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Thailand's
current top
worries

The return of
financial/political
corruption as Thais’
top concern reflects
a growing demand
for systemic
accountability amid
political uncertainty.

Base: Representative sample of Thai adults aged
20-74.¢.500 per month

Source: [psos Global Advisor. Global score is a
Global Country Average. See methodology for
details. Filter: Country: Thailand | Current Wave:
Nov 25
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Thailand's current top worries: long-term trend

Q: Which three of the following topics do you find the most worrying in your country? Thailand
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Financial/political Poverty & social Military conflict
corruption inequality between nations Crime & violence Inflation Unemployment
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Crime &
Violence
surpassed
Inflation as
the world's

top worry
since mid-
ASYAS

Base: Representative sample of 25,143 adults aged
16-74 in-30 participating countries, October 24th
2025 - November 7th 2025.

Source: Ipsos Global Advisor. Global score is a Global
Country Average. See methodology for details.
Filter: Country: World | Current Wave: Nov 25
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World's current top five worries: long-term trend

Q: Which three of the following topics do you find the most worrying in your country? Global country average
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Structural worries are now back as top

public concerns after a surge in worry about
military conflicts. Rising concerns about crime,
cybersecurity, and personal safety highlight the
urgent need for comprehensive reforms and
policies to restore trust and security
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Back in August 2025, for the first time since Thailand joined the
WWW study, “military conflict between nations" has surpassed
all other concerns to become the top worry for Thais.

#1Worry in Aug'25 8 6 O/ 67 O/
Military conflict between nations O O

50% &
e ) 58%  B3%

Thais expressed concern The conflict has had a Age Groups
about the July’s escalation negative impact on Thailand's  20-29 30-44 45-65
of the conflict international reputation 73%  67%  61%

believe diplomatic are confident that along-
negotiations are the term, peaceful resolution
best way forward can be achieved

Base: Representative sample of Thai adults aged 20-74. ¢.500 per month
Source: Ipsos Global Advisor. Global score is a Global Country Average. See methodology for details. Filter: Country: Thailand | Wave: Aug 25 Source: Ipsos Digital FastFacts, August 2025, n=500
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Now, structural concerns firmly
return to lead public anxiety

#1Worry in Nov'25

Financial/political corruption

499 5

+Bpp vs. last month

+4pp vs. last year /

Base: Representative sample of Thai adults aged 20-74. ¢.500 per month

#2 Worry in Nov'25

Poverty & social inequality

-2pp vs. last month
-7pp vs. last year

36 11

/

Source: Ipsos Global Advisor Filter: Country: Thailand | Current Wave: Nov 25 | PolicyWatch (ThaiPBS), MGROnline, Thansettakij
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Crime & violence also returned
to the spotlight
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#4 Worry in Nov'25

Crime & Violence
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Base: Representative sample of Thai adults aged 20-74. ¢.500 per month
Source: Ipsos Global Advisor Filter: Country: Thailand | Current Wave: Nov 25 | 3PlusNews, NationTV, Thairath, Khaosod

© Ipsos | What Worries Thailand H2 2025 | Public



Thais say over the last year the
world became more dangerous

(+3pp vs 2024)

17%
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what/strongly agree)

dangerous (% some

Over the last year the world became more




Thais feel real threats of...

#1globally

88

Being hacked for fraudulent

or espionage purposes

(+3pp vs last year)
Q: How real do you feel the threat is of some
person, organization or country hackinginto
either your public, private or personal
information system for fraudulent or espionage
purposes in the next twelve months?

B Gen X Millennial GenZ2
Boomer
99% 84% 91% 83%

Ipsos World Affairs & Security Report 2025
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#1globally

1%

Deliberately spreading of
disinformation to influence

public opinion

(+2pp vs last year) /

0: How real do you feel the threat is of some
person, organisation/ organization, or
country deliberately spreading
disinformation to influence public opinioniin
the next twelve months?

