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T1 Table 1 QA - Would you describe yourself as a football fan, or not? Base: All adults aged 16-75 in GB
T2 Table 2 Q1 - How likely, or not, are you to watch the 2026 FIFA World Cup this summer, either televised or in-person? Base: All adults aged 16-75 in GB
T3 Table 3 Q2 - Which of the following, if any, do you expect you will do during the 2026 FIFA World Cup? Base: Adults who are likely to watch the 2026 FIFA World Cup
T4 Table 4 Q2A - As you may be aware, the 2026 FIFA World Cup matches will have late evening/early morning start times. In which of the following ways do you expect to mainly engage with the World Cup for matches kicking off ...? - SUMMARY TABLEBase: Adults who are likely to watch the 2026 FIFA World Cup
T5 Table 5 Q2A - As you may be aware, the 2026 FIFA World Cup matches will have late evening/early morning start times. In which of the following ways do you expect to mainly engage with the World Cup for matches kicking off ...? - Between 6:00PM and 10:00PM UK local time (BST)Base: Adults who are likely to watch the 2026 FIFA World Cup
T6 Table 6 Q2A - As you may be aware, the 2026 FIFA World Cup matches will have late evening/early morning start times. In which of the following ways do you expect to mainly engage with the World Cup for matches kicking off ...? - Between 1:00AM and 5:00AM UK local time (BST)Base: Adults who are likely to watch the 2026 FIFA World Cup
T7 Table 7 Q3 - Of all the teams participating in the 2026 FIFA World Cup, ... Base: All adults aged 16-75 in GB
T8 Table 8 Q3 - Of all the teams participating in the 2026 FIFA World Cup, which two teams do you think will play in the final match? Base: All adults aged 16-75 in GB
T9 Table 9 Q3 - Of all the teams participating in the 2026 FIFA World Cup, which team do you think will win the World Cup? Base: All adults aged 16-75 in GB
T10 Table 10 Q3A - And which team or teams participating in the 2026 FIFA World Cup will you be supporting, if any? Base: All adults aged 16-75 in GB
T11 Table 11 Q3B - Which of the following, if any, would you turn to for news related to the 2026 FIFA World Cup? Base: All adults aged 16-75 in GB
T12 Table 12 Q3C - To what extent do you agree or disagree with the following statements regarding brands associated with the 2026 FIFA World Cup? - SUMMARY TABLE Base: All adults aged 16-75 in GB
T13 Table 13 Q3C - To what extent do you agree or disagree with the following statements regarding brands associated with the 2026 FIFA World Cup? - I am more likely to buy from a brand if it is an official sponsor of the World CupBase: All adults aged 16-75 in GB
T14 Table 14 Q3C - To what extent do you agree or disagree with the following statements regarding brands associated with the 2026 FIFA World Cup? - I feel more positively toward brands that support the national teams or my favourite playersBase: All adults aged 16-75 in GB
T15 Table 15 Q3C - To what extent do you agree or disagree with the following statements regarding brands associated with the 2026 FIFA World Cup? - I actively pay attention to the adverts and sponsors during match broadcasts and half-time breaksBase: All adults aged 16-75 in GB
T16 Table 16 Q3D - When tuning into World Cup matches, what types of products/ services are you most interested in seeing advertised, if any? Base: Adults who are likely to watch the 2026 FIFA World Cup
T17 Table 17 Q4 - For the 2026 FIFA World Cup, ticket prices for Category 1 group stage matches range from about £293-£2,054, while Category 1 tickets for the quarter-finals range from about £950 - £1,333. How reasonable or unreasonable do you think these prices are for Category 1 tickets?Base: All adults aged 16-75 in GB
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Table 1

QA - Would you describe yourself as a football fan, or not?

Base: All adults aged 16-75 in GB

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

16-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
I WOULD 

(F)
I WOULD NOT 

(G)
LIKELY 

(H)
UNLIKEL Y 

(I)
YES 
(J)

NO 
(K)

UNWEIGHTED BASE 1099 542 554 359 397 343 263 284 249 155 53 95 713 386 595 504 579 520 183 246 277 299 166 915 142 312 83 130 138 422 319 464 546 610 475 542 557
WEIGHTED BASE 1099 542 554 353 388 359 259 286 250 158 52* 94* 731 368 621 478 381 718 172 261 278 303 155 922 144 306 79* 147* 119 404 340 457 560 603 479 545 554
 100% 49% 50% 32% 35% 33% 24% 26% 23% 14% 5%* 9%* 67% 33% 56% 44% 35% 65% 16% 24% 25% 28% 14% 84% 13% 28% 7%* 13%* 11% 37% 31% 42% 51% 55% 44% 50% 50%
I would describe myself as a 
football fan

457 314 142 172 150 135 124 108 95 69 18 43 325 131 252 205 176 281 53 109 115 149 71 381 63 154 29 67 48 184 148 457 - 425 29 335 122

 42% 58% 26% 49% 39% 38% 48% 38% 38% 44% 34% 46% 44% 36% 41% 43% 46% 39% 31% 42% 41% 49% 46% 41% 44% 50% 37% 46% 40% 45% 43% 100% - 71% 6% 61% 22%
 bmrG zb  zde   zgh      zm    zq   r r zr    z      zG  zI  zK  
 IK                                     
I would not describe myself as a 
football fan

560 188 370 163 201 195 118 155 144 69 29 44 347 213 322 237 171 389 99 134 142 135 66 479 76 121 49 73 61 194 170 - 560 121 429 163 396

 51% 35% 67% 46% 52% 54% 46% 54% 58% 44% 56% 47% 47% 58% 52% 50% 45% 54% 58% 52% 51% 44% 43% 52% 53% 39% 62% 50% 51% 48% 50% - 100% 20% 90% 30% 72%
 alpu  za      zfi     zl    zp u      y  y  y    zF  zH  zJ
 vyFHJ                                     
Neither 76 38 38 15 36 26 14 21 10 18 6 7 55 21 42 34 30 46 18 15 19 18 16 58 4 30 - 6 10 25 20 - - 54 18 44 32
 7% 7% 7% 4% 9% 7% 6% 7% 4% 11% 11% 7% 8% 6% 7% 7% 8% 6% 11% 6% 7% 6% 11% 6% 3% 10% - 4% 9% 6% 6% - - 9% 4% 8% 6%
 cAFGI    c     zh                xA   A     zI    
Don't know 7 2 5 3 1 3 2 1 1 2 - - 4 3 5 2 5 2 1 2 2 2 1 5 - 2 1 1 - 1 3 - - 3 3 3 4
 1% * 1% 1% * 1% 1% * * 1% - - 1% 1% 1% * 1% * 1% 1% 1% 1% 1% 1% - 1% 1% 1% - * 1% - - * 1% 1% 1%
                 z                     
                                      

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E - z/F/G - z/H/I - z/J/K
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 2

Q1 - How likely, or not, are you to watch the 2026 FIFA World Cup this summer, either televised or in-person?

Base: All adults aged 16-75 in GB

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

16-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
I WOULD 

(F)
I WOULD NOT 

(G)
LIKELY 

(H)
UNLIKEL Y 

(I)
YES 
(J)

NO 
(K)

UNWEIGHTED BASE 1099 542 554 359 397 343 263 284 249 155 53 95 713 386 595 504 579 520 183 246 277 299 166 915 142 312 83 130 138 422 319 464 546 610 475 542 557
WEIGHTED BASE 1099 542 554 353 388 359 259 286 250 158 52* 94* 731 368 621 478 381 718 172 261 278 303 155 922 144 306 79* 147* 119 404 340 457 560 603 479 545 554
 100% 49% 50% 32% 35% 33% 24% 26% 23% 14% 5%* 9%* 67% 33% 56% 44% 35% 65% 16% 24% 25% 28% 14% 84% 13% 28% 7%* 13%* 11% 37% 31% 42% 51% 55% 44% 50% 50%
Very likely 353 253 99 120 123 110 87 92 77 58 7 31 257 96 197 156 139 214 37 90 95 113 54 297 50 134 23 48 30 145 112 325 15 353 - 277 76
 32% 47% 18% 34% 32% 31% 34% 32% 31% 37% 14% 34% 35% 26% 32% 33% 36% 30% 22% 34% 34% 37% 35% 32% 35% 44% 29% 33% 25% 36% 33% 71% 3% 59% - 51% 14%
 bjmr zb     j j j j  j zm    zq   r r r    zAC      zG  zI  zK  
 GIK                                     
Fairly likely 250 107 143 76 104 70 63 54 53 37 17 25 181 69 136 114 87 163 38 59 54 80 38 207 34 67 19 38 34 80 85 100 106 250 - 164 86
 23% 20% 26% 22% 27% 20% 24% 19% 21% 24% 33% 26% 25% 19% 22% 24% 23% 23% 22% 23% 20% 26% 25% 22% 24% 22% 24% 26% 29% 20% 25% 22% 19% 41% - 30% 16%
 amGI  za  ze      g  m                     zI  zK  
 K                                     
Not very likely 156 52 103 52 55 49 32 42 40 27 4 12 92 64 93 63 49 108 23 39 46 36 26 127 23 30 10 15 16 52 43 19 120 - 156 68 88
 14% 10% 18% 15% 14% 14% 12% 15% 16% 17% 8% 13% 13% 17% 15% 13% 13% 15% 13% 15% 16% 12% 17% 14% 16% 10% 13% 10% 13% 13% 13% 4% 21% - 33% 12% 16%
 ayFH  za                              zF  zH   
Not at all likely 323 117 206 96 101 125 75 93 73 34 22 26 188 135 184 139 104 219 73 67 83 69 33 280 36 72 25 44 39 122 98 10 309 - 323 26 297
 29% 22% 37% 27% 26% 35% 29% 32% 29% 21% 42% 27% 26% 37% 30% 29% 27% 30% 42% 26% 30% 23% 22% 30% 25% 24% 32% 30% 33% 30% 29% 2% 55% - 67% 5% 54%
 ailu  za   zd  i   i   zl     zstu     v         zF  zH  zJ
 vyFHJ                                     
Don't know 17 13 4 8 5 4 2 6 6 2 2 - 13 4 10 7 3 14 1 6 1 6 3 11 - 3 2 1 - 5 1 2 10 - - 11 6
 2% 2% 1% 2% 1% 1% 1% 2% 3% 1% 3% - 2% 1% 2% 1% 1% 2% 1% 2% * 2% 2% 1% - 1% 3% 1% - 1% * 1% 2% - - 2% 1%
 bpFHI b                                    
NET: Likely 603 360 242 196 227 180 150 146 130 96 24 56 438 164 333 269 225 378 75 149 149 193 92 504 85 201 41 87 65 225 198 425 121 603 - 440 162
 55% 66% 44% 56% 59% 50% 58% 51% 52% 61% 47% 60% 60% 45% 54% 56% 59% 53% 44% 57% 53% 64% 60% 55% 59% 66% 52% 59% 54% 56% 58% 93% 22% 100% - 81% 29%
 bmrG zb   e        zm    zq   r  zrt    zAC      zG  zI  zK  
 IK                                     
NET: Unlikely 479 168 309 148 156 175 107 135 113 60 26 37 280 199 277 202 153 326 96 106 128 104 59 407 59 102 36 59 55 174 142 29 429 - 479 94 385
 44% 31% 56% 42% 40% 49% 41% 47% 45% 38% 50% 40% 38% 54% 45% 42% 40% 45% 56% 41% 46% 34% 38% 44% 41% 33% 45% 40% 46% 43% 42% 6% 77% - 100% 17% 70%
 alpu  za   zd        zl     zsu  u        y    zF  zH  zJ
 yFHJ                                     
                                      

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E - z/F/G - z/H/I - z/J/K
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

DESCRIBES THEMSELVES AS A 
FOOTBALL FAN

LIKELIHOOD TO WATCH THE WORLD 
CUP SUPPORTING ENGLAND EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 3

Q2 - Which of the following, if any, do you expect you will do during the 2026 FIFA World Cup?

Base: Adults who are likely to watch the 2026 FIFA World Cup

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

16-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
I WOULD 

(F)
I WOULD NOT 

(G)
LIKELY 

(H)
UNLIKEL Y 

(I)
YES 
(J)

NO 
(K)

UNWEIGHTED BASE 610 366 243 212 230 168 154 154 123 101 25 53 438 172 332 278 338 272 81 138 152 198 109 492 81 204 45 76 74 233 186 435 114 610 - 442 168
WEIGHTED BASE 603 360 242 196 227 180 150 146 130* 96* 24** 56* 438 164 333 269 225 378 75* 149 149 193 92* 504 85* 201 41* 87* 65* 225 198 425 121* 603 -** 440 162
 100% 60% 40% 33% 38% 30% 25% 24% 22%* 16%* 4%** 9%* 73% 27% 55% 45% 37% 63% 12%* 25% 25% 32% 15%* 84% 14%* 33% 7%* 14%* 11%* 37% 33% 71% 20%* 100% -** 73% 27%
Watch the matches with friends/ 
family

405 228 177 133 164 108 104 103 97 61 11 29 300 105 230 175 154 251 38 91 112 132 60 340 55 148 30 49 31 164 124 301 70 405 - 324 81

 67% 63% 73% 68% 72% 60% 69% 71% 74% 64% 46% 52% 68% 64% 69% 65% 68% 67% 51% 61% 75% 69% 65% 68% 65% 74% 72% 57% 48% 73% 63% 71% 58% 67% - 74% 50%
 aekr  za  e  k k k            zrs r    zBC C   z  zG    zK  
 CGK                                     
Watch at home by myself 362 269 93 115 135 112 92 80 83 54 13 40 265 97 193 169 133 229 44 95 84 123 56 301 52 121 22 58 39 130 125 291 45 362 - 272 91
 60% 75% 38% 59% 59% 62% 62% 55% 64% 56% 53% 72% 60% 59% 58% 63% 59% 61% 59% 64% 56% 64% 61% 60% 62% 60% 53% 67% 61% 58% 63% 69% 38% 60% - 62% 56%
 bG zb          g                    zG      
Go to a bar or restaurant to watch 
some matches

202 144 57 96 71 35 54 53 36 34 6 19 161 41 120 82 84 118 22 42 51 79 33 168 25 74 11 31 22 83 51 167 25 202 - 141 61

 33% 40% 24% 49% 31% 19% 36% 37% 28% 35% 24% 33% 37% 25% 36% 30% 37% 31% 30% 28% 34% 41% 36% 33% 30% 37% 26% 36% 34% 37% 26% 39% 21% 33% - 32% 38%
 bemE zb  zde e        zm    z     zs        E  zG      
 G                                     
Watch the matches with colleagues 97 76 21 65 28 3 23 26 17 22 1 8 88 9 58 39 49 47 5 26 23 39 30 65 10 39 4 16 10 32 22 84 7 97 - 50 47

 16% 21% 9% 33% 12% 2% 16% 18% 13% 23% 2% 14% 20% 5% 17% 14% 22% 13% 7% 17% 16% 20% 33% 13% 11% 19% 9% 18% 16% 14% 11% 20% 6% 16% - 11% 29%
 bemq zb  zde e        zm    zq     r zw         zG     zJ
 rwEGJ                                     
Let my kids stay up late to watch 
matches

