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Methodology

WHAT?

Online survey via 
Ipsos’ iSay panel

WHO?

2,000 Canadians* 

WHEN?

August 18th-
September 2nd, 

2025

*Weighting was applied to the total sample by age, gender, region and education level to ensure that the composition of the final 

sample is representative of Canada’s adult population according to the latest census data from Statistics Canada.



Top Stories

1. Macro pessimism persists: Canadians expect worsening 
economic conditions driven by external factors. 

Economic conditions remain weak. 

Job market: Canadians continue to face insecurities.

Cross-border anxiety grips Canada as US political and economic 
threats dominate concerns. 

New Canadians are under financial pressure but fail to get the 
support and advice that they need. 

2. Despite macro fears, micro confidence grows: Canadians 
adapt and strengthen their personal financial foundations.

Canadians sustain financial confidence through improved personal 
discipline.

Indigenous: promising momentum as new policies enable shift 

from stakeholders to potential equity partners.

The advisory paradox: Canadians call professional advice 
essential but only half actually seek it. 



• Confidence in short-term financial situation

• Confidence in longer-term financial situation

FINANCIAL OUTLOOK (20%)

• Enjoying life because of the way I'm managing my money 

• Feeling prepared and on track to meet financial goals

PLANNING & LITERACY (20%)

• Economic conditions in your community

• Economic conditions in Canada

TRUST IN ECONOMY (20%)

• Need to borrow money to pay for regular living expenses 

• More satisfied with my financial situation vs. 6 months ago

• Comfort making a major purchase

• Change in personal income

CURRENT FINANCES (40%) 
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4 PILLARS OF FINANCIAL 
CONFIDENCE INDEX 



The Big Picture: 
Despite a grim economic and political 

outlook, Canadians show hope and resilience 
through greater financial discipline. 



Canadian’s Financial Confidence Index - Historical

Financial Confidence Score – Canadian Population

Historical Average
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The Financial Confidence Index rises this year above the historical average for the first time since 

2021, suggesting a paradox between macro pessimism and micro resilience. 
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change between waves 
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The index remains stable for most groups, with a notable increase among women. 
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Quebec’s confidence bounces back to 2023 level, while wealthier Canadians’ stabilizes.

Most provinces are within 1 point of the National average.   
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Income remains a strong predictor of confidence across most age groups. 



4 PILLARS OF FINANCIAL 
CONFIDENCE INDEX 

50 52 54 40 53

F
in

a
n

c
ia

l 

C
o

n
fi

d
e

n
c

e

C
u

rr
e

n
t

F
in

a
n

c
e

s

P
la

n
n

in
g

 &
 

L
it

e
ra

c
y

T
ru

s
t 

in
 

E
c
o

n
o

m
y

F
in

a
n

c
ia

l 

O
u

tl
o

o
k

52
54

57

39

55
2025Financial literacy 

rises while economic 
trust remains low – 
Canadians are 
betting on 
themselves rather 
than the system. 

2024

3



Macro pessimism persists: 
Canadians expect worsening economic 
conditions driven by external factors.  



Economic conditions remain weak, 
according to Canadians. 



70%▲

58%▲

69%

56%

71%

58%

Economic conditions in Canada Economic conditions in your
community

▲▼Statistically significant change between waves 

HF6b. How would you describe the current economic conditions in Canada? 

HF6c. How would you describe the current economic conditions in your community?

Most Canadians still view 
economic conditions as 
poor, keeping the Trust 
in Economy pillar at a 
low 39. 

TRUST IN ECONOMY
(% Very Poor/Poor)

20242023 2025

‘TRUST IN 

ECONOMY’ PILLAR



*New in 2025 

HF24B. How confident are you in the following authorities’ ability to manage the current economic challenges? 

Government distrust:
Canadians turn to the 
banking sector – not 
politicians – to navigate 
current economic 
challenges.  