2l Gen X Millennial GenZ
Boomer
97% 88% 88% 79%

#3 globally

76%

The personal safety and
security for you and your
family members being violated

(-3pp vs last year) /

Q: How real do you feel the threat is of the
personal safety and security for you or
your family members being violated in the
next twelve months?

e Gen X Millennial GenZ2
Boomer
83% 80% 82% 62%




State of the country

°

BaCk In June' Q: Generally speaking, would you say things in
this country are heading in the right direction, @

Ove r ha |f or are they off on the wrong track?

1 pawi galiiansanifeaiussmaaesans lnasuuda anidaanumala
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the country

was heading .

off on the 90%

wrong track 30

< 44%
RIGHT DIRECTION

4 56%  +12ppvs. Jun'24
WRONG TRACK

70% Wrong Track
60%
56%
50%
40% Right Direction
30% °
Base: Representative sample of 25,143 adults aged 44%
16-74 in 30 participating countries, October 24th 20%
2025 - November 7th 2025.
Source: Ipsos Global Advisor. Global score is a Global 10%
Country Average. See methodology for details.
Filter: Country: World | Current Wave: Nov 25 0%

Aug22 Oct22 Dec?22 Feb23 Apr23 Jun23 Aug23 Oct23 Dec23 Feb24 Apr24 Jun24 Aug24 Oct24 Dec24 Feb25 Apr25  Jun
2025
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Now, things
have turned
around,
although not
as positive as
2024 year-end

Base: Representative sample of 25,143 adults aged
16-74 in-30 participating countries, October 24th
2025 - November 7th 2025.

Source: Ipsos Global Advisor. Global score is a Global
Country Average. See methodology for details.
Filter: Country: World | Current Wave: Nov 25
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State of the country

Q: Generally speaking, would you say things in
this country are heading in the right direction,
or are they off on the wrong track?

< 56%
RIGHT DIRECTION

4 44% +4pp vs. Nov'24
WRONG TRACK
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Despite a backdrop of concern, there is a nuanced
optimism emerging. While over half believe inflation
will remain elevated for over a year, confidence in
personal financial stability has improved.

© Ipsos | What Worries Thailand H2 2025 | Public |pSOS
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97%

think it will take longer than a year
- or never - before inflation returns
to normal in Thailand

19% still believe it will return to normal
within the next year

0: How long do you think it will take before inflation returns to normal in your country?

ANMAMNINA dnarnuualinaundininziuteaznduauganniniulssmeaaasnn

Base: 23,772 adults under the age of 75 across 30 countries, interviewed between Friday, August 22, and
Friday, September5, 2025.
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A majority in all Q: How would you describe the current

household income economic situation in your country?
groups still describe November 2025
the current economic gggd
Situation as bad, High Household Income C:i?m%?z\é&
e o
. 39% VA +7%
softened than back in
June Medium Household Income
48% +9%
Thailand - monthly HH
Low Household Income :_n:sosn’::an 60,000 Baht | Low
60,000 to 120,000 Baht .
43% +8% 120,000 t0 180,000 Baht | | 0 UM
180,000 Baht or more High

Base: Representative sample of Thai adults aged 20-74. ¢.500 per month

Source: Ipsos Global Advisor Filter: Country: Thailand | Current Wave: Nov 25
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Thais are still hesitant about making major purchases like homes
and cars, and even everyday household purchases

52%

Less comfortable
making a major
purchase, like a
home or car

(-Tpp vs. June'25)
(+4pp vs. last year)

Q: Compared to 6 months ago, are you NOW more or less
comfortable making a major purchase, like a home or car?
wheuidteufngle 6 deiluda Taqiuiani@naunalaanniuiselidenais
lalesesinnnstedadtusn eehatutnuiesnaus?

40%

Less comfortable
making other
household
purchases

(-6pp vs. June25)
(+2pp vs. last year)

Q: Compared to 6 months ago, are you NOW more or
less comfortable making other household purchases?

. ; . ¢

wWheuifisuiuie 6 euiuda Taqtiulinugdnaunalasinlwizelidesauns
d oy o X oo

laitasfasinnisTevedldluniaFanau?