77 44 33 20 56 2 17 22 18 8 2 9 73 4 50 27 37 40 3 18 17 36 13 64 12 26 8 8 6 35 25 55 15 77 - 58 19

 13% 12% 14% 10% 25% 1% 12% 15% 14% 9% 8% 17% 17% 3% 15% 10% 16% 11% 4% 12% 11% 18% 14% 13% 14% 13% 20% 10% 9% 16% 12% 13% 12% 13% - 13% 12%
 emr   e zce        zm    zq     zr                
Miss work or school to watch some 
matches

26 18 8 21 5 - 5 8 2 8 - 2 18 7 17 9 13 12 4 7 5 9 14 12 2 9 - 3 5 7 7 23 2 26 - 13 13

 4% 5% 3% 11% 2% - 4% 5% 2% 8% - 4% 4% 4% 5% 3% 6% 3% 6% 5% 4% 5% 15% 2% 3% 5% - 4% 9% 3% 4% 5% 2% 4% - 3% 8%
 dewJ   zde             z      zw         z     zJ
None of these 6 4 2 - 1 5 3 - 2 - - 1 4 2 3 3 2 4 2 2 1 1 1 5 * 1 - - 2 4 1 2 2 6 - 3 2
 1% 1% 1% - 1% 3% 2% - 2% - - 1% 1% 1% 1% 1% 1% 1% 3% 1% * * 1% 1% * 1% - - 4% 2% 1% * 2% 1% - 1% 2%
 F     c                       z         
Don't know 2 1 1 - 1 1 1 - - - 1 - 2 - 1 1 - 2 2 - - - - 2 1 - - 1 - 1 1 1 - 2 - 1 1
 * * 1% - * 1% 1% - - - 4% - 1% - * * - 1% 3% - - - - * 1% - - 1% - 1% 1% * - * - * 1%
                   zu                   
                                      

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E - z/F/G - z/H/I - z/J/K
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

DESCRIBES THEMSELVES AS A 
FOOTBALL FAN

LIKELIHOOD TO WATCH THE WORLD 
CUP SUPPORTING ENGLAND EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 4

Q2A - As you may be aware, the 2026 FIFA World Cup matches will have late evening/early morning start times. In which of the following ways do you expect to mainly engage with the World Cup for matches kicking off ...? - SUMMARY TABLE

Base: Adults who are likely to watch the 2026 FIFA World Cup

 Between 6:00PM 
and 10:00PM UK 
local time (BST)

Between 1:00AM 
and 5:00AM UK 
local time (BST)

UNWEIGHTED BASE 610 610
WEIGHTED BASE 603 603
Watch the matches live 462 134
 77% 22%
Watch matches on catchup 79 164
 13% 27%
Watch highlights 143 251
 24% 42%
Listen to the radio 59 36
 10% 6%
Something else 12 17
 2% 3%
I will not engage with these 
matches

6 103

 1% 17%
Don't know 31 37
 5% 6%
   

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 5

Q2A - As you may be aware, the 2026 FIFA World Cup matches will have late evening/early morning start times. In which of the following ways do you expect to mainly engage with the World Cup for matches kicking off ...? - Between 6:00PM and 10:00PM UK local time (BST)

Base: Adults who are likely to watch the 2026 FIFA World Cup

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

16-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
I WOULD 

(F)
I WOULD NOT 

(G)
LIKELY 

(H)
UNLIKEL Y 

(I)
YES 
(J)

NO 
(K)

UNWEIGHTED BASE 610 366 243 212 230 168 154 154 123 101 25 53 438 172 332 278 338 272 81 138 152 198 109 492 81 204 45 76 74 233 186 435 114 610 - 442 168
WEIGHTED BASE 603 360 242 196 227 180 150 146 130* 96* 24** 56* 438 164 333 269 225 378 75* 149 149 193 92* 504 85* 201 41* 87* 65* 225 198 425 121* 603 -** 440 162
 100% 60% 40% 33% 38% 30% 25% 24% 22%* 16%* 4%** 9%* 73% 27% 55% 45% 37% 63% 12%* 25% 25% 32% 15%* 84% 14%* 33% 7%* 14%* 11%* 37% 33% 71% 20%* 100% -** 73% 27%
Watch the matches live 462 276 185 149 185 128 115 119 104 73 14 37 344 118 256 206 174 288 49 116 120 150 72 386 71 164 34 62 42 177 160 355 75 462 - 362 100
 77% 77% 77% 76% 82% 71% 77% 81% 80% 76% 58% 67% 79% 72% 77% 76% 77% 76% 65% 78% 81% 78% 78% 77% 84% 82% 82% 72% 65% 79% 81% 84% 62% 77% - 82% 62%
 rCGK    ze   k             r    C C      zG    zK  
Watch highlights 143 93 49 54 48 41 42 28 30 29 4 9 106 37 84 58 57 86 17 39 32 46 26 114 9 51 15 16 18 51 38 94 32 143 - 92 50
 24% 26% 20% 27% 21% 23% 28% 19% 23% 30% 16% 16% 24% 22% 25% 22% 25% 23% 22% 26% 21% 24% 29% 23% 10% 26% 35% 18% 28% 22% 19% 22% 26% 24% - 21% 31%
 xJ                         x x  x        zJ
Watch matches on catchup 79 57 21 32 25 23 24 15 11 15 3 13 63 16 48 31 36 43 9 17 12 38 19 61 4 23 3 20 15 29 27 66 12 79 - 44 35
 13% 16% 9% 16% 11% 13% 16% 10% 8% 15% 10% 22% 14% 10% 14% 12% 16% 11% 12% 11% 8% 20% 20% 12% 5% 12% 7% 23% 24% 13% 14% 16% 10% 13% - 10% 21%
 bxJ zb          gh     z     zt zw     zxy zxyA   z     zJ
Listen to the radio 59 39 20 22 19 18 13 7 12 19 4 4 50 10 32 27 24 35 5 21 12 21 10 48 4 23 7 11 7 23 20 40 12 59 - 39 21
 10% 11% 8% 11% 8% 10% 9% 5% 9% 20% 16% 8% 11% 6% 10% 10% 11% 9% 7% 14% 8% 11% 11% 9% 5% 11% 16% 12% 11% 10% 10% 9% 10% 10% - 9% 13%
 g         zfg                 x           
Something else 12 7 4 8 2 1 4 2 1 3 1 1 8 4 10 2 10 2 3 3 1 5 4 8 2 6 - - 1 3 4 9 - 12 - 4 7
 2% 2% 2% 4% 1% 1% 3% 1% 1% 3% 3% 1% 2% 2% 3% 1% 4% 1% 4% 2% * 2% 4% 2% 3% 3% - - 1% 1% 2% 2% - 2% - 1% 5%
 oqJ   z             zq                    zJ
I will not engage with these 
matches

6 4 2 5 - 1 1 1 1 1 - 2 * 6 2 4 * 6 - 1 1 3 2 4 - 3 * - - * 1 1 4 6 - 1 5

 1% 1% 1% 3% - 1% 1% 1% 1% 1% - 3% * 3% 1% 2% * 1% - 1% 1% 2% 2% 1% - 1% 1% - - * 1% * 3% 1% - * 3%
 lpFJ   zd          zl                   zF    zJ
Don't know 31 15 16 5 12 13 7 9 7 4 4 - 20 11 17 14 7 24 6 11 7 2 3 26 6 3 5 3 6 11 7 13 9 31 - 20 11
 5% 4% 7% 3% 5% 7% 5% 6% 5% 5% 18% - 5% 7% 5% 5% 3% 6% 8% 7% 5% 1% 4% 5% 7% 2% 12% 3% 9% 5% 4% 3% 8% 5% - 5% 7%
 puyF                  u u     y  y  y         
                                      

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E - z/F/G - z/H/I - z/J/K
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 6

Q2A - As you may be aware, the 2026 FIFA World Cup matches will have late evening/early morning start times. In which of the following ways do you expect to mainly engage with the World Cup for matches kicking off ...? - Between 1:00AM and 5:00AM UK local time (BST)

Base: Adults who are likely to watch the 2026 FIFA World Cup

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

16-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
I WOULD 

(F)
I WOULD NOT 

(G)
LIKELY 

(H)
UNLIKEL Y 

(I)
YES 
(J)

NO 
(K)

UNWEIGHTED BASE 610 366 243 212 230 168 154 154 123 101 25 53 438 172 332 278 338 272 81 138 152 198 109 492 81 204 45 76 74 233 186 435 114 610 - 442 168
WEIGHTED BASE 603 360 242 196 227 180 150 146 130* 96* 24** 56* 438 164 333 269 225 378 75* 149 149 193 92* 504 85* 201 41* 87* 65* 225 198 425 121* 603 -** 440 162
 100% 60% 40% 33% 38% 30% 25% 24% 22%* 16%* 4%** 9%* 73% 27% 55% 45% 37% 63% 12%* 25% 25% 32% 15%* 84% 14%* 33% 7%* 14%* 11%* 37% 33% 71% 20%* 100% -** 73% 27%
Watch highlights 251 175 76 78 99 74 64 61 60 44 7 15 183 67 139 111 96 155 28 64 61 83 43 205 33 96 15 37 23 89 89 190 37 251 - 197 54
 42% 48% 31% 40% 44% 41% 43% 42% 46% 46% 28% 26% 42% 41% 42% 41% 43% 41% 37% 43% 41% 43% 47% 41% 38% 48% 37% 43% 36% 40% 45% 45% 30% 42% - 45% 33%
 bkGK zb       k k                z      zG    zK  
Watch matches on catchup 164 98 65 52 67 45 47 40 26 29 6 15 124 40 89 75 60 104 19 40 35 64 25 138 26 53 12 26 17 71 54 134 19 164 - 119 45
 27% 27% 27% 26% 29% 25% 31% 27% 20% 30% 26% 27% 28% 24% 27% 28% 27% 27% 25% 27% 24% 33% 27% 27% 30% 27% 28% 31% 27% 31% 27% 32% 15% 27% - 27% 27%
 G                     z          zG      
Watch the matches live 134 112 22 69 45 20 32 27 24 26 5 20 101 32 81 53 64 69 16 34 25 54 30 102 18 52 5 20 14 59 33 120 11 134 - 85 49
 22% 31% 9% 35% 20% 11% 21% 18% 18% 27% 20% 36% 23% 20% 24% 20% 29% 18% 22% 23% 17% 28% 33% 20% 21% 26% 11% 23% 21% 26% 17% 28% 10% 22% - 19% 30%
 beqw zb  zde e       zgh     zq     zt zw       E  zG     zJ
 EGJ                                     
Listen to the radio 36 26 10 19 10 7 10 5 9 8 1 3 32 4 20 16 16 20 5 11 9 11 11 25 2 21 2 2 6 16 10 33 2 36 - 21 15
 6% 7% 4% 10% 4% 4% 6% 3% 7% 9% 3% 6% 7% 2% 6% 6% 7% 5% 7% 8% 6% 5% 12% 5% 2% 10% 5% 2% 10% 7% 5% 8% 2% 6% - 5% 9%
 mw   ze         m          zw   zx   x   zG      
Something else 17 12 5 9 4 4 3 3 6 3 1 1 9 8 9 8 10 7 3 6 * 6 7 10 2 5 2 * 3 7 5 14 3 17 - 12 6
 3% 3% 2% 5% 2% 2% 2% 2% 5% 3% 4% 1% 2% 5% 3% 3% 4% 2% 4% 4% * 3% 7% 2% 3% 3% 6% * 4% 3% 3% 3% 2% 3% - 3% 3%
 tw                z  t    zw               
I will not engage with these 
matches

103 25 78 20 49 34 25 26 25 16 2 8 76 26 57 46 33 70 12 27 30 27 10 93 17 23 12 12 10 36 35 43 48 103 - 78 25

 17% 7% 32% 10% 21% 19% 16% 18% 19% 17% 9% 15% 17% 16% 17% 17% 14% 19% 15% 18% 20% 14% 11% 18% 20% 12% 30% 13% 15% 16% 18% 10% 39% 17% - 18% 15%
 acyF  za  zc c                     zy      zF     
Don't know 37 23 14 11 10 16 9 12 9 1 4 1 25 12 15 22 10 27 9 9 9 4 3 32 6 7 3 6 4 12 10 23 7 37 - 29 8
 6% 6% 6% 6% 4% 9% 6% 8% 7% 1% 18% 2% 6% 7% 5% 8% 4% 7% 12% 6% 6% 2% 4% 6% 8% 4% 6% 7% 6% 6% 5% 5% 6% 6% - 7% 5%
 ipu       i           zu                   
                                      

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E - z/F/G - z/H/I - z/J/K
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

DESCRIBES THEMSELVES AS A 
FOOTBALL FAN

LIKELIHOOD TO WATCH THE WORLD 
CUP SUPPORTING ENGLAND EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 7

Q3 - Of all the teams participating in the 2026 FIFA World Cup, ...

Base: All adults aged 16-75 in GB

 which two teams 
do you think will 
play in the final 

match?

which team do 
you think will win 
the World Cup?

UNWEIGHTED BASE 1099 1099
WEIGHTED BASE 1099 1099
Algeria 4 -
 * -
Argentina 163 66
 15% 6%
Australia 9 2
 1% *
Austria 4 2
 * *
Belgium 7 2
 1% *
Bosnia and Herzegovina - -
 - -
Brazil 175 82
 16% 7%
Cabo Verde 5 *
 * *
Canada 3 -
 * -
Colombia 1 1
 * *
Congo DR 2 -
 * -
Côte d'Ivoire 2 1
 * *
Croatia 10 3
 1% *
Curaçao * -
 * -
Czechia 6 -
 1% -
Ecuador 2 1
 * *
Egypt 4 3
 * *
England 187 122
 17% 11%
France 271 130
 25% 12%
Germany 123 34
 11% 3%
Ghana 2 *
 * *
Haiti 2 1
 * *
Iran 5 -
 * -
Iraq 1 -
 * -
Japan 9 3
 1% *
Jordan 2 1
 * *
Korea Republic 2 -
 * -
Mexico 8 2
 1% *
Morocco 6 3
 1% *
Netherlands 21 4
 2% *
New Zealand 3 1
 * *
Norway 5 2
 * *
Panama - -
 - -
Paraguay 1 -
 * -
Portugal 101 55
 9% 5%
Qatar 6 2
 1% *
Saudi Arabia 1 -
 * -
Scotland 15 12
 1% 1%
Senegal - -
 - -
South Africa 1 -
 * -
Spain 237 114
 22% 10%
Sweden 4 -
 * -
Switzerland * *
 * *
Tunisia - -
 - -
Türkiye 3 1
 * *
Uruguay 2 -
 * -
USA 13 2
 1% *
Uzbekistan 1 -
 * -
Don't know 385 447
 35% 41%
   

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.



Return to Index

25-061766-23 - WORLD CUP
5TH - 8TH JUNE 2026

INTERNAL/CLIENT USE ONLY
IPSOS

9 Jun 2026
Table 8

Q3 - Of all the teams participating in the 2026 FIFA World Cup, which two teams do you think will play in the final match?

