
25-061766-25 - SOCIAL MEDIA BAN

T1 Table 1 Q2 How much responsibility, if any, do you think each of the following have to ensure children under the age of 16 are not accessing harmful or offensive content on social media platforms? SUMMARY TABLEBase: All adults aged 18-75 in the Great Britain
T2 Table 2 Q2 How much responsibility, if any, do you think each of the following have to ensure children under the age of 16 are not accessing harmful or offensive content on social media platforms? The UK GovernmentBase: All adults aged 18-75 in the Great Britain
T3 Table 3 Q2 How much responsibility, if any, do you think each of the following have to ensure children under the age of 16 are not accessing harmful or offensive content on social media platforms? The children's parentsBase: All adults aged 18-75 in the Great Britain
T4 Table 4 Q2 How much responsibility, if any, do you think each of the following have to ensure children under the age of 16 are not accessing harmful or offensive content on social media platforms? Social media companiesBase: All adults aged 18-75 in the Great Britain
T5 Table 5 Q2 How much responsibility, if any, do you think each of the following have to ensure children under the age of 16 are not accessing harmful or offensive content on social media platforms? Adults using social mediaBase: All adults aged 18-75 in the Great Britain
T6 Table 6 Q2 How much responsibility, if any, do you think each of the following have to ensure children under the age of 16 are not accessing harmful or offensive content on social media platforms? Ofcom (the media regulator)Base: All adults aged 18-75 in the Great Britain
T7 Table 7 Q3 To what extent, if at all, would you support or oppose a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK?Base: All adults aged 18-75 in the Great Britain
T8 Table 8 Q4 To what extent, if at all, would you support or oppose a law that restricts the hours that 16 and 17- year-olds are allowed to use social media platforms in the UK?Base: All adults aged 18-75 in the Great Britain
T9 Table 9 Q5NEW To what extent, if at all, would you support or oppose a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK if it meant that: SUMMARY TABLEBase: All adults aged 18-75 in the Great Britain
T10 Table 10 Q5NEW To what extent, if at all, would you support or oppose a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK if it meant that: Everyone in the UK would be required to verify their age by uploading an ID or credit card to individual social media platformsBase: All adults aged 18-75 in the Great Britain
T11 Table 11 Q5NEW To what extent, if at all, would you support or oppose a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK if it meant that: Everyone in the UK would be required to verify their age by uploading an ID or credit card to device owners (i.e., Apple, Android / Google)Base: All adults aged 18-75 in the Great Britain
T12 Table 12 Q5NEW To what extent, if at all, would you support or oppose a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK if it meant that: Under 17s could no longer livestream or chat with strangers on platforms such as RobloxBase: All adults aged 18-75 in the Great Britain
T13 Table 13 Q5NEW To what extent, if at all, would you support or oppose a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK if it meant that: Under 18s could no longer engage with AI Base: All adults aged 18-75 in the Great Britain
T14 Table 14 Q5NEW To what extent, if at all, would you support or oppose a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK if it meant that: Virtual private networks (VPNs) would also be banned for web users within the UK to prevent children from circumventing the banBase: All adults aged 18-75 in the Great Britain
T15 Table 15 Q6 Based on everything you have seen or heard, do you think that a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK would have a positive or negative impact on each of the following, or will it make no difference? SUMMARY TABLEBase: All adults aged 18-75 in the Great Britain
T16 Table 16 Q6 Based on everything you have seen or heard, do you think that a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK would have a positive or negative impact on each of the following, or will it make no difference? Reducing children's screen usageBase: All adults aged 18-75 in the Great Britain
T17 Table 17 Q6 Based on everything you have seen or heard, do you think that a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK would have a positive or negative impact on each of the following, or will it make no difference? Children's digital literacyBase: All adults aged 18-75 in the Great Britain
T18 Table 18 Q6 Based on everything you have seen or heard, do you think that a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK would have a positive or negative impact on each of the following, or will it make no difference? Children's awareness of world news / current eventsBase: All adults aged 18-75 in the Great Britain
T19 Table 19 Q6 Based on everything you have seen or heard, do you think that a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK would have a positive or negative impact on each of the following, or will it make no difference? The extent to which children are exposed to online harmsBase: All adults aged 18-75 in the Great Britain
T20 Table 20 Q6 Based on everything you have seen or heard, do you think that a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK would have a positive or negative impact on each of the following, or will it make no difference? Your ability to keep your personal information privateBase: All adults aged 18-75 in the Great Britain
T21 Table 21 QIT2NEW How often, if at all, do you personally use the following? SUMMARY TABLE Base: All adults aged 18-75 in the Great Britain
T22 Table 22 QIT2NEW How often, if at all, do you personally use the following? Snapchat Base: All adults aged 18-75 in the Great Britain
T23 Table 23 QIT2NEW How often, if at all, do you personally use the following? Facebook (including Messenger) Base: All adults aged 18-75 in the Great Britain
T24 Table 24 QIT2NEW How often, if at all, do you personally use the following? YouTube Base: All adults aged 18-75 in the Great Britain
T25 Table 25 QIT2NEW How often, if at all, do you personally use the following? Instagram Base: All adults aged 18-75 in the Great Britain
T26 Table 26 QIT2NEW How often, if at all, do you personally use the following? X (formerly Twitter) Base: All adults aged 18-75 in the Great Britain
T27 Table 27 QIT2NEW How often, if at all, do you personally use the following? Pinterest Base: All adults aged 18-75 in the Great Britain
T28 Table 28 QIT2NEW How often, if at all, do you personally use the following? TikTok Base: All adults aged 18-75 in the Great Britain
T29 Table 29 QIT2NEW How often, if at all, do you personally use the following? Reddit Base: All adults aged 18-75 in the Great Britain
T30 Table 30 QIT2NEW How often, if at all, do you personally use the following? LinkedIn Base: All adults aged 18-75 in the Great Britain
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Table 1
Q2 How much responsibility, if any, do you think each of the following have to ensure children under the age of 16 are not accessing harmful or offensive content on social media platforms? SUMMARY TABLE

Base: All adults aged 18-75 in the Great Britain

 
The UK 

Government
The children's 

parents
Social media 
companies

Adults using social 
media

Ofcom (the media 
regulator)

UNWEIGHTED BASE 1082 1082 1082 1082 1082
WEIGHTED BASE 1082 1082 1082 1082 1082
(4) A great deal of responsibility 465 848 760 554 526

 43% 78% 70% 51% 49%
(3) A fair amount of responsibility 442 186 237 371 382

 41% 17% 22% 34% 35%
(2) Not very much responsibility 95 24 48 94 83

 9% 2% 4% 9% 8%
(1) No responsibility at all 51 8 17 28 27
 5% 1% 2% 3% 2%
A greal deal/a fair amount of 
responsibility (NET)

907 1034 996 925 908

 84% 96% 92% 85% 84%
No/not very much responsibility 
(NET)

146 32 65 121 110

 14% 3% 6% 11% 10%
Mean 3.25 3.76 3.64 3.39 3.38
Don't know 28 16 21 36 65
 3% 1% 2% 3% 6%
      

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 2
Q2 How much responsibility, if any, do you think each of the following have to ensure children under the age of 16 are not accessing harmful or offensive content on social media platforms? The UK Government

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(4) A great deal of responsibility 465 214 246 130 174 162 104 121 117 65 21 36 318 148 261 204 173 292 60 88 126 158 55 408 69 129 40 45 47 205 132

 43% 40% 45% 39% 45% 44% 41% 43% 47% 42% 41% 39% 43% 42% 43% 43% 45% 42% 45% 36% 45% 45% 43% 44% 43% 43% 49% 35% 42% 47% 40%
 s                             z  
(3) A fair amount of responsibility 442 217 224 143 154 145 103 116 96 72 21 35 299 143 276 167 168 274 51 103 104 153 63 370 68 136 34 35 52 188 126

 41% 41% 41% 43% 40% 40% 41% 41% 39% 46% 40% 38% 41% 41% 45% 35% 43% 39% 38% 43% 37% 44% 49% 39% 42% 46% 41% 28% 46% 43% 38%
 owB              zo          B B   B   
(2) Not very much responsibility 95 55 39 41 30 24 31 23 19 10 3 9 63 32 39 56 24 71 12 27 26 19 8 86 12 17 5 23 6 26 33

 9% 10% 7% 13% 8% 7% 12% 8% 8% 6% 6% 10% 9% 9% 6% 12% 6% 10% 9% 11% 9% 6% 6% 9% 8% 6% 6% 18% 6% 6% 10%
 npuy   zde   z         zn  p  u        zxyAC    
 D                               
(1) No responsibility at all 51 35 15 8 23 20 8 14 12 9 1 7 33 18 25 27 13 39 4 14 16 13 2 48 10 8 2 19 2 10 31
 5% 7% 3% 2% 6% 6% 3% 5% 5% 6% 2% 8% 5% 5% 4% 6% 3% 6% 3% 6% 6% 4% 1% 5% 6% 3% 2% 15% 2% 2% 9%
 bcpD zb   c                       zxyAC   zD
A greal deal/a fair amount of 
responsibility (NET)

907 432 470 273 328 306 208 237 213 137 42 71 617 290 537 371 341 566 111 191 230 311 117 777 137 266 74 80 99 393 258

 84% 81% 86% 83% 84% 84% 82% 85% 85% 87% 81% 77% 84% 83% 88% 79% 88% 81% 83% 79% 83% 89% 92% 83% 86% 89% 91% 62% 88% 90% 77%
 oqsB  za            zo  zq     zst zw  B zB B  B zE  
 E                               
No/not very much responsibility 
(NET)

146 90 54 49 53 44 39 37 31 19 4 17 96 50 64 83 36 110 16 41 43 32 10 134 22 26 6 42 9 36 64

 14% 17% 10% 15% 14% 12% 16% 13% 12% 12% 8% 18% 13% 14% 10% 18% 9% 16% 12% 17% 15% 9% 7% 14% 14% 9% 7% 33% 8% 8% 19%
 bnpu zb              zn  zp  u u   v    zxyAC   zD
 vyD                               
Mean 3.25 3.17 3.34 3.23 3.26 3.28 3.23 3.26 3.3 3.24 3.36 3.14 3.26 3.23 3.29 3.21 3.33 3.21 3.32 3.14 3.25 3.33 3.34 3.25 3.24 3.33 3.41 2.87 3.34 3.37 3.12
 asB  za              zq     zs   B B B  B zE  
 E                               
Don't know 28 9 20 8 8 13 6 6 5 1 6 5 18 10 12 16 8 20 7 10 5 6 1 26 1 7 2 6 4 9 11
 3% 2% 4% 2% 2% 4% 2% 2% 2% 1% 11% 5% 2% 3% 2% 3% 2% 3% 5% 4% 2% 2% 1% 3% 1% 2% 2% 5% 4% 2% 3%
           zfghi i       u             
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 3
Q2 How much responsibility, if any, do you think each of the following have to ensure children under the age of 16 are not accessing harmful or offensive content on social media platforms? The children's parents

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(4) A great deal of responsibility 848 412 429 245 299 304 200 212 207 122 39 67 564 284 498 350 318 530 100 172 221 284 95 739 137 224 68 95 92 346 277

 78% 78% 79% 75% 77% 84% 79% 76% 83% 78% 77% 73% 77% 81% 81% 74% 82% 76% 75% 71% 80% 82% 74% 79% 86% 75% 83% 74% 81% 79% 83%
 os     zcd   zgk      zo  zq    s s   zyB      z
(3) A fair amount of responsibility 186 96 88 69 68 49 39 60 34 27 7 18 131 55 96 90 56 130 22 55 45 59 29 156 22 55 13 24 16 72 45

 17% 18% 16% 21% 18% 14% 15% 22% 14% 17% 14% 20% 18% 16% 16% 19% 15% 19% 16% 23% 16% 17% 23% 17% 14% 18% 16% 19% 15% 17% 13%
 ep   e    zh            z            
(2) Not very much responsibility 24 13 11 8 13 3 8 5 6 4 - 3 20 5 9 16 5 20 3 10 5 2 2 21 1 13 * - 1 11 2

 2% 3% 2% 2% 3% 1% 3% 2% 2% 2% - 3% 3% 1% 1% 3% 1% 3% 2% 4% 2% 1% 2% 2% 1% 4% 1% - 1% 3% 1%
 enpuE    e               u      zB      
(1) No responsibility at all 8 5 3 5 2 1 1 * 1 3 - 2 5 3 3 5 1 7 4 - 3 1 2 6 - 3 - 3 - 1 4
 1% 1% 1% 2% 1% * * * * 2% - 2% 1% 1% * 1% * 1% 3% - 1% * 1% 1% - 1% - 3% - * 1%
 p           g       zsu         z    
A greal deal/a fair amount of 
responsibility (NET)

1034 509 517 314 367 353 239 272 242 149 47 85 695 339 594 440 374 660 122 228 267 343 124 894 158 278 80 120 108 419 322

 96% 96% 95% 95% 94% 97% 95% 97% 97% 95% 91% 93% 95% 97% 97% 94% 97% 95% 91% 94% 96% 99% 97% 95% 99% 93% 98% 93% 96% 96% 96%
 ory              zo  z     zrs   zyB       
No/not very much responsibility 
(NET)

32 18 14 13 15 4 9 5 7 7 - 5 25 8 11 21 6 27 7 10 9 2 4 27 1 16 * 3 1 13 5

 3% 3% 3% 4% 4% 1% 4% 2% 3% 4% - 5% 3% 2% 2% 4% 1% 4% 5% 4% 3% 1% 3% 3% 1% 5% 1% 3% 1% 3% 2%
 enpu   e e           zn  p u u u     zx      
Mean 3.76 3.74 3.78 3.69 3.74 3.84 3.77 3.75 3.8 3.72 3.84 3.66 3.74 3.79 3.8 3.7 3.82 3.72 3.69 3.69 3.76 3.81 3.7 3.77 3.85 3.7 3.83 3.72 3.83 3.77 3.82
 coq     zcd   k      zo  zq     zrs   zy      z
 sy                               
Don't know 16 4 12 2 7 7 5 3 1 1 5 2 12 4 7 9 6 10 4 4 2 3 - 16 - 5 1 5 3 6 6
 1% 1% 2% 1% 2% 2% 2% 1% * 1% 9% 2% 2% 1% 1% 2% 2% 1% 3% 2% 1% 1% - 2% - 2% 1% 4% 3% 1% 2%
 a          zfghi                 x x   
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE



Return to Index

25-061766-25 - SOCIAL MEDIA BAN
19TH - 22ND JUNE 2026

IPSOS
24 Jun 2026

Table 4
Q2 How much responsibility, if any, do you think each of the following have to ensure children under the age of 16 are not accessing harmful or offensive content on social media platforms? Social media companies

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(4) A great deal of responsibility 760 374 379 197 273 289 168 206 190 101 36 60 500 260 448 312 288 472 90 163 205 247 75 674 124 219 64 81 81 327 248

