
25-061766-13 - LANDSCAPE-LED DEVELOPMENT

T1 Table 1 QTenure - Which of the following best describes your current housing situation? If you have more than one home, please think about the one you consider to be your main home.Base: All adults aged 16-75 in the UK

T2 Table 2 Q1_Summary - Imagine you are looking for a property to rent or buy. How likely, or not, would you be to consider renting or buying each of the following types of property?Base: All adults aged 16-75 in the UK

T3 Table 3 Q1_1 - Imagine you are looking for a property to rent or buy. How likely, or not, would you be to consider renting or buying each of the following types of property?  - Property in an urban housing development (i.e. in a city environment)Base: All adults aged 16-75 in the UK

T4 Table 4 Q1_2 - Imagine you are looking for a property to rent or buy. How likely, or not, would you be to consider renting or buying each of the following types of property?  - Property in a suburban housing development (i.e. on the outskirts of a city)Base: All adults aged 16-75 in the UK

T5 Table 5 Q1_3 - Imagine you are looking for a property to rent or buy. How likely, or not, would you be to consider renting or buying each of the following types of property?  - Property in a rural housing development (i.e. in a rural setting)Base: All adults aged 16-75 in the UK

T6 Table 6 Q2_Summary - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?Base: All adults aged 16-75 in the UK

T7 Table 7 Q2_1 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development? - The overall layout of the housing developmentBase: All adults aged 16-75 in the UK

T8 Table 8 Q2_2 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Architectural design (i.e. the look of the houses and other structures in the area)Base: All adults aged 16-75 in the UK

T9 Table 9 Q2_3 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Access to communal green spaces (e.g. planted areas and other green spaces, etc.)Base: All adults aged 16-75 in the UK

T10 Table 10 Q2_4 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Access to communal outdoor spaces (i.e. areas where people can spend time outdoors, e.g. outdoor sports facilities, picnic areas, etc.)Base: All adults aged 16-75 in the UK

T11 Table 11 Q2_5 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Green features between buildings and pavements (e.g. trees, plants, patches of grass, etc.)Base: All adults aged 16-75 in the UK

T12 Table 12 Q2_6 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Nature conservation (i.e. planting and building that supports local wildlife and biodiversity)Base: All adults aged 16-75 in the UK

T13 Table 13 Q2_7 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Pedestrian/ mobility-friendly pathways (i.e. safe and convenient routes dedicated to walking/ wheeling throughout the area)Base: All adults aged 16-75 in the UK

T14 Table 14 Q2_8 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Cycle paths (i.e. safe and convenient routes dedicated to cycling throughout the area)Base: All adults aged 16-75 in the UK

T15 Table 15 Q2_10 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Features that help with rainwater management (e.g. ponds, planted areas, etc.)Base: All adults aged 16-75 in the UK

T16 Table 16 Q2_11 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development? - Access to public transportBase: All adults aged 16-75 in the UK

T17 Table 17 Q3A_Rank_Summary - You said you would consider the following aspects as essential to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank summaryBASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE ESSENTIAL FOR HOUSING DEVELOPMENTS

T18 Table 18 Q3A_Rank_Summary_Total_Base - You said you would consider the following aspects as essential to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank summary - Total baseBase: All adults aged 16-75 in the UK

T19 Table 19 Q3A_Rank1 - You said you would consider the following aspects as essential to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1Base: All adults aged 16-75 in the UK

T20 Table 20 Q3A_Rank1 - You said you would consider the following aspects as essential to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE ESSENTIAL FOR HOUSING DEVELOPMENTS

T21 Table 21 Q3A_Rank_123 - You said you would consider the following aspects as essential to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1-3Base: All adults aged 16-75 in the UK

T22 Table 22 Q3A_Rank_123 - You said you would consider the following aspects as essential to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1-3BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE ESSENTIAL FOR HOUSING DEVELOPMENTS

T23 Table 23 Q3B_Rank_Summary - You said you would consider the following aspects as very important to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank summaryBASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE VERY IMPORTANT FOR HOUSING DEVELOPMENTS

T24 Table 24 Q3B_Rank_Summary_Total_Base - You said you would consider the following aspects as very important to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank summary - Total baseBase: All adults aged 16-75 in the UK

T25 Table 25 Q3B_Rank1 - You said you would consider the following aspects as very important to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1Base: All adults aged 16-75 in the UK

T26 Table 26 Q3B_Rank1 - You said you would consider the following aspects as very important to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE VERY IMPORTANT FOR HOUSING DEVELOPMENTS

T27 Table 27 Q3B_Rank_123 - You said you would consider the following aspects as very important to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1-3Base: All adults aged 16-75 in the UK

T28 Table 28 Q3B_Rank_123 - You said you would consider the following aspects as very important to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1-3BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE VERY IMPORTANT FOR HOUSING DEVELOPMENTS

T29 Table 29 Q3AB_Rank_Summary - Combined: Essential/Very important - Rank summary BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE ESSENTIAL / VERY IMPORTANT FOR HOUSING DEVELOPMENTS

T30 Table 30 Q3AB_Rank_Summary_Total_Base - Combined: Essential/Very important - Rank summary - Total base Base: All adults aged 16-75 in the UK

T31 Table 31 Q3AB_Rank1 - Combined: Essential/Very important - Rank 1 Base: All adults aged 16-75 in the UK

T32 Table 32 Q3AB_Rank1 - Combined: Essential/Very important - Rank 1 BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE ESSENTIAL / VERY IMPORTANT FOR HOUSING DEVELOPMENTS

T33 Table 33 Q3AB_Rank_123 - Combined: Essential/Very important - Rank 1-3 Base: All adults aged 16-75 in the UK

T34 Table 34 Q3AB_Rank_123 - Combined: Essential/Very important - Rank 1-3 BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE ESSENTIAL / VERY IMPORTANT FOR HOUSING DEVELOPMENTS

T35 Table 35 Q4 - Which, if any, of the following do you consider to be the main benefits of incorporating communal green spaces (e.g. planted areas and other green spaces, etc.) into the design of housing developments?Base: All adults aged 16-75 in the UK
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Table 1

QTenure - Which of the following best describes your current housing situation? If you have more than one home, please think about the one you consider to be your main home.

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Being bought on a mortgage 622 291 326 52 150 177 161 82 17 70 62 55 47 70 47 99 59 19 56 20 558 64 439 183 286 336 23 102 171 292 439 139 43 66 158 173 225 330 292 66 551 622 -

 28% 26% 29% 17% 36% 45% 40% 11% 19% 29% 34% 28% 29% 33% 25% 32% 19% 19% 30% 32% 37% 8% 35% 19% 37% 23% 7% 19% 32% 47% 35% 18% 19% 16% 21% 37% 36% 47% 19% 22% 29% 43% -

    g cg cdg cg   p hpq p p hpq  hpq   p p u  w  y   A AB ABC FG    H HI HI M   N Q  

Owned outright by household 814 401 411 56 89 50 124 495 35 88 72 69 67 74 74 93 100 47 73 22 435 379 482 332 270 544 127 216 195 194 511 199 104 159 391 117 148 132 682 69 740 814 -

 36% 36% 36% 18% 22% 13% 31% 68% 40% 37% 39% 36% 41% 35% 40% 30% 32% 46% 39% 34% 29% 50% 38% 34% 35% 37% 36% 41% 36% 31% 41% 26% 46% 38% 53% 25% 24% 19% 44% 23% 38% 57% -

     e  cde cdef     o  o   op    t      D   F  F JK HJK    L  N Q  

Rented from a local authority 140 71 68 21 25 25 28 41 12 10 10 14 8 16 6 17 26 8 14 - 76 64 28 112 18 122 42 48 26 11 56 70 13 40 29 37 35 49 91 20 119 - 140

 6% 6% 6% 7% 6% 6% 7% 6% 13% 4% 5% 7% 5% 8% 3% 5% 8% 7% 8% - 5% 8% 2% 11% 2% 8% 12% 9% 5% 2% 4% 9% 6% 9% 4% 8% 6% 7% 6% 7% 6% - 19%

         ijlno   s  s   ns s s   t  v  x CD CD D   E  IK  I       P

         s                                   

Rented from a housing 

association/trust

189 100 89 41 33 32 34 48 9 18 11 15 8 16 14 24 38 12 17 6 99 89 63 125 31 157 59 52 33 19 69 95 25 46 47 47 48 59 130 32 151 - 189

 8% 9% 8% 13% 8% 8% 9% 7% 10% 8% 6% 8% 5% 7% 8% 8% 12% 12% 9% 9% 7% 12% 5% 13% 4% 11% 17% 10% 6% 3% 5% 12% 11% 11% 6% 10% 8% 8% 8% 11% 8% - 26%

    deg             jl     t  v  x BCD D D   E E I  I       P

Rented from a private landlord 390 198 187 99 92 99 45 56 15 45 25 32 25 30 35 61 79 13 23 8 284 106 212 179 155 236 73 104 100 87 166 187 37 98 109 66 118 111 279 87 298 - 390

 17% 18% 17% 31% 22% 25% 11% 8% 16% 19% 13% 16% 15% 14% 19% 20% 25% 13% 12% 13% 19% 14% 17% 18% 20% 16% 21% 20% 19% 14% 13% 25% 16% 23% 15% 14% 19% 16% 18% 29% 16% - 54%

    dfg fg fg g          jklm    u    y  D D D   EG  IJ   IJ   O   P

                 qr                           

NET: Owned 1436 692 737 108 239 227 284 578 52 159 134 124 114 144 121 191 159 67 128 42 993 443 921 515 556 880 150 318 366 486 950 339 147 224 549 289 373 462 974 135 1291 1436 -

 64% 63% 65% 34% 58% 58% 72% 79% 59% 66% 72% 64% 70% 68% 65% 62% 51% 64% 69% 66% 67% 59% 73% 53% 72% 60% 43% 60% 68% 78% 75% 45% 65% 54% 74% 62% 60% 66% 63% 46% 67% 100% -

     c c cde cdef  p hop p p p p p  p p p u  w  y   A AB ABC FG  F  HJK H H    N Q  

NET: Rented 719 368 344 161 151 155 107 144 35 73 45 61 40 62 56 101 144 33 54 14 459 259 303 416 204 514 174 204 159 117 291 352 75 184 185 149 201 219 500 139 568 - 719

 32% 33% 30% 51% 37% 39% 27% 20% 40% 30% 25% 31% 25% 29% 30% 33% 46% 32% 29% 22% 31% 34% 24% 42% 26% 35% 50% 38% 30% 19% 23% 46% 33% 44% 25% 32% 33% 31% 32% 47% 30% - 100%

    defg fg fg g  jls        ijkl       v  x BCD CD D   EG E IJK  I I   O   P

                 mnoqrs                           

Other 66 29 36 32 16 9 4 5 1 3 6 5 8 4 9 11 7 4 3 6 30 35 34 31 14 52 18 8 10 13 13 50 3 6 6 24 30 12 53 17 48 - -

 3% 3% 3% 10% 4% 2% 1% 1% 1% 1% 3% 2% 5% 2% 5% 4% 2% 4% 2% 9% 2% 5% 3% 3% 2% 4% 5% 1% 2% 2% 1% 7% 1% 2% 1% 5% 5% 2% 3% 6% 2% - -

    defg fg g       i  i     ikmpr  t    x BCD     EG    HI HI  L O    

Don't know 25 13 11 15 6 2 1 2 - 5 - 5 1 2 1 5 2 * 1 2 7 18 10 16 3 22 9 3 1 5 6 19 - 4 3 4 14 8 17 5 18 - -

 1% 1% 1% 5% 1% * * * - 2% - 3% * 1% 1% 2% 1% * 1% 3% * 2% 1% 2% * 2% 3% 1% * 1% 1% 3% - 1% * 1% 2% 1% 1% 2% 1% - -

    defg g       j        j  t    x BCD     EG     I       

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 2

Q1_Summary - Imagine you are looking for a property to rent or buy. How likely, or not, would you be to consider renting or buying each of the following types of property?

Base: All adults aged 16-75 in the UK

 

Property in an 

urban housing 

development (i.e. 

in a city 

environment)

Property in a 

suburban housing 

development (i.e. 

on the outskirts of 

a city)

Property in a rural 

housing 

development (i.e. 

in a rural setting)

UNWEIGHTED BASE 2246 2246 2246

WEIGHTED BASE 2246 2246 2246

Very likely 335 445 478

 15% 20% 21%

Fairly likely 654 1012 750

 29% 45% 33%

Not very likely 561 398 570

 25% 18% 25%

Not at likely 594 292 322

 26% 13% 14%

NET: Very/ fairly likely 989 1456 1228

 44% 65% 55%

NET: Not very/ at all likely 1155 690 892

 51% 31% 40%

Don't know 102 99 125

 5% 4% 6%

    

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 3

Q1_1 - Imagine you are looking for a property to rent or buy. How likely, or not, would you be to consider renting or buying each of the following types of property?  - Property in an urban housing development (i.e. in a city environment)

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Very likely 335 206 127 83 114 54 35 50 12 37 20 29 15 24 23 30 95 14 25 12 249 86 239 97 170 165 53 57 68 143 174 137 25 62 73 68 132 146 190 93 241 185 133

 15% 19% 11% 26% 28% 14% 9% 7% 14% 15% 11% 15% 9% 11% 12% 10% 31% 13% 13% 19% 17% 11% 19% 10% 22% 11% 15% 11% 13% 23% 14% 18% 11% 15% 10% 15% 21% 21% 12% 31% 13% 13% 18%

  b  efg efg fg           hijk    u  w  y     ABC  EG  I  I HIJ M  O   P

                 lmnoqr                           

Fairly likely 654 325 317 155 159 118 100 122 29 57 53 61 45 59 35 83 115 32 65 21 447 207 374 280 231 423 105 147 166 173 324 286 44 105 194 134 221 225 429 120 524 355 270

 29% 30% 28% 49% 39% 30% 25% 17% 33% 24% 29% 31% 27% 28% 18% 27% 37% 31% 35% 33% 30% 27% 29% 29% 30% 29% 30% 28% 31% 28% 26% 38% 20% 25% 26% 29% 36% 32% 28% 40% 27% 25% 38%

    defg efg g g  n  n n  n  n imno n in n            EG     HIJ   O   P

Not very likely 561 255 306 44 73 115 131 198 21 67 44 44 45 63 58 83 58 23 45 10 367 194 300 262 180 381 80 138 140 157 345 135 81 84 218 132 128 180 381 44 513 389 154

 25% 23% 27% 14% 18% 29% 33% 27% 24% 28% 24% 23% 28% 30% 31% 27% 19% 22% 24% 16% 25% 26% 24% 27% 23% 26% 23% 26% 26% 25% 27% 18% 36% 20% 29% 28% 21% 26% 25% 15% 27% 27% 21%

   a   cd cd cd  p   p p ps p               F  EF  HK HK     N Q  

Not at likely 594 263 329 22 52 89 115 316 19 65 57 55 51 52 65 98 34 29 49 21 363 230 307 287 176 418 92 164 144 135 366 161 66 140 228 111 115 131 462 18 566 457 119

 26% 24% 29% 7% 13% 23% 29% 43% 21% 27% 31% 28% 31% 25% 35% 32% 11% 28% 26% 32% 24% 30% 24% 29% 23% 28% 26% 31% 27% 22% 29% 21% 29% 33% 31% 24% 19% 19% 30% 6% 29% 32% 17%

   a  c cd cd cdef p p p p p p hmp p  p p p  t  v  x  D   F  F JK JK    L  N Q  

NET: Very/ fairly likely 989 532 444 237 273 172 135 172 42 94 73 90 60 82 57 113 210 46 90 33 696 293 613 376 401 588 158 204 234 315 498 422 69 167 267 202 352 371 618 212 765 540 402

 44% 48% 39% 75% 66% 44% 34% 24% 47% 39% 39% 46% 37% 39% 31% 37% 67% 44% 48% 52% 47% 39% 48% 38% 52% 40% 45% 38% 44% 51% 39% 56% 31% 40% 36% 43% 57% 53% 40% 72% 40% 38% 56%

  b  defg efg fg g  n   n     hijk n lno no u  w  y     BC G EG    I HIJ M  O   P

                 lmnoqrs                           

NET: Not very/ at all likely 1155 517 634 65 125 204 246 514 40 132 101 99 96 115 123 180 92 52 94 31 730 425 606 548 356 799 172 302 284 291 711 297 147 224 446 242 243 311 843 62 1079 845 273

 51% 47% 56% 21% 30% 52% 62% 71% 45% 55% 54% 51% 59% 54% 66% 58% 30% 50% 50% 48% 49% 56% 48% 56% 46% 54% 49% 57% 53% 47% 56% 39% 65% 54% 60% 52% 39% 44% 55% 21% 56% 59% 38%

   a  c cd cde cdef p p p p p p hijk hp  p p p  t  v  x  AD   F  EF K HJK K   L  N Q  

               mpqrs                             

Don't know 102 52 49 13 15 17 15 42 7 15 12 6 8 14 6 15 10 6 4 - 64 38 49 53 19 83 22 27 18 13 52 41 9 27 30 22 23 20 83 22 80 50 43

 5% 5% 4% 4% 4% 4% 4% 6% 7% 6% 6% 3% 5% 7% 3% 5% 3% 6% 2% - 4% 5% 4% 5% 3% 6% 6% 5% 3% 2% 4% 5% 4% 7% 4% 5% 4% 3% 5% 7% 4% 4% 6%

         rs r r   r            x D D           L O   P

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 4

Q1_2 - Imagine you are looking for a property to rent or buy. How likely, or not, would you be to consider renting or buying each of the following types of property?  - Property in a suburban housing development (i.e. on the outskirts of a city)

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Very likely 445 222 221 87 93 87 73 104 22 55 42 34 25 42 30 58 68 16 41 11 337 108 280 165 175 270 54 88 117 163 258 149 38 65 131 106 143 179 266 69 374 285 142

 20% 20% 20% 28% 23% 22% 18% 14% 25% 23% 22% 18% 15% 20% 16% 19% 22% 15% 22% 18% 23% 14% 22% 17% 23% 18% 15% 16% 22% 26% 20% 20% 17% 16% 18% 23% 23% 26% 17% 23% 19% 20% 20%

    fg g g               u  w  y    AB AB      HI HI M      

Fairly likely 1012 513 489 144 208 191 185 284 46 112 77 101 82 100 69 139 134 43 79 28 667 345 570 441 352 659 160 249 219 292 549 351 111 182 321 212 297 341 671 142 859 643 326

 45% 47% 43% 46% 51% 49% 46% 39% 52% 47% 42% 52% 50% 47% 37% 45% 43% 42% 42% 45% 45% 46% 45% 45% 45% 45% 45% 47% 41% 47% 44% 46% 49% 43% 43% 46% 48% 49% 43% 48% 45% 45% 45%

     g g g  n   n n                         M      

Not very likely 398 190 206 54 64 68 71 141 4 41 35 23 25 40 44 51 67 24 30 13 260 138 219 179 145 253 66 87 114 94 232 131 35 69 140 90 99 113 285 53 341 251 137

 18% 17% 18% 17% 16% 17% 18% 19% 5% 17% 19% 12% 15% 19% 24% 17% 21% 24% 16% 20% 17% 18% 17% 18% 19% 17% 19% 16% 21% 15% 18% 17% 16% 16% 19% 19% 16% 16% 18% 18% 18% 17% 19%

          h h  h h hk h hk hk h h         D               

Not at likely 292 135 155 15 28 35 59 155 7 22 21 31 25 19 36 46 30 16 29 11 173 119 149 143 87 205 53 84 68 59 178 83 31 79 110 47 57 57 235 15 270 200 80

 13% 12% 14% 5% 7% 9% 15% 21% 8% 9% 11% 16% 15% 9% 19% 15% 9% 15% 16% 17% 12% 16% 12% 15% 11% 14% 15% 16% 13% 10% 14% 11% 14% 19% 15% 10% 9% 8% 15% 5% 14% 14% 11%

       cde cdef    m   himp       t     D D      JK JK    L  N   

NET: Very/ fairly likely 1456 735 710 232 302 278 258 388 68 167 119 135 107 142 99 198 202 59 120 40 1004 453 850 606 527 929 214 337 336 455 807 500 149 247 451 319 440 520 937 211 1233 929 468

 65% 67% 63% 73% 73% 71% 65% 53% 77% 69% 64% 69% 66% 67% 53% 64% 65% 57% 64% 63% 67% 60% 67% 62% 68% 63% 61% 63% 63% 73% 64% 66% 66% 59% 61% 68% 71% 74% 61% 71% 64% 65% 65%

    fg fg g g  nopq nq n n n n  n n  n  u  w  y     ABC      HI HI M  O    

         r                                   

NET: Not very/ at all likely 690 326 361 69 93 103 130 296 12 64 56 54 50 58 80 97 97 40 59 24 433 257 368 322 232 458 119 171 182 152 410 214 66 148 250 136 156 170 520 67 610 451 217

 31% 30% 32% 22% 23% 26% 33% 41% 13% 26% 30% 28% 31% 28% 43% 32% 31% 39% 31% 37% 29% 34% 29% 33% 30% 31% 34% 32% 34% 25% 33% 28% 29% 35% 34% 29% 25% 24% 34% 23% 32% 31% 30%

       cd cdef  h h h h h hijk h h hi h h  t     D D D     K K    L  N   

               lmopr                             

Don't know 99 41 57 15 18 12 10 45 9 10 10 6 6 11 8 14 13 4 9 - 54 45 50 50 17 82 18 25 18 13 43 46 10 24 42 11 23 12 87 18 81 57 34

 4% 4% 5% 5% 4% 3% 2% 6% 10% 4% 5% 3% 4% 5% 4% 4% 4% 4% 5% - 4% 6% 4% 5% 2% 6% 5% 5% 3% 2% 3% 6% 4% 6% 6% 2% 4% 2% 6% 6% 4% 4% 5%

        ef ks             t    x D D    E  J J    L     

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 5

Q1_3 - Imagine you are looking for a property to rent or buy. How likely, or not, would you be to consider renting or buying each of the following types of property?  - Property in a rural housing development (i.e. in a rural setting)

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Very likely 478 247 227 56 81 90 96 156 16 52 40 40 39 53 50 72 47 24 37 9 331 148 260 219 169 309 62 119 108 157 302 122 54 75 154 112 137 181 298 40 437 319 141

 21% 22% 20% 18% 20% 23% 24% 21% 18% 22% 22% 20% 24% 25% 27% 23% 15% 23% 20% 14% 22% 20% 20% 22% 22% 21% 18% 22% 20% 25% 24% 16% 24% 18% 21% 24% 22% 26% 19% 14% 23% 22% 20%

             p p p p              A F  F   H  M   N   

Fairly likely 750 376 370 94 124 153 145 234 24 85 78 64 58 72 62 106 82 38 55 25 515 235 414 336 263 487 111 168 198 210 442 229 79 128 241 174 207 262 488 83 656 512 219

 33% 34% 33% 30% 30% 39% 37% 32% 27% 35% 42% 33% 36% 34% 33% 34% 26% 36% 30% 40% 35% 31% 33% 34% 34% 33% 32% 32% 37% 34% 35% 30% 35% 31% 32% 37% 34% 37% 32% 28% 34% 36% 30%

      cdg    p hpr  p   p               F     H  M    Q  

Not very likely 570 262 301 96 129 97 81 167 32 66 31 48 38 49 42 74 90 25 55 19 372 199 343 227 209 361 87 126 144 154 286 222 63 108 196 99 167 176 394 98 465 332 213

 25% 24% 27% 31% 31% 25% 20% 23% 36% 28% 17% 25% 23% 23% 23% 24% 29% 24% 30% 30% 25% 26% 27% 23% 27% 25% 25% 24% 27% 25% 23% 29% 28% 26% 26% 21% 27% 25% 26% 33% 24% 23% 30%

    fg efg    jlmn j       j  j j            E     J   O   P

         o                                   

Not at likely 322 160 161 52 58 38 54 120 9 23 23 26 22 27 22 41 76 13 31 9 194 128 188 134 116 206 60 90 70 79 163 141 18 81 104 59 79 60 262 54 262 198 110

 14% 15% 14% 17% 14% 10% 14% 16% 10% 10% 13% 13% 14% 13% 12% 13% 24% 12% 17% 14% 13% 17% 15% 14% 15% 14% 17% 17% 13% 13% 13% 18% 8% 19% 14% 13% 13% 9% 17% 18% 14% 14% 15%

    e    e         hijk  i   t          EG  IJK     L O    

                 lmnoq                           

NET: Very/ fairly likely 1228 623 597 150 205 243 241 389 40 137 118 104 97 125 112 178 129 61 92 35 846 383 674 555 433 796 173 287 305 367 745 351 133 203 395 286 344 442 786 123 1093 831 360

 55% 57% 53% 47% 50% 62% 61% 53% 45% 57% 64% 53% 60% 59% 60% 58% 41% 59% 49% 54% 57% 51% 53% 57% 56% 54% 49% 54% 57% 59% 59% 46% 59% 48% 53% 61% 56% 63% 51% 42% 57% 58% 50%

      cdg cdg   p hpr p hp hp hp hp  p   u        A A F  F   HI H M   N Q  

NET: Not very/ at all likely 892 422 462 149 187 135 135 287 41 90 55 74 60 76 64 115 166 37 86 28 566 327 531 362 325 567 147 216 214 233 449 362 81 189 300 158 246 237 656 151 727 530 323

 40% 38% 41% 47% 45% 34% 34% 39% 46% 37% 30% 38% 37% 36% 34% 37% 53% 36% 46% 44% 38% 43% 42% 37% 42% 39% 42% 41% 40% 38% 36% 48% 36% 45% 40% 34% 40% 34% 42% 51% 38% 37% 45%

    efg ef    j        ijkl  jn   t w         EG  J J    L O   P

                 mnoq                           

Don't know 125 56 68 17 20 15 20 52 8 15 12 17 6 11 10 16 17 5 8 1 79 46 64 61 19 106 31 30 16 20 67 47 11 26 48 22 29 23 102 21 104 75 36

 6% 5% 6% 5% 5% 4% 5% 7% 9% 6% 7% 9% 3% 5% 6% 5% 5% 4% 4% 2% 5% 6% 5% 6% 2% 7% 9% 6% 3% 3% 5% 6% 5% 6% 6% 5% 5% 3% 7% 7% 5% 5% 5%

        e                  x CD            L     

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 6

Q2_Summary - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?