Base: All adults aged 16-75 in GB

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

16-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
I WOULD 

(F)
I WOULD NOT 

(G)
LIKELY 

(H)
UNLIKEL Y 

(I)
YES 
(J)

NO 
(K)

UNWEIGHTED BASE 1099 542 554 359 397 343 263 284 249 155 53 95 713 386 595 504 579 520 183 246 277 299 166 915 142 312 83 130 138 422 319 464 546 610 475 542 557
WEIGHTED BASE 1099 542 554 353 388 359 259 286 250 158 52* 94* 731 368 621 478 381 718 172 261 278 303 155 922 144 306 79* 147* 119 404 340 457 560 603 479 545 554
 100% 49% 50% 32% 35% 33% 24% 26% 23% 14% 5%* 9%* 67% 33% 56% 44% 35% 65% 16% 24% 25% 28% 14% 84% 13% 28% 7%* 13%* 11% 37% 31% 42% 51% 55% 44% 50% 50%
France 271 161 110 91 97 83 60 69 57 42 16 27 189 82 177 94 99 171 22 71 72 87 46 219 34 84 17 38 28 99 91 170 81 208 56 181 89
 25% 30% 20% 26% 25% 23% 23% 24% 23% 27% 31% 29% 26% 22% 28% 20% 26% 24% 13% 27% 26% 29% 30% 24% 24% 28% 21% 26% 23% 25% 27% 37% 14% 35% 12% 33% 16%
 borG zb             zo     r r r          zG  zI  zK  
 IK                                     
Spain 237 148 88 81 75 81 61 62 54 32 8 20 156 81 123 114 77 160 31 60 71 63 20 211 33 74 22 34 21 99 72 154 66 182 52 167 70
 22% 27% 16% 23% 19% 23% 23% 22% 22% 20% 15% 21% 21% 22% 20% 24% 20% 22% 18% 23% 25% 21% 13% 23% 23% 24% 28% 23% 17% 24% 21% 34% 12% 30% 11% 31% 13%
 bvGI zb                      zv        zG  zI  zK  
 K                                     
England 187 112 75 87 50 49 46 51 55 26 1 7 132 55 105 83 66 122 27 45 53 53 36 149 30 57 9 29 12 52 58 131 44 155 31 152 36
 17% 21% 13% 25% 13% 14% 18% 18% 22% 17% 2% 8% 18% 15% 17% 17% 17% 17% 16% 17% 19% 17% 23% 16% 21% 19% 12% 20% 10% 13% 17% 29% 8% 26% 7% 28% 6%
 bdjk zb  zde   jk jk zjk j             z  C C  C    zG  zI  zK  
 CDGIK                                     
Brazil 175 98 75 34 79 62 43 40 32 33 8 19 128 47 96 79 61 114 26 44 49 45 23 143 23 53 16 21 21 72 58 85 70 119 52 92 83
 16% 18% 14% 10% 20% 17% 17% 14% 13% 21% 14% 21% 17% 13% 15% 16% 16% 16% 15% 17% 18% 15% 15% 16% 16% 17% 21% 14% 17% 18% 17% 19% 13% 20% 11% 17% 15%
 cGI    zc c                          G  zI    
Argentina 163 102 60 40 74 49 39 46 32 23 9 13 113 50 103 60 60 103 15 50 37 50 31 127 23 57 10 19 16 62 50 94 52 126 34 95 67
 15% 19% 11% 11% 19% 14% 15% 16% 13% 15% 17% 14% 15% 14% 17% 13% 16% 14% 9% 19% 13% 17% 20% 14% 16% 19% 13% 13% 14% 15% 15% 21% 9% 21% 7% 18% 12%
 bcrG zb   zc               r  r    z      zG  zI  zK  
 IK                                     
Germany 123 63 60 39 46 38 32 27 29 14 2 19 86 38 70 53 41 82 16 27 41 29 14 108 18 37 6 14 19 39 45 64 47 82 41 74 49
 11% 12% 11% 11% 12% 11% 12% 9% 12% 9% 4% 21% 12% 10% 11% 11% 11% 11% 9% 10% 15% 10% 9% 12% 12% 12% 8% 10% 16% 10% 13% 14% 8% 14% 9% 14% 9%
 GIK           zgij                    zG  zI  zK  
Portugal 101 49 52 40 37 24 23 33 18 18 4 6 81 20 52 49 32 69 19 30 23 26 25 75 16 27 4 12 8 28 34 55 38 74 27 58 43
 9% 9% 9% 11% 9% 7% 9% 11% 7% 11% 8% 7% 11% 5% 8% 10% 8% 10% 11% 11% 8% 8% 16% 8% 11% 9% 5% 8% 6% 7% 10% 12% 7% 12% 6% 11% 8%
 mwGI            zm          zw         zG  zI    
Netherlands 21 10 11 8 6 7 3 3 8 1 4 2 9 12 14 7 7 13 4 5 5 8 1 20 3 6 1 2 3 6 8 11 10 14 7 13 8
 2% 2% 2% 2% 1% 2% 1% 1% 3% 1% 7% 2% 1% 3% 2% 1% 2% 2% 2% 2% 2% 3% 1% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 1% 2% 1%
 l          zfgi   zl                        
Scotland 15 8 7 4 3 8 1 * 1 1 1 11 7 8 7 8 5 10 4 4 4 3 - 14 1 4 - 1 6 6 3 7 8 10 5 4 11
 1% 1% 1% 1% 1% 2% * * 1% 1% 2% 11% 1% 2% 1% 2% 1% 1% 2% 1% 1% 1% - 2% 1% 1% - * 5% 2% 1% 1% 1% 2% 1% 1% 2%
 g           zfghi                 zxyB         
USA 13 3 10 6 4 2 3 5 2 2 - 1 9 4 7 6 4 9 3 3 2 4 3 10 * 6 - 3 1 7 2 4 7 10 3 10 3
 1% 1% 2% 2% 1% 1% 1% 2% 1% 1% - 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 2% 1% * 2% - 2% * 2% 1% 1% 1% 2% 1% 2% 1%
Croatia 10 1 9 4 6 1 2 1 2 4 - 2 10 1 3 7 4 6 - 4 3 3 - 10 - 2 3 2 1 5 2 6 4 9 2 7 4
 1% * 2% 1% 2% * 1% * 1% 3% - 2% 1% * 1% 1% 1% 1% - 2% 1% 1% - 1% - 1% 4% 1% * 1% 1% 1% 1% 1% * 1% 1%
 am  a                        zxy           
Australia 9 5 5 9 - 1 - 3 3 2 - 1 7 2 5 5 5 4 4 1 - 5 5 4 1 5 - - 1 2 1 6 4 6 3 1 9
 1% 1% 1% 2% - * - 1% 1% 1% - 1% 1% 1% 1% 1% 1% 1% 2% * - 1% 3% * 1% 2% - - 1% 1% * 1% 1% 1% 1% * 2%
 wJ   zde               zt    zw              zJ
Japan 9 8 * 7 2 - 4 - 5 - - - 8 1 3 6 1 8 - - 9 - 3 6 - 4 - - - 2 - 3 5 3 5 7 2
 1% 2% * 2% * - 2% - 2% - - - 1% * * 1% * 1% - - 3% - 2% 1% - 1% - - - * - 1% 1% 1% 1% 1% *
 bp zb  ze     g            zrsu                 
Mexico 8 2 5 3 4 1 4 2 1 - - - 8 - 6 2 5 3 1 - 1 4 2 5 1 3 - - 1 3 1 2 5 3 5 5 3
 1% * 1% 1% 1% * 2% 1% 1% - - - 1% - 1% * 1% * 1% - * 1% 1% 1% 1% 1% - - 1% 1% * * 1% * 1% 1% 1%
                 z                     
Belgium 7 3 4 6 - 2 2 1 3 - 2 - 3 4 4 3 4 3 3 1 2 1 1 6 1 2 1 - 2 3 - 2 4 5 2 4 4
 1% 1% 1% 2% - * 1% * 1% - 3% - * 1% 1% 1% 1% * 2% * 1% * 1% 1% 1% 1% 1% - 1% 1% - 1% 1% 1% * 1% 1%
    zd       i                           
Czechia 6 3 3 - 3 4 2 3 - 2 - - 3 4 5 2 2 4 1 1 - 5 - 6 3 - 1 - 1 2 3 1 5 3 4 - 6
 1% 1% 1% - 1% 1% 1% 1% - 1% - - * 1% 1% * 1% 1% 1% * - 1% - 1% 2% - 1% - 1% * 1% * 1% * 1% - 1%
                         zy            J
Morocco 6 4 2 3 3 * 3 - - 1 1 1 6 * 6 * 6 - - * 1 5 1 5 - 5 - - 1 4 1 5 1 5 1 3 3
 1% 1% * 1% 1% * 1% - - * 2% 1% 1% * 1% * 2% - - * * 2% * 1% - 2% - - 1% 1% * 1% * 1% * 1% 1%
           gh      zq     z    z            
Qatar 6 5 1 3 2 1 - 2 1 * 1 1 6 - 3 3 2 4 - 1 2 3 - 6 - - 2 1 1 2 1 * 5 3 3 - 6
 1% 1% * 1% * * - 1% 1% * 2% 1% 1% - * 1% 1% 1% - 1% 1% 1% - 1% - - 2% 1% 1% * * * 1% * 1% - 1%
                           y          J
Cabo Verde 5 * 5 4 1 - - 2 * * 2 - 2 3 4 1 1 4 1 2 * * 3 2 - - - 1 1 1 - 1 3 3 2 - 5
 * * 1% 1% * - - 1% * * 3% - * 1% 1% * * 1% 1% 1% * * 2% * - - - 1% 1% * - * * * * - 1%
 w          zfh            zw              J
Iran 5 3 2 3 2 - 1 1 3 1 - - 3 2 2 3 2 3 - 2 2 1 - 5 - 1 - - 1 2 - - 5 2 3 3 2
 * * * 1% * - * * 1% * - - * * * 1% * * - 1% 1% * - 1% - * - - 1% * - - 1% * 1% 1% *
Norway 5 4 * 3 - 2 3 - - 1 - - 5 - 2 2 1 3 - 2 - 3 * 4 - 1 - 2 2 2 2 - 2 5 - 1 4
 * 1% * 1% - * 1% - - 1% - - 1% - * * * * - 1% - 1% * * - * - 1% 1% * 1% - * 1% - * 1%
       z                               
Algeria 4 2 2 1 1 2 - 4 - - - - 2 2 3 1 - 4 2 2 - - 2 2 - 2 - - - - 2 - 4 - 4 - 4
 * * * * * 1% - 2% - - - - * 1% 1% * - 1% 1% 1% - - 1% * - 1% - - - - 1% - 1% - 1% - 1%
        z                           H   
Sweden 4 2 2 2 * 2 1 1 2 - - - 2 2 1 3 1 3 2 - 2 * - 4 * 1 * 2 - - 2 2 2 3 1 3 1
 * * * * * * * * 1% - - - * * * 1% * * 1% - 1% * - * * * 1% 2% - - 1% * * * * 1% *
Austria 4 1 3 2 - 1 2 - 1 1 - - 1 3 3 * 1 3 2 - - 2 2 2 1 * - - 2 * 3 2 2 2 2 * 3
 * * 1% 1% - * 1% - 1% * - - * 1% 1% * * * 1% - - 1% 1% * 1% * - - 1% * 1% * * * * * 1%
 l                                     
Egypt 4 1 3 4 - - 1 1 2 - - - 2 2 3 1 1 3 2 1 - 1 - 4 - - - - 2 1 - 1 3 1 3 2 2
 * * 1% 1% - - * * 1% - - - * * * * * * 1% * - * - * - - - - 1% * - * * * 1% * *
    z                                  
New Zealand 3 1 2 1 2 - - 3 - - - - 3 * 3 * 1 2 - 1 2 - 1 2 - - - 3 - - 3 1 2 3 - 2 1
 * * * * * - - 1% - - - - * * * * * * - * 1% - 1% * - - - 2% - - 1% * * 1% - * *
        z                    zy          
Canada 3 1 2 3 - - - 2 - 1 - - 3 - 2 1 * 2 2 - - 1 - 2 - - - - 2 - 2 2 1 1 2 - 3
 * * * 1% - - - 1% - 1% - - * - * * * * 1% - - * - * - - - - 1% - * * * * * - 1%
                             z         
Türkiye 3 1 1 1 1 - 1 - - 1 - - 3 - - 3 - 3 1 1 - - 1 1 - - 1 - - 1 - - 3 - 3 1 1
 * * * * * - 1% - - 1% - - * - - 1% - * 1% 1% - - 1% * - - 2% - - * - - 1% - 1% * *
                           zy           
Congo DR 2 2 - 2 - - - 1 1 1 - - 2 - 1 1 1 1 - - - 2 1 2 - 1 - 1 - - 1 1 1 2 - - 2
 * * - 1% - - - * * * - - * - * * * * - - - 1% * * - * - 1% - - * * * * - - *
Côte d'Ivoire 2 2 - 2 - - 2 1 - - - - 2 - 1 2 1 2 1 - 2 - 1 2 - 2 - 1 - - - 2 - 2 - 2 1
 * * - 1% - - 1% * - - - - * - * * * * * - 1% - * * - 1% - * - - - 1% - * - * *
Haiti 2 2 1 2 1 - 2 - - - - 1 2 - - 2 1 2 - - 2 1 - 2 1 2 - - - 1 - 2 1 2 1 2 1
 * * * * * - 1% - - - - 1% * - - * * * - - 1% * - * * 1% - - - * - * * * * * *
Uruguay 2 - 2 1 1 - 1 - 1 - - - 2 * 1 1 2 - - - - 1 * 2 - 1 - - 1 - 1 - 1 1 1 1 1
 * - * * * - 1% - * - - - * * * * 1% - - - - * * * - * - - 1% - * - * * * * *
                 z                     
Ghana 2 1 * 1 * - - - 1 1 - - * 1 1 * 1 1 - 1 - - - 2 - * 1 - * 2 - 1 * 1 * 1 1
 * * * * * - - - * 1% - - * * * * * * - 1% - - - * - * 1% - * * - * * * * * *
Jordan 2 1 1 2 - - - 2 - - - - 2 - 1 1 1 1 1 - - 1 2 - - 1 - - 1 1 - 2 - 2 - - 2
 * * * 1% - - - 1% - - - - * - * * * * 1% - - * 1% - - * - - 1% * - * - * - - *
                       zw               
Ecuador 2 2 - 1 1 - 1 - - 1 - - 2 - 1 1 1 1 1 - - 1 - 2 - - - - 2 2 - 1 - 2 - - 2
 * * - * * - * - - * - - * - * * * * 1% - - * - * - - - - 1% * - * - * - - *
                             z         
Korea Republic 2 - 2 2 - - 2 - - - - - - 2 2 - - 2 2 - - - 2 - - - - - 2 - 2 2 - 2 - - 2
 * - * * - - 1% - - - - - - * * - - * 1% - - - 1% - - - - - 1% - * * - * - - *
                   z    zw      z         
Colombia 1 1 1 1 - - 1 1 - - - - 1 1 - 1 1 1 - 1 * - - 1 - - - - 1 1 - 1 1 1 1 1 1
 * * * * - - * * - - - - * * - * * * - * * - - * - - - - 1% * - * * * * * *
South Africa 1 - 1 1 - - 1 - * - - - 1 * 1 * 1 - * - 1 - - 1 - * - 1 - * - - - - 1 * 1
 * - * * - - * - * - - - * * * * * - * - * - - * - * - 1% - * - - - - * * *
Iraq 1 - 1 - - 1 - - 1 - - - 1 - - 1 - 1 - - - - - 1 - - - - - 1 - - 1 - 1 1 -
 * - * - - * - - * - - - * - - * - * - - - - - * - - - - - * - - * - * * -
Saudi Arabia 1 - 1 1 - - - - - 1 - - 1 - 1 - 1 - - - - 1 1 - - 1 - - - 1 - - 1 - 1 - 1
 * - * * - - - - - * - - * - * - * - - - - * * - - * - - - * - - * - * - *
Paraguay 1 - 1 - - 1 1 - - - - - - 1 - 1 - 1 1 - - - - 1 - 1 - - - - 1 - - - 1 - 1
 * - * - - * * - - - - - - * - * - * * - - - - * - * - - - - * - - - * - *
Uzbekistan 1 - 1 1 - - - - 1 - - - 1 - - 1 1 - - - - - - 1 - - - - 1 - - - 1 - 1 - 1
 * - * * - - - - * - - - * - - * * - - - - - - * - - - - 1% - - - * - * - *
Curaçao * * - * - - - - * - - - * - - * * - - - - - - * - - - - * * - - * - * - *
 * * - * - - - - * - - - * - - * * - - - - - - * - - - - * * - - * - * - *
Switzerland * - * * - - - * - - - - * - - * * - - - * - - * - * - - - * - * - * - * -
 * - * * - - - * - - - - * - - * * - - - * - - * - * - - - * - * - * - * -
Bosnia and Herzegovina - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Senegal - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Panama - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Tunisia - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Don't know 385 135 249 99 138 147 87 102 92 53 23 28 231 154 211 174 131 254 75 81 86 99 42 337 48 86 31 53 41 150 116 47 316 77 300 99 286
 35% 25% 45% 28% 36% 41% 34% 36% 37% 34% 44% 29% 32% 42% 34% 36% 34% 35% 44% 31% 31% 33% 27% 37% 34% 28% 40% 36% 34% 37% 34% 10% 56% 13% 63% 18% 52%
 aclv  za   zc        zl     zstu     zv         zF  zH  zJ
 yFHJ                                     
                                      

