Social media is the predominant source of information about current
events for over half of men and women aged 16-34

* 01-Where would you say that you get the majority of your information about current events?

Total Sample - 16-75

Television _ S7%
Social media [N 31
YouTube [N 9%
Radio [N 9%

Podcasts I 2%

Other - 10%

Base: (n=2474)
01- Where would you say that you get the majority of your information about current events ?
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Age x Gender, Age, Gender

56%
60%

Social media

YouTube 16%
9%
Television 14%
15%

Radio 4%
5%
Podcasts 5%
1%
Other 5%
5%

Base: (n=2474)
01- Where would you say that you get the majority of your information about current events ?

m 16-34 - Male
W 16-34 - Female




Younger Britons get the majority of their information about current
events from social media, while those aged 55-75 get it from television

* 01-Where would you say that you get the majority of your information about current events?

Total Sample - 16-75

Television _ S7%
Social media [N 31
YouTube [N 9%
Radio [N 9%

Podcasts I 2%

Other - 10%

Base: (n=2474)
01- Where would you say that you get the majority of your information about current events ?
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Age x Gender, Age, Gender

Social media - 587%

Television 147

|

60%

13%

4% ® 16-34
5 H5b-75

YouTube

B

32

Radio
13%

2%

7o

Podcasts

1

Other e

I

13%

Base: (n=2474)
01- Where would you say that you get the majority of your information about current events ?




Television and Radio are seen as the most trustworthy / reliable
sources of news, with over 6 in 10 having low trust in social media

* 02-Towhat extent, if at all, do you trust each of the following to be a reliable source of news information?

Total Sample - 16-75
Television 23% 29
Radio L9 8% m A great deal / fairamount
(NET)
YouTube 56% 7% ® Not all all / not very much
(NET)
Podcasts 48% 15% ¥ Don't know
Social media 62 % 3%
Base: (n=2474)

02_Towhat extent, if at all, do you trust each of the following to be a reliable source of news information?
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Young men are more likely to trust sources to be reliable than young
women - particularly YouTube, social media and podcasts

* 02-Towhat extent, if at all, do you trust each of the following to be a reliable source of news information?

Men aged 16-34

Television YAV
Radio SX Y 5 A great deal /
fair amount
(NET)
YouTube 26% V\> m Not at all /
not very
much (NET)
Social media 28% ;s B Don't know
Podcasts 33% 4%
Base: (n=2474)

02_Towhat extent, if at all, do you trust each of the following to be a reliable source of news information?
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Women aged 16-34
Television 24% 4%
Radio 25% 0% w A great deal /
fair amount
(NET)
YouTube 46% 7~ m Not at all /
not very
much (NET)
Social media 43% /%7 ® Don't know
Podcasts 45% N%

4 M




Trust in social media, YouTube, and podcasts are significantly higher
among those aged 16-34 compared to those aged 55-75

* 02-Towhat extent, if at all, do you trust each of the following to be a reliable source of news information?

16-34 year olds

Television 23% 39
Radio 25% DN great deal /
fairamount
(NET)

Social media 36% K" m Not at all /
not very
much (NET)

YouTube 36% 574 ®Don't know

Podcasts 39% 8%

Base: (n=2474)
02_Towhat extent, if at all, do you trust each of the following to be a reliable source of news information?
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55-75 year olds

Television 21% 1%

fair amount
(NET)
Podcasts 57% 24% m Not at all /
not very
much (NET)
YouTube 75% <4 ® Don't know
Social media 85% 39

5 M




Men are slightly more likely to trust YouTube, podcasts, and social
media as areliable source of news information than women

* 02-Towhat extent, if at all, do you trust each of the following to be a reliable source of news information?

Men
Television 24% 2
Radio 24% A7 great deal /

fair amount
(NET)

YouTube 52% LY. ® Not at all /
not very
much (NET)

Podcasts 49% (10)41 ® Don't know

Social media 60% 29

Base: (n=2474)
02_Towhat extent, if at all, do you trust each of the following to be a reliable source of news information?
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Women
Television 22% 29
Radio SN s A\ great deal /
fair amount
(NET)
Podcasts 46% 20% m Not at all /
not very
much (NET)
Social media 64% /57 m Don't know
YouTube 60% 9%

6 M




Over 7in 10 Britons are concerned about misinformation in the news

that they personally consume

* 03-To what extent, if at all, are you concerned about misinformation in the news that you personally consume?