Base: All adults aged 16-75 in the UK

 

The overall layout 

of the housing 

development

Architectural 

design (i.e. the 

look of the houses 

and other 

structures in the 

area)

Access to 

communal green 

spaces (e.g. 

planted areas and 

other green 

spaces, etc.)

Access to 

communal 

outdoor spaces 

(i.e. areas where 

people can spend 

time outdoors, 

e.g. outdoor 

sports facilities, 

picnic areas, etc.)

Green features 

between buildings 

and pavements 

(e.g. trees, plants, 

patches of grass, 

etc.)

Nature 

conservation (i.e. 

planting and 

building that 

supports local 

wildlife and 

biodiversity)

Pedestrian/ 

mobilityfriendly 

pathways (i.e. safe 

and convenient 

routes dedicated 

to walking/ 

wheeling 

throughout the 

area)

Cycle paths (i.e. 

safe and 

convenient routes 

dedicated to 

cycling throughout 

the area)

Features that help 

with rainwater 

management (e.g. 

ponds, planted 

areas, etc.)

Access to public 

transport

UNWEIGHTED BASE 2246 2246 2246 2246 2246 2246 2246 2246 2246 2246

WEIGHTED BASE 2246 2246 2246 2246 2246 2246 2246 2246 2246 2246

Essential 410 372 491 436 496 395 541 183 333 668

 18% 17% 22% 19% 22% 18% 24% 8% 15% 30%

Very important 906 765 813 744 785 655 807 410 669 706

 40% 34% 36% 33% 35% 29% 36% 18% 30% 31%

Fairly important 740 763 686 713 729 821 648 678 741 552

 33% 34% 31% 32% 32% 37% 29% 30% 33% 25%

Not very important 110 233 160 238 136 242 158 616 333 215

 5% 10% 7% 11% 6% 11% 7% 27% 15% 10%

Not at all important 36 59 45 72 48 67 48 301 84 66

 2% 3% 2% 3% 2% 3% 2% 13% 4% 3%

NET: Essential/ very important 1316 1137 1303 1181 1281 1051 1348 593 1001 1373

 59% 51% 58% 53% 57% 47% 60% 26% 45% 61%

NET: At least fairly important 2056 1900 1989 1893 2011 1872 1996 1271 1742 1925

 92% 85% 89% 84% 90% 83% 89% 57% 78% 86%

NET: Not very/ at all important 146 292 205 310 184 309 206 917 417 280

 7% 13% 9% 14% 8% 14% 9% 41% 19% 12%

Don't know 43 54 52 43 51 65 44 58 87 41

 2% 2% 2% 2% 2% 3% 2% 3% 4% 2%

           

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 7

Q2_1 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development? - The overall layout of the housing development

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Essential 410 172 235 53 79 68 73 138 11 38 39 40 27 35 39 60 66 21 30 5 285 126 261 149 171 239 59 90 84 134 246 118 47 78 136 67 130 146 264 71 336 290 106

 18% 16% 21% 17% 19% 17% 18% 19% 12% 16% 21% 20% 17% 17% 21% 19% 21% 20% 16% 8% 19% 17% 21% 15% 22% 16% 17% 17% 16% 22% 19% 16% 21% 19% 18% 14% 21% 21% 17% 24% 17% 20% 15%

   a        s s   s  s      w  y     C F      J M  O  Q  

Very important 906 451 449 118 157 146 162 323 32 92 65 74 71 95 70 139 129 41 69 27 598 307 511 395 310 596 132 200 241 261 534 277 94 155 299 194 257 296 610 118 777 626 245

 40% 41% 40% 37% 38% 37% 41% 44% 37% 38% 35% 38% 44% 45% 37% 45% 41% 39% 37% 43% 40% 41% 40% 40% 40% 41% 38% 38% 45% 42% 42% 36% 42% 37% 40% 42% 42% 42% 40% 40% 40% 44% 34%

        e        j             AB  F           Q  

Fairly important 740 379 356 109 135 146 126 224 36 91 58 64 49 65 60 93 93 35 76 20 477 264 400 340 237 504 126 187 168 189 386 289 66 145 236 166 194 212 528 80 650 439 274

 33% 34% 32% 35% 33% 37% 32% 31% 41% 38% 31% 33% 30% 31% 32% 30% 30% 34% 41% 32% 32% 35% 32% 35% 30% 34% 36% 35% 31% 30% 31% 38% 29% 35% 32% 36% 31% 30% 34% 27% 34% 31% 38%

      g             op             EG         N  P

Not very important 110 60 49 25 28 20 18 19 5 13 15 8 12 8 5 8 14 6 9 6 80 30 60 50 42 68 16 31 26 28 58 40 12 21 46 21 22 31 79 19 92 53 52

 5% 5% 4% 8% 7% 5% 5% 3% 6% 5% 8% 4% 7% 4% 3% 3% 5% 6% 5% 10% 5% 4% 5% 5% 5% 5% 5% 6% 5% 5% 5% 5% 5% 5% 6% 4% 4% 4% 5% 6% 5% 4% 7%

    g g g     no  o       no               K        P

Not at all important 36 22 14 6 3 4 11 12 2 4 2 4 4 4 1 3 5 - 3 4 26 10 21 15 8 28 7 15 12 1 16 19 2 9 12 11 4 6 30 2 34 9 24

 2% 2% 1% 2% 1% 1% 3% 2% 2% 2% 1% 2% 2% 2% 1% 1% 2% - 2% 6% 2% 1% 2% 2% 1% 2% 2% 3% 2% * 1% 2% 1% 2% 2% 2% 1% 1% 2% 1% 2% 1% 3%

       d             noq       D D D       K       P

NET: Essential/ very important 1316 623 684 171 236 214 235 460 43 130 104 114 98 130 109 199 196 62 99 32 883 433 772 544 481 835 191 290 326 395 780 395 141 233 435 261 387 442 874 189 1113 916 351

 59% 57% 61% 54% 57% 55% 59% 63% 49% 54% 56% 58% 60% 62% 58% 64% 63% 60% 53% 51% 59% 57% 61% 56% 62% 57% 54% 54% 61% 64% 62% 52% 62% 56% 59% 56% 63% 63% 57% 64% 58% 64% 49%

        ce        hir hr      w  y     AB F  F    HJ M    Q  

NET: At least fairly important 2056 1002 1040 280 371 360 361 684 79 221 162 177 148 195 170 292 289 97 175 53 1360 697 1172 884 718 1339 317 477 494 584 1166 684 206 378 671 427 581 654 1402 269 1763 1355 625

 92% 91% 92% 89% 90% 92% 91% 94% 90% 92% 88% 91% 90% 92% 91% 94% 92% 93% 93% 82% 91% 92% 92% 90% 92% 91% 90% 90% 92% 94% 92% 90% 92% 90% 90% 92% 94% 93% 91% 91% 92% 94% 87%

        cd  s    s  js s s s           AB       HI     Q  

NET: Not very/ at all important 146 83 63 31 31 25 29 31 7 17 18 12 16 12 6 11 19 6 12 10 106 40 81 65 50 97 24 45 38 29 74 59 14 30 58 32 26 37 109 21 125 62 77

 7% 8% 6% 10% 7% 6% 7% 4% 8% 7% 9% 6% 10% 6% 3% 4% 6% 6% 6% 16% 7% 5% 6% 7% 6% 7% 7% 9% 7% 5% 6% 8% 6% 7% 8% 7% 4% 5% 7% 7% 7% 4% 11%

    g g  g    no  no       ikmno        D       K        P

                    pr                        

Don't know 43 17 25 4 10 8 7 14 2 3 5 5 - 4 11 6 4 1 1 1 25 19 14 29 9 34 11 10 5 7 21 17 5 11 14 7 11 10 33 6 36 19 17

 2% 2% 2% 1% 2% 2% 2% 2% 2% 1% 3% 3% - 2% 6% 2% 1% 1% * 1% 2% 2% 1% 3% 1% 2% 3% 2% 1% 1% 2% 2% 2% 3% 2% 2% 2% 1% 2% 2% 2% 1% 2%

           l l   ilopr         v   CD                 

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Return to Index

25-061766-13 - LANDSCAPE-LED DEVELOPMENT

27TH - 31ST MARCH 2026

PUBLIC

IPSOS

25 Jun 2026

Table 8

Q2_2 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Architectural design (i.e. the look of the houses and other structures in the area)

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Essential 372 150 218 49 73 59 49 141 12 47 35 29 30 28 33 63 56 15 15 10 237 134 237 134 149 222 55 70 85 130 213 124 35 66 128 64 113 116 255 62 308 268 90

 17% 14% 19% 16% 18% 15% 12% 19% 13% 19% 19% 15% 18% 13% 18% 20% 18% 14% 8% 15% 16% 18% 19% 14% 19% 15% 16% 13% 16% 21% 17% 16% 16% 16% 17% 14% 18% 17% 17% 21% 16% 19% 12%

   a  f   f  r r  r  r r r      w  y     BC          O  Q  

Very important 765 371 388 100 151 123 140 251 28 88 60 74 46 75 65 108 106 35 61 17 525 240 484 281 293 472 107 168 165 261 475 219 70 121 247 177 220 269 496 105 651 557 183

 34% 34% 34% 32% 37% 31% 35% 34% 32% 37% 32% 38% 28% 35% 35% 35% 34% 33% 33% 27% 35% 32% 38% 29% 38% 32% 30% 32% 31% 42% 38% 29% 31% 29% 33% 38% 36% 38% 32% 35% 34% 39% 25%

                       w  y     ABC F     H H M    Q  

Fairly important 763 395 364 99 140 145 140 240 31 71 62 67 63 75 57 93 114 34 77 22 504 259 386 378 253 510 120 203 200 164 417 261 86 154 256 164 190 225 538 84 670 466 269

 34% 36% 32% 31% 34% 37% 35% 33% 35% 30% 33% 34% 38% 35% 31% 30% 36% 32% 41% 34% 34% 34% 30% 39% 33% 35% 34% 38% 37% 26% 33% 34% 38% 37% 34% 35% 31% 32% 35% 28% 35% 32% 37%

                   ino     v   D D D            N  P

Not very important 233 136 96 48 31 45 46 62 12 26 19 15 17 24 16 33 24 17 21 7 156 77 117 116 60 173 41 60 67 48 110 98 25 46 80 41 66 65 168 28 201 103 120

 10% 12% 9% 15% 8% 11% 12% 9% 14% 11% 10% 8% 10% 11% 9% 11% 8% 16% 11% 12% 10% 10% 9% 12% 8% 12% 12% 11% 13% 8% 9% 13% 11% 11% 11% 9% 11% 9% 11% 9% 10% 7% 17%

  b  dg              kp        x   D   E           P

Not at all important 59 28 32 12 8 9 15 15 3 6 2 4 6 4 2 6 6 2 11 7 38 22 27 33 11 48 11 19 14 9 22 35 3 16 17 12 14 15 44 9 49 20 34

 3% 2% 3% 4% 2% 2% 4% 2% 3% 2% 1% 2% 4% 2% 1% 2% 2% 2% 6% 11% 3% 3% 2% 3% 1% 3% 3% 4% 3% 2% 2% 5% 1% 4% 2% 3% 2% 2% 3% 3% 3% 1% 5%

                   jnop ijkmn      x  D    EG           P

                    opq                        

NET: Essential/ very important 1137 520 606 150 224 182 189 392 40 135 95 103 76 103 99 171 162 49 76 27 762 374 721 415 442 695 162 238 250 391 688 343 105 187 375 241 333 385 751 167 959 825 273

 51% 47% 54% 47% 54% 46% 48% 54% 46% 56% 51% 53% 47% 49% 53% 55% 52% 48% 41% 42% 51% 50% 57% 42% 57% 47% 46% 45% 47% 63% 55% 45% 47% 45% 50% 52% 54% 55% 49% 56% 50% 57% 38%

   a  e   e  r  r   r r r      w  y     ABC FG     H H M  O  Q  

NET: At least fairly important 1900 915 970 249 364 327 329 631 71 206 157 170 139 178 156 264 276 83 153 49 1266 634 1107 793 695 1205 282 441 450 555 1105 604 192 341 631 405 523 610 1290 251 1629 1291 542

 85% 83% 86% 79% 88% 83% 83% 87% 80% 86% 85% 87% 85% 84% 83% 85% 88% 80% 82% 76% 85% 84% 87% 81% 90% 82% 80% 83% 84% 90% 88% 79% 85% 81% 85% 87% 85% 87% 84% 85% 85% 90% 75%

     cf   c         qs      w  y     ABC F     H      Q  

NET: Not very/ at all important 292 164 128 61 39 55 60 77 15 31 22 19 23 28 19 39 30 19 32 14 194 98 144 149 71 221 51 79 81 58 131 133 27 62 96 53 81 80 212 37 250 123 154

 13% 15% 11% 19% 10% 14% 15% 11% 17% 13% 12% 10% 14% 13% 10% 13% 10% 18% 17% 23% 13% 13% 11% 15% 9% 15% 15% 15% 15% 9% 10% 18% 12% 15% 13% 11% 13% 11% 14% 13% 13% 9% 21%

  b  dg   dg           p p knp    v  x D D D   E           P

Don't know 54 23 30 6 9 11 8 20 3 4 6 6 1 5 12 6 6 2 2 1 30 24 17 37 10 44 18 13 4 7 24 23 6 15 16 8 14 11 43 8 45 22 23

 2% 2% 3% 2% 2% 3% 2% 3% 3% 2% 3% 3% 1% 2% 7% 2% 2% 2% 1% 1% 2% 3% 1% 4% 1% 3% 5% 2% 1% 1% 2% 3% 3% 4% 2% 2% 2% 2% 3% 3% 2% 2% 3%

               ilopr         v  x BCD                P

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 9

Q2_3 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Access to communal green spaces (e.g. planted areas and other green spaces, etc.)

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Essential 491 218 267 62 78 78 88 185 18 43 42 34 36 50 52 84 60 23 36 12 306 185 284 207 203 288 84 107 104 154 288 151 52 89 175 94 133 147 344 67 420 349 123

 22% 20% 24% 20% 19% 20% 22% 25% 21% 18% 23% 18% 22% 24% 28% 27% 19% 22% 19% 19% 21% 24% 22% 21% 26% 20% 24% 20% 19% 25% 23% 20% 23% 21% 24% 20% 22% 21% 22% 23% 22% 24% 17%

   a     d       ikp ikp      t   y     C            Q  

Very important 813 387 419 100 159 154 134 266 25 92 54 67 60 80 71 112 131 33 69 19 570 243 490 323 299 514 106 200 207 231 491 243 79 136 252 194 229 286 527 102 705 532 249

 36% 35% 37% 32% 38% 39% 34% 36% 29% 38% 29% 34% 37% 38% 38% 36% 42% 32% 37% 29% 38% 32% 39% 33% 38% 35% 30% 38% 39% 37% 39% 32% 35% 33% 34% 42% 37% 41% 34% 35% 37% 37% 35%

                 hj    u  w     A A A F     HI  M      

Fairly important 686 361 323 114 120 126 119 208 33 74 60 68 52 57 44 81 96 40 62 20 447 239 356 329 208 478 104 169 172 175 369 244 74 133 235 127 191 197 489 91 584 426 239

 31% 33% 29% 36% 29% 32% 30% 29% 38% 31% 32% 35% 32% 27% 23% 26% 31% 39% 33% 31% 30% 32% 28% 34% 27% 33% 30% 32% 32% 28% 29% 32% 33% 32% 32% 27% 31% 28% 32% 31% 30% 30% 33%

    g     n   n      no      v  x                  

Not very important 160 86 74 34 36 20 34 35 6 24 21 12 9 16 6 18 18 7 14 9 113 47 88 72 49 112 35 29 41 43 70 80 10 36 50 36 39 51 109 24 134 85 67

 7% 8% 7% 11% 9% 5% 9% 5% 7% 10% 11% 6% 6% 8% 3% 6% 6% 7% 7% 15% 8% 6% 7% 7% 6% 8% 10% 5% 8% 7% 6% 11% 5% 9% 7% 8% 6% 7% 7% 8% 7% 6% 9%

    eg g  g   n nop         klnop       B     EG           P

Not at all important 45 27 18 2 6 7 11 17 2 4 2 6 6 3 7 4 3 - 4 4 27 18 25 20 10 35 10 15 9 9 20 19 6 14 10 10 11 11 34 * 43 19 21

 2% 2% 2% 1% 2% 2% 3% 2% 2% 2% 1% 3% 4% 1% 4% 1% 1% - 2% 6% 2% 2% 2% 2% 1% 2% 3% 3% 2% 1% 2% 3% 3% 3% 1% 2% 2% 2% 2% * 2% 1% 3%

             p  p     opq              I       N  P

NET: Essential/ very important 1303 605 685 162 237 232 222 451 44 135 96 102 96 130 122 196 190 56 106 31 875 428 773 530 501 802 190 308 310 385 779 393 131 225 427 288 363 433 871 169 1125 881 372

 58% 55% 61% 51% 57% 59% 56% 62% 50% 56% 52% 52% 59% 62% 66% 63% 61% 54% 56% 48% 59% 57% 61% 54% 65% 55% 54% 58% 58% 62% 62% 52% 58% 54% 58% 62% 59% 62% 56% 57% 58% 61% 52%

   a     c       hjks hjks       w  y     A F     H  M    Q  

NET: At least fairly important 1989 966 1009 276 357 358 340 658 77 209 155 170 148 188 166 277 286 96 167 50 1323 666 1130 859 710 1280 294 477 483 560 1148 637 205 358 662 415 554 630 1360 260 1709 1307 611

 89% 88% 89% 87% 87% 91% 86% 90% 87% 87% 84% 87% 90% 89% 89% 90% 92% 93% 89% 79% 89% 88% 89% 88% 91% 87% 84% 89% 90% 90% 91% 84% 91% 86% 89% 89% 90% 90% 88% 88% 89% 91% 85%

      f  f     s   s js js       y   A A A F  F         Q  

NET: Not very/ at all important 205 112 92 36 43 27 46 53 8 28 23 18 15 19 13 22 20 7 18 13 140 65 113 92 59 146 45 44 50 51 90 99 16 49 60 47 49 62 143 24 177 104 89

 9% 10% 8% 12% 10% 7% 12% 7% 9% 12% 13% 9% 9% 9% 7% 7% 7% 7% 10% 20% 9% 9% 9% 9% 8% 10% 13% 8% 9% 8% 7% 13% 7% 12% 8% 10% 8% 9% 9% 8% 9% 7% 12%

    g   eg    p         klmno       BD     EG           P

                    pqr                        

Don't know 52 23 27 3 13 8 11 17 3 4 6 7 1 4 8 10 6 * 1 * 27 24 25 27 9 43 13 12 3 9 23 24 4 11 21 5 15 10 41 12 39 25 19

 2% 2% 2% 1% 3% 2% 3% 2% 3% 2% 3% 4% * 2% 4% 3% 2% * 1% 1% 2% 3% 2% 3% 1% 3% 4% 2% 1% 1% 2% 3% 2% 3% 3% 1% 2% 1% 3% 4% 2% 2% 3%

            l   lr           x CD C       J     O    

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 10

Q2_4 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Access to communal outdoor spaces (i.e. areas where people can spend time outdoors, e.g. outdoor sports facilities, picnic areas, etc.)

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Essential 436 200 229 64 84 71 75 142 13 41 43 32 34 32 43 74 66 15 31 12 284 152 252 185 186 251 83 86 98 139 257 134 45 73 135 108 121 145 291 74 360 289 124

 19% 18% 20% 20% 20% 18% 19% 20% 15% 17% 23% 16% 21% 15% 23% 24% 21% 15% 17% 19% 19% 20% 20% 19% 24% 17% 24% 16% 18% 22% 20% 18% 20% 17% 18% 23% 19% 21% 19% 25% 19% 20% 17%

                m         y  B   B      H    O    

Very important 744 377 364 105 128 135 139 237 26 72 47 70 55 77 59 98 102 46 74 20 508 236 438 306 266 478 98 188 173 223 444 227 74 120 236 158 230 279 466 118 618 478 241

 33% 34% 32% 33% 31% 34% 35% 32% 29% 30% 25% 36% 34% 36% 32% 32% 33% 44% 39% 31% 34% 31% 35% 31% 34% 33% 28% 35% 32% 36% 35% 30% 33% 29% 32% 34% 37% 40% 30% 40% 32% 33% 33%

            j  j    hijo j         A  A F      H M  O    

Fairly important 713 339 368 101 137 136 119 220 34 89 56 58 50 62 57 97 103 34 58 15 469 244 398 315 225 488 103 165 183 185 394 243 76 140 241 140 191 199 514 80 627 459 230

 32% 31% 33% 32% 33% 35% 30% 30% 39% 37% 30% 30% 31% 29% 30% 31% 33% 33% 31% 23% 31% 32% 31% 32% 29% 33% 29% 31% 34% 30% 31% 32% 34% 34% 32% 30% 31% 28% 33% 27% 33% 32% 32%

                          x             L     

Not very important 238 129 109 34 47 33 39 84 10 31 24 20 13 31 9 29 27 7 19 17 158 80 120 118 75 163 48 60 58 50 111 105 21 57 94 40 47 55 183 16 216 147 83

 11% 12% 10% 11% 11% 9% 10% 12% 11% 13% 13% 10% 8% 15% 5% 9% 9% 7% 10% 26% 11% 11% 9% 12% 10% 11% 14% 11% 11% 8% 9% 14% 9% 14% 13% 9% 8% 8% 12% 5% 11% 10% 12%

          n n   n      hijk       D     E  JK K    L  N   

                    lnopqr                        

Not at all important 72 39 33 8 7 8 19 30 4 7 11 8 8 5 10 6 8 1 5 1 47 25 43 28 20 51 9 22 17 16 30 36 5 21 22 14 16 12 59 5 64 42 27

 3% 4% 3% 2% 2% 2% 5% 4% 4% 3% 6% 4% 5% 2% 5% 2% 3% 1% 3% 1% 3% 3% 3% 3% 3% 3% 3% 4% 3% 3% 2% 5% 2% 5% 3% 3% 3% 2% 4% 2% 3% 3% 4%

       de d   oq                     E       L     

NET: Essential/ very important 1181 577 593 169 212 206 214 379 39 113 90 101 89 109 102 172 168 61 105 31 792 388 690 491 452 729 182 274 272 362 701 361 118 193 371 266 351 424 757 192 978 767 364

 53% 52% 53% 54% 52% 52% 54% 52% 44% 47% 49% 52% 55% 52% 55% 56% 54% 59% 56% 49% 53% 51% 54% 50% 58% 50% 52% 51% 51% 58% 56% 48% 53% 46% 50% 57% 57% 60% 49% 65% 51% 53% 51%

                         y     BC F     HI HI M  O    

NET: At least fairly important 1893 916 960 270 350 342 333 599 73 201 146 159 139 171 159 269 271 95 162 46 1261 632 1088 805 676 1217 284 439 455 547 1095 604 194 333 613 406 541 623 1270 272 1605 1227 594

 84% 83% 85% 86% 85% 87% 84% 82% 83% 84% 79% 82% 85% 81% 85% 87% 87% 92% 87% 73% 85% 84% 86% 82% 87% 83% 81% 82% 85% 88% 87% 79% 86% 80% 82% 87% 88% 89% 82% 92% 83% 85% 83%

             s  s js js jkms s    w  y     AB F  F   HI HI M  O    

NET: Not very/ at all important 310 168 142 42 54 42 58 114 14 38 35 29 21 35 19 35 35 8 24 18 205 105 164 146 95 214 57 82 75 66 141 142 27 77 116 54 62 68 242 21 281 189 110

 14% 15% 13% 13% 13% 11% 15% 16% 15% 16% 19% 15% 13% 17% 10% 11% 11% 8% 13% 27% 14% 14% 13% 15% 12% 15% 16% 15% 14% 11% 11% 19% 12% 18% 16% 12% 10% 10% 16% 7% 15% 13% 15%

        e   nopq   q      klno       D D    EG  JK K    L  N   

                    pqr                        

Don't know 43 17 26 4 9 9 6 15 1 1 4 7 3 6 9 5 6 * 1 - 24 19 16 26 5 38 10 11 6 7 25 14 4 8 15 6 15 11 32 3 39 20 15

 2% 2% 2% 1% 2% 2% 1% 2% 2% 1% 2% 4% 2% 3% 5% 2% 2% * * - 2% 2% 1% 3% 1% 3% 3% 2% 1% 1% 2% 2% 2% 2% 2% 1% 2% 2% 2% 1% 2% 1% 2%

            ir   ir         v  x                  

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 11

Q2_5 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Green features between buildings and pavements (e.g. trees, plants, patches of grass, etc.)