Base: Representative sample of Thai adults aged 20-74. ¢.500 per month

Source: Ipsos Global Advisor Filter: Country: Thailand | Current Wave: Nov 25 | BangkokBizNews, Matichon
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Sentiment worsens for low household income group

November 2025

% Less comfortable making a major purchase,
like a home or car

Change vs.
High Household Income June'25
5%
Medium Household Income
51% -4%
Low Household Income
63% +11%

Q: Compared to 6 months ago, are you NOW more or less
comfortable making a major purchase, like a home or car?

Base: Representative sample of Thai adults aged 20-74. ¢.500 per month
Source: Ipsos Global Advisor Filter: Country: Thailand | Current Wave: Nov 25
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November 2025
% Less comfortable making other household
purchase

Change vs.
High Household Income June'25
35% -12%
Medium Household Income
43% -2%
Low Household Income

+1%

Q: Compared to 6 months ago, are you NOW more or
less comfortable making other household purchases?




While the personal experience of job loss has improved over the
past year, outlook for the next six months is more pessimistic

01%

Know someone who
experienced job
loss inthe past 6
months

(-7pp vs. last year)

014. Thinking of the last 6 months, have you, someone

in your family or someone else you know personally lost
their job as a result of economic conditions?

A3 6 heudeun dau yanaluaseunizesnns vieyanaa
NAnuFAndunIsdUARNUATNRANNTBIANNLATE AT 147

Base: Representative sample of Thai adults aged 20-74. ¢.500 per month

DoulleIINNYU aarausvviulngan

6 O/ 1Lad vulkLanvIU-AUDTVIUMKIYIU 5
2 (o) uau
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Say th ey a re Iikely to sulHanvu Tudalii Tofioghkv voudAdviiviulimfiwoudon
experience job loss
in next 6 months

(+1pp vs. last year)
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015. Now look ahead at the next six months. How likely

isit that you, someone in your family or someone else

you know personally will lose their job in the next six s
months as a result of economic conditions?

salUilineclldwmninenani Wuldidundesud o yaraluaseunaissesnm vieyanadunanganidy

mi'g\huﬁqquﬂﬂmﬂuﬁﬂuﬂLﬁ@uﬁmiﬂmﬂquwﬂmmwLﬂmﬁsﬁ@?
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Long-term financial planning and stability are
under increasing pressure

41%

48%

Less confident about Less confident about

job security for
themselves, their

ability to invest in the
future including

families or other people retirement or
they know personally children’s education

(+4pp vs. last year)

(+6pp vs. last year)

012. Compared to 6 months ago, are you NOW more or 013. Compared to 6 months ago, are you NOW more or
less confident about job security for yourself, your less confident of your ability to invest in the future,
family and other people you know personally? including your ability to save money for your retirement

Wiausuiuiie 6 weuniuas taqiulinng@niulaniniurielises
fulafeaiuanuiualuaLeeiaAnILes 289AT8LATITRIAM LAY

A d v -
183yAAaawT NAMFANITuNIIdIUsa?
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or your children's education?

Base: Representative sample of Thai adults aged 20-74. ¢.500 per month
Source: Ipsos Global Advisor Filter: Country: Thailand | Current Wave: Nov 25| Thairath, Matichon
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Confidence in job security and investing has improved for high and medium
income groups, while low income households remain insecure

November 2025
% Less confident about job security
Change vs.

High Household Income June25
37% -8%
Medium Household Income

43% -9%
Low Household Income

50% +1%

012. Compared to 6 months ago, are you NOW more or less
confident about job security for yourself, your family and other
people you know personally?

Base: Representative sample of Thai adults aged 20-74. ¢.500 per month
Source: Ipsos Global Advisor Filter: Country: Thailand | Current Wave: Nov 25
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November 2025
% Less confident about ability to invest
Change vs.

High Household Income June25
IAA +4%
Medium Household Income
50% -10%
Low Household Income
51% -8%

013. Compared to 6 months ago, are you NOW more or less confident of
your ability to invest in the future, including your ability to save money
for your retirement or your children's education?




