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T1 Table 1 QS1_GHO - Which of the following best describes your current situation? Base: All adults aged 18-75

T2 Table 2 Q1_GHO - Have you ever heard of the term 'Ghost Broking'? Base: All adults aged 18-75
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T6 Table 6 Q4_GHO - Imagine the following scenario where you discovered a motor insurance policy you have was fake. If you wanted to report it, would you know where to go? Base: All adults aged 18-75

T7 Table 7 Q5_GHO - To which, if any, of the following would you report this? Base: All adults aged 18-75 who know where to report a fake policy
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T9 Table 9 Q7_GHO - Have you personally arranged motor insurance for yourself or someone else in the last 3 years? Base: All adults aged 18-75
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T11 Table 11 Q8A_GHO - Still thinking about any motor insurance you have bought in the past 3 years, which, if any, of the following have you personally experienced? Base: All adults aged 18-75 who have bought motor insurance

T12 Table 12 Q9_GHO - If you were buying motor insurance through a broker rather than directly from an insurer, what, if anything, would you do to check the broker was genuine? Base: All adults aged 18-75

T13 Table 13 Q10_GHO_RANK1 - If the insurance industry bodies could only prioritise three of the following initiatives to help tackle Ghost Broking, which three would you choose in order of importance, if any? Base: All adults aged 18-75

T14 Table 14 Q10_GHO_RANK1/2/3 - If the insurance industry bodies could only prioritise three of the following initiatives to help tackle Ghost Broking, which three would you choose in order of importance, if any? Base: All adults aged 18-75
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Table 1

QS1_GHO - Which of the following best describes your current situation?

Base: All adults aged 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

GEN Z 

(h)

MILLENNIALS 

(i)

GEN X 

(j)

BABY BOOMER 

(k)

NORTH EAST 

(l)

NORTH WEST 

(m)

YORKS & HUMBER 

(n)

WEST MIDLANDS 

(o)

EAST MIDLANDS 

(p)

EAST OF ENGLAND 

(q)

SOUTH WEST 

(r)

SOUTH EAST 

(s)

LONDON 

(t)

WALES 

(u)

SCOTLAND 

(v)

NI 

(w)

WORKING 

(x)

NOT WORKING 

(y)

ABC1 

(A)

C2DE 

(B)

GRADUATES 

(C)

NON GRADUATES 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

WHITE ETHNIC 

GROUP 

(N)

ETHNIC MINORITY 

GROUPS 

(O)

UP TO £19,999 

(P)

£20,000-£44,999 

(Q)

£45,000-£74,999 

(R)

£75,000 + 

(S)

UNWEIGHTED BASE 2194 1056 1128 291 369 392 402 740 474 653 568 499 87 241 182 194 162 209 187 308 274 103 187 60 1403 791 1395 799 1188 1006 1283 699 212 445 728 428 593 683 1511 1872 267 310 751 543 423

WEIGHTED BASE 2194 1076 1108 252 413 394 400 735 453 680 554 507 87* 237 179 191 161 204 185 300 305 102* 182 62* 1493 701 1255 939 803 1391 1290 692 211 430 722 441 600 698 1496 1829 288 307 807 538 368

I have a provisional driving licence 206 90 110 90 54 23 22 16 124 50 20 11 7 22 15 25 21 15 21 23 35 7 14 1 117 89 97 109 65 141 62 137 6 46 47 29 84 45 161 129 71 44 81 40 21

 9% 8% 10% 36% 13% 6% 5% 2% 27% 7% 4% 2% 8% 9% 9% 13% 13% 7% 12% 8% 11% 7% 8% 1% 8% 13% 8% 12% 8% 10% 5% 20% 3% 11% 7% 7% 14% 6% 11% 7% 25% 14% 10% 7% 6%

 efgjk   zdef zefg g g  zijk jk      w w  w  w     zx  zA    zEG  IJ   zIJ  zL  zN zRS S   

 wxACEGI   g                                          

 JLNS                                             

I have a full driving license 1672 854 816 97 316 313 324 621 242 539 469 422 65 169 127 148 123 163 143 238 223 81 139 52 1214 458 1017 655 666 1006 1095 410 167 299 582 347 444 579 1093 1449 171 174 610 441 320

 76% 79% 74% 39% 77% 80% 81% 84% 53% 79% 85% 83% 75% 71% 71% 78% 76% 80% 78% 79% 73% 79% 76% 85% 81% 65% 81% 70% 83% 72% 85% 59% 79% 70% 81% 79% 74% 83% 73% 79% 59% 57% 76% 82% 87%

 bchy zb   c c zc zcd  zh zhi zh      m  m     zy  zB  zD  zF  F  zHK H  zM  zO   P zPQ zPQ

 BDFHMOP                                             

I have another another type of 

driving license

26 14 12 7 3 8 4 4 7 12 4 2 2 5 2 3 3 3 3 1 2 2 1 - 18 8 11 15 9 18 12 13 2 3 6 5 12 8 18 17 7 5 8 6 5

 1% 1% 1% 3% 1% 2% 1% * 2% 2% 1% * 2% 2% 1% 1% 2% 2% 1% * 1% 2% * - 1% 1% 1% 2% 1% 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 3% 2% 1% 1% 1%

 gN   zdg  g    k    s                           N     

I no longer have a driving licence 

for a motor vehicle, but I have had 

one in the past (e.g. expired, 

suspended, etc.)

56 35 21 8 8 9 8 23 13 12 10 20 1 5 11 3 2 4 4 7 9 4 3 3 31 25 20 36 13 44 23 20 13 22 19 4 11 11 45 50 5 20 20 8 6

 3% 3% 2% 3% 2% 2% 2% 3% 3% 2% 2% 4% 2% 2% 6% 1% 1% 2% 2% 2% 3% 4% 2% 4% 2% 4% 2% 4% 2% 3% 2% 3% 6% 5% 3% 1% 2% 2% 3% 3% 2% 6% 3% 1% 2%

 ACEJ           zij   zmopq           zx  zA  C   zE zIJK        zQRS    

               v                               

I have never had a driving licence 233 86 145 44 32 39 44 74 59 68 53 53 12 37 23 13 15 20 13 28 35 7 24 6 118 115 106 127 51 182 100 110 23 58 70 54 52 53 180 188 31 63 91 40 16

 11% 8% 13% 18% 8% 10% 11% 10% 13% 10% 10% 11% 14% 16% 13% 7% 9% 10% 7% 9% 11% 7% 13% 10% 8% 16% 8% 14% 6% 13% 8% 16% 11% 13% 10% 12% 9% 8% 12% 10% 11% 21% 11% 7% 4%

 axACE  za zdefg          zors            zx  zA  zC  zE  K     zL   zQRS RS   

 LRS                                             

Don't know 11 4 7 6 2 3 1 - 8 3 1 - - * - - - 1 1 3 2 3 1 - 6 5 8 3 3 8 3 8 - 2 4 3 2 5 6 5 5 2 1 5 1

 1% * 1% 2% * 1% * - 2% * * - - * - - - * * 1% 1% 3% 1% - * 1% 1% * * 1% * 1% - * 1% 1% * 1% * * 2% 1% * 1% *

 ENQ   zdfg  g   zijk             zo          zE         zN   Q  

NET: Full/ another type of driving 

licence

1688 862 824 103 317 319 326 622 248 547 471 422 67 173 130 149 123 164 146 238 224 81 139 52 1222 466 1023 664 672 1016 1102 417 169 303 583 351 451 585 1103 1457 177 177 614 445 323

 77% 80% 74% 41% 77% 81% 81% 85% 55% 80% 85% 83% 77% 73% 73% 78% 77% 81% 79% 79% 74% 79% 76% 85% 82% 66% 82% 71% 84% 73% 85% 60% 80% 70% 81% 80% 75% 84% 74% 80% 61% 58% 76% 83% 88%

 bchy zb   c zc zc zcd  zh zh zh             zy  zB  zD  zF  F  zHK H  zM  zO   P zPQ zPQR

 BDFHMOP                                             

                                              

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o/p/q/r/s/t/u/v/w - z/x/y - z/A/B - z/C/D - z/E/F/G - z/H/I/J/K - z/L/M - z/N/O - z/P/Q/R/S

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  INCOME SOCIAL GRADE  EDUCATION  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  GENERATION  REGION  WORKING STATUS
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Table 2

Q1_GHO - Have you ever heard of the term 'Ghost Broking'?

Base: All adults aged 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

GEN Z 

(h)

MILLENNIALS 

(i)

GEN X 

(j)

BABY BOOMER 

(k)

NORTH EAST 

(l)

NORTH WEST 

(m)

YORKS & HUMBER 

(n)

WEST MIDLANDS 

(o)

EAST MIDLANDS 

(p)

EAST OF ENGLAND 

(q)

SOUTH WEST 

(r)

SOUTH EAST 

(s)

LONDON 

(t)

WALES 

(u)

SCOTLAND 

(v)

NI 

(w)

WORKING 

(x)

NOT WORKING 

(y)

ABC1 

(A)

C2DE 

(B)

GRADUATES 

(C)

NON GRADUATES 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

WHITE ETHNIC 

GROUP 

(N)

ETHNIC MINORITY 

GROUPS 

(O)

UP TO £19,999 

(P)

£20,000-£44,999 

(Q)

£45,000-£74,999 

(R)

£75,000 + 

(S)

UNWEIGHTED BASE 2194 1056 1128 291 369 392 402 740 474 653 568 499 87 241 182 194 162 209 187 308 274 103 187 60 1403 791 1395 799 1188 1006 1283 699 212 445 728 428 593 683 1511 1872 267 310 751 543 423

WEIGHTED BASE 2194 1076 1108 252 413 394 400 735 453 680 554 507 87* 237 179 191 161 204 185 300 305 102* 182 62* 1493 701 1255 939 803 1391 1290 692 211 430 722 441 600 698 1496 1829 288 307 807 538 368

Yes, I have heard of Ghost Broking 135 96 38 22 43 21 11 38 48 39 24 23 1 11 14 12 10 8 10 17 36 4 8 2 101 34 102 32 64 70 86 40 9 16 33 37 50 66 68 95 36 12 40 35 42

 6% 9% 3% 9% 10% 5% 3% 5% 11% 6% 4% 4% 1% 4% 8% 7% 6% 4% 5% 6% 12% 4% 4% 4% 7% 5% 8% 3% 8% 5% 7% 6% 4% 4% 5% 8% 8% 9% 5% 5% 13% 4% 5% 6% 11%

 bfBDH zb  f zefg    zijk      l      zlmqr      zB  zD       HI zHI zM   zN    zPQR

 IMN                    sv                         

No, I have not heard of Ghost 

Broking

1936 919 1007 209 338 348 369 672 362 602 508 464 84 218 154 171 144 188 158 264 245 92 165 54 1307 629 1095 841 695 1241 1135 604 198 398 649 380 509 581 1355 1643 224 281 722 477 302

 88% 85% 91% 83% 82% 88% 92% 91% 80% 89% 92% 92% 96% 92% 86% 89% 90% 92% 85% 88% 80% 90% 90% 88% 88% 90% 87% 90% 87% 89% 88% 87% 94% 92% 90% 86% 85% 83% 91% 90% 78% 92% 89% 89% 82%

 acdh  za   d zcd zcd  h zh zh znrs rt  t t rt  t   t          zEF zJK K    zL zO  S S S  

 tCKLOS            t                                 

Don't know 123 60 63 22 32 24 20 25 42 39 22 20 2 9 10 8 6 8 17 18 24 6 10 5 85 38 57 66 44 79 69 49 5 17 40 25 42 51 72 91 28 14 46 25 24

 6% 6% 6% 9% 8% 6% 5% 3% 9% 6% 4% 4% 2% 4% 6% 4% 4% 4% 9% 6% 8% 6% 5% 9% 6% 5% 5% 7% 5% 6% 5% 7% 2% 4% 5% 6% 7% 7% 5% 5% 10% 4% 6% 5% 6%

 gAGMN   zg g g   zijk          zlmq         A    G      zM   zN     

                                              

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o/p/q/r/s/t/u/v/w - z/x/y - z/A/B - z/C/D - z/E/F/G - z/H/I/J/K - z/L/M - z/N/O - z/P/Q/R/S

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  INCOME SOCIAL GRADE  EDUCATION  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  GENERATION  REGION  WORKING STATUS
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Table 3

Q1A_GHO - And what do you think 'Ghost Broking' is?

Base: All adults aged 18-75 who have heard of ghost broking

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

GEN Z 

(h)

MILLENNIALS 

(i)

GEN X 

(j)

BABY BOOMER 

(k)

NORTH EAST 

(l)

NORTH WEST 

(m)

YORKS & HUMBER 

(n)

WEST MIDLANDS 

(o)

EAST MIDLANDS 

(p)

EAST OF ENGLAND 

(q)

SOUTH WEST 

(r)

SOUTH EAST 

(s)

LONDON 

(t)

WALES 

(u)

SCOTLAND 

(v)

NI 

(w)

WORKING 

(x)

NOT WORKING 

(y)

ABC1 

(A)

C2DE 

(B)

GRADUATES 

(C)

NON GRADUATES 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

WHITE ETHNIC 

GROUP 

(N)

ETHNIC MINORITY 

GROUPS 

(O)

UP TO £19,999 

(P)

£20,000-£44,999 

(Q)

£45,000-£74,999 

(R)

£75,000 + 

(S)

UNWEIGHTED BASE 137 97 40 28 45 19 10 35 56 38 21 22 2 12 15 14 7 10 9 17 36 4 8 3 102 35 109 28 87 50 90 39 8 18 31 33 55 70 67 98 36 10 39 35 45

WEIGHTED BASE 135 96* 38* 22** 43* 21** 11** 38* 48* 39* 24** 23** 1** 11** 14** 12** 10** 8** 10** 17** 36* 4** 8** 2** 101* 34* 102* 32** 64* 70* 86* 40* 9** 16** 33** 37** 50* 66* 68* 95* 36* 12** 40* 35** 42*

SCAM (NET) 96 67 30 9 32 18 9 29 32 28 20 17 - 7 9 9 7 5 5 14 26 3 8 2 76 21 74 22 52 45 70 21 6 10 26 29 31 51 46 70 26 7 25 26 33

 71% 69% 77% 41% 75% 84% 77% 77% 65% 72% 81% 74% - 71% 65% 72% 70% 62% 53% 81% 73% 72% 92% 100% 75% 61% 72% 69% 80% 63% 81% 53% 63% 65% 79% 78% 63% 76% 67% 73% 71% 61% 63% 75% 79%

 F                            zD  zF               

INSURANCE SCAM (SUB NET) 81 56 25 8 28 16 6 24 27 26 17 11 - 6 6 9 3 4 5 13 24 2 6 2 66 15 68 14 49 32 59 18 4 8 18 24 31 46 35 57 24 6 16 24 32

