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METHODOLOGY

APPROACH

Computer Assisted Telephonic Interviews (CATI)

SAMPLE

N=1000+

Fromall 4 provinces of Pakistan, ICT, GB & AJK
Post-stratification survey weights for
provinces, gender and SECs applied to align
survey data with population distributions

TIMELINE

Data collection done from
2nd to 14th Feb 2026

This study had NO external sponsors or partners. It was initiated and run by
Ipsos with the intention to share our understanding about the world we live
in and how citizens around the globe think & feel about their world.
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Key Takeout

The results of Ipsos Two-Year Federal Government Review - Consumer Confidence Index reveals a marked and
measurable improvement in Pakistan’'s economic sentiment since the current took charge two years ago. Compared
to Q1 2024, a decline in inflation concerns is evident, alongside notable reductions in poverty and unemployment.
Confidence in the country’s direction has more than tripled and perceptions of a strong economy have risen six-fold,
approaching all-time highs. This shift reflects growing public faith in the country’s leadership and direction.

residents of Punjab, rural populations, and higher-income groups also report stronger sentiment, while older and

lower-income segments remain comparatively cautious. Personal financial optimism has reached record levels, and

confidence in job security has nearly doubled since Q1 2024, marking sustained improvement at the individual level.

Comfort with household and major purchases continues to edge upward signaling gradual stabilization in consumer
behavior.

These findings point to a clear two-year transformation in the Consumer Confidence Index, demonstrating the
perceived impact of consistent governance and policy measures. Sustained performance, coupled with transparent
communication of achievements, will be essential to maintain momentum, reinforce optimism, and support further
improvements in economic confidence. Balanced narratives across media and public discourse can help consolidate
these gains, fostering broader and long-term trust in the country’s economic trajectory.

Abdul Sattar Babar

Founding CEO & MD,

Ipsos in Pakistan
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LT A TETE T ~ 4 in 10 Pakistanis believe the country is on the right
track, with optimism higher among men, upper-lower-middle class, rural
residents, and in Punjab.

Generally speaking, would you say things in this country are heading in the right direction, or are they off on
the wrong track? Tum @z ot S Lale b oy )l (e s Capd DY § OLSLLS (o JUs & QT &S Sy 4

Those who said Pakistan is moving in the right
direction.

Overall 40%

33% @

SECA 32%
SECB 35%

SECC 44%
SECD 40%
SECE 40%

Male
Female

Urban
Rural

37%
42%

Sindh
Punjab

KPK
Baluchistan

= Right direction

= Wrong direction 18-25 years

26-30 years
31-40 years
41-50 years
51-65 years
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Confidence in the country’s direction being right has increased more than three times (12% to
40%) since the government came to power. Highest level reached soon after Pak-India conflict.

n Generally speaking, would you say things in this country are heading in the right direction, or are they off on the wrong track?

98%
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27%
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Base:1000+ CATI Pakistani adults 18+, 02- 14 Feb 2026
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Economic concerns remain most worrying, but their guantum has fallen drastically across all
issues since 012024.

m According to you, which of the following is the MOST worrying issue in Pakistan?

Change since

012026 012024

Increase in inflation |/ 64% _923

Unemployment =10

Increasing poverty -20
Increase in electricity price =34

Electricity load shedding -10

Disclamation behavior in implementation of law & Justice -9
Terrorism +]

Lack of facilities in healthcare & treatment :F%_- -5

Corruption, bribery, Nepotism =17

Burden of additional taxes

Unavailability of water for domestic usage
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Most worrying issues:

under the government.

nflation, poverty, and unemployment drop significantly over two years

In 01 Change since
m According to you, which of the following is the Most & Other worrying issue in Pakistan? 2026 012024
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Base:1000+ CATI Pakistani adults 18+, 02- 14 Feb 2026
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S EES e NG R a0 Bl ~1in 4 Pakistanis believes the economy is

strong, led by men, youth, Punjab & Sindh residents, and affluents.

