Ipsos

25-061766-03 - Tomorrow's business traveler
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 2
Q1A - How many flights, if any, did you take for business purposes i the past 2 years? By this, we mean trips that you've taken that have been paid for or reimbursed by your employer or a client.
Base: All employees and non-sole trader self-employed aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) (i) Managed traveller () (n) (@) (1) (s) (t)

UNWEIGHTED BASE
WEIGHTED BASE

Don't know 215 12 1 3 8 4 3 12 9 2 5 25 71 87 2 8 9 6 106 72

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h
Overlap formulae used. * small base

-m/n-ofp-afr-s/t

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Ipsos

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026
1PSOS
9 Feb 2026
Table 3
Q1A - How many flights, if any, did you take for business purposes in the past 2 years? By this, we mean trips that you've taken that have been paid for or reimbursed by your employer or a client.

Base: All business travellers aged 16-75 in the UK/US

Frequency of

‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel

MARRIED /LIVING
AS

MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GENZ MILLENNIALS GEN X YES NO SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g -
Overlap formulae used. * small base

-k/\-m/nfo-p/q

This work ed outin with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




Ipsos

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 4
Q1A - How many flights, if any, did you take for business purposes i the past 2 years? By this, we mean trips that you've taken that have been paid for or reimbursed by your employer or a client.
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (1) () (i) (i) Managed traveller

UNWEIGHTED BASE
WEIGHTED BASE

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h
Overlap formulae used. * small base

-m/n-ofp-afr-s/t

This work was carried out in with the requi of the i ional quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Ipsos

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026
IPSOS

9 Feb 2026
Table 5

Q1B - And how many flights, if any, do you expect to take for business purposes in the next 12 months? By this, we mean trips that will be paid for or reimbursed by your employer or a client.

Base: All employees and non-sole trader self-employed aged 16-75 in the UK/US

Frequency of

‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel

MARRIED /LIVING
AS

MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GENZ MILLENNIALS GEN X YES NO SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

9% 9% 8% 13% 11% 9% 7% 5% 12% 9% 6% 8% 9% 8% 11% 5% 8% 10% 2%

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g -
Overlap formulae used. * small base

-k/\-m/nfo-p/q

This work ed outin with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




Ipsos

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 6
Q1B - And how many flights, if any, do you expect to take for business purposes in the next 12 months? By this, we mean trips that will be paid for or reimbursed by your employer or a client.
Base: All employees and non-sole trader self-employed aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) (i) Managed traveller () (n) (@) (1) (s) (t)

UNWEIGHTED BASE
WEIGHTED BASE

Don't know 7 a1 27 19 16 19 8 a4 25 7 12 32 95 103 8 22 12 a2 128 96
9% 5% 5% 4% 4% 4% 2% 6% 4% 7% 4% 10% 9% 6% 5% 4% 3% 7% 9% 7%
3 n n q t

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h
Overlap formulae used. * small base

-m/n-ofp-afr-s/t

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Ipsos

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Table 7
Q1B - And how many flights, if any, do you expect to take for business purposes in the next 12 months? By this, we mean trips that will be paid for or reimbursed by your employer or a client.
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) traveller

UNWEIGHTED BASE P I ) )

WEIGHTED BASE

Don't know 53 35 17 7 2 10 7 8 18 21 9 24 29 35 12 6 25 28 1
5% 5% 5% 3% 5% 2% 5% 8% 2% 5% 6% 2% 7% 5% 5% 9% 5% 5% 2%
k
Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - -k/t-m/nfo-p/q
Overlap formulae used. * small base
This work ied out in with the requi of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Ipsos

Table 8

Q1B - And how many flights, if any, do you expect to take for business purposes in the next 12 months? By this, we mean trips that will be paid for or reimbursed by your employer or a client.

Base: All business travellers aged 16-75 in the UK/US

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS

9 Feb 2026

Bleisure Preferred support in disruption

Find business travel stressful

f disruption

Company support

Managed travel
during disruption | _organisation

Hybrid working status

Personal feelings of guilt around

View of business travel impact Company size estimate

Speak to a person

Bleisure traveller
UNWEIGHTED BASE
WEIGHTED BASE

Self-serve tools

Not very much/
Alot/ fair amount none
(8)

Very well/ Fairly
well supported
(i)

Not very well/Not
supporte d at all
()

Managed traveller

Remote worker

Hybrid worker

SMEs (upto 249 |  Large (250+

Great/ fair extent | A little/ not at all eemployees) employees)

Don't know 53 41 27 19 8 44 25 7 12 7 18 8 22 12 42 26 23
5% 5% 5% % 2% 6% % 7% % % 3% 5% % 3% 7% 5% %
14 q
Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the i for market research, ISO 20252 and with the Ipsos Terms and Conditions.




25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Table 9
Q2 - Thinking about when you have travelled or will travel for work, how are your travel arrangements usually organised?
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) traveller
UNWEIGHTED BASE 62 6 0 2 6
WEIGHTED BASE
8% o 23 3 3 70% a
1 book all my business travel 298 209 61 127 65 25 19 143 120 28 204 9 212 68 18 144 154 21
through a single, company-
approved platform or travel
agency
28% 29% 25% 2% 31% 26% 20% 20% 33% 27% 18% 30% 24% 28% 27% 26% 27% 29% 27%
¢ : :
Someone else books my business 184 114 68 33 126 45 13 92 92 12
travel for me
17% 16% 20% 17% 15% 18% 25% 15% 17% 16% 24% 17% 18% 17% 18% 19% 17% 17% 15%
1 use the same platform for both 207 143 63 39 86 62 9 12 9% 9 15 154 53 150 49 8 %0 117 15
booking travel and managing
expenses
19% 20% 18% 20% 21% 25% 7% 12% 2% 21% 10% 23% 13% 20% 20% 12% 17% 2% 19%
¢ ) ;
I typically use my personal credit 297 217 79 58 218 65 14 141 156 20
or debit card for work expenses,
and am reimbursed by the
company after filing an expense
claim
28% 30% 23% 30% 28% 27% 24% 29% 28% 27% 25% 28% 28% 29% 26% 21% 26% 29% 26%

| don't know 11 6 5 - 5 1 5 - 2 4 5 6 5 7 3 1 7 4 1
1% 1% 1% - 1% * 4% - 1% 1% 3% 1% 1% 1% 1% 1% 1% 1% 2%
ce h
Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/ifj - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ed outin with the requi of theii quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 10
Q2 - Thinking about when you have travelled or will travel for work, how are your travel arrangements usually organised?
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate

Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (1) () (i) (i) Managed traveller () (@) (1) (s) (t)

EIGHTED BASE
IGHTED BASE

Ibook all my business travel
through a single, company-

approved platform or travel
agency

Someone else books my business
travel for me

1 use the same platform for both
booking travel and managing
expenses

I typically use my personal credit
or debit card for work expenses,
and am reimbursed by the
company after filing an expense
claim

I don't know 1 5 3 3 2 4 2 7 a 3 - 1 2 7 1 3 5 6 6 5
1% 1% 1% 1% 1% 1% 1% 1% 1% 3% - 1% * 2% 1% 1% 1% 1% 1% 1%
m

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.



25-061766-03 - FLYING - THE UK/US

9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Table 11
@3- Currently, how many days per week if any, do you spend working from home, for most or all of the day?
Base: All and non-sole trader ployed aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (o) (p) (a) traveller

UNWEIGHTED BASE

WEIGHTED BASE

1 usually work from home 5 days 325
or more a week

1 usually work from home 3 days a
week

1 usually work from home 1 day a
week

NET: Remote worker

NET: in-Office worker

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q

Overlap formulae used. * small base

This work

ied outin

with the

123 202

of the i

188

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 12
Q3 - Currently, how many days per week if any, do you spend working from home, for most or all of the day?
Base: All employees and non-sole trader self-employed aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) (i) Managed traveller () (m) (s) (t)

EIGHTED BASE
IGHTED BASE

1 usually work from home 5 days
or more a week

10% 13% 12% 1% 13% 10% 15% 1% 13% 15% 13% 100% - - 10%

mn
I usually work from home 3 days a 99 106 21 44 - 287 - 152
week
13% 16% 21% 15% - 28% - 19% 14% 17% 14% 9% 10%
In

I usually work from home 1 day a 212 92 66 40 39 49 31 76 68 9 23 - 212 - 13 62 52 52 98 101
week

NET: Remote worker

NET: in-Office worker

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base

This work was carried out in with the of the quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.