How well would you say you Doing Just about Finding it Finding it
. . . comfortably alright getting by quite difficult  very difficult
are managing financially
these days?
P Global Country Average 27% 32% 17% 10%
Would you say you are...?
_ s _ L% Australia 32% 28%
AUARINAIINAIRANTR WL NIULLA
AUA UL ATUAATIATUNNAY. . South Korea 7% S
India 30% 32% 16%
Singapore 32% 36% 13% .
New Zealand 30% 30% 17%
Just goettlng by/finding it difficult Thailand 30% 43% 16%
-6% vs November last year
Malaysia 25% 44% 15%
Indonesia 25% 39%
Base: 23,772 adults under the age of 75 across 30 Japan 39% 17% 13%

countries, interviewed between Friday, August 22,

and Friday, September5, 2025.
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Thailand shows a | am comfortable/doing alright vs yes my country is in recession

| AND MY ECONOMY ARE GOOD I'M GOOD BUT THE ECONOMY ISN'T

high degree of 80%
correlation between

° ° ° 70%
essimistic
p Netherlands @
economic sentiment = 60% Sweden
: °
=) o :
= Great Britain
and low personal g ., .
o ° :
o c . Canada
We"-belng S Australia ® 5 ium United States g ® Germany South Korea
3 Singapore @g ° e ] )
9 40% Ireland " g India ;SoutgAfrlca ® New Zealand
) OO BT _ OO
) Spain '
et : .
:o: Poland @ . Brazil ® Italy F&nce ° o ind . — . Hungary
g 30% Colombia® ® ® Malaysia naonesia allan
© Mexico
32
® Peru :
20% Chile ® Japan @ °
e Argentina Tiirkiye
10%
0% :
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Base: 23,772 adults under the age of 75 across 30
countries, interviewed between Friday, August 22, % yes my country is in recession
and Friday, September5, 2025.
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Although things are
not quite good now,
Thais believe that it
won't get any worse
than current.

Base: 23,772 adults under the age of 75 across 30
countries, interviewed between Friday, August 22,
and Friday, September5, 2025.

© Ipsos Cost of Living Monitor

% comfortable/doing alright

| am comfortable/doing alright now vs my disposable income will fall

70%

60%

50%

40%

30%

20%

I'M GOOD AND WILL STAY GOOD

® Netherlands

I'M GOOD BUT WORRIED FOR THE FUTURE

Swieden
0
° o
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Despite fewer people
expectingrises in interest % It will rise alot/aittle
rates, unemployment, and
taxes compared to 2024,
a large majority still
anticipate rising inflation
and an increasing number

THE RATE OF INFLATION INTEREST RATES
+1pp vs 2024 -6pp vs 2024

expect a decline in their
standard of living and
disposable income.

% It will fall a lot/a little

Q: Over the next year, do you think each
of the following will rise, decline, or stay
at about the same level?

YOUR OWN STANDARD OF LIVING YOUR DISPOSABLE INCOME

+4pp vs 2024 +1pp vs 2024

Base: 23,772 adults under the age of 75 across 30 countries,
interviewed between Friday, August 22, and Friday, September
5,2025.
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Q: Thinking now about your household spend in the next six months, for each of the following types of spend,

) ) . . 0
The h | ghest pred | Cted please say whether you expect it to increase, decrease, or stay the same as it is now?
. . mauﬁiﬁﬁﬂﬁqﬁﬂ%ﬂ-\'ﬂﬂnwﬂuﬁwummﬂrﬂuﬁﬂ 6 ieudront defansnnanldanausazlsznnseluil @mmmdﬁﬁﬂ%@'wﬁmmﬁﬁu anas MraAuRNwiniuaqiiy
price increases for the
next six months are for % expect toincrease
utilities, food shopping, t/\ 579 The cost of your utilities, e.g. gas, electric, etc. v
and motoring fuel costs, © [(-12ppvs 2024)
although the proportion of L o; The cost of your food shopping
J p P : s 56 7o (-10pp vs 2024) M
people expecting price
i i i Your motoring fuel costs, e.g. diesel, gasoline/petrol, etc.
o
rises in all categories has B 55% e v
decreased significantly " f et household <h
e cost of your other household shopping
compared to 2024, *1 B1% (110 vs 2024) v
2 The overall cost of going out socializing
e/ o
35/0 (-9pp vs 2024) M
y O Your mortgage/rent
OROS (o)
e 30 /° (-8pp vs 2024) v
Base: 23,772 adults under the age of 75 across 30 countries l_'sua S°E? o The overall cost of your subscriptions (Netflix, gym memberships, etc.)
interviewed between Friday, August 22, and Friday, September @ 29 /o (_5pp VS 2024) v
5,2025.
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Thais attribute the rising 0: How much, if at all, do you think each of the following are contributing to the rising cost of living in Thailand today?
cost of Iiving to external s usasdeselUifdauRandemnnen findlasedununis 4T afiintululssmeanndii

