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METHODOLOGY

APPROACH

Computer Assisted Telephonic Interviews (CATI)

SAMPLE

N=1000+

Fromall 4 provinces of Pakistan, ICT, GB & AJK
Post-stratification survey weights for
provinces, gender and SECs applied to align
survey data with population distributions

TIMELINE

Data collection done from
06t to 13t May 2026

This study had NO external sponsors or partners. It was initiated and run by
Ipsos with the intention to share our understanding about the world we live
in and how citizens around the globe think & feel about their world.
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Key Takeout
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The results of the Ipsos Consumer Confidence Index(Q2 2026) reflect a more cautious and uneven economic
sentiment landscape in Pakistan, with several confidence indicators moderating after recent highs and reverting
closer to levels observed during the COVID period. The findings indicate that major global disruptions and geopolitical
shocksincluding recent U.S.-Iran tensions, perceived in a manner similar to pandemic-era uncertainty continue to
directly influence public sentiment and heighten concerns around economic stability in Pakistan.

The recent slowdown points toward weakening momentum across economic and household confidence measures.
Perceptions of economic strength remain relatively stable compared to earlier periods, though optimism has become
increasingly concentrated within specific demographic and regional segments. Confidence is relatively higher among
men, youth and middle-aged cohorts, rural populations, residents of KPK and Baluchistan, and upper and lower
middle-income groups, while urban populations, women, older age groups, and lower income segments remain more
cautious. At the household level, consumer behavior reflects continued restraint, with subdued confidence around
purchases, weakening investment sentiment, and job security perceptions reverting closer to global impact patterns.
Personal financial optimism has also moderated, indicating softer expectations regarding near term improvement.

Overall, the findings indicate that while elements of longer-term improvement in economic perception remain visible,
recent momentum has weakened across multiple indicators, reflecting a transition toward a more cautious and
fragmented sentiment landscape shaped by economic pressures, geopolitical uncertainty, and rising cost of living
concerns. These findings underscore the importance of proactive and consistent strategic communication by the
government to manage uncertainty, reinforce economic direction, and sustain confidence in the country’s trajectory

going forward.
Abdul Sattar Babar
Founding CEO & MD,

Ipsos in Pakistan
3 M




LTI H ~ 2 in 10 Pakistanis believe the country is on the right track,
with optimism higher among men, upper-lower-middle class, rural residents, and
in KPK

n Generally speaking, would you say things in this country are heading in the right direction, or are they off on the wrong track?

Those who said Pakistan is moving in the right

direction.
Overall 22%
Male
Female -18% _
SECA @
SECB 23%
SECC 18%

SECD
SECE

24%
23%

23%

Urban
Rural

Sindh
Punjab

KPK
Baluchistan

= Right direction
N 18-25
= Wrong direction . 5 zg::z
31-40 years
41-50 years

Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026
ase akistani adults ay 51-65 years
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Confidence in the country's direction falls to 22%, following a 40% peak earlier this year amid US-Iran
tensions, indicating a rapid reversal of recent gains and returning to levels broadly comparable to the

COVID-19 period

Generally speaking, would you say things in this country are heading in the right direction, or are they off on the wrong track?

. 98%
94% 93% 88%

88% 82% 89%

88%

79% 78%

42% 40%

=@=Right direction ==@=\Nrong direction

Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026
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WS AT AL ERESTTESH Economic anxieties resurge sharply across inflation, unemployment, and cost

pressures, all key concerns have increased compared to the last quarter

m According to you, which of the following is the Most & Other worrying issue in Pakistan?

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

Dec'19Mar'2Qun'20Sep'20Dec'2Mar'21une'2Nov'2Mar'2May'25ep'22Mar'281AY'2BEP 2NOV 2 Mar'2May' 2Aug'24Dec'24Feb'2May'2RAug' 2 Nov'25Feb'26V1ay' 26
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Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026
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S EL R T 1h ) ~11in 5 Pakistanis believes the economy is strong,

with optimism relatively higher among men, youth, residents of KPK, Sindh,
and Baluchistan, and lower-middle income groups

Rate the current state of the economy in Pakistan. Using a scale from1to 7, where 7 means a very strong economy today and 1 —
means a very weak economy. T

wénjgjﬁu@ulb51u\.@>wéaamé&§w\i7d1u‘3>lu\u| cé/iuﬂ.ﬁsww.od)bidbu)}pdwmé&hul Sdbtb
cdmnbwwulhns74ﬁ>

Those who say current economic state is

strong
Overall 23%
Male @
Female 19%
Urban 17%
Rural @

] Strong SEC A 19%
15D

21%

SECB
SECC
. Weak SECD

SECE

Sindh
Punjab

KPK
Baluchistan

20%
19%

18-25 years

26-30 years 16%
31-40 years 20%
41-50 years 17%

Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026 51-65 years 16%
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M ERS EL R R AN 1) The perception of economic strength moderates by Spp from recent highs and
suggesting sustained improvement with room for further gains