CONFIDENCE IN ABILITY TO MANAGE CURRENT 

ECONOMIC CHALLENGES

43% 38%

30%
25%

24%

Your
provincial

government

The
Canadian

government

The
Canadian
business

sector

The
Canadian
banking
sector

The Central
Bank of
Canada

CONTEXTUAL 

QUESTION

Not confident 
(Not at all/Not very)



Recession fears evolve: 
concerns about a 
recession are rising, but 
most Canadians don’t 
believe it will impact 
them personally. 

?4

 ▲▼Statistically significant change between waves​

HF21. In your opinion, is Canada currently undergoing a recession? 

HF22. Over the next 12 months, what would you say are Canada’s chances of undergoing an economic recession? 

HF23. Should Canada undergo a recession in 2025, how much of an impact do you think it will have on your own 

personal financial situation?    

48%
vs 49%▼

vs 60% ▲

60%▲

vs 54%▼

vs 68% 

Believe that Canada is 

currently in a recession

Believe that Canada is 

heading into a recession in 

2026

20242023 2025

34%
vs 36%▼

vs 44%▲

Believe the recession would 

have an impact on their own 

personal financial situation

RECESSION IN CANADA

CONTEXTUAL 

QUESTION



Cross-border anxiety grips Canada as US 
political and economic threats dominate 

concerns. 



▲▼Statistically significant change between waves

7. What is your outlook for 2025 with regards to the following?

The worst is yet to come: 
Canadians expect the US 
political situation and 
economy to become 
worse.

OUTLOOK FOR 2026

(% will worsen)

53%

42%

53%

47% 47%
45%

38%
35%

74%▲

68%▲
66%▲

64%▲
62%▲

54%▲
51%▲

45%▲

The US
political
situation

The US
economy

Affordability
of consumer

goods

Inflation The Global
economy

The
Canadian
economy

The job
market

Stock
markets

CONTEXTUAL 

QUESTION

20252024



▲▼Statistically significant change between waves

*New in 2025

7B. And what would you say is your biggest concern for 2026, among the following?

Canadians’ main 
concerns shift outward: 
while food prices remain 
the top worry, US tariff 
impacts emerge as the 
second concern, two 
threats beyond their 
control. 

BIGGEST CONCERN FOR 2026

31%

21%

17%

32%

21%

16%▼

10%

Rising food prices The impact of US tariffs
on Canadian products*

Being able to maintain
your current standard of

living

Increase in cost of
housing

CONTEXTUAL 

QUESTION

20252024



Fears regarding US tariffs 
are particularly high 
among older, more 
affluent Canadians. 

BIGGEST CONCERN FOR 2026:

THE IMPACT OF US TARIFFS

21%

21%

20%

8%

16%

31%

18%

22%

20%

24%

16%

19%

15%

17%

22%

27%

14%

22%

Total

Male

Female

18-34

35-54

55+

BC

AB

SK/MB

Ontario

Quebec

Atlantic

HHI <$40K

HHI $40K - <$60K

HHI $60K - <$100K

HHI $100K+

Kids

No Kids

XX/XX Significantly higher/lower than Total

7B. And what would you say is your biggest concern for 2026, among the following?

CONTEXTUAL 

QUESTION



*New in 2025

7C. Thinking of the current economic and political situation, which emotion(s) best describe how 

you feel?

And when thinking of 
the current economic 
and political situation, 
negative emotions arise: 
Canadians feel 
concerned, uncertain 
and worried. 

TOP EMOTIONS WHEN THINKING OF THE CURRENT 

ECONOMIC AND POLITICAL SITUATION

37%
36%

31%

27%
26%

Concerned Uncertain Worried Anxious Stressed

CONTEXTUAL 

QUESTION

2024



A third of 
Canadians also 
believe that 
Canadian 
National unity is 
at risk. 

32%
Will worsen 

(significantly/somewhat)

24%
Improve

(significantly/somewhat)

OUTLOOK FOR 2026

Canadian National Unity*

*Added in 2025

7. What is your outlook for 2025 with regards to the following?

44%
Will remain stable



46% 45%
48%

Agree (Strongly/Somewhat)

▲▼Statistically significant change between waves 

HF27. Thinking of your long-term financial future, including your retirement, to what extent do you agree or disagree 

with the following statements?