Rate the current state of the economy in Pakistan. Using a scale from 1to 7, where 7 means a very strong )|
economy today and 1 means a very weak economy. m

T o o o 22e (S Sl S7 o1 Gln Wl (8 8 (S 1S e 2 )b S ) s (ol (S She O S il

Those who say current economic
state is strong

Overall

Male
Female

SECA

] Strong gEg CB;

SEC D
SECE

PSin'dB
unja

KPK
Baluchistan

B weak

18-25 years
26-30 years
31-40 years
41-50 years
51-65 years

Base:1000+ CATI Pakistani adults 18+, 02- 14 Feb 2026
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RS E A1) The perception of a strong economy has jumped from 4% to 23% (6
times) since 012024 since the government took office, approaching its highest recorded level.

Rate the current state of the economy in Pakistan. Using a scale from 1to 7, where 7 means a very strong economy today and 1means a very weak economy.

76%

0% 60% 60%

36%

23%
20% /.

m%-"“--¢’/, 18%

13% 199 16%

9% 8%
6% 6% 5% 5% 5% 5% 49 5%
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Base:1000+ CATI Pakistani adults 18+, 02- 14 Feb 2026
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IV L NV (o EEEEH ~12% Pakistanis feel comfortable with

household purchases, with comfort higher among youth, affluent,
urban & Punjab residents.

Compared to 1year ago, are you now more or less comfortable making other household purchases? e
1ol

U
il "

$ 8 iy

Those who say they are more comfortable in
making other household purchases

Overall

SEC A
SECB
SECC
SECD
SECE

Urban
Rural

Punjab
KPK

Sindh
Baluchistan

18-25
26-30
31-40
41-50
51-65

. More comfortable

. Less comfortable

Base:1000+ CATI Pakistani adults 18+, 02- 14 Feb 2026
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O e g N E L e B CIVEL (e o BT {0 E LR has tripled from 4% in Q12024 to 12% now, marking

steady progress over the government’s two-year term.

Compared to 1year ago, are you now more or less comfortable making other household purchases?
¢ W e b o W85 Gl LS sl A (S el (S Jlaniad 3G gL se8ale ) Sl JS a2l Gae e S Ly Jlo ) i8R S il
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90% 93%
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19% 19%

> =@=More Comfortable =@=| css Comfortable

Base:1000+ CATI Pakistani adults 18+, 02- 14 Feb 2026
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D EELER TN E A ~1in 3 Pakistanis expect the economy to strengthen, with
optimism highest among youth, rural area, upper & lower-income groups, and residents of

Punjab.

Looking ahead six months from now, do you expect the economy in your local area to be much stronger, somewhat stronger, about the same,
n somewhat weaker, or much weaker than it is now?

eéﬁ@*ﬁdhﬁijﬁméékéLTJU\J}Jéahﬁoﬁiuﬂ.ﬁd\,};éyiﬁsdﬁ&ﬁéﬁé\%waJhéouﬁoﬁ‘
Those who expect economy to get
stronger in 6 months

Overall

Male
Female

Urban
Rural

SECA
SECB
SECC
SEC D
SECE

PSin_dB
unja

KPK
Baluchistan

18-25
25-30
Base:1000+ CATI Pakistani adults 18+, 02- 14 Feb 2026 31-40

41-50
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DL ER T a0 Bl Optimism reaches 31% under the government, up from 27% in Q1
2024, nearing post-conflict highs as pessimism gradually declines.

Looking ahead six months from now, do you expect the economy in your local area to be much stronger, somewhat stronger, about the same, somewhat weaker, or

much weaker than it is now?
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A ELEIRILENEEIR 1] hits an almost record high of 40%, up from 35% since 012024,
reflecting sustained positive sentiment under the government.

n Looking ahead six months from now, do you expect your personal financial situation to be much stronger, somewhat stronger, about the same,

somewhat weaker, or much weaker than it isnow? i . - - - . -
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Base:1000+ CATI Pakistani adults 18+, 02- 14 Feb 2026
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L ELEIRALENHEIRTITEL)H 40% of Pakistanis expect their finances to improve, with optimism
highest among youth, men, Punjab residents, and upper & middle-income groups.

