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Methodology

© 2pproach Timeline

CompgterAs&sted Telephonic Data collection done from
Interviews August 2026
(CATI)

@ sample

1,000+ respondents

From all 4 provinces of Pakistan, ICT, GB & AJK
Post-stratification survey weights for provinces, gender and
SECs applied to align survey data with population distributions




Key Takeout

The Q3 story is one of cautious recovery rather than full
confidence. While economic pressures continue to dominate
Pakistanis’ concerns, sentiment is gradually improving at the
personal level, with stronger expectations for the future and
greater comfort with household spending. However, low
confidence in investment, major purchases and job security

¥ shows that Pakistanis are not yet ready to translate this optimism

into stronger financial commitments.
Abdul Sattar Babar

Pakistani adults- Aug 2026




LI AT ~ Only Tin 4 Pakistanis believe the country is on the right track,
with optimism higher among females, middle & lower classes, rural residents, and
in Punjab & Baluchistan

n Generally speaking, would you say things in this country are heading in the right direction, or are they off on the wrong track?

Those who said Pakistan is moving in the right
direction.

Overall 24%

Male
Female

21%
28%

SECA
SECB
SECC
SECD
SECE

17%

17% @
24%

21%

21
Sindh 21%
Punjab

KPK ':m

Urban
Rural

Baluchistan

= Right direction o ¢ years

= Wrong direction  26-30 years
31-40 years
41-50 years

51-65 years
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Confidence in the country's direction being right remains broadly stable at 24%, but has more than
doubled from the 11% recorded in August 2024, marking a notable recovery from the deep pessimism

seen two years aqgo.

Generally speaking, would you say things in this country are heading in the right direction, or are they off on the wrong track?

i 98%
94% 93% 88%

88% 92% 89%

86% 88% ggy
79% % g9,

=@=Right direction ==@=\Nrong direction
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Economic concerns remain dominated by inflation, unemployment and poverty

n According to you, which of the following is the MOST worrying issue in Pakistan?

T Lud oS dliunn S Ol 03b) o o (0 BSlas (y § dzpion & 0laaSh (e Jbs S QT &S Sy

Increase in inflation b 69%
Unemployment
Increasing poverty
Increase in electricity price
Electricity load shedding
Burden of additional taxes
Terrorism
Unavailability of water for domestic usage

Discrimination behavior in implementation of law & Justice

Corruption, bribery, Nepotism

© Ipsos | Pakistan- Consumer Confidence Index — Q1, 2024




Economic concerns remain dominant, with inflation declining by 9pp to 69% and
unemployment easing by 1pp to 68%, while concerns over poverty rise by 5pp. Worries about electricity
prices increase by 9pp to 35%, alongside a 2pp rise in concerns over additional taxes.

In 03 Change since
m According to you, which of the following is the Most & Other worrying issue in Pakistan? 2026 02 2026
fum 0S Olany JSlae ae 055 058 gl 20b) a cwaw (e Sl o § dzpdin & OLuSL (e Jbs- & 0T &S by 4
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S EL R T 100 ~1in 7 Pakistanis believes the economy is strong,

with optimism relatively higher among men, adults, upper-class, and residents
of Punjab and Sindh.

Rate the current state of the economy in Pakistan. Using a scale from 1 to 7, where 7 S
means a very strong economy today and 1 means a very weak economy. ,,,T.,,,
awdde SISl 8§ 7 a1 0lsx Wl QTS E/S S LS e 20k 8 Jlxysue hlae § Sho QT &S S5 4 i

S e s bguan cup llas B 7 dSar iy 0 49385 g ol 61 0l o2 i

Those who say current economic state is
strong

Overall

Male
Female

Urban
Rural

] Strong SEC A
SECB

SECC

SECD
Bl weak SECE

Sindh
Punjab

KPK
Baluchistan

18-25 years
26-30 years
31-40 years
41-50 years
51-65 years

8
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M ENRS TR R AN 110\ The perception of economic strength declined by 6pp from last quarter,
reflecting the aftereffects of the US-Iran conflict and signalling renewed economic concerns.

