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Thailand's current top five worries: long-term trend For the first time
) in months, Thais
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The second biggest decline in confidence ever, only behind April 2020,
which was the first reading after the start of the COVID-19 pandemic.
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Ipsos is one of the largest market research and polling companies globally, operating
in 90 markets and employing nearly 20,000 people.

Our passionately curious research professionals, analysts and scientists have built unique multi-
specialist capabilities that provide true understanding and powerful insights into the actions,
opinions and motivations of citizens, consumers, patients, customers or employees. Our 75
business solutions are based on primary data from our surveys, social media monitoring, and
qualitative or observational techniques.

“Game Changers” — our tagline — summarizes our ambition to help our 5,000 clients navigate
with confidence our rapidly changing world.
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