 70% 71% 70% 60% 70% 80% 66% 73% 76% 64% 70% 65% 68% 74% 73% 66% 75% 68% 67% 67% 74% 71% 58% 72% 78% 73% 79% 63% 72% 75% 74%
 cov    c zcd   zfi      zo  zq       zv zB  B   z  
(3) A fair amount of responsibility 237 113 122 98 92 46 57 56 46 42 11 25 177 59 131 105 82 155 32 55 49 84 42 193 28 54 15 31 26 84 65

 22% 21% 22% 30% 24% 13% 23% 20% 18% 27% 21% 27% 24% 17% 21% 22% 21% 22% 24% 23% 18% 24% 33% 21% 17% 18% 19% 24% 23% 19% 20%
 emw   ze e        zm          zw         
(2) Not very much responsibility 48 28 20 24 11 13 15 11 10 6 2 4 30 18 15 33 8 40 7 15 13 11 9 35 2 14 1 11 1 14 11

 4% 5% 4% 7% 3% 4% 6% 4% 4% 4% 4% 4% 4% 5% 2% 7% 2% 6% 5% 6% 5% 3% 7% 4% 1% 5% 2% 8% 1% 3% 3%
 npwx   zde            zn  p          xC    
(1) No responsibility at all 17 8 9 6 5 6 5 4 2 3 - 3 8 8 8 8 3 14 2 5 4 2 1 15 4 7 - 1 1 5 3
 2% 1% 2% 2% 1% 2% 2% 2% 1% 2% - 3% 1% 2% 1% 2% 1% 2% 2% 2% 2% * * 2% 3% 2% - * 1% 1% 1%
 pu                               
A greal deal/a fair amount of 
responsibility (NET)

996 488 501 296 365 335 225 261 236 143 47 84 677 319 579 417 370 627 122 218 255 331 117 868 152 273 79 112 107 410 313

 92% 92% 92% 90% 94% 92% 89% 93% 95% 91% 91% 92% 93% 91% 95% 89% 96% 90% 91% 90% 92% 95% 91% 93% 95% 91% 97% 87% 95% 94% 94%
 oq        f      zo  zq     zs   B  B     
No/not very much responsibility 
(NET)

65 35 29 30 16 19 20 16 12 9 2 7 38 26 23 42 11 54 9 20 17 13 9 50 6 20 1 11 2 19 14

 6% 7% 5% 9% 4% 5% 8% 6% 5% 6% 4% 7% 5% 8% 4% 9% 3% 8% 6% 8% 6% 4% 7% 5% 4% 7% 2% 9% 2% 4% 4%
 npu   zd            zn  zp  u            
Mean 3.64 3.63 3.64 3.5 3.66 3.75 3.58 3.67 3.71 3.59 3.69 3.55 3.63 3.65 3.69 3.57 3.72 3.59 3.61 3.58 3.68 3.68 3.51 3.66 3.73 3.65 3.78 3.57 3.7 3.7 3.7
 coq    c zc   fk      zo  zq       zv   B   z  
 v                               
Don't know 21 7 14 3 8 9 8 3 2 5 3 1 16 5 10 11 5 15 3 4 6 4 2 19 2 6 1 5 3 8 6
 2% 1% 2% 1% 2% 3% 3% 1% 1% 3% 5% 1% 2% 1% 2% 2% 1% 2% 3% 2% 2% 1% 1% 2% 1% 2% 1% 4% 3% 2% 2%
           h                     
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 5
Q2 How much responsibility, if any, do you think each of the following have to ensure children under the age of 16 are not accessing harmful or offensive content on social media platforms? Adults using social media

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(4) A great deal of responsibility 554 261 289 132 198 224 123 142 139 78 24 48 364 190 309 245 191 363 66 116 152 174 56 488 91 138 44 56 60 223 187

 51% 49% 53% 40% 51% 62% 49% 51% 56% 50% 47% 53% 50% 54% 50% 52% 49% 52% 49% 48% 55% 50% 44% 52% 57% 46% 54% 44% 53% 51% 56%
 cy    c zcd                   y       
(3) A fair amount of responsibility 371 189 181 133 143 94 92 104 81 54 12 27 265 106 211 159 138 232 42 95 86 127 56 310 54 111 25 50 35 156 98

 34% 36% 33% 40% 37% 26% 36% 37% 33% 34% 23% 30% 36% 30% 34% 34% 36% 33% 31% 39% 31% 37% 44% 33% 34% 37% 31% 39% 31% 36% 29%
 e   ze e                  zw         
(2) Not very much responsibility 94 52 39 42 28 23 20 21 18 20 6 9 63 30 55 38 38 56 12 22 23 29 10 82 7 34 9 14 7 34 30

 9% 10% 7% 13% 7% 6% 8% 7% 7% 13% 12% 10% 9% 9% 9% 8% 10% 8% 9% 9% 8% 8% 8% 9% 4% 11% 11% 11% 6% 8% 9%
 x   zde                      x  x    
(1) No responsibility at all 28 16 12 10 10 8 10 6 3 - 3 5 17 11 17 10 7 20 4 5 8 8 1 27 5 9 1 - 2 11 3
 3% 3% 2% 3% 2% 2% 4% 2% 1% - 6% 6% 2% 3% 3% 2% 2% 3% 3% 2% 3% 2% 1% 3% 3% 3% 1% - 2% 2% 1%
 E      hi    hi hi                    
A greal deal/a fair amount of 
responsibility (NET)

925 449 469 265 341 318 215 247 220 132 36 76 629 296 520 404 329 596 108 211 238 301 112 798 145 249 70 106 95 379 285

 85% 85% 86% 81% 88% 88% 85% 88% 88% 84% 70% 82% 86% 84% 85% 86% 85% 86% 80% 87% 86% 87% 88% 85% 91% 83% 85% 83% 84% 87% 85%
 cj    c c j j j                       
No/not very much responsibility 
(NET)

121 68 52 52 38 31 30 27 20 20 9 14 80 41 73 49 45 76 17 26 31 38 11 108 12 43 9 14 9 44 34

 11% 13% 9% 16% 10% 9% 12% 10% 8% 13% 18% 15% 11% 12% 12% 10% 12% 11% 13% 11% 11% 11% 9% 12% 7% 14% 12% 11% 8% 10% 10%
    zde       h               x      
Mean 3.39 3.34 3.43 3.22 3.4 3.53 3.34 3.4 3.48 3.38 3.26 3.32 3.38 3.41 3.37 3.41 3.37 3.4 3.36 3.36 3.42 3.38 3.35 3.39 3.47 3.3 3.43 3.35 3.47 3.4 3.47
 cy    c zcd   zf                y      z
Don't know 36 13 23 12 10 14 7 6 9 5 6 2 22 13 19 17 12 24 10 4 9 9 4 31 3 7 2 8 9 14 15
 3% 2% 4% 4% 3% 4% 3% 2% 4% 3% 12% 2% 3% 4% 3% 4% 3% 3% 7% 2% 3% 3% 3% 3% 2% 2% 3% 6% 8% 3% 4%
           zfghi        zsu          zy   
           k                     
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 6
Q2 How much responsibility, if any, do you think each of the following have to ensure children under the age of 16 are not accessing harmful or offensive content on social media platforms? Ofcom (the media regulator)

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(4) A great deal of responsibility 526 236 285 133 191 202 113 154 129 62 22 46 342 184 301 225 193 333 64 111 139 174 43 473 80 150 40 48 55 224 162

 49% 45% 52% 40% 49% 56% 45% 55% 52% 40% 43% 50% 47% 53% 49% 48% 50% 48% 48% 46% 50% 50% 34% 50% 50% 50% 49% 37% 49% 51% 49%
 aciv  za  c zc  zfi i               zv  B      
 B                               
(3) A fair amount of responsibility 382 207 172 129 139 114 96 84 85 74 14 30 271 110 225 156 144 238 41 93 91 126 56 321 60 110 33 43 45 157 120

 35% 39% 32% 39% 36% 31% 38% 30% 34% 47% 27% 32% 37% 31% 37% 33% 37% 34% 31% 38% 33% 36% 44% 34% 37% 37% 40% 33% 40% 36% 36%
 bg zb  e      zghj             zw         
          k                      
(2) Not very much responsibility 83 45 38 39 27 17 22 21 16 13 5 7 60 23 42 41 24 59 14 21 23 22 17 66 13 19 4 19 4 29 23

 8% 8% 7% 12% 7% 5% 9% 7% 6% 8% 9% 7% 8% 7% 7% 9% 6% 8% 10% 9% 8% 6% 13% 7% 8% 6% 4% 15% 4% 7% 7%
 e   zde                   zw     zyAC    
(1) No responsibility at all 27 14 12 8 7 11 9 5 6 2 2 2 15 11 10 17 8 19 5 6 4 6 3 22 2 9 2 6 2 9 10
 2% 3% 2% 3% 2% 3% 3% 2% 3% 1% 4% 3% 2% 3% 2% 4% 2% 3% 4% 3% 2% 2% 3% 2% 1% 3% 2% 4% 2% 2% 3%
 n                               
A greal deal/a fair amount of 
responsibility (NET)

908 443 457 262 330 316 209 237 214 136 36 75 613 294 526 382 337 571 105 203 230 300 99 794 139 260 73 91 100 381 282

 84% 83% 84% 80% 85% 87% 83% 85% 86% 87% 70% 82% 84% 84% 86% 81% 87% 82% 78% 84% 83% 86% 78% 85% 87% 87% 89% 71% 89% 87% 85%
 cjB     c  j j j     z  zq     r   B B B  B z  
No/not very much responsibility 
(NET)

110 59 51 48 34 28 31 26 23 14 6 9 75 35 52 58 32 78 19 27 28 28 20 87 15 28 5 25 6 37 33

 10% 11% 9% 14% 9% 8% 12% 9% 9% 9% 13% 10% 10% 10% 8% 12% 8% 11% 14% 11% 10% 8% 16% 9% 9% 9% 7% 19% 5% 9% 10%
 npw   zde                   zw     zxyAC    
Mean 3.38 3.32 3.44 3.25 3.41 3.47 3.3 3.46 3.42 3.31 3.32 3.41 3.37 3.42 3.41 3.34 3.42 3.36 3.32 3.34 3.42 3.42 3.17 3.41 3.4 3.39 3.42 3.15 3.45 3.42 3.38
 acv  za  c zc  f                zv B B B  B   
 B                               
Don't know 65 28 36 20 26 19 12 17 12 7 9 8 43 21 35 30 17 47 10 11 20 20 9 56 5 11 4 13 7 19 18
 6% 5% 7% 6% 7% 5% 5% 6% 5% 4% 17% 8% 6% 6% 6% 6% 5% 7% 8% 5% 7% 6% 7% 6% 3% 4% 4% 10% 6% 4% 5%
 py          zfghi                 y    
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 7
Q3 To what extent, if at all, would you support or oppose a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK?

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(2) Strongly support 470 212 256 117 165 188 98 138 114 69 17 35 318 152 279 191 185 285 55 108 116 156 51 410 77 145 41 34 42 206 143
 43% 40% 47% 36% 42% 52% 39% 49% 46% 44% 33% 38% 44% 43% 46% 41% 48% 41% 41% 45% 42% 45% 40% 44% 48% 49% 51% 27% 37% 47% 43%
 acB  za   zcd  zf         zq        B zB B     
(1) Tend to support 278 138 138 103 91 84 75 70 63 38 8 25 193 85 162 116 105 173 36 60 75 90 36 240 47 80 26 31 34 123 85
 26% 26% 25% 31% 23% 23% 30% 25% 25% 24% 16% 27% 26% 24% 26% 25% 27% 25% 27% 25% 27% 26% 28% 26% 29% 27% 32% 24% 30% 28% 25%
    zde                            
(0) Neither support nor oppose 159 81 77 44 66 50 40 34 31 21 16 17 103 57 77 82 37 122 17 41 45 44 21 135 21 34 4 27 12 51 50

 15% 15% 14% 13% 17% 14% 16% 12% 12% 14% 31% 18% 14% 16% 13% 17% 10% 18% 13% 17% 16% 13% 16% 14% 13% 11% 5% 21% 10% 12% 15%
 npAD          zfgh     n  zp          yAC    
           i                     
(-1) Tend to oppose 82 40 40 28 32 22 17 24 20 12 5 3 56 25 48 34 30 51 13 14 17 33 7 74 9 24 5 14 13 38 23
 8% 8% 7% 8% 8% 6% 7% 9% 8% 8% 10% 4% 8% 7% 8% 7% 8% 7% 10% 6% 6% 9% 5% 8% 6% 8% 7% 11% 11% 9% 7%
(-2) Strongly oppose 78 54 23 32 30 16 23 13 18 15 2 7 51 27 38 39 21 57 9 12 22 25 13 64 7 15 3 20 8 15 29
 7% 10% 4% 10% 8% 4% 9% 5% 7% 9% 5% 8% 7% 8% 6% 8% 6% 8% 7% 5% 8% 7% 10% 7% 4% 5% 3% 15% 7% 4% 9%
 bepD zb  e                        zxyA   D
Strongly/tend to support (NET) 748 351 393 220 257 271 173 208 177 107 25 59 512 236 441 307 290 458 91 168 191 246 87 650 123 226 67 65 76 329 228
 69% 66% 72% 67% 66% 75% 68% 74% 71% 68% 48% 64% 70% 67% 72% 65% 75% 66% 68% 69% 69% 71% 68% 69% 77% 76% 82% 51% 67% 75% 68%
 jqB  za   zcd j zj j j     zo  zq        zB zB zBC  B z  
Strongly/tend to oppose (NET) 159 94 63 60 62 38 40 37 38 27 7 11 107 52 86 73 52 108 22 27 38 57 20 137 16 39 8 33 21 53 52
 15% 18% 12% 18% 16% 10% 16% 13% 15% 17% 14% 12% 15% 15% 14% 16% 13% 16% 17% 11% 14% 17% 15% 15% 10% 13% 10% 26% 18% 12% 16%
 be zb  e e                       zxyA    
Mean 0.92 0.79 1.06 0.76 0.86 1.13 0.82 1.06 0.95 0.87 0.66 0.88 0.93 0.89 0.99 0.83 1.06 0.84 0.88 1.01 0.9 0.92 0.83 0.93 1.11 1.07 1.23 0.37 0.83 1.08 0.88
 acB  za   zcd  zfj         zq        B zB zBC  B zE  
Don't know 15 4 10 6 5 5 - 1 3 2 3 6 10 5 8 7 7 8 4 6 3 1 * 15 - 1 2 3 4 5 3
 1% 1% 2% 2% 1% 1% - * 1% 2% 6% 6% 1% 2% 1% 1% 2% 1% 3% 3% 1% * * 2% - * 3% 2% 4% 1% 1%
 uy          zfg zfgh       u u       y  zxy   
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 8
Q4 To what extent, if at all, would you support or oppose a law that restricts the hours that 16 and 17- year-olds are allowed to use social media platforms in the UK?