factors like the state of
the global economy and
corporate profits, with
the perceived influence of
the national government's

State of the global economy
82% +lpp A

v

Businesses making excessive profits
79% +2pp A

policies and interest rates
slightly declining

The policies of my national government
compared to last year.

79% -2pp 'V

The interest rate level in my country
78% 3pp V¥

Workers demanding pay increases
73% 6pp V¥

3
J
o

Base: 23,772 adults under the age of 75 across 30 countries,
interviewed between Friday, August 22, and Friday, September
5,2025.

© Ipsos | What Worries Thailand H2 2025 | Public



Ipsos Predictions 2026 - Thailand

My plans for the new year

How 2025 went
% agree*
57% g
o Spend more time with family and friends
in Thailand say 2025 was
&% a bad year for me and
family, down 2pp since Exercise more than last year

last year.

14%

think 2025 was a bad year
for Thailand, up Spp since
last year.

Base: 23,642 online adults under the age of 75 across 30 countries, interviewed 27 October - 4 November 2025.

© Ipsos Predictions for 2026

82%

Spend more time on my appearance
82%

Use social media less
35%

Watch the soccer World Cup
67%

*Please indicate if you agree very much, agree somewhat,

disagree somewhat or disagree very much with the
following statements




38%

Thais say they would rather
have been born in 1975 than
2025, well ahead of the 22%
who would prefer to be born
today. 40% do not express a
view either way.

© Ipsos | Is Life Getting Better?

58%

Thais believe people were
happier 50 years ago than
they are today. Only 18%
think we are happierin 2025,
with a further 13% saying
things are “about the same”.

Is Life Getting Better for Thais? 1975 vs 2025

No generation chooses 2025
over 1975 as the better time

to be born (Thailand)
% 1975 % 2025
GenZ

34% 26%

Millennials

39% 26%

Q@
oD
=
>< I

55% 20%

Baby Boomers
54%

(]
P

Base: 23,772 adults under the age of 75 across 30 countries, interviewed between Friday, August 22, and Friday, September5, 2025.

Better in 1975*:

Quality of the environment
_ 64%
How happy people are
I 5o

Feeling safe on the streets

I s

Better in 2025*:

Quality of healthcare

I 2%

Quality of education
I -7

People’s living standards

I 5%

*according to respondents in Thailand

Ipsos /



Businesses and policymakers are encouraged to
, as brands honoring history while
adopting new advancements resonate most in this
diverse landscape. Navigating the dual forces of
and Is key for those seeking to
connect with Thai consumers authentically.
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Methodology (What Worries the World)

This 29-country Global Advisor survey was
conducted between October 24th 2025 and
November 7th 2025 via the Ipsos Online Panel
system among 500 adults aged 18-74 in
Canada, Israel, Malaysia, South Africa,
Tarkiye and the United States, 20-74in
Indonesia and Thailand, 21-74 in Singapore,
and 16-74 in all other nations.

The “Global Country Average” reflects the
average result for all the countries where the
survey was conducted. It has not been
adjusted to the population size of each
country and is not intended to suggest a total
result."

The sample consists of approximately 1000+
individuals in each of Australia, Belgium,
Brazil, Canada, France, Germany, Great
Britain, Italy, Japan, Spain, Sweden, and the
US, and approximately 500+ individuals in
each of Argentina, Chile, Colombia, Hungary,
Indonesia, Israel, Malaysia, Mexico, the
Netherlands, Peru, Poland, Singapore, South
Africa, South Korea, Thailand and Turkiye.