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Essential 496 216 272 56 79 75 86 199 20 60 40 38 38 41 49 80 60 25 31 15 313 184 305 191 215 281 78 97 112 157 291 147 58 91 179 97 129 145 351 66 424 363 109

 22% 20% 24% 18% 19% 19% 22% 27% 22% 25% 21% 20% 23% 19% 26% 26% 19% 24% 17% 24% 21% 24% 24% 20% 28% 19% 22% 18% 21% 25% 23% 19% 26% 22% 24% 21% 21% 21% 23% 22% 22% 25% 15%

   a     cde       r r       w  y     B            Q  

Very important 785 378 403 92 144 153 143 254 20 72 61 81 55 78 64 115 122 38 62 17 534 252 457 328 284 502 120 195 191 220 469 232 84 146 237 182 220 267 518 91 688 513 248

 35% 34% 36% 29% 35% 39% 36% 35% 23% 30% 33% 41% 34% 37% 34% 37% 39% 37% 33% 26% 36% 33% 36% 34% 37% 34% 34% 37% 36% 35% 37% 31% 37% 35% 32% 39% 36% 38% 34% 31% 36% 36% 35%

      c      hi  h  h hi              F     I        

Fairly important 729 388 338 123 139 133 119 215 36 87 62 56 54 71 57 83 103 29 68 24 499 230 392 338 216 513 100 169 193 196 384 275 70 141 246 140 203 225 504 103 614 452 251

 32% 35% 30% 39% 34% 34% 30% 30% 41% 36% 34% 29% 33% 33% 31% 27% 33% 28% 36% 37% 33% 30% 31% 35% 28% 35% 28% 32% 36% 32% 30% 36% 31% 34% 33% 30% 33% 32% 33% 35% 32% 31% 35%

  b  fg     o o         o       x   A   E            

Not very important 136 64 71 31 28 21 25 31 9 16 13 10 12 10 5 16 16 8 14 6 86 50 73 63 45 91 30 42 23 35 72 58 7 20 48 34 35 39 97 20 115 68 63

 6% 6% 6% 10% 7% 5% 6% 4% 10% 7% 7% 5% 8% 5% 3% 5% 5% 8% 8% 10% 6% 7% 6% 6% 6% 6% 9% 8% 4% 6% 6% 8% 3% 5% 6% 7% 6% 6% 6% 7% 6% 5% 9%

    eg     n           n       C C    G           P

Not at all important 48 31 17 9 10 3 11 15 - 3 4 3 4 6 3 4 8 1 10 2 29 18 23 25 7 41 11 16 14 4 19 26 2 8 19 9 11 12 36 5 42 17 26

 2% 3% 2% 3% 2% 1% 3% 2% - 1% 2% 2% 3% 3% 2% 1% 2% 1% 5% 3% 2% 2% 2% 3% 1% 3% 3% 3% 3% 1% 2% 3% 1% 2% 3% 2% 2% 2% 2% 2% 2% 1% 4%

    e   e            hio       x D D D   E           P

NET: Essential/ very important 1281 594 676 148 223 228 229 454 40 132 100 119 93 119 113 195 182 63 94 32 846 435 763 519 499 782 198 292 303 377 760 380 142 237 415 280 349 412 869 157 1113 876 357

 57% 54% 60% 47% 54% 58% 58% 62% 45% 55% 54% 61% 57% 56% 60% 63% 58% 61% 50% 50% 57% 58% 60% 53% 64% 53% 56% 55% 57% 61% 60% 50% 63% 57% 56% 60% 56% 59% 56% 53% 58% 61% 50%

   a   c c cd    hr   h hr h h     w  y      F  F         Q  

NET: At least fairly important 2011 982 1014 271 362 360 349 669 76 219 162 175 147 190 170 278 284 92 161 56 1345 665 1154 856 715 1295 298 461 496 572 1145 654 212 379 661 420 551 637 1374 260 1727 1328 608

 90% 89% 90% 86% 88% 92% 88% 92% 86% 91% 88% 90% 90% 90% 91% 90% 91% 89% 86% 87% 90% 88% 91% 88% 92% 88% 85% 87% 93% 92% 91% 86% 94% 90% 89% 90% 89% 91% 89% 88% 90% 92% 85%

      c  cdf               w  y    AB AB F  F         Q  

NET: Not very/ at all important 184 95 88 41 38 24 36 45 9 20 17 13 17 16 8 20 24 10 24 8 116 68 96 88 52 132 41 58 36 39 91 84 9 28 67 43 47 51 133 25 158 85 88

 8% 9% 8% 13% 9% 6% 9% 6% 10% 8% 9% 7% 10% 7% 4% 7% 8% 9% 13% 13% 8% 9% 8% 9% 7% 9% 12% 11% 7% 6% 7% 11% 4% 7% 9% 9% 8% 7% 9% 9% 8% 6% 12%

    eg               kno n       CD CD    EG           P

Don't know 51 24 26 4 12 9 12 15 3 2 6 7 - 6 8 11 4 1 1 - 29 22 18 33 10 42 12 14 3 9 25 22 4 12 15 3 20 14 37 10 40 23 22

 2% 2% 2% 1% 3% 2% 3% 2% 3% 1% 3% 4% - 3% 5% 4% 1% 1% 1% - 2% 3% 1% 3% 1% 3% 3% 3% 1% 1% 2% 3% 2% 3% 2% 1% 3% 2% 2% 3% 2% 2% 3%

         l  l l  l ilpr l        v  x CD C      J   J      P

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 12

Q2_6 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Nature conservation (i.e. planting and building that supports local wildlife and biodiversity)

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Essential 395 170 219 45 69 57 74 149 15 40 34 33 33 30 38 67 55 17 22 12 248 147 224 171 169 226 68 90 77 117 229 121 44 65 143 81 107 118 278 49 342 287 89

 18% 15% 19% 14% 17% 15% 19% 20% 17% 17% 18% 17% 20% 14% 20% 22% 17% 16% 12% 18% 17% 19% 18% 17% 22% 15% 19% 17% 14% 19% 18% 16% 20% 15% 19% 17% 17% 17% 18% 16% 18% 20% 12%

   a     ce     r  r r         y                 Q  

Very important 655 319 331 71 117 135 114 218 19 65 54 58 51 71 62 94 94 25 48 14 452 203 374 281 237 418 92 168 157 188 374 211 71 134 191 153 178 236 419 86 561 422 212

 29% 29% 29% 22% 28% 34% 29% 30% 21% 27% 29% 30% 31% 34% 33% 30% 30% 25% 26% 21% 30% 27% 30% 29% 31% 28% 26% 32% 29% 30% 30% 28% 31% 32% 26% 33% 29% 34% 27% 29% 29% 29% 30%

      c  c      h                    I  I  M      

Fairly important 821 423 394 139 150 143 144 246 33 98 64 72 53 73 56 104 112 50 82 24 543 278 472 349 260 561 110 184 214 227 466 271 84 141 281 164 236 248 573 112 699 522 268

 37% 38% 35% 44% 36% 36% 36% 34% 38% 41% 35% 37% 32% 34% 30% 34% 36% 48% 44% 38% 36% 37% 37% 36% 33% 38% 31% 35% 40% 37% 37% 36% 37% 34% 38% 35% 38% 35% 37% 38% 36% 36% 37%

    g      n        jlmn lno       x   A               

                  op                          

Not very important 242 124 117 42 52 42 42 64 17 29 18 13 22 19 13 28 35 11 25 11 163 79 130 112 78 164 51 54 64 60 127 98 17 44 77 51 70 72 170 34 207 142 90

 11% 11% 10% 13% 13% 11% 11% 9% 20% 12% 10% 7% 14% 9% 7% 9% 11% 10% 13% 17% 11% 10% 10% 11% 10% 11% 14% 10% 12% 10% 10% 13% 7% 11% 10% 11% 11% 10% 11% 11% 11% 10% 13%

         jkmn    k      k kn       D     G            

         o                                   

Not at all important 67 35 33 11 13 6 12 25 1 6 7 6 2 8 8 9 9 1 9 2 47 20 43 24 21 46 14 17 13 20 34 29 5 17 30 8 12 15 52 7 58 30 33

 3% 3% 3% 3% 3% 2% 3% 3% 1% 2% 4% 3% 1% 4% 4% 3% 3% 1% 5% 4% 3% 3% 3% 2% 3% 3% 4% 3% 2% 3% 3% 4% 2% 4% 4% 2% 2% 2% 3% 2% 3% 2% 5%

                                  JK JK        P

NET: Essential/ very important 1051 489 550 116 187 192 189 367 33 106 88 91 84 101 100 161 149 42 70 25 700 351 599 452 406 645 160 258 235 305 603 332 115 198 334 234 284 354 697 135 903 709 302

 47% 44% 49% 37% 45% 49% 48% 50% 38% 44% 48% 47% 51% 48% 53% 52% 48% 41% 37% 40% 47% 46% 47% 46% 52% 44% 46% 48% 44% 49% 48% 44% 51% 47% 45% 50% 46% 50% 45% 46% 47% 49% 42%

     c c c c     r  hr hr r        y             M    Q  

NET: At least fairly important 1872 912 944 255 337 335 332 613 67 203 152 163 137 174 156 265 261 92 152 50 1243 629 1071 801 666 1206 270 443 449 532 1070 603 199 339 615 398 520 602 1270 247 1602 1231 570

 83% 83% 84% 81% 82% 85% 84% 84% 76% 84% 82% 84% 84% 82% 84% 86% 84% 89% 81% 78% 83% 83% 84% 82% 86% 82% 77% 83% 84% 86% 85% 79% 88% 81% 83% 85% 84% 86% 82% 84% 83% 86% 79%

                h  h       y   A A A F  F     M    Q  

NET: Not very/ at all important 309 158 150 53 65 48 54 89 18 35 25 18 24 27 21 37 45 11 33 13 211 98 173 136 99 210 64 71 77 80 161 126 22 62 107 59 82 87 222 41 265 172 124

 14% 14% 13% 17% 16% 12% 14% 12% 21% 14% 13% 9% 15% 13% 11% 12% 14% 11% 18% 21% 14% 13% 14% 14% 13% 14% 18% 13% 14% 13% 13% 17% 10% 15% 14% 13% 13% 12% 14% 14% 14% 12% 17%

         ko          k k       D     EG           P

Don't know 65 31 34 9 11 9 11 26 3 3 8 13 3 10 9 7 6 * 2 1 36 29 24 41 12 54 17 19 9 8 30 31 4 18 21 9 17 13 52 7 57 33 26

 3% 3% 3% 3% 3% 2% 3% 4% 4% 1% 4% 7% 2% 5% 5% 2% 2% * 1% 1% 2% 4% 2% 4% 1% 4% 5% 4% 2% 1% 2% 4% 2% 4% 3% 2% 3% 2% 3% 3% 3% 2% 4%

           i ilopq  ir ir         v  x CD D    E            

            r                                

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 13

Q2_7 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Pedestrian/ mobility-friendly pathways (i.e. safe and convenient routes dedicated to walking/ wheeling throughout the area)

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Essential 541 223 311 82 102 85 96 177 24 61 39 47 36 45 45 83 71 31 44 16 349 192 325 216 231 310 83 118 123 160 315 175 52 90 187 101 163 183 358 76 462 343 171

 24% 20% 28% 26% 25% 22% 24% 24% 27% 25% 21% 24% 22% 21% 24% 27% 23% 30% 23% 24% 23% 25% 26% 22% 30% 21% 24% 22% 23% 26% 25% 23% 23% 22% 25% 22% 26% 26% 23% 26% 24% 24% 24%

   a                      y                   

Very important 807 394 408 118 141 141 135 272 30 84 61 67 61 92 68 102 127 25 68 23 530 277 474 333 280 527 127 185 201 224 478 253 76 140 257 175 234 257 550 100 700 535 249

 36% 36% 36% 37% 34% 36% 34% 37% 34% 35% 33% 35% 37% 43% 36% 33% 41% 24% 36% 37% 36% 37% 37% 34% 36% 36% 36% 35% 37% 36% 38% 33% 34% 33% 35% 38% 38% 37% 36% 34% 36% 37% 35%

             q joq q  q  q                         

Fairly important 648 338 306 82 122 127 114 204 25 75 63 60 52 49 46 84 86 31 60 17 435 213 341 306 199 448 101 169 152 166 336 238 73 143 210 138 157 179 468 88 547 413 207

 29% 31% 27% 26% 29% 32% 29% 28% 29% 31% 34% 31% 32% 23% 25% 27% 27% 30% 32% 27% 29% 28% 27% 31% 26% 31% 29% 32% 28% 27% 27% 31% 32% 34% 28% 30% 25% 26% 30% 30% 28% 29% 29%

           m             v  x      E  K     L     

Not very important 158 100 57 26 33 20 32 46 8 11 12 10 9 17 11 28 23 13 10 7 115 42 82 76 45 113 25 39 39 47 81 59 18 27 58 40 32 51 107 23 132 97 59

 7% 9% 5% 8% 8% 5% 8% 6% 9% 5% 6% 5% 5% 8% 6% 9% 7% 12% 5% 11% 8% 6% 6% 8% 6% 8% 7% 7% 7% 8% 6% 8% 8% 6% 8% 9% 5% 7% 7% 8% 7% 7% 8%

  b                ikr                  K        

Not at all important 48 25 23 3 8 11 15 11 - 6 3 4 5 5 10 5 2 2 5 1 37 12 28 21 13 36 5 10 17 15 27 20 1 8 18 7 15 16 32 3 45 26 19

 2% 2% 2% 1% 2% 3% 4% 2% - 2% 2% 2% 3% 2% 5% 1% 1% 2% 3% 1% 2% 2% 2% 2% 2% 2% 2% 2% 3% 2% 2% 3% 1% 2% 2% 2% 2% 2% 2% 1% 2% 2% 3%

       cg        hop                             

NET: Essential/ very important 1348 617 719 201 243 226 231 448 53 145 100 114 97 137 113 185 198 56 111 39 879 470 799 549 511 837 209 304 324 383 793 428 127 230 444 277 397 440 908 177 1161 877 420

 60% 56% 64% 64% 59% 57% 58% 62% 61% 60% 54% 59% 59% 65% 60% 60% 64% 54% 59% 61% 59% 62% 63% 56% 66% 57% 60% 57% 60% 62% 63% 56% 57% 55% 60% 59% 64% 63% 59% 60% 60% 61% 58%

   a           j         w  y      F      H       

NET: At least fairly important 1996 955 1024 282 365 352 344 652 79 220 163 174 149 185 158 269 284 87 171 56 1313 682 1140 856 710 1286 311 472 475 549 1129 667 200 373 654 415 554 619 1376 265 1708 1290 627

 89% 87% 91% 89% 88% 90% 87% 90% 89% 91% 88% 89% 91% 88% 85% 87% 91% 84% 91% 88% 88% 90% 90% 87% 91% 88% 88% 89% 89% 89% 90% 88% 89% 89% 88% 89% 90% 88% 89% 90% 89% 90% 87%

   a       n               y                   

NET: Not very/ at all important 206 126 80 29 41 31 47 58 8 17 15 14 14 22 21 33 26 14 15 8 152 54 110 96 58 148 31 49 56 62 109 78 19 35 75 48 48 67 139 26 177 123 78

 9% 11% 7% 9% 10% 8% 12% 8% 9% 7% 8% 7% 9% 10% 11% 11% 8% 14% 8% 12% 10% 7% 9% 10% 7% 10% 9% 9% 10% 10% 9% 10% 8% 8% 10% 10% 8% 10% 9% 9% 9% 9% 11%

  b     g              u     x                  

Don't know 44 20 23 4 6 9 6 18 2 3 7 7 1 4 7 7 2 2 1 - 25 19 18 26 9 35 10 12 4 9 23 15 6 10 14 4 16 15 29 5 38 23 14

 2% 2% 2% 1% 2% 2% 1% 3% 2% 1% 4% 4% 1% 2% 4% 2% 1% 2% * - 2% 3% 1% 3% 1% 2% 3% 2% 1% 1% 2% 2% 3% 2% 2% 1% 3% 2% 2% 2% 2% 2% 2%

           pr pr   pr           x C          J       

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 14

Q2_8 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Cycle paths (i.e. safe and convenient routes dedicated to cycling throughout the area)

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Essential 183 91 89 34 32 25 35 56 4 16 10 11 13 13 19 30 33 12 12 9 121 62 102 81 84 99 31 37 38 57 109 61 13 32 51 36 64 71 112 43 138 117 55

 8% 8% 8% 11% 8% 6% 9% 8% 4% 7% 6% 6% 8% 6% 10% 10% 11% 12% 7% 15% 8% 8% 8% 8% 11% 7% 9% 7% 7% 9% 9% 8% 6% 8% 7% 8% 10% 10% 7% 14% 7% 8% 8%

    e                hjkm     y            I M  O    

Very important 410 213 195 63 77 82 77 111 11 41 26 36 33 43 36 59 69 18 33 6 301 109 259 152 176 234 67 85 87 142 232 131 48 71 107 97 136 167 243 71 335 253 142

 18% 19% 17% 20% 19% 21% 19% 15% 12% 17% 14% 19% 20% 20% 19% 19% 22% 17% 18% 9% 20% 14% 20% 16% 23% 16% 19% 16% 16% 23% 18% 17% 21% 17% 14% 21% 22% 24% 16% 24% 17% 18% 20%

      g           js    u  w  y     BC      I I M  O    

Fairly important 678 356 316 101 145 127 109 196 33 78 56 71 48 69 49 82 91 33 54 12 479 199 366 311 226 451 86 151 190 192 393 229 56 116 209 153 200 228 450 88 581 445 210

 30% 32% 28% 32% 35% 32% 27% 27% 37% 32% 30% 37% 29% 33% 26% 26% 29% 32% 29% 19% 32% 26% 29% 32% 29% 31% 24% 28% 35% 31% 31% 30% 25% 28% 28% 33% 32% 32% 29% 30% 30% 31% 29%

  b   fg    s   nos         u        AB A              

Not very important 616 274 338 86 112 102 106 211 29 72 61 48 46 54 50 84 75 19 46 30 368 249 329 287 190 426 104 161 145 146 351 202 63 109 232 124 152 163 453 61 550 395 193

 27% 25% 30% 27% 27% 26% 27% 29% 33% 30% 33% 24% 28% 26% 27% 27% 24% 19% 25% 47% 25% 33% 26% 29% 25% 29% 29% 30% 27% 24% 28% 27% 28% 26% 31% 27% 25% 23% 29% 21% 29% 28% 27%

   a      q q pq         iklm  t    x  D       K    L  N   

                    nopqr                        

Not at all important 301 144 157 26 37 44 58 135 10 30 26 22 20 27 22 42 37 20 40 5 188 113 185 116 92 209 51 82 70 73 146 120 35 81 122 52 47 55 246 25 271 194 100

 13% 13% 14% 8% 9% 11% 15% 19% 12% 12% 14% 12% 12% 13% 12% 14% 12% 19% 22% 8% 13% 15% 15% 12% 12% 14% 14% 15% 13% 12% 12% 16% 15% 19% 16% 11% 8% 8% 16% 8% 14% 13% 14%

       cd cde           iklmn             E  JK JK    L  N   

                   ops                         

NET: Essential/ very important 593 303 284 98 109 107 113 167 14 57 36 47 46 56 55 89 102 30 45 15 422 171 361 232 260 333 98 122 125 199 340 192 61 103 158 132 200 238 356 113 473 370 197

 26% 28% 25% 31% 26% 27% 28% 23% 16% 24% 20% 24% 28% 26% 30% 29% 33% 29% 24% 24% 28% 23% 28% 24% 33% 23% 28% 23% 23% 32% 27% 25% 27% 25% 21% 28% 32% 34% 23% 38% 25% 26% 27%

    g         h  hj hj hij h   u  w  y     BC      I HI M  O    

NET: At least fairly important 1271 659 599 199 254 234 222 363 47 135 92 119 94 125 105 171 193 63 100 27 901 370 727 543 486 785 184 273 315 391 733 420 117 219 367 285 399 466 805 202 1054 816 407

 57% 60% 53% 63% 62% 60% 56% 50% 54% 56% 50% 61% 58% 59% 56% 55% 62% 61% 53% 43% 60% 49% 57% 56% 63% 53% 52% 51% 59% 63% 58% 55% 52% 52% 49% 61% 65% 66% 52% 68% 55% 57% 57%

  b  g g g      js  s   js s   u    y    B AB      HI HI M  O    

NET: Not very/ at all important 917 418 495 112 149 147 164 346 40 102 87 70 66 81 72 127 111 39 87 35 556 362 514 404 283 635 154 243 215 219 497 322 98 190 353 176 199 218 699 86 821 589 293

 41% 38% 44% 35% 36% 37% 41% 47% 45% 42% 47% 36% 40% 38% 39% 41% 36% 38% 46% 54% 37% 48% 41% 41% 36% 43% 44% 46% 40% 35% 39% 42% 44% 45% 48% 38% 32% 31% 45% 29% 43% 41% 41%

   a     cde   kp        p kmp  t    x D D      JK JK    L  N   

Don't know 58 24 33 5 10 12 11 20 1 4 6 6 3 6 10 11 7 1 1 2 34 24 27 31 8 50 13 17 5 10 30 18 10 10 23 5 20 18 40 8 49 31 19

 3% 2% 3% 2% 2% 3% 3% 3% 2% 2% 3% 3% 2% 3% 5% 4% 2% 1% * 3% 2% 3% 2% 3% 1% 3% 4% 3% 1% 2% 2% 2% 4% 2% 3% 1% 3% 3% 3% 3% 3% 2% 3%

           r r   ir r          x C C       J  J       

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 15

Q2_10 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development?  - Features that help with rainwater management (e.g. ponds, planted areas, etc.)