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E - z/F/G - z/H/I - z/J/K
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 9

Q3 - Of all the teams participating in the 2026 FIFA World Cup, which team do you think will win the World Cup?

Base: All adults aged 16-75 in GB

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

16-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
I WOULD 

(F)
I WOULD NOT 

(G)
LIKELY 

(H)
UNLIKEL Y 

(I)
YES 
(J)

NO 
(K)

UNWEIGHTED BASE 1099 542 554 359 397 343 263 284 249 155 53 95 713 386 595 504 579 520 183 246 277 299 166 915 142 312 83 130 138 422 319 464 546 610 475 542 557
WEIGHTED BASE 1099 542 554 353 388 359 259 286 250 158 52* 94* 731 368 621 478 381 718 172 261 278 303 155 922 144 306 79* 147* 119 404 340 457 560 603 479 545 554
 100% 49% 50% 32% 35% 33% 24% 26% 23% 14% 5%* 9%* 67% 33% 56% 44% 35% 65% 16% 24% 25% 28% 14% 84% 13% 28% 7%* 13%* 11% 37% 31% 42% 51% 55% 44% 50% 50%
France 130 72 58 37 53 40 26 37 30 18 8 10 88 42 88 42 49 81 6 36 36 46 19 111 21 38 11 22 12 41 56 87 34 101 26 97 33
 12% 13% 11% 11% 14% 11% 10% 13% 12% 11% 16% 11% 12% 11% 14% 9% 13% 11% 3% 14% 13% 15% 12% 12% 14% 12% 13% 15% 10% 10% 16% 19% 6% 17% 5% 18% 6%
 orGI              zo     r r r         zD zG  zI  zK  
 K                                     
England 122 80 42 59 33 30 26 40 35 18 1 2 87 35 64 58 39 83 20 29 36 31 22 98 20 43 5 22 4 37 42 92 23 106 16 101 21
 11% 15% 8% 17% 8% 8% 10% 14% 14% 11% 2% 2% 12% 10% 10% 12% 10% 12% 12% 11% 13% 10% 15% 11% 14% 14% 7% 15% 4% 9% 12% 20% 4% 18% 3% 19% 4%
 bdkC zb  zde   k jk jk k               C C  C    zG  zI  zK  
 GIK                                     
Spain 114 70 43 43 32 39 34 26 21 14 4 15 78 36 60 54 38 76 19 24 30 38 10 101 16 41 7 13 13 58 22 67 38 82 29 70 44
 10% 13% 8% 12% 8% 11% 13% 9% 9% 9% 7% 16% 11% 10% 10% 11% 10% 11% 11% 9% 11% 12% 7% 11% 11% 14% 9% 9% 11% 14% 6% 15% 7% 14% 6% 13% 8%
 bEGI zb                            zE  zG  zI  zK  
 K                                     
Brazil 82 53 29 15 34 33 22 20 16 12 5 8 59 23 41 41 25 58 11 21 22 19 9 68 10 25 9 11 8 33 32 43 32 55 25 49 33
 7% 10% 5% 4% 9% 9% 8% 7% 6% 7% 9% 8% 8% 6% 7% 9% 6% 8% 6% 8% 8% 6% 6% 7% 7% 8% 11% 7% 7% 8% 9% 9% 6% 9% 5% 9% 6%
 bcGI zb   c c                          G  I    
Argentina 66 38 27 16 29 21 17 19 10 11 3 5 43 23 46 20 28 38 6 23 14 19 13 50 10 20 3 10 8 19 23 37 24 51 14 38 28
 6% 7% 5% 5% 8% 6% 7% 7% 4% 7% 5% 6% 6% 6% 7% 4% 7% 5% 4% 9% 5% 6% 8% 5% 7% 6% 4% 7% 6% 5% 7% 8% 4% 9% 3% 7% 5%
 oGI              o                 zG  zI    
Portugal 55 26 29 26 18 11 12 16 10 10 4 3 40 15 31 24 17 38 10 15 12 16 17 37 9 16 2 1 6 15 14 29 20 38 17 27 27
 5% 5% 5% 7% 5% 3% 5% 6% 4% 6% 8% 3% 5% 4% 5% 5% 4% 5% 6% 6% 4% 5% 11% 4% 7% 5% 3% 1% 5% 4% 4% 6% 4% 6% 4% 5% 5%
 wBG   ze                   zw  B             
Germany 34 15 19 11 12 10 7 4 11 4 1 6 25 9 20 14 15 19 4 8 12 9 4 29 3 7 4 3 9 12 9 13 19 20 14 15 19
 3% 3% 3% 3% 3% 3% 3% 1% 4% 3% 2% 6% 3% 2% 3% 3% 4% 3% 2% 3% 4% 3% 2% 3% 2% 2% 5% 2% 7% 3% 3% 3% 3% 3% 3% 3% 3%
            g                 zy         
Scotland 12 7 4 3 1 7 1 - 1 1 1 8 5 7 7 5 4 8 4 1 3 3 - 11 1 1 - 1 6 5 3 6 5 8 4 3 9
 1% 1% 1% 1% * 2% * - 1% 1% 2% 8% 1% 2% 1% 1% 1% 1% 2% * 1% 1% - 1% 1% * - * 5% 1% 1% 1% 1% 1% 1% 1% 2%
           g zfghi                 zxyB         
Netherlands 4 2 2 2 1 1 - 1 2 - 1 - 3 1 2 2 2 2 - 1 1 2 1 3 1 1 - - 1 2 1 3 1 2 2 3 1
 * * * 1% * * - * 1% - 1% - * * * * 1% * - * * 1% 1% * 1% * - - 1% * * 1% * * * * *
Japan 3 3 - 3 - - 3 - - - - - 3 - - 3 - 3 - - 3 - - 3 - 3 - - - - - 3 - 3 - 3 -
 * 1% - 1% - - 1% - - - - - * - - 1% - * - - 1% - - * - 1% - - - - - 1% - 1% - 1% -
       z              z     z            
Morocco 3 3 1 1 3 - 2 - - 1 - 1 3 - 3 - 3 - - - - 3 1 3 - 3 - - - 3 - 3 1 3 1 2 1
 * * * * 1% - 1% - - * - 1% * - 1% - 1% - - - - 1% * * - 1% - - - 1% - 1% * * * * *
                 zq     z    z            
Croatia 3 1 2 - 2 1 - - - 3 - - 2 1 - 3 1 2 - 3 - - - 3 - - 2 - - - 2 - 3 2 1 2 1
 * * * - 1% * - - - 2% - - * * - 1% * * - 1% - - - * - - 3% - - - 1% - * * * * *
          z          z       zy           
Egypt 3 1 2 3 - - 1 - 2 - - - 1 2 3 - 1 2 2 1 - - - 3 - - - - 2 1 - 1 2 1 2 1 2
 * * * 1% - - * - 1% - - - * * * - * * 1% * - - - * - - - - 1% * - * * * * * *
                             z         
Austria 2 1 2 2 - - 2 - - 1 - - 1 2 2 * 1 2 2 - - * 2 1 - * - - 2 * 2 2 * 2 * * 2
 * * * 1% - - 1% - - * - - * * * * * * 1% - - * 1% * - * - - 1% * * * * * * * *
 w                  z    w      z         
Qatar 2 2 - 2 - - - 2 - - - - 2 - - 2 - 2 - - - 2 - 2 - - - 1 - - - - 2 2 - - 2
 * * - 1% - - - 1% - - - - * - - * - * - - - 1% - * - - - 1% - - - - * * - - *
USA 2 1 1 2 - - 1 1 - - - - 1 1 2 - 1 1 1 - 1 - 1 1 - 1 - - - 1 - - 2 - 2 - 2
 * * * 1% - - * * - - - - * * * - * * 1% - * - 1% * - * - - - * - - * - * - *
Australia 2 1 1 2 - - - 1 - - - 1 1 1 1 1 1 1 1 - - 1 1 1 - 2 - - - 1 - 2 - 2 - - 2
 * * * 1% - - - * - - - 1% * * * * * * 1% - - * 1% * - 1% - - - * - * - * - - *
            z                          
Mexico 2 - 2 1 1 - 2 - - - - - 2 - 2 - 2 - - - 1 1 - 2 - 1 - - 1 - 1 1 - 2 - 1 1
 * - * * * - 1% - - - - - * - * - * - - - * * - * - * - - 1% - * * - * - * *
                 z                     
Belgium 2 2 - 2 - - 1 1 - - - - 1 1 1 1 2 - - 1 1 1 1 1 1 1 - - 1 1 - 1 1 1 1 1 1
 * * - 1% - - * * - - - - * * * * * - - * * * * * 1% * - - * * - * * * * * *
                 z                     
Norway 2 2 - 2 - - 2 - - - - - 2 - - 2 - 2 - - - 2 - 2 - - - 2 - - 2 - 2 2 - - 2
 * * - * - - 1% - - - - - * - - * - * - - - 1% - * - - - 1% - - 1% - * * - - *
                            z          
Türkiye 1 - 1 1 - - 1 - - - - - 1 - - 1 - 1 1 - - - 1 - - - - - - - - - 1 - 1 1 -
 * - * * - - 1% - - - - - * - - * - * 1% - - - 1% - - - - - - - - - * - * * -
                   z    zw               
Ecuador 1 1 - - 1 - 1 - - - - - 1 - - 1 - 1 1 - - - - 1 - - - - 1 1 - - - 1 - - 1
 * * - - * - * - - - - - * - - * - * 1% - - - - * - - - - 1% * - - - * - - *
                             z         
Jordan 1 - 1 1 - - - 1 - - - - 1 - - 1 - 1 1 - - - 1 - - - - - 1 - - 1 - 1 - - 1
 * - * * - - - * - - - - * - - * - * 1% - - - 1% - - - - - 1% - - * - * - - *
                       w      z         
Colombia 1 - 1 1 - - - 1 - - - - - 1 - 1 * 1 - 1 * - - 1 - - - - * - - * 1 1 - 1 *
 * - * * - - - * - - - - - * - * * * - * * - - * - - - - * - - * * * - * *
New Zealand 1 1 - 1 - - - 1 - - - - 1 - 1 - 1 - - 1 - - 1 - - - - 1 - - 1 1 - 1 - - 1
 * * - * - - - * - - - - * - * - * - - * - - 1% - - - - 1% - - * * - * - - *
                       w               
Côte d'Ivoire 1 1 - 1 - - - 1 - - - - 1 - 1 - 1 - 1 - - - 1 - - - - 1 - - - 1 - 1 - - 1
 * * - * - - - * - - - - * - * - * - * - - - * - - - - * - - - * - * - - *
Haiti 1 - 1 - 1 - - - - - - 1 1 - - 1 1 - - - - 1 - 1 1 - - - - 1 - - 1 - 1 - 1
 * - * - * - - - - - - 1% * - - * * - - - - * - * * - - - - * - - * - * - *
Ghana * * - * - - - - * - - - * - - * * - - - - - - * - - - - * * - - * - * - *
 * * - * - - - - * - - - * - - * * - - - - - - * - - - - * * - - * - * - *
Cabo Verde * * - * - - - - - * - - * - * - * - - - - * - * - - - - - - - - * * - - *
 * * - * - - - - - * - - * - * - * - - - - * - * - - - - - - - - * * - - *
Switzerland * - * * - - - * - - - - * - - * * - - - * - - * - * - - - * - * - * - * -
 * - * * - - - * - - - - * - - * * - - - * - - * - * - - - * - * - * - * -
Algeria - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Iran - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Panama - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Paraguay - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Iraq - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Congo DR - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Saudi Arabia - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Bosnia and Herzegovina - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Senegal - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
South Africa - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Korea Republic - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Sweden - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Canada - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Tunisia - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Curaçao - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Uruguay - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Czechia - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Uzbekistan - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Don't know 447 159 286 113 168 166 98 114 110 65 24 34 277 169 246 201 150 297 82 97 107 110 50 390 53 102 37 60 46 171 130 66 347 114 324 129 317
 41% 29% 52% 32% 43% 46% 38% 40% 44% 41% 47% 37% 38% 46% 40% 42% 39% 41% 48% 37% 38% 36% 32% 42% 37% 33% 46% 41% 39% 42% 38% 14% 62% 19% 68% 24% 57%
 aclv  za  c zc        zl     zu     zv         zF  zH  zJ
 yFHJ                                     
                                      

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E - z/F/G - z/H/I - z/J/K
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 10

Q3A - And which team or teams participating in the 2026 FIFA World Cup will you be supporting, if any?