25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Table 13
@3- Currently, how many days per week if any, do you spend working from home, for most or all of the day?
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) traveller

UNWEIGHTED BASE

WEIGHTED BASE

I usually work from home 5 days 126 80 14 48 30 25 9 44 55 26 63 63 77 38 11 49 77 14
or more a week

1 usually work from home 3 days a
week

1 usually work from home 1 day a
week

NET: Remote worker

NET: in-Office worker

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ied out in with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 14
Q3 - Currently, how many days per week if any, do you spend working from home, for most or all of the day?
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (1) () (i) (i) Managed traveller () (s) (t)

EIGHTED BASE
IGHTED BASE

1 usually work from home 5 days
or more a week

12% 13% 12% 1% 13% 10% 15% 1% 13% 15% 13% 100% - - 12%

mn
I usually work from home 3 days a 99 106 21 44 - 164 - 81
week
13% 16% 21% 15% - 29% - 19% 14% 17% 14% 16% 16%
In

I usually work from home 1 day a 108 92 66 40 39 49 31 76 68 9 23 - 108 - 13 62 52 52 53 53
week

NET: Remote worker

NET: in-Office worker

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Table 15

Base: All business travellers aged 16-75 in the UK/US

25-061766-03 - FLYING - THE UK/US

9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Q4 - Thinking about the last trip you took for work, which of the following options best describes the reason you travelled?
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (b) (f) (h) (i) (i) (k) (1) (n) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

NET: Internal meetings

Conferences and exhibitions

Leadership meetings and 244
presentations

23%
Team meetings held at an off-site 230
location

21%

Team meetings at a location
owned by your company

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base

95

23%

23%

27

13

105 107
24% 24%
99 100
2% 23%

26

17%

17%

This work ied out in

with the

170 74

25% 19%
|

165 66

24% 16%

of the i

120

2%

114

21%

116

20

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




Table 16

Q4 - Thinking about the last trip you took for work, which of the following options best describes the reason you travelled?

Base: All business travellers aged 16-75 in the UK/US

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS

9 Feb 2026

Bleisure

Preferred support in disruption

Find business t

ravel stressful

f disruption

Company support during disruption

Managed travel
organisation

Hybrid working status

iness travel

Personal feelings of guilt around
i impact

Company size estimate

EIGHTED BASE
IGHTED BASE

NET: Internal meetings

Conferences and exhibitions

Leadership meetings and 24
presentations

2%
Team meetings held at an off-site 230
location

21%
Team meetings at a location 220
owned by vour company

Sales meetings

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h

Overlap formulae used. * small base

Bleisure traveller

23%

Speak to a person

123

-m/n-ofp-afr-s/t

Self-serve tools

Agree

(e)

87

Disagree

Alot/ fair amount

Not very much/

19%

Very well/ Fairly
well supported

162

This work was carried out in

Not very well/Not

supporte d at all
()

20

20%

19

19%

Managed traveller

75

Remote worker
(1)

33

26%

28%

Hybrid worker

122

In-office worker

78

22%

19%

with the

of the i

19%

Great/ fair extent | A little/ not at all

119 119

26% 20%
r

110 116

24% 19%

110 107

for market research, ISO 20252 and with the Ipsos Terms and Conditions.

SMES (up to 249
employees)
(s)

101

95

Large (250+
employees)

24%




Ipsos

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026
IPSOS
9 Feb 2026
Table 17
Q5 - Which of the following statements best describes your attitude towards travelling for work?

Base: All business travellers aged 16-75 in the UK/US

Frequency of
‘GENDER ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MILLENNIALS YES NO MARRIED /LIVING SINGLE WID/ DIV/ SEP K Frequent business
traveller

UNWEIGHTED BASE
WEIGHTED BASE

Travelling for work is a chore, that
gets in the way of my regular work
and home life

Agree with both equally

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ied out in with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




Ipsos

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 18
Q5 - Which of the following statements best describes your attitude towards travelling for work?
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate

Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (1) () (h) (i) (i) Managed traveller () (@) (1) (s) (t)

UNWEIGHTED BASE
WEIGHTED BASE

Travelling for work is a chore, that
gets in the way of my regular work
and home life

Agree with both equally

Don't know

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




Ipsos

Table 19

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026
IPSOS

Q6 - Thinking about your travel for work over the past year, how much disruption, if any, did you experience to your travel plans? This could be through plane delays or cancellations, strike action, o issues with hotels and other travel such as trains or taxis.

Base: All business travellers aged 16-75 in the UK/US

9 Feb 2026

Frequency of
‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO AS SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (© (A) () ( (o) () traveller

UNWEIGHTED BASE
WEIGHTED BASE

Alot of disruption

Not very much disruption

NET: A lot/fair amount

(0)

Don't know 9 2 6 2 2 3 1 - 3 5 1 7 2 4 4 - 3 6 -
1% * 2% 1% 1% 1% 1% - 1% 1% 1% 1% 1% 1% 2% - * 1% -
a
Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/ifj - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ed outin with the requi of theii quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




Ipsos

Table 20

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026
IPSOS

Q6 - Thinking about your travel for work over the past year, how much disruption, if any, did you experience to your travel plans? This could be through plane delays or cancellations, strike action, o issues with hotels and other travel such as trains or taxis.

Base: All business travellers aged 16-75 in the UK/US

9 Feb 2026

Bleisure

Preferred support in disruption

Find business t

ravel stressful

f disruption

Managed travel

Company support during disruption | _organisation Hybrid working status

Personal feelings of guilt around

View of business travel impact

Company size estimate

Speak to a person

Bleisure traveller
UNWEIGHTED BASE
WEIGHTED BASE

Alot of disruption

Not very much disruption

NET: A lot/fair amount

Don't know 9 5 4

Agree

(e)

Disagree

Alot/ fair amount

Not very much/
none
(h)

Very well/ Fairly | Not very well/Not

well supported | supporte d at all Remote worker | Hybrid worker

Managed traveller

In-office worker

Great/ fair extent | A little/ not at all

SMES (up to 249

employees)

s)
444

508

Large (250+
employees)
(t)

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h
Overlap formulae used. * small base

-m/n-ofp-afr-s/t

This work was carried out in with the i of the i

for market research, ISO 20252 and with the Ipsos Terms and Conditions.




Ipsos

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Table 21
Q7 - And to what extent, if at all, did you feel supported by your company in dealing with the impacts of this disruption?
Base: All travellers who experienced disruption to their plans over the past year
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) 0] (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE 4 4
WEIGHTED BASE

Very well supported

Not very well supported

NET: Very/fairly well

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g -
Overlap formulae used. * small base

-k/1-m/nfo-p/q

This work ed out in with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 22
Q7 - And to what extent, i at all, did you feel supported by your company in dealing with the impacts of this disruption?
Base: All travellers who experienced disruption to their plans over the past year
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (1) () (i) (i) Managed traveller () (m)

UNWEIGHTED BASE
WEIGHTED BASE

Very well supported

Not very well supported

NET: Very/fairly well

Don't know 10 6 5 5 3 4 2 8 - - 2 - 5 3 1 3 2 8 2 6

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Table 23
Q8 - Thinking about when you are travelling for work and you disruption to your plans or goes wrong, which of the following statements, if either, do you agree with most?
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) 0] (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE 24
WEIGHTED BASE

| would prefer to speak to a person
who can help me

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ied out in with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026
IPSOS
9 Feb 2026

Table 24
Q8 - Thinking about when you are travelling for work and you experience disruption to your plans or something goes wrong, which of the following statements, if either, do you agree with most?

Base: All business travellers aged 16-75 in the UK/US

Managed travel Personal feelings of guilt around

Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation i impact Company size estimate

Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+

Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Great/ fair extent | Alittle/ notatall | employees) employees)
(h) (i) ) Managed traveller () (m) (1) (s) (t)

Hybrid working status View of business travel

Speak to a person | Self-serve tools Agree Disagree

Bleisure traveller

UNWEIGHTED BASE
WEIGHTED BASE

| would prefer to speak to
person who can help me

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j-1/m/n-o/p - q/r - s/t

Overlap formulae used. * small base
quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.

This work was carried out in with the of the



25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 25
Q9_Summary - For each of the ing please ider the extent to which you feel this describes yourself.
Base: All business travellers aged 16-75 in the UK/US
I'am interested in
the availability of
I am willing to lam willingto |1 am looking to cut| more accessible
| feel guilty about | | am interested in choose less choose more back on the ways to travel for
the impact of finding more convenient travel | expensive travel | number of work work (e.g., for
travelling for work | environmentallyfri| options, if they options, if they | trips to lessen the travellers
on the endly ways to are more are more impact on the requiring special
environment travel for work sustainable sustainable environment assistance)
UNWEIGHTED BASE 941 941 941 941 941 941
WEIGHTED BASE 1074 1074 1074 1074 1074 1074
Describes to a great extent 142 289 162 255 136 304
13% 27% 15% 24% 13% 28%
Describes to a fair extent 314 396 331 357 335 366
29% 37% 31% 33% 31% 34%
Describes only a little 308 233 298 257 260 219
29% 22% 28% 24% 24% 20%
Does not describe at all 291 142 263 177 313 164
27% 13% 24% 17% 29% 15%
NET: Describes to a great/fair 457 685 493 612 471 670
extent
43% 64% 46% 57% 44% 62%
NET: Describes a little/ not at all 598 375 561 435 573 383
56% 35% 52% 40% 53% 36%
Don't know 19 14 20 27 30 21
2% 1% 2% 3% 3% 2%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Table 26
Q9_1- For each of the following statements, please consider the extent to which you feel this describes yourself. - | feel guilty about the impact of travelling for work on the environment
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) 0] (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE 3 g
WEIGHTED BASE

Describes to a great extent

Describes only a little

NET: Describes to a great/fair
extent

Don't know 19 12 7 5 7 4 1 1 10 7 2 9 10 15 4 - 12 7 1

2% 2% 2% 3% 2% 2% 1% 1% 2% 2% 2% 1% 2% 2% 1% - 2% 1%

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/ifj - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