 60% 58% 66% 36% 65% 75% 52% 63% 55% 67% 69% 50% - 62% 44% 72% 33% 50% 53% 73% 66% 43% 77% 100% 66% 44% 66% 42% 76% 46% 69% 44% 48% 51% 55% 65% 63% 69% 52% 59% 65% 49% 40% 69% 75%

 yDFQ                        y  z  zD  zF       z       zQ

Insurance scam/ fraud/ someone 

pretends to be a broker

63 40 23 7 24 12 4 16 24 19 13 6 - 6 4 8 3 2 3 8 22 2 3 2 52 11 54 9 38 25 43 16 4 6 11 21 25 36 27 42 20 5 10 20 24

 47% 41% 60% 34% 55% 55% 40% 42% 50% 49% 53% 28% - 62% 26% 64% 27% 22% 31% 48% 60% 43% 34% 100% 52% 32% 53% 28% 60% 35% 49% 40% 48% 41% 33% 57% 50% 55% 39% 44% 55% 45% 24% 58% 57%

 DQ                          z  zD                Q

Selling fake/ invalid insurance/ 

insurance that doesn't exist

39 29 10 2 16 4 1 16 13 9 10 7 - 1 2 4 3 3 - 8 13 - 4 1 32 7 31 9 23 17 29 10 1 3 10 14 11 21 18 30 9 1 6 12 18

 29% 30% 26% 9% 38% 20% 7% 42% 27% 24% 41% 30% - 13% 16% 32% 27% 41% - 46% 35% - 55% 31% 32% 20% 30% 27% 35% 24% 33% 24% 13% 20% 32% 39% 23% 32% 27% 32% 25% 4% 16% 33% 44%

 Q                            z                zQ

Selling fake car insurance 8 5 3 - 3 1 2 1 3 3 1 1 - - 2 - 1 - 2 3 1 - - - 7 1 8 - 6 1 7 * - * 1 1 6 6 2 5 3 - * 1 6

 6% 5% 7% - 8% 7% 18% 3% 6% 9% 3% 4% - - 15% - 6% - 15% 15% 2% - - - 7% 3% 8% - 10% 2% 8% 1% - 3% 2% 2% 12% 9% 2% 5% 7% - 1% 4% 14%

                             z        z        zQ

Insurance with invalid credentials/ 

in someone else's name

6 5 1 - 2 2 - 2 2 2 2 - - - - - - 1 2 - 3 - - - 6 - 5 1 3 3 3 3 - 1 1 2 2 4 2 5 1 - 1 4 1

 4% 5% 2% - 4% 11% - 5% 4% 6% 8% - - - - - - 10% 23% - 8% - - - 6% - 5% 3% 4% 5% 4% 7% - 5% 3% 5% 5% 7% 2% 5% 2% - 4% 10% 2%

Others on insurance fraud 5 3 3 - 4 2 - - 2 4 - - - - 1 - - - 1 1 3 - - - 5 - 4 1 5 - 4 2 - 1 - 1 4 4 2 1 5 - - 2 3

 4% 3% 7% - 9% 7% - - 3% 9% - - - - 5% - - - 8% 5% 8% - - - 5% - 4% 3% 8% - 4% 4% - 5% - 2% 8% 6% 2% 1% 12% - - 7% 7%

 N                            zD            zN     

SCAM TARGET (SUB NET) 9 6 2 2 3 1 1 1 2 4 2 * - - 1 1 1 - - 2 4 - - - 6 3 9 - 6 2 5 3 - 2 2 3 2 5 4 2 6 - 2 3 2

 6% 6% 6% 10% 8% 4% 6% 4% 4% 11% 7% 2% - - 9% 7% 6% - - 9% 12% - - - 6% 8% 8% - 10% 3% 6% 8% - 10% 6% 7% 5% 7% 5% 2% 16% - 6% 8% 6%

 N                            z            zN     

To scam new drivers/ young people 4 3 1 2 - 1 1 - 2 1 1 - - - - 1 1 - - - 2 - - - 1 2 4 - 1 2 1 2 - 1 1 1 1 1 2 1 2 - 1 1 1

 3% 3% 2% 10% - 4% 6% - 4% 2% 3% - - - - 7% 6% - - - 6% - - - 1% 6% 4% - 2% 3% 2% 5% - 7% 3% 2% 1% 2% 3% 1% 5% - 2% 3% 1%

 N                                             

To scam naive/ unsuspecting 

people

5 3 2 - 3 - - 1 - 3 1 * - - 1 - - - - 2 2 - - - 4 * 5 - 5 - 4 1 - * 1 2 2 3 1 1 4 - 1 2 2

 4% 3% 5% - 8% - - 4% - 9% 4% 2% - - 9% - - - - 9% 6% - - - 4% 1% 5% - 8% - 4% 3% - 3% 2% 5% 4% 5% 2% 1% 10% - 4% 5% 4%

 N         h                   zD            zN     

SCAM IN GENERAL (SUB NET) 32 22 9 1 11 8 3 7 9 11 4 6 - 1 6 * 4 2 3 6 7 2 1 - 26 6 22 10 15 17 21 7 3 4 10 14 4 15 17 21 11 3 13 6 9

 24% 23% 25% 7% 27% 38% 31% 19% 19% 29% 18% 28% - 13% 42% 4% 37% 22% 29% 33% 18% 43% 14% - 26% 17% 22% 29% 23% 24% 25% 18% 36% 25% 30% 37% 9% 22% 25% 22% 29% 27% 32% 17% 21%

 K                                             

Scam 6 6 - - 1 - 1 3 1 - 1 3 - 1 - - 1 1 - - - 1 1 - 2 3 4 2 1 5 4 1 - 1 4 - - - 6 5 1 - 4 - 1

 4% 6% - - 2% - 13% 9% 2% - 6% 15% - 9% - - 15% 12% - - - 28% 14% - 2% 10% 4% 7% 1% 7% 5% 4% - 9% 13% - - - 9% 5% 3% - 10% - 2%

 C                                      L       

Offers a suspiciously cheap price 8 6 2 - 4 3 - * 2 6 - * - - 1 - - 1 2 2 1 - - - 7 * 7 1 6 1 6 2 - 1 2 2 3 6 2 4 3 - 2 3 2

 6% 6% 5% - 10% 14% - 1% 3% 15% - 2% - - 9% - - 10% 23% 14% 3% - - - 7% 1% 7% 3% 10% 2% 7% 5% - 8% 5% 5% 7% 8% 3% 4% 10% - 6% 9% 5%

          z                   z                 

Illegal act/ done by criminals 10 6 3 1 3 3 1 1 4 4 2 - - * 2 * - - 1 2 4 1 - - 10 - 10 - 5 4 5 3 2 * 1 7 1 4 5 3 6 2 1 2 5

 7% 7% 8% 7% 7% 16% 6% 3% 8% 10% 7% - - 5% 13% 4% - - 6% 9% 11% 15% - - 9% - 9% - 8% 6% 6% 7% 21% 3% 4% 19% 1% 6% 8% 4% 17% 16% 3% 5% 11%

 KN                                        zN     

Others on scam in general 9 4 4 - 3 2 1 3 3 2 1 3 - - 3 - 2 - - 2 2 - - - 7 2 2 6 2 6 6 1 1 1 3 5 * 5 4 9 - 1 5 1 1

 6% 4% 11% - 7% 8% 12% 7% 6% 5% 6% 11% - - 21% - 22% - - 11% 5% - - - 7% 5% 2% 20% 3% 9% 8% 2% 15% 5% 8% 13% 1% 7% 6% 9% - 11% 13% 4% 2%

 ACK                                             

MENTIONS RELATED TO INSURANCE 

(NET)

5 5 1 - 3 - 1 2 1 3 - 2 - 1 1 - - - 1 * 1 - - - 4 2 5 - 4 1 5 1 - 1 1 1 2 2 3 5 1 - 2 1 2

 4% 5% 2% - 7% - 7% 4% 1% 8% - 7% - 14% 10% - - - 12% 3% 2% - - - 4% 5% 5% - 7% 2% 5% 2% - 5% 4% 4% 4% 4% 4% 5% 2% - 5% 3% 6%

                             z                 

Brokers/ online broker 4 4 - - 2 - 1 2 - 2 - 2 - 1 1 - - - 1 * 1 - - - 2 2 4 - 3 1 4 - - - 1 1 2 2 2 3 1 - 2 * 2

 3% 4% - - 4% - 7% 4% - 6% - 7% - 7% 5% - - - 12% 3% 2% - - - 2% 5% 4% - 4% 2% 5% - - - 4% 2% 4% 3% 3% 3% 2% - 5% 1% 4%

Other mentions related to 

insurance

1 1 1 - 1 - - - 1 1 - - - 1 1 - - - - - - - - - 1 - 1 - 1 - 1 1 - 1 - 1 - 1 1 1 - - - 1 1

 1% 1% 2% - 3% - - - 1% 2% - - - 6% 5% - - - - - - - - - 1% - 1% - 2% - 1% 2% - 5% - 2% - 1% 1% 1% - - - 2% 2%

MISCELLANEOUS (NET) 34 26 8 13 8 3 2 8 16 8 5 5 1 2 4 3 3 3 3 3 9 1 1 - 22 12 24 10 9 25 12 19 3 5 6 7 16 13 21 22 10 5 13 8 7

 25% 27% 21% 59% 18% 16% 16% 21% 33% 20% 19% 23% 100% 15% 28% 28% 30% 38% 35% 19% 24% 28% 8% - 21% 36% 23% 31% 15% 35% 14% 47% 37% 34% 17% 18% 33% 20% 30% 23% 27% 39% 32% 23% 16%

 CE                             C  zE              

When a vehicle puts on the brakes 

for no reason

5 5 - - 2 - - 4 - 2 1 2 - - - - 2 - 2 - - 1 - - 3 2 4 1 - 5 2 2 1 2 2 1 - - 5 5 - 1 1 2 1

 4% 6% - - 4% - - 10% - 4% 6% 10% - - - - 18% - 25% - - 28% - - 3% 7% 4% 4% - 8% 2% 6% 14% 15% 5% 4% - - 8% 6% - 11% 3% 5% 3%

                              C         L       

Others on miscellaneous 12 9 4 3 3 3 2 3 4 3 2 3 - 1 2 1 - 2 1 1 5 - - - 10 3 10 3 4 8 6 6 1 2 3 2 6 7 5 9 3 - 9 1 2

 9% 9% 10% 12% 6% 13% 16% 7% 9% 9% 8% 12% - 8% 13% 5% - 23% 11% 8% 14% - - - 10% 8% 9% 9% 7% 12% 7% 14% 15% 11% 9% 6% 12% 11% 8% 10% 8% - 23% 4% 5%

                                           zS   

Don't know 16 12 4 10 4 1 - 2 12 3 2 - 1 1 2 3 1 1 - 2 4 - 1 - 9 7 10 6 5 11 5 11 1 1 1 3 11 6 10 7 7 3 3 5 3

 12% 12% 11% 47% 8% 4% - 4% 24% 7% 6% - 100% 8% 15% 23% 12% 15% - 12% 11% - 8% - 9% 21% 10% 18% 8% 15% 6% 27% 8% 7% 3% 9% 22% 9% 15% 8% 19% 28% 7% 15% 7%

 CEN        zi                       zE     z         

                                              

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o/p/q/r/s/t/u/v/w - z/x/y - z/A/B - z/C/D - z/E/F/G - z/H/I/J/K - z/L/M - z/N/O - z/P/Q/R/S

Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  INCOME SOCIAL GRADE  EDUCATION  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  GENERATION  REGION  WORKING STATUS
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Table 4

Q2_GHO - Before answering this survey, how much, if anything, would you say you knew about the term 'Ghost Broking'?

Base: All adults aged 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

GEN Z 

(h)

MILLENNIALS 

(i)

GEN X 

(j)

BABY BOOMER 

(k)

NORTH EAST 

(l)

NORTH WEST 

(m)

YORKS & HUMBER 

(n)

WEST MIDLANDS 

(o)

EAST MIDLANDS 

(p)

EAST OF ENGLAND 

(q)

SOUTH WEST 

(r)

SOUTH EAST 

(s)

LONDON 

(t)

WALES 

(u)

SCOTLAND 

(v)

NI 

(w)

WORKING 

(x)

NOT WORKING 

(y)

ABC1 

(A)

C2DE 

(B)

GRADUATES 

(C)

NON GRADUATES 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

WHITE ETHNIC 

GROUP 

(N)

ETHNIC MINORITY 

GROUPS 

(O)

UP TO £19,999 

(P)

£20,000-£44,999 

(Q)

£45,000-£74,999 

(R)

£75,000 + 

(S)

UNWEIGHTED BASE 2194 1056 1128 291 369 392 402 740 474 653 568 499 87 241 182 194 162 209 187 308 274 103 187 60 1403 791 1395 799 1188 1006 1283 699 212 445 728 428 593 683 1511 1872 267 310 751 543 423

WEIGHTED BASE 2194 1076 1108 252 413 394 400 735 453 680 554 507 87* 237 179 191 161 204 185 300 305 102* 182 62* 1493 701 1255 939 803 1391 1290 692 211 430 722 441 600 698 1496 1829 288 307 807 538 368

A great deal 25 18 6 2 14 4 1 4 12 8 3 2 - 2 1 2 2 2 2 2 11 1 1 - 23 2 22 3 22 3 20 4 - 1 5 8 10 18 7 16 8 - 5 13 7

 1% 2% 1% 1% 3% 1% * 1% 3% 1% 1% * - 1% * 1% 1% 1% 1% 1% 4% 1% * - 2% * 2% * 3% * 2% 1% - * 1% 2% 2% 3% * 1% 3% - 1% 2% 2%

 byBDM zb   zcfg    zjk            znsv    zy  zB  zD  z     H H zM   zN   zPQ P

 N                                             

A fair amount 87 59 28 18 31 13 9 15 34 29 14 10 1 10 10 7 7 7 8 10 18 1 7 2 68 19 57 30 40 47 54 30 3 10 20 28 29 42 45 58 25 9 23 18 28

 4% 6% 3% 7% 8% 3% 2% 2% 7% 4% 3% 2% 2% 4% 5% 4% 4% 3% 5% 3% 6% 1% 4% 2% 5% 3% 5% 3% 5% 3% 4% 4% 1% 2% 3% 6% 5% 6% 3% 3% 9% 3% 3% 3% 8%

 bgkyM zb  zefg zefg    zijk k                   z       zHI H zM   zN    zPQR

 N                                             

Just a little 222 129 92 40 51 34 33 65 67 64 42 50 11 22 14 19 18 30 7 27 39 14 13 8 156 66 126 96 75 148 125 80 18 47 55 39 81 93 130 179 40 28 71 67 44

 10% 12% 8% 16% 12% 9% 8% 9% 15% 9% 8% 10% 13% 9% 8% 10% 11% 15% 4% 9% 13% 14% 7% 14% 10% 9% 10% 10% 9% 11% 10% 12% 8% 11% 8% 9% 13% 13% 9% 10% 14% 9% 9% 12% 12%

 bjrI zb  zefg     zijk    r r  r r znrv  r r r  r             zIJ zM   z   Q  

 M                                             

Heard of, know nothing about 203 113 90 40 29 29 37 69 56 47 48 52 14 24 10 18 17 16 16 17 37 7 16 11 138 65 116 88 73 130 109 78 17 42 59 38 64 60 144 155 41 24 92 43 35