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(2) Strongly support 383 172 209 98 144 140 94 96 89 59 18 28 273 110 235 148 151 232 43 91 90 135 45 332 59 115 32 29 40 160 112
 35% 32% 39% 30% 37% 39% 37% 34% 36% 37% 34% 30% 37% 31% 38% 31% 39% 33% 32% 38% 32% 39% 35% 35% 37% 39% 39% 23% 36% 36% 34%
 coB     c         zo  z        B B B     
(1) Tend to support 282 148 132 92 91 100 68 82 64 31 6 31 192 90 167 115 102 180 36 69 78 78 31 247 49 89 23 30 27 139 83
 26% 28% 24% 28% 23% 27% 27% 29% 26% 20% 11% 34% 26% 26% 27% 25% 26% 26% 27% 29% 28% 22% 24% 26% 31% 30% 28% 23% 24% 32% 25%
 j      j j j   ij                  z  
(0) Neither support nor oppose 190 84 107 53 71 66 34 49 41 36 16 14 120 70 83 107 61 129 20 44 54 55 23 165 25 45 13 26 14 66 58

 18% 16% 20% 16% 18% 18% 14% 17% 16% 23% 32% 16% 16% 20% 14% 23% 16% 19% 15% 18% 20% 16% 18% 18% 16% 15% 16% 20% 12% 15% 17%
 n         f zfgh     zn                
           k                     
(-1) Tend to oppose 118 61 57 43 49 25 34 28 29 14 5 8 78 40 72 46 35 83 17 14 26 52 13 104 17 30 4 15 15 40 40
 11% 11% 10% 13% 13% 7% 13% 10% 12% 9% 10% 9% 11% 11% 12% 10% 9% 12% 13% 6% 9% 15% 10% 11% 11% 10% 5% 12% 13% 9% 12%
 eps   e e              s   zs          
(-2) Strongly oppose 85 53 29 39 25 21 21 19 23 14 4 4 49 36 46 39 28 56 12 18 23 22 17 66 10 13 6 23 11 23 30
 8% 10% 5% 12% 6% 6% 8% 7% 9% 9% 7% 5% 7% 10% 8% 8% 7% 8% 9% 7% 8% 6% 13% 7% 6% 4% 8% 18% 10% 5% 9%
 bwyD zb  zde                   zw     zxy    
Strongly/tend to support (NET) 665 320 341 190 235 240 162 178 154 90 23 59 465 200 402 263 252 413 79 160 168 213 76 579 108 204 55 59 67 299 195
 61% 60% 63% 58% 60% 66% 64% 63% 62% 57% 45% 64% 64% 57% 66% 56% 65% 59% 59% 66% 60% 61% 59% 62% 68% 69% 67% 46% 60% 68% 59%
 jmoB     zc j j       zo  z        B zB B   zE  
Strongly/tend to oppose (NET) 203 113 86 82 74 46 55 47 52 28 9 13 127 76 118 85 64 139 29 32 49 75 29 170 27 43 10 38 26 63 70
 19% 21% 16% 25% 19% 13% 22% 17% 21% 18% 17% 14% 17% 22% 19% 18% 16% 20% 22% 13% 18% 21% 23% 18% 17% 15% 13% 30% 23% 14% 21%
 beps b  ze e              s   s      zxyA   D
 yD                               
Mean 0.72 0.63 0.82 0.52 0.74 0.89 0.72 0.76 0.68 0.69 0.59 0.81 0.79 0.58 0.78 0.63 0.82 0.66 0.63 0.85 0.68 0.73 0.58 0.74 0.81 0.9 0.9 0.23 0.67 0.87 0.64
 acm  za  c zc       zm    zq        B zB B  B zE  
 B                               
Don't know 24 13 10 4 9 11 2 8 3 3 3 6 19 5 8 15 9 15 6 5 7 5 - 24 - 5 3 5 6 10 10
 2% 3% 2% 1% 2% 3% 1% 3% 1% 2% 6% 6% 3% 1% 1% 3% 2% 2% 4% 2% 2% 2% - 3% - 2% 4% 4% 5% 2% 3%
 n          fh zfh               x x zx   
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 9
Q5NEW To what extent, if at all, would you support or oppose a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK if it meant that: SUMMARY TABLE

Base: All adults aged 18-75 in the Great Britain

 

Everyone in the 
UK would be 

required to verify 
their age by 

uploading an ID or 
credit card to 

individual social 
media platforms

Everyone in the 
UK would be 

required to verify 
their age by 

uploading an ID or 
credit card to 
device owners 

(i.e., Apple, 
Android / Google)

Under 17s could 
no longer 

livestream or chat 
with strangers on 
platforms such as 

Roblox

Under 18s could 
no longer engage 
with AI 'romantic' 

chatbots, or 
chatbots that are 

designed to 
roleplay or mirror 
romantic / sexual 

relationships

Virtual private 
networks (VPNs) 

would also be 
banned for web 
users within the 
UK to prevent 
children from 

circumventing the 
ban

UNWEIGHTED BASE 1082 1082 1082 1082 1082
WEIGHTED BASE 1082 1082 1082 1082 1082
(2) Strongly support 294 304 500 637 298
 27% 28% 46% 59% 28%
(1) Tend to support 244 244 285 225 220
 23% 23% 26% 21% 20%
(0) Neither support nor oppose 158 160 155 122 166

 15% 15% 14% 11% 15%
(-1) Tend to oppose 142 144 72 36 137
 13% 13% 7% 3% 13%
(-2) Strongly oppose 217 204 41 29 192
 20% 19% 4% 3% 18%
Strongly/tend to support (NET) 538 548 784 863 518
 50% 51% 72% 80% 48%
Strongly/tend to oppose (NET) 359 348 113 65 329
 33% 32% 10% 6% 30%
Mean 0.24 0.28 1.07 1.34 0.29
Don't know 27 26 30 32 69
 2% 2% 3% 3% 6%
      

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 10
Q5NEW To what extent, if at all, would you support or oppose a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK if it meant that: Everyone in the UK would be required to verify their age by uploading an ID or credit card to individual social media platforms

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(2) Strongly support 294 120 173 71 102 121 66 77 71 43 10 27 196 98 173 121 113 181 31 74 75 91 39 251 58 89 29 24 27 134 90
 27% 23% 32% 22% 26% 33% 26% 27% 29% 27% 20% 29% 27% 28% 28% 26% 29% 26% 23% 31% 27% 26% 31% 27% 36% 30% 36% 19% 24% 31% 27%
 acB  za   zcd                   zB B B   z  
(1) Tend to support 244 112 132 68 97 79 55 64 52 39 13 21 168 76 145 98 100 144 25 54 67 84 27 215 38 82 23 25 22 122 64
 23% 21% 24% 21% 25% 22% 22% 23% 21% 25% 24% 23% 23% 22% 24% 21% 26% 21% 18% 22% 24% 24% 21% 23% 24% 27% 28% 19% 19% 28% 19%
                 z         z    zE  
(0) Neither support nor oppose 158 78 78 57 51 51 41 39 33 22 10 13 110 49 76 82 47 111 24 44 38 46 25 131 19 40 9 16 18 53 44

 15% 15% 14% 17% 13% 14% 16% 14% 13% 14% 19% 15% 15% 14% 12% 17% 12% 16% 18% 18% 14% 13% 20% 14% 12% 13% 11% 13% 16% 12% 13%
 np               n                
(-1) Tend to oppose 142 77 63 49 52 40 34 35 42 13 3 14 96 46 85 56 48 94 21 25 40 48 15 124 19 30 9 25 12 50 49
 13% 15% 12% 15% 13% 11% 13% 13% 17% 9% 6% 15% 13% 13% 14% 12% 12% 14% 16% 10% 14% 14% 12% 13% 12% 10% 11% 20% 11% 11% 15%
         i                   zy    
(-2) Strongly oppose 217 138 77 76 78 63 51 56 47 36 12 15 143 74 115 102 66 151 27 39 51 76 18 193 24 53 10 34 29 72 73
 20% 26% 14% 23% 20% 17% 20% 20% 19% 23% 24% 16% 20% 21% 19% 22% 17% 22% 20% 16% 18% 22% 14% 21% 15% 18% 12% 26% 25% 17% 22%
 bpD zb                          xA A   
Strongly/tend to support (NET) 538 231 306 139 199 201 121 141 123 82 23 48 364 174 319 219 213 325 55 128 143 175 66 465 96 171 52 48 49 256 155
 50% 44% 56% 42% 51% 55% 48% 50% 49% 52% 44% 52% 50% 50% 52% 47% 55% 47% 41% 53% 51% 50% 52% 50% 60% 57% 63% 38% 44% 59% 46%
 acrB  za  c zc           zq   r     zBC zBC zBC   zE  
Strongly/tend to oppose (NET) 359 215 140 126 131 103 86 92 89 49 16 28 239 120 200 159 114 245 48 63 91 124 33 318 44 84 19 59 41 123 122
 33% 41% 26% 38% 34% 28% 34% 33% 36% 31% 31% 31% 33% 34% 33% 34% 30% 35% 36% 26% 33% 35% 26% 34% 27% 28% 23% 46% 36% 28% 37%
 beps zb  ze                  s      zxyA   D
 yD                               
Mean 0.24 * 0.5 0.02 0.24 0.44 0.2 0.26 0.24 0.26 0.1 0.36 0.25 0.23 0.3 0.17 0.39 0.16 0.08 0.43 0.28 0.19 0.44 0.22 0.55 0.42 0.66 -0.16 0.06 0.45 0.16
 acB  za   zc           zq   r     zBC zB zB   zE  
                           C     
Don't know 27 5 20 8 9 9 5 9 4 3 3 2 19 8 17 10 12 15 6 7 7 4 3 23 1 4 2 4 5 5 13
 2% 1% 4% 2% 2% 3% 2% 3% 2% 2% 6% 2% 3% 2% 3% 2% 3% 2% 5% 3% 2% 1% 3% 2% 1% 1% 2% 3% 4% 1% 4%
 aD  za                u            D
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 11
Q5NEW To what extent, if at all, would you support or oppose a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK if it meant that: Everyone in the UK would be required to verify their age by uploading an ID or credit card to device owners (i.e., Apple, Android / Google)

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(2) Strongly support 304 123 180 66 114 124 71 82 73 45 10 23 203 101 188 116 116 188 33 72 77 95 36 262 63 82 29 27 29 133 98
 28% 23% 33% 20% 29% 34% 28% 29% 29% 29% 20% 25% 28% 29% 31% 25% 30% 27% 25% 30% 28% 27% 28% 28% 39% 27% 36% 21% 26% 30% 29%
 ac  za  c zc         z          zyBC  B     
(1) Tend to support 244 119 124 70 88 86 47 61 61 42 11 22 160 84 140 104 94 150 26 53 70 82 27 217 34 85 23 25 24 117 72
 23% 22% 23% 21% 23% 24% 19% 22% 24% 27% 22% 24% 22% 24% 23% 22% 24% 22% 19% 22% 25% 24% 21% 23% 21% 29% 28% 19% 21% 27% 22%
                          z    z  
(0) Neither support nor oppose 160 69 88 63 54 42 45 38 35 17 11 14 113 47 83 76 54 106 25 38 36 51 24 133 23 41 7 24 13 58 41

 15% 13% 16% 19% 14% 11% 18% 14% 14% 11% 21% 15% 15% 13% 14% 16% 14% 15% 19% 16% 13% 15% 19% 14% 14% 14% 8% 18% 11% 13% 12%
 e   ze                            
(-1) Tend to oppose 144 88 55 55 51 38 38 41 29 15 2 19 111 34 79 65 42 102 16 33 39 44 16 123 11 40 11 15 19 58 36
 13% 17% 10% 17% 13% 10% 15% 15% 12% 9% 4% 21% 15% 10% 13% 14% 11% 15% 12% 14% 14% 13% 13% 13% 7% 13% 13% 11% 17% 13% 11%
 bmpx zb  ze        ij zm                x   
(-2) Strongly oppose 204 125 77 71 67 65 48 51 45 33 15 11 128 77 106 98 66 138 27 38 49 69 23 178 26 46 8 34 23 62 73
 19% 24% 14% 22% 17% 18% 19% 18% 18% 21% 29% 12% 17% 22% 17% 21% 17% 20% 20% 16% 18% 20% 18% 19% 16% 15% 9% 27% 21% 14% 22%
 bAD zb         k                 zyA   D
Strongly/tend to support (NET) 548 242 305 135 202 211 118 143 133 87 22 45 362 186 328 220 210 338 59 126 147 178 63 478 97 167 52 52 53 250 170
 51% 46% 56% 41% 52% 58% 47% 51% 54% 56% 42% 49% 50% 53% 54% 47% 54% 49% 44% 52% 53% 51% 50% 51% 61% 56% 64% 40% 47% 57% 51%
 acB  za  c zc         z  z        zBC zB zBC   z  
Strongly/tend to oppose (NET) 348 213 132 127 118 103 86 93 74 48 17 30 238 110 185 164 109 240 43 72 89 113 39 301 38 86 18 49 42 121 109
 32% 40% 24% 39% 30% 28% 34% 33% 30% 31% 33% 33% 33% 31% 30% 35% 28% 34% 32% 30% 32% 33% 31% 32% 23% 29% 22% 38% 37% 28% 33%
 bpxD zb  zde              p          xA xA   
Mean 0.28 0.05 0.52 0.01 0.35 0.47 0.22 0.3 0.36 0.33 * 0.29 0.28 0.29 0.38 0.16 0.41 0.22 0.17 0.38 0.31 0.26 0.3 0.29 0.61 0.4 0.72 -0.03 0.16 0.47 0.27
 aco  za  c zc         zo  zq        zBC B zB   z  
 B                          C     
Don't know 26 6 19 3 14 8 4 7 6 4 2 3 18 8 16 10 14 12 6 7 6 6 1 25 3 4 5 4 5 9 13
 2% 1% 3% 1% 4% 2% 2% 3% 2% 3% 4% 3% 2% 2% 3% 2% 4% 2% 4% 3% 2% 2% 1% 3% 2% 1% 6% 3% 4% 2% 4%
 a  a  c            z          y     
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 12
Q5NEW To what extent, if at all, would you support or oppose a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK if it meant that: Under 17s could no longer livestream or chat with strangers on platforms such as Roblox

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(2) Strongly support 500 219 278 117 180 202 105 132 123 77 21 41 334 166 290 210 200 300 55 114 138 153 52 441 79 139 48 46 51 218 150
 46% 41% 51% 36% 46% 56% 42% 47% 49% 49% 41% 45% 46% 47% 47% 45% 52% 43% 41% 47% 50% 44% 40% 47% 49% 47% 58% 36% 45% 50% 45%
 acB  za  c zcd           zq        B  zB     
(1) Tend to support 285 145 138 101 99 85 67 76 69 36 7 29 187 97 169 116 96 188 36 67 64 89 32 244 50 98 18 21 25 118 88
 26% 27% 25% 31% 25% 23% 27% 27% 28% 23% 13% 32% 26% 28% 28% 25% 25% 27% 27% 28% 23% 26% 25% 26% 31% 33% 22% 16% 22% 27% 26%
 jB       j j   j             B zB      
(0) Neither support nor oppose 155 82 72 49 64 41 52 36 29 16 12 9 114 41 77 78 47 108 21 32 40 59 21 134 19 38 10 30 13 58 52