Ipsos

Table 27

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026
IPSOS

Q9_1 - For each of the following statements, please consider the extent to which you feel this describes yourself. - | feel guilty about the impact of travelling for work on the environment

Base: All business travellers aged 16-75 in the UK/US

9 Feb 2026

UNWEIGHTED BASE
WEIGHTED BASE

Describes to a great extent

Describes only a little

NET: Describes to a great/fair
extent

Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful f disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller (e) (h) (i) ) Managed traveller () (t)

s)
444
508
47%
77
15%

Don't know 19 12 13 2 11 5 13 13 3 3 1 14 3 - 13 - - 11 7
2% 1% 2% 1% 2% 2% 2% 2% 3% 1% 1% 2% 1% - 2% - - 2% 1%
Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Table 28
Q9_2 - For each of the following statements, please consider the extent to which you feel this describes yourself. - 1 am interested in finding more environmentally-friendly ways to travel for work
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (p) (a) traveller

(0)
UNWEIGHTED BASE 3
WEIGHTED BASE

Describes to a great extent

Describes only a little

NET: Describes to a great/fair
extent

Don't know 14 7 7 1 7 3 2 - 6 6 2 8 6 9 4 1 7 7 -

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j- k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ied out in with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 29
Q9_2- For each of the following statements, please consider the extent to which you feel this describes yourself. - 1 am interested in finding more environmentally-friendly ways to travel for work
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) ) Managed traveller () (m)
UNWEIGHTED BASE

s)
444
508
47%
143
28%

WEIGHTED BASE

Describes to a great extent

Describes only a little

NET: Describes to a great/fair
extent

Don't know 14 11 7 5 6 6 3 9 8 1 5 1 6 6

Proportions/Means: Columns Tested (5% risk level) - ¢/d - e/f - g/h - i/j-1/m/n - o/p - q/r - s/t
Overlap formulae used. * small base

This work was carried out in with the of the quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Table 30
Q9_3 - For each of the following statements, please consider the extent to which you feel this describes yourself. - 1 am willing to choose less convenient travel options, if they are more sustainable
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (p) (a) traveller

(0)
UNWEIGHTED BASE 3
WEIGHTED BASE

Describes to a great extent

Describes only a little

NET: Describes to a great/fair
extent

Don't know 20 13 5 1 5 8 3 1 4 11 5 13 7 15 5 - 11 9 -
2% 2% 2% 1% 1% 3% 3% 1% 1% 2% 3% 2% 2% 2% 2% - 2% 2% -

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j- k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ied out in with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 31

Base: All business travellers aged 16-75 in the UK/US

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Q9_3 - For each of the following statements, please consider the extent to which you feel this describes yourself. - 1am willing to choose | travel options, if they are
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful f disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller (e) (i) ) Managed traveller () (t)

UNWEIGHTED BASE
WEIGHTED BASE

Describes to a great extent

Describes only a little

NET: Describes to a great/fair
extent

Don't know 20 12 10 6 6 10 2 17 10 3 4 1 13 6 5 6 5 13 11 7
2% 1% 2% 1% 2% 2% 1% 2% 2% 3% 1% 1% 2% 2% 3% 1% 1% 2% 2% 1%
Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Table 32
Q9_4 - For each of the following statements, please consider the extent to which you feel this describes yourself. - 1 am willing to choose more expensive travel options, if they are more sustainable
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (p) (a) traveller

(0)
UNWEIGHTED BASE 3
WEIGHTED BASE

Describes to a great extent

Describes only a little

NET: Describes to a great/fair
extent

Don't know 27 14 11 5 5 10 3 5 9 11 7 9 18 18 5 4 17 10 1
3% 2% 3% 3% 1% 4% 2% 5% 2% 2% 4% 1% 5% 2% 2% 6% 3% 2% 2%
d d k

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j- k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ied out in with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 33
Q9_4 - For each of the following statements, please consider the extent to which you feel this describes yourself. - 1am willing to choose more expensive travel options, if they are more sustainable
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) ) Managed traveller () (m) 8
UNWEIGHTED BASE 8 2 85 486 444

WEIGHTED BASE 5 9 5 508
7 5 6 28% 5 47%

Describes to a great extent 7 114
2%

Describes only a little

NET: Describes to a great/fair
extent

Don't know 27 15 15 11 14 8 9 17 12 5 2 7 15 5 5 9 10 14 14 11
3% 2% 3% 2% 4% 2% 3% 2% 2% 5% 1% 6% 3% 1% 3% 2% 2% 2% 3% 2%

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h
Overlap formulae used. * small base

-m/n-ofp-afr-s/t

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Table 34
Q9_5 - For each of the following statements, please consider the extent to which you feel this describes yourself. - 1 am looking to cut back on the number of work trips to lessen the impact on the environment
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (o) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

Describes to a great extent

NET: Describes to a great/fair
extent

Don't know 30 15 15 8 8 7 4 2 11 13 3 17 13 21 8 1 12 18 1
3% 2% 4% 4% 2% 3% 3% 2% 3% 3% 2% 3% 3% 3% 3% 1% 2% 3% 2%
a
Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/ifj - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ed outin with the requi of theii quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 35

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026
IPSOS

Q9_5 - For each of the following statements, please consider the extent to which you feel this describes yourself. - 1 am looking to cut back on the number of work trips to lessen the impact on the environment

Base: All business travellers aged 16-75 in the UK/US

9 Feb 2026

Bleisure

Preferred support in disruption

Find business t

ravel stressful

f disruption

Company support during disruption

Managed travel

organisation Hybrid working status

Personal feelings of guilt around
View of business travel i impact

Company size estimate

Bleisure traveller
UNWEIGHTED BASE
WEIGHTED BASE

Describes to a great extent

Describes only a little

NET: Describes to a great/fair
extent

Speak to a person | Self-serve tools

Agree

(e)

Disagree

Alot/ fair amount

Not very much/
none
(h)

Very well/ Fairly | Not very well/Not
well supported

Remote worker
Managed traveller ()

Hybrid worker

supporte d at all

In-office worker

Great/ fair extent | A little/ not at all

SMES (up to 249
employees)

Large (250+
employees)
(t)

s)
444
508
47%
65
13%

Don't know 30 22 20 5 10 17 7 22 3 5 3 15 11 3 20 6 22 19 9
3% 3% 4% 1% 3% 4% 2% 3% 2% 3% 2% 3% 3% 3% 2% 3% 1% 4% 4% 2%
d q

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h
Overlap formulae used. * small base

-m/n-ofp-afr-s/t

This work was carried out in with the i of the i

ity for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026
1PSOS
9 Feb 2026
Table 36
Q9_6 - For each of the following statements, please consider the extent to which you feel this describes yourself. - | am interested in the availability of more accessible ways to travel for work (e.g., for travellers requiring special assistance)

Base: All business travellers aged 16-75 in the UK/US

Frequency of
‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO AS SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (© (A) () (1) () (h) (i) () (K () (m) (n) (o) (a) traveller

(0)
UNWEIGHTED BASE 3
WEIGHTED BASE

Describes to a great extent

Describes only a little

NET: Describes to a great/fair
extent

Don't know 21 9 12 3 7 5 4 2 7 9 4 13 8 19 1 1 13 8 -
2% 1% 3% 1% 2% 2% 3% 2% 2% 2% 3% 2% 2% 2% 1% 2% 2% 1% -

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j- k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ied out in with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 37
Q9_6 - For each of the following statements, please consider the extent to which you feel this describes yourself. - | am interested in the availability of more accessible ways to travel for work (e.g., for travellers requiring special assistance)
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) ) Managed traveller () (m) 8
UNWEIGHTED BASE 8 2 85 486 444

WEIGHTED BASE 5 9 508
7 5 6 28% 5 47%

Describes to a great extent 147
29%

Describes only a little

NET: Describes to a great/fair
extent

Don't know 2 13 8 11 5 11 3 18 10 4 5 1 12 7 a 9 2 17 9 10
2% 2% 2% 2% 1% 2% 1% 2% 2% 4% 2% 1% 2% 2% 2% 2% * 3% 2% 2%
q

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h
Overlap formulae used. * small base

-m/n-ofp-afr-s/t

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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9TH - 14TH JANUARY 2026
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Table 38
Q10_Summary - Please read the following statements and select the extent to which you agree, or disagree with each.
Base: All business travellers aged 16-75 in the UK/US
My employer
allows me to take I have
I like travelling for | all the trips that | participated in |l have added extra
work to collect think are online work leisure activities
There is no My employer is loyalty points important for my | | would be willing meetings through | or personal time
substitute for face| responsible for from airlines, career (e.g., to increase the | Itisimportant to | have added | find the process | Teams, Zoomor | to a work trip,
to-face time with | keeping me safe | hotels, and other networking, amount | travel me that my | have added | business meetings of arranging travel|  similar, while | without informing
colleagues and when lam companies for learning for work to employer lets me | leisure travel to a | to planned leisure [ | find traveling for |  for work trips travelling for my employer
clients travelling for work|  personal use opportunities) |support my career| work remotely | planned work trip travel work stressful difficult leisure about it

UNWEIGHTED BASE
WEIGHTED BASE
Strongly agree

Neither agree nor disagree

Strongly disagree
NET: Disagree

| quality jard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.