 9% 10% 8% 16% 7% 7% 9% 9% 12% 7% 9% 10% 16% 10% 6% 9% 11% 8% 9% 6% 12% 7% 9% 18% 9% 9% 9% 9% 9% 9% 8% 11% 8% 10% 8% 9% 11% 9% 10% 8% 14% 8% 11% 8% 9%

 isN   zdefg     zi    zns        ns   znqs                 zN  z   

Never heard of 1625 737 880 149 277 303 317 578 270 519 444 392 60 175 141 144 117 148 147 240 191 78 145 39 1087 538 918 707 586 1039 969 484 173 326 576 317 407 476 1149 1405 163 244 606 391 252

 74% 68% 79% 59% 67% 77% 79% 79% 60% 76% 80% 77% 70% 74% 79% 76% 73% 73% 79% 80% 63% 76% 80% 63% 73% 77% 73% 75% 73% 75% 75% 70% 82% 76% 80% 72% 68% 68% 77% 77% 56% 80% 75% 73% 69%

 acdh  za   cd zcd zcd  h zh h  t tw t t t tw ztw  t tw   z     F  zF K zJK    zL zO  zRS S   

 tFKLOS                                             

Don't know 32 20 12 4 11 11 3 3 14 13 3 1 - 5 4 1 - 1 6 3 8 1 1 2 20 12 16 16 7 24 14 16 1 5 6 11 9 9 22 16 10 3 11 6 2

 1% 2% 1% 2% 3% 3% 1% * 3% 2% 1% * - 2% 2% 1% - 1% 3% 1% 3% 1% * 3% 1% 2% 1% 2% 1% 2% 1% 2% 1% 1% 1% 3% 1% 1% 1% 1% 4% 1% 1% 1% 1%

 gjkCN    fg zfg   zjk jk         p     p        zE    I     zN     

NET: Great deal/ fair amount 112 77 34 19 45 17 10 20 45 37 17 12 1 12 10 9 8 8 10 12 29 3 8 2 90 21 79 33 62 50 74 35 3 11 25 36 39 60 51 74 33 9 28 31 35

 5% 7% 3% 8% 11% 4% 3% 3% 10% 5% 3% 2% 2% 5% 6% 5% 5% 4% 5% 4% 10% 3% 4% 2% 6% 3% 6% 3% 8% 4% 6% 5% 1% 3% 4% 8% 7% 9% 3% 4% 12% 3% 3% 6% 10%

 bfgjk zb  fg zefg    zijk k           zlqsu    zy  zB  zD  G G    zHI HI zM   zN    zPQR

 yBDGHIM                                             

 NQ                                             

NET: At least a little 334 207 126 59 96 51 43 85 112 101 60 61 12 34 24 27 26 38 17 39 69 17 21 10 247 87 206 128 136 197 199 115 21 58 81 76 120 153 181 254 74 36 99 98 79

 15% 19% 11% 23% 23% 13% 11% 12% 25% 15% 11% 12% 14% 14% 14% 14% 16% 19% 9% 13% 22% 17% 11% 16% 17% 12% 16% 14% 17% 14% 15% 17% 10% 13% 11% 17% 20% 22% 12% 14% 26% 12% 12% 18% 21%

 bfgj zb  zefg zefg    zijk         r   zmno    zy    z  G G    I zHI zM   zN   zPQ zPQ

 kryGIMN                    rsv                         

 Q                                             

NET: At least heard of 537 320 216 99 125 80 80 154 168 148 108 114 26 58 35 45 43 54 33 56 105 24 37 21 385 152 321 216 210 327 308 192 37 99 140 114 184 213 325 408 115 60 191 140 113

 24% 30% 19% 39% 30% 20% 20% 21% 37% 22% 19% 22% 30% 24% 19% 24% 27% 27% 18% 19% 35% 23% 20% 34% 26% 22% 26% 23% 26% 24% 24% 28% 18% 23% 19% 26% 31% 30% 22% 22% 40% 20% 24% 26% 31%

 befg zb  zdef zefg    zijk    rs     rs   zmno   nrsv y    z   zG    I zHI zM   zN   P zPQ

 jrsyGIM   g                 rsv                         

 NP                                             

                                              

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o/p/q/r/s/t/u/v/w - z/x/y - z/A/B - z/C/D - z/E/F/G - z/H/I/J/K - z/L/M - z/N/O - z/P/Q/R/S

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  INCOME SOCIAL GRADE  EDUCATION  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  GENERATION  REGION  WORKING STATUS
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Table 5

Q3_GHO - Which of the following, if any, do you think could happen as a result of driving with a fake motor insurance policy, even if the driver/owner didn't know it was fake?

Base: All adults aged 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

GEN Z 

(h)

MILLENNIALS 

(i)

GEN X 

(j)

BABY BOOMER 

(k)

NORTH EAST 

(l)

NORTH WEST 

(m)

YORKS & HUMBER 

(n)

WEST MIDLANDS 

(o)

EAST MIDLANDS 

(p)

EAST OF ENGLAND 

(q)

SOUTH WEST 

(r)

SOUTH EAST 

(s)

LONDON 

(t)

WALES 

(u)

SCOTLAND 

(v)

NI 

(w)

WORKING 

(x)

NOT WORKING 

(y)

ABC1 

(A)

C2DE 

(B)

GRADUATES 

(C)

NON GRADUATES 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

WHITE ETHNIC 

GROUP 

(N)

ETHNIC MINORITY 

GROUPS 

(O)

UP TO £19,999 

(P)

£20,000-£44,999 

(Q)

£45,000-£74,999 

(R)

£75,000 + 

(S)

UNWEIGHTED BASE 2194 1056 1128 291 369 392 402 740 474 653 568 499 87 241 182 194 162 209 187 308 274 103 187 60 1403 791 1395 799 1188 1006 1283 699 212 445 728 428 593 683 1511 1872 267 310 751 543 423

WEIGHTED BASE 2194 1076 1108 252 413 394 400 735 453 680 554 507 87* 237 179 191 161 204 185 300 305 102* 182 62* 1493 701 1255 939 803 1391 1290 692 211 430 722 441 600 698 1496 1829 288 307 807 538 368

Could receive a fine 1505 754 741 129 267 283 284 542 259 465 410 371 65 163 117 137 118 140 124 219 183 61 135 43 1025 480 873 632 562 943 929 430 146 294 523 289 398 483 1022 1286 173 182 552 385 264

 69% 70% 67% 51% 65% 72% 71% 74% 57% 68% 74% 73% 75% 69% 65% 72% 74% 69% 67% 73% 60% 60% 74% 70% 69% 68% 70% 67% 70% 68% 72% 62% 69% 68% 72% 65% 66% 69% 68% 70% 60% 59% 68% 72% 72%

 chtF    c c c zcd  h zh zh tu   t tu   tu   tu        zF    zJK     zO   P P P

 OP                                             

Could be held personally liable for 

all costs if involved in an accident

1427 694 724 117 233 253 275 550 224 426 401 376 61 151 117 124 116 135 122 206 172 55 127 40 970 457 828 598 530 896 872 405 149 282 499 270 375 425 1001 1227 151 168 550 350 235

 65% 64% 65% 46% 56% 64% 69% 75% 50% 63% 72% 74% 71% 64% 66% 65% 72% 66% 66% 69% 56% 54% 70% 65% 65% 65% 66% 64% 66% 64% 68% 59% 71% 66% 69% 61% 62% 61% 67% 67% 52% 55% 68% 65% 64%

 cdht    c cd cd zcde  h zhi zhi tu    tu tu  tu   tu        zF  F  zJK    zL zO   zP P P

 uFLOP       f                                      

Could receive penalty points on 

their licence

1407 684 717 121 243 250 254 538 234 426 375 371 62 156 115 118 114 139 121 205 162 59 127 31 932 475 801 606 512 895 867 394 146 284 480 262 380 428 979 1203 154 174 517 350 243

 64% 64% 65% 48% 59% 64% 64% 73% 52% 63% 68% 73% 71% 66% 64% 62% 71% 68% 65% 68% 53% 58% 70% 50% 62% 68% 64% 65% 64% 64% 67% 57% 69% 66% 67% 59% 63% 61% 65% 66% 53% 57% 64% 65% 66%

 cdht    c c c zcde  h h zhi tw tw t  tw tw t tw   tw   zx     zF  F  J     zO   P P P

 wxFJOP       f                                      

Vehicle could be seized by police 1369 699 663 118 244 258 258 491 238 427 372 332 57 153 120 121 114 127 110 192 160 65 113 39 932 437 771 598 476 894 834 403 133 277 461 264 368 422 947 1177 152 167 518 348 234

 62% 65% 60% 47% 59% 66% 65% 67% 53% 63% 67% 66% 65% 65% 67% 63% 71% 62% 59% 64% 53% 63% 62% 63% 62% 62% 61% 64% 59% 64% 65% 58% 63% 64% 64% 60% 61% 60% 63% 64% 53% 55% 64% 65% 64%

 bcht zb   c c c zcd  h zh h  t t t zrt   t          C zF         zO   P P P

 CFOP                                             

Could be disqualified from driving 1301 649 647 114 228 238 251 472 218 402 359 322 57 161 92 107 104 123 107 184 162 55 117 30 881 421 747 555 469 832 802 367 132 243 457 247 354 426 875 1108 144 153 493 336 217

 59% 60% 58% 45% 55% 60% 63% 64% 48% 59% 65% 64% 66% 68% 52% 56% 65% 61% 58% 61% 53% 54% 64% 49% 59% 60% 60% 59% 58% 60% 62% 53% 63% 57% 63% 56% 59% 61% 59% 61% 50% 50% 61% 63% 59%

 chnt    c c c zcd  h zh zh nt znot   nt      nt        zF  F  zHJ     zO   P P P

 FOP             uw                                

Could make future insurance cover 

more expensive

1260 636 616 89 200 235 243 492 176 391 360 332 61 136 106 106 102 126 107 177 138 56 111 33 857 403 760 500 467 793 788 341 131 262 449 223 326 369 891 1090 126 144 462 332 213

 57% 59% 56% 35% 48% 60% 61% 67% 39% 57% 65% 66% 70% 57% 59% 55% 64% 62% 58% 59% 45% 54% 61% 54% 57% 57% 61% 53% 58% 57% 61% 49% 62% 61% 62% 50% 54% 53% 60% 60% 44% 47% 57% 62% 58%

 cdht    c cd cd zcde  h zhi zhi zmot t t  t t t t   t    zB    zF  F J zJK    zL zO   P zP P

 BFJLOP            u                                 

Could receive a criminal record 1236 611 620 110 214 227 231 454 207 386 338 304 49 147 98 103 97 128 95 176 153 59 99 32 830 406 695 540 440 796 746 366 124 238 438 236 324 380 856 1052 141 145 464 320 198

 56% 57% 56% 44% 52% 58% 58% 62% 46% 57% 61% 60% 56% 62% 55% 54% 60% 63% 52% 59% 50% 58% 54% 52% 56% 58% 55% 58% 55% 57% 58% 53% 59% 55% 61% 53% 54% 54% 57% 57% 49% 47% 57% 60% 54%

 chFO     c c zcd  h zh h  rt    rt                 zJK     zO   P P  

 P                                             

Could be added to the Insurance 

Fraud Register

1067 534 526 86 195 205 205 376 185 339 291 253 49 126 93 94 83 100 87 135 131 52 88 28 726 341 617 450 381 687 679 290 98 186 376 215 290 347 720 911 123 116 410 268 178

 49% 50% 47% 34% 47% 52% 51% 51% 41% 50% 52% 50% 56% 53% 52% 50% 52% 49% 47% 45% 43% 51% 48% 45% 49% 49% 49% 48% 47% 49% 53% 42% 47% 43% 52% 49% 48% 50% 48% 50% 43% 38% 51% 50% 48%

 chFH    c c c c  h h h t t                 zF    zH     zO   P P P

 P                                             

Could receive a prison sentence 768 375 390 59 139 147 157 266 129 241 232 166 38 84 69 63 56 71 48 111 103 36 64 23 536 232 445 323 274 494 459 236 73 154 267 141 206 245 523 652 86 83 287 206 116

 35% 35% 35% 23% 34% 37% 39% 36% 28% 35% 42% 33% 44% 36% 39% 33% 35% 35% 26% 37% 34% 35% 35% 38% 36% 33% 35% 34% 34% 36% 36% 34% 35% 36% 37% 32% 34% 35% 35% 36% 30% 27% 36% 38% 32%

 chrP    c c c c  h zhik  r  r     r                       P PS  

None of these would happen 35 13 22 5 8 7 5 11 7 14 5 9 1 3 7 1 2 1 5 5 3 1 7 - 24 12 17 18 10 25 21 13 2 6 9 6 13 9 26 32 2 9 19 2 4

 2% 1% 2% 2% 2% 2% 1% 1% 2% 2% 1% 2% 1% 1% 4% 1% 1% 1% 3% 2% 1% 1% 4% - 2% 2% 1% 2% 1% 2% 2% 2% 1% 1% 1% 1% 2% 1% 2% 2% 1% 3% 2% * 1%

 R              z        z                   R R   

Don't know 231 107 123 21 42 46 45 76 38 79 61 52 9 20 18 19 10 15 24 37 45 11 14 8 150 80 122 109 76 155 124 80 27 50 77 48 56 70 160 194 26 51 67 46 43

 11% 10% 11% 8% 10% 12% 11% 10% 8% 12% 11% 10% 10% 8% 10% 10% 6% 8% 13% 13% 15% 11% 8% 13% 10% 11% 10% 12% 9% 11% 10% 12% 13% 12% 11% 11% 9% 10% 11% 11% 9% 17% 8% 9% 12%

 Q                    zmpq                     zQR    

                     v                         

                                              

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o/p/q/r/s/t/u/v/w - z/x/y - z/A/B - z/C/D - z/E/F/G - z/H/I/J/K - z/L/M - z/N/O - z/P/Q/R/S

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  INCOME SOCIAL GRADE  EDUCATION  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  GENERATION  REGION  WORKING STATUS
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Table 6

Q4_GHO - Imagine the following scenario where you discovered a motor insurance policy you have was fake. If you wanted to report it, would you know where to go?

