Please indicate whether you agree or disagree with the following statement:Given the current tensions with the United States and actions of the Trump administration, it is more important than

ever for Canada to have a strong and independent news media that tells Canada's story to Canadians.
REGION HOUSEHOLD INCOME HOUSEHOLD
AOND(C)

TotaI SK/MB Ontario Quebec Atlantic <S40K S40K - S6 S100K+ Kids No KIdS
<S60K <$100K

K L
Base: All Respondents (unwtd) 1002 132 108 59 368 235 100 207 165 253 296 275 727
Base: All Respondents (wtd) 1002 134 113 62 386 240 67 267 179 236 242 257 745
857 122 90 56 338 194 57 203 160 211 213 220 636
Top 2 Box (Net) 85% 90% 79% 90% 88% 81% 85% 76% 90% 89% 88% 86% 85%
BE* * * * G G G
614 89 70 38 237 132 47 137 121 148 149 143 471
Strongly agree 61% 67% 62% 61% 62% 55% 70% 51% 68% 63% 62% 56% 63%
243 32 20 18 101 62 10 66 39 63 64 78 166
Somewhat agree 24% 24% 17% 29% 26% 26% 15% 25% 22% 27% 26% 30% 22%
* * * * L
68 8 10 5 27 13 5 28 9 11 18 14 54
Bottom 2 Box (Net) 7% 6% 9% 8% 7% 5% 7% 11% 5% 5% 8% 5% 7%
* * * * I
48 6 6 4 18 10 3 20 7 9 12 11 38
Somewhat disagree 5% 5% 5% 7% 5% 4% 5% 8% 4% 1% 5% 4% 5%
* * * *
19 2 4 1 9 3 1 8 2 2 6 3 16
Strongly disagree 2% 1% 4% 1% 2% 1% 2% 3% 1% 1% 3% 1% 2%
* * * *
77 5 13 1 21 32 5 36 9 14 11 23 55
Don’t know / prefer not to say 8% 4% 12% 2% 5% 13% 7% 13% 5% 6% 5% 9% 7%
* * * AD * HIJ
1002 134 113 62 386 240 67 267 179 236 242 257 745
Sigma 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%




Some provincial governments in Canada, like Ontario, have a buy Canadian rule that says at least 25% of government advertising must be with Canadian media. Do you strongly support, somewhat

support somewhat oppose, or strongly oppose this rule?

REGION

HOUSEHOLD INCOME

HOUSEHOLD
COMPOSITION

TotaI SK/MB Ontario Quebec Atlantic <S40K S40K - 0] 4 S100K+ Kids No Kids
<S60K <S$100K

K L |
Base: All Respondents (unwtd) 1002 132 108 59 368 235 100 207 165 253 296 275 727
Base: All Respondents (wtd) 1002 134 113 62 386 240 67 267 179 236 242 257 745
883 119 94 55 347 208 61 223 153 210 222 221 662
Top 2 Box (Net) 88% 89% 83% 88% 90% 87% 91% 84% 85% 89% 92% 86% 89%
* * * * G
509 74 55 32 208 102 38 114 97 134 124 118 391
Strongly support 51% 55% 49% 52% 54% 42% 56% 43% 54% 57% 51% 46% 53%
374 45 38 22 139 106 23 109 56 76 98 103 271
Somewhat support 37% 33% 34% 36% 36% 44% 35% 41% 31% 32% 40% 40% 36%
* * * *
119 15 20 7 39 31 6 44 26 26 20 36 83
Bottom 2 Box (Net) 12% 11% 17% 12% 10% 13% 9% 16% 15% 11% 8% 14% 11%
* * * * J
91 12 16 7 29 24 4 33 20 22 15 32 59
Somewhat oppose 9% 9% 14% 11% 8% 10% 5% 12% 11% 9% 6% 12% 8%
* * * *
28 3 4 1 10 8 3 11 6 5 5 4 24
Strongly oppose 3% 2% 3% 1% 3% 3% 1% 1% 3% 2% 2% 2% 3%
* * * *
1002 134 113 62 386 240 67 267 179 236 242 257 745
Sigma 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%




Canada's tederal government does not have a buy Canadian rule tor its advertising. Instead, it spends $100 million a year on advertising with US-owned big tech companies like Facebook, Instagram,

Google, Amazon and YouTube. Would you support or oppose the federal government bringing in a buy Canadian rule that requires most of its advertising spending to go to Canadian-owned media

companies and platforms.

REGION

HOUSEHOLD INCOME

HOUSEHOLD
COMPOSITION

TotaI SK/MB Ontario Quebec Atlantic <S40K S40K - S60K - S100K+
<S60K <S100K

K L |
Base: All Respondents (unwtd) 1002 132 108 59 368 235 100 207 165 253 296 275 727
Base: All Respondents (wtd) 1002 134 113 62 386 240 67 267 179 236 242 257 745
831 114 99 49 316 192 60 212 151 203 198 201 629
Top 2 Box (Net) 83% 85% 88% 79% 82% 80% 89% 79% 84% 86% 82% 78% 84%
* * * *
423 64 40 24 156 106 34 109 85 105 93 91 332
Strongly support 42% 48% 35% 38% 40% 44% 51% 41% 48% 45% 38% 35% 45%
* * * * K
408 50 60 26 161 86 26 103 66 97 105 110 297
Somewhat support 41% 37% 53% 41% 42% 36% 38% 39% 37% 41% 43% 43% 40%
171 20 14 13 70 47 7 55 28 33 45 56 116
Bottom 2 Box (Net) 17% 15% 12% 21% 18% 20% 11% 21% 16% 14% 18% 22% 16%
* * * *
131 19 10 11 48 41 3 42 18 27 36 46 86
Somewhat oppose 13% 14% 9% 18% 12% 17% 4% 16% 10% 11% 15% 18% 11%
40 2 4 2 22 7 4 13 11 7 8 10 30
Strongly oppose 4% 1% 3% 3% 6% 3% 6% 5% 6% 3% 3% 4% 4%
* * * A*
1002 134 113 62 386 240 67 267 179 236 242 257 745
Sigma 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%