This work was carried out in d with the requil



25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026
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9 Feb 2026
Table 39
Q10_1 - Please read the following statements and select the extent to which you agree, or disagree with each. - There is no substitute for face-to-face time with colleagues and clients
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MAN WOMAN 16-24. 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK uUs Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree 156 78 43 94 55 27 18 104 92 39 157 79 163 54 20 106 130 10
22% 22% 22% 23% 22% 21% 19% 24% 21% 25% 23% 20% 22% 21% 29% 20% 24% 13%

Strongly disagree 39 18 4
7% 3% 5%
a

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/ifj - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026

Table 40
Q10_1 - Please read the following statements and select the extent to which you agree, or disagree with each. - There is no substitute for face-to-face time with colleagues and clients

Base: All business travellers aged 16-75 in the UK/US

UNWEIGHTED BASE
WEIGHTED BASE

Find business t

ravel stressful

f disruption

Company support

during disruption

Managed travel
organisation

Hybrid working status

View of business travel

Personal feelings of guilt around
i impact

Company size estimate

Bleisure

Bleisure traveller

100% 7

Strongly agree 245 2
23% 2

Speak to a person

Preferred support in disruption

Self-serve tools

Agree

(e)

Disagree

51¢ 44 ES 4
11 135 106 104 109
5% 24% 23% 27% 24%

Alot/ fair amount

2

Not very much/
none
(h)

757
71%

Very well/ Fairly

well supported

Not very well/Not
supporte d at all
()

100*

9 60% 9%* 3
78 165 143 25 58
25% 22% 2% 25% 20%

Managed traveller

298

Remote worker
)
114
126
1.

Hybrid worker In-office worker

(m)

570

3:

7 53% 15% 55
30 131 80 30 146
24% 23% 23% 18% 25%

Great/ fair extent | A little/ not at all

56%

4

SMES (up to 249
employees)
(s)

444
508

47%

Large (250+
employees)
(t)

451
515

4

3%
97 144 110 119
21% 24% 22% 23%

Neither agree nor disagree 236 179 110 110 79 95 59 175 132 24 68 31 125 78 39 128 106 127 109 119
22% 21% 20% 23% 20% 21% 19% 23% 20% 24% 23% 24% 22% 22% 24% 21% 23% 21% 21% 23%

Strongly disagree 57 46 26 28 17 31 14 43 38 1 17 10 31 14 1 27 24 33 26 26
5% 6% 5% 6% 4% 7% 5% 6% 6% 1% 6% 8% 5% 4% 6% 5% 5% 6% 5% 5%

NET: Disagree 188 135 84 95 59 93 56 132 113 16 61 25 105 54 35 98 74 113 85 92
17% 16% 15% 20% 15% 20% 18% 17% 18% 16% 21% 20% 18% 15% 21% 17% 16% 19% 17% 18%

Proportions/Means: Columns Tested (5% risk level) - ¢/d - e/f - g/h - i/j-1/m/n - o/p - q/r - s/t

Overlap formulae used. * small base
of the quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.

This work was carried out in with the
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Table 41
Q10_2 - Please read the following statements and select the extent to which you agree, or disagree with each. - My employer is responsible for keeping me safe when | am travelling for work
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) 0] (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE 3 g
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base

This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 42
Q10_2 - Please read the following statements and select the extent to which you agree, or disagree with each. - My employer is responsible for keeping me safe when | am travelling for work
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) (i) Managed traveller () (m)

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h
Overlap formulae used. * small base

-m/n-ofp-afr-s/t

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 43
Q10_3 - Please read the following statements and select the extent to which you agree, or disagree with each. - 1like travelling for work to collect loyalty points from airlines, hotels, and other companies for personal use
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ied out in with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 44
Q10_3 - Please read the following statements and select the extent to which you agree, or disagree with each. - | like travelling for work to collect loyalty points from airlines, hotels, and other companies for personal use
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (1) () (i) (i) Managed traveller () (@) (1) (s)

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j - /m/n - o/p - a/r - s/t

Overlap formulae used. * small base

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 45

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026
IPSOS

Q10_4 - Please read the following statements and select the extent to which you agree, or disagree with each. - My employer allows me to take all the trips that | think are important for my career (e.g., networking, learning opportunities)

Base: All business travellers aged 16-75 in the UK/US

9 Feb 2026

‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO AS SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (h) (i) (i) (k) (1) (n) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q

Overlap formulae used. * small base

This work ied out in

Frequency of

with the il of the i

(0)

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 46
Q10_4 - Please read the following statements and select the extent to which you agree, or disagree with each. - My employer allows me to take all the trips that I think are important for my career (e.g., networking, learning opportunities)
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (1) () (i) (i) Managed traveller () (@) (1) (s)

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j - /m/n - o/p - a/r - s/t

Overlap formulae used. * small base

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 47
Q10_5 - Please read the following statements and select the extent to which you agree, or disagree with each. - 1 would be willing to increase the amount I travel for work to support my career
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) 0] (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE 3 g
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ied out in with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 48
Q10_5 - Please read the following statements and select the extent to which you agree, or disagree with each. - 1 would be willing to increase the amount | travel for work to support my career
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (1) () (i) (i) Managed traveller () (@) (1) (s)

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j - /m/n - o/p - a/r - s/t

Overlap formulae used. * small base

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 49
Q10_6 - Please read the following statements and select the extent to which you agree, or disagree with each. - It is important to me that my employer lets me work remotely
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) 0] (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE 3 g
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/ifj - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ed out in with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 50
Q10_6 - Please read the following statements and select the extent to which you agree, or disagree with each. - It is important to me that my employer lets me work remotely
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (1) () (i) (i) Managed traveller ()

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j - /m/n - o/p - a/r - s/t

Overlap formulae used. * small base

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 51
Q10_7 - Please read the following statements and select the extent to which you agree, or disagree with each. - I have added leisure travel to a planned work trip
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
WOMAN 16-24 25-34 35-44° 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO MIARRIED /LIVING SINGLE WID/ DIV/ SEP UK Us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) 0] (i) (k) (1) AS (n) (0) (p) (a) traveller
UNWEIGHTED BASE 3 g
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ied out in with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 52
Q10_7 - Please read the following statements and select the extent to which you agree, o disagree with each. - | have added leisure travel to a planned work trip
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (1) () (i) (i) Managed traveller ()

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j - /m/n - o/p - a/r - s/t

Overlap formulae used. * small base

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Base: All business travellers aged 16-75 in the UK/US

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Q10_8 - Please read the following statements and select the extent to which you agree, or disagree with each. - I have added business meetings to planned leisure travel

Frequency of

GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MAN 'WOMAN 25-34 35-44 45-54 55-75 GENZ MILLENNIALS GEN X YES NO SINGLE 'WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (d) (e) (f) (8) (h) (i) (i) (k) (1) (n) (o) (p) (a) traveller
3 A =

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - ¢/d/e/f/g - h/i/j - k/I - m/n/o - p/q

Overlap formulae used. * small base

This work ied out in

with the of the

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 54
Q10_8 - Please read the following statements and select the extent to which you agree, or disagree with each. - | have added business meetings to planned leisure travel
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (1) () (i) (i) Managed traveller (t)

s)
444
508
47%

83

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 55
Q10_9 - Please read the following statements and select the extent to which you agree, or disagree with each. - find traveling for work stressful
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) 0] (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE 3 g
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base

This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 56
Q10_9 - Please read the following statements and select the extent to which you agree, or disagree with each. - I find traveling for work stressful
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (1) () (h) (i) (i)

Managed traveller [0) (a) (1) (s)
EIGHTED BASE 3
IGHTED BASE

Strongly agree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h
Overlap formulae used. * small base

-m/n-ofp-afr-s/t

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 57
Q10_10 - Please read the following statements and select the extent to which you agree, or disagree with each. - | find the process of arranging travel for work trips difficult
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MAN WOMAN 1624 2534 35-44 2554 55-75 GENZ MILLENNIALS GENX YES NO MARRIED /LIVING SINGLE WID/ DIV/ SEP UK Us Frequent business

UNWEIGHTED BASE
WEIGHTED BASE

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) 0] (i) (k) (1) AS (n) (0) (p) (a) traveller

Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ied out in with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 58
Q10_10 - Please read the following statements and select the extent to which you agree, or disagree with each. - | find the process of arranging travel for work trips difficult
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (1) () (i) (i) Managed traveller

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 59
Q10_11 - Please read the following statements and select the extent to which you agree, or disagree with each. - | have participated in online work meetings through Teams, Zoom or similar, while travelling for leisure

Base: All business travellers aged 16-75 in the UK/US

Frequency of

‘GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
WOMAN 16-24 7534 35-44 7554 5575 GENZ MILLENNIALS GENX YES NO VARRIED /LIVING SINGLE "WID/ DIV/ SEP UK Us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) 0] (i) (k) (1) AS (n) (0) (p) (a) traveller
UNWEIGHTED BASE 3 g
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base

This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 60
Q10_11 - Please read the following statements and select the extent to which you agree, or disagree with each. - | have participated in online work meetings through Teams, Zoom or similar, while travelling for leisure
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (1) () (i) ) Managed traveller () (@) (1) (s) (t)

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - ¢/d - e/f - g/h - i/j-1/m/n - o/p - q/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 61
Q10_12 - Please read the following statements and select the extent to which you agree, or disagree with each. - | have added extra leisure activities or personal time to a work trip, without informing my employer about it

Base: All business travellers aged 16-75 in the UK/US

Frequency of
‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO AS SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (© (A) () (1) () (h) (i) () (K () (m) (n) (0) (o) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ied out in with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 62
Q10_12 - Please read the following statements and select the extent to which you agree, or disagree with each. - | have added extra leisure activities or personal time to a work trip, without informing my employer about it
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (1) () (i) (i) Managed traveller ()

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j - /m/n - o/p - a/r - s/t

Overlap formulae used. * small base

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 63

Q11 - Thinking now about business expenses, when you spend your own money on work travel and other business-related purposes and are reimbursed by your employer later... In an average month, how long would you say you spend filing expense claims?