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Essential 333 142 185 52 66 45 47 123 14 30 36 31 28 30 29 49 46 17 14 8 217 115 190 142 139 194 59 65 61 107 203 97 33 42 117 66 107 118 215 52 278 239 80

 15% 13% 16% 17% 16% 11% 12% 17% 16% 13% 20% 16% 17% 14% 16% 16% 15% 16% 8% 12% 15% 15% 15% 15% 18% 13% 17% 12% 11% 17% 16% 13% 15% 10% 16% 14% 17% 17% 14% 18% 14% 17% 11%

   a     ef r  r r r  r r r r       y  C   BC     H  H     Q  

Very important 669 350 315 89 123 126 115 216 19 82 50 58 51 66 64 85 106 21 55 11 445 224 391 278 255 414 105 158 163 195 392 208 69 130 197 149 193 232 437 95 565 446 201

 30% 32% 28% 28% 30% 32% 29% 30% 22% 34% 27% 30% 31% 31% 34% 28% 34% 21% 29% 18% 30% 30% 31% 28% 33% 28% 30% 30% 30% 31% 31% 27% 31% 31% 26% 32% 31% 33% 28% 32% 29% 31% 28%

          hqs     qs  hqs        y             M      

Fairly important 741 370 367 98 124 132 140 247 23 70 51 66 48 74 56 110 101 44 74 24 491 250 402 339 242 499 102 180 196 201 419 237 85 149 251 144 197 216 525 88 647 472 244

 33% 34% 33% 31% 30% 34% 35% 34% 26% 29% 28% 34% 30% 35% 30% 35% 32% 43% 40% 37% 33% 33% 32% 35% 31% 34% 29% 34% 37% 32% 33% 31% 38% 36% 34% 31% 32% 31% 34% 30% 34% 33% 34%

                  hijl hij          A               

                  n                          

Not very important 333 157 173 63 62 60 59 88 22 41 30 25 23 28 16 43 44 18 27 17 226 106 196 137 105 228 47 87 82 82 166 139 27 60 110 79 84 96 237 41 284 189 127

 15% 14% 15% 20% 15% 15% 15% 12% 25% 17% 16% 13% 14% 13% 8% 14% 14% 17% 15% 26% 15% 14% 15% 14% 13% 16% 13% 16% 15% 13% 13% 18% 12% 14% 15% 17% 14% 14% 15% 14% 15% 13% 18%

    g     kmno n n       n  kmno            EG           P

         p           p                        

Not at all important 84 45 39 6 17 12 21 28 3 9 8 7 11 8 9 8 6 1 11 4 58 26 49 35 21 63 17 23 23 17 42 38 4 19 34 16 15 21 63 7 77 47 32

 4% 4% 4% 2% 4% 3% 5% 4% 4% 4% 4% 4% 6% 4% 5% 2% 2% 1% 6% 6% 4% 4% 4% 4% 3% 4% 5% 4% 4% 3% 3% 5% 2% 4% 5% 3% 3% 3% 4% 2% 4% 3% 4%

       c      op      p       x                  

NET: Essential/ very important 1001 493 500 141 188 171 162 339 34 113 86 89 79 96 93 134 152 38 69 19 662 339 581 420 394 608 165 223 224 302 594 305 102 173 314 215 300 349 652 148 843 685 281

 45% 45% 44% 45% 46% 43% 41% 47% 38% 47% 47% 46% 48% 45% 50% 43% 49% 37% 37% 30% 44% 45% 46% 43% 51% 41% 47% 42% 42% 49% 47% 40% 45% 41% 42% 46% 48% 50% 42% 50% 44% 48% 39%

          s s s s s rs  rs        y     BC F      HI M    Q  

NET: At least fairly important 1742 863 867 239 313 302 302 586 56 182 138 155 127 170 149 244 253 83 143 43 1153 589 983 760 635 1107 267 403 419 503 1013 542 187 322 565 359 496 565 1177 236 1490 1157 525

 78% 78% 77% 76% 76% 77% 76% 80% 64% 76% 74% 79% 78% 80% 80% 79% 81% 80% 77% 67% 77% 78% 78% 78% 82% 75% 76% 76% 78% 81% 80% 71% 83% 77% 76% 77% 80% 80% 76% 80% 77% 81% 73%

          h  h h hs h h hs h h      y     B F  F     M    Q  

NET: Not very/ at all important 417 202 212 69 79 72 81 116 25 49 38 32 33 36 25 51 50 19 38 20 284 133 245 172 126 291 64 110 105 100 208 178 32 79 144 95 99 117 300 48 361 236 159

 19% 18% 19% 22% 19% 18% 20% 16% 28% 21% 21% 17% 20% 17% 13% 16% 16% 18% 20% 32% 19% 18% 19% 18% 16% 20% 18% 21% 20% 16% 17% 23% 14% 19% 19% 20% 16% 17% 19% 16% 19% 16% 22%

    g     kmno           kmno      x      EG           P

         p           p                        

Don't know 87 37 48 8 20 18 14 26 7 9 9 8 3 6 13 15 9 2 6 1 53 34 40 46 16 71 21 20 11 17 39 40 7 18 34 12 23 20 67 12 73 43 35

 4% 3% 4% 3% 5% 5% 4% 4% 8% 4% 5% 4% 2% 3% 7% 5% 3% 2% 3% 1% 4% 4% 3% 5% 2% 5% 6% 4% 2% 3% 3% 5% 3% 4% 5% 3% 4% 3% 4% 4% 4% 3% 5%

         lpq      l           x CD     E           P

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 16

Q2_11 - How important, if at all, would each of the following aspects be to you when considering a property in a housing development? - Access to public transport

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Essential 668 313 348 107 116 104 98 244 35 70 54 47 47 50 51 87 125 37 49 14 393 275 387 281 252 415 122 158 135 175 356 246 66 142 221 129 176 178 490 104 557 413 227

 30% 28% 31% 34% 28% 26% 25% 33% 40% 29% 29% 24% 29% 24% 27% 28% 40% 36% 26% 22% 26% 36% 31% 29% 32% 28% 35% 30% 25% 28% 28% 32% 29% 34% 30% 28% 28% 25% 32% 35% 29% 29% 32%

    ef    ef kmrs        ijkl km    t   y  CD            L O    

                 mnors                           

Very important 706 344 359 102 131 125 123 225 18 82 51 63 46 83 60 80 106 28 65 24 476 230 419 287 263 443 102 164 185 193 402 234 70 117 231 157 200 230 476 100 601 455 223

 31% 31% 32% 32% 32% 32% 31% 31% 21% 34% 28% 32% 28% 39% 32% 26% 34% 27% 35% 38% 32% 30% 33% 29% 34% 30% 29% 31% 35% 31% 32% 31% 31% 28% 31% 34% 32% 33% 31% 34% 31% 32% 31%

          h    hjlo   ho  h h                        

Fairly important 552 275 273 82 99 104 101 166 16 58 48 55 45 45 40 95 66 26 44 15 387 165 296 256 170 381 83 135 122 168 318 170 64 91 176 127 158 189 362 62 481 364 170

 25% 25% 24% 26% 24% 26% 25% 23% 18% 24% 26% 28% 28% 21% 21% 31% 21% 25% 23% 24% 26% 22% 23% 26% 22% 26% 24% 25% 23% 27% 25% 22% 29% 22% 24% 27% 26% 27% 23% 21% 25% 25% 24%

                hmnp     u     x                  

Not very important 215 107 104 17 46 38 51 62 15 25 16 21 19 21 22 31 10 11 18 5 161 54 115 100 69 146 25 55 66 60 125 71 19 45 77 35 58 74 141 19 191 146 61

 10% 10% 9% 6% 11% 10% 13% 9% 17% 10% 9% 11% 12% 10% 12% 10% 3% 11% 10% 8% 11% 7% 9% 10% 9% 10% 7% 10% 12% 10% 10% 9% 8% 11% 10% 7% 9% 10% 9% 6% 10% 10% 8%

     c  cg  p p p p p p p p  p p  u        A               

Not at all important 66 42 24 4 12 13 18 19 2 6 6 6 5 6 6 11 3 1 9 5 49 17 37 29 16 50 9 11 22 19 37 26 3 12 25 15 14 19 47 5 60 39 23

 3% 4% 2% 1% 3% 3% 4% 3% 2% 2% 3% 3% 3% 3% 3% 3% 1% 1% 5% 9% 3% 2% 3% 3% 2% 3% 2% 2% 4% 3% 3% 3% 2% 3% 3% 3% 2% 3% 3% 2% 3% 3% 3%

  b     c         p   p ipq                        

NET: Essential/ very important 1373 657 707 208 247 228 221 469 53 152 106 110 93 133 111 167 231 66 114 38 868 505 806 568 515 858 224 323 319 367 758 480 136 259 452 286 376 408 966 204 1158 868 450

 61% 60% 63% 66% 60% 58% 56% 64% 61% 63% 57% 56% 57% 63% 60% 54% 74% 64% 61% 60% 58% 67% 64% 58% 66% 58% 64% 61% 60% 59% 60% 63% 60% 62% 61% 61% 61% 58% 63% 69% 60% 60% 63%

    ef    f         hijk     t w  y               O    

                 lmnors                           

NET: At least fairly important 1925 932 980 290 346 332 321 635 69 209 154 165 138 178 151 262 297 91 158 53 1255 670 1101 824 686 1239 307 458 441 536 1075 650 200 350 628 413 534 597 1328 266 1639 1232 620

 86% 85% 87% 92% 84% 85% 81% 87% 78% 87% 83% 85% 84% 84% 81% 85% 95% 88% 84% 84% 84% 89% 87% 84% 88% 84% 87% 86% 82% 86% 85% 85% 89% 84% 84% 89% 86% 85% 86% 90% 85% 86% 86%

    defg    f         hijk     t   y           H    O    

                 lmnoqrs                           

NET: Not very/ at all important 280 150 128 21 58 51 69 81 16 31 22 26 24 28 29 41 13 12 27 11 210 70 152 128 85 195 34 65 88 79 161 97 22 57 102 49 72 93 187 24 251 184 84

 12% 14% 11% 7% 14% 13% 17% 11% 19% 13% 12% 14% 15% 13% 15% 13% 4% 12% 14% 16% 14% 9% 12% 13% 11% 13% 10% 12% 16% 13% 13% 13% 10% 14% 14% 11% 12% 13% 12% 8% 13% 13% 12%

     c c cg c p p p p p p p p  p p p u        A            N   

Don't know 41 20 20 4 8 10 7 12 3 1 9 4 1 6 7 6 2 - 2 - 25 16 15 26 6 34 11 9 7 6 24 13 3 11 13 4 12 12 28 5 34 20 15

 2% 2% 2% 1% 2% 2% 2% 2% 3% * 5% 2% 1% 3% 4% 2% 1% - 1% - 2% 2% 1% 3% 1% 2% 3% 2% 1% 1% 2% 2% 1% 3% 2% 1% 2% 2% 2% 2% 2% 1% 2%

         i  ilpq   i ip         v  x D       J          

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 17

Q3A_Rank_Summary - You said you would consider the following aspects as essential to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank summary

BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE ESSENTIAL FOR HOUSING DEVELOPMENTS

 

The overall layout 

of the housing 

development

Architectural 

design (i.e. the 

look of the houses 

and other 

structures in the 

area)

Access to 

communal green 

spaces (e.g. 

planted areas and 

other green 

spaces, etc.)

Access to 

communal 

outdoor spaces 

(i.e. areas where 

people can spend 

time outdoors, 

e.g. outdoor 

sports facilities, 

picnic areas, etc.)

Green features 

between buildings 

and pavements 

(e.g. trees, plants, 

patches of grass, 

etc.)

Nature 

conservation (i.e. 

planting and 

building that 

supports local 

wildlife and 

biodiversity)

Pedestrian/ 

mobilityfriendly 

pathways (i.e. safe 

and convenient 

routes dedicated 

to walking/ 

wheeling 

throughout the 

area)

Cycle paths (i.e. 

safe and 

convenient routes 

dedicated to 

cycling throughout 

the area)

Features that help 

with rainwater 

management (e.g. 

ponds, planted 

areas, etc.)

Access to public 

transport

UNWEIGHTED BASE 423 383 521 459 534 427 574 194 352 688

WEIGHTED BASE 410 372 491 436 496 395 541 183 333 668

Rank 1 116 126 104 108 102 119 162 27 63 372

 28% 34% 21% 25% 21% 30% 30% 15% 19% 56%

Rank 2 76 88 105 85 126 68 161 36 69 123

 19% 24% 21% 19% 25% 17% 30% 20% 21% 18%

Rank 3 43 47 95 82 93 71 69 30 59 62

 10% 13% 19% 19% 19% 18% 13% 16% 18% 9%

Rank 4 58 33 68 54 55 46 53 24 28 37

 14% 9% 14% 12% 11% 12% 10% 13% 8% 6%

Rank 5 35 15 44 40 51 31 28 15 36 25

 9% 4% 9% 9% 10% 8% 5% 8% 11% 4%

Rank 6 17 19 28 28 24 23 26 11 23 10

 4% 5% 6% 6% 5% 6% 5% 6% 7% 1%

Rank 7 19 12 17 15 13 8 15 14 17 12

 5% 3% 3% 4% 3% 2% 3% 8% 5% 2%

Rank 8 19 9 10 9 7 6 10 4 13 5

 5% 2% 2% 2% 1% 2% 2% 2% 4% 1%

Rank 9 4 6 3 3 4 8 3 13 2 6

 1% 2% 1% 1% 1% 2% 1% 7% 1% 1%

Rank 10 2 3 1 - 2 2 1 4 10 1

 1% 1% * - * * * 2% 3% *

NET: Rank 1-3 235 261 305 275 322 257 392 93 191 557

 57% 70% 62% 63% 65% 65% 72% 51% 57% 83%

           

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 18

Q3A_Rank_Summary_Total_Base - You said you would consider the following aspects as essential to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank summary - Total base

Base: All adults aged 16-75 in the UK

 

The overall layout 

of the housing 

development

Architectural 

design (i.e. the 

look of the houses 

and other 

structures in the 

area)

Access to 

communal green 

spaces (e.g. 

planted areas and 

other green 

spaces, etc.)

Access to 

communal 

outdoor spaces 

(i.e. areas where 

people can spend 

time outdoors, 

e.g. outdoor 

sports facilities, 

picnic areas, etc.)

Green features 

between buildings 

and pavements 

(e.g. trees, plants, 

patches of grass, 

etc.)

Nature 

conservation (i.e. 

planting and 

building that 

supports local 

wildlife and 

biodiversity)

Pedestrian/ 

mobilityfriendly 

pathways (i.e. safe 

and convenient 

routes dedicated 

to walking/ 

wheeling 

throughout the 

area)

Cycle paths (i.e. 

safe and 

convenient routes 

dedicated to 

cycling throughout 

the area)

Features that help 

with rainwater 

management (e.g. 

ponds, planted 

areas, etc.)

Access to public 

transport

UNWEIGHTED BASE 2246 2246 2246 2246 2246 2246 2246 2246 2246 2246

WEIGHTED BASE 2246 2246 2246 2246 2246 2246 2246 2246 2246 2246

Rank 1 116 126 104 108 102 119 162 27 63 372

 5% 6% 5% 5% 5% 5% 7% 1% 3% 17%

Rank 2 76 88 105 85 126 68 161 36 69 123

 3% 4% 5% 4% 6% 3% 7% 2% 3% 5%

Rank 3 43 47 95 82 93 71 69 30 59 62

 2% 2% 4% 4% 4% 3% 3% 1% 3% 3%

Rank 4 58 33 68 54 55 46 53 24 28 37

 3% 1% 3% 2% 2% 2% 2% 1% 1% 2%

Rank 5 35 15 44 40 51 31 28 15 36 25

 2% 1% 2% 2% 2% 1% 1% 1% 2% 1%

Rank 6 17 19 28 28 24 23 26 11 23 10

 1% 1% 1% 1% 1% 1% 1% * 1% *

Rank 7 19 12 17 15 13 8 15 14 17 12

 1% 1% 1% 1% 1% * 1% 1% 1% 1%

Rank 8 19 9 10 9 7 6 10 4 13 5

 1% * * * * * * * 1% *

Rank 9 4 6 3 3 4 8 3 13 2 6

 * * * * * * * 1% * *

Rank 10 2 3 1 - 2 2 1 4 10 1

 * * * - * * * * * *

NET: Rank 1-3 235 261 305 275 322 257 392 93 191 557

 10% 12% 14% 12% 14% 11% 17% 4% 8% 25%

Did not select as essential 1836 1874 1755 1810 1750 1851 1705 2063 1913 1578

 82% 83% 78% 81% 78% 82% 76% 92% 85% 70%

           

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 19

Q3A_Rank1 - You said you would consider the following aspects as essential to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Access to public transport 372 173 194 52 75 63 52 130 17 38 25 29 21 26 23 45 82 24 36 6 216 156 218 154 149 223 65 97 80 90 203 131 38 80 130 70 91 95 277 66 301 203 154

 17% 16% 17% 17% 18% 16% 13% 18% 19% 16% 14% 15% 13% 12% 12% 14% 26% 23% 19% 10% 14% 21% 17% 16% 19% 15% 18% 18% 15% 15% 16% 17% 17% 19% 17% 15% 15% 13% 18% 22% 16% 14% 21%

                 ijkl mn    t   y              L O   P

                 mnos                           

Pedestrian/ mobilityfriendly 

pathways (i.e. safe and 

convenient routes dedicated to 

walking/wheeling throughout the 

area)

162 74 87 32 31 29 27 43 7 21 11 14 10 13 14 14 19 9 21 9 112 49 104 58 71 90 30 28 38 52 99 56 7 27 53 31 51 59 103 18 144 94 57

 7% 7% 8% 10% 8% 7% 7% 6% 8% 9% 6% 7% 6% 6% 7% 5% 6% 8% 11% 15% 8% 7% 8% 6% 9% 6% 8% 5% 7% 8% 8% 7% 3% 6% 7% 7% 8% 8% 7% 6% 7% 7% 8%

    g               o jmop     y     B G G            

Architectural design (i.e. the look 

of the houses and other 

structures in the area)

126 49 76 17 28 18 12 50 3 16 12 10 14 19 5 17 22 1 3 3 80 46 89 36 54 71 23 19 27 50 69 44 14 26 39 19 42 40 86 19 105 96 28

 6% 4% 7% 5% 7% 5% 3% 7% 3% 7% 7% 5% 9% 9% 3% 5% 7% 1% 2% 5% 5% 6% 7% 4% 7% 5% 6% 4% 5% 8% 5% 6% 6% 6% 5% 4% 7% 6% 6% 6% 5% 7% 4%

   a  f   f  qr qr  nqr nqr   qr      w  y     B            Q  

Nature conservation (i.e. planting 

and building that supports local 

wildlife and biodiversity)

119 51 65 12 18 19 26 43 2 14 11 11 7 9 12 21 18 4 6 4 71 48 66 53 44 74 25 30 23 32 65 40 13 23 44 23 29 36 83 9 109 90 26

 5% 5% 6% 4% 4% 5% 7% 6% 2% 6% 6% 5% 4% 4% 6% 7% 6% 3% 3% 6% 5% 6% 5% 5% 6% 5% 7% 6% 4% 5% 5% 5% 6% 5% 6% 5% 5% 5% 5% 3% 6% 6% 4%

                                          Q  

The overall layout of the housing 

development

116 46 69 16 31 19 18 33 4 9 12 14 7 15 9 16 16 2 9 1 83 33 69 47 38 78 10 33 22 36 67 40 9 18 34 20 44 48 68 23 93 82 29

 5% 4% 6% 5% 7% 5% 4% 5% 5% 4% 7% 7% 4% 7% 5% 5% 5% 2% 5% 2% 6% 4% 5% 5% 5% 5% 3% 6% 4% 6% 5% 5% 4% 4% 5% 4% 7% 7% 4% 8% 5% 6% 4%

                            A  A        M  O    

Access to communal outdoor 

spaces (i.e. areas where people 

can spend time outdoors, e.g. 

outdoor sports facilities, picnic 

areas, etc.)

108 58 49 19 24 19 15 32 2 7 16 5 9 6 10 15 16 - 15 6 73 35 64 44 40 68 18 29 27 29 55 39 14 28 22 35 23 37 71 16 91 66 34

 5% 5% 4% 6% 6% 5% 4% 4% 2% 3% 8% 3% 5% 3% 5% 5% 5% - 8% 10% 5% 5% 5% 4% 5% 5% 5% 5% 5% 5% 4% 5% 6% 7% 3% 7% 4% 5% 5% 6% 5% 5% 5%

           ikmq  q  q q q  ikmq ikmq              IK  IK        

Access to communal green 

spaces (e.g. planted areas and 

other green spaces, etc.)

104 49 54 16 20 18 25 26 3 4 7 7 9 12 13 20 15 6 7 1 84 21 61 43 35 70 18 19 23 36 60 38 7 19 37 18 31 28 76 19 85 69 33

 5% 4% 5% 5% 5% 5% 6% 4% 3% 2% 4% 3% 6% 6% 7% 7% 5% 6% 4% 2% 6% 3% 5% 4% 4% 5% 5% 4% 4% 6% 5% 5% 3% 5% 5% 4% 5% 4% 5% 6% 4% 5% 5%

       g      i i i i     u                       

Green features between 

buildings and pavements (e.g. 

trees, plants, patches of grass, 

etc.)

102 62 40 18 20 16 18 32 5 16 5 13 7 7 11 18 10 6 3 2 65 38 55 47 37 66 19 21 22 28 58 34 10 17 32 21 32 31 72 13 86 70 26

 5% 6% 4% 6% 5% 4% 4% 4% 5% 6% 3% 7% 4% 3% 6% 6% 3% 5% 1% 3% 4% 5% 4% 5% 5% 4% 5% 4% 4% 4% 5% 4% 5% 4% 4% 5% 5% 4% 5% 5% 4% 5% 4%

  b        r  r   r r                            

Features that help with rainwater 

management (e.g. ponds, planted 

areas, etc.)

63 34 29 12 11 10 10 19 4 7 9 6 5 5 7 6 7 4 - 2 42 21 37 26 27 36 7 12 14 23 41 18 3 4 20 17 22 25 38 14 48 46 14

 3% 3% 3% 4% 3% 3% 3% 3% 4% 3% 5% 3% 3% 3% 4% 2% 2% 4% - 4% 3% 3% 3% 3% 3% 2% 2% 2% 3% 4% 3% 2% 1% 1% 3% 4% 4% 4% 2% 5% 3% 3% 2%

         r r r r r r r   r  r                H H   O    

Cycle paths (i.e. safe and 

convenient routes dedicated to 

cycling throughout the area)

27 17 10 6 3 5 7 6 - 2 1 - 6 2 - 6 5 3 2 1 23 4 18 9 13 14 2 3 8 12 18 6 3 3 4 9 12 17 10 6 21 19 8

 1% 2% 1% 2% 1% 1% 2% 1% - 1% * - 4% 1% - 2% 1% 2% 1% 1% 2% 1% 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 2% 1% 1% 2% 2% 2% 1% 2% 1% 1% 1%

             jkn     kn                  I I M      

Don't know 30 17 12 6 * 4 7 12 - 4 2 1 3 3 5 4 4 3 1 - 17 13 19 11 5 25 1 6 8 10 16 11 2 5 15 4 6 7 23 2 28 22 4

 1% 2% 1% 2% * 1% 2% 2% - 2% 1% * 2% 1% 3% 1% 1% 3% 1% - 1% 2% 2% 1% 1% 2% * 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 2% 1%

    d   d d                  x                  

Did not select any as essential 918 471 441 110 151 174 180 303 42 102 75 85 65 94 77 126 97 43 83 27 625 293 467 451 263 655 136 236 245 222 510 304 105 168 313 200 237 281 637 90 813 580 306

 41% 43% 39% 35% 37% 44% 45% 42% 48% 43% 41% 44% 40% 44% 41% 41% 31% 42% 44% 42% 42% 39% 37% 46% 34% 45% 39% 44% 46% 36% 40% 40% 46% 40% 42% 43% 38% 40% 41% 30% 42% 40% 43%

      cd cd  p p p p  p p p   p     v  x  D D            N   

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 20

Q3A_Rank1 - You said you would consider the following aspects as essential to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1

BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE ESSENTIAL FOR HOUSING DEVELOPMENTS

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 1359 636 711 195 282 229 235 418 50 144 110 116 94 120 112 186 218 64 110 35 879 480 841 518 754 605 227 280 298 435 784 453 122 266 435 266 392 452 907 219 1128 891 414

WEIGHTED BASE 1328 630 686 205 262 219 217 426 46* 138 110* 110 98* 118 110* 183 215 60* 104* 37** 866 463 802 527 514 814 216 297 291 398 751 456 121 251 430 266 381 421 908 206 1111 856 413

Access to public transport 372 173 194 52 75 63 52 130 17 38 25 29 21 26 23 45 82 24 36 6 216 156 218 154 149 223 65 97 80 90 203 131 38 80 130 70 91 95 277 66 301 203 154

 28% 28% 28% 25% 29% 29% 24% 31% 37% 27% 23% 27% 21% 22% 21% 24% 38% 39% 35% 17% 25% 34% 27% 29% 29% 27% 30% 33% 27% 23% 27% 29% 32% 32% 30% 26% 24% 23% 31% 32% 27% 24% 37%

         n        ijkl jlmn n   t      D      K     L    P

                 mno o                          

Pedestrian/ mobilityfriendly 

pathways (i.e. safe and 

convenient routes dedicated to 

walking/wheeling throughout the 

area)

162 74 87 32 31 29 27 43 7 21 11 14 10 13 14 14 19 9 21 9 112 49 104 58 71 90 30 28 38 52 99 56 7 27 53 31 51 59 103 18 144 94 57

 12% 12% 13% 15% 12% 13% 13% 10% 15% 15% 10% 13% 10% 11% 13% 8% 9% 14% 20% 26% 13% 11% 13% 11% 14% 11% 14% 9% 13% 13% 13% 12% 6% 11% 12% 12% 13% 14% 11% 9% 13% 11% 14%

          o         jop            G             

Architectural design (i.e. the look 

of the houses and other 

structures in the area)

126 49 76 17 28 18 12 50 3 16 12 10 14 19 5 17 22 1 3 3 80 46 89 36 54 71 23 19 27 50 69 44 14 26 39 19 42 40 86 19 105 96 28

 9% 8% 11% 8% 11% 8% 6% 12% 6% 11% 11% 9% 15% 16% 5% 9% 10% 2% 3% 8% 9% 10% 11% 7% 11% 9% 11% 6% 9% 13% 9% 10% 11% 11% 9% 7% 11% 9% 9% 9% 9% 11% 7%

        f  qr qr  nqr nqr   qr      w       B            Q  

Nature conservation (i.e. planting 

and building that supports local 

wildlife and biodiversity)

119 51 65 12 18 19 26 43 2 14 11 11 7 9 12 21 18 4 6 4 71 48 66 53 44 74 25 30 23 32 65 40 13 23 44 23 29 36 83 9 109 90 26

 9% 8% 10% 6% 7% 9% 12% 10% 5% 10% 10% 10% 7% 8% 11% 12% 8% 6% 6% 11% 8% 10% 8% 10% 9% 9% 12% 10% 8% 8% 9% 9% 11% 9% 10% 9% 8% 8% 9% 4% 10% 10% 6%

       c                                  N Q  

The overall layout of the housing 

development

116 46 69 16 31 19 18 33 4 9 12 14 7 15 9 16 16 2 9 1 83 33 69 47 38 78 10 33 22 36 67 40 9 18 34 20 44 48 68 23 93 82 29

 9% 7% 10% 8% 12% 9% 8% 8% 9% 7% 11% 12% 7% 13% 9% 9% 7% 4% 9% 3% 10% 7% 9% 9% 7% 10% 5% 11% 8% 9% 9% 9% 7% 7% 8% 8% 11% 11% 8% 11% 8% 10% 7%

                            A          M      

Access to communal outdoor 

spaces (i.e. areas where people 

can spend time outdoors, e.g. 

outdoor sports facilities, picnic 

areas, etc.)