Base: All adults aged 16-75 in GB

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

16-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
I WOULD 

(F)
I WOULD NOT 

(G)
LIKELY 

(H)
UNLIKEL Y 

(I)
YES 
(J)

NO 
(K)

UNWEIGHTED BASE 1099 542 554 359 397 343 263 284 249 155 53 95 713 386 595 504 579 520 183 246 277 299 166 915 142 312 83 130 138 422 319 464 546 610 475 542 557
WEIGHTED BASE 1099 542 554 353 388 359 259 286 250 158 52* 94* 731 368 621 478 381 718 172 261 278 303 155 922 144 306 79* 147* 119 404 340 457 560 603 479 545 554
 100% 49% 50% 32% 35% 33% 24% 26% 23% 14% 5%* 9%* 67% 33% 56% 44% 35% 65% 16% 24% 25% 28% 14% 84% 13% 28% 7%* 13%* 11% 37% 31% 42% 51% 55% 44% 50% 50%
England 545 294 250 153 207 185 155 139 144 78 16 13 373 173 299 246 186 359 65 142 149 147 62 476 81 176 39 87 34 207 190 335 163 440 94 545 -
 50% 54% 45% 43% 53% 52% 60% 48% 57% 49% 31% 14% 51% 47% 48% 51% 49% 50% 38% 55% 54% 48% 40% 52% 57% 57% 50% 59% 28% 51% 56% 73% 29% 73% 20% 100% -
 bcjk zb   c  zgjk jk zjk jk k         r r r  zv C zC C zC   z zG  zI  zK  
 rvCGIK                                     
Scotland 132 67 65 32 41 59 24 17 15 7 8 60 82 51 79 53 51 82 18 28 38 39 3 127 15 37 8 10 35 60 41 78 48 102 30 68 64
 12% 12% 12% 9% 10% 17% 9% 6% 6% 5% 16% 64% 11% 14% 13% 11% 13% 11% 11% 11% 14% 13% 2% 14% 11% 12% 10% 7% 30% 15% 12% 17% 9% 17% 6% 12% 12%
 ghiv     zcd     ghi zfgh            zv     zxyA z  zG  zI    
 GI           ij                 B         
Spain 38 23 15 17 11 9 11 9 3 11 3 2 29 9 22 16 20 17 2 8 8 18 12 25 7 11 4 4 1 18 5 25 11 36 2 15 22
 3% 4% 3% 5% 3% 3% 4% 3% 1% 7% 5% 2% 4% 2% 4% 3% 5% 2% 1% 3% 3% 6% 8% 3% 5% 4% 5% 3% 1% 4% 2% 5% 2% 6% * 3% 4%
 hwEGI         zh       zq     zr zw       E  zG  zI    
Portugal 36 22 14 21 8 7 10 12 3 10 * * 29 7 21 15 21 15 2 13 7 12 16 20 6 13 1 7 1 14 8 26 6 34 2 19 17
 3% 4% 3% 6% 2% 2% 4% 4% 1% 6% 1% 1% 4% 2% 3% 3% 5% 2% 1% 5% 2% 4% 10% 2% 4% 4% 2% 5% 1% 4% 2% 6% 1% 6% * 3% 3%
 qwGI   zde      h       zq      zw         zG  zI    
Brazil 36 24 12 14 13 9 6 9 4 12 2 2 32 4 21 14 15 20 5 8 8 15 9 25 4 9 3 10 3 5 13 25 9 34 - 12 23
 3% 4% 2% 4% 3% 2% 2% 3% 2% 8% 3% 3% 4% 1% 3% 3% 4% 3% 3% 3% 3% 5% 6% 3% 3% 3% 3% 7% 3% 1% 4% 6% 2% 6% - 2% 4%
 mwDGI         zfh   zm          w        D zG  zI    
France 26 13 12 11 10 5 6 7 4 6 2 2 23 3 18 7 18 8 * 6 11 8 12 13 2 8 2 3 4 11 5 19 5 24 2 17 9
 2% 2% 2% 3% 3% 1% 2% 2% 1% 4% 4% 2% 3% 1% 3% 1% 5% 1% * 2% 4% 3% 8% 1% 1% 3% 2% 2% 3% 3% 2% 4% 1% 4% * 3% 2%
 mqrwG            zm    zq    r  zw         zG  zI    
 I                                     
Argentina 23 16 8 16 7 - 5 6 4 6 1 * 18 5 13 10 15 9 2 7 6 8 14 10 5 7 1 1 1 7 4 19 2 21 2 11 13
 2% 3% 1% 5% 2% - 2% 2% 2% 4% 2% 1% 2% 1% 2% 2% 4% 1% 1% 3% 2% 2% 9% 1% 3% 2% 2% 1% 1% 2% 1% 4% * 3% 1% 2% 2%
 eqwGI   zde e            zq      zw         zG  zI    
Germany 19 10 9 8 5 6 4 9 2 2 1 1 15 4 10 10 11 9 1 4 8 6 5 14 2 8 2 3 1 9 6 15 3 17 2 13 7
 2% 2% 2% 2% 1% 2% 2% 3% 1% 1% 3% 1% 2% 1% 2% 2% 3% 1% * 2% 3% 2% 3% 2% 1% 3% 2% 2% * 2% 2% 3% 1% 3% * 2% 1%
 GI                z               zG  zI    
Norway 15 12 2 7 7 1 5 4 2 4 - - 12 3 11 4 7 8 3 2 5 4 3 12 - 8 3 1 2 6 1 9 3 11 3 7 8
 1% 2% * 2% 2% * 2% 1% 1% 3% - - 2% 1% 2% 1% 2% 1% 2% 1% 2% 1% 2% 1% - 3% 4% 1% 2% 2% * 2% 1% 2% 1% 1% 1%
 bG zb                         x           
Belgium 14 7 6 11 2 1 4 5 3 - 1 1 10 4 7 6 5 8 2 2 4 4 4 10 - 6 2 - 4 3 5 9 5 9 5 4 9
 1% 1% 1% 3% 1% * 2% 2% 1% - 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 3% 1% - 2% 2% - 3% 1% 2% 2% 1% 1% 1% 1% 2%
 e   zde                                  
Canada 13 3 11 3 5 5 5 3 3 3 - - 10 3 8 5 3 11 3 4 1 5 3 10 5 4 3 * 1 5 6 6 7 13 - 11 2
 1% * 2% 1% 1% 2% 2% 1% 1% 2% - - 1% 1% 1% 1% 1% 2% 2% 2% * 2% 2% 1% 3% 1% 4% * 1% 1% 2% 1% 1% 2% - 2% *
 aIK  a                               zI  K  
Japan 13 8 5 7 3 3 5 2 4 2 - * 10 3 10 3 4 8 2 3 5 2 6 7 2 5 - 2 1 5 3 6 5 9 4 12 1
 1% 1% 1% 2% 1% 1% 2% 1% 2% 1% - * 1% 1% 2% 1% 1% 1% 1% 1% 2% 1% 4% 1% 1% 2% - 1% 1% 1% 1% 1% 1% 1% 1% 2% *
 wK                      zw             zK  
Ghana 12 7 5 4 6 3 3 1 * 6 - 2 11 1 8 4 6 6 * 6 2 4 5 6 - 4 3 - 4 7 4 7 4 10 2 7 5
 1% 1% 1% 1% 2% 1% 1% * * 4% - 2% 2% * 1% 1% 2% 1% * 2% 1% 1% 3% 1% - 1% 4% - 3% 2% 1% 1% 1% 2% * 1% 1%
 w         zgh             zw    zxB           
Netherlands 11 7 4 3 1 7 1 3 2 5 - - 9 2 10 2 5 7 2 3 3 4 3 8 1 1 - 6 - - 6 9 3 11 - 7 5
 1% 1% 1% 1% * 2% * 1% 1% 3% - - 1% 1% 2% * 1% 1% 1% 1% 1% 1% 2% 1% 1% * - 4% - - 2% 2% * 2% - 1% 1%
 o     d    z                  zyC   D   zI    
Morocco 11 7 4 6 5 - 3 1 1 4 1 1 8 3 9 2 6 5 5 - 2 4 6 5 - 4 - - 5 5 3 8 * 10 1 2 9
 1% 1% 1% 2% 1% - 1% * * 3% 1% 1% 1% 1% 1% 1% 2% 1% 3% - 1% 1% 4% 1% - 1% - - 4% 1% 1% 2% * 2% * * 2%
 wGIJ   e             z  zs    zw      zxB   G  zI    
Korea Republic 11 7 4 6 2 2 2 3 3 1 2 - 5 6 8 3 5 6 1 2 4 3 4 7 1 2 1 1 3 3 3 8 3 9 2 4 7
 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 3% - 1% 2% 1% 1% 1% 1% 1% 1% 2% 1% 3% 1% 1% 1% 1% 1% 2% 1% 1% 2% 1% 2% * 1% 1%
 w                      zw               
USA 10 5 4 5 2 3 - 3 2 4 - - 5 5 7 2 4 6 1 3 2 3 5 5 3 1 1 1 1 2 2 3 7 8 2 5 4
 1% 1% 1% 1% 1% 1% - 1% 1% 3% - - 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 3% 1% 2% * 1% 1% 1% 1% * 1% 1% 1% * 1% 1%
 w         zf             zw               
Australia 9 3 6 5 3 1 2 2 4 2 - - 8 1 5 5 5 4 3 * 3 2 2 7 1 2 - 1 2 5 1 5 3 7 3 4 5
 1% 1% 1% 2% 1% * 1% 1% 2% 1% - - 1% * 1% 1% 1% 1% 2% * 1% 1% 1% 1% 1% 1% - 1% 2% 1% * 1% 1% 1% 1% 1% 1%
                 z                     
Switzerland 9 4 5 4 4 - 6 1 - 2 - - 9 - 9 - 6 3 - 4 - 5 2 7 - 7 - - 1 3 6 9 - 9 - 4 4
 1% 1% 1% 1% 1% - 2% * - 1% - - 1% - 1% - 1% * - 2% - 2% 1% 1% - 2% - - 1% 1% 2% 2% - 1% - 1% 1%
       zgh        o  z         z      zG  zI    
Mexico 7 5 2 5 - 2 4 1 2 * - - 5 2 4 3 2 5 2 3 1 1 1 6 - 2 - 2 1 3 2 3 3 7 - 4 3
 1% 1% * 1% - 1% 1% * 1% * - - 1% * 1% 1% 1% 1% 1% 1% * * 1% 1% - 1% - 1% 1% 1% 1% 1% 1% 1% - 1% 1%
    d                              I    
Iran 7 6 1 1 5 1 2 2 2 1 1 - 6 1 6 1 3 4 * 1 2 2 1 5 * * - 1 1 3 3 3 4 3 4 4 3
 1% 1% * * 1% * 1% 1% 1% 1% 1% - 1% * 1% * 1% 1% * * 1% 1% 1% 1% * * - * 1% 1% 1% 1% 1% 1% 1% 1% 1%
 b                                     
Senegal 7 4 3 6 1 - 2 2 - 2 * - 4 3 6 1 4 3 - 1 3 2 6 1 - 2 - - 2 1 1 5 2 5 2 4 3
 1% 1% 1% 2% * - 1% 1% - 1% 1% - 1% 1% 1% * 1% * - 1% 1% 1% 4% * - 1% - - 1% * * 1% * 1% * 1% 1%
 w   ze                   zw               
Sweden 7 2 5 3 4 - 1 4 2 * - - 7 - 5 1 4 3 - - 3 4 1 4 3 1 * 1 1 2 2 3 3 4 3 2 5
 1% * 1% 1% 1% - * 1% 1% * - - 1% - 1% * 1% * - - 1% 1% * * 2% * 1% 1% * * * 1% 1% 1% 1% * 1%
New Zealand 5 3 2 4 1 * 2 2 1 1 - - 4 1 3 2 4 1 2 1 1 2 1 5 - 1 - 3 1 2 1 1 3 3 3 1 4
 * 1% * 1% * * 1% 1% * * - - 1% * 1% * 1% * 1% * 1% 1% 1% * - * - 2% 1% * * * 1% * 1% * 1%
                 zq                     
South Africa 5 2 3 2 3 1 2 - - 3 - - 4 2 4 2 2 3 2 1 1 2 5 1 2 1 - - 2 3 2 3 - 5 - 2 3
 * * 1% * 1% * 1% - - 2% - - 1% * 1% * 1% * 1% * * 1% 3% * 1% * - - 2% 1% 1% 1% - 1% - * 1%
 w         zg             zw      z         
Saudi Arabia 5 2 3 5 - - 1 1 1 2 - - 4 * 2 2 2 3 2 2 - - 5 - - 2 - 1 - 1 1 3 1 3 1 2 3
 * * 1% 1% - - 1% * * 1% - - 1% * * * * * 1% 1% - - 3% - - 1% - 1% - * * 1% * 1% * * 1%
    zd                   zw               
Colombia 5 2 3 5 - - - 3 - 1 - - 4 1 5 - 2 2 2 2 - 1 5 - - 2 - 2 1 - 2 5 - 5 - 1 4
 * * 1% 1% - - - 1% - 1% - - 1% * 1% - 1% * 1% 1% - * 3% - - 1% - 1% 1% - * 1% - 1% - * 1%
    zd                   zw         G      
Jordan 5 * 4 4 1 - - 3 * * - 1 2 2 1 4 1 3 3 - - - 3 2 - 2 - - 1 * - 3 2 3 1 1 4
 * * 1% 1% * - - 1% * * - 1% * 1% * 1% * * 2% - - - 2% * - * - - 1% * - 1% * 1% * * 1%
 w                  zstu    zw               
Panama 4 3 1 2 - 2 - 2 * - - 2 4 - 3 1 1 3 1 1 - 2 2 2 - - - 1 3 * 3 4 * 4 * - 4
 * 1% * 1% - * - 1% * - - 2% 1% - * * * * 1% * - 1% 1% * - - - 1% 3% * 1% 1% * 1% * - 1%
                             zy         
Curaçao 4 1 2 3 1 - - 1 * 1 1 - 1 2 3 * 1 2 1 - 1 1 1 3 - - - - 2 1 - 3 * 2 1 2 1
 * * * 1% * - - * * 1% 1% - * 1% 1% * * * 1% - * * 1% * - - - - 2% * - 1% * * * * *
                             zy         
Cabo Verde 4 2 1 * 3 * - 1 1 - 1 1 4 - 1 2 2 1 * - 1 1 1 2 - - - 2 2 3 * 2 * 2 1 1 2
 * * * * 1% * - * * - 1% 1% * - * * 1% * * - * * 1% * - - - 1% 1% 1% * * * * * * *
Austria 3 3 - 3 - - 2 1 - 1 - - 3 - 1 3 1 3 - - - 3 1 3 - 1 - 3 - - 2 1 3 3 - - 3
 * 1% - 1% - - 1% * - * - - * - * 1% * * - - - 1% * * - * - 2% - - 1% * * 1% - - 1%
                      z      z          
Uruguay 3 2 1 1 1 2 1 2 - - - - 3 * 1 2 2 2 2 - - 1 1 2 - 2 - - - 2 1 3 - 3 - 3 1
 * * * * * * * 1% - - - - * * * * * * 1% - - * 1% * - 1% - - - * * 1% - 1% - 1% *
Croatia 3 2 1 1 - 2 - 1 - - - 2 3 - 3 - 1 2 - - 1 2 1 2 - 1 - - 2 - 3 3 - 3 - 1 2
 * * * * - * - * - - - 3% * - * - * * - - * 1% * * - * - - 2% - 1% 1% - 1% - * *
            zfgh                 z         
Haiti 3 3 - 2 1 - - 1 * 1 1 - 3 - 2 1 2 1 - - 1 2 1 1 1 - - - 1 1 - 1 2 2 1 1 2
 * 1% - 1% * - - * * 1% 1% - * - * * 1% * - - * 1% * * 1% - - - 1% * - * * * * * *
Bosnia and Herzegovina 3 2 * 2 * - - 1 2 - - - 2 * 2 * 3 - - 1 - 1 1 2 - * - 1 * 1 1 1 * 1 * - 3
 * * * 1% * - - * 1% - - - * * * * 1% - - 1% - * 1% * - * - 1% * * * * * * * - *
                 zq                     
Tunisia 3 3 - - 3 - 2 - - 1 - - 3 - 3 - 1 2 - 1 2 - 1 2 - 1 - - - 2 1 3 - 3 - 3 -
 * * - - 1% - 1% - - 1% - - * - * - * * - * 1% - 1% * - * - - - * * 1% - * - * -
Qatar 3 1 2 3 - - - 2 - 1 - - 2 * 2 * 1 2 2 - - 1 1 2 - 1 - - 2 - 2 3 - 1 2 * 2
 * * * 1% - - - 1% - 1% - - * * * * * * 1% - - * 1% * - * - - 1% - 1% 1% - * * * *
                   z          z         
Congo DR 2 2 - 2 - - 1 1 * - - - 2 - 1 2 2 - 1 1 - - 1 1 - 1 - 1 1 1 - 2 * 1 1 1 2
 * * - 1% - - * * * - - - * - * * 1% - * * - - 1% * - * - * 1% * - * * * * * *
                 zq                     
Uzbekistan 2 2 - - 2 - 2 - - - - - 2 - 2 - - 2 2 - - - - 2 - 2 - - - 2 - 2 - 2 - 2 -
 * * - - 1% - 1% - - - - - * - * - - * 1% - - - - * - 1% - - - 1% - * - * - * -
                   z                   
Iraq 2 * 1 2 - - 1 - * - - - 2 - - 2 * 1 1 - - - 1 * - - - - * * - - 2 - 2 1 *
 * * * 1% - - 1% - * - - - * - - * * * 1% - - - 1% * - - - - * * - - * - * * *
 w                      w               
Egypt 2 - 2 2 - - 2 - - - - - 2 - - 2 - 2 - 2 - - - 2 - - - 2 - 2 - - 2 2 - 2 -
 * - * 1% - - 1% - - - - - * - - * - * - 1% - - - * - - - 1% - * - - * * - * -
                            z          
Côte d'Ivoire 1 1 - 1 - - - 1 - - - - 1 - 1 1 1 - 1 1 - - 1 - - 1 - 1 - - - 1 - 1 - 1 1
 * * - * - - - * - - - - * - * * * - * * - - 1% - - * - * - - - * - * - * *
                       zw               
Paraguay 1 1 1 1 - - - 1 - 1 - - 1 - 1 - 1 - - - - 1 1 - - 1 - - - - 1 1 - 1 - 1 1
 * * * * - - - * - * - - * - * - * - - - - * 1% - - * - - - - * * - * - * *
                       w               
Ecuador 1 - 1 1 - - - 1 - - - - 1 - 1 - 1 - - - - 1 1 - - 1 - - - - 1 1 - 1 - 1 -
 * - * * - - - * - - - - * - * - * - - - - * * - - * - - - - * * - * - * -
Türkiye 1 - 1 1 - - - 1 - - - - 1 - 1 - 1 - - - - - 1 - - - - - - - - - 1 1 - 1 -
 * - * * - - - * - - - - * - * - * - - - - - * - - - - - - - - - * * - * -
Czechia - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Algeria - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
 - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
I won't be supporting any team(s) 283 116 166 76 86 121 58 85 65 37 23 16 160 123 165 118 83 200 57 61 67 70 34 244 39 64 25 36 28 98 94 17 255 21 260 - 283