Base: All adults aged 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

GEN Z 

(h)

MILLENNIALS 

(i)

GEN X 

(j)

BABY BOOMER 

(k)

NORTH EAST 

(l)

NORTH WEST 

(m)

YORKS & HUMBER 

(n)

WEST MIDLANDS 

(o)

EAST MIDLANDS 

(p)

EAST OF ENGLAND 

(q)

SOUTH WEST 

(r)

SOUTH EAST 

(s)

LONDON 

(t)

WALES 

(u)

SCOTLAND 

(v)

NI 

(w)

WORKING 

(x)

NOT WORKING 

(y)

ABC1 

(A)

C2DE 

(B)

GRADUATES 

(C)

NON GRADUATES 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

WHITE ETHNIC 

GROUP 

(N)

ETHNIC MINORITY 

GROUPS 

(O)

UP TO £19,999 

(P)

£20,000-£44,999 

(Q)

£45,000-£74,999 

(R)

£75,000 + 

(S)

UNWEIGHTED BASE 2194 1056 1128 291 369 392 402 740 474 653 568 499 87 241 182 194 162 209 187 308 274 103 187 60 1403 791 1395 799 1188 1006 1283 699 212 445 728 428 593 683 1511 1872 267 310 751 543 423

WEIGHTED BASE 2194 1076 1108 252 413 394 400 735 453 680 554 507 87* 237 179 191 161 204 185 300 305 102* 182 62* 1493 701 1255 939 803 1391 1290 692 211 430 722 441 600 698 1496 1829 288 307 807 538 368

Yes, I would know where to go to 

report it

560 323 236 74 142 92 78 174 150 171 114 125 24 61 40 51 39 57 44 59 96 26 41 22 403 157 329 231 213 347 347 174 40 105 161 119 174 211 349 440 95 65 192 149 111

 26% 30% 21% 29% 34% 23% 20% 24% 33% 25% 21% 25% 27% 26% 22% 27% 24% 28% 24% 20% 31% 25% 23% 36% 27% 22% 26% 25% 27% 25% 27% 25% 19% 24% 22% 27% 29% 30% 23% 24% 33% 21% 24% 28% 30%

 bfjs zb  f zefg    zijk         s   zs   s y      G      zI zM   zN    zPQ

 yGIMN                                             

No, I would not know where to go 

to report it

1463 675 779 163 247 268 294 491 283 449 401 331 54 165 122 129 113 131 126 219 173 69 126 35 982 481 855 609 546 917 848 458 156 284 509 294 376 436 1027 1244 174 209 546 350 242

 67% 63% 70% 65% 60% 68% 74% 67% 62% 66% 72% 65% 63% 69% 68% 68% 70% 64% 68% 73% 57% 68% 69% 57% 66% 69% 68% 65% 68% 66% 66% 66% 74% 66% 71% 67% 63% 62% 69% 68% 60% 68% 68% 65% 66%

 adht  za   d zcdg d   zhik   t t t t  t ztw   t          zE  zK    zL zO      

 KLO                                             

Don't know 171 78 93 15 24 34 27 70 19 61 40 51 9 11 17 11 9 15 14 22 36 7 15 5 107 63 71 100 44 126 95 60 15 41 51 28 50 51 120 145 19 33 70 38 15

 8% 7% 8% 6% 6% 9% 7% 10% 4% 9% 7% 10% 10% 5% 9% 6% 5% 8% 8% 7% 12% 7% 8% 8% 7% 9% 6% 11% 6% 9% 7% 9% 7% 10% 7% 6% 8% 7% 8% 8% 7% 11% 9% 7% 4%

 hACS       z  h  h         zmop       zA  zC            S S   

                                              

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o/p/q/r/s/t/u/v/w - z/x/y - z/A/B - z/C/D - z/E/F/G - z/H/I/J/K - z/L/M - z/N/O - z/P/Q/R/S

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  INCOME SOCIAL GRADE  EDUCATION  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  GENERATION  REGION  WORKING STATUS
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Table 7

Q5_GHO - To which, if any, of the following would you report this?

Base: All adults aged 18-75 who know where to report a fake policy

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

GEN Z 

(h)

MILLENNIALS 

(i)

GEN X 

(j)

BABY BOOMER 

(k)

NORTH EAST 

(l)

NORTH WEST 

(m)

YORKS & HUMBER 

(n)

WEST MIDLANDS 

(o)

EAST MIDLANDS 

(p)

EAST OF ENGLAND 

(q)

SOUTH WEST 

(r)

SOUTH EAST 

(s)

LONDON 

(t)

WALES 

(u)

SCOTLAND 

(v)

NI 

(w)

WORKING 

(x)

NOT WORKING 

(y)

ABC1 

(A)

C2DE 

(B)

GRADUATES 

(C)

NON GRADUATES 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

WHITE ETHNIC 

GROUP 

(N)

ETHNIC MINORITY 

GROUPS 

(O)

UP TO £19,999 

(P)

£20,000-£44,999 

(Q)

£45,000-£74,999 

(R)

£75,000 + 

(S)

UNWEIGHTED BASE 549 313 235 86 127 89 75 172 155 162 111 121 22 63 40 53 37 59 48 59 82 26 41 19 377 172 363 186 304 245 350 156 43 102 159 116 172 212 337 442 91 60 176 146 126

WEIGHTED BASE 560 323 236 74* 142 92* 78* 174 150 171 114* 125 24** 61* 40* 51* 39* 57* 44* 59* 96* 26** 41* 22** 403 157 329 231 213 347 347 174 40* 105* 161 119* 174 211 349 440 95* 65* 192 149 111

The police 393 224 168 39 92 64 55 144 80 120 90 103 21 44 25 39 29 35 30 47 58 17 27 20 280 113 232 161 149 244 260 98 35 74 122 80 117 146 247 329 51 42 136 112 75

 70% 69% 71% 52% 65% 70% 70% 83% 53% 70% 79% 83% 90% 72% 62% 77% 75% 61% 67% 80% 61% 66% 66% 92% 69% 72% 70% 70% 70% 70% 75% 56% 90% 71% 75% 67% 67% 69% 71% 75% 53% 65% 71% 75% 68%

 chFO     c c zcde  h zh zhi        qt           zF  zEF       zO      

        f                                      

The Driver and Vehicle Licensing 

Agency (DVLA)

256 139 116 29 71 40 40 75 66 82 53 56 8 22 22 25 19 33 22 25 33 13 24 9 182 75 128 128 86 170 153 84 19 51 76 58 72 90 166 201 41 37 97 59 41

 46% 43% 49% 40% 50% 44% 51% 43% 44% 48% 46% 44% 36% 36% 56% 49% 49% 57% 50% 42% 35% 50% 59% 43% 45% 48% 39% 56% 40% 49% 44% 49% 49% 48% 47% 48% 41% 43% 48% 46% 43% 57% 50% 40% 37%

 ACS              t   mt     mt     zA              RS S   

To 'Report Fraud' (previously called 

'Action Fraud')

224 132 91 33 58 33 29 72 66 61 46 51 11 16 13 24 20 23 17 19 43 12 14 11 163 61 140 84 83 141 130 77 17 43 67 35 78 81 144 176 39 28 78 47 53

 40% 41% 38% 44% 40% 35% 37% 41% 44% 36% 41% 41% 45% 27% 32% 48% 50% 40% 39% 33% 45% 47% 34% 50% 41% 39% 42% 36% 39% 41% 38% 44% 42% 41% 42% 29% 45% 38% 41% 40% 41% 44% 41% 32% 48%

 mJR               m m    m                J        R

The Insurance Fraud Bureau (IFB) 

Cheatline

178 103 74 17 47 19 26 69 49 38 43 49 10 20 14 14 5 17 11 17 43 5 14 9 123 55 111 67 72 107 115 47 16 34 57 27 61 64 114 134 37 19 57 52 37

 32% 32% 32% 23% 33% 21% 34% 40% 32% 22% 38% 39% 42% 33% 35% 27% 13% 29% 25% 28% 45% 21% 33% 42% 31% 35% 34% 29% 34% 31% 33% 27% 41% 33% 35% 23% 35% 30% 33% 30% 39% 29% 29% 35% 34%

 eipJ       zce   i i  p p      zpr              J  J         

The insurer named on the motor 

insurance policy

155 101 54 10 34 20 28 63 20 48 41 46 6 13 10 15 6 18 11 18 30 9 14 5 108 47 91 64 64 91 107 34 14 29 53 27 46 55 100 132 23 13 49 43 38

 28% 31% 23% 14% 24% 22% 35% 36% 13% 28% 36% 37% 25% 21% 26% 29% 15% 32% 24% 31% 31% 35% 34% 21% 27% 30% 28% 28% 30% 26% 31% 19% 36% 28% 33% 22% 26% 26% 29% 30% 24% 20% 26% 29% 34%

 bchF b     c zcde  h h zh                   zF  F       z      

Trading Standards (local authority 

services that enforce consumer 

protection laws)

121 68 52 7 22 16 21 54 20 29 32 40 5 15 8 7 5 11 8 15 24 7 9 7 85 36 76 45 47 74 77 35 9 25 35 30 31 37 84 99 16 10 45 29 24

 22% 21% 22% 10% 15% 17% 27% 31% 13% 17% 28% 32% 22% 25% 20% 13% 14% 20% 19% 25% 25% 28% 21% 30% 21% 23% 23% 20% 22% 21% 22% 20% 22% 24% 22% 25% 18% 18% 24% 23% 17% 16% 24% 19% 22%

 ch      c zcde   hi zhi                                  

The Financial Conduct Authority 

(FCA)

104 65 39 16 31 16 7 33 30 34 11 29 5 12 9 8 4 9 7 12 19 5 12 1 79 25 63 41 46 57 69 27 8 16 25 26 38 48 56 80 20 9 27 31 25

 19% 20% 17% 22% 22% 18% 9% 19% 20% 20% 10% 23% 21% 20% 23% 16% 10% 16% 16% 20% 20% 18% 29% 6% 19% 16% 19% 18% 22% 17% 20% 16% 20% 15% 15% 21% 22% 23% 16% 18% 21% 13% 14% 21% 23%

 fj   f f     j  j                 z                 

The Financial Ombudsman Service 

(FOS)

83 45 38 8 23 14 15 23 19 28 20 16 5 8 4 7 3 13 6 7 16 3 5 6 62 21 58 25 26 56 55 22 6 14 24 19 26 33 49 66 17 5 23 20 22

 15% 14% 16% 10% 17% 15% 19% 13% 12% 17% 17% 13% 20% 14% 11% 14% 9% 23% 13% 11% 17% 11% 11% 26% 15% 13% 17% 11% 12% 16% 16% 13% 14% 14% 15% 16% 15% 16% 14% 15% 18% 8% 12% 14% 20%

                           z                  P

Citizens Advice 58 36 22 9 22 10 7 9 21 21 8 8 4 5 4 8 5 4 3 6 15 1 3 - 48 10 32 25 23 35 34 22 1 9 17 17 14 21 36 39 17 3 20 14 13

 10% 11% 9% 12% 15% 11% 9% 5% 14% 12% 7% 6% 15% 8% 9% 15% 12% 7% 8% 11% 16% 5% 7% - 12% 6% 10% 11% 11% 10% 10% 13% 3% 8% 11% 15% 8% 10% 10% 9% 18% 4% 10% 9% 11%

 gyN    g                                    zN     

Advertising Standards Agency 

(ASA)

49 28 21 7 14 7 6 15 16 12 10 11 3 4 3 4 3 5 3 4 15 2 1 3 39 10 31 18 16 33 30 18 1 12 8 12 17 20 29 35 12 5 17 13 8

 9% 9% 9% 10% 10% 8% 8% 9% 10% 7% 9% 9% 11% 6% 7% 8% 7% 10% 6% 6% 15% 7% 3% 15% 10% 6% 9% 8% 7% 9% 9% 10% 3% 11% 5% 10% 10% 9% 8% 8% 12% 8% 9% 9% 7%

 I                                             

Report somewhere else 6 6 - - - 1 2 3 - 1 2 3 1 1 - 2 1 - - - 2 * - - 4 2 3 3 2 5 3 3 - 3 * - 3 1 6 6 1 - 4 2 1

 1% 2% - - - 1% 3% 2% - * 2% 3% 4% 1% - 4% 2% - - - 2% 2% - - 1% 1% 1% 1% 1% 1% 1% 2% - 3% * - 2% * 2% 1% 1% - 2% 1% 1%

  b                                            

I would not report this * * - * - - - - * - - - - - * - - - - - - - - - * - * - * - - * - * - - - - * * - - - * -

 * * - 1% - - - - * - - - - - 1% - - - - - - - - - * - * - * - - * - * - - - - * * - - - * -

Don't know 7 5 2 2 - 2 2 2 2 2 2 2 - 1 2 - - - 1 3 1 - - - 4 3 4 3 1 6 4 3 - 2 2 2 2 3 4 4 1 2 3 - -

 1% 2% 1% 2% - 2% 2% 1% 1% 1% 2% 1% - 1% 4% - - - 2% 5% 1% - - - 1% 2% 1% 1% 1% 2% 1% 2% - 2% 1% 1% 1% 1% 1% 1% 1% 2% 1% - -

                    z                          

                                              

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o/p/q/r/s/t/u/v/w - z/x/y - z/A/B - z/C/D - z/E/F/G - z/H/I/J/K - z/L/M - z/N/O - z/P/Q/R/S

Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  INCOME SOCIAL GRADE  EDUCATION  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  GENERATION  REGION  WORKING STATUS
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Table 8

Q6_GHO - Which, if any, of the following have you personally ever done when looking for motor insurance?