 14% 15% 13% 15% 17% 11% 21% 13% 12% 10% 24% 10% 16% 12% 13% 17% 12% 15% 15% 13% 15% 17% 16% 14% 12% 13% 13% 23% 11% 13% 15%
 p      zghi    hik                 zxyC    
       k                         
(-1) Tend to oppose 72 43 27 33 27 11 14 14 16 18 6 4 53 19 37 35 20 51 8 20 14 28 12 59 3 16 2 16 10 25 19
 7% 8% 5% 10% 7% 3% 5% 5% 6% 11% 11% 4% 7% 5% 6% 7% 5% 7% 6% 8% 5% 8% 10% 6% 2% 5% 3% 13% 9% 6% 6%
 bex   ze e     zg                  zxyA x   
(-2) Strongly oppose 41 27 13 20 12 9 13 8 8 7 2 3 28 13 22 20 12 29 9 4 12 8 8 32 7 6 2 8 6 11 12
 4% 5% 2% 6% 3% 3% 5% 3% 3% 5% 3% 4% 4% 4% 4% 4% 3% 4% 7% 2% 4% 2% 6% 3% 5% 2% 3% 7% 5% 2% 3%
 by b  ze               su         y    
Strongly/tend to support (NET) 784 364 415 218 279 288 172 208 192 114 28 71 521 263 458 326 296 488 91 181 202 242 84 685 128 237 66 66 76 336 238
 72% 69% 76% 66% 72% 79% 68% 74% 77% 72% 54% 77% 71% 75% 75% 69% 77% 70% 68% 75% 73% 70% 66% 73% 80% 79% 81% 52% 67% 77% 71%
 acjB  za   zcd  j fj j  j     zq        zBC zBC B  B z  
Strongly/tend to oppose (NET) 113 71 40 53 39 21 27 22 24 25 7 7 81 32 59 54 33 80 18 24 27 37 20 91 10 21 5 25 16 36 31
 10% 13% 7% 16% 10% 6% 11% 8% 10% 16% 15% 8% 11% 9% 10% 12% 8% 12% 13% 10% 10% 11% 15% 10% 6% 7% 6% 19% 14% 8% 9%
 bepy zb  zde e     zg                  zxyA xy   
Mean 1.07 0.94 1.21 0.82 1.07 1.31 0.95 1.16 1.15 1.02 0.84 1.16 1.04 1.14 1.12 1.01 1.2 1 0.92 1.12 1.12 1.04 0.87 1.1 1.21 1.18 1.32 0.65 1 1.18 1.08
 acv  za  c zcd  f         zq       v B B B   z  
 B                               
Don't know 30 14 16 9 7 14 1 14 4 2 4 5 15 15 19 11 10 20 5 4 9 10 3 26 3 3 1 7 8 8 13
 3% 3% 3% 3% 2% 4% 1% 5% 2% 1% 8% 5% 2% 4% 3% 2% 3% 3% 3% 1% 3% 3% 3% 3% 2% 1% 1% 6% 7% 2% 4%
 fy       zf   fhi f                y zxy   
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 13
Q5NEW To what extent, if at all, would you support or oppose a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK if it meant that: Under 18s could no longer engage with AI 'romantic' chatbots, or chatbots that are designed to roleplay or mirror romantic / sexual relationships

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(2) Strongly support 637 282 351 193 235 209 140 175 156 89 24 53 437 201 385 252 246 391 68 133 173 215 71 558 101 183 56 56 67 265 200
 59% 53% 64% 59% 60% 57% 55% 63% 63% 57% 47% 58% 60% 57% 63% 54% 64% 56% 51% 55% 62% 62% 55% 60% 63% 61% 68% 44% 60% 60% 60%
 aoB  za            zo  zq    r r   B B B  B   
(1) Tend to support 225 122 102 65 75 85 59 50 57 32 9 18 146 79 122 104 79 146 29 56 55 71 26 196 28 67 15 32 23 94 69
 21% 23% 19% 20% 19% 24% 23% 18% 23% 20% 18% 20% 20% 23% 20% 22% 21% 21% 22% 23% 20% 20% 20% 21% 18% 22% 19% 25% 20% 21% 21%
(0) Neither support nor oppose 122 69 52 41 44 37 31 33 20 18 10 10 85 37 51 71 29 92 20 40 26 31 14 108 14 32 6 18 9 41 33

 11% 13% 10% 12% 11% 10% 12% 12% 8% 11% 19% 10% 12% 10% 8% 15% 8% 13% 15% 16% 9% 9% 11% 12% 9% 11% 7% 14% 8% 9% 10%
 np          h     zn  zp  ztu            
(-1) Tend to oppose 36 17 17 13 14 9 13 5 6 8 2 1 27 9 25 11 14 21 4 5 9 14 6 29 9 8 1 2 5 16 7
 3% 3% 3% 4% 4% 2% 5% 2% 2% 5% 3% 1% 4% 3% 4% 2% 4% 3% 3% 2% 3% 4% 5% 3% 6% 3% 1% 2% 4% 4% 2%
(-2) Strongly oppose 29 21 9 11 7 11 8 10 7 3 - 1 16 13 12 17 7 22 7 3 8 8 7 19 5 5 2 11 1 10 11
 3% 4% 2% 3% 2% 3% 3% 4% 3% 2% - 1% 2% 4% 2% 4% 2% 3% 5% 1% 3% 2% 5% 2% 3% 2% 3% 8% 1% 2% 3%
 bw zb                 s    w     zyC    
Strongly/tend to support (NET) 863 404 453 258 310 294 198 225 214 121 33 71 583 280 507 356 325 538 97 189 228 285 96 754 129 250 71 88 90 358 269
 80% 76% 83% 79% 80% 81% 78% 80% 86% 77% 65% 78% 80% 80% 83% 76% 84% 77% 73% 78% 82% 82% 75% 80% 81% 84% 87% 69% 80% 82% 81%
 ajor  za     j zfj      zo  zq    r r   B zB B     
 B                               
Strongly/tend to oppose (NET) 65 38 26 24 21 20 21 16 13 12 2 2 43 22 37 28 22 44 11 8 17 22 13 48 15 13 3 13 6 25 19
 6% 7% 5% 7% 5% 6% 8% 6% 5% 8% 3% 2% 6% 6% 6% 6% 6% 6% 8% 3% 6% 6% 11% 5% 9% 4% 4% 10% 5% 6% 6%
 sw                  s    zw     y    
Mean 1.34 1.23 1.45 1.29 1.38 1.34 1.23 1.37 1.42 1.29 1.24 1.46 1.35 1.31 1.42 1.24 1.44 1.28 1.15 1.32 1.39 1.39 1.19 1.37 1.33 1.41 1.52 1.01 1.43 1.38 1.37
 aor  za            zo  zq    r r  z B B B  B   
 B                               
Don't know 32 19 13 6 14 13 2 7 2 6 6 9 21 11 18 15 10 22 6 5 7 10 4 27 2 4 2 9 7 13 12
 3% 4% 2% 2% 4% 3% 1% 2% 1% 4% 13% 10% 3% 3% 3% 3% 3% 3% 4% 2% 2% 3% 3% 3% 1% 1% 2% 7% 7% 3% 4%
 fhy          zfgh zfgh                zxy zxy   
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 14
Q5NEW To what extent, if at all, would you support or oppose a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK if it meant that: Virtual private networks (VPNs) would also be banned for web users within the UK to prevent children from circumventing the ban

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(2) Strongly support 298 112 186 79 109 110 71 84 66 45 10 22 199 99 186 113 121 177 33 67 80 99 31 263 58 93 21 27 21 130 92
 28% 21% 34% 24% 28% 30% 28% 30% 26% 29% 19% 24% 27% 28% 30% 24% 31% 25% 25% 28% 29% 28% 24% 28% 36% 31% 26% 21% 19% 30% 28%
 aoC  za            zo  zq        zBC C      
(1) Tend to support 220 101 119 52 85 82 46 56 59 31 7 21 152 68 132 88 83 136 28 55 59 62 25 189 30 76 28 20 20 105 66
 20% 19% 22% 16% 22% 23% 18% 20% 24% 20% 14% 23% 21% 19% 22% 19% 22% 20% 21% 23% 21% 18% 19% 20% 19% 26% 34% 16% 18% 24% 20%
 c     c                    z zxBC   z  
(0) Neither support nor oppose 166 92 72 54 54 58 49 32 37 22 13 14 109 57 78 88 51 115 26 42 51 43 18 149 21 43 13 24 17 64 54

 15% 17% 13% 17% 14% 16% 19% 11% 15% 14% 25% 15% 15% 16% 13% 19% 13% 16% 19% 17% 18% 12% 14% 16% 13% 14% 16% 19% 15% 15% 16%
 gnp      g    g     zn                
(-1) Tend to oppose 137 71 64 47 52 37 31 35 29 28 7 7 94 43 85 52 46 91 16 22 31 54 28 108 21 34 8 13 19 52 34
 13% 13% 12% 14% 13% 10% 12% 12% 12% 18% 13% 7% 13% 12% 14% 11% 12% 13% 12% 9% 11% 16% 22% 11% 13% 12% 9% 11% 17% 12% 10%
 w         k            s zw         
(-2) Strongly oppose 192 135 54 80 70 43 43 44 49 28 8 21 135 57 98 95 66 126 19 36 40 79 22 165 18 46 10 28 23 68 57
 18% 25% 10% 24% 18% 12% 17% 16% 20% 18% 16% 23% 19% 16% 16% 20% 17% 18% 14% 15% 14% 23% 18% 18% 11% 15% 13% 22% 21% 15% 17%
 bex zb  ze e                 zst      x    
Strongly/tend to support (NET) 518 213 305 132 194 192 117 141 124 76 17 43 351 167 318 200 205 313 62 121 139 161 56 452 88 169 49 48 42 235 158
 48% 40% 56% 40% 50% 53% 46% 50% 50% 49% 33% 47% 48% 48% 52% 43% 53% 45% 46% 50% 50% 46% 43% 48% 55% 57% 60% 37% 37% 54% 47%
 acjo  za  c zc  j j      zo  zq        BC zBC zBC   z  
 BC                               
Strongly/tend to oppose (NET) 329 206 118 127 122 80 74 79 78 56 15 27 230 100 182 147 112 218 35 58 71 134 50 272 39 80 18 42 43 119 91
 30% 39% 22% 39% 31% 22% 29% 28% 31% 36% 29% 30% 31% 28% 30% 31% 29% 31% 26% 24% 26% 38% 39% 29% 24% 27% 22% 32% 38% 27% 27%
 besw zb  ze e                 zrst zw      xyA   
Mean 0.29 -0.03 0.64 0.01 0.3 0.54 0.3 0.4 0.27 0.25 0.08 0.21 0.27 0.34 0.39 0.17 0.4 0.23 0.33 0.43 0.41 0.14 0.11 0.32 0.6 0.46 0.52 0.05 -0.02 0.43 0.34
 ac  za  c zcd         zo  z   u u    zBC zBC BC   z  
 ouC                               
Don't know 69 19 48 16 19 34 13 28 10 3 7 7 42 27 34 34 18 51 12 21 17 10 5 64 12 6 2 15 11 19 31
 6% 4% 9% 5% 5% 9% 5% 10% 4% 2% 13% 8% 6% 8% 6% 7% 5% 7% 9% 9% 6% 3% 4% 7% 7% 2% 3% 11% 10% 4% 9%
 aipuy  za   zcd  zhi   hi        u u     y   zyA y  zD
 D                               
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 15
Q6 Based on everything you have seen or heard, do you think that a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK would have a positive or negative impact on each of the following, or will it make no difference? SUMMARY TABLE

Base: All adults aged 18-75 in the Great Britain

 

Reducing 
children's screen 

usage
Children's digital 

literacy

Children's 
awareness of 
world news / 

current events

The extent to 
which children are 
exposed to online 

harms

Your ability to 
keep your 
personal 

information 
private

UNWEIGHTED BASE 1082 1082 1082 1082 1082
WEIGHTED BASE 1082 1082 1082 1082 1082
(2) Very positive impact 421 137 154 405 233
 39% 13% 14% 37% 22%
(1) Fairly positive impact 380 220 207 400 265
 35% 20% 19% 37% 24%
(0) It will make no difference 210 461 434 185 307
 19% 43% 40% 17% 28%
(-1) Fairly negative impact 22 132 160 35 100
 2% 12% 15% 3% 9%
(-2) Very negative impact 7 37 68 21 92
 1% 3% 6% 2% 8%
Positive impact (NET) 801 357 361 805 498
 74% 33% 33% 74% 46%
Negative impact (NET) 30 169 228 56 192
 3% 16% 21% 5% 18%
Mean 1.14 0.29 0.21 1.08 0.45
Don't know 42 95 59 35 85
 4% 9% 5% 3% 8%
      

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 16
Q6 Based on everything you have seen or heard, do you think that a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK would have a positive or negative impact on each of the following, or will it make no difference? Reducing children's screen usage

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(2) Very positive impact 421 189 228 144 137 139 89 115 96 68 21 33 283 138 242 179 162 258 47 101 102 137 52 362 69 130 32 25 42 171 125
 39% 36% 42% 44% 35% 38% 35% 41% 38% 44% 40% 35% 39% 39% 40% 38% 42% 37% 35% 42% 37% 39% 41% 39% 43% 43% 39% 20% 37% 39% 37%
 B   zd             z        B B B  B   
(1) Fairly positive impact 380 179 198 114 138 128 95 98 93 49 14 31 258 122 221 159 141 239 47 82 95 131 47 328 53 116 37 37 43 181 97
 35% 34% 36% 35% 35% 35% 37% 35% 37% 31% 27% 33% 35% 35% 36% 34% 37% 34% 35% 34% 34% 38% 37% 35% 33% 39% 45% 29% 38% 41% 29%
 E                          B   zE  
(0) It will make no difference 210 123 85 45 92 72 51 54 51 27 7 20 141 68 117 93 62 148 27 44 59 66 18 188 30 41 12 46 20 66 83
 19% 23% 16% 14% 24% 20% 20% 19% 20% 17% 13% 22% 19% 19% 19% 20% 16% 21% 20% 18% 21% 19% 14% 20% 19% 14% 14% 36% 18% 15% 25%
 bcpy zb   zc             p          zxyA   zD
 D                           C    
(-1) Fairly negative impact 22 18 5 9 6 7 7 4 1 4 3 2 17 5 11 11 8 15 4 4 10 4 2 19 3 2 - 9 1 3 11
 2% 3% 1% 3% 2% 2% 3% 1% 1% 3% 5% 2% 2% 2% 2% 2% 2% 2% 3% 2% 4% 1% 2% 2% 2% 1% - 7% 1% 1% 3%
 bD zb         h                 zyA   D
(-2) Very negative impact 7 5 3 7 1 - 3 - 1 2 - 1 5 2 3 5 2 5 1 - 3 1 3 4 1 - - 2 1 3 -
 1% 1% * 2% * - 1% - 1% 1% - 1% 1% 1% * 1% 1% 1% 1% - 1% * 3% * 1% - - 2% 1% 1% -
 w   zde                   zw         
Positive impact (NET) 801 368 427 258 275 267 183 213 189 118 35 63 542 259 463 338 303 497 95 183 197 268 99 690 121 245 68 63 85 353 222
 74% 69% 78% 78% 71% 74% 73% 76% 76% 75% 68% 69% 74% 74% 76% 72% 79% 71% 71% 76% 71% 77% 77% 74% 76% 82% 84% 49% 75% 81% 67%
 aBE  za zd             zq        B zB B  B zE  
Negative impact (NET) 30 22 7 15 7 7 11 4 3 7 3 3 22 7 14 16 10 20 4 4 13 6 5 23 4 2 - 11 3 6 11
 3% 4% 1% 5% 2% 2% 4% 1% 1% 4% 5% 3% 3% 2% 2% 3% 3% 3% 3% 2% 5% 2% 4% 2% 3% 1% - 8% 3% 1% 3%
 byD zb  zd                 u       zyA    
Mean 1.14 1.03 1.24 1.19 1.08 1.15 1.06 1.19 1.15 1.17 1.2 1.07 1.13 1.16 1.16 1.11 1.21 1.1 1.09 1.21 1.05 1.17 1.16 1.14 1.19 1.29 1.25 0.64 1.14 1.21 1.06
 aB  za              zq        B zB B  B zE  
Don't know 42 17 25 10 15 17 8 10 6 5 7 5 26 16 19 23 11 31 8 11 9 9 5 36 5 9 2 9 5 13 18
 4% 3% 5% 3% 4% 5% 3% 3% 2% 3% 14% 6% 4% 4% 3% 5% 3% 4% 6% 5% 3% 3% 4% 4% 3% 3% 2% 7% 5% 3% 5%
           zfghi                     
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 17
Q6 Based on everything you have seen or heard, do you think that a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK would have a positive or negative impact on each of the following, or will it make no difference? Children's digital literacy