Rate the current state of the economy in Pakistan. Using a scale from1to 7, where 7 means a very strong economy today and 1 means a very weak economy.
94Q@Mbym%vkmg74$?ww)3}n§%gﬂﬁms10%—?&3&3.&.0‘5&&50‘:\2 7 1ub>b.g|&)T¢5/iU}ngfuﬁﬁdjbidle)W@hnédlnngﬁébq

76%

65%

0% 60%
42%

23%
20% \///\Q
16%\’~/ 18% ( 20%:'

13% 199 16%

9% 8%,
5% 8% 6% 5% 5% 5% 5% 49 5%
DEC19 MAR20 JUNE20 SEP20 DEC20 MAR?21 NOV21 MAR22 MAY22 SEP22 DEC22 MAR23 MAY23 SEP23 NOV'23 MAR24 MAY24 Aug24 Dec24 Feb25 May25 Aug25 Nov2b Feb26 May26

=8==35trong Neither Strong nor Weak ==@=\\eak

Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026
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B VEL T O NV o EEY = ~ 7% Pakistanis feel comfortable with household

purchases, with comfort higher among youth, upper-middle class, urban &
Sindh residents

!
T

n Compared to 1year ago, are you now more or less comfortable making other household purchases?

oo o S b o WS 0Ll 1S (5l (S sbednl § Jloniaol 313 L 9oy ple A & QT Szl o blie & Ao Jlo SOl axndS oS Sl 4

Those who say they are more comfortable in making other
household purchases

Overall

SECA
SECB
SECC
SECD
SECE

7%

Urban

. More comfortable Rural

. Less comfortable Punjab

KPK
Sindh
Baluchistan

18-25
26-30
31-40
41-50
51-65

Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026
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e e g N EL e TR e [ Rl T o B declines to 7%, down 5pp, returning to COVID-era levels after a

period of stabilization amid global economic pressures

n Compared to 1year ago, are you now more or less comfortable making other household purchases?

oo Wow SKiia b o Wgw 0Ll 5, )l (§ sbetsl § ol 313 L ghiyeSple B8 QT Sl oo blie & Ao Sl SOl a8 oS 5l 4y

0 o 98% 99% geo 0
94% 93% 95% 96% 96% 96% . 94%

93% . 93%
88% 88% 89% 88%

89%  g7%

19% 19% N
o 9 14% 9 o o, os 1

M% 9% ° L 12% 1M% 12/0{ 70
\

AN
\
1
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=@=More Comfortable =@=| css Comfortable

Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026
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D EN L ER IR T I Only 2 in 10 Pakistanis expect the economy to strengthen with optimism
concentrated in KPK & Baluchistan, affluents, rural areas, and older cohorts

Looking ahead six months from now, do you expect the economy in your local area to be much stronger, somewhat stronger, about the same, somewhat weaker, or
much weaker than it is now? $ S5 oS Ut ) g ilne S _Ble Sl () )90 Sole g oniil (ue Jud S QI A il o g0 e s 2l S ol g ol

Those who expect economy to get strongerin 6
months

Overall 22%

vl 2% )

Female 19%

Urban 19%

Rural

18%
19%

SECA
SECB
SECC
SECD
SECE 26%
Sindh 19%
Punjab 22%

KPK 24%
Baluchistan

32%

B Sstronger B Weaker 18-25 20%
25-30 20%
31-40 20%
41-50 25%
Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026 51-65 25%
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declinesto 22%, down 9pp after a period of stabilization, as rising economic
pressures drive a gradual return of pessimism

Looking ahead six months from now, do you expect the economy in your local area to be much stronger, somewhat stronger, about the same, somewhat weaker, or

it ” _ _ . - - - . -
much weaker than itis now § Sop oS Uipgno shlas & 3Me S T 095 S olo gz 0l o I S T 4S 5l 40 3 g Smguw o 231 S oo gz 0]

70%

40
703 .
67% 77

63% b4%

61%

550 57% 57% 48%
51% 50% 51%

59%

207
18%

10%
7%
5%
DEC19 MAR?20 JUNE20 SEP20 DEC20 MAR?21 JUNEZ21 NOV21 MAR22 MAY'22 SEP?22 DEC22 MAR23 MAY'23 SEP'23 NOV'23 MAR24 MAY'24 Aug24 Dec24 Feb25 May25 Aug25 Nov2b Feb26 May'26

Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026 =8=Stronger Stays the Same  =@=\\eaker M
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SN EIRLENEEINT [y falls to 31%, down 9pp, amid weaker sentiment and continued sensitivity to
geopolitical shocks such as US-Iran tensions

n Looking ahead six months from now, do you expect your personal financial situation to be much stronger, somewhat stronger, about the same, somewhat weaker, or

much weaker than it is now? § o oS Jxiygmo hlan 2ol § ST 0Lss S ole g oisT o JUs S T S by g 5 g Srges (e 20k S olo g3 oukiS]

