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Survey Frequency

Monthly

Sample Size 

Total: 18,000
(Individuals Per Year)

*Competitive Landscape: Market Share, Penetration, Customer Value and Share of Wallet

T O P I C S  C O V E R E D

Financial Health

Household Balance Sheet

General Attitudes

Financial Literacy

How Canadians Bank

Competitive Landscape*

Product Capture Rate

Competitive Interaction

Launched in 1999, CFM is a long-standing 

syndicated study designed to monitor the 

financial health, banking habits, attitudes and 

product holdings of Canadians. 
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Source: Canadian Financial Monitor

THERE ARE SO MANY FINANCIAL PRODUCTS AND SERVICES THAT I SOMETIMES FIND IT CONFUSING – 12MJUN25

Managing personal finance can be complex with all the diverse options available.  Older 
and more experienced females feel less overwhelmed than younger females.
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Source: Canadian Financial Monitor

I WISH I WAS MORE CONFIDENT ABOUT MAKING FINANCIAL DECISIONS – 12MJUN25

Confidence is crucial, and older females generally have greater confidence in making 
financial decisions compared to their younger counterparts.
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Source: Canadian Financial Monitor

I LIKE TO CONSULT A PROFESSIONAL INVESTMENT ADVISOR, BUT I MAKE MY OWN DECISIONS ABOUT MY INVESTMENTS – 12MJUN25

Although older females tend to feel more confident, they exhibit a stronger preference for 
collaborating with a financial advisor when making financial decisions.
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Source: Canadian Financial Monitor

% who have selected their Main FI based on recommendation from family and friends – 12MJUN25
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When looking for a main FI, older females are significantly less inclined to choose a main 
FI based on suggestions from family or friends.
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Source: Canadian Financial Monitor

I DON’T LIKE TO INVEST IN THE STOCK MARKET BECAUSE IT IS TOO RISKY – 12MJUN25

Older females tend to be more averse to investing in the stock market, likely influenced by a 
desire to protect their investments, as their time horizon for living off their nest eggs is shorter.
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Source: Canadian Financial Monitor

FINANCIAL LITERACY LEVEL – 12MJUN25
How to read: About half of all female 65+ are classified as having a higher level of financial literacy. 

Older females possess a higher level of financial literacy than younger females, owing to 
their greater experience in managing financial affairs.

How is High, Medium, Low financial literacy coded? The CFM financial literacy module consists of 10 FL questions. Respondents' 

answers are evaluated and categorized into HML based on their correct responses: Low (1-3), Medium (4-6), and High (7 or 

more). 
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Source: Canadian Financial Monitor

Financial Literacy Questions

L1  The Bank of Canada is the best place for Canadians to go when they need to borrow money? 
Yes
No
Don’t know

L2  If you hold stocks, the value of your stocks are insured by  
The Bank of Canada
Canadian Securities Administrators
Canada Deposit Insurance Corporation
No one
Don’t know

L3  Generally, with investing, the higher the risk the higher the potential return. 
True
False
Don’t know

L4  What is a credit report? 
A list of financial assets and liabilities
A monthly credit card statement
A history of loan and bill payments
A credit line with a financial institution
Don’t know
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Source: Canadian Financial Monitor

Financial Literacy Questions

L5  Which of the following can hurt your credit rating or credit score? 
Making late payments on loans or credit card payments
Using your credit card frequently for purchases
Paying off your credit card balance each month
Don’t know

L6  What can affect the amount of interest you would pay on a loan? 
Your credit rating
How much you borrow
How long you take to repay the loan
All of the above
Don’t know

L7  By using unit pricing at the grocery store, you can easily compare the cost of any brand and any package size. 
True
False
Don’t know

L8  If the inflation rate is 3% and the interest rate you get on your savings is 1%, will your savings have at least as much buying power 
in a year time?  

Yes
No
Don’t know
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Source: Canadian Financial Monitor

Financial Literacy Questions

L9  Which of the following statements is not correct about most ABM (Automatic Banking Machine) cards? 
You can get cash anywhere in the world with no fee
You must have a bank account to have an ABM card
You can generally get cash 24 hours-a-day
You can generally obtain information concerning your bank balance at an ABM machine
Don’t know

L10  If you have a savings account, which of the following statements would be correct concerning the interest you would earn on 
that account?  

You cannot earn interest until you pass your 18th birthday
Interest earned from savings account are not taxed
Income tax may be charged on the interest if your income is high enough
Don’t know
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About Ipsos

Ipsos is the third largest market research company in the 

world, present in 90 markets and employing more than 

18,000 people.

Our research professionals, analysts and scientists have built 

unique multi-specialist capabilities that provide powerful 

insights into the actions, opinions and motivations of 

citizens, consumers, patients, customers or employees. Our 

75 business solutions are based on primary data coming 

from our surveys, social media monitoring, and qualitative 

or observational techniques.

 

“Game Changers” – our tagline – summarises our ambition 

to help our 5,000 clients to navigate more easily our deeply 

changing world.

Founded in France in 1975, Ipsos is listed on the Euronext 

Paris since July 1st, 1999. The company is part of the SBF 120 

and the Mid-60 index and is eligible for the Deferred 

Settlement Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

www.ipsos.com

Game Changers

In our world of rapid change, the need for reliable 

information

to make confident decisions has never been greater. 

At Ipsos we believe our clients need more than a data 

supplier, they need a partner who can produce accurate 

and relevant information and turn it into actionable truth.  

This is why our passionately curious experts not only 

provide the most precise measurement, but shape it to 

provide True Understanding of Society, Markets and 

People. 

To do this we use the best of science, technology

and know-how and apply the principles of security, 

simplicity, speed and  substance to everything we do.  

So that our clients can act faster, smarter and bolder. 

Ultimately, success comes down to a simple truth:  

You act better when you are sure.
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