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(2) Very positive impact 137 73 63 42 51 43 35 34 31 20 3 14 105 32 78 59 50 87 16 40 34 38 23 111 27 40 8 9 12 52 41
 13% 14% 12% 13% 13% 12% 14% 12% 12% 13% 5% 15% 14% 9% 13% 13% 13% 13% 12% 16% 12% 11% 18% 12% 17% 13% 9% 7% 11% 12% 12%
 m            zm          w  B       
(1) Fairly positive impact 220 101 120 77 86 57 43 66 49 45 4 14 153 67 127 93 92 128 27 49 53 78 33 185 40 62 20 27 25 91 69
 20% 19% 22% 24% 22% 16% 17% 23% 20% 29% 8% 15% 21% 19% 21% 20% 24% 18% 20% 20% 19% 22% 26% 20% 25% 21% 24% 21% 22% 21% 21%
 ej   e e   j  zfjk       zq               
(0) It will make no difference 461 222 235 104 166 191 107 119 115 60 21 39 311 150 253 208 160 301 48 98 118 155 41 410 70 134 37 57 47 190 157
 43% 42% 43% 32% 43% 52% 42% 43% 46% 38% 41% 43% 42% 43% 41% 44% 42% 43% 36% 41% 43% 45% 32% 44% 44% 45% 46% 44% 42% 43% 47%
 cv    c zcd                  v        
(-1) Fairly negative impact 132 72 57 61 39 32 33 30 35 20 8 6 83 49 80 52 44 88 19 25 34 48 18 112 9 35 8 16 15 53 32
 12% 14% 10% 18% 10% 9% 13% 11% 14% 13% 15% 7% 11% 14% 13% 11% 11% 13% 14% 11% 12% 14% 14% 12% 5% 12% 9% 12% 13% 12% 10%
 ex   zde                      x   x   
(-2) Very negative impact 37 24 13 14 17 6 11 4 8 6 5 2 24 13 24 13 13 24 6 8 8 12 3 35 6 6 2 9 2 13 12
 3% 5% 2% 4% 4% 2% 4% 1% 3% 4% 11% 2% 3% 4% 4% 3% 3% 3% 4% 3% 3% 3% 2% 4% 3% 2% 3% 7% 2% 3% 3%
 eg          zgh                 zy    
Positive impact (NET) 357 174 182 120 137 100 78 100 80 65 7 28 259 99 205 152 142 215 43 89 87 116 57 296 67 102 27 35 37 143 110
 33% 33% 34% 36% 35% 28% 31% 36% 32% 42% 13% 30% 35% 28% 33% 32% 37% 31% 32% 37% 31% 33% 45% 32% 42% 34% 34% 28% 33% 33% 33%
 ejmw   e e  j j j zj  j zm    z      zw  zB       
Negative impact (NET) 169 96 70 75 56 38 44 34 43 26 13 9 107 62 104 65 57 112 25 33 41 60 21 147 14 41 10 25 17 66 44
 16% 18% 13% 23% 14% 10% 17% 12% 17% 16% 26% 9% 15% 18% 17% 14% 15% 16% 18% 14% 15% 17% 16% 16% 9% 14% 12% 20% 15% 15% 13%
 bex b  zde       gk                 x    
Mean 0.29 0.26 0.33 0.25 0.32 0.3 0.25 0.38 0.25 0.35 -0.23 0.41 0.34 0.18 0.28 0.31 0.34 0.26 0.25 0.4 0.29 0.25 0.48 0.26 0.49 0.34 0.3 0.08 0.3 0.29 0.31
 jmw      j j j j  j zm          zw  zB B      
 B                               
Don't know 95 38 57 31 30 34 24 27 11 6 11 16 55 40 51 44 27 68 18 22 31 16 9 84 8 21 7 11 11 39 23
 9% 7% 10% 9% 8% 9% 10% 10% 4% 4% 21% 18% 7% 11% 8% 9% 7% 10% 14% 9% 11% 5% 7% 9% 5% 7% 8% 9% 10% 9% 7%
 hipu      h h   zfgh zghi       u  u           
           i                     
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 18
Q6 Based on everything you have seen or heard, do you think that a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK would have a positive or negative impact on each of the following, or will it make no difference? Children's awareness of world news / current events

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(2) Very positive impact 154 79 73 53 55 46 34 41 36 23 3 18 111 43 87 67 47 107 30 30 42 44 28 125 27 41 9 13 14 56 47
 14% 15% 13% 16% 14% 13% 14% 14% 14% 14% 6% 19% 15% 12% 14% 14% 12% 15% 23% 12% 15% 13% 22% 13% 17% 14% 11% 10% 13% 13% 14%
 p                  zsu    zw         
(1) Fairly positive impact 207 96 111 77 67 63 51 56 46 31 6 18 151 56 113 94 78 129 24 56 59 56 29 178 32 66 18 24 24 94 57
 19% 18% 20% 23% 17% 17% 20% 20% 18% 20% 11% 19% 21% 16% 18% 20% 20% 18% 18% 23% 21% 16% 23% 19% 20% 22% 22% 19% 22% 22% 17%
    z                            
(0) It will make no difference 434 209 223 87 165 182 102 115 110 54 19 34 279 155 254 180 164 269 35 96 116 143 36 389 77 120 36 54 34 174 159
 40% 39% 41% 26% 42% 50% 40% 41% 44% 34% 36% 37% 38% 44% 41% 38% 43% 39% 26% 40% 42% 41% 28% 41% 48% 40% 44% 42% 30% 40% 48%
 crvC    c zc              r r r  zv zC      z
(-1) Fairly negative impact 160 79 78 60 61 39 35 41 28 37 11 7 112 48 97 63 62 98 21 33 34 66 20 136 13 45 13 15 21 73 30
 15% 15% 14% 18% 16% 11% 14% 15% 11% 24% 22% 8% 15% 14% 16% 13% 16% 14% 15% 14% 12% 19% 16% 15% 8% 15% 16% 12% 18% 17% 9%
 exE   e      zfgh k           zt       x E  
          k                      
(-2) Very negative impact 68 44 24 33 23 12 16 16 20 5 4 7 42 26 29 38 16 52 9 12 15 25 7 57 8 12 2 12 7 17 22
 6% 8% 4% 10% 6% 3% 6% 6% 8% 3% 8% 7% 6% 7% 5% 8% 4% 7% 7% 5% 5% 7% 6% 6% 5% 4% 3% 9% 6% 4% 7%
 benpD zb  ze            n  p              
Positive impact (NET) 361 174 185 131 122 109 85 96 82 54 9 35 262 99 200 161 126 235 54 86 101 100 57 303 60 107 27 37 39 150 104
 33% 33% 34% 40% 31% 30% 34% 34% 33% 34% 17% 38% 36% 28% 33% 34% 33% 34% 41% 35% 36% 29% 45% 32% 37% 36% 33% 29% 35% 34% 31%
 jmu   zde   j j j j  j zm      u    zw         
Negative impact (NET) 228 123 102 92 84 51 52 57 48 42 15 14 154 74 126 101 77 150 30 45 49 92 28 193 21 58 16 27 28 90 52
 21% 23% 19% 28% 22% 14% 20% 20% 19% 27% 30% 15% 21% 21% 21% 22% 20% 22% 22% 19% 18% 26% 22% 21% 13% 19% 19% 21% 25% 21% 16%
 exE   ze e                 zst       x   
Mean 0.21 0.17 0.26 0.19 0.19 0.27 0.22 0.24 0.21 0.19 -0.18 0.39 0.26 0.13 0.23 0.2 0.22 0.21 0.38 0.26 0.3 0.08 0.41 0.2 0.37 0.27 0.23 0.09 0.19 0.24 0.24
 ju      j j j   j       u  u  z         
Don't know 59 24 34 19 19 21 14 12 10 7 9 8 37 23 32 27 19 41 14 14 12 13 7 52 2 14 3 11 12 23 18
 5% 5% 6% 6% 5% 6% 6% 4% 4% 4% 17% 9% 5% 6% 5% 6% 5% 6% 11% 6% 4% 4% 5% 6% 1% 5% 4% 8% 11% 5% 6%
 x          zfghi        ztu         x zxy   
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 19
Q6 Based on everything you have seen or heard, do you think that a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK would have a positive or negative impact on each of the following, or will it make no difference? The extent to which children are exposed to online harms

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(2) Very positive impact 405 183 221 125 142 138 86 112 89 71 17 30 294 111 241 164 167 238 48 91 99 136 47 355 57 135 38 23 38 171 116
 37% 34% 41% 38% 37% 38% 34% 40% 36% 46% 34% 33% 40% 32% 39% 35% 43% 34% 36% 38% 36% 39% 37% 38% 36% 45% 46% 18% 34% 39% 35%
 mqB         f   zm    zq        B zB B  B   
(1) Fairly positive impact 400 196 200 114 135 151 99 101 107 52 12 29 253 147 241 159 138 262 42 91 111 123 47 348 73 108 35 44 46 181 121
 37% 37% 37% 35% 35% 42% 39% 36% 43% 33% 24% 31% 35% 42% 39% 34% 36% 38% 32% 37% 40% 35% 36% 37% 46% 36% 42% 34% 41% 41% 36%
 l     z   zj     zl           z     z  
(0) It will make no difference 185 103 82 43 84 58 49 49 35 19 15 19 127 58 97 89 53 133 23 40 51 64 18 164 22 26 8 45 18 57 73
 17% 19% 15% 13% 22% 16% 19% 18% 14% 12% 29% 20% 17% 17% 16% 19% 14% 19% 17% 17% 18% 19% 14% 17% 14% 9% 9% 35% 16% 13% 22%
 cpyD    zc      zhi       p          zxyA y  zD
                            C    
(-1) Fairly negative impact 35 21 14 20 11 4 7 7 3 10 2 5 26 9 12 23 10 24 5 8 9 12 9 26 5 15 - 4 4 12 7
 3% 4% 3% 6% 3% 1% 3% 3% 1% 7% 4% 6% 4% 3% 2% 5% 3% 4% 3% 3% 3% 3% 7% 3% 3% 5% - 3% 4% 3% 2%
 en   ze      zh  h    zn       zw         
(-2) Very negative impact 21 12 9 15 5 1 6 2 10 1 - 3 12 10 7 15 6 15 6 3 5 3 4 15 1 4 - 4 1 6 3
 2% 2% 2% 5% 1% * 2% 1% 4% * - 3% 2% 3% 1% 3% 2% 2% 4% 1% 2% 1% 3% 2% 1% 1% - 3% 1% 1% 1%
 enw   zde     zg       n   zu             
Positive impact (NET) 805 379 421 239 277 289 184 213 196 124 30 59 546 259 482 323 305 500 91 181 210 259 94 702 130 243 72 67 84 353 237
 74% 71% 77% 73% 71% 80% 73% 76% 79% 79% 58% 64% 75% 74% 79% 69% 79% 72% 68% 75% 76% 74% 73% 75% 81% 81% 89% 52% 75% 81% 71%
 ajko  za   zcd  jk jk jk     zo  zq        zB zB zBC  B zE  
 B                               
Negative impact (NET) 56 33 22 35 15 6 12 10 13 11 2 8 37 19 19 38 16 40 11 11 14 15 12 41 6 19 - 8 5 18 10
 5% 6% 4% 11% 4% 2% 5% 3% 5% 7% 4% 8% 5% 5% 3% 8% 4% 6% 8% 5% 5% 4% 10% 4% 4% 6% - 7% 4% 4% 3%
 enw   zde            zn       zw   A  A    
Mean 1.08 1.01 1.16 0.99 1.06 1.19 1.03 1.15 1.07 1.2 0.97 0.92 1.11 1.02 1.17 0.97 1.2 1.01 0.98 1.11 1.06 1.11 1.01 1.1 1.14 1.24 1.38 0.64 1.08 1.17 1.06
 aoq  za   zc         zo  zq        B zB zxB  B z  
 B                          C     
Don't know 35 16 19 12 13 10 8 8 4 4 5 7 21 14 15 20 12 24 10 9 3 9 4 30 2 11 2 8 5 10 13
 3% 3% 4% 4% 3% 3% 3% 3% 2% 2% 9% 7% 3% 4% 2% 4% 3% 3% 7% 4% 1% 3% 3% 3% 1% 4% 2% 6% 5% 2% 4%
 t          zh zh       ztu         x    
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 20
Q6 Based on everything you have seen or heard, do you think that a law that requires social media companies to use age-verification tools to ban children under the age of 16 from accessing their platforms in the UK would have a positive or negative impact on each of the following, or will it make no difference? Your ability to keep your personal information private

