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Of the following, in your view, what is to blame for 
the cost-of-living increases in Canada?  (% selected)

NOVEMBER 2 | 2025

SIX IN TEN (61%) CANADIANS SAY 
COST OF LIVING IS WORSENING BECAUSE 
OF GOVERNMENT SPENDING

I N FL A TI O N ,  TAR I F FS ,  G O V E R NM E N T SE E N  AS 
TO P  CO N TR I B U TO RS  TO  CO S T O F  L I V I N G S PI K E S

Ahead of Prime Minister Mark Carney's first federal 
budget, six in ten (61%) Canadians agree that cost of 
living is getting worse because the federal 
government is spending too much. Agreement tends 
to be consistent across most demographics, though 
those with kids (69%) are more likely to agree than 
those without (58%). While inflation (62%) and U.S. 
President Trump’s tariffs (52%) are seen as the top 
two contributors to cost-of-living increases, 
government spending (36%) and federal taxes (26%) 
follow close behind. 
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“Inflation and cost of living is getting worse because 
the federal government is spending too much”

M AJO R I TY C O NC E R NE D  G O V E R NM E N T WO N’ T 
D O  E NO U G H  TO  HE L P  I N  C O M I NG  Y E A RS

Seven in ten Canadians (69%) express worry that the government and public services 
in Canada will do too little to help people in the years ahead, rising to 73% among 
those 35-54 and 72% among those 18-34, compared to 64% among those 55+. 

61%AGREE
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“I am worried that government and public services in my country will do too little to help people in the years 
ahead”
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Somewhat agree
Somewhat disagree
Strongly disagree

Don’t know/Not sure

69% AGREE
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About This Study

AB O U T TH E  ST U DY

AB O U T I P SO S

These are some of the findings of an Ipsos poll conducted between October 25 and 27, 2025, on behalf 
of Global News. For this survey, a sample of 1,000 Canadians aged 18+ was interviewed online. Quotas 
and weighting were employed to ensure that the sample’s composition reflects that of the Canadian 
population according to census parameters. The precision of Ipsos online polls is measured using a 
credibility interval. In this case, the poll is accurate to within ± 3.8 percentage points, 19 times out of 20, 
had all Canadians aged 18+ been polled. The credibility interval will be wider among subsets of the 
population. All sample surveys and polls may be subject to other sources of error, including, but not 
limited to coverage error, and measurement error.
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CEO, Ipsos Global Public Affairs
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Darrell.Bricker@ipsos.com 

Ipsos is one of the largest market research and polling companies globally, operating in 90 markets and 
employing nearly 20,000 people.

Our passionately curious research professionals, analysts and scientists have built unique multi-
specialist capabilities that provide true understanding and powerful insights into the actions, opinions 
and motivations of citizens, consumers, patients, customers or employees. Our 75 business solutions 
are based on primary data from our surveys, social media monitoring, and qualitative or observational 
techniques.

“Game Changers” – our tagline – summarizes our ambition to help our 5,000 clients navigate with 
confidence our rapidly changing world.

Founded in France in 1975, Ipsos has been listed on the Euronext Paris since July 1, 1999. The company 
is part of the SBF 120, Mid-60 indices, STOXX Europe 600 and is eligible for the Deferred Settlement 
Service (SRD).
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