108 58 49 19 24 19 15 32 2 7 16 5 9 6 10 15 16 - 15 6 73 35 64 44 40 68 18 29 27 29 55 39 14 28 22 35 23 37 71 16 91 66 34

 8% 9% 7% 9% 9% 9% 7% 7% 4% 5% 14% 5% 9% 5% 9% 8% 7% - 15% 17% 8% 8% 8% 8% 8% 8% 8% 10% 9% 7% 7% 8% 12% 11% 5% 13% 6% 9% 8% 8% 8% 8% 8%

           ikmq  q  q q q  ikmp               IK  IK        

                   q                         

Access to communal green 

spaces (e.g. planted areas and 

other green spaces, etc.)

104 49 54 16 20 18 25 26 3 4 7 7 9 12 13 20 15 6 7 1 84 21 61 43 35 70 18 19 23 36 60 38 7 19 37 18 31 28 76 19 85 69 33

 8% 8% 8% 8% 8% 8% 12% 6% 6% 3% 7% 6% 10% 10% 12% 11% 7% 10% 7% 3% 10% 4% 8% 8% 7% 9% 8% 7% 8% 9% 8% 8% 5% 8% 9% 7% 8% 7% 8% 9% 8% 8% 8%

       g      i i i i     u                       

Green features between 

buildings and pavements (e.g. 

trees, plants, patches of grass, 

etc.)

102 62 40 18 20 16 18 32 5 16 5 13 7 7 11 18 10 6 3 2 65 38 55 47 37 66 19 21 22 28 58 34 10 17 32 21 32 31 72 13 86 70 26

 8% 10% 6% 9% 8% 7% 8% 7% 10% 11% 4% 12% 7% 6% 10% 10% 5% 9% 2% 6% 7% 8% 7% 9% 7% 8% 9% 7% 7% 7% 8% 7% 9% 7% 7% 8% 9% 7% 8% 7% 8% 8% 6%

  b       r pr  pr   r r                            

Features that help with rainwater 

management (e.g. ponds, planted 

areas, etc.)

63 34 29 12 11 10 10 19 4 7 9 6 5 5 7 6 7 4 - 2 42 21 37 26 27 36 7 12 14 23 41 18 3 4 20 17 22 25 38 14 48 46 14

 5% 5% 4% 6% 4% 5% 5% 4% 8% 5% 8% 6% 5% 5% 7% 3% 3% 6% - 7% 5% 5% 5% 5% 5% 4% 3% 4% 5% 6% 6% 4% 2% 2% 5% 6% 6% 6% 4% 7% 4% 5% 3%

         r r r r r r r   r                  H H       

Cycle paths (i.e. safe and 

convenient routes dedicated to 

cycling throughout the area)

27 17 10 6 3 5 7 6 - 2 1 - 6 2 - 6 5 3 2 1 23 4 18 9 13 14 2 3 8 12 18 6 3 3 4 9 12 17 10 6 21 19 8

 2% 3% 1% 3% 1% 2% 3% 1% - 1% 1% - 6% 2% - 3% 2% 4% 2% 2% 3% 1% 2% 2% 3% 2% 1% 1% 3% 3% 2% 1% 3% 1% 1% 3% 3% 4% 1% 3% 2% 2% 2%

             kn     kn   u               I I M      

Don't know 30 17 12 6 * 4 7 12 - 4 2 1 3 3 5 4 4 3 1 - 17 13 19 11 5 25 1 6 8 10 16 11 2 5 15 4 6 7 23 2 28 22 4

 2% 3% 2% 3% * 2% 3% 3% - 3% 1% 1% 3% 2% 5% 2% 2% 5% 1% - 2% 3% 2% 2% 1% 3% * 2% 3% 3% 2% 2% 2% 2% 4% 1% 1% 2% 3% 1% 3% 3% 1%

    d   d d                  x                  

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 21

Q3A_Rank_123 - You said you would consider the following aspects as essential to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1-3

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Access to public transport 557 264 288 83 103 89 81 200 27 57 44 40 39 45 42 66 106 35 45 11 331 225 319 237 213 343 105 136 113 139 299 208 50 119 184 112 142 142 415 87 463 331 204

 25% 24% 26% 26% 25% 23% 20% 27% 31% 24% 24% 20% 24% 21% 23% 21% 34% 34% 24% 18% 22% 30% 25% 24% 27% 23% 30% 26% 21% 22% 24% 27% 22% 29% 25% 24% 23% 20% 27% 30% 24% 23% 28%

        f         ijkl kmos    t   y  CD            L    P

                 mnors                           

Pedestrian/ mobilityfriendly 

pathways (i.e. safe and 

convenient routes dedicated to 

walking/wheeling throughout the 

area)

392 158 231 64 77 62 69 121 17 47 25 33 24 38 24 59 54 21 40 10 247 145 235 156 164 228 60 87 91 112 229 128 35 64 133 78 117 134 258 51 339 236 135

 17% 14% 20% 20% 19% 16% 17% 17% 20% 19% 14% 17% 14% 18% 13% 19% 17% 20% 21% 16% 17% 19% 19% 16% 21% 16% 17% 16% 17% 18% 18% 17% 16% 15% 18% 17% 19% 19% 17% 17% 18% 16% 19%

   a                n      y                   

Green features between 

buildings and pavements (e.g. 

trees, plants, patches of grass, 

etc.)

322 144 172 42 61 46 50 123 15 39 22 26 19 27 34 44 43 17 25 10 197 125 202 120 139 183 50 63 75 96 182 98 42 58 109 69 85 94 228 42 276 231 76

 14% 13% 15% 13% 15% 12% 13% 17% 17% 16% 12% 13% 12% 13% 18% 14% 14% 16% 14% 16% 13% 17% 16% 12% 18% 12% 14% 12% 14% 16% 14% 13% 18% 14% 15% 15% 14% 13% 15% 14% 14% 16% 11%

        e              t w  y                 Q  

Access to communal green 

spaces (e.g. planted areas and 

other green spaces, etc.)

305 145 156 45 48 51 55 105 11 19 24 24 26 27 34 54 38 14 25 9 200 105 186 119 125 179 50 69 62 100 175 99 30 58 99 61 87 91 213 46 257 206 87

 14% 13% 14% 14% 12% 13% 14% 14% 12% 8% 13% 13% 16% 13% 18% 17% 12% 13% 13% 13% 13% 14% 15% 12% 16% 12% 14% 13% 12% 16% 14% 13% 13% 14% 13% 13% 14% 13% 14% 15% 13% 14% 12%

             i  i i         y     C              

Access to communal outdoor 

spaces (i.e. areas where people 

can spend time outdoors, e.g. 

outdoor sports facilities, picnic 

areas, etc.)

275 137 135 48 58 44 50 75 9 21 32 19 17 21 26 42 49 7 23 9 186 89 160 115 110 165 55 59 59 90 148 94 32 53 78 69 74 97 178 50 223 168 92

 12% 12% 12% 15% 14% 11% 13% 10% 10% 9% 17% 10% 10% 10% 14% 14% 16% 7% 12% 14% 12% 12% 13% 12% 14% 11% 16% 11% 11% 15% 12% 12% 14% 13% 11% 15% 12% 14% 12% 17% 12% 12% 13%

    g       ikq      iq        y           I    O    

Architectural design (i.e. the look 

of the houses and other 

structures in the area)

261 104 155 41 53 44 26 97 5 32 23 20 26 26 18 47 41 5 10 8 171 90 179 82 103 158 37 49 62 92 149 88 24 47 82 45 86 86 176 48 212 183 68

 12% 9% 14% 13% 13% 11% 6% 13% 6% 13% 13% 10% 16% 12% 10% 15% 13% 4% 5% 13% 11% 12% 14% 8% 13% 11% 11% 9% 12% 15% 12% 12% 11% 11% 11% 10% 14% 12% 11% 16% 11% 13% 9%

   a f f f  f  qr qr  hqr qr  hqr qr      w       B       J   O  Q  

Nature conservation (i.e. planting 

and building that supports local 

wildlife and biodiversity)

257 116 138 30 45 36 50 96 11 31 21 20 19 19 21 48 34 10 15 9 155 102 142 115 106 151 48 66 51 69 148 77 32 45 99 50 63 73 184 29 227 184 65

 11% 11% 12% 10% 11% 9% 13% 13% 12% 13% 11% 10% 11% 9% 11% 15% 11% 10% 8% 14% 10% 14% 11% 12% 14% 10% 14% 12% 9% 11% 12% 10% 14% 11% 13% 11% 10% 10% 12% 10% 12% 13% 9%

                mr      t   y                 Q  

The overall layout of the housing 

development

235 98 136 30 53 45 40 67 7 21 22 27 13 23 21 31 44 7 18 2 172 63 149 87 98 137 27 59 47 78 143 71 20 44 68 44 79 92 143 44 190 158 69

 10% 9% 12% 10% 13% 11% 10% 9% 8% 9% 12% 14% 8% 11% 11% 10% 14% 6% 10% 3% 12% 8% 12% 9% 13% 9% 8% 11% 9% 13% 11% 9% 9% 11% 9% 9% 13% 13% 9% 15% 10% 11% 10%

   a         s     s    u  w  y     AC       I M  O    

Features that help with rainwater 

management (e.g. ponds, planted 

areas, etc.)

191 88 101 32 47 27 26 59 9 16 25 18 15 19 18 20 32 11 6 3 137 54 104 87 77 114 39 39 36 59 116 61 13 21 59 42 68 81 110 34 154 132 51

 8% 8% 9% 10% 12% 7% 6% 8% 10% 7% 13% 9% 9% 9% 10% 6% 10% 11% 3% 5% 9% 7% 8% 9% 10% 8% 11% 7% 7% 9% 9% 8% 6% 5% 8% 9% 11% 12% 7% 12% 8% 9% 7%

     ef    r  ior r r r r  r r         C         H H M  O    

Cycle paths (i.e. safe and 

convenient routes dedicated to 

cycling throughout the area)

93 54 38 23 13 13 19 25 2 11 4 5 7 7 7 14 18 5 6 6 66 27 62 31 45 48 12 18 22 36 61 27 5 14 25 25 29 43 50 19 73 58 30

 4% 5% 3% 7% 3% 3% 5% 3% 2% 5% 2% 3% 4% 3% 4% 5% 6% 5% 3% 10% 4% 4% 5% 3% 6% 3% 3% 3% 4% 6% 5% 4% 2% 3% 3% 5% 5% 6% 3% 6% 4% 4% 4%

    deg                hjkm     y             M  O    

Don't know 30 17 12 6 * 4 7 12 - 4 2 1 3 3 5 4 4 3 1 - 17 13 19 11 5 25 1 6 8 10 16 11 2 5 15 4 6 7 23 2 28 22 4

 1% 2% 1% 2% * 1% 2% 2% - 2% 1% * 2% 1% 3% 1% 1% 3% 1% - 1% 2% 2% 1% 1% 2% * 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 2% 1%

    d   d d                  x                  

Did not select any as essential 918 471 441 110 151 174 180 303 42 102 75 85 65 94 77 126 97 43 83 27 625 293 467 451 263 655 136 236 245 222 510 304 105 168 313 200 237 281 637 90 813 580 306

 41% 43% 39% 35% 37% 44% 45% 42% 48% 43% 41% 44% 40% 44% 41% 41% 31% 42% 44% 42% 42% 39% 37% 46% 34% 45% 39% 44% 46% 36% 40% 40% 46% 40% 42% 43% 38% 40% 41% 30% 42% 40% 43%

      cd cd  p p p p  p p p   p     v  x  D D            N   

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 22

Q3A_Rank_123 - You said you would consider the following aspects as essential to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1-3

BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE ESSENTIAL FOR HOUSING DEVELOPMENTS

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 1359 636 711 195 282 229 235 418 50 144 110 116 94 120 112 186 218 64 110 35 879 480 841 518 754 605 227 280 298 435 784 453 122 266 435 266 392 452 907 219 1128 891 414

WEIGHTED BASE 1328 630 686 205 262 219 217 426 46* 138 110* 110 98* 118 110* 183 215 60* 104* 37** 866 463 802 527 514 814 216 297 291 398 751 456 121 251 430 266 381 421 908 206 1111 856 413

Access to public transport 557 264 288 83 103 89 81 200 27 57 44 40 39 45 42 66 106 35 45 11 331 225 319 237 213 343 105 136 113 139 299 208 50 119 184 112 142 142 415 87 463 331 204

 42% 42% 42% 40% 39% 41% 37% 47% 60% 41% 40% 36% 40% 38% 38% 36% 49% 58% 43% 30% 38% 49% 40% 45% 41% 42% 49% 46% 39% 35% 40% 45% 42% 48% 43% 42% 37% 34% 46% 42% 42% 39% 49%

        f ijkl        ko ijkl    t     CD D      K     L    P

         mno         mno                          

Pedestrian/ mobilityfriendly 

pathways (i.e. safe and 

convenient routes dedicated to 

walking/wheeling throughout the 

area)

392 158 231 64 77 62 69 121 17 47 25 33 24 38 24 59 54 21 40 10 247 145 235 156 164 228 60 87 91 112 229 128 35 64 133 78 117 134 258 51 339 236 135

 30% 25% 34% 31% 29% 28% 32% 28% 38% 34% 23% 31% 24% 32% 22% 32% 25% 34% 38% 28% 28% 31% 29% 30% 32% 28% 28% 29% 31% 28% 31% 28% 29% 25% 31% 29% 31% 32% 28% 25% 31% 28% 33%

   a                jlnp                         

Green features between 

buildings and pavements (e.g. 

trees, plants, patches of grass, 

etc.)

322 144 172 42 61 46 50 123 15 39 22 26 19 27 34 44 43 17 25 10 197 125 202 120 139 183 50 63 75 96 182 98 42 58 109 69 85 94 228 42 276 231 76

 24% 23% 25% 20% 23% 21% 23% 29% 34% 28% 20% 24% 19% 23% 31% 24% 20% 28% 25% 27% 23% 27% 25% 23% 27% 22% 23% 21% 26% 24% 24% 22% 35% 23% 25% 26% 22% 22% 25% 20% 25% 27% 18%

        ce       p                  EF         Q  

Access to communal green 

spaces (e.g. planted areas and 

other green spaces, etc.)

305 145 156 45 48 51 55 105 11 19 24 24 26 27 34 54 38 14 25 9 200 105 186 119 125 179 50 69 62 100 175 99 30 58 99 61 87 91 213 46 257 206 87

 23% 23% 23% 22% 18% 23% 26% 25% 23% 13% 22% 22% 27% 23% 31% 29% 18% 23% 24% 23% 23% 23% 23% 23% 24% 22% 23% 23% 21% 25% 23% 22% 25% 23% 23% 23% 23% 22% 24% 22% 23% 24% 21%

             i  ip ip   i                         

Access to communal outdoor 

spaces (i.e. areas where people 

can spend time outdoors, e.g. 

outdoor sports facilities, picnic 

areas, etc.)

275 137 135 48 58 44 50 75 9 21 32 19 17 21 26 42 49 7 23 9 186 89 160 115 110 165 55 59 59 90 148 94 32 53 78 69 74 97 178 50 223 168 92

 21% 22% 20% 23% 22% 20% 23% 18% 20% 15% 29% 17% 17% 18% 23% 23% 23% 11% 22% 25% 21% 19% 20% 22% 21% 20% 25% 20% 20% 23% 20% 21% 27% 21% 18% 26% 19% 23% 20% 24% 20% 20% 22%

           iq                         I        

Architectural design (i.e. the look 

of the houses and other 

structures in the area)

261 104 155 41 53 44 26 97 5 32 23 20 26 26 18 47 41 5 10 8 171 90 179 82 103 158 37 49 62 92 149 88 24 47 82 45 86 86 176 48 212 183 68

 20% 16% 23% 20% 20% 20% 12% 23% 11% 23% 21% 18% 27% 22% 16% 26% 19% 8% 9% 22% 20% 19% 22% 16% 20% 19% 17% 17% 21% 23% 20% 19% 20% 19% 19% 17% 23% 20% 19% 23% 19% 21% 17%

   a f f f  f  qr qr  hqr qr  hqr qr      w                     

Nature conservation (i.e. planting 

and building that supports local 

wildlife and biodiversity)

257 116 138 30 45 36 50 96 11 31 21 20 19 19 21 48 34 10 15 9 155 102 142 115 106 151 48 66 51 69 148 77 32 45 99 50 63 73 184 29 227 184 65

 19% 18% 20% 15% 17% 17% 23% 22% 24% 23% 19% 18% 19% 16% 19% 26% 16% 17% 14% 24% 18% 22% 18% 22% 21% 19% 22% 22% 17% 17% 20% 17% 26% 18% 23% 19% 17% 17% 20% 14% 20% 22% 16%

       c c        pr                 F  K      N Q  

The overall layout of the housing 

development

235 98 136 30 53 45 40 67 7 21 22 27 13 23 21 31 44 7 18 2 172 63 149 87 98 137 27 59 47 78 143 71 20 44 68 44 79 92 143 44 190 158 69

 18% 16% 20% 15% 20% 20% 19% 16% 15% 15% 20% 25% 13% 20% 19% 17% 20% 11% 17% 5% 20% 14% 19% 16% 19% 17% 13% 20% 16% 20% 19% 16% 17% 18% 16% 17% 21% 22% 16% 21% 17% 18% 17%

            q         u       A  A        M      

Features that help with rainwater 

management (e.g. ponds, planted 

areas, etc.)

191 88 101 32 47 27 26 59 9 16 25 18 15 19 18 20 32 11 6 3 137 54 104 87 77 114 39 39 36 59 116 61 13 21 59 42 68 81 110 34 154 132 51

 14% 14% 15% 16% 18% 12% 12% 14% 19% 12% 23% 16% 15% 16% 16% 11% 15% 18% 6% 9% 16% 12% 13% 16% 15% 14% 18% 13% 12% 15% 15% 13% 11% 9% 14% 16% 18% 19% 12% 17% 14% 15% 12%

         r  ior r r r r  r r                  H H M      

Cycle paths (i.e. safe and 

convenient routes dedicated to 

cycling throughout the area)

93 54 38 23 13 13 19 25 2 11 4 5 7 7 7 14 18 5 6 6 66 27 62 31 45 48 12 18 22 36 61 27 5 14 25 25 29 43 50 19 73 58 30

 7% 9% 6% 11% 5% 6% 9% 6% 4% 8% 4% 5% 7% 6% 6% 8% 9% 9% 6% 17% 8% 6% 8% 6% 9% 6% 5% 6% 7% 9% 8% 6% 4% 5% 6% 9% 8% 10% 6% 9% 7% 7% 7%

  b  dg                     y             M      

Don't know 30 17 12 6 * 4 7 12 - 4 2 1 3 3 5 4 4 3 1 - 17 13 19 11 5 25 1 6 8 10 16 11 2 5 15 4 6 7 23 2 28 22 4

 2% 3% 2% 3% * 2% 3% 3% - 3% 1% 1% 3% 2% 5% 2% 2% 5% 1% - 2% 3% 2% 2% 1% 3% * 2% 3% 3% 2% 2% 2% 2% 4% 1% 1% 2% 3% 1% 3% 3% 1%

    d   d d                  x                  

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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25 Jun 2026

Table 23

Q3B_Rank_Summary - You said you would consider the following aspects as very important to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank summary

BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE VERY IMPORTANT FOR HOUSING DEVELOPMENTS

 

The overall layout 

of the housing 

development

Architectural 

design (i.e. the 

look of the houses 

and other 

structures in the 

area)

Access to 

communal green 

spaces (e.g. 

planted areas and 

other green 

spaces, etc.)

Access to 

communal 

outdoor spaces 

(i.e. areas where 

people can spend 

time outdoors, 

e.g. outdoor 

sports facilities, 

picnic areas, etc.)

Green features 

between buildings 

and pavements 

(e.g. trees, plants, 

patches of grass, 

etc.)

Nature 

conservation (i.e. 

planting and 

building that 

supports local 

wildlife and 

biodiversity)

Pedestrian/ 

mobilityfriendly 

pathways (i.e. safe 

and convenient 

routes dedicated 

to walking/ 

wheeling 

throughout the 

area)

Cycle paths (i.e. 

safe and 

convenient routes 

dedicated to 

cycling throughout 

the area)

Features that help 

with rainwater 

management (e.g. 

ponds, planted 

areas, etc.)

Access to public 

transport

UNWEIGHTED BASE 900 774 813 746 780 659 805 427 683 712

WEIGHTED BASE 906 765 813 744 785 655 807 410 669 706

Rank 1 317 219 170 187 175 176 219 62 123 268

 35% 29% 21% 25% 22% 27% 27% 15% 18% 38%

Rank 2 163 211 206 163 204 124 185 80 140 148

 18% 28% 25% 22% 26% 19% 23% 19% 21% 21%

Rank 3 156 120 155 140 159 120 155 72 119 111

 17% 16% 19% 19% 20% 18% 19% 18% 18% 16%

Rank 4 102 74 117 118 107 98 92 69 105 80

 11% 10% 14% 16% 14% 15% 11% 17% 16% 11%

Rank 5 64 50 83 67 59 51 61 35 78 37

 7% 7% 10% 9% 8% 8% 8% 9% 12% 5%

Rank 6 43 38 42 33 31 30 40 39 40 18

 5% 5% 5% 4% 4% 5% 5% 9% 6% 3%

Rank 7 23 15 14 11 19 20 25 23 25 14

 3% 2% 2% 1% 2% 3% 3% 6% 4% 2%

Rank 8 11 11 2 10 11 10 9 15 15 7

 1% 1% * 1% 1% 1% 1% 4% 2% 1%

Rank 9 3 4 5 - 3 5 8 2 10 5

 * 1% 1% - * 1% 1% 1% 1% 1%

Rank 10 2 7 3 - 2 3 2 4 - 6

 * 1% * - * * * 1% - 1%

NET: Rank 1-3 636 550 531 490 538 420 559 214 383 527

 70% 72% 65% 66% 69% 64% 69% 52% 57% 75%

           

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 24

Q3B_Rank_Summary_Total_Base - You said you would consider the following aspects as very important to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank summary - Total base

Base: All adults aged 16-75 in the UK

 

The overall layout 

of the housing 

development

Architectural 

design (i.e. the 

look of the houses 

and other 

structures in the 

area)

Access to 

communal green 

spaces (e.g. 

planted areas and 

other green 

spaces, etc.)

Access to 

communal 

outdoor spaces 

(i.e. areas where 

people can spend 

time outdoors, 

e.g. outdoor 

sports facilities, 

picnic areas, etc.)

Green features 

between buildings 

and pavements 

(e.g. trees, plants, 

patches of grass, 

etc.)

Nature 

conservation (i.e. 

planting and 

building that 

supports local 

wildlife and 

biodiversity)

Pedestrian/ 

mobilityfriendly 

pathways (i.e. safe 

and convenient 

routes dedicated 

to walking/ 

wheeling 

throughout the 

area)

Cycle paths (i.e. 

safe and 

convenient routes 

dedicated to 

cycling throughout 

the area)

Features that help 

with rainwater 

management (e.g. 

ponds, planted 

areas, etc.)