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
(2) Very positive impact 233 108 124 73 78 82 52 65 55 31 9 20 168 65 127 107 79 154 29 60 65 66 32 197 36 70 16 22 17 94 66
 22% 20% 23% 22% 20% 23% 21% 23% 22% 20% 17% 22% 23% 19% 21% 23% 20% 22% 21% 25% 24% 19% 25% 21% 23% 24% 20% 17% 15% 22% 20%
(1) Fairly positive impact 265 130 134 92 84 89 66 67 58 45 12 17 173 92 153 112 103 162 34 59 72 78 41 221 45 73 25 25 26 101 91
 24% 24% 25% 28% 21% 25% 26% 24% 23% 29% 23% 18% 24% 26% 25% 24% 27% 23% 26% 24% 26% 22% 32% 24% 28% 25% 31% 19% 23% 23% 27%
(0) It will make no difference 307 160 145 73 124 110 75 78 77 36 17 25 216 92 178 129 105 203 29 68 86 105 27 278 55 93 17 46 26 127 110
 28% 30% 27% 22% 32% 30% 30% 28% 31% 23% 32% 27% 29% 26% 29% 27% 27% 29% 22% 28% 31% 30% 21% 30% 34% 31% 21% 36% 23% 29% 33%
 c    c c                  z A   A    
(-1) Fairly negative impact 100 45 53 31 43 25 22 25 19 17 7 9 71 28 61 39 42 57 16 16 19 40 10 87 10 21 7 9 17 41 22
 9% 8% 10% 9% 11% 7% 9% 9% 8% 11% 14% 10% 10% 8% 10% 8% 11% 8% 12% 7% 7% 11% 8% 9% 6% 7% 8% 7% 15% 9% 7%
                 z            zxy   
(-2) Very negative impact 92 59 32 45 25 22 24 21 21 13 2 10 52 40 48 44 26 66 14 17 20 31 8 81 7 23 8 14 13 33 22
 8% 11% 6% 14% 6% 6% 9% 8% 9% 8% 5% 11% 7% 11% 8% 9% 7% 9% 11% 7% 7% 9% 6% 9% 5% 8% 9% 11% 12% 7% 7%
 belp zb  zde          zl               x   
Positive impact (NET) 498 238 258 165 162 171 118 132 114 77 21 37 341 158 280 218 182 316 63 119 137 143 73 418 81 144 42 47 43 195 157
 46% 45% 48% 50% 41% 47% 47% 47% 46% 49% 40% 40% 47% 45% 46% 47% 47% 45% 47% 49% 49% 41% 57% 45% 51% 48% 51% 36% 38% 45% 47%
 duwB   d                   zw  B       
Negative impact (NET) 192 104 85 76 68 47 46 46 40 30 9 19 123 69 108 83 68 123 30 33 39 71 17 168 17 44 14 23 30 74 44
 18% 20% 16% 23% 18% 13% 18% 17% 16% 19% 18% 21% 17% 20% 18% 18% 18% 18% 22% 14% 14% 20% 14% 18% 11% 15% 18% 18% 27% 17% 13%
 exE   ze               st          zxy   
Mean 0.45 0.37 0.54 0.37 0.41 0.56 0.42 0.51 0.46 0.46 0.38 0.34 0.49 0.36 0.44 0.46 0.47 0.44 0.39 0.59 0.55 0.33 0.69 0.42 0.61 0.52 0.49 0.28 0.16 0.46 0.5
 C  za                 u u  zw  BC C      
Don't know 85 29 55 15 35 34 14 24 17 14 5 11 52 32 46 39 31 54 12 22 16 28 10 74 7 18 9 13 14 41 22
 8% 5% 10% 5% 9% 9% 5% 9% 7% 9% 9% 12% 7% 9% 7% 8% 8% 8% 9% 9% 6% 8% 8% 8% 4% 6% 11% 10% 12% 9% 7%
 ac  za  c c                       xy   
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 21
QIT2NEW How often, if at all, do you personally use the following? SUMMARY TABLE

Base: All adults aged 18-75 in the Great Britain

 

 Snapchat

Facebook 
(including 

Messenger)  YouTube  Instagram
X (formerly 

Twitter)  Pinterest  TikTok  Reddit  LinkedIn
UNWEIGHTED BASE 1082 1082 1082 1082 1082 1082 1082 1082 1082
WEIGHTED BASE 1082 1082 1082 1082 1082 1082 1082 1082 1082
More than once a day 106 415 269 321 117 20 180 36 22
 10% 38% 25% 30% 11% 2% 17% 3% 2%
Once a day 43 169 132 127 63 18 59 34 54
 4% 16% 12% 12% 6% 2% 5% 3% 5%
Several times each week 48 122 216 97 71 63 68 71 81
 4% 11% 20% 9% 7% 6% 6% 7% 7%
Once a week 26 46 97 59 53 56 24 53 65
 2% 4% 9% 5% 5% 5% 2% 5% 6%
Several times per month 26 46 106 38 37 57 24 54 53
 2% 4% 10% 3% 3% 5% 2% 5% 5%
Once a month 9 21 37 26 24 44 27 36 56
 1% 2% 3% 2% 2% 4% 3% 3% 5%
Less than monthly 58 49 134 56 76 160 66 105 141
 5% 4% 12% 5% 7% 15% 6% 10% 13%
Never 763 212 91 358 637 660 631 687 603
 70% 20% 8% 33% 59% 61% 58% 63% 56%
At least weekly (NET) 222 752 714 603 305 158 330 194 222
 21% 69% 66% 56% 28% 15% 31% 18% 21%
Don't know 3 3 1 1 4 3 3 5 7
 * * * * * * * * 1%
          

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 22
QIT2NEW How often, if at all, do you personally use the following? Snapchat

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
More than once a day 106 52 53 85 18 2 31 25 17 19 4 10 71 35 52 53 24 81 13 28 23 33 35 69 9 18 3 12 12 24 14
 10% 10% 10% 26% 5% 1% 12% 9% 7% 12% 8% 10% 10% 10% 9% 11% 6% 12% 10% 11% 8% 9% 27% 7% 6% 6% 4% 9% 11% 6% 4%
 depw   zde e             p     zw         
 yDE                               
Once a day 43 28 14 30 13 - 7 12 11 7 - 6 35 8 24 19 18 25 7 12 8 12 12 28 9 8 3 7 3 14 5
 4% 5% 3% 9% 3% - 3% 4% 4% 4% - 7% 5% 2% 4% 4% 5% 4% 5% 5% 3% 3% 10% 3% 6% 3% 3% 5% 3% 3% 2%
 bemwE b  zde e                  zw         
Several times each week 48 21 24 33 9 7 10 11 10 9 2 7 35 13 25 23 15 33 9 6 14 15 10 38 5 17 - 4 5 18 9
 4% 4% 4% 10% 2% 2% 4% 4% 4% 6% 4% 7% 5% 4% 4% 5% 4% 5% 7% 2% 5% 4% 8% 4% 3% 6% - 3% 5% 4% 3%
 de   zde                   zw   A      
Once a week 26 14 11 15 9 1 9 7 3 4 - 2 18 8 12 14 8 17 7 7 4 7 2 23 1 6 * 4 3 10 3
 2% 3% 2% 5% 2% * 4% 2% 1% 2% - 3% 2% 2% 2% 3% 2% 2% 5% 3% 1% 2% 2% 2% 1% 2% 1% 3% 3% 2% 1%
 e   ze e              zt             
Several times per month 26 11 15 10 13 3 2 5 6 7 3 4 21 5 12 14 11 14 2 5 6 10 6 18 2 6 3 3 2 7 5
 2% 2% 3% 3% 3% 1% 1% 2% 2% 4% 5% 4% 3% 1% 2% 3% 3% 2% 2% 2% 2% 3% 4% 2% 1% 2% 3% 3% 2% 2% 2%
 ew   e e     f f                     
Once a month 9 6 4 6 4 - - 4 2 - 2 2 8 2 5 4 6 3 - 1 4 4 2 7 2 3 - - 1 5 -
 1% 1% 1% 2% 1% - - 2% 1% - 3% 2% 1% * 1% 1% 2% * - * 1% 1% 2% 1% 1% 1% - - 1% 1% -
    e       f f     zq               
Less than monthly 58 17 41 18 26 14 16 9 16 12 1 4 47 11 41 17 19 40 6 13 14 23 5 53 7 11 7 11 3 25 16
 5% 3% 8% 6% 7% 4% 6% 3% 6% 8% 2% 5% 6% 3% 7% 4% 5% 6% 4% 5% 5% 7% 4% 6% 5% 4% 9% 9% 3% 6% 5%
 amo  za          m  zo                 
Never 763 380 379 131 298 334 176 206 184 100 41 57 496 267 439 324 284 479 89 169 204 242 54 698 124 229 65 87 80 333 279
 70% 72% 70% 40% 77% 92% 70% 74% 74% 64% 79% 61% 68% 76% 72% 69% 73% 69% 67% 70% 74% 70% 43% 74% 78% 77% 79% 68% 71% 76% 84%
 clv    zc zcd  k k     zl   z       zv z z    z zD
At least weekly (NET) 222 116 102 163 49 10 57 54 42 39 6 25 159 63 113 109 65 157 36 53 49 67 60 158 24 49 6 27 24 66 32
 21% 22% 19% 50% 13% 3% 23% 19% 17% 25% 11% 27% 22% 18% 19% 23% 17% 23% 27% 22% 18% 19% 47% 17% 15% 16% 8% 21% 22% 15% 10%
 depw   zde e       j      p t    zw     A A E  
 yADE                               
Don't know 3 - 3 1 - 2 1 1 - - - 1 1 2 2 1 1 2 - 1 - 1 - 3 - - 1 - 1 1 1
 * - 1% * - 1% * 1% - - - 1% * 1% * * * * - * - * - * - - 1% - 1% * *
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 23
QIT2NEW How often, if at all, do you personally use the following? Facebook (including Messenger)

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
More than once a day 415 205 209 112 187 116 101 110 97 47 25 35 313 102 219 196 137 278 43 92 115 140 31 375 60 117 35 56 35 172 129
 38% 39% 38% 34% 48% 32% 40% 39% 39% 30% 49% 38% 43% 29% 36% 42% 36% 40% 32% 38% 41% 40% 24% 40% 37% 39% 42% 44% 31% 39% 39%
 eimp    zce      i  zm           zv        
 v                               
Once a day 169 80 89 40 66 62 34 42 44 25 7 17 116 53 109 60 69 100 16 46 47 52 19 150 25 50 13 17 18 71 56
 16% 15% 16% 12% 17% 17% 13% 15% 18% 16% 14% 18% 16% 15% 18% 13% 18% 14% 12% 19% 17% 15% 15% 16% 16% 17% 16% 13% 16% 16% 17%
 o              zo  z               
Several times each week 122 57 64 40 45 37 33 27 32 19 3 8 88 33 72 50 50 71 13 21 31 49 17 103 17 30 8 19 14 47 41
 11% 11% 12% 12% 12% 10% 13% 10% 13% 12% 7% 8% 12% 10% 12% 11% 13% 10% 10% 9% 11% 14% 14% 11% 11% 10% 9% 15% 13% 11% 12%
Once a week 46 17 27 20 17 9 14 14 10 6 1 1 36 10 29 17 15 31 8 4 11 18 3 44 8 14 2 6 6 18 14
 4% 3% 5% 6% 4% 2% 5% 5% 4% 4% 3% 1% 5% 3% 5% 4% 4% 4% 6% 2% 4% 5% 2% 5% 5% 5% 2% 4% 5% 4% 4%
 es   e               s             
Several times per month 46 27 18 24 7 15 10 9 14 10 2 2 33 13 30 16 16 30 9 7 11 14 4 40 2 13 6 7 8 19 11
 4% 5% 3% 7% 2% 4% 4% 3% 5% 6% 5% 2% 5% 4% 5% 4% 4% 4% 6% 3% 4% 4% 3% 4% 2% 4% 7% 5% 7% 4% 3%
 d   zd                       x  x   
Once a month 21 9 10 11 3 7 2 6 5 4 * 3 13 8 15 6 11 9 3 6 4 7 4 16 2 7 3 1 3 8 6
 2% 2% 2% 3% 1% 2% 1% 2% 2% 3% 1% 3% 2% 2% 2% 1% 3% 1% 3% 2% 1% 2% 3% 2% 1% 2% 4% * 3% 2% 2%
 d   d             z               
Less than monthly 49 26 22 20 11 18 15 9 4 12 5 4 30 18 27 22 12 37 8 8 15 13 13 35 13 8 1 1 5 18 10
 4% 5% 4% 6% 3% 5% 6% 3% 2% 8% 9% 4% 4% 5% 4% 5% 3% 5% 6% 3% 5% 4% 10% 4% 8% 3% 1% 1% 5% 4% 3%
 hpw   d   h   h h            zw  zyB       
Never 212 108 102 61 52 99 43 61 44 34 7 22 100 112 109 102 73 139 33 56 43 56 36 172 33 58 14 22 23 84 66
 20% 20% 19% 18% 13% 27% 17% 22% 18% 22% 13% 24% 14% 32% 18% 22% 19% 20% 25% 23% 16% 16% 28% 18% 21% 19% 17% 17% 20% 19% 20%
 dlw     zcd        zl     tu u   zw         
At least weekly (NET) 752 360 389 212 316 224 181 194 183 97 37 60 553 199 430 322 272 480 81 164 204 259 70 671 110 212 57 97 73 308 239
 69% 68% 72% 64% 81% 61% 72% 69% 73% 62% 73% 65% 76% 57% 70% 69% 70% 69% 60% 68% 74% 74% 55% 72% 69% 71% 70% 76% 65% 70% 72%
 cemr    zce    i    zm        r zr  zv        
 v                               
Don't know 3 - 3 1 1 1 1 * - - - 2 3 - 2 1 2 1 * 2 - - * 3 - 1 1 - - 1 1
 * - 1% * * * * * - - - 2% * - * * 1% * * 1% - - * * - * 1% - - * *
            z                    
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 24
QIT2NEW How often, if at all, do you personally use the following? YouTube