Base: All adults aged 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

GEN Z 

(h)

MILLENNIALS 

(i)

GEN X 

(j)

BABY BOOMER 

(k)

NORTH EAST 

(l)

NORTH WEST 

(m)

YORKS & HUMBER 

(n)

WEST MIDLANDS 

(o)

EAST MIDLANDS 

(p)

EAST OF ENGLAND 

(q)

SOUTH WEST 

(r)

SOUTH EAST 

(s)

LONDON 

(t)

WALES 

(u)

SCOTLAND 

(v)

NI 

(w)

WORKING 

(x)

NOT WORKING 

(y)

ABC1 

(A)

C2DE 

(B)

GRADUATES 

(C)

NON GRADUATES 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

WHITE ETHNIC 

GROUP 

(N)

ETHNIC MINORITY 

GROUPS 

(O)

UP TO £19,999 

(P)

£20,000-£44,999 

(Q)

£45,000-£74,999 

(R)

£75,000 + 

(S)

UNWEIGHTED BASE 2194 1056 1128 291 369 392 402 740 474 653 568 499 87 241 182 194 162 209 187 308 274 103 187 60 1403 791 1395 799 1188 1006 1283 699 212 445 728 428 593 683 1511 1872 267 310 751 543 423

WEIGHTED BASE 2194 1076 1108 252 413 394 400 735 453 680 554 507 87* 237 179 191 161 204 185 300 305 102* 182 62* 1493 701 1255 939 803 1391 1290 692 211 430 722 441 600 698 1496 1829 288 307 807 538 368

Checked an insurance comparison 

website to find the best/ 

appropriate deal

1269 632 636 69 225 251 250 474 171 416 361 321 45 124 105 114 109 133 115 196 147 53 95 33 899 370 770 500 493 776 834 300 135 226 440 260 343 429 841 1098 128 131 466 325 250

 58% 59% 57% 28% 55% 64% 63% 64% 38% 61% 65% 63% 52% 52% 59% 60% 68% 65% 62% 65% 48% 52% 52% 53% 60% 53% 61% 53% 61% 56% 65% 43% 64% 53% 61% 59% 57% 61% 56% 60% 44% 43% 58% 60% 68%

 chty    c zcd cd zcd  h zh zh   t t zlmt zlmt t zlmt     zy  zB  zD  zF  F  H   zM  zO   P P zPQR

 BFHMOP                uv uv  uv                          

Went directly to an insurer's 

website to check their offerings

1059 545 513 51 174 192 224 418 130 326 317 287 43 101 81 89 83 110 93 154 124 50 93 38 760 300 642 418 435 625 714 232 113 190 363 197 309 368 691 922 105 94 397 277 211

 48% 51% 46% 20% 42% 49% 56% 57% 29% 48% 57% 57% 50% 43% 45% 46% 52% 54% 50% 52% 41% 49% 51% 62% 51% 43% 51% 44% 54% 45% 55% 34% 54% 44% 50% 45% 52% 53% 46% 50% 36% 31% 49% 52% 57%

 cdht    c c zcd zcde  h zhi zhi     t mt  t   t zmnt zy  zB  zD  zF  F    H zM  zO   P P zPQ

 yBDFMOP                                             

Searched online for 

recommendations or reviews

640 334 305 49 160 135 115 180 127 238 161 114 20 64 50 56 51 70 56 81 90 28 55 18 475 164 408 232 277 363 418 168 54 91 198 140 211 261 379 517 97 55 224 183 131

 29% 31% 28% 19% 39% 34% 29% 24% 28% 35% 29% 22% 22% 27% 28% 30% 32% 34% 30% 27% 30% 28% 30% 29% 32% 23% 33% 25% 34% 26% 32% 24% 26% 21% 27% 32% 35% 37% 25% 28% 34% 18% 28% 34% 36%

 cgky    zcfg zcg c   zhjk k              zy  zB  zD  zF    H H zHI zM     P zPQ zPQ

 BDFHMNP                                             

Got recommendations for motor 

insurance from friends or family

582 275 307 58 125 110 120 168 113 205 155 109 15 67 46 52 59 50 41 69 83 30 49 21 432 149 362 220 250 331 367 158 56 95 179 125 183 221 361 477 88 58 211 143 125

 27% 26% 28% 23% 30% 28% 30% 23% 25% 30% 28% 21% 18% 28% 26% 27% 37% 24% 22% 23% 27% 29% 27% 34% 29% 21% 29% 23% 31% 24% 28% 23% 26% 22% 25% 28% 30% 32% 24% 26% 30% 19% 26% 27% 34%

 gkyB    g  g   zk k      zlnq       l zy  zB  zD  zF      zHI zM     P P zPQR

 DFHMP                rs                             

Responded to an advert for motor 

insurance cover on social media

53 35 18 16 23 2 5 7 29 14 7 4 3 5 4 4 1 4 6 4 11 4 3 6 40 13 30 22 21 31 27 24 2 4 12 12 25 27 26 34 16 5 21 6 20

 2% 3% 2% 6% 6% 1% 1% 1% 6% 2% 1% 1% 3% 2% 2% 2% * 2% 3% 1% 4% 3% 2% 9% 3% 2% 2% 2% 3% 2% 2% 3% 1% 1% 2% 3% 4% 4% 2% 2% 5% 2% 3% 1% 5%

 begjk zb  zefg zefg    zijk               zmnop             zHI zM   zN    zPQR

 HMNR                       qsv                      

Been offered motor insurance by 

an individual (not a company) on 

social media

46 31 15 18 17 5 2 3 29 13 3 1 - 4 2 5 5 3 2 3 15 5 1 - 33 13 28 18 26 20 23 22 1 7 6 14 20 27 19 28 16 6 18 13 7

 2% 3% 1% 7% 4% 1% 1% * 6% 2% 1% * - 2% 1% 3% 3% 2% 1% 1% 5% 5% 1% - 2% 2% 2% 2% 3% 1% 2% 3% 1% 2% 1% 3% 3% 4% 1% 2% 6% 2% 2% 2% 2%

 bfgjk zb  zefg zefg    zijk k           znrsv s       zD   z    I zI zM   zN     

 DIMN                                             

Shared your personal details with 

an individual (not a company) on 

social media in relation to an 

insurance quote

43 26 17 12 19 5 5 2 25 13 5 * 1 7 3 3 - 5 2 5 12 3 1 1 35 8 36 7 19 24 20 20 2 8 9 10 16 20 23 28 14 3 19 11 9

 2% 2% 2% 5% 5% 1% 1% * 5% 2% 1% * 1% 3% 2% 2% - 2% 1% 2% 4% 3% * 1% 2% 1% 3% 1% 2% 2% 2% 3% 1% 2% 1% 2% 3% 3% 2% 2% 5% 1% 2% 2% 2%

 gkyBN   zefg zefg    zijk k           zpv p     zB              zN     

Bought motor insurance via a 

messaging app

34 21 13 13 10 8 2 1 18 12 3 - - 5 3 3 4 2 1 3 10 2 1 - 28 6 18 17 14 20 13 21 - 5 5 9 15 13 21 19 9 5 13 6 6

 2% 2% 1% 5% 2% 2% 1% * 4% 2% 1% - - 2% 2% 2% 3% 1% * 1% 3% 2% * - 2% 1% 1% 2% 2% 1% 1% 3% - 1% 1% 2% 3% 2% 1% 1% 3% 2% 2% 1% 1%

 gjkEI   zefg g g   zijk k           zv           zEG     I    N     

 N                                             

Bought motor insurance via social 

media

31 24 7 11 14 3 - 2 23 5 2 1 - 4 1 1 3 2 - 2 9 5 - 2 21 10 18 12 14 17 12 18 1 2 7 7 14 14 17 18 10 2 14 9 4

 1% 2% 1% 4% 3% 1% - * 5% 1% * * - 2% 1% 1% 2% 1% - 1% 3% 5% - 3% 1% 1% 1% 1% 2% 1% 1% 3% * * 1% 2% 2% 2% 1% 1% 4% 1% 2% 2% 1%

 bfgjk zb  zefg zefg    zijk            zrv znoqr  rv        zE     zH    zN     

 EN                     sv                        

None of these 91 51 39 4 10 17 17 42 10 24 26 30 6 16 7 6 4 10 11 4 10 2 12 3 57 33 52 39 30 61 56 22 13 27 35 19 10 23 68 88 2 20 28 24 14

 4% 5% 4% 2% 2% 4% 4% 6% 2% 3% 5% 6% 6% 7% 4% 3% 2% 5% 6% 1% 3% 2% 7% 6% 4% 5% 4% 4% 4% 4% 4% 3% 6% 6% 5% 4% 2% 3% 5% 5% 1% 6% 4% 4% 4%

 chsKO       zcd    zh s s    s s    s s          zK K K    zO  zQ    

I have not personally looked into 

motor insurance

435 174 254 107 85 57 68 119 149 116 87 83 19 51 39 35 23 31 31 54 86 18 41 7 232 203 207 228 126 309 173 226 36 111 132 82 110 83 352 343 79 108 164 83 38

 20% 16% 23% 42% 21% 14% 17% 16% 33% 17% 16% 16% 22% 21% 22% 18% 15% 15% 17% 18% 28% 18% 23% 11% 16% 29% 17% 24% 16% 22% 13% 33% 17% 26% 18% 19% 18% 12% 24% 19% 27% 35% 20% 15% 10%

 aegi  za zdef e    zijk            zopq     zx  zA  zC  zEG  zIJK     zL  zN zQRS RS S  

 jkxACEL   g                 rsw                         

 NRS                                             

Don't know 28 14 14 4 3 8 5 8 6 11 7 4 - 4 6 1 - 1 2 5 5 - 2 1 19 9 15 13 8 20 15 11 1 7 11 5 5 9 19 16 6 3 10 5 1

 1% 1% 1% 2% 1% 2% 1% 1% 1% 2% 1% 1% - 2% 3% 1% - 1% 1% 2% 2% - 1% 2% 1% 1% 1% 1% 1% 1% 1% 2% 1% 2% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% *

 N              zp                               

NET: Bought motor insurance via 

social media/messaging app

60 40 20 21 23 11 2 3 39 17 4 1 - 10 4 4 6 4 1 3 18 7 1 2 46 14 31 29 26 35 23 36 1 7 12 14 26 24 36 34 17 7 25 14 9

 3% 4% 2% 8% 6% 3% 1% * 9% 2% 1% * - 4% 2% 2% 4% 2% * 1% 6% 7% * 3% 3% 2% 2% 3% 3% 2% 2% 5% * 2% 2% 3% 4% 3% 2% 2% 6% 2% 3% 3% 2%

 bfgjk zb  zefg zfg fg   zijk jk    rsv   rv    zlqrs zlqrs          zEG     zHI    zN     

 vEGIN                    v v                        

NET: Been offered insurance 

by/shared personal details with an 

individual on social media

78 50 28 28 30 9 7 4 47 24 6 2 1 10 5 8 5 8 3 8 21 5 2 1 60 18 55 23 36 42 37 37 4 13 13 21 31 40 38 51 24 8 33 23 12

 4% 5% 3% 11% 7% 2% 2% 1% 10% 3% 1% * 1% 4% 3% 4% 3% 4% 2% 3% 7% 5% 1% 1% 4% 3% 4% 2% 4% 3% 3% 5% 2% 3% 2% 5% 5% 6% 3% 3% 8% 2% 4% 4% 3%

 bfgjk zb  zefg zefg g g  zijk jk           zrsv      zB  z   zEG    I zI zM   zN     

 BIMN                                             

NET: Interacted with an 

individual/bought/ responded to 

an advert on social media

126 82 44 43 47 13 12 10 72 36 12 6 4 13 9 11 7 12 8 12 28 10 6 7 95 30 80 45 58 68 61 58 6 17 25 29 54 62 64 85 36 14 51 27 29

 6% 8% 4% 17% 11% 3% 3% 1% 16% 5% 2% 1% 4% 5% 5% 6% 4% 6% 4% 4% 9% 10% 3% 11% 6% 4% 6% 5% 7% 5% 5% 8% 3% 4% 3% 7% 9% 9% 4% 5% 12% 5% 6% 5% 8%

 befgj zb  zefg zefg g   zijk jk           zsv sv  v     zD   zEG    I zHI zM   zN     

 kyEIMN                                             

NET: Any on social media or via 

messaging app

141 91 50 47 53 19 13 10 80 43 12 6 4 13 11 12 10 13 9 12 34 11 6 7 109 32 83 57 63 77 67 67 6 17 28 36 60 67 74 94 38 17 54 29 32

 6% 8% 4% 19% 13% 5% 3% 1% 18% 6% 2% 1% 4% 5% 6% 6% 6% 7% 5% 4% 11% 11% 3% 11% 7% 5% 7% 6% 8% 6% 5% 10% 3% 4% 4% 8% 10% 10% 5% 5% 13% 5% 7% 5% 9%

 bfgjk zb  zefg zefg g   zijk jk           zmrs sv  v zy    zD   zEG    HI zHI zM   zN     

 yEHIMN                    v                         

                                              

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o/p/q/r/s/t/u/v/w - z/x/y - z/A/B - z/C/D - z/E/F/G - z/H/I/J/K - z/L/M - z/N/O - z/P/Q/R/S

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  INCOME SOCIAL GRADE  EDUCATION  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  GENERATION  REGION  WORKING STATUS
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Table 9

Q7_GHO - Have you personally arranged motor insurance for yourself or someone else in the last 3 years?

Base: All adults aged 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

GEN Z 

(h)

MILLENNIALS 

(i)

GEN X 

(j)

BABY BOOMER 

(k)

NORTH EAST 

(l)

NORTH WEST 

(m)

YORKS & HUMBER 

(n)

WEST MIDLANDS 

(o)

EAST MIDLANDS 

(p)

EAST OF ENGLAND 

(q)

SOUTH WEST 

(r)

SOUTH EAST 

(s)

LONDON 

(t)

WALES 

(u)

SCOTLAND 

(v)

NI 

(w)

WORKING 

(x)

NOT WORKING 

(y)

ABC1 

(A)

C2DE 

(B)

GRADUATES 

(C)

NON GRADUATES 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

WHITE ETHNIC 

GROUP 

(N)

ETHNIC MINORITY 

GROUPS 

(O)

UP TO £19,999 

(P)

£20,000-£44,999 

(Q)

£45,000-£74,999 

(R)

£75,000 + 

(S)

UNWEIGHTED BASE 2194 1056 1128 291 369 392 402 740 474 653 568 499 87 241 182 194 162 209 187 308 274 103 187 60 1403 791 1395 799 1188 1006 1283 699 212 445 728 428 593 683 1511 1872 267 310 751 543 423

WEIGHTED BASE 2194 1076 1108 252 413 394 400 735 453 680 554 507 87* 237 179 191 161 204 185 300 305 102* 182 62* 1493 701 1255 939 803 1391 1290 692 211 430 722 441 600 698 1496 1829 288 307 807 538 368

Yes, for myself 1390 738 650 82 261 265 264 518 196 457 382 354 58 147 110 130 109 138 122 203 143 67 122 42 1024 366 859 531 546 844 916 323 151 253 474 292 371 497 893 1224 122 135 514 377 273

 63% 69% 59% 33% 63% 67% 66% 70% 43% 67% 69% 70% 67% 62% 61% 68% 68% 68% 66% 68% 47% 65% 67% 68% 69% 52% 68% 57% 68% 61% 71% 47% 71% 59% 66% 66% 62% 71% 60% 67% 42% 44% 64% 70% 74%

 bcht zb   c c c zcd  zh zh zh t t t t t t t t  t t t zy  zB  zD  zF  zF  H H  zM  zO   P zPQ zPQ

 yBDFHMO                                             

 P                                             

Yes, for someone else 327 174 154 18 62 65 65 118 44 113 92 77 11 29 27 31 26 29 27 42 43 17 34 11 248 79 198 130 121 206 262 52 13 23 115 85 105 130 198 274 39 22 103 84 92

 15% 16% 14% 7% 15% 16% 16% 16% 10% 17% 17% 15% 13% 12% 15% 16% 16% 14% 15% 14% 14% 17% 19% 17% 17% 11% 16% 14% 15% 15% 20% 8% 6% 5% 16% 19% 17% 19% 13% 15% 14% 7% 13% 16% 25%

 chyF    c c c c  h h h             zy      zFG    H zH H zM     P P zPQR

 GHMP                                             

No, I have never personally 

arranged motor insurance

658 271 379 151 123 94 109 180 223 167 140 128 24 76 61 50 44 51 51 71 138 27 48 16 365 293 313 345 213 445 282 322 54 161 195 116 185 148 510 497 135 158 242 130 60

 30% 25% 34% 60% 30% 24% 27% 25% 49% 25% 25% 25% 28% 32% 34% 26% 27% 25% 27% 24% 45% 27% 27% 26% 24% 42% 25% 37% 26% 32% 22% 46% 26% 37% 27% 26% 31% 21% 34% 27% 47% 52% 30% 24% 16%

 aegi  za zdef     zijk      s      zlmn     zx  zA  C  zEG  zIJK     zL  zN zQRS RS S  

 jksxACE   g                 opqrsuv                         

 LNRS                    w                         

Don't know 33 15 19 8 7 6 8 5 12 10 9 2 3 3 2 2 2 - 2 8 7 1 3 - 23 10 15 19 8 25 14 18 2 6 9 7 12 14 20 21 8 3 11 6 4

 2% 1% 2% 3% 2% 2% 2% 1% 3% 2% 2% * 4% 1% 1% 1% 1% - 1% 3% 2% 1% 2% - 2% 1% 1% 2% 1% 2% 1% 3% 1% 1% 1% 2% 2% 2% 1% 1% 3% 1% 1% 1% 1%

 gkCEN   zg     k    q       q            zE         N     

NET: For myself/ someone else 1503 791 710 92 284 294 283 550 218 502 406 377 60 158 116 138 115 153 132 220 160 74 130 46 1105 398 928 576 582 921 995 353 155 263 517 319 404 537 966 1312 145 145 554 401 303

 69% 73% 64% 37% 69% 75% 71% 75% 48% 74% 73% 74% 69% 67% 65% 73% 71% 75% 71% 74% 52% 72% 72% 74% 74% 57% 74% 61% 72% 66% 77% 51% 74% 61% 72% 72% 67% 77% 65% 72% 50% 47% 69% 75% 82%

 bcht zb   c zc c zc  zh zh zh t t t t t znt t t  t t t zy  zB  zD  zF  F  zH H  zM  zO   P zPQ zPQR

 yBDFHMO                                             

 P                                             

                                              

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o/p/q/r/s/t/u/v/w - z/x/y - z/A/B - z/C/D - z/E/F/G - z/H/I/J/K - z/L/M - z/N/O - z/P/Q/R/S

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  INCOME SOCIAL GRADE  EDUCATION  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  GENERATION  REGION  WORKING STATUS
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Table 10

Q8_GHO - Thinking about any motor insurance you have bought, which of the following, if any, have you done in the last 3 years?