Access to public 

transport

UNWEIGHTED BASE 2246 2246 2246 2246 2246 2246 2246 2246 2246 2246

WEIGHTED BASE 2246 2246 2246 2246 2246 2246 2246 2246 2246 2246

Rank 1 317 219 170 187 175 176 219 62 123 268

 14% 10% 8% 8% 8% 8% 10% 3% 5% 12%

Rank 2 163 211 206 163 204 124 185 80 140 148

 7% 9% 9% 7% 9% 6% 8% 4% 6% 7%

Rank 3 156 120 155 140 159 120 155 72 119 111

 7% 5% 7% 6% 7% 5% 7% 3% 5% 5%

Rank 4 102 74 117 118 107 98 92 69 105 80

 5% 3% 5% 5% 5% 4% 4% 3% 5% 4%

Rank 5 64 50 83 67 59 51 61 35 78 37

 3% 2% 4% 3% 3% 2% 3% 2% 3% 2%

Rank 6 43 38 42 33 31 30 40 39 40 18

 2% 2% 2% 1% 1% 1% 2% 2% 2% 1%

Rank 7 23 15 14 11 19 20 25 23 25 14

 1% 1% 1% * 1% 1% 1% 1% 1% 1%

Rank 8 11 11 2 10 11 10 9 15 15 7

 1% * * * * * * 1% 1% *

Rank 9 3 4 5 - 3 5 8 2 10 5

 * * * - * * * * * *

Rank 10 2 7 3 - 2 3 2 4 - 6

 * * * - * * * * - *

NET: Rank 1-3 636 550 531 490 538 420 559 214 383 527

 28% 24% 24% 22% 24% 19% 25% 10% 17% 23%

Did not select as very important 1340 1481 1433 1502 1461 1591 1439 1836 1577 1540

 60% 66% 64% 67% 65% 71% 64% 82% 70% 69%

           

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 25

Q3B_Rank1 - You said you would consider the following aspects as very important to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

The overall layout of the housing 

development

317 152 163 46 58 50 57 107 14 26 22 22 36 29 26 47 51 10 26 8 218 99 191 126 113 204 43 61 98 93 183 105 29 40 113 72 92 106 211 52 260 226 85

 14% 14% 14% 14% 14% 13% 14% 15% 16% 11% 12% 11% 22% 14% 14% 15% 16% 10% 14% 12% 15% 13% 15% 13% 14% 14% 12% 11% 18% 15% 14% 14% 13% 9% 15% 16% 15% 15% 14% 18% 14% 16% 12%

             ijkq                AB      H H H     Q  

Access to public transport 268 125 143 35 49 37 48 99 8 32 22 19 16 25 24 32 47 9 22 14 173 95 155 113 89 179 39 60 70 71 155 88 25 51 97 53 67 75 193 29 239 170 91

 12% 11% 13% 11% 12% 10% 12% 14% 9% 13% 12% 10% 10% 12% 13% 10% 15% 8% 12% 21% 12% 13% 12% 12% 11% 12% 11% 11% 13% 11% 12% 12% 11% 12% 13% 11% 11% 11% 13% 10% 12% 12% 13%

                    kloq                        

Architectural design (i.e. the look 

of the houses and other 

structures in the area)

219 105 112 24 45 36 39 75 7 30 14 22 14 19 17 29 21 11 27 7 154 65 141 78 91 128 22 47 35 90 135 60 24 38 82 44 55 70 149 27 188 159 53

 10% 10% 10% 8% 11% 9% 10% 10% 8% 13% 8% 12% 8% 9% 9% 10% 7% 10% 15% 12% 10% 9% 11% 8% 12% 9% 6% 9% 7% 15% 11% 8% 11% 9% 11% 9% 9% 10% 10% 9% 10% 11% 7%

          p         jp    w  y     ABC            Q  

Pedestrian/ mobilityfriendly 

pathways (i.e. safe and 

convenient routes dedicated to 

walking/wheeling throughout the 

area)

219 94 123 37 34 44 29 74 7 21 21 14 15 22 18 36 27 8 23 8 131 88 116 102 71 147 41 55 55 51 125 76 17 39 74 45 62 62 157 23 195 141 73

 10% 9% 11% 12% 8% 11% 7% 10% 8% 9% 11% 7% 9% 10% 10% 12% 9% 8% 12% 12% 9% 12% 9% 10% 9% 10% 12% 10% 10% 8% 10% 10% 8% 9% 10% 10% 10% 9% 10% 8% 10% 10% 10%

                      t                      

Access to communal outdoor 

spaces (i.e. areas where people 

can spend time outdoors, e.g. 

outdoor sports facilities, picnic 

areas, etc.)

187 89 96 36 36 29 39 48 11 12 18 12 12 16 15 19 28 19 20 4 121 66 110 77 63 124 28 44 37 61 104 65 19 33 54 32 67 69 118 35 148 108 67

 8% 8% 8% 11% 9% 7% 10% 7% 13% 5% 10% 6% 8% 7% 8% 6% 9% 18% 11% 6% 8% 9% 9% 8% 8% 8% 8% 8% 7% 10% 8% 8% 8% 8% 7% 7% 11% 10% 8% 12% 8% 8% 9%

    g     i         iklm i                  IJ   O    

                  nops                          

Nature conservation (i.e. planting 

and building that supports local 

wildlife and biodiversity)

176 91 82 22 26 39 28 60 9 16 17 15 7 22 18 26 24 11 10 1 116 60 80 96 45 131 34 44 45 36 93 63 20 41 53 34 47 54 122 18 156 105 63

 8% 8% 7% 7% 6% 10% 7% 8% 10% 6% 9% 8% 4% 10% 10% 8% 8% 11% 5% 1% 8% 8% 6% 10% 6% 9% 10% 8% 8% 6% 7% 8% 9% 10% 7% 7% 8% 8% 8% 6% 8% 7% 9%

         s     ls s   s      v  x D                 

Green features between 

buildings and pavements (e.g. 

trees, plants, patches of grass, 

etc.)

175 89 85 22 39 38 25 51 7 16 13 22 14 19 9 28 26 6 8 6 125 50 107 68 75 100 24 37 47 53 107 56 12 37 45 49 44 62 113 18 156 113 58

 8% 8% 8% 7% 9% 10% 6% 7% 8% 6% 7% 12% 9% 9% 5% 9% 8% 6% 4% 10% 8% 7% 8% 7% 10% 7% 7% 7% 9% 9% 8% 7% 5% 9% 6% 10% 7% 9% 7% 6% 8% 8% 8%

            nr             y           I        

Access to communal green 

spaces (e.g. planted areas and 

other green spaces, etc.)

170 81 87 21 40 30 26 53 4 25 12 15 12 10 18 27 28 7 10 2 114 57 110 60 68 103 29 40 44 45 100 56 14 22 58 36 54 57 113 27 143 112 48

 8% 7% 8% 7% 10% 8% 7% 7% 4% 10% 7% 8% 7% 5% 10% 9% 9% 7% 5% 3% 8% 7% 9% 6% 9% 7% 8% 8% 8% 7% 8% 7% 6% 5% 8% 8% 9% 8% 7% 9% 7% 8% 7%

          m             w              H       

Features that help with rainwater 

management (e.g. ponds, planted 

areas, etc.)

123 70 52 18 24 20 20 41 3 26 8 17 7 13 6 15 18 1 9 * 78 45 70 53 54 69 16 40 28 35 72 38 13 27 36 26 35 41 82 20 103 80 40

 5% 6% 5% 6% 6% 5% 5% 6% 4% 11% 4% 9% 5% 6% 3% 5% 6% 1% 5% 1% 5% 6% 6% 5% 7% 5% 5% 8% 5% 6% 6% 5% 6% 6% 5% 6% 6% 6% 5% 7% 5% 6% 6%

          jlnop  nqs             y                   

          qrs                                  

Cycle paths (i.e. safe and 

convenient routes dedicated to 

cycling throughout the area)

62 40 22 13 11 12 17 9 1 6 4 6 8 9 2 13 8 - 6 - 53 9 30 32 22 40 11 11 11 19 25 28 8 13 16 15 18 20 42 14 47 29 28

 3% 4% 2% 4% 3% 3% 4% 1% 1% 3% 2% 3% 5% 4% 1% 4% 2% - 3% - 4% 1% 2% 3% 3% 3% 3% 2% 2% 3% 2% 4% 4% 3% 2% 3% 3% 3% 3% 5% 2% 2% 4%

  b  g  g g      nq        u           E        O   P

Don't know 40 20 20 7 6 7 6 14 - 2 2 4 3 3 6 5 4 5 6 - 25 14 17 23 7 33 5 19 6 8 18 14 8 10 14 6 10 12 28 - 37 20 13

 2% 2% 2% 2% 2% 2% 1% 2% - 1% 1% 2% 2% 1% 3% 2% 1% 5% 3% - 2% 2% 1% 2% 1% 2% 1% 4% 1% 1% 1% 2% 3% 2% 2% 1% 2% 2% 2% - 2% 1% 2%

                  hijp        x  CD             N   

Did not select any as very 

important

290 146 140 36 45 50 64 96 18 28 34 25 19 25 28 31 31 16 21 15 183 107 143 147 80 210 60 74 59 59 145 110 36 68 100 54 68 73 217 32 251 172 99

 13% 13% 12% 11% 11% 13% 16% 13% 20% 12% 18% 13% 12% 12% 15% 10% 10% 15% 11% 23% 12% 14% 11% 15% 10% 14% 17% 14% 11% 10% 11% 14% 16% 16% 14% 12% 11% 10% 14% 11% 13% 12% 14%

       d  op  op         imop    v  x CD D      K     L     

                    r                        

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 26

Q3B_Rank1 - You said you would consider the following aspects as very important to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1

BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE VERY IMPORTANT FOR HOUSING DEVELOPMENTS

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 1961 948 1000 267 381 349 358 606 74 210 156 171 142 185 166 276 277 88 168 48 1293 668 1159 802 1033 928 302 430 472 601 1134 641 186 365 630 409 557 660 1301 281 1661 1285 609

WEIGHTED BASE 1956 956 987 280 368 343 333 632 71* 212 152 170 144 186 159 278 281 88* 166 49* 1308 648 1126 830 697 1259 292 459 477 561 1116 650 189 351 643 412 550 629 1327 264 1673 1264 619

The overall layout of the housing 

development

317 152 163 46 58 50 57 107 14 26 22 22 36 29 26 47 51 10 26 8 218 99 191 126 113 204 43 61 98 93 183 105 29 40 113 72 92 106 211 52 260 226 85

 16% 16% 17% 16% 16% 15% 17% 17% 20% 12% 15% 13% 25% 16% 16% 17% 18% 12% 16% 15% 17% 15% 17% 15% 16% 16% 15% 13% 20% 17% 16% 16% 15% 11% 18% 18% 17% 17% 16% 20% 16% 18% 14%

             ijkq                B      H H H     Q  

Access to public transport 268 125 143 35 49 37 48 99 8 32 22 19 16 25 24 32 47 9 22 14 173 95 155 113 89 179 39 60 70 71 155 88 25 51 97 53 67 75 193 29 239 170 91

 14% 13% 15% 12% 13% 11% 14% 16% 12% 15% 14% 11% 11% 14% 15% 11% 17% 10% 13% 28% 13% 15% 14% 14% 13% 14% 13% 13% 15% 13% 14% 14% 13% 15% 15% 13% 12% 12% 15% 11% 14% 13% 15%

                    hklm                        

                    oqr                        

Architectural design (i.e. the look 

of the houses and other 

structures in the area)

219 105 112 24 45 36 39 75 7 30 14 22 14 19 17 29 21 11 27 7 154 65 141 78 91 128 22 47 35 90 135 60 24 38 82 44 55 70 149 27 188 159 53

 11% 11% 11% 9% 12% 11% 12% 12% 10% 14% 9% 13% 10% 10% 11% 11% 7% 12% 17% 15% 12% 10% 12% 9% 13% 10% 8% 10% 7% 16% 12% 9% 13% 11% 13% 11% 10% 11% 11% 10% 11% 13% 9%

          p         p      y     ABC            Q  

Pedestrian/ mobilityfriendly 

pathways (i.e. safe and 

convenient routes dedicated to 

walking/wheeling throughout the 

area)

219 94 123 37 34 44 29 74 7 21 21 14 15 22 18 36 27 8 23 8 131 88 116 102 71 147 41 55 55 51 125 76 17 39 74 45 62 62 157 23 195 141 73

 11% 10% 12% 13% 9% 13% 9% 12% 10% 10% 14% 8% 10% 12% 12% 13% 10% 9% 14% 15% 10% 14% 10% 12% 10% 12% 14% 12% 12% 9% 11% 12% 9% 11% 11% 11% 11% 10% 12% 9% 12% 11% 12%

                      t     D                 

Access to communal outdoor 

spaces (i.e. areas where people 

can spend time outdoors, e.g. 

outdoor sports facilities, picnic 

areas, etc.)

187 89 96 36 36 29 39 48 11 12 18 12 12 16 15 19 28 19 20 4 121 66 110 77 63 124 28 44 37 61 104 65 19 33 54 32 67 69 118 35 148 108 67

 10% 9% 10% 13% 10% 8% 12% 8% 16% 6% 12% 7% 9% 8% 10% 7% 10% 22% 12% 8% 9% 10% 10% 9% 9% 10% 10% 10% 8% 11% 9% 10% 10% 10% 8% 8% 12% 11% 9% 13% 9% 9% 11%

    g   g  iko         iklm i                  IJ   O    

                  nop                          

Nature conservation (i.e. planting 

and building that supports local 

wildlife and biodiversity)

176 91 82 22 26 39 28 60 9 16 17 15 7 22 18 26 24 11 10 1 116 60 80 96 45 131 34 44 45 36 93 63 20 41 53 34 47 54 122 18 156 105 63

 9% 10% 8% 8% 7% 11% 8% 10% 12% 7% 11% 9% 5% 12% 11% 9% 9% 13% 6% 1% 9% 9% 7% 12% 6% 10% 12% 10% 9% 6% 8% 10% 11% 12% 8% 8% 9% 9% 9% 7% 9% 8% 10%

              ls    ls      v  x D                 

Green features between 

buildings and pavements (e.g. 

trees, plants, patches of grass, 

etc.)

175 89 85 22 39 38 25 51 7 16 13 22 14 19 9 28 26 6 8 6 125 50 107 68 75 100 24 37 47 53 107 56 12 37 45 49 44 62 113 18 156 113 58

 9% 9% 9% 8% 10% 11% 8% 8% 9% 7% 8% 13% 10% 10% 6% 10% 9% 7% 5% 13% 10% 8% 9% 8% 11% 8% 8% 8% 10% 9% 10% 9% 6% 10% 7% 12% 8% 10% 8% 7% 9% 9% 9%

            nr             y           I        

Access to communal green 

spaces (e.g. planted areas and 

other green spaces, etc.)

170 81 87 21 40 30 26 53 4 25 12 15 12 10 18 27 28 7 10 2 114 57 110 60 68 103 29 40 44 45 100 56 14 22 58 36 54 57 113 27 143 112 48

 9% 8% 9% 8% 11% 9% 8% 8% 5% 12% 8% 9% 8% 5% 11% 10% 10% 8% 6% 4% 9% 9% 10% 7% 10% 8% 10% 9% 9% 8% 9% 9% 7% 6% 9% 9% 10% 9% 8% 10% 9% 9% 8%

          m                                  

Features that help with rainwater 

management (e.g. ponds, planted 

areas, etc.)

123 70 52 18 24 20 20 41 3 26 8 17 7 13 6 15 18 1 9 * 78 45 70 53 54 69 16 40 28 35 72 38 13 27 36 26 35 41 82 20 103 80 40

 6% 7% 5% 7% 6% 6% 6% 7% 5% 12% 5% 10% 5% 7% 4% 5% 6% 2% 5% 1% 6% 7% 6% 6% 8% 6% 5% 9% 6% 6% 6% 6% 7% 8% 6% 6% 6% 7% 6% 8% 6% 6% 6%

          jlnop  nq             y                   

          qrs                                  

Cycle paths (i.e. safe and 

convenient routes dedicated to 

cycling throughout the area)

62 40 22 13 11 12 17 9 1 6 4 6 8 9 2 13 8 - 6 - 53 9 30 32 22 40 11 11 11 19 25 28 8 13 16 15 18 20 42 14 47 29 28

 3% 4% 2% 5% 3% 4% 5% 1% 1% 3% 2% 4% 6% 5% 1% 5% 3% - 3% - 4% 1% 3% 4% 3% 3% 4% 2% 2% 3% 2% 4% 4% 4% 3% 4% 3% 3% 3% 5% 3% 2% 5%

  b  g  g g      nq        u           E        O   P

Don't know 40 20 20 7 6 7 6 14 - 2 2 4 3 3 6 5 4 5 6 - 25 14 17 23 7 33 5 19 6 8 18 14 8 10 14 6 10 12 28 - 37 20 13

 2% 2% 2% 2% 2% 2% 2% 2% - 1% 1% 2% 2% 1% 4% 2% 1% 6% 4% - 2% 2% 1% 3% 1% 3% 2% 4% 1% 1% 2% 2% 4% 3% 2% 1% 2% 2% 2% - 2% 2% 2%

                  hijmp        x  CD     E        N   

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 27

Q3B_Rank_123 - You said you would consider the following aspects as very important to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1-3

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

The overall layout of the housing 

development

636 306 325 91 112 105 108 221 24 59 44 50 60 65 48 102 88 32 47 17 420 217 366 270 218 418 88 134 178 184 373 205 58 100 223 134 179 200 436 90 538 448 165

 28% 28% 29% 29% 27% 27% 27% 30% 27% 24% 24% 25% 37% 31% 26% 33% 28% 31% 25% 27% 28% 29% 29% 28% 28% 28% 25% 25% 33% 30% 30% 27% 26% 24% 30% 29% 29% 29% 28% 31% 28% 31% 23%

             ijkn   ij             AB      H       Q  

             r                               

Pedestrian/ mobilityfriendly 

pathways (i.e. safe and 

convenient routes dedicated to 

walking/wheeling throughout the 

area)

559 258 297 96 93 102 82 186 23 58 44 47 38 60 45 78 77 19 50 19 359 200 316 242 193 366 90 126 141 146 313 200 46 105 175 119 160 170 389 68 489 358 187

 25% 23% 26% 30% 23% 26% 21% 26% 26% 24% 24% 24% 24% 28% 24% 25% 25% 19% 27% 29% 24% 26% 25% 25% 25% 25% 26% 24% 26% 24% 25% 26% 20% 25% 24% 26% 26% 24% 25% 23% 25% 25% 26%

    df                                        

Architectural design (i.e. the look 

of the houses and other 

structures in the area)

550 266 280 76 113 86 102 173 23 68 44 54 34 55 45 73 72 23 44 16 377 173 358 191 216 333 72 121 111 199 339 164 47 84 179 126 160 194 355 78 468 407 127

 24% 24% 25% 24% 27% 22% 26% 24% 26% 28% 24% 28% 21% 26% 24% 24% 23% 22% 23% 24% 25% 23% 28% 20% 28% 23% 21% 23% 21% 32% 27% 22% 21% 20% 24% 27% 26% 28% 23% 26% 24% 28% 18%

                       w  y     ABC F     H H M    Q  

Green features between 

buildings and pavements (e.g. 

trees, plants, patches of grass, 

etc.)

538 267 268 64 102 100 96 176 14 57 49 62 36 49 43 80 82 22 34 11 357 181 316 222 193 345 83 133 131 157 319 165 54 101 171 126 141 172 366 62 474 348 175

 24% 24% 24% 20% 25% 25% 24% 24% 15% 24% 27% 32% 22% 23% 23% 26% 26% 21% 18% 17% 24% 24% 25% 23% 25% 23% 23% 25% 25% 25% 25% 22% 24% 24% 23% 27% 23% 25% 24% 21% 25% 24% 24%

            hrs     h                           

Access to communal green 

spaces (e.g. planted areas and 

other green spaces, etc.)

531 249 277 74 108 92 81 176 20 59 35 44 42 44 44 76 89 22 43 13 376 156 330 202 203 328 76 124 135 154 312 171 48 96 161 119 155 169 362 75 453 341 168

 24% 23% 25% 23% 26% 23% 20% 24% 23% 24% 19% 23% 26% 21% 23% 25% 28% 21% 23% 21% 25% 21% 26% 21% 26% 22% 22% 23% 25% 25% 25% 23% 21% 23% 22% 26% 25% 24% 23% 25% 24% 24% 23%

                 j    u  w  y                   

Access to public transport 527 247 278 76 101 93 85 171 17 62 46 46 27 58 45 55 84 16 50 20 344 183 319 207 194 333 77 125 127 145 300 180 48 88 183 110 146 154 373 78 447 335 172

 23% 22% 25% 24% 25% 24% 21% 23% 19% 26% 25% 24% 17% 28% 24% 18% 27% 16% 27% 32% 23% 24% 25% 21% 25% 23% 22% 23% 24% 23% 24% 24% 21% 21% 25% 24% 24% 22% 24% 26% 23% 23% 24%

          o    loq   loq  loq loq   w                     

Access to communal outdoor 

spaces (i.e. areas where people 

can spend time outdoors, e.g. 

outdoor sports facilities, picnic 

areas, etc.)

490 241 246 86 91 82 89 143 19 38 34 38 39 51 37 64 67 38 49 17 339 151 285 205 174 316 71 114 113 144 279 164 47 79 151 96 164 182 308 91 393 298 172

 22% 22% 22% 27% 22% 21% 22% 20% 21% 16% 18% 20% 24% 24% 20% 21% 21% 37% 26% 27% 23% 20% 23% 21% 22% 22% 20% 21% 21% 23% 22% 22% 21% 19% 20% 21% 27% 26% 20% 31% 20% 21% 24%

    g          i    hijk i                  HIJ M  O    

                  lmnop                          

Nature conservation (i.e. planting 

and building that supports local 

wildlife and biodiversity)

420 209 206 48 81 92 73 127 14 38 40 33 32 46 41 58 64 18 28 8 289 131 212 208 150 270 70 101 98 116 237 140 44 88 120 104 108 152 268 52 363 259 147

 19% 19% 18% 15% 20% 23% 18% 17% 16% 16% 22% 17% 19% 22% 22% 19% 20% 18% 15% 13% 19% 17% 17% 21% 19% 18% 20% 19% 18% 19% 19% 18% 20% 21% 16% 22% 17% 22% 17% 18% 19% 18% 20%

      cg                  v            I  M      

Features that help with rainwater 

management (e.g. ponds, planted 

areas, etc.)

383 207 175 61 65 70 61 126 11 56 24 40 30 36 35 51 51 14 32 4 250 133 225 158 148 234 56 95 93 115 219 122 42 79 119 79 106 124 259 53 327 261 115

 17% 19% 16% 19% 16% 18% 15% 17% 12% 23% 13% 21% 18% 17% 19% 16% 16% 13% 17% 6% 17% 18% 18% 16% 19% 16% 16% 18% 17% 19% 17% 16% 19% 19% 16% 17% 17% 18% 17% 18% 17% 18% 16%

          hjs  s s  s                             

Cycle paths (i.e. safe and 

convenient routes dedicated to 

cycling throughout the area)

214 110 102 37 44 45 47 42 7 23 15 17 16 19 13 38 36 6 23 2 165 49 138 76 98 116 37 39 45 75 114 73 28 38 60 49 67 87 127 36 176 124 81

 10% 10% 9% 12% 11% 12% 12% 6% 8% 9% 8% 9% 10% 9% 7% 12% 11% 5% 12% 4% 11% 7% 11% 8% 13% 8% 11% 7% 8% 12% 9% 10% 12% 9% 8% 11% 11% 12% 8% 12% 9% 9% 11%

    g g g g              u  w  y     B        M      

Don't know 40 20 20 7 6 7 6 14 - 2 2 4 3 3 6 5 4 5 6 - 25 14 17 23 7 33 5 19 6 8 18 14 8 10 14 6 10 12 28 - 37 20 13

 2% 2% 2% 2% 2% 2% 1% 2% - 1% 1% 2% 2% 1% 3% 2% 1% 5% 3% - 2% 2% 1% 2% 1% 2% 1% 4% 1% 1% 1% 2% 3% 2% 2% 1% 2% 2% 2% - 2% 1% 2%

                  hijp        x  CD             N   

Did not select any as very 

important

290 146 140 36 45 50 64 96 18 28 34 25 19 25 28 31 31 16 21 15 183 107 143 147 80 210 60 74 59 59 145 110 36 68 100 54 68 73 217 32 251 172 99

 13% 13% 12% 11% 11% 13% 16% 13% 20% 12% 18% 13% 12% 12% 15% 10% 10% 15% 11% 23% 12% 14% 11% 15% 10% 14% 17% 14% 11% 10% 11% 14% 16% 16% 14% 12% 11% 10% 14% 11% 13% 12% 14%

       d  op  op         imop    v  x CD D      K     L     

                    r                        

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 28

Q3B_Rank_123 - You said you would consider the following aspects as very important to have in a housing development. Please rank the following in order of importance from most important to least important. - Rank 1-3

BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE VERY IMPORTANT FOR HOUSING DEVELOPMENTS

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 1961 948 1000 267 381 349 358 606 74 210 156 171 142 185 166 276 277 88 168 48 1293 668 1159 802 1033 928 302 430 472 601 1134 641 186 365 630 409 557 660 1301 281 1661 1285 609

WEIGHTED BASE 1956 956 987 280 368 343 333 632 71* 212 152 170 144 186 159 278 281 88* 166 49* 1308 648 1126 830 697 1259 292 459 477 561 1116 650 189 351 643 412 550 629 1327 264 1673 1264 619

The overall layout of the housing 

development

636 306 325 91 112 105 108 221 24 59 44 50 60 65 48 102 88 32 47 17 420 217 366 270 218 418 88 134 178 184 373 205 58 100 223 134 179 200 436 90 538 448 165

 33% 32% 33% 32% 31% 30% 32% 35% 34% 28% 29% 29% 41% 35% 30% 37% 31% 37% 28% 35% 32% 33% 33% 32% 31% 33% 30% 29% 37% 33% 33% 32% 31% 29% 35% 33% 32% 32% 33% 34% 32% 35% 27%

             ijkr                B             Q  

Pedestrian/ mobilityfriendly 

pathways (i.e. safe and 

convenient routes dedicated to 

walking/wheeling throughout the 

area)

559 258 297 96 93 102 82 186 23 58 44 47 38 60 45 78 77 19 50 19 359 200 316 242 193 366 90 126 141 146 313 200 46 105 175 119 160 170 389 68 489 358 187

 29% 27% 30% 34% 25% 30% 25% 29% 32% 27% 29% 28% 27% 32% 28% 28% 28% 22% 30% 38% 27% 31% 28% 29% 28% 29% 31% 28% 30% 26% 28% 31% 24% 30% 27% 29% 29% 27% 29% 26% 29% 28% 30%

    df                                        

Architectural design (i.e. the look 

of the houses and other 

structures in the area)

550 266 280 76 113 86 102 173 23 68 44 54 34 55 45 73 72 23 44 16 377 173 358 191 216 333 72 121 111 199 339 164 47 84 179 126 160 194 355 78 468 407 127

 28% 28% 28% 27% 31% 25% 31% 27% 32% 32% 29% 32% 24% 30% 28% 26% 26% 26% 26% 32% 29% 27% 32% 23% 31% 26% 25% 26% 23% 35% 30% 25% 25% 24% 28% 31% 29% 31% 27% 29% 28% 32% 20%

                       w  y     ABC F           Q  

Green features between 

buildings and pavements (e.g. 

trees, plants, patches of grass, 

etc.)

