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CEO Message

Powerful Korea Network

CEO’S MESSAGE
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SUCCESS HISTORY OF IPS0S

2,525 Million Euro

About Ipsos
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About Ipsos

IPSOS,

Top Global Market Research Company

Countries

Operating in Korea
Since1997

In Korea

321

Clients

260

Employees

In Korea

884

Projects

In Korea

Employees

Worldwide

20,000+

114,800

Number of
interview

Done in Korea
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IPSOS,

Top Global Market Research Company

GLOBAL NETWORK

Asia Pacific Europe Latin America Middle East & Africa
Australia Albania Macedonia Argentina Algeria Mozambique
About |psos China Austria Montenegro Bolivia Bahrain Nigeria

Hong Kong SAR China Belgium Netherlands Brazil Cameroon Pakistan

India Bosnia Norway Chile Eqgypt Qatar

Indonesia Bulgaria Poland Colombia Ghana Saudi Arabia

Japan Croatia Portugal Costa Rica Iraq Senegal

Malaysia Cyprus Romania Dominican Republic Israel South Africa
A WORLD LEADER . ) )

New Zealand Czech Republic Russia Ecuador lvory Coast Tanzania
OFFICES Pakistan Denmark Serbia El Salvador Jordan Tunisia

Philippines France Slovakia Guatemala Kenya UAE
AROUND Singapore Germany Slovenia Mexico Kuwait Uganda
THE WORLD South Korea Greece Spain Panama Lebanon Zambia

Taiwan Hungary Sweden Peru Morocco

Thailand Ireland Switzerland Puerto Rico .

Vietnam Italy Turkey Venezuela North America

Kazakhstan Ukraine USA
Kosovo United Kingdom Canada
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5 CORE VALUES
BRING US TOGETHER

About Ipsos

Collaboration *
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About Ipsos

IPSOS
PROFESSIONALS
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Client Organization
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ADDING
VALUE

CONSUMERS
& BRANDS

BUILDING
GENUINE
PARTNER-
SHIPS

CUSTOMERS
& EMPLOYEES

DRIVING
GROWTH

DOCTORS
& PATIENTS




IPSOS EXPERTS
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CONSUMERS CUSTOMERS
& BRANDS & EMPLOYEES

DOCTORS

CITIZENS & PATIENTS




About Ipsos

CONSUMERS
& BRANDS

MARKET STRATEGY & UNDERSTANDING
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INNOVATION
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About Ipsos

CUSTOMERS
& EMPLOYEES

IPSOS MMA

Marketing mix modelling

Unified marketing measurement & optimisation

Media & marketing testing

Pricing analytics

AUDIENCE MEASUREMENT

TV/video viewing

» Radio/audio/podcast listening

e Readership

« Cross-platform audiences

» Out-of-Home audience

« Advertising expenditure

« Digital audience

» Data Science for audience measurement
» Global syndicated studies

e Population movement tracker

AUTOMOTIVE AND MOBILITY
DEVELOPMENT

e Early stage

Concept and product success

Market Launch

Automotive User Experience tests

Benchmarking and in-Market

MEDIA DEVELOPMENT

Audience insights

Content strategies

Platform access and optimization

Monetisation

Attractorinsights performance tracking

EMPLOYEE RELATIONSHIP
MANAGEMENT
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CITIZENS

PUBLIC AFFAIRS

e Public policy improvement

International social research

Political & public opinion polling
Global Advisor

Trends and syndicated studies

EMPLOYEE RELATIONSHIP
MANAGEMENT

@
DOCTORS
& PATIENTS

HEALTHCARE

Custom research

Syndicated services

Market access & Health Economics
and Outcomes Research (HEOR)

Advisory services

Center of expertise

Real World Evidence
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A GLOBAL LEADER IN MARKET
RESEARCH




IPSOS
Marketing Research&
Consulting

Introduction

CEO Message
About Ipsos

Independent Business
Service Lines

SERVICE OVERVIEW
MARKET STRATEGY & UNDERSTANDING
SYNTHESIO

STRATEGY 3

UU

INNOVATION

CREATIVE EXCELLENCE
BRAND HEALTH TRACKING
CHANNEL PERFORMANCE
OBSERVER & IPSOS DIGITAL
UX

CUSTOMER EXPERIENCE
PUBLIC AFFAIRS
HEALTHCARE

What makes us different

SERVICE
OVERVIEW
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MARKET STRATEGY & UNDERSTANDING
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KEY VALUE TO CLIENT

SEHZ| BHEXF taekwon.kong@ipsos.com

MARKET STRATEGY & UNDERSTANDING
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KEY SERVICES
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Positioning
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Services



SYNTHESIO
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SOCIAL INTELLIGENCE BIGDATA MODELING
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SOCIAL

SYNTHESIO

KEY SERVICES

INTELLIGENCE

Listen To Consumers

In Real Time

BIG DATA
MODELING

Forecast Trend,
Customer Behavior
And Attitude

KEY VALUE TO CLIENT

HIHS ElI& myongho.park@ipsos.com



Strategy 3
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Bringing Life To Life
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INNOVATION
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INNOVATION

REAL PEOPLE + REAL BEHAVIOR = REAL SUCCESS
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CREATIVE EXCELLENCE
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BRAND HEALTH TRACKING
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BRAND HEALTH TRACKING
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CHANNEL PERFORMANCE

I KEYVALUE TO CLIENT
ZFo|H 28X heeyeon.joo@ipsos.com

CHANNEL PERFORMANCE (CHP)
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OBSERVER & IPSOS DIGITAL
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Ideation & Design
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Validate Design

Validation / Pre-launch testing

Analytics & Monitoring
Digital Analytics
A/B Testing
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Syndicated Therapy

Monitors Covering 20+ Disease States Dedicated Market Access Team

Commercial Strategy And Forecasting Team Medical Technology Teams

Award Wining Frameworks

Therapeutic Expert Teams On Brand Equity & The Buying Process

Dedicated Custom QUAL & QUANT Teams Advanced Analytics
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