Total Sample - 16-75

A great deal _ 26%
Not very much - 21%

Notatall J| 2%

A great deal/ fair amount o
(NET) 72%
Not at all/ not very much

(NET) 25%

Base: (n=2474)
03 - To what extent, if at all, are you concerned about misinformation in the news that you personally consume?
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Age x Gender, Age, Gender

A great deal 387%
25%

A fair amount ASEA
52%
%
Not very much .
17% m 16-34 - Male
2% B 16-34 - Female

—

Not at all
1%

81%
T7%

A great deal/ fair amount

(NET)
Not at all/ not very much

5%
(NET) 18%
Base: (n=2474)

03 - To what extent, if at all, are you concerned about misinformation in the news that you personally consume?




16-34 year olds are more concerned about misinformation in the news

they consume than those aged 55-75

* 03-To what extent, if at all, are you concerned about misinformation in the news that you personally consume?

Total Sample - 16-75

A great deal _ 26%
Not very much - 21%

Notatall J| 2%

A great deal/ fair amount o
(NET) 72%
Not at all/ not very much

(NET) 25%

Base: (n=2474)
03 - To what extent, if at all, are you concerned about misinformation in the news that you personally consume?
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Age x Gender, Age, Gender

A great deal 31%
A fair amount 487%
44%
Not very much .
26% = 16-34
1% m55-75

Not at all

2%

A great deal/ fair amount 79%

(NET)

67%

Not at all/ not very much
(NET)

28%

Base: (n=2474)
03 - To what extent, if at all, are you concerned about misinformation in the news that you personally consume?




On social media, young men are most likely to consume sports related
content and content related to their hobbies. Young women are most
likely to consume cooking videos and shopping related content

* (6 -What type of content would you say that you consume on social media the most?

Total Sample - 16-75 Age x Gender, Age, Gender
Content related to a hobby that | have NG 34% Sports related content 18%
Cooking videos/recipes NN 32% Content related to ahobby that | have |
Sports related content NN 28% Fitness advice =i
Animal videos NN 23% Cooking videos/recipes - 55%
Shopping related content N 23% Financial advice o
Diet/health advice NN 22% Shopping related content | ——" 1. 16-34 - Male
Fitness advice NN 20% Diet/health advice _ 2 W 16-34 - Female
Financial advice W 16% Animal videos S
Personal grooming content [ 16% Personal grooming content -
Dating/relationship advice Wl 7% Dating/relationship advice rﬂ/ o
Other WM 10% Other [ %
| don't use social media M 13% I dont use social media lzzzl

Base: (n=2474) Base: (n=2474)
06 - What type of content would you say that you consume on social media the most? 06 - What type of content would you say that you consume on social media the most?
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Almost half of young men agree that they are addicted to social media,
though only 9% strongly agree, similar for young women

* (Q7-Towhat extent, if at all, do you agree or disagree with the following statement. 'l am addicted to social media.'

Total Sample - 16-75

Strongly agree . 5%
Tend to agree _ 19%
Neitherac?irse;tzr;ger _ 20%
Tend to disagree _ 22%
Strongly disagree _ 32%
Agree (NET) [ 25%
Disagree (NET) [ 56

Base: (n=2474)

07 - To what extent, if at all, do you agree or disagree with the following statement. 'l am addicted to social media.'
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Age x Gender, Age, Gender

9%
9%

36%
T t
Neither agree nor 24%
disagree 20%

19% m 16-34 - Male
24% m 16-34 - Female

Strongly agree

Tend to disagree

Strongly disagree 10 /°

13%

45%

Agree (NET) 419,

Base: (n=2474)
Q7 - To what extent, if at all, do you agree or disagree with the following statement. 'l am addicted to social media.'

