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REFLECTING BACK ON 2025...

Thinking about these various aspects of your life, would you rate them to be good or bad?
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. My health My personal My social My financial My sex or
L Very/ happiness life situation romantic life
omewhat
Good 75% vs.75% 72% vs.77% 67% vs.66% 59% vs. 64% 56% vs.59%

2025vs. 2022

Closing out 2025, Canadians are more positive about their health (75%) and happiness (72%) than they are
about their social life (68%), their financial situation (59%) and their sex/romantic life (56%). While ratings
of one’s social life has improved in 2025 compared to 2022 when these questions were last asked, one’s
own happiness (-5 pts), financial situation (-5 pts) and sex/romantic life (-3) have all deteriorated over the

last 3 years.
M Strongly agree Somewhat agree Somewhat disagree I Strongly disagree ZTOZZB!_) ZTOZZBZ
This year has made me fearful for an upcoming recession 52% 23% z MN% 75%
2025 was better than | thought it would be E 41% 35% 47% 50%
| was able to save enough money this year 33% 28% 42% 44%
This year has made me fearful for my job security §474 27% 29% 41% 30%

Seven in ten Canadians agree that this year has made them fearful for an upcoming recession (although
down 4 points from the end of 2022). Only four in ten agree they were able to save enough money this
year (58% disagree with 29% strongly disagree significantly higher than in 2022, +5%), and four in ten
(41%) agree that this year has made them fearful for their job security - up significantly from 2022 (+11%).

In hindsight, nearly half (47%) of Canadians say that 2025 was better than they thought it would
compared to the 50% who said the same thing about 2022 at year's end.
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M Very optimistic Somewhat optimistic

Next year - 2026

That my financial situation will improve

That | will be better able to access public
healthcare services

That the war in Ukraine will end

That the trade war between Canada and
the U.S. will end

That the war in Gaza will end

That | will be able to purchase/owna
home

That groceries will become more
affordable

LOOKING FORWARD TO 2026...

Somewhat pessimistic M Very pessimistic
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Looking ahead to 2026, six in ten Canadians say they feel optimistic about the next year, while a similar
proportion feel optimistic that their financial situation will improve, and just over four in ten feel
optimistic that they'll have better access to public healthcare services.

On the other hand, optimism is far lower for the end of the war in Ukraine, having dropped significantly
since 2022 (-10 pts), and pessimism looms over the ongoing trade war between Canada and the U.S. as
well. Additionally, nearly half of Canadians who don't already own a home say they are pessimistic (71%)
about being able to purchase one in the coming year, most Canadians (78%) are pessimistic that
groceries will become more affordable in the coming year.

Tracking available for questions asked in 2022.
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About This Study

ABOUT THE STUDY

These are some of the findings of an Ipsos poll conducted between December 8 and 15, 2025, on behalf
of Global News. For this survey, a sample of 1,502 Canadians aged 18+ was interviewed online. Quotas
and weighting were employed to ensure that the sample’'s composition reflects that of the Canadian
population according to census parameters. The precision of Ipsos online polls is measured using a
credibility interval. In this case, the poll is accurate to within + 3.1 percentage points, 19 times out of 20,
had all Canadians aged 18+ been polled. The credibility interval will be wider among subsets of the
population. All sample surveys and polls may be subject to other sources of error, including, but not
limited to coverage error, and measurement error.

For more information on this news release, please contact:

Darrell Bricker, PhD

CEO, Ipsos Global Public Affairs
+1416 324 2001
Darrell.Bricker@ipsos.com

ABOUT IPSOS

Ipsos is one of the largest market research and polling companies globally, operating in 90 markets and
employing nearly 20,000 people.

Our passionately curious research professionals, analysts and scientists have built unique multi-
specialist capabilities that provide true understanding and powerful insights into the actions, opinions
and motivations of citizens, consumers, patients, customers or employees. Our 75 business solutions
are based on primary data from our surveys, social media monitoring, and qualitative or observational
techniques.

“Game Changers” - our tagline - summarizes our ambition to help our 5000 clients navigate with
confidence our rapidly changing world.

Founded in France in 1975, Ipsos has been listed on the Euronext Paris since July 1, 1999. The company
is part of the SBF 120, Mid-60 indices, STOXX Europe 600 and is eligible for the Deferred Settlement
Service (SRD).

http://www.ipsos.com/ @
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