Base: All adults aged 18-75 who have bought motor insurance

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

GEN Z 

(h)

MILLENNIALS 

(i)

GEN X 

(j)

BABY BOOMER 

(k)

NORTH EAST 

(l)

NORTH WEST 

(m)

YORKS & HUMBER 

(n)

WEST MIDLANDS 

(o)

EAST MIDLANDS 

(p)

EAST OF ENGLAND 

(q)

SOUTH WEST 

(r)

SOUTH EAST 

(s)

LONDON 

(t)

WALES 

(u)

SCOTLAND 

(v)

NI 

(w)

WORKING 

(x)

NOT WORKING 

(y)

ABC1 

(A)

C2DE 

(B)

GRADUATES 

(C)

NON GRADUATES 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

WHITE ETHNIC 

GROUP 

(N)

ETHNIC MINORITY 

GROUPS 

(O)

UP TO £19,999 

(P)

£20,000-£44,999 

(Q)

£45,000-£74,999 

(R)

£75,000 + 

(S)

UNWEIGHTED BASE 1500 766 732 108 257 291 286 558 227 480 414 379 60 163 116 138 110 153 134 228 150 72 130 46 1049 451 1033 467 858 642 992 349 159 272 527 305 396 522 978 1327 140 140 508 402 347

WEIGHTED BASE 1503 791 710 92* 284 294 283 550 218 502 406 377 60* 158 116* 138 115* 153 132 220 160 74* 130 46* 1105 398 928 576 582 921 995 353 155 263 517 319 404 537 966 1312 145 145 554 401 303

Paid for a policy by debit/credit 

card to a company

1129 578 549 52 209 223 213 433 140 380 306 303 49 108 86 105 89 113 103 164 123 51 106 33 818 311 698 430 437 691 774 246 108 186 403 242 298 395 733 1001 96 107 406 311 231

 75% 73% 77% 56% 74% 76% 75% 79% 64% 76% 75% 80% 81% 68% 74% 75% 78% 74% 78% 74% 77% 69% 81% 72% 74% 78% 75% 75% 75% 75% 78% 70% 70% 71% 78% 76% 74% 74% 76% 76% 66% 74% 73% 77% 76%

 chFO    c c c zc  h h zh           m        zFG    H     zO      

Paid for a policy by bank transfer to 

a company

169 110 59 18 50 29 32 40 45 59 40 25 5 24 7 13 14 18 13 27 27 6 10 5 141 28 118 51 82 88 114 38 16 27 43 31 68 86 83 137 29 8 58 50 45

 11% 14% 8% 19% 18% 10% 11% 7% 21% 12% 10% 7% 8% 15% 6% 9% 13% 11% 10% 12% 17% 8% 8% 10% 13% 7% 13% 9% 14% 10% 11% 11% 11% 10% 8% 10% 17% 16% 9% 10% 20% 6% 10% 12% 15%

 bgky zb  zeg zefg    zijk k    n       znv    zy  zB  zD        zHIJ zM   zN   P zP

 IMNP                                             

Paid for a policy by debit/credit 

card to an individual

137 97 40 20 39 23 18 38 41 45 29 22 10 11 11 9 6 22 12 15 21 10 8 3 108 30 75 63 53 84 94 33 10 20 35 37 45 57 81 106 22 17 37 37 40

 9% 12% 6% 22% 14% 8% 6% 7% 19% 9% 7% 6% 16% 7% 9% 7% 5% 14% 9% 7% 13% 14% 6% 6% 10% 8% 8% 11% 9% 9% 9% 9% 7% 8% 7% 11% 11% 11% 8% 8% 15% 11% 7% 9% 13%

 bgkA zb  zefg zefg    zijk    psv     zpsv                  I I    zN    zQ

 INQ                                             

Paid for a policy by bank transfer to 

an individual (not a company)

28 22 7 8 14 2 3 1 16 8 3 1 - 2 1 7 3 3 2 1 7 1 1 1 26 3 20 8 18 10 19 9 * 4 2 6 17 19 9 15 11 1 10 5 10

 2% 3% 1% 8% 5% 1% 1% * 7% 2% 1% * - 1% 1% 5% 3% 2% 1% * 5% 2% 1% 1% 2% 1% 2% 1% 3% 1% 2% 3% * 1% * 2% 4% 4% 1% 1% 8% 1% 2% 1% 3%

 bgkyD zb  zefg zefg    zijk       zs     zs    y    zD       I zI zM   zN    z

 IMN                                             

Paid for a policy in cash 26 17 9 5 8 7 2 4 9 11 2 3 - 6 - 1 1 3 1 4 6 2 1 2 22 4 20 6 16 10 19 7 - - 8 7 11 18 8 19 5 1 10 9 7

 2% 2% 1% 5% 3% 3% 1% 1% 4% 2% 1% 1% - 3% - 1% 1% 2% 1% 2% 4% 3% * 4% 2% 1% 2% 1% 3% 1% 2% 2% - - 2% 2% 3% 3% 1% 1% 4% * 2% 2% 2%

 gjHM   zfg g g   zjk                    zD       H H zM        

Paid for a policy using 

cryptocurrencies

14 11 3 5 4 4 1 - 8 5 1 - - 2 2 3 4 - - - 4 - - - 14 1 8 6 5 10 6 8 - 3 - 7 4 6 8 11 3 1 6 2 4

 1% 1% * 5% 1% 1% 1% - 4% 1% * - - 1% 2% 2% 3% - - - 3% - - - 1% * 1% 1% 1% 1% 1% 2% - 1% - 2% 1% 1% 1% 1% 2% 1% 1% * 1%

 gyI   zdefg g g   zijk        zs    s           zE  I  zI I         

None of these 135 66 69 6 19 27 29 54 14 43 40 38 1 17 20 14 9 7 14 23 7 9 10 5 98 37 78 57 40 95 81 33 21 30 43 28 34 47 88 120 11 15 61 28 23

 9% 8% 10% 7% 7% 9% 10% 10% 6% 9% 10% 10% 1% 11% 17% 10% 8% 4% 11% 10% 4% 12% 8% 12% 9% 9% 8% 10% 7% 10% 8% 9% 14% 11% 8% 9% 8% 9% 9% 9% 8% 10% 11% 7% 7%

 lqC             l zlqt l   l lq  l  l      C   E             

               v                               

Don't know 7 2 5 - 3 1 1 2 1 4 1 1 - 1 - - 2 - 1 - - - 3 - 4 2 3 3 2 4 4 - 2 2 2 2 1 3 3 7 - 1 3 - -

 * * 1% - 1% * * * 1% 1% * * - * - - 2% - 1% - - - 2% - * 1% * 1% * * * - 1% 1% * 1% * 1% * 1% - * 1% - -

                       zs          F             

NET: Paid to an individual 158 112 46 26 48 25 20 38 52 51 32 23 10 14 11 14 9 23 13 16 26 12 9 3 126 32 89 69 65 93 105 42 11 24 37 40 58 69 89 117 29 18 45 41 47

 10% 14% 6% 28% 17% 9% 7% 7% 24% 10% 8% 6% 16% 9% 9% 10% 8% 15% 10% 7% 16% 16% 7% 6% 11% 8% 10% 12% 11% 10% 11% 12% 7% 9% 7% 12% 14% 13% 9% 9% 20% 12% 8% 10% 15%

 bgkI zb  zdef zefg    zijk k   s     sv   zsv               I zI    zN    zQR

 MNQ   g                                          

                                              

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o/p/q/r/s/t/u/v/w - z/x/y - z/A/B - z/C/D - z/E/F/G - z/H/I/J/K - z/L/M - z/N/O - z/P/Q/R/S

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  INCOME SOCIAL GRADE  EDUCATION  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  GENERATION  REGION  WORKING STATUS
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Table 11

Q8A_GHO - Still thinking about any motor insurance you have bought in the past 3 years, which, if any, of the following have you personally experienced?

Base: All adults aged 18-75 who have bought motor insurance

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

GEN Z 

(h)

MILLENNIALS 

(i)

GEN X 

(j)

BABY BOOMER 

(k)

NORTH EAST 

(l)

NORTH WEST 

(m)

YORKS & HUMBER 

(n)

WEST MIDLANDS 

(o)

EAST MIDLANDS 

(p)

EAST OF ENGLAND 

(q)

SOUTH WEST 

(r)

SOUTH EAST 

(s)

LONDON 

(t)

WALES 

(u)

SCOTLAND 

(v)

NI 

(w)

WORKING 

(x)

NOT WORKING 

(y)

ABC1 

(A)

C2DE 

(B)

GRADUATES 

(C)

NON GRADUATES 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

WHITE ETHNIC 

GROUP 

(N)

ETHNIC MINORITY 

GROUPS 

(O)

UP TO £19,999 

(P)

£20,000-£44,999 

(Q)

£45,000-£74,999 

(R)

£75,000 + 

(S)

UNWEIGHTED BASE 1500 766 732 108 257 291 286 558 227 480 414 379 60 163 116 138 110 153 134 228 150 72 130 46 1049 451 1033 467 858 642 992 349 159 272 527 305 396 522 978 1327 140 140 508 402 347

WEIGHTED BASE 1503 791 710 92* 284 294 283 550 218 502 406 377 60* 158 116* 138 115* 153 132 220 160 74* 130 46* 1105 398 928 576 582 921 995 353 155 263 517 319 404 537 966 1312 145 145 554 401 303

Bought, or seriously considered 

buying, a policy that was much 

cheaper than every other quote

237 142 95 32 71 42 36 57 64 87 45 41 7 19 16 26 18 28 15 30 35 17 19 8 184 53 130 107 87 150 154 64 19 30 72 55 81 104 134 174 52 24 93 62 42

 16% 18% 13% 34% 25% 14% 13% 10% 29% 17% 11% 11% 11% 12% 14% 19% 15% 18% 11% 14% 22% 23% 14% 18% 17% 13% 14% 19% 15% 16% 15% 18% 12% 11% 14% 17% 20% 19% 14% 13% 36% 17% 17% 16% 14%

 bgjk zb  zefg zefg    zijk jk           mr mr      A         zHI zM   zN     

 AHMN                                             

Received insurance documents as a 

photo, screenshot or message

87 59 28 19 35 11 8 14 42 23 10 12 4 12 6 10 7 6 5 6 16 5 8 3 66 22 60 27 38 50 58 25 3 7 20 22 37 46 41 63 21 12 25 21 25

 6% 7% 4% 21% 12% 4% 3% 3% 19% 5% 2% 3% 6% 8% 5% 7% 6% 4% 4% 3% 10% 7% 6% 7% 6% 5% 6% 5% 6% 5% 6% 7% 2% 3% 4% 7% 9% 9% 4% 5% 14% 8% 5% 5% 8%

 bfgjk zb  zdef zefg    zijk     s       zs           G    H zHI zM   zN    zQ

 sHIMN   g                                          

Arranged insurance through a 

personal contact

78 46 32 14 33 11 10 9 36 26 8 9 2 9 5 4 3 7 11 8 16 3 9 1 68 10 55 23 44 34 57 18 3 10 19 11 38 44 34 61 16 6 18 22 30

 5% 6% 4% 15% 12% 4% 4% 2% 16% 5% 2% 2% 3% 6% 5% 3% 2% 4% 8% 4% 10% 5% 7% 1% 6% 2% 6% 4% 8% 4% 6% 5% 2% 4% 4% 3% 9% 8% 3% 5% 11% 4% 3% 5% 10%

 gjkyD   zefg zefg    zijk jk           zops    zy    zD        zHIJ zM   zN    zQR

 GMNQ                                             

Arranged insurance via a 

community recommendation 

rather than a company

45 26 19 17 16 10 2 1 31 13 2 1 1 6 5 7 1 5 - 4 15 1 1 - 41 5 31 14 23 23 27 18 - 3 4 14 23 28 17 32 12 2 15 10 15

 3% 3% 3% 18% 6% 3% 1% * 14% 2% * * 2% 4% 4% 5% 1% 3% - 2% 9% 1% * - 4% 1% 3% 2% 4% 2% 3% 5% - 1% 1% 5% 6% 5% 2% 2% 8% 1% 3% 2% 5%

 fgjky   zdefg zfg fg   zijk jk    r r rv     zprsu    zy    z   zEG    HI zHI zM   zN    z

 GIMN                    v                         

None of these 1099 559 538 27 158 222 229 463 88 361 341 310 46 115 88 99 89 112 101 172 99 49 97 33 791 309 697 402 426 674 729 243 128 211 408 224 256 348 751 999 67 103 407 302 215

 73% 71% 76% 30% 56% 76% 81% 84% 40% 72% 84% 82% 76% 72% 76% 72% 78% 73% 76% 78% 62% 66% 74% 72% 72% 78% 75% 70% 73% 73% 73% 69% 82% 80% 79% 70% 63% 65% 78% 76% 46% 71% 73% 75% 71%

 cdht  za  c cd zcd zcde  h zhi zhi   t  t  t t      zx zB      zEF zJK zJK    zL zO      

 KLO                                             

Don't know 26 12 14 4 9 5 1 8 4 13 4 5 1 4 - * 4 1 6 4 3 1 1 1 18 8 11 15 7 20 18 6 3 5 4 7 10 11 15 25 1 2 11 5 3

 2% 2% 2% 4% 3% 2% * 1% 2% 3% 1% 1% 1% 2% - * 4% 1% 4% 2% 2% 1% 1% 2% 2% 2% 1% 3% 1% 2% 2% 2% 2% 2% 1% 2% 3% 2% 2% 2% 1% 1% 2% 1% 1%

 AC   f f              zno                           

NET: Arranged through personal 

contact/ community 

recommendation

109 60 49 25 43 18 12 10 56 35 9 9 3 13 10 7 3 10 11 11 27 4 9 1 95 14 73 35 56 53 73 33 3 12 21 24 52 62 47 84 22 8 30 28 38

 7% 8% 7% 27% 15% 6% 4% 2% 26% 7% 2% 2% 5% 8% 9% 5% 2% 6% 8% 5% 17% 6% 7% 1% 9% 3% 8% 6% 10% 6% 7% 9% 2% 4% 4% 7% 13% 12% 5% 6% 15% 6% 5% 7% 13%

 fgjky   zdef zefg g   zijk jk           zlmop    zy    zD  G G     zHIJ zM   zN    zPQR

 DGIMN   g                 qsuvw                         

                                              

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o/p/q/r/s/t/u/v/w - z/x/y - z/A/B - z/C/D - z/E/F/G - z/H/I/J/K - z/L/M - z/N/O - z/P/Q/R/S

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  INCOME SOCIAL GRADE  EDUCATION  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  GENERATION  REGION  WORKING STATUS
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Table 12

Q9_GHO - If you were buying motor insurance through a broker rather than directly from an insurer, what, if anything, would you do to check the broker was genuine?