10 M




Over 4 in 10 16-34 year olds agree that they are addicted to social
media, compared to only 8% of 55-75 year olds

* (Q7-Towhat extent, if at all, do you agree or disagree with the following statement. 'l am addicted to social media.'

Total Sample - 16-75

Strongly agree . 5%
Tend to agree _ 19%
Neitherac?irse;tzr;ger _ 20%
Tend to disagree _ 22%
Strongly disagree _ 32%
Agree (NET) [ 25%
Disagree (NET) [ 56

Base: (n=2474)

07 - To what extent, if at all, do you agree or disagree with the following statement. 'l am addicted to social media.'
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Age x Gender, Age, Gender

9%

Strongly agree 29,

Tend to agree 4%
Neither agree nor 22%
disagree
22% ® 16-34

Tend to disagree

20% m55-75

Strongly disagree

57%

Agree (NET) 43%

Disagree (NET)

76%

Base: (n=2474)
Q7 - To what extent, if at all, do you agree or disagree with the following statement. 'l am addicted to social media.'

1 E




Young women are almost twice as likely to say they want to spend less
time on social media than their male peers

* (8- Thinking about the amount of time you currently spend on social media. Do you, if at all, want to spend more or less time on social media?

Total Sample - 16-75

Much more time l 4%

Alittle more time - 8%

About the sameamoun't of _ 45%
time
Alittle less time _ 28%
Much less time - 13%

More time (NET) [N 12%

Less time (NET) [ 41%

Base: (n=2194)
08 - Thinking about the amount of time you currently spend on social media. Do you, if at all, want to spend more or less time

on social media?
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Age x Gender, Age, Gender

9%

Much more time 49,

24%

A little more time
7%

34%
28%

About the same amount of
time

m 16-34 - Male
W 16-34 - Female

A little less time

38%

Much less time

21%

. 33%
More time (NET) e

1

Less time(NET) 599,

Base: (n=2194)
08 - Thinking about the amount of time you currently spend on social media. Do you, if at all, want to spend more or less time

on social media?

12 E




45% of those aged 16-34 say they want to spend less time on social
media, while 62% of those aged 55-75 are comfortable with their

current time spent

* (8- Thinking about the amount of time you currently spend on social media. Do you, if at all, want to spend more or less time on social media?

Total Sample - 16-75

Much more time l 4%

Alittle more time - 8%

About the sameamoun't of _ 45%
time
Alittle less time _ 28%
Much less time - 13%

More time (NET) [N 12%

Less time (NET) [ 41%

Base: (n=2194)
08 - Thinking about the amount of time you currently spend on social media. Do you, if at all, want to spend more or less time

on social media?
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Age x Gender, Age, Gender

F 7%
0%

Much more time

A little more time 15%

2%

About the same amount of 31%

time 62%

m 16-34
B 55-75

50%

A little less time

15%

Much less time 129

More time (NET) 22%

1

3%

Less time(NET) 45%

Base: (n=2194)
08 - Thinking about the amount of time you currently spend on social media. Do you, if at all, want to spend more or less time

on social media?

13 E




Women are more likely to say that they want to spend less time on
social media than men

* (8- Thinking about the amount of time you currently spend on social media. Do you, if at all, want to spend more or less time on social media?

Total Sample - 16-75 Age x Gender, Age, Gender
: 5%
Much more time [l 4% Much more time g0,

12%

A little more time - 8% A little more time

About the same amount of

About the same amount of _ 459 .
time () time

48%
43%

~
32

, . ® Male
Alittle less time _ 28% Alittle less time 32%
B Female
Much less time - 13% Much less time
. 17%
More time (NET) - 12% More time (NET) l 7%
. Lesstime(NET
Less time (NET) [N &% ess time (NET) 48%
Base: (n=2194) Base: (n=2194)
08 - Thinking about the amount of time you currently spend on social media. Do you, if at all, want to spend more or less time 08 - Thinking about the amount of time you currently spend on social media. Do you, if at all, want to spend more or less time
on social media? on social media?
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Breaking the scrolling habit is the most common barrier stopping
people from spending less time on social media

* 09-What are the barriers stopping you from spending less time on social media?