Base: All employees and non-sole trader self-employed aged 16-75 in the UK/US

Frequency of
‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO AS SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (© (A) () (f) () (h) (i) () (K () (m) (n) (0) (o) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

-30

1 do not file my business expense
claims myself

Don't know 208 105 102 3 54 3 3 24 7 79 52 9 111 124 73 1 113 95 6
% 6% 7% 1% 7% 6% 7% 2% 8% 7% 6% 7% 7% 6% 8% 2% 6% 8% 8%
defg g <

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/ifj - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 64
Q11 - Thinking now about business expenses, when you spend your own money on work travel and other business-related purposes and are reimbursed by your employer later... In an average month, how long would you say you spend filing expense claims?
Base: All employees and non-sole trader self-employed aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (1) () (i) (i) Managed traveller

UNWEIGHTED BASE
WEIGHTED BASE

1-30

I do not file my business expense
claims myself

Don't know 208 38 32 29 20 25 16 50 43 3 12 19 74 75 12 33 27 39 88 73

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h
Overlap formulae used. * small base

-m/n-ofp-afr-s/t

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Q11 - Thinking now about business expenses, when you spend your own money on work travel and other business-related purposes and are reimbursed by your employer later... In an average month, how long would you say you spend filing expense claims?

Base: All business travellers aged 16-75 in the UK/US

9 Feb 2026

Frequency of
‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO AS SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (© (A) () (1) () (h) (i) () (K () (0) (o) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

-30

1 do not file my business expense
claims myself

Don't know 70 48 21 27 15 14 10 3 34 25 10 43 27 47 21 1 39 31 6
6% 7% 6% 14% 4% 6% 8% 3% 8% 6% 7% 6% 7% 6% 9% 1% 7% 6% 8%
deg
Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/ifj - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ed outin with the requi of theii quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 66
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Q11 - Thinking now about business expenses, when you spend your own money on work travel and other business-related purposes and are reimbursed by your employer later... In an average month, how long would you say you spend filing expense claims?

Base: All business travellers aged 16-75 in the UK/US

9 Feb 2026

Bleisure Preferred support in disruption

Find business travel stressful

Managed travel

f disruption Company support during disruption | _organisation

Personal feelings of guilt around

Hybrid working status View of business travel impact

Company size estimate

Speak to a person | Self-serve tools Agree
Bleisure traveller () (d) (e)

UNWEIGHTED BASE
WEIGHTED BASE

1-30

I do not file my business expense
claims myself

Very well/ Fairly
well supported

Not very well/Not
supporte d at all
()

Not very much/

Disagree | Alot/ fair amount none

Managed traveller

Remote worker

Hybrid worker In-office worker Great/ fair extent | A little/ not at all

)

SMES (up to 249
employees)

Large (250+
employees)

Don't know 70 38 32 29 20 25 16 50 43 3 12 6 37 25 12 33 27 39 32 31
6% 5% 6% 6% 5% 5% 5% 7% 7% 3% 4% 4% 6% 7% 7% 6% 6% 6% 6% 6%
Proportions/Means: Columns Tested (5% risk level) - ¢/d - e/f - g/h - i/j-1/m/n - o/p - q/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 67
Q12 - How long do you usually have to wait for your employer to process and pay your expense claims, once you have submitted them?
Base: All employees and non-sole trader self employed who have submitted expenses to their employer
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE 4
WEIGHTED BASE

They are paid the same day

They are paid more than a week 187 117 67 22 51 42 45 28 57 68 49 107 80 133 38 16 105 82 9
later, but within two weeks

22% 22% 20% 19% 19% 19% 30% 25% 21% 19% 27% 21% 23% 21% 2% 26% 20% 23% 19%

de i

They are paid more than a month 98 56 41 13 34 25 16 10 34 37 22 43 55 68 26 4 68 30 5
later

11% 10% 13% 11% 12% 11% 11% 9% 13% 10% 12% 8% 16% 11% 15% 6% 13% 9% 10%

k q

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/ifj - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 68
Q12 - How long do you usually have to wait for your employer to process and pay your expense claims, once you have submitted them?
Base: All employees and non-sole trader self employed who have submitted expenses to their employer
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) ) Managed traveller () (n)

UNWEIGHTED BASE
WEIGHTED BASE

They are paid the same day

They are paid more than a week
later, but within two weeks

They are paid more than a month
later

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base

This work was carried out in with the of the quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Q13_Summary - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements?

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS

Base: All employees and non-sole trader self employed who have submitted expenses to their employer

UNWEIGHTED BASE

WEIGHTED BASE
Strongly agree

Tend to agree

Neither agree nor disagree

Tend to disagree
Strongly disagree
NET: Agree

NET: Disagree

Don't know

9 Feb 2026

| find the process
of filing expense
claims with my

employer difficult

737

864

69

8%

196

23%

113

13%

236

27%

244

28%

265

31%

480

55%

1%

I usually do not
volunteer for work
trips, or to pay for

work
expenditures,
because | want to
avoid dealing with
filing my expenses
afterwards
737
864
73
8%
153
18%
182
21%
225
26%
227
26%
226
26%
451
52%

1%

| frequently
choose not to
submit a claim for
smaller business
expenses | have
incurred (worth
less than £20/
$35), because it
would take too
much effort to file
it

737

864

85

10%

163

19%

125

14%

174

20%

311

36%

248

29%

485

56%

1%

| frequently
choose not to
submit a claim for
larger business
expenses | have
incurred (worth
more than £100/
$200), because it
would take too
much effort to file
it
737
864
55
6%
116
13%
109
13%
166
19%
412
48%
171
20%
578
67%

1%

Waiting for
reimbursement of
my business
expenses causes
significant strain
to my personal
finances
737
864
85
10%

190
22%

154
18%

197
23%

234
27%

275
32%

431
50%

1%

This work was carried out in accordance with the requirements of the international quality standard for market research, I1SO 20252 and with the Ipsos Terms and Conditions.




25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Table 70
Q13a - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - I find the process of filing expense claims with my employer difficult
Base: All employees and non-sole trader self employed who have submitted expenses to their employer
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE 3 4
WEIGHTED BASE

Strongly agree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ied out in with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 71
Q13a - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - I find the process of filing expense claims with my employer difficult
Base: All employees and non-sole trader self employed who have submitted expenses to their employer
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) ) Managed traveller () (@) (1)

EIGHTED BASE
IGHTED BASE

Strongly agree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 72
Q13b - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - | usually do not volunteer for work trips, or to pay for work expenditures, because | want to avoid dealing with filing my expenses afterwards

Base: All employees and non-sole trader self employed who have submitted expenses to their employer

Frequency of
‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO AS SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE :
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base

This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 73
Q13b - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - | usually do not volunteer for work trips, or to pay for work expenditures, because | want to avoid dealing with filing my expenses afterwards
Base: All employees and non-sole trader self employed who have submitted expenses to their employer
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) () (i) ) Managed traveller () (m) (n) (@) (1)

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Q3¢ - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - | frequently choose not to submit a claim for smaller business expenses | have incurred (worth less than £20/$35), because it would take too much effort to file it

Base: All employees and non-sole trader self employed who have submitted expenses to their employer

9 Feb 2026

‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO AS SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (8) (h) (i) (i) (k) (m) (n) (0) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q

Overlap formulae used. * small base

This work ied out in

Frequency of

with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 75
Q13c- And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - | frequently choose not to submit a claim for smaller business expenses | have incurred (worth less than £20/$35), because it would take too much effort to file it
Base: All employees and non-sole trader self employed who have submitted expenses to their employer
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful f disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) () (i) ) Managed traveller (1)

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j-1/m/n-o/p - q/r - s/t
Overlap formulae used. * small base

with the of the

This work was carried out in

quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 76
Q13d - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - | frequently choose not to submit a claim for larger business expenses | have incurred (worth more than £100/$200), because it would take too much effort to file it

Base: All employees and non-sole trader self employed who have submitted expenses to their employer

Frequency of
‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO AS SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE :
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base

This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 77
Q13d - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - | frequently choose not to submit a claim for larger business expenses | have incurred (worth more than £100/$200), because it would take too much effort to file it
Base: All employees and non-sole trader self employed who have submitted expenses to their employer
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) () (i) ) Managed traveller () (m) (n) (@) (1)