Base: All adults aged 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

GEN Z 

(h)

MILLENNIALS 

(i)

GEN X 

(j)

BABY BOOMER 

(k)

NORTH EAST 

(l)

NORTH WEST 

(m)

YORKS & HUMBER 

(n)

WEST MIDLANDS 

(o)

EAST MIDLANDS 

(p)

EAST OF ENGLAND 

(q)

SOUTH WEST 

(r)

SOUTH EAST 

(s)

LONDON 

(t)

WALES 

(u)

SCOTLAND 

(v)

NI 

(w)

WORKING 

(x)

NOT WORKING 

(y)

ABC1 

(A)

C2DE 

(B)

GRADUATES 

(C)

NON GRADUATES 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

WHITE ETHNIC 

GROUP 

(N)

ETHNIC MINORITY 

GROUPS 

(O)

UP TO £19,999 

(P)

£20,000-£44,999 

(Q)

£45,000-£74,999 

(R)

£75,000 + 

(S)

UNWEIGHTED BASE 2194 1056 1128 291 369 392 402 740 474 653 568 499 87 241 182 194 162 209 187 308 274 103 187 60 1403 791 1395 799 1188 1006 1283 699 212 445 728 428 593 683 1511 1872 267 310 751 543 423

WEIGHTED BASE 2194 1076 1108 252 413 394 400 735 453 680 554 507 87* 237 179 191 161 204 185 300 305 102* 182 62* 1493 701 1255 939 803 1391 1290 692 211 430 722 441 600 698 1496 1829 288 307 807 538 368

Check the Financial Conduct 

Authority (FCA) Financial Services 

register

796 397 394 74 144 129 155 294 144 226 231 195 32 93 59 73 59 75 54 112 132 26 63 18 552 244 497 299 312 483 490 230 76 159 255 159 223 255 541 656 115 98 289 196 150

 36% 37% 36% 29% 35% 33% 39% 40% 32% 33% 42% 38% 37% 39% 33% 38% 37% 37% 29% 37% 43% 25% 34% 29% 37% 35% 40% 32% 39% 35% 38% 33% 36% 37% 35% 36% 37% 36% 36% 36% 40% 32% 36% 37% 41%

 chru      c zce   zhi h  ru  u    u znru      zB  z                P

 B                                             

Search for online reviews 763 385 371 98 190 172 116 186 193 289 161 120 22 78 59 80 47 71 67 98 105 35 73 27 541 222 443 320 294 469 464 254 45 112 243 166 242 269 493 609 126 86 286 200 132

 35% 36% 34% 39% 46% 44% 29% 25% 43% 43% 29% 24% 26% 33% 33% 42% 29% 35% 36% 33% 34% 34% 40% 44% 36% 32% 35% 34% 37% 34% 36% 37% 21% 26% 34% 38% 40% 39% 33% 33% 44% 28% 35% 37% 36%

 fgjk   fg zfg zfg   zjk zjk      zlp       l l y    z  G G   H H zHI zM   zN  P P P

 yGHMNP                                             

Contact the insurance company 

named on the policy to confirm it's 

valid

698 371 325 67 145 135 130 220 140 230 167 161 23 72 56 70 52 59 63 81 110 28 57 26 491 207 412 286 277 421 430 211 57 131 204 162 200 257 441 562 107 79 276 171 123

 32% 34% 29% 27% 35% 34% 32% 30% 31% 34% 30% 32% 27% 30% 31% 37% 33% 29% 34% 27% 36% 27% 31% 42% 33% 29% 33% 30% 34% 30% 33% 30% 27% 30% 28% 37% 33% 37% 29% 31% 37% 26% 34% 32% 33%

 bIMN zb   c           s     s   s     zD       zI  zM     P  P

 P                                             

Get recommendations from 

friends, family, colleagues who 

have used the broker

531 244 285 88 108 101 83 151 143 174 120 94 11 62 42 59 42 44 41 57 83 21 51 19 352 179 322 210 214 318 301 183 48 91 164 114 162 184 347 416 96 63 196 126 102

 24% 23% 26% 35% 26% 26% 21% 21% 32% 26% 22% 19% 13% 26% 24% 31% 26% 21% 22% 19% 27% 21% 28% 30% 24% 26% 26% 22% 27% 23% 23% 26% 23% 21% 23% 26% 27% 26% 23% 23% 33% 20% 24% 23% 28%

 gkls   zdef     zijk k    l  zls l    ls  ls l     zD        H    zN    P

 N   g                                          

Look for the broker in a 

professional directory (e.g. BIBA 

Find a Broker, etc.)

511 266 243 56 113 86 94 163 111 165 124 111 16 53 38 50 29 50 48 65 86 28 32 16 359 152 311 200 208 303 314 149 48 96 161 117 137 159 353 411 76 57 190 116 102

 23% 25% 22% 22% 27% 22% 23% 22% 24% 24% 22% 22% 19% 22% 21% 26% 18% 25% 26% 22% 28% 27% 17% 26% 24% 22% 25% 21% 26% 22% 24% 22% 23% 22% 22% 26% 23% 23% 24% 22% 26% 19% 24% 22% 28%

 N                    pv      z  zD                zPR

Check if the broker has a 

professional-looking website

372 198 170 69 103 75 49 77 130 128 72 42 12 34 34 38 27 32 29 48 65 14 27 12 262 110 233 139 159 213 234 123 15 47 108 91 126 148 223 280 78 39 122 98 81

 17% 18% 15% 27% 25% 19% 12% 10% 29% 19% 13% 8% 14% 14% 19% 20% 17% 16% 16% 16% 21% 14% 15% 20% 18% 16% 19% 15% 20% 15% 18% 18% 7% 11% 15% 21% 21% 21% 15% 15% 27% 13% 15% 18% 22%

 fgjk   zefg zfg fg   zijk jk k                zB  zD  G G    zHI zHI zM   zN    zPQ

 GHMNP                                             

Get recommendations from 

friends, family, colleagues who 

have heard of the broker

361 176 183 73 69 75 47 97 115 113 70 64 10 34 28 44 27 24 33 36 58 18 34 14 245 116 214 148 144 217 208 123 30 61 110 78 112 120 241 286 62 48 146 72 72

 16% 16% 17% 29% 17% 19% 12% 13% 25% 17% 13% 13% 11% 15% 16% 23% 17% 12% 18% 12% 19% 18% 18% 22% 16% 17% 17% 16% 18% 16% 16% 18% 14% 14% 15% 18% 19% 17% 16% 16% 22% 16% 18% 13% 19%

 fgjk   zdef  fg   zijk       zlmq     qs        z            zN  R  R

 sNR   g            s                              

Check if the broker has a 

professional-looking social media 

presence

189 105 83 45 58 37 27 23 80 65 33 11 7 20 17 21 11 15 10 24 36 11 12 5 134 55 124 65 81 109 118 65 7 26 44 45 74 93 96 137 43 17 61 53 45

 9% 10% 7% 18% 14% 9% 7% 3% 18% 10% 6% 2% 8% 9% 9% 11% 7% 7% 5% 8% 12% 11% 7% 8% 9% 8% 10% 7% 10% 8% 9% 9% 3% 6% 6% 10% 12% 13% 6% 7% 15% 5% 8% 10% 12%

 gjkB   zefg zfg g g  zijk jk k          r      zB  z  G G    HI zHI zM   zN   P zPQ

 GHIMNP                                             

Something else (please specify) 74 34 40 6 9 11 11 38 7 21 18 29 2 8 6 5 9 6 6 15 6 3 6 1 43 31 38 36 21 53 45 23 7 14 29 15 16 19 55 64 7 11 24 17 12

 3% 3% 4% 2% 2% 3% 3% 5% 1% 3% 3% 6% 2% 3% 4% 3% 6% 3% 4% 5% 2% 3% 3% 2% 3% 4% 3% 4% 3% 4% 3% 3% 3% 3% 4% 3% 3% 3% 4% 4% 2% 4% 3% 3% 3%

 hC       zd    zhi     t                             

I would not check - I would assume 

a broker is genuine

221 103 117 12 38 39 47 85 30 67 66 58 10 34 22 18 19 11 17 35 14 8 25 7 152 69 123 98 76 144 128 66 27 56 77 35 53 53 168 193 22 42 80 48 40

 10% 10% 11% 5% 9% 10% 12% 12% 7% 10% 12% 11% 12% 14% 12% 9% 12% 5% 9% 12% 5% 8% 14% 11% 10% 10% 10% 10% 10% 10% 10% 9% 13% 13% 11% 8% 9% 8% 11% 11% 8% 14% 10% 9% 11%

 chqt     c c c   h h t zqt qt  qt   qt   qt           zJ     zL   zR    

 L                                             

Don't know 328 150 176 30 54 55 66 124 51 99 98 81 20 26 29 24 20 33 28 51 51 15 29 2 203 125 165 163 98 230 179 108 41 76 119 62 71 90 238 283 30 56 116 77 32

 15% 14% 16% 12% 13% 14% 16% 17% 11% 14% 18% 16% 23% 11% 16% 13% 13% 16% 15% 17% 17% 14% 16% 3% 14% 18% 13% 17% 12% 17% 14% 16% 19% 18% 16% 14% 12% 13% 16% 15% 10% 18% 14% 14% 9%

 hwxA          h  mw  w   w w w w w w   zx  zA  C    K K     O  S S S  

 CKOS                                             

NET: Check for professional-looking 

website/social media presence

460 245 210 92 129 91 64 84 171 154 90 45 15 46 43 50 30 37 31 59 81 23 32 12 328 132 288 172 193 266 287 156 17 58 130 110 160 190 269 343 97 45 154 123 99

 21% 23% 19% 36% 31% 23% 16% 11% 38% 23% 16% 9% 17% 20% 24% 26% 19% 18% 17% 20% 26% 22% 17% 20% 22% 19% 23% 18% 24% 19% 22% 22% 8% 14% 18% 25% 27% 27% 18% 19% 34% 15% 19% 23% 27%

 bfgj b  zefg zefg fg   zijk jk k     r     zrv      zB  zD  G G    zHI zHI zM   zN   P zPQ

 kBGHIMN                                             

 P                                             

NET: Get recommendations from 

friends/family/ colleagues who 

used/ heard of broker

658 301 352 113 135 130 94 186 185 216 136 122 15 71 50 78 50 52 57 68 103 29 61 24 437 221 392 266 266 392 375 223 60 107 206 137 208 225 433 516 116 79 252 149 125

 30% 28% 32% 45% 33% 33% 23% 25% 41% 32% 24% 24% 18% 30% 28% 41% 31% 26% 31% 23% 34% 29% 33% 39% 29% 31% 31% 28% 33% 28% 29% 32% 28% 25% 28% 31% 35% 32% 29% 28% 40% 26% 31% 28% 34%

 fgjk   zdef fg fg   zijk jk    l  zlmn l  l  ls  ls ls     zD        zHI    zN    P

 lsHN   g            qs                              

                                              

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o/p/q/r/s/t/u/v/w - z/x/y - z/A/B - z/C/D - z/E/F/G - z/H/I/J/K - z/L/M - z/N/O - z/P/Q/R/S

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  INCOME SOCIAL GRADE  EDUCATION  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  GENERATION  REGION  WORKING STATUS
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Table 13

Q10_GHO_RANK1 - If the insurance industry bodies could only prioritise three of the following initiatives to help tackle Ghost Broking, which three would you choose in order of importance, if any?