n TS5 oS Jysme hlan (3l § ST 0o & ole g 0aiST (o S & T oS 8l 4y 3 5 dzrgs e 2 0L S ole g oisT
Looking ahead six months from now, do you expect your personal financial situation to be much stronger, somewhat stronger, about the same,
somewhat weaker, or much weaker than it is now? Those who expect economy to get

stronger in 6 months

Overall 40%
Male 41%
Female 38%
SECA ;
SECB 46%

SECC
SECD

36%
38%

SECE 39%
Punjab 43%
Sindh 37%
KPK 36%
Baluchistan
B stronger B weaker 18-25 years @
26-30 years A4%
31-40 years 39%
Base:1000+ CATI Pakistani adults 18+, 02- 14 Feb 2026 41-50 years

51-65 years
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O L TR NS Y has grown steadily over two years, rising from 11% to 16%, with even
stronger optimism among urban residents, men, youth, Punjab, and affluent groups.

Compared to 1 year ago, are you NOW more or less confident to invest in the future, including your ability to save money for your retirement or your children’s education?
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B More Confident M Less Confident

«=@=More Confident e=@=| css Confident
Base:1000+ CATI Pakistani adults 18+, 02- 14 Feb 2026
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O I E L e R e el ) EEEE edges up from 2% in 012024 t0 5% in 012026, showing a

modest improvement over the past two years.

Compared to 1 year ago, are you NOW more or less comfortable making a major purchase, like a home or car?
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13 G T TN BV G =TT Around 2 in 10 Pakistanis feel secure in their S sss
jobs, with highest confidence among adults, men, and residents of Sindh
& Punjab.

n Compared know personally?

Glae g3 Sl s ol Gla Lol d) S 1 568 il b ) ol IS 20 e i S Ly Jla SO i8R S iy
fop daiel ol L oS K3 s (0 S Hsha oo gene e s S ) (B S e s b8 il Jla

Those who are confident about job

security.
Overall 23%
Male 29%
Female
Sindh 24%
Pun'a}t% 23%
Baluchistan
SEC A 30%
SECB 31%
SECC 25%
SECD 24%
: : SECE
B More Confident M Less Confident
18-25 years
26-30 years
31-40 years 25%
Base:1000+ CATI Pakistani adults 18+, 02- 14 Feb 2026 41-50 years 23%

51-65 years
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O e T =R BT =TT R4 has nearly doubled over the past two years under the government,
rising from 12% in Q12024 to 23%, close to the post-Pakistan-India conflict peak.
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IPSOS GLOBAL CONSUMER CONFIDENCE INDEX (GCCI*)
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JOB INDEX

GCCI NATIONAL INDEX: Reflects respondents' perception of current local economy,
future local economy, current financial situation, future financial situation, major
purchase comfort, household purchase comfort, job security, investment confidence,
job loss experience and job loss expectation within their country.
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GCCI EXPECTATION INDEX: Reflects respondents’

attitude regarding the future local economy, future

financial situation and job loss expectation within
their country.

GCCI CURRENT INDEX:
Reflects respondents' perception of current
economic climate, ability to make household

purchases, job security, and investment confidence
within the country.

GCCI INVESTMENT INDEX: Reflects respondents'
perception of current financial situation, future
financial situation, major purchase comfort,
household purchase confidence within the country.

Job
security, job loss experience, and job less
expectation




Pakistan’'s consumer confidence has risen 1.1 points since 02 2025, marking steady
improvement while Turkey's level remains flat.

Change since
Qtr.4 2025

GLOBAL AVERAGE

CURRENT

INDEX 22.0 19.4
EXPECTATIONS

INDEX 47.7 47.5
INVESTMENT

INDEX 22.4 20.7

JOBS INDEX 49.4 48.1



Consumer Confidence Index in Pakistan has increased by &4 percentage points in two years,
(from 31.5 to 35.5) highlighting improving public optimism under the government’s tenure.

GLOBAL CONSUMER CONFIDENCE INDEX (GCCI)
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THANK YOU

For more details and queries please
reach out at:
Info.pakistan@ipsos.com
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