The sample in India consists of
approximately 2,200 individuals, of whom
approximately 1,800 were interviewed face-
to-face and 400 were interviewed online.

The samples in Argentina, Australia,
Belgium, Canada, France, Germany, Great
Britain, Hungary, Italy, Japan, the
Netherlands, Poland, South Korea, Spain,
Sweden, and the US can be taken as
representative of these countries’ general
adult population under the age of 75.

The samples in Brazil, Chile, Colombia, India,
Indonesia, Malaysia, Mexico, Peru,
Singapore, South Africa, Thailand and
TUrkiye are more urban, more educated,
and/or more affluent than the general
population. The survey results for these
markets should be viewed as reflecting the
views of the more “connected” segment of
these populations.

India's sample represents a large subset of
its urban population — social economic

classes A, B and C in metros and tier 1-3 town
classes across all four zones.

Weighting has been employed to balance
demographics and ensure that the sample’s
compositionreflects that of the adult
populationaccording to the most recent
census data.

The precision of Ipsos online polls are
calculated using a credibility interval with a
poll of 1,000 accurate to +/- 3.5 percentage
points and of 500 accurate to +/-5.0
percentage points. For more information on
the Ipsos use of credibility intervals, please
visit the Ipsos website.

Where results do not sum to 100 or the
‘difference’ appearsto be +/-1more/less
than the actual, this may be due to rounding,
multiple responses, or the exclusion of don't
knows or not stated responses

The publication of these findings abides by
local rules and reqgulations.




Methodology (Cost of Living Monitor)

These are the results of a 30-country survey
conducted by Ipsos onits Global Advisor online
platform and, in India, on its IndiaBus platform,
between Friday, August 22, and Friday, September b,
2025. For this survey, Ipsos interviewed a total of
23,772 adults aged 18 years and older in India, 18-74 in
Canada, Republic of Ireland, Malaysia, South Africa,
Turkiye, and the United States, 20-74 in Thailand, 21-
74 in Indonesia and Singapore, and 16-74 in all other
countries.

The sample consists of approximately 1,000
individuals each in Australia, Belgium, Brazil, Canada,
France, Germany, Great Britain, Indonesia, Italy,
Japan, New Zealand, Spain, Turkiye, and the U.S., and
500 individuals each in Argentina, Chile, Colombia,
Hungary, Ireland, Malaysia, Mexico, the Netherlands,
Peru, Poland, Singapore, South Africa, South Korea,
Sweden, and Thailand. The sample in India consists of
approximately 2,200 individuals, of whom
approximately 1,800 were interviewed face-to-face
and 400 were interviewed online.

Samples in Argentina, Australia, Belgium, Canada,
France, Germany, Great Britain, Hungary, Italy, Japan,
the Netherlands, New Zealand, Poland, South Korea,
Spain, Sweden, and the U.S. can be considered
representative of their general adult populations
under the age of 75. Samples in Brazil, Chile, Colombia,
Indonesia, Ireland, Malaysia, Mexico, Peru, Singapore,
South Africa, Thailand, and Turkiye are more urban,
more educated, and/or more affluent than the general
population. The survey results for these countries
should be viewed as reflecting the views of the more
“connected” segment of their population.

India’'s sample represents a large subset of its urban
population — social economic classes A, Band C in
metros and tier 1-3 town classes across all four zones.

The data is weighted so that the composition of each
country’s sample best reflects the demographic
profile of the adult population according to the most
recent census data. “The Global Country Average”
reflects the average result for all the countries and
markets in which the survey was conducted. It has not

been adjusted to the population size of each country
or market and is not intended to suggest a total result.

When percentages do not sum up to 100 or the
‘difference’appears to be +/-1 percentage point
more/less than the actual result, this may be due to
rounding, multiple responses, or the exclusion of
“don't know” or not stated responses.