 26% 21% 30% 22% 22% 34% 22% 30% 26% 23% 44% 17% 22% 33% 27% 25% 22% 28% 33% 24% 24% 23% 22% 26% 27% 21% 31% 25% 24% 24% 28% 4% 45% 4% 54% - 51%
 alpy  za   zcd  k   zfhi   zl    p zsu              zF  zH  zJ
 FHJ          k                           
Don't know 94 26 68 35 36 23 18 27 25 10 5 8 64 30 51 43 33 61 20 20 26 21 14 77 6 23 6 10 11 34 19 9 77 17 74 - 94
 9% 5% 12% 10% 9% 6% 7% 10% 10% 6% 9% 9% 9% 8% 8% 9% 9% 9% 12% 8% 9% 7% 9% 8% 4% 8% 7% 7% 9% 8% 5% 2% 14% 3% 16% - 17%
 aEFHJ  za                              zF  zH  zJ
                                      

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E - z/F/G - z/H/I - z/J/K
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 11

Q3B - Which of the following, if any, would you turn to for news related to the 2026 FIFA World Cup?

Base: All adults aged 16-75 in GB

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

16-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
I WOULD 

(F)
I WOULD NOT 

(G)
LIKELY 

(H)
UNLIKEL Y 

(I)
YES 
(J)

NO 
(K)

UNWEIGHTED BASE 1099 542 554 359 397 343 263 284 249 155 53 95 713 386 595 504 579 520 183 246 277 299 166 915 142 312 83 130 138 422 319 464 546 610 475 542 557
WEIGHTED BASE 1099 542 554 353 388 359 259 286 250 158 52* 94* 731 368 621 478 381 718 172 261 278 303 155 922 144 306 79* 147* 119 404 340 457 560 603 479 545 554
 100% 49% 50% 32% 35% 33% 24% 26% 23% 14% 5%* 9%* 67% 33% 56% 44% 35% 65% 16% 24% 25% 28% 14% 84% 13% 28% 7%* 13%* 11% 37% 31% 42% 51% 55% 44% 50% 50%
On television 464 264 198 103 186 174 123 108 103 65 22 42 314 149 254 210 170 293 61 114 122 141 59 401 71 162 36 64 50 186 174 294 128 379 82 349 114
 42% 49% 36% 29% 48% 49% 48% 38% 41% 41% 41% 45% 43% 41% 41% 44% 45% 41% 36% 44% 44% 46% 38% 44% 49% 53% 45% 44% 42% 46% 51% 64% 23% 63% 17% 64% 21%
 bcGI zb   zc zc g               r    z     z zG  zI  zK  
 K                                     
Friends and family 261 118 143 104 96 61 69 61 58 49 4 20 191 70 156 105 86 175 28 70 76 74 42 216 36 85 20 32 24 96 72 151 85 201 56 176 85
 24% 22% 26% 30% 25% 17% 27% 21% 23% 31% 7% 21% 26% 19% 25% 22% 22% 24% 16% 27% 27% 24% 27% 23% 25% 28% 25% 22% 20% 24% 21% 33% 15% 33% 12% 32% 15%
 ejmr   ze e  j j j zgj   zm       r r           zG  zI  zK  
 GIK                                     
Via social media (e.g. X (formerly 
Twitter), Instagram, TikTok, 
Facebook, etc.)

251 150 99 139 75 36 68 65 38 46 7 26 187 64 141 110 101 150 26 71 51 88 56 195 21 94 11 36 23 99 61 184 51 218 31 165 86

 23% 28% 18% 39% 19% 10% 26% 23% 15% 29% 14% 28% 26% 18% 23% 23% 26% 21% 15% 27% 18% 29% 36% 21% 15% 31% 14% 24% 19% 24% 18% 40% 9% 36% 7% 30% 16%
 behm zb  zde e  h h  h  h zm    zq   rt  zrt zw   zxAC      zG  zI  zK  
 rwxEGIK                                     
Via a website 228 171 55 54 94 80 60 58 56 30 6 19 169 59 131 97 86 142 26 51 65 75 25 201 28 77 21 32 22 104 70 162 45 198 29 170 58
 21% 32% 10% 15% 24% 22% 23% 20% 22% 19% 11% 20% 23% 16% 21% 20% 23% 20% 15% 20% 24% 25% 16% 22% 20% 25% 27% 22% 18% 26% 21% 35% 8% 33% 6% 31% 11%
 bcmr zb   c c       zm        r r        z  zG  zI  zK  
 GIK                                     
On the radio 175 120 55 41 72 61 35 45 53 24 4 14 129 46 94 81 60 115 25 43 46 52 19 154 26 62 13 22 20 74 61 122 38 155 20 131 44
 16% 22% 10% 12% 19% 17% 13% 16% 21% 15% 8% 15% 18% 13% 15% 17% 16% 16% 15% 16% 16% 17% 12% 17% 18% 20% 17% 15% 17% 18% 18% 27% 7% 26% 4% 24% 8%
 bcmG zb   c    zf                 z      zG  zI  zK  
 IK                                     
In a newspaper or magazine 
(physical or online)

136 76 59 31 48 57 30 33 35 23 4 10 97 39 81 55 59 77 12 44 31 41 16 119 32 44 14 17 12 62 55 89 37 118 16 97 39

 12% 14% 11% 9% 12% 16% 12% 11% 14% 15% 8% 11% 13% 11% 13% 11% 15% 11% 7% 17% 11% 14% 10% 13% 22% 14% 18% 11% 10% 15% 16% 19% 7% 20% 3% 18% 7%
 crGI     zc           zq   zr     zBC     z z zG  zI  zK  
 K                                     
Via an online streaming service 
(e.g. Spotify, YouTube, etc.)

129 104 24 68 47 14 43 29 19 22 3 12 101 28 67 61 60 69 14 29 27 51 37 89 13 40 6 20 17 48 37 103 19 116 11 81 48

 12% 19% 4% 19% 12% 4% 17% 10% 8% 14% 5% 13% 14% 8% 11% 13% 16% 10% 8% 11% 10% 17% 24% 10% 9% 13% 8% 13% 14% 12% 11% 23% 3% 19% 2% 15% 9%
 behm zb  zde e  zgh      zm    zq     zrt zw         zG  zI  zK  
 qwGIK                                     
Colleagues 72 44 28 38 29 5 16 23 15 13 2 4 61 10 42 29 37 35 6 12 16 34 15 56 7 24 4 6 15 32 12 53 14 60 11 45 27
 7% 8% 5% 11% 7% 2% 6% 8% 6% 8% 4% 4% 8% 3% 7% 6% 10% 5% 4% 4% 6% 11% 9% 6% 5% 8% 5% 4% 13% 8% 4% 12% 3% 10% 2% 8% 5%
 emqEG   ze e        zm    zq     zrst       zxB E  zG  zI  K  
 IK                                     
Something else 11 8 3 1 3 8 1 3 6 * - 1 7 4 6 5 5 6 1 5 1 4 1 9 2 2 1 3 2 3 7 9 2 10 1 9 2
 1% 2% 1% * 1% 2% * 1% 2% * - 1% 1% 1% 1% 1% 1% 1% 1% 2% * 1% 1% 1% 2% 1% 1% 2% 1% 1% 2% 2% * 2% * 2% *
 GIK                               zG  zI    
I would not turn to anywhere for 
news on the 2026 FIFA World Cup

275 99 176 69 90 116 62 87 69 25 17 17 163 112 162 113 87 188 63 52 78 55 25 242 36 64 25 39 27 110 88 14 259 13 259 23 252

 25% 18% 32% 20% 23% 32% 24% 30% 27% 16% 32% 18% 22% 30% 26% 24% 23% 26% 37% 20% 28% 18% 16% 26% 25% 21% 31% 27% 23% 27% 26% 3% 46% 2% 54% 4% 45%
 acil  za   zcd  zik i  i   zl     zsu  u   v         zF  zH  zJ
 uvFHJ                                     
Don't know 67 26 41 33 25 9 10 15 16 12 7 6 49 18 29 38 24 43 8 11 18 17 10 52 5 7 4 6 6 14 12 9 50 16 48 10 57
 6% 5% 7% 9% 7% 2% 4% 5% 7% 8% 14% 6% 7% 5% 5% 8% 6% 6% 5% 4% 6% 6% 7% 6% 4% 2% 5% 4% 5% 3% 3% 2% 9% 3% 10% 2% 10%
 eyDEF   ze e      zfg     zn                 zF  zH  zJ
 HJ                                     
                                      

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E - z/F/G - z/H/I - z/J/K
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

DESCRIBES THEMSELVES AS A 
FOOTBALL FAN

LIKELIHOOD TO WATCH THE WORLD 
CUP SUPPORTING ENGLAND EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 12

Q3C - To what extent do you agree or disagree with the following statements regarding brands associated with the 2026 FIFA World Cup? - SUMMARY TABLE

Base: All adults aged 16-75 in GB

 

I am more likely to 
buy from a brand 
if it is an official 
sponsor of the 

World Cup

I feel more 
positively toward 

brands that 
support the 

national teams or 
my favourite 

players

I actively pay 
attention to the 

adverts and 
sponsors during 

match broadcasts 
and half-time 

breaks
UNWEIGHTED BASE 1099 1099 1099
WEIGHTED BASE 1099 1099 1099
Strongly agree 50 71 52
 5% 6% 5%
Somewhat agree 126 180 164
 11% 16% 15%
Neither agree nor disagree 272 330 198
 25% 30% 18%
Somewhat disagree 179 124 175
 16% 11% 16%
Strongly disagree 421 334 469
 38% 30% 43%
Don't know 51 60 41
 5% 5% 4%
NET: Agree 176 252 216
 16% 23% 20%
NET: Disagree 600 458 644
 55% 42% 59%
    

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Q3C - To what extent do you agree or disagree with the following statements regarding brands associated with the 2026 FIFA World Cup? - I am more likely to buy from a brand if it is an official sponsor of the World Cup

Base: All adults aged 16-75 in GB

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

16-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
I WOULD 

(F)
I WOULD NOT 

(G)
LIKELY 

(H)
UNLIKEL Y 

(I)
YES 
(J)

NO 
(K)

