $100K+, 50% said they planned to 
reduce their charitable giving.

These findings suggest that Canadians are faced with 
the tough choice of prioritizing their own expenses 
over giving to charities, making it harder for 
charitable organizations to raise money and possibly 
increasing competition for the charitable dollars that 
are left among organizations.

C U T T I N G  B A C K  O N  G I V I N G

Canadians aged 55+ were more likely to hold this 
view (76%), while those who were intending to vote 
NDP (60%) or Green (41%) in the last election were 
least. Those with incomes over $100K were more 
likely to prioritize domestic causes (75%).

These findings suggest that as Canadians cut back 
on charitable giving, they are directing what dollars 
they do give to domestic priorities rather than 
international ones.  This comes as international 
crises from Ukraine to the Middle east continue to 
put pressure on the global world order.

D O M E S T I C  C A U S E S  F A V O U R E D  O V E R  I N T E R N A T I O N A L  C A U S E S
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agree that if they had to cut back on 
charitable giving, they would prioritize 
domestic causes over international ones.

72%

agree that they are likely to reduce their charitable donations this year due to economic pressures53%

Q. To what extent do you agree or disagree with the following statements about charitable giving and foreign aid – I am likely to reduce my charitable 
donations this year due to economic pressures.  n=8,224

Q. To what extent do you agree or disagree with the following statements 
about charitable giving and foreign aid  - If I had to cut back on charitable 
giving, I would prioritize domestic causes over international ones. n=8,224
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A B O U T TH E  S TU D Y

These are some of the findings of an Ipsos poll conducted between April 23 and 27, 2025 as part of our 
election partnership with Global News.  For this survey, a large sample of 8,224 Canadians aged 18+ was 
interviewed online. Weighting was employed to ensure that the sample’s composition reflects that of 
the Canadian population according to census parameters. The precision of Ipsos online polls is 
measured using a credibility interval. In this case, the poll is accurate to within ± 1.3 percentage points, 
19 times out of 20, had all Canadians aged 18+ been polled. The credibility interval will be wider among 
subsets of the population. All sample surveys and polls may be subject to other sources of error, 
including, but not limited to coverage error, and measurement error.
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About This Study

A B O U T  I P S O S

Ipsos is one of the largest market research and polling companies globally, operating in 90 markets and 
employing nearly 20,000 people.

Our passionately curious research professionals, analysts and scientists have built unique multi-
specialist capabilities that provide true understanding and powerful insights into the actions, opinions 
and motivations of citizens, consumers, patients, customers or employees. Our 75 business solutions 
are based on primary data from our surveys, social media monitoring, and qualitative or observational 
techniques.

“Game Changers” – our tagline – summarizes our ambition to help our 5,000 clients navigate with 
confidence our rapidly changing world.

Founded in France in 1975, Ipsos has been listed on the Euronext Paris since July 1, 1999. The company 
is part of the SBF 120, Mid-60 indices, STOXX Europe 600 and is eligible for the Deferred Settlement 
Service (SRD).
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