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Fix our immigration 
system to meet the 

needs of the workforce

Strengthen our military, 
borders, and arctic 

defense

Build major projects and 
infrastructure 

Create pragmatic 
environmental policy 

Improve trade with the 
US and the rest of the 

world
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August 13, 2025

CANADIANS SUPPORT POLICY IDEAS SET OUT BY 
BUSINESS COUNCIL OF ALBERTA
Ipsos poll reveals strong support for BCA’s priorities for the federal 
government to make life better for Albertans and Canadians

According to a new Ipsos poll commissioned by the Business Council of Alberta (BCA), a majority of Canadians 
nation-wide support the federal government acting on a range of policies to advance Alberta and Canada’s 
interests. The survey was conducted from July 14-16, 2025. Support for the policy ideas ranged from 62% to 83%. 
To ensure respondents reacted to the policies, and not the sponsor, Ipsos tested the ideas without identifying the 
BCA as the sponsor.

Our poll found that the policy with the highest level of support (83%) was 'Training Canadians for jobs needed now 
and, in the future,' - a clear indicator of the strong public consensus around the pivotal role of education and future 
job training in improving the economy and quality of life.   Also attracting substantial support was the idea of 
'Growing jobs and investment in Canada by focusing on competitiveness,' and 'Unleashing Canada’s natural resource 
sector potential', backed by 80% and 74% of respondents, respectively. 

K E Y  F I N D I N G S

S U P P O R T  F O R  F E D E R A L  P O L I C Y  A C T I O N S
Listed below are some possible policy actions that the federal government could take to improve Canada's economy and quality of life. Please indicate the degree 
to which you support or oppose the federal government taking each action? [% SAYING STRONGLY OR SOMEWHAT SUPPORT]

Base: n=1,000 Canadians

W H A T  I T  M E A N S

The Business Council of Alberta has proposed A Strong 
Canada, A Good Life to outline areas of federal policy 
where the federal government can make life better for 
Albertans and Canadians.  The poll’s findings suggest 
broad, majority support from both Albertans and 
Canadians for governments to act in each of these 

areas. The survey underscores the BCA’s call for 
government action on policy opportunities that can 
help advance Aberta and Canada’s quality of life. 

It also provides a strong basis for further dialogue and 
action in these priority areas identified by the 
Business Council of Alberta. 

Train Canadians for 
jobs needed now and, 

in the future 

Grow jobs and 
investment in Canada 

by focusing on 
competitiveness 

Unleash Canada’s natural 
resource sector 

potential inc. energy, 
food, forest products, 

critical minerals 

Mandate the 
elimination of 

interprovincial trade 
and labour mobility 

barriers 

Make Canada a top-tier 
technology developer 

and deployer 

https://businesscouncilab.com/advocacy/government-priorities/
https://businesscouncilab.com/advocacy/government-priorities/
https://businesscouncilab.com/strong-canada-good-life/
https://businesscouncilab.com/strong-canada-good-life/
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A B O U T TH E  S TU D Y

A B O U T  I P S O S

These are some of the findings of an Ipsos poll conducted between July 14 and 16, 2025, on behalf of the Business 
Council of Alberta.  For this survey, a sample of n=1,000 Canadians aged 18+ was interviewed online, via the Ipsos 
I-Say panel and non-panel sources, and respondents earn a nominal incentive for their participation. Quotas and 
weighting were employed to balance demographics to ensure that the sample's composition reflects that of the 
adult population according to Census data and to provide results intended to approximate the sample universe. 
The precision of Ipsos polls which include non-probability sampling is measured using a credibility interval. In this 
case, the poll is accurate to within ± 3.8 percentage points, 19 times out of 20, had all Canadians been polled. The 
credibility interval will be wider among subsets of the population. All sample surveys and polls may be subject to 
other sources of error, including, but not limited to coverage error, and measurement error. Ipsos abides by the 
disclosure standards established by the CRIC, found here: 
https://canadianresearchinsightscouncil.ca/standards/

For more information, please contact:

Kyle Braid
Senior Vice President, Public Affairs (Canada)
Kyle.Braid@Ipsos.com 

About This Study

Ipsos is one of the largest market research and polling companies globally, operating in 90 markets and employing 
nearly 20,000 people.

Our passionately curious research professionals, analysts and scientists have built unique multi-specialist 
capabilities that provide true understanding and powerful insights into the actions, opinions and motivations of 
citizens, consumers, patients, customers or employees. Our 75 business solutions are based on primary data from 
our surveys, social media monitoring, and qualitative or observational techniques.

“Game Changers” – our tagline – summarizes our ambition to help our 5,000 clients navigate with confidence our 
rapidly changing world.

Founded in France in 1975, Ipsos has been listed on the Euronext Paris since July 1, 1999. The company is part of 
the SBF 120, Mid-60 indices, STOXX Europe 600 and is eligible for the Deferred Settlement Service (SRD).

http://www.ipsos.com/
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