But among the turmoil, 
half of Canadians still 
feel they will be OK 
whatever happens in 
Canada. 

I KNOW THAT WHATEVER HAPPENS IN CANADA 

AND IN THE WORLD, I WILL BE OK

20242023 2025

CONTEXTUAL 

QUESTION



Job market:
Canadians continue to face insecurities.



Youth unemployment 
hits the highest in 
decades. 

Sources: CBCEXTERNAL 

SOURCES

14.6%
Youth unemployment rate (15-24)

(+4.3pts since July 2023)

5.8%
Core-age unemployment rate (25-54)



Job market outlook: half 
of Canadians expect the 
job market to get worse in 
2026 while a quarter fear 
for their own 
employment. 

?4

▲▼Statistically significant change between waves 

HF7. What is your outlook for 2025 with the regards to the following? 

HF29. How concerned are you about the possibility of losing your job or facing reduced working hours in the next 12 

months?

JOB MARKET OUTLOOK FOR 2026
(% indicating)

24%▼

(2024: 30%)

Are concerned about 

the possibility of losing 

job or facing reduced 

working hours in next 12 

months

51%▲

(2024: 38%)

Believe the job market 

will worsen in 2026

CONTEXTUAL 

QUESTION



Job security worries are 
higher among younger 
Canadians, lower-income 
individuals and families.
Ontarians also express the 
highest level of fear 
towards the job market. 

?4

□ □ Statistically significant between groups

HF26. Has the rise of interest rates resulted in any of the following situations, for you personally?. 

POSSIBILITY OF LOSING JOB OR FACING REDUCED 

WORKING HOURS IN NEXT YEAR
(% Somewhat/Very Concerned)

24%

24%

24%

40%

35%

8%

21%

19%

16%

30%

19%

23%

27%

22%

25%

26%

35%

22%

Total

Male

Female

18-34

35-54

55+

BC

AB

SK/MB

Ontario

Quebec

Atlantic

HHI <$40K

HHI $40K - <$60K

HHI $60K - <$100K

HHI $100K+

Kids

No Kids

CONTEXTUAL 

QUESTION



New Canadians are under financial 
pressure but fail to get the support and 

advice that they need. 
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While Canada is 
welcoming to 
newcomers, the system 
fails to support their 
success.

Sources: CBC

Article: 2 in 5 newcomers would consider leaving Canada, CBC surveys find (CBC, 2025)

News Series: Welcome to Canada (CBC, 2025)

EXTERNAL 

SOURCES

2 in 5
consider leaving the country 

Newcomers love Canada but

14%
of working 

newcomers are 

unemployed

Factors: 

• Inability to transfer foreign 

work experience 

• Discrimination when 

searching for a job 

2 in 3
of newcomers are 

dissatisfied with the 

cost of living

1 in 2
of newcomers are 

dissatisfied with 

Canada’s 

healthcare system

‘We chronically underemploy highly skilled, highly experienced, 

highly qualified people’ 

‘Two million Ontarians don't have family doctors, and here I am 

ready to work.’

https://ici.radio-canada.ca/rci/en/news/2131338/2-in-5-newcomers-would-consider-leaving-canada-cbc-surveys-find
https://www.cbc.ca/newsinteractives/features/immigration-survey


▲▼Statistically significant change between waves 

New Canadians’ 
confidence erodes, with 
declining confidence in 
Current Finances and 
Financial Outlook 
pillars. 

NEW CANADIANS 

FINANCIAL INDEX AND PILLARS

57
55

62

50

63
60▲

58

63

54

68▲

56▼ 54▼
59

51

62▼

Financial
Index

Current
Finances

Planning &
Literacy

Trust in the
Economy

Financial
Outlook

202520242023



New Canadians now 
exhibit similar 
confidence as the 
national average, except 
for Trust in the economy, 
on which they 
outperform. 