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 78
Q13e - And thinking about your of b filing, to wh if at all, do you agree with the following - Waiting for of my business expenses causes significant strain to my personal finances
Base: All employees and non-sole trader self employed who have submitted expenses to their employer
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) traveller
55 4 :

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q

Overlap formulae used. * small base

This work

ied outin

with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 79
Qi3e - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following - Waiting for of my business expenses causes significant strain to my personal finances
Base: All employees and non-sole trader self employed who have submitted expenses to their employer
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) ) Managed traveller

EIGHTED BASE
IGHTED BASE

Strongly agree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 80
Q12 - How long do you usually have to wait for your employer to process and pay your expense claims, once you have submitted them?
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

They are paid the same day

53
60*
10%*

They are paid more than a week 123 80 40 17 40 29 23 14 46 47 23 72 51 90 23 11 56 67 9
later, but within two weeks

21% 19% 23% 19% 18% 19% 31% 23% 21% 18% 27% 18% 25% 20% 23% 25% 18% 23% 19%

d

They are paid more than a month 54 40 14 9 27 8 7 2 26 18 10 28 26 39 13 1 27 27 5
later

9% 10% 8% 10% 12% 5% 10% 4% 12% 7% 11% 7% 12% 9% 13% 3% 9% 9% 10%

e k
Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/ifj - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ed outin with the of theii quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 81
Q12 - How long do you usually have to wait for your employer to process and pay your expense claims, once you have submitted them?
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) ) Managed traveller () (m) (@) (1) (s) (t)

UNWEIGHTED BASE
WEIGHTED BASE

They are paid the same day

They are paid more than a week
later, but within two weeks

They are paid more than a month
later

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base

This work was carried out in with the of the quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 82

Q13_Summary - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements?

Base: All business travellers aged 16-75 in the UK/US

IPSOS

9 Feb 2026

| frequently | frequently
choose not to choose not to
I usually do not | submit a claim for [ submit a claim for
volunteer for work| smaller business | larger business
trips, or to pay for| expenses | have | expenses|have Waiting for
work incurred (worth incurred (worth | reimbursement of
expenditures, less than £20/ more than £100/ my business
| find the process | because | wantto | $35), because it | $200), because it | expenses causes
of filing expense |avoid dealing with| would take too would take too | significant strain
claims with my | filing my expenses | much effort to file [ much effort to file| to my personal
employer difficult afterwards it it finances
UNWEIGHTED BASE 519 519 519 519 519
WEIGHTED BASE 595 595 595 595 595
Strongly agree 58 58 73 47 71
10% 10% 12% 8% 12%
Tend to agree 145 116 132 106 144
24% 20% 22% 18% 24%
Neither agree nor disagree 77 130 105 89 112
13% 22% 18% 15% 19%
Tend to disagree 157 147 112 121 122
26% 25% 19% 20% 21%
Strongly disagree 154 140 169 228 142
26% 24% 28% 38% 24%
NET: Agree 203 174 205 154 215
34% 29% 34% 26% 36%
NET: Disagree 311 287 281 349 264
52% 48% 47% 59% 44%
Don't know 3 4 4 4 4
=~ 1% 1% 1% 1%

This work was carried out in accordance with the requirements of the international quality standard for market research, I1SO 20252 and with the Ipsos Terms and Conditions.
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Base: All business travellers aged 16-75 in the UK/US
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Q13a - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - I find the process of filing expense claims with my employer difficult
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (n) (o) (p) (a) traveller

UNWEIGHTED BASE 6 151 53
WEIGHTED BASE 9 2 15 60*

10%*
Strongly agree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j- k/I - m/n/o - p/q
Overlap formulae used. * small base

This work ied out in with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 84
Q13a - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - I find the process of filing expense claims with my employer difficult
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) ) Managed traveller () (m) (@) (1)

EIGHTED BASE
IGHTED BASE

Strongly agree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 85
Q13b - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - | usually do not volunteer for work trips, or to pay for work expenditures, because | want to avoid dealing with filing my expenses afterwards

Base: All business travellers aged 16-75 in the UK/US

Frequency of
‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO AS SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE 6 53 4
WEIGHTED BASE 4 2 15 60*

10%*
Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base

This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 86
Q13b - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - | usually do not volunteer for work trips, or to pay for work expenditures, because | want to avoid dealing with filing my expenses afterwards
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) () (i) ) Managed traveller () (m) (@) (1) (s) (t)

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.




25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026
1PSOS
9 Feb 2026
Table 87
Q3¢ - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - | frequently choose not to submit a claim for smaller business expenses | have incurred (worth less than £20/$35), because it would take too much effort to file it

Base: All business travellers aged 16-75 in the UK/US

Frequency of
‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO AS SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE 6 53 4
WEIGHTED BASE 4 2 15 60*

10%*
Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base

This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 88
Q13c- And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - | frequently choose not to submit a claim for smaller business expenses | have incurred (worth less than £20/$35), because it would take too much effort to file it
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful f disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) () (i) ) Managed traveller (t)

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j-1/m/n-o/p - q/r - s/t
Overlap formulae used. * small base

with the of the

This work was carried out in

quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 89
Q13d - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - | frequently choose not to submit a claim for larger business expenses | have incurred (worth more than £100/$200), because it would take too much effort to file it

Base: All business travellers aged 16-75 in the UK/US

Frequency of
‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO AS SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE 6 53 4
WEIGHTED BASE 4 2 15 60*

10%*
Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/ifj - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 90
Q13d - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following statements? - | frequently choose not to submit a claim for larger business expenses | have incurred (worth more than £100/$200), because it would take too much effort to file it
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) () (i) ) Managed traveller () (m) (@) (1) (s) (t)

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Neither agree nor disagree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 91
Q13e - And thinking about your of busi filing, to wh if at all, do you agree with the following - Waiting for of my business expenses causes significant strain to my personal finances
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

53
60*

10%*
Strongly agree

Neither agree nor disagree

Strongly disagree

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work

ied out in with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 92
Qi3e - And thinking about your experience of business expense filing, to what extent, if at all, do you agree with the following - Waiting for of my business expenses causes significant strain to my personal finances
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) ) Managed traveller

EIGHTED BASE
IGHTED BASE

Strongly agree

Strongly disagree

NET: Disagree

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 93
Q14 - Thinking about the next five years... Do you think that travelling for work will become easier or more difficult, or will it stay the same?
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MAN WOMAN 16-24 2534 35-44. 4554 55-75 GENZ MILLENNIALS GEN X YES NO MARRIED /LIVING SINGLE WID/ DIV/ SEP UK us Frequent business
i AS (n) (0) (p) (a) traveller

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) 0] (i) (k) (1)
UNWEIGHTED BASE 2
WEIGHTED BASE

Become much more difficult

Become much easier

NET: Become more difficult

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j - k/I - m/n/o - p/q
Overlap formulae used. * small base
This work ied out in with the requi of the i ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 94
Q14 - Thinking about the next five years... Do you think that travelling for work will become easier or more difficult, or will it stay the same?
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (1) () (i) (i) Managed traveller ()

UNWEIGHTED BASE
WEIGHTED BASE

Become much more difficult

Stay the same

Become much easier

NET: Become more difficult

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h -ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 95
Q15_Summary - And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas?

Base: All business travellers aged 16-75 in the UK/US

Checking my travel Helping me access Making sure | have
Offering travel Giving me arrangements support and Coordinating my the correct
options that suit personalised comply with my | Booking my door- | advice at times of travel documentation
my needs and advice in advance | company's travel to-door travel disruption to my |arrangements with| (e.g. visas) for my
preferences of my trip policy itinerary trip colleagues trip

UNWEIGHTED BASE

WEIGHTED BASE

A great deal 377 355 362 344 355 347 392
35% 33% 34% 32% 33% 32% 37%

A fair amount 456 449 427 429 461 409 425
42% 42% 40% 40% 43% 38% 40%

Not very much 148 171 180 191 160 208 173
14% 16% 17% 18% 15% 19% 16%

Not at all 57 59 67 66 59 70 53
5% 6% 6% 6% 5% 7% 5%

NET: A great deal/fair amount 833 804 789 773 817 756 817
78% 75% 73% 72% 76% 70% 76%

NET: Not very much/at all 205 230 247 257 219 279 226
19% 21% 23% 24% 20% 26% 21%

Don't know 36 40 38 44 38 40 32
3% 4% 4% 4% 4% 4% 3%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos Terms and Conditions.
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Table 96
Q15a - And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas? - Offering travel options that suit my needs and preferences

Base: All business travellers aged 16-75 in the UK/US

Frequency of

‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel

MARRIED /LIVING
AS

MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

A great deal

NET: A great deal/fair amount

Don't know 36 28 7 11 6 7 7 5 14 9 8 18 18 24 9 2 19 17 2
3% 4% 2% 6% 1% 3% 5% 5% 3% 2% 5% 3% 4% 3% 4% 3% 3% 3% 3%
d d d

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - b
Overlap formulae used. * small base

/j- k/I-m/n/o-p/q

This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 97
Q15a - And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas? - Offering travel options that suit my needs and preferences
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (1) () (i) (i) Managed traveller