Total Sample - 16-75 Age x Gender, Age, Gender
- . o Scrolling is a habit that | find difficult to break m
Scrolling is a habit that | find difficult to.. NG 57% 74%
Fear of not being as informed about current r 32%
Fear of not being as informed about.. I 19% events 19%
Fear of not being as informed about content 30%
Fear of missing out on social connections [ 19% related to my interests %
. . Fear of missing out on social connections 28%
Fear of not being as informed about..- 18% 31%
Fear of not knowing what my friends are up to = 16-34 - Male
. . o
Fear of not knowing what my friends are.. [ 15% m16-34 - Fernale
Fear of not knowing about social events [l 13% Fear of not knowing about social events
Fear of not knowing about viral trends . 52, Fear of not knowing about viral trends
. 3%
Other (Please specify) B 4% Other (Please specify) r1%
8%
None of the above [ 16% None of the above '5%
Base: (n=861) Base: (n=861)
09 - What are the barriers stopping you from spendingless time on social media? 09 - What are the barriers stopping you from spending less time on social media?
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Women are more likely to say that scrolling is a habit they find difficult
to break

* 09-What are the barriers stopping you from spending less time on social media?

Total Sample - 16-75 Age x Gender, Age, Gender
I ; : oo Scrolling is a habit that | find difficult to m
Scrolling is a habit that | find difficult to.. NG 57% - 65%
. . 24%
Fear of not being as informed about.. [ 19% Fear of not being as informed about... %

Fear of missing out on social connections [ 19% Fear of not being as informed about..

Fear of not being as informed about.. [N 18% Fear of missing out on social connections 20%

. . ® Male
e 5 Fear of not knowing about social events
.o o

Fear of not knowing what my friends are
B Female

Fear of not knowing about social events [l 13% Fear of not knowing what my friends are...

Fear of not knowing about viral trends [l 5% Fear of not knowing about viral trends

Other (Please specify) r36%

Other (Please specify) B 4% %

19%
None of the above '
None of the above [ 16% 13%
Base: (n=861) Base: (n=861)
09 - What are the barriers stopping you from spendingless time on social media? 09 - What are the barriers stopping you from spending less time on social media?
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The majority of those aged 16-34 began using social media reqgularly
between the ages of 11-16

* 010 - At what age did you begin using social media reqgularly?

Total Sample - 16-75

Younger than 10 I 2%

11-16 - 24%
17-18 . 7%
Older than 18 _ 49%
| don't use social media - 15%
regularly

Base: (n=2474)
010 - At what age did you begin using social media regularly?

© Ipsos | Modern Masculinities| September 2025 Version 1| Public|

Age x Gender, Age, Gender

Younger than 10 l
58%
11-16
66%

7%
7%

17% m1R-24 -
17-18 O 16-34 - Male
70 W 16-34 - Female
13%
Older than 18
12%

2%
1%

| don't use social media
regularly

Base: (n=2474)
010 - At what age did you begin using social media regularly?

17




Six in ten believe that social media is replacing traditional media

* 011-To what extent, if at all, do you agree or disagree with the following statements?

Total Sample - 16-75
Social mediais replacing traditional media 18% 16%
| consume more content on social media than traditional media 18% 36% m Agree (NET)
| see people | aspire to be on social media 20% 48% m Neither agree

nor disagree

m D
| see people | aspire to be on traditional media(e.g. Television) _ AV 39% Disagree (NET)
| feel represented in the media _ 35% 37%

Base: (n=2474)
011_To what extent, if at all, do you agree or disagree with the following statements?
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Sevenin ten of those aged 16-34 believe that social media is replacing
traditional media

* 011-To what extent, if at all, do you agree or disagree with the following statements?

