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BEYOND BORDERS: TRAVEL IS BOOMING DESPITE
CLIMATE CHANGE AND GLOBAL UNCERTAINTY
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*The 2025 edition of the Europ Assistance Holiday Barometer was conducted with the support of Ipsos in 23 countries including
the United States, Canada, United Kingdom, Italy, France, Spain, Switzerland, Germany, Austria, Portugal, Belgium, Poland, Czech
Republic, Malaysia, Australia, Hong-Kong, Japan, Singapore, India, Saudi Arabia, United Arab countries, South Korea and New

Zealand. In each country, 1,000 consumers aged 18 years and older took part in an online questionnaire. Each sample was
put together using the quota method (gender, age, profession) after stratification by region and by city size. The survey was Survey conducted
conducted between February 24" and March 26" and investigated consumers’ holiday plans and travel preferences. by our partner