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
More than once a day 269 179 86 140 80 49 68 62 54 48 15 23 184 85 139 129 96 173 45 64 53 91 59 206 33 66 13 37 27 96 60
 25% 34% 16% 42% 20% 14% 27% 22% 22% 31% 30% 25% 25% 24% 23% 28% 25% 25% 34% 26% 19% 26% 47% 22% 21% 22% 16% 29% 24% 22% 18%
 bdet zb  zde e              zt    zw     A    
 wE                               
Once a day 132 75 56 49 46 36 33 41 22 21 3 12 100 32 74 58 52 79 13 32 30 53 23 108 17 39 7 12 17 50 37
 12% 14% 10% 15% 12% 10% 13% 15% 9% 13% 7% 13% 14% 9% 12% 12% 14% 11% 9% 13% 11% 15% 18% 11% 10% 13% 8% 9% 15% 12% 11%
 m            m                   
Several times each week 216 113 102 59 93 64 48 60 49 33 7 18 163 53 126 90 81 135 15 49 67 69 25 187 24 61 22 28 21 86 67
 20% 21% 19% 18% 24% 18% 19% 22% 20% 21% 14% 19% 22% 15% 21% 19% 21% 19% 11% 20% 24% 20% 19% 20% 15% 21% 26% 22% 19% 20% 20%
 mr    z        zm       r r r          
Once a week 97 35 59 26 43 28 19 19 21 22 8 8 71 26 60 37 33 64 12 19 27 34 6 91 11 26 9 9 9 44 27
 9% 7% 11% 8% 11% 8% 8% 7% 8% 14% 16% 8% 10% 8% 10% 8% 9% 9% 9% 8% 10% 10% 5% 10% 7% 9% 11% 7% 8% 10% 8%
 a  a       g g                     
Several times per month 106 38 68 16 44 46 18 32 32 11 7 6 69 37 62 44 31 75 13 23 24 37 6 97 15 40 10 6 17 59 33
 10% 7% 13% 5% 11% 13% 7% 11% 13% 7% 13% 7% 9% 11% 10% 9% 8% 11% 9% 9% 9% 11% 5% 10% 9% 13% 12% 5% 15% 13% 10%
 acp  za  c c                    zB   B z  
Once a month 37 10 27 10 13 14 13 11 8 2 1 2 25 12 26 11 14 22 5 2 9 16 2 35 6 10 3 5 2 13 13
 3% 2% 5% 3% 3% 4% 5% 4% 3% 1% 1% 3% 3% 3% 4% 2% 4% 3% 4% 1% 3% 4% 2% 4% 4% 3% 3% 4% 2% 3% 4%
 as  za                   s          
Less than monthly 134 38 95 20 50 63 32 30 40 15 6 10 81 53 78 55 51 83 18 32 34 33 6 124 27 37 13 14 9 53 51
 12% 7% 18% 6% 13% 17% 13% 11% 16% 9% 12% 11% 11% 15% 13% 12% 13% 12% 14% 13% 12% 9% 5% 13% 17% 13% 16% 11% 8% 12% 15%
 acv  za  c zc                  zv        
Never 91 42 50 8 22 62 21 25 22 6 4 13 38 53 46 45 26 65 14 21 34 15 1 90 26 18 5 16 10 35 45
 8% 8% 9% 2% 6% 17% 8% 9% 9% 4% 8% 14% 5% 15% 8% 10% 7% 9% 10% 9% 12% 4% * 10% 16% 6% 6% 13% 9% 8% 13%
 cdlpu    c zcd      i  zl     u  zu   zv zyA      zD
 v                               
At least weekly (NET) 714 403 303 274 261 179 168 182 146 124 34 60 518 195 399 314 263 451 84 164 177 247 113 591 85 192 50 87 74 277 191
 66% 76% 56% 83% 67% 49% 66% 65% 59% 79% 67% 65% 71% 56% 65% 67% 68% 65% 63% 68% 64% 71% 88% 63% 53% 64% 61% 68% 66% 63% 57%
 behm zb  zde e     zfgh   zm         z zw   x  x    
 wxE         k                      
Don't know 1 - 1 1 - - - - - - - 1 1 - 1 - 1 - - - - - - 1 - - 1 - - 1 -
 * - * * - - - - - - - 1% * - * - * - - - - - - * - - 1% - - * -
            z               z     
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 25
QIT2NEW How often, if at all, do you personally use the following? Instagram

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
More than once a day 321 140 177 155 118 47 63 84 64 67 17 26 250 71 205 115 134 187 35 64 68 135 57 261 38 89 25 27 44 142 69
 30% 26% 32% 47% 30% 13% 25% 30% 26% 43% 34% 28% 34% 20% 34% 25% 35% 27% 26% 26% 25% 39% 45% 28% 24% 30% 31% 21% 39% 32% 21%
 aemo  a zde e     zfgh   zm  zo  zq     zrst zw      zxB E  
 wE         k                      
Once a day 127 56 71 43 56 28 31 26 31 19 6 14 94 33 81 46 46 82 10 22 41 48 18 109 14 40 10 15 5 49 33
 12% 11% 13% 13% 14% 8% 12% 9% 13% 12% 11% 15% 13% 10% 13% 10% 12% 12% 8% 9% 15% 14% 14% 12% 9% 14% 13% 12% 5% 11% 10%
 eC   e e                     C      
Several times each week 97 37 57 41 35 21 27 21 23 13 5 7 74 22 47 49 33 64 11 28 17 36 15 79 14 26 6 10 14 41 21
 9% 7% 11% 12% 9% 6% 11% 8% 9% 9% 10% 7% 10% 6% 8% 10% 9% 9% 8% 11% 6% 10% 12% 8% 9% 9% 7% 8% 13% 9% 6%
 aem   ze                            
Once a week 59 27 31 16 26 17 9 16 19 10 1 5 39 20 30 29 19 39 9 13 14 16 6 50 9 11 7 5 4 17 16
 5% 5% 6% 5% 7% 5% 4% 6% 8% 6% 1% 5% 5% 6% 5% 6% 5% 6% 6% 6% 5% 5% 4% 5% 6% 4% 9% 4% 3% 4% 5%
Several times per month 38 20 18 7 14 16 9 9 9 6 - 5 20 18 20 17 12 26 5 8 12 10 4 34 8 8 4 7 - 11 16
 3% 4% 3% 2% 4% 4% 3% 3% 4% 4% - 6% 3% 5% 3% 4% 3% 4% 4% 3% 4% 3% 3% 4% 5% 3% 5% 5% - 3% 5%
                         C  C C    
Once a month 26 8 16 7 13 6 7 6 5 4 1 2 18 8 14 12 11 15 6 9 4 7 3 23 3 6 1 3 3 12 5
 2% 2% 3% 2% 3% 2% 3% 2% 2% 3% 2% 2% 2% 2% 2% 3% 3% 2% 4% 4% 1% 2% 2% 2% 2% 2% 1% 2% 3% 3% 2%
Less than monthly 56 24 31 13 20 23 12 15 14 8 4 2 36 20 28 28 19 37 10 10 17 13 5 51 7 11 5 12 7 22 19
 5% 4% 6% 4% 5% 6% 5% 5% 6% 5% 8% 3% 5% 6% 5% 6% 5% 5% 8% 4% 6% 4% 4% 5% 5% 4% 6% 10% 6% 5% 6%
                            zy    
Never 358 217 141 46 107 205 94 103 85 29 17 30 200 158 185 173 111 247 47 89 104 83 20 329 65 106 22 48 36 142 154
 33% 41% 26% 14% 27% 56% 37% 37% 34% 19% 34% 33% 27% 45% 30% 37% 29% 35% 35% 37% 38% 24% 16% 35% 41% 36% 27% 38% 32% 33% 46%
 bcdi zb   c zcd i i i   i  zl  n  p u u u   zv z      zD
 lnpuv                               
At least weekly (NET) 603 261 336 255 236 112 131 147 137 109 29 51 457 147 363 240 232 371 65 126 141 236 96 499 76 167 48 58 67 249 139
 56% 49% 62% 78% 60% 31% 52% 52% 55% 69% 56% 56% 62% 42% 59% 51% 60% 53% 49% 52% 51% 68% 75% 53% 48% 56% 59% 45% 60% 57% 42%
 aemo  za zde ze     zfgh   zm  zo  zq     zrst zw      B E  
 wxBE                               
Don't know 1 - 1 1 - - - * - - - 1 1 - 1 - 1 - * - - - * 1 - - 1 - - 1 -
 * - * * - - - * - - - 1% * - * - * - * - - - * * - - 1% - - * -
                           z     
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 26
QIT2NEW How often, if at all, do you personally use the following? X (formerly Twitter)

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
More than once a day 117 88 29 46 49 22 26 26 23 27 6 9 82 35 73 44 40 77 15 17 22 56 22 93 16 38 9 21 11 52 33
 11% 17% 5% 14% 13% 6% 10% 9% 9% 17% 12% 10% 11% 10% 12% 9% 10% 11% 11% 7% 8% 16% 17% 10% 10% 13% 11% 16% 10% 12% 10%
 besw zb  e e     zgh            zst zw         
Once a day 63 39 24 25 26 13 15 11 16 10 6 5 49 13 35 28 26 37 6 17 10 28 14 47 13 19 8 9 4 24 22
 6% 7% 4% 8% 7% 3% 6% 4% 7% 6% 12% 5% 7% 4% 6% 6% 7% 5% 4% 7% 4% 8% 11% 5% 8% 6% 9% 7% 3% 6% 7%
 ew   e       g           t zw         
Several times each week 71 56 14 38 18 15 20 21 11 12 * 7 58 13 34 38 24 47 6 11 24 27 13 57 12 20 8 7 11 26 24
 7% 11% 3% 12% 5% 4% 8% 7% 4% 8% 1% 8% 8% 4% 5% 8% 6% 7% 4% 5% 9% 8% 10% 6% 8% 7% 10% 6% 9% 6% 7%
 bem zb  zde         zm                   
Once a week 53 25 27 22 17 14 15 11 14 6 - 7 39 14 30 24 17 36 6 16 14 16 11 43 10 11 1 8 6 17 16
 5% 5% 5% 7% 4% 4% 6% 4% 6% 4% - 8% 5% 4% 5% 5% 4% 5% 4% 7% 5% 4% 8% 5% 6% 4% 2% 6% 6% 4% 5%
Several times per month 37 12 24 9 25 4 9 8 4 12 1 3 32 5 33 4 13 24 4 9 8 15 8 29 5 7 2 7 1 14 9
 3% 2% 4% 3% 6% 1% 4% 3% 2% 8% 2% 3% 4% 1% 5% 1% 3% 3% 3% 4% 3% 4% 6% 3% 3% 2% 2% 6% 1% 3% 3%
 emo    zce     zgh   zm  zo                 
Once a month 24 11 12 9 7 7 4 5 8 2 2 1 18 5 14 10 6 18 3 5 6 6 1 22 2 6 1 2 5 6 6
 2% 2% 2% 3% 2% 2% 2% 2% 3% 2% 4% 2% 2% 2% 2% 2% 1% 3% 3% 2% 2% 2% 1% 2% 1% 2% 1% 1% 5% 1% 2%
Less than monthly 76 33 41 22 27 27 15 17 19 13 2 8 56 20 50 26 29 46 10 12 20 26 10 63 13 16 7 10 10 27 26
 7% 6% 8% 7% 7% 7% 6% 6% 8% 8% 5% 9% 8% 6% 8% 5% 8% 7% 8% 5% 7% 7% 8% 7% 8% 5% 8% 8% 9% 6% 8%
Never 637 266 368 155 220 262 147 181 152 75 33 48 393 244 342 295 227 410 83 152 172 173 49 578 88 180 45 64 65 269 197
 59% 50% 68% 47% 56% 72% 58% 65% 61% 47% 65% 52% 54% 70% 56% 63% 59% 59% 62% 63% 62% 50% 39% 62% 55% 60% 55% 50% 57% 61% 59%
 acil  za  c zcd  zi i     zl  zn   u u u   zv        
 nuv                               
At least weekly (NET) 305 208 95 131 110 63 76 69 64 55 13 28 229 75 171 133 108 197 33 61 70 127 59 240 51 88 27 45 31 119 95
 28% 39% 17% 40% 28% 17% 30% 25% 26% 35% 25% 31% 31% 22% 28% 28% 28% 28% 25% 25% 25% 36% 46% 26% 32% 29% 32% 35% 28% 27% 28%
 bemw zb  zde e     g   zm         zrst zw         
Don't know 4 - 4 3 1 - 1 - 1 - - 3 3 1 3 1 3 1 - 2 1 1 - 4 - 2 1 - - 2 -
 * - 1% 1% * - * - * - - 3% * * 1% * 1% * - 1% * * - * - 1% 1% - - 1% -
            zfghi     z               
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 27
QIT2NEW How often, if at all, do you personally use the following? Pinterest

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
More than once a day 20 8 12 14 3 3 4 2 7 2 * 4 14 6 11 9 7 14 1 8 5 5 5 15 4 6 2 2 3 10 3
 2% 1% 2% 4% 1% 1% 2% 1% 3% 1% 1% 4% 2% 2% 2% 2% 2% 2% 1% 3% 2% 1% 4% 2% 2% 2% 3% 2% 2% 2% 1%
    zde        g                    
Once a day 18 7 11 11 5 3 7 3 6 3 - - 12 6 13 6 10 9 4 5 5 4 6 12 4 5 2 - 1 3 6
 2% 1% 2% 3% 1% 1% 3% 1% 2% 2% - - 2% 2% 2% 1% 3% 1% 3% 2% 2% 1% 5% 1% 3% 2% 3% - 1% 1% 2%
 wD   ze             z      zw         
Several times each week 63 25 38 44 7 12 16 13 12 13 1 8 46 17 34 29 25 38 9 12 14 20 13 49 6 20 3 2 6 18 13
 6% 5% 7% 13% 2% 3% 6% 5% 5% 8% 2% 9% 6% 5% 6% 6% 7% 5% 7% 5% 5% 6% 10% 5% 4% 7% 4% 2% 6% 4% 4%
 de   zde                   zw         
Once a week 56 20 33 31 18 7 15 13 11 6 6 5 40 16 27 29 20 36 9 10 13 21 8 46 8 16 2 10 7 26 14
 5% 4% 6% 9% 5% 2% 6% 5% 4% 4% 12% 6% 6% 5% 4% 6% 5% 5% 7% 4% 5% 6% 6% 5% 5% 5% 2% 8% 6% 6% 4%
 e   zde                            
Several times per month 57 22 35 23 29 5 16 16 2 15 3 5 45 12 39 18 25 32 3 12 16 24 13 44 4 19 3 5 10 26 14
 5% 4% 6% 7% 8% 1% 6% 6% 1% 9% 6% 5% 6% 3% 6% 4% 7% 5% 2% 5% 6% 7% 10% 5% 3% 6% 4% 4% 9% 6% 4%
 ehw   e ze  h h  h h h           zw      x   
Once a month 44 18 26 19 22 3 7 12 11 12 1 1 37 7 22 22 17 27 6 8 11 19 7 34 6 17 4 3 5 14 13
 4% 3% 5% 6% 6% 1% 3% 4% 4% 8% 1% 1% 5% 2% 4% 5% 4% 4% 4% 3% 4% 5% 6% 4% 3% 6% 5% 2% 5% 3% 4%
 em   e e     zfk   zm                   
Less than monthly 160 57 102 46 65 49 37 47 31 23 6 16 116 44 106 54 75 85 16 34 41 57 23 133 20 46 12 16 17 66 40
 15% 11% 19% 14% 17% 13% 15% 17% 12% 14% 12% 17% 16% 13% 17% 11% 19% 12% 12% 14% 15% 16% 18% 14% 13% 15% 14% 12% 15% 15% 12%
 aoq  za            zo  zq               
Never 660 372 284 139 239 282 150 173 168 83 34 52 418 242 358 302 205 455 85 151 173 199 52 600 106 171 52 90 63 273 231
 61% 70% 52% 42% 61% 78% 59% 62% 68% 53% 66% 57% 57% 69% 59% 64% 53% 65% 64% 63% 62% 57% 41% 64% 67% 57% 64% 70% 56% 62% 69%
 bclp zb   c zcd   zi     zl    zp      zv    yC   z
 v                               
At least weekly (NET) 158 60 95 99 33 25 42 32 36 24 8 17 113 45 85 73 62 96 24 36 36 49 32 123 22 46 10 14 17 57 35
 15% 11% 17% 30% 9% 7% 17% 11% 14% 15% 15% 19% 15% 13% 14% 15% 16% 14% 18% 15% 13% 14% 25% 13% 14% 15% 12% 11% 15% 13% 11%
 adew  za zde                   zw         
 E                               
Don't know 3 1 2 2 1 - 1 * 1 - - 1 3 - 2 1 2 1 * 1 - 1 * 3 1 - 1 - - 2 -
 * * * 1% * - * * * - - 1% * - * * 1% * * * - * * * * - 1% - - * -
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 28
QIT2NEW How often, if at all, do you personally use the following? TikTok