538 267 268 64 102 100 96 176 14 57 49 62 36 49 43 80 82 22 34 11 357 181 316 222 193 345 83 133 131 157 319 165 54 101 171 126 141 172 366 62 474 348 175

 28% 28% 27% 23% 28% 29% 29% 28% 19% 27% 32% 37% 25% 26% 27% 29% 29% 25% 20% 22% 27% 28% 28% 27% 28% 27% 28% 29% 28% 28% 29% 25% 29% 29% 27% 31% 26% 27% 28% 24% 28% 28% 28%

           r hlr                                

Access to communal green 

spaces (e.g. planted areas and 

other green spaces, etc.)

531 249 277 74 108 92 81 176 20 59 35 44 42 44 44 76 89 22 43 13 376 156 330 202 203 328 76 124 135 154 312 171 48 96 161 119 155 169 362 75 453 341 168

 27% 26% 28% 26% 29% 27% 24% 28% 29% 28% 23% 26% 29% 24% 28% 27% 32% 25% 26% 27% 29% 24% 29% 24% 29% 26% 26% 27% 28% 28% 28% 26% 25% 27% 25% 29% 28% 27% 27% 28% 27% 27% 27%

                     u  w                     

Access to public transport 527 247 278 76 101 93 85 171 17 62 46 46 27 58 45 55 84 16 50 20 344 183 319 207 194 333 77 125 127 145 300 180 48 88 183 110 146 154 373 78 447 335 172

 27% 26% 28% 27% 28% 27% 25% 27% 24% 29% 31% 27% 19% 31% 28% 20% 30% 19% 30% 41% 26% 28% 28% 25% 28% 26% 26% 27% 27% 26% 27% 28% 25% 25% 29% 27% 27% 25% 28% 30% 27% 26% 28%

          lo lo   loq   lo  lo loq                        

Access to communal outdoor 

spaces (i.e. areas where people 

can spend time outdoors, e.g. 

outdoor sports facilities, picnic 

areas, etc.)

490 241 246 86 91 82 89 143 19 38 34 38 39 51 37 64 67 38 49 17 339 151 285 205 174 316 71 114 113 144 279 164 47 79 151 96 164 182 308 91 393 298 172

 25% 25% 25% 31% 25% 24% 27% 23% 27% 18% 22% 22% 27% 27% 23% 23% 24% 44% 29% 34% 26% 23% 25% 25% 25% 25% 24% 25% 24% 26% 25% 25% 25% 23% 23% 23% 30% 29% 23% 34% 23% 24% 28%

    g          i    hijk i i                 HIJ M  O    

                  lmnopr                          

Nature conservation (i.e. planting 

and building that supports local 

wildlife and biodiversity)

420 209 206 48 81 92 73 127 14 38 40 33 32 46 41 58 64 18 28 8 289 131 212 208 150 270 70 101 98 116 237 140 44 88 120 104 108 152 268 52 363 259 147

 21% 22% 21% 17% 22% 27% 22% 20% 20% 18% 27% 19% 22% 25% 26% 21% 23% 21% 17% 17% 22% 20% 19% 25% 22% 21% 24% 22% 20% 21% 21% 22% 23% 25% 19% 25% 20% 24% 20% 20% 22% 21% 24%

      cg     r             v          I  I        

Features that help with rainwater 

management (e.g. ponds, planted 

areas, etc.)

383 207 175 61 65 70 61 126 11 56 24 40 30 36 35 51 51 14 32 4 250 133 225 158 148 234 56 95 93 115 219 122 42 79 119 79 106 124 259 53 327 261 115

 20% 22% 18% 22% 18% 20% 18% 20% 15% 26% 16% 24% 21% 19% 22% 18% 18% 16% 19% 8% 19% 20% 20% 19% 21% 19% 19% 21% 20% 20% 20% 19% 22% 22% 19% 19% 19% 20% 20% 20% 20% 21% 19%

  b        jops  s   s                             

Cycle paths (i.e. safe and 

convenient routes dedicated to 

cycling throughout the area)

214 110 102 37 44 45 47 42 7 23 15 17 16 19 13 38 36 6 23 2 165 49 138 76 98 116 37 39 45 75 114 73 28 38 60 49 67 87 127 36 176 124 81

 11% 12% 10% 13% 12% 13% 14% 7% 10% 11% 10% 10% 11% 10% 8% 14% 13% 6% 14% 5% 13% 8% 12% 9% 14% 9% 13% 8% 9% 13% 10% 11% 15% 11% 9% 12% 12% 14% 10% 14% 11% 10% 13%

    g g g g              u  w  y     B        M      

Don't know 40 20 20 7 6 7 6 14 - 2 2 4 3 3 6 5 4 5 6 - 25 14 17 23 7 33 5 19 6 8 18 14 8 10 14 6 10 12 28 - 37 20 13

 2% 2% 2% 2% 2% 2% 2% 2% - 1% 1% 2% 2% 1% 4% 2% 1% 6% 4% - 2% 2% 1% 3% 1% 3% 2% 4% 1% 1% 2% 2% 4% 3% 2% 1% 2% 2% 2% - 2% 2% 2%

                  hijmp        x  CD     E        N   

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 29

Q3AB_Rank_Summary - Combined: Essential/Very important - Rank summary

BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE ESSENTIAL / VERY IMPORTANT FOR HOUSING DEVELOPMENTS

 

The overall layout 

of the housing 

development

Architectural 

design (i.e. the 

look of the houses 

and other 

structures in the 

area)

Access to 

communal green 

spaces (e.g. 

planted areas and 

other green 

spaces, etc.)

Access to 

communal 

outdoor spaces 

(i.e. areas where 

people can spend 

time outdoors, 

e.g. outdoor 

sports facilities, 

picnic areas, etc.)

Green features 

between buildings 

and pavements 

(e.g. trees, plants, 

patches of grass, 

etc.)

Nature 

conservation (i.e. 

planting and 

building that 

supports local 

wildlife and 

biodiversity)

Pedestrian/ 

mobilityfriendly 

pathways (i.e. safe 

and convenient 

routes dedicated 

to walking/ 

wheeling 

throughout the 

area)

Cycle paths (i.e. 

safe and 

convenient routes 

dedicated to 

cycling throughout 

the area)

Features that help 

with rainwater 

management (e.g. 

ponds, planted 

areas, etc.)

Access to public 

transport

UNWEIGHTED BASE 1323 1157 1334 1205 1314 1086 1379 621 1035 1400

WEIGHTED BASE 1316 1137 1303 1181 1281 1051 1348 593 1001 1373

Rank 1 433 345 275 295 277 294 381 89 186 640

 33% 30% 21% 25% 22% 28% 28% 15% 19% 47%

Rank 2 239 299 311 248 331 192 346 116 209 271

 18% 26% 24% 21% 26% 18% 26% 20% 21% 20%

Rank 3 199 167 250 222 252 191 225 102 178 173

 15% 15% 19% 19% 20% 18% 17% 17% 18% 13%

Rank 4 160 107 185 172 162 144 145 93 133 117

 12% 9% 14% 15% 13% 14% 11% 16% 13% 8%

Rank 5 99 65 127 108 110 82 89 50 114 62

 8% 6% 10% 9% 9% 8% 7% 8% 11% 5%

Rank 6 60 57 70 61 54 53 67 49 63 28

 5% 5% 5% 5% 4% 5% 5% 8% 6% 2%

Rank 7 42 27 31 26 32 27 40 37 43 27

 3% 2% 2% 2% 3% 3% 3% 6% 4% 2%

Rank 8 31 20 12 19 18 16 20 19 27 12

 2% 2% 1% 2% 1% 2% 1% 3% 3% 1%

Rank 9 8 11 7 3 7 14 10 15 12 10

 1% 1% 1% * 1% 1% 1% 3% 1% 1%

Rank 10 4 9 4 - 4 5 3 8 10 7

 * 1% * - * * * 1% 1% 1%

NET: Rank 1-3 871 811 836 765 860 678 951 307 574 1084

 66% 71% 64% 65% 67% 64% 71% 52% 57% 79%

           

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 30

Q3AB_Rank_Summary_Total_Base - Combined: Essential/Very important - Rank summary - Total base

Base: All adults aged 16-75 in the UK

 

The overall layout 

of the housing 

development

Architectural 

design (i.e. the 

look of the houses 

and other 

structures in the 

area)

Access to 

communal green 

spaces (e.g. 

planted areas and 

other green 

spaces, etc.)

Access to 

communal 

outdoor spaces 

(i.e. areas where 

people can spend 

time outdoors, 

e.g. outdoor 

sports facilities, 

picnic areas, etc.)

Green features 

between buildings 

and pavements 

(e.g. trees, plants, 

patches of grass, 

etc.)

Nature 

conservation (i.e. 

planting and 

building that 

supports local 

wildlife and 

biodiversity)

Pedestrian/ 

mobilityfriendly 

pathways (i.e. safe 

and convenient 

routes dedicated 

to walking/ 

wheeling 

throughout the 

area)

Cycle paths (i.e. 

safe and 

convenient routes 

dedicated to 

cycling throughout 

the area)

Features that help 

with rainwater 

management (e.g. 

ponds, planted 

areas, etc.)

Access to public 

transport

UNWEIGHTED BASE 2246 2246 2246 2246 2246 2246 2246 2246 2246 2246

WEIGHTED BASE 2246 2246 2246 2246 2246 2246 2246 2246 2246 2246

Rank 1 433 345 275 295 277 294 381 89 186 640

 19% 15% 12% 13% 12% 13% 17% 4% 8% 28%

Rank 2 239 299 311 248 331 192 346 116 209 271

 11% 13% 14% 11% 15% 9% 15% 5% 9% 12%

Rank 3 199 167 250 222 252 191 225 102 178 173

 9% 7% 11% 10% 11% 9% 10% 5% 8% 8%

Rank 4 160 107 185 172 162 144 145 93 133 117

 7% 5% 8% 8% 7% 6% 6% 4% 6% 5%

Rank 5 99 65 127 108 110 82 89 50 114 62

 4% 3% 6% 5% 5% 4% 4% 2% 5% 3%

Rank 6 60 57 70 61 54 53 67 49 63 28

 3% 3% 3% 3% 2% 2% 3% 2% 3% 1%

Rank 7 42 27 31 26 32 27 40 37 43 27

 2% 1% 1% 1% 1% 1% 2% 2% 2% 1%

Rank 8 31 20 12 19 18 16 20 19 27 12

 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

Rank 9 8 11 7 3 7 14 10 15 12 10

 * * * * * 1% * 1% 1% *

Rank 10 4 9 4 - 4 5 3 8 10 7

 * * * - * * * * * *

NET: Rank 1-3 871 811 836 765 860 678 951 307 574 1084

 39% 36% 37% 34% 38% 30% 42% 14% 26% 48%

Did not select as essential / very 

important

930 1109 943 1065 965 1195 898 1653 1245 873

 41% 49% 42% 47% 43% 53% 40% 74% 55% 39%

           

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.
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Table 31

Q3AB_Rank1 - Combined: Essential/Very important - Rank 1

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Access to public transport 640 298 338 87 124 100 100 229 25 69 47 48 37 52 47 76 129 32 58 20 389 251 373 267 238 402 104 157 150 161 358 219 64 132 227 123 158 170 470 95 540 373 245

 28% 27% 30% 28% 30% 25% 25% 31% 29% 29% 25% 25% 22% 24% 25% 25% 41% 31% 31% 31% 26% 33% 29% 27% 31% 27% 30% 30% 28% 26% 28% 29% 28% 31% 31% 26% 26% 24% 30% 32% 28% 26% 34%

        f         hijk     t                 L    P

                 lmnor                           

The overall layout of the housing 

development

433 198 233 61 89 69 75 140 19 36 35 36 42 44 36 63 67 13 35 9 301 132 260 173 151 282 52 94 120 129 250 145 38 58 147 92 136 153 279 75 353 308 115

 19% 18% 21% 19% 21% 17% 19% 19% 21% 15% 19% 18% 26% 21% 19% 20% 21% 12% 19% 13% 20% 17% 20% 18% 19% 19% 15% 18% 22% 21% 20% 19% 17% 14% 20% 20% 22% 22% 18% 26% 18% 21% 16%

             iq                A A     H H H M  O  Q  

Pedestrian/ mobilityfriendly 

pathways (i.e. safe and 

convenient routes dedicated to 

walking/wheeling throughout the 

area)

381 168 210 69 65 73 56 117 14 43 31 28 25 35 32 50 46 16 43 17 243 138 221 160 143 238 71 83 93 103 225 132 24 66 127 75 112 121 260 41 338 234 131

 17% 15% 19% 22% 16% 19% 14% 16% 15% 18% 17% 14% 15% 16% 17% 16% 15% 16% 23% 27% 16% 18% 17% 16% 18% 16% 20% 16% 17% 17% 18% 17% 11% 16% 17% 16% 18% 17% 17% 14% 18% 16% 18%

   a fg               kp kp           G G            

Architectural design (i.e. the look 

of the houses and other 

structures in the area)

345 154 188 42 73 54 51 125 9 46 26 32 28 37 22 46 43 12 31 10 234 110 230 115 145 199 45 66 62 140 203 104 37 64 121 63 97 110 235 46 293 255 80

 15% 14% 17% 13% 18% 14% 13% 17% 11% 19% 14% 17% 17% 18% 12% 15% 14% 12% 16% 16% 16% 15% 18% 12% 19% 14% 13% 12% 12% 23% 16% 14% 17% 15% 16% 13% 16% 16% 15% 16% 15% 18% 11%

                       w  y     ABC            Q  

Access to communal outdoor 

spaces (i.e. areas where people 

can spend time outdoors, e.g. 

outdoor sports facilities, picnic 

areas, etc.)

295 147 145 54 60 47 53 80 13 20 33 18 21 22 25 34 44 19 36 10 194 101 174 121 103 191 46 73 64 90 158 103 33 61 76 67 90 106 188 51 239 174 101

 13% 13% 13% 17% 15% 12% 13% 11% 15% 8% 18% 9% 13% 10% 13% 11% 14% 18% 19% 16% 13% 13% 14% 12% 13% 13% 13% 14% 12% 15% 13% 14% 15% 15% 10% 14% 15% 15% 12% 17% 12% 12% 14%

    g       ikmo       ik ikmo               I  I I   O    

Nature conservation (i.e. planting 

and building that supports local 

wildlife and biodiversity)

294 143 148 34 44 59 54 103 11 30 28 26 14 31 30 47 42 15 16 5 187 108 145 149 89 205 59 74 68 68 158 103 34 64 97 57 76 89 205 27 265 194 89

 13% 13% 13% 11% 11% 15% 14% 14% 12% 12% 15% 13% 9% 15% 16% 15% 13% 14% 9% 7% 13% 14% 11% 15% 11% 14% 17% 14% 13% 11% 13% 14% 15% 15% 13% 12% 12% 13% 13% 9% 14% 14% 12%

               lr r        v   D              N   

Green features between 

buildings and pavements (e.g. 

trees, plants, patches of grass, 

etc.)

277 150 125 39 58 53 43 83 11 31 18 36 22 26 20 47 36 12 10 8 189 88 162 115 111 166 42 58 69 80 165 90 22 53 77 70 77 93 184 32 242 182 84

 12% 14% 11% 13% 14% 14% 11% 11% 13% 13% 10% 18% 13% 12% 11% 15% 12% 11% 6% 13% 13% 12% 13% 12% 14% 11% 12% 11% 13% 13% 13% 12% 10% 13% 10% 15% 12% 13% 12% 11% 13% 13% 12%

         r r  jnr r r  r r        y           I        

Access to communal green 

spaces (e.g. planted areas and 

other green spaces, etc.)

275 130 142 37 60 48 51 79 6 29 19 22 22 22 31 47 43 13 17 3 197 77 171 103 102 172 47 60 68 80 160 95 20 41 94 54 85 86 189 46 228 182 81

 12% 12% 13% 12% 15% 12% 13% 11% 7% 12% 10% 11% 13% 11% 17% 15% 14% 12% 9% 5% 13% 10% 13% 11% 13% 12% 13% 11% 13% 13% 13% 12% 9% 10% 13% 12% 14% 12% 12% 16% 12% 13% 11%

               hrs s                            

Features that help with rainwater 

management (e.g. ponds, planted 

areas, etc.)

186 104 81 30 35 31 30 60 7 33 16 23 13 19 13 21 25 5 9 3 120 66 107 79 81 105 23 52 42 58 113 56 16 31 55 43 57 66 120 35 151 126 54

 8% 9% 7% 10% 9% 8% 8% 8% 8% 14% 9% 12% 8% 9% 7% 7% 8% 5% 5% 5% 8% 9% 8% 8% 10% 7% 6% 10% 8% 9% 9% 7% 7% 7% 7% 9% 9% 9% 8% 12% 8% 9% 7%

          nopqr  r             y               O    

Cycle paths (i.e. safe and 

convenient routes dedicated to 

cycling throughout the area)

89 57 31 19 14 17 25 15 1 8 4 6 14 11 2 19 12 3 8 1 76 13 48 41 35 54 13 14 19 31 43 34 12 15 20 24 29 37 52 21 68 48 36

 4% 5% 3% 6% 3% 4% 6% 2% 1% 3% 2% 3% 9% 5% 1% 6% 4% 2% 4% 1% 5% 2% 4% 4% 5% 4% 4% 3% 4% 5% 3% 4% 5% 4% 3% 5% 5% 5% 3% 7% 4% 3% 5%

  b  g  g g      hijkn n  n     u               I  M  O    

Don't know 62 34 28 13 7 9 11 23 - 6 3 5 6 4 10 5 8 9 7 - 38 25 31 31 12 51 6 24 13 13 29 24 9 15 25 7 14 16 46 2 58 37 17

 3% 3% 2% 4% 2% 2% 3% 3% - 3% 2% 2% 3% 2% 5% 2% 3% 8% 4% - 3% 3% 2% 3% 1% 3% 2% 4% 2% 2% 2% 3% 4% 4% 3% 2% 2% 2% 3% 1% 3% 3% 2%

               h   hijkm        x  AD             N   

                  ops                          

Did not select any as essential / 

very important

188 98 89 21 35 38 37 57 14 15 22 18 13 22 18 18 18 6 16 9 123 65 89 99 44 144 38 48 42 37 94 73 20 37 66 46 39 50 138 15 170 105 71

 8% 9% 8% 7% 9% 10% 9% 8% 16% 6% 12% 9% 8% 10% 9% 6% 6% 6% 8% 14% 8% 9% 7% 10% 6% 10% 11% 9% 8% 6% 7% 10% 9% 9% 9% 10% 6% 7% 9% 5% 9% 7% 10%

         iop  op         op    v  x D         K     N   

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 32

Q3AB_Rank1 - Combined: Essential/Very important - Rank 1

BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE ESSENTIAL / VERY IMPORTANT FOR HOUSING DEVELOPMENTS

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2067 996 1055 281 393 361 384 648 77 227 166 179 147 188 175 291 292 98 174 53 1353 714 1213 854 1087 980 328 452 492 623 1184 680 203 401 665 416 585 684 1383 299 1745 1353 641

WEIGHTED BASE 2058 1004 1039 295 377 355 360 672 74* 226 163 177 150 190 169 291 294 97* 171 55* 1368 690 1180 879 733 1325 314 485 494 583 1166 687 205 382 677 420 579 652 1407 281 1754 1331 648

Access to public transport 640 298 338 87 124 100 100 229 25 69 47 48 37 52 47 76 129 32 58 20 389 251 373 267 238 402 104 157 150 161 358 219 64 132 227 123 158 170 470 95 540 373 245

 31% 30% 33% 29% 33% 28% 28% 34% 34% 31% 29% 27% 24% 27% 28% 26% 44% 33% 34% 36% 28% 36% 32% 30% 32% 30% 33% 32% 30% 28% 31% 32% 31% 34% 34% 29% 27% 26% 33% 34% 31% 28% 38%

                 ijkl     t            K K    L    P

                 mnor                           

The overall layout of the housing 

development

433 198 233 61 89 69 75 140 19 36 35 36 42 44 36 63 67 13 35 9 301 132 260 173 151 282 52 94 120 129 250 145 38 58 147 92 136 153 279 75 353 308 115

 21% 20% 22% 21% 23% 19% 21% 21% 25% 16% 21% 20% 28% 23% 21% 22% 23% 13% 21% 16% 22% 19% 22% 20% 21% 21% 17% 19% 24% 22% 21% 21% 18% 15% 22% 22% 23% 24% 20% 27% 20% 23% 18%

             iq                A      H H H   O  Q  

Pedestrian/ mobilityfriendly 

pathways (i.e. safe and 

convenient routes dedicated to 

walking/wheeling throughout the 

area)

381 168 210 69 65 73 56 117 14 43 31 28 25 35 32 50 46 16 43 17 243 138 221 160 143 238 71 83 93 103 225 132 24 66 127 75 112 121 260 41 338 234 131

 18% 17% 20% 23% 17% 21% 16% 17% 18% 19% 19% 16% 17% 18% 19% 17% 16% 17% 25% 31% 18% 20% 19% 18% 19% 18% 23% 17% 19% 18% 19% 19% 12% 17% 19% 18% 19% 19% 18% 15% 19% 18% 20%

    fg               kp klop           G G            

Architectural design (i.e. the look 

of the houses and other 

structures in the area)

345 154 188 42 73 54 51 125 9 46 26 32 28 37 22 46 43 12 31 10 234 110 230 115 145 199 45 66 62 140 203 104 37 64 121 63 97 110 235 46 293 255 80

 17% 15% 18% 14% 19% 15% 14% 19% 13% 20% 16% 18% 19% 20% 13% 16% 15% 12% 18% 19% 17% 16% 20% 13% 20% 15% 14% 14% 13% 24% 17% 15% 18% 17% 18% 15% 17% 17% 17% 17% 17% 19% 12%

                       w  y     ABC            Q  

Access to communal outdoor 

spaces (i.e. areas where people 

can spend time outdoors, e.g. 

outdoor sports facilities, picnic 

areas, etc.)

295 147 145 54 60 47 53 80 13 20 33 18 21 22 25 34 44 19 36 10 194 101 174 121 103 191 46 73 64 90 158 103 33 61 76 67 90 106 188 51 239 174 101

 14% 15% 14% 18% 16% 13% 15% 12% 18% 9% 21% 10% 14% 11% 15% 12% 15% 20% 21% 19% 14% 15% 15% 14% 14% 14% 15% 15% 13% 15% 14% 15% 16% 16% 11% 16% 16% 16% 13% 18% 14% 13% 16%

    g     i  ikmo       ik ikmo               I  I I       

Nature conservation (i.e. planting 

and building that supports local 

wildlife and biodiversity)

294 143 148 34 44 59 54 103 11 30 28 26 14 31 30 47 42 15 16 5 187 108 145 149 89 205 59 74 68 68 158 103 34 64 97 57 76 89 205 27 265 194 89

 14% 14% 14% 12% 12% 17% 15% 15% 14% 13% 17% 15% 9% 17% 18% 16% 14% 15% 9% 9% 14% 16% 12% 17% 12% 15% 19% 15% 14% 12% 14% 15% 16% 17% 14% 14% 13% 14% 15% 10% 15% 15% 14%

               lr         v  x D              N   

Green features between 

buildings and pavements (e.g. 

trees, plants, patches of grass, 

etc.)

277 150 125 39 58 53 43 83 11 31 18 36 22 26 20 47 36 12 10 8 189 88 162 115 111 166 42 58 69 80 165 90 22 53 77 70 77 93 184 32 242 182 84

 13% 15% 12% 13% 15% 15% 12% 12% 15% 14% 11% 20% 14% 14% 12% 16% 12% 12% 6% 15% 14% 13% 14% 13% 15% 13% 14% 12% 14% 14% 14% 13% 11% 14% 11% 17% 13% 14% 13% 11% 14% 14% 13%

         r r  jnpr r r  r r                   I        

Access to communal green 

spaces (e.g. planted areas and 

other green spaces, etc.)

275 130 142 37 60 48 51 79 6 29 19 22 22 22 31 47 43 13 17 3 197 77 171 103 102 172 47 60 68 80 160 95 20 41 94 54 85 86 189 46 228 182 81

 13% 13% 14% 13% 16% 14% 14% 12% 8% 13% 12% 12% 14% 12% 18% 16% 15% 13% 10% 5% 14% 11% 15% 12% 14% 13% 15% 12% 14% 14% 14% 14% 10% 11% 14% 13% 15% 13% 13% 16% 13% 14% 13%

               rs                             

Features that help with rainwater 

management (e.g. ponds, planted 

areas, etc.)