UNWEIGHTED BASE 1099 542 554 359 397 343 263 284 249 155 53 95 713 386 595 504 579 520 183 246 277 299 166 915 142 312 83 130 138 422 319 464 546 610 475 542 557
WEIGHTED BASE 1099 542 554 353 388 359 259 286 250 158 52* 94* 731 368 621 478 381 718 172 261 278 303 155 922 144 306 79* 147* 119 404 340 457 560 603 479 545 554
 100% 49% 50% 32% 35% 33% 24% 26% 23% 14% 5%* 9%* 67% 33% 56% 44% 35% 65% 16% 24% 25% 28% 14% 84% 13% 28% 7%* 13%* 11% 37% 31% 42% 51% 55% 44% 50% 50%
Strongly agree 50 35 13 30 14 6 11 12 8 14 - 4 41 8 32 17 29 20 5 15 8 20 19 31 9 17 4 6 7 24 11 40 9 48 2 28 21
 5% 7% 2% 8% 4% 2% 4% 4% 3% 9% - 4% 6% 2% 5% 4% 8% 3% 3% 6% 3% 7% 12% 3% 7% 6% 5% 4% 6% 6% 3% 9% 2% 8% * 5% 4%
 bemqw zb  zde      zhj   zm    zq      zw         zG  zI    
 GI                                     
Somewhat agree 126 85 40 65 38 23 34 32 19 26 3 11 99 27 75 51 59 67 18 26 33 46 31 93 13 57 6 15 16 47 30 96 22 111 15 75 51
 11% 16% 7% 18% 10% 6% 13% 11% 8% 17% 7% 11% 14% 7% 12% 11% 15% 9% 10% 10% 12% 15% 20% 10% 9% 19% 8% 10% 13% 12% 9% 21% 4% 18% 3% 14% 9%
 bemq zb  zde      h   zm    zq     z zw   zxAB      zG  zI  K  
 wGIK                                     
Neither agree nor disagree 272 144 128 85 110 77 64 67 60 39 14 27 198 74 124 148 82 190 42 54 84 76 38 233 29 81 15 48 23 101 74 143 93 196 71 160 112
 25% 27% 23% 24% 29% 21% 25% 23% 24% 25% 26% 29% 27% 20% 20% 31% 22% 26% 25% 21% 30% 25% 25% 25% 20% 26% 19% 33% 19% 25% 22% 31% 17% 33% 15% 29% 20%
 mnpG    e        zm   zn     zs       xC    zG  zI  zK  
 IK                                     
Somewhat disagree 179 81 98 64 72 44 52 47 39 17 9 15 120 60 107 72 58 121 20 50 34 57 15 160 33 42 13 18 16 57 65 78 89 108 69 111 68
 16% 15% 18% 18% 18% 12% 20% 17% 15% 11% 17% 16% 16% 16% 17% 15% 15% 17% 12% 19% 12% 19% 10% 17% 23% 14% 17% 12% 13% 14% 19% 17% 16% 18% 14% 20% 12%
 evK    e  i                 v zyB           zK  
Strongly disagree 421 181 239 92 132 196 87 118 113 49 21 33 240 181 248 173 137 284 79 103 105 93 44 364 58 98 37 52 54 161 148 91 311 126 288 155 266
 38% 33% 43% 26% 34% 55% 34% 41% 45% 31% 40% 35% 33% 49% 40% 36% 36% 40% 46% 39% 38% 31% 29% 40% 41% 32% 46% 36% 46% 40% 43% 20% 56% 21% 60% 28% 48%
 aclu  za  c zcd   zfi     zl     zu     v   y  y    zF  zH  zJ
 vyFHJ                                     
Don't know 51 14 37 17 21 13 9 11 10 12 5 4 33 18 34 17 16 35 7 13 13 11 8 40 1 10 4 9 4 15 13 9 36 14 34 16 35
 5% 3% 7% 5% 5% 4% 4% 4% 4% 7% 10% 4% 5% 5% 5% 4% 4% 5% 4% 5% 5% 4% 5% 4% 1% 3% 5% 6% 3% 4% 4% 2% 6% 2% 7% 3% 6%
 axFHJ  za                         x     zF  zH  zJ
NET: Agree 176 121 53 94 52 29 46 43 28 41 3 15 140 35 107 68 88 88 23 41 42 66 50 124 22 75 10 20 22 71 41 135 31 158 17 103 73
 16% 22% 10% 27% 13% 8% 18% 15% 11% 26% 7% 16% 19% 10% 17% 14% 23% 12% 13% 16% 15% 22% 32% 13% 16% 24% 13% 14% 19% 18% 12% 30% 6% 26% 4% 19% 13%
 behm zb  zde e     zghj   zm    zq     zr zw   zB      zG  zI  zK  
 qwEGIK                                     
NET: Disagree 600 262 337 156 204 240 140 165 152 66 30 48 360 241 355 245 195 405 99 153 139 150 59 525 92 140 50 70 70 218 213 169 400 234 357 266 334
 55% 48% 61% 44% 53% 67% 54% 58% 61% 42% 57% 51% 49% 65% 57% 51% 51% 56% 58% 59% 50% 50% 38% 57% 64% 46% 63% 47% 59% 54% 62% 37% 71% 39% 75% 49% 60%
 acil  za  c zcd i i zi     zl          zv zyB  y  y  zD  zF  zH  zJ
 pvyFHJ                                     
                                      

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E - z/F/G - z/H/I - z/J/K
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 14

Q3C - To what extent do you agree or disagree with the following statements regarding brands associated with the 2026 FIFA World Cup? - I feel more positively toward brands that support the national teams or my favourite players

Base: All adults aged 16-75 in GB

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

16-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
I WOULD 

(F)
I WOULD NOT 

(G)
LIKELY 

(H)
UNLIKEL Y 

(I)
YES 
(J)

NO 
(K)

UNWEIGHTED BASE 1099 542 554 359 397 343 263 284 249 155 53 95 713 386 595 504 579 520 183 246 277 299 166 915 142 312 83 130 138 422 319 464 546 610 475 542 557
WEIGHTED BASE 1099 542 554 353 388 359 259 286 250 158 52* 94* 731 368 621 478 381 718 172 261 278 303 155 922 144 306 79* 147* 119 404 340 457 560 603 479 545 554
 100% 49% 50% 32% 35% 33% 24% 26% 23% 14% 5%* 9%* 67% 33% 56% 44% 35% 65% 16% 24% 25% 28% 14% 84% 13% 28% 7%* 13%* 11% 37% 31% 42% 51% 55% 44% 50% 50%
Strongly agree 71 48 22 42 19 10 17 8 11 25 - 10 49 22 43 28 34 37 9 20 13 27 27 44 7 34 3 5 8 30 20 63 6 63 8 42 29
 6% 9% 4% 12% 5% 3% 7% 3% 4% 16% - 11% 7% 6% 7% 6% 9% 5% 5% 8% 5% 9% 18% 5% 5% 11% 4% 4% 7% 7% 6% 14% 1% 10% 2% 8% 5%
 begwG zb  zde      zfghj  ghj     zq      zw   zB      zG  zI    
 I                                     
Somewhat agree 180 114 65 85 59 36 42 52 35 29 9 14 139 41 90 91 72 108 18 46 41 64 37 140 21 54 13 31 19 62 43 123 42 157 24 115 65
 16% 21% 12% 24% 15% 10% 16% 18% 14% 18% 17% 15% 19% 11% 14% 19% 19% 15% 11% 18% 15% 21% 24% 15% 15% 18% 17% 21% 16% 15% 13% 27% 7% 26% 5% 21% 12%
 bemr zb  zde         zm    z     zr zw         zG  zI  zK  
 wGIK                                     
Neither agree nor disagree 330 156 173 95 131 103 83 81 80 43 13 30 236 94 174 156 105 225 56 61 102 92 41 283 41 95 22 43 33 115 99 151 139 211 113 190 140
 30% 29% 31% 27% 34% 29% 32% 28% 32% 27% 24% 32% 32% 26% 28% 33% 27% 31% 33% 24% 37% 30% 26% 31% 29% 31% 28% 29% 28% 28% 29% 33% 25% 35% 23% 35% 25%
 mpsG            m        zs           G  zI  zK  
 IK                                     
Somewhat disagree 124 59 64 36 48 40 34 37 26 12 6 10 76 47 82 41 40 84 11 37 24 39 10 109 29 28 12 16 9 44 54 51 65 72 45 80 43
 11% 11% 12% 10% 12% 11% 13% 13% 10% 7% 11% 11% 10% 13% 13% 9% 10% 12% 6% 14% 9% 13% 7% 12% 20% 9% 15% 11% 8% 11% 16% 11% 12% 12% 9% 15% 8%
 orK              o     r  r   zyC      z     zK  
Strongly disagree 334 146 188 76 104 154 75 97 85 31 20 27 192 142 193 141 104 230 70 82 83 65 32 295 43 83 23 45 46 130 112 62 260 84 247 99 235
 30% 27% 34% 22% 27% 43% 29% 34% 34% 19% 38% 29% 26% 39% 31% 30% 27% 32% 41% 32% 30% 22% 21% 32% 30% 27% 29% 31% 39% 32% 33% 13% 47% 14% 52% 18% 42%
 acil  za   zcd  i i  i   zl     ztu u u   zv     zy    zF  zH  zJ
 puvFHJ                                     
Don't know 60 18 42 18 27 15 8 12 14 19 5 3 39 21 39 21 27 33 7 14 14 16 8 52 2 12 5 6 4 23 11 7 48 16 42 19 41
 5% 3% 8% 5% 7% 4% 3% 4% 5% 12% 10% 3% 5% 6% 6% 4% 7% 5% 4% 6% 5% 5% 5% 6% 1% 4% 7% 4% 3% 6% 3% 2% 9% 3% 9% 3% 7%
 axFHJ  za       zfgh f      z                zF  zH  zJ
          k                            
NET: Agree 252 162 87 127 78 46 59 60 45 54 9 24 188 63 133 119 106 145 28 66 55 91 64 183 28 88 17 36 27 92 64 186 48 220 32 157 94
 23% 30% 16% 36% 20% 13% 23% 21% 18% 34% 17% 26% 26% 17% 21% 25% 28% 20% 16% 25% 20% 30% 41% 20% 20% 29% 21% 25% 23% 23% 19% 41% 8% 36% 7% 29% 17%
 bemq zb  zde e     zfgh   zm    zq   r  zrt zw   z      zG  zI  zK  
 rwGIK         j                            
NET: Disagree 458 205 252 112 152 194 109 133 111 42 26 37 268 190 275 183 144 314 80 119 108 104 42 404 72 111 35 61 55 174 166 113 325 156 292 179 278
 42% 38% 45% 32% 39% 54% 42% 47% 44% 27% 49% 40% 37% 52% 44% 38% 38% 44% 47% 46% 39% 34% 27% 44% 50% 36% 44% 42% 46% 43% 49% 25% 58% 26% 61% 33% 50%
 acil  za   zcd i i i  i   zl     u u    zv zy      z  zF  zH  zJ
 puvFHJ                                     
                                      

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E - z/F/G - z/H/I - z/J/K
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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FOOTBALL FAN
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Table 15

Q3C - To what extent do you agree or disagree with the following statements regarding brands associated with the 2026 FIFA World Cup? - I actively pay attention to the adverts and sponsors during match broadcasts and half-time breaks

Base: All adults aged 16-75 in GB

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

16-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
I WOULD 

(F)
I WOULD NOT 

(G)
LIKELY 

(H)
UNLIKEL Y 

(I)
YES 
(J)

NO 
(K)

UNWEIGHTED BASE 1099 542 554 359 397 343 263 284 249 155 53 95 713 386 595 504 579 520 183 246 277 299 166 915 142 312 83 130 138 422 319 464 546 610 475 542 557
WEIGHTED BASE 1099 542 554 353 388 359 259 286 250 158 52* 94* 731 368 621 478 381 718 172 261 278 303 155 922 144 306 79* 147* 119 404 340 457 560 603 479 545 554
 100% 49% 50% 32% 35% 33% 24% 26% 23% 14% 5%* 9%* 67% 33% 56% 44% 35% 65% 16% 24% 25% 28% 14% 84% 13% 28% 7%* 13%* 11% 37% 31% 42% 51% 55% 44% 50% 50%
Strongly agree 52 36 16 32 14 5 12 13 6 18 - 3 46 6 33 18 29 23 5 12 11 24 20 32 7 22 3 9 5 22 13 40 10 50 2 28 24
 5% 7% 3% 9% 4% 2% 5% 5% 3% 11% - 3% 6% 2% 5% 4% 8% 3% 3% 5% 4% 8% 13% 3% 5% 7% 4% 6% 4% 6% 4% 9% 2% 8% * 5% 4%
 bemqw zb  zde      zfghj   zm    zq     zr zw         zG  zI    
 GI         k                            
Somewhat agree 164 105 57 73 67 24 48 36 28 33 5 14 134 30 91 73 72 92 20 40 44 54 34 128 16 72 6 26 14 71 43 130 22 152 12 103 61
 15% 19% 10% 21% 17% 7% 18% 13% 11% 21% 9% 15% 18% 8% 15% 15% 19% 13% 12% 15% 16% 18% 22% 14% 11% 24% 7% 18% 12% 18% 13% 28% 4% 25% 3% 19% 11%
 bemG zb  ze e  h   zgh   zm    zq      zw   zxAC      zG  zI  zK  
 IK                                     
Neither agree nor disagree 198 108 91 72 66 60 47 53 41 21 13 23 146 53 90 109 57 141 36 35 57 57 23 170 22 47 10 34 23 61 54 96 70 134 59 112 86
 18% 20% 16% 20% 17% 17% 18% 19% 16% 13% 25% 25% 20% 14% 14% 23% 15% 20% 21% 13% 20% 19% 15% 18% 15% 15% 12% 23% 20% 15% 16% 21% 12% 22% 12% 21% 16%
 mnpG           i m   zn                G  zI    
 I                                     
Somewhat disagree 175 74 101 60 64 51 43 48 48 17 5 14 106 69 100 75 58 117 23 45 32 58 32 140 34 41 10 16 16 60 55 70 90 106 65 113 62
 16% 14% 18% 17% 16% 14% 17% 17% 19% 11% 10% 15% 14% 19% 16% 16% 15% 16% 13% 17% 11% 19% 21% 15% 24% 14% 13% 11% 13% 15% 16% 15% 16% 18% 14% 21% 11%
 tK                     t   zyBC           zK  
Strongly disagree 469 210 258 100 157 213 100 130 118 60 24 37 274 195 279 190 151 318 84 117 123 102 41 420 60 115 48 61 60 179 168 117 333 151 312 179 290
 43% 39% 47% 28% 40% 59% 39% 46% 47% 38% 45% 40% 37% 53% 45% 40% 40% 44% 49% 45% 44% 34% 27% 45% 42% 38% 61% 42% 50% 44% 49% 26% 60% 25% 65% 33% 52%
 aclp  za  c zcd        zl     u u u   zv   zxyB  y  z  zF  zH  zJ
 uvFHJ                                     
Don't know 41 9 32 16 20 5 9 6 9 9 5 2 26 14 27 13 15 26 4 12 11 8 5 33 4 9 2 1 2 11 7 4 34 10 29 10 30
 4% 2% 6% 4% 5% 1% 4% 2% 3% 6% 10% 3% 4% 4% 4% 3% 4% 4% 3% 4% 4% 3% 3% 4% 3% 3% 3% 1% 2% 3% 2% 1% 6% 2% 6% 2% 5%
 aeFHJ  za e e      zg                      zF  zH  zJ
NET: Agree 216 141 73 105 81 30 60 49 34 51 5 17 180 36 124 91 100 115 25 52 55 78 54 160 24 94 9 35 19 93 56 169 33 201 14 131 85
 20% 26% 13% 30% 21% 8% 23% 17% 14% 32% 9% 18% 25% 10% 20% 19% 26% 16% 15% 20% 20% 26% 35% 17% 16% 31% 11% 24% 16% 23% 16% 37% 6% 33% 3% 24% 15%
 behm zb  zde e  hj   zghjk   zm    zq     zr zw   zxAC  A  E  zG  zI  zK  
 qwGIK                                     
NET: Disagree 644 284 359 160 221 263 143 179 166 77 29 51 380 265 379 265 209 435 106 162 155 160 73 560 94 156 58 77 75 239 223 188 423 257 377 292 352
 59% 52% 65% 45% 57% 73% 55% 62% 66% 49% 55% 55% 52% 72% 61% 55% 55% 61% 62% 62% 56% 53% 47% 61% 66% 51% 74% 52% 63% 59% 66% 41% 76% 43% 79% 54% 64%
 acil  za  c zcd  i zfi     zl          zv y  zyB  y  z  zF  zH  zJ
 puvyFHJ                                     
                                      

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E - z/F/G - z/H/I - z/J/K
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

DESCRIBES THEMSELVES AS A 
FOOTBALL FAN

LIKELIHOOD TO WATCH THE WORLD 
CUP SUPPORTING ENGLAND EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 16

Q3D - When tuning into World Cup matches, what types of products/ services are you most interested in seeing advertised, if any?

