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CONTINUED STRONG SUPPORT FOR SAME-SEX
UNION, ADOPTION, AND LEGAL PROTECTION

o +9PTS vs. 26-country average
78%

+3PTS vs 2024

74%

+4 PTS vs 2024

79%

Same-sex couples should be allowed to marry legally or
to obtain some kind of legal recognition

+13 PTS vs. 26-country average

Same-sex couples should have the samerights to
adopt children as heterosexual couples do

+6 PTS vs. 26-country average

Lesbian, gay, and bisexual people should be protected
from discrimination inemployment, housing, and
access to businesses such as restaurants and stores

+2 PTS vs 2024

Most Canadians continue to agree that
same-sex couples should be able to marry
or have legal recognition, should have the
same rights to adopt children as
heterosexual couples, and that lesbian,

gay, and bisexual people should be
protected from discrimination. In all
cases, support has  directionally

increased since 2024 and is far higher in
Canada than the average of 26 countries
coveredinthe poll.

SUPPORT FOR 2SLGBT+ VISIBILITY IN CANADA
SHOWING SIGNS OF RECOVERY AFTER DECLINES
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vs. 26-country

o average
on TV, in films, andin 61% .
advertising 61% 53%
Openly lesbian, gay, and 53% 50% 51% +5PTS
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Support among Canadians for various aspects of 2SLGBT+ visibility, including
2SLGBT+ characters on screen, in sports, and in public displays of affection,
has shown a rebound since 2024’s declines. In contrast to last year, during
which Canada tracked behind the 26-country average, Canada is now ahead of
the average on all measures, especially when it comes to companies and

brands actively promoting equality for 2SLGBT+ people(+10 pts).

LGBT+ people
displaying affection in
public(e.q. kissing or
holdinghands)

on parwith 26-country average

of Canadians support employers having programs and policies
that explicitly support and celebrate 2SLGBT+ employees

38%
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SUPPORT FOR PROTECTING TRANSGENDER PEOPLE
FROM DISCRIMINATION REMAINS STRONG, THOUGH
CANADIANS STILL DIVIDED ON SPECIFIC MEASURES

While there have been shifts when it comes to
topics related to 2SLGBT+ visibility more broadly,
data related to transgender issues specifically has
remained relatively consistent. A strong majority of
Canadians continue to support protecting
transgender people from discrimination in
employment, housing, and access to businesses. On

specific measures in support of transgender issues,
however, Canadians continue to be more divided.
Support remains lowest for health insurance
coverage of gender transition, though Canadians
may be warming to allowing expansive gender
options for government-issued documents (+7 pts
vs. 2024).
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- Jransgender people should be protected from discrimination in employment, housing, and access to

businesses such as restaurants and stores

With parental consent, transgender teenagers should be allowed to receive gender-affirming care (e.g.,

counseling and hormone replacement treatment)

=== Transgender people should be allowed to use single-sex facilities(e.g., public restrooms)that correspond to

the gender they identify with

= (Government-issued documents such as passports should include an option other than“male” and “female” for

people who do not identify as either

== Health insurance systems should cover the costs of gender transition no differently than the costs of other

medical procedures

on par with 26-country average

of Canadians support transgender athletes competing based on the

2 3 o/o gender they identify with rather than the sex they were assigned at
birth.

+2 PTS vs 2024
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WOMEN MORE SUPPORTIVE OF
2SLGBT+ VISIBILITY THAN MEN

Compared to men, women hold significantly higher
levels of support for all aspects of 2SLGBT+ visibility
measured, with the widest gaps in support for more

discrimination. Additionally, more women than men see
the need for alternative gender identifiers on
government-issued documents, and women are also

2SLGBT+ representation
actively promoting equality for

Supportmore
LGBT characters
on TV, in films, and
in advertising

Support of
companies and
brands actively

for LGBT people

in the media,

2SLGBT+ people,
and believing

support for openly LGB athletes,
transgender people should be protected
B Men HEWomen
51%
44%
36%
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69%

58%

45%

Supportofopenly
lesbian, gay, and
bisexual athletes
in sports teams

Transgender
people should be
protected from
discrimination

Government-
issued documents
should include an
option other than

more likely than men to think same-sex couples should
have equal rights to heterosexual couples when it
comes to adoption.