?4

CONFIDENCE INDEX AND THE 4 PILLARS

52
54

57

39

5556
54

59

51

62

Financial
Index

Current
Finances

Planning &
Literacy

Trust in
Economy

Financial
Outlook

New CanadiansCanada



38%

57% 54%

45%

64% 62%▲

36%

49%▼ 51%▼

I sometimes have to
borrow money to pay

for regular living
expenses

I am more satisfied
with my financial

situation vs. 6 months
ago

I am more
comfortable making a
major purchase vs. a

year ago

▲▼Statistically significant change between waves 

HF1.  To what extent do you agree or disagree with the following statements? 

New Canadians’ current 
finances deteriorate: 
they are less satisfied 
and less comfortable 
making a major 
purchase than in 2024. 

NEW CANADIANS 

CURRENT FINANCES
(% Strongly agree/Agree)

20242023 2025

‘CURRENT 

FINANCES’ PILLAR



▲▼Statistically significant change between waves 

HF18B. Over the next year, do you plan on spending more, the same or less on the following 

items? 

Half of New Canadians 
intend to cut back on 
lifestyle spending. 

NEW CANADIANS

EXPECTED CHANGE IN SPENDING ACCOUNTS
(% Less)

57%
54%

50%

46% 46%▲

Restaurants Home
renovations /
improvements

Entertainment Travel Auto expenses

CONTEXTUAL 

QUESTION

2024



69%

73%
75%▲

78%▲

65%▼

69%▼

Confidence in long-term financial
situation

Confidence in short-term
financial situation

▲▼Statistically significant change between waves 

HF5. How would you rate your level of confidence in your short-term financial situation? 

HF6. How would you rate your level of confidence in your longer-term financial situation)?

New Canadians’ outlook 
darkens across both 
short-term and long-
term timeframes. 

NEW CANADIANS 

FINANCIAL OUTLOOK
(% Very high/High)

20242023 2025

‘FINANCIAL 

OUTLOOK’ PILLAR



▲▼Statistically significant change between waves 

XX%/XX%Significantly higher/lower than other group

10x. Have you used/consulted any financial professional(s) to help you with your investments or financial advice?

New Canadians seek less 
financial advice than the 
average, presenting an 
opportunity for financial 
institutions to bridge 
this gap. 

NEW CANADIANS

USE OF FINANCIAL ADVICE 

67%
54%

22%

19%

11%▼

27%

New Canadians Average Canada

Yes in the
past year

Yes but not in
the past year

No

CONTEXTUAL 

QUESTION

2024

Yes

33%

Yes

46%



*New in 2025 

11. Do you think financial institutions are doing enough to empower the following group with the financial knowledge required 

to manage their money confidently? Please answer for each group

And half of New 
Canadians believe 
financial institutions 
could do more for them.

FINANCIAL ADVICE FOR NEWCOMERS

47%

CONTEXTUAL 

QUESTION

Financial 

institutions could 

do more to 

empower Canadian 

newcomers with 

the financial 

knowledge



Despite these macro fears, micro 
confidence grows: 
Canadians strengthen their personal 
financial discipline.



4 PILLARS OF FINANCIAL 
CONFIDENCE INDEX 
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Canadians sustain financial 
confidence through improved 

personal discipline.



61%

57%

62%

55%

65%

59%▲

I enjoy life because of the way
I'm managing my money

I'm feeling prepared and on
track to meet my financial goals

▲▼Statistically significant change between waves 

HF1.  To what extent do you agree or disagree with the following statements? 

6 Canadians out of 10 
now enjoy life through 
better money 
management and feel 
prepared to meet their 
financial goals. 

PLANNING & LITERACY
(% Strongly agree/Agree)

20242023 2025

‘PLANNING & 

LITERACY’ PILLAR



72% 72%

53%
47%

75%
70%

52%

43%

81%▲
74%

52%
47%

I enjoy life
because of
the way I'm
managing
my money

I'm feeling
prepared

and on track
to meet my

financial
goals

I enjoy life
because of
the way I'm
managing
my money

I'm feeling
prepared

and on track
to meet my

financial
goals

▲▼Statistically significant change between waves 

HF1.  To what extent do you agree or disagree with the following statements? 