The precision of Ipsos online polls is calculated using a
credibility interval with a poll where N=1,000 being
accurate to +/- 3.5 percentage points and of where
N=500 being accurate to +/- 5.0 percentage points.
For more information on Ipsos' use of credibility
intervals, please visit the Ipsos website.

The publication of these findings abides by local rules
and regulations.




Methodology (World Affairs)

These are the results of a 30-country survey
conducted by Ipsos on its Global Advisor online
platform and, in India, on its IndiaBus platform,
between Friday, September 19, and Friday, October 3,
2025. For this survey, Ipsosinterviewed a total of
23,586 adults aged 18 years and older in India, 18-74 in
Canada, Republic of Ireland, Malaysia, New Zealand,
South Africa, Turkiye, and the United States, 20-74 in
Thailand, 21-74 in Indonesia and Singapore, and 16-74
in all other countries.

The sample consists of approximately 2,000
individuals in Japan, 1,000 individuals each in
Australia, Belgium, Brazil, Canada, France, Germany,
Great Britain, Italy, New Zealand, Spain, and the U.S.,
and 500 individuals each in Argentina, Chile, Colombia,
Hungary, Indonesia, Ireland, Malaysia, Mexico, the
Netherlands, Peru, Poland, Singapore, South Africa,
South Korea, Sweden, Thailand, and Turkiye. The
samplein India consists of approximately 2,200
individuals, of whom approximately 1,800 were
interviewed face-to-face and 400 were interviewed
online.

Samples in Argentina, Australia, Belgium, Canada,
France, Germany, Great Britain, Hungary, Italy, Japan,
the Netherlands, New Zealand, Poland, South Korea,
Spain, Sweden, and the U.S. can be considered
representative of their general adult populations
under the age of 75. Samples in Brazil, Chile, Colombia,
Indonesia, Ireland, Malaysia, Mexico, Peru, Singapore,
South Africa, Thailand, and Turkiye are more urban,
more educated, and/or more affluent than the general
population. The survey results for these countries
should be viewed as reflecting the views of the more
“connected” segment of their population.

India’'s sample represents a large subset of its urban
population — social economic classes A, Band C in
metros and tier 1-3 town classes across all four zones.

The data is weighted so that the composition of each
country’s sample best reflects the demographic
profile of the adult population according to the most
recent census data. “The Global Country Average”
reflects the average result for all the countries and
markets in which the survey was conducted. It has not

been adjusted to the population size of each country
or market and is not intended to suggest a total result.

When percentages do not sum up to 100 or the
‘difference’appears to be +/-1 percentage point
more/less than the actual result, this may be due to
rounding, multiple responses, or the exclusion of
“don't know” or not stated responses.

The precision of Ipsos online polls is calculated using a
credibility interval with a poll where N=1,000 being
accurate to +/- 3.5 percentage points and of where
N=500 being accurate to +/- 5.0 percentage points.
For more information on Ipsos' use of credibility
intervals, please visit the Ipsos website.

The publication of these findings abides by local rules
and regulations.




Methodology (Is Life Getting Better? 1975 vs 2025)

These are the results of a 30-country survey
conducted by Ipsos on its Global Advisor online
platform and, in India, on its IndiaBus platform,
between Friday, August 22, and Friday, September b,
2025. For this survey, Ipsosinterviewed a total of
23,772 adults aged 18 years and older in India, 18-74 in
Canada, Republic of Ireland, Malaysia, South Africa,
Turkiye, and the United States, 20-74 in Thailand, 21-
74 in Indonesia and Singapore, and 16-74 in all other
countries.

The sample consists of approximately 1,000
individuals each in Australia, Belgium, Brazil, Canada,
France, Germany, Great Britain, Indonesia, Italy,
Japan, New Zealand, Spain, Turkiye, and the U.S., and
500 individuals each in Argentina, Chile, Colombia,
Hungary, Ireland, Malaysia, Mexico, the Netherlands,
Peru, Poland, Singapore, South Africa, South Korea,
Sweden, and Thailand. The sample in India consists of
approximately 2,200 individuals, of whom
approximately 1,800 were interviewed face-to-face
and 400 were interviewed online.