Base: All adults aged 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

GEN Z 

(h)

MILLENNIALS 

(i)

GEN X 

(j)

BABY BOOMER 

(k)

NORTH EAST 

(l)

NORTH WEST 

(m)

YORKS & HUMBER 

(n)

WEST MIDLANDS 

(o)

EAST MIDLANDS 

(p)

EAST OF ENGLAND 

(q)

SOUTH WEST 

(r)

SOUTH EAST 

(s)

LONDON 

(t)

WALES 

(u)

SCOTLAND 

(v)

NI 

(w)

WORKING 

(x)

NOT WORKING 

(y)

ABC1 

(A)

C2DE 

(B)

GRADUATES 

(C)

NON GRADUATES 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

WHITE ETHNIC 

GROUP 

(N)

ETHNIC MINORITY 

GROUPS 

(O)

UP TO £19,999 

(P)

£20,000-£44,999 

(Q)

£45,000-£74,999 

(R)

£75,000 + 

(S)

UNWEIGHTED BASE 2194 1056 1128 291 369 392 402 740 474 653 568 499 87 241 182 194 162 209 187 308 274 103 187 60 1403 791 1395 799 1188 1006 1283 699 212 445 728 428 593 683 1511 1872 267 310 751 543 423

WEIGHTED BASE 2194 1076 1108 252 413 394 400 735 453 680 554 507 87* 237 179 191 161 204 185 300 305 102* 182 62* 1493 701 1255 939 803 1391 1290 692 211 430 722 441 600 698 1496 1829 288 307 807 538 368

Stronger criminal penalties for 

people who sell fake motor 

insurance

554 302 250 39 87 104 119 205 75 181 152 146 30 49 52 53 49 60 38 76 63 23 49 12 392 162 322 232 210 344 334 158 62 112 203 101 138 172 382 474 66 81 194 134 105

 25% 28% 23% 15% 21% 26% 30% 28% 16% 27% 27% 29% 34% 21% 29% 28% 30% 29% 21% 25% 21% 23% 27% 19% 26% 23% 26% 25% 26% 25% 26% 23% 29% 26% 28% 23% 23% 25% 26% 26% 23% 26% 24% 25% 29%

 bch zb    c zcd cd  h h h mrt    mt t                 z           

A national awareness campaign 

warning people about fake motor 

insurance

538 236 299 41 87 83 117 209 90 136 175 137 16 51 30 45 37 57 54 76 74 27 44 27 357 181 316 222 221 317 329 154 55 97 205 104 132 162 376 467 51 55 213 134 88

 25% 22% 27% 16% 21% 21% 29% 28% 20% 20% 32% 27% 18% 22% 17% 24% 23% 28% 29% 25% 24% 26% 24% 44% 24% 26% 25% 24% 28% 23% 25% 22% 26% 23% 28% 24% 22% 23% 25% 26% 18% 18% 26% 25% 24%

 achi  za    zcde zcde   zhi hi      n n     zlmn     zD      zHK     zO   P P  

 nOP                       opqstuv                      

Require motor insurance brokers to 

display a badge verified by an 

insurance industry body on their 

social media accounts and 

communications

365 165 196 52 82 72 50 109 84 127 71 82 18 50 27 33 27 32 32 49 46 16 26 10 240 125 223 141 131 234 213 122 30 70 109 94 91 115 250 303 49 53 129 103 50

 17% 15% 18% 20% 20% 18% 13% 15% 19% 19% 13% 16% 21% 21% 15% 17% 17% 16% 17% 16% 15% 16% 14% 16% 16% 18% 18% 15% 16% 17% 17% 18% 14% 16% 15% 21% 15% 16% 17% 17% 17% 17% 16% 19% 14%

 fj   fg f f   j j                          zIK        S  

Provide driving instructors with 

materials to warn learner drivers 

about fake motor insurance

143 78 64 30 32 27 20 34 46 43 31 23 4 18 18 11 9 13 10 22 21 5 12 - 104 39 86 56 48 95 72 57 13 35 39 19 50 52 91 111 31 18 50 34 28

 6% 7% 6% 12% 8% 7% 5% 5% 10% 6% 6% 5% 4% 7% 10% 6% 6% 6% 5% 7% 7% 5% 7% - 7% 6% 7% 6% 6% 7% 6% 8% 6% 8% 5% 4% 8% 7% 6% 6% 11% 6% 6% 6% 8%

 g   zefg     zijk     w w     w            zE  J   IJ    zN     

Include a question on the 

identification of legitimate motor 

insurance in the driving theory test

130 67 62 25 29 22 24 30 43 38 30 19 - 16 12 12 7 5 12 17 27 5 14 3 96 34 71 59 47 83 81 42 8 24 21 42 42 52 78 96 30 17 54 32 20

 6% 6% 6% 10% 7% 6% 6% 4% 9% 6% 5% 4% - 7% 7% 6% 5% 2% 6% 6% 9% 5% 8% 4% 6% 5% 6% 6% 6% 6% 6% 6% 4% 6% 3% 10% 7% 7% 5% 5% 10% 6% 7% 6% 6%

 gklqI   zg g    zijk     lq l l   l l zlq  lq           I  zHI I    zN     

 N                                             

Include motor insurance fraud 

awareness in school financial 

awareness programmes

112 61 49 16 35 17 16 28 35 34 28 14 3 8 5 12 9 7 9 12 23 8 10 5 83 29 74 37 47 65 69 36 7 14 36 23 38 40 71 85 23 7 43 28 26

 5% 6% 4% 6% 9% 4% 4% 4% 8% 5% 5% 3% 3% 3% 3% 6% 6% 4% 5% 4% 8% 7% 6% 9% 6% 4% 6% 4% 6% 5% 5% 5% 3% 3% 5% 5% 6% 6% 5% 5% 8% 2% 5% 5% 7%

 kNP    zefg    zk                  z          H    zN  P  P

Require social media platforms to 

display warnings on posts 

advertising motor insurance

103 54 49 18 20 23 13 30 29 38 15 21 5 15 9 11 9 4 14 14 11 3 5 2 71 32 63 40 37 66 61 34 8 18 28 21 35 45 58 85 13 12 40 23 19

 5% 5% 4% 7% 5% 6% 3% 4% 6% 6% 3% 4% 6% 6% 5% 6% 6% 2% 8% 5% 4% 3% 3% 4% 5% 5% 5% 4% 5% 5% 5% 5% 4% 4% 4% 5% 6% 6% 4% 5% 4% 4% 5% 4% 5%

 jM   f     j j    q     qv                   zM        

None of these 63 32 31 13 10 11 8 21 17 19 12 15 2 11 7 1 1 8 1 7 12 5 8 - 37 26 24 39 13 50 29 29 5 18 19 7 19 14 49 50 4 21 21 6 8

 3% 3% 3% 5% 2% 3% 2% 3% 4% 3% 2% 3% 3% 5% 4% 1% 1% 4% 1% 2% 4% 5% 4% - 2% 4% 2% 4% 2% 4% 2% 4% 2% 4% 3% 2% 3% 2% 3% 3% 1% 7% 3% 1% 2%

 ACR   zf          opr    or   o opr opr     zA  C  zE  J        zQRS    

Don't know 188 81 107 20 31 36 33 69 35 63 40 50 10 21 19 13 11 18 15 27 28 10 14 3 113 74 75 112 49 138 103 61 24 41 63 30 54 47 141 158 21 42 62 44 22

 9% 8% 10% 8% 7% 9% 8% 9% 8% 9% 7% 10% 12% 9% 11% 7% 7% 9% 8% 9% 9% 9% 7% 4% 8% 11% 6% 12% 6% 10% 8% 9% 11% 10% 9% 7% 9% 7% 9% 9% 7% 14% 8% 8% 6%

 xAC                         zx  zA  zC            zQRS    

                                              

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o/p/q/r/s/t/u/v/w - z/x/y - z/A/B - z/C/D - z/E/F/G - z/H/I/J/K - z/L/M - z/N/O - z/P/Q/R/S

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  INCOME SOCIAL GRADE  EDUCATION  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  GENERATION  REGION  WORKING STATUS
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Table 14

Q10_GHO_RANK1/2/3 - If the insurance industry bodies could only prioritise three of the following initiatives to help tackle Ghost Broking, which three would you choose in order of importance, if any?

Base: All adults aged 18-75

 

TOTAL 

(z)

MAN 

(a)

WOMAN 

(b)

18-24 

(c)

25-34 

(d)

35-44 

(e)

45-54 

(f)

55-75 

(g)

GEN Z 

(h)

MILLENNIALS 

(i)

GEN X 

(j)

BABY BOOMER 

(k)

NORTH EAST 

(l)

NORTH WEST 

(m)

YORKS & HUMBER 

(n)

WEST MIDLANDS 

(o)

EAST MIDLANDS 

(p)

EAST OF ENGLAND 

(q)

SOUTH WEST 

(r)

SOUTH EAST 

(s)

LONDON 

(t)

WALES 

(u)

SCOTLAND 

(v)

NI 

(w)

WORKING 

(x)

NOT WORKING 

(y)

ABC1 

(A)

C2DE 

(B)

GRADUATES 

(C)

NON GRADUATES 

(D)

MARRIED /LIVING 

AS 

(E)

SINGLE 

(F)

WID/ DIV/ SEP 

(G)

1 

(H)

2 

(I)

3 

(J)

4+ 

(K)

YES 

(L)

NO 

(M)

WHITE ETHNIC 

GROUP 

(N)

ETHNIC MINORITY 

GROUPS 

(O)

UP TO £19,999 

(P)

£20,000-£44,999 

(Q)

£45,000-£74,999 

(R)

£75,000 + 

(S)

UNWEIGHTED BASE 2194 1056 1128 291 369 392 402 740 474 653 568 499 87 241 182 194 162 209 187 308 274 103 187 60 1403 791 1395 799 1188 1006 1283 699 212 445 728 428 593 683 1511 1872 267 310 751 543 423

WEIGHTED BASE 2194 1076 1108 252 413 394 400 735 453 680 554 507 87* 237 179 191 161 204 185 300 305 102* 182 62* 1493 701 1255 939 803 1391 1290 692 211 430 722 441 600 698 1496 1829 288 307 807 538 368

Include a question on the 

identification of legitimate motor 

insurance in the driving theory test

481 252 226 81 110 70 93 127 132 145 122 83 16 52 42 41 40 42 36 62 74 29 35 12 340 141 269 212 172 309 270 175 36 96 111 129 145 183 298 380 86 70 190 121 77

 22% 23% 20% 32% 27% 18% 23% 17% 29% 21% 22% 16% 18% 22% 23% 21% 25% 21% 20% 21% 24% 28% 19% 20% 23% 20% 21% 23% 21% 22% 21% 25% 17% 22% 15% 29% 24% 26% 20% 21% 30% 23% 24% 23% 21%

 egkI   zefg zeg  g  zijk  k                     zEG  I  zHI I zM   zN     

 MN                                             

A national awareness campaign 

warning people about fake motor 

insurance

1286 608 671 105 220 225 253 484 214 378 365 328 48 133 99 109 93 125 128 183 163 57 106 42 886 400 771 514 503 783 778 372 136 255 453 264 314 387 898 1117 133 159 484 314 223

 59% 57% 61% 42% 53% 57% 63% 66% 47% 56% 66% 65% 55% 56% 55% 57% 58% 61% 69% 61% 53% 55% 58% 68% 59% 57% 61% 55% 63% 56% 60% 54% 64% 59% 63% 60% 52% 55% 60% 61% 46% 52% 60% 58% 61%

 cdhB    c c cd zcde  h zhi zhi       zlmn        zB  zD  F  F K zK K    zO   P  P

 DFKOP                  optuv                           

Stronger criminal penalties for 

people who sell fake motor 

insurance

1359 678 675 113 230 263 251 502 215 435 365 343 60 140 106 131 116 127 107 188 172 56 116 40 930 430 817 542 523 836 844 380 135 254 487 273 345 436 923 1150 173 164 495 351 239

 62% 63% 61% 45% 56% 67% 63% 68% 48% 64% 66% 68% 69% 59% 59% 69% 72% 62% 58% 63% 57% 54% 64% 64% 62% 61% 65% 58% 65% 60% 65% 55% 64% 59% 67% 62% 57% 62% 62% 63% 60% 54% 61% 65% 65%

 cdhB    c zcd c zcd  h zh zh    rtu zmnr          zB  zD  zF  F  zHK     z   P P P

 FKP                tu                             

Require motor insurance brokers to 

display a badge verified by an 

insurance industry body on their 

social media accounts and 

communications

1116 547 563 121 213 207 204 371 219 356 274 268 46 125 92 89 90 101 105 142 155 47 92 32 767 350 665 452 432 684 658 350 108 217 378 236 285 348 769 937 146 141 407 295 192

 51% 51% 51% 48% 51% 53% 51% 51% 48% 52% 49% 53% 53% 53% 51% 47% 56% 50% 57% 47% 51% 46% 51% 52% 51% 50% 53% 48% 54% 49% 51% 51% 51% 50% 52% 53% 47% 50% 51% 51% 51% 46% 50% 55% 52%

                           zB  zD               P  

Require social media platforms to 

display warnings on posts 

advertising motor insurance

525 283 239 57 97 81 97 193 114 138 143 129 21 53 38 51 40 39 52 77 63 26 49 16 360 165 323 202 201 324 322 150 52 102 171 107 145 179 346 435 67 68 211 117 94

 24% 26% 22% 23% 23% 21% 24% 26% 25% 20% 26% 26% 25% 22% 21% 27% 25% 19% 28% 26% 21% 26% 27% 26% 24% 24% 26% 22% 25% 23% 25% 22% 25% 24% 24% 24% 24% 26% 23% 24% 23% 22% 26% 22% 26%

 bi zb         i                zB                   

Include motor insurance fraud 

awareness in school financial 

awareness programmes

423 219 200 75 105 76 75 93 127 145 91 60 13 48 31 49 27 35 30 53 69 20 33 15 308 115 260 163 164 259 251 147 25 65 120 99 139 161 262 334 76 37 156 121 78

 19% 20% 18% 30% 25% 19% 19% 13% 28% 21% 16% 12% 15% 20% 17% 26% 17% 17% 16% 18% 23% 20% 18% 24% 21% 16% 21% 17% 20% 19% 19% 21% 12% 15% 17% 22% 23% 23% 18% 18% 26% 12% 19% 23% 21%

 gkyG   zefg zfg g g  zijk jk      zr         y  z    G G    HI zHI zM   zN  P zP P

 HIMNP                                             

Provide driving instructors with 

materials to warn learner drivers 

about fake motor insurance

543 246 294 92 130 91 94 135 159 163 123 98 13 54 48 53 35 47 39 85 87 27 40 17 370 173 310 233 193 350 298 200 45 104 173 88 177 185 358 437 95 79 196 124 96

 25% 23% 27% 37% 32% 23% 24% 18% 35% 24% 22% 19% 15% 23% 27% 28% 22% 23% 21% 28% 28% 26% 22% 28% 25% 25% 25% 25% 24% 25% 23% 29% 21% 24% 24% 20% 30% 27% 24% 24% 33% 26% 24% 23% 26%

 gkJN   zefg zefg    zijk       l    l l           zEG     zIJ    zN     

None of these 63 32 31 13 10 11 8 21 17 19 12 15 2 11 7 1 1 8 1 7 12 5 8 - 37 26 24 39 13 50 29 29 5 18 19 7 19 14 49 50 4 21 21 6 8

 3% 3% 3% 5% 2% 3% 2% 3% 4% 3% 2% 3% 3% 5% 4% 1% 1% 4% 1% 2% 4% 5% 4% - 2% 4% 2% 4% 2% 4% 2% 4% 2% 4% 3% 2% 3% 2% 3% 3% 1% 7% 3% 1% 2%

 ACR   zf          opr    or   o opr opr     zA  C  zE  J        zQRS    

Don't know 188 81 107 20 31 36 33 69 35 63 40 50 10 21 19 13 11 18 15 27 28 10 14 3 113 74 75 112 49 138 103 61 24 41 63 30 54 47 141 158 21 42 62 44 22

 9% 8% 10% 8% 7% 9% 8% 9% 8% 9% 7% 10% 12% 9% 11% 7% 7% 9% 8% 9% 9% 9% 7% 4% 8% 11% 6% 12% 6% 10% 8% 9% 11% 10% 9% 7% 9% 7% 9% 9% 7% 14% 8% 8% 6%

 xAC                         zx  zA  zC            zQRS    

                                              

Proportions/Means: Columns Tested (5% risk level) - z/a/b - z/c/d/e/f/g - z/h/i/j/k - z/l/m/n/o/p/q/r/s/t/u/v/w - z/x/y - z/A/B - z/C/D - z/E/F/G - z/H/I/J/K - z/L/M - z/N/O - z/P/Q/R/S

Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos Terms and Conditions.

 ETHNICITY  INCOME SOCIAL GRADE  EDUCATION  MARITAL STATUS  NUMBER IN HOUSEHOLD CHILDREN IN HOUSEHOLD GENDER  AGE  GENERATION  REGION  WORKING STATUS