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
More than once a day 180 87 93 125 44 11 36 50 35 27 7 26 126 54 92 87 56 123 25 32 48 60 43 135 18 45 9 24 19 57 24
 17% 16% 17% 38% 11% 3% 14% 18% 14% 17% 13% 28% 17% 15% 15% 19% 15% 18% 19% 13% 17% 17% 34% 14% 11% 15% 10% 19% 17% 13% 7%
 depw   zde e       zfgh           zw       E  
 DE                               
Once a day 59 24 33 38 16 5 17 18 11 10 - 3 46 12 38 21 23 35 7 12 7 29 16 42 9 23 2 2 8 24 11
 5% 5% 6% 12% 4% 1% 7% 6% 4% 7% - 3% 6% 3% 6% 4% 6% 5% 5% 5% 2% 8% 13% 4% 6% 8% 3% 1% 7% 5% 3%
 etw   zde e                 zt zw   B   B   
Several times each week 68 37 30 33 30 5 21 14 11 12 4 6 57 11 42 26 21 46 10 15 13 28 14 52 5 21 1 11 5 21 20
 6% 7% 5% 10% 8% 1% 8% 5% 4% 8% 7% 7% 8% 3% 7% 6% 6% 7% 7% 6% 5% 8% 11% 6% 3% 7% 1% 8% 5% 5% 6%
 emw   ze e        zm          zw         
Once a week 24 12 12 9 11 4 8 5 5 3 3 1 21 4 11 13 9 16 1 8 8 6 5 20 6 4 - 3 2 11 5
 2% 2% 2% 3% 3% 1% 3% 2% 2% 2% 5% 2% 3% 1% 2% 3% 2% 2% 1% 3% 3% 2% 4% 2% 4% 1% - 3% 2% 3% 1%
Several times per month 24 11 13 8 10 7 5 8 5 4 2 1 20 4 13 11 12 12 2 4 7 11 3 19 4 6 2 3 - 8 8
 2% 2% 2% 2% 3% 2% 2% 3% 2% 3% 3% 1% 3% 1% 2% 2% 3% 2% 1% 1% 3% 3% 3% 2% 3% 2% 2% 2% - 2% 3%
                 z               
Once a month 27 11 17 6 11 10 7 6 7 7 1 1 21 6 21 6 6 21 1 9 8 10 2 25 2 7 1 5 5 7 14
 3% 2% 3% 2% 3% 3% 3% 2% 3% 5% 2% 1% 3% 2% 3% 1% 2% 3% 1% 4% 3% 3% 2% 3% 1% 2% 1% 4% 4% 2% 4%
 op              z                D
Less than monthly 66 31 34 14 28 25 17 19 16 9 2 3 48 18 43 23 22 45 6 14 15 29 8 57 14 19 8 6 5 33 20
 6% 6% 6% 4% 7% 7% 7% 7% 6% 6% 4% 4% 7% 5% 7% 5% 6% 6% 4% 6% 5% 8% 6% 6% 9% 6% 10% 5% 4% 8% 6%
Never 631 317 309 95 240 296 142 161 160 84 34 50 390 241 349 281 235 396 81 148 172 175 37 584 103 172 58 74 68 274 231
 58% 60% 57% 29% 62% 81% 56% 57% 64% 54% 66% 54% 53% 69% 57% 60% 61% 57% 60% 61% 62% 50% 29% 62% 64% 58% 71% 58% 61% 63% 69%
 cluv    c zcd   z     zl      u u   zv   zy   z z
At least weekly (NET) 330 160 168 205 100 25 81 86 61 52 13 37 250 80 183 147 109 221 44 68 76 123 78 249 37 93 12 40 35 114 60
 31% 30% 31% 62% 26% 7% 32% 31% 25% 33% 25% 40% 34% 23% 30% 31% 28% 32% 33% 28% 27% 35% 61% 27% 23% 31% 14% 31% 31% 26% 18%
 dehm   zde e       h zm         z zw   A  A A E  
 wADE                               
Don't know 3 1 2 2 - 1 2 * - - - 1 2 1 2 1 2 1 1 - - 1 * 3 - 2 1 - - 3 -
 * * * 1% - * 1% * - - - 1% * * * * 1% * 1% - - * * * - 1% 1% - - 1% -
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 EDUCATION  INCOME  ETHNICITY  GENERAL ELECTION 2024 VOTE REFERENDUM 2016 VOTE GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 29
QIT2NEW How often, if at all, do you personally use the following? Reddit

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
More than once a day 36 26 9 20 16 - 10 10 4 6 4 2 27 8 27 9 16 20 7 8 6 14 5 30 5 14 5 3 6 17 8
 3% 5% 2% 6% 4% - 4% 3% 2% 4% 8% 3% 4% 2% 4% 2% 4% 3% 5% 3% 2% 4% 4% 3% 3% 5% 6% 2% 5% 4% 2%
 beo zb  ze e      h    zo                 
Once a day 34 19 13 18 12 4 9 10 8 6 - 1 26 8 21 13 12 22 7 5 6 15 6 28 2 18 - 4 8 12 8
 3% 4% 2% 5% 3% 1% 4% 4% 3% 4% - 1% 4% 2% 3% 3% 3% 3% 5% 2% 2% 4% 5% 3% 1% 6% - 3% 7% 3% 2%
 e   ze                      zxA   zxA   
Several times each week 71 46 26 36 30 5 15 19 8 20 3 6 56 15 38 34 30 41 7 19 12 31 17 54 9 24 6 6 7 26 15
 7% 9% 5% 11% 8% 1% 6% 7% 3% 13% 5% 7% 8% 4% 6% 7% 8% 6% 5% 8% 4% 9% 13% 6% 5% 8% 7% 5% 6% 6% 5%
 behmw zb  ze e     zfh             zw         
Once a week 53 29 24 28 19 6 7 12 15 10 5 4 42 12 33 20 27 26 6 11 19 16 13 39 8 17 6 2 6 28 5
 5% 6% 4% 8% 5% 2% 3% 4% 6% 7% 10% 4% 6% 3% 5% 4% 7% 4% 4% 4% 7% 5% 10% 4% 5% 6% 8% 1% 5% 6% 2%
 ewE   ze e      f      zq      zw    B   E  
Several times per month 54 23 29 22 18 14 14 7 10 17 2 4 44 10 40 14 27 27 6 6 13 26 10 44 3 15 5 4 9 27 10
 5% 4% 5% 7% 5% 4% 6% 3% 4% 11% 4% 4% 6% 3% 7% 3% 7% 4% 4% 3% 5% 7% 7% 5% 2% 5% 6% 3% 8% 6% 3%
 gmo         zgh   m  zo  zq     zs       x   
Once a month 36 13 23 18 15 3 3 9 11 9 2 3 22 14 17 19 15 21 6 11 8 9 8 29 5 8 2 2 5 15 5
 3% 2% 4% 5% 4% 1% 1% 3% 4% 6% 4% 3% 3% 4% 3% 4% 4% 3% 5% 4% 3% 3% 6% 3% 3% 3% 2% 1% 5% 4% 1%
 efE   ze e    f f                      
Less than monthly 105 46 59 49 39 17 21 27 25 22 5 6 82 24 64 41 44 61 8 21 28 39 17 88 9 26 8 20 12 43 28
 10% 9% 11% 15% 10% 5% 8% 10% 10% 14% 9% 7% 11% 7% 10% 9% 11% 9% 6% 9% 10% 11% 13% 9% 6% 9% 9% 15% 10% 10% 8%
 em   ze e        m    z           x    
Never 687 327 358 133 239 314 169 186 169 67 31 65 427 259 369 317 213 473 89 159 182 198 51 622 119 175 49 88 60 267 253
 63% 62% 66% 41% 61% 86% 67% 66% 68% 43% 60% 71% 58% 74% 60% 68% 55% 68% 66% 66% 66% 57% 40% 66% 74% 59% 60% 69% 53% 61% 76%
 ciln    c zcd i i i   i  zl  zn  zp  u u   zv zyAC   C   zD
 puvC                               
At least weekly (NET) 194 120 71 102 77 15 41 51 34 42 12 14 151 43 118 76 85 110 26 42 44 75 40 150 24 73 17 15 27 84 37
 18% 23% 13% 31% 20% 4% 16% 18% 14% 27% 23% 15% 21% 12% 19% 16% 22% 16% 19% 18% 16% 22% 32% 16% 15% 24% 21% 11% 24% 19% 11%
 bemw zb  zde e     zfhk   zm    zq     z zw   zxB   B E  
 E                               
Don't know 5 2 4 5 1 - 4 - - - - 1 5 - 4 2 2 4 - 2 2 - 2 3 - 1 1 - - 2 -
 * * 1% 1% * - 2% - - - - 1% 1% - 1% * * 1% - 1% 1% - 2% * - * 1% - - * -
    ze   zg                         
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 30
QIT2NEW How often, if at all, do you personally use the following? LinkedIn

Base: All adults aged 18-75 in the Great Britain

 

TOTAL 
(z)

MAN 
(a)

WOMAN 
(b)

18-34 
(c)

35-54 
(d)

55-75 
(e)

NORTH 
(f)

MIDLANDS 
(g)

SOUTH 
(h)

LONDON 
(i)

WALES 
(j)

SCOTLAND 
(k)

WORKING 
(l)

NOT WORKING 
(m)

ABC1 
(n)

C2DE 
(o)

GRADUATES 
(p)

NON GRADUATES 
(q)

UP TO £19999 
(r)

£20000-£34999 
(s)

£35000-£54999 
(t)

£55000+ 
(u)

ETHNIC 
MINORITY 
GROUPS 

(v)

WHITE ETHNIC 
GROUP 

(w)
CONSERVATIVE 

(x)
LABOUR 

(y)

LIBERAL 
DEMOCRATS 

(A)
REFORM UK 

(B)
OTHER 

(C)
REMAIN 

(D)
LEAVE 

(E)
UNWEIGHTED BASE 1082 530 544 334 387 361 254 282 246 154 52 94 725 357 668 414 575 507 138 231 273 366 143 924 158 325 87 112 122 459 310
WEIGHTED BASE 1082 530 544 329 389 364 253 280 249 157 51* 92* 732 350 612 470 386 696 134 242 278 348 128 937 160 298 82* 128* 113* 437 333
More than once a day 22 15 7 12 8 2 4 3 3 6 5 1 17 5 19 3 16 6 1 4 4 13 7 15 6 6 1 1 2 10 1
 2% 3% 1% 3% 2% 1% 1% 1% 1% 4% 10% 2% 2% 1% 3% 1% 4% 1% 1% 2% 1% 4% 6% 2% 4% 2% 1% * 2% 2% *
 eoqwE   e       zfghk    zo  zq     z zw         
Once a day 54 26 27 25 19 10 11 10 13 13 2 5 40 14 40 14 27 27 7 10 7 29 18 34 17 12 1 - 6 16 16
 5% 5% 5% 8% 5% 3% 4% 4% 5% 8% 4% 6% 5% 4% 7% 3% 7% 4% 5% 4% 3% 8% 14% 4% 10% 4% 1% - 5% 4% 5%
 eowB   ze           zo  zq     zt zw  zyAB B   B   
Several times each week 81 47 33 31 35 15 20 19 13 16 5 9 73 8 53 28 45 36 7 10 27 32 15 65 10 32 5 12 6 34 26
 7% 9% 6% 9% 9% 4% 8% 7% 5% 10% 9% 10% 10% 2% 9% 6% 12% 5% 5% 4% 10% 9% 12% 7% 6% 11% 6% 9% 6% 8% 8%
 emqs   e e        zm    zq    s s    z      
Once a week 65 35 28 32 20 13 19 11 19 10 2 4 58 8 44 21 32 33 8 15 13 24 10 55 9 20 8 7 6 34 12
 6% 7% 5% 10% 5% 4% 8% 4% 8% 7% 5% 4% 8% 2% 7% 4% 8% 5% 6% 6% 5% 7% 8% 6% 6% 7% 10% 5% 5% 8% 4%
 emE   zde         zm    zq             E  
Several times per month 53 29 23 21 22 9 15 16 8 12 2 - 42 11 42 11 24 28 2 7 11 29 7 44 7 13 8 5 1 25 13
 5% 5% 4% 6% 6% 3% 6% 6% 3% 7% 4% - 6% 3% 7% 2% 6% 4% 2% 3% 4% 8% 5% 5% 5% 4% 10% 4% 1% 6% 4%
 eko   e   k k  k     zo  z     zrs     zC     
Once a month 56 31 25 25 24 8 10 11 17 13 2 3 40 16 35 21 26 30 9 5 11 27 12 44 7 16 5 7 5 24 10
 5% 6% 5% 7% 6% 2% 4% 4% 7% 8% 3% 4% 5% 5% 6% 5% 7% 4% 7% 2% 4% 8% 9% 5% 4% 5% 6% 5% 5% 5% 3%
 esE   e e            z  s   zs z         
Less than monthly 141 74 67 50 47 44 27 40 37 26 5 7 108 33 87 54 54 87 17 19 39 53 15 121 16 36 14 18 19 53 45
 13% 14% 12% 15% 12% 12% 11% 14% 15% 17% 10% 8% 15% 9% 14% 11% 14% 13% 13% 8% 14% 15% 12% 13% 10% 12% 17% 14% 16% 12% 14%
 ms            zm        s s          
Never 603 270 331 129 215 260 146 169 139 61 27 60 348 255 289 314 160 443 82 169 163 140 43 553 88 161 37 77 68 239 209
 56% 51% 61% 39% 55% 71% 58% 60% 56% 39% 53% 65% 48% 73% 47% 67% 41% 64% 61% 70% 59% 40% 33% 59% 55% 54% 46% 60% 60% 55% 63%
 acil  za  c zcd i i i   i  zl  zn  zp u ztu u   zv       zD
 npuv                               
At least weekly (NET) 222 123 95 100 82 41 54 42 47 45 14 19 188 34 157 65 120 102 23 39 52 98 51 169 41 70 16 19 20 94 55
 21% 23% 17% 30% 21% 11% 21% 15% 19% 29% 28% 21% 26% 10% 26% 14% 31% 15% 17% 16% 19% 28% 40% 18% 26% 23% 20% 15% 18% 22% 17%
 begm b  zde e     zgh g  zm  zo  zq     zrst zw  B       
 oqw                               
Don't know 7 4 3 5 1 1 1 2 1 - 1 2 6 1 3 4 2 5 * 2 2 1 * 6 - 2 1 1 - 2 1
 1% 1% 1% 2% * * 1% 1% * - 1% 2% 1% * 1% 1% 1% 1% * 1% 1% * * 1% - 1% 1% 1% - * *
                                

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e - z/f/g/h/i/j/k - z/l/m - z/n/o - z/p/q - z/r/s/t/u - z/v/w - z/x/y/A/B/C - z/D/E
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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