UNWEIGHTED BASE
WEIGHTED BASE

A great deal

Not very much

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - ¢/d - e/f - g/h - i/j-1/m/n - o/p - q/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 98
Q15b - And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas? - Giving me personalised advice in advance of my trip

Base: All business travellers aged 16-75 in the UK/US

Frequency of

‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel

MARRIED /LIVING
AS

MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

A great deal

NET: A great deal/fair amount

Don't know 40 26 14 14 8 4 8 6 17 10 8 18 23 25 12 3 21 19 4
4% 4% 4% 7% 2% 2% 6% 7% 4% 2% 5% 3% 6% 3% 5% 4% 4% 4% 6%
de de de k

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - b
Overlap formulae used. * small base

/j- k/I-m/n/o-p/q

This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 99
Q15b - And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas? - Giving me personalised advice in advance of my trip
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (1) () (i) (i) Managed traveller

UNWEIGHTED BASE
WEIGHTED BASE

A great deal

Not very much

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - ¢/d - e/f - g/h - i/j-1/m/n - o/p - q/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 100
Qi5c - And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas? - Checking my travel arrangements comply with my company's travel policy

Base: All business travellers aged 16-75 in the UK/US

Frequency of

‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel

MARRIED /LIVING
AS

MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

A great deal

NET: A great deal/fair amount

Don't know 38 29 9 9 9 7 6 7 13 12 7 21 17 25 11 2 24 14 5
4% 4% 3% 5% 2% 3% 5% 7% 3% 3% 5% 3% 4% 3% 5% 3% 4% 3% 6%
d

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - b
Overlap formulae used. * small base

/j- k/I-m/n/o-p/q

This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 101
Q15c- And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas? - Checking my travel arrangements comply with my company's travel policy
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) (i) Managed traveller

UNWEIGHTED BASE
WEIGHTED BASE

A great deal

Not very much

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h
Overlap formulae used. * small base

-m/n-ofp-afr-s/t

This work was carried out in with the i of the i i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 102
Q15d - And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas? - Booking my door-to-door travel itinerary

Base: All business travellers aged 16-75 in the UK/US

Frequency of

‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel

MARRIED /LIVING
AS

MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

A great deal

NET: A great deal/fair amount

Don't know a4 28 16 12 13 6 6 7 18 13 7 19 25 26 16 2 21 23 3
4% 4% 5% 6% 3% 3% 5% 8% 4% 3% 5% 3% 6% 3% 6% 3% 4% 4% 4%
e k

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - b
Overlap formulae used. * small base

/j- k/I-m/n/o-p/q

This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 103
Q15d - And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas? - Booking my door-to-door travel itinerary
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (1) () (i) (i) Managed traveller ()

UNWEIGHTED BASE
WEIGHTED BASE

A great deal

NET: A great deal/fair amount

Don't know 4 27 22 15 7 22 9 33 27 2 9 7 26 11 7 19 16 26 23 21

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - ifj - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the requi of the i ional quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 104
Qi5e - And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas? - Helping me access support and advice at times of disruption to my trip

Base: All business travellers aged 16-75 in the UK/US

Frequency of

‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel

MARRIED /LIVING
AS

MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

A great deal

NET: A great deal/fair amount

Don't know 38 26 12 7 11 8 10 3 13 13 10 17 21 24 12 2 17 21 5
4% 4% 4% 4% 3% 3% 8% 3% 3% 3% 6% 3% 5% 3% 5% 3% 3% 4% 6%
d k

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - b
Overlap formulae used. * small base

/j- k/I-m/n/o-p/q

This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 105
QiSe - And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas? - Helping me access support and advice at times of disruption to my trip
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (1) () (i) (i) Managed traveller

UNWEIGHTED BASE
WEIGHTED BASE

A great deal

Not very much

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - ¢/d - e/f - g/h - i/j-1/m/n - o/p - q/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.




Ipsos

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Table 106
Q15f - And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas? - C my travel with
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

A great deal

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g -
Overlap formulae used. * small base

-k/1-m/nfo-p/q

This work ed out in with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 107
Q15f - And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas? - Coordinating my travel arrangements with colleagues

Base: All business travellers aged 16-75 in the UK/US

9 Feb 2026

Managed travel
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status

Personal feelings of guilt around
View of business travel i impact

Company size estimate

Not very much/ | Very well/ Fairly | Not very well/Not
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all
Bleisure traveller () (d) (e) (1) () (i) (i)

Remote worker Hybrid worker

Managed traveller
UNWEIGHTED BASE
WEIGHTED BASE

A great deal

Not very much

NET: A great deal/fair amount

In-office worker

A chore Aperk Great/ fair extent | A little/ not at all
(a)

6% 3% 4% 3%

SMES (up to 249

employees)

Large (250+
employees)

4%

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h
Overlap formulae used. * small base

-m/n-ofp-afr-s/t

This work was carried out in with the i of the i

for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 108
Q15g - And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas? - Making sure | have the correct documentation (e.g. visas) for my trip

Base: All business travellers aged 16-75 in the UK/US

Frequency of

‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel

MARRIED /LIVING
AS

MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) (b) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (0) (p) (a) traveller

UNWEIGHTED BASE
WEIGHTED BASE

A great deal

NET: A great deal/fair amount

Don't know 32 20 11 9 2 8 8 5 10 9 9 15 16 20 9 3 15 17 2
3% 3% 3% 5% 1% 3% 6% 5% 2% 2% 6% 2% 4% 3% 4% 4% 3% 3% 3%
d d d d hi

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - b
Overlap formulae used. * small base

/j- k/I-m/n/o-p/q

This work ed outin with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 109
Q15g - And still thinking about the next five years... To what extent, if at all, do you think new tools that use Al will improve the experience of travelling for work in the following areas? - Making sure | have the correct documentation (e.g. visas) for my trip
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (1) () (i) (i) Managed traveller ()

UNWEIGHTED BASE
WEIGHTED BASE

A great deal

Not very much

NET: A great deal/fair amount

Don't know 32 12 1 15 8 15 8 21 18 1 8 4 14 12 6 15 1 18 14 17

Proportions/Means: Columns Tested (5% risk level) - ¢/d - e/f - g/h - i/j-1/m/n - o/p - q/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 110
Q17_Summary - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you?
Base: All business travellers aged 16-75 in the UK/US
Sorting out your Accurately
visas and predicting and pre-
Booking your last | Rebooking your |government travel| Choosing and Supporting you if [ authorising your
Completing Booking your mile travel, such as flight if it is authorisation booking a your travel plans | expenses before
expense reports plane travel Booking your hotel|  taxis or trains cancelled forms restaurant for you are disrupted your trip

UNWEIGHTED BASE
WEIGHTED BASE
Trust a great deal 298 291 323 270 269 242 289 293 269

28% 27% 30% 25% 25% 23% 27% 27% 25%
Trust a fair amount 431 448 445 472 450 427 476 469 474

40% 42% 41% 44% 42% 40% 44% 44% 44%
Do not trust very much 209 202 193 208 229 246 176 200 193

19% 19% 18% 19% 21% 23% 16% 19% 18%
Do not trust at all 102 102 87 95 97 121 98 81 102

10% 10% 8% 9% 9% 11% 9% 8% 10%
NET: A great deal/fair amount 729 739 768 741 719 669 765 761 743

68% 69% 72% 69% 67% 62% 71% 71% 69%
NET: Not very much/at all 311 304 280 302 326 367 274 281 295

29% 28% 26% 28% 30% 34% 26% 26% 27%
Don't know 34 31 26 30 29 38 35 32 36

3% 3% 2% 3% 3% 4% 3% 3% 3%

This work was carried out in accordance with the requir of the international quality lard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Q17_1 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Completing expense reports
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) ) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) traveller
84 ) ; ]

UNWEIGHTED BASE
WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g -

Overlap formulae used. * small base

-k/1-m/nfo-p/q

This work ied out in

with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 112
Q17_1 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Completing expense reports
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) (i) Managed traveller

UNWEIGHTED BASE
WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - ¢/d - e/f - g/h - i/j-1/m/n - o/p - q/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Base: All business travellers aged 16-75 in the UK/US
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Q17_2 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Booking your plane travel
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) ) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) traveller
84 ) ; ]

UNWEIGHTED BASE
WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g -

Overlap formulae used. * small base

-k/1-m/nfo-p/q

This work ied out in

with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 114
Q17_2 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Booking your plane travel
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful f disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate

Not very much/ | Very well/ Fairly | Not very well/Not

SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) ) Managed traveller () (m) (s)
UNWEIGHTED BASE 8 486 142 444
WEIGHTED BASE 58

508
Trust a great deal 127
25%

Do not trust very much

NET: A great deal/fair amount

Don't know 31 21 19 8 12 10 4 27 14 4 6 4 19 8 9 15 14 15 16 12
3% 3% 3% 2% 3% 2% 1% 4% 2% 4% 2% 3% 3% 2% 5% 3% 3% 3% 3% 2%
14
Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the requi of the i

quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Ipsos

Table 115

Base: All business travellers aged 16-75 in the UK/US

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Q17_3 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Booking your hotel
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) ) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) traveller
84 ) ; ]

UNWEIGHTED BASE
WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - b

Overlap formulae used. * small base

/j- k/I-m/n/o-p/q

This work ied out in

with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Ipsos

Table 116

Q17_3 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Booking your hotel

Base: All business travellers aged 16-75 in the UK/US

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026
IPSOS

Bleisure Preferred support in disruption

Managed travel
Company support during disruption | _organisation

Personal feelings of guilt around
i impact

Bleisure traveller
UNWEIGHTED BASE
WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Very well/ Fairly | Not very well/Not

Speak to a person well supported

supporte d at all
()

2% 3%

Managed traveller

Great/ fair extent | A little/ not at all

Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h
Overlap formulae used. * small base

-m/n-ofp-afr-s/t

This work was carried out in

for market research, ISO 20252 and with the Ipsos Terms and Conditions.




