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2017 FRENCH ELECTION:

A look back at Emmanuel Macron’s victory

REPUTATION, RESILIENCY AND RESULTS:

Why does reputation matter?

In this new white paper, we show what makes the world’s “most 

trusted” companies different – including how CSR fits into the picture. 

MAKE YOUR BRAND ROCK:

5 tips to rock your communications

To succeed, brand communications must reinvent themselves to even 

get a chance to earn people’s attention. They need to rock. Here are 

five lessons Ipsos has learned from investigating brand 

communications.

EUROPEAN MOBILITY SURVEY: 

The present and future of transport infrastructure

Ipsos and the Boston Consulting Group have carried out an extensive 

study on the views of Europeans regarding transport infrastructure, 

including what they think of new innovations like driverless cars.

HOLIDAY PLANS: 

Views of Europeans, Americans and Brazilians

GLOBAL ECONOMIC PULSE – MAY 2017:

More optimistic – in some places

Some 45% of our global sample now says the economy in their 

country is in “good shape” – the highest level yet recorded. 

AFRICAN WOMEN

Key drivers of the African economy

Conducted in seven African countries, this new study paints a picture 

of motivated, independent and optimistic women who are a driving 

force across this rapidly developing continent.

With the holiday season starting in many parts of the world, Ipsos has 

released its latest Europ Assistance holiday barometer. People are 

taking shorter holidays, but going on them more often.

Ipsos reviews the rise of the country’s youngest ever president, 

accurately predicted by our pre-election polling.
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Women as key drivers of the African economy

•

•

•

READ MORE DOWNLOAD CONTACT

AFRICAN WOMEN

https://www.ipsos.com/en/african-women-ipsos-study-women-key-drivers-african-economy
https://www.ipsos.com/sites/default/files/2017-05/AfricanWomen_extract.pdf
mailto:florence.de-bigault@ipsos.com
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READ MORE DOWNLOAD

Why does reputation matter?

REPUTATION, RESILIENCY 

AND RESULTS

CONTACT

https://www.ipsos.com/en/ipsos-global-reputation-monitor-reputation-resiliency-and-results
https://www.ipsos.com/sites/default/files/2017-05/Reputation_Resiliency_and_Results.pdf
mailto:trent.ross@ipsos.com
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A look back at Emmanuel Macron’s victory

READ MORE (Eng)

2017 FRENCH ELECTION

READ MORE (French) CONTACT

https://www.ipsos.com/en/2017-french-election-our-highly-accurate-estimations
http://www.ipsos.fr/presidentielle2017/
mailto:audrey.provost@ipsos.com
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MAKE YOUR BRAND ROCK

READ MORE DOWNLOAD CONTACT

5 tips to rock your communications using 

multi-touchpoint campaigns

https://www.ipsos.com/en/make-your-brand-rock-5-tips-rock-your-communications
https://www.ipsos.com/sites/default/files/2017-05/Rock_your_brand-Connect.pdf
mailto:arnaud.debia@ipsos.com
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EUROPEAN MOBILITY 

SURVEY

The latest views of people in the EU on their 

transport infrastructure in Europe

•

•

•

•

READ MORE DOWNLOAD CONTACT

https://www.ipsos.com/en/european-mobilities-observatory
https://www.ipsos.com/sites/default/files/2017-05/European_Mobilities.pdf
mailto:eitienne.mercier@ipsos.com
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HOLIDAY PLANS

Europeans, Americans and Brazilians are 

going for shorter holidays more often

READ MORE DOWNLOAD CONTACT

https://www.ipsos.com/en/summer-holiday-plans-among-europeans-and-americans
https://www.ipsos.com/sites/default/files/2017-05/Ipsos_Europ_Assistance_Barometre-2017.pdf
mailto:fabienne.simon@ipsos.com
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GLOBAL ECONOMIC PULSE

The positive trend continues, with people 

increasingly upbeat about the state of the 

economy in their part of the world.

READ MORE DOWNLOAD CONTACT

https://www.ipsos.com/en/economic-pulse-world-may-2017?language_content_entity=en
https://www.ipsos.com/sites/default/files/2017-06/G@96-Economic_Pulse-May_2017.pdf
mailto:nik.samoylov@ipsos.com
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European driving habits

•

•

•

READ MORE

SHORT CUTS

Why digital context 
matters

READ MORE

Is America great 
again?

READ MORE

https://www.ipsos.com/en/europeans-and-responsible-driving
http://marketingland.com/4-reasons-digital-context-matters-214727
https://gen-pop.com/citizen/when-make-america-great-poll
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CONTACT

mailto:IKC@ipsos.com
http://www.ipsos.com/
https://twitter.com/_Ipsos
http://www.ipsos.com/marketing/knowledge