And expectedly, those 
who consult financial 
advice can enjoy life 
better and feel more 
prepared than those who 
don’t.

PLANNING & LITERACY
(% Strongly agree/Agree)

20242023 2025

‘PLANNING & 

LITERACY’ PILLAR

Those who consult 

financial advice

Those who do not 

consult financial advice



The planning & literacy 
pillar strengthens across 
all groups, with 
significant gains among 
women and Quebecers – 
both who had notably 
low scores in 2024. 

PLANNING & LITERACY
(Index)

54

58

51

52

47

63

55

52

53

55

51

52

43

52

58

68

57▲

59

56▲

53

50

65

53

57

57

57

60▲

54

47

56

61

65

Total

Male

Female

18-34

35-54

55+

BC

AB

SK/MB

Ontario

Quebec

Atlantic

HHI <$40K

HHI $40K - <$60K

HHI $60K - <$100K

HHI $100K+

▲▼Statistically significant change between waves 

2025

2024

‘PLANNING & 

LITERACY’ PILLAR



▲▼Statistically significant change between waves 

HF8. Do you have a budget to track your day-to-day expenses?

Interestingly, growing 
planning confidence is 
not driven by budgeting, 
with fewer Canadians 
who have a budget to 
track their expenses than 
in 2024. 

HAVE A BUDGET TO TRACK DAY-TO-DAY EXPENSES

Yes, and I 
always follow 

it
30%

Yes, but I 
don't always 

follow it
34%

No
36%▲

(2024: 32%)
Yes: 

64%▼
(2024: 68%)

CONTEXTUAL 

QUESTION



Canadians are gaining 
confidence in their 
financial abilities, with 
now 6 out of 10 who rate 
their money 
management as ‘good’ or 
‘very good’. 

?4

▲▼Statistically significant change between waves 

HF9. How would you rate your ability to manage your money?

SELF-ASSESSED MONEY MANAGEMENT ABILITY

CONTEXTUAL 

QUESTION

3% 2%
7% 5%

36%
31%▼

34%

36%

21%
25%▲

2024 2025

Very good

Good

Average

Bad

Very bad

Good

52%

Good

64%▲



The advisory paradox: Canadians call 
professional advice essential, but only half 

actually seek it. 



▲▼Statistically significant change between waves 

*New in 2025 

10a_11. For each of the statements below, please indicate whether you agree or disagree.

Half of Canadians 
believe professional 
financial advice is 
important now more 
than ever, including with 
the rise of AI.

FINANCIAL ADVICE STATEMENTS
(% Strongly agree/Agree)

53%

CONTEXTUAL 

QUESTION

55%

Professional 

financial advice 

is more 

important now 

than ever

With the rise of 

AI, human 

financial advice 

is becoming 

more important 

than ever*



*New in 2025 

10a_11. For each of the statements below, please indicate whether you agree or disagree.

However, a third believe 
that traditional financial 
advice is not keeping up, 
indicating a gap between 
expectations and reality.

FINANCIAL ADVICE STATEMENTS
(% Strongly agree/Agree)

33%

CONTEXTUAL 

QUESTION

Traditional financial advice 

is not keeping up with the 

current market realities



▲▼Statistically significant change between waves 

*New in 2025 

10a_11. For each of the statements below, please indicate whether you agree or disagree.

Only half of Canadians 
use financial advice, 
mainly for investment 
strategy. Fewer use it for 
tax strategy, budget and 
debt than in 2024. 