Men aged 16-34

Social mediais replacing traditional
media

| consume more content on social media
than traditional media

| see people | aspire to be on social media

| see people | aspire to be on traditional
media(e.qg. Television)

| feel represented in the media

Base: (n=2474)

15%8 7

A ™ Agree
(NET)

0, BEEA ™ Neither
agree nor
disagree

(NET)
82% | 17%

011_To what extent, if at all, do you agree or disagree with the following statements?
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Women aged 16-34

Social media is replacing traditional
media

| consume more content on social media
than traditional media

| see people | aspire to be on social media

| see people | aspire to be on traditional
media(e.qg. Television)

| feel represented in the media

16% 8 7

CEAURA ™ Agree
(NET)

B Neither
agree nor
disagree

22%  24%

29% 27% W Disagree

(NET)

36% 28%




Sevenin ten of those aged 16-34 say they consume more content on
social media than traditional media

* 011-To what extent, if at all, do you agree or disagree with the following statements?

16-34 year olds

Social mediais replacing traditional 15%8 %

55-75 year olds

Social media is replacing traditional

21% 25%

media media
| consume more ccir;tentt ogipma: meg!a 18% 10 /RIS | consume more cotr;]ten;c or;ioma: meg!a 149 66% m Agree
an traditional media (NET) an traditional media (NET)
| see people | aspire to be on social media A WAV ™ Neither | see people | aspire to be on traditional 30% 51% ® Neither
media(e.qg. Television)
agree nor agree nor
disagree disagree
| see people| aspr::i;(i)atzg Zn.;re?:\ﬁggsl) Ak WX/ B Disagree | feel represented in the media 37% 47% B Disagree
Q. (NET) (NET)
| feel represented in the media 34% 23% | see people | aspire to be on social media 15% 73%

Base: (n=2474)
011_To what extent, if at all, do you agree or disagree with the following statements?
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Almost half say companies could better connect with them by being a
trusted source of information

* 012-How can, if at all, media companies better connect with you?

Total Sample - 16-75 Age x Gender, Age, Gender
. . . By being a trusted f informati
By being a trusted source of information NG 47% ybeingatrusted souree ot intormation
By providing information that helps me make better
By providing information that helps me.. NG 31% decisions
. By maki laugh
By making me laugh [N 29% ymaKing mefaug
. . o By providing a fun escape from daily life
By representing people like me [N 28%
- P By providing a relaxing and calming experience
By providing a fun escape from daily life NN 25% P 9 g gexp = 16-34 - Mal
- - Male
. . . By offering in-depth analysis and different perspectives
By offering in-depth analysis and.. NN 25%
y g in-aepth analy i T W 16-34 - Female
. making me teel respected and valued as a person
By making me feel respected and valued.. NN 25% ymaxing P P
By giving me something to talk about with my friends and [N 30%
By providing a relaxing and calming.. I 23% family I 257
. By representing people like me
By representing my local area [N 22% yrep apeop
.. . . By showing more people | aspire to be like
By giving me something to talk about with.. I 20% Y gmore peopietasp
. . . By representing my local area
By showing more people | aspire to be like I 12% yrep amy

Base: (n=2474) Base: (n=2474)
012 - How can, if at all, media companies better connect with you? 012 - How can, if at all, media companies better connect with you?
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16-34s say companies can connect with them through many reasons,
whilst 55-75s prioritize being a trusted source of information

* 012-How can, if at all, media companies better connect with you?

Total Sample - 16-75 Age x Gender, Age, Gender
By being a trusted source of information NN 47% By being a trusted source of information
By providing information that helps me make better
By providing information that helps me.. NG 31% decisions

By making me laugh

By making me laugh [N 29%

By representing people like me [N 28%
By providing a fun escape from daily life [N 25%
By offering in-depth analysis and.. NN 25%
By making me feel respected and valued.. NN 25%

By providing a fun escape from daily life

By making me feel respected and valued as a person

m 16-34
B 55-75

By providing a relaxing and calming experience
By representing people like me

- . . By offering in-depth analysis and different perspectives
By providing a relaxing and calming.. I 23% Y gin-cepthanay perse

By giving me something to talk about with my friends and
By representing my local area [N 22% family

By showing more people | aspire to be like

By giving me something to talk about with.. I 20%

By representing my local area

By showing more people | aspire to be like I 12%

Base: (n=2474) Base: (n=2474)
012 - How can, if at all, media companies better connect with you? 012 - How can, if at all, media companies better connect with you?
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