Rate the current state of the economy in Pakistan. Using a scale from 1 to 7, where 7 means a very strong economy today and 1 means a very weak economy.
T Crdimnn bguan Cag lhae 7 aSr Cdnnn 39368 g llas 81 0l (23 aw 3o § S 0ol & 7 s 1 Q1o Wl OT S 8/8 S LS o 2 )b 8 Jliygue (shlae § Sho T 48 Sl 4
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GITELEN EI T EEEEY ~ Only 1in 10 Pakistanis feel comfortable with
household purchases, with comfort highest among urbanites, upper-middle-
class groups, youth, and residents of Punjab and Sindh.

V!
T

n Compared to 1 year ago, are you now more or less comfortable making other household purchases?

oo W Siio b w0 W 0Ll 1y (Syluys (§ sbetnl (§ ol 313 b oo ple A 8 QT Szl one Llie & Lo Sl ol i oS’ Sl 0

Those who say they are more comfortable in making other
household purchases

Overall 10%
SECA
SECB
SECC
SECD
SECE

16%

14%

—)

Urban

. More comfortable Rural

. Less comfortable Punjab

KPK
Sindh
Baluchistan

18-25
26-30
31-40
41-50
51-65

14%
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O e g L N EL e PR e e Rl T e B rises to 10%, up 3pp, indicating a return to stabilization after a
dip last quarter.

n Compared to 1 year ago, are you now more or less comfortable making other household purchases?

Tos WS S b v LS 0Ll B oy (§ sledl (§ ool 315 5l ple & 8 T 5 2T e llo 8 g Jls Syl S oS 5k
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D e ER IR T IA 1in 4 Pakistanis expects the economy to strengthen, with optimism
stronger among urbanites, affluent groups, and in Baluchistan.

Looking ahead six months from now, do you expect the economy in your local area to be much
n stronger, somewhat stronger, about the same, somewhat weaker, or much weaker than it is now?

TS S Jbmiyguo (ilan S 3Me S LT Olgs S ole gz 0T (o JUs & T dS Bl 4y 5 gy Argen gpo 2 4L S olo g 0T

Those who expect economy to get strongerin 6
months

Overall 23%

Male 23%
Female 23%

21
25%

21%

Urban
Rural

SECA
SECB
SECC

SECD 25%
SECE 20%
Sindh 19%
Punjab 26%
KPK 13%
Baluchistan @
18-25 @
B Stronger B weaker 5t 30 3

31-40 23%
41-50

Base:1000+ CATI Pakistani adults 18+, 31 July - 5 Aug 2026 51-65 24%
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DL EH N ER eI 3 1)'H Optimism rises by 1pp to 23%, nearly doubling from 12% same period two
years ago, The latest movement signals a gradual return toward stabilization.

Looking ahead six months from now, do you expect the economy in your local area to be much
nstronger, somewhat stronger, about the same, somewhat weaker, or much weaker than it is now?
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SEEN EIN AL ENHEIRSTELC]H declines sharply to 19%, down 12pp, with relatively higher sentiment among
youth and adults, men, urban residents, Sindh and KPK, and upper-income groups.

Looking ahead six months from now, do you expect your personal financial situation to be much
n stronger, somewhat stronger, about the same, somewhat weaker, or much weaker than it is now?

TS oS Ulxiyguo (hlas (3l § QT 0bss & ol gz 00T (e JUs & QT oS 8l 1 3 9 g oo 20k S olo g ouisT

Those who expect economy to get strongerin 6
months
Overall 19%

Male
Female

Urban
Rural

SECA
SECB
SECC
SECD
SECE

Punjab
Sindh

KPK
Baluchistan

18-25 years
26-30 years
B Weaker 31-40 years
41-50 years
51-65 years

B Stronger
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SN BRI EN T il By rises by 4pp to 35%, moving back toward peak levels and signaling improving
confidence in personal financial prospects

Looking ahead six months from now, do you expect your personal financial situation to be much
stronger, somewhat stronger, about the same, somewhat weaker, or much weaker than it is now?
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O b i LRI LVES S Only 15% of Pakistanis are confident about investing,
with confidence relatively higher among females, urban residents, Sindh and

Punjab residents, affluent groups, and youth.

n Compared know personally?
dhnu»lanéx).bi.)).QlL|3ubq‘;ul>b.>f9|£a)€5é.\|b6\.\|u|Jclwé;l.uié.@dbu&lm.\sclsdbb
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Those who are confident about job
security.