81%

68%

53%

40%

Same-sex couples
should have the
same rights to
adopt children as
heterosexual
couples do

"male”and
"female"

PRONOUNCED DIVIDE BETWEEN
MEN AND WOMEN UNDER AGE 35

Within this gender divide, men and women under 35 are
most at odds in their perspectives regarding 2SLGBT+
visibility and equality in most cases. Whereas more than
half of young women believe in greater representation
of 2SLGBT+ individuals in the media, the promotion of
equality for the 2SLGBT+ community by companies, and

the support of openly LGB athletes, the support of
young men on these same issues is limited to 40%.
Support for the adoption rights of same-sex couples is
20 points higher among young women compared to
men.

Men under35

32%

35%

40%

62%

47%

61%
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Support more LGBT charactersonTV,
in films, and in advertising

Support of companies and brands actively
promoting equality for LGBT people

Supportof openly lesbian, gay, and bisexual
athletesin sports teams

Transgender people should be protected
from discrimination

Government-issued documents such as
passports should include an option
otherthan "'male" and "female"

Same-sex couples should have the same rights to

adopt children as heterosexual couples do

B Women under 35

56%

59%

69%

78%

55%

81%



About This Study

ABOUT THE STUDY

These are the results of a 26-country survey conducted by Ipsos on its Global Advisor online platform between Friday, April 25, and
Friday, May 9,2025. For thissurvey, Ipsosinterviewed a total of 19,028 adults aged 18-74 in Canada, the Republic of Ireland, South
Africa, TUrkiye, and the United States, 20-74 in Thailand, 21-74 in Singapore, and 16-74 in all other countries. The sample consists
of approximately 1,000 individuals each in Australia, Belgium, Brazil, Canada, France, Germany, Great Britain, Italy, Japan,Spain,
Tarkiye, and the U.S., and 500 individuals each in Argentina, Chile, Colombia, Hungary, Ireland, Mexico, the Netherlands, Peru,
Poland, Singapore, South Africa, South Korea, Sweden, and Thailand. Samples in Argentina, Australia, Belgium, Canada, France,
Germany, Great Britain, Hungary, Italy, Japan, the Netherlands, Poland, South Korea, Spain, Sweden, and the U.S. can be
considered representative of their general adult populations under the age of 75. The “26-country average” reflects the average
result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each
country or market and isnot intended to suggest a total result. The precision of Ipsos online pollsis calculated using a credibility
interval with a poll of 1,001 accurate to +/- 3.5 percentage pointsand of 500 accurate to +/- 5.0 percentage points. Percentages
cited may not alwaysadd to 100% or to the sum of each value due to the effects of rounding.

While the 26-country survey findings use the term “LGBT+,” in order to highlight the importance of 2S identity in Canada
specifically, the group of those who self-identify as non-heterosexual and/or non-cisgender and/or non-binary gender is reported
as2SLGBT+in Canada.

For full methodological details on the study, pleaserefer to the fulllpsos Pride Survey 2025 Global Report.

Formoreinformation on this release, please contact:

Sanyam Sethi Meghan Miller Jennie Choi

Vice President Senior Account Manager, Research Analyst,

Ipsos Public Affairs Canada Ipsos Public Affairs Canada Ipsos Public Affairs Canada
Sanyam.Sethi@ipsos.com Meghan.Miller@ipsos.com Jennie.Choi@ipsos.com

ABOUT IPSOS

Ipsos is one of the largest market research and polling companies globally, operatingin 90 markets and employing nearly
20,000 people.

Our passionately curious research professionals, analysts and scientists have built unique multi-specialist capabilities that
provide true understanding and powerfulinsights into the actions, opinions and motivations of citizens, consumers,
patients, customers or employees. Our 75 business solutions are based on primary data from our surveys, social media
monitoring, and qualitative or observational technigues.

“Game Changers” - our tagline - summarizes our ambition to help our 5,000 clients navigate with confidence our rapidly
changing world.

Founded in France in 1975, Ipsos has been listed on the Euronext Paris since July 1,1999. The company is part of the SBF 120,
Mid-60 indices, STOXX Europe 600 and is eligible for the Deferred Settlement Service (SRD).
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