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QA - Would you describe yourself as a football fan, or not? Base:
Q1 - How likely, or not, are you to watch the 2026 FIFA World Cup this summer, either televised or in-person? Base:
Q2 - Which of the following, if any, do you expect you will do during the 2026 FIFA World Cup? Base:

Q2A - As you may be aware, the 2026 FIFA World Cup matches will have late evening/early morning start times. In which of the following ways do you expect to mainly engage with the World Cup for matche Base:
Q2A - As you may be aware, the 2026 FIFA World Cup matches will have late evening/early morning start times. In which of the following ways do you expect to mainly engage with the World Cup for matche Base:
Q2A - As you may be aware, the 2026 FIFA World Cup matches will have late evening/early morning start times. In which of the following ways do you expect to mainly engage with the World Cup for matche Base:

Q3 - Of all the teams participating in the 2026 FIFA World Cup, ... Base:
Q3 - Of all the teams participating in the 2026 FIFA World Cup, which two teams do you think will play in the final match? Base:
Q3 - Of all the teams participating in the 2026 FIFA World Cup, which team do you think will win the World Cup? Base:
Q3A - And which team or teams participating in the 2026 FIFA World Cup will you be supporting, if any? Base:
Q3B - Which of the following, if any, would you turn to for news related to the 2026 FIFA World Cup? Base:
Q3C - To what extent do you agree or disagree with the following statements regarding brands associated with the 2026 FIFA World Cup? - SUMMARY TABLE Base:

Q3C - To what extent do you agree or disagree with the following statements regarding brands associated with the 2026 FIFA World Cup? - | am more likely to buy from a brand if it is an official sponsor of th Base:
Q3C - To what extent do you agree or disagree with the following statements regarding brands associated with the 2026 FIFA World Cup? - | feel more positively toward brands that support the national tean Base: All adults aged 16-75 in GB
Q3C - To what extent do you agree or disagree with the following statements regarding brands associated with the 2026 FIFA World Cup? - | actively pay attention to the adverts and sponsors during match b Base:
Q3D - When tuning into World Cup matches, what types of products/ services are you most interested in seeing advertised, if any? Base:

Q4 - For the 2026 FIFA World Cup, ticket prices for Category 1 group stage matches range from about £293-£2,054, while Category 1 tickets for the quarter-finals range from about £950 - £1,333. How reasor Base:

All adults aged 16-75 in GB

: All adults aged 16-75 in GB

Adults who are likely to watch the 2026 FIFA World Cup
Adults who are likely to watch the 2026 FIFA World Cup
Adults who are likely to watch the 2026 FIFA World Cup
Adults who are likely to watch the 2026 FIFA World Cup
All adults aged 16-75 in GB

: All adults aged 16-75 in GB
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All adults aged 16-75 in GB

: All adults aged 16-75 in GB
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Adults who are likely to watch the 2026 FIFA World Cup
All adults aged 16-75 in GB
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Table 4
Q2A - As you may be aware, the 2026 FIFA World Cup matches will have late evening/early morning start times. In which of the following ways do you expect to mainly engage with the World Cup for matches kicking off ...? - SUMMARY TABLE

Base: Adults who are likely to watch the 2026 FIFA World Cup

Between 6:00PM | Between 1:00AM
and 10:00PM UK | and 5:00AM UK
local time (BST) local time (BST)
UNWEIGHTED BASE
WEIGHTED BASE
Watch the matches live 462 134
77% 22%
Watch matches on catchup 79 164
13% 27%
Watch highlights 143 251
24% 42%
Listen to the radio 59 36
10% 6%
Something else 12 17
2% 3%
| will not engage with these 6 103
matches
1% 17%
Don't know 31 37
5% 6%

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 7

Base: All adults aged 1675 in GB

Which two teams
o you think will | which team do
play in the final
match?
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Table 12

Q3C - To what extent do you agree or disagree with the following statements regarding brands associated with the 2026 FIFA World Cup? - SUMMARY TABLE

Base: All adults aged 16-75 in GB

UNWEIGHTED BASE
WEIGHTED BASE

Strongly agree

Somewhat agree

Neither agree nor disagree
Somewhat disagree
Strongly disagree

Don't know

NET: Agree

NET: Disagree

25-061766-23 - WORLD CUP

5TH - 8TH JUNE 2026

INTERNAL/CLIENT USE ONLY

IPSOS

9 Jun 2026

I am more likely to
buy from a brand
if it is an official
sponsor of the
World Cup
1099
1099
50
5%

126
11%

272
25%

179
16%

421
38%

51
5%

176
16%

600

55%

| feel more
positively toward
brands that
support the
national teams or
my favourite
players
1099
1099
71
6%
180
16%
330
30%
124
11%
334
30%
60
5%
252
23%
458
42%

| actively pay
attention to the
adverts and
sponsors during
match broadcasts
and half-time
breaks
1099
1099
52
5%
164
15%
198
18%
175
16%
469
43%
41
4%
216
20%
644
59%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos Terms and Conditions.
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