Base: Adults who are likely to watch the 2026 FIFA World Cup

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

16-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
I WOULD 

(F)
I WOULD NOT 

(G)
LIKELY 

(H)
UNLIKEL Y 

(I)
YES 
(J)

NO 
(K)

UNWEIGHTED BASE 610 366 243 212 230 168 154 154 123 101 25 53 438 172 332 278 338 272 81 138 152 198 109 492 81 204 45 76 74 233 186 435 114 610 - 442 168
WEIGHTED BASE 603 360 242 196 227 180 150 146 130* 96* 24** 56* 438 164 333 269 225 378 75* 149 149 193 92* 504 85* 201 41* 87* 65* 225 198 425 121* 603 -** 440 162
 100% 60% 40% 33% 38% 30% 25% 24% 22%* 16%* 4%** 9%* 73% 27% 55% 45% 37% 63% 12%* 25% 25% 32% 15%* 84% 14%* 33% 7%* 14%* 11%* 37% 33% 71% 20%* 100% -** 73% 27%
Drinks 168 108 60 74 62 32 53 28 30 34 9 13 134 35 103 65 74 94 26 37 45 53 31 135 22 69 10 20 20 66 47 134 22 168 - 120 48
 28% 30% 25% 38% 27% 18% 36% 19% 23% 36% 37% 24% 30% 21% 31% 24% 33% 25% 35% 25% 30% 27% 34% 27% 25% 34% 25% 24% 30% 29% 24% 32% 18% 28% - 27% 30%
 egmG   zde e  zgh   g   m    zq         z      zG      
Food or Snacks 166 99 66 64 66 36 53 36 31 31 10 6 132 34 86 81 66 100 26 35 41 56 31 135 28 64 13 22 13 74 51 130 21 166 - 128 38
 28% 28% 27% 33% 29% 20% 35% 24% 24% 32% 40% 11% 30% 21% 26% 30% 29% 26% 35% 23% 28% 29% 33% 27% 33% 32% 32% 26% 20% 33% 26% 31% 18% 28% - 29% 23%
 ekmG   e   zk   k   m                 z  zG      
Sportswear & Equipment 149 109 39 65 59 25 31 29 27 35 9 18 117 31 81 68 64 85 20 29 38 57 43 104 22 50 12 18 19 60 38 123 16 149 - 92 57
 25% 30% 16% 33% 26% 14% 21% 20% 21% 36% 38% 33% 27% 19% 24% 25% 28% 23% 27% 20% 26% 29% 46% 21% 26% 25% 30% 21% 29% 27% 19% 29% 13% 25% - 21% 35%
 bewG zb  ze e     zfgh       z      zw         zG     zJ
 J                                     
Travel 108 68 41 55 36 17 39 22 19 21 3 4 90 18 66 43 55 53 9 23 21 53 33 74 15 31 9 19 11 43 30 85 19 108 - 80 28
 18% 19% 17% 28% 16% 10% 26% 15% 15% 22% 11% 7% 21% 11% 20% 16% 25% 14% 12% 16% 14% 27% 36% 15% 18% 15% 21% 22% 16% 19% 15% 20% 16% 18% - 18% 17%
 ekmq   zde   zghk   k   zm    zq     zrst zw               
 w                                     
Technology 97 71 25 50 37 10 29 20 15 21 5 7 83 14 56 40 53 43 12 25 22 37 30 66 8 44 6 15 7 37 32 82 10 97 - 64 33
 16% 20% 10% 26% 16% 6% 19% 14% 11% 22% 20% 12% 19% 9% 17% 15% 24% 11% 15% 17% 15% 19% 32% 13% 10% 22% 13% 17% 11% 16% 16% 19% 8% 16% - 15% 20%
 bemq zb  zde e        zm    zq      zw   zx      zG      
 wG                                     
Personal Care 96 55 40 47 37 12 28 20 17 19 6 6 77 19 51 45 39 57 14 29 22 30 24 71 12 35 7 12 11 47 24 72 15 96 - 58 38
 16% 15% 17% 24% 16% 7% 19% 14% 13% 20% 26% 10% 18% 12% 15% 17% 17% 15% 18% 19% 15% 16% 26% 14% 14% 18% 17% 14% 17% 21% 12% 17% 13% 16% - 13% 23%
 ewJ   ze e                  zw       zE       zJ
Gambling & Sports Betting 63 54 8 38 18 7 21 11 17 9 2 3 53 10 32 32 26 37 6 22 11 22 19 44 9 19 1 13 5 26 13 58 4 63 - 44 20
 11% 15% 4% 19% 8% 4% 14% 7% 13% 10% 6% 6% 12% 6% 9% 12% 12% 10% 8% 15% 7% 11% 21% 9% 10% 9% 2% 15% 8% 11% 7% 14% 3% 11% - 10% 12%
 bemw zb  zde                   zw         zG      
 G                                     
Banking & Digital Services 59 44 14 30 20 8 16 16 9 13 * 4 46 13 34 25 31 28 6 16 12 25 21 37 12 16 5 9 8 25 14 44 12 59 - 40 19
 10% 12% 6% 16% 9% 5% 11% 11% 7% 13% 2% 8% 10% 8% 10% 9% 14% 7% 8% 11% 8% 13% 23% 7% 14% 8% 12% 10% 13% 11% 7% 10% 10% 10% - 9% 11%
 bew zb  ze             zq      zw               
Delivery & Ride-Sharing Services 39 29 10 28 10 1 7 10 9 13 - 1 34 5 25 14 22 17 4 9 11 15 16 23 3 12 3 5 9 14 8 33 4 39 - 26 13
 6% 8% 4% 14% 4% 1% 5% 7% 7% 13% - 2% 8% 3% 8% 5% 10% 5% 5% 6% 8% 8% 17% 5% 4% 6% 6% 6% 14% 6% 4% 8% 3% 6% - 6% 8%
 ew   zde e     zfk       zq      zw      zx         
Something else 11 9 2 5 7 - - 4 3 3 - 1 10 1 3 9 3 9 2 4 4 1 2 10 1 2 2 2 1 1 4 7 3 11 - 9 3
 2% 3% 1% 3% 3% - - 3% 2% 3% - 2% 2% 1% 1% 3% 1% 2% 3% 3% 3% 1% 2% 2% 1% 1% 5% 3% 2% 1% 2% 2% 3% 2% - 2% 2%
 n    e                                 
I am not interested in seeing any 
products/ services advertised

270 144 126 48 102 120 60 71 73 28 6 31 171 98 147 123 82 188 32 75 71 71 18 250 41 86 22 36 30 96 110 170 72 270 - 219 51

 45% 40% 52% 25% 45% 67% 40% 49% 56% 29% 24% 55% 39% 60% 44% 46% 36% 50% 42% 51% 48% 37% 19% 50% 48% 43% 52% 42% 46% 43% 56% 40% 60% 45% - 50% 31%
 acil  za  c zcd  i zfi   i  zl    zp  u    zv       zD  zF   zK  
 puvFK                                     
Don't know 22 10 12 5 14 4 4 5 4 7 2 1 18 4 15 7 9 13 - 4 5 7 4 17 3 5 2 3 2 9 4 11 4 22 - 15 7
 4% 3% 5% 2% 6% 2% 3% 4% 3% 7% 7% 2% 4% 2% 5% 2% 4% 3% - 3% 3% 4% 4% 3% 4% 3% 5% 3% 3% 4% 2% 3% 3% 4% - 3% 4%
 F                                     
                                      

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E - z/F/G - z/H/I - z/J/K
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

DESCRIBES THEMSELVES AS A 
FOOTBALL FAN

LIKELIHOOD TO WATCH THE WORLD 
CUP SUPPORTING ENGLAND EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE



Return to Index
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9 Jun 2026
Table 17

Q4 - For the 2026 FIFA World Cup, ticket prices for Category 1 group stage matches range from about £293-£2,054, while Category 1 tickets for the quarter-finals range from about £950 - £1,333. How reasonable or unreasonable do you think these prices are for Category 1 tickets?

Base: All adults aged 16-75 in GB

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

16-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
I WOULD 

(F)
I WOULD NOT 

(G)
LIKELY 

(H)
UNLIKEL Y 

(I)
YES 
(J)

NO 
(K)

UNWEIGHTED BASE 1099 542 554 359 397 343 263 284 249 155 53 95 713 386 595 504 579 520 183 246 277 299 166 915 142 312 83 130 138 422 319 464 546 610 475 542 557
WEIGHTED BASE 1099 542 554 353 388 359 259 286 250 158 52* 94* 731 368 621 478 381 718 172 261 278 303 155 922 144 306 79* 147* 119 404 340 457 560 603 479 545 554
 100% 49% 50% 32% 35% 33% 24% 26% 23% 14% 5%* 9%* 67% 33% 56% 44% 35% 65% 16% 24% 25% 28% 14% 84% 13% 28% 7%* 13%* 11% 37% 31% 42% 51% 55% 44% 50% 50%
Very reasonable 29 19 11 18 9 2 1 9 5 8 1 6 27 2 20 9 20 9 1 5 5 18 11 16 3 14 2 3 3 13 9 22 5 25 4 11 18
 3% 3% 2% 5% 2% 1% * 3% 2% 5% 1% 6% 4% 1% 3% 2% 5% 1% 1% 2% 2% 6% 7% 2% 2% 5% 2% 2% 2% 3% 3% 5% 1% 4% 1% 2% 3%
 efmqw   ze    f  f  f zm    zq     zrst zw   z      zG  zI    
 GI                                     
Somewhat reasonable 67 42 24 48 13 6 22 16 9 16 - 4 56 11 38 30 34 33 12 19 10 24 22 44 7 24 1 10 10 22 14 44 20 56 11 38 29
 6% 8% 4% 14% 3% 2% 9% 5% 4% 10% - 5% 8% 3% 6% 6% 9% 5% 7% 7% 4% 8% 14% 5% 5% 8% 1% 7% 8% 5% 4% 10% 4% 9% 2% 7% 5%
 bdemq zb  zde   hj   hj   zm    zq     t zw      A   zG  zI    
 wGI                                     
Neither reasonable nor 
unreasonable

86 53 33 46 26 13 14 28 22 15 4 3 69 17 38 48 33 53 18 19 17 26 25 60 12 21 3 18 8 15 31 47 27 61 22 34 51

 8% 10% 6% 13% 7% 4% 5% 10% 9% 9% 8% 4% 9% 5% 6% 10% 9% 7% 11% 7% 6% 9% 16% 7% 8% 7% 4% 12% 7% 4% 9% 10% 5% 10% 5% 6% 9%
 bemn zb  zde         zm   zn       zw        D zG  zI    
 wDGI                                     
Somewhat unreasonable 142 62 79 62 46 33 35 33 29 25 3 16 95 47 84 58 57 84 17 38 32 43 30 109 21 36 9 7 14 48 29 58 66 83 57 74 67
 13% 11% 14% 18% 12% 9% 14% 12% 12% 16% 5% 17% 13% 13% 13% 12% 15% 12% 10% 15% 12% 14% 20% 12% 15% 12% 12% 5% 11% 12% 9% 13% 12% 14% 12% 14% 12%
 ewBE   ze             z      zw  B B            
Very unreasonable 674 333 339 150 266 258 167 174 162 79 39 54 431 243 382 292 211 463 100 156 191 175 56 602 84 190 53 93 73 272 227 279 355 359 304 370 304
 61% 61% 61% 43% 69% 72% 64% 61% 65% 50% 74% 58% 59% 66% 62% 61% 55% 65% 58% 60% 69% 58% 37% 65% 58% 62% 67% 63% 61% 67% 67% 61% 63% 60% 64% 68% 55%
 cipv    zc zc i  i  i   zl    zp   zru   zv      z z     zK  
 K                                     
Don't know 101 33 68 28 26 46 20 27 24 15 6 9 53 48 60 41 26 75 24 23 24 17 9 90 16 21 11 18 12 35 31 6 87 19 80 17 84
 9% 6% 12% 8% 7% 13% 8% 9% 9% 10% 12% 10% 7% 13% 10% 9% 7% 10% 14% 9% 9% 6% 6% 10% 11% 7% 13% 12% 10% 9% 9% 1% 16% 3% 17% 3% 15%
 alpuF  za   zd        zl    p zu              zF  zH  zJ
 HJ                                     
NET: Reasonable 96 61 34 66 22 9 24 25 14 24 1 10 83 13 58 39 54 42 13 24 14 42 33 61 11 38 3 12 13 35 22 66 25 81 15 49 47
 9% 11% 6% 19% 6% 2% 9% 9% 5% 15% 1% 11% 11% 4% 9% 8% 14% 6% 8% 9% 5% 14% 22% 7% 7% 12% 3% 8% 10% 9% 7% 14% 4% 14% 3% 9% 9%
 bdeh zb  zde      zhj   zm    zq     zt zw   zA      zG  zI    
 mqtwGI                                     
NET: Unreasonable 816 395 419 212 313 291 202 207 191 104 42 71 526 290 466 350 269 547 117 194 223 218 87 712 105 226 63 99 87 319 256 338 421 442 362 445 371
 74% 73% 76% 60% 81% 81% 78% 72% 77% 66% 79% 76% 72% 79% 75% 73% 70% 76% 68% 75% 80% 72% 56% 77% 73% 74% 79% 68% 73% 79% 75% 74% 75% 73% 75% 82% 67%
 cilp    zc zc i  i     zl    p   zru   zv      z      zK  
 vK                                     
                                      

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E - z/F/G - z/H/I - z/J/K
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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