186 104 81 30 35 31 30 60 7 33 16 23 13 19 13 21 25 5 9 3 120 66 107 79 81 105 23 52 42 58 113 56 16 31 55 43 57 66 120 35 151 126 54

 9% 10% 8% 10% 9% 9% 8% 9% 9% 15% 10% 13% 8% 10% 8% 7% 8% 5% 5% 5% 9% 10% 9% 9% 11% 8% 7% 11% 8% 10% 10% 8% 8% 8% 8% 10% 10% 10% 9% 12% 9% 10% 8%

          opqr  r             y                   

Cycle paths (i.e. safe and 

convenient routes dedicated to 

cycling throughout the area)

89 57 31 19 14 17 25 15 1 8 4 6 14 11 2 19 12 3 8 1 76 13 48 41 35 54 13 14 19 31 43 34 12 15 20 24 29 37 52 21 68 48 36

 4% 6% 3% 6% 4% 5% 7% 2% 1% 4% 3% 4% 9% 6% 1% 6% 4% 3% 5% 1% 6% 2% 4% 5% 5% 4% 4% 3% 4% 5% 4% 5% 6% 4% 3% 6% 5% 6% 4% 7% 4% 4% 6%

  b  g  g g      hijkn n  n     u               I    O    

             p                               

Don't know 62 34 28 13 7 9 11 23 - 6 3 5 6 4 10 5 8 9 7 - 38 25 31 31 12 51 6 24 13 13 29 24 9 15 25 7 14 16 46 2 58 37 17

 3% 3% 3% 4% 2% 2% 3% 3% - 3% 2% 3% 4% 2% 6% 2% 3% 9% 4% - 3% 4% 3% 4% 2% 4% 2% 5% 3% 2% 2% 3% 5% 4% 4% 2% 2% 2% 3% 1% 3% 3% 3%

               o   hijkm        x  AD             N   

                  ops                          

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 33

Q3AB_Rank_123 - Combined: Essential/Very important - Rank 1-3

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Access to public transport 1084 510 566 159 205 182 166 371 44 118 90 86 66 103 87 121 190 51 95 31 676 408 639 445 407 676 182 261 240 284 598 387 98 208 367 221 288 296 787 165 910 665 376

 48% 46% 50% 51% 50% 46% 42% 51% 50% 49% 49% 44% 41% 49% 47% 39% 61% 50% 51% 49% 45% 54% 50% 45% 52% 46% 52% 49% 45% 46% 47% 51% 44% 50% 49% 48% 47% 42% 51% 56% 47% 46% 52%

    f f   f  o    o   ijkl  o   t w  y              L O   P

                 mnor                           

Pedestrian/ mobilityfriendly 

pathways (i.e. safe and 

convenient routes dedicated to 

walking/wheeling throughout the 

area)

951 416 528 159 170 164 151 307 40 105 70 80 62 98 70 137 131 40 90 29 605 345 552 399 357 593 151 213 232 258 542 328 81 168 308 197 277 304 647 119 828 594 322

 42% 38% 47% 50% 41% 42% 38% 42% 46% 43% 38% 41% 38% 46% 37% 44% 42% 39% 48% 46% 41% 46% 44% 41% 46% 40% 43% 40% 43% 42% 43% 43% 36% 40% 41% 42% 45% 43% 42% 40% 43% 41% 45%

   a defg                  t   y                   

The overall layout of the housing 

development

871 404 461 121 166 149 148 287 31 80 66 77 73 88 69 133 132 39 65 19 591 280 515 356 316 555 115 192 225 262 516 277 79 144 291 178 258 292 579 134 728 606 235

 39% 37% 41% 38% 40% 38% 37% 39% 35% 33% 36% 39% 45% 42% 37% 43% 42% 37% 35% 30% 40% 37% 41% 36% 41% 38% 33% 36% 42% 42% 41% 36% 35% 35% 39% 38% 42% 42% 37% 45% 38% 42% 33%

             i   i i            A AB       H   O  Q  

Green features between 

buildings and pavements (e.g. 

trees, plants, patches of grass, 

etc.)

860 411 441 106 162 146 147 299 29 96 71 88 55 76 77 124 125 39 59 21 554 306 518 342 332 528 133 196 206 254 500 263 96 159 280 195 226 266 594 105 750 579 251

 38% 37% 39% 33% 39% 37% 37% 41% 33% 40% 38% 45% 34% 36% 41% 40% 40% 37% 32% 33% 37% 40% 41% 35% 43% 36% 38% 37% 38% 41% 40% 35% 43% 38% 38% 42% 37% 38% 38% 35% 39% 40% 35%

        c    lr           w  y      F  F         Q  

Access to communal green 

spaces (e.g. planted areas and 

other green spaces, etc.)

836 394 433 119 156 143 136 281 31 77 59 69 68 71 78 130 127 36 68 22 575 260 515 320 328 508 126 193 197 255 487 271 78 154 260 180 242 261 575 120 711 547 255

 37% 36% 38% 38% 38% 37% 34% 39% 35% 32% 32% 35% 42% 34% 42% 42% 41% 35% 36% 34% 39% 34% 41% 33% 42% 35% 36% 36% 37% 41% 39% 36% 35% 37% 35% 39% 39% 37% 37% 41% 37% 38% 35%

                ij       w  y                   

Architectural design (i.e. the look 

of the houses and other 

structures in the area)

811 369 434 117 166 129 127 270 28 100 68 74 60 81 63 120 113 27 53 24 548 263 537 273 320 491 109 170 173 291 487 253 71 132 262 171 246 280 531 125 680 589 195

 36% 34% 39% 37% 40% 33% 32% 37% 31% 41% 36% 38% 37% 38% 34% 39% 36% 26% 29% 37% 37% 35% 42% 28% 41% 33% 31% 32% 32% 47% 39% 33% 31% 31% 35% 37% 40% 40% 34% 42% 35% 41% 27%

   a  ef     qr      qr       w  y     ABC F      H M  O  Q  

Access to communal outdoor 

spaces (i.e. areas where people 

can spend time outdoors, e.g. 

outdoor sports facilities, picnic 

areas, etc.)

765 379 381 134 149 126 139 218 28 59 66 57 56 72 63 107 116 45 71 26 525 240 445 320 284 481 125 172 172 235 428 258 79 132 229 165 239 279 486 141 616 465 264

 34% 34% 34% 42% 36% 32% 35% 30% 32% 25% 36% 29% 34% 34% 34% 34% 37% 43% 38% 41% 35% 32% 35% 33% 37% 33% 36% 32% 32% 38% 34% 34% 35% 32% 31% 36% 39% 40% 31% 48% 32% 32% 37%

    eg g      i  i i  i i ik i i                 HI M  O    

Nature conservation (i.e. planting 

and building that supports local 

wildlife and biodiversity)

678 325 344 78 126 128 123 223 25 69 61 53 50 65 62 106 98 29 43 17 444 234 354 323 256 421 118 167 148 185 385 217 76 133 220 154 171 226 452 81 590 444 211

 30% 29% 30% 25% 30% 33% 31% 31% 28% 29% 33% 27% 31% 31% 33% 34% 31% 28% 23% 27% 30% 31% 28% 33% 33% 29% 34% 31% 28% 30% 31% 29% 34% 32% 30% 33% 28% 32% 29% 27% 31% 31% 29%

      c     r    r r        v y                   

Features that help with rainwater 

management (e.g. ponds, planted 

areas, etc.)

574 295 276 93 113 96 87 184 19 72 49 58 45 54 53 70 83 25 38 7 387 186 329 244 225 348 95 134 129 173 335 184 55 100 178 121 174 205 369 87 481 393 166

 26% 27% 24% 29% 27% 25% 22% 25% 22% 30% 26% 30% 27% 26% 28% 23% 27% 24% 20% 11% 26% 25% 26% 25% 29% 24% 27% 25% 24% 28% 27% 24% 24% 24% 24% 26% 28% 29% 24% 29% 25% 27% 23%

    f      rs s rs s s s  s        y             M      

Cycle paths (i.e. safe and 

convenient routes dedicated to 

cycling throughout the area)

307 164 141 60 56 58 66 67 9 34 19 22 23 26 20 52 54 11 29 9 231 77 200 107 143 164 49 57 67 111 175 100 32 51 85 75 96 130 177 55 249 182 110

 14% 15% 12% 19% 14% 15% 17% 9% 10% 14% 10% 11% 14% 12% 11% 17% 17% 11% 15% 14% 15% 10% 16% 11% 18% 11% 14% 11% 12% 18% 14% 13% 14% 12% 11% 16% 16% 19% 11% 19% 13% 13% 15%

    g g g g              u  w  y     BC      I I M  O    

Don't know 62 34 28 13 7 9 11 23 - 6 3 5 6 4 10 5 8 9 7 - 38 25 31 31 12 51 6 24 13 13 29 24 9 15 25 7 14 16 46 2 58 37 17

 3% 3% 2% 4% 2% 2% 3% 3% - 3% 2% 2% 3% 2% 5% 2% 3% 8% 4% - 3% 3% 2% 3% 1% 3% 2% 4% 2% 2% 2% 3% 4% 4% 3% 2% 2% 2% 3% 1% 3% 3% 2%

               h   hijkm        x  AD             N   

                  ops                          

Did not select any as essential / 

very important

188 98 89 21 35 38 37 57 14 15 22 18 13 22 18 18 18 6 16 9 123 65 89 99 44 144 38 48 42 37 94 73 20 37 66 46 39 50 138 15 170 105 71

 8% 9% 8% 7% 9% 10% 9% 8% 16% 6% 12% 9% 8% 10% 9% 6% 6% 6% 8% 14% 8% 9% 7% 10% 6% 10% 11% 9% 8% 6% 7% 10% 9% 9% 9% 10% 6% 7% 9% 5% 9% 7% 10%

         iop  op         op    v  x D         K     N   

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 34

Q3AB_Rank_123 - Combined: Essential/Very important - Rank 1-3

BASE: ALL ADULTS AGED 16-75 WHO INDICATE GIVEN ASPECTS ARE ESSENTIAL / VERY IMPORTANT FOR HOUSING DEVELOPMENTS

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2067 996 1055 281 393 361 384 648 77 227 166 179 147 188 175 291 292 98 174 53 1353 714 1213 854 1087 980 328 452 492 623 1184 680 203 401 665 416 585 684 1383 299 1745 1353 641

WEIGHTED BASE 2058 1004 1039 295 377 355 360 672 74* 226 163 177 150 190 169 291 294 97* 171 55* 1368 690 1180 879 733 1325 314 485 494 583 1166 687 205 382 677 420 579 652 1407 281 1754 1331 648

Access to public transport 1084 510 566 159 205 182 166 371 44 118 90 86 66 103 87 121 190 51 95 31 676 408 639 445 407 676 182 261 240 284 598 387 98 208 367 221 288 296 787 165 910 665 376

 53% 51% 55% 54% 54% 51% 46% 55% 60% 52% 55% 48% 44% 54% 52% 42% 64% 53% 55% 57% 49% 59% 54% 51% 56% 51% 58% 54% 49% 49% 51% 56% 48% 54% 54% 53% 50% 45% 56% 59% 52% 50% 58%

     f   f lo o o   o   iklm  o   t   y  CD     EG       L O   P

                 no                           

Pedestrian/ mobilityfriendly 

pathways (i.e. safe and 

convenient routes dedicated to 

walking/wheeling throughout the 

area)

951 416 528 159 170 164 151 307 40 105 70 80 62 98 70 137 131 40 90 29 605 345 552 399 357 593 151 213 232 258 542 328 81 168 308 197 277 304 647 119 828 594 322

 46% 41% 51% 54% 45% 46% 42% 46% 54% 46% 43% 46% 41% 52% 41% 47% 45% 41% 52% 53% 44% 50% 47% 45% 49% 45% 48% 44% 47% 44% 46% 48% 39% 44% 46% 47% 48% 47% 46% 42% 47% 45% 50%

   a dfg                  t                      

The overall layout of the housing 

development

871 404 461 121 166 149 148 287 31 80 66 77 73 88 69 133 132 39 65 19 591 280 515 356 316 555 115 192 225 262 516 277 79 144 291 178 258 292 579 134 728 606 235

 42% 40% 44% 41% 44% 42% 41% 43% 41% 35% 41% 43% 49% 47% 41% 46% 45% 40% 38% 34% 43% 41% 44% 41% 43% 42% 37% 40% 45% 45% 44% 40% 38% 38% 43% 42% 45% 45% 41% 48% 41% 46% 36%

             i i  i i            A A            Q  

Green features between 

buildings and pavements (e.g. 

trees, plants, patches of grass, 

etc.)

860 411 441 106 162 146 147 299 29 96 71 88 55 76 77 124 125 39 59 21 554 306 518 342 332 528 133 196 206 254 500 263 96 159 280 195 226 266 594 105 750 579 251

 42% 41% 42% 36% 43% 41% 41% 45% 39% 43% 44% 50% 37% 40% 46% 42% 42% 40% 34% 38% 41% 44% 44% 39% 45% 40% 42% 41% 42% 43% 43% 38% 47% 42% 41% 47% 39% 41% 42% 37% 43% 44% 39%

        c    lr   r        w  y        F   K        

Access to communal green 

spaces (e.g. planted areas and 

other green spaces, etc.)

836 394 433 119 156 143 136 281 31 77 59 69 68 71 78 130 127 36 68 22 575 260 515 320 328 508 126 193 197 255 487 271 78 154 260 180 242 261 575 120 711 547 255

 41% 39% 42% 40% 41% 40% 38% 42% 41% 34% 37% 39% 45% 37% 46% 44% 43% 37% 40% 40% 42% 38% 44% 36% 45% 38% 40% 40% 40% 44% 42% 39% 38% 40% 38% 43% 42% 40% 41% 43% 41% 41% 39%

             i  i i       w  y                   

Architectural design (i.e. the look 

of the houses and other 

structures in the area)

811 369 434 117 166 129 127 270 28 100 68 74 60 81 63 120 113 27 53 24 548 263 537 273 320 491 109 170 173 291 487 253 71 132 262 171 246 280 531 125 680 589 195

 39% 37% 42% 40% 44% 36% 35% 40% 37% 44% 41% 42% 40% 43% 37% 41% 38% 28% 31% 43% 40% 38% 46% 31% 44% 37% 35% 35% 35% 50% 42% 37% 35% 34% 39% 41% 43% 43% 38% 45% 39% 44% 30%

   a  ef     qr q qr  qr  qr       w  y     ABC F      H M    Q  

Access to communal outdoor 

spaces (i.e. areas where people 

can spend time outdoors, e.g. 

outdoor sports facilities, picnic 

areas, etc.)

765 379 381 134 149 126 139 218 28 59 66 57 56 72 63 107 116 45 71 26 525 240 445 320 284 481 125 172 172 235 428 258 79 132 229 165 239 279 486 141 616 465 264

 37% 38% 37% 45% 40% 35% 39% 32% 38% 26% 40% 32% 37% 38% 37% 37% 39% 46% 42% 48% 38% 35% 38% 36% 39% 36% 40% 36% 35% 40% 37% 38% 39% 35% 34% 39% 41% 43% 35% 50% 35% 35% 41%

    eg g      i  i i i i i ik i i                 I M  O   P

Nature conservation (i.e. planting 

and building that supports local 

wildlife and biodiversity)

678 325 344 78 126 128 123 223 25 69 61 53 50 65 62 106 98 29 43 17 444 234 354 323 256 421 118 167 148 185 385 217 76 133 220 154 171 226 452 81 590 444 211

 33% 32% 33% 26% 33% 36% 34% 33% 34% 31% 37% 30% 33% 34% 37% 36% 33% 29% 25% 31% 32% 34% 30% 37% 35% 32% 38% 34% 30% 32% 33% 32% 37% 35% 32% 37% 30% 35% 32% 29% 34% 33% 33%

      c c    r    r r        v   C         K        

Features that help with rainwater 

management (e.g. ponds, planted 

areas, etc.)

574 295 276 93 113 96 87 184 19 72 49 58 45 54 53 70 83 25 38 7 387 186 329 244 225 348 95 134 129 173 335 184 55 100 178 121 174 205 369 87 481 393 166

 28% 29% 27% 32% 30% 27% 24% 27% 26% 32% 30% 33% 30% 29% 31% 24% 28% 25% 22% 13% 28% 27% 28% 28% 31% 26% 30% 28% 26% 30% 29% 27% 27% 26% 26% 29% 30% 31% 26% 31% 27% 29% 26%

          rs s rs s s s  s        y             M      

Cycle paths (i.e. safe and 

convenient routes dedicated to 

cycling throughout the area)

307 164 141 60 56 58 66 67 9 34 19 22 23 26 20 52 54 11 29 9 231 77 200 107 143 164 49 57 67 111 175 100 32 51 85 75 96 130 177 55 249 182 110

 15% 16% 14% 20% 15% 16% 18% 10% 12% 15% 12% 12% 15% 14% 12% 18% 18% 11% 17% 16% 17% 11% 17% 12% 20% 12% 16% 12% 13% 19% 15% 15% 16% 13% 13% 18% 17% 20% 13% 20% 14% 14% 17%

    g g g g              u  w  y     BC      I  M  O    

Don't know 62 34 28 13 7 9 11 23 - 6 3 5 6 4 10 5 8 9 7 - 38 25 31 31 12 51 6 24 13 13 29 24 9 15 25 7 14 16 46 2 58 37 17

 3% 3% 3% 4% 2% 2% 3% 3% - 3% 2% 3% 4% 2% 6% 2% 3% 9% 4% - 3% 4% 3% 4% 2% 4% 2% 5% 3% 2% 2% 3% 5% 4% 4% 2% 2% 2% 3% 1% 3% 3% 3%

               o   hijkm        x  AD             N   

                  ops                          

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE
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Table 35

Q4 - Which, if any, of the following do you consider to be the main benefits of incorporating communal green spaces (e.g. planted areas and other green spaces, etc.) into the design of housing developments?

Base: All adults aged 16-75 in the UK

 

TOTAL 

MAN 

(a)

WOMAN 

(b)

16-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

NORTH EAST 

(h)

NORTH WEST 

(i)

YORKS & 

HUMBER 

(j)

WEST MIDLANDS 

(k)

EAST MIDLANDS 

(l)

EAST OF 

ENGLAND 

(m)

SOUTH WEST 

(n)

SOUTH EAST 

(o)

LONDON 

(p)

WALES 

(q)

SCOTLAND 

(r)

NI 

(s)

WORKING 

(t)

NOT WORKING 

(u)

ABC1 

(v)

C2DE 

(w)

GRADUATES 

(x)

NON GRADUATES 

(y)

UP TO £19999 

(A)

£20000-£34999 

(B)

£35000-£54999 

(C)

£55000+ 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

ETHNIC 

MINORITY 

GROUPS 

(N)

WHITE ETHNIC 

GROUP 

(O)

NET: OWNED 

(P)

NET: RENTED 

(Q)

UNWEIGHTED BASE 2246 1092 1137 301 423 393 425 704 90 246 186 197 162 207 189 307 309 105 188 60 1466 780 1296 950 1155 1091 368 497 530 660 1273 752 221 441 726 457 622 729 1517 314 1905 1456 707

WEIGHTED BASE 2246 1101 1128 316 412 393 397 728 88* 241 185 195 163 212 187 309 312 103* 187 64* 1490 756 1268 978 777 1469 352 533 536 620 1261 760 225 419 743 466 618 702 1544 296 1924 1436 719

Promote wildlife and biodiversity 1162 510 641 131 185 211 218 417 41 128 89 89 93 119 120 171 129 62 87 34 756 406 663 499 410 753 159 279 299 315 680 364 118 219 411 246 286 341 821 100 1046 795 327

 52% 46% 57% 42% 45% 54% 55% 57% 46% 53% 48% 46% 57% 56% 64% 55% 41% 60% 46% 53% 51% 54% 52% 51% 53% 51% 45% 52% 56% 51% 54% 48% 52% 52% 55% 53% 46% 49% 53% 34% 54% 55% 45%

   a   cd cd cd  p   kp p hijk kp  kpr           A  F    K      N Q  

               pr                             

Improve the look of the area 1033 514 513 141 170 172 192 358 42 102 92 87 83 99 81 136 147 37 97 31 694 339 612 421 363 670 150 244 245 298 590 337 106 200 360 207 266 321 713 119 902 698 302

 46% 47% 46% 45% 41% 44% 48% 49% 47% 42% 50% 45% 51% 47% 43% 44% 47% 35% 52% 48% 47% 45% 48% 43% 47% 46% 43% 46% 46% 48% 47% 44% 47% 48% 48% 44% 43% 46% 46% 40% 47% 49% 42%

        d   q  q      q    w                  N Q  

Provide a space for recreational 

activities and relaxation

948 436 502 128 165 177 162 316 40 93 75 71 75 84 75 144 139 39 86 27 601 347 554 394 365 583 161 231 227 250 522 304 122 182 287 194 286 310 638 133 805 600 309

 42% 40% 44% 41% 40% 45% 41% 43% 46% 39% 40% 36% 46% 40% 40% 47% 44% 38% 46% 42% 40% 46% 44% 40% 47% 40% 46% 43% 42% 40% 41% 40% 54% 43% 39% 42% 46% 44% 41% 45% 42% 42% 43%

   a             k      t   y        EF    I       

Improve air quality 931 470 454 148 205 163 153 262 35 100 79 92 61 82 79 124 151 42 61 25 654 277 552 379 354 577 139 195 227 282 531 319 81 170 267 199 294 316 615 164 750 572 320

 41% 43% 40% 47% 50% 41% 38% 36% 40% 42% 43% 47% 37% 39% 42% 40% 49% 40% 33% 39% 44% 37% 44% 39% 46% 39% 39% 37% 42% 45% 42% 42% 36% 41% 36% 43% 48% 45% 40% 56% 39% 40% 45%

    fg efg       r     lmr    u  w  y     B      I HI M  O    

Provide a sense of community 629 320 308 91 119 107 82 230 28 59 44 52 35 60 45 91 91 29 66 28 391 238 356 273 208 421 88 145 159 169 351 198 81 109 222 120 178 189 440 70 556 410 199

 28% 29% 27% 29% 29% 27% 21% 32% 32% 25% 24% 27% 21% 28% 24% 30% 29% 28% 35% 44% 26% 32% 28% 28% 27% 29% 25% 27% 30% 27% 28% 26% 36% 26% 30% 26% 29% 27% 28% 24% 29% 29% 28%

    f f f  f           ijln ijkl  t           EF           

                    mnop                        

Help manage rainwater 450 237 209 52 70 76 92 160 11 54 35 35 35 50 44 52 60 30 32 10 298 152 243 207 152 299 66 131 98 118 260 155 35 79 168 89 114 131 319 46 400 309 126

 20% 21% 18% 16% 17% 19% 23% 22% 13% 22% 19% 18% 22% 24% 24% 17% 19% 29% 17% 16% 20% 20% 19% 21% 20% 20% 19% 24% 18% 19% 21% 20% 16% 19% 23% 19% 19% 19% 21% 16% 21% 22% 18%

       cd       h    hkop          CD             N Q  

                  r                          

Provide shade and cooling 378 189 188 71 90 69 64 83 9 42 27 32 24 34 33 54 70 13 27 13 257 121 222 156 163 216 62 84 81 124 204 141 33 64 117 70 127 130 248 71 304 235 133

 17% 17% 17% 22% 22% 18% 16% 11% 10% 17% 15% 17% 14% 16% 18% 17% 23% 13% 15% 20% 17% 16% 17% 16% 21% 15% 18% 16% 15% 20% 16% 19% 15% 15% 16% 15% 21% 19% 16% 24% 16% 16% 19%

    fg fg g g          hjr        y     C       HIJ   O    

Reduce noise pollution 358 198 158 66 79 58 65 91 18 38 34 35 29 34 28 43 48 11 31 10 242 115 192 166 116 241 57 67 93 107 201 137 20 55 105 97 101 122 236 68 286 216 128

 16% 18% 14% 21% 19% 15% 16% 13% 20% 16% 18% 18% 18% 16% 15% 14% 15% 11% 17% 16% 16% 15% 15% 17% 15% 16% 16% 13% 17% 17% 16% 18% 9% 13% 14% 21% 16% 17% 15% 23% 15% 15% 18%

  b  g g                         B G G    HI    O    

None of these 39 19 20 4 2 5 10 17 1 8 4 4 4 4 - 5 3 2 1 2 28 11 20 18 9 29 7 11 10 9 18 16 5 12 11 10 6 8 31 1 37 21 13

 2% 2% 2% 1% 1% 1% 3% 2% 1% 3% 2% 2% 2% 2% - 2% 1% 2% 1% 3% 2% 1% 2% 2% 1% 2% 2% 2% 2% 1% 1% 2% 2% 3% 1% 2% 1% 1% 2% * 2% 1% 2%

       d d  n          n              K          

Don't know 65 31 33 5 10 14 16 20 7 8 4 6 3 5 10 9 6 3 3 - 40 25 26 38 7 58 15 17 9 10 31 28 6 18 17 8 22 16 49 10 53 31 25

 3% 3% 3% 2% 2% 3% 4% 3% 8% 3% 2% 3% 2% 2% 5% 3% 2% 3% 2% - 3% 3% 2% 4% 1% 4% 4% 3% 2% 2% 2% 4% 3% 4% 2% 2% 3% 2% 3% 4% 3% 2% 3%

         jlmop      p         v  x CD       J          

         rs                                   

                                            

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g - h/i/j/k/l/m/n/o/p/q/r/s - t/u - v/w - x/y - A/B/C/D - E/F/G - H/I/J/K - L/M - N/O - P/Q

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  TENURE EDUCATION  INCOME  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  REGION  WORKING STATUS  SOCIAL GRADE