Ipsos

Table 117

Base: All business travellers aged 16-75 in the UK/US

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Q17_4 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Booking your last mile travel, such as taxis or trains
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) ) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) traveller
84 ) ; ]

UNWEIGHTED BASE
WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g -

Overlap formulae used. * small base

-k/1-m/nfo-p/q

This work ied out in

with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Ipsos

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 118
Q17_4 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Booking your last mile travel, such as taxis or trains
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) (i) Managed traveller () (m)

UNWEIGHTED BASE
WEIGHTED BASE

Trust a great deal

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - ¢/d - e/f - g/h - i/j-1/m/n - o/p - q/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 119

Base: All business travellers aged 16-75 in the UK/US

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Q17_5 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Rebooking your flight if it is cancelled
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) ) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) traveller
84 ) ; ]

UNWEIGHTED BASE
WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g -

Overlap formulae used. * small base

-k/1-m/nfo-p/q

This work ied out in

with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Ipsos

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 120
Q17_5 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Rebooking your flight if it is cancelled
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful f disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller i )

Managed traveller () (m)

(8) (i) s
UNWEIGHTED BASE 2 444
WEIGHTED BASE 508
47%
131
26%

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Don't know 29 20 19 8 9 11 7 22 14 1 2 3 18 8 7 13 9 18 12 16
3% 2% 4% 2% 2% 2% 2% 3% 2% 1% 1% 2% 3% 2% 4% 2% 2% 3% 2% 3%
Proportions/Means: Columns Tested (5% risk level) - ¢/d - e/f - g/h - i/j-1/m/n - o/p - q/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the

quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.



Ipsos

Table 121

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026
IPSOS

Q17_6 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Sorting out your visas and government travel authorisation forms

Base: All business travellers aged 16-75 in the UK/US

9 Feb 2026

Frequency of
‘GENDER AGE ‘GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN 'WOMAN 16-24 25-34 35-44 45-54 55-75 GEN Z MILLENNIALS GEN X YES NO AS SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) ) (© (A) () (1) () (h) (i) () (K () (m) () (0) (o) () traveller
24 79 : :

UNWEIGHTED BASE
WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g -

Overlap formulae used. * small base

-k/1-m/nfo-p/q

This work ied out in

with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Ipsos

Table 122

Q17_6 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Sorting out your visas and government travel authorisation forms

Base: All business travellers aged 16-75 in the UK/US

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

9 Feb 2026

Preferred support in disruption

Managed travel
organisation

Personal feelings of guilt around

Company size estimate

UNWEIGHTED BASE
WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Don't know

Managed traveller

Great/ fair extent | A little/ not at all

SMEs (upto 249 |  Large (250+
employees)

s)
444
508
104
2%

employees)

Proportions/Means: Columns Tested (5% risk level) - ¢/d - e/f - g/h - i/j-1/m/n - o/p - q/r - s/t

Overlap formulae used. * small base

This work was carried out in

quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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Table 123

Base: All business travellers aged 16-75 in the UK/US

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Q17_7 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Choosing and booking a restaurant for you
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) ) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) traveller
84 ) ; ]

UNWEIGHTED BASE
WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g -

Overlap formulae used. * small base

-k/1-m/nfo-p/q

This work ied out in

with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Ipsos

Table 124

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

Q17_7 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Choosing and booking a restaurant for you

Base: All business travellers aged 16-75 in the UK/US

IPSOS

9 Feb 2026

Bleisure Preferred support in disruption

Find business travel stressful

f disruption

Company support

during disruption

Managed travel
organisation

Hybrid working status

View of business travel

Personal feelings of guilt around

Speak to a person

Self-serve tools

Bleisure traveller
UNWEIGHTED BASE
WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Agree
(e)

Disagree

Alot/ fair amount

Not very much/
none

Very well/ Fairly
well supported

Not very well/Not
supporte d at all

Managed traveller

Remote worker
(1)

Hybrid worker
(m)

In-office worker

A perk

impact

Great/ fair extent | A little/ not at all

Company size estimate

SMES (up to 249
employees)

Large (250+
employees)

s)
444
508
139
27%

Don't know 35 21 20 12 10 13 3 32 18 3 6 4 17 12 5 18 9 22 13 20
3% 3% 4% 3% 2% 3% 1% 4% 3% 3% 2% 3% 3% 3% 3% 3% 2% % 3% %
14
Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 125

Base: All business travellers aged 16-75 in the UK/US

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Q17_8 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Supporting you if your travel plans are disrupted
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business
TOTAL (a) ) (c) (d) (e) (f) (2) (h) (i) (i) (k) (1) (m) (n) (o) (p) (a) traveller
84 ) ; ]

UNWEIGHTED BASE
WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g -

Overlap formulae used. * small base

-k/1-m/nfo-p/q

This work ied out in

with the il of the i

quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Ipsos

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS
9 Feb 2026
Table 126
Q17_8 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Supporting you if your travel plans are disrupted
Base: All business travellers aged 16-75 in the UK/US
Managed travel Personal feelings of guilt around
Bleisure Preferred support in disruption Find business travel stressful ience of disruption Company support during disruption | _organisation Hybrid working status View of business travel i impact Company size estimate
Not very much/ | Very well/ Fairly | Not very well/Not SMESs (up to 249 Large (250+
Speak to a person | Self-serve tools Agree Disagree | Alot/ fair amount none well supported | supporte d at all Remote worker | Hybrid worker | In-office worker Achore A perk Great/ fair extent | Alittle/ notatall | employees) employees)
Bleisure traveller () (d) (e) (i) ) Managed traveller () (m)
UNWEIGHTED BASE

WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

s)
444
508

47%
133

26%

Don't know 32 23 16 12 10 11 7 2 18 3 5 5 13 14 6 15 8 20 10 20
3% 3% 3% 3% 3% 2% 2% 3% 3% 3% 2% 4% 2% 4% 4% 3% 2% 3% 2% 4%
Proportions/Means: Columns Tested (5% risk level) - ¢/d - e/f - g/h - i/j-1/m/n - o/p - q/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the

quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

1PSOS
9 Feb 2026
Table 127
Q17_9 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - predicting and pi your expenses before your trip
Base: All business travellers aged 16-75 in the UK/US
Frequency of
GENDER AGE GENERATION CHILDREN IN HOUSEHOLD MARITAL STATUS COUNTRY business travel
MARRIED /LIVING
MAN WOMAN 16-24 25-34 35-44 4554 55-75 GENZ MILLENNIALS GENX YES NO As SINGLE WID/ DIV/ SEP UK us Frequent business

TOTAL (a) (b) (c) (d) (e) (f) (8) (h) 0] (i) (k) (1) (m) (n) (0) (p) (a) traveller
UNWEIGHTED BASE 34 Y
WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g -
Overlap formulae used. * small base

-k/1-m/nfo-p/q

This work ed out in with the requi of theii ional quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 128

Q17_9 - Thinking again about the use of Al when travelling for work, to what extent, if at all, would you trust Al tools to do each of the following for you? - Accurately predicting and pre-authorising your expenses before your trip

Base: All business travellers aged 16-75 in the UK/US

25-061766-03 - FLYING - THE UK/US
9TH - 14TH JANUARY 2026

IPSOS

9 Feb 2026

Bleisure Preferred support in disruption

Find business travel stressful

f disruption

Company support

during disruption

Managed travel
organisation

Hybrid working status

Personal feelings of guilt around
View of business travel i

Speak to a person

Self-serve tools

Bleisure traveller
UNWEIGHTED BASE
WEIGHTED BASE

Trust a great deal

Do not trust very much

NET: A great deal/fair amount

Agree
(e)

Disagree

Alot/ fair amount

Not very much/
none

Very well/ Fairly
well supported

Not very well/Not
supporte d at all

Managed traveller

Remote worker
(1)

Hybrid worker
(m)

In-office worker

impact Company size estimate

SMES (up to 249
employees)

Large (250+

A perk employees)

Great/ fair extent | A little/ not at all

s)
444
508
130
26%

Don't know 36 23 19 12 7 15 7 29 19 3 4 9 16 10 4 19 14 20 15 20
3% 3% % 3% 2% 3% 2% % 3% 3% 1% 7% 3% 3% 2% 3% 3% 3% 3% %
mn
Proportions/Means: Columns Tested (5% risk level) - c/d - e/f - g/h - i/j - /m/n - o/p - a/r - s/t
Overlap formulae used. * small base
This work was carried out in with the of the i quality for market research, ISO 20252 and with the Ipsos Terms and Conditions.