Samples in Argentina, Australia, Belgium, Canada,
France, Germany, Great Britain, Hungary, Italy, Japan,
the Netherlands, New Zealand, Poland, South Korea,
Spain, Sweden, and the U.S. can be considered
representative of their general adult populations
under the age of 75. Samples in Brazil, Chile, Colombia,
Indonesia, Ireland, Malaysia, Mexico, Peru, Singapore,
South Africa, Thailand, and Turkiye are more urban,
more educated, and/or more affluent than the general
population. The survey results for these countries
should be viewed as reflecting the views of the more
“connected” segment of their population.

India’'s sample represents a large subset of its urban
population — social economic classes A, Band C in
metros and tier 1-3 town classes across all four zones.

The data is weighted so that the composition of each
country’s sample best reflects the demographic
profile of the adult population according to the most
recent census data. “The Global Country Average”
reflects the average result for all the countries and
markets in which the survey was conducted. It has not

been adjusted to the population size of each country
or market and is not intended to suggest a total result.

When percentages do not sum up to 100 or the
‘difference’appears to be +/-1 percentage point
more/less than the actual result, this may be due to
rounding, multiple responses, or the exclusion of
“don't know” or not stated responses.

The precision of Ipsos online polls is calculated using a
credibility interval with a poll where N=1,000 being
accurate to +/- 3.5 percentage points and of where
N=500 being accurate to +/- 5.0 percentage points.
For more information on Ipsos' use of credibility
intervals, please visit the Ipsos website.

The publication of these findings abides by local rules
and regulations.




Methodology (Predictions 2026)

These are the results of a 30-country survey
conducted by Ipsos onits Global Advisor online
platform and, in India, on its IndiaBus platform,
between Friday, October 24, and Friday, November 7,
2025. For this survey, Ipsosinterviewed a total of
23,642 adults aged 18 years and older in India, 18-74 in
Canada, Republic of Ireland, Malaysia, South Africa,
Turkiye, and the United States, 20-74 in Thailand, 21-
74 in Indonesia and Singapore, and 16-74 in all other
countries.

The sample consists of approximately 1,000
individuals each in Australia, Belgium, Brazil, Canada,
France, Germany, Great Britain, Indonesia, Italy,
Japan, Mexico, South Africa, Spain, and the U.S., and
500 individuals each in Argentina, Chile, Colombia,
Hungary, Ireland, Malaysia, the Netherlands, Peru,
Poland, Romania, Singapore, South Korea, Sweden,
Thailand, and Tarkiye. The sample in India consists of
approximately 2,200 individuals, of whom
approximately 1,800 were interviewed face-to-face
and 400 were interviewed online.

Samples in Argentina, Australia, Belgium, Canada,
France, Germany, Great Britain, Hungary, Italy, Japan,
the Netherlands, Poland, South Korea, Spain, Sweden,
and the U.S. can be considered representative of their
general adult populations under the age of 75.
Samples in Brazil, Chile, Colombia, Indonesia, Ireland,
Malaysia, Mexico, Peru, Romania, Singapore, South
Africa, Thailand, and Turkiye are more urban, more
educated, and/or more affluent than the general
population. The survey results for these countries
should be viewed as reflecting the views of the more
“connected” segment of their population.

India’'s sample represents a large subset of its urban
population — social economic classes A, Band C in
metros and tier 1-3 town classes across all four zones.

The data is weighted so that the composition of each
country’s sample best reflects the demographic
profile of the adult population according to the most
recent census data. “The Global Country Average”
reflects the average result for all the countries and

S

markets in which the survey was conducted. It has not
been adjusted to the population size of each country
or market and is not intended to suggest a total result.

When percentages do not sum up to 100 or the
‘difference’appears to be +/-1 percentage point
more/less than the actual result, this may be due to
rounding, multiple responses, or the exclusion of
“don't know” or not stated responses.

The precision of Ipsos online polls is calculated using a
credibility interval with a poll where N=1,000 being
accurate to +/- 3.5 percentage points and of where
N=500 being accurate to +/- 5.0 percentage points.
For more information on Ipsos' use of credibility
intervals, please visit the Ipsos website.
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