75% T4%

67% 67%

% .
s0%  ©2 60% 61%

55% 5% 55%

61% °
589 60%

Q1% 51%
47% 48
41%

14%

17%
13%

7%

5%
DECT9 MAR20 JUNE20 SEP20 DEC20 MAR21 JUNE21 NOV21 MAR22 MAY22 SEP22 DEC22 MAR23 MAY23 SEP23 NOV23 MAR24 MAY'24 Aug24 Dec24 Feb25 May2b Aug25 Nov'25 Feb26 May'26

=@-Strong Neither Strong Nor Weak  =@=\Neak

Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026
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SEEG EIR AL ENHEIRSTELC]H declines to 31% with relatively higher expectations among youth, men, rural
residents, Punjab & Baluchistan, and upper-income groups

Looking ahead six months from now, do you expect your personal financial situation to be much stronger, somewhat stronger, about the same, somewhat weaker, or

much weaker than it is now? P - - - . -
TS S Jbxhyguo (shlae (ol § ©T 0l & ole gz 0T (o Jus & T &S Sl 4 5 9w Azgur o 2 0L & olo gz 0uST

Those who expect economy to get strongerin 6

months
Overall 31%
Male
Female 28%
Urban 27%
Rural
SECA %
SECB 29%
SECC 27%
SECD 31%
SECE 32%
Punjab @
Sindh 24%

KPK 28%
Baluchistan
18-25 years @
26-30 years 32%

B Stronger B weaker 31-40 years 29%
41-50 years 29%
51-65 years 28%

Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026
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O i EN R GRS ) remains low at 14%, after a period of stabilization, with higher optimism among
upper-middle-class, Baluchistan, KPK, and men

n Compared to 1year ago, are you NOW more or less confident to invest in the future, including your ability to save money for your retirement or your children’s education?

S duy A & Ol S opts $3li coudad § 09z 2 onl b d S iyl Jlte Jaitews o QT 45 3 Wil 03b) b o5 S5 a8 e Jlgo ol QT ST o bl & i Jloo SOl anndS oS 3y 4
?déyywwé

. 96%
92% gqg, 33% 92% 90%

89%
85%

89% 9%

. 86% 86% 85% g9, guo, 86%
80% 82%

26%

B More Confident M Less Confident

«=@==More Confident e=@=| css Confident
Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026
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O g N EL G AN ET A T EEES remains low at 5%, stabilizing after earlier gains during & post Pak-
India Conflict

n Compared to 1year ago, are you NOW more or less comfortable making a major purchase, like a home or car?
oo Won O o b 0 g 0Ll Lys 0ty 2 58 5 b 58 ol Do B,S ylys 65 355 A & 0T Szl ume blie 8 L Jo Sl a8 oS by 4

5 o 99% 99% 98% 98%
97% 949 95% 98% 98% 98%
91% 91% 91% . 91%

86% 8
82%

939 94% 38% 949, 95% 95% 95%

88%

(<]

82%

5% 7%

ob e 2% 2% 5% 5% 5%

B More Comfortable B Less Comfortable . e
AR AR \Z

O o RV $ & \ ) <Q
QQ’ Q\V )Oé co<</ QQ/ Q\V >0$ %0 {\V Q\V co<</ Q<</ Q\V {\V c)<</ $Q {\V{z\ Q\V véo)
=@=More Comfortable =@==| ess Comfortable

Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026
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0o bl T (=R RO e s BST=T 1[4 14H Only 1in 5 Pakistanis feel secure in their jobs,
with sharp disparities across demographics and relatively higher confidence
among men, youth, mid-career cohorts, and rural residents

n Compared know personally?

Gy B S 0 ks Yo ccanslle Dlia blas doayd S 331 I 15 Ol 0l b b3 S 31548 1 b vl T 52T e dolie & s Jls S 42808 S s
Som dlaisly 00b) b (S S i (o S 3 )9b (£9azme o Jlg> S

Those who are confident about job
security.

Overall

Male
Female

Urban
Rural

Sindh
Punjab

KPK
Baluchistan

SECA
SECB
SECC
SECD
B More Confident M Less Confident SECE

18-25 years
26-30 years
31-40 years
Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026 41-50 years
51-65 years
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82%

18% 18% 7% 18% 15%

0o i e T TN W) s =T P14 which had nearly doubled over the past two years, declines to 17% in 02
2026, amid recent US-lran tensions

929 929 929 %%
% % 90% %

88%

88% 88%

86%  85% 86% 86%  86% 85% 85% 85% 83%

82%

30%

W%12% 4% 14% 15% 19%

12% 12%

T A - L S |
N %0 <<Q; N

O QO QO Qv aVv aVv Qv 4P 4P A° a° Q> s
<& & N < QN S <& QN < R} <& QD
N S\ A\ =\ S R
=@=More Confident =@=| css Confident

Base:1000+ CATI Pakistani adults 18+, 06 - 13 May 2026
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THANK YOU

For more details and queries please
reach out at:
Info.pakistan@ipsos.com
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