
*The 2025 edition of the Europ Assistance Holiday Barometer was conducted with the support of Ipsos in 23 countries including 
the United States, Canada, United Kingdom, Italy, France, Spain, Switzerland, Germany, Austria, Portugal, Belgium, Poland, Czech 
Republic, Malaysia, Australia, Hong-Kong, Japan, Singapore, India, Saudi Arabia, United Arab countries, South Korea and New 
Zealand. In each country, 1,000 consumers aged 18 years and older took part in an online questionnaire. Each sample was 
put together using the quota method (gender, age, profession) after stratification by region and by city size. The survey was 
conducted between February 24th and March 26th and investigated consumers’ holiday plans and travel preferences.

Survey conducted 
by our partner 

THE WORLD 
IS UNSTABLE, 
LET’S TRAVEL! 

BEYOND BORDERS: TRAVEL IS BOOMING DESPITE 
CLIMATE CHANGE AND GLOBAL UNCERTAINTY   

2025

• UNPRECEDENTED TRAVEL 
INTENTIONS & ENTHUSIASM

• IDEAL VACATION : WHAT 
TRAVELERS LOVE MOST

and 
over 

Nearly

7 Americans
out of 10 (71%) 

plan to travel between June 
and September this year

8 out of 10 
Europeans (79%) 

(+8 pts versus 2016)

69% for the 
USA 

American travel intentions 
have not only recovered but 
surpassed pre-pandemic 
levels, reaching •	 Coming together with 

family & friends
•		 Exploring nature
•		 Relaxing holidays
•		 Discovering new cultures  

Across all regions, four key 
dimensions shape vacation 
expectations:

80%
of the population in 
Europe and other 
regions of the world 
feel enthusiastic 
about traveling this 
year
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The irresistible 
appeal for 
travel 

43%

40%
cite making memories, while

highlight experiencing different 
cultures and trying new foods

of 
Europeans

58%

47%

32%

of Europeans not planning to travel between 
June and September 2025 cite financial 
constraints as the primary obstacle 

of those planning to travel in the same 
period in Europe say their budget will 
increase compared to last year 

of North Americans 
cite “Safety” as their top 
criterion when choosing 
travel destination –  
they were 23% in 2021

• GROWING INFLUENCE 
OF GEOPOLITICAL RISKS

• NATURAL DISASTERS 
IMPACT TRAVEL 
DESTINATIONS

USA
now ranks among the top 
five countries that travelers 
could avoid in the majority 
of the countries surveyed* 
this year.

• PURCHASING POWER DRIVES 
VACATION PLANS

• SAFETY 
IS KEY 
IN CHOOSING 
DESTINATIONS
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What shapes travel 
in 2025: key drivers 
and barriers

• ENVIRONMENTAL 
CONCERNS TAKE A 
BACKSEAT

Destination decisions 
aren’t driven 
by carbon footprint 

Plane usage reaches its 
highest level 
in 4 years

travelers worry about 
experiencing a natural 
disaster during their trip

4 out of 10 
Europeans 

• TRAVELERS PREFERRED DESTINATIONS: 
SEASIDE & CITY TRIPS

63% to the seaside while 28% 
choose city trips (increase 
of 12 points in 10 years) 

of

Europeans 

• DIGITALIZATION AND ARTIFICIAL 
INTELLIGENCE IN HOLIDAY PLANNING

are using online travel 
agencies like Expedia 
and Booking.com 

36% of

EU travelers

• Spain, Italy, and France  
for EU travelers

• France, Italy and Canada 
for US travelers

• Asia and Africa 
are becoming more attractive 
among EU travelers

• Japan is favored by travelers 
from Asia and Oceania, particularly 
Australians & Hongkongers’ travelers

preferred 
destinations3

The top

have already used or are 
open to using AI to plan 
their trips, with 46% of 
those under 35 engaging 
with these technologies

of25%
EU travelers

City trips are ranking first place of destination in 

&North Asia 
(60%) 

Middle East 
(51%) 

• INTERNATIONAL TRAVEL 
REBOUNDS TO PRE-PANDEMIC LEVELS 

Over

knowing their travel destination, 
have the intention to travel 
internationally during the summer

8 out of 10 
Europeans (81%) International 

travel, city 
trip and 
digitalization
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