Overall

Male
Female

Urban
Rural

Sindh
Punjab

KPK
Baluchistan

SECA
SECB
SECC
SECD
B More Confident M Less Confident SECE

18-25 years
26-30 years
31-40 years
41-50 years
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O 10 T R RS ] rises to 15%, remaining largely stable for nearly a year

n Compared to 1 year ago, are you NOW more or less confident to invest in the future, including your ability to save money for your retirement or your children’s education?
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O i EN R EL e N EIT e EE=H Only 1in 7 Pakistanis express
confidence, with confidence higher among urbanites, Sindh residents, affluent
groups and youth.

Compared to 1 year ago, are you NOW more or less comfortable making a major purchase, like a home or car?
S Wow S o b o0 W8 Ol bys 0589 2 568 25 b (558 ol Yo ByS lays 5 39S A 8 QT Sl e bilis 8 g Sl Syl dndS oS 8l 4

Those who are confident about job
security.

Overall

Male
Female

Urban
Rural

Sindh
Punjab

KPK
Baluchistan

SECA
SECB
SECC
SECD

B More Confident M Less Confident SECE

18-25 years
26-30 years
31-40 years
41-50 years
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O g A N E LG AN ET e EEES rises by 2pp to 7%, marking an improvement after remaining low for

an extended period.

n Compared to 1 year ago, are you NOW more or less comfortable making a major purchase, like a home or car?
oo Won IS i b oo W8 OLT by 0529 2 58 & b (556 ol e B, ()lays 5 35 A & QT IS T i bilie 8 Lo Il Sol aiand8 oS by
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Lo b il T =BT RV s BST=T 1] 414H Only 16% of Pakistanis feel secure in their jobs,
with relatively higher confidence among females, urbanites, Punjab residents,

lower-middle-class groups, and youth.

Compared know personally?
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Those who are confident about job

Overall
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0o 13 i Le 1 (=BT B o) s =TT {137 declines by 1pp to 16%, returning to the same level as August 2024,
highlighting continued caution around job security.
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IPSOS GLOBAL CONSUMER CONFIDENCE INDEX (GCCI*)
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JOB INDEX

GCCI NATIONAL INDEX: Reflects respondents' perception of current local economy,
future local economy, current financial situation, future financial situation, major
purchase comfort, household purchase comfort, job security, investment confidence,
job loss experience and job loss expectation within their country.
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GCCI EXPECTATION INDEX: Reflects respondents’

attitude regarding the future local economy, future

financial situation and job loss expectation within
their country.

GCCI CURRENT INDEX:
Reflects respondents' perception of current
economic climate, ability to make household

purchases, job security, and investment confidence
within the country.

GCCI INVESTMENT INDEX: Reflects respondents'
perception of current financial situation, future
financial situation, major purchase comfort,
household purchase confidence within the country.

Job
security, job loss experience, and job less
expectation




Pakistan’s consumer confidence edges up by 0.4 points, while confidence declines in India (-0.9
points) but rises in Tlrkiye (+1.2 points), South Africa (+1.6 points) and Brazil (+4.2 points).

Change since
Qtr. 2 2026

GLOBAL AVERAGE

- Y
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I
CURRENT
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EXPECTATIONS
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B 21.2 19.8
JOBS INDEX 47.9 46.4 +15 A
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Consumer Confidence Index in Pakistan edged up to 33.6 in Q3 2026, rising 0.4 points from 33.2,
signalling a modest improvement in consumer sentiment.

GLOBAL CONSUMER CONFIDENCE INDEX (GCCI)
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THANK YOU

For more details and queries:
Info.pakistan@ipsos.com
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