FINANCIAL ADVICE STATEMENTS
(% Strongly agree/Agree)

CONTEXTUAL 

QUESTION

46%
USE/CONSULT FINANCIAL PROFESSIONALS

59%

42%

21% 19%
16%▼

13% 11%▼ 10%▼

4%

Investment
strategy

Retirement
plan

Mortgage* Will and
Estate

planning

Tax
strategy

Insurance
excluding
car/home
insurance*

Budget /
Cashflow

Debt Business
ownership*



Indigenous Financial Empowerment: 
promising momentum as new policies 

enable shift from stakeholders to potential 
equity partners and decision-makers.
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Governments take 
action:  historic funding 
and ensure Indigenous 
equity in nation-
building projects. 

Sources: CSI (Canadian Securities Institute) / Article: Driving Change: Indigenous Financial Empowerment in Canada (2025)

Source: Prime Minister of Canada / Article: Prime Minister Carney engages First Nations Rights Holders on the Building 

Canada Act (2025)

EXTERNAL 

SOURCES

$10B
Indigenous Loan Guarantee Program

Doubled from December 2024 to March 2025

Unprecedented Capital

$40M
Funding for Indigenous participation 

New Indigenous 

Advisory Council



▲▼Statistically significant change between waves 

Encouraging trend: 
Indigenous financial 
confidence rises across 
all pillars after years of 
struggle. 
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Economic conditions in Canada Economic conditions in your
community

▲▼Statistically significant change between waves 

HF6b. How would you describe the current economic conditions in Canada? 

HF6c. How would you describe the current economic conditions in your community?

Half of Indigenous 
Canadians are now 
describing their 
community’s economic 
conditions as good. 

INDIGENOUS CANADIANS

TRUST IN ECONOMY
(% Very good/Good)

20242023 2025

‘TRUST IN 

ECONOMY’ PILLAR



□ □ Statistically significant between groups

*New in 2025 

HF24B. How confident are you in the following authorities’ ability to manage the current economic challenges? 

Indigenous Canadians 
are more confident in 
their provincial 
government and the 
Canadian business 
sector than the national 
average. 

CONFIDENCE IN ABILITY TO MANAGE CURRENT 
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Top Stories

1. Macro pessimism persists: Canadians expect worsening 
economic conditions driven by external factors. 

Economic conditions remain weak. 

Job market: Canadians continue to face insecurities.

Cross-border anxiety grips Canada as US political and economic 
threats dominate concerns. 

New Canadians are under financial pressure but fail to get the 
support and advice that they need. 

2. Despite macro fears, micro confidence grows: Canadians 
adapt and strengthen their personal financial foundations.

Canadians sustain financial confidence through improved personal 
discipline.

Indigenous: promising momentum as new policies enable shift 

from stakeholders to potential equity partners.

The advisory paradox: Canadians call professional advice 
essential but only half actually seek it. 
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ABOUT IPSOS

Ipsos ranks third in the global research industry. With a strong 

presence in 87 countries, Ipsos employs more than 18,000 

people and has the ability to conduct research programs in 

more than 100 countries. Founded in France in 1975, Ipsos is 

controlled and managed by research professionals. They have 

built a solid Group around a multi-specialist positioning – Media 

and advertising research; Marketing research; Client and 

employee relationship management; Opinion & social research; 

Mobile, Online, Offline data collection and delivery. 

Ipsos is listed on Eurolist – NYSE – Euronext.  The company is 

part of the SBF 120 and the Mid-60 index and is eligible for the 

Deferred Settlement Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg 

IPS:FP

www.ipsos.com

GAME CHANGERS

At Ipsos we are passionately curious about people, markets, 

brands and society. We deliver information and analysis that 

makes our complex world easier and faster to navigate and 

inspires our clients to make smarter decisions. 

We believe that our work is important. Security, simplicity, speed 

and substance applies to everything we do. 

Through specialisation, we offer our clients a unique depth of 

knowledge and expertise. Learning from different experiences 

gives us perspective and inspires us to boldly call things into 

question, to be creative.

By nurturing a culture of collaboration and curiosity, we attract the 

highest calibre of people who have the ability and desire to 

influence and shape the future.

“GAME CHANGERS” – our tagline – summarises our ambition.
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