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What is CreativeFLEX?

Flexible Post-Campaign Test for Smarter Ad Decisions

Evaluate your (isRBERKA
ad impact with flexible
testing, results in just

9 days!
FLEXible FLEXible -\ FLEXible
Pricing _> Timing Gj /, Scale

*Timeline starts once all stimulus and PO are received, whichever is later. Results delivered via dashboard in 9 working days.
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Choose the CreativeFlex option that fits your need

CreativeFLEX CreativeFLEX CreativeFLEX ; \g N
Standard Now Volume - s *~
“Iwant to test multiple ads g/

“l'want an affordable way
totestmyad...”

Iwantto test my ad and over time at best value...”

get quick results...”

Join a scheduled Run your own Unlock best value
category wave to test dedicated study for when you buy a 12-ad
your ad at a lower cost up to S ads bundle

RM36,000

only RM12,000/ad
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RM126,000

RM10,500/ad

RM25,000




What you get with CreativeFLEX

We provide answers to these key business questions:

g©,8 Did the campaign cut through / Did the campaign have a Did the campaign manage to
g@ the clutter and was seen by _D_D_[I_ significant impact on my @} change brand perception
(enough) consumers? main brand KPI(s)? ) and associations?

We measure campaign impact
through comparative analysis:

Features & Measures

Brand Metrics Ad Metrics NOT RECOGNISED
~  Top-of-Mind Awareness ~  Ad Recognition NOT SEEN THE CAMPAIGN
e A\
2 Aided Awareness (as static images or collage) 2\ \§ N =
~ Brand Link LN
-~ Brand Usage / Purchase [ang ti \ b LAWR:
~  Ad Diagnostics ﬁ T A g '
~* Usage/ Purchase Frequency ( Enjoyability, Relevance, Uniqueness, \)-ﬂc R 4 ‘3
Persuasion, New Information, Wear Out, B ?\ P o
Key Messages) hildl
Gauge Impact On...
~  Brand ~  Brand ~  Performance - Consideration / Purchase Intent
Consideration Perception & Closeness - Brand Perception

(max 15)

© Ipsos|2026 CRE CreativeFlex Malaysia | External Use 5



Dashboard results at your fingertips

Access intuitive charts, filters, and exports to
quickly review your ad performance

Project overview

Export \; n'_' E ‘

[ [ [ ° *'
Results Delivered via Dashboard in just 9 days™! 4days2lhours Q 28 questons
Total number of respondents @ Delivery time for the study Total test questions

~  Dataimmediately populated for all questions in the form of
intuitive charts

RESPONSES BY AGE RESPONSES BY GENDER TARGET TYPE

~ Ability to select the chart visual for each question on the
dashboard, e.g., doughnuts, vertical/ horizontal bars, etc.

Beauty Product Consumers

~ Instant chart and table generation with applicable filters . :‘;T:re i
Mujer

~  Different formats of data export, i.e., PPT, Excel, SPSS, PDF T E——

Female

*Timeline starts once all stimulus and PO are received, whichever is later. Results delivered via dashboard in 9 working days.
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Full report. Deeperinsights. Clear brand impact

Sample

—————— ﬁ,r;}:cvz ;h:ys: x::; :,:;zrbe:'; g'e:nd Sol emerged as the most salient brands, Output M E X p a n d e d r e S u I tS b ey0 n d th e
M dashboard view

Sample

remembe =

S O y . janeiro 8%
“ant IAtinn

\ PR remen ber 7%

lotion 5%

aveeno

janeiro ==

~* Detailed ad diagnostics across
key creative measures

~ Impact analysis to show how the

Norm Seen Ad —. sure % H
ad influence brand outcomes
Campaign resonating with the audience (higher enjoyment and perceived fit), who Copy produced positive impacts on the brand, esp. key propositions, contributing to
also noticed differentiated and new elements, and having higher intent to purchase. UtpES higher consideration, supported by stronger perceived performance & closeness. Outpis

Ad Diagnostics Campaign Impact
vmert T

..... R =R
Relevance 59%
2 15 5
e
Uniqueness 59% 529 % L & <5
& 60 80 L) 59
w0 % 45 2 48 47
Persuasion 55% 46%
Brand Consideration Delivers long-lasting  Offers effective Brandltrust  Brand Performance Brand Closeness
cal (Top 3) (Top3)

Ad Wear Out m 15 hydration skincare

Bases153
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Ready to know
what your
campaign really
delivered?
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Contact us:

Rashid Siddiqui
Rashid.Siddiqui@ipsos.com

Ratul Ghosh
Ratul.Ghosh@ipsos.com
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